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Hitachi ZX470LC Excavator - Pogo Minesite, Alaska B

A Y A O A A

Bill Frishe . John Cole

Equipment Sales Rep. aﬁ Equipment Sales Rep.

Anchorage Branch 3 Fairbanks Branch

When choosing shovels, consider this — Hitachi doesn’t build all kinds of equipment.
We specialize in shovels. The result? An easier choice — shovels specifically
designed to work harder, more efficiently, and deliver more uptime. THAT'S ALL.

Anchorage Branch Fairbanks Branch Juneau Branch Ketchikan Branch
5400 Homer Dr. 2615 - 20th Ave. 5302 Commercial Blvd. PO Box 1434
Anchorage, AK 99518 Fairbanks, AK 99709 Juneau, AK 99801 Ward Cove, AK 99928
—_— (907) 563-3822 (907) 455-9600 (907) 780-4030 (907) 247-2228
Construction Machinery Industrial, LLC (907) 563-138I F (907) 455-9700 F (907) 780-4800 F (907) 247-2229F

H ITACH I hitachimining.com
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Some cards work harder than others, and with the Alaska : 22 00/0c
il VISA

18 9123

Airlines Visa Signature® consumer card, you've got one of the el SIGNATURE

" Free Checked Bag

hardest-working cards out there. A free checked bag, an annual

companion fare and even three miles per $1 on Alaska Airlines

purchases. After all, your card should work as hard as you. / Annual Companion Fare

The benefits above apply to Visa Signature® consumer accounts only and different benefits “ Trl ple M | I €S on Alaska Purchases
apply to Platinum Plus® accounts. Card type is determined by creditworthiness.

The Visa Signature card benefits described herein are subject to certain restrictions, limitations and exclusions. For more information about the rates, fees, other costs and
benefits of this credit card, visit myalaskacard.com or see an Alaska employee and refer to disclosures accompanying application.

This credit card program is issued and administered by Bank of America, N.A. Visa and Visa Signature are registered trademarks of Visa International Service Association and
are used by the issuer pursuant to license from Visa U.S.A. Inc. Platinum Plus is a registered trademark of Bank of America Corporation. © 2015 Bank of America Corporation.



ZAGAT RATING

[INFEl Northwest's premier
' jJll seafood destination.

Evolving seasonal menu.

Zagat's highest rated Seattle
Seafood restaurant.

RESERVATIONS seastarrestaurant.com
BELLEVUE: 425.456.0010 EAS
, o 4



BETTERSTRETCH YOUR
FUN-MUSCLES FIRST.

Come out and have all the fun you can handle at the Inland Northwest’s
only AAA Four Diamond and Forbes Travel Guide Four Star casino resort with:

250 OVERSIZED ROOMS & SUITES / WORLD-CLASS GAMING
14 RESTAURANTS & LOUNGES / LA RIVE LUXURY SPA
22,000 SF OF FLEXIBLE MEETING SPACE / STAR-STUDDED ENTERTAINMENT

COMPLIMENTARY WITH HOTEL STAY: WI-FI / AIRPORT & AREA-WIDE TRANSPORTATION
VALET & OVERNIGHT PARKING / ACCESS TO FITNESS CENTER & POOL

NoRTHERN—{ ML EST
“w._  RESORT & CASIND

= —
ALISPEL
@/ NORTHERNQUEST.COM 877.871.6772 SPOKANE, WA




BRAND NEW SEATTLE CONDOMINIUM HOMES
IN THE HEART OF BALLARD

1 BEDROOMS STARTING AT $356,900

Countdown to Move-in: 2 Months!

Say goodbye to renting and take advantage of low interest
rates. Get ready for home ownership in the heart of Ballard.

JR1BR, 533 sf 1BR, 698 sf 1BR+DEN, 757 sf 2 BR, 1,096 sf
from $254,900 from $356,900 from $409,900 from $689,900

Sales Center Open Daily 11:00-5:00 at 1718 NW Market St, Seattle, WA

Another Continental Properties LLC Community

ive where you play live where you work live where you dine live where you walk live where you mingle live where you sip live where you laucg

vik

CONDOMINIUMS

vikballard.com
206.7891776

Prices subject to change without notice
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The new Mazda MX-5 Miata.
By Bengt Halvorson

Alaska Airlines Guide to Services
Travel tips, flight information,
Mileage Plan, air safety, route
maps, vacations and more.

Sudoku Puzzles
Crossword Puzzle

Photo Page

FEATURES

CREATIVE MINDS

42  Skiing the West
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Gifts to create lasting memories.
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The URimate Sﬁqk Bpfrience!

Benjamin Steak House

NEW YORK, NY
212.297.9177

McKendrick’s
Steak House

ATLANTA, GA
770.512.8888

Malone’s

LEXINGTON, KY
859.335.6500

Metropolitan Grill

SEATTLE, WA
206.624.3287

RingSide
Steakhouse

PORTLAND, OR
503.223.1513

Gene & Georgetti
CHICAGO, IL
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Il Forks

DALLAS, TX
972.267.1776

HALLANDALE BEACH, FL
954.457.3920

St. Elmo Steak House

INDIANAPOLIS, IN
317.635.0636

Elway’s

DENVER, CO
303-399-5353

Manny’s

MINNEAPOLIS, MN
612.339.9900

Grill 225

CHARLESTON, SC
843.266.4222
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Now Boarding:
Free In-flight Entertainment

Watch exclusive free programming
from your own device.

Choose from a wide assortment of free entertainment
options selected exclusively for Alaska customers. Also,

you can check out the latest blockbuster movies, or catch
up with your favorite TV shows. %/” : ”

alaskaair.com Al R L I




Get more done anywhere
with 25,000 Bonus Miles.

See your Flight
The Alaska Airlines Visa® Business card. Attendant to complete
an application in-flight
+ 25,000 Bonus Miles after you make your first purchase ESEIEISIEEIEGERVERER

www.bankofamerica.
» Annual coach companion fare from $121 (USD) com/alaskabusiness
($99 base fare plus taxes and fees, from $22 depending on to apply.
your Alaska Airlines flight itinerary) Resintn o you b

—

Bankof America %7

25,000 Bonus Miles will be awarded to the designated Mileage Plan membership account 6 to 8 weeks after your first purchase. Cardholders
will receive an annual coach Companion Fare from $121 (USD) ($99 base fare plus taxes and fees, from $22 depending on your Alaska Airlines
flight itinerary). The Companion Fare e-certificate is issued after the first purchase made on the account and on each anniversary thereafter.
Individual Level Earning Plan cardholders will receive one Companion Fare e-certificate per account each year. Only one Companion Fare
e-certificate will be provided each year to the Company in the Company Level Earning Plan. Mileage Plan miles cannot be used as a form
of payment, however both the paying customer and the companion may accrue Mileage Plan miles. All Mileage Plan program terms and
conditions apply; program subject to change. Details accompany new account materials.

Bank of America and the Bank of America logo are registered trademarks of Bank of America Corporation. Visa is a registered trademark of
Visa International Service Association, and is used by the issuer pursuant to license from Visa U.S.A. Inc.
© 2015 Bank of America Corporation.



Spirit of Alaska

Ben Minicucci

I'll never forget my first day in the
military, when | began boot camp at
Canada’s Royal Military College, the
Canadian equivalent of West Point. It
was August 13, 1983, and | was 17
years old. | am not sure | knew what |
had signed up for, but it was an emo-
tional send-off as my Italian-speaking
parents, brothers and sister left
behind the youngest of their family,
and the first to
join the military.
Little did | know
that my life
would be irrevo-
cably changed
by the experi-
ences | was
about to
embark upon.

Military life
profoundly
shaped my thoughts on leadership,
and gave me opportunities to lead, at
a very young age, large and complex
organizations. | was fortunate that |
had good mentors, noncommis-
sioned officers who took me under
their wings and taught me how to
gain the trust of the men and women
| was leading, while accomplishing
the mission at hand. It was all about
people then, just as it is now at
Alaska Airlines.

We are very fortunate at Alaska
and Horizon Air to have more than
1,000 military veterans, serving in
several departments across our com-
pany. | strongly believe that the men

Vietham-era veterans.

- y L

Alaska and USO Northwest recently honored

IT’S ALL ABOUT PEOPLE

and women who have served (or are
serving) in the U.S. armed forces
bring not only extraordinary experi-
ence and skills, but also an under-
standing of the powerful impact of
values, integrity, courage, honor and
work ethic.

This fall, we welcomed Com-
mander Kevin Sproge, from the U.S.
Navy, to Alaska Airlines. Commander
Sproge is rolling
up his sleeves
and joining us
for a year as
part of the
Secretary of
Defense Corpo-
rate Fellows
Program. This
elite program is
an opportunity
for top military
officers with strong operational back-
grounds to partner with leading
companies across the U.S. to gain
corporate experience, while at the
same time working alongside our
employees and sharing insights.

We are incredibly fortunate to have
Commander Sproge on board and
to learn from him.

In addition to our armed-forces
employees, we are proud to have so
many service members as customers.
We work hard to make sure that these
important men and women feel
welcome on our flights, with early
boarding and free bag check, and
we support the Hero Miles Program,

Brad Tilden,
Chief Executive
Officer

This month, I've asked Ben Minicucci, our chief operating officer, to speak about the
role of veterans and military members in our company today. Ben served in the
Royal Canadian Air Force for 14 years. —Brad Tilden

which provides airfare to wounded,
injured and ill service members who
are undergoing treatment at a military
or VA medical center, and family
members traveling with them. And we
recently helped the USO expand its
facility at Seattle-Tacoma International
Airport, which welcomes thousands
of active-duty-military, reserve and
guard service members and their
families as they travel between
assignments. Employee volunteers
from our maintenance team helped
put the finishing touches on the new
facility as it opened early this year.

But nowhere is our dedication
to veterans felt more deeply than
through our Fallen Soldier program.
A volunteer group of maintenance
employees designed a customized
cart with blue paint, red carpet and
American-flag curtains to transport
fallen service members when they fly
Alaska to their final resting place.
Alaska now offers the Fallen Soldier
solemn service program in Seattle,
Portland, Anchorage, Los Angeles and
San Diego. Read more on page 30.

We are lucky to have our veterans
and service members reminding us
every day that service is about peo-
ple, and about taking care of each
other. Please join me this month in
devoting a moment to honor our
country’s heroes and their families,
and remembering those who paid the
ultimate price for our freedom.

Thanks for flying with us today.

—Ben Minicucci
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El Espiritu de Alaska

Brad Tilden,
Jefe Ejecutivo

I: ¥

Ben Minicucci

Nunca olvidaré mi primer dia en el
ejército, cuando empecé el campa-
mento de entrenamiento en el Royal
Military College de Canad4, el equiva-
lente canadiense de West Point. Era el
13 de agosto de 1983, y yo tenia 17
afnos. No estoy seguro de que supiera
en lo que me habia metido, pero fue
una despedida emocional de mis
padres, hermanos y hermana de
habla italiana, que dejaron atras al
mads joven de su familia, y el primero
en unirse al ejército. Yo no sabia que
mi vida cambiaria irrevocablemente
por las experiencias que estaba a
punto de embarcar por los siguientes
14 afios.

La vida militar formo profunda-
mente mis ideas sobre el liderazgo, y
me dio la oportunidad de dirigir
grandes organizaciones complejas a
una edad muy joven. Tuve la suerte
de tener buenos mentores, suboficia-
les que me tomaron bajo su alas y me
ensefiaron a ganarme la confianza de
los hombres y mujeres que dirigia
durante el cumplimiento de la misién
que tenfamos a cargo. Se trataba de
gente entonces, al igual que es ahora
en Alaska Airlines.

Somos muy afortunados en Alaska
y Horizon Air a tener mds de 1.000
veteranos militares que prestan servi-
cio en varios departamentos a través
de nuestra empresa. Creo firmemente
que los hombres y mujeres que han
servido (o estdn sirviendo) en las
fuerzas armadas de Estados Unidos
traen no sélo extraordinaria experien-
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cia y habilidades, sino también una
comprensién del impacto de gran
alcance de los valores, la integridad,
el coraje, el honor y ética de trabajo.
Este otofio nos dio la bienvenida al
comandante Kevin Sproge, de la
Marina de los EE.UU., a Alaska Air-
lines. Comandante Sproge estd pre-
parandose para unirse a nosotros por
un afio como parte del programa
Corporate Fellows de la Secretaria de
la Defensa. Este programa élite es una
oportunidad para los mejores oficiales
del ejército con fuertes antecedentes
operativos para asociarse con empre-
sas lideres en los EE.UU. para adquirir
experiencia corporativa, al mismo
tiempo trabajan junto a nuestros
empleados e intercambian ideas.
Somos increiblemente afortunados de
tenerlo a bordo y aprender de él.
Ademds de nuestros empleados,
nos sentimos orgullosos de tener
tantos miembros del servicio como
nuestros clientes. Trabajamos duro
para asegurarse de que estos hom-
bres y mujeres importantes se
sienten bienvenidos en nuestros
vuelos con abordaje temprano y doc-
umentacién de equipaje gratuito, y
apoyamos el Programa de Millas para
el Héroe (Hero Miles), que ofrece
vuelos a los miembros del servicio y
familiares heridos, lesionados y enfer-
mos que estdn sometidos a un trata-
miento en un centro médico militar. Y
recientemente hemos ayudado a la
USO (United Service Organizations
por sus siglas en inglés) a ampliar

TODO ES CUESTION DE GENTE

Este mes le he pedido a Ben Minicucci, nuestro oficial y jefe de operaciones,
hablar sobre el papel de los veteranos y miembros del ejército en nuestra compania
hoy en dia. Ben sirvié en la Fuerza Aérea Canadiense por 14 afios. —Brad Tilden

sus instalaciones en el aeropuerto
Sea-Tac, que acoge a miles de miem-
bros militares en servicio activo,
reserva, guardia y sus familiares a
medida que viajan para llegar a sus
asignaciones. Empleados voluntarios
de nuestro equipo de mantenimiento
ayudaron a poner los toques finales a
la hueva instalacién, ya que abrié a
principios de este afio.

Pero en ninguna parte es nuestra
dedicacion a los veteranos mds pro-
fundo que a través de nuestro pro-
grama del soldado caido. Un grupo
de empleados voluntarios de manten-
imiento disefiaron un vehiculo per-
sonalizado, azul con alfombra roja y
cortinas con la bandera americana,
para transportar miembros del servi-
cio que han caido mientras cumplen
con su misién, y vuelan en Alaska
Airlines para llegar a su lugar de des-
canso final. Alaska Airlines ofrece
ahora el servicio solemne Soldado
Caido en Seattle, Portland, Anchor-
age, Los Angeles y San Diego. Lea
mas sobre esto en la pagina 30.

Tenemos la suerte de tener a
nuestros veteranos y miembros del
servicio que nos recuerdan cada dfa
que el servicio se trata de personas, y
el cuidado de unos a otros. Por favor,
linanse a mf este mes en tomar un
momento para honrar a los héroes de
nuestro pafs y sus familias, y recordar
a aquellos que han pagado el precio
méximo por nuestra libertad.

Gracias por volar con nosotros
hoy. —Ben Minicucci
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Be your best.
Feel strong & vibrant.
Awaken ageless beauty.

Step into our time machine
and roll back the years with
our step-by-step rejuvenation
program. Together with our
experts, you will look and feel
your best in just 10 weeks.

MY

Get started today!
Call 1.877.497.6210

Dr. Dedomenico, renowned
cardiovascular surgeon, utilizes
his collective experience,
expertise, and
research in a vast
number of fields to
guide the expert
care in the My Best
10 program.

DARCI LOST
10 YEARS IN

While My Best 10 had
always sounded appealing,
| was under the impression
that it was for women who
wanted to lose weight.
Then, when | hit my mid-
40s, feeling a bit lost and
without a goal, | realized
that my time to embrace
and live my best life could
be dwindling.

| had no expectations to see any drastic
physical changes. After all, I've always been
active and athletic. | played college sports
and enjoy working out. | was prepared to learn
some new workouts specific to my goals, get
in better shape and pick up a few new recipes.

My Best 10 turned out to be so much more.
And it changed my life for the better almost
immediately.

Being a working woman, wife and mother often
left me with little time for myself. Our lives

are so busy with school, jobs and sports that
our family feels lucky to have any precious,
relaxing moments together. We especially

love to travel and ski. By design, My Best 10
required me to spend 10 weeks focused on
just me! Giving myself permission to embrace
this time was a new way of operating. After
those 10 weeks, | had learned many different
ways to stay organized, prioritize my health
and make being my best self important enough
to make time for it.

mybest10.com

advertisement

14 LBS &
10 WEEKS

My personal trainer was excellent. His passion
for his job, professionalism, willingness and
ability to listen are second to none. The
workouts he created were challenging, directly
targeted at my goals and so much fun that |
didn't even realize how much my body was
changing for the better. | knew | was with the
right trainer when we played basketball for our
second workout. Perfect!

My biggest surprise was how much energy

| had by following the program. | feel like an
entirely different person. I'm thrilled to have
shared so many aspects of this positive
experience with my family. As a result, we've
all grown together.

Here are a few tips | learned along the way.
Drink tons of water and get lots of sleep. Track
your food intake. It will allow you to recognize
and change any unhealthy behaviors. This

is especially true when you think that you've
developed good habits. Keep tracking. It will
ensure you go that extra mile

| joined My Best 10 because | wanted to
combine my lifestyle, health and fitness and
put myself in a place | don’t think I've ever
been. | had never operated at my optimum
level in all aspects of life and this seemed to be
the perfect opportunity to begin to explore how
to live my best life.

My Best 10 turned out to be everything |
desired and more. More than anything, |
wanted my family to live a long, happy, healthy
life together. My Best 10 taught me what it
means to put it all together and how to share
this reality with my family.

4455 148th Avenue NE, Bellevue, WA



Only pay for the speed you need...
Dynamic Routing!”

At Lynden, we understand that plans change but deadlines don’t. That’s why we proudly
offer our exclusive Dynamic Routing system. Designed to work around your unique
requirements, Dynamic Routing allows you to choose the mode of transportation — air, sea
or land — to control the speed of your deliveries so they arrive just as they are needed.

With Lynden you only pay for the speed you need!

DESTINRTION:
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The new Lynden phone app is now available to download!

Download on the J

. App Store

Download from

a Windows Store

ANDROID APP ON
P> Google play

Innovative Transportation Solutions

www.lynden.com 1-888-596-3361




Restoration

Artistry is what you get when you see Dr.
Brian Goertz. As a board certified hair
transplant surgeon and the founder of Hair
Transplant Seattle, he takes great pride in
his artistry of creating natural hairlines,
achieving amazingly natural results and
helping his patients regain the appearance
they've been looking for.

Founde

Patients meet directly with Dr. Goertz who
takes a very holistic approach to caring for
his patients. He counsels each individual

on appropriate diet and supplements not
only for their “hair health” but also for their
general well-being and longevity.

Today there are still many misconceptions
about hair transplantation, the results that
can be achieved and the process by which
the procedure is performed. With Dr. Goertz
those misconceptions are gone; people will
only know you’ve had a hair transplant if
you tell them.

“It is important for today's patients to
understand that the results that can be
achieved can look completely natural
and amazing when done properly,” says
Dr. Goertz. But patients should not be

e

fooled with promises of new machines or
instruments doing hair transplants. “The
instruments are developed to aid the
doctor,” says Dr. Goertz. “Ultimately, natural
results are achieved by the surgeon who

has the surgical and aesthetic skill to create
results that are completely natural.” When

a hair transplant can pass the scrutiny of a
hair stylist, you know you have a great hair
transplant, “Dr. Goertz has an eye for artistry
in making it look natural, which is why |
refer my clients to him,” says David Cheung,
master designer and owner of MARGIDAVID
SALON in Seattle.

“My goal is to be sure that my work is
completely natural and undetectable,”

says Dr. Goertz. “I recently had a physician
come to me because a mutual patient
finally revealed to him that he’d had a hair
transplant. When that physician realized
that he couldn’t detect the transplanted
hairs, he decided to come in for his hair
transplant. It is a great compliment when a
physician chooses me as the hair transplant
surgeon for themselves and their patients.”

Hair transplantation is not just for men.
Many women also experience hair loss

or are born with a high hairline that can

be treated with hair transplantation. As
difficult as it is for men to lase their hair,
women often suffer in silence experiencing
emotional pain. After all, society tells us
that women are not supposed to lose

their hair. Hair transplantation can make

a dramatic change in a woman'’s life. In
some cases, hair transplantation is even
appropriate for children with areas of hair
loss caused by trauma, burns or radiation
treatment. Hair transplantation can also
be performed for eyebrows, sideburns,
mustaches and beards.

Whether you are a man, woman or
child, Dr. Goertz is dedicated to creating
results that are so natural that the only
way someone will know you have had a
transplant done is if you tell them.

Visit www.HairTransplantSeattle.com
or Call 1-888-642-4247

11007 Slater Avenue NE
Kirkland, WA 98033

Hair Transplant




ALASKA AND EMIRATES EXPAND PARTNERSHIP

It's easier than ever to travel the globe with the new
codeshare agreement between Alaska and Emirates. In
addition to earning frequent-flier miles, customers can
now enjoy the simplicity of purchasing connecting flights
on both airlines using one reservation, and a seamless
ticketing, check-in, boarding and baggage-check experience
during the entire journey. Several other new benefits for
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elite fliers, including reciprocal lounge access, as well as
priority boarding and check-in, will be introduced in the
coming months. Learn more at alaskaair.com.
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Dubai’s Burj Al Arab hotel.

INVESTING IN HAWAI‘l EDUCATION AND ENVIRONMENT

Alaska recently announced financial contributions for two local organizations in
Hawai'i, in support of youth, education and environmental stewardship. The first
partner—Kupu—has a vision for Hawai'i's future and provides training in green
jobs for teens and young adults. Funds will enable and empower youth to trans-
form the world, and will help create Kupu's Green Job Training Center on the island
of O‘ahu. The second gift created the Alaska Airlines Endowed Scholarship at the
University of Hawai'i, providing support to students with an interest in or focus on
environmental sustainability at any campus in the UH system.

Waikrki Beach and Diamond Head.

GO BEHIND THE SCENES ON ALASKA’S BLOG

Explore news and features about Alaska Airlines on our blog, where you can check out videos, photos and articles about
Alaska's people, places and planes. Recent posts explore what to do in Nashville, new music featured on Alaska Beyond™
Entertainment and a sneak peak at new TV ads featuring Alaska’s CFO, Russell Wilson. Visit blog.alaskaair.com and enjoy.

FOCUS ON SUSTAINABILITY

Emirates

Alaska and Port of Seattle Recognized for Their Efforts

Two projects at Seattle-Tacoma International Airport, led by Alaska Airlines and the Port of Seattle, were recently recognized
at an international summit in Switzerland. The two projects—the electrification of ground-support equipment at Sea-Tac
and the Greener Skies Over Seattle initiative—were cited as examples of how the aviation industry is cutting carbon-dioxide

emissions. The two projects are estimated to prevent more than 35,000 metric tons of greenhouse-gas production each
year—the equivalent of taking 7,300 cars off the road.

14 ALASKA BEYOND MAGAZINE NOVEMBER 2015

TOP TO BOTTOM, ISCHMIDT | SHUTTERSTOCK COM; TROPICDREAMS | SHUTTERSTOCK.COM



PEOPLE BEHIND THE SPIRIT

Friendship Flights

Each year, Alaska Airlines recognizes a handful of its most celebrated employees as

Customer Service Legends—the airline’s highest honor. We invite you to learn about

one of our Legends, Flight Attendant Kathy Gonzalez.

Kathy Gonzalez remembers the details.
She might ask a customer about a busi-
ness deal he traveled to close the week
before. She'll often greet frequent pas-
sengers by name and ask if they'd like her
to pour the same brand of whiskey they'd
enjoyed, on the rocks, on recent flights.
She has made many personal connec-
tions with her customers. In fact, she
considers many of them good friends.
For the San Diego-based flight atten-
dant, friendship is the foundation of all
that she does—in personal relationships,
with co-workers and with customers.
“Kathy is the consummate profes-
sional flight attendant, poised, prepared
and focused on the passengers,” says
Denia Pisia, San Diego inflight base
manager. “She’s passionate about what
she does and always makes those work-
ing with her feel like they want to step up
their own game."
Kathy was born and raised in Chicago
and took a flight attendant job in Long
Beach, California, with start-up airline

JetAmerica. She was part of the airline’s

VOLUNTEER SPIRIT

Inspiring Education

Seattle-area elementary school students

first class of flight attendants in 1981.
Kathy became part of Alaska Airlines in
1987 when it bought JetAmerica.

Three years ago, when Alaska opened
a flight-attendant base in San Diego,
Kathy and her husband, Bill, decided to
move south, where he started a new
business, Duffy of San Diego, which
rents electric boats for tours on San
Diego’s Mission Bay. Their son is a pilot
working on his commercial rating, and
their daughter will soon finish college
with a business degree.

When the San Diego base opened,
more than a third of its flight attendants
had less than six months’ experience.
Kathy took it upon herself to mentor
them and help them succeed.

But Kathy says she’s never been
interested in taking a job as a trainer or
other office position. Her ground job, she
says, is spreading the love of flying. She's
an active and popular guest at local high
school career days. Kathy also volunteers
with local pageant programs—coordinat-
ing, fundraising and judging for such

Kathy Gonzalez
Alaska Airlines
Legend

events as the Miss Southern California
scholarship pageant each June.

Kathy recently spent a couple of
weeks traveling in southern Europe, and
on her flights overseas, she came to
better appreciate her experience with
Alaska, she says. “When I fly, | fly with
people I've known for years—or at least
it always feels like it. We catch up, and we
laugh as we serve customers and interact
with them. It becomes a fun experience.

“When you make a connection with a
couple of passengers and everyone
around you sees that, pretty soon they
become a part of that friendship, and
maybe they carry on that conversation.”

Kathy's warm and caring presence
has won her hundreds of formal com-
ments of praise from customers and
more than 8o Golden Service awards
from the airline.

“ felt like a member of the family
immediately upon boarding,” com-
mented one customer. “Kathy is a true
delight. | would love to have her as one
of my employees!” —Paul Frichtl

employees shared their stories about choosing

recently learned about the importance of stay- careers in aviation. “I've wanted to be a flight
attendant since | was 7 years old,” Pulido told
the children. “It took hard work and dedication
to get me where | am today.”

Cano also attended an assembly and talked

to Hilltop's approximately 640 students about

ing in school from Mariners’ all-star second
baseman Robinson Cano, along with Alaska
Captain Franklyn Rojas, First Officer Elliot
Wilson and Flight Attendant Isa Pulido.

The group visited Hilltop Elementary first-
grade classes that are part of a dual-language
program in which students develop academic

the importance of staying in school.
“I love getting the chance to talk to kids

Hard work, dedication and
staying in school.

about their lives,” he says. “I'm really happy that
we could show kids how important it is not just to work hard,

skills in English and Spanish. Cano talked with
students in both languages and told them about his journey
from the Dominican Republic to Major League Baseball. The but to be active in their community.” —Dianne McGinness
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You've never tasted steak
like this before.

This is a true Japanese “A5" 100% Wagyu Beef Zabaton steak. It was flown in
fresh from the Kagoshima Prefecture in Southwest Japan so that you can enjoy
the outstanding flavor created by its distinct marbeling. John Howie lets you
choose from a variety of steaks, from USDA prime to the world’s finest Japanese
Wagyu all cooked to perfection. They say the flavor of a steak is enhanced by
its marbeling. Judging by this photo, you are in for quite a treat.

JOHN HOWIE STEAK

One of America’s top 30 steak houses - CNBC 2015
JohnHowieSteak.com 425 440 0880

. Wine Spectstor

TT
BEST OF

AWARD OF
EXCELLENCE

2015




€ € Our team is passionate
about stewarding lasting
capital for generations to
come.” B . ot con

Chief Executive Officer

Cornerstone Advisors serves affluent families in the Pacific Northwest
in all aspects of their financial lives. For 30 years, we have provided our
clients the time and resources to focus on their passions.

. What are you passionate about building?

# " BuildBeyond.com | info@buildbeyond.com | (888) 762-1442 | Bellevue, WA
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A TOAST TO THE SEASON

In 1965, the first Pinot Noir grapevines were planted in

Oregon's Willamette Valley, laying the groundwork for
a new viticultural center and wine-tasting destination.
This month, visitors to the area can celebrate 50
years of winemaking excellence at the Wine Country
Thanksgiving (November 27-2g), as more than 150

Wi

eries open their doors to the public. Some of the

participating venues are accessible to the public only

once or twice a year. During the Thanksgiving weekend

18 ALASKA BEYOND MAGAZINE NOVEMBER 2015

event, guests can enjoy tasting tours, food pairings
and more at limited-access wineries as well as at

established favorites throughout the valley. To learn

more, visit willamettewines.com. —Grace Qian

e The Alaska Airlines Wine Flies Free program allows
Mileage Plan members to enjoy complimentary
tastings at select tasting rooms and to check a case of
wine without charge on flights from Oregon airports

or Walla Walla. Visit oregonwine.org for details.
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TOP RIGHT, FLOWER HAT JELLY, CALIFORNIA
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TY (ARS),

FRANK STELLA { ARTISTS RIGHTS SOCIE

I\IF W YORK

LOS ANGELES, CA

The Art of Life

Renowned photographer Frans
Lanting ventured to remote
locations in Siberia and faced
bears in Alaska among his many
adventures collecting images for
“Life: A Journey Through Time,” a
multiyear project that evokes the
evolution of life on Earth.

More than 70 photos from
this project, including the image
of a flower hat jelly, left, are
showing at The Annenberg Space
for Photography in Los Angeles through March 20, 2016, with several tie-ins. Organized in sections, the
images represent life in elemental through evolved forms. For the LA presentation of this traveling exhibition,
The Annenberg Space commissioned a documentary about Lanting’s work. Visitors to “Life” can also enjoy
free admission to the nearby Skylight Studios, for programs related to the exhibition and “Iris Nights”
lectures on nature photography. Call 213-403-3000 or visit annenbergphotospace.org. —Francesca Steele

€ MOVE OVER, TURDUCKEN. An 1807

recipe for réti sans pareil (roast without

equal) includes 17 varieties of bird

d one inside another. Chefs
NEWEYOREINY stuffed one inside another, Chefs

Retrospective of a Legend

The iconic New York-based contemporary artist Frank Stella

preparing a turkey-duck-chicken roast
this holiday season therefore have good
is the focus of “Frank Stella: A Retrospective,” showing at cause to give thanks: If the older recipe
the Whitney Museum of American Art through February 7, were in higher demand, prep time
2016. The exhibition represents nearly 60 years of paint- could be a whole lot longer.
ings, prints and sculptures.

Stella is best known as a pioneer in the Minimalist and
Hard-Edge Abstraction movements. Famous pieces such as
Harran 1l (1967), below, from Stella’s “Protractor” series (which the artist based

on the drafting tool), and Gobba, zoppa e collotorto (198s), from his “Pillars and

100 works installed in the 18,000-square- oy |
foot temporary-exhibition gallery of the new “ ' ’
Whitney building that opened in May. /

i

Cones" period, are among approximately

After showing in New York, the exhibition :
will be on view at the Modern Art Museum of Fort .
Worth, Texas, April 17-September 4, 2016, and at San
Francisco's de Young Museum (November s, 2016-February
26, 2017). For more information about the exhibition in New
York, call 212-570-3600 or visit whitney.org. —Francesca Steele
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Calling All Wanderers

Alaska Airlines is growing and offering new nonstops to places you want to go.

Los Angeles to Liberia, Costa Rica  Orange County to Puerto Vallarta

Portland to Austin Orange County to Los Cabos

Boise to Reno And, more on the way. %/

Los Angeles to Monterey Book now at alaskaair.com. ”/ ”
Seattle to Charleston Al RL I NE S

Service start dates; Orange County (SN 05 (5J0) beg ounty (SNA) and Puerto Vallarta (PVR) begins o5 Angeles (LAX) and Liberia, Costa Rica (LR} begins 11/1/15; Portiand (PDX) and Austin (AUS) begins
11/5/15; Boise (BOl) and Rena || 0 peles (LAX) ¥ ) begins 11/5/15; Seattle (SEA) and Charleston ins 11/16/15.
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SEATTLE, WA
A New and Classic Nutcracker
This month, Pacific Northwest Ballet opens its
annual homage to the holiday season with a new
production of The Nutcracker (November 27—
December 28), featuring classic choreography by
George Balanchine and all-new costumes and sets
designed by children’s author-illustrator lan Falconer.
This is the first time that PNB has performed
Balanchine's version of the ballet. Last year, the
company retired its Kent Stowell-choreographed,
Maurice Sendak-designed production that had run
since 1982. The new production has 150 roles and
remains distinctive, with unique costumes and a set
featuring a 4o0-foot-tall tree with 300 lights. Tchai-
kovsky's famous score is performed live by the PNB
Orchestra. This year's show also includes the
beloved Sugar Plum Fairy character (shown below,
danced by soloist Elizabeth Murphy). To learn more,
call 206-441-2424 or visit pnb.org. Alaska Airlines is
the title sponsor of this production. —Kristen Johnson

SEATTLE'S NUTCRACKER

BY THE NUMBERS

30 CUBIC FEET
of simulated snow per performance

" 400 HOURS
required to build the tree

70 POINTS
on the Christmas star used in Act |

. 697 PETALS
on Waltz of the Flowers costumes

4,000 HAND-CUT HOLES
in the Marzipan costumes

640 BLACK POM-POMS
on the eight Polichinelle costumes
Source: Pacific Northwest Ballet

SAY HELLO, SEATTLE! Still supercute at 40,
the pop-culture icon Hello Kitty (who is a girl,
not a cat) has gained many fans and influenced

many artists over the years. Her popularity is
showcased in “Hello! Exploring the Supercute
World of Hello Kitty” at the EMP Museum
(206-770-2700; empmuseum.org), November
14, 2015—May 15, 2016, Visitors learn how H.K.
has inspired various forms of art and archival
objects on display. —Kristen Johnson

A Kitty Visions (2014) by kozyndan; acrylic paint, glitter, resin.
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My brother
found freedo
Jrom addiction

Based on a true story

The downward spiral came faster than | would have ever imagined. And
given that it was my older brother, at the wheel of a life on a collision
course with disaster, | was sure there wasn’t much | could do. | was
always reduced to the role of 'little brother." He had been living with me
for five days, but it felt like six months. | was having a hard time asking
him to leave. He spent most of his time passed out on a leather chair in
front of the television—not a pretty picture for a husband and a father.

So, | had to sit him down and explain to him what his alcoholism was
costing him: his wife, his family and his friends. | told him he was no
longer welcome in my home. This was not an easy thing for me to tell
my childhood idol — he was someone | had looked up to my entire life.

A friend of mine suggested that | have him contact Schick Shadel
Hospital. | knew about their reputation for helping people overcome
addiction during 10 days of inpatient treatment.

Rather than depending on a patient’s willpower alone, Schick Shadel’s
approach involves medical detox, counterconditioning, counseling,
education and sober support.

Counterconditioning helps people break the cycle of addiction through
behavior modification that changes how people think about their
addictive substance. By treating the addiction on a psychological

and physiological level, Schick Shadel gives their patients the ability

to spend their time and energy on rebuilding their lives, medically
conquering the physical dependency and allowing counseling to heal
the emotional damage that assists the addiction.

Fortunately, he listened and checked in the day before Thanksgiving.
As | spoke to him throughout his stay, | began to notice a change in
his attitude and physical well-being.

Day four: He sounds different.
Day six: He's making real progress. It's working! He is beginning to

self-assess and reevaluate his life. He is eager to complete his treatment

and fix his broken relationships.

Day ten: I picked up my brother today. His cravings are gone due
to the unique and powerful medical model Schick Shadel uses.

He was touched by the care and support he received during his stay.
He described the highly skilled counselors who made a difference.

He said the staff allowed him to see the world as a responsible,
accountable sober adult.

Thank you Schick Shadel Hospital for your professionalism,
compassion and kindness. My brother can now live alcohol-free.

| feel blessed to have had such a wonderful place to treat my
brother. In 80 years, they have treated more than 65,000 men and
women. | am proud to be able to count my brother among them.

— As told by the grateful brother of a former patient

About us

Schick Shadel Hospital is an inpatient hospital and medical
detoxification facility founded 80 years ago by those that
understand alcoholism is a medical problem that cannot be
conquered by traditional methods alone. Our staff works to
treat addiction on the level that it exists; as a life-threatening
disease. We have a 65% success rate for treating alcoholism*
during our 10-day program.

If you need help or have a friend
or loved one that has an addiction
problem, please call us today at

888-802-4206.

SCHICKGDSHADEL

HOSPITAL
12101 Ambaum Blvd. S.W. e Seattle, WA 98146

ADVERTISEMENT

*#1 success rate for treating alcoholism based on results of a verified survey of former patients (success being measured as total abstinence for one year and assessed by self-evaluation),
as against published success rates from verified, comparable studies of other medical institutions,
** Model representations of real patients are shown. Actual patients cannot be divulged due to HIPAA regulations.
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Dr. Brian McKay

Transformations happen every day at Advanced Cosmetic & Laser
Dentistry in Seattle. People from all over are talking about the
breakthrough methods that promise the smile of your life.

There is a difference when it comes to the dentist you choose.
Experience counts, not just in what you have done but who does
the work. In Seattle, at Advanced Cosmetic & Laser Dentistry we
have the fussiest patients from all over the world plus we feature
unique, luxury surroundings and an attentive and professional
staff. Designed on purpose to meet the needs of our out-of-town
guests. Convenient overnight accommodations arranged for you at
Hotel Sorrento or another of our fine hotels.*

Our total focus is on you. We only treat one patient at a time.
You are pampered from the very start with a limo ride to the
office.* Whether you need Teeth By Tonight Dental Implants or
a Smile Makeover using cosmetic techniques imagine how you'll
feel when you finally get the most beautiful smile you've ever
desired.

Word is spreading about the quality of care and the efficiency
of these dentists. If you've been told it could take months to
complete your care, relax. We can usually accomplish everything
with just a few visits. We reduce your time in the dental chair

i “' 1; | i _.-_-é;f:___ 3

Wh y are s6 many
people flying to
Seattle,:t, ) see

Dentlstry
1-877-346-0600

to only what is absolutely necessary. We use advanced sedation
technigues so you don't feel a thing. Folks love it.

Concerned about cost? Be assured with our NEVER PAY AGAIN
policy. If any restoration we place in your mouth breaks or is
damaged we'll replace it for free.*

Our world-class dentists are trained and experienced in making
the impossible happen everyday. You can relax and feel
comfortable. Sit back, enjoy the limo ride and we’ll take care
of the rest.*

6 REASONS TO HAVE US BE YOUR DENTIST

* Experience Counts — We've Successfully Completed
Thousands Of Cases

» Teeth By Tonight Dental Implants - Replace Missing Teeth

* Advanced Sedation Options - Complete Your Treatment In
One Visit

* No Hidden Fees - Everything Included
* Never Pay Again Policy
» Saturday Appointments Available

*Terms and conditions apply.

Denise

www.acld.com - there is a difference!
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“Don’t settle
for what is
considered
inevitable.
No matter
how old you
are — you are
still in control
of your life.”

-Ellen, lost 48 Ibs

YES! YOU CAN LOSE WEIGHT AT ANY AGE!

Story by Ellen Martin | Photo by Gerald Pope

At 64, | tell others my age, “Don't settle for
what is considered inevitable. No matter how
old you are - you are still in control of your
life. Being overweight is not your destiny and
can even be reversed! Yes, you'll need sound
advice... and yes, you'll have to work a little
harder to get and stay healthy. But it can be
done. And it will change your lifel”

My journey began when, after trying and
failing at other weight loss programs, | was
introduced to 20/20 LifeStyles Online. Like
many others my age, | had trouble losing
weight. My doctor gave me two options: a
lifetime of medications to correct my high
blood pressure or lose weight and keep it off
through a program like 20/20 LifeStyles and,
hopefully, get off the meds.

It took me seven months until | finally decided
to look up the 20/20 LifeStyles program online.
As | watched Dr. Dedomenico's introductory
video, | thought, “He's talking to me!” | was
amazed. | watched more videos, ordered the
20/20 protein shakes, downloaded the 20/20
App and got started. | enrolled in Essentials
Plus, the online program that includes weekly
reviews of my nutrition and lifestyle by a
registered dietitian.

Having that personal one-on-one contact
on the App with my dietitian was great for
accountability and encouragement, but

2020lifestyles.com 425.861.6258

the App also kept me honest by tracking
everything | ate. Aside from the weekly contact
with the dietitian, | was able to do everything
else on my own. The App was the key to
success!

While other programs mainly stress weight
loss, 20/20 LifeStyles recommends a lifestyle
change. It's a common sense, logical path to
health. The videos are so straightforward. They
don’t just tell you what you need to do, they
tell you why you need to do it. You learn how
your metabolic response is tied to diet, and
how exercise and sleep have a tremendous
impact on your success. Also, being hungry is
not part of the program. That would only set
you up for failure. Instead, nutrition guidelines
are balanced so that you're not starving. And
you're even forgiven when you go astray.

Since beginning the program, I've been able
to get off my blood pressure medication
completely, which was huge since I'd been
taking it for 10 years. Plus, I've lost 48 pounds
to date. Now | can be a healthy wife, mother
and grandma. And | feel great!

Yes, online or in-person, 20/20 LifeStyles really
works. As you get older, putting on weight

and not being able to lose it doesn’t have to
be inevitable. Change that destiny and get
healthy. You can do it!

4455 148th Avenue NE, Bellevue, WA

[ Appstore

Start losing today at
2020lifestyles.com

Renowned cardiovascular surgeon
Dr. Mark Dedomenico created 20/20
LifeStyles over 20 years
ago to help people
struggling with obesity-
related metabolic
disorders such as high
cholesterol, diabetes
and hypertension.
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MULTIPLE LOCATIONS, MEXICO

Spicing Up the Season

Visitors to Mexico can soak up the sun while
savoring diverse culinary attractions as the
popular vacation spots Puerto Vallarta and Los
Cabos present fall food festivals.

Festival Gourmet International XXI (November
16—22) returns to picturesque Puerto Vallarta,
where attendees can enjoy a week of dining and
workshops at 22 of the area’s top culinary
establishments. Enjoy a Fiesta by the Sea or
attend a cooking demonstration with one of the

Festival Gourmet

festival’s featured international guest chefs. The lineup includes world-recognized

insmsatinmal Wil chefs Daniel Eardley, Nic Vanderbeeken and Andreas Fischer among other

feature distinctive . o .
talented participants. Call 322-222-2247 or visit festivalgourmet.com.

Sabor a Cabo (December 2-5) offers “Simmering ... A Tribute to Mexican

Hrl;”.'.ﬁh' (!Xpr_'.'."t!h‘l.t:_\ b:r
the Pacific coast of
Neice S miowth. Roots” as its theme, and will highlight the cuisine and wines of Baja California
Sur. A gastronomic adventure that involves nearly 40 participating restaurants,
this festival includes an art walk, a beer fest and an Evening Under the Stars with

live music and food. Call +1-52-624-143-3944 or visit saboracabo.mx. —Grace Qian

A 49th-State First

DURING PRESIDENT OBAMA'S VISIT to Alaska in September, he

focused the nation’s interest on preserving national parks and
forests. This month, for the first time, “The People's Tree"—the
Christmas tree that adorns the West Front Lawn of the U.S.
Capitol—will be sourced from Alaska forestland. The 74-foot-tall
Lutz spruce (shown at right) is from the Chugach National
Forest south of Anchorage, near Seward. Chosen for its beauty,
symmetry and durability, the tree will be delivered to the Capitol
on November 20 and will stay in place until January 2, 2016.

Highlighting the theme “Youth in the Outdoors”
(which is a focus of the Chugach National Forest),
children from across Alaska have been busy since July
making more than 4,000 ornaments to decorate the
main tree and more than 7o other trees delivered from
Alaska to adorn offices inside the U.S. Capitol and at
other sites around Washington, D.C.

Alaska Senator Lisa Murkowski will lead a congressional
delegation at the lighting ceremony. Members of Alaska's
Kenaitze tribe will also travel to D.C. to attend this and other
events. Some events will feature Alaska foods, and beers from
Alaskan Brewing Company and Kenai River Brewing Company.

To learn more, and to follow the tree on its journey to the
Capitol, visit capitolchristmastree.com. —Francesca Steele

Through Jan. 10, 2016
“Art AIDS America,”
artistic responses to AlDS;
Tacoma Art Museum,
Tacoma, WA, 253-272-4258;

tacomaartmuseum.o g

Through Jan. 10, 2016
“Guitar; The Instrument
That Rocked the World,”
hands-on displays address
science, cultural history;
OMS|, Portland, OR;

503-797-4000; omsi.edu

Through Jan. 18, 2016
“Artists at Work,” exploring
art inspirations, celebrating
the McMurtry Building for
Art and Art History; Cantor
Arts Center, Stanford, CA;
650-498-1480; museum.
stanford.edu

Through Jan. 31, 2016
“Sotatsu: Making Waves,”
works of a major 17th
century Japanese painter-
designer; Smithsonian's
Arthur M. Sackler Gallery,
Washington, D.C.; 202-633-

1000; asia.si.edu

Through May 30, 2016
“Tropical Butterflies Alive
in Winter,” 500+ live
butterflies; American
Museum of Natural
History, New York, NY;

212-769-5100; amnh.org

Dec. 5, 2015—May 15,
2016 “Flowers, Fruit,
Books, Bones,” still-life
photos, paintings; Phoenix
Art Museum, Phoenix, AZ;
602-257-1222; phxart.org
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FISHERMANS

RESTAURANT & BAR

Serv1gFreshSeaf00d Dally

* SpectacularViews = Specialty Cocktails * Outdoor Patio « Private Events

On the Historic San Clemente Pier

Minerslanding | Pier 57

1301 Alaskan Way | Seattle, WA S - 611 Avenida Victoria | San Clemente, CA
206.623.3500 Ri; wﬁ?,l;}m VAR 919.498.6390

www.thefishermansrestaurant.com
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Spotlight: Anchorage

Alaska’s largest city continues to roll out events
and attractions in its centennial celebration year

Artistic Narratives

» Alaska Native artists share their perspectives through art,
found objects and recordings in “Our Story,” an exhibition
showing at the Anchorage Museum, November 20, 2015~
September 11, 2016. Featuring a total of 22 works, by 21 artists, ‘ CLASSIC
the collection encompasses art in various il * HOLIDAY
media, from wood carvings to photographs - HOOPS
to paintings to beadwork. Accom_pan)r.mg o Thts rrionth, & Piank

each piece is a story from the artist—in the

form of a video or written account—about giving tradition tips off for
what inspired the work. For example, a

sculpture by Susie Silook called Keeping My Also at the
Head (ivory and baleen, 2007; left) stands Anchorage Museum:
at the exhibition’s entrance, and visitors are “Recent Acquisitions,”
able to watch a video interview with Silook through Feb. 21, 2016;
projected on a nearby wall. For more 100+ New museum
information, call 907-929-9200 or visit additions—art, objects
anchoragemuseum.org. —Olivia Moon and archival materials.

the 38th year in Anchorage at
the GCI Great Alaska Shootout
(November 24-28).

The Shootout, hosted by the
University of Alaska Anchorage,
is billed as the longest-running
regular-season tournament in
“Living Alaska: major college basketball. It

A Decade of Collecting :
. features four women'’s teams

Contemporary Art for

Alaska Museums,”
Nov. 6, 2015-Feb. 7, 2016;
48 works from the
Anchorage Museum;

and eight men’s teams in games
at UAA's Alaska Airlines Center,
which opened last year.

SILOOK; ANCHORAGE MUSEUM; COURTESY: KYLE RIDEOUT

THLETICS; SUSIE

UAA A

25 pieces on loan. The tournament traces its

Artist Andrew
Gronholdt's
Hunting Hat
(1993) is among
the museum’s

recent acquisitions.

roots to 1978, when men’s head
coach Bob Rachal started the
event to help put his fledgling

“100 Snapshots,” Now. 13,
2015—Jan. 10, 2016; images
of Anchorage residents
from the last 100 years;
tied in to the Anchorage
Centennial Celebration.

team on the basketball map.
Since then, top-ranked teams
and all-time greats such as
Dwyane Wade and Ray Allen

have played in the Shootout.

Northern Film Exposures :
2015 attendees will get an

MORE THAN 100 WORKS by independent Among other highlights is the documen-
filmmakers from approximately 20 countries tary Children of the Arctic. This film records
will be screened at the 15th-annual Anchorage  experiences of Alaska Native teens growing
International Film Festival (December 4-13). up in Barrow and compares their lives to the

The festival's lineup will range from lives of their ancestors.
features to animations to documentaries, The 420-seat Bear
and will highlight Alaska filmmakers and Tooth Theatrepub will be
films with connections to the 49th state. the festival's main venue.
Opening night will include a screenin; Some films will be shown
f at the Alaska Experience

early look at UAA Seawolves
teams. Last year's women'’s
team went 29-2 and dominated
the regular season, but lost in
the NCAA DIl Tournament's first
round. The men are building

Endweard from a 16-13 season, with strong

TOP TO BOT

hich te

TOM, SAM WASSON

Theater, the Anchorage
Museum and the Snow
Goose Performing Arts
Theatre. For details, visit
anchoragefilmfestival.org.
—~Olivia Moon

transfers joining this year. Alaska
Airlines is a sponsor of UAA
Athletics. Visit goseawolves.com
to learn more. —Jeffrey Giuliani
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Paying Respects
Alaska Airlines programs honor veterans and
active-military members By Ben Raker

A SENSE OF DUTY drives many decisions made by
service members to train extensively, risk their lives
and serve their country to the best of their abilities.
A corresponding sense of duty to pay tribute to our
military-service heroes rests at the heart of several
Alaska Airlines initiatives.

In 2011, a group of Alaska maintenance employees
in Seattle decided to honor the memories of service
members by developing a Fallen Soldier program that
features ceremonies for loading and unloading
caskets being transported on Alaska planes to a final
resting place. The employees volunteered their time
to customize a luggage cart, painting the outside
blue, adding American-flag curtains, installing red
carpeting inside, and affixing emblems of U.S.
military branches outside.

The employees developed protocols for the
program, including standing at attention while the
caskets were carefully moved. Announcements by the
flight crew often inspire passengers to stay boarded
and watch from windows, touched by the ceremony.

The grassroots program has been well-received by
families of the fallen, and Alaska now also has carts in
Portland, Anchorage, Los Angeles and San Diego.

Other airlines may also use the carts at these airports.

Additional ceremonies that publicly honor veterans

Alaska maintenance team members Tim Fahey and
Kevin Kruse with Honor Flight veterans.

are associated with Alaska's Honor Flights. In

partnership with the national Honor Flight Network
and its regional affiliates, Alaska transports veterans
and guardians (travel companions) from Seattle,
Portland and Anchorage to Baltimore or Washington,
D.C,, to visit war-service memorials in the capital.
Preference is given to older vets; World War I|
participants are often in their gos.

“It’s incredible to be able to do this for the
veterans,” says Carolynn Hoey, manager of wholesale
groups and meetings in Seattle. “It's one of the best
parts of my job.”

At Sea-Tac Airport, the TSA's Honor Guard escorts
vets through security and joins USO and Coast Guard
representatives, and Alaska Airlines employees, in
thanking the veterans and guardians as they board
first. After the gate closes, Alaska staff and others
stand on the tarmac and salute with flags as the plane
is towed from the gate.

The airline operates about six Honor Flights per
year out of Sea-Tac, taking up to 60 vets and their
guardians at a time. Alaska partners in this effort with
the Puget Sound Honor Flight organization.

Bill Knudsen serves on PSHF's board to honor his
father, a casualty of World War Il whom Knudsen never
met. He notes that fewer than 1 million World War 11
vets remain nationally, and hundreds pass away daily.
He feels great urgency to honor the roughly 15,000 in
Western Washington: “Our No. 1 mission is to thank
as many of these heroes as humanly possible.”

To learn how to help support Honor Flights, visit
honorflight.org, pugetsoundhonorflight.org, lastfron-
tierhonorflight.com and portlandhonorflight.org.

Alaska maintenance employees
Tony Sander and Brian Bowden
with the cart they helped create
for the respectful transport of
Jallen military heroes.

Other Ways Alaska
Supports the Military

* Expanded goals for
hiring, retaining and
promoting veterans and
active-military personnel.

* Support for the airline's
military hires and families
who are transitioning to
civilian life.

* Priority boarding to
uniformed service members.

* Expanded bag-check
allowances for travel on
military orders.

* Annual fundraising for
veterans organizations.

* Special events, such as
a recent 5oth-anniversary
ceremony in Seattle that
honored Vietnam-era
veterans.

* Charity Miles program
options to encourage
contributions of Hero Miles
for military families.

* Reduced rates for active
service members to ship pets.
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RAISE THE GAME.

At Hawk Tower, Seattle is reinventing itself, infusing a storied past
with a bold vision for the future—all in the pursuit of an energized
urban core. Hawk Tower delivers the ultimate win with access to every
form of transportation Seattle offers. Agile connections citywide
allow your business to pick up the pace. Declare victory over everyday
office monotony.

THE BUILDING

180,000 SF Class A office development. Glass line & modern
architecture, panoramic views and open floor plans. Adjacent to
282-room Embassy Suites which will include a 400-person
conference facility. Planned rooftop restaurant with outdoor dining
and abundant parking.

UNMATCHED ACCESS TO TRANSPORTATION
At the intersection of [-90 & |-5 and steps from Link Light Rail, The
Sounder and buses via King Street Station and Union Station.

NEIGHBORHOOD REVITALIZATION
Hawk Tower sits at the center of SODO, Pioneer Square, the
Waterfront and the Chinatown-International District.

SCOTTA ASHCRAFT
First Vice President
+1206 292 6063
scotta.ashcraft@cbre.com

DWIGHT NEWELL
Executive Vice President
+1425 462 6941
dwight.newell@cbre.com
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HAVE 30,000
WILL TRAVEL.

BECU makes banking on the go a breeze, because as Washington’s leading credit union our
members have access to a nationwide network of 30,000 free ATMs. Including one at every
Rite Aid in Washington, so no matter where you go, there’s an ATM to greet you. It’s just part
of our member-first approach to banking that drives everything we do. Including easy to use
online banking, and the BECU Money Manager mobile app that helps you make transactions

and manage your money from anywhere.

becu.org | 800-233-2328

Federally insured by NCUA. All Washington State Residents Ave Eligible 1o Join.

Must establish and maintain membership with $5 mini ber share savings balance. BECU belongs to the Co-Op network. BECU
transactions at these ATMs are surcharge-free. Airtime, roaming, data usage, and minutes of use may be billed by your mobile provider.
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Spirit of Twelve

An Impressionistic view of Seattle’s fervent Seahawks fans By Paul Fricht!

GAME-DAY SUNDAYS IN SEATTLE
pulse with a sea of deep blue and brilliant
green, a tide of fan gear and energy that
flows toward CenturyLink Field from all
directions. Seattle calls the flood “the
12s," a collective passion that grips the
city, a level of fan frenzy that earns the
stadium a reputation as the most dreaded
venue in the NFL for visiting teams.

For photographer Robin Layton,

RobinLayton, photographer.

-

“THERE ARE NO FANS LIKE THE 12s. They can't be matched in how loud they get and
the energy they bring. It's hard to describe the feeling you get when you step onto the field.

it's a uniquely Seattle phenomenon

with an electric vibe. Her new book, 12
(12robinlayton.com), offers mesmerizing
Impressionistic photographs of Seahawks
fans in their element, with many photos
accompanied by quotes from Seahawks
players, Coach Pete Carroll, some of the
team’s most ardent fans, and others.

Layton came to Seattle in 1995 as a
photojournalist. She's the one who
captured that iconic shot of Ken Griffey )r.
smiling from beneath a pile of teammates
after the Mariners won the 1995 American
League Division Series.

After stints at five newspapers, Layton
has built a busy freelance career shooting
fine-art photos and working with celebrity
clients such as Jennifer Aniston, Sarah
Jessica Parker and Tobey Maguire.

Adding a Monet touch to her photos is

If you've never been to a game at CenturyLink, you have to go. It's one of those bucket-list things.”
—Russell Wilson, Seahawks quarterback

a technique done entirely in the camera.
As a result, Layton typically can't evaluate
the quality of her images until she gets
into her studio. In editing 12, for instance,
she went through more than 100,000
photos to select the final 88.

12 is Layton’s third book. For Hoop:
The American Dream, she traveled across
35 states to photograph the childhood
and often unique hoops that influenced
dozens of NBA greats. In A Letter to My
Dog, Layton's pet portraits illustrate the
unconditional loyalty and love people
share with their canine companions.

Honored by Life magazine in 1987 as
one of the eight most talented photog-
raphers in the country, Layton says a
photograph, by nature, captures a
moment in time. Her work seeks to
“illuminate the life within that moment.”
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AN ICELANDAIR STOPOVER EXPERIENCE
IS JUST MILES

WAY

Start earning today with Icelandair and Alaska Airlines

Have you dreamed about flying to Iceland to see the incredible
landscape, experience the northern lights, or even just to catch a
concert in downtown Reykjavik from one of Iceland’s hottest bands?

Now is the perfect chance with |celandair’'s offer to take an lcelandair
Stopover for up to seven nights at no additional airfare on your next
journey across the Atlantic. Even if only for 24 hours, you can do a lot
during an Icelandair Stopover. Spend a few hours relaxing in the Blue
Lagoon. Take a stroll through Reykjavik's cozy City Center. Breathe in
Icelandic nature and culture at every turn.

7

Get even more from your adventure with the benefits of becoming

a Mileage Plan™ and Icelandair Saga Club member. Mileage Plan™
members earn miles on lcelandair flights that count towards Mileage
Plan™ elite status, while lcelandair Saga Club members earn both
Saga Points and Card Points when flying on Alaska Airlines. In
addition, MVP®R Gold or Gold 75K members enjoy complimentary
access to the Icelandair Saga Lounge at Keflavik International Airport,
Icelandair's hub, with further benefits on the way for 2016.

From October 1st through December 15th, 2015, Mileage Plan™
members earn double miles on lcelandair flights, and Saga Club
members earn double Saga Points when flying Alaska Airlines.

ICELANDAIR
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The Joy of New Cookbooks

Recent and upcoming releases provide inspirations for various styles of cooking By Francesca Steele

CHOCOLATE

A beautiful, well-arranged cookbook can be a food lover's best friend. Recent and forthcoming titles meet these criteria while presenting
creative pairings, highlighting artisanal ingredients and exploring bold recipes. Many new titles also represent offerings by the hottest
chefs, foodies and restaurateurs from various regions around the country. The following sampler serves up scintillating recipes, creative

approaches, sumptuous photos and intriguing anecdotes about the passions of people working in food preparation today.

CITRUS

By Valerie Aikman-Smith
and Victoria Pearson;

Ten Speed Press

Arranged by course in a
meal, this book illustrates
how varieties of citrus
can add flavor and color
to dishes of any season.

COOKIES & BEER

By Jonathan Bender;
Andrews McMeel
Publishing

Bender makes a case for
linking two highly popular
items, with recipes from
well-known chefs and
bakers, and pairings
created with top brewers.
Included are recipes for
cookies made with
leftover brewing grains.

KITCHEN GYPSY

By Joanne Weir;

Oxmoor House

Designed like an artful
memoir, this book traces
Weir's path to becoming a
chef, with more than 100
recipes and a foreword by
Alice Waters.

OLYMPIA PROVISIONS
By Elias Cairo and
Meredith Erickson;

Ten Speed Press

From this beautifully
photographed cookbook,
readers learn about
preserving meats, using
them in a variety of
preparations—including
1g variations on the
frankfurter—and pairing
meats with wines.

OYSTERS

By Cynthia Nims;
Sasquatch Books

This full-color guidebook
from Seattle cookbook
author and culinary
consultant Nims takes
the mystery out of
identifying, handling and
serving the flavorful
gastropods.

SARABETH'S GOOD
MORNING COOKBOOK
By Sarabeth Levine; Rizzoli
This stunning book from
award-winning pastry
chef Levine features
large, colorful photo-
graphs and simple
recipes for elevating
morning meals to
gourmet status.

SEA AND SMOKE

By Blaine Wetzel and Joe
Ray; Running Press
Veteran journalist Ray
chronicles the work of
Wetzel, a two-time James
Beard Award winner and
owner/founder of The
Willows Inn on Lummi
Island, Washington.
Artful photos and recipes
focus on the restaurant’s
hyperlocal cuisine.

THEO

By Debra Music and Joe
Whinney; Sasquatch Books
Celebrated bean-to-bar
chocolatiers Music and
Whinney channel their
passion for chocolate
into innovative, cacao-
focused recipes.

Also of Note ...

Besh Big Easy By John
Besh; Andrews McMeel
Publishing

Heartlandia By Adam
and Jackie Sappington
with Ashley Gartland;
Houghton Mifflin
Harcourt

The New Sugar and
Spice By Samantha
Seneviratne; Ten Speed
Press

Women Chefs of
New York By Nadia
Arumugam; Absolute
Press
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Someone you know
had a little work done

If they saw Dr. Fredric Stern N
you'll never know S r’f

Dr. Fredric Stern is the Northwest leader in laser
and microsurgical techniques and is on the cutting
edge of the latest treatments to naturally restore

vour youthful appearance, with minimal downtime.

Whether vour goal is to eliminate wrinkles, repair
sun damaged skin, lose a few inches around

the waist or hips, restore your hairline through

microsurgical hair transplantation, or repair and

regenerate your skin with a skin care product

made from your own stem cells’ growth factors,
Dr. Fredric Stern and The Stern Center can help

transform your goals into reality.

THE STERN CENTER for AESTHETIC SURGERY, P.C

Fredric Stern, MD FACS

(425) 455-9100 | www.thesterncenter.com

Voted “Best Cosmetic Surgeon” in

. ; ; : 425 Magazine and “Best Plastic
Creating Natural Appearing Beauty through . A e
; . . . Surgeon” in Evening Magazine'’s

the ART of Laser Cosmetic Surgery Best of Western Washington

Laser Eyelid Surgery ® Endoscopic Brow & Forehead Lift  S-Lift » Laser Liposuction  CelluSmooth™ for Cellulite  Hair Transplants e Laser Peels
Facial Injections & Fillers ® ATGRAFT™ Fat Transfer ® Photorejuvenation e Laser Hair Removal ® Forever Young BBL™ e Aesthetic Skin Care
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Hiking Highlight: New Mexico

HIKING TIP
To experience the beauty and
cultural richness of Bandelier on a
short hike, follow the 1.2-mile
Main Loop Trail from the visitor
center. This partly wheelchair-
accessible route (pictured) takes
you up Frijoles Canyon past
excavated ruins, including
dramatic cliff dwellings, Big Kiva
and Tyuonyi Pueblo.

Scenery and archaeclogy combine in Bandelier National Monument By Peter Potterfield

OFF THE RADAR FOR MOST VISITORS
to New Mexico is a magical cluster of
hidden canyons, mesa-top meadows and
thousand-year-old pueblos in Bandelier
National Monument. There are more than
70 miles of trails in this parkland, and
most routes pay off generously. The short
loop hike from the visitor center provides
access to dramatic ruins and land features
(shown above). For me, though, the area’s
best hike is the half-day journey to its
spiritual center: to Alamo Canyon, the
ruins of Yapashi Pueblo and the ancient
rock carvings called the Stone Lions.

This distinctive hike starts about a
two-hour drive mostly due north from
Albuguerque International Sunport. Head
first from ABQ to Sante Fe—and be sure
to stop in this famously charming, artsy

town that is especially scenic around the
holidays. Drive about 40 miles farther, and
you'll reach the park entrance, then the
dramatic approach to Frijoles Canyon.
Park near the visitor center and hike the
switchbacks to the mesa top and Frijoles
Rim Trail. Then stop to enjoy the view. In
about a mile, veer left onto the Mid-Alamo
Trail as it crosses the plateau toward
Yapashi, dropping in and out of shallow
drainages. In 2 miles, stunning Alamo
Canyon, 500 feet deep, stops you with its
spectacular vistas. The canyon rim makes
for a good lunch stop, or turn-around
point for those short on energy or time.
However, a real highlight lies about an
hour beyond. The trail takes you to the
bottom of Alamo Canyon and back up to
the opposite rim. Follow signs for the half-

mile walk to Yapashi. The Shrine of the
Stone Lions is a quarter mile farther. Even
today, the eroded carvings have spiritual
importance for Pueblo Indians. One feels
a palpable sense of mystery here. Take a
moment to savor this ancient place before
retracing your steps to the visitor center.

HIKETO YAPASHI PUEBLO J

THE SHRINE OF THE STONE LIONS
Distance: 12.5 miles round-trip from the
Bandelier Visitor Center. Elevation gain: 1,800
feet. Details: A moderate to strenuous 5-hour
to 7-hour day hike; backcountry camping is
allowed in designated areas for those who wish
to overnight (a free permit can be obtained at
the visitor center). Call ahead for conditions
and be advised that this area often has snow in

winter. Info: 505-672-3861; nps.gov /band.
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Financial Update

By David Parr

here are many reasons
businesses need a source
of capital. Perhaps they need
to expand and purchase new
equipment, purchase or refinance a
commercial building, or fund short-
term cash-flow needs associated
with revenue growth.

Taking on debt is one of the most
critical decisions a business can
make. Businesses may find i
challenging if they don’t have a
full inancial team in place to lend
the critical eye needed to review
financial statements and develop
potential solutions.

Business owners need to be creative
when pufting together a feam of
outside partners to help with criticall
decision-making, such as knowing
the right time to seek an influx

of capital. The external partner
team should include the business’s
afttorney, CPA and commercial
lender. In the midst of ongoing
changes to the regulatory and
business environments, the value

of a frusted relationship with a
commercial lender may be one of
the most important contributors to
the long-term success of a business.

Experienced commercial lenders
provide no-cost resources for
business owners fo discuss and
review their business objectives
and challenges.

Here are a few simple tips that can
help you as a business owner find
and build a productive relationship
with a commercial lender.

Do the research. Seek out banks
in your ared. Consider banks
with a local connecticn or regional
banks that know the market, know
the region’s strengths, and are

vested in the local economy.

Begin an ongoing dialogue.

Start with a simple conversation,
Make the call and begin the
diaogue. Conversations with a
banker are free. A call is a way to
determine if the match between
you and the bank is a good fit.
Ask the critical questions: does the
lender have knowledge of your
industry, and if not, is the lender
willing to roll up his or her sleeves
and learn about it?

Know that every business is

unique. Getting a relationship
started with a commercial lender
can be hard. Be aware of any
lender's attempt to fit your business
info a pre-existing lending formula
that was constructed as a
one-size-fits-all solution,

Find a lender that is engaged.

A good commercial lender
bases decisions on the merits,
prospects and performance of a
specific business. He or she is ready
to learn everything about your
business right down to your vision
and hope for the future. As a rule,
lenders should be wiling to meet
with their clients at the client’s
location to get a full scope of the
business. Nothing is more informative
for a commercial lender than a
visit to a business. Once there, a
lender can see first-hand the way
the business functions and spot the
needs for capital.

Welcome your banker to your

business team. Finding the
perfect commercial lender for your
business may take some time, but
once you create that relationship,
make this person part of your larger
business feam.

Rely on your lender for advice,
A good commercial lender
will learn about your business or

industry, his or her real area of
expertise is commercial lending.

The lender will be able to guide you
through fundamental questions such
as when to add capital, when to
grow, and when to add capacity
against demands.

Have an open and honest

relafionship. Be open with your
commercial lender about what you
really want, need and require. Trust
is one of the most important keys fo
any successful relationship. Be willing
to have the tough conversations,
and remember that it's all right to
share bad news with your banker.
He or she needs fo know every
aspect of your business in order to
offer you the best advice.

Help your lender help you.

The more your lender
understands your purpose and
vision, the easier it will be for him or
her to prepare an accurate and
appropriate loan presentation
for the bank's credit team, Your
banker's credibility with the credit
administration group at the bank
ultimately impacts your ability to
obtain the appropriate credit.

When it works right and when there
is trust, honest discussion and clear
godls, a business owner will find
that a relationship with a
commercial lender is crucial to a
business’s success.

David Parr Is a Vice President
and Reglonal Team Lead

in Commercial Lending at
HomeStreet Bank in Kent,
Washington. Parr and his
lending team focus on
developing long-term

and valued relationships with commercial
companies in Western Washington. Parr is a
recent graduate with honors from the Pacific
Coast Banking School in Seattie. He can be
reached directly at his office in Kent at (253)
8580-9817 or David.Parr@HomeSireet.cor Ti@
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Beach Resort & Spa
At the Islands of Loreto, México
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et 40% Off plus

* $25 USD credit per person at our Sabila Spa
‘* One bottle of wine upon arrival

* Two hours of kayak or paddle board
* One yoga class

"I recently | tec Tﬁé’is[ands of
W Loreto in Baja California, Mexico
BN\ and it was simply amazing! Villa
“del Palmar Beach Resort and Spa
pampered me. From the incredi-
ble dining to the amazing staff
and the most beautiful sunsets
I've ever seen... | absolutely loved
E=2 my stay theré and think you will
- : love it too ~=

= e
X - Karina' S'mlrnoff'

- \. Prof_q_s_;#onai Dancer’

800.790.4187 e reservaciones.vdpl@vgloreto.com e villadelpalmarloreto.com

7%’{(” i Visit us on Facebook for a chance to win a FREE VACATION

Promo Code: 400FF15
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Ski Adventures

Making the most

of the region’s
wealth of winter
activities

By Kim Brown Seely

grew up in Southern California,

where our school’s winter break was

a week long, and we'd almost always
spend it skiing the West. My parents would
drive our VW camper van to Mammoth,
where we'd ski the spine of the Eastern
Sierra; at the two-week Christmas break,
sometimes we'd trek all the way north to
Sun Valley. We accumulated less than 10
ski days a season—but somehow those
days crystallized into fantastically vivid
childhood memories.

One of the best: My sister and I, maybe

11 and 13, are standing at the lip of Mam-
moth’s Cornice Bowl, named for the mas-
sive snow cornice formed when high winds
blast its top. An icy gust flies up like a hand
and socks us straight in the face. Yikes!
We've just ridden the gondola to Mam-
moth’s 11,053-foot summit—the highest ski
pinnacle in California—and stepped out.
It's our first time up. Snow squeaks
beneath our boots as we nervously step into
our K2s. We're both scared stiff, but the
360-degree alpine view of snowy peaks
marching off into the distance is empower-
ing. Gingerly, we drop into the spooky
rutted traverses that lead into the iconic run
and pick our way down. Our descent isn't
pretty, but the recollection of that rite of

passage—just making it to the bottom of

Sun Valley was the West's first destination
ski resort when it opened in 1936.

NOVEMEBER 2015 ALASKA BEYOND MAGAZINE 43



PR

Sl 8 % —g

—  SKI"GLLY WANTS YOU TO 710

Book a ski package of three or more days with a participating partner and enjoy an extra day on us at Alta, Brighton, Solitude,

LIFE

or Snowbird!™ No other ski destination gives you so many options: 1700 restaurants. 140 bars. 120 hotels. & world-class LITAH

resorts. 19 unique urban neighborhoods. Welcome to Salt Lake. Welcome to Ski City. PLAN YOUR TRIP AT SKICITY.COM» sLEvaTED
*Must book by Jan. 31, 2016.
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Mammoth Mountain is known for its
sunny skies and long season.

that big bowl edged by so much granite and
sky—stands out in the running for most
exhilarating of my life. It also leads to a
lifelong love affair with winter. And that's
why, as a new ski season approaches, these
early memories gain fresh strength in my
life. When the mountains and snow
beckon, the West is the best place to
answer the call.

Head out to any of our region’s legend-

ary ski mountains—such as Squaw Valley,
Alta/Snowbird, Crested Butte, Steamboat,
Sun Valley, Telluride, Grand Targhee—and
you'll still get those mammoth views from
the top, the exhilaration of descending, the
bracing touch of sharp, snowy air and the
rewarding warmth of exertion.

As a young adult, friends and I talked
about taking off on some kind of epic ski
trip: a powder pilgrimage to mountains big
and small. But back then we could never
quite make it happen. So when I recently
heard about the Mountain Collective, a new

Ski Adventures

multi-resort pass ($409 buys two days
skiing at each of 14 different ski areas, plus
50 percent off additional days at some), 1
thought, cool. Maybe it’s time to make that
trek to all those famous big mountains
after all. You see, 1 eventually made my way
back to Sun Valley and now spend much of
the winter in Hailey, [daho—a snowball’s
throw from the second famous mountain
where my first big ski memories were
imprinted and where you can still find clear
blue skies and wide open slopes; and dur-
ing midweek especially, you have the views
from the top practically all to yourself.

Of course, skiing is different in many
ways from the days of my youth. Better skis
and boots and much spiffier lifts have been
accompanied by amenities such as ski-in/
ski-out lodging, terrain parks, pedestrian
villages, top-notch on-slope cuisine and
more. Those enhancements are all excel-
lent, more so as I grow older. But still, for
so many of us fans of winter, each moun-
tain is totally worth skiing for its own
unadorned mountainness: terrain, setting,
steeps, pitch, visibility, authenticity; and
most important of all, snow. (Groomed vs.
ungroomed; fast vs. corn; hard vs. soft; and
increasingly these days, how consistently
it’s made and maintained.)

Skiing is not a bargain sport, and we all
want our days to be off the charts: bluebird
skies, 3 inches of fresh powder overnight,
just enough sun and warmth to hold the
snow but let us forego the mega-down
jacket. But sometimes temperatures plum-
met, winds growl and your fleece neck
gaiter freezes into a ring of ice. Even when
it's snowing so hard it feels like the bottom
is falling out of the sky, it's tough to have a
bad day skiing. If you're a winter lover it's
exhilarating just being out there.

In an era when more 3nd more 0{115
crave open space, we can still step into our
skis and find mountains upon mountains

of soul-stirring beauty. I can, in fact, still

Squaw Valley hosted the West's first Winter
Olympics in 1960, which spurred the area’s
development as a major destination.
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~Crested Bigte

ALEX FENLON [ CRESTED BUTTE MOUNTAIN RESORT

By Ted Alan Stedman

TUCKED DEEP IN A HIGH VALLEY in
Western Colorado surrounded by the Elk
Mountains, Crested Butte comprises a tale
of two places. The independent-minded
town of 1,500 clings to a retro mountain
culture that has roots in mining and ranch-
ing from the 1880s, but the big-league ski
resort that opened its first lifts in 1962 is the
reason so many of those residents are here.
Crested Butte Mountain Resort's 1,547 acres
of downhill territory offer reliable deep
powder snow, challenging steeps and
uncrowded intermediate cruisers; the skiing

NATHAN BILOW / CRESTED BUTTE MOUNTAIN RESORT

matches the town in the sense that both
offer simple virtues perfect for those who
want a ski vacation to be just that—a getaway with great skiing.

The town is a throwback to a bygone era, and historic preserva-
tion is embraced with fervor. The compact downtown of eight
blocks is a low traffic, pedestrian-friendly oasis with plenty of nooks
and crannies to explore on foot. The main street, Elk Avenue, seems
like an Old West movie set with historic mining cabins, clapboard
Victorians and weathered wooden buildings covered with rusty
license plates.

But CB, as locals call it, is no backwoods outpost. There are
more than 5o restaurants dishing up everything from sushi to
cowboy-cut rib steaks; old-school saloons are cheek by jowl with
trendy bars and artisan distilleries; New Age craft shops and night-
life venues lie behind weathered facades. To get a twofold sample of
local flavor, pop into The Eldo, a brewery and restaurant where

locals and visitors mingle over craft brews beneath a sign that
proclaims the bar’s slogan, “A Sunny Place for Shady People.”
Locals are marvelously friendly—testament to what happens when
life is good, perhaps. Even the dogs are friendly, usually some
tail-wagging mixed breed fitted with a bandana.

Three miles uphill, there's a similar easygoing dichotomy at the

Ski Adventures

Paradise Bowl is a place where
beginners swell with pride.

1,547-acre ski mountain. Sure, the mountain draws its share of
ultra-advanced thrill seekers, here largely thanks to terrain suitable
for adrenaline junkies: If you want a hard-core skiing experience
inbounds, you'll find it on Crested Butte's signature steep chutes
and expert-only bowls. This terrain is the reason for the many free-
skiing and competition events that regularly visit the resort during
the ski season.

But in reality, 84 percent of the mountain’s 121 trails are rated
beginner and intermediate. That explains all the families and other
mortals who head to Paradise Bowl, popular for its wide open blue
runs that enable giant, crowd-free carved turns on trails with names
like Forest Queen and Ruby Chief. It's a place where beginners swell
with pride.

Non-Alpine winter sports fans can easily find their outdoor
adventure at the Nordic Center, at the ice skating rink (in town) and
on the miles of cross-country and snowshoe trails offering wintry
solitude and majestic mountain scenery. If ski convenience trumps
the downtown scene, the mountain village holds slopeside lodging
with numerous modern condos, hotels such as the Elevation Hotel
& Spa, and remarkably diverse dining and aprés-ski hangouts right
at the base.

True to its indie streak, pricing for lodging and lift tickets is
similarly retro; both are about 10 percent less expensive than better-
known major resorts. And lift lines, if there are any, might be all of
two minutes—just enough to catch your breath at 9,375 feet before
carving through the powder stashes that fall annually in this quirky,
fun-loving town that feels like a time capsule of 2 vanishing era.

Alaska Airlines begins service between Los Angeles and Gunnison,
Colorado (Crested Butte's gateway), December 16. For more informa-
tion visit alaskaair.com /ski or call 800-ALASKAAIR. For town informa-
tion, go to visitgch.com; ski resort info is available at skich.com.
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2405 Lower Boulder Road, Boulder 63 Red Cloud Trail, Park City 3888 W Seymour Road, Midway

6BD | 6 BA | 570 Acres | $10,000,000 5BD | 6 BA | 11,250 SF | $9,900,000 7BD | 9BA | 10,459 SF | $9,350,000
An Exceptional Ranch Opportunity Deer Valley® Ski-In/Ski-Out Michelle Eastman 435.640.6597
Kathy Mears 435.901.9964 Sam Cubis 435.729.0389 Bill Ligety 435.6476700

#r e
3135 Thistle Street, Park City 1406 E Perrys Hollow Road, Salt Lake City
5BD | 6BA | 5,745 SF | $3,995,000 7BD | 7BA | 9,028 SF | $3,000,000 5BD | 3.5BA | 7800 SF | $2,800,000
Bill Ligety 435.647.6700 Stated Refined Elegance in Deer Valley® Contemporary with Sweeping Views
Mary Leader 435.714.0533 William Winstead 435.640.1900 Lee White 801.699.0559

1240 Aerie Drive #3, Park City o 3240 Broken Spear, Tuhaye 3024 American Saddler Drive, Park City

5BD | 4BA | 4,232 SF | $2,200,000 4BD | 6BA | 4573 SF | $1,950,000 4BD | 5BA | 4755SF | $1,578,000
This is the View that Everyone Wants Sophisticated Mountain Contemporary Jay Sheridan 435.901.1372
Dennis Hanlon 435.640.5851 Ruth Drapkin 345.640.2604 Suzanne Sheridan 435.901.8217

685 Mellow Mountain, Park Ciy 1103 Lowell Avenue, Park City
4BD | 45BA | 4,049 SF | $1,349,000 1BD | 1.5BA | 996 SF | $1,250,000 5BD | 6BA | 5100 SF | Call for price
Leanne Parry 435.640.8960 Chic St. Regis Condo in Deer Valley* Rare Large Home in Heart of Old Town

Brynne Parry 435.659.9742 Page Morris Juliano 801.671.9761 Tisha Digman 801.898.2447

eaity Affiliates LLC




GRANTCUNDERSON.COM

The snow is reliably light and deep at
Utah'’s Alta/Snowbird complex.

hop on the gondola to the top of Mam-
moth, pause a moment at the top of Cor-
nice Bowl, and relive that long-ago moment
that my sister and [ first fell in love with
winter. Let’s all just hope for the monster El
Nifio that is predicted this year to deliver
great snow. Then be ready to take a week
and follow it.

Alta [ Siowbirtd;
Pank Citig [ThéCanyons

Alta’s appeal is all about authenticity—no
gondolas, few high-speed chairs, no-non-
sense skiers foregoing fashion statements
and show-off runs. I've skied at Alta/Snow-
bird when it was insanely cold (13 degrees
below at midday), and ridiculously warm
(snow turning to slush as a group of us
swept down Yellow Trail one spring), and
once during the 2002 Winter Olympics
when no one was even out in Little Cotton-
wood Canyon but my husband and me and
a few diehards. There we met Lou, a
75-year-old stalwart who'd raised five kids
while on ski patrol at Mad River Glen,
Vermont (famous, along with Alta and
Deer Valley, as the three areas in the coun-
try that bar snowboarders). Lou took the
two of us under her wing for some reason,
then talked us down some of the craziest
stuff we'd ever skied together. It was a blast.
Time marches on, but Alta stays true to
its roots. Stay at one of the timeless lodges
that still cater to hard-core skiers, like the

Peruvian or Alta Lodge, or in Snowbird, the
larger Cliff Lodge, and you'll go back to a
simpler era ... Don't look for plasma screen
TVs in rooms at Alta; supper is a set-time
family affair.

And the big secret at Alta: Despite its
hard-core character, it has a wide array of
excellent intermediate territory.

Nearby, at the other end of the spec-
trum, Vail Resorts bought Park City ski
resort last year for
$182.5 million and
has just linked it to
The Canyons,
creating the largest
ski complex in the
United States, with
7,300 acres of
terrain. A new
high-speed, two-
way gondola will
whisk skiers in
eight-passenger
cabins between the
base of Park City’s
Silverlode Lift to
The Canyons’
Flatiron Lift. The
result leapfrogs the
pair past Big Sky
(formerly the big-
gest ski resort in the country) and takes Ski
Utah one step closer to its “One Wasatch”
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Steamboat's

goal—adding a few more connecting lifts

and turning seven resorts into the largest

contiguous ski experience in North Amer-
ica, as in the Alps.

Ski Adventures

I remember Park City when it
still felt like a funky silver-mining
town and as kids we thought it was
awesome prowling around after the
lifts closed and finding pieces of
rusty old mining equipment on the
hillsides. That was a gazillion years,
of course, before the build-out of the
Canyons Village subsumed much of
the old mining territory. Today Park
City has a terrific range of hotels to
choose from, hundreds of bars and
restaurants, and of course, all the
buzz and glamour that comes with the
annual Sundance Film Festival, taking place
this winter January 21-31.

Either way, whether you choose to ski
big and bigger or wild and steep, one of the
best things about Utah is that it's so acces-
sible. Since it's only a 45-minute drive from
Salt Lake City airport to either Park City or
Alta/Snowbird, you can fly in and hit the
slopes the same afternoon.

champagne powder” is perfect for tree skiing.

Steamboat

Steamboat is known for whisper-light
powder, and when storms align, tree ski-
ing through perfectly spaced pines and
aspens that make it viable for all of us.
The resort’s easy access from nearby
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BRILLIANT EVENTS

World-class events and entertainment to spark
your next electrifying adventure.

Through Nov 14
Saltoriya | Eldorado
Nov 5-8
Off Beat Arts & Music Festival | Reno

Nov 6

Collective Soul | Silver Legacy
Nov 7

Dwight Yoakam | Silver Legacy

Nov 7
Godsmack | Grand Sierra Resort

Nov 7
Life In Color | Reno Events Center
Nov 13
Jo Koy | Silver Legacy
Nov 20
Melissa Etheridge | Grand Sierra Resort
Nov 20
Terry Fator | Silver Legacy
Nov 20-22
Reno Comic Con | Reno
Nov 22
America’s Got Talent All-Stars Tour
Grand Sierra Resort

Nov 24-Dec 27
Ebenezer | Eldorado
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Nov 27
Rodney Carrington | Silver Legacy
Nov 28
Brian Wilson | Atlantis

Dec 1

p— Jennifer Nettles | Silver Legacy
m Dec 26-31
= Nevada Chamber Music Festival | Reno
Dec 29-Jan 3
Zoot Suit Riot | Eldorado
Jan 7-11
Reno Latin Dance Festival | Silver Legacy
Jan 29

Donny Osmond | Silver Legacy




Award-winning brewpubs, hip new bars, nationallvrecogniﬁ'd
eateries. Midtown, Downtown, all over town: they’re just one
more reason that America’s newest high tech region is
Positively Electric! VisitRenoTahoe.com




A DIVISION OF MASTERPARK

PARK IT, LOCK IT,
AND KEEP THE KEYS

It's that simple. MPark greets you at your vehicle and
gets you to and from SeaTac Airport quickly and safely.

Hour Day

Plus Taxes and Fees

f

3035 South 160th Street (across from the new rental car facility) Does not include taxes/fees. No Coupon Needed

<=MasterPark # Rated SeaTac Airport Parking Company!

AIRPORT VALET PARKING

For more information visit masterparking.com
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Hayden Airport makes me wistful for the
last time I skied those trees. A group of
us rented a condo on the mountain and
in the mornings we would all have break-
fast in our long johns, then jump into
our one-piece ski suits (it was the '8os,
OK?) and walk a few feet to the lifts.

The best day, though, was a blizzard
day when we all stayed in, playing
Monopoly and grumping, until someone
said: “The heck with this!” Out we went.
Floating through the Twilight Glades, air
sharp with the scent of pine, boughs
heavy with snow, then making those

The snow was so
light that even those
of us who hadn't
skied much powder
could enjoy it that
morning.

accentuated slo-mo turns through the
trees, champagne powder pillowed in

the glades, is something I'll never forget.
The snow was so light that even those of
us who hadn't skied much powder could
enjoy it that morning. That's all it takes: a
single day like that, a ski day you might
have so easily missed, and you're hooked
all over again.

Steamboat is also, like Crested Butte
100 miles south, a real historic town
whose main drag, below the mountain,
offers authentic delights such as the
famous F.M. Light & Sons, a 110-year-old
family-owned Western outfitter.
“Designer wear” here consists of Car-
hartt, Stetson, Levi's, Pendleton and Tony
Lama goods. Yes, you can take some of
that right uphill to the mountain and see
how denim handles ultra-light powder.

Pretty well, I'd say.



m Blg mountaln skler Wendy Fisher gets an out-of-bounds experlence,

Inside the ropes, just above Moming Glory. Phetoe: Tom Stlllo

SKI FREE on THE DAY OF DEPARTURE (GUC) WITH YOUR ALASKA AIRLINES BOARDING PASS! 1.844.295.7755 skicb.com/deals

crested o>
butte

MOUNTAIN RESORT

The last great Colorado ski town™




Ski Adventures

Big Sty

Big(Sglzy makes an epic winter break ski
trip. Once my teenage son and I flew
from Seattle to Bozeman, rented a car,
and wound upward through the canyons

Specialized Medicine For Vascular Needs.

Leonard T. Su, M,D., Brian Ferris, M,D.

Knowledoe

QOur specialty practice is run by 5 Vascular Surgeons. Arteries and
veins — it's what we do. And we have decades of training and

experience to bring the best medical care to our patients.

Lone Mountain dominates the skyline at
Montana’s Big Sky Resort.

In our four clinics we use the latest techniques and leading

JEFFENGERBRETSON

of the Gallatin Basin. Moonlight Basin

edge treatments for varicose veins and spider veins. Our
and Lone Mountain had just combined

integrated approach utilizes our Vascular Surgeons, vascular

specialists, and diagnostic lab to create everimproving care operations, creating what was until this

for you. Relax. We'll take good care of you. year the “biggest skiing in America,”

with 5,800 acres and 4,350 vertical feet.
visit LKWV.com or call (425) 453-1772 You can rent a big-timbered small cabin
a short walk from the lifts and cruise
blue runs all day, or challenge your legs
with laps from the top. The year we

. ISR TN were there, Big Sky had just installed its

E
V S (: U |_ A R Lone Peak Tram, built to whisk you to

. Lone Mountain’s 11,166-foot summit
Total Vascular Care. It's All Connected. . o
and extreme treeless terrain. The inside

of the tram’s cabins were painted pink to
have a calming effect on the passengers,
Daniel Pepper, M.D., Kathleen Gibson, M.D., Brian Ferris, M.D., Leonard T. Su, M.D,, Renee C. Minjarez, M.D but I still remember the hillside drop-
ping away precipitously, the sound of
the wind whistling past as we rose

. | . . i '
Bellevue - Kirkland - Issaquah - Now Open in Green Lake! || - i i B, i A6t o R

tory chatter. It was the spookiest thing
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Citra, Cascade, and Centenmal hops dominate s

this refreshing American Pale Ale.

Award-Winning Beer from The Last Frontier

Brewed and Bottled in Juneau, Alaska

ABREW]NG CO:
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Sehve and Protect:
“inthe Great Northwest

POLICE

Hiring Entry-Level and Lateral Officers

$69K entry - $90K in 5 years
Great City of Seattle benefits

Over 40 different specialty and detective units

seattlepolicejobs.com
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my younger son and 1 had ever done
together. but awesome to()—stepping
out at the top with its 360-degree views,
then descending the ungroomed dome
of Liberty Bowl and, in my case, finding
out I could keep up with a teenager.

Sipi Valley

Sun Valley has long been a refuge, a
secluded gem of a place where refined
and rustic have gone hand in hand. This
year's big news is that the iconic Sun
Valley Lodge has just revealed a major
new look with 94 gorgeous updated
rooms and suites, and the addition of

:;t?}; foust, thien she

Alaska Airlines provides daily service
between numerous West Coast cities
and many of the West's winter-sports
destinations, from Alaska to New
Mexico. Among the gateways are:

» Albuquerque: Sandia Peak, Santa
Fe, Taos, Red River, Ski Apache and
Angel Fire.

» Anchorage: Alyeska.

» Denver: Winter Park, Loveland
Basin, Arapahoe Basin, Copper
Mountain, Vail and Breckenridge.

» Portland: Timberline, Mt. Hood
Meadows, Skibowl.

» Redmond/Bend: Mt. Bachelor.

» Reno: Squaw Valley, Heavenly,
Sierra-at-Tahoe, Alpine Meadows,
Kirkwood, Mt. Rose and Northstar.

» Salt Lake City: Alta, Snowbird, Park
City/The Canyons, Deer Valley, Soli-
tude and Sundance.

» Seattle: Crystal Mountain, Stevens
Pass, Snoqualmie.

» Vancouver: Whistler.

For tickets or for flight information,
call 800-ALASKAAIR, or go to
alaskaair.com/ski.

a 20,000-foot spa. And tiny Ketchum,
Idaho, is in the midst of an upscale hotel
boom. A five-star $53 million Auberge
Resorts Sun Valley lodge is under con-
struction, along with Aspen Skiing Co.’s
99-room Limelight Hotel (modeled after
the company’s luxurious Little Nell).

In other words, plenty of excellent
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EVERYTHING YOU LOVECABOUT CENTRAL OREGON.
ALL IN ONE COMMUNITY.

Located just 15 minutes from the Redmond airport and 30 minutes from Bend,
Ranch at the Canyons is Central Oregon.s premier private residential community.
Here you can live in a custom Tuscan-style home surrounded by trout-filled ponds,

world-class horseback t‘iding trails, a working vineyard, and two miles of the Crooked River,

with views of the snow-capped Cascades and Smith Rock next door. Only 18 landholdings
remain, so don’t miss your chance to call Ranch at the Canyons your home.

Take a virtual tour now at

www.RanchAtTheCanyons.com
MOVE IN READY HOMES STARTING AT $1,099,000. e e RANCHAT
ACREAGE LANDHOLDINGS STARTING AT $T.1.(_}.(_}OO. Redmond
3.97 to 19.75 acre landholdings available
Cascade | SOThebys Bt e et wonar IBATAlES % e Sbw, Cnteat Ty Rawdin
RNATIONAL REALTY  Each office Is Independently owned and operated. ty@fancnattheca"yons.com
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Ski Adventures

It's not just stutf. _
It’S your Stuff' hotel rooms await you if we get lucky and

score another holiday powder day. It’s an
increasingly rare privilege. Even though
Sun Valley has one of the largest snow-
making systems in the country and
immaculate grooming, some years are
better than others. And in midwinter
there’s nothing like waking to a foot of
fresh-fallen snow.

That's what happened last Christmas.
Our boys (now in their 20s), my husband
and I woke early, took one look outside
and yelled, “Christmas can wait!” We
grabbed our skis and headed for the hill,
where a small group of skiers was already
in line for the gondola. By the time we
made it to the top the snow was glittering
white and the sun was shining: a Christ-

mas Miracle.

automobile  Your special acquisitions have their own special The fastest way into Baldy’s bowls is
home : value, and we know it isn’t just monetary. At : to ski straight from the top onto Lookout
- Propel, we create customized plans to keep you Chair, which everyone calls the “Chair to

boat/yacht : r =
. and the things you treasure well-protected. Nowhere” because it winds along the

recreational vehicle : ) ) ridge]jne rathies Sian headjng up the
: Get personal insurance with

umbrella liability

mountain. That day, though, it became

. exceptionally personal service. the Chair to Everywhere.

fine arts
) : . . If skiing consists of a lifetime of
jewelry : % .

: -“’a I standout moments, that one—epic sunny
collections : o . = 2 :
s ; : bowl skiing Christmas Day with my
wine cellars : DI ODE EI family—is like that long-ago first run

and more down Mammoth’s Cornice Bowl, some-
thing T'll never forget. In our case, riding
a chair that feels like it's strung from the

sky while listening to childlike whoops of

1-844-278-8458
www.propelinsurance.com

delight as grown men and women plop
into untracked powder below. It's glori-
ous: mountains marching off into the
distance, and the sky the deepest blue
imaginable.

When we reach the top we all ski off
together and find our own lines. T watch
my boys make their turns, snow flying,
and at the bottom we agree it's the best
Christmas ever, the stuff winter dreams
are made of. Then we ride straight back
up, marveling at the twin gifts of sun and

snow, and do it all over again. Ak

Located on the Ship Canal near the Fremont Bridge
3014 3RD AVE N SEATTLE | 206-284-3000 | PONTIGRILL.COM

Kim Brown Seely divides her time between
Seattle and Idaho.
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Mammoth Lakes-  Now fly direct to Mammoth Lakes, CA

CALIFORNIA from LAX and San Diego | VisitMammoth.com

SEASONS

CONDOMEBENTUMS

Seasons 4
Condominium Rentals
Mammoth Lakes, CA JOIN US IN THE VILLAGE FOR:
Privately owned condominiums with the Great Shopping
Rental office on site for your convenience Great dining
and peace of mind. Close to lakes, lifts, . )
shopping and dining. Stay, play and Great nlght life
create new Mammoth memories. Great events

(800) 732-7664 Great family fun

www.seasons4.com
Mammoth Lakes, CA

-— THEWESTIN
MONACHE
Mammoth

Premiere Reservations

Mammoth Premiere Reservations
offers fully-equipped condominiums
throughout the Mammoth area.
Many of our units are located within

walking distance of the lifts or in The Westin Monache Resort features a contemporary elegance that redefines
town near shopping and restaurants. mountain lodging. Ideally located adjacent to the Village at Mammoth providing
Please visit our website to view our entertainment and village gondola access to Canyon Lodge, the resort also features
current specials, guest rewards Whitebark Restaurant for the mountain’s best apres-ski and dining experience! Also
and book online. offered are ski valet and rental shop, outdoor heated pool and hot tubs, Westin

Workout Fitness Studio and underground parking. Ski packages available!

1.800.336.6543 The Westin Monache Resort, Mammoth | 50 Hillside Drive | Mammoth Lakes, CA 93546
www.mammothpremiere.com 760.934.0400 | www.westinmammoth.com

www.alaskaair.com For information on Alaska Airlines’ flights to Mammoth Lakes, please call 1-800-252-7522 TM
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PROGRESS TO SEIKO
SeikoUSA.com

AVAILABLE AT
Fred Meyer Jewelers

Fredmeyerjewelers.com » 1-800-Diamond



Winter’s holiday season offers

Q ﬂ occasions to savor the simple
% h» pleasures—those that put us

at ease, that help us pause and

reflect, that magnify our joy—
the pleasures that make a good day seem a little
bit longer. This is the season for us to seek and
anticipate gifts that enhance what we already do,
spark curiosity and engender a smile. What are
the simple pleasures in your life? How do they
make you feel? Who would you like to share them
with?

As we venture into another holiday season, we
hope you can notice your surroundings with a
refreshed sense of joy in the diverse wonders of
the world. Perhaps you’ll take time to watch a
songbird flit past, to breathe in the crisp air of
frosty mornings, to appreciate the silvery light
reflecting off the West Coast’s marvelous waters.
Most of all, this is the season to savor the
moments you have with the people you love. Our
gift selections that follow are designed to
enhance the wonders of the season for us all—

children and grown-ups alike.

NOVEMBER 2015 ALASKA BEYOND MAGAZINE 61



To attract talent, you must stand out. ..

~ Experience the Southport Life!

More than a unique office campus...
It’s your recruiting tool!

730,000 SF of Class A office space
on the shores of Lake Washington

* 4 Star Hyatt Hotel and Conference Center
located on campus

* |00 GB data speeds, redundant power, and next
generation infrastructure

* | ocated next to 57-acre Gene Coulon Park

* Walking distance to 34 restaurants

&z V4

SouTuponT | NG oA
On mk( mm”m(‘mn KSPENCER@SECODEV.COM NOW PRE-LEASING!

www.southport.life (425) 282-5453 COMING JANUARY 2018
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The Barrel, Bryer Leather's perfect weekend or overnight duffel, is
made with genuine Horween American leather and German wool felt,
with a matching shoulder strap. ($405, bryerleather.com)

Boho Betty puts the world on your
wrist in one stylish bracelet.
Collections range from American
Dreams to London Chic; the
cowhide cuff (center, above) adds
a bit of country to your wardrobe.

($79, boho-betty.com)
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Carbonzcobalt offers men’s style

Focusing on clothing and gear for for all occasions. The Upper Ech-
active adventurers, evo has elon plaid shirt is luxuriously soft,
locations in Seattle and Portland, made with two layers of cotton.
as well as an extensive online Designed and created in Santa
catalog. Brands include Patago- Barbara, the elegant fabrics are
nia, Vans, Arc'teryx, Rossignol and sourced from Europe. ($89,
many other respected names in carbonzcobalt.com)
Red Twist Cozy doesn't just belong indoors: Red Twist's 100 action sports. A highlight this year
percent cashmere wrap is perfect for fall and winter seasons is a zoth-anniversary edition of
indoors and out. Not only is the wrap functionally elegant, it the Arbor wood-grain Cosa Nostra
will feel good knowing that with every purchase made, Red snowboard with the signature
Twist donates to Room to Read, helping provide a young girl arrowhead tip. ($599 for the
access to education. ($195, theredtwist.com) snowboard; prices vary; evo.com)

On the beach or on the moun-
tain, Hawkers sunglasses are

Super Bowl 50: Celebrating Fifty Years of America’s great for all-weather adventures,
Greatest Game is a commemorative volume covering and the polarized lenses with
everything about the game, from complete player stats to UV4oo protection safeguard your
halftime trivia. And who will take the field this February eyes. There's a wide array of
for No. 507 No telling, but there's elaborate coverage of a colorful lenses; the Carbon Black
certain Northwest team that appeared in the past two Dark One is a great start. ($25,
games. (850, superbowlsobook.com) hawkers.co)
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Experiences

ChordBuddy helps all music
lovers become guitar players;
attach the tool on the neck of
the guitar and quickly learn
four important chords. ($50,
chordbuddy.com)

PEETZ OQUTDOORS

Springer Bike Leash. A gift for
both you and your dog, this device Handcrafted of mahogany in Victo-
allows you to ride your bike while ria, Peetz fishing reels are both
Fido can safely run beside you. works of art and functional master-
($130, ourpamperedhome.com) pieces; this year's Artist Series reel
features a depiction of salmon by
Kwagiulth carver Jason Henry Hunt.
(8618, peetzoutdoors.com)

Nationally Recognized Spa for Women Q) Olympus Spa

A

Olympus Spa offers the unique,
soothing spa experience
every woman desires.

Check out our Winter Bundle Sale
at www.olympusspa.com

Limited time only Tacoma (253) 588-3355 | Lynnwood (425) 697-3000
11/21-11/30/2015 8615 S. Tacoma Way, Lakewood, WA 98499 3815 196th St. SW. Suite 160, Lynnwood, WA 98036

64 ALASKA BEYOND MAGAZINE NOVEMBER 2015



Annika Academy. The ultimate experience for the golf lover—three days of golf and fitness
instruction, lunch and nine holes with LPGA Hall of Famer Annika Sérenstam and her team
of instructors. The same techniques she used for success during her career she now shares with

guests. ($10,000, annikasorenstam.com)

wilsor Staff Wilson Staff Duo Golf Balls. The “"World's
] Softest Golf Ball” was originally designed for
winter use, but its low-spin characteristics
are making it a popular choice for all
seasons. ($20/dozen, wilson.com)

4 NLg
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Experiences

Oskar Blues Brewery’s MacGyver Kit
fits in your bike's water bottle holder
and is the perfect answer for that “oh
no" moment on the road, with a rain

poncho, flat fixer, sunscreen and mare.
($25, oskarblues.com)

¥ Soho storage bed shown in mahogany, $5199; C - table nightstand, 5949

Made Local. Made For You. Made For Life:t

www.mckinnonfurniture.com | 1.800.532.5461 | 1201 Western Ave., Seattle, WA

NOVEMBER 2015 ALASKA BEYOND MAGAZINE 65



A natural beauty never goes out of style.

FINE FURNITURE FROM SALVAGED TREES

L3 URBAN HARDWOODS

SEATTLE SAN FRANCISCO SANTA MONICA
206.443.8099 415.397.9663 310.310.3517 URBANHARDWOODS.COM




Though you can't bring back the
past, you can wear it with Vortic
Watches, which are custom restora-
tions of vintage watches. ($1,795 and
up, vorticwatches.com)

SILLAGE

The glow is all aromatic with Parfumerie Nas-
reen’s custom-chosen fragrances from around
the world—including dozens of selections for

men. (Prices vary; parfumerienasreen.com)

Tanya Farah designs jewelry inspired by many
different cultures. Each piece is finished in
18k gold, often with intentionally placed pops of
color and depictions of small creatures woven into
the overall design; the four-petal flowers with
diamonds bangle is perfect for evening wear.
(82,800, tanyafarah.com)

) The Seiko Coutura men’s
? watch is solar powered
and has a calendar good
through 2100; available

at Fred Meyer stores.

($495, seikousa.com)

The aesthetic appeal of
Natasha Grasso’s
Jewelry is augmented by

from recycled metals
milled in the United
States. The Sapphire
Victoria Opera Necklace
is 36 inches long and
includes hand-cut
sapphires; it's hand-
made in San Francisco.
($650, natashagrasso.
com)

Jet Set Candy's luggage tag charms featuring airport
codes can be collected for all the destinations the
stylish traveler has visited, creating a bangle bracelet
that spans the globe. (From $68; myjetsetcandy.com)

Beautiful, amber-toned koa wood is wedded
with gold in Na Hoku's Koa Inlay jewelry.
($399 and up; nahoku.com)

the fact it is handcrafted

it Quide
Sparkles & Adornments

Honolulu Jewelry Company
specializes in rings and
pendants with island themes
such as plumeria blossoms.
(Prices vary; honolulujewelry-
company.com)

Blue Nile led the creation of
online gem buying in 1999,
and remains the Internet's
largest diamond retailer—
though numerous other items
are available, from sapphires
to men's cobalt rings. (Prices
vary; bluenile.com)

Hawaii Titanium Rings uses
exotic woods, along with
precious and semiprecious
stones such as turquoise
and diamonds, in its wide
array of rings. ($287 and up;
hawaiititaniumrings.com)
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HOLIDAY DESTINATION:

color

Perfect holiday gifis for
everyone on your list.
Enjoy free shipping on

every order:

blue nile.

__.,'..Jr THE SOURCE OF BRILLIANCE™

www.bluenile.com | 866.441.5382
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Giving for Good

All Across Africa. The talented artisans of Burundi use natural
fibers of raffia and sweet grass to create home decor items such
as this Hope Coaster Set. Each purchase of these handcrafted
gifts provides one full month of rent to the artists.
($30, allacrossafrica.org)

Swae Koa Watches. Made from Brain cancer
naturally fallen Hawaiian koa trees, surviver Joey

each watch is unique and fully [ to
inspired by Hawai'i. Each purchase
supports planting one sapling to help
bring Hawai'i's native trees back to
the land. ($225, swaewatches.com)

sored by

e-A-Wish,

Alaska Airlines Charity Miles. Donating
frequent-flier miles offers the gift of travel to worthy
organizations such as Angel Flight West (transport
for needed medical treatment); Fred Hutchinson
Cancer Research Center; Make-a-Wish America;
and The Nature Conservancy. (Donations start at
1,000 miles; alaskaair.com)

These reusable Blu Bags are machine-washable
polyester and can hold up to 50 pounds, and

Y

are perfect for travel or just daily life. Rock- & _ib
flowerpaper donates 20 cents per bag, with a Every glassybaby tea candleholder is
minimum total of $50,000, to the Ocean handblown, making each a one-of-a-
Conservancy, which has worked for more than kind. Ten percent of sales are donated to
The M useum of Flight. One ofthlelwﬂrfd's 40 years to protect our oceans. causes ranging from environmental
finest aviation museums holds ramles“such ($10, rockflowerpaper.com) conservation to cancer-survivor support
as the first 747, a Concorde, and the “Red to animal welfare. To date, more than
Barn" in which the Boeing Company got its $3.5 million has been donated
start. Family gift memberships at this (S44, glassybaby.com)

nonprofit institution offer expanded horizons
and help support a Seattle cultural main-
stay. (Memberships start at $65;
museumofflight.org)
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Tom Horan's
America’s
TopTen
Club

Pier 56 on Seatlle's Waterlront,
1201 Alaskan Way, Seatlle, WA 98101

www . ElliottsOysterHouse.com

HOMOLULU COOKIE COMPANY

Elliott’s Oyster House

Bourbon House This lavish Mele Gift Set from Honolulu

Cookie Company combines the collectible

Z's Oyster Bar & Steakhouse Mele Mini Bites Round Tin with the Mele
Quilt Box. ($33, honolulucookie.com)

RingSide Fish House

The Sea Fire Grill

FRAMN'S CHOCOLATES

Osetra

Tony Mandola’s

Fran's Chocolates. One of the country's first

Eddie V's Prime Seafood artisan chocolatiers offers a wide array of

Portland’s Freshest Seafood gift boxes to suit the wide array of tastes in

Illllﬁlll[ Lynnhaven Fish House

FISH HOUSE

Fox Tower overlooking Directar Park

838 SW Park Avenue, Portland, OR 97205

www.RingSideFishHouse.com

chocolate, from mild and creamy milk
chocolate to dark, deeply flavored varietals.
The Grand Collection gift box includes 8o
different pieces, plus hot chocolate mix.
($150, with many other selections available;
franschocolates.com)

Capt. Anderson'’s Restaurant

Send comfort and joy

this hohdau wlth unld Hlasha seafood from Hl?UUd.

King crab, s

TriBella. Thrill wine lovers with this wine
aerator. The gear opens a bottle’s flavor by
channeling red wines into three pretty
pouring streams.($40, tribellawine.com)

RICHARD BROWN PHOTOGRAPHY
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Teamwork. Details. Passion.

Alaska Airlines stops at nothing to bring you the best experience.
It's why we have Chief Football Officer Russell Wilson inspiring
our team to go from great to outstanding.

To see our employees in action, visit alaskaair.com/gorussell. %/”/ ”
Al R LI NTE S
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COME CELEBRATE Food
THE HUMAN SPIRIT

SEATTLE REP PRESENTS IN ASSOCIATION WITH LA JOLLA PLAYHOUSE

“A MOVING,
THOROUGHLY
ENTERTAINING
TRIBUTE TO

INTERNATIONAL
AMITY AND THE

INDOMITABLE
HUMAN SPIRIT."

P 5

¥ ¥ o
-+ BYIRENE SANKOFF ano DAVID HEIN

iRECTEn Y CHRISTOPHER ASHLEY ETY

"AN INSPIRED
AND HIGHLY
ORIGINAL
PIECE...WHOSE

A NEW MUSICAL INSPIRED BY AN INCREDIBLE TRUE STORY

September 11, 2001 was an ordinary day in isolated

Face Rock Creamery

Gander, Newfoundland — until it wasn’t.

COMPELLING
UPLIFT COULD
LEVITATE A FLEET

[ Y

OF JETS."
1EC

Alhadeff Charitable
Foundation
lean & K

B SEATTLE -
J REPERTORY P‘OV '3 DEC 1_3“__ Zlc_’_'._f' 0 i

THEATRE

Experience Award-Winning
Dentistry by Dr. Jerry Hu

Qur practice mission is to provide you with an exceptional dentist who
is involved in your care. What's unique about us is Dr. Hu's commitment

to advanced skills, techniques, and technologies in dentistry. His world
class experience and continued training allow him to bring you a high
level of expertise in restorative and cosmetic dentistry. Dr. Hu can also

create a customized treatment plan that reflects your personal goals to
attain a healthy and attractive smile.

Dr. Hu has earned Mastership with 1COI (International Congress of Oral Implantology) and will be
awarded his Associate Fellowship with AAID (American Academy of Implant Dentistry) this October
in Las Vegas, NV. Dr. Hu has also earned Fellow \]:ip with LVI Global, IADFE (International
Academy for Dental Facial Esthetics), and ICOL. He is also an Accreditation candidate for AACD
(American Academy of Cosmetic Dentistry). Dr. Hu is the first, and sometimes only dentist in the
state of Alaska o artain all of these accomplishments combined as a single solo dentist through oral,

written, and case submission exams.

Jerry C. HU, DDS Family Dentistry
125 N Binkley St, Soldotna, AK 99669 - 907.262.6466
121 W Fireweed Ln Ste 200, Anchorage, AK 99503 - 888.975.3888

Visit SmilesofAlaska.com to learn about smile design options.

ALL PATIENTS FEATURED IN THIS AD AND THROUGHOUT DR. HU'S WEBSITE
ARE THE WCRK OF DR. HU
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presenting sponsor 5e0s0n sponsor

Face Rock Creamery. Located in Ban-
don, Oregon, this artisan crafter’s
cheddars and other styles offer the
deep flavors of European cheeses.
(Prices vary; facerockcreamery.com)

Learn how to make and brew your
own batch of matcha green tea in
your kitchen. The MatchaBar tradi-
tional starter kit has a 30-gram tin,
a bamboo whisk, ceramic whisk
holder and bamboo scoop. ($50,
matchabarnyc.com)

Island Trollers Albacore. Island
Trollers troll-caught albacore tuna

is harvested one by one off the coast
of Washington and Oregon, and
cooked in the can with a pinch of salt
and added fresh flavorings such as
chile pepper. (Gift boxes start at $39;
islandtrollers.com)

Chukar Cherries. The intense flavor of
cherries is the ideal complement to
chocolate, and Chukar's truffles and
other treats blend the two ingredients
perfectly. (Prices vary; chukar.com)

Chukar Cherries



Every Location

is a Destination

at Silver Cloud
Inns & Hotels
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INNS & HOTELS
For more than thirty years, Silver Cloud Inns & Hotels have

been catering to the lodging needs of corporate and leisure
travelers throughout the Pacific Northwest.
We recognize the everchanging complexities of today’s traveler and

we strive to provide our guests unique features, stylish decor and
exceptional service. With ten convenient destinations to serve you
in Washington and Oregon, Silver Cloud Inns & Hotels
feature spacious guest rooms, 55" high definition TV's,

complimentary high-speed internet access, upscale amenities

and business centers for corporate and leisure travel alike.

PORTLAND, OR
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FOR RESERVATIONS:
- ——
SilverCloud.com
BELLEVUE - EASTGATE
or

800.551.7207

MUKILTEO - WATERFRONT TACOMA - WATERFRONT




Located just south of the Arctic Circle in Northwestern Alaska, Norton Sound'’s small,
artisanal fisheries deliver big in quality and flavor. Independent fishermen working
from small boats, skiffs—and even snowmobiles!—work hard to sustainably harvest
Norton Sound Red King Crab, Halibut & Salmon.

Norton Sound seafood makes for great
gifts that we will deliver right
to your door! Order online at
NortonSoundSeafood.com.

Recommended reading by The Chicago Tribune.

“Murd ling, and mayhem... Ted Systead’s past and present intersect in an
unexpected - and chilling - manner against the incongruously gorgeous back-
drop of Glacier National Park” —Kirkus

"A tour de force of suspense that will leave you breathlessly turning the pages late
into the night”" —Linda Castillo, New York Times bestselling author

“Evocative debut....Carbo paints a moving picture of complex, flawed people
fighting to make their way in a wilderness where little is black or white, except the
smoky chiaroscuro of the sweeping Montana sky.” —Publishers Weekly

§ . ARD OTHER MAJOR AND
!H:Fs' <NOBLE amazoncom IKDEPENDENT BOOKSELLERS.

PROUDLY PUBLISHED BY ATRIA BOOKS / SIMON & SCHUSTER
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Travel Essentials

ExOfficio.
Suitable for
evening wear,
or for strolling
city streets on
winter eve-
nings, the
Ometto Blazer
is both stylish
and water-
repellant. It's
among hun-

dreds of travel- ]

ExOfficio Ometto Blazer
ready garments
available from

ExOfficio. ($175, exofficio.com)

The Shrine Sneaker Duffel. Hate packing?
Shrine Company's The Sneaker duffel bag
makes it fun again—there is a place for
everything in this bag. Two large compart-
ments are dedicated to two pairs of shoes,

The Shrine Sneaker Duffel

and separate pockets keep cords and elec-
tronics untangled and easily accessible.
($195, theshrine.co)

Skits Travel Cases. Electronic devices and
their accompanying cords can be artfully
and safely arranged in these clever, durable
cases that fend off wire tangles in your
purse, day-pack or carry-on bag. (349 and
up; skitsproducts.com)

Skits Genius Carbon Stripe Nylon Mobile
Device and Tablet Cords Cases
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“WE JUST FOUND WHAT

\/.i_C tO r :l_ a B C WE THINK IS THE GREATEST

¢The Batohait Gandens Holiday [Lgﬁﬁ G

- Drink Me Magazine
via VICTORIA CLIPPER from SEATTLE Aeration made beautsful

7% /J(;/ﬂ;(‘/ powur
fﬂmy,g -/f'ee e/{:g(m'(.'('

TRI

OVERNIGHT PACKAGES from *154,,

Includes: Round-trip Victoria Clipper Cruise, 1 night Hotel, and
taxes. Butchart Gardens Holiday Lights Tour from $57.25pp.

Day trips, extra nights & Seattle accommodations available. C LI p p E R

B00-888-2535 - CLIPPERVACATIONS.COM VA c A .I.I U H S

Pl[e9

RESTRICTIONS APPLY. SUBJECTTO CHANGE.

“\)LV “Rne

GOURMET, BANDON mJ.A OREGON 18T PLACE WINNER,

HANDCRAFTED . F AC E RO C K . @ 2-YEAR EXTRA

OREGON CHEESES CREAMERY AGED CHEDDAR

-

What people are saying:

* “The pour is just plain SEXY!"
* “We LOVE ours. Easier than the other

wine aerator we have, and the show

alone is worth the price of admission.”

* “The fanciest aerator in the world"”

Now available:

* amazon.com

*Williams Sonoma * Kitchen Kaboodle

: “Corico Onllng. *Wine Enthisiod
CHECK OUT OUR 2015 GOURMET GIFT BOXES AT osico Mnfine =V¥ine Enfhusias

* Select wi t ineri
WWW.FACEROCKCREAMERY.COM Select wine stores & winsries
www.fribellawine.com

USE PROMO CODE FLY FOR 10% OFF YOUR PURCHASE
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NAMED “ONE OF THE
WORLD'S BEST HOTELS.”
= TRAVEL + LEISURE MAGAZINE

[

Tl
HOTEL ANDRA

2000 FOURTH AVENUE, SEATTLE
HOTELANDRA.COM

STYLISH - URBAN * SOPHISTICATED

ON YOUR NEXT VISIT TO SEATTLE, MAKE SURE TO:

) Ride a FERRY Eily
2) Stroll through PIKE PLACE MARKET

3) Visit all 13 /E’:\E@% RESTAURANTS

Tom started cooking in Seattle over 25 years ago, and
now has 13 DIVERSE RESTAURANTS located in the
downtown core- each one with a unique ambience
and authentic, Northwest-inspired menus. In 2012,
Tom received the JAMES BEARD AWARD,

the TOP HONOR IN THE FOOD WORLD,
for Outstanding Restaurateur.

You can find all our menus, catering info,
and details on our upcoming events at:

TOMDOUGLAS.COM
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Travel Essentials

Nite Ize's 3-in-1
LED Mini Flash-
light acts not only
as a flashlight but

as a lantern and

safety light. For

your comfort, it Nite Ize

fits in your

pocket. It's available in four different colors.
($12, niteize.com)

Primera Trio is a companion for all business
travelers. Weighing just 2.7 pounds, it can
print, scan and copy. Save time and print

= g

documents
such as
your board-
ing pass
before you
leave your
hotel with-
out need-
ing to stop
by the
business
center. (3400, primeratrio.com)

Primera Trio

For day-hiking trips or just spontaneous
outings to the market, The Grommet's
ElectroLight Backpack weighs just under 3
ounces, preserving your strength for the
items that need to be carried. When not in
use, it collapses into a small pouch that can
easily fit into a carry-on or even a purse.
($27, thegrommet.com)

ElectroLight Backpack




FREIGHT REAL ESTATE

AT ASIKA
OQOFRAN'S RAILROAD

Glehn Aronwits

Handcraftin
confections in Seattle
for over 33 years

| 1325 1st Avenue, Seattle
206.682.0168
2626 NE University Village Street, Seattle -
206.528.99469 = IR e L AT W
T _ TO ALASKA'S MOST pOPULAR DESTINATIONS
10036 Main Street, Bellevue
425.453.1698
5900 Airport Way South, Seattle 5 ard » Whittier » Anchorage » Talkeetna » Denali » Fairbanks
206.508.4535

BE MOVED. AlaskaRailroad.com 800.544.0552
franschocolates.com

GET THE MOST OUT OF
Microsoft Dynamics

()11 0(
A Fresh Ildea For The Perfect Alaska Gift

f FI ne Ve have a variety of gift packs available, or you can create your own. We provide
door-to-door, one-day delivery of fresh or frozen seafood from Alaska to most U.S.
cities via FedEx. Visit our web site, one of our retail locations, or call 1-800-770-2722.

Schedule

: free
d Two Locations in Anchorage
|Scovery Downtown Muldoon
1020 M Street 301 Muldoon Road
Contact us at (907) 272-3474 ext.| | (907) 272-3474 ext.2 E P

877-777-3463

or online
fine.com

* salmon

* shrimp

* king crab

* scallops

* smoked salmon

* lox

|
A‘ * prawns

* arctic strips

Microsoft Dynamics + halibut
AX | GP | CRM
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For over 60 years
our delicious
Made in Alaska
jams, jellies, and
chocolates have
been a highlight
of the holiday
season.

HAPPY HOLIDAYS FROM ALASKA WILD BERRY PRODUCTS
5225 Juneau Street; Anchorage, Alaska 99518
800-280-2927 » www.AlaskaWildBerryProducts.com

¥
- Surpked Vikon River
u _ ]erﬁL ;’D/’méchfL

L
L e

Old Style Smoked Garlic Pepper Infused
Yukon Keta Smoked Yukon Keta Candy

Kwik’pak Fisheries is proud to present a sustain- register
able, traceable product that is unique to Alaska’s
Yukon River. Yukon Keta salmon has the highest
oil content and Omega-3s of any Keta Salmon,
whether fresh, frozen or smoked. Product is

shipped frozen by FedEx. Order online at:

www.kwikpaksalmon.com + Website Sales Only

Source Code AKAI4
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Time to Play

Named by People magazine “the queen of
children's music,” Laurie Berkner knows her
audience well. Her newly
released 51-song CD,
Laurie Berkner's Favorite
Classic Kids’ Songs, will

have the kids

and, indeed, ] + ¥

the whole i 5 [“ =

family \5’/;P "t % Laurie Berkner
! Hids Somse , ==

dancing. R MaxTly

($14, laurie-

berkner.com)

Little Passports. Each kit helps make learn-
ing and “traveling” a fun and memorable
experience; every month a new locale is
delivered to your
mailbox in the
form of maps,
booklets, recipes,
pictures and
more. ($14,

littlepassports. Little Passports
com)

Trunki is the rideable
suitcase for chil-
dren, while it
acts as hand
luggage for
adults. Featuring
many different
characters such
as Harley Lady- Trunki

bug and Benny

the Cat, the bright

colors delight kids and help their parents
keep track. ($50, trunki.com)

Screen time

is fun and

educational

with Speaka- ;
1 S

boos audio- [

visual games. m ‘\

Kids can

interactively Speakaboos

read their

beloved books over and over with their

favorite characters. ($5 per month,

speakaboos.com)

PHOTO BY STEVE VACCARIELLO, WARDROBE BY CORINNE BARLOW

ISTOCK | SPEAKABDOS
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download now from .: 7 3 download now from
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YOU MAY WANT TO KEEP YO.UH SEATBELT FASTENED

FOR THESE TWO NEW NOVELS FROM CHBICT] |ALSH

ChristiWalsh.com %%

2015 Silver Holiday Ornaments

Available Now!

Since 1998, we've been the online leader in sterling & stainless flatware
and silver home accessories. We also offer engraving on silverware,
baby cups, china and more!

Old Master Snowflake Wallace Sieigh Bell Grande Barogue Angel

Sterling Flatware Baby Gifts Flatware Accessories

2

., 800.426.3057
m SILVER SUPERSTORE www.silversuperstore.com

SILVER = CHINA « ENGRAVING « BABY « ORNAMENTS 7841 S 180th St., Kent, WA 98032

Wallace + Towle =+ Gorham « International - Tuttle
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On the Homefront

SKITS

Tech Cases and Folios

Asher Market Throws. Alpaca is among
nature's softest fibers—and baby alpaca is
softer (and warmer) still. Snuggle up next
to the fire with Asher
Market's 100 percent
baby alpaca throw,
available in many
different patterns and
colors. (3300, asher-
market.com)

RainMachine gathers
the most recent and
accurate forecast for
your weather via
NOAA, syncs with your
phone and then

“GENIUS"
Small Tablet and Cords Case
Fits devices up to 4" x 8" Asher Market
100% Baby

Alpaca Throw

ted from
locally grow erries and berries.
Best of Nature, Best of Chocolate®

accurately dispenses

water on your lawn

chukar.com .
in the most eco-

friendly method.

Family Owned « Quality Focused - Since 1988
(From $179; rainma-

chine.com)
RainMachine uses
real-time data and

forecasts to govern
iPad Air 2 safe in Sad- yard watering.

Saddleback Leather
iPad Case. Keep your

dleback Leather’s case,
which can fold into a

“BRILLIANT"
Tablet and Cords Case
Fits devices up to 6" x 8.5"

stand for typing,
reading, and watch-
ing videos; choose
among four varieties
of leather. ($98,
saddlebackleather.
com)

Saddleback Leather
ecbc luggage. TSA- iPad Case
friendly, ecbc's Lance
Executive Daypack
helps make traveling
easier. Put your
laptop in the com-
partment and when
going through secu-
rity, all you have to do
is unzip the compart-
ment without the
hassle of removing all

“CLEVER”
Smartphone and Cords Case
Fits devices up to 2.5" x 8"

Available at Mismatched socks, proudly crafted ele;tronics}, ($150, il I;m“ Efmme
' . . in the’'USA with recycled yarn. SeAli aypac
www.Nordstrom.com SR |
Devices, cords and accessories not included. 802-765-41 77 i:
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UNDERWEAR
FOR OUT THERE

Explore the world unhindered in
our award-winning Give-N-Go®
underwear—trusted and worn by
adventurers around the world.

Calchaqui Valley in Sé]t-giiéiiﬁnfé:.z < E :EE:':FICIO

Learn more at exofficio.com/sportmeshforher

VISIT ANY EXOFFICIO STORE FOR TRAVEL INSPIRATION.

Sea-Tac Airport Bellevue Square Belltown JFK Airport White Plains
Central Terminal Bellevue, WA Seattle, WA Terminal 5 White Plains, NY
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[> Brittany Lincicome won the
LPGA’s first major of 2015 at
the Mission Hills Country
Club in Rancho Mirage.
I's been nea l’]'\' 90 yvears since oilman Thomas A. O'Donnell built
the first golf course in the Greater Palm Springs area. It's still there, located at the toe of
the San Jacinto Mountains. Today, with more than 120 golf courses located throughout
the Coachella Valley, the Greater Palm Springs area remains one of the top golf and
resort getaways in the world. There is no shortage of opportunities to enjoy a round in
the area’s warm and inviting autumn and winter days. However, golf is just the begin-
ning. The valley also boasts a variety of other outdoor activities, fine dining and luxuri-
ous spas that are perfect for any vacation. So toss another dozen golf balls into your bag

and let’s go explore all that the Greater Palm Springs area has to offer.
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Carry onand chill.

Pack light. Chill away. So many places. So many ways.

Plan your escape. Enjoy special moments you

could never have imagined. AREATER .
oalm springs

visitgreaterpalmsprings.com {ad youseass

9 RESORT CITIES. ONE BEAUTIFUL OASIS. palm springs | desert hot springs | cathedral city | rancho mirage | palm deser! | indian wells | la quinta | indio | coachella

Nonstop service from Portland, San Francisco and Seattle. 7% 774
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stadium

Golling the Valley

Start your tour of valley layouts by testing
yourself on a course the pros play, PGA
West's Pete Dye-designed TPC STADIUM
COURSE in La Quinta. On January 21, 2016,
the PGA Tour will be stopping here for the
first time since the late 1980s when the
pros play the CareerBuilder Challenge,
formerly the Humana Challenge. The
course probably won't prove as wild and
woolly as when it first befuddled the game’s
best during its brief stint as home to The
Bob Hope Chrysler Classic more than 20
years ago. Still, the guys will have to con-
tend with canyonlike bunkering, oblivion-
edge fairway margins and the infamous
Alcatraz, the par-3 17th hole that features an
island green. It's the West Coast’s version
of the same-numbered hole on that other
Pete Dye warm-and-fuzzy play, Florida’s
TPC Sawgrass.

Stadium remains relevant, quirky and tough. And you should go and play it, whether
for the first time or the first time in eons. When you stand on the greens, make sure to
turn around and scan back toward the tee box. You'll see that there is a lot more room on
these fairways than you may have thought when teeing it up, when all you saw were trees,
pit bunkers, walls of railroad ties and more water than should exist in a desert. That’s Pete
Dye’s secret: creating visual trickery of a high and luscious order.

And let’s not forget that the PGA West portfolio also includes excellent courses by Jack
Nicklaus and Greg Norman, as well as Dye’s duo at LA QUINTA RESORT & cLuB—the Dunes
and Mountain courses.

By the People, for the People

Excellent municipal courses are scattered across the Coachella Valley landscape. Two
layouts that are of a particularly high note are La Quinta’s siLveRROCK RESORT and Palm
Desert's DESERT WILLOW GOLF RESORT.

Stretching to nearly 7,600 yards from the back tees, SilverRock Resort’s Arnold Palmer
Classic Course shows the beefy structure of a layout designed for the PGA Tour, which it
was, also hosting the Hope tournament for a short time. The pros have moved on, but one
of the King's most compelling designs remains. Whatever the yardage, SilverRock is a play
of angles and not simply sheer brute strength, which is good since there is zero altitude-
assist playing here, roughly at or below sea level. The course does allow you to cut a few
fairway corners, if you dare, but beware of the deep waste areas and shock-white bunkers.

GREATER
p.0 & Palm Springs Area

Yucca Valley

Desert Hot Springs

. Ra ncho\\
“ Mirage

Palm Springs - -
Cathedral City =
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It's rare to hear about a love story that starts on an airplane. When single, we all secretly
wish that the romance of meeting someone while traveling just might happen to us.

ennic Bowen Steed’s idea of finding love

changed on a flight when she saw an ad for It’s

Just Lunch, a personalized matchmaking ser-
vice for busy professionals. The ad read like a good
friend who could introduce her to single, profes-
sional men she wouldn’t have the opportunity to
meet on her own. Today, Bowen Steed is married to
her IJL. match Greg Steed. We sat down with Greg
and Jennie to learn about their dating experience,
lifestyle, and why they chose to invest in their pur-
suit of relationship happiness.

Why did you join IJL?

G: I'd been divorced for about two years, and it
wis a hectic time career wise. My company was in
a transitional phase, and it demanded a lot of my
time and effort, so I didn’t have time for much else.

Favorite first date memories?
G: 1 was artracted to her right away. On the second
date there was a real chemistry, Then it evolved

very, very quickly,

J: When Greg and 1 started talking, [ discovered we
had similar careers. 1 remember the conversation
was so easy and comfortable. When I shared my
date feedback with my IJI. matchmaker, I let her
know that Greg and 1 had made arrangements to
attend a big award dinner at his country club. The
minute | walked in, I knew he was a consummate
gentleman, He was attentive and made sure 1 was

introduced to everyone.

THE COUPLE

+ GREG STEED:
CEQ, Northwest
Brewing Company
EDUC: BA, Western
Washington Univ.
INTERESTS: Running,
golf, skiing

+ JENNIE (BOWEN)
STEED:

Marketing Brand
Manager, Intl Coffee
Carporation

EDUC: BA, University
af MA, Amherst
INTERESTS: Yoga,
theatre, hiking

How did IJL compare to your online
dating experience?

G: Online dating isn’t easy, it’s work. I've got a full-
time career; | didn't need another job. With 1L
they did everything for me. You're busy with your
carcer and everything else going on — IJL was just
casier. The caliber of matches was much higher.

Best part about dating thru IJL?

G: Besides choosing all my matches 1 would say
the scheduling of my dates. They call you and ask
what your schedule is like, so you don’t have to
worry about it. If I said I was available Wednesday
or Thursday this week and Sunday next week they

would find a way to fit dating into my schedule.

What would you tell a friend who was
interested in IJL but was tentative about
making the investment?

G: At the end of the day what is your end goal? Then
I'd ask, what's the cost of being happy worth to you?
The kinds of people who choose IJL aren’t fooling
around. It’s not someone on the Internet just look-
ing to meet a ton of people and date up a storm. It
was definitely worth it for me.

It’s Just Lunch has been matching busy singles since
1991. Find out what an It’s Just Lunch matchmaker

can do for you by calling 1.800.858.6526 or visiting
ItsJustLunch.com,

REAL CONNECTIONS <« DATING

DATE BY NUMBERS

When it comes to personalized match-
making, our success is unmatched!

24 YEARS

0f changing lives one match
atatime.

+ 2 MILLION

Dates arranged by 1JL
matchmakers. (They know
how to bring the right people
together.)

0
92
0f singles think a smile is the
most attractive feature of the

opposite sex.

48 HOURS

Time it takes for the majority
of men to ask for a 2nd date if
they like someone.

40%

Of singles believe talking about
your ex is the biggest "don't"
on a first date.

4 OUT OF 5

Singles would be open to a kiss
on a first date.

800.858.6526
ITSJUSTLUNCH.COM

It's Just Lunch Matchmakers

O

MELISSABROWN ~ AMY BRINKMAN  SARA IllRIiNE

IT'S JUST LUNCH

DATING FOR BUSY PROFESSIONALS
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wature Course, Westin

3 s :
- Gary Player Sigy

pa, Palm Springs.

In Palm Desert, the Michael Hurdzan/
Dana Fry—designed Firecliff Course at
Desert Willow appears to be cut right out of
a desert oasis. The play is strong and as
interesting and powerful as any course
John Q. Public can access in the valley. The
high aesthetic quality of this course is on
display as fairways dart through a mantle of
palms and bougainvillea, magenta-flowered
Chilopsis linearis (desert willow tree) and
veiled mesquite. You can also admire a
backdrop of snow-tipped 10,000-foot-high
mountains as you launch 3-irons toward

the undulating greens.

Modern Classic

Like SilverRock, cLAsSIC CLUB was purpose-
built for a pro tour event and was also a
former host of the Hope Classic from 2006
to 2008. However, the pros will play else-
where and that makes it all the better for us
amateurs—we don't have to share.

Palmer again was called on to render his
layout style, with significant input from the
tour’s in-house design folks. The project
also had a good-size budget and a large
piece of property that could be molded into
a challenging course.

The result of this collaboration is a
stirring course that could handle large
crowds of spectators. What that means for

the average golfer is a wide, open layout

that offers sweeping vistas throughout.
Golfers can look out from every tee and feel
the preferred flow of play—and sometimes
we even pull it off. When you play here, you
can't help but wonder if the pros just don't
know what they're missing.

Don’t Just Sean

the Surlace

For all of the Greater Palm Springs area’s
reputation as Left Coast golf central, there
are a few plays in the desert that fly just a
bit beneath the popular radar, yet deliver all
the power one would want. The GARY PLAYER
SIGNATURE COURSE at the Westin Mission
Hills Golf Resort & Spa and the INDIAN
CANYONS GOLF RESORT SOUTH are two that fit
this description. So does a personal favorite
of mine, DESERT DUNES GOLF cLUB, located in
Desert Hot Springs, in the northwest cor-
ner of the valley.

The course scampers through dunes,
mesquite thickets and stands of tamarisk,
giving a natural definition to the layout,
which is not hemmed in by developments
that can sometimes determine a course’s
margins and routing. It's a ball-strikers’
paradise, as plentiful in wildlife as it is
stingy with birdies. However, be prepared
to show your prowess with the low ball,
because those wind turbines are out this

way for a reason.

TOP Desert Attractions

[> Aviation buffs will enjoy the Palm
Springs Air Museum, which is home
to aircraft from World War II,
Korean War and Vietnam War eras.
Learn about the planes and hear
the stories of those who flew and

serviced these fighters, transports
and other aircraft. Wind-in-the-hair
types can even book rides in
vintage biplanes.

M' e

With two campuses in Palm
Springs and a third in Palm Desert,
Palm Springs Art Museum is the
cultural linchpin of the valley. The

permanent collection includes

Native American art and Western-

influenced paintings, Mesoamerican
works, architecture and design
exhibits, photography, glass and
contemporary art. Two of the current
special exhibits include the enter-
taining “Killer Heels: The Art of the

High-Heeled Shoe,” at the Main
Museum, and “Seeing the Light:

\

Illuminating Objects,” at the Archi-
tecture and Design Center.

£\ Winde Rien-
stra, Bamboo
Heel (2012),
bamboo, glue,
plastic cable ties.

5. 4

A Nicholas Kirkwood,
Pumps (2013), suede
with gold and clear
Swarovski crystals.

O Walter Steiger
Unicorn Tayss

(2013).

M

4\ Aperlaia,
Geisha Lines
(2013), leather.
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EXECUTIVE HEALTH PROGRAM

NOT ALL BUSINESS
DECISIONS* ARE
ABOUT BUSINESS.

* OUR EXECUTIVE HEALTH PROGRAM
MEETS YOUR NEEDS AND YOUR SCHEDULE.

Getting a complete picture of
your health can be a challenge

We offer cash pricing — especially
convenient for part-time residents

when the last thing you have who donLwant to wait

time for is yourself. That's why for a checkup back home.
busy professionals from all over

take advantage of our specialized Executive Health Program. Located
at the beautiful Eisenhower George and Julia Argyros Health Center in
La Quinta, our customized program offers patients a comprehensive
health assessment, all in one day, all in one place.

The assessment includes evidence-based screenings, a thorough
evaluation of all aspects of health, plus tools and motivation to help you
take charge of your health — and your wellbeing. It's an efficient, effective
process that enables you to get back to the business of business.

To learn more or make an appointment, call 760-610-7360.

Executive Health packages are not covered by insurance. Call for package options and pricing.

**k EISENHOWER MEDICAL CENTER
X" Health Care As It Should Be

Eisenhower Argyros Health Center
45280 Seeley Drive, La Quinta, CA 92253

emc.org/wellness




%/ Omni Rancho Las Palmas
Resort & Spa.
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EXPLORING Indian
and Tahquitz Canyons

> Long before the resorts were
here, the ancestors of the Agua
Caliente Band of Cahuilla Indians
were well aware of the life-giving
attributes of this desert. Theirs was
a symbiotic relationship with the
natural world, and that relationship
can best be seen and felt on hikes
into the sacred tribal canyons
fringing Palm Springs: the Indian
Canyons—Andreas, Murray and
Palm—and the famed Tahquitz
Canyon, located near downtown
Palm Springs.

Spa Experiences

“Springs” is in a lot of names in Coachella
Valley, and that’s because of the area’s
unique geography, which includes lots of
geothermal stuff. Tt's OK if you slept
through geology class, because all you need
to know is that whatever your chakras
demand, there’s a spa ready to help you
refresh, The following are a few of the spas

in the valley.

SUNSTONE—THE SPA AT AGUA CALIENTE: Agua
Caliente is the handsome casino-resort
rising midvalley along the famed Bob Hope
Drive. Fittingly for a place whose name,
when translated, means “hot water,” this
adult gaming facility offers a top-tier spa.
When you go, try the Restored Energy
treatment. It includes a fusing of shiatsu,
Thai and reflexology styles into one holistic

healing bundle of massage goodness.

SPA LAS PALMAS: Located at Rancho Mirage's
Omni Rancho Las Palmas Resort & Spa,
the newly remodeled facility has a spa
boutique—and a spa-only pool, which
includes piped-in underwater music. The
menu here offers more than 50 treatments,
such as massage, body and facial services,
manicures and pedicures. Also, check for

special offerings.

THE SPA AT DESERT SPRINGS: This is a haven

of calm, reflection and restoration at the

Two Bunch Paln pa Resort.

up-tempo JW Marriott Desert Springs in
Palm Desert. The spa-only salt pool looks
out across a lake, the golf course and dis-
tant mountains, and comes with bistro
service. The spa itself is big enough to
provide everything you might need, includ-
ing isolation. The Sanctuary Spa Suite is
the place to book when doing a special day

with friends.

THE WELL SPA: The Tuscan-themed Mira-
monte Resort in Indian Wells offers guests
a relaxing visit to the luxurious Well Spa.
This 12,000-square-foot facility has two salt
pools, a eucalyptus-infused steamroom and
Vichy shower-equipped indoor treatment
rooms. There are outdoor treatment areas
and a well pool that offers a variety of water

therapies.

TWO BUNCH PALMS SPA RESORT: The north-
valley town of Desert Hot Springs is well-
known as a home to many natural springs
of varying temperature and mineral con-
tent. One of the most popular is the award-
winning Two Bunch Palms Spa Resort,
which has been pleasing overnight guests
and day visitors with its healing waters
since the 1940s. The secluded spa offers
many treatments, including soothing soaks
in mud baths and Watsu pools. And be
sure to visit the Grotto. This verdant oasis
with two rock-carved therapeutic pools is

perfect for a star-washed desert-night visit.
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Fine Dining

Golf, hiking, spas, tennis ... All these activi-
ties can really make a person hungry.
Thankfully, fine dining is something that
the desert handles with aplomb. The tally
of restaurants runs into the hundreds, with
the valley offering excellent restaurants for
every taste, style and price point. Here is a

handful known for serving guests well.

cuistoT: You will find excellent French
cuisine at this Palm Desert restaurant.
Quail, duck, steak au poivre, petrale sole,
saddle of rabbit—the main dishes make the
full circuit, as expected—and a “bistro”
menu brings in the familiar steak frites and
paillards, pités and salads, of that casual
style of eating. The wine program offers

great small-production California houses as

well as all the requisite

French regions.

ERNIE'S BAR & GRILL: It's
just happenstance that
Ernie’s is at PGA West, overlooking the
ninth and 18th holes of the Jack Nicklaus
Tournament Course. But if you get a great
golf-course view, run with it. Ernie’s serves
breakfast through dinner. It even has a
power-play happy hour that includes carni-
tas street tacos and a Margherita flatbread.
Ernie’s brings in local and visiting diners,
and not just the 1gth-hole crowd.

FRANK'S PLACE RESTAURANT AND LOUNGE:
Coachella Valley has been associated with
celebrities for decades, but few glowed
brighter than Frank Sinatra. For dinner,

<1 Cuistot’s warm asparagus with
morel essence and fresh thyme oil.

and a nostalgic and intimate show, visit
Indian Wells, where Frankie DiSalvo chan-
nels the Chairman of the Board for his

famed stage production.

LG'S PRIME STEAKHOUSE: Most every named
steakhouse chain in the country appears to
have a presence in the desert. Yet time and
time again, it is this locally rooted provider
that gets the nod. It offers traditional chop-
house fare, a solid wine list that is heavily
slanted toward California and a smile-
inducing caveat on the menu: “Please allow

extra time with steaks ordered over

T Te———

PrLay To Give®
EXPERIENCE TROON GOLF*

1-760-601-3600 |
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A PREMIER
GOLF
EXPERIENCE

ﬁa

GOLF » DINING » MEETING FACILITIES « PGA GOLF INSTRUCTION
Conveniently located off I-10 in Palm Desert

www.PlayClassicClub.com




Soak up the sun in PALM SPRINGS, PALM DESERT and INDIAN WELLS

Palm Springs
Aly Museum

¥

3 Air-Conditioned Hangars
Over 30 Warbirds

Extensive Library
Docents in All Hangars
Open Daily 10am=5pm
Closed Thanksgiving, Christmas
and February 12 and 27, 2016
745 North Gene Autry Trail
Palm Springs
760-778-6262
www.PalmSpringsAirMuseum.org

[

Experience a premier Palm Springs escape at
Miramonte Resort & Spa with refreshed guest rooms and suites,
award winning spa, championship golf and destination shopping.

GET YOUR THIRD NIGHT FREE.”

Use promo code: AlaskaAirMag
800-237-2926 - MIRAMONTERESORT.COM/ALASKA

28
MIRAMONTE

RESORT & SPA

45000 INDIAN WELLS LANE - INDIAN WELLS, CA 92210

*Subject to availibility ot the time of booking. Blackout dotes apply.

meREV.ERC

We invite you to bring your family
and friends to one of Greater Palm
Springs’ premier destinations

for holiday shopping, dining, and
entertainment!

Happy Holidays from The River at

Rancho Mirage - where there’s
something for everyone!

71-800 CA-111
Rancho Mirage, CA 92270

It’s not simply what you escape.
It’s what you find when you get here.

rsignature margarita on
Spa, watch the

alized service from

and indulge at Hyatt Regency Indian Wells Resort & Spa

servations now, pl e call 760.341.1000 or

visit our wehsite at relaxplayindulge.com

QO HYATT REGENCY i

NDIAN WELLS RESORT & SPA 0 Facebook com,HyattRegencyTndianWellsResort




Offered at $2,450,000

medium rare.” In other words, please
don't do that to our USDA Prime beef.

MELANGE: Just-minted at the totally re-
modeled Chateau at Lake La Quinta,
Melange offers Old World culinary
touches on an American menu that

focuses on fresh and organic ingredients.
The Probst Estate in Rancho Mirage is a lush 1.75 acre
private compound perfect for entertaining - from spectacular
events to private family gatherings.
www.39601vistadunesroad.com creates meals that range from prime filet

Chef Omar Pena, who cut his teeth at

some of Mexico City’s finest restaurants,

mignon to salmon. Sit outside near the
w()od-huming pizza oven, where you can

create your own custom flatbreads.

PHO 533: Fresh, vibrant Vietnamese and
southeast Asian fusion has come to the
south end of Palm Springs. The restau-
www.canavancoit.com rant offers a casual vibe and a nice wine
CalBRE Lic. 00956865 - : :
list while serving pho and wonton soups,
wok-fired rice dishes, vermicelli and
regional specialties, Try the bun bo hue:

braised beef shank in lemongrass.

DRE NAYLOR

X\ SO.PA’s Humboldt Bay, California,
Kumamoto Oysters with Osetra Siberian Caviar.

s0.Pa: The restaurant, whose name
means “South Palm,” is one of the new
hot spots. Located at the U'Horizon Hotel
in Palm Springs, SO.PA has outdoor
seating and offers alfresco dining, with
dishes that mix American and Mediter-
ranean flavors. Seafood is a specialty,

- ™
|-| ke no place e |5e- ranging from caviar to octopus to Alas-

kan ling cod. Breakfast, lunch and dinner

www.palmspringsairport.com

service are offered.

SOLANO'S BISTRO: ['ve touted Solano’s New

American—they describe it as “West
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Coast seasonal”—creations for a number
of years. It just never fails to impress.
Because of the seasonal menu, the dishes
change regularly. However, this past
summer’s blackened white fish with
cilantro lime butter and pomegranate
scallops and shrimp were superb.

DESERT Beauty

[> One of the best ways to
appreciate the beauty of this desert
region is to travel northeast of
Coachella Valley to Joshua Tree
National Park. The 792,000-acre
area can be experienced as a drive
park, with visitors driving from the
Cottonwood entrance, located east
of the city of Indio, to the Yucca
Valley, and then back around
to Interstate 10.

Still, Joshua Tree is best enjoyed by
hiking through this truly stunning
and varying landscape, which is
popular with rock climbers, back-
packers and campers. Hike
to the palm oases at the park’s
southern edge. Visit Keys View for a
panoramic look at Coachella Valley.
Walk with a naturalist and learn
about the differences between the
Mojave and Colorado deserts. And
pause within a forest of Joshua
trees and imagine the early settlers
who came through this land and
named the trees after the biblical
prophet. Get a little dust on your
shoes and explore. It will change
your perspective on this land.

Schedule Your Joint Replacement in Palm Springs...

Recover in Paradise.

Ask about our special Canadian
. The only hospital in the
Patient Program. Palm Spﬂhpm!oreuh

the Gold Seal of Appr:

Get active again through joint replacement
surgery at the Institute of Clinical Orthopedics
and Neurosciences. We'll assist you in planning
all aspecis of your procedure and stay.

DESERT REGIONAL
MEDICAL CENTER
L Institute of Clinical

Orthopedics & Neurosciences

(866) 500-2328

DesertRegional.com/canada

CHAULENGERSS™

SilverRock Resort's Arnold Palmer Classic Course,
a former home course of the Bob Hope
Classic 2008-2011, is a Golfer's Paradise.

Are you up to the Challenge?
S1LverRock®

RESORT

D Sho 1oe = Special Events

« Weddings

BESTAJF
THEBEST = Grill & Outdoor Patio

Call Today for Tee Times
760.777.8884 | www.SilverRock.org

MANAGED BY LANDMARK GOLF MANAGEMENT
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PALM DESERT « PALM SPRINGS « INDIAN WELLS 847 and abewi

Castelli’s

5 Namep By ZAGAT SURVEY
OnNEoF AMERICA"s Topr 1,000 ITALIAN RESTAURANTS

'
¥ | _J
L r Northern Italian cuisine.
- - . Prime steaks, fresh seafood,
¥4 %
veal, ch_lc__ken and pasta.
Il?_ull barand extensive
i wine list.

Open nightly from 5 pm ™ Reservations Suggested
Piano Bar ® Full Catering Services W Private Dining Rooms

73-098 Highway 111 ™ Palm Desert ™ www.castellis.cc

(760) 733-3365

g =DECOR

KILLER
HEELS

Whe Desert Sun

PALM SPRINGS !

ART MUSEUM

INDIAN WELLS RESORT HOTEL

T'-wJﬂ Dvgah)o

%ﬂﬁ
PLACE

Singing and Celebrating
the Legacy of Frank Sinatra,
Dean Martin and the
Great American Song Book.

q T t‘.
y ".5-.." -)
LIVE
ENTERTAINMENT ~ INDIAN WELLS
7 NIGHTS A WEEK RESORT HOTEL

www.IndianWellsResort.com

760.345.6466
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Resorts in Paradise
From boutique and chic to hip and chill,
every taste in accommodations can be
satisfied in the Coachella Valley.

The area’s vacation destination traces its
origins back to LA QUINTA RESORT & CLUB.
Opened in 19206, the resort was a true
hideaway, an oasis surrounded by miles
and miles of desert. Over time, it became
the grande dame of the region’s desert
retreats, with its village of Spanish Revival
architecture, citrus trees, about 50 pools
and the 23,000-square-foot Spa La Quinta.
The resort also includes an immense ten-
nis complex and go holes of golf, some
on-site and some at the nearby PGA West.

Palm Desert’s W MARRIOTT DESERT
SPRINGS RESORT & sPA does resort living
boldly, with élan, on its 450 acres of lavishly
landscaped grounds laced with lagoons and
waterways. Every attribute is here: an
exceptional spa and two golf courses; a
vibrant pool scene; tennis courts serving up
all three surfaces; myriad restaurants and
bars; and nearly goo rooms and suites that
spread out from the resort’s signature
eight-story atrium. And, yes, those are real
flamingos at the entrance.

WESTIN MISSION HILLS COLF RESORT & SPA
at Rancho Mirage, treads a path between
the Old World ease of La Quinta and the

modern buzz of the Marriott. Moor-
ish-styled, the Westin wears many
hats with ease. Is it a golf resort?
Yes, with designs by Pete Dye, and
the only Gary Player track in the
desert. What about family get-
aways? No worries—larger-than-
usual accommodations; three pools,
including the main complex with a
waterslide; and organized kids
activities. But is it a retreat? Sure.
The spa has various cozy spots to
relax with a cold drink and the
latest best seller.

HARD ROCK HOTEL PALM SPRINGS brings
the iconic brand to the historic heart of the
desert with stylized rooms, an enviable

location downtown and all the amenities.

-
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COACHELLA VALLEY'’S Best View

> When it comes to the desert, one of the most popular draws

is the Palm Springs Aerial Tramway. The thrilling tram trip—with a
rotating floor for optimal views—can't be beat, reaching more than
8,000 feet above the desert floor by climbing one of the steepest
escarpments in the country. The 10-minute ride whisks you from the
valley to the Mountain Station in the warm high country on Mount
San Jacinto, where you can climb the mountain or hike 54 miles of
trails. You can also dine at the Peaks Restaurant or Pines Cafe. Snow
often blankets the area from late November to March, and rentals
of cross-country ski equipment and snowshoes are available.
However the real star here is the seemingly endless views,

shown left, of the surrounding mountain ranges and valleys.
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Shipping to Hawaii...
We’ve got you covered!

Aloha Marine Lines is proud to provide Hawaii with every
other week barge service from the Pacific Northwest. You
can now choose the mode — barge, ship or air — that best
fits your schedule and budget. With Lynden, you only pay
for the speed you need!

=EMARINE LINES

www.shipaml.com 1-800-326-8346

SENIORS SENIORS®
...a way to give and to receive®

We offer all services you need to remain
in your own home, living independently.
Receive assistance from someone who really
understands what your life is like as an elder.

WS e
Call Marie today for any questions or to schedule a free evaluation visit:

206-971-6616

©2015 Each office is independently owned and operated. All trademarks are registered trademarks of Corporate Mutual Resources Incorporated.
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DISCOVERING
an Arid Ecosystem

[> The Living Desert Zoo &
Gardens is a living museum to all
things that call the arid areas of
the earth home, including critters
and plants. Part zoo, part botanical
garden and part research center,
this popular attraction is home
to an array of fauna that runs from
cute—meerkats—to grand, be
they giraffes or bighorn sheep,
pumas or eagles. The center
also offers a comprehensive
representation of the world's
dry-climate plant forms.

However, what sets this resort apart is
the focus on music, from the lobby mem-
orabilia to the hotel’s “Sound of Your
Stay” program, which is a musical three-
pack of “picks.” Guests can have a classic
Fender guitar and amp brought to their
room for jamming. They can also select
from professionally curated playlists that
they can stream throughout their stay,
whether in their room or on their music
devices. You can even play DJ with a
Traktor Sz DJ controller and a stereo
system brought to your room so you can
throw your own party and indulge the
Walter Mitty D] in all of us. ak

Ken Van Vechten is a golf and travel writer
who lives on the central California Coast.

Alaska Airlines offers daily service to the
Palm Springs area. To book a reservation
to Palm Springs, visit alaskaair.com or
call 800-ALASKAAIR.
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THE ULTIMATE SHOPPING EXPERIENCE

SOUTH COAST PLAZA

250 BOUTIQUES, 30 RESTAURANTS AND SEGERSTROM CENTER FOR THE ARTS

Apple Store - Berluti - Bottega Veneta * Brioni - Burberry - Canali - Cartier + Céline
Chanel + Charlotte Olympia - Chopard - Christian Louboutin - Coach - Dior - Dolce & Gabbana
Fendi - Gueci + Hermés - Intermix - IWC - Jimmy Choo - John Varvatos - Lanvin : Louis Vuitton

Maje - Massimo Dutti - Microsoft -+ Mikimoto - Moncler - Piaget + Prada - Ralph Lauren
Roger Vivier - Rolex - Salvatore Ferragamo - Sandro - Sephora - Sur La Table - Tiffany & Co.
Tod’s + Tory Burch + Tumi * Vacheron Constantin * Valentino - Williams-Sonoma
AnQi by House of An - The Capital Grille - Din Tai Fung - Marché Moderne - Seasons 52
Saks Fifth Avenue * Bloomingdale’s -+ Nordstrom - Macy’s
partial listing

Quality 1s

SOUTH

San Diego FWY (405) at Bristol St,, Costa Mesa, CA  [EHUESNE SOUTHCOASTPLAZA.COM 800.782.8888
PLAZA

®

International Destination

SOUTH COAST PLAZA
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ANCHORAGE

N1
PEVISIT
anchorage

ALASKA

Don’t miss the longest-running
preseason collegiate baskethall tournament
in the country. The Great Alaska Shootout
returns to Anchorage Nov. 24-28.
VisitAnchorage.net/hoops

ARCT[C . EUROPEAN-STYLE DINING .

CHIROPRACTIC Care
www.arcticchiropractic.com ' . ' Amster a m

Alaska Owned & Operated E
2| LocAL & EUROPEAN TAPS

“Life is good when you're PAIN FREE”
50 EUROPEAN BOTTLED BEERS
INTERESTING WINE SELECTION

BMALL IN A RELAXING & CASUAL ATMOSPHEREM

In Alaska call 1-§

530 E. Benson Blvd,
Anchorage
Alaska

907.274.0074 p
907.274.0077 f

TREATING

% Headaches "'I # Chiropractic Adjusting &~

# Neck Pains # Myofascial Release

# Low Back Pafn ) % Physiotherapy -~

% Muscles StramlsJSpr?lns # Rehabilitation ﬂ’ "
And Sore/Stiff Joints Exercise Instruction ¢

# Whiplash/Accidental Injuries % Massage Q _[ ‘TI UT

ALASKAN HANDKNITS

— Anchorage Midtown. .. (307) 5614474  Kotzebue...... (907) 442-4435 7 :
Anchorage South .. . .. (907) 243-0660 Nome......... (007) 443-7477 A unique gift of
[ Bamow ............ (307) 852-3099  Palmer....... (907) 746-7842 wearable masterpieces.
- BEE Bethel .............. (907) 543-7600  Sitka ......... (307) 747-2726 b Mk Ox
B E.E]--: - D;—Ita Junction. ....... I:QU::l 595-?355 Soldotna...... (907) 420-4949 Prodace Cooperative
EeT g Dillingham. ... ..... (907) 842-2300  Unalaska. . .... (907) 581-3550 _ }
Dutch Harbor ........ (907)581-2204 Valdez........ (907) 835-8777 604 H Street, Dept. AAR
i Fairbanks ........... (907)4517246 Wasilla ....... (907) 892-7246 Anchorage, Alaska 99501
Juneau ............. (907) 790-3371  Seattle.....,..(206) 749-0169

OOMINGMAK

ARCTIC 1-888-360-9665 * www.qiviut.com
REHABILITATION
& PHYSICAL THERAPY

Now Open In ANCHORAGE (907) 27-REHAB (277-3422)
BETHEL (907)- 543-7601
BARROW (907) 852-3099
DUTCH HARBOR (907) 581-2204
FAIRBANKS (907) 451-7246

Proud to Announce the Grand Opening of our new Seattle Location
ARCTIC Formerly Seattle Physical Medicine

CH | ROPRACT lc 2004 Fairview Ave. Seattle WA 98121

& PHYSICAL MEDICINE ~ (206) 749-0169

Conveniently located in Downtown Seattle!

& PHYSICAL MELHCINE



‘HE HISTORIC

ANCHORAGE
HOTEL

EST. 1916

CLASSIC CHARM.
Nrr Bealiue

The next time business or
pleasure brings you
to Anchorage, stay in the heart
of downtown at the
Historic Anchorage Hotel.

Exquisitely restored,
the Historic Anchorage Hotel
offers superior service and
luxury accommodations -
at a price you can afford.

WHEN

Business Cinle

The hotel has two
remodeled meeting spaces
that can accommodate 125,
and are perfect for business
conferences, meetings
and special events.

1-800-544-0988
www.HistoricAnchorageHotel.com
330 E Street (aext door to the Hilton)

ANCHORAGE

had dinner 2

Alex West

Pursuing M.S. in Civil Engineering '

B.S. Civil Engineering ‘11

 Staff Engineer, PND Engineer

When anglers converge at
salmon hot spots and
discard their carcasses, it's
like ringing a dinner bell for
bears. Alex West tackled this
problem in engineering
class and became the first
UAA student to earn a
patent. Her hydropowered
fish grinder design will
safely disperse fish waste
back into the stream's
ecosystem, reducing
human-bear confrontations.
Now that's homegrown

Alaskan innovation. T”" : i
AMAZING

uaa alaska.

UNIVERSITY
ATLASKA ANC
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ANCHORAGE

At Alaska Spine Institute
our goal is to get our patients
back to life, work, & play.

Our services include but are not limited to:
= Sports Medicine « Pain Management
= Back and Neck Pain  + Physical Medicine
« Physical Therapy + Electrodiagnostic Studies

(907) 563-8876

EST 1967
« Dr. Larry Levine JENUE JEWELERS

Our Staff: - Dr. Michel Gevaert L o

= Dr. Shawn Johnston

« Dr. Sean Taylor

=i « Dr. Erik Olson

alaska - Dr. Jared Kirkham
spine « Shawna Wilson ANP-C
institute

alaskaspineinstitute.com 3 M STH AVENUE MALL
(866) 637-3422 : &DST)

ieweler in downtown Anchorag

ANCHORAGE
WILDLIFE VIEWING
Darwin the owner, is active IS'A YEAR-ROUND
in promoting a Statewide - : ATTRACTION.
campaign to bring attention to . -
the anniversary of the
“End of Prohibition” holiday. )

You can enjoy

The December 5th holiday is by .
celebrated across Alaska. . bird watching and

Prohibition didn’t work. whale watching;
That's a fact. and look for other
g Alaska wildlife,
including moose,
Dall sheep,
orca whales

. — o e, and more.
Darwin’s Theory '

426 G Street, Anchorage, AK 99501 » (907) 277-5322

We'll drink to that! i
[ 14}




ANCHORAGE

RF/M Outstanding agents. Outstanding results.
3 907.865.4700 | www.REMAXDynamicProperties.com | 3350 Midtown Place Anchorage, AK 99503

Dynamic Properties

Mehner Welser | 907 261 7501 | WWW. Mehner com
$1,950, 000 I

T

Janelle Pfleiger & Julie Erickson
907.242. 0076|wngnchorageFlnerperhes com Bob Baer [ 907 727 6025 | WWW. BobBaer com

$1 590,000 Watermart j i S1 100000 fery hig This

Chris Sw:res | 907 838 8292 | WWW. ChrlsSwwes com
51650000 T have re 2 | ._“ _'.||'

Laura Halverson
907.230.4891 | www. PfopertyByLaura com Dlane Stefan | 907 229 2250 | WWW. AlaskaLuxuryHomes com
$1 69.3 000 Vrap a 1sh 5?25000 Exau g i m the privat
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Hawai'i Coffee ‘
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One of Hawai'i’s most revered
products, coffee has a unique
history in the Islands

By Eric Lucas

icking coffee seems like it should be easy. There's no problem

| ©

finding your quarry—the beans are bright red, set against dark

%%N\W\KW\I\NMMW

green leaves, and just the perfect size for easy grasping between
three fingers—like a small cherry.

In fact, “cherry” is the industry term for coffee berries: “Buying
Cherry,” announce the signs common at processing warehouses along
Hawai‘i Island’s Volcano Highway. The cherry here at the Ueshima
Coffee Company’s estate is mostly found on the bushes between waist
and head height, within easy reach. [ think I've done well in my first

time ever at this art, but ...

“Not as easy as you think, is it?”

The Kona Coffee Cultural Festival picking-contest judge who is assessing my
harvest offers a kindly grin, but remains unrelenting on my score: too many
unripe berries, twigs, leaves, dried-up old cherries and whatnot.

Expert coffee pickers (who this morning mostly happen to be 6o-year-old
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Hawai'i Coffee

A Hawai'i visitortries her
hand at picking coffee at

the Kona Coffee Cultural
Festival,




Launching in
retail stores:
November 3 on Oahu
and Novembe
Las Vegas &

OAHU Ala Moana Center | Ward Warehouse | Waikiki Beach Walk

Hilton Hawaiian Village | Royal Hawaiian Avenue | Waikiki Beach Marriott

Hyatt Regency Waikiki | Royal Hawaiian Center | Outrigger Waikiki Beach Resort
MAUI Front Street | Whalers Village | The Shops at Wailea

NEVADA Grand Canal Shoppes at The Venetian | The Palazzo | Grand Bazaar Shops

KOREA Myeongdong shopping district, Seoul

honolulucookie.com
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UESHIMA COFFEE (UCC HAWAII) CORP. KONA COFFEE ESTATE

women of Japanese-Hawaiian descent) bring to the
judging table buckets uniformly brimming with
carmine berries, perfectly ripe. My 15 minutes of
hard-fought toil in this enterprise will not win, place
or show.

No matter. It's a delightful sojourn in a beautiful
place during an event devoted to one of Hawai‘i’s
most important icons, coffee.

Today's contest is taking place high on the west-
erly Kona District slopes of Hualalai Volcano. The
robust bushes—small trees, really, reaching up to
10 feet—stand at a sturdy,
oblique angle to the grassy
expanse of the steep hillside.
The clouds tango with sun
above—the same clouds that
provide the shade for which
the Kona growing district is
famous. Lava-warmed air eases
up the hillside. Gentle Hawaiian
ballads sift over the grass from
the festival booths below, and
tureens of hot oil broadcast
the yeasty smell of deep-fried
malasadas.

Sounds romantic, and it fits perfectly with the
centuries-old romance of coffee in the Islands, a
story of distant lands, kings and queens, missionar-

ies and tycoons, soaring heights and deep declines.

HAWAI'l IS ALSO
PERHAPS THE
NORTHERNMOST
AREA IN THE WORLD
WITH COMMERCIAL
COFFEE PRODUCTION.

Although coffee is only the fifth most valuable
Hawaiian food crop, the words “Kona coffee” elicit
an image of a high-quality, gourmet substance held
in high regard around the world. But Hawai'‘i’s coffee
industry extends way beyond this one famous dis-
trict on the state’s biggest island.

» WITH 900 SEPARATE GROWERS operating on
five islands, annual harvests in the range of 8 million
pounds, and a value that has reached as high as $50
million in some years, coffee is a significant part of
the state’s agricultural industry.

» THOUGH KONA IS BY FAR
the most famous district, others
are gaining visibility, such as
Ka‘di, on the southeast side of
Mauna Loa; Hilo, farther north-
east still; and West Maui,
around Lahaina.

» KAUA'l BOASTS the largest
coffee farm in the United
States, Kaua'i Coffee’s 3,140-
acre plantation.

» WHILE A HALF-DOZEN
LARGE PRODUCERS are the
Islands’ most conspicuous coffee companies, a bur-
geoning number of small artisan grower-producers
are helping steer the industry toward the sort of niche
markets that have been so successfully employed by

West Coast estate wineries.

The Ueshima Coffee
Company estate spreads
across the slopes of
Hualalai Volcano on
Hawai'i Island.
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WAILELE RIDGE | MAUI

1 rsns to make this yur home forever.

Wake up to panoramic IGO-degree views of Maui pcm:dise every duy.
At the gateway to Kapalug, is a private enclave of new condominium townhomes where ocean
panoramas stretch all the way to Moloka'i and Land'i. This is Wailele Ridge.
Priced from the $400,000s, fee simp|e, it's more than just an amazing location.

Life ot Wailele Ridge is about being minutes away
from beach activities, fabulous restaurants and

Jll shopping in Ka'anapali and historic Lahaina town.
= i But it's also about staying home and relaxing by the
infinity pool. Working out in the fitness center. Taking
a soak in the spa. Mee+ing neighbors for a barbecue.

Or just admiring your spectacular views.

| details, or call 808-669-1188.

Q Island | Sothebys 2R .z

n /waileleridge _ @waileleridge

This is not intended to be an offermg or solicitation of sale in any jurisdiction where the project is not registered in accordance with applicable law or where such o.—‘{'ering would

otherwise be prohibited by law. All renderings shown are provided to assist purchasers in visualizing the Project and may not be accurately depicted



GUM DESIGN | GREENWELL FARMS (2}

» AND, DESPITE DROPS IN PRODUCTION caused
by an introduced pest—the coffee berry borer, intro-
duced to the Islands in 2010—Hawai'‘i is by far the
biggest coffee-producing state in America.

The latter superlative makes Hawai'‘i Island
coffee guru Shawn Steiman chuckle. There is virtu-
ally no coffee production in any other state—a few
backyard plots around Santa Barbara, perhaps sev-
eral similar operations in southern Florida.

“It's not hard for us to be at the top of the list of
states growing coffee,” he observes wryly. (Puerto
Rico has greater coffee production, but is an auton-

omous commonwealth within the United States.)

Hawai'i is also per-
haps the northernmost
area in the world with
commercial coffee pro-
duction; at 22 degrees N,
Kaua'i is 10 degrees closer
to the North Pole than the desert
foothills of Ethiopia and Yemen,
from which coffee originated 14
centuries ago.

And Kona coffee has a reputa-
tion—a “brand”—known around
the world. Coffee connoisseurs
value its spicy, slightly acidic but
mellow complexity, a profile that,
were this wine, would prompt
discussions of terroir and how
the coffee reflects its origin. I'd say the hillside on
which T was picking coffee rested on mellow, warm
volcanic ground, brushed by the subtropical sea
breeze rising upslope from the Pacific below. As

MOST KONA
GROWERS ARE
AVID ADHERENTS
OF THE IDEA OF
TERROIR.

lHawai'i Coffee

grows the tree, so goes the cup.

“There’s no question about the
cachet of Kona coffee,” continues
Steiman, operator of Daylight
Mind Coffee Company in
Kona, and author of The
Hawai'i Coffee Book. “The
mystique is real.”

But Steiman attributes
this cachet as much to
history as to terroir. “Not
much scientific evidence
of [terroir],” says the University of Hawai'i Ph.D.
tropical plant and soil sciences
graduate whose doctoral
dissertation examined Hawai‘i
shade-grown coffee. In the
middle of the 2oth century,
most Americans drank coffee
that was grown in locations
around the world and blended
together like so much grain,
roasted and processed at
massive mainland facilities,
vacuum sealed in one-pound
tin cans and percolated
electrically from Barrow
to Key West. Kona was
one of the few places on
Earth that maintained
a mass-market identity

as a distinct coffee-

Kona grower Tom
Greenwell and his

growing region, and

coffee gourmets sought wife, Jen, have hired

a biologist to develop
new varieties for their

its products.
COFFEE WAS FIRST BROUGHT ~ 70-acre coffee planta-
to the Islands in the early 1gth

tion and drying
operation.
century when an aide to King

Kamehameha II planted some
Brazilian bushes on O‘ahu. Those
plantings languished until a
missionary, Samuel Ruggles, took
cuttings from O‘ahu to the Kona
area in 1828. There they eventu-
ally flourished, and by the end of
the 1g9th century, coffee was one of the Islands’
biggest industries.

As Hawai‘i transitioned to the 20th century, a

global coffee-price collapse turned local agricultural
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#LetHawaiiHappen
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755 BIG ISLAND

gohawaii.com/hawaii-island
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* WAIKOLOA - KEAUHOU -
* KAILUA- KONAR + KEALAKEKUA -

Save up to 30% on {:omparable condo
and home rentals. Our staff is fast,
dependable and ready to help. Call today.
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VACATION
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1-800-367-5168 = Toll Free Mainland
800-800-Kona = Toll Free Canada
www.sunquest-hawaii.com

Tablet friendly

Use your tablet device to
read our digital editions,
which offer engaging,
insightful travel articles
to help you plan your
next g&.‘l‘a“’a}'.

www.inflightpubs.com
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Hawai'i Coffee

attention to pineapple and sugar cane,
which dominated until 1980 or so. But
Kona coffee persevered because the
landscape is far too steep and rugged
here for most other crops, especially
cane. And growers had a ready market in
the form of Hawai‘i's burgeoning num-
bers of tourists.

Meanwhile, no one can say that terroir
is nonexistent, just that scientists such as
Steiman say they cannot chemically
measure it. Most Kona growers are avid
adherents of the idea of terroir.

“Each place has a different soil and
different microclimate,” says Malia

GROWERS ARE
INCREASINGLY
APPLYING THE
SPECIALTY FOODS
TERM “SINGLE-
ORIGIN
ESTATE-GROWN."

Bolton, general manager of her family’s
company, Kona Coffee & Tea. “When you
add in different growing techniques,
different handling techniques, different
processing, you're bound to get different
coftees.

“For example, higher-elevation cher-
ries ripen more slowly, thus allowing a
longer period of time for picking and the
ability to make sure you pick only ripe
beans.” (That’s the task at which I per-
formed so poorly during the KCCF con-
test.) Kona coffees are grown between
1,000 and 4,000 feet in elevation; few
places in the world offer coffee growers
such a wide elevation range in such a
short distance.

Location and handling distinctions
enable growers to apply to coffee a term
gaining great importance in specialty

foods: “single-origin estate-grown.” Many



Hawai'i Coffee

of the Islands’ grower-
packagers now utilize
this idea for their brand-
ing, and the phenom-
enon is not confined
solely to small estates in
the Kona area.

Three decades ago,
enterprising growers
decided to try growing
coffee on Moloka'i. With
most of the island a
semi-arid landscape, a
different variety of
coffee was needed, and
they began to plant a
type called Catuai. The
variety’s shorter trees

hold their cherries until

MIKE GALLD | HAWAIINOTES.COM

well past traditional
ripeness—almost dried—which helps the coffee dark-roasted arabica coffee famed for its ultrarobust

withstand heat, sun and wind, and allows machine flavor. The company that produces Muleskinner,

harvest. Thus was born Moloka‘i Muleskinner, a now called Coffees of Hawaii, has also been a

Merle and Phil Becker
are restoring the Aikane
Plantation, started by

her great-grandfather

IR e = —

Experience Kona
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Hawai'i Coffee

pioneer in another new area of specialty foods, “seed-
to-cup” production. The company plants seeds from
its own trees to create new trees

for planting. “That's particularly

important to help us combat
the coffee berry borer,” explains
Pua Naeole, manager of the
company. “We consider our
coffee a seed-to-cup, single-
origin product.”

Such distinctions are becom-

ing ever more nUMerous.
» AT AIKANE PLANTATION,

in the newly prominent Ka‘a District south of

Hawai‘i Volcanoes National Park, Merle Becker has

“OUR COFFEE WAS
BORN IN 1834. NOT
MANY FARMERS CAN
SAY SOMETHING
LIKE THAT."

revived a farm first started in 1894 by her great-

grandfather ].C. Searle, a visionary grower, also a

sheriff escort of Queen Liliuo-
kalani. Searle's orchards had
virtually disappeared by the
time Merle and her husband,
Phil, returned to her ancestral
farm in 2000 and painstak-
ingly started restoring the
plantation—sometimes with
seedlings from stray heritage
trees still enduring in the
Mauna Loa foothills.

“Really, our coffee was born in 1894,” says Merle.

“Not many farmers can say something like that”

MAUNA LANI BAY

Hotel & Bungalows
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Hawai'i Coffee

» OVER IN WEST MAUI, fourth-

generation Islander Kimo Falconer

F.ury Year Since 1995

revived what had been fallow sugar cane
RECOMMENDED BY

ground north of Lahaina

for coffee on the L GUIDES

4o00-acre Ka‘anapali Emy Year Since 1996
Estate, and he has
developed several

-arieties of arid- !
¥ Far beyond the beaches and hotels and places you can drive to,

land coffees with there's another Hawaii that can only be experienced from the
distinctive charac air—the real Hawaii of iconic sights, cascading waterfalls, et
1stnctive charac- See Blue Hawailan's  “°27i"8 valleys, gorgeous tropical vistas, tripacivisor
ter: Maui Mokka P i fiery lava flows, and lush rainforests. Blue I
T - Wsinns of Nawalt” on Hawaiian reveals this “hidden” Hawaii -—l E?gé,k%hlc
. H eveals this de |
Yellow Caturra, dlgéplayer like no one else. Every tour features

“Hawari’s premier
in-flight digital DVD video, Bose® noise- helicapter tour company.”
canceling headsets, and two-way com- -
munication between you and your pilot,
a State of Hawaii Certified Tour Guide
Experience the ultimate in aerial touring
with Blue Hawaiian—the world's
maost h(l[]()ft’[i %'lf'éil'f]prt'f tour

Red Catuai and
Typica.
“The actual meaning of the name

Lahaina is ‘wicked sun,’ so all our variet-

ies were selected for full-sun produc-

Oahu B808.831.8800
Maui 808.871.8844

company, and the only

tion,” Falconer explains. “Mokka is one that serves Kauai 8082455800
all of Hawaii. Big Island 808.961.5600

Toll Free 800.745.2583

desert—it comes from Yemen. And cnoose Bl“e \_; !Uj ; Hawa" s Basl www.BlueHawaiian.com
Mokka is great for machine harvest, as '- ¥» @ ﬁ

perfect, as it is naturally suited for the discover Havaii channel

L

GREENWELL
DEVOTES EVER
MORE ENERGY TO
HIS SINGLE-ORIGIN
ESTATE COFFEES-
HALF OF WHICH
HE SELLS ONLINE
DIRECTLY TO
CONSUMERS.

the cherry grows individually and not in
clusters like other coffees.”

MauiGrown coffees are a particular
favorite of mine—I do not fail to stop
in at the company’s store, by the old
sugar mill smokestack, any time I pass

through Lahaina. My suitcase going

home is invariably weighted down with Cﬂ“ J[‘OT ](.\CﬂtiOrIS 808-75 6- l 1 73
Maui Mokka. Although the name has WWW. HawaiiTitaniumRngS.Com

nothing to do with chocolate—it’s a
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coffee variety whose appellation instead derives
from a coffee-origin port in Yemen—Maui Mokka
holds hints of spicy Venezuelan dark chocolate.

» LONGTIME KONA INDUSTRY STALWART TOM
GREENWELL has brought a biologist on staff to create
new varieties for planting on his 70 acres, which

PARADISE AERIAL PHOTOGRAPHY

stretch from 1,200 to 2,000 feet in elevation. One
new type, Maramoka, is a cross between Marago

7 Gype (a Brazilian variety with
very large beans) and Maui
Mokka.

“Now I'm really having fun,”

LINN NISHIKAWA

Greenwell says of his new variety
development, after a lifetime of
growing and processing main-
stream Kona coffee.

Above: MauiGrown Coffee’s four varieties are estate grown and
harvested at the Ka‘'anapali Coffee Farms, comprising 500 acres
of trees on the slopes of the West Maui Mountains.

Right: The cherries are wet-processed, using water to remove
the fruit from the beans.

Though Greenwell Farms is
one of the Islands’ largest grow-
ers and packagers, producing
almost a half-million pounds a
year, Greenwell devotes ever

more energy to his single-origin

Earn 500 Alaska
Airlines Mileage Plan™
miles with every stay

Collect stories, not selfies.

You won't remember the time you spent staring at your screen, but you'll y
never forget your time with us in Hawaii. 866-774-2924 | astonhotels.com “Wwe{cone --404"1,0
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estate coffees—nhalf of which he sells online directly =~ Thunder are able to pick and taste red berries off the

to consumers. Greenwell also operates a visitor tree, then roast green beans to take home. (Not the
center, just off the highway south of Kona, and is a same beans in one day; see page 114 to learn how
big believer in the visibility that farmstands brin coffee is processed).

g ty g P )
growers: He credits the exposure for his company’s » OVER THE SHOULDER OF KILAUEA VOLCANO and
direct-sales success. down its northerly slope toward Hilo, growers are

“We sell out our estate coffees producing distinctive coffees in
every year, and until recently I bet an area far wetter than elsewhere

yyn f nli Lh : AT THE ANNUAL in the Islands. Hilo's airport
every one ol our onime puyers m € 1sld S. 1HO'S d1rpor

y : ; y . . : P
had previously been in our store, K A U co FF E E records 126 inches of rain a year,
he points out. with 275 days of precipitation.

» FAR UPHILL FROM THE FESTIVAL! UNE UF Up the hill, at Hilo Coffee
KONA COFFEE BELT, Mountain TH E H lG H L| G HTS |S Mill, it rains even more—nearly
Thunder Coffee is an organic 160 inches a year. This could be
plantation at 3,200 feet. Here, at T H E cu F F E E ” the wettest place in the world

the very upper limits of coffee R Ec I P E c u N TE ST where coffee is grown; on

cultivation, founder Trent Bate- Moloka'i, and in the highlands of

man recalls the skepticism that Ethiopia, rainfall is perhaps 20 to
greeted his plan to locate at this elevation. 30 inches. At Hilo Mill they gather some of that
“They said I couldn’t grow coffee up here.” He 13-plus feet of rain to use in washing the beans, an

laughs. Yes, the temperatures are cooler, but coffee is  essential part of readying the coffee for roasting.

abundantly evident; in fact, visitors to Mountain “We've got all that rain, it must be good for

FREE WIEFI KIDS §TAY- FREE NO RESOR

FAMILY FRIENDLY

#-0 ONANFEAR

L u e ]
KAANAPALI BEACH HOTEL

Hawarrs Most HawaliaNn HOTEL
www.kbhmaui.com | 1«800+262++81465010
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something,” jokes Jeanette Baysa, co-
owner of the mill. The company grows
its own coffee on nearly 24 acres and
buys from about 8o local growers. Aside
from beans, it dries the pulp removed
from the coffee cherries to make a tea
rich in antioxidants.

» THOUGH THE KONA COFFEE
CULTURAL FESTIVAL is easily Hawai'i's
largest coffee event, it’s not the only one.
At the annual Ka‘t Coffee Festival, in
May, one of the highlights is the coffee
recipe contest. Entries range from coffee-
basted meats to coffee-infused pastries,
and since there are typically just 50

attendees, everyone gets to taste every-

FROM BERRY TO BREW

The process by which ripe berries are
transformed into the world's second
most popular beverage (tea is first)
includes many steps, and numerous
variations influence the resulting
taste.

« Picking: Machine harvest has
become possible with the introduc-
tion of varieties that ripen all at once.
Otherwise, human pickers are still
the key, usually seeking only ripe red
berries. Pickers are paid by volume.
Some varieties lend themselves to
allowing berries to dry on the tree;
these are called “naturals.”

« Washing: Requiring vast quanti-
ties of water, wet agitating removes
the berry pulp. The beans are then
dried, and the remaining husks are
removed by hulling machines.

» Dry processing: An older
method simply dries the berries,
sometimes in the sun, sometimes in
shade. Hulling machines then
remove the dried pulp and husks.
Occasionally, some dry mucilage is
left on the bean, resulting in a
“honey process” coffee.

« Storing: Beans are stored
“green"—processed but not roasted.
The world’s most widely traded com-
modity, after petroleum, is shipped as
green beans in burlap sacks.

« Roasting: This final step takes
place in small batches for specialty
coffee; connoisseurs believe fresh-
roasted yields the best flavor. —E.L.
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HILD COFFEE MILL (2)

THE CHIEF OF 0°AHU, BOKI, IN 1825

BROUGHT BACK THE FIRST COFFEE

TREES TO SURVIVE IN THE ISLANDS.

thing. I may be the only mainland visitor,
in fact, which I believe qualifies me to try
two samples of the splendid, mouthwater-
ing coffee-macadamia nut tart, whose
authoress is delighted to hear me say I
voted for it twice. Is that legal? Well, I came
a long way to taste this pie.

“I picked the macadamias myself.
Shelled and roasted
them myself,” the pie
maker tells me. “And
then [ just substituted

Left: The Hilo Coffee Mill plantation may be
one of the wettest places on Earth where coffee
is grown. Inset: Coffee cherries and blossoms.

reviews have been saying about us. We are the real Hawaii.

Reservations: 1-800-325 MAUI or contact your favorite travel agent.
www.makenaresortmaui.com

NO RESORT FEE FREE SELF PARKING

Miles of Maui's best beaches at your doorstep, Molokini just across the way.
So much to see and do around the resort, and the packages and promotions
to help you enjoy the pleasures of a relaxed vacation. At Makena, we have been
sharing our Aloha with our guests for a long time. Come experience what the

MAKENA BEACH & GOLF RESORT

MAUIL HAWAII

Sharing Qur Aloha With You Since 1986

5400 Makena Alanul, Wallea-Makena, Maul, Hawail 96753

Tel: 808-874-1111

FREE WIFI
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Explore Oahu's breathtaking coastline
and spectacular sunsets with Atlantis Cruises.

Our scenic sunset dinner cruises depart daily.

f]’ll 1 se S

atlantisadventures.com (800) 422-2044

eco f-rlendl '

Snorkel, HII(ETDFIVE

uJi?qr_.Lailmumaum.mw‘uﬁIi

1: "U;" :I . | i ; | o' | L:L!
EXPEBITFUNSIO r

: Fe b o P |

“N t‘.t—

(1

-
"“; a"’ ﬁd

“Your link befween Maui and Lana'i”

wWww.go-lanai.com

508.661-3 55"
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116 ALASKA BEYOND MAGAZINE NOVEMBER 2015

Hawai'i Coffee

coffee for molasses flavor.” She pauses,
grins. “Can you vote again?” Yes, her pie

wins a prize.

THE FULL-BORE INFUSION of coffee
into Hawaiian life is a two-centuries-old
story now. Hawai'i’s first coffee trees
were planted on O‘ahu in 1813 but did
not survive. The chief of O‘ahu, Boki,

in 1825 brought back from Brazil the
first coffee trees to survive in the
Islands, and planted them as a tribute to
Kamehameha II, who had died of mea-
sles on a trip to London. From there, the
plants spread across the islands, some-

A VERY FESTIVE DRINK
This year's Kona Coffee Cultural
Festival takes place on Hawai'i
Island November 6-15, with events
at various sites on the Kona Coast
throughout that time span. This is
the festival's 45th anniversary.

Art shows, art walks, school
talent shows, farm tours, concerts,
recipe contests and more fill the
daily calendar. Highlights include an
art show November 6; the Miss
Kona Coffee Pageant November 7;
the coffee-picking contest (now
called an “experience”) November &;
a quilt show November g-11; a coffee
cupping competition November 11
and 12; and a windup fair at the Hale
Halawai County Pavilion November
15. For more information, go to kona-
coffeefest.com.

Next year's Ka'li Coffee Festival
promises to be bigger and better
than ever. It will take place May 6-15,
with the signature fair and recipe
contest on May 14. For more infor-
mation, go to kaucoffeefestival.com.

The one-day Hawai'i Coffee
Festival takes place each autumn
(early October) in Honolulu. Check
the calendar at wardvillageshops.
com for next year's date.

On the mainland, coffee festivals
in Portland (CoffeeFest, late October)
and Atlanta (SCAA Exhibition, in
April) both draw thousands of coffee-
industry figures. —E.L.
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THANK AN AFRICAN GOAT

Legend says that an Ethiopian herder
named Kaldi noticed that his goats
were unusually spry after eating the
red berries of bushes in the high-
lands near Harar. Intrigued, he dis-
covered that a tea made from the
berries was an energy booster. Thus
was born humanity's long love affair
with coffee, which spread to Arabia
and then around the world. —E.L.

| SAMPLE A FEW

RIPE RED COFFEE
BERRIES FOR
DESSERT. THEY
HAVE A MILD,

WO0oDY

SWEETNESS, LIKE

PERSIMMONS.

times by human hands, sometimes not.
Ornithologists will tell you that most
songbirds love no food more than red
berries, for they seem invariably sweet
and are conspicuous and easy to find in
any environment.

That includes the high valleys in
the West Maui Mountains above the
Lahaina coast. I'm here on a picnic hike
in a high rain forest vale whose sacred
ancient use was for Hawaiian women to
give birth. At 2,000 feet, the emerald
forest above a dashing stream is pocked
with wild coffee trees, blended seam-
lessly in the understory, their seeds
brought here across the mountains long
ago by the songbird species that now flit
through the verdure like butterflies.

It seems clichéd to say that time
stands still here; let’s just call the
moment immeasurable. I have no
trouble finding and picking three dozen
ripe red coffee cherries. [ sample a few

Jaevhyn,7

Kapolei
lymphaid lsuk;

AIRLINE S
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Farmers, Ranchers, Fishermen
and Country Home Owners

NEED AN
AGRICULTURAL LOAN?

Purchase open land, build a dwelling, operating
loans, line of credit, equipment purchase, truck or
automobile purchase, livestock purchase refinance
a mortgage or an agreement of sale,

Both the Federal Land Bank Association of Hawaii,
FLCA and Hawaii Production Credit Association can
custom design a loan to meet your needs.

We Offer: Long term loans, short term loans,
competitive interest rate programs, flexible repayment
schedules, excellent loan servicing options, and
many more. We also have programs for Young,
Beginning, Small and Minority Farmers,

CALL ONE OF OUR LOAN OFFICERS AT:

Qanv OFFcE » 99-860 Iwaena Street, Suite A, Aiea, HI 96701
Ph: 808 836-8009 « Fax: 808 836-8610 « www hawasifarmeredit. com
HiLo Orrce « 988 Kinoole St., Hilo, HI 96720

Ph: 808 836-8009 « Fax: 808 961-5494
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d FARM CREDIT
= SERVICES OF
» HAWAII, ACA

Federal Land Bank Assn.
of Hawaii, FLCA
Hawaii Produetion Credit Assn.
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for dessert: They have a mild, woody
sweetness, like persimmons.

It’s tempting to take some of the wild
cherries back to dry and roast them
myself. But they belong here, like so
much of the Hawaiian environment,
physically and culturally, brought here
across thousands of miles of ocean to
join the human civilization that found a
home in the Islands.

About the same time that coffee
arrived in Hawai'‘i, British humorist and
clergyman Sydney Smith said, “If you
want to improve your understanding,

“IF YOU WANT
TO IMPROVE YOUR
UNDERSTANDING,

DRINK COFFEE;

IT IS THE

INTELLIGENT

BEVERAGE."

drink coffee; it is the intelligent beverage.”
I set my coffee cherries on a rock, confi-
dent that a honeycreeper or parrot bill will
take advantage of my effort. There’s plenty
of brewed coffee waiting down below, in
Lahaina, and the experience of picking
cherries in the mountains of Maui
reminds me that coffee, so central to daily
human life, is a dynamic and lovely part
of the natural world, too. sk

Eric Lucas is contributing editor at Alaska

Beyond magazine.

Alaska Airlines offers daily service to
O‘ahu (Honolulu), Maui, Kaua‘i and
Kona/Hawai'i Island. For flight reserva-
tions, go to alaskaair.com or call
800-ALASKAAIR. To book a complete
Alaska Airlines Vacations package to
Hawai‘i, go to alaskaair.com/vacations or
call 800-468-2248.
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Creative Minds

Envisioning a
Better Tomorrow

FIVE CREATIVE THINKERS WHO ARE
CHANGING OUR WORLD

BY JIM GULLO

Discovering ways that individual DNA impacts our health. ~ DR. LEROY HOOD, WELLNESS
& DNA RESEARCH

Devising a new kind of company that is equally proficient
As a high school math and science whiz in Shelby, Montana, Leroy

at business and philanthropy. Solving the mysteries of (Lee) Hood first read about how James Watson and Francis Crick

cystic fibrosis. Developing new ways to grow enough food  solved the mystery of DNA’s double helix in the mid-1g50s. His life

with fewer resources to feed the world’s burgeoning weould neyerquite be the sae,
) ) ) Hood would go on to play a pivotal role in the development of
population. And figuring out a possible method for genomic science, helping to create various instruments that would

scouring the world’'s atmosphere of carbon dioxide. unveil the secrets of DNA

The five people we profile in the following pages are Lee Hood is using systems sequencing, as well as synthe-

biology to help personalize
health care treatments and daunting to try to summarize
challenges. They are creative thinkers who are leaders prevent disease. the influence that Hood has had

— 5 - -
--._,\ l ‘ :
Ve

) ) sizing proteins. In fact it is
working on ways to solve these varied and complex

in their respective fields of

genomic science, business,
biology, botany and chemis-
try. They all have been
lauded by their peers and,

INSTITUTE FOR SYSTEMS BIOLOGY

on occasion, credited with N
changing our understand-
ing of their fields and of the
world around us.

Such people prove that
creative thinking can
inspire us and make

profound impacts on our

lives.
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in the field of genomics during the ~ Blake Mycoskie began
Toms Shoes with the idea
of giving away one pair of
shoes to a child in need for
every pair he sold. The idea

was so successful that

past 50 years. He has founded or
cofounded 15 different biotechnol-
ogy companies, and his work has
not only transformed the science of

studying individual biology, but led
thropic empire that offers
numerous products to
support a variety of causes.

to applications for disease interven-

tion—and maintaining wellness—

that had never before existed.
Hood and his research team at

California Institute of Technology, where he chaired the Biology
Department in the 1970s and 198os, invented tools that allow
for the rapid sequencing of individual genomes. The result is
that a detailed analysis of a person’s DNA can now be accom-
plished from a blood test in a matter of days, allowing for much
greater understanding of an individual's genomic propensity
for certain diseases.

However, Hood’s greatest contribution to health care may be
his plan to use this information in the future. By studying an
individual’s genomic makeup, Hood says it is possible to pre-
vent that person from becoming sick or suffering from a major
disease.

Now based in Seattle, Hood is using his breakthroughs in the
field of systems biology, or the study of how multiple systems in
the body interrelate, to create whole new ways to evaluate an
individual’s health, both from their genetic background and from
other biomarkers that are now available to researchers.

Hood is putting his theories about “scientific wellness” into
practice by founding Arivale (arivale.com). The Seattle-based
health maintenance company offers intensive individual diagnos-
tics derived from bloed, bedily fluids, genetic, microbiome and
lifestyle tests. The company analyzes billions of data points on each
patient and then develops personalized wellness and coaching
plans to help the individual remain healthy.

The program is still in the beta stage. However, Hood hopes to
eventually roll out such therapies nationwide and possibly even
internationally.

“There is no question that we can now identify [personalized]
actionable steps to improve wellness and avoid illness,” Hood says.
“We can foresee [an individual's] potential physical problems well
before diseases begin.”

BLAKE MYCOSKIE, PHILANTHROPY
& ENTREPRENEURSHIP
On a vacation to Argentina in 2006, Blake Mycoskie was shocked
to see so many barefoot children living just outside the bustling
capital of Buenos Aires. The young entrepreneur from Texas was
told that their families couldn't afford shoes, making life and
health very difficult.

Mycoskie, who had built four successful companies in various

Mycoskie has built a philan-

TOMS

Creative Minds

fields by then, returned to the United States and conceived the

idea for a new company called Shoes For Better Tomorrows that
was aimed at helping supply shoes for poor children around the
world. However, everyone called the company Tomorrow’s Shoes,
and eventually the company’s nickname morphed to simply
“Toms.” As Mycoskie points out, the nickname is not only easier
to say, but it fits much better on the heel of a casual shoe.

The revelation that Mycoskie had on the trip was twofold: He
would create a for-profit shoe company in the Los Angeles beach
neighborhood of Venice that produced a version of the alpargata,
a soft, casual canvas shoe that was popular in Argentina. He would
also donate one pair of shoes to a child in need for every pair of
shoes that the company sold. A noble idea, many thought, but
what business could afford to give away half of its inventory? The
answer is Toms, a company that sells a variety of shoes and then
runs the company on a proverbial shoestring.

Mycoskie continues to be hailed as a visionary business leader,
being an early believer in such practices as paid maternity and
paternity leave for his own employees. Toms has also turned into
an ever-expanding enterprise, but it has always kept its core values
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of providing desirable products while combining each sale with a
product or service to a person in need.

With “one-for-one” as its corporate slogan and rallying cry,
Toms has to date donated more than 45 million pairs of shoes to
children around the world with, obviously, sales to match of its
expanding line of canvas slip-ons, casual lace-up shoes and boots.

In 2011, the company began expanding its product line to

include sunglasses, matching

VERTEX

sales with dollar-for-dollar
donations to people in need of
prescription glasses, eye sur-
gery or treatments for sight
disorders. That same year,
Mycoskie, who sports the title
of chief shoe giver, published
Start Something That Matters,
a book extolling his corporate
philanthropy, which shot to
the top of best-seller lists. The
book continues the corporate
matching concept by donating
a children’s book for every
copy sold. Mycoskie estab-
lished the Start Something
That Matters Foundation, in
collaboration with GOOD, an
online media company and a
social impact consulting firm,
to fund entrepreneurs who
have creative ideas aimed at
changing the world.

In 2013, the company
began hosting like-minded
businesses on Toms.com
Marketplace that offer their
products for sale and benefit
socially conscious causes. In 2014, the Toms Roasting Company
was founded and began selling gourmet coffee. For each bag of
coffee sold, Toms donates to the Water For People program,
which helps impoverished countries develop clean-water sources.

The most recent project is the Toms Bag Collection, which
launched in 2015 and helps provide safe births to mothers in
need through skilled birth attendant training and birth kits. Addi-
tionally, the Toms StandUp Backpack Collection helps Toms
Giving Partners provide training for school staff and crisis coun-
selors to help prevent and respond to instances of bullying.

For Mycoskie—whose first successful business was a dry-
cleaning service while he was attending Southern Methodist
University and who in 2002 competed with his sister, Paige, in
the television program The Amazing Race (they finished in third

Creative Minds

place)—the idea of combining business and humanitarian
actions seems like a natural fit. “We make it easy for people to
do something,” Mycoskie said during a 2011 interview on The
Ellen DeGeneres Show. “Everybody wants to serve, they want to
give back. But it may be difficult. So we donate on their behalf,
one-for-one.”

FRED VAN GOOR,
CYSTIC FIBROSIS
RESEARCH

Biologist Fred Van Goor, Ph.D,,
has a hand-drawn bookmark on
his desk—it is pink with little
flowers. The bookmark was
sent to him nine years ago by a
G-year-old girl from Maine
named Kate Marshall, who
suffered from cystic fibrosis
(CF). She wanted to encourage
his progress in finding new

P,

i
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medicines for the deadly dis-

- t-,_q-r

ease that afflicts 30,000 people
in the U.S. alone.

In 2001, Van Goor, a native
of Canada, joined the San
Diego laboratory of Vertex Phar-
maceuticals, a biotech company
with headquarters in Boston,
Massachusetts, to focus on the
challenges of treating CF.
Geneticists had determined that

:
?,4
-

-

L 4

the disease was caused by the
mutations of the CFTR gene.
The mutations result in the
development of a defective
protein that caused thick mucus

Fred Van Goor and his team at to build up in the lungs of
Vertex Pharmaceuticals have
given hope to the thousands
who suffer from cystic fibrosis.

people suffering from the dis-
ease. However, genetic attempts
to “fix” the mutation had so far

failed. Van Goor’s research was
focused on trying to address the defective CFTR protein, which acts
as a gateway of sorts to allow the passage of salt into and out of the
cells in the lung and other organs in the body, including the sweat
glands. It had long been an observed symptom of CF patients that
their sweat had a higher amount of salt than usual, a result of the
defective gateway. However, even after the condition was identified,
the problem of opening that gateway, and getting a protein to the
correct location in the cell, took years to overcome. “We almost
thought it was a fantasy that we could create a medicine that could
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Dr. Shawn Keller is the Northwest leader
in Implant and Cosmetic Dentistry

Whether you need something simple, such as a
brighter more youthful smile or something more
involved, like bite problems or missing teeth,

Dr. Shawn utilizes cutting-edge technology to
turn your individual goals into reality.

Dr. Shawn is the first dentist in Washington to place
Ceraroot metal-free implants. People want beautiful,
strong, and healthy teeth; only metal-free implants can
provide all three. Using advanced tissue regeneration
products from your own stem cell growth factors, you

can have your implant and crown in one visit.
e

We use advanced sedation so you don‘t feel a thing.
With most insurance plans accepted, comfortable
payment plans and a lifetime guarantee*
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from having the smile you deserve?
*terms and conditions apply

For Lindsey's transformation story and
many others visit our new website!
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get the protein to the right place in the cell to help it function
properly,” Van Goor says. “It had never been done before.”

After eight years of trial and error in identifying compounds
that might work on CF cells, Van Goor and his team had a break-
through, discovering a drug that could open what was essentially a
stuck gateway, to CF-affected
cells. Human trials began in
2006 and the drug was
approved and released in 2012,
but with a catch. The drug could
slow, but not halt, the steady
decline of pulmonary function
in CF patients, and it was only
effective in opening the cell

DONALD DANFORTH PLANT SCIENCE CENTER

gateway for a small percentage
of patients ages six and older
who displayed one particular
mutation in the gene that causes
CF. Still, it was a beginning to
treating the underlying cause of
the disease.

Unfortunately, Kate Mar-
shall, the teen whose bookmark
served as an inspiration for Van

Goor, was not one of those James Carrington, president of

the Donald Danforth Plant
Science Center in St. Louis,
Missouri, is working on new
methods to feed the world’s
growing population.

patients who could benefit from
this first drug. Her gene muta-
tion seemed to be creating cells
that didn't have functioning
gateways at the right location in

the cells. Van Goor and his team
kept pushing forward to help patients such as Marshall. “We
screened hundreds of thousands of compounds,” he says. “It's a
very slow, iterative process that takes years and years to try to get
everything right. There are a lot of ups and downs along the way.”

The team’s work led to the development of another new drug
that not only helped open the gateway, but could help the protein
get to the right place in the cell, potentially improving lung func-
tion for more patients. In July, the FDA gave approval for the drug
to be used by about 8,500 CF patients who are 12 or older with the
most common mutation that causes CF. Fully one-third of the
domestic CF population is now eligible for either of these medi-
cines. That category includes Kate Marshall. Now 15, the star soccer
and lacrosse player for York High School in Maine and the subject
of a Sports Illustrated magazine profile for her determination in
playing sports while fighting CF, continues to inspire Van Goor
and his team.

“The key is that we're not done yet,” Van Goor says. “We've
taken steps in the right direction, but we're very mindful that there
is a lot more to do. Drug discovery is hard, and there are a lot of

Creative Minds

"Food security today and in the
future 1s one of the great challenges
of the 21st century.”

challenges along the way. You keep people like Kate in mind, who
embody hope for the future, and you keep pushing forward.”

JAMES CARRINGTON, PLANT RESEARCH

Four years ago, James Carrington, who received a doctorate in
plant pathology from the University of California, Riverside, was
leading the Center for Genome Research and Biocomputing at
Oregon State University in Corvallis, where he enjoyed exploring
the northern Willamette Valley area with friends.

“For 25 years we studied the mechanisms of viruses, published
papers,” says the eminent plant scientist with a number of impor-
tant discoveries to his credit. “But as I entered my 50s, I wondered
how this knowledge could help the world.”

Carrington, an expert on identifying ways that viruses mutate
and attack plants on a genetic level, and how those plants continue
to develop defenses to fend off the viruses, was offered a position
in 2011 to become president of the Donald Danforth Plant Science
Center in St. Louis, Missouri.

At the center, he has continued to conduct his research along-
side 20 teams of scientists who are engaged in improving the
health and nutritional value of plants and agricultural crops. Find-
ing ways to get more productivity from food crops while using
fewer resources is one of the main objectives of research at the
center. Scientists are studying how root systems take up water and
nutrients, and how they capture sunlight and energy. The work,
which sometimes involves genetically modified crops, has, at
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J 0 I n u s a t S E A R H c times, been considered controversial by
. ® some groups. However, Carrington says
and work in an environment
crucial as the world's growing popula-
Where au: : : = makes a difference to tion continues to put pressure on food

: __ i production methods.
you and the . makes a dlﬁerence “If we're going to feed another 2

in the lives of the communities we serve! billion people by the year 2050, we're
going to have to do things differently,”

new research in how to increase yields is

Carrington says. “By [then] we'll have to
double productivity of agriculture just to
keep up with where we are. But if we
continue to use current practices, we will
use all of the water, lose unrecoverable
levels of topsoil ... and agriculture is a
large producer of greenhouse gases.”
Carrington’s career in plant science
began as an undergraduate at the Univer-
sity of California, Riverside, where a
chance campus job as a dishwasher in a

plant science lab spurred an interest in
the study of plant biology. His studies

CURRENT OPENINGS INCLUDE: continued at the University of California,

Berkeley, and at North Carolina State

. Prpviders inclpding thsi:i‘ans, » Behavioral Health University. Carrington was on the facul-
Midlevel Providers & Dentists * Nursing . )

« Performance Improvement e Finanes ties of Texas A&M and Oregon State

* Ancillary services including Lab, = Health Information Management University before accepting the position
Radiology, Physical * Facilities at the Danforth Center.

TS B * Administrative & Support Staff Carrington and other scientists at the

Please contact Kathy Miller, Professional Recruiter to learn more about these Danforth Center are also exploring ways
exciting opportunities via email to kmiller@searhc.org or (907) 966-8658. to improve staple crops that provide food

security to people living in sub-Saharan

Africa and other places in the developing

'*L.:: S E AR H ‘ world, as well as to develop sustainable

sources of bioenergy from plants.
www.searhc.org SOUTHEAST ALASKA REGIONAL HEALTH CONSORTIUM

“Food security today and in the future

is one of the great challenges of the 21st
century,” Carrington says. “It’s also our
biggest environmental issue. We need to
find practices where we grow more while

using less.”

STUART LICHT, CARBON
REDUCTION AND CLIMATE
CHANGE RESEARCH

The announcement came as—excuse the

Brealdast™ = "=

_Lunch
Dinner

pun—a breath of fresh air this summer
el | when it was reported that a George Wash-
LOUNGE ington University chemistry lab led by
Stuart Licht, Ph.D., had invented a new
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process for removing carbon dioxide

(CO2) from the atmosphere. Licht
showed that by sending small amounts Of all the numbers
of electricity between two electrodes we work with

placed in molten lithium carbonate, T
this is the most

carbon can be pulled from the solution, ;
important

potentially reducing greenhouse gases.

Called Solar Thermal Electrochemical
Production (STEP), the method also
converts the COz into solid, stable car-

bon nanofibers, which increasingly are
being used in the manufacture of every-
thing from buildings to airplanes.

The research has consumed most of
Licht's career, which includes a doctorate
from the Weizmann Institute of Science
in Israel, postdoctoral studies at the
Massachusetts Institute of Technology
and a stint as a program director at the
National Science Foundation, before his
current posting in the George Washing-
ton University chemistry department.

“The idea rose in several parts over
the course of 30 years,” he wrote in an
email. It began in the 1980s, he explains,
with studies that showed the viability of

T
Tracy LaBarge
3 v Tracy’s Crab Shack
conversions in a liquid. - . : e Juneau, Alaska
- e - Customer since 2009

using solar energy to create chemical

In 2003, a new solar energy conver-
sion process was discovered that utilized
the full spectrum of sunlight. “Unlike
solar cells,” he adds, “which use only the
visible portion of sunlight” The full-
spectrum conversion turned out to be far ”\’ VES T}NG /N A LA SKA B IUEI {NESS
more efficient than the best solar cells. Like you, we re here for the long run. We're here to help you

The next leap forward came six years and your business get to the next level. With Northrim’s expert,
later, in 2009, when Licht's team showed

local advice we can map out a plan so even now, you can

that atmospheric CO2 could be trans- Aciove Mars:
formed by the solar energy—fueled pro-
cess, separating the carbon from the Call us and let's get started.
oxygen of the molecule. 907-789-4844 | 1-800-478-2265
“Finally,” he writes, “in 2015 [we
understood how] atmospheric COz2 could
be converted not only to carbon, but to

valuable carbon nanofibers in [large

amounts], at low energy and at low cost.” ' nit /’%/‘\
The key discovery of the process was S N o rth rI m Ba n k

solution as the bath for the electrodes. - northrim.com
When CO2z is added to the bath and

the application of the lithium carbonate
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CUSTOM CRAFTSMAN | Kirkland

One of a kind Highlands estate property. 7,280
sq. ft. 5 bed / 6.5 bath home with 800 sq. ft.
ADU and amazing covered outdoor living area.
$2,300,000. MLS #848828.

Bryan Loveless - 425.968.8181 - WRE/NE

UNPARALLELED VIEW | Everett
Grand 6 bed 5.25 bath estate with breathtaking
views of the Sound and Olympic mountains in
Mukilteo. $2,495,950. MLS #796636.

Jason Zwicker - 425.260.7270 - WRE/M2
Eric Miller - 206.618.5992 - WRE/M2

S
Windermere

REAL ESTATE

LUXURIOUS.
IMPECCABLE.:
DISTINCTIVE.

Allow us to help you
discover an extraordinary
home anywhere in the
world through our local

and global expertise

LUXURY PORT/OLIO

INTERNATIONAL

LUXURY RETREAT | Bainbridge Island
Stunning custom 4-bedroom/3.5-bath home on
12 acres with theatre and elevator. Guesthouse,
barn, pastures, ponds. Near Grand Forest.
$4,200,000, MLS #853997. WRE/BI, Inc.
Lorraine “Lauren” Davee - 206.794.3397

WINE COUNTRY ESTATE | Richland
Spacious 6.5 acre chateau-style estate. 350
feet of waterfront views, green building, 4,800
sq. ft., two-story shop. Merlot vineyard, large
organic garden. $1,650,000. MLS #207960.
Toby Bouchey - 509.539.3232 - WRE/GO

GRAND RIDGE DRIVE | Issaguah
Private modern sanctuary built by March-
MacDonald on 2+ acres. 5900sf of unsurpassed
luxury and guality finishes. 5BR,4.75 BA, media
and wine room. $3,188,880. MLS #781691.
Cindy & Joe Coakley - 425.802.2777 - WRE/E

CUSTOM IN THE COUNTRY | Prineville
Attention to detail home with amazing Cascade
Mt views. 3,295 sq ft, 4 bed,/2.5 bath home with
incredible features and outdoor living room.
$625,000, MLS #201507721. WRE/Swifterra
Jean Breese/Vikki lverson - 541.480.7872

SPECTACULAR & SPACIOUS | Bellevue
4Bdrms/4bths/4pkng! Elevator at your door!
PH level. 3,821 sq. ft. 2 units combined. Walk
to bistros, boutiques, waterfront. Secure bldg.
On-site concierge. $2,900,000. MLS #728906.
Karen Santa - 206.915.8888 - WRE/E

0 .

renuer

PROPERTIES

A WORLD OF
EXCEPTIONAL HOMES

windermere.com

MODERN MANSE | Seattle

Panaramic views of Mt. Rainier, the Cascades,
city lights, and shores of Lake Washington. Truly
“Seattle's Best.” $4,786,000. MLS #784567.
Kelly Cash - 206.679.4757
kcash@windermere.com - WRE/Wall St., Inc.

OCEANFRONT ESTATE | Warrenton
3.44 acres with upscale features throughout. 3
large suites boasting adjoining baths w/ 3 gas
fireplaces. Brazilian cherry, granite, solid fir
doors. 4,336 sq. ft. $899,900. MLS #15631541,
Pam Ackley - 503.738.4840 - WRE/Stellar



SMITH ROCK RETREAT

Love the finer things in life? This unique,
inviting one of a kind home is sure to please.
$2,500,000. MLS #201509323. BarbMyers.com
Barbara Myers - 541.480.7183

WRE/Central OR

| Terrebonne

ISLAND TREASURE | Bainbridge Island
Extraordinary gated estate on shy 10 acres
with Olympics views. 2 homes; 2 tax parcels.
Guesthouse, arena, detached garage.
$3,500,000. MLS #845382. CarleenGosney.com
Carleen Gosney - 206.909.2042 - WRE/BI, Inc.

LUXURY LIVING | Clyde Hill

This distinctive dream home is livable grandeur;
two master suites, movie theater, game
room and rare 4-car garage make life easy.
$3,298,000. MLS #844923.

Anna Riley - 425.761.8836 - WRE/E

JUANITA WATERFRONT | Kirkland
Spectacular views of Mount Rainier. 70+/- ft of
no-bank waterfront with dock. 4+ beds, 3.5 bath
plusden and bonus. $2,885,000. MLS# 818323.
Rondi Egenes - 206.953.1771 - WRE/E
Sandy Nicholls - 425.444.4966 - WRE/E

EAST COAST INSPIRED | Mercer Island

Designed for entertaining this Cape Cod
style Mercer Island waterfront home has
sweeping panoramic views of Lake Washington.
$5,600,000 . MLS #784280. Danie/Marinello.com
Daniel Marinello - 206.769.2556 - WRE/MI

WATERFRONT ESTATE
Secluded Sun Valley Lodge style home with
guest cottage. Built in 2010, 75+ waterfront
on more than one half acre. $7,380,000.
MLS #855362. DanielMarinello.com

Daniel Marinello - 206.769.2556 - WRE/MI

West Bellevue

LAKEFRONT | Hunts Point

Spectacular one-level living in Curtis Gelotte
masterpiece. 80" of waterfront. $4,788,000.
MLS #830921. FairweatherLakefront.com
LarryWilliamsRealEstate.com

Larry Williams - 425.445.9870 - WRE/MI

DREAMING OF A VIEW | Mercer Island
Immaculate Northwest contemporary offers
huge Mt. Rainier / Lake Washington views and
4,8W sq. ft. of stunning living space. $1,925,000.
MLS #788928. AnniZilz.com.

Anni Zilz - 206.390.5723 - WRE/MI

Creative Minds

electricity is applied, a reaction occurs
that produces oxygen that can be safely
released into the atmosphere, and
strands of carbon nanofibers that are
drawn to one of the electrodes. These
fibers can be grown into different sizes
and shapes for practical application.
The process also renders carbon into

a stable, solid form that is no longer
accumulating in the atmosphere.

Could his process actually clean
something as enormous as the Earth’s
atmosphere? Licht thinks so. He points
out he’s not an engineer or technician,
but he says he believes the system can
be easily built to a much larger scale.
He can imagine countries and business
entities taking on the challenge of
applying his research.

Still, Licht acknowledges that it
wouldn't be easy. His own team calcu-
lates that this process could draw
enough CO2 from the atmosphere to
reach levels of the pre-Industrial Revo-
lution period in a decade. However, it
would require massive operations
covering an area that might be hun-
dreds of thousands of square miles.
Licht says the carbon nanofiber facili-
ties would best be distributed globally
in areas of high solar radiation such as
major deserts.

“During the industrial age we've
released a massive amount of CO2,
and the infrastructure that is required
to mitigate this greenhouse gas should
not be understated,” he says. “However,
the consequences of climate change
are extensive, and now there is a finan-
cial motivation to transform and
remove CO2 from the atmosphere.”

As with each of the other four people
profiled here, Licht’s breakthroughs
show that by thinking in creative ways,
we can potentially solve the insurmount-
able challenges and change the way we

live for the better in the 21st century. Ak

Jim Gullo is a freelance writer based near

Portland, Oregon.
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Artists explore the frontiers
of human culture | BY TED FRY
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COURTESY: ALAN FULLE (2)

emember the craftsman in the booth at

the county fair pulling strands of clear or

colored glass through a concentrated

propane flame? With a practiced touch
he'd tease the molten material into mass produced
gewgaws to be wrapped up in tissue for the journey
home to the curio cabinet. It's called lampwork, and
it’s a classic North American folk art—thus its fair-
ground habitat.

Seattle artist Ginny Ruffner remembers this
craftsman, too. When she started experimenting
with glass art in the late 1970s she encountered the
technique, which was not really considered “art” and
had a revelatory moment. “I looked at lampwork and
thought, “Wow, you can do a lot of things with this,”
she says. “So I began to make sculptures with it,
rather than little trinkets.”

She didn’t truly realize it then, but the work she
created by applying the essential elements of lamp-
work marked a true innovation in what was then
itself a relatively new form of art, glasswork. “Now
there are schools that teach lampwork and exhibi-
tions of it and many people doing it worldwide,”
Ruffner marvels. “When I started, nobody I knew
of was doing it. Except at county fairs, of course.”

Although our modern culture seems to think

Optical Vision, by Alan Fulle, is composed
of paint and epoxy resins. He created the
6-foot-long panel in 2010.

innovation is the exclusive province of the high-tech
industry, the art world has a unique claim on the
idea which is far older and more universal than
anything digital. An artist’s innovation springs from
personal expression and adapting existing ideas or
forms that were once innovative themselves—one
could argue that all art is innovative, as each artwork
is a new creation. This distinction has lofted artists
as cultural torchbearers throughout human history.
The art-world figures featured below not only
demonstrate a history of innovation, they continue
to push the boundaries of art in ways that help make

our society more dynamic today.

ALAN FULLE
An artist’s studio is
close to the most
personal space a
person can have,
so it should be no
surprise that
Seattle’s Allan Fulle
gives his a distinct

name: “an arena of
events." It's just a room in Alan Fulle
a ramshackle Craftsman house
in Seattle’s Central District, but this is where Fulle
pours hot resin onto vibrantly colored wood planks,
collects the viscous overflow and renders the resul-
tant mix of marine supplies and home-brewed pig-
ments into the remarkably vivid pictures and
sculptures for which he has become well-known.

Fulle’s innovation is the use of industrial resin to
mimic, enhance or replace the role of paint or sculp-
tural mass. He pushes the resins and chemicals far
beyond the traditional boundaries of the industrial
applications for which they were developed. With a
fondness for their nearly indestructible, sometimes
toxic properties, he likens the material to “turbo-
charged paint.”

Fulle says he came upon the process of pouring
resin in the wake of much experimentation with
other materials such as acrylic, varnish and polyure-

thane. After a fortuitous introduction to a new prod-
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COURTESY: DA-KA-XEEN MEHNER

Da-ka-xeen
Mehner's answer
to an exhibition
about British
explorer James
Cook is titled

| Was Not
Discovered.
This composite
photograph
documents
Mehner’s July
tableau in
Anchorage.

uct developed for boat construction and wind energy ~ forms based on silicon, not carbon, life. Reaching up

farms he knew he'd found his medium. “I'm prob- to 15 feet, they're fabricated of leftover resin that has
ably not the first guy to use resin,” he says, “but I
love the build. I love the strength of it.”

Prime examples of his passion for the innovation

drizzled off his paintings into plastic bins. He cuts
the large accumulated blocks of semi-opaque poly-
mer into small cubes to create Jenga-like structures
of building with resin are his tower sculptures, that glisten and undulate with auras that are some-

which display agate-like color schemes and organic times primeval, sometimes markedly architectural.

A DT

TO SEE AR’

The many museums in « The Anchorage Museum  Graves and Mark Tobey;

the West that include art has galleries devoted to seattleartmuseum.org.

« The Museum of the

are far more than just
buildings with objects
hanging on the walls.
Today's museums
embrace roles as facilita-
tors, even sponsors, of
experimental art.

But they also treasure
their roles as guardians of

our artistic heritage.

classic Alaska art, typified
by Sydney Laurence's
massive landscapes; as
well as a hallway devoted
to Native art and artifacts;
anchoragemuseum.org.

« The Seattle Art Museum
is noted for its collection
of Northwest School

artists such as Morris

North at University of
Alaska Fairbanks has a
memorable gallery in
which modern, traditional
and Native works are
displayed side by side;
uaf.edu/museum.

« The Portland Art

Museum is known for its

holdings of American
Impressionist Childe
Hassam; portlandartmu-

seum.org.

The Anchorage
Museumn exhibits
both modern and
traditional art
depicting Alaska.

COURTESY: CHRIS AREND PHOTOG RAPHY

{ ANCHORAGE MUSEUM
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COURTESY: SPIKE MAFFORD

The alchemical abstractions of Fulle's builds are
what he describes as an attempt to elicit psychic
resonance. “I want something that looks like 1
chopped it out of a Martian landscape,” he says
bluntly. “The layers and chunks of otherworldly resin
certainly help with that.

“When artists explore innovative content, only
time will tell if the ideas are just gimmicks or truly
innovative,” says Fulle about the long process of
finding his way to a signature form—a comment
that almost any creative professional would endorse.
As for his use of resin and penchant for wearing a
respirator while he’s working, he intends to continue
pushing envelopes. The prospects are good with
newer, more interesting materials coming all the
time from every quarter. “It's not just a gimmick. It's
what you do with it that counts.”

Seattle gallery owner William Traver, who exhibits
and sells Fulle’s work, observes that artists have
always been drawn to new materials. “In Alan’s case
he's definitely done that with resins and the ability to
create depth, to create an illusion of space, to create
energy fields with colors that couldn’t have been
done otherwise,” he says.

As Fulle’s work demonstrates, artists don’t neces-
sarily stock their larders at the art supply store any-
more. These days they're shopping at the hardware
store or the marine supply store, a newish trend in
which products developed for industry move into the
artists’ studios.

“Artists are often invited to workshops in large
factories and plants where new materials are being
created,” says William Traver. “Only through their
new creative applications do industries become
aware of all the possibilities.” Thus the innovations
continue—an apt illustration of the role art has long
played in civilization.

GINNY RUFFNER

Ginny Ruffner’s original adoption and continuing
use of lampwork in her glass art shows thata
process or material developed for a particular use
can offer an array of applications for an artist.

She recently received affirmation that the tech
industry is well aware of opportunities to expand
their own actual innovation within the galaxy of

art when a tech company invited her to join the

How Spring Feels 2015 illustrates glass artist Ginny
Ruffner’s fanciful approach to conveying sensations.

“It’s not just a gimmick. It’s what
you do with it that counts.”

field of augmented reality.
The company brought Ruffner to its campus to
advise its engineers on how an artist might use their
developing technology, which is a giant leap forward
from virtual reality. In simple terms,
augmented or cinematic reality
uses clear glasses that stream
digital light fields directly
onto the retina to fuse actual
space with ethereal holo-
graphic effigies.
Ruffner is steering this
new technology to places the

company hadn’t imagined

with a project she’s dubbed
“Aesthetic Engineered Poetic
Hybrids.” She began by interviewing
geneticists to discover what they find beautiful

Ginny Ruffne’

and motivating in their work. She’s randomly con-
necting concepts from those responses into hybrid-
ized drawings that are then rendered into 3D
animation.

Late next year, exhibition spaces will come alive
with Ruffner’s augmented reality of fanciful science-
meets-art. “For example, there'll be this little bitty
tornado laughing uncontrollably, running around
the room doing nothing, having no purpose whatso-

ever except to make you laugh,” Ruffner explains.

COURTESY: AMBODHA
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Speaking about the innovations that
have rippled throughout her work as a
painter, sculptor, glass artist and concep-
tual designer, she believes that important
art is innovative by nature. “Innovation
in art is kind of a redundant term,” she
observes. “True innovation lies in allow-
ing people to see things differently.”

Whether it’s a blowtorch and a palette
of glass or an abstract sculpture amid a
stream of digital bits, her only imperative
is to continue to evolve. “I usually choose
the material based on the idea, not the
other way around,” she says, declaring an
approach almost exactly opposite Fulles.
“For me what’s most important is what’s

happening now and in the future.”

JULIE DECKER

A development happening right now and
well into the future at the Anchorage
Museum in Alaska is a regular series of
innovative interpretations on the nature
of museum exhibits. “Interventions,”
initiated by museum director Julie
Decker, challenge and support the per-
ception of art, its role in our broader
society, and the way art is regarded by
both artists and the public.

;Uﬁe Decke’

Decker launched the “Artist Interven-
tion Program” several years ago when
she was the museum’s chief curator, The
series grew out of the Polar Lab, an area
of the museum that exposes visitors to
the confluence of science, culture, his-
tory, art and environment that’s woven
into the circumpolar Arctic and subarctic
regions—often thought of more poeti-

COURTESY: CHRIS AREND PHOTOGRAPHY |
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Comprehensive Center of Excellence.
The Skin Cancer Center, directed by
Dr. Piasecki, specializes in treating
all types of skin cancer. The Center
offers all aspects of skin cancer care,
including:

All treatment options

Lymph node procedures

Plastic micrographic surgery

Mohs surgery

The Skin Cancer Center is
conveniently located in the quaint
Tacoma suburb of Gig Harbor, an
hour from Seattle and 45 minutes
from Sea-Tac International Airport.

Housed within Harbor Plastic Surgery
Center adjacent to St. Anthony
Hospital, The Skin Cancer Center

has a Medicare-certified ambulatory
surgery center which allows patients
to have reconstructive surgery
immediately following their Mohs
surgery (cancer excision) in the same
outpatient setting.

The Harbor Plastic Surgery Center
ASC is accredited by AAAHC, the
most stringent deeming agency for
surgery centers. This accreditation
underscores the Center’s
commitment to patient safety and
continuous quality improvement.

Skin Cancer Treatment
The Latest Innovation

Plastic Micrographic Surgery. This latest advance in skin cancer
treatment combines the highest possible cure rate of Mohs
micrographic surgery with cosmetic reconstructive surgery. The
result is the most convenient, cost effective treatment with the
highest cure rate and best cosmetic result.

Referrals are not required and most major insurances, including
Medicare, are accepted.

Unique Skill Set. Justin Piasecki, M.D., the founder
of Plastic Micrographic Surgery, is the only physician
in the world who is Double Board Certified by the
American Board of Plastic Surgery and the American
Board of Facial Plastic and Reconstructive Surgery and
is ACMS fellowship trained in Mohs Surgery.

Lemons into Lemonade. Dr. Piasecki can combine
cosmetic procedures such as eyelift, necklift, browlift,
rhinoplasty (nose surgery), otoplasty (ear surgery), or
mini-facelift with skin cancer surgery. Fees are reduced
by 30% when combined with Plastic Micrographic
Surgery. Come in with cancer, leave rejuvenated.

Widespread Interest. Patients travel from Canada,
Europe and across the United States to be treated by
Dr. Piasecki. Our office staff is prepared to help with
travel arrangements.

Finest Service. Our patients have 24/7 access to Dr.
Piasecki and report a 99.7% satisfaction with their care.

Trust your face to the expert.
Best care. Best service. Less cost.

Referrals are not required and all major insurances,
including Medicare, are accepted.

The Skin Cancer Center at Harbor Plastic Surgery Center
11511 Canterwood Blvd NW, Suite 310

Gig Harbor, WA 98332

253.858.5040
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“When you invite
experimentation you
don’t know what the

most important
result will be.”

cally in culture and society as the
North—among which Alaska is a key
component, along with Scandinavia,
northern Canada and Siberia.

The museum describes the Polar Lab
as “a conversation” in connecting art,
science and the environment, and “a
place of active investigation and dia-
logue.” Based on that mission, Decker’s
belief that “things need to be iterative
and unfold through conversation”
sparked her to create events that would
highlight the North’s diversity, and spot-
light an array of perspectives on the land
and tradition of the North in innovative
ways. They have since expanded into a
means for artists to respond to particular
exhibitions throughout the museum in
ways that would have been considered
quite radical not long ago.

As a longtime curator, the daughter
of an artist and an artist herself, Decker
believes that impatience and curiosity
are the core drivers of any artistic inno-
vation. “And I mean impatience in a
good way,” she adds. “Artists are obses-
sive thinkers, in a good way. Their job is
to be present in a way that a lot of us
aren't or can't be.”

For some intervention participants,
impatience and intellectual curiosity
become two sides of a coin; being pres-
ent can take on many meanings. Such
was the case when Tlingit/N’ishga artist
and photographer Da-ka-xeen Mehner
countered a recent showcase exhibit
about British explorer Captain James
Cook, who sailed into what is now called
Cook Inlet in 1778 and “discovered” it—
despite the fact the region had been
inhabited by Den’aina Athabascan people



for many centuries before then.

Mehner’s intervention was a concep-
tual undertaking titled I Was Not Discov-
ered, in which he set an installation of his
large steel sculptures based on Tlingit
warrior knives around a landmark statue
of Cook in downtown Anchorage, thus
“trapping” Cook. He then photographed
himself within this tableau for a multiple
exposure composite rich with metaphor.
Occasionally he would hold up a sign
displaying his intervention’s title, and
observe reactions from Anchorage resi-
dents and visitors.

For Decker, the innovation was using
the photo as a counterpoint to illustrate
how an artist can change the way some-
one thinks and feels about a place. The
ongoing interventions at the Anchorage
Museum present new ways of thinking
about a community, she says. “It’s not
about permanence, but about creating
experiences that become memorable to
people. How do you change the way
somebody thinks and feels about
place?”

Promoting a museum as a huge,
dynamic institution with myriad
resources, rather than just a building
with objects hanging on the walls, is
another way to engage artists in innova-
tive processes. It’s also a boon to visitors
who can discover new ways to regard art.
“If you bring an artist in they look at the
whole facility as a space filled with tools
that invites a whole different experience,”
says Decker.

It’s a little like Ginny Ruffner’s ethe-
real digital sculptures that will soon be
soaring through the empty space of a
gallery or laboratory—without question a
new experience for the viewer.

“When you invite experimentation
you don't know what the most important
result will be,” says Decker. “But if you
present the opportunity, there’s going to
be something meaningful. I love that.
That's what art is all about.” sk

Ted Fry is a Seattle-based arts and culture

writer,
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EYES ON THE
UTURE. e

BY DAYTON FANDRAY

t his office in La Jolla, California, Dr. Eric Topol
A plugs a small, hand-held device into his
smartphone. He holds the device to his
chest and an instant later, the image of his heart
appears on the smartphone display. “Echocardio-
gram of my heart thru my smartphone,” he
tweets to 71,500 followers on Twitter. “Eureka!”
Topol is the director of the Scripps Transla-
tional Science Institute and author of several
books that explore coming trends in health care.
He believes that mobile technology will increas-
ingly enable individuals to monitor their own medi-
cal conditions. His declaration on Twitter, highlighting a
working technology, supports his point. The doctor-patient relation-
ship, he believes, is about to be turned on its head.
This shift in the generation and handling of health care data is
among many developing trends poised to change people’s lives, as
well as whole industries—and to do so rapidly.
The Greek philosopher Heraclitus once observed, “One cannot
step in the same river twice, for it's not the same river.” His point
was that change is inevitable. But if the pace of change felt like a
river in Heraclitus’ time (the late sixth century to the early fifth
century B.c.), the pace today has accelerated such that we might
think of the river as something more akin to a raging torrent.
People like Eric Topol, however, stand ready to help us navigate
uncharted waters. They are known variously as consultants, futur-
ists and “trendspotters,” and they make it their business to study
innovation, and give their clients and social-media followers a
of the shape of things to come. Some of these experts
specific categories—such as health care, technology,
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fashion or culture. Others regard them-
selves as generalists, allowing their instincts
and interests to lead them where they may.
Their methods vary, as well. Some trend-
spotters use surveys and focus groups to
collect statistics upon which they base
predictions. Others follow their gut. The
common threads among these skilled
prognosticators seem to be curiosity and an
ability to see connections that other people
tend to dismiss or simply ignore.

“Strategic trendspotting requires not
only tracking things that are on the radar
now, but also developing an intuition about

SCRIPPS HEALTH (2)

7
f ..‘.

what's just off the radar,”
says Marian Salzman, CEO
of Havas PR North America.
“It requires a combination of
focusing on what's front and
center, and maintaining a
constant awareness of what’s
flitting in and out of one's
peripheral vision.”

Salzman, who divides her
time between New York and
Phoenix, was once named one of the world’s
top five trendspotters by the media company
VNU. For her, trendspotting consists of
three primary elements: (1) scanning the
media systematically to identify and extrapo-
late patterns, (2) developing possible sce-
narios and (3) consulting with experts and
influencers. Using these precepts, Salzman
successfully predicted the rise of America’s

passion for “artisanal culture”—everything
from craft beers and pizza to handcrafted
furniture—and the growing popularity of
mobile payment systems.

Another top trendspotter is Richard
Laermer, CEO of RLM PR in New York
and author of 2011: Trendspotting for the
Next Decade (2008) and Trendspotting:
Think Forward, Get Ahead, Cash in on the
Future (2002). He agrees with Salzman
about trendspotting’s key elements and
adds that self-promotion is also important.

“People need to know that you're full of
information,” says Laermer. He suggests

p—
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Scripps Translational
Science Institute Director
Eric Topol consults with a
researcher in the institute’s
lab (above). Topol is a keen
observer of developments
in medicine, such as the
increase in personalized
data collection. He recently
tweeted about a device that
can be held to the heart to
create an echocardiogram
on a smartphone.

that by promoting themselves and sharing
knowledge, trendspotters draw people to
them and gain knowledge in return.

Laermer’s track record includes the

prediction—in his 2002 book—that peo-
ple would increasingly seek to detach
from desktop computers, a prediction that
pointed the way to today’s smartphones.

If trendspotters rely on collecting

EE' Trendspotting

WHAT THE WATCHERS
ARE WATCHING

ERICTOPOL

Director of Scripps Translational Science
Institute and cardiologist at Scripps
Clinic, La Jolla, CA.

Topol tracks developments in health
care and medicine. He is currently
tracking the following:

i+ Mobile data-gathering of health
information. Patients will record their
own medical data on their mobile
devices. “These will be data that they
never had access to before, such as
their blood pressure, every heartbeat,
their oxygen when they're sleeping,
their glucose, you name it. The patient
will not just be center stage, but driving
things. This very data-rich new world of
medicine is the biggest thing to hap-
pen in the field in decades, maybe in
the history of medicine.”

the most common way to have an
office visit with a doctor. Instead of
going for a physical visit, you're just
tapping on a phone and instantly con-
necting with a doctor. The big new thing
here is it's not just the video chat. You
can now exchange data from sensors.
Or the lab test that you did yourself
through your smartphone. These are
going to be the visits of the future.”

RICHARD WATSON

Futurist, speaker, publisher of the trends
report What's Next.

Watson tracks trends in technology,
medicine, politics and culture. Trends
that he is currently watching include:

traditionally has treated everyone the
same. But people are not the same.
Men and women respond differently to
treatments. Individuals respond differ-
ently to treatments based on their
genome. Personalized medicine, based
on our genetics, is going to be a mas-
sive area, although it has huge implica-
tions around privacy.” Tailored efforts at
prevention and treatment, based on an
individual's genome, are one example
of this approach to medicine. Cancer
cells from a tumor can be sequenced
and the mutations driving the cancer »
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HEATHER JOHNSON

Marian Salzman.

information and connecting to people with
ideas, they also rely, to an extent, on their
own intuitions—with some practitioners
focusing more on this aspect than others.

Richard Watson, a London-based futur-
ist, speaker and publisher of the What's Next
trends report (nowandnext.com) believes
that successful trendspotting is ultimately a
matter of awareness and instinct.

“You have to walk around with your
eyes and ears wide open,” Watson says.
“You look for anomalies. And you say,
“Well, I've never seen that before. That's
interesting. That connects with different
stuff. That serves a need."”

Relying on this method of observation
and reflection, Watson says, he predicted
the economic collapse of 2008 and the
current turmoil in the Chinese economy.

The notion that spotting trends should
be based largely on gut feelings does not sit
well with consultants who take highly
data-driven approaches.

Rebecca Brooks, co-founder and partner
of Alter Agents, a research firm in Los
Angeles, argues that the difference between
research-based analysis of developing trends
and an instinctive approach is like the dif-
ference between astronomy and astrology.

“What we do here is all research-based,
but there’s been a complete revolution in
how we do research,” says Brooks. She
notes that the majority of survey research is
now conducted online and that the method-
ologies have evolved with technology, too.
She says that in the past it was enough to

simply conduct surveys and interviews with
samples drawn from a product or service's
target demographic. Now, however, the
Internet and social media have made it
possible to get responses that are more
indicative of attitudes and consumer
preferences. It's not enough to find out
what people in the target demographic

are thinking; it is essential to target
“thought leaders” who shape attitudes in
that demographic. These thought leaders,
says Brooks, “are the people who are into
things before they become hip.”

In addition to targeting these people in
the vanguard, Brooks says that it is crucial
to explore so-called influencers: “The way
that people influence nowadays is through
social media,” she says. “Marketers need to
be looking at people who are getting the
word out there, who are putting energy into
the trends that are developing.”

Richard Laermer.

It might well be a data-driven world, but
Brooks admits that information is useless if
you don’t have perceptive people around to
analyze data. This brings the discussion
back to the human side of trendspotting.

Looking back at analysts she has hired
over the years, Brooks says that very few of
her best hires have had marketing-research
backgrounds. She didn't, either.

“I come from anthropology. I think
anthropology and sociology are the two
most valuable degrees in people I see who
are able to marry the rigor of research with
the art of being able to interpret.”

.
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» can be identified. The treatment then
is based on that individual's data.

i+ Universal access to medical
records. “You'll see the digitization of
health records and the fact that you
can access them from anywhere. You
will be able to have your medical
records in the cloud. And if you go out
50 years, the records could be in your
body. There'll be some kind of chip that
has our medical records.”

REBECCA BROOKS

Co-founder and partner of Los Angeles—
based research firm Alter Agents.
Brooks is tracking the following:

tion. Brooks argues that old-fashioned
brand loyalty is a thing of the past:
“Even with crackers. You have the
family that bought Ritz, say. They
always bought Ritz. They didn't even
think about it. That type of loyalty is
simply evaporating. Millennials and
Generation Z behind them really don't
see any value in that kind of loyalty. We
are moving into a state of constantly
acquiring customers. You can no lon-
ger count on your base to always buy
your product.”

i 3-D Printing. “About 18 months
ago, we got a call from a company that
created 3-D printers. They were saying
we want to start monitoring the cat-
egory. We considered 3-D printing to be
very niche. But ... innovations around it
have far surpassed what that company
originally thought they'd be doing.”
One exciting application of this tech-
nology is the manufacture of pharma-
ceuticals, especially in remote parts of
the world where lines of distribution
are challenging.

MARIAN SALZMAN

CEO, Havas PR North America.

A wide-ranging observer, Salzman
names the following area of interest:

i Decentralization. “Smaller [cities]
will take off as a big priority as the
cloud invites people and businesses to
relocate where they want, in destina-
tions that are good for talent. The
question will become, ‘What does it
take to make Provo, Utah, or Prescott,
Arizona, or Asheville, North Carolina,

hotter?’” —D.F.
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YOUR UNIQUE SOUND. YOUR UNIQUE THERAPY,™ One thing that Brooks and other
trendspotters agree on is that the pace of
change is increasing at an unprecedented
rate in an age of innovation and intercon-
nected communication, This demands
that all “spotters,” be they research-based
or intuitively inclined, stay constantly
alert, lest events catch them unaware.
“Nobody saw Uber coming, or
Airbnb,” says Brooks, noting that these
online services took on significance
within a span of six months. “You used to
be able to do research, and that research
would be pretty solid for three or more
years,” she says. “But now, with technol-
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Eric Topol, at Scripps, does not con-
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sider himself a trendspotter per se. But
as a physician and researcher with a large
popular following, making sense of the
ever-shifting landscape in health care is a
big part of his job. He has been a physi-
cian for three decades now, and over the
years he has seen a lot of promising
research and technology fall short of
expectations. When looking at trends in

health care, he assesses their potential for

Rebecca Brooks.

success by looking at the science and
preliminary data that are available, the
potential impact on medical practice and
the potential impact on patients’ lives.

Yet it's experience tempered with
maturity that gives him a perspective on
change that younger colleagues lack.

“I've had the grounding of all these
years of practicing medicine,” he says. “I
have a better sense of whether this thing
or that is going to have a life to it or not.
It’s harder if you're just new at this.

Everything looks promising.”

IN THE END, most who pursue trend-
spotting would likely agree that it is an art
as well as a science. If you are trying to
anticipate trends, it's important to pay
attention, listen to what people are saying
and watch for patterns. And if you learn
to think like the pros—or at least watch
them while they watch trends—it just
might help you keep your head above
water when the torrents of change sweep

toward you. Ak

Dayton Fandray writes regularly about

trends and technology.
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+ 2and 3 BR. Large decks.

+ 30 Minutes to Vancouver, BC.

SEASCAPE CONDOMINIUMS

SeascapeBay.com - 360.7342222~ 1300 Peace Portal Way, Blaine Harbor
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EDUCATION

COURTESY: MOTOTRAX

Transforming Tech

By Matt Villano

The new Scout-XC snow bike from MotoTrax is the ultimate winter-sport-vehicle

hybrid. With a treaded track in the back and a ski at the base of the front handlebars,

the vehicle essentially is one part dirt bike and one part snowmobile. And the public

seems to love it. The company has presold its limited 2015 production run of 100

machines, and Northwest shops are asking for more. m While you might think that

such a vehicle would be the result of years
of research and development at a large
commercial company such as Kawasaki or
Yamaha, nothing could be further from the
truth. The Scout-XC snow bike is the cre-
ation of two University of Idaho students
who used the school’s space and expertise
to help develop the product and launch the
company. MotoTrax’s success is just one
example of how the idea of technology
transfer at the country’s universities is
getting an upgrade and allowing students
and faculty to better develop and market
their ideas and, in turn, see a return on
investments (ROI).

Technology transfer is the process
through which universities help commer-

cialize products and ideas that are created

by faculty or graduate students with institu-

tional resources or on institutional time. In
the past—as recently as 10 years ago—this
process involved predominantly faculty
members and staff. More recently, many
schools and universities have expanded
their approach, extending a number of new
tech-transfer and entrepreneurship pro-
grams to students, as well.

Many schools have also developed incu-
bators—spaces where school-affiliated
startups can develop and learn from other
startups. While the tech-transfer process is
most often associated with medical, techno-
logical and scientific breakthroughs, on
occasion, a product such as a Scout-XC
does motor its way into the mix.

According to the Association of Univer-
sity Technology Managers (AUTM), a non-
profit organization of academic technology

The Scout-XC snow bike from MotoTrax
was developed through the University of
Idaho’s technology-transfer program.

transfer professionals and business repre-
sentatives, the benefits of this evolution are
plentiful. Many of the companies that
emerge from this process create jobs, spark
the development of new industries and lead
to new products being developed for a
variety of markets. According to AUTM’s
2014 U.S. Licensing Activity Survey, the
most recent collection of data on tech
transfer, there were 965 new commercial
products derived from university inven-
tions and introduced in 2014, a 34 percent
increase over 2013 alone.

AUTM President Fred Reinhart points
out that the technology transfer phenom-
enon is happening across the country and
that over the years, 153 FDA-approved drugs
that have reached the market were based
on academic discoveries.

The Boston area, home to the Massa-
chusetts Institute of Technology (MIT) and
Harvard University, among other institu-
tions, has become a national leader in the
process. Companies that began at local
universities have gone on to develop a wide
range of products, including breakthroughs
that help doctors better diagnose diseases,
create a more efficient form of insulin and
produce lithium-ion batteries for half the
production costs.

The West Coast has also developed into
one of the centers of this expanding tech-
transfer movement. In particular, schools
in the University of California system,
University of Washington, University of
Idaho, San Diego State University and
Washington State University are among the
schools leading the charge. Here's a closer
look at what's happening in the world of
tech transfer.

UW: A Center of Innovation

One of the busiest schools for tech transfer
on the West Coast is the University of
Washington. According to a ranking by
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GRIFFIN THALL, ‘10 & PAUL GOODMAN, ‘10
Founders, Pura Vida Bracelets

Follow Griffin and Paul’s journey from SDSU undergrads to co-founders of
Pura Vida Bracelets, a socially conscious lifestyle company helping Costa
Rica’s local artisans. Griffin and Paul are two of more than 320,000 Aztecs
changing the world. Learn more at sdsu.edu/aztecforlife
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Reuters released in September 2015, UW
is one of the most innovative universities
in the world, coming in fourth on the
overall list behind only Stanford Univer-
sity, MIT and Harvard. Reuters’ ranking
was in part based on UW helping to
launch 18 new startups based on school
research technologies in 2014 alone. UW
has developed more than 100 startups
during the past decade.

Most of the new startups are handled
by CoMotion, UW'’s collaborative innova-
tion hub. Executive Director Vikram
Jandhyala has overseen the creation of
the CoMotion Innovation Fund, a pro-
gram through which UW offers seed
funding to early-stage university-affiliate
starmp com PE]liES twice a year. Once the
money has been allocated, recipients
receive mentoring and training on help-
ing to make sure they spend the cash
wisely. “We give the money when it's too
early for a venture capitalist or angel
investor to come in, so there’s really a
gap,” Jandhyala says. “We're providing
legitimate help at a time when these
entrepreneurs need it most.”

One of the companies that has ben-
efited from this program is C-Sats. Last
year the firm received a $50,000 grant to
help develop its technology to chronicle
and chart surgeon performance during
surgery. AnswerDash, which provides
quick-help information for customers on
websites, received $25,000. Both compa-
nies are expected to fully commercialize

by early 2016 (if not before).

Expanding Infrastructures

Many other West Coast universities are
working to expand their infrastructure to
help develop companies and bring new
products to the marketplace.

In 2014, the University of California
system (which includes 10 different
campuses) announced the launch of the
$250 million venture fund, UC Ventures.
The independent fund will pursue invest-
ment opportunities in UC research-

fueled enterprises.



San Diego State University, which is
not part of the University of California
system, has developed a two-pronged
approach to tech transfer. Tommy Mar-
tindale, director of the school’s Technol-
ogy Transfer Office, says his department
empowers professors to take their ideas
into the marketplace by helping them
find the best licensing deals or by provid-
ing entrepreneurs with other resources
they need to succeed.

For instance, SDSU’s Zahn Innova-
tion Center works with students, faculty
and staff members to develop early-stage
ideas into businesses. The center pro-
vides help with everything from finding
information on licensing intellectual
property to organizing a meeting with an
angel investor. “If you [are affiliated with
the university and] have the will, we can
figure out a way to help you be success-
ful” explains Cathy Pucher, executive
director of the center.

Pucher cites a faculty-led company
named ProPopulate, which helps probiot-
ics work more effectively in the human
body. Once company founders started the
process of patenting their technology
with the university’s tech-transfer office,
Pucher and her teams stepped in, help-
ing the founders find seed money and
connecting them with an MBA class that
offered advice on commercializing the
product. ProPopulate hopes to take its
product to market in the near future.

Martindale notes that overall, the
institution earned about $629,000 in
royalties from products and patents in
2014-15 fiscal year.

Competing for Support
Another way to spark innovation and
evaluate the very best student-driven
projects in the university setting is
through business plan competitions.
These programs play an integral part
in deciding which ideas to push through
the tech-transfer process.

The University of Idaho offers the

Idaho Entrepreneurs program, which

You always go

above and begond_.
NOW k IEE,‘PP GO

. .-

Advance your career with a Foster Executive MBA.

Make the next stage of your career as exciting and challenging as
the first. The UW Foster Executive MBA provides the expertise of
the Northwest's #1 business school while connecting you to

the region’s top professionals. Sharpen your strategic-thinking
and decision-making skills through a robust curriculum and a
collaborative learning environment. And with schedule options
designed to support your work, travel and personal commitments,
you can accelerate your career without putting it on hold.

Take the next step at foster.uw.edu/emba

FOSTER
5100 oF BUSINESS
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helped the students who founded
MotoTrax get the Scout-XC snow bike

to market. It also sponsors a number of
business-plan competitions throughout
the state and region. George Tanner, who
runs the program, says some teams will
enter multiple contests and win as much
as $50,000 to help them on their quest
to commercialization. “The way we see it,
anything we can do to help these entre-
preneurs further develop their business
models and get their companies started
is a good thing,” Tanner says.

The University of Idaho has also
developed Idaho Entrepreneurs Network,
an on-campus space that anyone in the
community can use when developing
new ideas. The space also promotes
collaborations among different creative
groups, mcluding engineers, program-

mers and artists.

What's Next

Tech-transfer officials say the demand for
such programs continues to increase and
many will need to scale up.

In just the past two years, Washing-
ton State University’s Office of Commer-
cialization has almost doubled the
number of startups it has helped launch

WQrIdMark & Vacatlon Internationale
HILTON-WESTIN-SHERATON-MARRIOTT-DISNEY-DIAMOND
MEXICO, ORLANDO, HAWAII, LAS VEGAS, EUROPE & More

NEVER PAY RETAIL FOR TIMESHARE PROPERTIES!
SmartShare.com the Timeshare Resale Specialists
TOLL FREE 800-338-2900 or visit www.SmartShare.com

Chinese Cuisine Featuring
Northwest Fresh Ingredients

and also has witnessed a more than

50 percent increase in the number of
patents issued, including developing
systems to improve the harvest of crops.
Faculty members have also helped create

unique types of grains that produce

higher yields and have a greater
tolerance to diseases.

At UW, Jandhyala is even looking at
taking the traditional tech-transfer model
and exporting it to the world community.

“Technology transfer is no longer
about making the most money,” says

Pearl District, Portland
Since 2002

Jandhyala. “Now, it's about the quality of
engagement. Just helping the ideas get

Bring in your in-bound Alaska Airlines
wa ll'Nn'P“.'Hl'”l'!”'l'

rappetizer, . ible difference.” ak

out into the world can make an incred-

Matt Villano is a writer based in Healds-
1105 NW Lovejoy 5t, Portland, OR

burg, California.
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Discoveries Great and Small

2016 PHOTO CONTEST

SHARE A PHOTO of something
that you discovered while exploring
an Alaska Airlines destination.
Whether you are an amateur or
professional photographer, you
may submit up to three images to
Alaska Beyond and Horizon Edition
magazines for our 2016 Photo
Contest. Entries may include natural &
scenics, urban landscapes, wildlife
shots or human-interest photos.

In addition to awarding prizes for
the top three photographs, the
magazines will publish the top 10
photos in our May 2016 issues.
Entries must be postmarked by
February 16, 2016.

FIRST PLACE

Two first-class tickets valid to any
destination served by Alaska

Airlines, including Alaska, Hawai'i,
the Lower 48, Canada, Mexico and

Costa Rica. Costa Rica.
Alaska Airlines Magazine
Horizon Edition Magazine
RULES: Submissions—limited to three images—should be printed on paper media no larger
than 8 x 10 inches - Digital that ch the or of a photograph
is not all d - Minor adji to brigh and color are le - ENTRIES WILL NOT

BE RETURNED - Photos must have been shot within, or near, the cities and regions served by
Alaska Airlines - Photos that have been previously 1 for publication, or are
under by other are not eligible - Photos must have been taken on or
after January 1, 2015 - Print the photographer’s name, address, phone number, and location of
the photo on the back of each print - Finalists may be asked to submit original materials for
publication; these originals will be returned - Photographers retain all rights to their photo-
graphs - Alaska Beyond/Horizon Edition reserve rights to publication of
winning photos, as well as rights to reprint and use photos in the magazines and on the web-
sites of Paradigm Communications Group and/or Alaska Air Group for editorial and promo-
tional purposes - Entrants agree that Paradigm Communications Group has the right to publish
photo entries without compensation - All prize-award travel must be booked and completed
within one year of award notification, with no 1! d. R icti and holiday
blackout dates apply to prize-award travel. Winner(s) will be responsible for submitting an
Affidavit of Eligibility and will be subject to all applicable federal, state and local income taxes
from the of the prize - Empl, of Paradigm C ions Group,
Alaska Air Group and their agencies or immediate families are not eligible to participate.

SECOND PLACE

Two coach-class tickets valid to
any destination served by Alaska
Airlines, including Alaska, Hawai'i,
the Lower 48, Canada, Mexico and

2015 FIRST-PLACE'WINNER + CAREY CASE

THIRD PLACE

Two coach-class tickets valid to
any destination served by Alaska
Airlines in the continental United
States or Canada.

2016 PHOTO CONTEST ENTRY FORM

Name

Address

City State Zip Phone

E-mail

Subject, location, date:

1)

2)

3)

Signature

By signing this entry | agree to the rules of the contest.

SEND TO: Photo Contest, Paradigm Communications Group, 2701 First Ave., Suite 250, Seattle, WA 98121

www.alaskaairlinesmagazine.com .

Entries must be postmarked by February 16, 2016
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Land of Fire and Ice

Iceland’s history and culture are as dynamic as its landscape
By Marlene Goldman

Iceland is the home of the Hidden People—trolls, elves, gnomes, fairies, sprites, of the Lord of the Rings trilogy and retell the

giants and other magical creatures, unseen but culturally treasured. Many Iceland- hemnicaotlen that desoribe hieixlaets

ninth century settlement by Norwegian

ers embrace the legends surrounding these evanescent spirits who populate the Vikings looking for new land to farm.

island's mountains and dales. m Most of the 2 million visitors who come here each Were the Hidden People already here
g )

year are likely more skeptical. But one need not go very far to find Hidden iy o theycertafnlyare

now. These two trolls stand outside The

People. Barely halfway through my first day  the weight of the world while tourists pose  Viking Store on Reykjavik's Laugavegur

in Iceland, I've already found two trolls: for photos in their presence. street, a shopping and nightlife roadway
life-size replicas of a wart-faced couple in Real or not, the Hidden People are part  lined with storefronts highlighting every-
tattered clothes on the main shopping of a rich history of storytelling, the Tolkien-  thing from high-end fashions to tourist

street in Reykjavik, hunched and carrying esque sagas that unfold with the complexity  knick-knacks, including souvenir troll
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Left: Hallgrimskirkja's tower
dominates Reykjavik’s
cityscape. Right: Kids enjoy
trying out the replica Viking
headgear and battle dress at
the city's Saga Museum.

statues and sheep’s wool hats and gloves.

[ wander in and out of bookstores,
record shops, art galleries and cafes, all
testament to how far this vibrant city has
come from its roots as a fishing village.

The stores and galleries continue on
Skolavordustigur street, which leads to Hall-
grimskirkja, a stark, imposing Lutheran
church rising 244 feet above the cityscape.

It is the largest church in Iceland and took

centuries of Danish rule to its indepen-

38 years to build. The columns flanking the

main tower were designed to resemble the dence after World War 1. Realistic wax

lava flows endemic in Iceland’s landscape. I ~ figures depict different characters and

arrive just as its facade takes on the golden scenes, from martyrs and heroines to the

glint of the September sun. From atop the devastating medieval plague outbreaks.

viewing platform, a rainbow of corrugated Some exhibits illustrate legends from the

rooftops dominates the foreground. famous Edda, a collection of Icelandic

“In the time of the Vikings, each was sagas whose priceless manuscript was

his own king and all wanted to returned from Denmark in 1971.

e e

™

be top king,” my Icelandic To lighten the mood, there is

guide Runar Ingi a table of replica Viking
headgear and cos-

\ tumes that visitors

Hjartason says. “It’s

the same today, as
you see from our "\ can try on.

houses—each . \ The city’s cul-

ICELAND ; I' tural heart lies in
I Old Reykjavik, an
area anchored by
City Hall and Lake

Tjérnin. Here the arts

roof is a differ- |
ent color than \
its neighbor’s.” * Reykjavik
Iceland is
famously the home
of one of the world’s community is in full
first real democratic view with galleries, handi-
institutions, the Althing craft stores, and institutions like
representative assembly. Formed in A.D. the revered National Gallery and Reykjavik
930, it lives on today as Iceland’s parlia- Art Museum, spanning three buildings and
ment and is the oldest such institution in including modern Icelandic painters
the world. among its collection.
I make my way to the Saga Museum, its In the evening I meander along the
17 exhibits focused on re-creating the color-  waterfront, passing a handful of boats at
ful history of Iceland's past, from its settle- the Old Harbour and sculptures adjoining

ment by Norwegian adventurers to much of the path. Most famous is the Sun

ESY: SACA MUSEUM

COURT

Voyager sculpture, a photo magnet for its
skeletal shape pointing out toward the sea.
Catching the last of a purple twilight, T stop
at the Harpa concert hall, designed in
collaboration with the Danish-Icelandic
artist Olafur Eliasson, as the building’s odd
geometric shapes and flickering lights
shine in the reflection pools out front.

For all its cultural assets, Reykjavik’s
social scene is equally alluring. Tourists
and locals pack the Laundromat Cafe for

WHAT’S ‘ _
TO EAT i

Among Iceland’s

many culinary
curiosities, the
item with the
biggest buzz may
seem mundane: the
pylsa (hot dog),
made mainly from lcelandic lamb. The
Icelandic way is to serve the hot dogs
med ollu (with everything), which means
fried and raw onions, ketchup, sweet
mustard and a remoulade of mayonnaise
and relish. The leading hot dog stand is

the red and white Baejarins Beztu Pylsur,
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dating to 1937.
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Korean Air stretches its wings like never before with our partnership with Alaska Airlines.
SKYPASS and Mileage Plan members may accrue miles flying with Alaska Airlines and
redeem them for tickets, thanks to our frequent flyer partnership.
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MILEAGE PLAN ADVENTURES

Iceland

The famous Blue Lagoon is easily reached
from Reykjavik's airport; it's adjacent to a
geothermal energy facility. Below, Icelandic
band Ikorni performs during the 2014 Iceland
Airwaves music festival.

brunch, and for dinner the Fish Market
restaurant, where everything from lobster
sushi to Arctic char is on the menu.

Music is this city’s hallmark, with inter-
national stars such as Bjork, Sigur Rés and
Of Monsters and Men, as well as major
music festivals like the annual Iceland
Airwaves. Taverns and bars are also at the
heart of the social scene, which I discover
on a pub crawl, locally known as riintur,
regular evenings of revelry in the bars and
clubs beginning around midnight.

“It used to be that hard liquor was legal,

but not beer,” Runar tells me.
Prohibition of beer ended in
1989, with March 1 being
proclaimed Beer Day. “I
remember the day beer
became legal like you would
remember where you were
New Year’s Day 2000.”
During the rantur, I slip
in and out of various bars,
ranging from live music dives
and hipster spots such as

IC [ ALAMY STOCK PHOTO

KURT LACK

Kaffibarinn (KB for short), and Lebowski
Bar, a retro-themed club based on the Coen

Brothers’ classic The Big Lebowski. Tts cock-
tail menu features 15 variations of white
Russian, the Dude’s favorite drink, and
even sports a bowling lane along one wall.

But Iceland’s true wonders are on full
display outside the city.

In a land of geothermal hot pools, the
Blue Lagoon reigns as most popular for its
proximity to Reykjavik. The lagoon was
formed in 1976 during startup operations
at a nearby geothermal power plant and as
locals began bathing in the waters, the
silica mud began improving people’s skin,
even aiding ailments such as psoriasis.

I join a half-day trip to the surreal tur-
quoise mist-shrouded waters. As instructed

I apply mud to my face and go over to the

ICELAND AIRWAVYES

DANIEL STARRASON, COURTESY:

WHEN YOU GO

Many tour companies operate
from Reykjavik to sights around
the island, offering everything
from day trips to the Blue
Lagoon to weeklong tours with
specific goals, such as seeing the
Northern Lights. Icelandair
Hotels Group also manages
Laugarvatn Fontana, home to
geothermal pools, and Fikasel
Icelandic Horse Park, a good
place to meet the famed Icelan-
dic horses. For more information
go to visiticeland.com.

Stay

Icelandair Hotels runs three
properties in Reykjavik, including
the colorful 108-room Reykjavik
Marina Hotel. As creative as its
playful decor is the cocktail list
and share menu at the onsite
restaurant Slippbarinn, which
also features local music and
pop-up concerts; icelandairho-
tels.com.

Another boutique hotel with
great character, Holt Hotel is
close to the city center and
boasts Iceland’s largest privately
owned art collection—more than
400 works; holthotel.is.

Dine

Upscale Dill Restaurant consis-
tently wins accolades for chef
Gunnar Karl Gislason's new
twists on old North Atlantic
standards. One of the leaders of
the New Nordic culinary move-
ment, Gislason creates dishes
such as Arctic char with butter
and birch, mushrooms and

cheese; dillrestaurant.is.

Seafood lovers have much to
choose from in Reykjavik, but
connoisseurs will want to try
Fiskfélagid (Fish Company),
located in a former 1gth century
store. Creative fare includes the
Fiji coconut: boiled fish soup
with langoustine, grilled monk-
fish, coconut jelly and Icelandic
seaweed; fiskfelagid.is.
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Iceland

swim-up bar for a free cocktail. Like every-
one else covered in the white-tinged mud, I
look like an apparition floating in some
giant extraterrestrial Jacuzzi.

Next day, on a tour of the Golden Circle,
a 185-mile scenic drive replete with water-
falls, erupting geysers, bubbling pools and
steaming vents, I get a taste of the island’s
dynamic geology.

Our first stop is the Gullfoss waterfall,
one of Iceland’s best-known photo ops, fed
by the rushing Hvita river. At Haukadalur,
the main attraction is the Strokkur geyser,
which erupts every five to 10 minutes. Start-
ing with a belching giant bubble before
shooting water 6o to 100 feet into the air,
Strokkur spouts to the clicking of myriad
cameras and recording devices.

Our final stop is at Thingvellir National
Park (home of that long-ago people’s parlia-
ment) for a wander through a giant fissure
caused by the separation of the North Amer-
ican and Eurasian tectonic plates.

Heading to the remote North starts with
a drive to Nordfjérdur fjord, passing fields of
white flowers called cotton grass and flocks
of fluffy, skittish sheep, as well as scraggly
hillsides with occasional stands of stunted
birch, examples of Iceland’s few trees.

“What do you do if you get lost in the
Iceland forest? You stand up,” Runar quips.

I try my hand at riding Icelandic horses
at Skorrastadur farm. These animals were
an import by the Viking settlers, and today
there are more than 70,000. The regal
beauties are known for their modest size
and smooth fifth gait, or télt.

My horse-riding guide explains that tolt
is a four-beat gait where one foot is on the
ground at any time. “The back end of the
horse is not up and down, it’s back and
forth, so you can have a beer on a horse
while riding,” he says.

Other highlights include majestic water-
falls topped by Dettifoss, reputedly the most
powerful waterfall in Europe. More than 330
feet wide, the falls on average have almost
7,000 cubic feet per second of water plung-
ing 150 feet. I see it in full splendor with

double rainbows arching across.

Icelandic horses were brought to the island

long ago by the Vikings. They are known for
their gentle gait as well as their beauty.

“Vikings believed the rainbow was a
bridge between man's world and the
world of the gods,” Runar says.

Later we hike at Dimmuborgir (dark
castles), a world of odd lava formations
that seems prime real estate for Iceland’s
Hidden People. Another highlight is a
glimpse of the Northern Lights, shim-
mering like green garlands under a
distant erupting volcano’s red glow,
reflected by the clouds.

“We have volcanic eruptions every two
to three years,” Runar says. “Most are
calm ... we call this a tourist eruption.”

At Jokulsarlon Glacier Lagoon in
southeast Iceland, I join a boat tour
through a shimmering glacier pool
where it looks like Norse gods tossed a
tray of oversize ice cubes. One last stop is
a black sand beach, covered with ice
chunks, yet one more otherworldly won-
der. It looks like giants had been playing
tiddlywinks with glacier debris. More
signs of Hidden People: Can't see the
giants, but their handiwork is all around
in this remarkable North Atlantic outpost
shaped by Earth'’s primal forces. A

Travel writer Marlene Goldman is based in
San Francisco.

Use Mileage Plan miles to visit Iceland via
partner airline Icelandair. For information
or to enroll in Mileage Plan, please go to
alaskaair.com or call 800-654-5669.
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ACCOMMODATIONS

Grand Solmar Land's End Resort & Spa
www.grandsolmar.com

Historic Anchorage Hotel
www. historicanchoragehotel.com

Hotel Andra Seattle
www.hotelandra.com

Hyatt Regency Indian Wells Resort & Spa
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www.miramonteresort.com

Pineapple Hospitality
www.staypineapple.com

Pueblo Bonito Oceanfront Resorts and Spas
www.pueblobonito.com

Seasons 4 Condo
www.seasons4.com

Silver Cloud Inns & Hotels
www.silvercloud.com

SilverRock Resort
www.SilverRock.org

Villa del Palmar Loreto
www.villadelpalmarloreto.com
CASINOS

Muckleshoot Casino
www.muckleshootcasino.com

MNorthern Quest Resort & Casino
www.northernquest.com

RESTAURANTS

Assaggio
www.assaggioseallle.cnm

Cafe Amsterdam
www.cafe-amsterdam.com/am

Castelli's Ristorante
www.castellis.cc

Churchill's Steakhouse
www.churchillssteakhouse.com

Doug Fir Lounge
www.dougfirlounge.com

Elliott's Oyster House
www.elliottsoysterhouse.com

The Fishermans Restaurant & Bar
www.thefishermansrestaurant.com

Frank’s Place at Indian Wells Resort Hotel
www.indianwellsresort.com

Ivory Jacks
www.ivoryjacksrestaurant.com

John Howie Steak
www.johnhowiesteak.com

Lavelle's Bistro
www.lavellesbistro.com

Metropolitan Grill
www.themetropolitangrill.com

Pearl Bar and Restaurant
www.pearlbellevue.com

Ponti Seafood Grill—Seattle
www.pontigrill.com

Seastar Restaurant and Raw Bar
www.seastarrestaurant.com

Seres Restaurant & Xiao Chi Bar
www.seresrestaurant.com

Tom Douglas Restaurants
www.tomdouglas.com

Volterra
www.volterrarestaurant.com
TRANSPORTATION
Aloha Marine Lines

www.shipaml.com

Dave Smith Motors
www.davesmith.com

Icelandair
www.icelandaircom

Korean Air
www.koreanair.com

Lynden, Inc.
www.lynden.com

Span Alaska
www.spanalaska.com

TOTE Maritime Alaska
www.totemaritime.com

Your Local Ford Store
www.compareford.com

BUSINESS SERVICES
Colville, Inc.

www.colvilleinc.com

Construction Machinery
www.cmiak.com

Fine Solutions
www.fine.com

NTM Inc.

www.ntmusa.com

OEO
WWW.0eo.com

Skanska
www.usa.skanska.com

FINANCIAL SERVICES
Alaska Airlines Visa Business Card

www.bankofamerica.comfalaskabusiness

Alaska Airlines Visa Signature Card
www.myalaskacard.com

BECU
www.becu.org

Caliber Home Loans
www.caliberhomeloans.com

Cornerstone Advisors, Inc.
www.buildbeyond.com

HomeStreet Bank
www.homestreet.com

Northrim Bank
www.northrim.com

Propel Insurance
www.propelinsurance.com

Saturna Capital
www.saturna.com
RECRUITING

MNorton Sound Health Corporation
www.nortonsoundhealth.org

Seattle Police Department
www.seattlepolicejobs.com

Southeast Alaska R
www.searhc.org

| Health Consortium

Tanana Chiefs Conference
www.tananachiefs.org

Yukon-Kuskokwim Health Corporation
www.ykhc.org
PERSONAL ENRICHMENT

It's Just Lunch
www.itsjustlunch.com

HAWAI'l

Aston Hotels & Resorts, LLC
www.astonhotels.com

Atlantis Adventures
www.atlantisadventures.com

Blue Hawaiian Helicopters
www.bluehawaiian.com

Chase 'N Rainbows Real Estate, Inc.
www.westmauicondos.com

Expeditions
www.go-lanai.com

Farm Credit Services of Hawai'i, ACA
www.hawaiifarmcredit.com

Germaine's Lu‘au
www.germainesluau.com

Hawai'i, the Big Island
www.Biglsland.org

Hawai'i Titanium Rings
www.hawaiititaniumrings.com

Honolulu Cookie C ¥
www.honolulucookie.com

Honolulu jewelry Company
www.honolulujewelrycompany.com

Ka‘anapali Beach Hotel
www.kbhmaui.com

Kaua'i Sea Tours
www.kauaiseatours.com

Makena Beach & Golf Resort
www.makenaresurtmaul.cnm

Mauna Lani Bay Hotel & Bungalows
www.maunalani.com

Na Hoku
www.nahoku.com

Sheraton Kona
www.sheratonkona.com

SunQuest Vacations
www.sunquest-hawaii.com

Timeshare Resales Hawai'i
www.timeshareresaleshawaii.com

Wailele Ridge
www.waileleridge.com
REAL ESTATE
American Life Inc.

www.amlife.us

Isola Homes
www.isolahomes.com

Palm Springs Area Real Estate
www.canavancoit.com

Ranch at the Canyons
www.ranchatthecanyons.com

RE/MAX Dynamic Properties
www.remaxdynamicproperties.com

Seascape Condominiums
www.seascapebay.com

SmartShare
www.smartshare.com

Read our digital edition at www.alaskaairlinesmagazine.com
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REAL ESTATE
Southport on Lake Washington
www.southport.life

Summit Sotheby's
www.summitsothebysrealty.com

Terrie Cox, PC
www.usa-relocate.com

Timeshare Exit Team
www.timeshareexitteam.com

VIK Ballard
www.vikballard.com

Windermere
www.windermere.com

RETIREMENT COMMUNITIES
Seniors Helping Seniors
www.shs-seattlecare.com

GOLF

Classic Club Golf
www.classicclubgolf.com

EDUCATION
Ce c Mariti

P

www.compasscourses.com

Training

Foster School of Business—University of Washington
www.fosterwashington.edufemba

San Diego State University
www.sdsu.edu

University of Alaska—Anchorage
www.uaa.alaska.edu

Washington State University
www.wsu.edu
HEALTH & BEAUTY

20|20 Lifestyles
www.2020lifestyles.com

Advanced Cosmetic & Laser Dentistry
www.acld.com

Alaska Spine Institute
www.alaskaspineinstitute.com

Arctic Chiropractic
www.arcticchiropractic.com

Capo by the Sea
www.capobythesea.com

Desert Regional Medical Center
www.desertregional.com

Dr. Jerry Hu, Dentist
www.smilesofalaska.com

Eisenhower Medical Center
www.emc.org/wellness

Fred Hutchi Cancer R
www.fredhutch.org

ch Center

Fresno Smile Makeovers
www.fresnosmilemakeovers.com

Hair Transplant Seattle
www.hairtransplantseattle.com

Harbor Plastic Surgery Center
www.theskincancercenter.org

Lake Washington Vascular
www.lakewashingtonvascular.com

My Best 10
www.mybestio.com

Olympus Spa

www.olympusspa.com

CONNECT WITH OUR ADVERTISERS

www.alaskaairlinesmagazine.com/ads

Otoharmonics
www.otoharmonics.com

Schick Shadel Hospital

www.schickshadel.com

Smiles by Design
www.shawnkellerdds.com

Stern Center for Aesthetic Surgery
www.sternctr.com

© dich Radi

ial Tremor

gery Center—E
www.swedish.org/essentialtremor

UltraShape
www._ultrashape.com

TRAVEL IDEAS
Alaska Railroad

www.alaskarailroad.com

Caravan Tours
www.Caravan.com

Greater Palm Springs
www.visitgreaterpalmsprings.com

MasterPark
www.masterparking.com

Palm Springs International Airport
www.palmspringsairport.com

SKITS Products
www.skitsproducts.com

Victoria Clipper
www.clippervacations.com

Visit Anchorage
www.anchorage.net
THINGS TO SEE & DO

Darwin's Theory
www.alaska.net/~thndrths

K1 Speed Indoor Kart Racing
www. kispeed.com

Modernism Week
www.modernismweek.com

Mount Roberts Tramway
www.goldbelttours.com

Palm Springs Aerial Tramway
www.pstramway.com

Palm Springs Air Museum
www.palmspringsairmuseum.org

Palm Springs Art Museum
WWW.psmuseum.org

Seattle Repertory Theatre
www.seattlerep.org

SKIING
Crested Butte Mountain Resort
www.skicb.com/deals

Mammoth Premiere Reservations
www.mammothpremiere.com

Sun Valley Resort
www.sunvalley.com

Village at Mammoth
www.villageatmammoth.com

Visit Reno Tahoe
www.visitrenotahoe.com

Visit Salt Lake
www.visitsaltlake.com

The Westin Monache Resort, Mammoth
www.westinmammoth.com

CULINARY CORNER
10th and M Seafoods
www.iothandmseafoods.com

Alaska Wild Berry Products
www.alaskawildberryproducts.com

Alaskan Brewing
www.alaskanbeer.com

Aleutia
www.aleutia.org

Chukar Cherries
www.chukar.com

Face Rock Creamery
www.facerockcreamery.com

Fran's Chocolates
www.franschocolates.com

Kwik'Pak Fisheries

www. kwikpaksalmon.com

Morton Sound Seafood
www.nortonsoundseafood.com
FORTHE HOME

McKinnon Furniture

www.mckinnonfurniture.com

Urban Hardwoods
www.urbanhardwoods.com

SHOPPING

Alaska Mint
www.alaskamint.com

Blue Nile
www.bluenile.com

Colsen Keane Leather
www.colsenkeane.com

EVO
WWW.evo.com

ExOfficio

www.exofficio.com

Fifth Avenue Jewelers
www.productsofalaska.com

Fred Meyer Jewelers
www.fredmeyerjewelers.com

The River at Rancho Mirage
www.theriveratranchomirage.com

Silver Superstore LLC
www.silversuperstore.com

Solmate Socks
www.socklady.com

South Coast Plaza
www.southcoastplaza.com

Treasure Chest Coin Company
www.treasurechestcoincompany.com

GIFT IDEAS
Oomingmak Musk Ox
www.qgiviut.com

TRibella
www.tribellawine.com
LITERATURE

The Black Angel

www.christiwalsh.com

The Purple Rose
www.christiwalsh.com

The Wild Inside

www.christinecarbo.com

Read our digital edition at www.alaskaairlinesmagazine.com
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Mazda MX-5 Miata.

Making Memories

By Bengt Halvorson

The Mazda MX-5 Miata has never been one of the fastest, quickest or most powerful

sports cars, but it's always been one of the best cars for zooming out to the country-
side on a sunny afternoon and making the experience truly memorable. m From the
driver's seat, from a sensory standpoint, it's one of the most intimate cars on the

market, more so, perhaps, than any other new mass-produced vehicle. After even

a short drive, you feel bonded to the Miata.
You're simply more in touch with the road
and the elements in a way that makes
driving more of an experience,

Plus, the Miata is maneuverable, easy to
park and fuel-efficient, and has a starting
price of $24,915—well under today’s $34k
average new-car price and far less than the
average sports-car price—adding up to what
some see as a most egalitarian sports car.

Looking back to the original MX-5
Miata, 25 years ago, and comparing it to the
fully redesigned 2016 model, I see that the
Miata has wavered little in its layout, in its
mission or in its driving experience.

That'’s an extraordinary accomplishment
considering how much passenger vehicles
have been required to change over that
quarter century due to constantly evolving

safety and emissions rules.

Building a larger, more powerful Miata
probably would have been the easy way to
evolve this classic sports car into its next
generation, but thankfully, Mazda's design-
ers and engineers took the high road—
producing a model that’s even slightly
smaller on the outside, and sheds 150
pounds compared with the outgoing model.

Over the past several years, Mazda has
been undertaking an admirable project to
re-engineer and redesign its core compo-
nents, from body structures to engines and
transmissions, all aiming to meet future
emissions regulations without relying on
hybrid powertrains in every vehicle, and to
bring greater occupant safety without add-
ing hundreds of pounds of extra weight.

In the global realm of automaking and

its tremendous regulatory costs, Mazda
remains an independent, and so the rede-
sign project, called SkyActiv, is a mammoth
achievement. Those technologies are at the
core of Mazda’s latest generation of cars and
crossovers, and they’re essential to making
the new Miata what it is.

The 2.o-liter direct-injection four-
cylinder that’s under the hood only makes
155 horsepower, but with a curb weight of
just 2,332 pounds in its base configuration,
that engine doesn't have a lot of weight to
haul around. Factor in the Miata’s perfect
50/50 weight distribution front to rear, as
well as its low center of mass, and that
meager figure becomes plenty for more-
than-respectable performance.

By the stopwatch, the new Miata can get
to 6o mph in around 6 seconds—a second
quicker than the previous Miata. That
makes the car plenty quick by most stan-
dards, although it’s a little beside the point,
as the Miata’s never been a car for perfor-
mance numbers and bragging rights.

What does matter—and what matters
more to the team behind the car—is that
it's subjectively satisfying and intuitive to
drive, with all the right tactile sensations.
The engine revs eagerly and blips quickly.
Clutch action is easy, and the shifter is
precise (there’s an automnatic offered, but
you really should go with the manual). The
pedals are placed just right; brakes are
all-wheel discs that feel entirely up to the
task; and you sit really low down, right in
sync with the dynamic center of the car.

The steering, too, is far more precise
and communicative than what you'll find in
other performance cars. It has a rack-
mounted electric assist system that, with
special reinforcement to keep the steering
rack from flexing, allows better feedback.

With all those fundamentals in place,
the Miata is a sports car that’s easy to drive.
It leans a bit more than other sports cars,
and its tires don’t seem to grab the pave-
ment with as much tenacity as those of
other performance models—but that’s
intentional. The payoff is that the Miata’s
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thresholds aren’t sudden and scary. If you
push a little too hot and fast into a corner,
the Miata is quite forgiving.
The MX-5 Miata by no means turns
its back on serious driving enthusiasts,
though. For the first time ever, the Miata
is now offered in a factory-official version
that's geared toward those who will take
their cars out to the track on the weekend.
Called the MX-5 Miata Club, it brings stiffer
suspension springs, special Bilstein damp-
ers, a limited-slip differential and extra
bracing. Add a package bringing upgraded
Brembo brakes and BBS wheels, and you
truly have a machine ready for track time.
The MX-5 Touring and Grand Touring
models are remarkably comfortable on real
road surfaces, and Mazda has pulled off
some impressive aerodynamic work
that results in a relatively quiet, turbulence-
free zone around the driver. Driver and

passenger can carry ona normal-voice

MAZDA MX-5
MIATA

Model type: Sports car
Base Price: $24,915
Power: 2.0L DOHC
16-valve 4-cylinder
Technology: EPA 27 city/34 highway; cruise
control; Bluetooth hands-free calling; rain-

sensing wipers; adaptive headlights.

conversation, with the top down, at 70
mph—something that makes the Miata far
more comfortable for day trips.

The manually folding cloth soft top can
be opened or closed with one arm while
you're seated in the car. That and the seat-
ing itself are examples of the refreshing
simplicity you find throughout this road-
ster. There’s no seat-height adjustment in
the Miata. Instead, the engineering team

went with a mechanism that lowers the

seat more as you adjust the seat rearward.

The Miata has an exemplary record for
reliability, but there’s another pragmatic
plus for this roadster: Its fuel-economy
numbers are great—actually the best of
any current production sports car, if you
go by EPA numbers. It achieves a rating of
27 mpg in the city and 34 mpg (or 36 mpg
for the automatic version) on the highway.

While all those light-and-lean strategies
make the Miata what it is from the driver’s
seat, an entirely new “Kodo” design lan-
guage has been applied on the outside.
With the combination of classic long-hood
sports-car proportions, combined with
more adventurous surfacing, Mazda
designers have produced a form that’s
familiar yet new—and a lot more curva-
ceous than its predecessor.

The simple, horizontal layout of the
cabin and dash make a great counterpoint

to that, for the most  continued on page 175
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Dining—FAIRBANKS

Ivory Jacks—For a fun dining experience

take a beautiful drive north of Fairbanks to the
Goldstream Valley, eight miles from the UAF
Museum. We feature steak and seafood, and
specialize in gluten-free preparation. Our crab-
stuffed mushrooms are legendary. We also offer a
great selection of appetizers and sandwiches. Visit
our off-sale liquor store, plus our gift shop with a
large variety of Alaskan souvenirs and plenty of
memorabilia to admire, a must for Elvis fans.
Open daily from 11a.m. to 10 p.m.
www.ivoryjacks.alaskansavvy.com

800-722-2650

www.capobythesea.com

BY THE SEA

Experienced Professionals,
Custom Programs, Privacy Assured

PRIVATE ROOMS AVAILABLE » INSURANCE FRIENDLY
BEACHSIDE LOCATIONS * PET FRIENDLY

ADDICTION « ALCOHOL « COCAINE
METHAMPHETAMINE « OXYCONTIN « VICODIN




Enjoy your Alaska Beyond™
flight experience

Start exploring at 30,000 feet. Your journey becomes part of the adventure as you watch free
entertainment, snack on artisan food and beverages, relax in our custom, leather, power-equipped
seats, and enjoy our award-winning service. It's all part of Alaska Beyond™—a new flight experience
designed to go above and beyond your expectations.

Table of Contents

A2-3 Mileage Plan™ and alaskaair.com Our Fleet and Baggage Guarantee

A4 Onboard Amenities Terminal Maps
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Discover what Alaska Airlines
can offer you

MILEAGE PLAN Easy sign-up at alaskaair.com/mileageplan.
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WHERE YOUR MILES CAN TAKE YOU

Starting at 7,500
miles (one way)

Starting at 17,500
miles (one way)

Starting at 20,000
miles (one way)

Partner Airlines
Redeem your

Money and
Miles Awards

Starting at 12,500
miles (one way) or

anywhere within
one state, including
Alaska, California,

25,000 (round trip)
Fly anywhere
Alaska Airlines

or 35,000 miles
(round trip)
to Mexico.

(round trip)
to Hawai'i.

or 40,000 miles

Reduce the price
of your ticket by up
to 50% while still

hard-earned miles
with any of our
14 airline partners

and travel to over
700 destinations
worldwide,

earning Mileage
Plan™ miles.

flies in continental
U.S. and Canada.

Oregon and
Washington.

HOW TO GET THERE

'I 3 up to

Tons

mile for each miles per 1 8,000 25)900 . of miles
mile traveled dollar spent fnllas e :L:ﬁ;ﬁ:)’

Purchase an Alaska Airlines
Vacation package at
alaskaair.com. Receive

an automatic 1,500 Bonus
Miles, your actual miles flown
and triple miles on every
dollar spent with an Alaska
Airlines Visa card. Choose
from more than 75 destina-
tions and 5,000 hotels.

Earn a mile for
each mile flown on
Alaska Airlines.

Sign up for the Alaska Airlines
Visa Signature® card. Earn
25,000 miles when you are
approved for the card. Plus
earn triple miles on Alaska
Airlines purchases and one
mile per dollar spent on every-
day purchases made with the
card. Also, receive a Coach
Companion Fare every year.*

Purchase onboard products,
vacation packages or

Rent a car, buy flowers
or go out to dinner

and earn Mileage Plan™
miles with our many
non-airline partners.

tickets for travel on Alaska
Airlines, or send shipments
with Alaska Air Cargo,

using the Alaska Airlines
Visa Signature® card,

Alaska Airlines Platinum
MasterCard® and Alaska
Airlines Visa® Business card.

ALASKA AIRLINES VISA CARD

* Yearly Coach Companion Fare from $121 (599, plus taxes and fees from $22). For every dollar you spend with
your card, you'll earn one Bonus Mile. Ask a flight attendant or visit alaskair.com for details.
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AIRLINE PARTNERS—TRAVEL THE WORLD ON YOUR WAY TO ELITE STATUS

Mileage Plan Miles earned on all our international partners will count toward elite status qualification. Travel throughout the world on the
following partners while earning miles and elite status in the Mileage Plan Program.

SEIJI &

AIRWAYS Emirates

"__,)

ADELTA » BRITISH AIRWAYS

- S
AmericanAirlines "¢

k N CATHAY PACIFIC
QANTAS

edee

KLMW

¥ AEROMEXICO. ) AIRFRANCE 7 %)

ICELANDAIR A

KSREAN AIR %)

Ravn2* Dot

LAN 2

*Not applicable for international Elite Qualifying Miles.
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START EVERY TRIP AT ALASKAAIR.COM
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Sign up for the Insider Newsletter to receive great travel deals and information.

On alaskaair.com, you can:

« Always find the lowest fares, guaranteed

« Plan and book your flight, car and hotel

« Purchase, change or cancel and redeem miles

s Check in and print boarding passes

- View Mileage Plan activity and access My Account

« NEW! Print your baggage tags at home with
Self-Tag Online

Access to alaskaair.com is free
on flights with Inflight Internet.

THE APP KEEPS YOU MOBILE ON ANY DEVICE

B B BB BB EEE DY EY YR

Several mobile options to keep you moving when
you're on the go: iPhone, Android, Windows Phone
and our mobile website at m.alaskaair.com.

« Find and book flights
« Check in from your phone

+ No more paper—use your mobile boarding pass ]

« Access Mileage Plan™ information
+ View and change seats

FLIGHT STATUS ON THE GO

Moy Wil

FLGHT AT GATE
R 14a Wie

MOBILE DEALS

If you have a flight scheduled to depart in the Text ALASKA to 44227 to receive text alerts on our deals and offers.
next 24 hOLIrS, use the mobile Phone listed in Message and data rates may apply. Maximum of four messages per month. Text HELP to 44227
your reservation to text MY FLIGHT to 252752 for help. Text STOP to 44227 to opt out. Terms and Conditions at http://bit.ly/1hUeTdd.
(ALASKA), and we'll send you up-to-the-minute -
flight status. Or use any mobile phone to text a - “ g
flight number to 252752 for flight status. LET'S BE SOCIAL

Message and data rates may apply.

Connect with us on Facebook, Twitter and Instagram.

BT B8R R R R R R EEE YYD

Gold and 75K benefits include:

« Unlimited complimentary upgrades
« Express security lines

« Initiation fee waived for
Board Room membership

« Bonus Flight Miles

+ One complimentary alcoholic
beverage per flight

MVP, GOLD AND 75K STATUS

We know what it takes to be a road warrior, so the
more you fly with us, the more we can take care of you
and make your experience as comfortable as possible.

Elite status level miles/year:
MVP 20,000

MVP Gold 40,000
MVP Gold 75 75,000

BOARD ROOM

Become a Board Room member

or purchase a One-Day pass for
access to our award-winning airport
club rooms. Enjoy complimentary
snacks and adult beverages, private
workstations, free Wi-Fi and our
personalized service.
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ONBOARD AMENITIES
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Premium Wine $7 USD

Canoe Ridge Exploration
Red Blend

Canoe Ridge Exploration
Sauvignon Blanc a”

e

Liquor $7 USD
Sun Liquor Vodka
Sun Liquor Gin
Sun Liquor Rum
Crater Lake Hazelnut Espresso Vodka
Sauza Tequila

Dewar’s White Label Scotch

Jack Daniel’s Black Label

Crown Royal

Courvoisier Cognac

Baileys Irish Cream

Beer $6 USD ALASKAN
Miller Lite ' ._.
Budweiser e

AMBER

FIRST CLASS

Complimentary

Coca-Cola, Coke Zero, Diet Coke,

Sprite, Sprite Zero

Seagram's Ginger Ale, Seltzer &
Tonic

Bottled Water

Juices: Orange, Tomato, Cranberry,
Apple and our special blend of
Passion, Orange and Guava (on
flights to Hawai'i)

Bloody Mary Mix

Tazo® Awake® black tea

Tazo® Sweet Orange hot herbal
tea (caffeine-free)

Proudly serving Starbucks®
Pike Place® Roast

Premium Beer $7 USD

Alaskan Amber

Alaskan Freeride Pale Ale

Corona (to/from Mexico)

Kona Longboard Island
Lager (to/from Hawai'i)

Meals & Snacks

Tem Douglas daf

nitely knows his A way around turkey.
nie with Martha Stewar t, created an sple
i an espress

o " baan
The Chew” and m ade

S8a50NINg & snap with hig
month, his signature style
both featuring our f
and created exclys vely for Alaska fiyers.

>k

:r=|||-,-;,ll. o new e avority
@ seasonal bird

The Meals & Snacks card in your

seatback pocket displays all our food
and beverage options.
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Customers seated in First Class are always treated to our special brand of
customer service. Enjoy our distinctive menus, a dedicated flight attendant,
a convenient lavatory and complimentary use of an Inflight Entertainment
Tablet when available.

INFLIGHT
INTERNET

5B 5 5 5 BB

WINES OF THE MONTH

First Class customers enjoy fine wines from West Coast vineyards. This . ¢

month, we're pleased to feature the wines below. Gogo® Inflight Internet is available

Browne Family Vineyards Browne Family Vineyards  on nearly all our 737s, including all

Chardonna Cabernet Sauvignon aircraft flying transcontinental routes.
BROWNE . BROWNE . g ying
ranr s Washington - Bl \Washington « Surfthe Web
Aromatics of créme Vanilla bean and sweet ; .
S ! . « Check email and access social
bralée introduce a fresh tobacco aromatics with St
B media sites

big fruit flavors of ripe
cherries and black figs.

and fruity palate of pear,
kiwi and passion fruit. « Enjoy free access to alaskaair.com
In the air or on the ground, visit
gogoair.com for flexible pricing
options. Flight attendants will

indicate when Gogo is available.

Beverage service may vary due to time of day and flight-segment time limitations. Items limited
and based on availability. Individuals must be 21 years or older to consume alcoholic beverages.
Government waming: According to the Surgeon General, women should not drink alcoholic
beverages during pregnancy. Consumption of alcoholic beverages impairs your ability to drive a
car or operate machinery, and may cause health problems. Pike Place is a registered trademark of
The Pike Place Market PDA, used under license.

* Gogo Inflight Internet is not available on
flights to/from Hawai'i or when aircraft are
flying over Mexico.
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ALASKA BEYOND™ ENTERTAINMENT
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Calling all sci-fi geeks, indie buffs and rom-com fans. Now virtually every flight offers Alaska Beyond™
Entertainment, which allows you to watch more than 70 premium movies, 80+ TV shows and nearly 100 free
video shorts on your own device. Movie and TV prices start at $1.99.

MORE THAN 70 TOP MOVIES, INCLUDING:

*Requires the Gogo Entertainment App. Download at loadplayer.com.

San Andreas Pitch Perfect 2
R: 2:00 PG; 1:51 PG-13; 1:54 PG-13; 1:55

NEARLY 100 FREE TITLES, INCLUDING:

«No app required for viewing.

2 3 NEW VIDEO PLAYER! Download the
Nat Geo's Most  |amie’s Brain Games Band in Seattle Gogo Entertainment App now at

Aaging Photos 15-Minute Meals loadplayer.com. Further instructions
on the Flight Amenities card in your

FEATURED CONTENT PARTNERS: seatback pocket will get you started.
' GEOGRAPHIC
bV FEFULLSCREEN GEOGRAP

RENT A TABLET FOR THE LATEST HIT MOVIES, AND MORE
BEE=== r On longer flights, you can rent an Inflight Entertainment Tablet that includes
= Y = , more than 30 hit movies and 20 TV shows—with new movies you can't get
e - "I anywhere else. They also offer music, Xbox games and digital magazines such
as National Geographic, Us Weekly, Rolling Stone and more. Tablets are free in

First Class, and available to rent for $8-$10, depending on flight length.

TOP MOVIES AVAILABLE ON THE TABLET:

nlhllenk

Fantastic Four Vacation Paper Towns Minions Jurassic World

PG-13; 1:40% R (edited); 2:04* PG-13;1:59% PG; 1:31* PG-13; 2:04*
*also lable with English subtit|
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WHERE WE FLY

Alaska Airlines is proud to serve more than 100
destinations throughout the United States, Canada,
Mexico and Central America. On routes that require
a connection to one of our partners, we strive to
make your journey as easy as possible by taking care

A\ \
)

of your bag transfer and providing assistance at any
stage of your journey.

4
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U.S. MILEAGE '
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Between Mileage M "‘ ;
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BOSEON -« veeeeee e eeeeneinns 2,496 ] 43."@ } )
(o T s S S e 1,024 aA | y A
Far Lavderdale . . crrasens maneiss 2,697 San i ¥ =i"ﬂﬂ" =
BB o oovss s e i o 2,677 "}“' ¢ N
Los Angeles (LAX). .c.ivieaiiseivisis s 954 ; ‘ 3
New York City/MNewark ................. 2,400 _."‘\ it Yodetilts 14
Bdandn it s s RS 2,553 ' A" L7
Phasnte s e e s 106 b =/ // J
TR T Ty e R P e M i 678 ),
Washingthn, DiGC oo conciisis i o 2,306 ’/ / ’
Between Mileage
Portland &
Los Angeles (LAX).............covunnn 834
T e 933
BANTFIANEIBE0. ... o v iaimiv v iv wiww o wesmmoncw i 550
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— pka
T AmericanAirIines\g_
— ADELTA %

Some Alaska Airlines service operated by
Horizon Air or SkyWest Airlines.

Some routes shown operate seasonally.
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Liberia
Costa Rica

UPCOMING NEW SERVICE

Route Service Begins
Boise—Reno MNov. 5, 2015
Eugene-5an )ose Nowv. 5, 2015
LAX-Monterey, CA Nov. 5, 2015
Portland-Austin Mov. 5, 2015
Seattle-Charleston Nov, 16, 2015
LAX-Gunnison, CO Dec. 16, 2015
Portland—Kansas City Feb. 18, 2016
Portland-Minneapolis Feb. 18, 2016

Portland—=Omaha Feb. 18, 2016

e s
\ sru
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ALASKA

—

® Gambell

St. Lawrence Is, @ Savoongs

BERING SEA
Hooper B‘r
| Fort Yul:on r‘ﬁ“ j :
St. Paul B, S50 Sy
. Nunivak Is.
Pribilof Islands i
o ; irbank
St. George / \Fa ba S
bailroad:
¥
To Adak
~Pltch Harbor® m’*}w\ S =
‘GU E VO, 3
i Z =
Cold Bay r E
®Sand Point Chig'nlk T" ”'”""‘
ImmL ’ | '
( . Whttehorse
- , / {
e BKa 2
. - Dutch Harbor .-g&u ; \ 5 (
Lp,.. g ,' |
UTiay Istanps % a.me e ol
- ) \ . - Mmd;‘jh_ﬂ:f'claﬂﬂr -
'Y Juneau A
To Kona e - i
TUNGASS ~—
To Honolulu = NATIONAL FOREST =
ALASKA MILEAGE To Kahului, Maui
To Portland -
Between Mileage Between Mileage :
Anchorage & Fairbanks & Mist p Fjords
Cordova ... conneninanen 160 Barmow . ..ccomeueiiininnn 503 PR IERB LR \
{7 1] 252 Seattle . .onnninsnasiiin, 1533 F £ A
Fairbanks . .. .o oo omimvis 261 CRIERED .o cnnsvsmwnns 2785 0
King Salmon ...ucavaivin 289 i e Ak ) ! T
Dillingham . . .....o.vvvin. 329 Beoween Milenpe e i
Bethel: v oo masanna 399 Juneau & -
Nome: cnviaiai s 539 o R e e e 95 > g
Kotzebuie s i 549 Pebgrsbung ool by 123
o st i 5N bl ] R e 199 -
Prudhoe Bay. ............. 627 Ketchiban . ...ciosccinces 235
Ketchikan................ 776 Seattle .................. 909 AIRLINE PARTN ERS —
Dutch Harbor ............ 792 i :
Seattle e 1448 Between Mileage Make easy connections throughout 1
Baland . v 1542 Ketchikan & Alaska with our partner airlines.
San Francisco. v ceoisiiine 2045 Wrangell. . ....cooiiuivinias 83
Los Angeles s a s 2375 L 185 Ra n ) S
Honoluli o wvssmis .. 2776 JUneRt s e 235 \"J 5
Chicageo :xaiassaniimi 2847 Saattle o o 679 ALASK !4 o e "

Mileage Plan members receive mileage credit (500 miles minimum) based on the nonstop
mileage between the origin and destination indicated on the ticket. For more information
on the Alaska Airlines Mileage Plan, see page A2.

Some routes shown operate seasonally.
1 Dutch Harbor-Anchorage service operated by PenAir.
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ALASKA'’S
FLEET

2T 528 000 E R EE YRR A
Alaska maintains a fleet of more than 130 Boeing
aircraft. Our newest, the 737-900ER, features custom-
designed Recaro seats and the Boeing Sky Interior,
with sculpted overhead bins and lighting designed

to provide a more spacious cabin environment.

\ — . ’-ﬁ' Mﬂf&@ T

B737-400F

ol

B737-400C

I .. ...-....... swasan Eases sisssand@line 2] ;\

B737-400

ad BLLLED

Bombardier Q400
Operated by Horizon Air

- -
Embraer 175
Operated by SkyWest Airlines

=

Bombardier CR)-700
Operated by SkyWest Airlines

OUR BAGGAGE SERVICE
GUARANTEE

LB B B B B B B B B B B B B B B A B B B B B BB B B B B

We're proud to offer a Baggage Service Guarantee. If your baggage
is not at baggage claim within 20 minutes of your plane parking at
the gate, you're entitled to a $25 Discount Code for use on a future
Alaska Airlines or Horizon Air flight, or 2,500 Alaska Airlines Mileage
Plan bonus miles. If we don’t meet our 20-minute guarantee, simply
see an Alaska Airlines or Horizon Air Customer Service Agent in the
baggage claim area for your voucher.
« One voucher per qualified passenger, for one or more

checked bags.
- Restrictions apply. See alaskaair.com for full terms and conditions.

HOW ARE WE DOING?

Alaska Airlines has a new, easy way for customers to provide instant
feedback on their travel experiences. At any point in your journey,

visit alaskalistens.com from any device to take a fast, two-minute
survey—even inflight,
where access to alaska-
listens.com is free if
your flight offers Inflight
Wi-Fi. Your feedback will
enable Alaska to provide
feedback directly to
employees you interact
with. Give it a try at
alaskalistens.com.

A SU SERVICIO

B F 5B 5 5 8 B8RSSRy

Alaska Airlines tiene el orgullo de ser la comparifa de bandera extranjera
mds grande que presta servicios con destino a México. Por eso, hemos
asumido el compromiso de cumplir nuestra promesa de proporcionar a
nuestros apreciados clientes hispanohablantes una experiencia excep-
cional que, a la vez, sea segura, confiable y llegue a ellos con un servicio
genuino y atento. Para atenderle mejor, nuestros productos y servicios
se encuentran disponibles en espariol a través de:
- Centros de atencién telefénica de Reservaciones y de Atencién
al Cliente
« Quioscos de registro del aeropuerto
- alaskaair.com/espafiol
« El editorial mensual del director ejecutivo quese encuentra al inicio
de esta revista
« Informacién sobre las salas de conexién en la pagina A10
- Informacién sobre formularios aduaneros e inmigratorios
en la pagina Al
Asimismo, en el aeropuerto o una vez a bordo, nuestros empleados
hispanohablantes con gusto le brindardn ayuda. Simplemente dirfjase
a nuestros empleados sonrientes y cordiales que llevan nuestras
exclusivas identificaciones con la leyenda. “A su servicio.”

A9



HELPING YOU FIND YOUR WAY

B 5 BN

A quick guide to help you make easier connections.

Anchorage International Airport

(ANC)

B CONCOURSE
Delta Al Lines
L GATES
A CONCOURSE Penals Board Room
Ravn Alaska P € CONCOURSE

& gc Alaska Airlines

\ American Aldines
% T

Alaska Airlines c8
Ticketing & Bag Drop

Chicago O'Hare International Airport

(ORD)

CONCOURSE G

CONCOURSE H & K Amesican Aelines

Amerizan Aifines Asmerian Eagle

CONCOURSE L . :ONCOQ.I.E( E&F
Alaska Alrinas 3 Dt Air Lines
Amesican Airfines

Alasks Airlines i
Ticketing & Bag Drop ¥,

TERMINAL § [not shown)
Air Francn/KLM
Amarican Abrdines fine| Arvivals]
Britah Alrwars

===+ The Airpant Tranait System (ATS] conaects the Main Terminals 19 the Isternationsl Terminsl,

Los Angeles International Airport
(LAX)

TOM BRADLEY INT'L TERMINAL Mlasia Airines
Ar France/KLM  Emirates fsome Wexice Arrivalyy
Bidtigh Mrways  Kaream Air -~
Cathay Pacific
FEMOTE TRMINAL " TERMINAL 3
Ammerican Eagle®
TERNINAL2
TERMINAL 4 \
Awrican Airisey -
Qamias Alaska Kirkines
Ficketing &
TERMINAL § b
Deka AirLines
Testion et Teerin § b §
oyl
() Board Roam
"t b departs ram Cate 654 For Amaricas Arines and Arievian ngls comsactions.
Atlanta International Airport
Alaska Airlines S CONCOURSE T
Ticketing & Bag Drop g P American Airfines
HQ ”"!-:' Delta Air Lines
CONCOURSE B
SN, 4 Delta Aif Lines
e, -2
s CONCOURSEE
Delta Air Lines
CONCOURSE A
Delta Air Lines
COMNCOURSEC
Dedta Alr Lines
CONCOURSED
Alaska Airlines
Dlaits e Lines CONCOURSE F

British Airways

Delta Air Lines (Intarnational)

Air France[KLM
Korean Air
= = = Terminals connected by Aulomated People Mover (APM) System

Al0

NORTH TERMINAL

Seattle/Tacoma International Airport

(SEA)  omm

Alaska Alrfines  Emirstes
Air France (X1 boelandir

British Arwayz  Korean Alr CONCOURSE © N CATES
Delts Alr Lines Aaska Alrdines Alaska Airkines
CONCOURSEB
-1
CONCOURSE A

American Airlines

@ Board Room
- - Satelite Toansit Syshem connecting the N, €, 5, B Gates lo the Wain Terminsl
- Satefite Transit System running between Narth & South end of Muin Terminal

Portland International Airport

(PDX) CONCOURSE C

American Airknes

CONCOURSE B

CONCOURSE D
Delta Air Lines

CONCOURSE A

Alaska Airlines
<

Alaska Airfines

Ticketing & Bag Drop (@) Board Room

San Francisco International Airport

(SFO)

TERMINALZ  CATES 5059

TERMINAL 3 ik Mkt
American Exgle
Alaska Airdines Ticketing & Bag Drap s
Deltz Air Lines
INT'L TERMINAL
GATES A1-A12 TERMINALT
Rlaska Airlines
Alr France/ KLM
ritieh Alrways
Cathay Pacific
Emimasns
Kemean Al

Rlaska Aurknes fights armwe at and depart feom tha International Termeral.

San Diego International Airport

(SAN)

TERMINAL 2

American Eagle

22 INTERNATIONAL
e TERMINAL 1

8 ” ; Alaska Airlines

Alaska Airlines
Ticketing & Bag Dropoff

COMMUTER TERMINAL



CUSTOMS AND IMMIGRATION

Customs and Immigration forms are distributed by flight attendants during your flight. Prior to landing, complete all forms that
pertain to you, following the tips below. Completed forms are presented immediately upon entering the International Arrivals building.

Las formas de Aduana y Migracién son distribuidas por los sobrecargos durante el vuelo. Antes del aterrizaje en su destino final complete
las formas correspondientes usando las indicaciones que se porporcionan a continuacién. Las formas completas seran presentadas

en la Terminal Internacional.

TO THE UNITED STATES

U.S. CUSTOMS DECLARATION

Who must complete this form?
All travelers

Helpful tips

+ One form per person or one per family
(family defines those in the same household
who are related by blood, marriage, domestic
relationship, or adoption)

«+ Lines 5, 6—If not using a passport, leave
these lines blank

+ Line 9—Enter “AS" for Alaska Airlines

- Sign at the “X"

DECLARACION DE ADUANA

iQuién debe completar esta forma?

Todos los pasajeros

Datos de ayuda

« Una forma por persona o por familia
con la misma direccién

« Linea 5, 6—Si no tiene pasaporte,
deje esta seccién en blanco

+ Linea 9—Use “AS" para Alaska Airlines

+ Firmeen la “X"

TO CANADA

Flight Attendants distribute a combined
Customs and Immigration form during your

flight. Prior to landing in Canada, complete this
form, which includes easy-to-follow instructions.
Completed forms are presented immediately
upon entering the International Arrivals
building.

Los Sobrecargos distribuyen una forma
combinada para aduana y migracién. Antes
de aterrizar en Canadd, llene esta forma que
incluye instrucciones faciles de seguir.

Las formas completas serdn presentadas
inmediatamente al entrar al edificio de la
Terminal Internacional.

Please use all capital letters with blue or black ink.

Por favor use letra mayiiscula en tinta azul o negra.

TO MEXICO

MEXICO CUSTOMS DECLARATION

Who must complete this form?

All travelers

Helpful tips

« One form per person or one per family
with same address

« Section 6—It is not necessary to declare
medicine for your personal use

DECLARACION DE ADUANA
;Quién debe completar esta forma?
Todos los pasajeros.

Datos de ayuda

+ Una forma por persona o por familia
con la misma direccién

« Seccién 6—No es necesario declarar sus
medicamentos de uso personal

FMM

Who must complete this form?

All travelers except citizens of Mexico
£Quién debe completar esta forma?
Todos los viajeros, excepto los ciudadanos de México

FEM FOR MEXICAN NATIONALS
Who must complete this form?
Citizens of Mexico

FEM PARA MEXICANOS

;Quién debe completar esta forma?

Ciudadanos de México (Aun siendo residentes
permanentes de EE.UU.)

Datos de ayuda

« Complete una forma por persona. No olvide firmarla.
+ Seleccione la opcién “Entrada a México”.

- En la linea 5 escriba el tipo y nimero del documento que usara como
identificacién.

MEXICO STATE CODES

City / State State Code
Chnedn) | Duintana Roe s oo Dl s i s e e L S B ROO
Cigiaclalajars | [alIRen o s e e ina e ia s s Ao R ol ) s e e JAL
Ixtapa, Zihuatanejo [ GUETErO. ... .. ... ieeeiin et nnereneenns GRO
Loreto, La Paz, Los Cabos, San Jose [ Baja California Sur. ............... BCS
MEnZanillo FICOINIR . v v»sambiminne s ase mieinyan s biawinie win o6 A s ey coL
L e T e e e e SIN
Mexico City / Distrito Federal. . ......ocvoimvsmrrivsismnmerrrisimnsnrns D.F
Nuevo Vallarta, Bucerias and north [ Nayarit ... ... .. ... ... ... ...... NAY
Puerto Vallarta, Mismaloya [ Jaliseo . ...... ..., JAL

AN




A GUIDE FOR AIR TRAVELERS

B BRSNS

The Federal Aviation Administration (FAA) and Alaska Airlines have set the
following rules and regulations to assure your safety and comfort:

« Your seat belt must be fastened
whenever the “FASTEN SEAT BELT”
sign is illuminated. Keep your seat
belt fastened at all other times
in case of undetectable clear-air
turbulence.

Seatbacks and tray tables must be in
the upright, locked position during
taxi, takeoff and landing.

All carry-on baggage must be stowed
under a seat or in an enclosed
overhead bin upon boarding and
prior to landing, as directed.

Please use caution when opening
an overhead bin, as items may have
shifted.

« Customers are requested to use the
lavatory in their assigned cabin and
are required to do so on inbound
international flights; exceptions may
be made for customers with special
needs.

Prior to takeoff and landing, service
items provided by Alaska Airlines
must be picked up or properly
stowed under the seat in front of you,
in carry-on luggage that is properly
stowed or in an overhead bin.

IMPORTANT
PHONE NUMBERS

CUSTOMER CARE:
800.654.5669
(Mileage Plan, Web Support,
Customer Relations)
Toll-Free Reservations
Within the U.S. and Canada:

800.ALASKAAIR
(800.252.7522)

(TTY 800.682.2221)

En Espaiiol:
800.858.5525

From Mexico:
001.800.252.7522

Alaska Airlines Vacations:
800.468.2248

A12

« Alcohol may not be consumed aboard
an aircraft unless it has been provided
by a flight attendant. No alcohol may
be served to any person who appears
to be intoxicated, or who is under 21
years of age.

« During taxi, takeoff and landing,
portable electronic devices and
headphones may be used. Larger
electronic devices such as laptops
must be stowed during taxi, takeoff
and landing.

Cellphones may be used while the
boarding door is open until advised by
your flight attendant that cell service
must be turned off. Upon landing,
your flight attendant will advise when
cell service can be enabled.

During flight, electronic voice
communications of any kind (e.g.,
cell/VolP calls) are prohibited.

Headphones must be worn when
using electronic devices such as
personal music players, Inflight
Entertainment Players, etc.

« Interference with crew members’
(including flight attendants’) duties
is a violation of federal law. Under
federal law, no person may assault,

USING YOUR DEVICES

threaten, intimidate or interfere with
crew members in the performance
of their duties aboard an aircraft
under operation. Penalties for crew
interference include fines up to
$11,000, imprisonment or both. An
incident report may be filed with the
FAA regarding a customer’s behavior.

Smoking, chewing tobacco and
electronic cigarette use are not
permitted on any Alaska Airlines flight.

Child-restraint devices must bear the
FAA approval sticker.

Seat-belt extension use is not allowed
in exit rows for the safety of all
passengers due to the possibility

of entanglement by the extensions.

Alaska Airlines prohibits the use of
items that do not meet FAA Regulations
or Company regulations. This includes
the use of seat-belt extensions not
provided by Alaska Airlines, devices
that restrict the recline of seats, self-
heating meals or beverages, air filters
placed on overhead vents and personal
air purifying devices.

« Pets must remain in carrier for entire
flight. Carrier must be stowed for taxi,
takeoff and landing.

We know use of your electronic devices is important, and we've adjusted our
procedures to give you more time with those devices.

Allowed on the Ground and in the

taxi/takeoff/landing)

Mode after door closure)
» Wireless mouse/keyboard

» Laptops (must be stowed for

» Tablets/smartphones (Airplane

» e-readers
» Media/CD/DVD players
» Noise-canceling headphones

» Cellphones (prior to door
closure only)

Not Allowed During Flight

» Voice calls of any kind,
including VoIP
» Devices with cell service

enabled

» AM/FM radios or TVs
» Personal air purifiers
» Remote-control toys

) Electronic cigarettes




AUTOS

from page 162 part, with classic sports-
car cues everywhere and sweeping round
analog gauges and vents.

There is one obvious concession to
modernity, and it’s front and center. All
versions come with a fixed infotainment
screen that stands atop the dash. When
you're not moving, it functions as a touch
screen, with a relatively easy-to-navigate
menu system; once underway, in Club
and Grand Touring models with the
7-inch screen and upgraded interface,
you'll need to use the Commander
Control—a multifunction knob located
just behind the shifter.

Grand Touring models include Bose
nine-speaker audio (with headrest speak-
ers), satellite and HD radio, leather seats,
automatic climate control, rain-sensing
wipers and adaptive headlights,

Yes, high-tech wizardry has started to
arrive even to the Miata. You can, for
instance, opt for an Activsense suite that
includes blind-spot monitoring, lane-
departure alert and rear cross-traffic
warning systems.

That sure isn't the bare-bones road-
ster you might expect. For that, you'll
probably want to stick with the base
MX-5 Miata Sport, but even that model
includes cruise control, Bluetooth hands-
free calling and audio streaming, a USB
input, and power windows.

The original MX-5 Miata arrived on
the market in 1989, and quickly changed
what people expected in a convertible
sports car. With Miata, you could get all
the top-down thrills and peppy driving
experience of the British and Italian
roadsters that it emulated (think Tri-
umph, MG and Alfa Romeo, among
others) but with meticulous assembly
quality, reliability and an affordable price.

The roadster market has never been
the same, and somehow the Miata has
remained a charming reminder of what
sports cars can (and should) be. ah

Bengt Halvorson is an independent auto-

motive journalist living in Portland.

Working Together To Achieve Excellent Health

A place to learn.
A place to be.

Through native self-determination and culturally-relevant health systems, we strive
to be the healthiest people. Serving 28,000 patients over a vast 75,000 square
miles, help us continue this legacy while preserving tradition with sensitivity

to our heritage. Join us and enrich your own career and life experiences.

Current openings include: Nursing, Physicians, Mid-Level Providers (NP/PA),

Physical Therapists and many more. For additional opportunities or more

information, please contact us or visit our websites today!

YukoN-KuskokwiM HEALTH CORPORATION

Headquartered in Bethel, Alaska

www.ykhc.org (800) 478-8905 www.ykhcjobs.org

Puzzles on page 176.

DIFFICULTY: EASY DIFFICULTY: MEDIUM
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Puzzles € 2015 Penny Press, Inc. m*
S U D O KU www.PennyDellPuzzles.com m‘

Complete each sudoku grid by placing a number in each box so that each row, column and small nine-box square contains the numbers

one to nine exactly once. Solutions are on page 175.

DiFFicuLTyY: EASY DiFFicuLTY: MEDIUM
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We can help you get
rid of them forever.

Call today for a free consultation.

Nationally Endorsed by
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A FEW PULSES

A trimmer tummy doesn’t have to be a pain.
Drop up to 2 sizes* in 3 effortless treatments
with FDA-cleared UltraShape ultrasound.

NO DOWNTIME * NO SIGNS OF TREATMENT
INITIAL RESULTS AS EARLY AS 2 WEEKS

ULTRA EASY - ULTRA PAINLESS

®UltraShape

Make an appointment with a provider
SYNERON ¢ CANDELA' near you or visit ultrashape.com

©2015 Syneron™ Medical Ltd. All rights reserved. MKOO321EN-NA *Individual results may vary. Consult your treatment provider,

DOUGLAS KEY, M.D. VICTOR MICHALAK, M.D. CRAIG JONOV, M.D. WAYNE LARRABEE, M.D.

KEY LASER INSTITUTE COSMETIC SURGERY THE GALLERY OF & MEGHAN NADEAU, M.D.
9755 SW Barnes Rd. Ste 155 AND DERMATOLOGY OF COSMETIC SURGERY LARRABEE CENTER
Portland, OR 97225 ISSAQUAH, INC. 3500 188th St. SW Ste 670 600 Broadway, Ste 280

(800) 459-6677 295 NE Gilman Blvd. Ste 101 Lynnwood, WA 98037 Seattle, WA 98122
(503) 291-1953 Issaquah, WA 98027 (425) 775-3561 (206) 386-3550
(425) 391-2500



WORD GAMES

Baseball’s Best

ACROSS

1

5

9
14
17
18
19
20
ral
24
25
26
27
28
29
30
3
33
35
38
39
4
44
45
47
49
50
51
55
56
57
58
59
61
62
64
66
68
70
72
73
75
78
80
81
83
84
86
88
90
93
94
96
97
98
99
101
103
104
105
107
109
m
13
115
116

Scarlett's home
Lemon's kin

Suit

Average grade
Consumer

Levin and Gershwin
MNaval fleet

Luge, e.g.

Team of Cal Ripken, Jr.

___ No Angels

James Bond, e.g
Tarzan's transport?
Performed
Krazy
English river
Gels
Surrenders
Forgetfulness
Samples
Wayne's word
Feminine pronoun
Seafarer
Poker starter
Broker
Swedish river
Trumpet sound
Gold leaf
Ernie Banks’ team
Concerning

Paulo
Phase
Acorn's parent
Highchair attire
Slangy belittlement
Sugar unit
After seconds
Singer Dion
Othello villain
“Charlie Chan" films' star
Very sharp
Supervised
Unfortunate accident
Atlantic fishes
Grampus
Tease
Spot
Belief involving sorcery
Part of TGIF
Decree
Tom Seaver's team
Fishing lure
Shuttle boat
Craggy peak
Embarrass
__ Christie
Rock classics
__ Gang
Daiquiri liquor
Spars
Teheran native
Salon treatments
Matinee hero
Spoiler
Broke bread
____polloi
Fix copy

n7z
120
21
125
126
127
128
129
130

131
132

Belfry dweller
MNeeson of films
George Brett's team
Run in neutral

Kay Thompson character
Scowl

Author Bombeck
Ballet step
Graceful woman
Wire measures
Approach

DOWN

O W oo~ wm b wWwN

-

Vats

Stat

Be dependent
Decorative piece
Restrict

Golf clubs

Filly's mom
Nationality suffix
Grooms' mates
Comic Philips

12
13
14
15
16
19
20
22
23
30
31
32
34
35
36
37
38
40
42
43
as
46

Columbo's portrayer
Perfect
Preferences

Bob Feller's team
Architect Saarinen
Eve's garden
Parched

African tongue
Currier's partner
Alabamian folk singer
Printer's mark
Vanity

Husk

Check

Labels

Early computer
Stan Musial's team
Whinny

Ostrich's relative
Senator Hatch
Della

Deed

Mountain pass

48
52
53
54
57

60
63
65
67
69
n
73
74
76
77
79
82
83
85
87
89
91
92

Decrease

More devout
Caravan stops
Unwell
Shakedown singer

Nut-producing tree

__-relief

Juliet's love
Author Tolstoy
Norse deity
Slanted square
Highly successful
Window type
Nautical direction
Furry companions
Tour of duty
Wager

Waffle topping
Powdery residue
RR terminals
Roman galley
Pursue
Pertaining to fate

93 False deity
95 Positive vote
100 Vipers
102 Belabor
104 Mr.___
106 Europe's “boot”
108 Kennedy matriarch
109 Pastoral poem
110 Scottish daggers
111 Radar spot
112 Verdi opera
114 Organic compound
116 Sewing bag
117 Unadorned
118 __ mater
119 Ivan or Peter
122 Small swallow
123 Doctrine
124 Longing
SOLUTION ON PAGE 108.

(Japanese sleuth)

Puzzle © 2015 Penny Press, Inc.
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TILLELCE: ¢ ) =
SPICE BAYBUFFET & cgyaba-e SB; w PIZZA
- = et )

WHERE VARIETY MEETS VALUE!

Grab a bite at any of our eight delicious restaurants! Enjoy a culinary trip around the world at
family friendly Spice Bay Buffet®, tantalize your taste buds with a variety of international fare from
Asian restaurant ‘8’ or relish in all your favorites of Northwest cuisine and discover a whole new
dining experience at Coyaba Grill. There's something for everyone at your casino, Muckleshoot Casino!

AR

MUCKLESHOOT
CASINO

IT'S ALL ABOUT YOU

3 ; 20 minutes from SEA-TAC International Airport
} | muckleshootcasino.com I1-5 South to WA 18 East * Auburn Way Enumclaw Exit




PHOTO PAGE

A hunting fox's rusty red coat blends into the autumn forest environment in Minnesota.

Photo by Art Wolfe [ artwolfe.com
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Ric. occ. 1D 8

Custom New Jeep Wrangler Unlimited
Rubicon 4x4 Gaboon Edition

6.4L VB HEMI
$99,995 , i
AEV HEMI Conver
Viper Stryker Green Paint, Mopar Power Bulge Hood, Tur!
Rear Fab Fours Bumpers with Rear Tire Carrier, Warn 9.

Katzkin Specialty Leather Kit with Heated & Cooled Sea
Boards, T-Rex Mesh Grill, LED Lights, and much more!!

at DaveSmiths.com
Northwest's Largest GM Dealer since 1994

Choose your dream vehicle from your computsr, tablet or smartphone.

= el @
>

| | DaveSmiths.com

L gliacs.c Fare oorSERT
210 N. Division, Kellogg ID

SSLE FREE BUYIN

DaveSmiths.com

800-635-8000

*The definition of hassle free buying is the customer's choice to buy without the hassle of negotiating.




Go Further

2016 Ford Escape 4WD with SYNC® and Sound

Don't let the weather hold you back. Whether you're B e e
running errands or on the lookout for adventure, the 521 g A Month for 3 6 M Onths
2016 Ford Escape with available Intelligent 4WD will Red Carpet Lease $3,009 Cash Due At Signing. Security

make sure to help keep you on the road and in control. deposit waived. Taxes, title, and license fees extra.
Conquer the road this winter with a 2016 Ford Escape.

YOURLOCAL FORD STORE I COMPAREFORD.COM

With Eguipment Group 201A. Not all buyers will gualify for Ford Credit Red Carpet Lease. Payments may vary; dealer determines price. Residency restrictions apply. Lease
includes $2,000 cash back (PGM #50334). Lessee responsible for excess wear and mileage over 31,500 miles at $0.15 per mile. Lessee hasoption to purchase at lease end
at price negotiated with dealer at signing. Take new retail delivery from dealer stock by 1/4/16. See dealer for qualifications and complete details. Vehicle shown may have
optional equipment not included in payment. Driving while distracted can result in loss of vehicle control. Only use SYNC/MyFordTouch/otrer devices, even with voice
commands, when it is safe to do so. Some features may be locked out while the vehicle is in gear. Not all features are compatible with all phones.




