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Atlas Copco and Construction Machinery Industrial —
Your total equipment solutions team

A Atlas Copco PowerROC T35 Drill, Skagway, AK
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Rewards you love.

¢ Annual Companion Fare*

* 3X miles on all Alaska purchases ¢
* Free checked bag ﬂ: J

SIGNATURE

Apply at myalaskacard.com
or see an Alaska employee.

The Visa Signature card benefits described herein are subject to certain restrictions, limitations and exclusions. For more information about the rates, fees, costs and benefits of this credit
card, visit myalaskacard.com and refer to disclosures accompanying application. This credit card program is issued and administered by Bank of America, N. A. Visa and Visa Signature are
registered trademarks of Visa International Service Association and are used by the issuer pursuant to license from Visa U. S. A. Inc. Platinum Plus is a registered trademark of Bank of America
Corporation. @ 2016 Bank of America Corporation.




Sustainability matters.

Your investments
should reflect that.
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The Saturna Sustainable Funds seek to invest in companies and issuers S A -_Ir ll || IR N /A\

that demonstrate sustainable characteristics with low risks in areas of
the environment, social responsibility, and governance (“ESG”). S U S TA I N A B L E F U N D S

Find out more today. Saturna Sustainable Equity Fund (SEEFX)

www.saturnasustainable.com Saturna Sustainable Bond Fund (SEBFX)

Please consider an investment’s objectives, risks, charges and expenses carefully before investing. For this and other
important information about the Saturna Sustainable Funds, please obtain and carefully read a free prospectus or
summary prospectus from www.saturnasustainable.com or by calling toll-free 1-800-728-8762.

Investing involves risk, including possible loss of principal. The Saturna Sustainable Funds limit the

securities they purchase to those consistent with sustainable principles. This limits opportunities
and may affect performance. Distributor: Saturna Brokerage Services, a wholly-owned subsidiary A WHNA

of Saturna Capital Corporation, investment adviser to the A L
Saturna Sustainable Funds. PITA

I

9
)

rl
(

ot

<
21 3 g
‘EJ’-"

v

J

]

LY

:‘)‘!‘
RO e
\

.,:, ” .

e f/»’-?“




) KE
YOU’'VE ARRIVED.

Vegas style gaming and more just minutes from the Spokane Airport at the Inland Northwest’s
premier casino resort featuring:

250 OVERSIZED ROOMS & SUITES ALL WITH COMPLIMENTARY WI-FI, AIRPORT & AREA-WIDE TRANSPORTATION,
VALET & OVERNIGHT PARKING, ACCESS TO FITNESS CENTER & POOL

MORE THAN 1,600 SLOTS & PROGRESSIVES WITH A DEDICATED NON-SMOKING GAMINGC AREA
LIVE BLACKJACK, CRAPS, ROULETTE & POKER, PLUS KENO & OFF-TRACK BETTING

14 RESTAURANTS & LOUNGES INCLUDING MASSELOW'S STEAKHOUSE, EPIC SPORTS RESTAURANT,
LEGENDS OF FIRE CIGARS & FINE SPIRITS AND THE RIVER'S EDGE BUFFET

LA RIVE LUXURY SPA
22,000 SF OF FLEXIBLE MEETING & EVENT SPACE

STAR-STUDDED ENTERTAINMENT

NORTHERN EST

RESORT & CASINO
~. 44 & 5
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BRAND NEW SEATTLE CONDOMINIUM HOMES
IN THE HEART OF BALLARD

2 BEDROOM HOMES FROM $689,900

ive where you play live where you work live where you dine live where you walk live where you mingle live where you sip live where you laug

Say goodbye to renting and take advantage of low interest ' I k
rates. Get ready for home ownership in the heart of Ballard. CONDOMINIUMS
Sales Center Open Daily 11:00-5:00 at 17760 NW 56th St #112, Seattle, WA
vikballard.com
206.789.1776
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Now boarding:
free in-flight entertainment.

Watch exclusive free programming
from your own device.

Choose from a wide assortment of free entertainment
options selected exclusively for Alaska customers. Also, you
can check out the latest blockbuster movies, or catch up

with your favorite TV shows with prices starting at $1.99.
alaskaair.com 7 5%&

Advertised amenities may vary according to aircraft type and route.




Get more done anywhere
with 25,000 Bonus Miles.

See your Flight
The Alaska Airlines Visa® Business card. Attendant to complete
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- 25,000 Bonus Miles after you make your first purchase EGISTEISTEEIREGERERET:
www.bankofamerica.

« Annual coach companion fare from $121 (USD) com/alaskabusiness

($99 base fare plus taxes and fees, from $22 depending on to apply.

your Alaska Airlines flight itinerary) B 1o you -
Bankof America %7
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Spirit of Alaska
Conversations

The topics of diversity and inclusion are becoming
part of the dialogue today. Here, Tammy Young, our

Brad Tilden,
Chief Executive
Officer

VP of human resources, explains how our leaders
are learning to start those cOnversations. —srad-iden

Over the last several years, conversations about
race relations, educational and pay equity, marriage
equality, income inequality and social justice have
dominated the headlines.

These important themes have made their way from
the airwaves to corporate boardrooms to dinner
conversations and into our culture. Seattle musi-
cians Macklemore & Ryan Lewis have attracted
attention—both support and criticism—with their
recent release, White Privilege II. At the center of
these topics is the concept of inclusion, whether
all people “truly belong,” and if we’re each given an
equal chance to succeed.

Alaska leaders at a recent workshop.

It’s not easy figuring out whether or how to intro-
duce the topic of inclusion in the workplace dia-
logue. We've chosen to do so at Alaska Airlines and
Horizon Air, and I'd like to tell you how it's going.

Because tone at the top is important, we chose to
start with our leaders. More than 1,000 leaders of
our front-line and back-office workforce recently
participated in an intensive session titled “Inclu-
sive Leadership—Lead It, Own It, Drive It” They
participated in groups of 100 at a time. And, as

I can personally attest, they were fully engaged
throughout the seven-hour experience.

This was not an easy undertaking for those who
participated. Through conversation, self-reflection
and experiential learning, our leaders challenged
their own, and each other’s, core beliefs and as-

sumptions about race, gender, sexual orientation,
social status and more.

We invested time exploring the concept of bias—
specifically that we see and judge the world and
others through our own unique lenses, and that our
biases are shaped by personal histories, including
where and how we grew up, and the advantages or
disadvantages we've each faced.

Another focus was the importance of positive
intent. As we advance on our inclusion journey to-
gether, we may misstep or say the wrong thing. For
some, that’s a scary thing and can keep them from
even starting the conversation. It's important that

“We need our leaders to be truly
leading, owning and driving a
culture in which every member
of our team can speak up....”

we grant each other some grace along the way.
Macklemore put it perfectly in a recent NPR in-
terview: “I'm stepping into the conversation, I'm
learning, I'm trying to read, I'm trying to engage.
I'm going to make mistakes along the way. ...”

Why do we spend time on inclusion? Because we
need our leaders to be truly leading, owning and
driving a culture in which every member of our
team can speak up, fully participate and succeed.
And in turn, we need every employee engaging
with you, our customers, in a way that you feel
valued, too.

Thanks for flying with us.
~Tammy Young

ALASKAAIR.COM




Brad Tilden,
Jefe Ejecutivo
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Spirit of Alaska

Conversaciones

Los temas de la diversidad y la inclusion se estan
convirtiendo en parte del didlogo de hoy. Aquy,
Tammy Young, nuestra VP de recursos humanos,
explica como nuestros lideres estan aprendiendo a
iniciar esas CONVersaciones. —sradTiden

Durante los tltimos afios, conversaciones sobre

las relaciones raciales, equidad de paga y educativa,
la igualdad en el matrimonio, la desigualdad de in-
gresos y la justicia social han dominado los encabe-
zados.

Estos temas importantes, se han hecho presentes

a través de la radio, desde salas de juntas corpo-
rativas hasta conversaciones de mesa, y se han in-
troducido en nuestra cultura. Macklemore 8 Ryan
Lewis, musicos de Seattle, han atraido la atencion,
tanto de apoyo como de critica—con su mas reci-
ente album, E! privilegio blanco II. Al centro de estos
temas estd el concepto de inclusién—si todas las
personas “verdaderamente pertenecemos,” y si a

Lideres de Alaska en un taller reciente.

cada uno de nosotros se nos ha dado la misma
oportunidad para triunfar.

No es fécil definir s{ debemos y cémo introducir el
tema de la inclusién en un didlogo en el lugar de
trabajo. En Alaska Airlines y Horizon Air, hemos
elegido hacerlo, y me gustaria contarle como nos ha
resultado.

El tono desde lo mds alto es importante, asi que de-
cidimos comenzar con nuestros lideres. Mas de mil
lideres que supervisan a empleados dedicados al
servicio al cliente y personal de oficina, reciente-
mente participaron en una sesién intensiva titulada
Liderazgo inclusivo—Guialo, Hazlo tuyo, y Llévalo a
cabo. Ellos participaron en grupos de 100 personas a

MARCH 2016 ALASKA BEYOND

la vez. Y personalmente puedo atestiguar, se involu-
craron completamente durante esta experiencia de
siete horas.

No fue una tarea facil para los participantes. A través
de la conversacidn, auto reflexién y aprendizaje ex-
perimental, nuestros lideres desafiaron entre ellos
tanto sus propias convicciones y creencias sobre
raza, género, orientacién sexual, condicién social y
mucho mads, como las de los demads.

Hemos invertido tiempo para explorar el concepto
de prejuicio—especificamente al ver y juzgar al
mundo y a otros con nuestro propio lente, y que
nuestros prejuicios se han formado de acuerdo a
nuestra propia historia: Dénde y cdmo crecimos,
y las ventajas o desventajas que cada uno hemos
enfrentado.

Otro enfoque fue la importancia de la intencion pos-
itiva. De manera que avanzamos juntos en nuestra
jornada a través de la inclusidén, podemos cometer
errores o decir algo incorrecto. Para algunos, eso es
un gran temor y puede incluso evitar el iniciar la
conversacién. Es importante que nos demos la
oportunidad de hablar sobre el tema a lo largo del
camino. Macklemore lo cité perfectamente en una
reciente entrevista de NPR: “Yo estoy entrando en
la conversacidn, estoy apren—diendo, estoy
tratando de leer, estoy tratando de participar. ...
Voy a cometer errores en el camino.”

éPor qué nos tomamos el tiempo para hablar de in-
clusién? Porque necesitamos que nuestros lideres
realmente guien, hagan suyo y lleven a cabo la tarea
para crear una cultura en la que cada miembro de
nuestro equipo pueda hablar, participar plenamente
y tener éxito. Y a su vez, necesitamos que todos

los empleados se involucren
con usted, nuestro cliente, de
tal forma que usted también
se sienta valorado.

Gracias por volar con
nosotros. —Tammy Young




“The combined
knowledge | gained
from my trainer and
dietitian helped me
be successful.”

Be your best.
Feel strong & vibrant.
Awaken ageless beauty.

Step into our time machine
and roll back the years with
our step-by-step rejuvenation
program. Together with our
experts, you will look and feel
your best in just 10 weeks.

M
Get started today!

1 ' Call 1.877.497.6210

Dr. Dedomenico, renowned
cardiovascular surgeon, utilizes
his collective experience,
expertise, and
research in a vast
number of fields to
guide the expert
care in the My Best
10 program.
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DENISE LOST 10 LBS &

10 YEARS IN

Having been a flight attendant for the past

27 years and also being the mother of three
active kids, | spend most of my time juggling
work and family. | wish | were more of the type
that “eats to live.” Keeping healthy would be

a lot easier for me. But, I'm a foodie at heart
and “live to eat.” In the past, if | overate, it was

easy to work out longer or harder for the next
few days to balance it out. However, as | got
older, this method didn't seem to be working.

I'd read about the My Best 10 program in
Alaska Airlines Magazine, just like you are
doing now. | loved all the success stories.
They were so inspiring. It made me wonder if
| could also be just like those other women in
the magazine. So | decided to try it. | wanted
to lose five to ten pounds, build more muscle
mass, and make my health more of a priority.

The program was different from any other
fitness experience |'ve ever had. | loved

the program and met all my goals. The
combination of meeting with a registered
dietitian and a personal trainer, plus receiving
all those pampering spa treatments made it so

497.6210

™
=~
~J

mybest10.com

10 WEEKS

much fun. | left the program looking and feeling
great - both inside and out.

All the people | worked with were just
wonderful. Janet, who helped coordinate the
program for me, became like a best girifriend.
Heather, my trainer, was so knowledgeable
and kept my workouts challenging and fun.

| had a big “a-ha” moment when | learned

that yoga and barre classes were great for
toning, but not necessarily for weight loss. You
need to get your heart rate up in order to lose
weight, so now | use a heart rate monitor to
do interval training on the treadmill. Amanda,
my registered dietitian, taught me a lot about
nutrition | didn't know. | learned how important
food tracking is and how those little alimonds

| was eating by the bagful were packed with
calories. No wonder I'd been gaining weight!

| now know how much to eat to maintain my
weight and how much to eat to drop a few
pounds.

| used to think that it was all about the
exercise. Now | know the importance of good
nutrition. The combined knowledge | gained
from my trainer and dietitian helped me be
successful.

PRO Sports Club is an awesome facility. | felt
so pampered by everything | encountered. |
referred to it as “my happy place.” Thank you
to everyone who helped make my experience
the best!

4455 148th Avenue NE, Bellevue, WA



Only pay for the speed you need...
Dynamic Routing!”

At Lynden, we understand that plans change but deadlines don’t. That's why we proudly offer our
exclusive Dynamic Routing system. Designed to work around your unique requirements, Dynamic

Routing allows you to choose the mode of transportation — air, sea or land — to control the speed of

your deliveries so they arrive just as they are needed. With Lynden you only pay for the speed you need!

The new Lynden phone app is now available to download!

[ _2 Downloadonthe | T I e R s ANDROID APP ON
_ ® App Store J H Windows Store »COOSIC play

www.lynden.com 1-888-596-3361




Restora

Artistry is what you get when you see Dr.
Brian Goertz. As a board certified hair
transplant surgeon and the founder of Hair
Transplant Seattle, he takes great pride in
his artistry of creating natural hairlines,
achieving amazingly natural results and
helping his patients regain the appearance
they've been looking for.

Patients meet directly with Dr. Goertz who
takes a very holistic approach to caring for
his patients. He counsels each individual

on appropriate diet and supplements not
only for their “hair health” but also for their
general well-being and longevity.

Today there are still many misconceptions
about hair transplantation, the results that
can be achieved and the process by which
the procedure is performed. With Dr. Goertz
those misconceptions are gone; people will
only know you've had a hair transplant if
you tell them.

“It is important for today’s patients to
understand that the results that can be
achieved can look completely natural
and amazing when done properly,” says
Dr. Goertz. But patients should not be

B esan]

fooled with promises of new machines or
instruments doing hair transplants. “The
instruments are developed to aid the
doctor,” says Dr. Goertz. “Ultimately, natural
results are achieved by the surgeon who

has the surgical and aesthetic skill to create
results that are completely natural.” When

a hair transplant can pass the scrutiny of a
hair stylist, you know you have a great hair
transplant. “Dr. Goertz has an eye for artistry
in making it look natural, which is why |
refer my clients to him,” says David Cheung,
master designer and owner of MARGIDAVID
SALON in Seattle.

“My goal is to be sure that my work is
completely natural and undetectable,”

says Dr. Goertz. “l recently had a physician
come to me because a mutual patient
finally revealed to him that he'd had a hair
transplant. When that physician realized
that he couldn’t detect the transplanted
hairs, he decided to come in for his hair
transplant. Itis a great compliment when a
physician chooses me as the hair transplant
surgeon for themselves and their patients.”

Hair transplantation is not just for men.
Many women also experience hair loss

or are born with a high hairline that can

be treated with hair transplantation. As
difficult as it is for men to lose their hair,
women often suffer in silence experiencing
emotional pain. After all, society tells us
that women are not supposed to lose
their hair. Hair transplantation can make

tion

a dramatic change in a woman's life. In
some cases, hair transplantation is even
appropriate for children with areas of hair
loss caused by trauma, burns or radiation
treatment. Hair transplantation can also
be performed for eyebrows, sideburns,
mustaches and beards.

Whether you are a man, woman or
child, Dr. Goertz is dedicated to creating
results that are so natural that the only
way someone will know you have had a
transplant done is if you tell them.

Visit www.HairTransplantSeattle.com
or Call 1-888-642-4247

11007 Slater Avenue NE
Kirkland, WA 98033

Hair Transplant Neiue




What’s new

Seattle designer to redesign
Alaska’s uniforms

Seattle fashion designer Luly Yang is partnering with Alaska to redesign
uniforms for more than 12,000 employees. This is the next big step in the
brand updates Alaska recently unveiled. Yang opened her first studio
boutique in downtown Seattle in 2000, showcasing an initial collection of
12 couture wedding gowns. She’s known for her timeless design solutions
and signature fit, cultivated over years of experience as an architectural
graphic designer. She says architecture influenced her design principle:
finding the perfect balance between “design and engineering.” The Alaska
uniforms will take about two years to design and produce, and are
expected to debut in 2018.

Alaska named most on-time

airline, again

For the sixth year in a row, Alaska Airlines has been named the No. 1
on-time major North American carrier. FlightStats Inc., which compiles
on-time performance data on millions of flights each year, awarded the
honor in January for flights in 2015. No other major North American airline

Acclaimed has received the prestigious award more times since Portland-based

designer Luly Yang  plightStats launched its on-time performance awards program in 2000.
will take a fresh

look at Alaska
Airlines uniforms.

New flights this summer

Alaska’s adding routes and expanding service in time for the summer
travel rush, with daily flights between Portland and Atlanta, and weekly
flights between Anchorage and Spokane. Addirtionally, Alaska’s popular
nonstop flights between Seattle and Omaha will be upgraded to a Boeing
737 starting June s; the flight had previously operated using a 70-seat
regional jet.

Focus on sustainability

ALASKA AGREES TO BIOFUEL STUDY AT SEA-TAC

Alaska Airlines, Boeing and the Port of Seattle have agreed to study the
feasibility of delivering biofuel to Seattle-Tacoma International Airport.
Executives recently signed a memorandum of understanding at a news
conference at the Sea-Tac fuel farm. The $250,000 Biofuel Infrastructure
Feasibility Study will assess the costs and infrastructure needed to deliver
a blend of aviation biofuel and conventional jet fuel to Sea-Tac, a crucial
step toward routine biofuel use in the future. Alaska wants to incorporate
biofuel into flight operations at one or more of its hubs by 2020.

14 MARCH 2016 ALASKA BEYONI



The people behind the spirit

Commitment

to caring

CAPTAIN CHRISTOPHER CICE

You may have already met Captain Cice. You'd
remember him. He’s a pilot who likes to greet each
passenger on his flights. He visits with passengers
in the gate area and then, time permitting, makes
his way through the cabin, eliciting smiles from
adults, and getting down on his knee to engage
children eye to eye.

You may have seen Cice on the news, as well. It was
Cice who fulfilled the dream of a Texas boy losing
his eyesight. Cice read in a newspaper that the boy,
Ben, had created a bucket list of experiences that
included seeing the northern lights and a moose.
Cice led an enthusiastic and heartwarming effort at
the airline, and within the state of Alaska, to get the
boy and his entire family to Alaska. Cice not only
arranged to captain the flight, but he stayed with
the family for the weekend.

Cice also helped coordinate a high-profile effort to
return to her home a dog who was pickedup asa
stray by a trucker in Spokane and dropped off at an
animal shelter in Pittsburgh. Penny was returned to
her Spokane family two weeks later.

Cice grew up in Texas and recalls a flight as a
young teenager as the inspiration for his career.
Stepping off the stairway onto the tarmac, he
turned to look back at the DC-10 and decided then
and there that he would become a pilot. He began
flight lessons as soon as he turned 16, mowing
lawns and stocking shelves to earn enough money
each week to drive to the airport and take a

Volunteer spirit

ENABLING DREAMS

Five years ago, Horizon Captain Erika Jackman
volunteered at a Make-A-Wish Foundation event in
Boise and made a lifelong friend—and protégé. At
the time, Kara Erickson was an 11-year-old who had
developed a brain tumor. Kara wished for a trip to
Hawai‘i with her family, but she also wanted a
behind-the-scenes tour of an airline’s operations.

Jackman and her husband, Gary, a lead mechanic
for Horizon in Seattle at the time, flew to Boise and

one-hour flight class. He later worked as a flight
instructor to build hours toward his first jobs flying
for private corporations and regional airlines.

Alaska Airlines was the first commercial airline

he applied to, in 1986, but times were tough for
airlines and the market was flooded with pilots.
Alaska finally gave him his break with a major
airline in 1996, and nearly 20 years later, Cice is still
a front-line pilot, and loving every minute of it.

Among his hobbies, Cice loves to carve elaborate
Victorian-style wooden rocking horses. Many
Alaska employees got a look at his craftsmanship
when one of his horses was on display last fall in
the corporate-headquarters lobby. He had donated
the rocker for the annual Employee Assistance
Fund auction, which benefits fellow employees in
emergency and special-need situations.

Cice describes a career defined by faith, fun,
respect and a devotion to doing something special.
He’s a frequent shopper at Alaska’s company store,
buying small gifts to give to young travelers on his
flights. And at the end of each flight, he’s at the
door, saying goodbye to passengers.

“That’s what Chris does,” says Ray Prentice, director
of customer advocacy, who worked with Cice on
several customer projects. Even better, he says,
Cice’s extraordinary commitment to creating happy
endings seems to be contagious. —Paul Frichtl

spent a day showing Kara the Q400 and the airport.
“I realized I had never met anybody with such a
passion for aviation,” Jackman says. Last October,
Jackman invited Kara to Seattle to do a simulator
check ride with two Horizon pilots. Once the check
ride was over, Kara sat in the captain’s seat while
they “flew” around Seattle. Now 17, Kara is set on a
career in aviation. “Erika’s been pretty inspiration-
al,” she says. “She’s always telling me to follow my
dreams and work hard.”

ALASKAAIR.COM

Each year,
Alaska Airlines
recognizes its
Legends of
Customer Service,
the airline’s
highest employee
honar.

Kara, left, in a
Horizon simulator
with Captain Erika
Jackman.



ZAGAT RATING

al Seafood Salad.

r
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Northwest's premier
seafood destination.

Evolving seasonal menu.

Zagat's highest rated Seattle
Seafood restaurant.

RESERVATIONS seastarrestaurant.com
BELLEVUE: 425456.0010 SEASTAR

restaurant and raw bar



Lots of firms talk about providing a more comprehensive, boutique style service. It's the same thought
we had...30 years ago. During that time we have built one of the largest Registered Investment Advisors
in the Northwest providing a comprehensive set of financial services to affluent individuals. We provide
unbiased, personal, attentive and transparent service to those we have the honor of calling our clients.
We are Cornerstone Advisors and we are wealth and life builders.

BuildBeyond.com | info@buildbeyond.com | (425) 646-7600 | Bellevue, WA
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Sailing into Seattle

COMPLETING A CHALLENGING 6,637-mile journey
from Qingdao, China, sailors in the Clipper
Round the World Yacht Race are due to arrive in
Seattle between April 15 and 20 as part of the
event's 40,000-nautical-mile circumnavigation
of the globe. Twelve teams (with a total of
200-plus crew members) are expected in Seattle
for the race’s first-ever stop in the Emerald City.
The public will have access to the race’s
70-foot yachts during free open-boat tours at Bell
Harbor Marina/Pier 66, April 22—26. During Q&A
sessions, visitors can talk to crew members about
their experiences. Public talks and other forms of
entertainment will also be held at the pier.

For the first time, Seattle’s visitor bureau is
sponsoring an entrant in the race: the yacht Visit
Seattle. Spectators can also help send off the
hometown crew and the rest of the fleet on
Thursday, April 28, when the crews slip lines to
begin their next challenge: the Coast-to-Coast leg
to New York City through the Panama Canal.

The race began in London last August, and it
will finish there on July 30. The worldwide race
involves participants with diverse levels of
experience—from novice sailors to seasoned
skippers. Visit clipperroundtheworld.com and
visitseattle.org or call 206-461-5800 for more
information. —Anna Jacobson

The sailing yacht
Visit Seattle is
among the vessels

articipating in the

lipper Round the
World Yacht Race,
which makes a stop
in the Emerald City
in April.

PHOTO COURTESY: CLIPPER RACE
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Wearable Arts Runway Show
presented by the Greater Sitka
Arts Council, part of the
broader Arti Gras Arts & Music
Festival that runs this year from
March 18 through April 2.

ﬁl . !l-' L; .(‘ Arti Gras will also include

events such as a 12-venue art
4 l‘ L' o y walk spotlighting established
r . .' and emerging local artists, a
{ film festival, comedy perfor-
‘ 51: mances and the new Vintage
Cake Decorating Workshop.
This year’s runway show will be
themed “Alaska: 8 Stars of
Gold.” Artists will create—and
models will wear—costumes

SITKA, AK highlighting the culture of the
Wearing Alaska 49th state. The runway event will be held at
A dress draped with 3-D glasses, a belt the Sitka Performing Arts Center on March
fashioned from fishhooks, an outfit made 26, with a matinee and evening showing.

from work gloves—these are past examples  To learn more, call go7-747-2787 or visit
of the creativity shown at the Alaska Airlines  thinkartthinksitka.com. —Anna Jacobson

PORTLAND, OR
Racing in the Rose City

Many of the nation’s and the world's finest track and field athletes are coming to Portland

TF

this month for two major events: the 2016 USATF Indoor Championships, March 1112,
and the 1AAF World Indoor Championships Portland 2016, March 17-20. A temporary

7,000-seat stadium will be built inside the Oregon Convention Center to house the events.

T, COURTESY OF USA

Competitions at the USATF event will determine the U.S. team for the world champion-

CGH

A ARTS COUNCIL / BOBBI JORDAN OF

ships the following week. About 600 athletes from up to 200 countries are expected at

the world championships, which are being held in the United States for the first time in
almost 30 years. Among the expected athletes is Portland native and University of Oregon

alum Ashton Eaton, the current world-record holder in the indoor heptathlon.

Portland’s Pioneer Courthouse Square will host a free fan festival on each competition Ashton Eaton, shown here setting the decathlon
world record last year, will compete at the |IAAF

day, with food, drink, live music and a video board displaying event competitions. Nightly ; -
World Indoor Championships in the heptathlon.

ABOVE RIGHT
AFTERMATH P

medal ceremonies will also be held at this venue. Visit portland2016.com. —Jeffrey Giuliani
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Free checked bag.
Rewards you love.

7’7/&%@7%//[5} Apply at myalaskacard.com

. or see an Alaska employee.

uppn 1234 The benefits above apply to Visa Signature !
o i consumer accounts only and different benefits
i i apply to Platinum Plus accounts. Card type

HRY
CHRIS L MARTIN - . . .
bl iy is determined by creditworthiness.

ML PLAN
HMBER SIGNATURE

ature card benefits described herein are subject to certain restrictions, limitations and exclusions. For more information about the rates, fees
card.com and refer to disclosures s n. This cradit card program is issued and administerad by Bank of Ameri N. A, Viga and Vi

International Service Association and are used by the issuer pursuant to license from Visa U. 5. A. Inc. Platinum Plus is a registered trademark of Bank of America Corporation.
Bank of America Corporation.
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THE CRIMSON RAMBLER, CA, 1908, DIL ON CANVAS, 257/4 x 30 3/16 IN. PENNSYLVANIA ACADEMY

OF THE FINE ARTS, PHILADELPHIA, |OSEPH E. TEMPLE FUND; LOWER RIGHT, AL RENDON / SAN ANTOMNID CONVENTION & VISITORS BUREAL

TOP, & MUSEUM OF NEW ZEALAND TE PAPA TONGAREWA, 2008: CENTER, PHILIP LESLIE HALE (1865-1911),

The exhibition “Whales: Giants
of the Deep" includes a full-

size model of a blue whale heart
that a child can crawl through.

SAN MARINO, CA

Art in the Garden
With its lush plantings,
The Huntington Library,
Art Collections, and
Botanical Gardens is an
ideal venue to host “The
Artist’s Garden: American
Impressionism and the Garden Movement, 1887-1920.” The
art exhibit, on display through May g, explores the connection

between the American Impressionist movement and the
emergence of gardening as a middle-class leisure activity.

The rising popularity of gardens during the period in focus
was reflected by American Impressionists, including Philip
Leslie Hale. Hale's The Crimson Rambler (1908; shown above)
depicts a stylish woman seated next to a newly hybridized
variety of rose. Along with paintings, “The Artist's Garden”
features brightly colored gardening magazines and decorated
seed packets from the time period. Call 626-405-2100 or visit
huntington.org to learn more. —Bridget Hill

SAN DIEGO, CA
Whale Tales
Stretching longer than a school bus, a
58-foot-long sperm whale skeleton is one
of the marvels in “Whales: Giants of the
Deep,” showing March 19-September 5 at
the San Diego Natural History Museum.
The exhibition, which was developed
with specimens from the Museum of New
Zealand Te Papa Tongarewa, features the
latest findings in international cetacean
research, presented through interactive and
immersive presentations. Visitors can learn
about whale biology, whales’ evolution from
land to sea, and the history of whaling in
Maori culture and the South Pacific.
Displays include whalebone artifacts and
a life-size replica of a blue whale heart that
children can explore. Museumgoers can
also view the film Whales 3D. The Whale of
a Time Family Day will make a splash on
March 20, and a lecture titled “Whale
Evolution” will be given by Tom Deméré,
the museum’s paleontology curator, on
April 21, To learn more, call 877-946-7797 or
visit sdnhm.org. —Anna Jacobson

SAN ANTONIO, TX

Citywide Celebration
Sometimes called “The Mardi Gras West of the Mississippi,” Fiesta
San Antonio, which marks its 125th anniversary April 14-April 24,
celebrates local history, people and culture as it draws visitors from
around the world. As the city's biggest annual festival, Fiesta will
feature more than 100 events, ranging from parades—such as the
brightly lit Fiesta Flambeau—to festivities honoring the military.
On April 18, the Texas Cavaliers River Parade (shown below) will
send floats down the San
Antonio River while spectators
watch from the famed River
Walk. On April 22, the Battle of
Flowers Parade will remember
the Alamo with colorful
costumes, floral floats and
lively music. Local foods will
also be available. Call 800-447-
3372 or go to visitsanantonio.

com. —Kevin Lee-Simion
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The six qualities of a
world class Steakhouse.

Chef driven seasonal menus.
House baked breads and desserts.

Six tiers of great steaks ... from USDA Prime
all the way through to Japanese Wagyu.

A "Best of Award of Excellence” from Wine Spectator.

The deepest selection of scotches, bourbons
and other fine liquors.

Service that makes you feel as if you were a guest in my home.

Now that's a world class steakhouse!

| invite you to come experience John Howie Steak.

o
T g+

-

Y

\

Wine Spectator

JOHN HOWIE STEAK f\fl)

BEST OF
AWARD OF
EXCELLENCE

johnhowiesteak.com 425 440 0880 2015




Dr. Brian McKay

Transformations happen every day at Advanced Cosmetic & Laser
Dentistry in Seattle. People from all over are talking about the
breakthrough methods that promise the smile of your life.

There is a difference when it comes to the dentist you choose.
Experience counts, not just in what you have done but who does
the work. In Seattle, at Advanced Cosmetic & Laser Dentistry we
have the fussiest patients from all over the world plus we feature
unique, luxury surroundings and an attentive and professional
staff. Designed on purpose to meet the needs of our out-of-town
guests. Convenient overnight accommodations arranged for you at
Hotel Sorrento or another of our fine hotels.*

Our total focus is on you. We only treat one patient at a time.
You are pampered from the very start with a limo ride to the
office.* Whether you need Teeth By Tonight Dental Implants or
a Smile Makeover using cosmetic techniques imagine how you'll
feel when you finally get the most beautiful smile you've ever
desired.

Word is spreading about the quality of care and the efficiency
of these dentists. If you've been told it could take months to
complete your care, relax. We can usually accomplish everything
with just a few visits. We reduce your time in the dental chair

t -T - T"‘F- ,-_4’_"_'__

%

Why are s6 many
people flying to
Sea*ttle,:t, ) see

dSel———+#
pentstry
1-877-346-0600

to only what is absolutely necessary. We use advanced sedation
techniques so you don’t feel a thing. Folks love it.

Concerned about cost? Be assured with our NEVER PAY AGAIN
policy. If any restoration we place in your mouth breaks or is
damaged we'll replace it for free.*

Our world-class dentists are trained and experienced in making
the impossible happen everyday. You can relax and feel
comfortable. Sit back, enjoy the limo ride and we'll take care
of the rest.*

6 REASONS TO HAVE US BE YOUR DENTIST

s Experience Counts - We’ve Successfully Completed
Thousands Of Cases

* Teeth By Tonight Dental Implants - Replace Missing Teeth

¢ Advanced Sedation Options - Complete Your Treatment In
One Visit

* No Hidden Fees — Everything Included
* Never Pay Again Policy
s Saturday Appointments Available

*Terms and conditions apply.

Denise

www.acld.com - there is a difference!
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LifeStyles|
MIKE LOST 109 LBS

“I've become a completely different person since
completing the 20/20 LifeStyles program.”

I'm sometimes amazed that | actually lost
100 Ibs, not once - but twice! And regained
it all again. The second time, no matter what
| did, the weight just wouldn’t come off.
When | visited my doctor for a physical and
she suggested blood pressure medication, |
knew something had to change.

| started looking for answers. Luckily, a

couple of my close friends had gone through

the 20/20 LifeStyles program and highly

recommended it. They convinced me to attend the introductory
seminar. | came away impressed.

A follow-up session with one of the doctors sparked my
interest further. He told me that he could also help me with
the arthritis in my foot from a prior climbing accident. | was
so fascinated by the total approach to health - the exercise,
nutrition and counseling - that | committed to joining the
program. For the first time, in a very long time, | began to see
the path back to my authentic self.

For one thing, I'd never worked with a personal trainer before.
And now, even after the program, | haven't stopped and don’t plan

to. Over time, I've formed strong bonds with all three of the amazing
trainers I've worked with. They've helped me stay safe, avoid injury, and
gradually increase the intensity of my workouts. They even helped me
with the appropriate activity to help break up the arthritis in my foot.

My dietitian was at the core of my program. | learned about meal planning,
tasty-yet-healthy recipes, as well as maintaining correct portion sizes and food
combinations. | now love exploring new foods, especially vegetables, and a
healthy change for me has been to select fruit as my carbohydrate instead of
starch.

| lost 109 Ibs (exceeding my goal weight!) and a recent biometric scan indicated
that all my numbers are in the normal range. I'm so excited by this! My energy
level is off the charts. | enjoy hiking, biking, walking, running, weight lifting, stand-
up paddle boarding, canoeing - and | recently completed two 5Ks and a 10K.

Renowned cardiovascular
surgeon Dr. Mark
Dedomenico created
20/20 LifeStyles over 20
years ago to help people
struggling with obesity-
related metabolic disorders
such as high cholesterol,
diabetes and hypertension.

My whole family has been affected by my new lifestyle. We're all much more active
together. | can't believe how much more confident | feel, both personally and
professionally. This is my new lifestyle.

My best friends and | have always supported each other on our journeys towards
healthier lives. We participate in runs and walks together. We're planning our first
retreat together that we hope to become an annual tradition.

Support is key on this journey. If you're ready to lose weight, take my advice and
seek the support you need at 20/20 LifeStyles. Then, take it one step at a time.
Learn to love movement and incorporate it whenever possible. Keep putting one
foot in front of the other. It's a journey, not a race.

seattle

magazine




TOP TO BOTTOM, COURTESY OF THE ARTIST, COURTESY: DETROIT Z0O / |ENNIE MILLER

ANCHORAGE, AK

Art of the Arctic

The exhibition “Portraits of Place: The Arctic in Photographs,”

on display through April 24 at the Anchorage Museum, focuses
on representing the Arctic as an entire region, and the groups of
people who live there as culturally powerful communities.
Historical and contemporary lifestyles are depicted in various
photographers’ portraits of people in Arctic Alaska, Greenland,
Norway, Canada and Russia. While showing the complexity of the
North and differences across Arctic cultures, the images also
highlight how people are connected by places and environments.
Call go7-929-9200; visit anchoragemuseum.org. —Anna Jacobson

DETROIT, M1
A Penguin Paradise

Acacia Johnson, Driving
Into Night (The Last Time
We Saw The Sun), Baffin
Island, Canada (2014).

ALSO AT THE
ANCHORAGE MUSEUM:
“Stick and Puck,” through
April 10; photos, sculptures
and films by artist Michael

Conti; hockey from different
social, cultural and gender
perspectives; with support
from the Alaska Airlines
Silver Anniversary Fund.

Penguins, those naturally “tuxedo-clad”
creatures, should feel at home in their
new, upscale, $30 million home
scheduled to open April 18 at the
Detroit Zoo. The Polk Penguin
Conservation Center will provide a
haven for penguins and an exciting
experience for visitors. The building is
modeled after a tabular iceberg and will
feature effects that simulate the icy
climate of Antarctica. The PPCC was

carefully researched and designed to
encourage penguin behaviors seen in
the wild, such as nesting, and porpois-
ing out of the water. The exhibit will
feature a 326,000-gallon, 25-foot-deep
aquatic area, with viewing opportuni-
ties from above and below. A total of 83
penguins will call the new center home,
including gentoo, macaroni, rockhop-
per and king species. Call 248-541-5717
or visit detroitzoo.org. —Bridget Hill

CALENDAR

Through Sept. 11
“Kings, Queens and
Castles,” interactive,
kid-friendly chess exhibits;
World Chess Hall of Fame,
St. Louis, MO; 314-367-
9243; worldchesshof.org

Through Dec. 31 “Dylan,
Cash, and the Nashville
Cats: A New Music City,”
American music icons and
evolutions in Nashville's
sound; Country Music Hall
of Fame, Nashville, TN;
615-416-2001; country-
musichalloffame.org

March 12 Kona Brewers
Festival, craft beers, food,
more; King Kamehameha's
Kona Beach Hotel,
Kailua-Kona, HI;
konabrewersfestival.com

March 12—Aug. 28 “Our
City, Our Collection:
Building the Museum’s
Lasting Legacy,” tracing
the museum’s history;
Oklahoma City Museum of
Art, Oklahoma City, OK;
405-236-3100; okemoa.com

March 25-27
WonderCon, a major
pop-culture event;

Los Angeles Convention
Center, Los Angeles, CA;

comic-con.org/wea

April 1-30 Skagit Valley
Tulip Festival, fields bloom
through the month (timing
nature-dependent); Skagit
Valley, WA; 360-428-5959;
tulipfestival.org
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SUS . The Salmon Cooker
--Sourdough Bakery

"« Gold Rush Food Court

- Homemade Ice Cream

. 'Gifts

- Pirates Plunder

Fun
) '+, - The Seattle
/. Great Wheel
. Exploring
_ the Waterfront

I Wi 4
o /

More Than
JustA
Great View!

Pier 57
1301 Alaskan Way, Seattle, WA
Seattle’s HistoricWaterfront

The Fisherman’s - 206.623.3500
W= The Crab Pot - 206.624.1890
minerslanding.com
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Big Sur / Ventana Wilderness

SPRING IS AN IDEAL TIME TO EXPLORE SPECTACULAR COASTLINES AND
TRAILS NEAR MONTEREY By Peter Potterfield

THE CALIFORNIA COAST offers one of the
most scenic drives in North America. The
marvel of engineering known as Highway 1
takes you along the cliff's edge as the road
follows the twists and turns of the rugged,
stunning Pacific coastline. Yet for a fuller
experience, you need to get out of the car.
The Big Sur area gives you opportunities to
stroll to a picturesque beach or backpack
into the wilds beside the highway.

Head to Big Sur by way of Carmel-by-
the-Sea, about 7 miles southwest of the
Monterey airport (75 miles south of San
Jose). Stop in town and enjoy the beach
and village feel. Then head south on the
coast highway; cross the iconic Bixby Creek
Bridge; and arrive at the multiagency visitor
center at Pfeiffer Big Sur State Park. This
site has parking, restrooms and rangers to
provide information and permits.

My favorite overnight backpacking trip in
the area ventures into the rugged Ventana
Wilderness. From the visitor center parking
lot, start out on the well-maintained Pine
Ridge Trail. You'll soon leave the state park
and ascend into the magical Ventana, with
its groves of redwoods and oaks, clear-
running rivers and inviting pools. Much
of the quarter-million-acre wilderness is
“chaparral”"—dense, low brush that covers
often-sunny hillsides.

Spring weather conditions tend to be
mild, perfect for backpacking along the
ridge trail that stretches for 10 miles until
you reach camp at Sykes Hot Springs. The
beautiful scenery in this area is comple-
mented by 102-degree natural pools—enjoy
a soothing soak here before bed. Then
retrace your steps to the visitor center in
the morning.

FOR A GREAT SIDE TRIP, drive
from Big Sur Station down Highway 1
and then along Sycamore Canyon to
the Pfeiffer State Beach parking lot.
Then follow a quarter-mile trail to one
of the most-photographed beaches on
California’s central coast.

Pine Ridge Trail to Sykes Hot Springs
Distance: 20 miles roundtrip from Big Sur
Station. Elevation gain: 2,000 feet on the way
in, 2,000 feet on the way out, about 6 hours in,
4-5 hours out. Details: Moderate difficulty; best
hiked early spring to midspring. Hiking permits
not required, but campfire permits are, even for
backpacking stoves. Avoid poison oak in
chaparral areas. Info: Big Sur Station in Pfeiffer
Big Sur State Park: 831-667-2315; Monterey
Forest Service Ranger Station: 831-385-5434;

Ventana Wilderness Alliance: ventanawild.org.
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Fred Hutch - Seattle Children’s - UW Medicine

At Seattle Cancer Care Alliance, we treat cancer care differently. It’s care that harnesses
the powerful science and devoted collaboration of Fred Hutch, Seattle Children’s
and UW Medicine to help people live longer, better and richer lives. It’s one-of-a-kind
care that moves patients, like Karen, past boundaries and toward hope. Learn more about
Karen’s story at SeattleCCA.org.

Seattle
Cancer Care
Alliance
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AT LARGE

The Bloomsday Experience

A LONCTIME PARTICIPANT TELLS WHY THE POPULAR EASTERN
WASHINGTON RUN IS SO SPECIAL By Darryl Genest

n the morning of May 1, downtown

Spokane will be filled with excitement

and anticipation as more than 50,000

people gather to await the start of the
4oth Lilac Bloomsday Run, one of the largest timed
races in the world. Eager participants will arrive
three hours prior to the g A.M. start time for the 12K
(7.46-mile) race. It is an excitement | know well,
having run this race 37 times.

Bloomsday has become one of the finest road races
in America and one of Spokane’s largest annual events.
The run has also come to mean a lot more than just a
road race. In Spokane, it is thought of as a celebration
of spring, a time when neighbors become reacquainted
with their community after a long winter and share in
the Bloomsday celebration of health and fitness. For
me, it is a special event that evokes many memories
of growing up in Spokane and running the race over
the years.

The Lilac Bloomsday Run was founded in 1977 by
marathoner Don Kardong, who had competed for the
U.S. Olympic team the previous year in Montreal. The
inaugural event attracted about 1,100 participants,
including Olympic runner Frank Shorter. The next year,
famed Boston marathoner Bill Rodgers attended,
helping to increase awareness of the event, which also
was expanded to include walkers and drew more than
5,000 participants. Attendance continued to grow in
the following years as the race offered prize money for
elite runners and expanded participating categories to
include wheelchair athletes.

It was an early March day in 1979 when | first
thought about running Bloomsday. | was a tall seventh
grader who weighed g5 pounds soaking wet. | had
never taken part in track and field before joining the
team that year. Our coach gave us all fliers for the race,
which was in its third year, and told us we had nine
weeks to train. Little did | know that race would
become a part of my life.

Even after all these years, | still look forward to the
activities on the day of the race, which is one of the
best-organized events | have attended. | watch the
streets near the starting line fill with participants

wearing sporting attire in
every color imaginable,
The race announcer
keeps us entertained as
he counts down the
minutes to start. We
listen as the Canadian
and United States
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national anthems are
sung. Helicopters from
local television news
stations fly overhead and
add to the atmosphere as
they film the event.

The anticipation builds
as my group gets ready to
run. A starter pistol is

fired, and we are off,
jockeying for position as
thousands of people race

down the crowded street—my heart pounding and Maore than 50,000 people
gather in downtown Spokane
each spring to participate in
the Lilac Bloomsday Run,
one of the world's largest

timed races.

adrenaline flowing.

The experience of participating in an event of
this size is awe-inspiring whether you are running,
jogging or walking. You are energized by the camarade-
rie of the participants, the high-energy volunteers and
the thousands of spectators who line the race course.
The scenic views along the route are wonderful, with
the Spokane River dominating the geography, and at
least a dozen bands playing music from stages placed
at spots along the course. To mark the race’s 4oth
anniversary, there will be 40 bands playing this year.

As usual, | can't wait for Bloomsday. After all, what
better way to celebrate the arrival of spring than with
50,000 of your closest friends?

DARRYL GENEST earned All-American honors in cross
country at Eastern Washington University, where he
helped the Eagles win the 1982 NCAA Division |l Cross
Country Championship. Today, he is the head coach of the
Federal Way Track Club. For information about signing up
for the Lilac Bloomsday Run, call 509-838-1579, or visit
bloomsdayrun.org.
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Ulrimate Wave Pendant
with Opal Inlay and Diamonds

Our Wave Pendant Collecrion
comes in several styles and
sizes and is available in
14K Yellow, White or Rose Gold

An incomparable collect\lon .
Hawaiian and Island hfestyle _]E e Loy

OAHU: Ala Moana Center + Outrigger Waikiki on Kalakaua Avenue * Waikiki Beach Walk « Hilton Hawaiian Vilk age ¢ PDI
MAUI: The Shops at Wailea + Whalers Village + Front Street® Lahaina Cannery * Qlteen Ka'thumanu Center + Hyart Regency Maui F Grand Wailea Rﬁoﬂ
KAUAI: Poipu Shopping Village + Grand Hyatt Kauai
BIG ISLAND OF HAWAILI: Kona Marketplace + Kings' Shops + Hilcon Waikoloa Village
NORWEGIAN CRUISE LINE: Pride of America
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NEW YORK: Roosevelt Field PHILADELPHIA: The Plaza at King of Prussia = PLEASANTON: Stoneridge Mall
PORTLAND: Washingron Square  SAN DIEGO: Fashion Valley » Horron Plaza  SAN FRANCISCO: PIER 39
SAN JOSE: Valley Fair  SEATTLE: Bellevue Square = WASHINGTON, D.C.: Tysons Corner Center
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Replace expected with

AWESOME.

SWAP MEAT for Alaska Seafood. It's a matter of taste.

Replace veal in Veal Parmesan with delicious Alaska Cod and savor the difference. “ﬁstq
Wild and sustainable Alaska Seafood does more than bump up the flavor. It's better ’;ﬁ/&"hpnun
for our planet and your body. Healthier planet. Healthier you. That's pretty awesome. = My ==
Discover more ways to SWAP MEAT at wildalaskaseafood.com

Wild, Natural & Sustainable*
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Open a 19-month CD

1.107%

www.HomeStreet.com

[ HomeStreet] Bank

*APY (Annual Percentage Yield) effective January 6, 2016, and is subject to change. $500 minimum balance required fo open and obfain the advertised

APY. Enfire balance of the CD must be new money, not on deposif in any HomeSireet Bank account within the past ninefy days, or funds
from a maturing 15-month or 60-month CD af HomeStreet Bank. Available for personal, business or IRA (Individual Retirement Account)
FDIC ===

CDs. Penalty may be assessed for early withdrawal, Fees could reduce earnings on the account.
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1. Portland Timbers,”
2015 MLS Cup
champions.

2. Jordan Morris
(in blue).

3. Jelle Van Damme (l.),
Ashley Cole (r.).

»

@ _ 5. Yura Movsisyan
A «  (inred).

EASTERN CONFERENCE NOTES

Columbus Crew SC: Last season’s Eastern Conference champs
hope for continued success, led by forward Kei Kamara, who was in
the running for 2015 MLS MVP honors. New York Red Bulls: Shaun
Wright-Phillips joins his brother, Bradley, the Red Bulls' standout
forward. D.C. United: News from the off-season includes the
signing on loan of promising 21-year-old Argentine midfielder

FIELD NOTES

MLS Season Kicks Off

This month brings a fresh start for Major League Soccer, and
teams from the Western Conference, several of which are
sponsored by Alaska Airlines, including the MLS Cup cham-
pion Portland Timbers, have high hopes. Here are a few of the

teams to watch as the season begins. —Kevin Lee-Simion

1. Portland Timbers: Coach
Caleb Porter has been rewarded
with a contract extension after
guiding his team to a 2015 MLS
Cup victory, and one of the new
Alaska Airlines—sponsored jersey
options for the team will feature
a championship star. Many
players from last season's
championship team are
returning, including midfielder
Darlington Nagbe, who recently
gained U.S. citizenship and

was promptly called up to the
U.S. Men’s National Team.
Additions to watch: Jermaine
Taylor, defender; Ned Grabavoy,
midfielder; Jack McInerney,
forward. March matches:

March 6 v. Columbus Crew;
March 13 at San Jose Earthquakes;
March 19 v. Real Salt Lake.

2. Seattle Sounders FC:

Head coach Sigi Schmid is
weighing options and testing
formations to get the most out
of his offensive assets. While
seeking contributions from a

set of seasoned veterans that
includes forward Clint Dempsey,
Seattle has also expressed an
openness to giving young players
chances. Additions to watch:
Joevin Jones, defender; Jordan
Morris, forward. March matches:
March 6 v. Sporting Kansas City;
March 12 at Real Salt Lake; March
19 v. Vancouver Whitecaps.

3. LA Galaxy: A perennial
contender, the club made many
changes during the off-season in
an effort to maintain its high
standard for player quality.
Additions to watch: Ashley Cole,
defender; Jelle Van Damme,
defender; Nigel de Jong,
midfielder. March matches:
March 6 v. D.C. United; March 12
at Colorado Rapids; March 19 v.
San jose Earthquakes.

4. San Jose Earthquakes:

The "Quakes” have a newly
bolstered roster, and are looking
to build on a late-season surge
of success last season. Additions
to watch: Andrew Tarbell,
goalkeeper; Andres Imperiale,
defender; Simon Dawkins,
midfielder/forward. March
matches: March 6 v. Colorado
Rapids; March 13 v. Portland
Timbers; March 19 at LA Galaxy.

5. Real Salt Lake: Forward
Yura Movsisyan, who helped RSL
win its first title, the 2009 MLS
Cup, is returning and has signed
for one year. Additions to watch:
Chris Wingert, defender; Omar
Holness, midfielder; Sunday
“Sunny” Stephen Obayan,
midfielder; Yura Movsisyan,
forward. March matches:

March 6 at Orlando City SC;
March 12 v. Seattle Sounders:
March 19 at Portland Timbers.

Luciano Acosta. Orlando City SC: An expansion team last year,
Orlando looks to build on a midfield that includes star Kakd and
Darwin Cerén, El Salvador’s National Team captain, who re-signed
in the off-season. New York City FC: Last year's other expansion
side hopes to coordinate its wealth of international star power. In
former French national team player Patrick Vieira’s first season as
head coach of NYCFC, there may be more emphasis on defense.
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Seattle Gets Festive

SPRING SHOWS AND FESTIVALS WILL SHINE IN THE EMERALD CITY

World Rhythms
Drum beats and dancing
feet will be showcased at
Seattle’s 23rd-annual World
Rhythm Festival, April 8-10.
Seattle Center will host
regional, national and
international performers in
a celebration of traditional
rhythm and dance from
Africa, Asia, Cuba, Brazil,
India, the Middle East and
the United States. The festival will feature more than 100
performances and workshops, all free to the public. To learn
more, visit swps.org. —Bridget Hill

In Full Bloom

THE BLOSSOMING OF CHERRY TREES in spring tradition-
ally represents a time of hope and new beginnings. The
annual Seattle Cherry Blossom & Japanese Cultural
Festival marks the hope of the season and also honors

Art in the Park

» Magnuson Park will host
the 28th-annual spring
Best of the Northwest Art
and Fine Craft Show, April
9-10, spotlighting 100
artists and crafters, and

a historical event: |apan's gift of 1,000 cherry trees to
Seattle in 1976. The festival, which will take place at
Seattle Center, April 22-24, will educate and enrich
visitors with live performances, hands-on arts-and-

crafts demonstrations, and visual-art displays relating works including jewelry,

b S e Dadieated tb braadeni Sydni Sterling, Italian furniture, metal sculptures and more. The
BJApah $cuiurli harige: Decichtod © SRcacening Panels: Solo Rosso show will offer food, art activities for children
understanding and friendship between Japan and the (2015). and chances to buy distinctive handmade
Pacific Northwest, the festival is free to attend. Alaska treasures. Learn more at nwartalliance.org.

Airlines is a sponsor of Seattle Center. Call 206-684- ~Bocgrs il

7200; visit cherryblossomfest.org. —Bridget Hill

Other Seattle Festivals:

Washington Cask Beer Festival, March 19;

cask-conditioned beers from Washington state Costumes and Culture

breweries; Seattle Center Exhibition Hall. » Immerse yourself in Japanese popular culture when
Sakura-Con returns to the Washington State Convention

COURTESY: SAKURA-CON

Taste Washington, March 31-April 3; wine

CLOCKWISE FROM TOP LEFT, COURTESY: SEATTLE CENTER / SCBJCF (SEATTLE CHERRY BLOSSOM & JAPANESE CULTURAL FESTIVAL COMMITTEE)

MESSAGE FROM GUINEA, PERFORMING AT WORLD RHYTHM FESTIVAL 2015 j COURTESY: LEANNA KARG, PHOTOGRAPHY; COURTESY OF THE

Y - ; s y

z and food tastings, seminars, farm excursions and ICenter, March 25 27j Thl_s event features all thmlgs anime,
= 2 T including merchandise, industry presenters, artist shows

x more; sponsored by Alaska Airlines and the 4« | h ey hich d s f

< Alaska Airlines Visa Signature Card; CenturyLink 4n co;p Ay chess games” (in w. i c?stume animieTans
n Field Event Center and other venues act as pieces). Cultural presentations will also teach about
2 Asian traditions. With 23,000 attendees expected, many in
- Vegfest, April 9—10; food samples, cooking costume, Sakura-Con figures to be a show full of character.
ik demonstrations and more, relating to nutrition Visit sakuracon.org. —Kevin Lee-Simion

z' and vegetarian options; Seattle Center

2 Exhibition Hall. Costumed guests attend a ball at a past year's Sakura-Con.
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AMERA DESIGN BY AMMUNITION

Sony RX100 IV This engineering marvel
trumps many DSLR cameras, packing in
functions ranging from an anti-distortion,
1/32,000-second shutter to 40x slow-motion
video capabilities that capture details invisible
to the human eye. With a retractable view-
finder, tiltable back screen and large-diameter
Zeiss lens, this palm-size wonder puts very
good things in a small package (sony.net/
products/di/en-us/products/fskd; $949.99).

HTCRE

This compact,
16-megapixel
camera with a
146-degree wide-
angle lens is
easy to grip and
waterproof to 1
meter—which is
appropriate,
given its periscopelike shape. Use its simple
single-button control to start shooting
instantly—press once for a photo or hold the
button longer for a video. Bluetooth and Wi-Fi
capabilities allow real-time connections to
iOS and Android devices (htc.com/us/re/
re-camera; from $199).

(POLAROID CUBE+) COURTESY: POLAROID,

GEAR

Teeny Travel Cameras
SMALL, PORTABLE DEVICES DELIVER BIG RESULTS By Chaney Kwak

Honey, technology’s shrunk the camera. Size matters for the frequent
traveler, and product engineers are racing to create the lightest, smallest

pieces of equipment that can produce superb images. The following are
five mini-camera devices that add features or capabilities not available

on standard smartphones—and that meet the needs of a wide array of
photographers on the go.

DxO One At a size smaller than a
deck of cards, this camera delivers
the digital-SLR punch of 20.2-mega-
pixel images, connects to a standard
port for an iPhone 5 and other newer
iOS devices, and fits into a pocket.
When connected to the DxO One, a

phone or tablet
functions as

an oversize
touch-screen
viewfinder,
making focusing
as easy as a tap of the finger. Users
can also easily control the aperture,
ISO and other camera settings, or
they can rely on intuitive auto
settings. The easy connectivity also
makes sharing travel photos a
breeze (dxo.com; $599).

Polaroid Cube+

The tough, tiny Cube+
combines Digital Age
functions such as Wi-Fi
connectivity with old-
school cred lent by
Polaroid's iconic color-
spectrum logo. The 124-
degree wide-angle lens

takes image-stabilized HD video and 8-megapixel photographs. Shock-resistant

and easily mounted to metal via a magnetized base, the Cube+ is a vintage-cool,
adventure-ready alternative to a GoPro (polaroid.com/cube; $149.99).

Narrative Clip 2 There’s no need to fumble for the shutter when you can wear

this clip-on square with a built-in GPS that yields 8-megapixel photos and 1080p

(high-definition) video. At 0.67 ounces, this nonintrusive device can record video

or automatically snap pictures at intervals of your choesing—so you can relive

every moment of a journey later (getnarrative.com; $199).

MARCH 2016 ALASKA BEYOND MAGAZINE 39



BECU HOME LOANS

&

BENEFIT OUR OWNERS.

As a member-owned credit union, that would be you.

For more than 80 years, BECU has been putting people over profits. Which means, when you
come to us for a home loan, you can be sure that we're working to find the best loan to suit your
needs and bottom line, not ours. Whether you're a first-time home buyer or seasoned home
buyer, we have a variety of terms, down payment options, low closing costs, and even e-closing
options to match your unique situation. At BECU, you can count on us to be right by your side,
offering online tools, seminars and guidance for a straightforward process that will make you
feel right at home. Visit BECU.org to learn more or to schedule an appointment with one of our

mortgage specialists today.

becu.org | 800-233-2328

Federally insured by NCUA. All Washington State Residents Are Eligible To Join.

Loans are subject to credit approval and other underwriting criteria. Certain restrictions apply. Home loan program,
rates, fees, terms and conditions subject to change without notice. BECU is an Equal Housing Opportunity Lender.



Someone you know
had a little work done

If they saw Dr. Fredric Stern
you'll never know

Dr. Fredric Stern is the Northwest leader in laser
and microsurgical techniques and is on the cutting
edge of the latest treatments to naturally restore

yvour youthful appearance, with minimal downtime.

Whether your goal is to eliminate wrinkles, repair
sun damaged skin, lose a few inches around

the waist or hips, restore your hairline through

microsurgical hair transplantation, or repair and
regenerate your skin with a skin care product ,s‘
made from your own stem cells’ growth factors, ———
Dr. Fredric Stern and The Stern Center can help

transform your goals into reality.
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Fredric Stern, MD FACS
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out from a long winter, more than
80 mushers in Alaska are praying
with their 16-dog teams on a1,049-
mile wilderness trail from Anchor-
age to Nome, Alaska—and never
intersect a highway. The Iditarod
verses the great Yukon River Basin
to Kaltag, and crosses over a coastal
range to Unalakleet. The trail then
follows the Bering Sea coast for 300
miles to the finish in Nome. Mush-
ers might catch a break with weather
above freezing, but just as often,
they'll encounter fearsome winds
and temperatures hitting 40 degrees
below zero. Either way, just let there
be snow.

At its best, the Iditarod is like a
magic-carpet ride through still wil-
derness, the dogs hammering the
harness, barking at moose, occasion-
ally surging to a lope through the
night out of sheer exuberance. Such
moments are the musher’s psycho-
logical reward.

JEFF SCHULTZ | SCHULTZPHOTO .COM



Inspired by 24 hours of daylight
Kicker Session IPA, an all day brew with fruity Citra and
Amarillo hops and a burst of bright citrus Simcoe hop aroma. BREWING CO:
Brewed and bottled in Juneau, Alaska.




After 43 runnings, the annual Iditarod remains an
authentic winter challenge, a raw wilderness adventure
that is unique in the world of sports. For one, the race is
an egalitarian affair. Women and men, from 20-some-
things to 50-somethings, have won the event. The rules
apply equally to all participants. The quality of the dog-
team athletes, training, the resourcefulness of the
musher—and luck—all contribute to a successful race.

Everyone wants to arrive at the finish in Nome with a
healthy, happy dog team, and the competition is ostensi-
bly a secondary consideration. Yet the top racers surely
think about placing. After all, there are trophies, cash
awards and valuable bragging rights on the line.

Having won the Iditarod in 1989, I can personally
attest to a well-known existential predicament that is
peculiar to dog mushing. A musher is not running the
1,000 miles to Nome—it’s the huskies who pull the sled,
and no amount of personal sacrifice will impress an
imperturbable sled dog. The dogs don't care if you're
exhausted, or you want to impress your girlfriend and
appear on TV. They don’t know, nor do they care, how
much you spent on dog food last month, or that you've
dreamt of winning the Iditarod since you were 5 years
old. Unless you are wholly committed to your loyal hus-
kies, and cater to their natural inclination to travel and to
their well-being along the way, you will never do well in

distance racing. It's a hard-and-fast rule, inviolable, and

EFF SCHULTZ | SCHULTZPHOTO .COM

JEFF SCHULTZ j SCHULTZPHOTO.COM
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IDITAROD TRAIL SLED DOG RACE
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in the mind of every musher, a competitive and moral
compass: Dogs first.

I recently watched an interview with Joe May, the
1980 Iditarod champ, at the Iditarod Insider website.
Recalling his triumph as a much younger man, he
brought out a trophy that was awarded to him in 1982
by the Iditarod race veterinarians for excellent dog care.
The Alaska Airlines Leonhard Seppala Humanitarian
Award, as it is now known, is no popularity contest;
vets stationed at each of the checkpoints along the
race route collectively rate the mushers on objective

observations. May said that he has long prized his
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& “TRAIL SALE”!

“Special Thanks to all our customers. It's you who make Anchorage Chrysler Dodge a
winner as Alaska’s Largest Chrysler, Dodge, Jeep and RAM dealer and allow us to keep
s the Iditarod running sirong. When you buy from us, your Hometown Dealer, you inspire
il us to continue to sponsor the Last Great Race®.” — Rod Udd, Owner
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Seppala award over the championship trophy he won 35
years ago. The Seppala award serves as validation of his
commitment to his team.

Martin Buser, who has won the Iditarod four times,

has, more remarkably, won the Seppala award five times.

IN 2015, unusually warm winter temperatures and lack
of snow south of the Alaska Range forced officials to
change the start of the Iditarod to the Interior city of
Fairbanks.

This year, race officials have been communicating
with locals of 18 villages along the race trail who are
monitoring trail conditions. In January, Race Director
Mark Nordman flew the Iditarod route, specifically to
inspect the notoriously rough trail on the north side of
the Alaska Range. Some years, the mountains cast a
snow shadow through an area known as the Buffalo
Tunnels, a winter range for a herd of bison. In 2014, the
north side of the Alaska Range was completely without
snow, and mushers battled minor injuries and broken
sleds on rugged trail. The dogs, delighted to be pulling
on terra firma rather than loose snow, lost all common
sense and went even faster. Understandably, this was
more adventure than expected, and mushers, remember-
ing their bruises, have been leery to travel this section of
trail without an assurance of snow. Fortunately, the 2016
trail over Rainy Pass is reported to have snow cover, so
the race is scheduled to follow the traditional Iditarod
trail from Willow to Nome.

Should a February thaw dissolve the trail, plans are in

JEFF SCHULTZ [ SCHULTZPHOTO COM

JEFF SCHULTZ [ SCHULTZPHOT

Unless you've traveled with

an elite team of Alaskan huskies, it
is difficult to know their unbridled

power and grit.

place to again start the race in Fairbanks.

This year's expected 86-musher field includes com-
petitors from the United States, Canada, Sweden, the
U.K. and Norway. Eight Norwegians will fly their teams
to Alaska. They have a long history of travel by dog team,
take the sport of long-distance mushing seriously and
have proved they can compete with Alaskan mushers.

Robert Sotlie, 59, is a firefighter from Hurdal,
Norway. He won the Iditarod in 2003, skipped a year, and
won again in 2005 to prove he was the real deal. He

i e

»

»>
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>_) has also won the Finnmarkslepet, Europe’s
premier long-distance race, three times.
Sorlie raced the Iditared in 2014 and
finished 21st, but in all fairness, he had
some setbacks in the Buffalo Tunnels and
later commented, “I run into burning
buildings for a living, but I have never
been so scared.”

Other Norwegians are respected, as
well. Sigrid Ekran, age 36, won the Finn-
marksloppet in 2014 and 2015, and is now

considered Europe’s best long-distance

JEFF SCHULTZ | SCHULTZPHOTO.COM

musher. In 2014, she, too, had problems
on bad Iditarod trail and sported twin
black eyes all the way to Nome. She finished 11th.

Ralph Johannessen, 56, a good friend of Sorlies, has
also had very good results in Norway and is capable of
running at the front of the pack.

The most formidable Norwegian competitor is Joar
Leifseth Ulsom, age 29, from Mo i Rana, Norway. Tall,
easy-moving and soft-spoken, Ulsom has placed fourth in
the Iditarod, and he seems to be perpetually racing, even

traveling to Russia. Ulsom seems comfortable in all
kinds of conditions, and because he has spent so much
time with the dogs, his life on the trail appears effortless.
Of all the resolute mushers in this year’s race, Ulsom and
2015 champ Dallas Seavey are the two who seem to have
the natural athletic advantage.

Dallas Seavey, the three-time winner, is the indisput-
able archetype of Iditarod competitors. He won in 2012 at

THE POWER OF TWO

Span Alaska has acquired Pacific Alaska
Freightways, and that means more
warehouses, more equipment, and
more manpower dedicated to shipping
to, from, and within Alaska.

Span Alaska now ships more freight
than any other carrier to Alaska. But it's
not just about size. Expanded services,
new hubs, and broader expertise mean
we can serve you even better. And
that's always our goal.

Shipping to Alaska?
Call Span Alaska.

48 ALASKA BEYOND MAGAZINE MARCH 2016

|
'
4
TRANSPORTATION INC |y

(\SPAN ALASHA |

1.800.257.7726 » www.spanalaska.com



age 25—the youngest to ever win the Iditarod—and again
in 2014 and 2015. Seavey was an accomplished wrestler.
He was a Junior U.S. National Champion at 125 pounds,
trained for a year at the U.S. Olympic Training Center,
and was on the 2005 Junior National team. Wrestling
obviously provided Seavey with a solid athletic education
and mindset. His pure athleticism, his stamina and

his alertness in the final days of the Iditarod race are
absolute advantages.

Additionally, Seavey comes from a mushing family.
His father, Mitch Seavey, is a two-time Iditarod champ
(most recently in 2013), and his grandfather, Dan Seavey,
ran the first Iditarod in 1973. Mitch and Dallas are fiercely
independent and maintain separate kennels, but the two
are said to talk almost daily by telephone. Mitch finished
second last year behind Dallas.

Dallas may find that his dad is again his toughest
competition—or vice versa.

Of course, the Seaveys will be targeted by a host of
accomplished challengers. Jeff King, 59, a four-time
champion, doesn’t discount Dallas’ recent dominance,
but points out that the victories have been by slim mar-

|EFF SCHULTZ { ALASKASTOCK

gins, and therefore he’s vulnerable to an upset.

One racer who understands those slim margins very
well is Aliy Zirkle, 46, from Two Rivers, Alaska. She has
finished second three times right behind a Seavey.

>
MERC"‘ES Earn more miles dining at Sea-Tac.

With Merchant Miles, you add miles to your existing mileage plan when you
SEA- TAC | eat, shop and park at Sea-Tac Airport. Sign up for free at seatacshops.com.
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IDITAROD TRAIL SLED DOG RACE

Join us at SEARHC |

a n d WO rk i n a n e nvi ro n m e nt who think she is due for a lucky break.

She races with a contrarian strategy.
Rather than stopping in villages where

Where gualitv o e makes a difference to warm shelter is often available, she pre-
you and the juality of care makes a difference
in the lives of the communities we serve!

fers to camp along the trail so that her

rest-and-run schedule is more rhythmic.

" e

JEFFSCHULTZ | ALASKASTOCK

CURRENT OPENINGS INCLUDE: 3> Veterinarians check Mich Seavey's

* Providers including Physicians, * Behavioral Health
Midlevel Providers & Dentists * Nursing

* Performance Improvement * Finance

» Ancillary services including Lab, » Health Information Management She can also travel rather anonymously
Radiology, Physical * Facilities since her competitors rarely see her.

Therpy/Occipstions) Therpy * Administrative & Support Staff While the strategy has certain advan-

Please contact Kathy Miller, Professional Recruiter to learn more about these tages, she has to work harder to accom-
exciting opportunities via email to kmiller@searhc.org or (907) 966-8658. modate her dogs outside of a village,
especially in cold weather.
Another woman figuring prominently

.-.- S EARH ‘ on the 2016 elite list is Jessie Royer, 39,

from Darby, Montana. She finished
www.searhc.org SOUTHEAST ALASKA REGIONAL HEALTH CONSORTIUM

fourth in 2015 and has earned a place on

any top-five contender list. She is a ranch
girl, can ride a wild horse, and is a totally
engaging personality. Tough, practical

. and unflappable, she seems to thrive in
inclement weather and never met a
RADAR SCHOOL
WE HAVE BEEN DISCUSSING the mushers,
m% but what about the huskies? A competi-
tive Alaskan husky is typically a 35- t
AVAILABLE COURSES INCLUDE: Gwe 3qdan “""J * ’plfla ! 13’ d‘,’
ECDIS, ARPA, RADAR OBSERVER e e oo g

RADAR RECERTIFICATION & CUSTOM COURSES is a mix developed for traveling along the
traplines of the Yukon and Koyukuk

rivers. Fast-moving and incredibly
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Mushers may welcome warm beds and hot showers at the end of the Iditarod Trail,
but one of the most sought-after rewards in Nome is Norton Sound Red King Crab.
Our unique through-the-ice fishery peaks in March as fishermen deliver crab daily!

But you don't need to run the Iditarod Trail to taste

Alaska'’s best red king crab. Find Norton Sound N
Red King Crab at fine sellers of seafood, our

retail store in Nome or online at
NortonSoundSeafood.com.

Located on the Ship Canal near the Fremont Bridge
3014 3RD AVE N SEATTLE | 206-284-3000 | PONTIGRILL.COM
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TEAMS TO WATCH

>»> This year | will be hosting a daily
ditarod Insi

sh at the laitaroc aer {SEE
Iditarod.com) to explore questions,
look at trail results, and elicit com-
mentary from fans and Iditarod
experts. | recently teamed up with
Bruce Lee, a commentator traveling
with the Iditarod Insider film crew, to
compile a Top-10 prediction. There

are many mushers who could take all
the marbles, but Lee and | came up
with the following, in no particular
order:

28. He’s won three
times and is at the top of his game.
His kennel is still improving and his
teamn should be awesome this year.
He is very active and disciplined and
sets a high standard for dog care.

N 56, two-time
champ. Father of Dallas; maybe
Dallas’ worst nightmare. He has the
same patient style as his son and
knows how to win.

39. Very consistent,
her team speed has improved, and
her training in Montana has been
excellent.

46. She has placed
second three times. How can
anybody be so close and not be
a favorite?

2g. This Norwegian
is perpetually racing, never tired,
never out of the front. In his first
Iditarod in 2013, he placed seventh.

59. The four-time champ
has at least once beat everyone in
this list in his 25 Iditarod starts.

36, comes from
Norway with a team that won the
European Finnmarkslopet in 2014
and 2015.

; 25, from Willow,
Alaska, earned his spot on the list
with an eighth-place finish in 2015.

etit, 36, born in France
but now living in Girdwood, Alaska,
has shown signs of brilliance, placing
in the Top 10.

36, from Eureka,

Alaska, has impressed fans with his
steadily improving team. He won the
Yukon Quest in 2015. —/.R.



IDITAROD TRAIL SLED DOG

motivated to pull, the Alaskan husky is a
breed in constant development. Mushers
are well aware of pedigrees, but wary of
allowing kennel genetics to become too
narrow. Hybrid vigor is necessary, and
mushers are constantly evaluating other
dogs and getting pups from top perform-
ers who exhibit durability. A musher's
view of the Alaskan “breed” is based on
performance, and therefore establishing
a registered breed is of little interest.

Theoretically, a 50- to 6o-pound
Alaskan husky combines heart and lung
into an efficient 100-mile-a-day biological
miracle. Exceptions do exist. Jeff King is
often seen with his arms around a behe-
moth 76-pound Alaskan husky named
Barnum who has accompanied the
champ on numerous Iditarods and fig-
ures in his kennel breeding plan.

Malemutes, the iconic arctic bruisers,
are thick-coated 100-pound freighters
designed for rugged duty, but are too
slow for racing and not represented in
2016. Purebreed Siberian teams do well
in the Iditarod, but they, too, are special-
ized for freighting and have never been
truly competitive alongside the elite and
faster Alaskan husky teams.

Unless you've traveled with an elite
team of Alaskan huskies, it is difficult to
know their unbridled power and grit.
Sixteen dogs, the maximum allowed by
the Iditarod rules, on a wilderness trail
can be a breathtaking wonder. They are
incredible athletes with exceptional
stamina and metabolic efficiency. Elite
huskies can process more than 10,000
calories per day, and on little rest travel
1oc miles or more a day. These excep-
tional individuals may seem unremark-
able in the first days, but as the race
progresses their endurance l]f‘COI“E‘

obvious.

THE FIRST IDITAROD, IN 1973, was met with
incredulity. Some critics thought it was
foolhardy and beyond the capacity of the
sled dog. The founder of the race, Joe

Redington Sr., and his mushing partners

SAFETY |5 OUR LICENSE
TO DO BUSINESS.

- TOM HENDRIX, VICE PRESIDENT, (

carlile.biz | PEOPLE WHO DELIVER

Live. Love. Learn.
Teach in Alaska!

| MAKE A DIFFERENCE IN THEIR WORLD.

* K-12 teaching opportunities
» Excellent benefits
» The adventure of your life

North Slope Borough School District - teach@nsbsd.org - 907-852-5311 - www.applitrack.com/nsbsd/onlineapp/
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Working Together To Achieve Excellent Health

A place to learn.
A place to be.

Through native self-determination and culturally-relevant health systems, we strive
to be the healthiest people. Serving 28,000 patients over a vast 75,000 square
miles, help us continue this legacy while preserving tradition with sensitivity
to our heritage. Join us and enrich your own career and life experiences.

Current openings include: Nursing, Physicians, Mid-Level Providers (NP/PA),
Physical Therapists and many more. For additional opportunities or more

information, please contact us or visit our websites today!

YukoN-KuskoxwmM HEALTH CORPORATION ff’ni

Headquartered in Bethel, Alaska

www.ykhc.org (800) 478-8905 www.ykhcjobs.org

WorldMark & Vacation Internationale
HILTON-WESTIN-SHERATON-MARRIOTT-DISNEY-DIAMOND
MEXICO, ORLANDO, HAWAII, LAS VEGAS, EUROPE & More

NEVER PAY RETAIL FOR TIMESHARE PROPERTIES!
SmartShare.com the Timeshare Resale Specialists
TOLL FREE 800-338-2900 or visit www.SmartShare.com
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believed it was possible to travel to Nome
in a race format, but no one knew for
sure. Dick Mackey, who would win in
1978, told me humorously that the first
Iditarod more or less just seemed like it
was a good idea.

Dick Wilmarth quieted the doubters
and won the first Iditared in 20 days 49
minutes. Everyone broke a lot of trail, Tt
was possible to race sled dogs over a
thousand-mile course.

Now, the race is won in less than half
that original time, and many dogs even
run other long-distance races just weeks
apart; specifically, the Yukon Quest, a
goo-mile race between Whitehorse,
Canada, and Fairbanks, Alaska.

I was the first competitor to win both
the Yukon Quest and the Iditarod,
though those victories came in separate
years. My mushing friends and I never
imagined in the 1980s that a dog team
could travel both trails competitively in
the same year.

Then the incredible Lance Mackey
made his mark on Iditarod history.
Mackey, now 45, first raced the Iditarod
in 2001 and finished unnoticed in 36th
place. Mackey made a living at the time
on the Bering Sea commercial fishing
fleet—a dangerous and itinerant life,
and he openly admits that he was rebel-
lious, unfocused and adrift. His life
changed dramatically, however, when
he was diagnosed with throat cancer
that same year, and underwent surgical
and radiation treatments. His salivary
glands were removed, among other
procedures, and he still suffers from
neurological damage.

Following treatments, he returned
home, physically diminished, to contem-
plate his future, often recuperating in the
warm cab of his truck, watching over his
kennel. Still recovering from treatments
and unable to eat a full meal, he ran the
2002 Iditarod with a stomach tube,
periodically thawing out Ensure and
pouring the mix down the tube. Unable

to take in enough calories, he eventually



IDITAROD TRAIL SLED DOG RACE

scratched and did not finish the race.

Over the next several years, Mackey
steadily built his team, raced anywhere
he could, and developed a unique
insight and strategy. He began a furious
schedule of racing, and ran both the
Yukon Quest and the Iditarod in the
same year. He won the Yukon Quest in
2005 and 2006, and also placed Top 10
in the Iditarod those same years.

In the summer of 2006, Mackey
stated that he intended to win both races
the following season—nearly 2,000
miles of trail. Tt was a comment widely
ridiculed at the time, but he was plan-
ning to completely change what we
knew about sled dogs.

On February 20, 2007, Mackey, his
team and his famous lead dog, Larry,
departed Whitehorse with the thermom-
eter hitting 40 below and went on to win
the Yukon Quest. On March 4, 2007,
Mackey and team left Anchorage and
took control of the Iditarod with powerful
runs in the last third of the race. Mackey
had done the unthinkable, winning both
distance races in the same year.

Still, he had detractors who contended
that his improbable feat was a fluke. In
2008, Mackey quieted all critics and won
his fourth Yukon Quest and his second
Iditarod. No other musher has ever
accomplished this feat, and Mackey did it
twice. In 2010, he was second in the
Yukon Quest and first in the Iditarod.
Mackey has won a total of four Iditarods:
2007, 2008, 2009 and 2010.

Lance Mackey may very well be the
greatest musher of all time, and he may
prove it again this March. Yet there are a
number of elite mushers, with willing
and eager teams, ready to make their
own marks on the Iditarod, The Last
Great Race. ah

Joe Runyan won the Iditarod in 1989.
He no longer races sled dogs, but provides
commentary at Iditarod.com. Runyan
farms in Cliff, New Mexico, and raises

English pointers.
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UNSEEN
ALASKA

SMALLVILLAGES, BIG ADVENTURES

Experience the Catch of a Lifetime

UNSEENALASKA.COM

Voted Best Sports Bar

Across from the Space Needle.

When you bring in or mention this ad.
(one per customer)

140 4th Ave.N.,Suite 130

206.404.7767 www.sportrestaurant.com
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caravan of camel merchants
traverses a Moroccan desert,
casting an enchanting shadow
captured by photographer Art
Wolfe. A polar bear cub stands
behind its protective mother
on Norwegian ice, creating
it an endearing moment for
_ )\ 3 : : photographer Jon Cornforth.
7 Y- b Professional photographers

e . NN w such as these, and many
= '“’T‘)\ Na tﬁ others, scour the planet for
”( images that thrill, entertain
and inform us. Producing
such photos is an art, a well-
honed craft—and the right
tools for the job are essential.
In the following pages, we've
asked professional photogra-
phers about their equipment
and the techniques critical to
their specialties. From wildlife
photography to portraiture to
capturing extreme action
sports, here's how the pros get
those amazing shots.

SIX PROFESSIONAL
PHOTOGRAPHERS
SHARE TIPS FOR
CHOOSING THE RIGHT
GEAR, AND TECHNIQUES

Art Wolfe captured this shot of a camel train on the Sahara Desert from a small plane. FOR CREATING GREAT
PHOTOGRAPHS

great photos  wowwe
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ART WOLFE

Art Wolfe has photographed on every continent on the planet over the course of his
40-year photography career. Known for his wildlife and travel photography. Wolfe is
an advocate for environmental conservation and world cultures through his
photography that spans the genres of art and journalism. In addition to his print
projects, he also hosts the television series Art Wolfe's Travels to the Edge.

B CAMERAS AND LENSES: For most of his travel and wildlife photography,
Wolfe uses Canon 5DS R and 1Dx cameras. "The Canon 5DS R offers much
more clarity in the shadow and highlight details while maintaining the conve-
nience of a lighter-weight body," he says. A majority of his images over the
last few years have been shot with just two lenses: Canon's 16-35 f/2.8L Il
and the 70-200 f/4L IS. To cover the focal lengths between these lenses, he
uses a Canon 24-105 f/4L IS. "It's a great walk-around lens for shooting in
crowded markets, portraits and architecture,” he says. For wildlife, he often

uses a Canon 200-400 fj4L IS USM and a 1.4 extension tube if needed.

Portland Trail Blazers guard Damian Lillard goes for a layup in a recent

game against the Utah Jazz. Mitchelldyer took the photo with a 300mm
lens from a set of arena stairs. “This angle gets me a little higher off the
ground to look down on the players as they jump toward the basket.”
The location and lens choice also help create a shallow depth of field
that makes the fans go out of focus, for a cleaner background.
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B OTHER GEAR AND ACCESSORIES: A tripod is critical
for much of Wolfe's work, and he uses a Gitzo
GT3542XLS Carbon Fiber tripod that is lightweight
and sturdy. Wolfe also carries an intervalometer for
shooting long exposures and stars, circular polarizers
for all his lenses and a couple of two-stop, hard step
graduated neutral density filters.

M TIPS FOR TIGHT BUDGETS: Wolfe suggests that it is the quality of lenses
that is most important. “While it's great to have a megapixel powerhouse,”
he says, “camera bodies are upgraded and updated all the time, but a good
lens you can use for years."

B TOP PHOTO TIPS: “The best landscape photos are usually taken in the
warm light of dawn and dusk,” Wolfe says. Don't be discouraged by bad
weather, he says. “If you go out on a foggy day, it's rich in color, and longer
exposures can help pick up those hues. Even in the worst conditions, you

can still shoot a macro or close-up shot.”

CRAIG MITCHELLDYER

Craig Mitchelldyer specializes in sports and corporate portraiture as
a commercial and editorial photographer based in Portland, Oregon.
His clients include the Portland Timbers, The Associated Press, USA

Today, Getty Images, and many other newspapers and magazines.

M CAMERAS AND LENSES: Mitchell-
dyer uses the Canon 5D Mark Il for
most editorial work and portraiture,
and the Canon 1D Mark IV for much
of his sports work. “The 5D has
excellent low-light capabilities, and
really great color and shadow
detail,” he says. The 1D is
well-suited to capturing fast action.
“It's really fast at focusing and
shoots eight frames per second,”
he notes. Mitchelldyer's main go-to
lenses are a 16-35mm, 70-2z00mm
and 30oomm. "l like to shoot with
wide, medium and long lenses to
be able to cover any possible thing
that could happen from any angle,”
he says.

B OTHER GEAR AND ACCESSORIES:
In regards to his commercial
portrait work, “lighting is every-
thing," he says. His lighting choices
can range from studio strobes to
multiple Canon 600-EX Speedlites,
allowing him to control the light
when he finds himself on assign-
ments shooting indoors in poorly lit
rooms. As a sports photographer in
the Northwest, he often finds
himself outdoors in the rain, so he
protects his gear with Aquatech rain
covers. Mitchelldyer uses Think Tank

Photo bags to carry his equipment

¥ TIPS FOR TIGHT BUDGETS: When
buying a camera body, the most
important requirements are the
ability to manually control shutter
speed and aperture settings, and
the ability to use different lenses,
he says. “The Canon Rebel is a
great lower-end camera that gives
complete control and allows
different lenses,” he offers as an
example. On lenses, it's important
to have a range of focal lengths, he
suggests, but those on a tighter
budget could consider lenses such
as the Tamron 18-200mm, or the
combination of a Canon 18-55smm
and 75-300mm, or a Canon
28-135mm. What the photographer
sacrifices on these lenses is their
capability in low-light situations,
“but for most everyday uses for the
average consumer, they are great,”
he says.

B TOP PHOTO TIPS: “Watch your
backgrounds,” Mitchelldyer says
“The background is the most
important part of your photo
Sometimes simply shooting from a
lower or higher angle, or moving
slightly left or right, can really clean
up your background and make the
subject really pop.”



JON CORNFORTH

Jon Cornforth specializes in traveling to extreme locations to photograph wildlife and exotic

landscapes. Some of the Seattle-based photographer's favorite destinations are wilderness areas of

Alaska and the Arctic, but his work also leads him to Hawai'i and the South Pacific. His photographs

have won numerous awards and have appeared as covers for Outdoor Photographer, Backpacker,

Popular Photography and Alaska Beyond Magazine.

B CAMERAS AND LENSES: Cornforth has mostly used Canon cameras,
including the Canon 5D Mark IIl and 7D Mark II, but recently he has used
Sony cameras for specific needs. For extremely detailed landscapes, he uses
a 36-megapixel Sony a7R mirrorless camera body. “The high-resolution
sensor on the Sony a7R has an incredible dynamic range, which allows me
to open up dark shadows and recover blown-out highlights better than any
camera sensor that | have ever owned,” he says. He uses the camera with a
Canon lens adapter that allows him to use all his Canon lenses. For wildlife
images, Cornforth relies on a Canon 30omm f/2.8 IS Il lens. “It is incredibly
sharp and relatively lightweight,” he says. “Combined with 1.4X or 2X convert-
ers, it can cover a lot of situations, most of the time while being handheld.”
B OTHER GEAR AND ACCESSORIES: “A tripod and quick-release ball head is
required for photographing landscapes and long exposures,” says Cornforth.
He also uses a right-angle viewfinder for getting low to the ground without
having to lie down, When he travels, Cornforth carries his gear in the F-stop
Tilopa backpack and various Pelican hard cases.

B TIPS FOR TIGHT BUDGETS: “| advise that aspiring photographers spend

more money on their lenses than the camera bodies,” says Cornforth. “You'll
own them longer, and your images will be sharper than using consumer
lenses.” He also suggests that buying used or refurbished professional
equipment will help assure your equipment survives tough conditions when
typical consumer cameras stop working.

B TOP PHOTO TIPS: Get low, Cornforth recommends. “Landscape scenes
look better closer to the ground with a unique subject in the foreground,” he
says. “Wildlife subjects also look better with a cleaner background, rather
than shooting down on them." He also suggests that photographers find
their own unique subjects and angles. “The most rewarding images that you
will create are the ones that only you have,” he says.

While visiting Svalbard, Norway, Cornforth was hoping to get images of
polar bears from a boat: “Using a polecam and a wide-angle lens, | leaned
over the railing and gently lowered my camera to the ice. She walked back
and forth along the ice edge for over an hour before the cub finally joined
her. At some point | realized that the cub was beneath her and quickly
repositioned my camera in order to capture this incredible moment.”
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ROSANNE OLSON

Rosanne Olson has forged a 30-year career in Seattle working in advertising and editorial photography,
and fine portraiture. She earned her master's degree in journalism from the University of Oregon, then
worked with Pulitzer Prize-winning photographer Brian Lanker at the Register-Guard in Eugene for
five years before embarking on her freelance career. She has authored three books: This Is Who I Am,

ABCs of Beautiful Light and The Art of the Portrait (due out this year).

® CAMERAS AND LENSES: Olson
uses a Canon 5D Mark Il and

Sony a7 |l mirrorless camera for
her professional work and travel.

She primarily uses the Sony for

portraiture and details when she
wants to travel light. For a
fine-art edge to her images, she
sometimes uses a plastic Holga
camera and a 4xs pinhole
camera for ongoing projects. “|
have exhibited images from all
three types of cameras," she
says, referring to her profes-
sional camera bodies and the

low-tech Holga and 4X5 pinhole.

Olson has a couple of lenses
she relies on heavily: the Canon

7omm zoom and the Canon

8smm 1.2 portrait lens. “I love

this lens," she says referring to
the Canon 8smm, “especially
because | love portraiture.”

® OTHER GEAR AND
ACCESSORIES: A tripod and
lighting are important in her
work. “l use big strobes in my
studio and have a dedicated
flash for my Canon, which | use

only occasionally,” she says

“When | travel \ the Sony, |
most often use natural light but
bring along a flash setup if |
need one.” A small reflector is a
good idea, as well, she suggests.
Olson has a rolling case for her
camera equipment that holds
most of her gear when on
assignment, and it fits in the
overhead on the airplane.

® TIPS FOR TIGHT BUDGETS: Olson recommends
that you purchase the best gear you can afford

“Get a full-frame camera, if you can afford it," she
says. “Get a good zoom lens for travel and maybe
one other, depending on what you love to
photograph.” She suggests that starting out with
a 24-7omm zoom lens is a good way to go. “It's

good for landscapes. It's good for portraits. It is
very flexible,” she says. “If you can afford one that
is fast, with a fixed maximum aperture (f/2.8),

that will be a lens you can use forever."
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TOP PHOTO TIPS: “Learning about iighl is the

most important [hm;,_l, a E)l‘gnrlr] ng IL'I'nle-.'n."m;)he"r
can do,” says Olson. Like the other photog-
raphers, she emphasizes that the best light
comes early and late in the day. “During the rest
of the day, learn to work with what you have,” she
says. For portraiture, she recommends learning
how to engage the people you want to photo

graph, by being interested in them.

Olson’s photo of Seattle poet Jed Myers was
created for his poetry book and website. “I
photographed Jed in my studio, using window
light, a Canon sD Mark 1l and an 8smm 1.2 lens.
Because he is a writer, | thought it would be
interesting to have him write some words on a
blackboard as if he were creating a poem. To me,
a portrait is a deep connection and collaboration

between subject and photographer.”




RICHARD HALLMAN

Whether shooting heli-skiing in Alaska or capturing kiteboarding and windsurfing in

the Columbia River Gorge, Richard Hallman's images reflect a passion for the outdoors

and outdoor sports. The adventure-sports photographer from Hood River, Oregon,

places himself in extreme situations to gain a unique perspective on sports such as

mountaineering, surfing, snowboarding, kiteboarding and mountain biking.

B CAMERAS AND LENSES: Hallman uses Canon 1Dx and

7D cameras. “The 1Dx is my go-to camera,” he says. It's a
full-frame, 18.1-megapixel camera that shoots up to 14 frames
per second, offers 1SO settings up to 51200 and delivers sharp,
low-noise images, even in low-light conditions, he explains. Its
64-point auto-focus system allows for fast focusing, and at 14
frames per second, “there is ample chance to capture critical
moments fast and in focus," he says. When reducing weight is
critical, such as when he is rock climbing or mountaineering,
he reaches for his 7D. Hallman uses a wide range of Canon EF
lenses, including zooms and fixed focal-length lenses. “Canon’s
70-200mm and the 24-105mm are my two favorite lenses,” he
says. “I travel extensively and try to limit the amount | carry
with me." These two lenses constitute about 85 percent of his
everyday lens choices.

M OTHER GEAR AND ACCESSORIES: Since most of his shooting
involves following outdoor action in extreme environments,

Hallman rarely uses a tripod. Being prepared for weather and

extreme conditions is a necessity with the kind of work he
does. “You can invest in all sorts of fancy Gore-Tex coverings
and waterproof tarps, but | never leave home without a few
extra lawn and leaf bags or simple garbage bags that do the
trick to keep my backpack or camera gear dry," he says,
Hallman uses backpacks made by Dakine and Lowepro to
carry his gear.

B TIPS FOR TIGHT BUDGETS: Hallman advises that many
entry-level cameras are packed with features found in
higher-priced pro models, but for capturing action sports, you
should look for the camera that has the fastest frames-per-
second you can afford. “You want to maximize your ability to
capture that one moment in fast-moving action, and the higher
frame rate you have, the better,” he says

M TOP PHOTO TIPS: Hallman recommends that you learn as
much as you can about the sports you want to photograph.

“I do most of the sports | shoot and can anticipate the next

move of the athlete," he says

MARCH 2016 ALASKA

There are all kinds of
ways to get adventurous
in the Columbia River
Gorge, Hallman says,
including climbing the
local columnar basalt.
Late-afternoon sun
highlights the contrast-
ing colors of not only the
rock and river, but the
bright spots of action,
spotlighting the climber
and the transport barge
drifting down the river,
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“The best tasting lettuce, herbs and tomatoes at home
year around! I start with just a tiny seed or cutting.
I can grow a lush head of lettuce in 2 month.”

“The secret is in how you get your plants started. You can't expect a good
finish without a great start! It's easy, fast and fun using Super Sprouter's
Premium Propagation Kit. Just place the seeds in the growing plugs, add
some water, place the dome over the propagation tray, turn on the
included fluorescent light and you're in business!”

Propagation from seeds or cuttings is a perfect way for anybody
to experience the miracle of life. You can do it at home in a kitchen,
bedroom or basement. A small bookshelf in your apartment can
work great too! You don't need much space or time, just a little
know-how, the right products and you're growing a
- bounty of your favorite vegetables.

REe )
- “( ﬁ ¢ Sunlight Supply is the world's
“ a1 & largest wholesale-only distributor
and manufacturer of year around
gardening supplies. The Super
Sprouter Premium Propagation
Kit is one of more than 5,000
gardening products Sunlight
Supply offers. And with more
than 1,500 authorized retail
dealers, you can find whatever
you're looking for fast and easy. Get
something good started today...and grow.

4
Sunlight Supply:Inc.

Dedicated to offering the best year round

gardening products available.
Anne Oliver

Vancouver, Washington el www.sunlightsupply.com

Be sure to check out upcoming concerts at the Sunlight Supply Amphitheater at

isiti i i ?
M Sunllght SUPP]) Visiting the Portland, 0regor} / Vancouver, Washlngtfan EICERGIE summer?
AMPHITHEATER www.SunlightSupplyAmphitheater.com - tickets also available through Ticketmaster.



BRANDON COLE

Brandon Cole’s photography portfolio is heavily weighted toward the heavyweights of the sea, including

whales, dolphins, sharks, sea lions and big fish. He lives in land-locked Spokane, Washington, but with a

background in marine biology and ocean research, he has been photographing under the sea for 25 years.

Cole’s work is published globally, illustrating magazine articles and advertising.

B CAMERAS AND LENSES: Cole uses Canon sD Mark Ill camera bodies in
Seacam housings for most of his underwater photography. “Though other
camera bodies from Canon, Nikon and Sony offer a superior feature or
capability here or there, the 5D is a competent hybrid,” he says. Cole uses the
Canon 16-35mm f/2.8 Mark Il and Canon 8-15mm f/4 lenses for the majority
of his underwater wide-angle work. “The Canon 16-35mm is my top choice for
most shark, dolphin and big-fish photography,” he says. The Canon 8-15mm
sees more use on coral reef scenics and shipwrecks. For images of smaller
reef creatures, macro lenses such as the Nikon 6omm f/2.8 and 105mm f/2.
are best for sharpness and 11 life-size magnification, he suggests.

B OTHER GEAR AND ACCESSORIES: In addition to the camera and lenses,
underwater photography requires special equipment such as an underwater
camera housing, strobe lighting and articulating arms to hold the strobes. In
addition to Seacam housings, Cole uses lkelite strobes and Ultralight arms.
“Powerful, sealed flashes re-create sunlight in an otherwise cyan world,”
Cole says. He packs his gear in Think Tank Photo bags for transport

® TIPS FOR TIGHT BUDGETS: Consumers can save by choosing among the

non-full-frame camera bodies such as the Canon 7D Mark Il or Nikon

D7200, and certain mirrorless and micro four-thirds cameras may also be
good choices. For underwater photography, “the availability of quality
housings matched to a specific camera model will help make the decision,”
he says. For cropped sensor bodies (versus full-frame sensor bodies), he
suggests lenses such as the Tokina 10 17mm f/3.5-4.5 fish-eye zoom lens for
wide angle and the Nikon or Canon 6omm macro lens for small critters.

B TOP PHOTO TIPS: First and foremost, “develop your scuba diving skills
before you embark on underwater photography,” Cole advises. You should
also know your subjects, he says. “Even a basic understanding of marine
biology can give you a big edge in capturing interesting marine animal

behavior, knowing when and where to find certain creatures.” A

On a 10-day scuba diving trip to the Socorro Islands, off Mexico's Pacific
coast, Cole’s top subject was the friendly manta rays. At one site he
encountered up to six at one time, sized from 8 to 15 feet across. “This one
has two remora fish attached to its back and followed my wife, Melissa,
seeming to enjoy the belly massage from her exhaled bubbles,” Cole says.

He used a Canon 15mm f2.8 fish-eye to take this photograph.
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Bay Area Delights

San Francisco and its surroundings offer wonderful
cultural experiences and outdoor activities
| By Michael Shapiro

ome destinations are known for their indoor attrac-
tions; others celebrate the great outdoors. San Fran-
cisco has the best of both worlds: superb museums,
theaters, cafes and bookstores, as well as terrific hik-
ing trails, beaches, parks and nearby islands.
The city is a delight to the eye and a stimulant for the mind.
Perhaps that's why newspaper columnist Herb Caen made San

Francisco his home and wrote love letters to the city throughout

his Go-year career. Caen once wrote, “One day if I do go to heaven,

I'm going to do what every San Franciscan does who goes to
heaven. He looks around and says, ‘Tt ain’t bad, but it ain’t San
Francisco.” With all the experiences San Francisco has available

to explore, it’s hard to imagine any place living up to it.

CA4 ALASKA BEYOND MAGAZINE MARCH 2016

An ideal starting point for exploring the city is the Ferry Build-
ing Marketplace. The building is where visitors to San Francisco
have arrived for more than 100 years, and it remains an active
transportation hub with ferries to Sausalito, Tiburon and elsewhere.

Today, though, it's the epicurean attractions that draw most
visitors to the Ferry Building. Under the landmark’s vaulted ceil-
ings are purveyors of artisan cheeses, organic fruits, premium
olive oil and fine chocolate. Get a cappuccino from Peet’s Coffee &
Tea and a sweet baguette from Acme Bread Co. (both companies
that were founded across the bay in Berkeley), then exit at the back
of the building and soak in the views of the Bay Bridge and Alca-
traz. Just beware. The savvy seagulls will pilfer your breakfast if
you don’t watch it like a hawk.



One of San Francisco’s finest restaurants
is located in the Ferry Building: The Slanted
Door, a gourmet Vietnamese restaurant
that first opened in the city’s Mission Dis-
trict in 1995. You will likely need a reserva-
tion to get a table at the restaurant’s main
Ferry Building venue, where dishes include
lemongrass pork with vermicelli noodles.
You can also consider the to-go offshoot
called Out the Door, which also has a Ferry
Building location; order some Hoi An
meatballs and head to the back deck.

Before leaving the Ferry Building, stop
by Book Passage, a bookstore with many
helpful guidebooks and lots of literature
about San Francisco. Then continue along
the Embarcadero, which traverses the city's
waterfront. Historically this was where
cargo ships unloaded their freight; today
the stretch along the waterfront has
become one of the city’s top visitor destina-
tions, with attractions that include Pier 39
(with its shops and lounging sea lions),

Fisherman’s Wharf (with diverse offerings,
from souvenir stands to shops to seafood
restaurants) and the Exploratorium at Pier
15, a hands-on “science, art and human
perception” museum that’s not just for
young people.

Over the past few decades, the Embar-
cadero has enjoyed a renaissance, stretch-
ing from its north end near Pier 39 to its
south end near AT&T Park, home of the
wildly popular and successful San Fran-
cisco Giants. A walk along the Embar-
cadero is virtually flat and offers some
exceptional views. And watching a game at
the bayside ballpark is a classic San Fran-
cisco experience. When the Giants don't
have a game, tours of the park are available.

Visitors to Pier 39 are welcomed with
talented musicians playing in the front
plaza; on a recent weekday afternoon blues-
man Dave Earl entertained passersby. The
pier is a great place to buy a miniature

cable car replica or enjoy a plate of fish and
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San Francisco’s
Ferry Building
Marketplace
(opposite) is a great
place to shop and
sample local foods.
Afterward, enjoy a
stroll to Pier 39 at
Fisherman's Wharf
(above) or a bike
ride near the Golden
Gate Bridge (below).
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chips. The San Francisco Carousel at Pier
39 features more than just horses. Kids hop
aboard sea lions, otters, zebras, dolphins
and pandas, while other visitors enjoy
spotting the carousel’s hand-painted San
Francisco landmarks. On the west side of

EAST OF THE BAY

-» On a visit to her child-
hood home in Oakland,
Gertrude Stein once
famously reflected, “There
is no there there.” Yet
Oakland today is a lively
and attractive city: A walk
around its Lake Merritt on
a sunny day is beyond
compare. Its Art Deco
theaters, the Paramount
and the Fox, are among
the country's best pre-
served. At the Grand Lake
Theatre you can hear live
organ music played on
stage before the film rolls.
The city’s best-known
attraction is Jack London
Square. Named for the
adventurous author, the
square is next to the

Oakland/
Alameda
estuary. Near
the square,
you can rent a
kayak, get a
bite to eat or
shop on the
scenic water-
front.

Oakland is home to
the NBA defending cham-
pion Golden State War-
riors, who are hoping to
set the all-time record for
wins this season. If you
get tickets, you'll be
rewarded with the chance
to watch MVP Stephen
Curry drain 25-foot shots.

Just north of Oakland
is Berkeley, home to the

Jack London Square.

first University of Califor-
nia campus. In this area,
you can visit the interac-
tive Lawrence Hall of
Science, the UC Botanical
Garden at Berkeley and
hilly, view-rich Tilden
Regional Park. Then
there's Telegraph Avenue
where the '60s still live
and street vendors ply
tie-dye shirts and home-
spun crafts. —M.S.

IAN G. DACNALL j ALAMY STOCK PHOTO

the pier are the wooden platforms where
sea lions haul out, chest-bump, and bark
cacophonously to the delight of onlookers.
Nearby, at Pier 45, is one of San Fran-
cisco’s lesser-known gems, the Musée
Mécanique, a collection of more than 200
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JASON DOIY | ISTOCKPHOTO
working coin-operated arcade games dating
from the 1800s to the present century.

Entering the arcade (free admission) is
like stepping into another era. For just a
quarter or two, you can play classic pinball
machines, Ms. Pac-Man or air hockey. Or
you can listen to an antique player piano.
Beware of “Laffing Sal,” a life-size figure
who cackles hysterically and surprises
some visitors.

It's just a couple of blocks from the
museum to Fisherman’s Wharf, one of the
city’s enduring centers of activity. Here you
can try clam chowder in a sourdough bread
bowl, visit the legendary Buena Vista Cafe
(famous for its distinctive Irish coffee) or
peruse Ghirardelli Square (marked by its
century-old clock tower), where you can see
a demonstration of chocolate making and
then get a fudge sundae so big it could
satisfy a 49ers linebacker.

Art aficionados enjoy
the de Young (top left),
one of San Francisco's
world-class museums.
Hikers can walk to a
labyrinth overlooking
the Pacific at Lands End
(top right).
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To explore on two wheels, rent a bike at
San Francisco Bicycle Rentals ($14 for two
hours) or one of several other bike shops
near Ghirardelli Square, and pedal west-
ward along the city’s mostly level north
shore—through Fort Mason, along Crissy
Field and, for energetic cyclists, across the
Golden Gate Bridge.

If you are staying at the stylish, new,
eco-conscious Hotel Grace, located near

Union Square downtown, you can enjoy an

Riding a cable car is a terrific way to
experience San Francisco.

innovative free bicycle-checkout program
that supplies a cruiser bike, lock and hel-
met. This recently re-envisioned property,
on the site of the old Hotel California, is
about a 20- to 25-minute ride from Fisher-
man's Wharf.

For a classic San Francisco experience,
begin at the turntable near the wharf (or at
one of the turntables downtown) and catch
a ride on a cable car. A single ride costs $7,

and an all-day pass is $20—not bad for a

trolley that takes you “halfway to the stars”
(as Tony Bennett croons in I Left My Heart
in San Francisco).

Cable cars began running in 1873; to
learn more about these transportation
icons, visit the San Francisco Cable Car
Museum, which is located downtown, in a
former powerhouse. The museum has
vintage cable cars, mechanical displays and
historical photos. It's easy to get there by
cable car—it’s at a stop on both the Powell-
Hyde and Powell-Mason lines,
and it’s three blocks from the
California Street line.

San Francisco has several
world-class art museums, as
well, such as the de Young, in
Golden Gate Park; the Asian Art
Museum, near the Civic Center;
the Legion of Honor, in Lincoln
Park; and the San Francisco
Museum of Modern Art, which
reopens in its freshly trans-
formed space May 14, after
more than two years of renova-
tions and expansion.

Golden Gate Park is a testa-
ment to San Francisco's great
outdoor and indoor attractions.
Rent a rowboat and paddle
among ducks on Stow Lake or
stroll past the bison paddock,
where the city’s famous herd
has lived since 18g2. The Japanese Tea
Garden, next to the de Young, is a haven
for quiet reflection, a harmoniously
designed place that soothes the soul.

San Francisco offers so many options
that in a single day you can sip espresso at
a North Beach cafe where beatniks hung
out; sample dim sum in Chinatown; get out
and hike on the Lands End Trail, with its
spirit-lifting views of the Marin Headlands
and the Golden Gate Bridge; have a drink at
the Cliff House overlooking Ocean Beach;
dine at one of the city’s many destination

restaurants; and cap off the evening with

CALIFORNIA TRAVEL PLANNER
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SAN JOSE

-» San Jose, at the south end of
San Francisco Bay, is well worth
a visit. The city has remade itself

during the past decade and

has many engaging attractions,

TATIANA MOROZOVA [ ALAMY STOCK PHOTO

Winchester Mystery House.

ranging from the Tech Museum
of Innovation to the Winchester
Mystery House, a baffling maze
of Victorian architecture in which
tour guides warn visitors not to
stray from the group because
they could be “lost for hours.”
—M.5.

an opera, rock concert or theatrical perfor-
mance.

TuERE's JusT NO PLACE like San Francisco.
When the sun shines and the bay glistens,
it’s hard to imagine any place you could
rather be. Ak

A San Francisco Bay Area journalist, Michael
Shapiro is the author of A Sense of Place:
Great Travel Writers Talk About Their
Craft, Lives, and Inspiration (2004). He is
currently co-writing a guide to San Francisco

for a European publisher.

Alaska Airlines serves the Bay Area with
daily flights to San Francisco, Oakland and
San Jose. To book a flight, visit alaskaair.com
orcall 8500-ALASKAAIR.
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Wine Country Excursions

Touring the sites of Napa Valley and Sonoma County
| By Chaney Kwak

alifornia’s Napa Valley and NAPA VALLEY For a different type of Napa tour, visit
Sonoma County are known The biggest draw in the area remains tour- Round Pond Estate to learn about making
worldwide for their excep- ing the more than 400 wineries located in olive oil. Grapevines and olive groves thrive
tional beauty and diversity. the area. You can ride an aerial tramway up  at the estate, allowing you to try wines and
Home to world-class wines, farmstead to the Sterling Vineyards winery or visit the  then see how olive oil is made.
cheeses and garden-fresh cuisine, these castlelike Castello di Amorosa, -
sun-kissed regions are an epicurean both in Calistoga. Some win- gg _ "
- . " . i 33 Visitors walk alon
delight and are also known for their eries, including Stag’s Leap 22 ¥
- o . . =2 the terrace at Napa
many outdoor activities. March is a good Wine Cellars and Schrams- Zo Valley's Sterling
time to tour Wine Country. Visitors can berg Vineyards, boast wine e Vineyards (above).
3 : < Th lelik
attend a festival or take part in many caves. Tours of these subter- =] T casiie e
L o ) Castello di Amorosa
delightful activities. The following are ranean spaces are always a winery (left) is a
some of my favorites. highlight. visitor favorite
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When it's time to eat, I suggest trying
famous chef Thomas Keller’s restaurant,
Ad Hoc, in Yountville. The owner of The
French Laundry restaurant, also in Yount-
ville, turns American comfort food into
gourmet fare at Ad Hoc, with dishes such
as pork belly hash served with wilted kale
and fingerling potatoes. Next door, chef
Richard Reddington, owner of Redd, adds
an international accent to dishes, such as
petrale sole, coconut jasmine rice, clams,
chorizo and a saffron curry broth.

To burn off those sumptuous meals,
hike the Robert Louis Stevenson State Park
north of Calistoga. The park is named for
the author of Treasure Island, who spent his
honeymoon in the area. As you ascend to
the top of Mount Saint Helena, you can see
much of the Bay Area and—on clear
days—Mount Shasta, the volcanic peak
nearly 200 miles to the north.

Another way to enjoy the local land-
scape is to explore the di Rosa art museum,
located about 6 miles southwest of the
town of Napa. The collection of sculptures
and paintings by about 8oo Bay Area art-
ists is housed in three separate galleries
and placed across an expansive sculpture
park inside a protected wildlife preserve.
Make sure to join a guided tour to best

experience the vast collection.

CALIFORNIA STATE PARKS

SPOONBAR

Napa Valley offers many wonderful
lodging options. One favorite is The Carne-
ros Inn, located about 5 miles southwest of
Napa. Surrounded by 27 acres of grape-
vines and apple orchards, the inn offers
rustic-chic architecture with some rooms
that open to outdoor showers and verdant
gardens. Scattered among the manicured

grounds are a bocce ball court and two

The summit of Mount Saint
Helena (top) offers great
views of Wine Country.
Roasted County Line Carrots,
with prosciutto (above), is a
popular dish at the Spoonbar
restaurant. Wine Road visitors
can stop at wineries, such as
Rodney Strong Vineyards
(left), throughout Northern
Sonoma County.

CALIFORNIA TRAVEL PLANNER
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A Feast
of Festivals

FLAVOR! NAPA VALLEY

| "y

Flavor! Napa Valley.

-» Here are a few of the festivals

and events taking place in the

region this spring. Flavor! Napa
Valley (March 16—20) is held in
the city of Napa. The five-day
event features the region’s
farm-to-table riches. The 10th-
annual California’s Artisan
Cheese Festival (March 18-20)
is in Petaluma. Travel the world
at the 19th-annual Sonoma
International Film Festival
(March 30-April 3), in the city of
Sonoma. The event will include
go different films. —C.K.
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Wine Coimtry

Sonoma County is a large region
known for rolling hills, cozy valleys and
more than 400 wineries.

swimming pools. Another option is Tour the Wine Road, Northern Sonoma
Wydown Hotel in St. Helena. The bouti- County, which is celebrating its 4oth anni-
que hotel emphasizes contemporary furni-  versary this year. The Wine Road is actually
shings in the rooms, some of which offer a series of winding and picturesque roads
views of the mountains around Napa that traverse a number of top wine areas,
Valley, while others face St. Helena’s including the Russian River Valley, Alexan-
quaint downtown. der Valley and Dry Creek Valley.
This area includes nearly 200 wineries
2 SONOMA COUNTY and many inns and hotels. A great way to
L To the west of Napa Valley and across explore part of the region is to bike through
£ the Mayacamas Mountains, you'll find the 16-mile-long Dry Creek Valley, which
. Sonoma County. The large region is includes about 70 wineries that are known
A guest enjoys the view from Santa known for rolling hills, cozy valleys and for their Zinfandel and Sauvignon Blanc
Rosa’s Vintners Inn. more than 400 wineries. varieties. The refreshing morning fog and
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In the famed Sonoma County wine country.
Local hospitality meets San Francisco chic.

Bakeries, bistros, tasting rooms and 5-star restaurants.
Stylish boutiques, art galleries and antique shops.
Picnic baskets brimming with local farmers’ market delicacies.

Taste the wine country the way Northern Californians do.
www.healdsburg.com And like everyone who visits, you'll fall head over Healdsburg.
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It's rare to hear about a love story that starts on an airplane. When single, we all secretly wish
that the romance of meeting someone while traveling just might happen to us. »

ennic Bowen Steeds idea of finding love
J changed on a flight when she saw an ad for It’s

Just Lunch, a personalized matchmaking ser-

vice for busy professionals. The ad read like a good
friend who could introduce her to single, profession-
al men she wouldn’t have the opportunity to meet on
her own. Today, Bowen Steed is married to her 1JL
match Greg Steed. We sat down with Greg and Jen-
nie to learn about their dating experience, lifestyle,
and why they chose to invest in their pursuit of rela-
tionship happiness.

Why did you join IJL?

G: I'd been divorced for about two years, and it
was a hectic time carcer wise. My company was in
a transitional phase, and it demanded a lot of my
time and effort, so 1 dida’t have time for much else.

Favorite first date memories?

G: [ was attracted to her right away. On the second
date there was a real chemistry. Then it evolved.

J: When Greg and 1 started talking, T discovered we

had similar careers. | remember the conversation
was 5o easy and comfortable. When | shared my date
feedback with my IJL matchmaker, 1 let her know
that Greg and I had made arrangements to attend a
big award dinner at his country club. The minute 1
walked in, I knew he was a consummate gentleman,
He was attentive and made sure I was introduced

Lo cveryonc.

THE COUPLE
+ GREG STEED:
CEO, Northwest
Brewing Company
EDUC: BA, Western
Washington Univ.
INTERESTS: Running,
golf, skiing

+ JENNIE (BOWEN)
STEED:

Marketing Brand
Manager, Intl Coffee
Carporation

EDUC: BA, University
af MA, Amherst

INTERESTS: Yoga,
theatre, hiking

How did [JL compare to your online
dating experience?

G: Online dating isn't easy, it’s work. I've got a
full-time career; 1 didn’t need another job. With
IJL they did everything for me. You're busy with
vour carcer and everything else going on — [JL
was just easicr. The caliber of matches was much

highl:r.

Best part about dating thru IJL?

G: Besides choosing all my matches I would say
the scheduling of my dates. They call you and ask
what your schedule is like, so you don’t have to
worry about it. If I said 1 was available Wednesday
or Thursday this week and Sunday next week they
would find a way to fit dating into my schedule.

What would you tell a friend who was
interested in IJL but was tentative about
making the investment?

G: At the end of the day what is your end ‘\_{(r.tl;
Then I'd ask, what’s the cost of being happy worth
to you? The kinds of people who choose [JL aren’t
fooling around. It's not someone on the Internet
just looking to meet a ton of people and date up a
storm. It was definitely worth it for me.

It’s Just Lunch has been matching busy singles since
1991, Find out what an It's Just Lunch matchmaker
can do for you by calling 1.800.858.6526 or visiting
ItsJustLunch.com.

REAL CONNECTIONS DATING

DATE BY NUMBERS

¥ hen it comes to personalized

matchmaking, our success is
unmatched!

24 YEARS

Of changing lives one match at a
time.

+ 2 MILLION

Dates arranged by 1JL
matchmakers. (They know how to
bring the right people together)

0
3L
Of singles think a smile is the most
attractive feature of the opposite sex.

48 HOURS

Time it takes for the majority of
men to ask for a 2nd date if they like
someone.

0%

Of singles believe talking about your
ex is the biggest "don't” on a first date.

4 0UT OF 5

Singles would be open to a kiss on a
first date.

800.858.6526
ITSJUSTLUNCH.COM

It's Just Lunch Matchmakers

MELISSABROWN  AMY BRINKMAN  SARA DARLING

IT'S JUST LUNCH

DATING FOR BUSY PROFESSIONALS'
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SDSU’'s Engineering and Interdisciplinary Sciences Complex

will spur collaborative collisions and creativity across all the

university's research enterprises. With its strong commitment - S

to student success, international experiences, impactful \\\J I)” GO \T\TI
research and entrepreneurship, SDSU is taking its place LINIVERSITY
among the nation’'s leading public research universities. -
SDSU.edu Leadership Starts Here
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VACATION HOME ™
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Wine Country

warm afternoon sun are good, not only
for the vineyards but also for cycling the
country roads that run through the val-
ley’s gentle hills. Healdsburg-based Wine
Country Bikes organizes one-day excur-
sions of less than 25 miles.

When it comes to Sonoma County
lodging, consider Vintners Inn in Santa
Rosa, the county's largest city. The
44-room boutique hotel is surrounded by
98 acres of vineyards and boasts beauti-

fully landscaped gardens and grounds.

The excellent Glen
Ellen Star restaurant is
found in a quaint
farmhouse-style
building.

Those seeking local nightlife and enter-
tainment can visit Graton Resort &
Casino, located about 6 miles south of
Santa Rosa.

Sonoma County is also known for its
culinary excellence. A top dining experi-
ence is found in a quaint farmhouse-style
restaurant in Glen Ellen, where chef Ari
Weiswasser oversees the Glen Ellen Star.
The restaurant specializes in wood-fired
pizzas and seasonal California fare, as
well as colorful vegetable dishes such as
cauliflower drizzled with tahini and
topped with sumac spice. Downtown
Healdsburg’s Spoonbar is an open and
airy restaurant that offers seasonal dishes
such as roasted quail with black truffle,
and popular cocktails, including cucum-

ber-and-lemongrass gin and tonic. sk

Chaney Kwak writes from the Bay Area.

Alaska Airlines offers daily service to

the Charles M. Schulz—Sonoma County
Airport in Santa Rosa. To book a flight, visit
alaskaair.com or call 8o0-ALASKAAIR.



April 23 & 24, 2016
At Passport to Dry Creek Valley®
enjoy a world-class tasting experience
with a festive twist, in the idyllic
Dry Creek Valley. 45+ wineries
provide a unigue destination, each
offering an exclusive pairing
of exquisite wine, gourmet food
and great entertainment.

Passport is always a sell out event.
TICKETS ON SALE FEBRUARY 1

Tickets + more drycreekvalley.org
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Off the beaten path,

in the famed Sonoma wine
country, local hospitality
meets San Francisco chic.
Bakeries, bistros, tasting rooms
and 5-star restaurants.

Picnic baskets brimming with
artisanal breads, organic produce
and local gourmet cheeses.
Taste the wine country the way
Northern Californians do...

you'll fall head over Healdsburg.

www.Healdsburg.com

Vored Sonoma County’s
2015 “Best Resorr & Spa"
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FEATURING
Montecito Heights Health Club & Spa
Sunday Brunch, Poolside Dining
Yoga/Cycle Studios
Newly Remodeled Rooms and Suites
20 Wineries within 20 minutes
2 Olympic- size Pools » 35 Tennis Courts
The Lounge - Live Music & DJ Dancing weekends
Montgomery Village Shopping Center

Weekdays From $129-179
Weekends From 5159-269

reservations @ FlamingoResort.com
(707) 545-8530
FlamingoResort.com
2777 4" Street, Santa Rosa

HAPPINESS

bul you can

BUY

545 PER WEEKEND || DOOR- SEI] 'PER WEEKE d |
AD\flliI:E SALES END FEBRUARY 28 |

Open 7 Days A Week « Lunch & Dinner
345 Healdsburg Avenue
Downtown Healdsburg =

707-433-2337 « www.bearrepublic.com
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California Dreamscapes

Exploring the varied attractions of Los Angeles
and Orange County | By Kathryn Drury Wagner

he sun is shimmering on the Pacific Ocean; the last

of the winter pomegranates are hanging heavily on

their branches; and my children are laughing as they

scamper along hedge-lined garden paths. We're at
the Getty Villa in Los Angeles, and life is good.

The museum, located in the Pacific Palisades neighborhood of
LA, is modeled after a first century a.0. Roman country house, and
takes you back in time with a dazzling collection of Greek, Roman
and Etruscan antiquities. The seamless connections of indoor and
outdoor spaces—the flow from gallery to garden, from the Family
Forum space to the outside fountain—embodies Southern Califor-
nia living at its best. The Getty Villa is both grand and intimate,
due to a carefully controlled flow of visitors.

The Getty Villa is affiliated with the Getty Center, a Modernist
complex perched high above the west side of LA. That museum
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has European and American art, and boasts its own gorgeous
indoor and outdoor spaces. Each museum creates a sensation of
surreal perfection—a dreamscape in this golden state that's known
for dreaming.

CITY BY THE SEA
California dreaming often involves one of SoCal’s glorious beaches,
and Santa Monica delivers, with 3.5 miles of well-maintained shore.
Santa Monica's landmark pier and boardwalk, which bifurcate the
north and south sections of the beach, have a vintage feeling, and
rightly so—the pier opened in 19o0g and has a historic carousel, a
soda fountain and plenty of nostalgia-inducing rides, including a
classic Ferris wheel.

Venturing into this beachside city, you will find excellent shop-
ping opportunities. Try Ron Robinson for the latest trends, Vans
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for skateboard style and the pedestrian-only

Third Street Promenade for people watch-
ing. Santa Monica is also a serious foodie
destination, with hot spots such as Cassia,
Los Angeles Magazine’s No. 1 pick on its list
of Top 10 Best New Restaurants of 2015.
And with more than 30 hotels, including
the renowned Shutters on the Beach, there

are plenty of places to stay in town.

CHILDLIKE WONDER

Age is just a number (but height require-
ments, now those are more strict) when
visiting some of the world-class theme

parks in this part of the country. Disney-

IAN DAGNALL COMMERCIAL COLLECTION / ALAMY STOCK PHOTO

land Resort, in Anaheim, is hosting its
Goth-anniversary Diamond Celebration
through September 5. When you stay at one
of the Disney Resort Hotels, you'll gain
access to the Extra Magic Hour, which
grants early access to Disney parks on
select days; it's a great way to enjoy shorter
lines. Or choose a hotel in the area, such as
the Anaheim Majestic Garden Hotel, which
has a free shuttle running to Disneyland.
In the nearby town of Buena Park,
Knott’s Berry Farm has a new interactive
attraction with “4-D effects” (3-D visuals
plus interactive elements such as wind)
called “Voyage to the Iron Reef” in which
riders equipped with laser “freeze rays”
battle a Kraken Queen and other monsters
intent on taking over the theme park.
Universal Studios Hollywood also has a
battle of good and evil coming: “The Wiz-
arding World of Harry Potter” opens April 7
with a Hogwarts castle, the 3-D “Harry
Potter and the Forbidden Journey” ride, the

CALIFORNIA TRAVEL PLANNER

Los Ang_éles Area

The Los Angeles and
Orange County areas
boast beautiful
settings, such as
Santa Monica, with
its iconic pier
{opposite); the Getty
Museum (left); and
the Getty Villa
(inset). Meeting
characters at
Disneyland (below
left) is also a classic
Southern California
experience.

GETTY VILLA

“Flight of the Hippogriff” roller coaster and
dining at the Three Broomsticks.

PEACEFUL RESPITE
Time seems to stand still at the Alta Califor-
nia Missions, where centuries of history
linger in the adobe walls and fragrant gar-
dens invite contemplation. The 21 religious
outposts, located between San Diego and
Sonoma, were established by Catholic
priests in the late 18th and early 19th centu-
ries to expand the territory of Spain.
Orange County is home to Mission San
Juan Capistrano, which is possibly the most
ornate of the missions and is filled with 240
years’ worth of stories. The landmark can
be explored via self-guided or guided tours,
and is quite peaceful. In addition, there’s a
lively “Music Under the Stars” concert
series that takes place each summer, and on
March 19, the Return of the Swallows Cel-
ebration features mariachi music, lamenco

dancing and the ringing of historic bells.
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Soak up the sun in PALM SPRINGS, PALM DESERT and INDIAN WELLS

NOTJUSTAWE INSPIRING INSPIRED. A GALLERY

F 1 N E A R T

Experience a premier Palm Springs escape at

Miramonte Resort & Spa with refreshed guest rooms and suites, A GALLERY FINE ART - One of of the

desert's most exciting contemporary
art galleries. Features an outstanding
selection of original sculpture, paintings,

award winning spa, championship golf and destination shopping.

GET YOUR THIRD NIGHT FREE.*

Use promo code: AlaskaAirMag ceramics, art glass, jewelry and
800-237-2926 - MIRAMONTERESORT.COM functional art furniture. Representing
both emerging and established artists.
% Often said,"Do not leave the desert

M | R anQU N T E before visiting A Gallery!”

RESORT & SPA
78-956 El Paseo, Palm Desert
A DESTINATION HOTEL"

45000 INDIAN WELLS LANE « INDIAN WELLS, CA 92210 (760) 346-8885
www.agalleryfineart.com

*Subject to availibility at the time of booking. Blackout dates apply.

Palm Springs

Aixr Museum | P |TT0THET0P

| B ADVENTURE 18,5001
PALM SPRINGS AERIAL
ra a

IR RN R specializes in the sale and listing
of country club, golf course and luxury homes and condos
in the greater PALM SPRINGS / PALM DESERT
area including Indian Wells, Rancho Mirage, Bermuda
Dunes and La Quinta.

3 Air-Conditioned Hangars
Over 30 Warbirds
Extensive Library

Docents in All Hangars
Open Daily 10am=5pm

However, her real forte is her vast knowledge of the golf
courses and country clubs in the valley. As a golfer who
has been playing on these courses for over 30 years, her
experience could be invaluable in helping you find just the
right home, country club and golf course.

Closed Thanksgiving, Christmas
and February 12 and 27, 2016
745 North Gene Autry Trail
Palm Springs
760-778-6262
www.PalmSpringsAirMuseum.org

LY

FOR MORE INFORMATION
Office (760) 834-7500 - Cell (760) 774-3836
DianeFlaherty@outlook.com
www.TheGolfersAgent.com
CalBRE #01172949
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Los Ang_éles Area

Los Angeles—area
activities include
exploring upscale
Rodeo Drive (left),
meeting a
mammoth at the
La Brea Tar Pits
(below) and
enjoying a calm
moment at
Mission San Juan
Capistrano (right).

PABKQY [ SHUTTERSTOCK.COM

The cliff swallows migrate back to the
mission from their winter home in Argen-

CH.L f SHUTTERSTOCK.COM

=
tina every year, and though they don't nest E one of the richest and best-preserved fossil
at the mission in quite the volume they o treasure troves on the planet. The location
used to, they still come back to the area, E - of the tar pits on Wilshire Boulevard, right
where they remain until October. ; in midcity Los Angeles, makes it surpris-

::: ingly easy to access the Pleistocene via
ICE AGE MEETS FOOD TRUCK : bone collections, an active excavation site
Ancient animals and landscapes come to and a still-bubbling asphalt lake. You can
life at the La Brea Tar Pits and Museum, watch scientists at work in the museum’s

fossil lab or outside at Project 23, an active
excavation site. Check out the progress

SOC al Is a Shopper's Dream being made on assembling Zed, a nearly

complete mammoth skeleton.

places where people come < Next door is the Los Angeles County
from around the world ] Museum of Art. This internationally

->» There aren't many

solely to shop, and South ; respected institution is one of the largest art
Coast Plaza in Costa Mesa .« [HUGRY TH 84 ] CECIES museums in the western United States.

is one of those global A i 2 N NI aE S Upcoming exhibitions include “Reigning
shopping destinations, : : Men: Fashion in Menswear, 1715-2015,”

with more than 250 bou- . . .
3 : 5 which will trace the evolution of clothes for
tiques, exceptional restau-

rants and the Segerstrom men over 300 years. Among the ongoing
Center for the Arts next =
door. Ifit's a big name— with specialty boutiques, South Coast Plaza, in Breathing Light (2013), which uses LED light
Chanel, Celine, Dolce & Orange County's only Orange County, is a in a space designed to eliminate the view-
Gabbana, Louis Vuitton, Neiman Marcus, and globally recognized er’s depth perception. Pose for a photo out
Hermés, Fendi—it'shere,  palate-pleasing restau- shopping destination.
and it's stamped on the rants and cafes.
bags being toted around In Beverly Hills, Rodeo must-stop location for
by the well-heeled crowd. Drive is famous for its shoppers in search of
Fashion Island, in lap-of-luxury offerings, but  well-curated boutiques, take of the offerings of the food trucks that
Newport Beach, is simi- don’t overlook Abbot eclectic California styles park across the street. This set of vehicles
larly posh, and it offers Kinney Boulevard, which and trendy restaurants represents a movable feast that dishes up
views of the Pacific, along  has transformed into a such as Gjelina. —K.D.W. everything from lobster rolls to Vietnamese

sandwiches (bdnh mi).

SOUTH COAST PLAZA

exhibits is James Turrell’s installation

front in Chris Burden’s restored-streetlamp
sculpture, Urban Light (2008), and have
wine and cheese at the Stark Bar. Or, par-
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Los Ang eles Area

URBAN CHIC

Moving east down Wilshire, you'll soon
enter Downtown Los Angeles. A perfect
day in this area might include a tour of
Frank Gehry's fantasy come to life, the
soaring Walt Disney Concert Hall, and
lunch at bustling Grand Central Market.
Find a rare book or a record at The Last
Bookstore, which has been called “one of
the 20 most beautiful bookstores in the
world,” then try a French dip or a classic
cocktail at Cole’s, which has been in busi-

ness since 19o8.

HAVING FILLED YOUR HEAD with art,
culture and beauty, and sated your palate
with foods exotic and comforting, you're
sure to sleep well. And after exploring the
wonders of the magic LA area, there's a

The Broad contemporary art museum

is a popular draw for its architecture

and impressive collection of works.

good chance you'll enjoy your own Califor-

nia dreams. Ak

Kathryn Drury Wagner is a freelance writer
and editor based in Los Angeles.

Alaska Airlines offers daily service to five
airports in the Greater Los Angeles area. To
book a flight, visit alaskaair.com or call
800-ALASKAAIR.

Museum
News

-» The Broad: With prominent
holdings of post-World War |1
and contemporary art from
artists worldwide, this new
museum is the talk of the town.
It's downtown in a $140 million
“veil and vault” building—the

SHUTTERSTOCK.COM

MR INTERIOR |

veil being a honeycombed exte-
rior, and the vault being the bulk
of the building, holding its
considerable collections. The
Broad has become an instant
landmark. Plan your trip well in
advance; this is one hot ticket.
-5 Petersen Automotive
Museum: This beautifully re-
imagined museum—with exhib-
its reorganized inside and
flowing ribbons of metal now
decorating the exterior—is a
must-see for anyone who loves
automobiles, cherishes good
design or simply feels the need
for speed. —K.D.W.

RESORT & CASINO®

ROHNERT PARK @ 101 EXIT 484

288 Golf Course Drive West | Rohnert Park, CA P 707.588.7100

Oy
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— Best Days
- Happen Here.

FEATURING THESE
GREAT RESTAURANTS...

& 0
> PARK

Hotel Opening
Fall 2016!

HOTTEST SLOT MACHINES
VARIETY OF TABLE GAMES » VIP GAMING SALONS
LIVE POKER ROOM e SPACIOUS EVENT CENTER
FREE VALET PARKING
ABUNDANT OPEN & COVERED SELF PARKING

200-ROOM HOTEL FULL SPA EXPERIENCE

EXPANDED MEETING &
CATERING FACILITIES

LOBBY BAR & LOUNGE
RESORT-STYLE POOL

GrRATONREsorRTCAsSINO.COM

AMBLER FOR HELI TON
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TERRANEA'

LA'S OCEANFRONT RESORT

e

TERRANEA.COM | 844.329.9762 A DESTINATION LUXURY HOTEL®




La Quinta’s Best Just Got Better...

This season, be dazzled by our new Golf Clubhouse overlooking the private championship Rees
Jones Golf Course that complements a stunning collection of new lake, mountain and golf course
view homes. Come see why The Desert’s Coolest Place to Live™is also the most interesting.

‘ ‘ Every design element at Andalusia has been extremely well
conceived. The orientation, rhythm, beauty and the ebb
and flow of the golf course | designed is unlike any other

layout in the Coachella Valley. Now that the clubhouse
is fully operational, it is evident that this design element
blends seamlessly with the community. It is stunning and
comfortable. It feels like a second home. , ,

~Rees Jones,
World Renowned Golf Course Designer
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ANDALUSIA

AT CORAL MOUNTAIN
The Desert's Coolest Place To Live™

A private community of lake, mountain and golf course view homes
from $1.4MM to $2.4MM

(760) 777 1000 = (800) 773 9310 » Avenue 58 at Madison, La Quinta
AndalusiaAtCoralMountain.com

Obtain the Property Report required by Federal law and read it before signing anything. No Federal agency has judged the merits or value, if any, of this property. This is not
an offer to sell real estate to residents of any state in which registration requirements must be met. Warning, the California Department of Real Estate has not inspected,
wmams | @xamined, or qualified this offering. BRE# 01198321
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Desert Sophistication

Palm Springs’ many facets—sun, song and scenery—have
made it a stellar destination for almost a century

n the 1920s, as attention began to

focus on Hollywood’s spotlights

and glamour, the film industry

looked for a low-visibility retreat.

The answer was a hundred miles or so

east in Palm Springs, where a quiet desert
valley developed into a film location first,
then Hollywood’s favorite getaway. Here,
the stars could stay and play and find pri-
vacy. There was lots of sunshine and ample
room for amenities such as golf and swim-
ming, all within easy reach of the big city.
All those benefits prevail today, as well.

| By Marlene Goldman

“In Hollywood, studio executives were
watchdogging their stars. Here, they could
do what they liked,” explains Morgan
Levine, a tour guide with Desert Adven-
tures who has lived in the valley more than
40 years. “They came here and bought

estates and mansions.”

That means memories of Frank Sinatra,

Sonny Bono, Marilyn Monroe, Jack Benny
and Dinah Shore remain strong here.
Today's stars are numerous: Leonardo
DiCaprio sightings are frequent, and Bar-
bra Streisand has a hillside mansion.
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On the Desert Adventures Celebrity
Homes Red Jeep tour, we go through The
Movie Colony neighborhood, dubbed such
for the sheer number of celebrities owning
homes there between the '30s and "6os.

Above: The Steel
House No. 2is a
classic Midcentury
Modern home.
Left, the Palm
Springs Art
Museum.
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TOSCANA. ITALIAN FOR TRANCQUILITY.

The ancients had their temples for sport and pleasure. Our version is a temple in its own right, a 28,000 square foot
monument to the art and science of well being. Here, those who call Toscana home find a life in balance.
Come and join our celebration of a glorious lifestyle in the California desert and, la dolce vita.

NOw OPEN! 36 HOLES OF JACK NICKLAUS SIGNATURE GOLF - LAVISH SPA BELLA VITA - SPORTS CLUB - CASUAL & FINE DINING
LUXURY PROPERTIES & RESIDENCES FROM $995,000 TO OVER $4,000,000

Tour 3 New Additions to Our 10 Beautifully Decorated Show Homes  Open Daily 9am - 5pm
Eldorado & Fred Waring Drive in Indian Wells, CA 877.544.4544  ToscanaCC.com
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Levine stops outside houses once inhabited
by Jack Benny; Marilyn Monroe; and Dinah
Shore, whose six-bedroom Midcentury
estate sold in 2014 to DiCaprio; and regales
us with anecdotes and aerial photos of the
properties and their iconic pools.

Frank Sinatra’s classic Midcentury
Modern Twin Palms estate, named after its
poolside pair of palms, was built in 1947
and served as the locale for celebrity cock-
tail hours and his sometimes tumultuous
relationship with Ava Gardner. Each of the
Rat Packers had a home in Palm Springs in
its 1940s and "s5os heyday, according to
Levine, with Sinatra leading the way.

[ myself bumped into Old Blue Eyes
himself decades ago at a political function,
an impressive encounter. So I had envi-
sioned an impressive, over-the-top entryway
to his former home. But Midcentury Mod-
ern architecture can be deceptively ordinary
from outside, with some homes deliber-
ately designed as “discreet to the street”

Today, the Rat Pack era is channeled by
Frank DiSalvo at Indian Wells Resort’s
Frank’s Place Restaurant and Lounge,

The ride on the Palm
Springs Aerial
Tramway takes
visitors from the
desert floor up to
high mountain
terrain. Below,
giraffes frolic at The
Living Desert.

where he performs a 3-hour dinner show,
starting with Sinatra and Dean Martin
songs interspersed with asides and stories.
DiSalvo’s second half of the show moves on
to the Great American Songbook.

“When [ first started, it was billed as a
Sinatra show to get people in,” DiSalvo
says. “I developed it as a musical history
tour of the '40s to '6os—a variety show
with different styles and comedy.”

Levine credits none other than
Sonny Bono, who served as Palm
Springs mayor from 1988 to
1992, with the area’s more recent
hip cred. “In the 1960s this had
become a blue-haired retirement
community, but Bono really
brought Palm Springs back to
life,” Levine says.

Bono started the Palm
Springs International Film Festi-
val and attracted a younger set by
promoting outdoor dining down-
town and free parking.

Today, Palm Springs and the
Coachella Valley are buzzing with
music and arts festivals, galleries
and museums, as well as nature
trails and outdoor escapes.

Next day, I am feeling like a
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Coachella Valle;

IAN G DACNALL | ALAMY STOCK PHOTO

Stay & Play

=> Palm Springs and the Coach-
ella Valley feature a wide array of
luxury resorts, offering an assort-
ment of golf courses, top chefs,
poolside lounges and upscale
spas. Midcentury Modern is
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DoubleTree Golf Resort

represented by the splashy chic
at Riviera Palm Springs Resort.
A 27-hole championship course
adjoins the DoubleTree Golf
Resort, while shopping and spa
treatments enhance the Mira-
monte Resort & Spa in Indian
Wells. La Quinta Resort & Club
is a longtime Hollywood favorite
that today boasts 41 outdoor

pools and five golf courses.
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A Profresional Corporation
Crametie & Family Denbistry

Jam 8. Namdarian D.M.D.

D1, Namdarian is a member of the Pronter Instilute (formerly Califoria Cenler for Advaneed Dental Sludies) where
he now serves as clinical instructor lo Dentisls atlending their cosmelic courses. Dr. Namdarian achieved posi-graduate
certification from UCLA Dental School and is a member of numerous prefessional organizations including The Fresno

Madera Dental Society, as well as:

ADA A cda

%%m‘ Agademy Amsrican Academy !
ssacIation of Gl Leabisuy ™ of Cosmetic Deatistry® Califorua Deatal Associaban

Dr. Namdarian is also designated as an Elite Provider of Invisalign™ invizible braces, successfully treating more than 300
patients and continues to stay abreast of new developments in Invisalign® technology.

Improve your quality of sleep with treatment for Sleep Apnca from Dt Namdarian, His treatment invelves at-home sleep
testing and wearing an oral appliance while you slecp. Plus, most PPO medical insuranec plans will cover your treatment
il recommended by your Dentist!

D1, Namdarian uses the latest in Cosmetic Dentistry Techni and Technology, including Caries Detector, Inwa-oral

1

Cameras, Ttero Digital Impression Scanner and full Digital X-Rays including Panorex.
Get the Smile you want from the Dentist you can trust!

SilverRock Resort’s Arnold Palmer Classic Course,
a former home course of the Bob Hope
Classic 2008-2011, is a Golfer's Paradise.

Are you up to the Challenge?
S1LverRock®

o e = Special Events U
BEST F = Weddings
THEBEST

= Grill & Outdoor Patio

Call Today for Tee Times
760.777.8884 | www.SilverRock.org

MANAGED BY LANDMARK GOLF MANAGEMENT
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Palm Springs movie star in my rented
Mustang convertible; overhead T hear the
roar of a military jet taking off from Palm
Springs International Airport, which
once served as an army air field.

That side of the area’s history can be
explored at the Palm Springs Air
Museum, including one of the world's
largest collections of flyable WWII air-
craft. I venture inside a 1950s Bell UH-
Iroquois (Huey) military helicopter and
wander around an array of other speci-
mens, some with surprisingly kitschy
cartoons on the outside.

Palm Springs’ vibrant art community
is anchored by the Palm Springs Art
Museum, which showcases a layout that
reflects Palm Springs itself—well-spaced,
giving plenty of room to take in the
larger-than-life contemporary works,
including a Dale Chihuly chandelier and
pieces by Calder, Picasso and Warhol.

The museum itself is an impressive
four-level indoor-outdoor complex
designed by renowned California archi-
tect E. Stewart Williams in 1976.

I also visit the museum’s Architecture
and Design Center, whose current Bau-
haus exhibit is uniquely appropriate.

Bauhaus is widely considered the start
of 20th century Modernism, and I learn
more on The Modern Tour with Michael
Stern, co-author of the photo book Julius
Shulman: Palm Springs.

“In the Midcentury years, people were
optimistic about their future, so the archi-
tecture was open and light,” Stern says.

We first stop at Steel House No. 2,
designed by Donald Wexler, who also
designed the Palm Springs International
Airport terminal and the Dinah Shore
House. The diagonals of the pool and
indoor rug are intended to make the
house feel larger, according to Stern.

As much as indoor architecture is a
draw in Palm Springs, so are the Coach-

ella Valley’s outdoor attractions.
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PALMSPRINGS AIR MUSEUM

This P-51 Mustang is among the historic
planes at the Palm Springs Air Museum.

The Palm Springs Aerial Tramway,
which starts its climb in Chino Canyon,
runs from the desert floor up to snowy
San Jacinto Peak, offering 360-degree
views on its way to 8,516 feet. The terrain
change is dramatic, from dust and boul-
ders to evergreens and captivating views.
Also dramatic is the temperature change,
which drops about 30 degrees by the
time I get to the top. At the Mountain
Station, there is access to dining and
bars, and to about 54 miles of hiking
trails in Mount San Jacinto State Park.

There are also hiking trails at The
Living Desert in Palm Desert, a combina-
tion of nature preserve and zoo. I wander
through cactus gardens and a replica
Native American village, en route passing
everything from a disinterested cheetah
to kids riding camels. The Living Desert
is also a nature preserve with 1,080 of its
1,200 acres pristine Sonoran Desert.

[ wander, musing about the emer-
gence of Palm Springs’ extravagance in
this earthy terrain, how in true Holly-
wood style a quiet desert valley rose to
celebrity heights. If you were to make a
movie about it, the cast and set are

already in place. ak

San Francisco is Marlene Goldman’s base.

Alaska Airlines serves the Palm Springs
area daily. To book a reservation, visit
alaskaair.com or call 8o0-ALASKAAIR.

Located at Bighorn Golf Club on a lake with waterfalls. 3500 sq ft,
4 bed/4.5 ba. $2,425,000 furnished.
www.1126lakevista.com

www.canavancoit.com
CalBRE Lic. 00956865
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Action
Adventures

The Mammoth Lakes area is known for its year-round
recreation opportunities | By Bill Fink

now fell softly through the trees
as [ cross-country skied along
the Twin Lakes loop in the
Mammoth Lakes Basin near the
Tamarack Cross Country Ski Center.
Wooden Forest Service cabins tucked into
the hills sat silently like so many dark-
colored bears hibernating for the winter.
The small lakes were frozen into a couple
of icy circles. The fresh snow blanketing

the trail absorbed nearly all sound, mak-
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ing me feel like I was inside a decorative
snow globe.

But then noises approached from behind
me: heavy-breathing, snow-stomping
sounds like big animals packing down fresh
snow as they ran. They were actually, in this
case, some lean Olympic-hopeful cross-
country skiers training for a competition.
The athletes’ powerful legwork and efficient
use of their poles drove them quickly uphill

pHST my novice form.

I finished my trip in front of the historic
Tamarack Lodge to find a buzz of winter
activity: a junior-high class was laughing its
way into a first fumbling ski excursion. A
family was sledding on a short slope
between cabins. Three 20-something
adventurers were suited up for embarking
on a more ambitious Nordic ski trek. A
bundled-up couple was setting off on
snowshoes for a romantic stroll in the new

fluffy snow.
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A few hours later, I was downbhill skiing
at the world-class Mammoth Mountain Ski
Area. The prior day I had gone fat-tire bik-
ing on a groomed path around Sierra Star
Golf Course. If | had stayed in Mammoth

Lakes longer, T also might have tried a
dogsled ride or snowmobile adventure.
This is the way of Mammoth—constant
movement, by just about any means you
can think of (and some you may not have

During warmer
seasons, golfers
enjoy teeing off
for long, high-
altitude drives at
local courses
such as the one
at Snowcreek
Resort.

CALIFORNIA TRAVEL PLANNER

Mammé)th Lakes

Outdoor
activities in

the Mammoth
Lakes area
include snow-
shoeing in the
winter season
(opposite), and
paddling a kayak
(left) or other
watercraft when
the weather gets
warm.

DEBRA BEHR J ALAMY STOCK PHOTO

considered). Not only in winter but year-
round, this is the place people go to get
their fill of the most-fun forms of recre-
ation. Whether you're an experienced
outdoor enthusiast or a first-timer, you'll be
able to find an activity in the Mammoth
Lakes area to match your interests and
abilities, whether it’s a slow stroll through
fabulous fall foliage along flat, paved trails,
or an eye-watering winter ski run down a
double-black-diamond slope. Through
winter, spring, summer and fall, the hills
and lakes of Mammoth are alive with the

sounds of adventure and exuberance.

WINTER ADVENTURES
As the name suggests, Mammoth Moun-
tain Ski Area is gigantic, with expansive

terrain suitable for all levels of downhill
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The ski resort of Mammoth Mountain is
famous for its alpine skiing (right). Hiking
to places such as Rainbow Falls (opposite)

is another popular outdoor activity.

skiers, a huge terrain park for snowboard-
ers and regular competitions for those who
just want to watch. Tamarack Cross Coun-
try Ski Center and the Mammoth Lakes
Nordic Trail System are excellent destina-
tions for cross-country skiers.

The Mammoth Lakes area also offers
snowcat rides to lunch at scenic picnic
spots. Children enjoy Mammoth’s tubing
park and winter parades with mascot
Woolly. Visitors seeking a somewhat more
laid-back experience also head to nearby
June Mountain for downhill skiing fun.

And for a break from cold-weather
activities, fun-seekers often head to the
Mammoth Rock 'n’ Bowl recreation center,
which is equipped with bowling lanes, golf
simulators, dartboards, a lounge and a
fine-dining restaurant upstairs.

{ ALAMY STOCK PHOTO

DESIGN PICS INC

SPRING ACTIVITIES

Sometimes considered a shoulder season
between the snow-sport-rich period of
winter and the hiking-and-biking peak in
summer, spring in Mammoth Lakes often
means great deals on lodging and activities

for visitors seeking some late-season skiing
or some eatly-season golfing and fishing.
Some visitors try for a “spring triathlon” of
skiing, biking and golfing in a single day.
Spring is also a good time for birding;
avian enthusiasts may spot some of the

PALM SPRINGS « INDIAN WELLS

Edward S.
Curtis:

One Hundred
Masterworks

February 20 to
May 29, 2016

In 1900, Edward S. Curtis set out on a monumental,
30 year, quest to create an unprecedented,
comprehensive record of the Indians of North American.

This axhibition has been organized by
the Minneapolis/New York City/Paris/Lausanne, FEP
in collaberation with Palm Springs Art Museum.

The Paim Springs showing is funded in part by the museum's Westarn Art Councll and
its Gold Spansars Donna Machilian and Harold Matzner. Mary ingetrand-Pohlad,
with support from Carol and Jim Egan, Terra Foundation for American Art thraugh
Board Member Gloria Scaby, Luc Bernard and Mark Prior, and the museumn’s
Phatography Collection Ceuneil.

Exhibition Season Spy and Marien and Bob Rosenthal

s: Dorotiry Mey

PALM SPRINGS '
ART MUSEUM
101 Museum Drive, Palm Springs | 760-322-4800 | psmuseum.org
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hundreds of species of local and migra-
tory birds that have been found in the
area, including the many birds that nest
amid the craggy rock formations at
Mono Lake, about 3o miles to the north
of Mammoth Lakes.

THE SIERRA IN SUMMER

Among the mountains of the Eastern

CHAD MCDERMOTT [ ALAMY STOCK PHOTO

Sierra, summertime hikers, bikers and

outdoor explorers of various other types

hit extra-long drives in the high elevations

can enjoy the extensive Mammoth Lakes of Sierra Star Golf Course and Snowcreek.

Trail System—for rugged multiday adven- The Mammoth Lakes area is so well-
tures or gentle walks. known for fishing that many local hotels
Children can bounce on the bungee offer fish-cleaning facilities. Fly-fishing in
trampoline, zoom on the zipline and scale  streams or lure-based fishing from boats in
the climbing wall at the Mammoth Adven-  lakes gives everyone a chance to work on
ture Center. their specialty or pick up a new skill at

Golfers can cruise in their golf carts and ~ Convict Lake and other venues.

CALIFORNIA TRAVEL PLANNER

e

Mammath Lake_s—

Water sports are also popular. You can
paddle a kayak, canoe or standup paddle-
board around the area’s lakes, gazing at the
scenery. Or you can enjoy a floating tour of
natural and human history at Mono Lake.

Hike among wonders of geology at
Devils Postpile National Monument with
its towering basalt columns, about 13 miles
west of Mammoth Lakes. Then cool off in
the spray of the 101-foot-tall Rainbow Falls,
about 2 miles downstream from Devils
Postpile on the San Joaquin River.

Summer is also festival time, and Mam-
moth Lakes has a calendar filled with
music and sports events, and food-and-
drink gatherings, including the 21st-annual
Mammoth Festival of Beers and Bluesa-
palooza, August 4—7, an event promoted by
the passionate beermeisters at Mammoth

Schedule Your Joint Replacement in Palm Springs...

Recover in Paradise.

Ask about our special Canadian
Patient Program.

Get active again through joint replacement
surgery at the Institute of Clinical Orthopedics
and Neurosciences. We'll assist you in planning
all aspecis of your procedure and stay.

(866) 500-2328

DESERT REGIONAL
MEDICAL CENTER
Institute of Clini (_l:nlcal
Orthopedics & Neurosciences

DesertRegional.com/canada

Choose One of America's
Top 100 Hospitals

for Joint Replacement
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—Mammoth Lakes

Brewing Company. And the brewery is
itself a good option for finding refresh-

ment.

FALL COLORS

Fall foliage is an annual viewing treat all
around Mammoth Lakes. Enjoy hiking
through the colors along the Mammoth
Rock Trail or the Heart Lake Trail, or enjoy
the crisp autumn air and gaze at the trees
along Sherwin Creek.

Go for a drive along the winding moun-
tain roads of the June Lake Loop to see the
spectacular colors in groves of aspens and
cottonwoods beneath towering pine forests.

You can even soar above the colors on
helicopter tours offered by outfitters in the
area. Or make like a cowboy and join an
end-of-season multiday horseback trek

Mammoth
Lakes Events

- Ezakimak, April 23; a race from
the base of Mammoth Mountain
to its summit, on cross-country
skis, snowshoes, feet or fatbike;
mammothmountain.com.

- Horse Drives, june 11-16 and
Sept. 24-29; expeditions led by
Mammoth Lakes Pack Outfit;
prior riding experience required;
mammothpack.com.

< Mammoth Motocross,

June 17-26; motacross races for
pros and amateurs, held since
1968; mammothmotocross.com.
= Ambush at the Lake,

Sept. 5-Nov. 15; an annual fishing
competition held at Convict Lake
Resort; convictlake.com.

- Mammoth Gran Fondo,

Sept. 10; a celebrated 100-plus-
mile road cycling event with
incredible views of local scenery;
mammothgranfondo.com. —B.F.

down from the hills near town.

For a spooky Halloween, or on any fall
day, visit the ghost town within Bodie State
Park, which houses the abandoned rem-
nants of a gold-mining settlement about 6o

miles north of Mammoth Lakes.

As THE SEASONS TURN, and fall leaves are
followed by snowfall, T get excited to repeat
the cycle, finding new activities and repeat-
ing old favorites in this gorgeous part of the
Golden State. 4k

Bill Fink has enjoyed outdoor activities in the
Mammoth Lakes area for more than 20 years.

Alaska Airlines serves the Mammoth
Yosemite Airport daily. Book reservations at
alaskaair.com or call 8c0-ALASKAAIR.
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/" FRESNO YOSEMITE
> INTERNATIONAL AIRPORT

FLY DIRECT FROM

PORTLAND, SEATTLE, SAN FRANCISCO,
LOS ANGELES, SAN DIEGO, LAS VEGAS,
DENVER, SALT LAKE CITY, PHOENIX,
DALLAS, GUADALAJARA, or connect
from 316 cities worldwide

H fresnoairport

fresnoyosemiteinternational

flyfresmo com




Mammoth Lakes- Now fly direct to Mammoth Lakes, CA
- from LAX and San Diego | VisitMammoth.com

CALIFORNIA

SEASONS

CONDOMBENITUMS

¥ . i L -

Seasons 4
Condominium Rentals
Mammoth Lakes, CA

JOIN US IN THE VILLAGE FOR:

Privately owned condominiums with the Great shopping
Rental office on site for your convenience Great dining
and peace of mind. Close to lakes, lifts, : :
shopping and dining. Stay, play and Great nlght life
create new Mammoth memories. Great events

Great family fun

(800) 732-7664

www.seasons4.com

Mammoth Lakes, CA

THEWESTIN

MONACHE

——
’Mﬂlﬂﬂlﬂﬂl
: : MAMMOTH
Premiere Reservations

Mammoth Premiere Reservations
offers fully-equipped condominiums
throughout the Mammoth area.
Many of our units are located within
walking distance of the lifts or in
town near shopping and restaurants.
Please visit our website to view our

The Westin Monache Resort features a contemporary elegance that redefines
mountain lodging. Ideally located adjacent to the Village at Mammoth providing
entertainment and village gondola access to Canyon Lodge, the resort also features
current specials, guest rewards Whitebark Restaurant for the mountain’s best apres-ski and dining experience! Also
and book online. offered are ski valet and rental shop, outdoor heated pool and hot tubs, Westin

Workout Fitness Studio and underground parking. Ski packages available!

1.800.336.6543 The Westin Monache Resort, Mammoth | 50 Hillside Drive | Mammoth Lakes, CA 93546
760.934.0400 | www.westinmammoth.com

www.mammothpremiere.com

www.alaskaair.com r information on Alaska Airlines’ flights to Mammoth Lakes, please call 1-800-252-7522



A Place for All Seasons

Enjoying sun-kissed San Diego
| By Christine Delsol

he moving shadow in the water looked as if it might

be a clump of seaweed. Slowly drawing closer and

churning as little water as possible, 1 recognized the

floating shape as one of La Jolla Shores’ most popu-
lar residents—the bat ray.

These otherworldly creatures are black or brown on top and
white underneath, With a wingspan of about 4 feet, the female bat
ray flaps her pectoral fins and swims away. Rays pose little threat to
humans, but their spiked tails do contain poisonous venom, so itis
best to enjoy them from a safe distance.

The San Diego area is full of equally uncommon delights that,
when combined with plenty of sunshine and a mild climate, make
it a great destination any time of year. The following are some of

the area’s top attractions.
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AWILD KINGDOM

The world-famous San Diego Zoo in Balboa Park is celebrating its
1ooth anniversary this year. The community celebration in the
park is May 14, but special events are taking place throughout the
year. The San Diego Zoo Safari Park, a 1,800-acre wildlife sanctu-
ary 30 miles north of San Diego, allows you to see African and
Asian herd animals, such as giraffes and rhinos, in large field
habitats. The Birch Aquarium at Scripps in the La Jolla neighbor-
hood is an outstanding aquarium and museum. It also offers
nature excursions, including whale-watching cruises. More than
20,000 migrating gray whales, which are best seen from mid-
December to mid-April, can be spotted swimming to the warm
waters off Mexico in the winter and then back to Alaskan waters

in the spring.




Beachcombers,
swimmers and
divers enjoy the soft
sand, warm waters
and abundant sea
life found around La
Jolla Shores (left).
The San Diego Safari
Park (right), located
about 30 miles north
of the city, provides
the opportunity to
see animals, such as
giraffes, in large field
habitats.

CHRIS SELBY / ALAMY STOCK PHOTO

SAND AND SEA

San Diego’s great pride is its estimated 70
miles of sandy Pacific beaches. From Tor-
rey Pines State Beach in the north to the
popular surf breaks (and designated swim-
only area) of Imperial Beach in the south,

there’s a sandy spot to fulfill every wish.
Most of the beaches are good for swim-
ming and many have good surfing waves.
Among the area’s standout spots is
Coronado Beach, with its soft sand and
gentle, kid-friendly waves. The San Diego-
Coronado Bridge links
downtown to the incorpo-
rated town of Coronado,
which counts shopping,
dining and gondola rides
among its many pleasures,
To the north is San Diego’s
Mission Bay Park, which
offers 27 miles of ocean-

protected bay front, and

Paragliding is a
popular pastime
along the beaches
and stunning cliffs
of Torrey Pines, in
northern San Diego.

DELLA HUFF [ ALAMY STOCK PHOTO
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SAN DIEGO ZOO

whose green spaces and paths create one
large playground.

Though often perceived as a separate
city, La Jolla is a northern San Diego neigh-
borhood exuding a Mediterranean village
atmosphere. La Jolla Shores’ picturesque
sandy beach runs north from La Jolla Cove
and offers great snorkeling and scuba
diving. Known for its galleries, shops,
restaurants and the highly scenic coastline,
La Jolla is also home to a branch of the
Museum of Contemporary Art San Diego.

To the north of La Jolla is Torrey Pines,
home to the Torrey Pines Golf Course, one
of the nation’s finest public golf courses
and the site of the Farmers Insurance Open
in late January or early February. Located
around the course is the Torrey Pines State
Natural Reserve, which offers paths and
rock outcroppings to hike on as you make
your way to pristine and often empty
beaches. Boat rentals are available through-
out the area.
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CULTURE AND HISTORY
San Diego is also known for its many
museums and cultural activities. Beyond
the San Diego Zoo, Balboa Park has 17
excellent museums, including the San
Diego Natural History Museum and the
San Diego Museum of Art. The park is also
the site of The Old Globe theater, known
for its excellent plays and world premieres.
San Diego is a city rich in history. Portu-
guese explorer Juan Rodriguez Cabrillo was
the first European to discover San Diego
Bay, in 1542. The historic moment is com-

KERRICK |JAMES

Balboa Park (above) is home to the
San Diego Zoo and 17 top museums.
The Gaslamp Quarter (right) offers
exciting restaurants and nightlife.

memorated by the Cabrillo National Monu-
ment on the Point Loma peninsula, which

has wonderful views of San Diego Bay and
of the Pacific Ocean.

Mission Basilica San Diego de Alcals,
located about g miles northeast of down-
town San Diego, was founded in 1769 and
was the site of the first of the state’s 21

the mission, Old Town San Diego State
Historic Park, known as the birthplace of
San Diego, allows you to tour historic
buildings from the 1800s and enjoy activi-

Catholic missions. About 7 miles west of ties, restaurants and shops.

Around San Diego

- The following nearby
communities offer charm-
ing getaways.

DEL MAR

The cozy upscale beach
town of Del Mar, located
20 miles north of down-
town San Diego, is most
famous as the home of
the Del Mar Thorough-
bred Club, which is con-
sidered one of America’s
most picturesque horse
racing venues. It draws
large crowds for the
summer thoroughbred-
racing season.

OCEANSIDE
A longtime surfer enclave,

Oceanside lies 36 miles

north of San Diego and
has blossomed into a
tourist center where you
can surf, go deep-sea
fishing and visit the
California Surf Museum.
The town is also home to
San Luis Rey de Francia,
one of the largest of
California’s historic
missions.

TEMECULA VALLEY
With more than 40 winer-
ies in this inland valley,
located 60 miles north of
San Diego, Temecula has
gained a reputation for
producing excellent wines
that have turned the
community into a top

Qceanside Pier.

-

3

Oceanside is famous
as a surfing center.

attraction. Visitors to the
area will want to visit the
venerable Callaway Vine-
yard & Winery and Mira-
monte Winery. The area is
also known for golfing
and hot-air ballooning.
—C.D.
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San Diego’s downtown Gaslamp Quar-
ter, Little Italy and East Village are all
popular for nightlife and restaurants.
Nearby is the waterfront’s Seaport Village,
an area known for its restaurants, buskers
and shops. Farther north along the Embar-
cadero is where you'll find the USS Midway
Museum, which offers tours of the aircraft
carrier, and the Maritime Museum of San
Diego, home to a world-class collection of
historic ships, boats and submarines.

WiTH so mucH to see and do, it's no won-
der that San Diego—with its sunny days
and perfect weather—has long been a top

tourist destination. Ak

Christine Delsol writes from the Bay Area.

Alaska Airlines serves the San Diego Airport
daily. To book a reservation, or for more
information, visit alaskaair.com or call
800-ALASKAAIR.
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Anaheim Majestic Garden Hotel.
Conveniently located just minutes from Pluto.

The day starts a lot easier when you wake up in our spacious room just minutes from Disneyland,
Resort. It gets Majestic with breakfast and a free Dream Machine Shuttle just down the hall.
That's the bright-eyed way to vacation with the family.

ANAHEIM Special $169 Package for four includes breakfast
& free parking. Offer code FLY16.

4 gﬁgﬁg SHF(I;TIE(E 844.227.8535 + MajesticGardenHotel.com

900 South Disneyland Drive, Anaheim, CA 92802

eenie, meanie, miney...whoa!

Steps from All Things Tahoe

Smack dab in the middle of everything Lake Tahoe is an all-suite resort with
doors that open to every adventure imaginable. Free breakfast, two-room
suites, and a staff committed to helping you enjoy Tahoe like a local.
Visit TahoeResortHotel.com for best rates & packages.

LAKE TAHOE RESORT HOTEL
TahoeResortHotel.com 800 988 9850
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THE ULTIMATE SHOPPING EXPERIENCE

SOUTH COAST PLAZA

250 BOUTIQUES, 30 RESTAURANTS AND SEGERSTROM CENTER FOR THE ARTS

Apple Store - Berluti - Bottega Veneta - Brioni - Burberry - Canali - Cartier - Céline
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Roger Vivier - Rolex - Salvatore Ferragamo - Sandro - Sephora - Sur La Table - Tiffany & Co.
Tod’s » Tory Burch - Tumi - Vacheron Constantin * Valentino + Williams-Sonoma
AnQi by House of An - The Capital Grille - Din Tai Fung - Marché Moderne - Seasons 52
Saks Fifth Avenue * Bloomingdale’s + Nordstrom : Macy’s
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CONNECT WITH OUR ADVERTISERS

www.alaskaairlinesmagazine.com/ads

ACCOMMODATIONS

Anaheim Majestic Garden Hotel
www.majesticgardenhotel.com
Cedarbrook Lodge
www.cedarbrooklodge.com

Coast Hotels

www.coasthotels.com

Flamingo Resort and Conference Center
www.flamingoresort.com

Grand Solmar Land's End Resort & Spa
www.grandsolmar.com

Hotel Captain Cook
www.captaincook.com

Mammoth Premiere Reservations
www.mammaothpremiere.com

Marcus Whitman Hotel & Conference Center
www.marcuswhitmanhotel.com
Miramonte
www.miramonteresort.com

Pineapple Hospitality
www.staypineapple.com

Pueblo Bonito Oceanfront Resorts and Spas
www.pueblobonito.com

Seasons 4 Condo

WWW.Seasons4.com

Semiahmoo Resort Golf & Spa
www.semiahmoo.com

Tahoe Resort Hotel
www.tahoeresorthotel.com

Terranea Resort

www.terranea.com

Top of the World Hotel
www.tundratoursinc.com

Villa del Palmar Loreto
www.villadelpalmarloreto.com

Walt Pease & Associates
www.alaskacorporatehousing.com

The Westin Monache Resort, Mammoth
www.westinmammoth.com

CASINOS

Graton Resort & Casino
www.gratonresortcasino.com
Muckleshoot Casino
www.muckleshootcasino.com

Northern Quest Resort & Casino
www.northernquest.com

RESTAURANTS

Alaska Coffee Roasting Co.
www.alaskacoffeeroasting.com
Assaggio
www.assaggioseattle.com
Cafe Amsterdam
www.cafe-amsterdam.com/am
Churchill's Steakhouse
www.churchillssteakhouse.com
The Crab Pot Seattle
www.thecrabpotseattle.com
Doug Fir Lounge
www.dougfirlounge.com
Elliott's Oyster House
www.elliottsoysterhouse.com
Frank’s Place at Indian Wells Resort Hotel
www.indianwellsresort.com
Ivory Jacks
www.ivoryjacksrestaurant.com
Jehn Howie Steak
www.johnhowiesteak.com

Lavelle's Bistro
www.lavellesbistro.com

Metropolitan Grill
www.themetropolitangrill.com

Pearl Bar and Restaurant
www.pearlbellevue.com

Ponti Seafood Grill—Seattle
www.pontigrill.com

Seastar Restaurant and Raw Bar
www.seastarrestaurant.com
Seres Restaurant & Xiao Chi Bar
www.seresrestaurant.com
Sport Restaurant
www.sportrestaurant.com
Tilted Kilt Pub & Eatery
www.tiltedkilt.com

Tom Douglas Restaurants
www.tomdouglas.com

The Turtle Club
www.alaskanturtle.com

Volterra
www.volterrarestaurant.com

TRANSPORTATION

Aloha Marine Lines
www.shipaml.com
Anchorage Chrysler-Dodge Center

www.anchoragechryslercenter.com

Carlile Transportation
www.carlile.biz

Dave Smith Motors
www.davesmith.com

Korean Air
www.koreanair.com

Lynden, Inc.
www.lynden.com

Span Alaska
www.spanalaska.com

TOTE Maritime Alaska
www.totemaritime.com

Your Local Ford Store
www.compareford.com

BUSINESS SERVICES

Colville, Inc.
www.colvilleinc.com
Construction Machinery
www.cmiak.com

Mechanical Contractors of Fairbanks
www.mcfairbanks.com

FINANCIAL SERVICES

Alaska Airlines Visa Business Card
www.bankofamerica.com/alaskabusiness
Alaska Airlines Visa Signature Card
www.myalaskacard.com

Becker Capital Management
www.beckercap.com

BECU

www.becu.org

Cornerstone Advisors, Inc.
www.buildbeyond.com
HomeStreet Bank
www.homestreet.com

Propel Insurance
www.propelinsurance.com

RPM Mortgage
www.rpm-mtg.com

Saturna Capital
www.saturna.com

RECRUITING

North Slope Borough School District
www.nsbsd.org

MNorton Sound Health Corporation
www.nortonsoundhealth.org

Samuel Simmonds Memorial Hospital
www.arcticslope.org

Seattle Police Department

www.seattlepolicejobs.com

Southeast Alaska Regional Health Consortium (SEARHC)
www.searhc.org

Tanana Chiefs Conference

www.tananacﬁiefs.nrg

Yukon-Kuskokwim Health Corporation
www.ykhc.org

PERSONAL ENRICHMENT

It's Just Lunch
www.itsjustlunch.com

HAWAI'I

Aqua Hotels and Resorts
www.aquaresorts.com

Atlantis Adventures
www.atlantisadventures.com
Aunty Liliko'i
www.auntylilikoi.com

Blue Hawaiian Helicopters
www.bluehawaiian.com

Chase 'N Rainbows Real Estate, Inc.
WWW.WESTmanCUﬂdﬂS.EOm

Farm Credit Services of Hawai'i, ACA
www.hawaiifarmcredit.com
Germaine’s Lu‘au
www.germainesluau.com

Hawai'i Titanium Rings
www.hawaiititaniumrings.com
Island Helicopters Kaua'i
www.islandhelicopters.com

Kaua'i Sea Tours
www.kauaiseatours.com

Kaua'i Visitors Bureau
www.kauaidiscovery.com

Lava Lava Beach Club
www.lavalavabeachclub.com/kauai
Mauna Lani Bay Hotel & Bungalows
www.maunalani.com

Na Hoku

www.nahoku.com

The Shops at Wailea
www.theshopsatwailea.com

Sky Waikiki

www.skywaikiki.com

Top of Waikiki
www.topofwaikiki.com

Whalers Cove Resort
www.whalerscoveresort.com

APARTMENT HOMES

Capri Apartments
www.caprikirkland.com

Two Lincoln Tower
www.livingatthecollection.com

Yacht Harbor Club
www.yachtharborclub.com

REAL ESTATE

Alaska Dream Land
www.womendreamhome.com
American Life Inc.

www.amlife,us

Andalusia
www.andalusiaatcoralmountain.com

Cosmopolitan On the Park
www.cosmopolitanpearl.com

Read our digital edition at www.alaskaairlinesmagazine.com
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Diane Flaherty—HK Lane Real Estate

www.golfersrealtor.com
Insignia
www.liveinsignia.com

Isola Homes
www.isolahomes.com

Oyhut Bay—A Seaside Village
www.oyhutbay.com

Palm Springs Area Real Estate
www.canavancoit.com
Rancho San Lucas
www.ranchosanlucas.com

RE/MAX Dynamic Properties
www.remaxdynamicproperties.com

Realogics Sotheby's International Realty

WWW.rsir.com

Red Lodge Montana Home
www.movingtoredlodge.com
The Residence Club at PGA West
www.residenceclubpgawest.com
SmartShare
www.smartshare.com

Southport on Lake Washington
www.southport.life

Terrie Cox, PC
www.usa-relocate.com

Timeshare Exit Team
www.timeshareexitteam.com

Urban Visions
www.urbanvisions.com

VIK Ballard
www.vikballard.com

Windermere
www.windermere.com

RETIREMENT COMMUNITIES

Seniors Helping Seniors
www.shs-seattlecare.com

GOLF

Classic Club Golf
www classicclubgolf.com

SilverRock Resort
www.SilverRock.org

Toscana Country Club
www.toscanacc.com
EDUCATION

Compass Courses Maritime Training
www.compasscourses.com

Foster School of Business— University of Washington

www.fosterwashington.edufemba

Gonzaga University
www.unfold.gonzaga.edu

Oregon State University E-Campus
www.ecampus.oregonstate.edu

San Diego State University
www.sdsu.edu
HEALTH & BEAUTY

20|20 Lifestyles
www.2020lifestyles.com

Advanced Cosmetic & Laser Dentistry

www.acld.com

Arctic Chiropractic
www.arcticchiropractic.com
Capo by the Sea
www.capobythesea.com

Desert Regional Medical Center
www.desertregional.com

Fresno Smile Makeovers
www.fresnosmilemakeovers.com

Hair Transplant Seattle
www.hairtransplantseattle.com
Larson Family Medicine
www.larsonmedicalaesthetics.com
My Best 10

www.mybestio.com
MyBIODefense
www.mybiodefense.com
Otoharmonics
www.otoharmonics.com

Rhyneer Caylor Clinic
www.rhyneercaylorclinic.com
Seattle Cancer Care Alliance
www.seattlecca.org

Smiles by Design
www.shawnkellerdds.com

Stern Center for Aesthetic Surgery
www.sternctr.com

Swedish Radiosurgery Center—Essential Tremor
www.swedish.org fessentialtremor

TRAVEL IDEAS

Alaska Railroad
www.alaskarailroad.com
Calistoga Chamber of C ce
www.calistogavisitors.com
Explore Fairbanks, Alaska
www.explorefairbanks.com

Fisherman’s Wharf, San Francisco
www.visitfishermanswharf.com

Fresno Yosemite International Airport
www.flyfresno.com

Greater Palm Springs
www.visitgreaterpalmsprings.com

: i Ideh g rl. k. or( ce
www.healdsburg.com
MasterPark

www.masterparking.com
Port of Seattle—Sea-Tac International Airport
www.portseattle.org
ShuttlePark2
www.shuttleparkz.com
Sonoma County Tourism
WWW.SOanaCDUHt}'.CDm
Tikchik Narrows Lodge
www.tikchiklodge.com
Unseen Alaska
www.unseenalaska.com
Visit Anchorage
www.anchorage.net

Waterfall Resort
www.waterfallresort.com

THINGS TO SEE & DO

A Gallery Fine Art
www.agalleryfineart.com
Alaska Native Heritage Center
www.alaskanative.net
Darwin's Theory
wwhw.alaska.net/~thndrths

K1 Speed Indoor Kart Racing
www.kispeed.com

Palm Springs Aerial Tramway
www.pstramway.com

Palm Springs Air Museum
www.palmspringsairmuseum.org

Palm Springs Art Museum
WWW.psmuseum.org

Rock ‘N’ Roll Marathon Series
www.runrocknroll.com

Seattle Historic Waterfront Association
www.downtownseattle.com/neighborhoods/waterfront

Village at Mammoth
www.villageatmammoth.com

CULINARY CORNER

10th and M Seafoods
www.1othandmseafoods.com
Alaska Seafood Marketing Institute
www.alaskaseafood.org
Alaskan Brewing
www.alaskanbeer.com

Bear Republic Brewing Co.
www.bearrepublic.com

Face Rock Creamery
www.facerockcreamery.com

Norton Sound Seafood
www,nortonsoundseafood.com

WINE & WINERIES

Wine Road Northern Sonoma County
www.wineroad.com

Winegrowers of Dry Creek
www.drycreekvalley.org

HOME & CARDEN

Monkey Bar Storage
www.monkeybarstorage.com

Mountain e Home Furnishing & Design
www.mountainelegancefurniture.com

Sunlight Supply
www.sunlightsupply.com

SHOPPING

David Green Master Furrier
www.davidgreenfurs.com
ExOfficio
www.exofficio.com

Roche Bobois
www.roche-bobois.com
South Coast Plaza

www.southcoastplaza.com
GIFT IDEAS

Oomingmak Musk Ox
www.giviut.com
LITERATURE

Kensington Books
www.kensingtonbooks.com

Read our digital edition at www.alaskaairlinesmagazine.com
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MARcUS WHITMAN HOTEL & CONFERENCE CENTER

6 West Rose St. Walla Walla, WA 99362 | (509) 525-2200
MARCUSWHITMANHOTEL.COM
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A Place to
Unwind

Second home popularity surges
By Elizabeth M. Economou

WHEN KAREN KOEHLER, a Seattle lawyer, first
began looking for a vacation home, she had a few
must-haves in mind, including proximity to a lake
and snowcapped mountains for skiing. Last year—in
less than one month’s time—she found her dream
home, a 3,400-square-foot cabin set beside the
Wenatchee River in Eastern Washington.

“This was all about family,” says Koehler, a partner
in the law firm of Stritmatter Kessler Whelan Koehler

Moore Kahler. “We get to spend quality time together,
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Terranea's setting on a promontory high above
the Pacific Ocean means sweeping views
enhance the resort’s recreation and relaxation.
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THE ONE PREMIER ADDRESS

With Breathtaking Views that Blend with the Vibrant City

Where Exceptional Service is Redefined

And Your Home Connects to the Heart of The Bellevue Collection

Explore Two Lincoln Tower's Spacious One, Two and Three-Bedroom Homes
in Addition to Exclusive, Two-Story Penthouses.

Now Accepting Reservations.
Schedule Your Private Appointment Today.

IR'AA®)

LINCOLN
LUXURIOUS APARTMENT HOMES IN BELLEVUE, WA TOWER
EXPERIENCE THE LIVING ROOM WITH THE ULTIMATE VIEW y 4 AT THE COLLECTION

@-..p.:.-;.-\- Experience Two Lincoln Tower at The Studio—The Bellevue Collection’s Interactive Leasing Center, Lincoln Square, Suite 240.
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and my kids can have a place to unwind from the
fast pace of our techno world.”

With three bedrooms, two bathrooms and an
unfinished basement, Koehler says her vacation
home is fun to decorate and “funky”—a sharp con-
trast to her more formal main residence in a neigh-
borhood close to downtown Seattle.

Industry statistics indicate most buyers plan to
keep their vacation home for six years, but Koehler
insists she’ll stay put “forever.” Recently, she pur-
chased the land across the street from her vacation
home as an investment property, where construction
for a second cabin is set to begin in the spring.

[t's easy to see why Koehler is smitten. “In a little
more than two hours, we are in nature,” she says.
“You walk in and the smell [of pine], the quiet, and
the view of the river immediately fill you with peace.”

Koehler is not the only savvy buyer to dive into
the booming second home market, which includes
vacation homes, recreational properties and invest-
ment properties. Experts say rebounding home
prices and prior gains in equity markets have created
favorable conditions for buyers.

“There is a renewed faith in real estate as an
attractive investment,” says John Oppermann, an
associate broker with Ra Partners Real Estate in
New York City.

The results are evident across the country. “We
see Americans and foreigners alike who are purchas-

ing pied-a-terre apartments in Manhattan, beach

getaways in Miami, and cottages in the Hamptons,”
adds Oppermann.

According to the most recent figures from the
National Association of Realtors (NAR), 2014 was a
boom year for vacation home sales, skyrocketing 57
percent from the previous year to 1.13 million

units—one in every five transactions. And baby

boomers, who were largely buying second homes to

eventually convert into primary residences, played no

small role in the surge.

Of those vacation home buyers, a large portion,
45 percent, bought a distressed property; and 30
percent of vacation home buyers made an all-cash
purchase. Small towns and resort areas drew vaca-
tion home buyers at higher rates than other catego-

ries of home purchasers.

REAL ESTATE

e Oyhut Bay
homeowners enjoy
extensive beachfront
recreation nearby;
the units are light
and airy.
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To attract talent, you must stand out. ..
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| Experience the Southport Life!

, UNDER CONSTRUCTION
More than a unique office campus...

It’s your recruiting tool!

* Seattle’'s most exciting new office campus

730,000 SF of Class A office space
on the shores of Lake Washington

* 4 Star Hyatt Hotel and Conference Center
located on campus

* | ocated next to 57-acre Gene Coulon Park

* Walking distance to 3| restaurants

..'.
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KIP SPENCER
O LAKE WASHINGTON KSPENCER@SECODEV.COM NOW PRE-LEASING!
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COURTESY: RANCH AT THE CANYONS (2)

The second home boom is taking place in
most regions of the country, but the strongest
market—as one might expect—has been in warmer
parts of the United States, with 46 percent of all
vacation home purchases in the South.

Though vacation home sales have surged accord-
ing to the NAR’s Investment and Vacation Home
Buyers Survey, prices in some areas have dipped,
making them even more attractive to buyers. NAR
expert Jessica Lautz, managing director of survey
research and communications, says 45 percent of all
vacation home sales were smaller, distressed proper-
ties acquired at lower price points. The median
vacation home, for example, sold for $150,000, down
from $168 700 the previous year, while primary
residence prices kept appreciating, with high prices
and low inventory dampening that market.

Reasons for getting into the second home market

More than 30 percent of vacation home
buyers say they plan to use their
properties for getaways or family retreats.

REAL ESTATE

e The Central
Oregon equestrian
lifestyle is reflected
in the open space

amenities at Ranch
at the Canyons.

are as varied as the properties
being bought. More than 30
percent of vacation home
buyers say they plan to use
their property for getaways or
family retreats. About 20 percent will eventually turn
their vacation home into their primary residence,
and 13 percent bought for potential price appredia-
tion; the same share decided to snag a second home
due to low prices. About 11 percent say they hope to
generate rental income, while low mortgage rates
propelled 9 percent of buyers.

In the western United States, which accounted
for 25 percent of all vacation home sales in 2014,
family vacations are high among the factors spurring
the purchase of second homes. Set in Rancho Palos
Verdes, California, Terranea Resort is an attractive

second home destination and convenient for its
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proximity to LAX, Beverly Hills, downtown Los
Angeles, and Orange County. Terry Niemann, real
estate director of sales and marketing, says the
resort’s “multigenerational” villas are designed to be
enjoyed by extended families and “passed down”
from one generation to the next. “It's the ideal place
for cousins from different states to spend time
together multiple times a year, as opposed to just one
annual vacation.” She adds: “By owning a second
home, families are creating deeper relationships.”

Terranea, which occupies a craggy cliff overlook-
ing the Pacific Ocean, has sold nearly 70 homes
since the resort first opened in 2009. Of 82
homes—s;o0 casitas and 32 villas—only 13 villas
remain for purchase today. Fully furnished, these
luxurious homes with private entrances, and citrus
trees gracing patios and balconies, are set high above
a golf course. Prices range from just under $1.4
million to $3.1 million and are based on floor-plan
size and view.

Yet, while the villas are privately owned, they are
not considered primary residences, meaning owners
are permitted to live there only three months (9o
days) per calendar year. When owners are away, the
homes are available to paying guests. “This allows
other people to enjoy the spectacular views,” says
Niemann—not to mention helping the owners offset
their costs.

Buyers range in age from 29 to 92. While some
live as close as a five minute drive, others reside as
far away as the East Coast. “They are mostly entre-
preneurs, and all of them appreciate the incredible
ocean views, and the indoor-outdoor lifestyle that is
inherent in Terranea,” says Niemann. Facing both
east and west, Terranea offers spectacular sunrises
and sunsets—the perfect start and end to every day.

Nearly 1,200 miles north, Oyhut Bay in Ocean
Shores, Washington, will soon be one of the largest
vacation communities on the Northwest coast, says
Kim Sharpe Jones, vice president of marketing at
Matrix Real Estate. The extensive new development

is a 2.5-hour drive from Seattle and within walking

REAL ESTATE

BY THE NUMBERS

'I 'I 3 $199,000
[ L ] MEDIAN U.S. SALES PRICE FOR

MILLION PRIMARY RESIDENCES
NUMBER OF VACATION HOME

SALES IN 2014 [40

[Z'I PERCENT PERCENT
VACATION HOME SALES SHARE SHARE OF VACATION HOME
OF ENTIRE HOUSING MARKET PURCHASES AT A BEACH LOCATION

[ $94,380 -$150,000

MEDIAN HOUSEHOLD INCOME MEDIAN VACATION HOME PRICE

SIx 200

MEDIAN NUMBER OF MILES FROM

NUMBER OF YEARS A BUYER’S PRIMARY RESIDENCE TO
BUYERS PLAN TO OWN THEIR VACATION HOME
THEIR VACATION PROPERTY NATIONAL ASSOCIATION OF REALTORS

distance to nearby beaches such as Damon Point.
“Most people are not aware that Ocean Shores

has 23 miles of freshwater canals that wind through-

out the peninsula,” says Jones. By the time Oyhut

Bay is finished, it will have its own canal access and

“Most people are not aware that Ocean Shores has
23 miles of freshwater canals that wind throughout
the peninsula.”
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A 682-acre wildlife area is
dedicated to protecting woodlands,
wetlands and tidal flats, habitat for

According to Jones, the 200 family-inspired
cottages are ideal gathering places for friends and

family to share a meal together after a day on the

blue herons, brown pelicans and
snowy owls.

dock for homeowners to enjoy kayaking, stand-up
paddleboarding and fishing, she adds. Nearby, a

682-acre wildlife area is dedicated to protecting

woodlands, wetlands and tidal flats, habitat for feath-

ered creatures such as blue herons, brown pelicans
and snowy owls.

Currently, 17 condos are available for purchase.
Nineteen have sold so far—ranging in price from
$120,000 to $180,000. Additionally, the first phase

of free-standing cottages will be available this spring,

with prices starting around $250,000.

beach. Amenities include open kitchens, great
rooms, hot tubs (optional) and detached garages
(optional)—ideal for sharing space with renters,
Additional perks include access to an indoor swim-
ming pool and spa, a fitness center, a teen recreation
room, paved trails to Damon Point, a putting green,
central fire pits for outdoor gatherings and a central
plaza for larger events, among others.

While some owners might choose to live there
full-time, others could exercise an option to add their
home to the rental pool as a short-term or long-term
lease. “Cottages include features that make them
easy to convert into vacation rentals, such as an
interior locking owners’ closet and an outdoor lock-
ing closet large enough for beach toys and kayaks,”
says Jones. Meanwhile, groundbreaking on a town
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REAL ESTATE

center with planned onsite retail,
which will be the focal point of the
vacation community, is set to begin
this spring.

In Central Oregon near Red-
mond, Ranch at the Canyons, a
1,700-acre preservation develop-

COURTESY: RANCH AT THE CANYONS

ment, is enticing empty nesters;

early retirees with a passion for ® Ranch at the Canyons is set beside the Crooked River, near Redmond,
ranch living, conservation and Oregon, and reflects the area's High Desert landscape.

outdoor activities; and married

couples with flexible careers that let them work from  who are very attracted to year-round activities,

anywhere. Some eager buyers are even bringing though summer experiences, such as fishing, hiking,

all-cash offers, notes ShanRae Hawkins, public biking, and horseback riding, top their list of prefer-

relations and marketing director for the Ranch. ences.” Baby boomers are also buying acreage land-
“Over the past two years, we have seen an holdings and finished homes with the intention of

increase in homes and acreage landholdings being eventually making these their primary residence,

purchased as primary residences,” says Hawkins. adds Hawkins.

“The Ranch is also a draw for vacation home buyers, In addition to 600 acres of working farmland, the
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No Matter Where You Travel

RPM You'll Always Return Home

MEAAEESIN Make it the Perfect One

At RPM Mortgage, Inc., our goal is to match you with the perfect loan
while providing outstanding service during the sometimes complicated
lending process — all in an effort to get you home quickly and effortlessly.

L SR P O BTSN E R T

With nearly 50 offices in six western
states, we’ll be there when you land

newhomepurchase.rpm-mtg.com
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Ranch includes more than 500 acres of
land permanently protected for conserva-
tion by the Deschutes Land Trust, pre-
serving some of the most beautiful space
on the property for wildlife habitat, says
Hawkins.

New homes with Tuscan design ele-
ments, inspired by the natural aesthetic
of the development’s surrounding can-
yons, start at $999,000, while landhold-
ings, ranging from 3.97 to 11.28 acres,

begin at $179,000.

"We are seeing
discriminating
buyers who view
open space and
nature as the
ultimate luxury.”

Ranch amenities and privileges for
h()meowners dre numerous, iI]Cllldl]lg
concierge services, trail riding, and access
to a 7,000-square-foot winery and club-
house, which serves as the focal point
and social hub at the Ranch. Nineteen
lakes, 13 of which are stocked with trout,
bass and other species, are also available
for boating or catch-and-release fishing.

“We are seeing discriminating buyers
who view open space and nature as the
ultimate luxury,” says Hawkins.

Though statistics for 2015 won't be
released till later this spring, the NAR's
Lautz, for her part, is optimistic that the
outlook for the second home market will
remain upbeat at least through 2016,
though levels of buying won't be as ele-
vated. “Still, among vacation home buy-
ers, 58 percent are likely to buy another
home in the near future,” she adds.

Room for optimism, to be sure. sk

Elizabeth M. Economou is a Seattle-based

business, finance and health-care writer.
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#YourStopylsOurStory

Life happens fast. New job. New baby. A new chapter. When
the Williams family grew out of their starter home, my job
as their Windermere agent was to do more than find them
a house that worked. My job was to find them a home that fit.
A home to create new memories and tell old stories.
I'm honored to have found the Williams family their new home.

And proud to have their story as part of my story.

RS
Windermere

REAL ESTATE

windermere.com

The largest regional real estate company in the Western U.S.
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RAISE THE GAME.

AT STADIUM PLACE AtlHawk Towlre.(, Seattle is reinventing itself,infustimgastoriedlpast
with a bold vision for the future—all in the pursuit of an energized
urban core. Hawk Tower delivers the ultimate win with access to every
form of transportation Seattle offers. Agile connections citywide
allow your business to pick up the pace. Declare victory over everyday
office monotony.

255 SOUTH KING STREET
SEATTLE, WA

THE BUILDING

180,000 SF Class A office development. Glass line & modern
RCRiOR =Y architecture, panoramic views and open floor plans. Adjacent to
282-room Embassy Suites which will include a 400-person
conference facility. Planned rooftop restaurant with outdoor dining
and abundant parking.

UNMATCHED ACCESS TO TRANSPORTATION
At the intersection of [-90 & |-5 and steps from Link Light Rail, The
Sounder and buses via King Street Station and Union Station.

NEIGHBORHOOD REVITALIZATION
Hawk Tower sits at the center of SODQ, Pioneer Square, the
Waterfront and the Chinatown-International District.

DWIGHT NEWELL SCOTTA ASHCRAFT
Executive Vice President First Vice President
+1425 462 6541 +1206 292 6063
dwight.newell@cbre.com scotta.ashcraft@cbre.com
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Apartments are the key
to the new urban lifestyle

ONCE UPON A TIME the average middle-aged
American’s dream was a retirement home in Florida,
Arizona or California, basking in the sun. Today,
more and more baby boomers are moving from the
homes in which they raised their kids to ... high-rise
luxury apartments in urban centers such as down-
town Bellevue, Washington.

Kemper Development Company’s Two Lincoln
Tower in Bellevue will welcome its first residents in
2017. The mixed-use project, part of the larger Lin-
coln Square Expansion, will house office spaces,
retail shops and a 41-story high-rise apartment with a
W Hotel occupying the first 13 floors.

Units at Two Lincoln Tower overlook downtown
Bellevue, Lake Washington and the surrounding
mountain ranges, and residents have access to a top
floor terrace with water features, lush landscaping
and private seating areas. In addition to a media
room, conference room, game area, open-air fireside
seating and covered barbecue stations, tenants share
a community fitness center and private pet area.

Several penthouses and luxury apartments have
already been leased, says Amy Hoffman of Indigo
Real Estate Services, the company managing Two

Lincoln Tower's residen-

tial floors.
» Two Lincoln Tower

overlooks Bellevue and
the Seattle region, and

“When you look at
Seattle and Bellevue, as
residents enjoy nearby a whole, part of the

pedestrian areas. success for new apart-
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SEATTLE, WA
The Resn:lerlces at West Highland.
of En

d an approac
’ residence features 4 bedro
deck and private patio

Offered at: 54,500,000

Carrie DeBuys | 206.551.0555
carrie.debuys@rsir.com
ResidencesAtWestHighland.com

0 5 bath

anal 1 bedroom, 1.75 bath

ment. Residential zoning with business uses avallab
operating as Cedar Cove Inn Bed and Breakfast

~all for more information/personal tour.

MLS #871637 | Offered at: $1,595,500

Pamela Bellah | 206.619.2175

CedarCoveManor.com | SellingInSeattle.com

home w I:‘|r—\u||l| A

VASHON ISLAND, WA

World class 10 000+ sq ft mansion ffering t

u‘h:rcc ac 51 )
Denise Seavitt | 206 841.8788
denise.seavitt@rsir.com | deniseseavitt.com

RONALD, WA

Tranquility found on

le '—Iu'r Lake. Just 90 min. west of

} min

h mountain and nkr-
h:' fireside. Home
boasts ironwood
n floor plan
|)a|aJ\—‘ MLS #8
Cassie Daughtrey | 206 403 8548

cassie.daughtrey@sothebysrealty.com

OPENING A WINDOW TO THE WORLD
SEATTLE | BAINBRIDGE ISLAND | KIRKLAND | AND BEYOND
206.448.5752 | View online at RSIR.com
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MERCER ISLAND, WA

Mercerfully Modern - Exquisite modern estate poised on
110 feet of Lake Washir oreline evokes its natural
environment with the | xecution of impeccable
custom details and the finest hand selected materials. An

t: $6,300,000 | 4 beds | 4 baths
Mary Norris | 206.713.2151
mary.norris@sothebysrealty.com
Paige Norris Fujii | 206.714.3516
paige.norris@rsir.com

KIRKLAND, WA
West of Market Elegance - Views of Lake Washington
Seattle and Olympic mountains aboun
me remodeled in 2011 by Kristi 5

this 5§ bedrc

nd grace exudes from this timele
rkland,

Offered at: $3,325,000

Catherine Ferrera | 206.579.1077
catherine.ferrera@rsir.com
www.CatherineFerrera.com

KIRKLAND, WA
Lovelycontemporary in the heart of Dow
ur footste
le Skyline. O r
quJ[ room will meet you beyond the fossilized SlJT" entry.
Ente rr.3| ing a breeze with t loor plan.
| 4.75 baths | 3,981 sq.ft. | 3 car garage

ere 000 | MLS #842876
Angela Pepka | 425.442.6203
angela.pepka@rsir.com

ouse Interiors.

255 design, A rare

Realogics

Sotheby 8

KETTLE FALLS, WA

Pristine Horse Ranch, 46+ Acres. Lovely home 3 beds 3
baths 3,000 5F red arena with a 4 stall matted barn. Pri-
30 ft runway, Professional
enly pastures 1,000 ft of
maintained with the T materials,
J\ res of trails leading to the National Forest and State Parks
plete this paradise. Visit www.crowncreekflyinranch.com
Offered at: $988,000 | MLS #738295

Angela Pepka | 425.442.6203

angela.pepka@rsir.com

QUILCENE, WA

Breathtaking 'top of the world' views of Quilcene Bay and
Mt Rainler at this 25 acre estate. Two view homes with gated
privacy
Offered at; 5°
MLS #882815

Meg Burkett | 360.271.7426
meg.burkett@sothebysrealty.com

ISSAQUAH, WA

Gran Paradiso Contemporary - Contemporary gem with
a rare in-ground swimming pool, pond, fountain and Zen
garden is one-of-a-kind in south after Montreux! Enjoy resort
like living & lavish entertaining on your peaceful patio with a
wet bar, or ir

fered at: §

| 0 sq.ft
Eddle Chang | 425 922.7136
eddie.chang@sothebysrealty.com | Eddie-Chang.com

(=] Each Office Is Independently Owned and Operated. Seller reserves the right to change the product offering without notice.
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ments comes from great growth in employment,”
Hoffman explains, listing employers such as Ama-
zon, Microsoft, Expedia and Boeing. “That growth
brings a healthy tech sector, of course, whose mem-
bers range in age from millennials to gen Xers and
up. You also have interest from people who are
downsizing, traveling or seeking second homes.”

Two Lincoln’s initial success reflects a nationwide
boom in apartment development. No more are urban
rental units the default “starter homes” for young
workers. Today they often represent the preferred
living choice for people of all ages.

When researchers from Harvard University's
Joint Center for Housing Studies released a survey of
the American rental housing market in December
2015, the numbers were impressive: New multifam-
ily housing is being built at the fastest pace in nearly
30 years. Vacancies are at their lowest point since
1985. The share of all U.S. households that rent—
37 percent in 2015—is at its highest level since the
mid-196o0s.

With construction cranes and sleek new high-rise
apartments shaping the skylines of many metropoli-
tan areas, renters enjoy more options than ever. But,
with average rents on the rise and competition for

available units increasing, tenants and city officials

must navigate an ever-changing marketplace.

Many of the country's strongest real estate invest-
ment markets are in the West, according to the
Urban Land Institute (ULI). The nonprofit's Emerg-
ing Trends in Real Estate 2016 report ranks Seattle,
Denver, San Francisco and Portland as the leading
rental development cities, followed by Los Angeles,
San Jose and San Diego. Many of these metropolitan
areas have strong job markets; as a consequence,
they're also experiencing a residential rental boom.

Southport on Lake
Washington offers
expansive views
from its lakefront
location—and the
quiet of a courtyard.
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“In general, Western cities are doing very well.
That is, in part, because of what we describe as ‘the
rise of the 18-hour city. These are places where
people live, work and play, all those activities in close
proximity to each other,” says ULI Senior Resident
Fellow Ed McMahon.

The convenience of urban rental units appeals to
a generation of young employees who prefer to walk
or take public transportation to work. Because the
average cost of vehicle owm:rship is between $8,000
and $11,000 annually, McMahon explains, car-free
individuals can budget more money for housing and
other pursuits by living near transit lines.

As jobs in thriving industries such as technology
and health care draw young professionals to urban
hubs such as Seattle and Portland, many also find
that renting better suits the typical career trajectory.

“In past generations, you had one job for 40 years
and then you retired and received a pension. Now,

with the job jumping, the freedom, the technology,
the excitement ... young adults are a little more
adventurous when they come out of college, because
they want to be part of the startup glamour and the
tech boom,” says Lukas Krause, chief operating
officer for Real Property Management, a national
residential property management company based in
Utah. “That has encouraged some people to bounce
around and not commit to a mortgage, like they
might have in the past.”

Krause has seen significant rental rate growth in
Seattle and Portland recently, along with Denver and
several Southern California cities. While young tech
professionals with high salaries account for some of
the increased demand, other dynamics influence the
market. Millennials and generation Xers who
watched their parents struggle with mortgage pay-
ments during the late-2009 housing crash and

recession, for example, might consider renting a

MountainElegance

HOME FURNISHING

DESIGN

A full-line store overflowing with warmth and charm offering a complete collection of
home furnishings. Complimentary design, full service and white glove delivery.

Stop by, meet the staff, and

enjoy our 8,500 square foot —
store. Mountain Elegance offers
accessories, living, dining, — =
bedroom; outdoor furniture™
and mattresses. =

We also offer fu.ll furnishing and ==

design services in Suncadia and
Tumble Creek from start to finish.
Our talented design team can help
you find your look, your style... your
dream. View our two stagings in
Suncadia and one in Tumble creek.

Open 6 days a week « 10am to 5pm »
603 E. 1st Street, Cle Elum, WA 98922 - 509-674-0111 » www.MountainEleganceFurniture.com
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WHAT IS §7?

IT'S WHERE SEATTLE HONORS HISTORY BY CHANGING IT.

greg@urbanvisions.com
broderick@urbanvisions.com

BLE REAL ESTATE

UrbanVisions
WWW.S-SEATTLE.COM ‘OR LEASING: 206.262.2880 www.urbanvisions.com
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more secure option.
Stronger job prospects
also play a role.
“During the last
recession, new multi-
family construction
halted in some mar-
kets. And now, millen-
nials are moving out of
their parents’ homes
and becoming first-
time renters. You're
» San Francisco’s seeing growth in some of these attractive cities, like
Strata project
includes amenities
that encourage

Denver, Seattle and Portland, and supply is getting
tighter,” says Krause. “I think that's one of the big-
) gest factors in rental rates going up. And that will
long-term residency. ) ) )
continue, until supply catches up with demand.”
The 2015 report from Harvard’s Joint Center for

Housing Studies notes that the millennial genera-

tion represented 11 percent of rental market growth
between 2005 and 2015, while generation X renters
fueled another 34 percent. The largest increase,
however, came from households ages 50 and over—
such as some of the clients moving to Bellevue’s
Two Lincoln Tower. This demographic segment
accounted for 55 percent of rental growth during the
past 1o years.

Some baby boomers, tired of cleaning empty
rooms and caring for big yards, downsize once their
kids leave for college. Changing views on retirement
further affect housing decisions, adds McMahon.

“Unlike their parents’ generation, who might
have retired and moved to Florida, many of these
baby boomers want to live near their kids. And their
kids are mostly living in the cities,” he says.

In some cases, empty nesters can afford upscale
rental units that remain out of reach for young pro-
fessionals. McMahon cites Denver's redeveloped

QUINTESSENTIAL

BRAND NEW APARTMENTS
DOWNTOWN KIRKLAND

. KIRKLAN

‘ and 2 bedrooms

e Pet friendly

ample parking

ANOTHER CONTINENTAL PROPERTIES LLC COMMUNITY
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* 1 bedroom, 1 bedroom + den,

¢ Controlled access entry

® Quartz slab countertops &
stainless steel appliances

* Rooftop plaza with grilling
and al fresco eating areas

e Across from Peter Kirk Park and
close to the Kirkland Waterfront

e Five minutes to Bellevue

APARTMENTS

NOW LEASING!

APARTMENTS

® 24-hour fitness center
® Controlled access garage with

324 Central Way | Kirkland, WA 98033
Open Mon-Fri 9am-7pM, Sat-Sun 9am-6rm
425.822.2204

CapriKirkland.com
@& avenueb
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COSMOPOLITAN

Condominiums on the Park

STUNNING
ELEGANCE

ARRIVING 2016

Prices from

$658,000 to 3,883,000

: NOW SELLING - SHOWROOM OPEN 1130 NW 10th at Northrup « Portland, Oregon
10-5 M-F, 11-5 S-S or by appointment 503.227.2000 « cosmopolitanpearl.com
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automobile
home
boat/yacht

recreational
vehicle

umbrella
liability

fine arts
jewelry
collections
wine cellars

and more

It s not just stuff
It s your stuff.

- Your special acquisitions have

their own special value, and

we know it isn’t just monetary.

At Propel, we create customized

~ plans to keep you and the things

you treasure well-protected.

Get personal insurance with
exceptionally personal service.

- = -

PropeL
INSURANCE’

844 278 8458
propelinsurance.com
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Union Station district, where new high-
end apartments have proven popular
with baby boomers. In the San Francisco
Bay Area, where median home prices top
$1 million, ownership is out of reach for
many residents. In response, the team
behind San Francisco’s Strata at Mission
Bay outfitted the property’s high-end
apartments with resort-quality amenities
and fixtures that provide a more refined
experience for long-term renters.

The mixed-use Southport develop-
ment, on Seattle’s southern edge, offers a
demonstration kitchen, convenient prox-
imity to lakefront parkland, theater facili-
ties and a residents’ club and billiards
room, Pets are welcome, and bike stor-
age, free Wi-fi, and both theater and
game rooms appeal to millennials.

At Portland’s Yacht Harbor Club

LOCKING IN A LEASE

What is the secret to securing a lease
in this competitive market? Lukas
Krause of Real Property Management
offers three important tips for those
secking a rental home, condominium
or apartment.

= As you explore options, consider
your priorities. What is your budget?
Do you want to live near the office?
What school district fits your family's
needs? Is public transit access impor-
tant? “It’s about knowing where you
want to be, but also knowing what you
can afford and what you want to get out
of this home,"” Krause says.

=< When you attend open houses, bring
your credit score, references and check-

book. “Because supply is so tight, you've
got to be ready to put that deposit down

right away,” he explains.

= Read and understand the deposit
and lease terms before you sign. “If you
put a deposit down and you'll only get
8o percent of that back, that is some-
thing you should be concerned about.
Make sure you know what you're sign-

ing up for,” Krause says. —R.B



Visit the Isola Homes Experience Center, now open by Safeco Field. View
dozens of modern, Built Green homes through a brand new interactive
home showcase experience. Find a home you love at Isola Homes.

HOURS FIND US
Monday | Closed 1521 1st Ave S
Tuesday — Friday | 11 am—6 pm Seattle, WA 98134

Saturday —Sunday | 10 am =5 pm 206.792.3988 | isolahomes.com

INTEGRITY. FUNCTION. DESIGN.

5 ROYAL BROUGHAM WAY

IST AVE S

S ATEANTICST

|

UTAH AVE S

S MASSACHUSETTS ST

OCCIDENTAL AVE S

SAFECO FIELD



DROP YOUR YACHT HARBOR

ANCHOR! A Fhatuehce

NOWwW LEASING!

Live at river's edge.

The brand new Yacht Harbor Club apartment community on the peaceful
side of Hayden Island offers beach-front living like no other.

Gourmet kitchens, walk-in showers, energy efficient fireplaces, large
— rooms and generous closets. Entertain at the riverside pool and large
ith chef's kitchen. All an the quiet side of Hayden Island.——

Premier Golf Course Property
+ Hunting, Fishing, Skiing, Rafting, Hiking, and Golf

+ Spectacular Unobstructed View of the Beartooth Mountains
= Entry way to Yellowstone National Park

« ForSale By Owner

+ 2,200 square foot split level home, 2 bedrooms plus 700
square foot master suite, 2 full baths , kitchen with stain-
less steel appliances (under 3 years old - gas) Maple cabin-
etry, granite counter tops, formal dining room, fireplace in
lower level living room, maple hardwood floors.

See photos & more info at www.MovingToRedLodge.com

Or for additional info call 1-800-677-9776 ask for George,
$389,000 « Turnkey: $399,000 (excludes 4 personal furniture pieces and artwork)
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Apartments, on Hayden Island in the
Columbia River, tenants can take advan-
tage of concierge services, an event space
with a professional-grade kitchen, free
stand-up paddleboard use and a water-
front pool with a swim-up bar. The
island’s mid-river location provides
everything from fresh summer breezes
to sandy beaches.

Portland Housing Bureau Director
Kurt Creager estimates that luxury apart-
ments account for 85 percent of the city’s
current residential construction. Thus,
city administrators are using a combina-
tion of tax abatements, direct invest-
ments and other incentives to bring
affordable units to market. Since the

development of the popular Pear] Dis-

BY THE NUMBERS

42.6

MILLION
NUMBER OF AMERICAN RENTER
HOUSEHOLDS IN 2015

[534,000

MEDIAN ANNUAL HOUSEHOLD INCOME

AMONG RENTER HOUSEHOLDS

[$934
MEDIAN MONTHLY RENT IN THE
UNITED STATES

/.1

RCENT

CURRENT RESIDENTIAL VACANCY RATE,

LOWEST IN 30 YEARS

[49 PERCENT

COST-BURDENED AMERICAN

HOUSEHOLDS, OR THOSE SPENDING

MORE THAN 30 PERCENT OF THEIR
INCOME ON HOUSING

SOURCE: JOINT CENTER FOR HOUSING STUDIES

OF HARVARD UNIVERSITY



INSIGNIA

A Signature City Residence

BY NAT

BOSA

HOME & HORIZON

Surround ‘\'uur.‘.fi['- with signature dc<il_rn‘ unprcccdcm'wd amenities and sweeping views spanning
the city to the Cascades. All in Downtown’s ihslcst-su“ing hig]l-risu residence with the best of

Seattle at your front door.

41st floor resident lounge // 7th floor open-air terrace with griling and fireplace gathering
areas // Indoor lap pool and spa // Steam room and sauna // Fitness atrium with yoga and
pilates studio // Screening room with entertaining bar // Outdoor pet retreat // Signature

lobby by Mitchell Freedland

LIVE SEATTLE.COM
588 Bell Street : 206-728-6239 : Open Daily 11-6

Now Selling from the $700,000s

fomes mithaat prier N
o a0e macke with regans




WORLD RANKED BROKER

) ° Real Estate

¢ eVVie EXPERT

COX’< with proven
Premier OR & WA Broker RESULTS!

GET LISTED!
GET SOLD!

#1

Broker
Pacific NW

#18

Broker
in the USA

#59

Broker

in the WORLD!
RE/MAX equity group

Text/Call 360.607.4100 - 888.888.8284 - Terrie@TerrieCox.net

B = Y \._

USA-RELOCATE.com

]

HoT STOVE SOCIETY, A YEAR ROUND
COOKING SCHOOL OPERATED BY
Tom DouGLAS RESTAURANTS

Enhance your stay in Seattle with a memory making cooking class
at the Hot Stove Society, located at the Hotel Andra in the heart of downtown.
Classes range from light hearted & sociable to skill building & challenging.

For more info visit hotstovesociety.com

HOTEL ANDRA

URTH AVEMUE, SEATTLE

HOTELAMDRA.COM
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trict, a mixed-income community in a
formerly industrial neighborhood, Port-
land has prioritized what Creager calls
“growth with grace.”

“We try to listen to the values and
aspirations of the residents,” he says.
“Obviously, this is a rapidly changing city.
We want to recognize the people who
built the city and its economic and racial
diversity, and not grow in a manner that
causes a loss of authenticity.”

In Portland, baby boomers eager to
trade suburban living for a walkable
urban lifestyle often compete for the
same units that draw millennials who
have deferred marriage, children and
home ownership. Creager thinks
thoughtful land-use planning and part-
nerships between nonprofit housing
agencies and for-profit developers can
generate more affordable units, provid-
ing well-priced rental housing for various
demographic groups.

No single solution will eliminate
affordability issues, says Ed McMahon of
the Urban Land Institute, but he believes
that diversifying new housing develop-
ments could benefit renters. He points to
an abundance of large-lot single family
housing in most major markets, and a
lack of small-lot housing, attached hous-
ing, multifamily housing, cohousing and
live-work units.

More such nontraditional housing
would provide renters options for a wider
range of budgets and lifestyles.

“In the past, ownership was viewed as
a long-term investment. The recession
changed that for many people. Today,
I'Il'dll)" }-‘()ng adLl]lS view OW'IH'_'I'ShiP das dan
impediment to their lifestyle, or some-
thing that ties them down,” McMahon
says. “I think renting has simply become

a lifestyle choice.” ah

Renee Brincks is based in an apartment in

San Francisco.



A new concept in Oceanfront Living _—
is coming to Los Cabos

A Private Resort Community that will
take oceanfront living to the rext level.
Estate and Single Family homes,

cceanfront condos,

MEX +52(624) 1457577
LSA & CANADA
8446452292

info@ranchosanlucascom

www.ranchosanlucascom

ar

HOTILS & RESORTS

Greg Norman golfcourse.

Mexican Village with shopping and
dining, community park with lake.
bike and hiking trails,

tennis center and more

Be among the first to discover
the comforts and joy of
Baja Style Ranch Life
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These materials are not an offer to sell orsolic tation o purchase property 1o any resident of a state or country
wiere “egistration is required prior to such offer o~ salicitation. enc is vo ¢ where prohibited by law.
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SMALL TOWNS

COMMUNITIES ACROSS THE ISLANDS HOLD NUMEROUS CHARMS = BY ERIC LUCAS

hen Bev Gannon first walked into the

Hali‘imaile General Store in 1988, it was a

recently vacated local market in an old

building in a tiny town amid pineapple
fields in Maui's Upcountry. For Gannon, the site
offered a possible solution to a problem for her grow-
ing catering business—she needed a bigger
kitchen—and neither she nor anyone else could have
foreseen the ultimate outcome.

At that point, the building was a ramshackle,
peeling-paint, still-cluttered outpost of a disappear-
ing Hawaiian plantation economy. And she was an
ardent amateur cook who enjoyed using Island
ingredients as she prepared meals for her music-
industry husband’s friends and clients.

Today, Gannon, the store and the town of
Hali‘imaile are famous.

She’s the grande dame of Hawai‘i regional cui-
sine, a James Beard Award nominee and top-caliber
culinary celebrity.

Hawai'i's small towns feature enticements such as
(clockwise from top left) zooming over trees at Kohala
Zipline in Hawi, on Hawai'i Island; learning about
history in nearby Kapa‘au, home of a famed statue of
Kamehameha I; visiting the Wai'oli Hui‘ia church, in
Hanalei, Kaua'i; and sampling a Sashimi Napoleon at
Hali‘imaile General Store, on Maui.

The store, with its building
restored, is now a gleaming
peach-and-white example of
Hawaiian plantation archi-
tecture, and a worthy com-
plement to its setting amid
verdant hillsides. /

And Hali‘imaile, a ro-block
village with fewer than 1,000
residents, has become a quintes-
sential example of the Hawaiian
small town in which adventurous travelers
can discover delights ranging from gourmet food to
distinctive art to little-known heritage.

« IN KAPAAU, at the far north end of Hawai'i Island, a
much-photographed statue of King Kamehameha I
epitomizes the history to be found in his home-
town, which was also an early center of the Hawai-
ian sugar cane industry, and remains a focal point
of Hawaiian paniolo (cowboy) culture.

+ IN HANALEI, on the Napali Coast of Kaua‘i, a one-
lane bridge leads to a bayside town that is the
capital of taro culture in the Islands. Brought
recently to the limelight by the 2011 film The
Descendants, Hanalei is a funky surf town, and the
home of the Wai‘oli Hui‘ia church—perhaps the
most-photographed church in the Islands and an
emblem of 19th century missionary history.

MARCH 2016 ALASKA BEYOND MAGAZINE 135

Bev Gannon built the

Hali‘imaile General
Store from a small
business in the Maui
Upcountry into a focal
point of Hawai'i
regional cuisine.
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Savoring casual yet delectable dishes from

shrimp trucks is a popular activity in many
small communities on O'ahu.

+ IN KAHUKU, on the Northeast shore of O‘ahu, a
half-dozen shrimp trucks do a thriving business
selling coconut and butter-and-garlic shrimp to
visitors and residents. The prawns are grown in
nearby lagoons. Roadside farmstands offer a vast
variety of tropical fruits, and not far away are the
famous monster waves that draw hundreds of

surfers and thousands of onlookers each winter.

ALTHOUGH HONOLULU is now a major metropolitan
area with hundreds of thousands of people, that's
a relatively recent development. Once upon a time,
all Hawaiian communities consisted of small
villages. Today, the next-largest town outside of
Honolulu is Hilo, at about 43,000; most other
towns are far smaller, which harks back to the
days prior to Western contact.

Back then, the inhabited Hawaiian Islands were
divided into triangular land sections called ahupua‘a
that each ran from a point atop the nearest moun-
tain to a broad stretch of shoreline. The upper
reaches were woodland watersheds; the middle

MAUNA LANI BAY

Hotel

4" NICHT FREE’
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sections had agricultural terraces for taro

and other key crops; the shores held

villages, fishponds and heiau (temples).
Though each is different, today’s

Hawaiian hamlets are thriving 21st

TODAY'S HAWAIIAN HAMLETS
ARE THRIVING Z1ST CENTURY
DESTINATIONS WHERE
TRAVELERS BROWSE ART
GALLERIES, DINE ON
HOMEGROWN FOODS AND
VISIT ARTISAN CRAFTSPECPLE
T0 BUY THEIR WARES.

century destinations where travelers
browse art galleries, dine on homegrown
foods and visit artisan craftspeople to
buy their wares.

So many Hawaiian small towns have
boomed and faded, and then been
reborn, that they are now gaining great
cachet as day-trip destinations from
nearby resort districts. For instance,
upcountry and southeast of Hali'imaile is
the town of Makawao, whose main street
has a few dozen colorful shops, cafes and
galleries. Downslope is Pa‘ia, whose
general store is still a thriving market and
has become a guidebook-worthy draw for
the quirky offerings on its shelves.

Yet Hali‘imaile largely retains the
quiet character it has held for decades,
despite a steady midday stream of cars
coming through town.

“Back in 1988, I don’t think 10 cars an
hour passed by on the road out there,”
says Gannon. She indicates the street
that fronts her restaurant just 100 feet
from our windowside table. “The build-
ing was funky and run-down, and 1
thought I'd just slap on a coat of paint

and open a deli.”

Her plans were so low-key, and the loca-
tion so unimpressive, that bankers rejected
financing requests, and Gannon, her hus-
band and close friends funded renovations
themselves. Their contract with the build-
ing’s owner, the Maui Land & Pineapple Co.,
required Gannon to provide lunch for the
company’s workers every day. Aside from

that, she intended no major gourmet dining

spot and was stunned when 150 customers
showed up for the opening. Her success put
Hali‘imaile on the map and added cachet for
Hawai'i regional cuisine—kalua pork wont-
ons, for example, and ahi poke.

But hers was the main attraction in
Hali‘imaile until the 2000s, when other local
entrepreneurs realized the little community

in Maui's green hills could provide a good
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WHAT'S IN A NAME?

Waimea is a famous town near the
north end of Hawai'i Island, a capital
of the Islands’ ranching heritage.

Waimea is also the name of an
epically scenic canyon on Kaua'i, as
well as a town along Kaua'i's south-
west shore, where the Waimea River
meets the Pacific Ocean. And it's the
name of the bay at that spot. And it's
a verdant rain forest valley on
O'ahu’s North Shore.

This profusion of Waimeas was
no problem for the Polynesians who
settled the Hawaiian Islands centu-
ries ago, and named their places as
they pleased. Until Kamehameha |
united the islands around the end of
the 18th century, travel between them
was arduous.

Now, of course, it is easy and
common, and duplicate names
cause problems for mapmakers and
delivery officials. If you send a letter
to Kailua, Hawai'i, the question
arises as to which Kailua you mean.
The solution in some cases, accord-
ing to some government naming
standards, is to append distinguish-
ing names to one of the duplicates—
the appendage is usually the name of
a neighboring place.

Thus, the town on Hawai'i Island
is Kailua-Kona, which can help differ-
entiate that town from O‘ahu’s
Kailua.

Some duplicate names need no
official differentiation: Kilauea is a
town on the Kaua'i North Shore; it's
also the volcano currently erupting
on Hawai'i Island. Mauna Loa is the
bigger, dormant volcano adjacent to
the Kilauea volcano—and Maunaloa
is a town on Moloka'i. And, of course,
Hawai'i is the state’s largest isle, as
well as the name of the entire state.

The duplicate-name phenomenon
is not unique to the Aloha State.
According to the U.S. Census, there
are at least 94 places named after
George Washington in the United
States. There are several dozen
Franklins, too. And there are plenty of
Georgetowns—mainly named for a
king, if not a president. —E.L.




¥: MAUI PINEAPPLE TOURS

COURTES

Maui Pineapple Tours, based in

Hali‘imaile, offers tour participants
samples of fruit picked fresh.

home for their enterprises. First came the
pineapple-growing company Maui Gold,
which took over fields near town from
Maui Pine in 2009, when the latter
departed the agriculture business. Today,
busloads of visitors arrive for tours of the
fields, a quick education in pineapple
agronomy, and the chance to pick fruit
and learn to select, prepare and serve it.

“People gobble up information,” says
Darren Strand, president of Hali'imaile
Pineapple, Maui Gold's parent company,
in the firm’s offices, housed in old ware-
houses next to Gannon'’s restaurant.
“They love meeting the people who grow
the pineapples.”

He indicates that visitors often stop by
seeking fresh pineapples—as does his
neighbor, Gannon.

“This is an amazing little place,
Hali‘imaile. I'd say 30 percent of our 83
workers just walk across the street to

come to work.”

In other old warehouses nearby, a cus-
tom cabinetmaker has set up shop. Next
door is a high-end paddleboard maker.
Across the street from Bev Gannon's restau-
rant is a blown-glass gallery; and next to
that, in old Quonset-hut pineapple ware-
houses, is the Hali‘imaile Distilling Com-
pany, where Mark Nigbur is the master

distiller. The company makes Pau Maui

Vodka, and offers tastings and tours. Nigbur
uses Maui Gold pineapples to make the
mash for his vodka. Like Gannon, Nigbur
and his family live close to Hali‘imaile. As at
Maui Gold, virtually all his employees are
Upcountry residents.

“You can take the Maui Gold tour, come
here and taste what I make with their pine-

apples, then go to Bev’s restaurant and finish

Award Winning Hawaii Regional Steak & Seafood
Waikiki's Best Happy Hour from 4:30pm - 6:30pm Daily
Validated parking available
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with her pineapple dessert,” says Nigbur,
a Coloradan who moved to Maui specifi-
cally to make vodka from pineapples.
Gannon'’s pineapple upside-down cake is
famous throughout the Islands.

“Let’s call this the pineapple triangle,”
says Nigbur.

IF HALIMMAILE is known for its cuisine and
pineapples, then the area on the north
shoulder of Hawai‘i Island, known as
North Kohala, might be best known for
its cultural history.

The town of Kapa‘au is, at almost
1,800 people, a bit bigger than the
roughly thousand-resident Hali‘imaile.

MOST RESIDENTS OF THE
NORTH KOHALA ARER CAN
RECITE THE STORY OF
KAMEHAMEHA, WHO UNITED
THE ISLANDS INTO ONE
KINGDOM N THE LATE 16TH
AND EARLY 19TH CENTURIES.

Kapa‘au is where a particularly famous
statue of King Kamehameha I is located,
standing tall on a hill in a small park
overlooking the main road.

It’s safe to say most residents of the
North Kohala area—which also includes
the history-rich town of Hawi—can recite
the story of Kamehameha, the royal baby
who was supposed to be killed but was
saved by villagers who believed a grand
destiny lay in his future. Grand, indeed:
Kamehameha grew up to become the
legendary leader who united the Islands
into one kingdom in the late 18th and
early 1g9th centuries.

“So, if Kamehameha was headed over
to Maui to take over our neighbor island,
his war canoe had to get in the water

somehow,” says Bill Wong, pointing out a




COURTESY: ATV OUTFITTERS HAWAII

Visitors to the North Kohala area, on
Hawai'‘i Island, can enjoy a tour from ATV
Outfitters Hawaii that discusses local
legends, history and geography.

handmade cut that slashes down through
the bluff overlooking the Pacific at
Kauhola Peninsula. “This is where they
hauled his canoe in and out. Kame-
hameha I always came here to his temple
to pray for the strength of his warriors
before battle.”

Wong owns ATV Outfitters Hawaii;
he and his guides take visitors around
North Kohala on four-wheel all-terrain-
vehicles, regaling them with local history
and lore, such as Kamehameha's exploits.

Wong's own heritage here is deep; his
great-grandfather came to the Hawaiian
Islands from China in the 1870s to work
in the nascent sugar industry. He has
Native Hawaiian and Filipino ancestry, as
well, and he's an accomplished team
roper who raises cattle on his small ranch
and has a son living in Texas pursuing

his own professional rodeo career. “His
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fellow riders get a big kick out of calling
him ‘Cowboy Wong,” says his father,
gleefully.

Back down the road at Hawi, visitors
can also fly through the sky at Kohala
Zipline, an attraction that provides doz-
ens of jobs to Kohala residents. Up the
mountain from here, along a country
lane often called one of America’s most
scenic drives, Kahua Ranch introduces
travelers to Hawai'i Island’s paniolo
culture at a working cattle operation
whose beef might wind up on plates back
down the hillside in Hawi, at Bamboo
Restaurant. A nearby farmers market

offers local fruits and goodies. The main

IN HANALET 5 THE
RESTAURANT SEAT WHERE
GEORGE CLOONEY SAT WHILE
FILMING A MEMORABLE SCENE
IN' THE DESCENDANTS.

street is lined with colorful shops and
galleries; driving by one, Wong pulls into
the parking lot and declares, “This was
the laundromat. It's where we used to
take our clothes to wash the canefield
dust out.”

Sugar cane disappeared in the 1960s
and 1970s; cattle ranching endures, but
producers face many challenges, only
beginning with shipping costs to and
from the island. The point is, Wong
emphasizes, that North Kohala has
bounced back more than once, emulating
its homegrown hero Kamehameha.
Indeed, the king is such an icon that a
local nonprofit, the Kohala Institute, has
restored Kamehameha's taro terraces as
part of a budding agritourism venue.

“[Also|] a group of local young men
got interested in taro patches nearby, and
they happily donated their time to restor-

ing them,” marvels the institute’s presi-



MORE SMALL TOWNS

« Hale'iwa: This small town on the
North Shore of O'ahu is a focus of
global attention each winter when
the big waves arrive and draw expert
surfers—and thousands of specta-
tors. A sprinkling of shops and cafes
greet visitors who avidly seek souve-
nirs and scarce parking spots near
wave-watching sites.

« Kailua: Poised on O‘ahu’s east
shore, beneath the sheer-sloped
palisades of the Ko‘oclau Mountains,
this town is the home of two excellent
artisan chocolatiers, Madre Choco-
late and Manoa Chocolate Hawaii,
which are just three blocks from each
other. Itis also the home of Kailua
Beach Park, famous for its swimming
and snorkeling. (Please respect
parking restrictions near the beach.)

« Pa'ia, Maui: Pacific swells build
offshore in the winter and draw
big-wave surfers and their admirers.
The best vantage is at Ho'okipa
Beach Park; adjacent to that is
Mama's Fish House, a long-revered
seafood restaurant. The town itself
has many small shops, galleries and
boutiques.

« Hana, Maui: Situated at the end of
a famously scenic and winding road,
this serene settlement is nicknamed

“Heavenly." A luxury resort, Travaasa,
and several small cafes spice up the

area's peace and quiet. —E.L.

dent, Noe Kalipi. “It was a major project,
believe me. They cleared out the trees
and vines, and come up here regularly
now to tend the taro.”

The institute also has a heritage citrus
orchard, and is renovating a 19th century
girls’ school into a lodge and retreat
center that will welcome visitors starting
this summer.

“We can’t be driven down,” says Bill
Wong, who also grows taro along with
managing his 250 head of cattle. “Sugar
came and went, and we survived. This is

a place where people find their way.”

)

L —
F
f

More than 70 of the finest names in style, art, cuisine and services including
Louis Vuitton - Prada - Gucci - Bottega Veneta - BCBGMAXAZRIA
Tommy Bahama - Tiffany & Co. - Baron & Leeds - L'Occitane - Cos Bar
Folli Follie - Banana Republic - Quiksilver - Sunglass Hut

Honolulu Cookie Company - Longhi’s - Ruth's Chris Steak House
Cheeseburger Island Style - real estate services - notable galleries and more

#ps at Wailea

DISCOVER RELAX ENJOY

Validated Parking - 1 hour grace - additional 2 hours with minimum purchase

-
3750 Wailea Alanui Drive - Open Daily - theshopsatwailea.com - 808.891.6770 - nu

y@g BIODefense™

UV-C Folding Portable Sterilizer and
Sanitizing Wand uses Ultraviolet UV-C
light to kill up to 99.9% of bacteria,

molds and viruses in seconds.

Take it along while traveling. Use on door-
knobs, pet toys, computer keyboards, cell
phones, TV remote controls, shopping
cart handles or baby's pacifier.

tinyurl.com/MBDakmag

MARCH 2016 ALASKA BEYOND MAGAZINE 143



Hawaii Titanium Rings

Made
in
Hawaii

Call for locations 808-756-1173
www.HawaiiTitaniumRings.com

T
B =Sz
4 -Imicd lnd >
private beach - * I
away from the hiirried pa !
From the ~ump|nnu~ all- you an-eal lc‘ant

with your favorite béy s and exofic

cocktails...to I]ll Polyn
with the exciti
it’s a fun-filled evening that willbring

Hawaii home to your heart!

For Free Hotel Pickup call:
949-6626 or 941-3338

144 ALASKA BEYOND MAGAZINE MARCH 2016

FARMERS RANCHERS FISHERMEN

AND COUNTRY HOME OWNERS

NEED AN
AGRICULTURAL LOAN?

FLCA and Hawaii Production Credi
can custom design a loan to meet your needs.

many more. We olso have programs
deginning, Small and Minority Farmers

CALL ONE OF OUR LOAN OFFICERS AT:
Onnu Omc! 79-840 Iv uite

Ph: 808 834-800% » Fox: 8

Hio Orrm

L 2 FARM (!in”
W
FARM CREDIT 100

SERVICES OF MAWAIL, ACA

&0 HAVAIT'S SMALL TOWNS

TARO IS ALSO CRUCIAL to the character of
Hanalei, on the North Shore of Kaua‘i.
The vast fields just outside town—which
utilize water from the nearby slopes of
Mount Wai‘ale‘ale, one of the contenders
for wettest spot on Earth—supply a large
portion of the taro used throughout the
Islands.

The taro patches come into view as
drivers heading toward Hanalei descend
the road from Princeville. At the bottom
of a hill, cars line up to cross a pictur-

esque one-lane bridge—one of almost a

EVERYONE IN TOWN JUST
CALLS HER "BV AND IF SHE
PUT THE TOWN ON THE MAP

THE PLACE IN TURN
HELPED HER.

dozen between here and the end of the
road about 10 miles farther, at K&'@
Beach. Elaborate customs govern traffic
on this famous first bridge; a sign
instructs visitors that it is courteous to
allow a group of five to seven cars to pass
from the other side before venturing onto
the bridge yourself to cross.

Once in Hanalei, a few blocks’ drive
farther west brings you to the frequently
photographed Wai‘oli Hui‘ia church, a
gorgeous green-and-white gem framed
perfectly against the waterfall-striped
mountainside behind. Here, too, is a new
entrant in the popularity sweepstakes for
selfie settings: the exact seat at Tahiti Nui
Restaurant where George Clooney sat
while filming a memorable scene in The
Descendants.

I don't need to sit in Clooney's seat
and document the moment. I do, how-
ever, have a question for our waitress as |
scan the menu.

“Did I hear a rumor they are thinking

of replacing the one-lane bridge?”



She gasps in mock outrage.

“Never! If they tried to putin a fancy
new one, the town would stop it in its
tracks,” she informs me. “That's the
whole key to life in Hanalei—you just
can't be hasty if you have to wait to get
here in the first place.”

[ think about that as I savor my dinner,
the restaurant’s signature slow-roasted
ribs. Here's a town that deliberately blocks
haste at its front door. It’s clearly more
than just a thoroughfare from one side of
the Hanalei River to the other.

BACK IN HALI'IMAILE, in the middle of my
lunch with Bev Gannon, a visitor from
Arizona approaches our table to shake
her hand. “It's an honor to meet you,” he
declares. “For my money, this is the best
restaurant in the world.”

The world is a mighty big place, and
Hali‘imaile is just one tiny mote of
human life within it. Gannon cannot
help but smile and shake her head in
wonderment.

“All those years ago, I didn't expect to
be open more than a couple years. But I
put this place on the map, and I'll never
leave.”

An upland breeze lifts the leaves of a
hibiscus bush nearby. Gannon looks
completely at home here, her long hair
blowing in the breeze. Everyone in town
just calls her “Bev,” and if she put the
town on the map, the place in turn
helped her.

“I love this little town,” she says.

That’s an easy sentiment to share. sk

Eric Lucas is an associate editor at Alaska

Beyond Magazine.

Alaska Airlines offers daily service to
O‘ahu (Honolulu), Maui, Kaua‘i and
Kona/Hawai‘i Island. For flight reserva-
tions, go to alaskaair.com or call
800-ALASKAAIR. To book a complete
Alaska Airlines Vacations package to
Hawai'i, go to alaskaair.com/vacations or

call 800-468-2248.
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For fans and athletes,
sports rivalries aren’t everything. ...
They are the only thing.

At least it can seem that way for those who practice the time-honored rituals of painting faces,
memorizing chants, gathering at the site of the perpetual tailgate and heaping scorn upon adversaries.
One of the great examples of the power of rivalries is on display at Ohio State University. There, you'll

find the 2015 College Football Playoff National Championship Trophy. On its base
is etched the names of each opponent the Buckeyes faced that season, with one
exception. Archrival University of Michigan is replaced by the acronym TUN—
standing for “Team Up North.” Ohio State coach Urban Meyer apparently couldn't
even bear to have Michigan on the Buckeyes' symbol of ultimate success.

The Ohio State-Michigan rivalry is imbued with a passion handed down from
parents to children. The intensity of such events is so compelling that rivalries
often draw in the rest of us to these games and allow us to share in the inevitable
joys and heartbreaks. For sports fans who enjoy the lore and tradition that
make attending such events a special experience, the following is a collection

of must-see matchups.

MAJOR LEAGUE BASEBALL:

New York Yankees—Boston Red Sox

The first 2015 meeting between these two teams—which are part
of the most storied rivalry in all of American sports—was the latest
in a long list of epic confrontations. It lasted 19 innings at Yankee
Stadium and took six hours and 49 minutes before the Red Sox
prevailed 6-5 on a sacrifice fly by Mookie Betts. By time, it was the
longest game in Red Sox history.

For fans, the 19 games these teams annually play are full of
drama. They take place in the nation’s most populous corridor—
bookended by Boston’s Fenway Park and New York’s Yankee Sta-
dium—and have been part of life for five generations. Both sides
take this rivalry as seriously as a tax audit. Fans’ feelings manifest
in creative ways. During the 2008 construction of the new Yankee
Stadium in the Bronx, a Red Sox-loving worker buried a jersey of
Boston hero David Ortiz during a concrete pour, in hopes of curs-
ing the Yankees. The worker owned up when confronted, and it
was jackhammered out and auctioned off for charity.

For most of the 20th century, the Yankees had the upper hand,
winning 25 World Series, while the Red Sox won only five—and all
five by 1918. The following year the Red Sox traded the great Babe
Ruth to the Yankees, ushering in an 86-year drought until the next

The Ohio State Buckeyes and
Michigan Wolverines enjoy one of
NCAA Division | football's longest
and most intense rivalries.

World Series title. The period would be known as the “Curse of the
Bambino.” The Yankee streak included winning the American
League Championship Series (ALCS) meetings of 1999 and 2c03.

But in the 2004 ALCS, the rivalry turned. It was the bottom of
the ninth inning in Game 4, with Boston trailing 4-3. They were
behind in the series 0—3 and Yankees relief ace and future Hall-of-
Famer Mariano Rivera had taken the mound. All hope for the Red
Sox seemed lost. But Boston scratched a run off of Rivera to tie the
score and Ortiz homered in the 12th inning for the victory.

The Yankees collapsed and the Red Sox won the next three
games. For the first time in MLB postseason history, a team rallied
from o-3 to win a series. The Red Sox went on to win the World
Series that year, ending the Curse. The title was the first of three in
the 21st century for Boston, compared to only one for New York.

Yankees fans are furious at the prospect.

WHEN YOU GO: In iis third iteration, Yankee Stadium remains one of
the great places to watch a baseball game. Boston’s Fenway Park, the
oldest in MLB, was recently updated, but is still the original building,
quirks and all. Try to get one of the 274 seats Boston installed in 2003
called “Monster seats,” atop the Green Monster fence in left field.
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Seattle Seahawks cornerback
Richard Sherman swats away a
San Francisco 4gers pass,
which leads to an interception
and helps clinch a victory in the
2014 NFC Championship.

Los Angeles Dodgers—San Francisco Giants
Unique in American sports, the teams transplanted
a baseball rivalry from the boroughs of New York to
California and kept the passion for the rivalry on
boil. Tt is probably safe to say that these teams have
played more games against each other than any
tandem of franchises anywhere, in any sport. Head-
ing into the 2016 season, they have played more
than 2,400 times over parts of three centuries on
both coasts, and the Giants lead the series by a mere
32 games. One of the most memorable meetings
came during the pennant race of 1951, when the
Giants, led by rookie sensation Willie Mays, ran
down the Dodgers’ 13.5-game lead to tie at the end of
the regular season, forcing a three-game playoff, the
first nationally televised postseason series.

The teams split the first two games, then Giants star Bobby
Thomson won the game with a ninth-inning home run that became
immortalized as “The Shot Heard 'Round the World.”

Since both teams left New York and joined the National League
West Division in 1957, Los Angeles holds the edge in National League
pennants (nine to six) and World Series titles (five to three). However,
the Giants have won three World Series titles in the past six years
(2010, 2012 and 2014); the Dodgers have not won a World Series
since 1988, Recently the Dodgers had their own dramatic moments.
In 2004, the Giants were up 3-o in the next-to-last game of the regu-
lar season. Both teams were vying for the division title. But mistakes
by the Giants allowed the Dodgers to load the bases in the bottom of
the ninth at Dodger Stadium, whereupon Dodger outfielder Steve

Finley took reliever Wayne Franklin deep for a grand slam.

WHEN YoU GO: Dodger Stadium, which opened in Chavez Ravine in
1962, is about as close to timeless as a ballpark gets, and AT&T Park,
built in 2000, has the special charm of sitting on San Francisco Bay. In
right field are several rows of seals that feature a backdrop of McCovey
Cove, where more than 70 home-run balls have plunked in the water.

NATIONAL FOOTBALL LEAGUE:

Seattle Seahawks—San Francisco 49ers

What this pairing lacks in age—the teams became NFC West antag-
onists in 2002—it makes up for in personality, including the rivalry
between Seattle coach Pete Carroll and San Francisco’s Jim Har-
baugh, who coached the team from 2011 to 2014. They built win-
ning programs in the NFC West, and continued a contentious
relationship that had begun during their college days coaching
against each other in the Pac-10 Conference. The twice-annual divi-
sional meetings became famous for their intensity, climaxing when
both were at the top level of the NFL. The 49ers appeared in three
consecutive NFC championships (2011-13 seasons), winning one
and appearing in one Super Bowl, while the Seahawks won two NFC
championships (2013-14) and appeared in two Super Bowls, win-
ning in 2014. The Seahawks got the upper hand in the rivalry in
2013, with the 23-17 win over the 49ers in one of the most dramatic
games in NFC Championship history.

The tense, well-played contest was decided in the Seahawks’ end
zone in the final minute when cornerback Richard Sherman tipped
away 49ers quarterback Colin Kaepernick’s pass intended for wide

receiver Michael Crabtree. The play led

and size has rarely been equaled.
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Wilt Chamberlain-Bill Russell
The NBA's two leading stars put the sport in the national spotlight
in the 1960s. Chamberlain was the overwhelming scoring pres-
ence. Russell was the intimidating defender and was always
judged the rivalry winner because the Celtics won seven of eight
playoff series against Chamberlain-led teams from the San Fran-
cisco Warriors, Philadelphia 76ers and Los Angeles Lakers. Despite

the lopsided record, Chamberlain’s combination of power, grace

to an interception that clinched the
Seahawks’ place in the 2014 Super Bowl
and ignited a citywide celebration.

After that, each regular-season meeting
became a circle-on-the-calendar event for
the Seahawks fans, known as the “125,"
who delighted in taunting Harbaugh and
the rest of his San Francisco squad. Har-
baugh left the team in 2014 to become

head coach of his alma mater, the Univer-

sity of Michigan. Seahawks fans like to

JONATHAN FERREY / GETTY
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n 1999, engineer and entrepreneur Jared

Newman faced a dilemmao common to

millions of homeowners, "What good is
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it?" After researching current
solutions on the market,
he discovered a void in the
marketplace for affordable
garage products that
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patented system that would
separate long-term storage
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What started out as a quest to design
a solution for Jared's own garage has
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dealers throughout North America
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Bars® storage
solution..."”
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for a complete garage solution.

Monkey Bar Storage continues
best garage storage solutions
on the market.

Authorized
dealers will help you put your garage in

Monkey Bars

order and teach you the principles you need
to stay organized. There's never o better
time than the present to cut the clutter and
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authorized garage consultant today for a
free estimate

Reclaim your garage today! Contact us for a free estimate or to find a dealer near you.
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customers reaction to how a
Monkey Bars garage storage
system finally helps them gain
control of their garage. There
is nothing like Monkey Bars for
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Boston Celtics-
Los Angeles Lakers in the 1980s
Many basketball fans insist that the sport
was never better than when its two great-
est teams, the Los Angeles Lakers and
Boston Celtics, contested three NBA
championships in the 1980s. The Celtics,

led by Kareem Abdul-Jabbar and Magic
Johnson, won in 19g85—ending a streak
of eight NBA Finals losses to the Celtics.
The Lakers also won in 1987. Even with
subsequent all-time great individual
players such as Michael Jordan, Kobe
Bryant and LeBron James, the Celtics-
Lakers rivalry is still considered by many
a high point in this team sport.

led by Larry Bird, won in 1984. The Lakers,

STAN GROSSFELD/THE BOSTON GLOBE VIA GETTY IMAGES

believe his departure was hastened
because the Seahawks won seven of the
previous eight games between the teams
before Harbaugh left. Fans of the 49ers
like to believe payback is coming with the
hiring of Chip Kelly, a former Philadel-
phia Eagles head coach and Pac-12 coach-

ing star at the University of Oregon.

WHEN YOU GO: Levi’s Stadium is a state-of-
the-art venue that opened in 2014 in Santa
Clara, 40 miles south of San Francisco, and
hosted the 2016 Super Bowl. CenturyLink
Field in Seattle is famous for holding argu-
ably the loudest fans in the NFL, who have
set audio records and caused minor earth-

quakes. Get a seat anywhere and hang on.

NCAA COLLEGE FOOTBALL:
University of Notre Dame—
University of Southern California
Two great college-football traditions that
have nothing to do with proximity or
conference have done a rare thing since
1926: schedule each other every year.
The two teams in this meeting have
combined to produce the most national
titles (11 each), Heisman Trophy winners
(seven each), All-America selections, and

college and pro football Hall of Famers



(12 each) of any college-football rivalry.
The schools have also combined to send
more than goo players into the NFL.
Amazingly, USC has never led in this
series that stands at 46—36—5 for Notre
Dame. But the Trojans won what is
probably the greatest game in the series,
a 2005 match at Notre Dame in which
undefeated and top-ranked USC trailed
the ninth-ranked Fighting Irish 31-28 and
had the ball on the Notre Dame one-yard
line with seconds left.

Trojans coach Pete Carroll skipped a
field goal try for the tie, and, instead, had
quarterback Matt Leinart attempt to run
it in. The play failed, with Leinart being
stopped virtually at the goal line as time
ran out. However, the referees put seven
seconds back on the clock.

The next play, Leinart attempted
another sneak, but, again, the Irish
defense appeared to have stopped him—
until he received a shove from behind by
USC running back Reggie Bush. The
“Bush push,” of one Heisman Trophy
winner to another, was illegal, but went
uncalled. The Trojans won 34-31, setting
off among Irish fans a firestorm whose

embers still glow

WHEN You Go: Notre Dame offers a unigue
atmosphere on a campus where football is
more than just a game. Los Angeles Mem-
orial Coliseum has its own history, hosting
Trojans football games since 1923. It has also
been the site of two Olympic Games, a
World Series and the first Super Bowl.

Ohio State University—

University of Michigan

The 189 miles between Ann Arbor, Mich-
igan, and Columbus, Ohio, divide two of
college football’s great rivals, the Univer-
sity of Michigan Wolverines and the Ohio
State Buckeyes.

Begun in 1897 and played annually
since 1918, “The Game,” as it is known,
has always boasted oversized stadiums,
fervent fans and bigger-than-life person-
alities. The Wolverines lead the series
58—47-6. But the Buckeyes are in rally
mode, with wins in 13 of the past 15

games, including one in October over the

You always go
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Wolverines’ new coach, Jim Harbaugh, the former 49ers coach and
Michigan quarterback.

The rivalry’s finest era was between 1969 and 1978, known as
“The Ten Year War,” when Michigan's legendary coach, Bo Schem-
bechler, and his equally legendary Ohio State counterpart, Woody
Hayes, went at it with personal, regional and national stakes
involved nearly every year. The decade-long battle went to Schem-
bechler and his Wolverines, but barely, with a final record of 5-4-1.
The biggest national moment for the annual showdown was in
20006, when both teams boasted 11-0 records. Ohio State was first

and Michigan second in the Bowl
Championship Series rankings. A
late touchdown wasn’t enough for
the Wolverines to overcome a first-
half deficit, and Ohio State won the
latest “Game of the Century,” 42-39.

Duke Blue Devils
fans, shown here
trying to distract
North Carolina

guard Jean-Pierre
Tokoto in 2015, are
known for being
among NCAA basket-
ball's most passion-
ate supporters.

WHEN You 60: For sheer spectacle, take
your pick between Michigan Stadium
and Ohio Stadium. The home of the
Buckeyes holds about 105,000 fans.
But the Michigan Wolverines have

the edge, with a record attendance set

in 2013 of 115,109.

NCAA COLLEGE BASKETBALL:
Duke University—University of North Carolina
Fans of these two NCAA basketball powers would argue that this is
the nation’s greatest sports rivalry. It includes a long history, two
incredibly successful programs, and a distance of only 10 miles
that separates the campuses of the Duke Blue Devils and the North
Carolina Tar Heels.

“To legions of otherwise reasonable adults, it is a conflict that
surpasses sports; it is locals against outsiders, elitists against popu-
lists, even good against evil,” wrote Will Blythe, a Tar Heel alum,

Oregon State
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CRAIC MITCHELLDYER / PORTLAND TIMBERS

about the rivalry in his book To Hate Like
This Is to Be Happy Forever.
Both schools have had the finest leader-

Fanendo Adi of the Portland Timbers is
surrounded by Seattle Sounders defenders
during a game last year. The Timbers won the

school has won five national titles. North
Carolina has been to a record 18 Final
Fours; Duke has been there 16 times.
Among many epic battles, the final
home game for Tar Heel stars Michael
Jordan, Sam Perkins and Matt Doherty on
March 3, 1984, stands out. It tock two
overtimes before No. 1-ranked UNC put
down unranked Duke 96-83. Doherty, later
a UNC head coach, sent the game into
overtime when he hit a 15-footer with a
second remaining to tie at 71. After a tie at
79 forced the second overtime, Jordan,
Perkins and Johnny Dawkins took over,
flashing their skills to become the first
Atlantic Coast Conference team in 10 years
to go undefeated (14—0) in conference play.

Duke always seems to have a better

2015 MLS Cup, only intensifying the rivalry
ship. The Tar Heels, in Chapel Hill, rose to  between the two Northwest teams.

prominence during the tenure of coach

home-game edge because of the Cameron
Crazies, the student section in their famed
Dean Smith from 1961 to 1997. Current coach Roy Williams has Cameron Indoor Stadium, who are as witty as they are merciless to
almost as impressive a resume. UNC was third in all-time NCAA opponents. One of the most famous events for the Crazies came in
wins, with 2,140, after the 2014-15 season. Equally renowned Duke 1984, before the North Carolina game and after Duke University
coach Mike Krzyzewski, who began his 36th season in Durham in

the fall of 2015, had Duke fourth on the list with 2,062 wins. Each

President Terry Sanford chastised the students in a public letter for
their use of indelicate language and personal insults.
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Chris Evert-
Martina
Navratilova

From 1975 to 1986,
Chris Evert and
Martina Navratilova
waged a magnificent rivalry concerning
who was the queen of women's tennis.
Each woman won 18 grand-slam singles
titles. They faced each other in 14 grand-
slam finals (Navratilova won 10 to
Evert's four). Between the 1982 Austral-
ian Open and the 1985 Wimbledon
Championships, Evert and Navratilova
won a combined 15 consecutive grand-

slam singles fitles.
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Wearing angel costumes with tinfoil
halos, students held signs reading, “Wel-
come, Fellow Scholars” and “A Warm and
Hearty Welcome to Dean Smith.” When
the Crazies disagreed with a foul call,
instead of vulgarities, they chanted, “We
beg to differ! We beg to differ!”

WHEN You Go: Duke University’s Cameron
Indoor Stadium, with its cramped confines,
is the place to be. The capacity is 9,413, but
it can seem like thousands more are packed
into the facility. In contrast, North Caro-
lina’s large Dean Smith Student Activity
Center holds more than 21,000 fans.

MAJOR LEAGUE SOCCER:

Portland Timbers—Seattle
Sounders—Vancouver Whitecaps
December 6, 2015, will go down as the
finest day yet for Portland Timbers fans,
as the Timbers beat the odds and the
Columbus Crew SC to win the Major
League Soccer Cup.

However, don't expect any celebrating
from Seattleites or soccer fans in Vancou-
ver, British Columbia. Both areas have
had a hard time accepting the fact that
their archrivals down in the Rose City are
league champions.

The competition between the Tim-
bers, the Sounders and the Whitecaps
dates to the North American Soccer

League (NASL) in the 1970s. After the



NASL folded, the rivalry simmered at
lower levels until MLS expanded to the
Northwest, bringing Seattle into the

league in 2009 and adding Portland and Shfpplﬂg to Hawaii...
Vancouver in 2011. The three teams have We ’Ve got you co VerEd!

competed for the Cascadia Cup since

3004, giving the team with the best Aloha Marine Lines is proud to provide Hawaii with every

other week barge service from the Pacific Northwest. You
can now choose the mode — barge, ship or air — that best
fits your schedule and budget. With Lynden, you only pay
for the speed you need!

overall record in matches among the
three each season the bragging rights
over Northwest soccer. Since 2011, the
Sounders have won two Cups, the White-
caps two and the Timbers one.

While the matches among the three
are considered about the most passionate
in MLS, the rivalry between Portland and
Seattle is the most intense, generating an
audio riot that ranks with the best you'll
find in the English Premier League,
according to Alan Hinton, a former
English international player who also
coached the NASL Sounders.

“It is like every other derby [close
rivalry] around the world,” Hinton says of
the contests between the Sounders and
the Timbers. “It is like Manchester
United/Man City, Arsenal/Tottenham,
Chelsea/West Ham. These rivalries are
the same intensity.”

The Sounders have been a huge
business success. The team has reached
the playoffs and led the MLS in atten-
dance each of the past seven years.

However, the Timbers have surpassed
anything the Sounders or Whitecaps have
done by winning the 2015 league title.
The crowds will be loud when the Sound-
ers and Timbers play three times in five
weeks, starting July 17 in Portland. Fans
at these matches should prepare to stand
amid colorful banners and full-throated
chants for more than two hours.

WHEN You Go: Portland’s Providence Park
boasts Timbers Army fans who are famous
for constant chanting, drumming and
waving of banners and flags. Sounders fans
are equally robust at CenturyLink Field,
where many take part in Seattle’s pregame
“March to the Match” from Pioneer Square
to the stadium. ak

Art Thiel is a Seattle-area sports writer and

I]uugFuluunge com

the co-founder of Sportspress Northwest.
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CONSUMER FOCUS

COURTESY: OCULUS VR, LLC

Oculus Rift is one
of many virtual-
reality headsets that
allows users to be
immersed in a
video game.

Gaming’s New Reality

By Jacob Uitti

When Matt Watson dons his black plastic headset, he can do many extraordinary
things, including sit next to a sleeping dinosaur, swim among sharks and even be in
a video game, to name a few. m Watson's headset, known as the Gear VR, is part of
the latest trend in video games—the virtual-reality (VR) experience. A joint venture

between phone-maker Samsung and Oculus, a technology company recently bought

by Facebook founder Mark Zuckerberg, the
Gear VR works by sliding a Samsung
smartphone inside the viewer section in
front of your eyes.

You use the viewer’s binoculars to focus
on the smartphone screen to see a special
downloaded game or app, which gives you
the sense of virtual reality, or actually being
in the game. “I was sitting on a log and a
brontosaurus was sleeping right in front of
me,” says Watson, a Seattle writer and
technology buff who was playing Sam-

sung's Jurassic World game for the Gear VR.

“Then the dinosaur woke up, ate some
leaves and stuck its face right in my face.”
Virtual reality is the latest major innova-
tion in the ever-expanding video gaming
industry, which has mushroomed into an
entertainment behemoth that is expected

to have 2.5 billion global players and sales
of nearly $100 billion worldwide in 2016,
according to the gaming research firm
Newzoo.

Today, gaming continues to expand its
reach throughout the home and among
every age group. Gaming on mobile
devices, one of the fastest-growing gaming
sectors, is attracting both young and old.
The Entertainment Software Association
estimates that upward of 33 percent of
American teenagers and adults now play
games on their mobile devices.

And the home console hub, where the

most advanced games are played, has devel-

oped into an entertainment center, where
you can watch television and various forms
of live programming, stream movies and
listen to music.

The Virtual Revolution

This year may finally see VR become a
major part of the gaming scene. After
much research, just about every major
gaming company is developing a VR
device. They range from headsets expected
to sell for thousands of dollars to Google's
Cardboard, which is already on the market
and has many inexpensive options that can
cost as little as $20.

Not surprisingly, some VR devices still
have a few bugs, says Watson. Many users
begin to feel motion sickness after about
five minutes because some versions of the
simple headsets don't account for actual
human movement. Also, because some
systems require you to use a smartphone
as the screen, the experience isn't quite as
all-encompassing as one might like.

“They're surprisingly immersive,” Wat-
son says. “But at the same time, it's very
obvious that you're looking at a pixelated
display, and they don't track your head in
3-D space.”

Those issues may be resolved later this
year when Facebook’s highly anticipated
Oculus Rift is released, along with other
advanced VR headsets such as the HTC
Vive and the Sony PlayStation VR unit,
which will utilize more precise displays as
well as technology built into the headset—
such as motion sensors—that account for
human movement and reduce the motion
sickness issue. These VR devices will also,
eventually, use VR hand controllers that
will allow the user to move individual
fingers and body parts in the VR world.

While the Oculus Rift is not the first 3-D
device, it is expected to be the first reliable
one of its kind that’s also reasonably priced
(Facebook officials say it will go on sale
later this year for $599). Many developers,
including those at Facebook, are betting
that such devices are the future of digital
interaction. Oculus is expected to be a
major breakthrough in gaming, and it may
also prove to be a breakthrough in how we

learn, work and entertain ourselves. The
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device can give users the illusion of being
in a movie theater and viewing a new-
release film. It also can put you in an
ocean to study plant life, or in a recording
studio with musicians while they play
instruments. And it can putyouina
classroom full of people to learn a new
language. With the help of a new applica-
tion, Oculus Social, which is still in devel-
opment, users are expected to be able to
join different virtual rooms to share
content. The first version will allow up to
five people to watch the same film in a
theater setting.

It’s the concept of using virtual reality
in such ways that attracted Zuckerberg to
acquire the company for a reported $2
billion. Microsoft is going in a slightly
different direction with the HoloLens, a
headset that displays holographic images
on a lens before your eyes. While it is
also being marketed as a design tool for
industry, the HoloLens will be able to
stream games, such as Minecraft. The
HoloLens is expected to go on sale this
year and cost about $3,000.

Mobile Gaming

Oculus Rift marks Facebook’s latest foray
into gaming innovation. The social
media powerhouse also played a key role
in the mobile device gaming movement
by offering a platform for such games as
Zynga's Farmville in 2009 and King
Company’s Candy Crush Saga in 2012.
Both games have gone on to be phenom-
enally successful, and have been down-
loaded and played by millions of people
on their smartphones.

Gaming on mobile devices was the
last major innovation for the industry
and underscores how it has changed in
recent years. Games such as Angry Birds,
Drag Racing: Bike Edition and the Scrab-
ble-styled Words With Friends all boast
millions of users of every age and are
available on mobile devices for free. They
don’t need the large memory and band-
width that many of the console games

require. They also cost less to produce



and, given their medium, have a much
larger potential audience.

Seattle mobile gaming companies Big
Fish and PopCap have garnered hun-
dreds of millions of game downloads in
the last decade, a large portion under the
“freemium” umbrella, meaning the
games are free, but users pay for aspects
of the games such as upgrades.

For instance, a game might give
players the chance to buy their way to a
higher level, or to acquire important
icons needed in the game, or just to skip
a waiting period and get to the next level.
Players will spend a dollar here and a
dollar there just to continue through the
game. According to Newzoo, this method
of payment has been so successful that
the mobile gaming industry earned an
estimated $30 billion in 2015 from its
tens of millions of users.

“As far as the freemium model in
gaming goes, it allows any user to play,
period,” says Kathryn Ficarra, vice presi-
dent of advertising at Big Fish. “There
are many consumers who play many
mobile games without ever paying a
dime. The option is there for you to
purchase additional features or to
advance through a level more quickly, but
the reality is that the freemium model
has opened up gaming to everyone, and

we think that’s exciting.”

Console Gaming
With the rise of gaming on smartphones
and other devices, the old gaming con-
sole at home has been forced to adapt.
According to research reported on the
Big Fish website, 41 percent of American
adults own video game consoles, which is
up from 35 percent in 2005. The Sony
PlayStation 4 game console is the indus-
try leader, with 30.2 million units sold
between November 2013 and November
2015. Microsoft no longer releases sales
figures for the Xbox console, but it did
report selling 1o million units of Xbox
One as of November 2014.

However, while everyone may have a
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530 E. Benson Blvd.
Anchorage
Alaska

What keeps you moving?
Snow, Skiing, Adventure,
and

LIFE IS MOVEMENT.
e KEEP

® . B

00" In our neck of the woods, we live hard and play harder, and that can come at a cost. From ACL to rotator cuff repair, our
team is ready to help you get back to doing the things you love. We pride ourselves in keeping surgery your option of last
resort. But it the need arises, we're here with the most advanced technologies, the best surgeons, and all the TLC you need.

RHYNEER CAYLOR CLINIC 4100 Lake Otis Pkwy, #308 » Anchorage, AK 99508 = (907) 563.2663 « rhyneercaylorclinic.com




ANCHORAGE

ALASKA NATIVE

Arctic

CHIROPRACTIC

& PHYSICAL MEDICINE

WWW. ARCTICCHIROPRACTIC.COM
ALASKA OWNED & OPERATED

SUMMER OF
PERFORMANCE
ART

See Connections,

All Things Are Related.

Back Pain? Neck Pain? Muscle Stiffness? We can help!

VISIT US AT THESE LOCATIONS IN ALASKA

ANCHORAGE MIDTOWN 907 561 4474 Nz = o9

._[!1- m ANCHORAGE SOUTH 907 243 0660 = 4 Yo
BARROW 907 852 3099 REHABILITATION &

; BETHEL 907 543 7600 ERYSICALTHERARY

DELTA JUNCTION 907 B9S 5055 a
DILLINGHAM 907 B42 2300 ANCHORAGE 907 277 3422
DUTCH HARBOR 907 581 2204 BARROW 907 855 8910
EAGLE RIVER 907 694 7700 BETHEL 907 543 7601
FAIRBANKS 907 451 7246 DELTA 907 895 S055
JUNEAU 807 790 3371 DUTCH HARBOR 507 581 2204
KOTZEBUE 907 442 4435 FAIRBANKS 907 374 3000
NOME S07 443 7477
PALMER Q07 746 7842
SITKA |07 747 2726
SOLDOTMNA 907 420 4949
UNALASKA 907 581 3550 * -
VALDEZ 907 835 8777
WASILLA 907 373 5084 9

PROUD TO ANNOUNCE OUR NEW
LOCATION IN EAGLE RIVER

Summer of Performance Art - @ 11431 BUSINESS BLVD.
Experience stories from EAGLE RIVER, AK 99577

10,000 years - Learn about
Alaska Native values and
traditions - Tour life-size Native Life Is Good When You're Pain FREE!
village sites Download the ANHC CHIROPRACTIC e MASSAGE e« REHAB « PHYSICAL MEDICINE

App available on the AppStore

OPEN DAILY: MAY 8, 2016 —
SEPTEMBER 5, 2016
WINTER SCHEDULE ONLINE
WWW.ALASKANATIVE.NET

ALASKA
NATIVE
3 HERITAGE
CENTER '
A nonprofit organization » Full Kitchen « All Utilities Paid |+ Flat Screen TV's

+ 100 Cable Channels VA + Washer/Dryer in Condo
- Dedicated Internet @ yﬂ!’]ﬂ?%ﬁ‘:{ - Heated Parking Available

alaskanative net
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RVMK OUTSTANDING AGENTS. OUTSTANDING RESULTS.

Dynamic Properties  907.865.4700 | www.remaxdynamicproperties.com | 3350 Midtown Place Anchorage, AK 99503

Bob Baer | 907.727. 6025 |
www.bobbaer.com

$975,000 - Stuckagain Heights spectacular log home
on 1.8 acres. Abounding in quality with 4 BR, 3.5 BA,
and 2 custom fireplaces. Hardwood floors, custom
rock work & detached studio.

Beth Weiser & Bonme Mehner | 907.223. 1632 | www.mehner.com

$1,197,500 - Beautiful custom built home on over an acre with territorial views stretching from the
Chugach Range to the south. A lovely retreat with easy access, gorgeous landscaping, in-ground
sprinkler system, basketball court, and parking for your Alaskan toys!

Bob Baer | 907.727.6025| www.bobbaer.com

51,100,000 - Superiority in this ranch-style home crafted by Jim Dunlap, & designed by Frank Lloyd
Wright's Taliesen West's architect, Rattenbury. Professionally landscaped & impeccably maintained.

Laura Halverson |907.230.4891
www. propertybylaura.com

Wrap around views, day-long sunshine. 2.7 acres of
privacy and spectacular hiking trails right out your
front door! 4 BR, 6 BA, 7,891 SF Includes a mother-
in-law suite and a 6-car garage! Call for Price.

Debbie & Doug Warburton | 907. 748 7375 | www. akpmeconeproertles com

$899,900 - 180 degree views that WOW, even from the front door! Custom Home in The Gates of
Prominence Pointe, known for the best views in Anchorage. Remodeled in the timeless classics of
Restoration Hardware coloring and style. Welcome Home!

Chris Swires | 907.338.8292 | www.ChrisSwires.com

$739,900 - Luxurious classic architecture & traditional charm come together in this elegant home
with 4 bedrooms, 5 bathrooms, 3-car garage and an ELEVATOR to each level! Sand Lake Views.
Expect to be impressed! MLS #16-683
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CONSUMER FOCUS

’ y ) console, not everyone uses it for gaming.
According to research reported by Big Fish,

A Fresh Ildea For The Perfect Alaska Gift console gaming is declining, dropping from

_ . . ; 47 percent of the country’s gaming time in
We have a variety of gift packs available, or you can create your own. We provide

door-to-door, one-day delivery of fresh or frozen seafood from Alaska to most U.S.
cities via FedEx. Visit our web site, one of our retail locations, or call 1-800-770-2722. number of people also use their consoles,

which include Wi-Fi and other technologies,

2011 to only 38 percent today. An increasing

to download and play music, TV shows and

Two Locations in Anchorage movies, both DVDs and digital.

Downtown Muldoon Another recent development for consoles
1020 M Street 301 Muldoon Road

(907) 272-3474 | (907) 272-3474 5 is their integration with smartphones. Given
- ext. - ext.

the divergence between sophisticated con-

sole gaming and casual smartphone gam-

ing, one might think there would be no
* salmon

* shrimp
* king crab 3 d .
 scallops - e N : ? 7 for example, can integrate with a mobile

overlap between the two. But many games

today utilize both devices. The Xbox console,

« smaked salmon W G e, " device, and PlayStations can integrate with
* lox ‘ : : their own handheld video game device.

* prawns I - . “In the game Destiny,” says Seattle resi-

* arctic strips - i - 1 - = _' . dent and avid gamer Brad Denkmann, “you
Shasat . can use the mobile app on your phone while
in-game [on your console] to move items

around and update your character.”

The video game industry is keeping
consoles relevant by developing games for
the devices that are becoming increasingly

impressive, with lush visuals, more lifelike

ln 0 ur Cars’ characters and intricate plots. Many of these
/M games are now marketed on television with

expensive commercials showing off their

getting there is the
~ best part.

. L% 1

look and complexity. A few of 2016's most-

e anticipated titles include Dues Ex: Mankind
' TRET N g1 ! A : T % Divided, Far Cry Primal and XCOMa.

Like this year's crop of video games, the

industry itself continues to evolve, both in
style and technological advances. Yet, there
is so much more to come. With the onset of
_______ VR, the landscape is set for more major

. changes. Microsoft and other companies
expect that VR will eventually have practical
uses such as helping architects design build-

ings and students take college courses.

In the meantime, gaming firms are

Year-round service to, and through, the most magnificent

betting that you will want to be inside your
places in Alaska. For schedules and tickets, visit video games and be surrounded by the
AlaskaRailroad.com. action. You may even come face to face with

an animal long extinct. Ak

AL ASK.A

Jacob Uitti is a Seattle-based freelance writer.
RAILROAD
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ADVERTISEMENT

The Future of Implant and
Cosmetic Dentistry

Come See Why People are Flying to Washington

Jordan had been self-conscious about her
smile. She knew she wanted to replace
missing teeth and that dental implants were
a great option. She was hesitant, having seen
traditional implants with dark lines at the
gum that did not look natural. She heard
implants could be painful, taking months to

Seattle’s Best in
Implant and
~ Cosmetic Dentistry

* Metal Free Implants - Veneers - Whitening
TM Treatments - General Dentistry
Sedation “sleep dentistry” - Cosmetic Dentistry
2. Full Mouth Rehabilitation

—

/./"" _““\_

4 N
/4

7 100%

( Metal Free

Many people would like to replace a missing \ Dental

Implants’_ y/

than a denture but are reluctant due to time —

involved, dental anxiety, dislike of metal

Missing a few teeth?

We have answers just for you.

tooth or have something more permanent

implants or expense.

Dr. Shawn Keller is the first and only dentist in
Washington to provide CeraRoot Metal Free
Implants. With our sleep dentistry your anxiety is
removed. Dr. Keller offers accelerated stem cell
platelet therapy. You can have your smile finished
the same day and it is more affordable than you

might think.
. SHAWN KELLER DDS
Come see why people are flying to INTERNATIONAL

Washington for the future of dentistry. IMPLANT INSTRUCTOR
CALL TO SCHEDULE YOUR COMPLIMENTARY CONSULTATION TODAY!

S 425.558.1515

SHAWN KELLER shawnkellerdds.com
SMILES BY DESIGN smilesbydesigndds@msn.com

“Dr. Shawn Keller
truly changed
my life!”

For more stories like Jordan,
visit shawnkellerdds.com

heal and were expensive.

Then she learned about Dr. Shawn
Keller, the first dentist in Washington to
offer CeraRoot metal-free implants. These
ceramic zirconia implants are 100% metal-
free and are as

strong as th ey ofvo{uﬁon in Umplant vDentiét’c#

are beautiful.
Jordan wanted
to improve
her entire
smile and had
cosmetic work
done during
the same appointment, all while she slept
comfortably. With the stem cell therapy
used during the procedure, she had no
discomfort and her beautiful smile was
completed in the same day.

Now Jordan is proud to smile with the
peace of mind that her healthy new teeth
will last a lifetime.

M'
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The Pacific Crest Trail isa
lifetime experience for all
who trek its 2,650 miles.

Training That’s Fit for Active Travel

By Ellee Thalheimer

When | walked into the pre-ride spaghetti dinner the night before the 2010 Dirty

Kanza, a 200-mile bicycle road race around Kansas, | felt like I'd definitely signed up

for the wrong ride, and anxiety crested about the adventure that my boyfriend (now

husband) had talked me into with starry-eyed confidence. m Most of the participants

I met that night were visibly fit male riders, ropy leg muscles testifying to their

endurance-ride readiness. There were only
a handful of women entrants—i7 out of
about 200 riders. I passed one of them on
the way to the bathroom, and she looked fit
enough to pick up a small car.

Though I take wellness seriously, I am
not the ripped type; you can tell I never
order a hamburger “without the bun.” I'd
rather have a conversation on a bike ride
than do interval training. In Kansas, all I

wanted to do was try the kind of gravel road
riding my future husband was crazy about
and finish the Dirty Kanza.

In the end, I wasn't demolished by the
quasi-Herculean Lycra-wearers. Just a third
of the participants even finished the gruel-
ing route, and I came in second out of two
female finishers. And now I look back on
the whole episode as a testament to the

value of training appropriately for active

travel adventures. The many months [
spent testing saddles, honing snack strate-
gies and logging all those miles on my bike
at home in Oregon paid off on the back
roads of Kansas. Yes, I did manage to cycle
200 miles in one day on High Plains gravel
roads. Talk about an adventure. And to top
it off, I added on a few days to visit my
family in Arkansas.

If you're planning to take an active
vacation—whether it's hiking the Pacific
Crest Trail, climbing Kilimanjaro, walking
the Camino de Santiago in Spain or cycling
the Katy Trail in Missouri—a measured
approach to preparation will help you avoid
injury, stress, disappointment and the sort
of overreach that could diminish an other-
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Restore a More Youthful Look
with Larson Medical Aesthetics

Margaret L. Larson, ARNP is an award
winning master injector, specializing in
the longest lasting dermal filler and
state of the art anti-aging techniques.
Her offices in the Northwest offer the
latest in the aesthetic industry:

» dermal filler

» "liquid" facelifts

= acne scar treatments

* chemical peels

» laser treatments

» medical grade skincare

« nonsurgical body fat reduction

Receive 20% off with mention of this ad!

Call to schedule your complimentary
consultation today!

206-274-0815

A

LARSON

Family Medicine
&
Medical Aesthetics

Offering several convenient
locations in the greater
Seattle area.

Renew your sense
of adventure
while fulfilling
your spirit of
compassion.

Located in Barrow, Alaska,
Samuel Simmonds Memorial
Hospital is the primary healthcare
facility for the North Slope region-an
area larger than Washington State that is
colored by rich cultural diversity and the
beauty of the Inupiat people. And a place
where the adventures of the last great frontier
are as inviting as the communities under your care,

We look to adventurous and compassionate Medical,
Nursing, Allied Health and Administrative professionals like you to
help preserve the health of our region. We offer highly competitive compensation and
benefits, a relocation allowance, subsidized housing; and are an eligible IHS loan
repayment site. For more information on Barrow, the North Slope, and the

hospital, or to apply, visit www.arcticslope.org.

‘o

Samuel Simmonds
Memorial Hospital

Arctic Slope Native Association

Embrac

the past. Looking towards the future. Together we can heal.
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wise amazing travel adventure.

Sue Butler, cycling coach at Wenzel
Coaching, regularly goes on guided
biking, hiking and skiing trips, and
warns that an expensive trip that is
meant to be a thrill can become miser-
able if travelers don’t train adequately.

“On a guided hiking trip to Machu
Picchu, some people were out of shape
and hadn't worn their boots before [think
blisters]. During the entire five days of
hiking, including a pass at 14,000 feet,
they were rarely happy,” Butler recalls.

Barb Grover, co-owner of Splendid
Cycles, a cargo bike shop in Portland,
was savvy and methodical in her prepara-
tion to walk the Camino de Santiago (the
Way of St. James), a large network of
ancient pilgrimage routes that make
their way like tributaries across Europe,
all coming together at the tomb of St.
James in Santiago de Compostela in
northwest Spain.

“I walked to and from work, 5 miles
each way,” says Grover, who undertook
her European adventure despite having

recently undergone breast cancer treat-



Participants in California's AIDS/Lifecycle
Ride bike from San Francisco to L.A., a trip
that's both scenic and challenging.

ment, including chemotherapy. “At first, I
only walked one way and took a couple of
days off; but eventually I walked every
day, wearing a backpack two to three
times per week. On weekends, T would
go on longer hikes. I always wore the
hiking shoes I'd bought for the Camino,
and tested what gear and clothes worked,
rain and shine.”

Grover’s training approach is one that
Dan Tripps, a former exercise physiolo-
gist at Seattle University, applauds. “To
best prepare for an active vacation, simu-
late the terrain you'll be on and use the
gear that you'll be bringing. Learn your
limits and be honest about your capacity.
Most injuries happen when people
haven't prepared.”

A guiding principle for training is to
start slowly and gradually increase the
intensity of whatever activity you're pre-
paring to do. “For instance, if you're

preparing for a five-day trek covering 40

Where Seattle Goes For Seafood

/RGN,
EI[.ILIIOTTS

NS =

America’s Top Ten
Seafood Houses

Tom Horan's
America's
TopTen
Club

Pier 56 on Sealtle's Waterfrent,

1201 Alaskan Way, Seattle, WA 98101
www.ElliottsOysterHouse.com

Elliott's Oyster House
Bourbon House

Z's Oyster Bar & Steakhouse
BingSide Fish House

The Sea Fire Grill

Osetra

Tony Mandola’s

Eddie V's Prime Seafood

ortlan ;Ill;sgelnsl eafoo
FISH HOUSE

Fox Tower overlocking Director Park

838 SW Park Avenue, Porfland, OR 97205

www.RingSideFishHouse.com

Lynnhaven Fish House

Capt. Anderson’s Restaurant

CAPO

BY THE SEA

800-722-2650

www.capobythesea.com

Experienced Professionals
Our facility's staff includes several highly qualified, experienced therapists.
Custom Programs
7-10 day detox, 30-180 day prog G i with the 90 day program,
call for details.
P'ducy Assured
ications are confidential, before, dnﬂng and after FECOVETY.
PRIVATE ROOMS AVAILABLE « INSURANCE FRIENDLY « BEACHSIDE LOCATIONS » PET FRIENDLY
ADDICTION « ALCOHOL « COCAINE « METHAMPHETAMINE « OXYCONTIN « VICODIN
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Does Your Hand Shake

When You...

Drink a glass of water? Write a note? Dial a phone number?

If so, you may have a condition known as essential tremor.
Our team at the Swedish Radiosurgery Center has successfully treated
hundreds of patients over the past five years — using Gamma Knife,
a nonsurgical, FDA-approved approach to treat essential tremor.
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DRAWING SAMPLE BEFORE TREATMENT DRAWING SAMPLE AFTER TREATMENT

Learn more about essential tremor and find out
if Gamma Knife treatment is right for you.

1-206-320-7187 www.swedish.org/essentialtremor
Seattle, Washington, USA

HEALTH

APPLY NOW

‘We are see g: CNAs,
RNs, mid-levels, physicians
& pharmacists.

* Competitive Wages
* Generous Benefits
* Hiring Bonuses

CONTACT __ mschneider@nshcorp org

MM/F/D. We are a Drug Fron Warkplice and backgramnd chado am required for all pettiar.

VISIT www.nortonsoundhealth.org
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NUTRITIONAL
CONDITIONING

“Just as you train your body
physically for an active vacation,
nutritional conditioning is also
important,” says Heather Schrock,
nutritional therapy practitioner at the
Amenda Clinic in Portland. “How
you eat can support building
endurance and quicker recovery with
less soreness, so create a food plan
to complement your training.”
Schrock recommends these aspects
of nutritional conditioning:

Energy intake—Building and main-
taining energy for an intense activity
is like building and maintaining a
fire. Simple carbohydrates such as
fruit, honey, sugar, refined pasta and
breads are like fast-burning paper,
and complex carbohydrates such as
vegetables, legumes and whole
grains are like kindling. Now you
need logs. Avocados, coconut oil,
eggs and full-fat yogurt exemplify the
long-burning logs that keep the fire
going. Experiment to see which
snacks and drinks help you maintain
your energy, and find out whether
you need to pack your own food.

Preserving proteins—Protein is
actually the last thing you want your
body to convert into energy. Carbs
and fats are the primary sources of
energy in the body, and protein helps
you repair and maintain your body’s
structure so you can become stron-
ger with more endurance. Be sure
your intake of carbs and fats is ade-
quate to keep your body from break-
ing down those reparative proteins.

Micronutrient support—Micronutri-
ents are vitamins and minerals that
play many roles in maintaining
well-being. Though every micronutri-
ent has a role in keeping you active,
there are a few that are particularly
important. Omega-3s help keep
inflammation under control; vitamin
D prevents muscle fatigue; B vita-
mins are necessary to convert carbs
and fats into energy; zinc increases
oxygen uptake into red blood cells;
and magnesium helps maintain
bone density and metabolism. —E.T.



miles, up the mileage on your training WE M E AN
days from a 3o-minute training time to a
32-minute timing, and so on—not 30 B Us I N E Ss
minutes to 65 minutes,” says Tripps,
who's now with PotentRx in Seattle. “No @]JII]. [[JI [IB
matter what the activity is, increasing * WORLD CLASS STEAKHOUSE
your workout time 5 to 10 percent per * PRIVATE DINING ROOM
workout day is a good guideline.” * TOP SHELF BAR

For Grover, preparation was key to 3
having a two-week trip of a lifetime on
the Camino, and that same kind of
groundwork is important for the grow-
ing number of people wanting to spend
their vacation time being active, from
cycling in the San Juan Islands to
guided rock climbing trips at Smith
Rock. Adventure travel has been grow-
ing 65 percent annually since 2009,
according to a study that George Wash-
ington University conducted in partner-

ship with the Adventure Travel Trade
Association.

“The pace of cycling is the pace at
which [ want to see the world: You cover
a lot of ground so you experience a vast-
ness while going slow enough to see the I <2
details,” says Jamie de Sieyes, a mom and ev :

YOUR UNIQUE SOUND. YOUR UNIQUE THERAPY.™

part-time track instructor in Aptos, Cali-
fornia, who recently cycled from San
Francisco to Los Angeles on the ATDS/
Lifecycle ride. “When I first started train-
ing, 1 rode with the slow subgroup of a
local cycling club to build my confidence,
and right before the event I was riding
moderate to difficult rides on my own.”
She not only slowly ramped up her
training, like Grover did, de Sieyes also
chose a trip that was right for her as she
was recovering from a back injury. The
daily distances were a challenge but
manageable. The support during the
event, from meals to baggage service,
was perfect; and she made the journey Chronic ringing in the ears?

There are better options than
just learning to live with it.

with her sister. You may be among the 1in 5
Active vacations can be the very best people with tinnitus.

kind, and planning and training properly

turns great trips into epic ones. Ak Available only by prescription.

Ellee Thalheimer is a wellness and (((OTOHARMQNIICS?)))u Learn more at otoharmonics.com

recreation writer based in Portland.
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MILEAGE PLAN ADVENTURES

India

s One of the seven man-made
a S S a ge O n I a modern wonders of the world,

the Taj Mahal is known for its

architecture and beauty.

Touring Hindustan’s Golden Triangle
By Andrea Poe

My mother and | grip the sides of our basket seats as the elephant we are riding We find India to be a fascinating coun-
lumbers up a narrow path to the Amber Fort in Jaipur, India. | peer over the path’s tey Shatinii Spepiiny ot soiwias, Sells,
activities and sights. From lush landscapes

crumbling centuries-old stone wall to the valley floor a few hundred feet opulent temples, colorful saris to fra-

down. Our driver, wearing a crimson turban, turns to us and asks, “Having fun?” m  grant spices, India invites you to employ all
Ycur senses.

Even though I'm a bit nervous, | answer a resounding “Yes.” In a few minutes, we o . .
The tour begins in the city of Delhi,

arrive at the landmark fort, perched on a The Amber Fort is one of the many amaz- with a population of about 18 million. Delhi
hill above the city. The building, which was  ing sites my mother and [ are visiting is divided into two main areas: New and
begun in 1592, is more palatial than mili- during a tour of the Golden Triangle area Old Delhi. New Delhi—which was named
tary, boasting exquisite tile work, carved of north-central India that includes the by British officials, who ruled the country
marble panels and amazing inlay designs. cities of Delhi, Agra and Jaipur. from 1858 to 1947—is the nation's capital
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and offers wide boulevards, canopies of
trees and bungalows that house the politi-
cal elite. Like all of the Golden Triangle,
this region is laced with history. It seems
that every few feet we observe the past and
present merging, with ancient temples
standing next to modern high-rise build-
ings, and wooden carts piled with bananas
sharing roadways with speeding cars.

In Old Delhi we find a dense warren of
narrow streets, ancient buildings and
crowded markets. It also is home to some
of the country’s architectural masterpieces,
such as Jama Masjid, a large mosque dat-
ing to 1656, which can accommodate
25,000 worshippers. Nearby stands the
Qutub Minar, a 238-foot-tall medieval tower
that is now a UNESCO World Heritage
Site. Built in 1193, the tower is supported
by sandstone blocks, which came from
many former Hindu temples.

We tour the sandstone and marble
tomb of Humayun, a Mughal emperor who
ruled a vast region that included parts of
Afghanistan, Pakistan and northern India
in the 1500s. As we walk in the shadow of
the immense structure, a group of
Indian schoolgirls on a field
trip greet to us, and use
the opportunity to B
practice their Eng- .
lish. Outside the
gate, a man

o Agra
Jaipur

crouches in the
parking lot and
clicks his tongue
to capture our
attention before he
brings a pungi, or
flute, to his lips. His
music lures a cobra from a
small woven basket.

One of my favorite sites of the day was
the gold-domed Sikh temple Gurudwara
Bangla Sahib, where Sikhs, a large minor-
ity religion in India, worship. The temple is
a vast space that includes a large pond. We
remove our shoes and walk barefoot on the

marble floors that surround the pond, since

it's believed that the spirit of God is felt
through one’s feet.

The following morning, we travel about
130 miles southeast on a new
expressway to the city of
Agra, the home of the
Taj Mahal. En route
we see verdant

farmlands and

many of the

famous painted

trucks, which are
e festooned with
colorful designs.

As we arrive in
Agra, our driver, a
good-humored man
named Raj, does his best to

maneuver his car through the chaotic

scene that includes free-ranging cows,
obstinate water buffalo, monks in orange
robes, political rallies, tuk-tuks (a cross
between a rickshaw and taxicab), tour
buses and commuter cars.

We eventually arrive at our destination
for the evening, the opulent Oberoi Amar-
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Visitors in Jaipur
ride elephants up to
the Amber Fort, a
structure begun in
1592 that is known
for its decorations,
including mosaics
and carved marble.

vilas hotel, which resembles a maharaja’s
palace. Set amid tiered lawns, gardens and
fountains, each guestroom has a view of
the white-marble dome of the Taj Mahal,
located about 700 yards away. The rooms
also contain wonderful design details such

DINCDIA PHOTOS |
ALAMY STOCK PHOTO

RENOWNED HINDU TEMPLE

One of the most popular attractions in the
Golden Triangle is Swaminarayan
Akshardham, a fantastically elaborate
Hindu temple complex built in 2005. More
than 8,000 volunteers helped construct the
complex, which includes lush and exotic
gardens and large fountains. The main
temple is covered in thousands of intricate
carvings, including large elephants carved

out of the sandstone around its base.
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Korean Air stretches its wings like never before with our partnership with Alaska Airlines.
SKYPASS and Mileage Plan members may accrue miles flying with Alaska Airlines and
redeem them for tickets, thanks to our frequent flyer partnership.

It's convenient and easy, so enjoy your new ventures from the Western U.S. with Korean Air.

Departure 12:55 TWFSaSu 17:45"  Arrival

Seattle LI Seoul

Arrival 11:05 TWFSaSu 18:15 Departure

*Same day connecting flights to China, Japan and Southeast Asia

HL7402

7%% KSREAN AIR
mieace pean S KYPASS

Earn and redeem your Alaska Airlines Mileage Plan™miles

NS4€EAS

e

around the globe with Korean Air Excellence in Flight

(ke
Korean Air 1-800-438-5000 KSREAN AIR 1)



MILEAGE PLAN ADVENTURES | India

as headboards covered in exquisite Rajast-
han and Kashmir fabric.

No matter how many photos you've
seen of the Taj Mahal, which means “crown
palace,” nothing quite prepares you for the
scale and beauty of the structure, which is
considered one of the seven man-made
modern wonders of the world. Reaching a
height of 240 feet, the immense mauso-
leum was built by Emperor Shah Jahan in
the r7th century, for his favorite wife after
she died. The surrounding gardens, with
plush lawns and cropped fig trees, are alive
with flufly tailed chipmunks and were
designed as a garden of paradise. My
mother and [ arrive at the mausoleum the
following morning at 7 a.M., when the early
morning sun casts a pink hue
on the structure. It is also the
time when the resident wild
macaques outnumber human
visitors, but the primates keep

their distance.

Jaipur's Jantar Mantar
observatory contains one of
the largest collections of
pre-telescopic astronomy
instruments in the world.

DBIMAGES | ALAMY STOCK PHOTO

The Tomb of I'tmad-ud-Daulah in Agra is
known for its intricate geometric designs
that were believed to be an inspiration for
decorations at the nearby Taj Mahal.

Flanked by two minarets, we enter the
mausoleum through a large and ornate
archway. The exterior is covered in beauti-
fully complex designs, calligraphy and floral
patterns. Inside, it seems that every surface
boasts an amazing geometric pattern or a
floral design. Some decorations are carved
into stone while others are made from
semiprecious gemstones that are inlaid
into marble to create extraordinarily elabo-
rate floral and geometric images. The sight

is awe inspiring.

WHEN YOU GO

India’s monsoon season usually
runs from June through Septem-
ber. Precipitation amounts vary
greatly depending on location.
The Golden Triangle tends to be
drier than other parts of India.
The height of the Indian tourism
season is from October through
March. Sites can become quite
crowded during these months.

Stay

Located in the heart of New
Delhi, the five-star Taj Mahal
Hotel is where many business
and government leaders stay.
The hotel is known for its dra-
matic architecture and attention
to detail (tajhotels.com; 866-
969-1825).

The palatial Oberoi Amarvilas in
Agra is an oasis of calm, with
manicured grounds and beauti-
ful fountains. Also, every guest-
room has a view of the nearby Taj
Mahal (oberoihotels.com; 8oo-
562-3764).

The Oberoi Rajvilas, located in
Jaipur, is built around an ancient
Shiva temple, and is known for
its resident peacocks, daily yoga
and sublime service (oberoi-
hotels.com; 800-562-3764).
Dine

Delhi's Taj Mahal Hotel offers
seven different restaurants. You
can also rent a Club Room where
you can dine throughout the day
on authentic Indian specialties
(tajhotels.com; 866-969-1825).

Pinch of Spice in Agra is a sleek
family-run restaurant that spe-
cializes in northern Indian dishes
and is popular with both locals
and visitors (pinchofspice.in;
011-91-562-400-9004).

The elegant Raj Mahal restaurant
in Jaipur offers a menu that
features dishes from many
regions in India (oberoihotels.
com; 800-562-3764).
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India

Prowdmg Quahty Serwce

Colorfully dressed worshippers gather at

Great Saw’ngs Since 20

Galtaji Temple, a Hindu pilgrimage site that

! e is also known as the “monkey temple,”
located near Jaipur.
Great Rates Sell-Park & Lock
Low daiy rates. Park and lock your own car. No need After visiting the Taj Mahal, our tour
Coupons available online. to worry about who parked your car. guide, Hitesh Sharma, takes us to the
Best parking value at SeaTac. Lighted, Paved, Fenced, 24-hour service. Tomb of I'tmad-ud-Daulah, a mosaic-
filled mausoleum that is believed to have
Easy Freeway Access Reservations & Rewards served as an inspiration for the Taj
Located 2 miles North of SeaTac Airport. Guaranteed reservations. Access o online | Mahal. We also drop by Agra Marble Art,
Easiest access to 15 and 1-405 so you receipts and save an additional 20% ﬂk‘?;‘l“:i‘hfp Whietethe Il‘l*ﬂ;)gm;at;"“ o
can get to us without a map or GPS. o by joining our frequent parker club. ShITed. Bt argmy Drougat fram
g P per tip by joining Tt Persia to decorate the Taj Mahal, con-
tinue to practice the craft of inlay art.
We Never Close _ Great Staﬁ: . ) Dinner that evening is at the Pinch of
We lost our front door key sometime in 2002 We know you'e in a hury. Ou friendly, Spice restanrant, whiere we exjoy some of
S0 we've been open mnﬁnUOUSW since. No energefic staff will meet you at your car, the local specialties of butter chicken and
matter what day or time of your ﬂlghl, we're h8|p with your bags. and hustle you to lentils paired with basmati rice and garlic
here to serve you. the airport; all while offering you naan. Back at the hotel, mom and I end
complimentary bottled water. the evening by admiring our view of the

distant and majestic Taj Mahal.

The following day, we set off for the
city of Jaipur, located about 150 miles
\ west of Agra. Along the way, the Indian
countryside offers a glimpse into this
I constantly changing region, with lush
farms, gleaming university campuses,

I *Safe Secure. & Convenient Location I villages, brightly colored temples and
l 1 ’

*Park & Lock Your Own Car
| *Professional, Helpful Drivers
*24-Hour Shuttle Service

I vivid two-story statues of Hanuman,

representing the widely worshipped
I monkey god.
Jaipur is a popular location to buy

jewelry, with shoppers from around the
world searching for the finest gems and
best prices. It has been known as the
“Pink City” since the 1870s, when the
town elders had the building fagades

2 www.SHUTTLEPARK2.com 3610 S. 158th St. Tukwila, WA 98188 painted pink to welcome Prince Albert
(later King Edward VII) during a state
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visit. The color was chosen, according to
Sharma, in honor of the future king’s
favorite drink, pink champagne. The
bustling city center retains a peachy hue
to this day. Mom and I pass merchants
selling fans made from peacock feathers
and parasols studded with mirrors on our
way to Jantar Mantar, an astronomy
observation site. Completed in 1738,
Jantar Mantar resembles a sculpture
garden, but is actually one of the most
complete collections of pre-telescopic
astronomy instruments found anywhere.
The 19 devices are made of brick, stone
and bronze and include sundials and
instruments for following celestial bod-
ies. That night we stay at the spectacular
Oberoi Rajvilas, which is built around a
historic Shiva temple and has peacocks
roaming its grounds.

The next day we begin our journey
back to Delhi. Sharma suggests a few
short side trips, including the Hindu
temple Swaminarayan Akshardham. But
first we stop at the town of Khania-Balaji
to visit the Galtaji Temple, also known as
the “monkey temple.”

We arrive to find it's the New Moon
Day holiday, when followers, dressed in
colorful saris and robes, bathe in sacred
pools and feast on food brought by the
crowd. The resident macaques are
among the holiday’s honored guests.

Ending our trip in Delhi, we enjoy
lentil pancakes, served with a rich
tomato-and-onion stew along with Mala-
bar fish curry. Mom and I order yogurt
lassis and we raise our glasses to toast our
unforgettable experiences in this wonder-
fully exotic country. ak

Andrea Poe writes from New York City.

Use Mileage Plan miles to visit Delhi,
India, via travel partners Air France,
American Airlines, British Airways,
Cathay and KLM Royal Dutch Airlines.
For more information, or to enroll in the
Mileage Plan, please go to alaskaair.com

or call 800-654-5669.

VERYTHING YOU CAN THINK OF,
AND SO MUCH MORE.

‘ ;nl\'v pleasure in an upscale experience for less than you

might think. Located in the heart of downtown Anchorage.
the Hotel Captain Cook has everything you're looking for
at vour door or within footsteps. Select from our host of
finely appointed rooms and suites. and receive a special
offer when you reference promotional code AKHCC ar

booking or when making reservations online.

a’/‘e hol!

(dptain (Ook

2 0
W CAPTAINCOOK.COM | 939 W. 5Tu Ave. | RESERvATIONS AT 800.843.1950

Offer enrls May 20, 2016, Soue mestrictions apply

LS

SANDON A OREGON
FAcEﬁOCK

— CREAMERY—

GOURMET,
HANDCRAFTED
OREGON CHEESES

IsT PLACE WINNER,
2-YEAR EXTRA
AGED CHEDDAR

SpECIALTY CHEESES, GIFT BOXES, CORPORATE GIFTS
WWW.FACEROCKCREAMERY.COM

Buy ONLINE, SHIP ANYWHERE IN THE US
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AUTOS

Proof of Concept

More than ever, automakers are turning to concept cars to test new ideas and new markets

By Bengt Halvorson

Auto shows exist for two very different reasons. On one hand, they're living labora-

tories for vehicle development, as companies assemble a series of features and

design cues into a special handmade display car, and then gauge the reaction of the

public and the press. m On the other hand, auto shows exist to sell cars. Various

local dealerships gather a lot of makes and models together, in a comfortable,

neutral environment that nudges people
along in deciding what they'd like to be
driving.

By the way, it works. A survey con-
ducted last year by Foresight Research, on
behalf of the industry group Auto Shows of
North America, found that 51 percent of

auto-show attendees agreed that attending
helped with their vehicle decisions.

Of those anticipating a vehicle purchase
in the next year, 26 percent said they left
the show with their mind made up.

Concept cars boost attendance, and they
get shoppers thinking about the future—

not necessarily about a car they're planning
to buy, but about what, exactly, they might
want in a new car a few years from now.
And as we're already most of the way
through the season of big international
auto shows—which began with the
Frankfurt and Paris shows in September
and runs through the New York Interna-
tional Auto Show (March 25-April 3,
2016)—this is a good time to round up
some of the highlights, especially from
the North American International Auto
Show, held in Detroit in January. The
Detroit show still hosts some of the
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most noteworthy concept-car debuts.

WITH A LOW, swoopy roofline and some
graceful, organic surfacing, the Buick
Avista Concept seems to run counter to
some of today’s edgy, technical coupe
profiles and overwrought sheetmetal.
Meanwhile, the flamboyant, gleaming
instrument-panel design—including an
overhead console—suggests what the
brand’s once-legendary Riviera luxury
coupe might be today. With a 400-hp,
3.o-liter twin-turbocharged V-6, an eight-
speed automatic transmission and rear-
wheel drive, plus some underpinnings that
will likely be borrowed from the Chevy
Camaro and Cadillac ATS/CTS, the Avista
concept has a luxury look and feel, with
just a hint of Buick’s muscle-car past with
models such as the Grand National.

HONDA'S ACURA luxury brand has taken
criticism in recent years for its design
being generally pleasant, but tending
toward somewhat bland and overly cau-
tious. Honda hopes to change that percep-
tion with a dramatically different look for
the Precision Concept, a coupe first shown
at the Detroit show. Most notably, the
brand is getting rid of its “beak” front

end, and giving this large coupe (nearly

a foot longer than the brand’s largest

current sedan, the RLX) some wide fenders,

Kia Telluride Concept.

large wheels and a fastback-coupe look.

Interior highlights include special rear
seats that are cantilevered, for a “Hoating”
look, and a curved, wide-screen infotain-
ment system with a virtual touchpad and a
system that scans occupants to remember
individual settings.

Acura hasn't said anything about what
might power this model if it were brought
to production, but a version of the NSX
supercar’s hybrid and twin-turbo V-6
combination sure would get the attention
of enthusiasts.

KIA'S SORENTO UTILITY vehicle has been a

resounding success as a value-packed

mid-size family-utility vehicle. Over the
past two years, Kia has bolstered its lineup
with two flagship sedans, the Cadenza and
the Kgoo. Now, if the Telluride Concept
from the Detroit Auto Show is any hint, the
automaker looks poised to add an even
bigger flagship SUV to the lineup.

The Telluride, which is nearly 1o inches
longer than the Sorento, seems designed to
challenge the high-end Range Rover crowd.
The Telluride has a boxy, upright look, plus
a beautiful interior design with four “Hoat-
ing” black-leather captain’s chairs and a
third-row bench seat. Rear doors are hinged
at the rear to allow a very wide opening for
passengers and cargo, and the inside door
panels have integral displays. The pow-
ertrain is innovative, too, with a 270-hp,
3.5-liter V-6 gasoline engine and 130-hp
electric motor, together capable of earning
30 mpg on the highway for this big vehicle.

REMEMBER THE VOLKSWAGEN Microbus?
Most older Americans fondly do, and
even younger drivers enjoy them as a
head-turning symbol of the 196o0s.

VW is at last harnessing some of that
pedigree for its Budd-e, a boxy, all-wheel-
drive vanlike vehicle that would pack an
all-electric powertrain, including a big

1o1-kWh battery pack offering an estimated

Acura Precision Concept.
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“If You Don't Know Furs Know Your Furrier"”

AUTOS

233 miles of driving per charge.

D AV | D G R E E N Master Furrier
Those underpinnings first shown in

Fgcfory Direct SOViﬂgS! the concept are, by the way, part of a

completely new core kit of components
with which Volkswagen plans to build
multiple all-electric models in the next
four to seven years.

While the Budd-e doesn't look all that
much like a Microbus in its design
details, it seems VW is headed in the
right direction with something more
modern.

Although the sliding side doors, and
the gesture-based interface with pinches,
swipes and veice control are all likely to
make it into a production vehicle—which
VW has hinted would be due by the end
of the decade—I'm not sure that either
the wraparound rear bench seat or the
swiveling front passenger seat would
pass muster with family (and safety)
realities.

‘Alaska’s Most

R ecommen d e d F Urr !; er And rather than reveal the Budd-e
in Detroit, Volkswagen chose January’s
S{ nce I () ._) Z Consumer Electronics Show in Las
Vegas—perhaps to help focus attention
Monday - Saturday 9 - 6 on the lack of a tailpipe.

Sunday 12 - 4 (summer)

LOOKING OUTSIDE of Detroit—or Las

\ . e Vegas—one of this past year’s most-

J F|‘ ‘_ ' _i::' E f; 4 I L L) Downto l"{"',fl {S\HCH 0 f:(ﬂ ge talked-about concept cars is undoubtedly
L Between “A” & “B” Streets the Porsche Mission E, which made its

l I | \| IQ l ' E on \.-V(-‘-’( t __'” ﬁ Al-"[" nue debut at the Frankfurt Motor Show last

September. With the Mission E, Porsche
F A S H | O N claims o to 62 mph acceleration in less
DAVIDGREENFURS.COM than 3.5 seconds from a 600-hp, all-

electric, all-wheel-drive powertrain. The

German performance-car maker also
claims a driving range of 310 miles on a

SENIORS SENIORS® charge and a very impressive 3o-minute
b het st l s charge time to add more than half of that
Home Care range back, through a faster 8oo-volt

charge standard under development.
Would the Mission E beat the
Tesla Model S and its Ludicrous

We offer all services you need to remain
in your own home, living independently.
Receive assistance from someone who really
understands what your life is like as an elder.

high-performance mode? It's hard

to call a winner when one of the cars
Call us today for any questions or to schedule a free evaluation visit: doesn't yet exist, but word is out that a

seattle 206-971-6616 challenger is coming, and that’s mission

©2016 Each office is independently owned and operated. All trademarks are registered trademarks of Corporate Mutual Resources Incorporated

accomplished.
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Porsche Mission E Concept.

WITHIN THE CONCEPT-CAR cycle, the Tokyo
Motor Show has a reputation of its own
for being the place where automakers—
especially Japanese manufacturers—
stage the debut of some of their edgiest
and most innovative city-oriented con-
cept cars.

The Toyota Kikai Concept, introduced
at this past fall's Tokyo show, is minimal-
ism at its best. It’s remarkably devoid of
grand infotainment systems and is about
2 feet longer than the Smart Fortwo but
about 2 feet shorter than today’s base
Mini Cooper. Within this very narrow car,
there's seating for three, with each of the
passengers staggered outward behind the
driver.

But it does the Kikai Concept a disser-
vice to describe it on functional terms
first, since it lives and breathes mechani-
cal connectedness in a way that few pas-
senger cars do. The Kikai takes advantage
of special view ports through the side of
the vehicle, at strategic points, and under
the hood, to give you a look at some of the
mechanical pieces inside—such as the
suspension and exhaust—almost the way
you would on a motorcycle.

THE SCION FR-S sports car, like most mod-
els from the Scion brand, will be merged
in with the Toyota lineup this next year.
Meanwhile, Toyota is clearly doubling
down with plenty of livelier-looking
small-car designs. At the Tokyo show, the
company also showed its S-FR two-seat
roadster concept that could slot into the
Toyota lineup just below the FR-S and

would keep to a basic front-engine, rear-

Tikchik «
alrfOwWS

Lodge, Alaska

ALASKA'S FINEST FISHING
BRISTOL BAY, AK
o R V ’ S 1 F LEGENL RVICE ~./ EXPERT GUIDES & PILOTS

ENDORSED Vv 5- IONS & DINING + 4 FI PLANES & 40 BOATS

FLY FISHING S WLl = b Y, it ; s
LODGE v FULLY GUIDED FLY OUT FISHING / LUXURY IN THE WILDERNESS

INFO@TIKCHIK.COM - 907.243.8450 - TIKCHIKLODGE.COM

The original “where everypody
knows your name” par!

NON-SMOKING ESTABLISHMENT

Darwin, the owner of this world famous bar, ]
insists on his all female staff running an old '
fashioned bar featuring craft and domestic
beers, a premium well and an honest shot.

LILARERAN

This small downtown bar is a favorite
“Tourist Trap” where the locals view the
“Urban Wildlife” during St. Patricks Day!{

Voted the Best Popcorn,
Best Jukebox and Best Small Bar.

Darwin's signature drink is the
Cinnamon Red Hot and is

the world’s biggest seller

of Cinnamon Schnapps.

¥26 G Streer
Anchorage, AKX 99501
(907) 277-5322

MARCH 2016 ALASKA BEYOND MAGAZINE 181



FAIRBANKS

©

4

FAIRBANKS

Order
Fairbanks, D

ur free Visito
2nali, Interior & Arctic Alas

Guide on

1-800-327-5774 » www.explorefairbanks.com

r 1 [ vn Fairbanks

WORYJAKS

IN THE BEAUTIFUL GOLDSTREAM VALLEY
8 EASY MILES FROM UNIVERSITY MUSEUM

v
Featuring Alaskan Seafood, Prime Beef,
Large Appetizers, Sandwich Menu
All Major Credit Cards

v
Off-Premise Liquor Store

b,
Open daily 11 A.M. to 10 P.M., Fri.-Sat. to 11 P.M.

Serving Lunch and Dinner - Weekend Breakfast
Reservations Accepted
(907) 455-6666
Call for Directions

THE TURTLE CLUB

For an evening
of fine dining

Featuring our

famous

PRIME RIB & PRAWNS
Lobster, Halibut &

King Crab

(includes salad bar)

10 Miles Old Steese Highway
Fairbanks, Alaska

For Reservations (907) 457-3883
E-mail: urtle@polarmet.com
Fax (907) 457-4789
www.alaskanturtle.com

Major Credit
Cards Accepted

Two Locations:
West Valley Plaza
4001 Geist Road
Fairbanks, AK 9909
(907)457-5282

S
v{ \
LY

13130 Biscayne Boulevard

North Miami, FL 33181
(786) 332-4254

Come and enjoy pizzas from our wood-fired oven,
fresh roasted coffees from around the world, decadent

desserts and specialty espresso drinks.

www.alaskacoffeeroasting.com www.acrcmiami.com

Are you looking to make
a difference?
Come to Faivbanks, Alaska!

Tanana Chiefs Conference offers a wide array of career fields with
the opportunity to make a difference in the health and wellness
of the Interior Alaska Native people.

Apply online at
www.tananachiefs.org

Competitive Pay & St'm‘ﬁfs, 30 Da’y.s PTO, Signing Bonus, Relocation Assistance,
E@rﬁfe for IHS & NHSC Loan Repayment Programs, Tustion Assistance, Short Tevm
& Long Term Disability, Profit Sharing Plan, 403(b) Plan.

y | Tanana
» | Chiefs
Conference

™

4
VRV

o ST

Follow us: § 8RB
www.tananachiefs.org

d checks required for all positians.

RELAX - EXPERIENCE - ENJOY

Tundra Tours Inc. invites you to
relax at the new Top of the World
Hotel, to experience the Arctic on
a Summer Day Tour and to enjoy
the hotel’s restaurant Niggivikput
“our place to eat”.

g W
< _m’-o@
=

TUNDIA TOURS (N

o,

800.478.8520
WWW.TUNDRATOURSINC.COM

TWH@TUNDRATOURSINC.COM
3060 EBEN HOPSON ST. | BARROW, AK




FAIRBANKS

AUTOS

wheel-drive formula, like the Mazda MX-5
Miata. The little roadster would be powered
by a small four-cylinder engine and weigh
less than 2,200 pounds—and it’s definitely
inspired by Toyota’s little Sports 8oo road-

ster from the 1960s.

NISSAN HEADED in a completely different
direction with its Tokyo Motor Show con-
cepts. There the automaker revealed its IDS
Concept, which likely includes some hints of

¥ A3 g AW : how the second generation of its Leaf elec-
Nestled in the forest in the heart of Alaska,
this home has amazing custom features with
all the charms of Alaska.
+ 3 bedroon é » Gated driveway y. §
3,000+ sq. ft. incl. deck « 13 miles from - ',y g 1 o y | features—including special Piloted Drive
«80 wooded acres « Wrap-around d g g modes that could allow in-the-city hands.
« Private two-acre pond Panoramic views : . & . e . free driving, thanks to a suite of sensors and
and creek « Wildlife abounds . . }
~“ « Builtin 2015 « $1.2 million 73 )
P a2 A Shi ’ g e 4 W Nissan's Teatro for Dayz concept takes a

tric car will look when it arrives next year.
More important, perhaps, the IDS serves
to highlight some farther-down-the-road

CDl‘lT.IOlS, as soon as 2020.

More information at: i 5 : . super-boxy small-car interior and designs it
VV 0 n]enDl‘e aInHome_ com _ for young “digital natives”—the generation

907) 378-3308 ' that has grown up with Internet access and

(- 7) 378- mobile devices always at hand. In this car,

Eric Proell Photography

the dividing line between vehicle controls

and entertainment is skewed, with huge LED

/ panels serving both needs when necessary.
Customization is also taken to a new level,
Faind ) with plain white panels allowing customiza-

tion via projected patterns and images.

MAZDA MADE a name for itself back in the
Be ins Pl red b}, the tht 1g70s with its unique rotary-engine cars—
0 f the aurora borealis especially its RX-7 (and later RX-8) sports car.

While the automaker is remaking its entire
Renew your energy

lineup as part of a SkyActiv initiative aiming
under the ﬁlld?ﬂg’lt sun. for more fuel-efficient and fun-to-drive

Ex Perfe_ nce the warmth vehicles, Mazda also emphasizes that the
‘ . beautiful new RXVision concept it revealed

of Fairbanks—
Alaska’s Golden Heart—

in Tokyo is only a sign that its engineers are

working away at a new-generation version of
and the ga te way to the rotary engine. Let's hope the RX-Vision is

Denali, Interior and a vision that's seen through to market reality

A7 ‘% laska as well as pretty much every other model in

the current lineup.

Wine Spectator's "Best of Award of Excellence”
Qewve waited 160 years
for food this good!
575 1st Avenue in the Marriott SpringHill Suites
Reservations: 907-450-0555

But for now, the proof of concept alone is

getting people dreaming of the future. ak

Bengt Halvorson is an independent automotive

Journalist living in Portland.
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Building in

Alaska?

We know how.

From Interior Alaska
to the North Slope

* Mechanical * Facility Services

* Welding ¢ Oil & Gas Services
* Plumbing * Commercial

* Pipefitting * Industrial

CumACTg,,

Mechanical Contractors

‘,f‘M C ﬁi\,‘ Association
P

(907) 456-8347
www.mcfairbanks.com

UA Local 375 Unien Hall
(907) 479-6221
www.ualocal375.0rg

Joint Apprenticeship Training Center
(907) 456-5989
JATC®@ualocal375.0rg

Don’t start
without us.
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Chef-Owned Restaurants

Volterra |

i Volterra
Ty Chef Don Curtiss
EASTAR
JASMEN 206.789.5100 / Ballard
Senstar 425|.[20F2.?2t01 : P::Hdﬂd
Cheflohn Howie voiterrarestaurant.com
415.456.0010 / Bellevue
seastarrestaurant.com BARETTD-
A. “RISTORANTE. O
Assaggio Ristorante

ERATTET AT ISELe Chef Mauro Golmaryi
206.441.1399 / Downtown Seattle
P assaggioseattle.com
BEAR & * DINING
Pearl Bar & Dining
Chef/Owner Bradley Dickinson
Owner Mikel Rogers
4254550181 / Bellevue
pearlbellevue.com

JOHN HOWIE STEAK

John Howie Steak
Chef John Howie
475.440.0880 / Bellevue
johnhowiesteak com

Dine where the locals dine!
*According to ZAGAT, SEATTLES BEST PLACES, NWSOURCECON
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Everything Alaska A8 Where we fly
Mileage Plan Alaska

Alaska Lounge
alaskaair.com

Our 5-star mobile app

A9 Our service and operations
Alaska’s fleet
Baggage service guarantee

Beverages How are we doing?
First Class A su servicio
Inflight entertainment A10 Airport terminal maps

Movies and TV on your own device
Rent a preloaded tablet

Go online A12 Your safety and comfort

A11 Customs and immigration

Where we fly
100+ destinations and counting



Easy sign-up at
alaskaair.com/
mileageplan.

Use money and
miles awards to
reduce the price
of your ticket by
up to 50% while
still earning
Mileage Plan™
miles.

Redeem your
hard-earned miles
with any of our

14 airline partners
and travel to over
700 destinations
worldwide.

A2

Everything Alaska.

A look at all we’re proud to offer.

Mileage Plan™

USE MILES: WHERE YOUR MILES CAN TAKE YOU

Starting at 12,500 miles

Starting at 17,500 miles

Starting at 7,500 miles Starting at 20,000 miles

(one way) (one way) or 25,000 (one way) or 35,000 (one way) or 40,000
Anywhere within one miles (round trip) miles (round trip) miles (round trip)
state, including Alaska, Anywhere Alaska flies To Mexico. To Hawraii.
California, Oregon and in continental U.S.

and Canada.

Washington.

AIRLINE PARTNERS: TRAVEL THE WORLD
Travel throughout the world on the following partners while earning miles and elite status in our
award-winning Mileage Plan program.

3
AmericanAirlinesq, =~ A DELTA % OFLJI Em?é‘m BRITISH AIRWAYS =

AIRWAYS

B

K.f-l.H ICELANDAIR l

N CATHAY PACIFIC & AeroMEXICO %) AIRFRANCE 7 =) KSREAN AIR /&

H N
% AIRLINES

*Not applicable for international Elite Qualifying Miles.

EARN MILES: GET THE ALASKA AIRLINES VISA CARD
Earn miles for everyday purchases. Rent a car, buy flowers or go out to dinner and earn Mileage Plan
miles with our many non-airline partners.

1 mile

FOR EACH MILE TRAVELED

Earn a mile for each
mile flown on Alaska
Airlines.

3 miles

PER DOLLAR SPENT

Purchase onboard
products, vacation
packages or tickets

for travel on Alaska
Airlines, or send
shipments with
Alaska Air Cargo,
using the Alaska
Airlines Visa Signature®
card, Alaska Airlines
Platinum MasterCard®
and Alaska Airlines
Visa® Business card.

UPTO

18,000 miles

Purchase an Alaska
Airlines Vacation pack-
age at alaskaair.com.
Receive an automatic
1,500 Bonus Miles, your
actual miles flown and
triple miles on every
dollar spent with an
Alaska Airlines Visa
card. Choose from more
than 75 destinations
and 5,000 hotels.

25,000 miles

(UPON APPROVAL)

Sign up for the Alaska
Airlines Visa Signature®
card. Earn 25,000 miles
when you are approved
for the card and receive
a Coach Companion
Fare every year.*

*Yearly Coach Companion Fare from $121($99, plus taxes and fees from
§22). For every dollar you spend with your cord, you'll earn one Bonus
Mile. Ask a flight dant or visit alaskaair.com for details.
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MVP, GOLD AND 75K STATUS

We know what it takes to be a road warrior, so
the more you fly with us, the more we can make
your experience as comfortable as possible.

GOLD AND 75K BENEFITS INCLUDE:

s Unlimited complimentary upgrades

» Express security lines

» Initiation fee waived for Alaska Lounge
membership

« Bonus Flight Miles

e One complimentary alcoholic beverage per flight

ELITE STATUS LEVEL

MILES/YEAR:
MVP 20,000
MVP Gold 40,000

MVP Gold 75K 75,000

Start every trip at

alaskaair.com.
ON ALASKAAIR.COM, YOU CAN:

» Always find the lowest fares, guaranteed
» Plan and book your flight, car and hotel
» Purchase, change or cancel, and redeem miles
¢ Check in and print boarding passes
» View Mileage Plan activity and access
My Account
« Print your baggage tags at home

Our app keeps you mobile
on any device.

Several mobile options to keep you moving when
you're on the go: iPhone, Android, Windows Phone
and our mobile website at m.alaskaair.com.

» Find and book flights

» Check in from your phone

» No more paper—use your mobile boarding pass
e Access Mileage Plan™ information

« View and change seats

MOBILE DEALS

Text ALASKA to 44227 to receive text alerts on our

deals and offers.

Message and data rates may apply. Maxi of four
Text HELP to 44227 for help. Text STOP to 44227 to opt out.
Terms and Conditions at http:#bit.ly/ThUeTdd.

per month.

Alaska Lounge
Become an Alaska Lounge member or purchase

a One-Day pass for access to our award-winning
airport club rooms. Enjoy complimentary snacks
and adult beverages, private workstations, free
Wi-Fi and our personalized service.

FLYER GUIDE

Sign up for the
Insider Newsletter

to receive great
travel deals and

information.

Let’s be social.

Connect with
us on Facebook,
Twitter and

Instagram.
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The menu card
in your seatback
pocket displays
all our food and

beverage options.

A4

Enjoy a drink

Refreshing selections, for free or for purchase.

COMPLIMENTARY BEVERAGES

Sodas

Coca-Cola

Coke Zero

Diet Coke

Sprite

Sprite Zero
Seagram’s Ginger Ale
Seagram’s Seltzer
Seagram’s Tonic

Coffee
Proudly serving Starbucks®
Pike Place® Roast

PREMIUM WINE

Canoe Ridge USD $7
Exploration

Red Blend

Canoe Ridge USD $7
Exploration
Pinot Gris

LIQUOR

Craft USD $7

Sun Liquor Vodka

Sun Liquor Gin

Sun Liquor Rum

Crater Lake Hazelnut
Espresso Vodka

First Class

Other

Bottled Water

Orange Juice

Tomato Juice

Cranberry Juice

Apple Juice

Our special blend of Passion, Orange and Guava
(on flights to Hawai'i)

Bloody Mary Mix

Tazo® Awake® black tea

Tazo® Sweet Orange hot herbal tea (caffeine-free)

BEER

Premium Beer USD $7

Alaskan Amber

Alaskan Icy Bay IPA

Corona (to/from Mexico)

Kona Longboard Island Lager (to/from Hawai'i)
Imperial (to/from Costa Rica)

Domestic Beer USD $6
Miller Lite
Budweiser

Classic USD $7

Sauza Tequila

Dewar’s White Label Scotch
Jack Daniel’s Black Label
Crown Royal

Courvoisier Cognac

Baileys Irish Cream

Customers seated in First Class are always treated to our special brand of customer
service. Enjoy our distinctive menus, a dedicated flight attendant, a convenient lavatory
and complimentary use of an Inflight Entertainment Tablet when available.

Chateau Ste. Michelle

Indian Wells

Chardonnay

Washington

An appealing tropical-fruit
character; ripe pineapple and
butter-scotch flavors.

A ding to the Surg
o o -of alcabolic b

Chateau Ste. Michelle

Indian Wells

Cabernet Sauvignon
Washington

A ripe, jammy style with
dark-fruit aromas and
flavors; Syrah adds richness.

Beverage service may vary due to time of day and flight-segment time limitations. Items limited and based
on availability. Individuals must be 21 years or older to consume alcoholic beverages. Government warning:
I, women should not drink alcoholic b ges during preg 3

ges impairs your ability to drive o cor or operate machinery, and may

cause health problems. Pike Place iz a registered trademark of The Pike Place Market PDA, used under

license,

MARCH 2016 ALASKA BEYOND



Watch moviesand TV

Laugh, cry, or both—all on your own device.

Power up your device with

the latest hits.

Nearly every flight offers Alaska Beyond™ Entertainment, which allows you to watch more than 70 premium
movies, 80+ TV shows and 80+ free video shorts on your own device. Movie and TV prices start at $1.99,

MORE THAN 70 TOP MOVIES, INCLUDING:

He Named Me Malala
PG-13; 1:27

NEARLY 90 FREE TITLES, INCLUDING:

TOP TABLES
TOP CITIES

Top Tables,

Historic Walks Buying the Top Cities

Hollywood Beach Rome
Backyard

FEATURED =

CONTENT PARTNERS:

Rent a preloaded tablet
and get watching.

On longer flights, you can rent an Inflight
Entertainment Tablet that includes more than
30 hit movies and 20 TV shows—including new
movies you can’t get anywhere else. Also enjoy
music, Xbox games and digital magazines.

Most titles available with English subtitles.

Go online

Gogo® Inflight Internet is available on nearly
all our 737s, including all aircraft flying
transcontinental routes.

¢ Check email and access social media sites
» Enjoy free access to alaskaair.com

» Visit your favorite sites

How to get
started:
stove jobs|
See the Amenities
card in your
seatback pocket
/ or get instructions
/ i at loadplayer.
- com.
Bridge of Spies Steve Jobs Black Mass
PG-13; 2:21 R; 2:05 R; 2:02

Sub Pop
Featured Album
Shearwater’s
Jet Plane and
Oxbow 2 Death

S'UB
[P<OP|

NATIONAL
GEOGRAPHIC
CHANNEL

TOP MOVIES AVAILABLE ON THE TABLET:

Tablets are free
in First Class, and
available to rent
for $8-510,
depending on

flight length.

Star Wars: Victor Hunger The 33

The Force PG-13; Franken- Games: PG-13;
Awakens 2:13 stein Mocking- 2:00
PG-13; PG-13; jay Part 2

2:16 1:49 PG-13; 2:16

In the air or on the ground, visit gogoair.com for
flexible pricing options.

* Gogo Inflight Internet is not available on flights to/from Hawai'i or when

aircraft are flying over Mexico.

FLYER GUIDE A5




Where we fly

100+ destinations and counting.

U.S., Canada, Mexico J d
and Central America ) —

Alaska Airlines is proud to serve more i Victogi —Relow algary
than 100 destinations throughout the -
United States, Canada, Mexico and Central
America. On routes that require a connec-
tion to one of our partners, we strive to
make your journey as easy as possible

by taking care of your bag transfer and
providing assistance at any stage of your
journey.

7o
Ap, %c%

ed
Ben

UPCOMING NEW SERVICE =\ :
Route Service Begins A, s
Orange County-Reno Mar. 16, 2016

Orange County-Santa Rosa Mar. 16, 2016 /
Portland-Atlanta* June 4, 2016

Anchorage-Spokane* June 11, 2016 | -

*Seasonal service through August 27, 2016 /
noma Coun! ks v
apta Ro

San'Eranci Sp

as
San

Los

Long Be:

T Phoenix

LEGEND Tucson

—74/ﬂﬂ

— American Airlines

—— Delta Air Lines

Some Alaska To Anchorags

To Bellingham

To Oronge County

To Seattle

Airlines service
operated by
Horizon Air or
SkyWest Airlines.

Some routes
shown operate
seasonally.

HAWAIl MEXICO Ixtapa/Zihuatanejo
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A eNew York/AJFK

w York/LaGuardia

arrisburg~gphiladelphia

~
<
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Some routes
shown operate
seasonally.

t Dutch Harbor-
Anchorage
service
operated by
PenAir.
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o Dutch Harbor'

Where we fly

Alaska

Dillingharm

King Salmon*

Kodiak
Adak
-
e Duteh
ur,
AN s, ANpg
To Kono
To Honalulu
To Kahului, Maui
AIRLINE PARTNERS
Make easy connections
throughout Alaska with our
partner airlines.
RavnZ Dot
Unalablewt - Anlak
MeGilh
5t Pedl
ANCHORAGE

31 Geerge
Cruteh Harl
o

™ King Salmon
Cold B2y /" g gingham

Sand Fuint
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Barrow

Kotzebue

) Prudhoe Bay

To Chicago
\ A~ ___\‘
‘ To Los Vegas
o Spokane
Gustavus/
Glacier Bay S U
uneau

Petersburg

To Portiane Wrangell

To Los Angeles

To Seattle



Our service and operations

Alaska maintains a fleet of more than 140 Boeing aircraft. Qur newest, the 737-900ER, features
custom-designed Recaro seats and the Boeing Sky Interior, with sculpted overhead bins and

lighting designed to provide a more spacious cabin environment.

Alaska’s 737 fleet

G0N [ ]

B737-900/900ER
Seats: 16 First class / 165 Main cabin

B737-800
Seats: 16 First class / 147 Main cabin

B737-700
Seats: 12 First class/ 112 Main cabin

Alaska’s regional fleet

Al = ;.;h..—‘

Bombardier Q400 Operated by Horizon Air
Seats: 76 Main cabin

Our baggage service
guarantee

We're proud to offer a baggage service guarantee.
If your bags are not at baggage claim within 20
minutes of your plane parking at the gate, you're
entitled to a $25 Discount Code for use on a future
Alaska Airlines or Horizon Air flight, or 2,500 Alaska
Airlines Mileage Plan bonus miles. If we don’t meet
our 20-minute guarantee, simply see an Alaska
Airlines or Horizon Air Customer Service Agent in
the baggage claim area for your voucher.
¢ One voucher per qualified passenger, for one or
more checked bags.
» Restrictions apply. See alaskaair.com for details.

How are we doing?

We have an easy way for you to provide instant
feedback on your travel experience with Alaska.

At any point in your journey, visit alaskalistens.com
from any device to take a fast, two-minute survey—
even inflight, where access to alaskalistens.com

is free if your flight offers Inflight Internet, Your
responses enable us to provide feedback directly

to employees you interact with. Give it a try at
alaskalistens.com.

GERER rrrrrrrrrr‘,. (4

&

-
CEGEEE RS

B737-400

Seats: 12 First class/ 132 Main cabin
B737-400C
Seats: 72 Main cabin

B737-400F
All cargo

Austa.._, J

Embraer 175 Operated by SkyWest Airlines
Seats: 12 First class/ 64 Main cabin

Bombardier CRJ-700 Operated by SkyWest Airlines
Seats: 70 Main cabin

A su servicio

Alaska Airlines tiene el orgullo de ser la compafiia

de bandera extranjera mds grande que presta ser-

vicios con destino a México. Por eso, hemos asu-

mido el compromiso de cumplir nuestra promesa

de proporcionar a nuestros apreciados clientes

hispanohablantes una experiencia excepcional que,

a la vez, sea segura, confiable y llegue a ellos con

un servicio genuino y atento. Para atenderle mejor,

nuestros productos y servicios se encuentran dis-

ponibles en espafiol a través de:

¢ Centros de atencidn telefénica de Reservaciones
y de Atencidn al Cliente

¢ Quioscos de registro del aeropuerto
alaskaair.com/espatfiol

» El editorial mensual del director ejecutivo quese
encuentra al inicio de esta revista

» Informacién sobre las salas de conexidn en la
péagina Aio

» Informacidn sobre formularios aduaneros e inmi-
gratorios en la pagina A1

Asimismo, en el aeropuerto o una vez a bordo,
nuestros empleados hispanohablantes con gusto le
brindardn ayuda. Simplemente dirfjase a nuestros
empleados sonrientes y cordiales que llevan nues-
tras exclusivas identificaciones con la leyenda.

“A su servicio.”

FLYER GUIDE

CONTACTUS

Customer care:
800.654.5669
(Mileage Plan,
Web Support,
Customer Care)

Toll-free reservations

Within the U.S.
and Canada:
800.Alaskaair
(800.252.7522)
(TTY 800.682.2

En Espafiol:
800.858.5525
From Mexico:
001.800.252.75

Alaska Airlines
Vacations:
800.468.2248

221)

22
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A quick guide
to help you
make easier
connections.
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Airport terminal maps

ANC

Anchorage International Airport

B CONCOURSE
Dalta Air Lines
L GATES
ACONCOURSE  Penir Board Room
Ravn Alaska C CONCOURSE
C-1 Alaska Alrlines

Dalta Air Linos

Alaska Airlines
Ticketing & Bag Drop

MNORTH TERMINAL

ORD

Chicago O'Hare International Airport

CONCOURSE H & K COMNCOURSEC
Alaska Airlines American Airlines
American Eagle

CONCOURSEL CONCOURSEEEF
Delta Air Lines.

American Alrlines

American Airlines
J HE

Alaska Airlines
Ticketing & Bag Dropoff

TERMINAL 5 (not shown)
Air France [KLM
Amarican Aldines [Int'l Arrivals)
British Alrways

= uun The Alrport Transit System [ATS) connects the Main Terminals to the International Terminal.

LAX

Los Angeles International Airport

TOM BRADLEY INT'L TERMINAL Alsska Alriinas

British Airways Korean Air 3
Cathay Pacific LAN {Some Mexico Arrivals)
Emirates Qantas
REMOTE TERMINAL TERMINAL 3
Amarican Eagle®
TERMINAL 2
Air France/KLM
TERMINAL 4
Amarican Airlines*
Qantas e A\ | seka/HoTiZON
Tickating & Ba #
TERMINAL 5 icketing & BEpgyopo

Deita Air Lines

Tl bt Foesmonsts § B 6
[y pveeap——

Alaska Airlines Board Room
*Shuttle bus departs from Gate 654 for & Airki nd Amarican Eagle
Dallas/Fort Worth International Airport

TERMINAL A

American Airlines
TERMINALC
American Alrlines

. > TERMINALE

Alaska Airlines

TERMINAL B
Delta Air Lines

3,
American Eagle 1 X&
- .
T

TERMINAL D
Aeromexico
Amaerican Airlines
British Airways
Emirates
KLM
Korsan Air
Qantas

MARCH 2016 ALASKA BEYOND

SEA

Seattle/Tacoma International Airport

S CATES
Alaska Airlines  Emirates
Air Francs /LM lcelandair CONCOURSE C N GATES
Britich Airways  Korean Air Alaska Airlines Alaska Airdines
Deka Alr Lines CONCOURSE B
s s
i > "
a1z st
A3
CDNCDLIlRISE A CONCOURSE D
Alsts Aines Alaska Airlines Alasks Airies
rboataclecg Ticketing & Bag Drop

= = = Satellite Transit System connecting the N, C, 5, B Gales to the Main Terminal
* Baard foarm

= = = = Satellite Transit System running between North & South end of Main Terminal

PDX

Portland International Airport

CONCOURSEC
Alaska Ajrlines
American Airl

CONCOURSE B cr
Alaska Airfines 5
Horizon Ale 3 COMCOURSE D
c4 Defta Air Lines
A 2:5 (Seattle Shuttle) B3 ’ c2
AGn '_.
CONCOURSE A
Horizon Air
<>
Alaska Airfines
Ticketing & Bag Dropoff Board Room
San Francisco International Airport
GATES 60-67
American Airlines
American Eagle
GATES 40-48

Alaska/Horizon Ticketing & Bag Dropoff,
\ Delta Air Lines

20, 22, 24
DOMESTIC TERMINAL 1

GATES 20-36

Alaska Airlines

INT'L TERMINAL
GATES A1-A12

Emirates
Kaorean Air
Alasks Airlines Mexico flights arrive at the International Terminal. Board Room
Flights to Canada and Mexica depart from Domestic Terminal 1.
San Diego International Airport
TERMINAL 2
American Eagle
22 INTERNATIONAL
vy A
21 20 i i aska Alrlinos
.

Alaska Airlines
/Ti: keting & Bag Dropoff

Alaska Airlines
Ticketing & Bag Dropoff

COMMUTER TERMINAL



Customs and immigration

Customs and Immigration forms are distributed
by flight attendants during your flight, Prior to
landing, complete all forms that pertain to you,
following the tips below. Completed forms are
presented immediately upon entering the
International Arrivals building.

TO THE UNITED STATES
U.S.CUSTOMS DECLARATION

Who must complete this form?
All travelers

Helpful tips

» One form per person or one per family
(family defines those in the same household
who are related by blood, marriage, domestic
relationship, or adoption)

» Lines 5, 6—If not using a passport, leave these
lines blank

« Line g—Enter “AS” for Alaska Airlines

¢ Sign at the “X”

TO CANADA

Flight Attendants distribute a combined Customs
and Immigration form during your flight. Prior

to landing in Canada, complete this form, which
includes easy-to-follow instructions. Completed
forms are presented immediately upon entering the
International Arrivals building.

TO MEXICO
MEXICO CUSTOMS DECLARATION

Who must complete this form?
All travelers

Helpful tips

¢ One form per person or one per family with
same address

» Section 6—1It is not necessary to declare
medicine for your personal use

FMM
Who must complete this form?
All travelers except citizens of Mexico

FEM FOR MEXICAN NATIONALS
Who must complete this form?
Citizens of Mexico

MEXICO STATE CODES: (CODE City, State)

ROO Cancin, Quintana Roo COL Manzanillo, Colima
JAL Guadalagjora, Mismaloya SIN
and Puerto Vallarta, Jalisco  D.F.

Mazatlan, Sinaloa
Mexico City,

Distrito Federal

NAY Nuevo Vallarta, Bucerias

GRO Ixtapa and Zihuatanejo,
Guerrero

BCS Loreto, La Paz, Los Cabos,
and San Jose,
Baja California Sur

and north, Nayarit

Las formas de Aduana y Migracidn son distribuidas
por los sobrecargos durante el vuelo. Antes del
aterrizaje en su destino final complete las formas
correspondientes usando las indicaciones que se
porporcionan a continuacién. Las formas comple-
tas seran presentadas en la Terminal Internacional.

DECLARACION DE ADUANA

¢Quién debe completar esta forma?
Todos los pasajeros

Datos de ayuda

» Una forma por persona o por familia con la
misma direccién

« Linea 5, 6—Si no tiene pasaporte, deje esta
seccién en blanco

o Linea g—Use “

¢ Firme en la “X”

” para Alaska Airlines

Los Sobrecargos distribuyen una forma combinada
para aduana y migracién. Antes de aterrizar en
Canada, llene esta forma que incluye instrucciones
faciles de seguir. Las formas completas serdn
presentadas inmediatamente al entrar al edificio
de la Terminal Internacional.

DECLARACION DE ADUANA

;Quién debe completar esta forma?
Todos los pasajeros.

Datos de ayuda

¢ Una forma por persona o por familia con la
misma direccién

» Seccién 6—No es necesario declarar sus
medicamentos de uso personal

FMM

;Quién debe completar esta forma?
Todos los viajeros, excepto los ciudadanos
de México

FEM PARA MEXICANOS

¢;Quién debe completar esta forma?
Ciudadanos de México (Aun siendo residentes
permanentes de EE.UU.)

Datos de ayuda
» Complete una forma por persona.
No olvide firmarla.
« Seleccione la opcién “Entrada a México”.
+ En lalinea 5 escriba el tipo y nimero del
documento que usara como identificacién.

FLYER GUIDE

Please use all
capital letters
with blue or black
ink.

Por favor use letra
mayuscula en
tinta azul o negra.

AN




The Federal
Aviation
Administration
(FAA) and

Alaska Airlines
have set these
rules and
regulations to
assure your safety
and comfort.

A2

Your safety and comfort

SEATS

s Your seat belt must be fastened whenever the
“FASTEN SEAT BELT” sign is illuminated. Keep
your seat belt fastened at all other times in case
of undetectable clear-air turbulence.

s Seatbacks and tray tables must be in the upright,
locked position during taxi, takeoff and landing.

¢ Child-restraint devices must bear the FAA
approval sticker.

¢ Seat-belt extension use is not allowed in exit
rows for the safety of all passengers due to the
possibility of entanglement by the extensions.

CARRY-ONS

« All carry-on baggage must be stowed under a
seat or in an enclosed overhead bin upon board-
ing and prior to landing, as directed.

« Please use caution when opening an overhead
bin, as items may have shifted.

» Prior to takeoff and landing, service items pro-
vided by Alaska Airlines must be picked up or
properly stowed under the seat in front of you,
in carry-on luggage that is properly stowed or in
an overhead bin.

LAVATORY

» Customers are requested to use the lavatory in
their assigned cabin and are required to do so on
inbound international flights; exceptions may be
made for customers with special needs.

CREW SAFETY

« Interference with crew members’ (including
flight attendants”) duties is a violation of federal
law. Under federal law, no person may assault,
threaten, intimidate or interfere with crew mem-
bers in the performance of their duties aboard
an aircraft under operation. Penalties for crew
interference include fines up to $11,000, impris-
onment or both. An incident report may be filed
with the FAA regarding a customer’s behavior.

USING YOUR DEVICES

We know use of your electronic devices is import-
ant, and we've adjusted our procedures to give you
more time with those devices.

Allowed on the ground and in the air

« Laptops (must be stowed for
taxiftakeoff/landing)

« Tablets/smartphones (Airplane Mode after
door closure)

» Wireless mouse/keyboard

» e-readers

¢ Media/CD/DVD players

» Noise-canceling headphones

« Cellphones (prior to door closure only)

MARCH 2016 ALASKA BEYOND

DEVICES

« During taxi, takeoff and landing, portable elec-
tronic devices and headphones may be used.
Larger electronic devices such as laptops must
be stowed during taxi, takeoff and landing.

» Cellphones may be used while the boarding door
is open until advised by your flight attendant
that cell service must be turned off. Upon land-
ing, your flight attendant will advise when cell
service can be enabled.

¢ During flight, electronic voice communications of
any kind (e.g, cell/VoIP calls) are prohibited.

» Headphones must be worn when using elec-
tronic devices such as personal music players,
Inflight Entertainment Tablets, etc.

PETS

« Pets must remain in carrier for entire flight.
Carrier must be stowed for taxi, takeoff
and landing,

ALCOHOL AND TOBACCO

» Alcohol may not be consumed aboard an aircraft
unless it has been provided by a flight attendant.
No alcohol may be served to any person who
appears to be intoxicated, or who is under 21
years of age.

« Smoking, chewing tobacco and electronic
cigarette use are not permitted on any Alaska
Airlines flight.

OTHER PROHIBITED ITEMS

» Alaska Airlines prohibits the use of items that
do not meet FAA Regulations or Company
regulations. This includes the use of seat-belt
extensions not provided by Alaska Airlines,
devices that restrict the recline of seats,
self-heating meals or beverages, air filters
placed on overhead vents and personal air-
purifying devices.

Not allowed during flight

= Voice calls of any kind, including VoIP
s Devices with cell service enabled

e AM/FM radios or TVs

» Personal air purifiers

« Remote-control toys

« Electronic cigarettes



Puzzles @ 2016 Penny Press, Inc. m &
S U D O K U www.PennyDellPuzzles.com m‘

Complete each sudoku grid by placing a number in each box so that each row, column and small nine-box square contains the numbers

one to nine exactly once. Solutions are on page 107.

DifFficuLTy: EAsY DifFFicuLTY: MEDIUM

73 1|12

4 917 |3 4 8 9

Thinking your timeshare i
more work than a vacation?

Call today for a free consultation.

“The Timeshare Exit Team got me out of my
timeshare, so | need not think about it again!®

Lionel G.
Everett, WA

Nationally Endorsed by

. h /.\' o
DAVE times areemtteam.com

RAMSEY 1-866-540-2221  rconsumentreedhein
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WORD GAMES

Fruitful Words

ACROSS

1

4

9
13
17
18
19
20
21
23
25
26
28
29
30
31
33
38
43
44
46
47
48
49
50
52
53
54
55
56
57
58
59
60
61
68
69
70
n
73
76
77
79
80
81
82
83
84
85
86
89
90
93
95
96
98
99
101
102
106
109
112
13
14
115
116

Raised trains
Hostess Perle ____
A First Dog
Daughter of Zeus
“Flying Downto __ "
Box

Subsidized student
God of love
Evaluating
Plunging

More concise
Computer missive
Glen

Extinct bird
Hippodrome, e.g.
Assert

Canceled

Mash specialty
College officials
Wore

Big top

Zing

___up to (admits)
Primary

Made less tense
Toupee locale
Polynesian garland
Clinic staffer
Painter Fernand ____
“Hotel de 5
Draft group: abbr.
Galena, for one
Eye part

Deface

Mozart opera

Kin: abbr.

Circle or ear
Author Levin
Recede

Curry seasoning
Epics

Luster

Hamburg's land: abbr.
Algerian seaport
Brazilian city

Mix

Packaging weight
Tooth mender: abbr.
Blind part

Agree

Nail

Robot
Congressional trial
Shots for replay
Greek liqueurs
“Bali _

Region

A Ford

*...too weak to be
Leads

Haorse coloring
Decree

Young Sargasso swimmer
Lauds

Ajar, to a bard

Woaorry

1 2 3 13 14 15 6
7 18 20
n 22 24
25 28
h”
33 38 (35 40 [&1 |42
a3 44 45 16 a7
52
56
66 |67
7 72
79
83
89
104 [105
m

117 Having two-tone patches

18
19

Musical pauses
Roads: abbr.

DOWN

O W N wn oA W N

15

Noted age

Smack one's ____

Senior to a frosh
Cocktail

Scottish Gaelic
Hoosegow

High fashion

Riled

Of a son or daughter
Blue, in Barcelona

Flee

Branch

Movie set in Tanganyika
" and the Detectives”
Ivory

Energy unit

Warbles

Bridge

52

Conquerors of Gaul
Turn inside out
Ancient Persian's kin
Expiate

Arab chieftain
Peddle

lcons

Most modern
Dissolve

More valuable

Mr. Onassis et al.
Reflexive pronoun
Emperor

Worthless check
Germany’s Graf ___
Further

Prehistoric artwork
Exchange premium
Lawyer's assistant
Name: Lat.

Sleds

Impious

American Isthmus

60
62
63
64
65
66
67
72
73
74
715
76
77
78
81
83
85
87
88
89
91
92
94

Wallows

___gobragh
Theater district
“Picnic” playwright
Celebration
Entertain

Fairy king

Spiner or Musberger
Musical finish
Pakistani language
Upright pole
Accommodates
Dance moves

Whet

Utter loudly

“The of the Shrew"
Besmirch

Papering preparation
Burn without flame
Clan leaders

Ester

Fell asleep
Discourages

3

ns

Former Asian nation: abbr.
Samoan port
Back
Roof edge
Rental units: abbr.
Guard a gymnast
Son of Aphrodite
Spellbound
Military title: abbr.
In the know
Samuel's teacher
Fire

_-man (fawner)

SOLUTION ON PAGE 184.
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GERNY@QUR
GAME ON

YOUR FIRST CHOICE FOR
SMOKE-FREE GAMING!

At Muckleshoot Casino, the sky's the limit with your choice of more than 3,100 gaming
machines, over 100 table games and new ways to win Free Play instantly! Plus, you'll feel like you're
in first class with the best dining options and largest smoke-free gaming area in the state.
Muckleshoot Casino, the Biggest and Best in the Northwest.

$10 FOOD CREDIT \ $10 IN FREE PLAY

Code: AATOFC16 | VALID: February 1, 2016 — December 31,2016 Code: AA10FP16 | VALID: February 1, 2016 — December 31, 2016

Present your airline ticket stub (paper or electronic) or bring in this ad to the Players Club for your Free Play or Food Credit offers!

*Limit one food credit and one Free Play redemption per guest in 2016. Must be or become a Players Club member to participate. Membership is freel Must have flown between
February 1, 2016 through December 31, 2016 to receive offier. Offer expires December 31, 2016. No discounts on promotional offerings and holidays. Free Play may not be available on all machines.
For Free Play limitations, rules and details see Players Club. Promotions are subject to change without notice. Management reserves all nghts.

4 SN

MUCKLESHOOT

20 minutes from SEA-TAC International Airport
I-5 South to WA 18 East *+ Auburn Way Enumclaw Exit C A S I N 0

£ | & | o v dmeipecii ks IT'S ALL ABOUT YOU
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A flowering ocotillo prompts a celebration in California’s Joshua Tree National Park.

Photo by Woods Wheatcroft / Aurora Photos
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2016
CADILLAC CTS
3.6L TWIN TURBO V-SPORT PREMIUM

800-635-8000
DaveSmiths.com

Northwest’s Largest GM Dealer since 1994

FIND /= ROADS

2016
CHEVROLET SILVERADD 1500
CREW CAB 4x4

800-635-8000
DaveSmiths.com

The Road to Hassle Free Buying *

* The definition of hassle free buying is the customer’s choice
to buy without the hassle of negotiating.

800-635-8000

DaveSmith.com
210 North Division Kellogg, Idaho

World’s Largest Chrysler Dodge Jeep Ram Dealer

2016
RAM 3500 LARAMIE MEGA CAB
SLINGSHOT EDITION 4X4

800-986-8000

DaveSmithNissan.com - NISSAN TITAN XD PRO-4X

2016
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