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EXPLORE MORE, TOGETHER.

Take anyone you want anywhere we fly, once a year from just

$121 ($99, plus taxes and fees from $22). No blackout dates.

No restrictions. Just grab any travel companion, pick a destination
(including Hawaii and Mexico), and start exploring more, together.

A hi With the Alaska Airlines Visa Signature® card.
po/on g
B VISA

Apply today. Ask your flight attendant for an application
or visit myalaskacard.com

SIGNATURE

Different henefits apply ta Platinum Plus® and Preferred accounts. Card type is determined by creditworthiness.

For information about the rates, fees, other costs and benefits of this credit eard, visit website above and refer o disclosures accompanying application. Passenger Is responsible for all applicable taxes, fees,
surcharges and applicable checked baguags fees, Card henafils are subject o certain restriction: clusions. This credit card program is issued and administered by Bank of America, N.A
Visa and Visa Signature are registered trademarks of Visa International Service Assoclation and are used by the issuer pursuant to license from Visa LLS A Ine. Platinum Plus |s a registered trademark of FIA
Card Sarviges and/or its affiliates. @ 2014 Bank of Ametica Gorporation.
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With USB, you can do it all.

USB inspires confidence as the most
widely-accepted, reliable form of
conhnectivity out there. Delivering
effortless charging, video streaming,
music and photos to your home,

office, car and anywhere in between.

WWW.uUsb.org.

SUPERSPEED+

CERTIFIED usB

10Gbps

Message brought to you by USB Implementers Forum

SCAN

Check out the latest
SuperSpeed USB 10 Gbps
(USB 3.1) info here:




Camas Rewan;Qs at Northern Quest row gives you Powrs for almost
every dollar you spend, wherever yol spentl. From your hotel room, to the spa, to dinner,
shopping, gaming and more - you'll be earning more Points and Come Dotvars for all the ways

you play here. And with five earning levels, the more you earn, the better life gets.

Visit the Camas Rewards Center or see any gaming
attendant to start your membership today.

NORTHER UEST

RESORT & CASINO

KaIISPEI F¥b¥ @,‘% NORTHERNQUEST.COM 877.871.6772 SPOKANE, WA
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Escala
Above all else.

CALL FOR PRICING + INFORMATION ON PENTHOUSE HOMES

There's only one place in Seattle with 180 views of the city, Elliott
Bay and Olympic mountains and 5,100 square feet awaiting your
custom design - the Penthouses at Escala. These spacious homes sit
atop amenities and services that rival the most exclusive clubs in
the city amidst a vibrant downtown location.

ENJOY LIVING AT ESCALA.

A erik mehr
@ E M ond associates Bullding Management caurtesy of Columbla Hospitality. We reserve the right to change or modify pricing and specifications without notice.
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parent wants to go to the world’s
second best craniofacial center.

Learn about Seattle Children’s advances in cleft lip and
palate repair. Doctors Michael Cunningham, Richard Hopper
and Kathleen Sie are part of a team of more than fifty specialists
at Seattle Children’s—a team that’s recognized as the nation’s

#1 craniofacial center. Over the last three decades we have
treated thousands of patients, putting their lives back together
and their families at ease. We offer care in 19 different
specialties ranging from reconstructive surgery to craniofacial
pediatrics to orthodontics. What’s more, Seattle Children’s is

a center of craniofacial research—pioneering new discoveries
and treatments that lead to success at the bedside. Learn more

at seattlechildrens.org/craniofacial

Seattle Children’s”

HOSPITAL » RESEARCH - FOUNDATION

Hope. Care. Cure.
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Spirit of Alaska

TAKING ONE FOR THE TEAM

Brad Tilden,
Chief Executive
Officer

The Seahawks are my team. I've been a
fan since |im Zorn threw a pass to Efren
Herrera—the placekicker!—in a game in
1979. So when | went out to the airport
this past February for our special 12th
Fan Airlift to the big game, | didn't think
anyone could
match my level of
enthusiasm. | was
wrong. Alaska
Airlines employee
Shelley Pauls, a
supervisor at
Sea-Tac Airport,
was bursting with
energy as she
coordinated all
the details of this
unique flight.
Balloons, a photo
booth dedicated
to quarterback Russell Wilson, a 12th
Man flag that she had everyone sign ...
she was “in the zone” as she worked to
ensure our guests had a memorable
departure that morning.

It turns out that Shelley loves to
organize. More specifically, she loves to
organize people to help great causes—
whether they are Seahawks-related or
events such as the Relay For Life at
Sea-Tac Airport. The Relay For Life, which
she has supported the last three years,
is an incredibly inspiring opportunity to
create awareness about cancer risk,
and to raise money to fight the disease.

For this year’s event, held in May,
Shelley not only got her own airport

co-workers to run and walk laps at the

OCTOBER 2014

Shelley Pauls (right), with fellow Relay For
Life volunteers (from left) Maria Riley and
Mary Shaffer.

airport in the name of fighting cancer, but
she inspired other employees within our
company, as well. And she doubled

the previous year's fundraising! In all,
Alaska Airlines had nine teams at Sea-Tac,
including pilots, flight attendants, airport
employees and
more. Together,
they raised
$46,000 for the
American Cancer
Society, more than
any other airline. In
fact, our pilots who
participated were
the largest single-
team donor, rais-
ing more than
$16,000.

Besides Shel-
ley’s efforts for
Relay For Life, she and her husband,
Dwight, volunteer with Habitat for
Humanity and are currently helping
to build homes in their community of
Federal Way, Washington. She also volun-
teers at Reach Out, a homeless shelter,
and at Feed My Starving Children, a
nonprofit organization that packages
meals and sends them to malnourished
children overseas.

As you can see, Shelley has a knack
for inspiring others—although she’s
quick to deny that, saying, “I'm just the
noisy one who gets everyone together.”
She's equally fast to stress that there are
many others at Alaska Airlines making
similar efforts in their communities.

One of our leadership principles at

Our employees give to so many worthwhile causes in the communities where we fly. Below,
Joe Sprague, our senior VP of communications and external relations, tells how one of our

Seattle airport employees takes giving to heart. —Brad Tilden

Alaska is “Giving Back.” It encourages
employees to personally invest in the
communities we serve. And, boy, do
they! Like Shelley, many of our people
participate in—and organize—charity
walks, climbs, bike rides and runs; non-
profit auctions; and other areas of com-
munity outreach. From the Portland Rose
Festival to the Torchlight Parade at Seafair
in Seattle, from the Alaska State Fair to
the San Diego Food Bank’s blues festi-
val—and many smaller efforts—Alaska
employees are doing a lot to boost the
communities where we live, work and fly.

Our people often directly support the
company's targeted corporate-giving
partners—including the American
Cancer Society, Fred Hutchinson Cancer
Research Center, Boys & Girls Clubs, and
many, many others—for which we are
privileged to provide complimentary air
travel and other financial support. Recent
gifts highlight our increasing emphasis
on youth and education, including the
Seattle Museum of Flight's soon-to-be-
constructed Alaska Airlines Aerospace
Education Center; Port Jobs, an organiza-
tion supporting education and career
planning for entry-level workers at Sea-
Tac Airport; and an upcoming effort to
support Alaska Native youth from rural
parts of our namesake state.

Focusing on giving back to the com-
munities we serve is important to us, and
we are fortunate to have employees such
as Shelley leading the way. Many thanks
to all of our employees for what they do.
And thank you for flying with us today.

—Joe Sprague



Brad Tilden,
Jefe Ejecutivo

SACRIFICARSE POR EL EQUIPO

toma muy en serio su contribucién. —Brad Tilden

Los Seahawks son mi equipo favorito.
iSoy fandtico desde que Jim Zorn le pasé
la pelota a Efren Herrera, el pateador, en
un partido en 1979! Asi que cuando salf
camino al aeropuerto el pasado febrero
para tomar nuestro vuelo especial del
12° fandtico hacia el gran partido, no cref
que alguien mds pudiera alcanzar mi
nivel de entusiasmo. Estaba equivocado.
La empleada de Alaska Airlines Shelley
Pauls, supervisora en el aeropuerto de
Sea-Tac, desbordaba de energfa debido a
que era la encargada de coordinar todos
los detalles de este vuelo tnico. Globos,
una cabina fotografica dedicada al mar-
iscal de campo Russell Wilson, una ban-
dera de 12° jugador que hizo que todos
firmaran ... se lucia realmente mientras
trabajaba para asegurarse de que sus
invitados tuvieran una partida memo-
rable esa manana.

Resulta que a Shelley le encanta orga-
nizar eventos. Mds concretamente, le
encanta organizar a las personas para
colaborar con causas importantes, ya sea
un evento relacionado con los Seahawks
o, como lo ha hecho durante los dltimos
tres afios, el evento Relay For Life en el
aeropuerto de Sea-Tac. Relay For Life es
una oportunidad increiblemente inspira-
dora para concientizar a las personas
acerca del riesgo de cdncer y recaudar
fondos para luchar contra la enfermedad.

Para el evento de este afio, que tuvo
lugar en mayo, Shelley no solo logré que
sus comparieros de trabajo del aero-
puerto corrieran o caminaran dando
vueltas en la terminal en nombre del

cdncer, sino que también inspird a otros
empleados de nuestra empresa. {Y
duplicé la recaudacién de fondos del afio
anterior! En total, Alaska Airlines conté
con nueve equipos en Sea-Tac, incluidos
pilotos, sobrecargos, empleados del
aeropuerto y muchos mads. Juntos recaud-
aron $46,000 para la American Cancer
Society; mds que cualquier otra aerolinea.
De hecho, los pilotos que participaron
fueron el equipo que por si solo méas
dond y recaudaron alrededor de $16,000.

Ademds de trabajar para el evento
Relay For Life, Shelley y su esposo,
Dwight, son voluntarios de Hdbitat para
la Humanidad y actualmente ayudan
a construir varias viviendas en su comu-
nidad de Federal Way, Washington.
Ademds, realiza trabajos voluntarios en
Reach Out, un refugio para gente sin
hogar, y en Feed My Starving Children,
una organizacién sin fines de lucro que
empaca y envia comida a niflos malnutri-
dos en el extranjero.

Como pueden ver, Shelley tiene la
habilidad de inspirar a los demds, aunque
lo niegue rdpidamente diciendo: “Solo
soy la chica bulliciosa que retne a todos”.
Igualmente, destaca que hay muchas
otras personas en Alaska Airlines que
trabajan de manera similar en sus
comunidades.

Uno de nuestros principios de lider-
azgo en Alaska es “Retribuir”. Invita a los
empleados a involucrarse personalmente
en las comunidades en las que prestamos
servicios. {Y realmente consigue que esto

ocurral Al igual que Shelley, muchas de

Nuestros empleados contribuyen a muchas causas dignas en las comunidades a las que
volamos. A continuacién, Joe Sprague, nuestro vicepresidente de Comunicaciones y Rela-

ciones Externas, nos cuenta cémo una de nuestras empleadas del aeropuerto de Seattle se

las personas que trabajan con nosotros
participan en actividades benéficas como
caminatas, escaladas, competencias en
bicicleta, carreras, subastas sin fines de
lucro y otras actividades para ayudar a la
comunidad.

Los esfuerzos de nuestra gente a
menudo respaldan directamente a las
obras benéficas designadas de la
empresa, entre ellas, American Cancer
Society, Fred Hutchinson Cancer Research
Center, Boys and Girls Clubs y muchas
otras, para las que tenemos el privilegio
de brindar traslados aéreos gratuitos y
otros tipos de ayuda financiera. Las dona-
ciones recientes destacan nuestro creci-
ente énfasis en la juventud y la educacién,
y entre ellas se incluye el Alaska Airlines
Aerospace Education Center del Seattle
Museum of Flight, préximo a construirse;
Port Jobs, esta serd una organizacién que
respaldard la educacién y la planificacién
del desarrollo profesional para los
empleados principiantes en el aeropuerto
de Sea-Tac; y un futuro esfuerzo para
ayudar a jévenes nativos de Alaska de
zonas rurales de este estado.

Es muy importante para nosotros
concentrarnos en ayudar a las comuni-
dades en las que prestamos servicios, y
tenemos mucha suerte de contar con
empleados como Shelley que dan el
ejemplo. Muchas gracias a todos nuestros
empleados por lo que hacen. Y gracias a
usted por volar con nosotros hoy.

—Joe Sprague
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Fight Aging

NOW

Redefine Aging

Look and feel years younger
with renewed passion, physical
power, and confidence.

edical
enter
ANTI-AGING

AT PRO SPORTS CLUB

Get started today!
Call 425.861.6290

Dr. Upton, the Medical Director

of the Anti-Aging Center at PRO
Sports Club, has been practicing
medicine for over 17 years,
He became inspired by
anti-aging through this
extensive experience with
preventative medicine.
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LIFE ASKED ME TO
DANCE. | ACCEPTED!

You might say | was sitting on the sidelines. After all, | had been a widow for
30 years. | devoted myself to managing family assets and sharing in the lives
of my family, which included six great-grandchildren.

But being a good steward didn’t include
time for personal love and joy. Still, | lived
a life of hope. Somewhere inside me | had
expectations of good things to come. | had
watched my friends benefit from programs
at PRO Sports Club. At age 70, | decided

| wanted to make a positive change too. |
knew that while some of the keys to staying
younger are entrenched in the mind, the
physical changes are just as important. So
| pursued a change in my weight, eating
habits, exercise, and skin (to avoid the
horrible brown spots and alligator skin
typical of older people).

Ancther one of my goals was to get off
synthetic estrogen, which has been known
to cause cancer. | learned, through the
Anti-Aging Center at PRO Sports Club, that
| could lead a full and healthy life by adding
all the hormones that my blood test showed
me being deficient like testosterone,
progesterone, thyroid, and vitamin D. My
body came back to life. Hormone balancing
woke me up. My weight is down, my
muscles are toned, and my brain is ready
to tease back when flirted with. | relish

proclub.com 425.861.6290

my fitness because it has made such a
difference. Thanks to my outstanding trainer,
| can engage in activities and not hurt
myself with strained muscles and injuries.
Not only am | vibrantly aware of the joy of
living in the moment, but | also appreciate
life to the fullest.

And now here's the kicker! Four months into
the program, my life turned upside down!

| attended a ball auction and met the love

of my life. The theme of the ball was, “The
Stars Are All Aligned” and boy, they were for
me! There's no way you can make that kind
of thing happen at will. Frankly, | believe this
gentleman and | found each other in the
middle of room filled with 800 other people
because the Anti-Aging program set me free
to live life fully. My attorney says, “You're

a 70-year-old going on 30.” That pretty

well sums it up! | used to read paperback
novels and now | am one. | recently retired,
so if you want me, you'll find me on the golf
course, fly fishing on the river, or dancing

all night with the love of my life. | want to
assure you that I'm dancing all night and
loving it!

4455 148th Avenue NE, Bellevue, WA



Only pay for the speed you need...
Dynamic Routing!™

At Lynden, we understand that plans change but deadlines don’t. That’s why we proudly offer our
exclusive Dynamic Routing system. Designed to work around your unique requirements, Dynamic
Routing allows you to choose the mode of transportation — air, sea or land — to control the

speed of your deliveries so they arrive just as they are needed. With Lynden you only

pay for the speed you need!

Innovative Transporiation Solutions

www.lynden.com 1-888-596-3361




Beach Resort &iSpa
At the Islands of Loreto, B.C.S. México

I amazing to think there are places in the world so unspoiled
" where nature and local folks live in harmony. The beauty of the Islands

of Loréto is simply breathtaking ... To view the sunsets and stare at the
stars here is something very special.”

- Wayne Jackson / Portland, Oregon

Offer based on double occupancy - 4 night minimum stay -
must be booked 45 days prior to travel.
Valid June 1, 2014 - January 4, 2015.

Reference promo code: ASMAG

800.790.4187 * reservaciones.vdpl@vgloreto.com e villadelpalmarioreto.com

Z i’ /’//’f'{ff utn Visit us on facebook for a chance to Win a FREE vacation
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INTRODUCING THE ALASKA AIRLINES CENTER

The Alaska Airlines Center, a new sports and events arena, recently opened on the
University of Alaska Anchorage campus. The 5,600-seat arena, funded by a bond
measure approved by Alaska voters and the state legislature, is the new home to 11 of
the 12 university athletic teams. The center will host UAA athletic competitions, high
school and college graduations, concerts, youth camps and other community events.

EARLY BOARDING FOR RUSSELL WILSON FANS

Alaska offers early boarding to customers wearing NFL quarterback Russell Wilson’s
No. 3 jersey on flights departing Seattle. The promotion runs through the duration of
the Seahawks’ 2014 NFL football season. Learn more, purchase tickets, and view news
and videos about R\W. at alaskaair.com/gorussell.

dih

Russell Wilson, Alaska's
Chief Football Officer

MORE SERVICE TO MEXICO

Alaska Airlines will begin new nonstop flights to Mexico this winter. Seasonal service will oper-
ate between Portland, Oregon, and Los Cabos from November 3, 2014, through April 27, 2015;
and between Portland and Puerto Vallarta from November 4, 2014, through April 26, 2015. New
daily nonstop service between Seattle and Cancun will begin November 6, 2014. Find Alaska's
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lowest fares to Mexico at alaskaair.com.

FOCUS ON SUSTAINABILITY AROUND THE SYSTEM

A Better Way to Clean

Alaska Airlines is using a faster and more environmentally friendly method to tainment E‘.ﬁ‘t— oin us for f@ﬁ%
disinfect the water systems on its planes. The new system uses ozone, a naturally entertainment and fun. Visit maui-
occurring gas, as a disinfectant. Ozone, which has been approved by the Environ- Fa'i'lf:‘;(;qm-?cir-dgtﬂa_i.ls: .
mental Protection Agency for treating drinking water, is cycled through onboard

water systems, working 3,000 times faster than the system Alaska previously used.

The new method has been in use in Seattle, Portland and San Diego since March,

and will expand to other cities, as well.

14 OCTOBER 2014  ALASKA AIRLINES MAGAZINE



PEOPLE BEHIND THE SPIRIT

Unselfish Nature

Each year, Alaska Airlines recognizes a handful of its most celebrated employees as

Customer Service Legends—the airline’s highest honor. We invite you to learn about

one of our Legends, Captain Rob Driscoll.

With his preflight checks completed and
all his Washington, D.C.—bound passen-
gers in their seats, Captain Rob Driscoll
stepped from the flight deck to the front
of the cabin to welcome passengers. He
launched into his announcements about
weather and flight time, and then warmly
introduced the flight's 155 guests to their
flight attendants. Rob has worked with
one of those flight attendants, Misty, for
many of his 30 years with Alaska Airlines.
As a part-time actress, she loved the
attention—and the fact that the captain
would make special note of the crew.
Rob applauds an initiative at Alaska
that encourages pilots to do their wel-
comes in the cabin, if they have time. He
likes the reassurance it offers passengers,
but it also gives him a chance to have
some fun and give props to the crew.
“Rob is the consummate professional
pilot,” says Steve Lemley, Los Angeles
base chief pilot. “He’s consistent, reli-
able, prepared, and along with all his
talents as a pilot, there's this unselfish

nature that really sets Rob apart.” That's

VOLUNTEER SPIRIT

seen in the little things, Lemley says:
Taking the time to invite a grandson's
friend onto the flight deck; spending his
layover time at a hospital to assist a flight
attendant who has fallen ill in Canctin;
and personally reassuring passengers on
a delayed international flight that he has
been in contact with people who will
make sure connections are made.

Rob began his career as a private pilot
in lllinois and soon became a flight
instructor to gain more experience. He
went on to work for a small airline flying
in St. Croix; for Airborne Express; and for
The Walt Disney Company. For the latter,
he spent a year flying a film crew around
the country to produce the second edi-
tion of the Disneyland Circle-Vision
attraction America the Beautiful. In 1984,
he signed on with Jet America Airlines.
That's where he met his wife, June, an
Alaska flight attendant for 33 years whom
he still considers the No. 1 reason for his
success. When Jet America merged with
Alaska three years later, the Driscolls and
their three children moved to Seattle.

iy

Rob Driscoll,
Alaska Airlines
Legend

Rob’s first opportunity for a captain
position came up in Alaska’s Los Angeles
base, so the Driscolls returned to LA
in 1991. Since then, he's served as an
instructor and check airman, helping
other pilots keep their skills fresh. He's
also chaired the LA council of the Air Line
Pilots Association for Alaska pilots, and
helped negotiate contracts for the air-
line’s 1,500 pilots in 2009 and 2013.

Rob takes pride in his community, as
well. He had the idea to create a public
park from what was an unsightly area
near the beach, so he and June secured
pledges of time and money from about
100 neighbors. Rob served on the transi-
tion committee when Sunset Beach
incorporated, and he now serves on
the town’s beach-activities committee.
That's close to home for Rob, an active
beach user who says he struggles to limit
the number of surfboards, stand-up
paddle boards and windsurfers at his
beachfront home to no more than a
dozen. Rob's perfect day? “Surfing with
my 7-year-old grandson.” —Paul Fricht!

More Than a View

A tip that a customer would be flying into Adak, welcome. Onboard, flight attendants Kathleen

Alaska, for the first time since World War Il set Riley, Patricia Edmond-Carufel and Donnelle
an Anchorage-based flight attendant—and-pilot Porter greeted the travelers and made sure they
team into action. Glenn Stinchcomb, 87, was had window seats. “He had a steady stream of

flying with his college-age grandson, William, visitors, to his delight, and he was quite the

KATHLEEN RILEY

from Anchorage to Adak in early August. For talker,” Riley said.
In Adak, the crew and Captain Mike Reid

joined Stinchcomb and William in the terminal

William and Glenn Stinch-
comb, center, with their Adak-
bound flight crew and Glenn’s
daughter, Zoe Ann Stinchcomb.

Stinchcomb, the trip was nostalgic. He had
flown a PB4Y-2 Privateer into Adak as a U.S.
Navy pilot, but he'd never seen the view—Adak and presented them with Alaska Airlines jack-
was always socked in with weather. This time, ets. Two weeks later, the former pilot was still
he was expecting to not only see that view, but to also show it waxing poetic about Adak—not about the view, but about the
to his grandson. What Stinchcomb didn't expect was a hero's kindness of the crewmembers. —Marianne Lindsey
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F 0% Thai Seafood Salad.
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Northwest's premier
seafood destination.

Evolving seasonal menu.

Zagat's highest rated Seattle
Seafood restaurant.

RESERVATIONS seastarrestaurant.com
SEATTLE: 206.462.4364 SEASTAR
BELLEVUE: 425456.0010 restaurant and raw bar
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TACOMA, WA

A Monumental Art Collection

The Tacoma Art Museum will unveil a grand tribute to the art of
the American West with the opening of the Haub Family Collection
of Western American art on November 15. The addition of a new
16,000-square-foot wing will double the museum’s original gallery space,
and the dramatic exhibition displayed in the new wing will showcase
renowned sculptures of cowboys on horseback, exquisite landscape
paintings and more—from 1797 to today. Encompassing 295 works, the
collection will immediately join the ranks of top Western American art
displays. Themes for the exhibition include how pioneering artists
affected perceptions of the West and how more-recent works reflect upon
and expand our perceptions. Award-winning Seattle-based architect Tom
Kundig's design of the new wing, with sustainable features such as
recycled materials, is influenced by Native American longhouses and by
boxcars that honor Tacoma’s railroad history. The design also allows
natural sunlight into the exhibition space, where visitors can view
works by artists such as Frederic Remington, Georgia O'Keeffe and
contemporary Native American artist Kevin Red Star. To learn more,
call 253-272-4258 or visit tacomaartmuseum.org. —Anna Harmon

Charles M. Russell,
A Bronc Twister
(modeled in 1917; cast circa

1929-1933), bronze.

ANCHORAGE, AK

Artful Toys

Tiny blocks. Nearly infinite possibilities. The
“Brick by Brick: Toying with Design” exhibition
at the Anchorage Museum (October 3, 2014~
January 11, 2015) offers an artistic and
interactive look at popular building toys—
mostly Legos, with Lincoln Logs and Tinker Toys
also represented. The art of this show includes
works by Mike Stimpson, who is known for
re-creating famous historical photos using Lego
figures, and Nathan Sawaya, who uses Lego
bricks to build life-size 3-D sculptures and 2-D
mosaics (similar to digital mosaics, but with
Legos as pixels). Museumgoers can also build
structures themselves; a curator will select
some visitor creations to put on display. To
learn more, call go7-929-9200 or visit anchor-
agemuseum.org. —Nick Thomas

Coming up at the

= Anchorage Museum ...
« “All Alaska Juried
XXXV, Now. 7, 2014—

g Feb. 1, 2015; a biennial

In the collaborative
installation Red "
Dress, from the

“In Pieces” series,

selected from approxi-
mately 500 submissions

a suspended Lego = s e . « “It’s All Material,”
sculpture by Nathan , — eﬁf”b't afA;aska dgrtpsts Nov. 7, 2014—Feb. 22,
Sawaya echoes the b e ustng varied media 2015; a behind-the-

dress in photographer
Dean West's image
(shown in the
background).

« “Rarefied Light,”
Nov. 7, 2014—Feb. 22,
2015, 55 images of
fine-art photography

scenes look at how
artists take materials
and transform them into
museum-quality objects

TACOMA ART MUSEUM, HAUB FAMILY COLLECTION; PROM ISED GIFT OF ERIVAN AND HELGA HAUB

COURTESY: INPIECESCOLLECTION.COM

OCTOBER 2014
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National Hispanic Heritage
Month runs through October 15
and celebrates the histories, cultures and
contributions of Hispanic and Latino
Americans. This year, Alaska Airlines
celebrates 25 years of service to Mexico.
For flight reservations to the nine Mexico
destinations served by Alaska Airlines

(including Cancun, with service begin-

IMAGES COURTESY: FOMENTO CULTURAL BANAMEX, A.C. (2}

Silvano Aguirre Tejeda ning November 6), visit alaskaair.com
and Francisco Aguires or call 8oo-ALASKAAIR. To book tickets
Tejeda (left to right), )

from Jalostotitldn, to other Central American and South
Mexico, assemble Chest American countries via Alaska’s Mileage

on Cabinet (2000, i
carved, inlaid wood). Plan partners, visit alaskaair.com or
The finished work call 800-654-5669,

(inset) will appear in the

exhibition “Grandes

COURTESY OF THE METROPOLITAN MUSEUM OF ART

Maestros.”
LOS ANGELES, CA
Maestros of Folk Art
Masterful folk-art works will grace
the Natural History Museum of
Los Angeles County next month
in the North American debut of NEW YORK, NY
“Grandes Maestros del Arte The Legacy
Popular de Iberoamérica” of a Master
(November g, 2014-September In the 1500s, the artist
13, 2015). The exhibition will El Greco (Doménikos
feature more than 800 contempo- Theotokdpoulos)
rary pieces from more than 20 perfected a style of
Ibero-American countries painting characterized by
(Portugal and Spain and their elongated figures and
former colonies), with emphasis dramatic colors. Starting
on art from Central America and November 4, two New
South America. The show will York museums will
include pieces in various media, celebrate the work of the
including hand-carved sculptures, Greek-born Spanish
clay animals, yarn paintings, master in concurrent
jewelry and woodworks. A map exhibitions (each running
of Ibero-America and three large November 4, 2014
clay jaguars will be prominently February 1, 2015).
displayed near the gallery “El Greco in New York,” at The Metropolitan Museum of Art, El Greco, View of Toledo
entrance. Other pieces include a will feature the nine paintings from the museum’s collection (€. 1597), oil on canvas.
polished amber chess set from plus six paintings on loan from the Hispanic Society of
the Dominican Republic and America. Meanwhile, “El Greco at The Frick Collection” will
silver chests from Bolivia. For display the Frick’s three El Greco works together for the first
more information, call 213-763- time. Other programs coinciding with the exhibitions will
3466 or visit nhm.org. include gallery talks and concerts. To learn more, visit
—Nick Thomas metmuseum.org (or call 212-535-7710) or visit frick.org (or call

212-288-0700). —LaVendrick Smith
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CHAMPIONS NEVER REST.

Whether in the air or on the field,
champions are constantly working
hard to be better. We couldn’t be more
inspired to have you on board, Russell.
And good luck this season. We'll be
cheering you on from 30,000 feet.

RUSSELL WILSON

CHIEF FOOTBALL OFFICER

sk

#iFlyAlaska
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CEO Jim Weber

is thrilled with

Brooks’ new eco-

B £ friendly home,

PROFILE c > " which has

Geared for the Long Run = - 2 ) o oot

stair-climbs.

Brooks Running Company CEO |im Weber
eyes the future as the brand turns 100

When Jim Weber took over as CEO of Brooks
Running Company in 2001, the company had
cycled through four top executives in eight
years. Staff quietly placed bets about how long
he would last. Thirteen years later—as Brooks
celebrates its Tooth anniversary with record
sales, a new Seattle headquarters and its first
retail store—Weber has proved his staying
power and led the company in a comeback
worthy of the athletes who wear Brooks shoes.
Weber attributes much of the company’s
success to renewed focus. “We came into this
century in not-great shape,” he says, telling
how Brooks, which had risen to fame for
award-winning running shoes in the 1970s, The women'’s (top) and ~ revenue on a rolling 12-month basis—halfway to a goal of
had spread itself thin as a full-line athletic- men’s (bottom) Glycerin 12 hecoming a billion-dollar worldwide company by 2020.
apparel company. It was deep in debt by 2001. S ozg 5;“’”"5’ Weber is also excited about the company’s new headquar-
Weber, a veteran of the sporting-goods o ters, which were built to comply with the City of Seattle’s
industry and of investment banking, was on “Deep Green” pilot program, and should qualify for LEED
Brooks’ board at the time. He was chosen to Platinum status. The building is designed for 75 percent
implement a bold plan to drop all products energy and water savings, among other environmental ben-
that were not premium running shoes. efits. And the retail store on the ground floor, which opened in
“We've never looked back,” says Weber. September, offers Brooks a chance to interact directly with
“This is the 13th year of this strategy of creat- runners jogging in from the popular Burke-Gilman Trail mere
ing a brand around inspiring people to run steps away, near the north shore of Lake Union.
and be active. And that’s all we're about.” Weber says that the company has come a long way since its
Weber, 54, hasn’t himself always been so start 100 years ago making bathing shoes and ballet slippers in

COURTESY OF BROOKS RUNNING COMPANY (3)

focused on running. A native of Minnesota, Pennsylvania. Yet he sees many developments still to come: “If
he played hockey into college, and says he this were a marathon, we'd be in the early miles,” he says.
switched his main sport only when it became To learn more, visit brooksrunning.com. —Ben Raker

clear he wasn’t going to make the NHL. He
began running three to five days a week at

age 20 and has been doing so ever since. SITKA, AK
“I'm not particularly fast,” he says. “But it A Whale of a Festival
feeds me. Tt gets me outdoors, it keeps me Next month, the Sitka Sound Science Center will host its 18th-annual Sitka
in shape, and I process.” WhaleFest (November 6-9) to celebrate marine life and ocean ecosystems.
Brooks’ ethos, “Run Happy,” is intended to Sitka WhaleFest includes a three-day science symposium and festival events, all
appeal to a wide and growing lifestyle market open to the public. In the symposium, scientists will discuss how technology
of people who run—fast or slow, prepping for aids marine biology, highlighting the theme “Gizmos & Gadgets.” Festival
a race or just coming off the couch. events will include a
This approach has paid off. In 20006, sk and 10k run or
Brooks became a subsidiary of Berkshire walk, wildlife cruises
Hathaway Inc., after attracting the attention and a film festival.
of famed investor Warren Buffett. In 2013, To learn more, visit
Brooks reported a 17 percent increase in sitkawhalefest.org.
revenue growth, and this April, Brooks —LaVendrick Smith ‘ 8 (5| /M

reported a half billion dollars in global
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| was just fine, but several acquaintances saw it or the drugs. We must be

differently. There was an unwelcome intervention doing something wrong!” He

where a little group of friends cornered me and joined with Doctors Lemere and

demanded that | get treatment. | thought, “Are Voeghtlin in search of a solution.

you kidding? I'm no weak, simpering alcoholic or It was clear from their studies = S —— :
addict. | just like to drink.” The group demanded that the conscious portion of the brain, the portion Second, the doctors introduced a medically

I go to Schick Shadel Hospital in Seattle, which you're using as you read this, once addicted, lacks the  administered minimal sedation interview, which

has a unique ten-day medical treatment that halts power to erase the overpowering urge of dependency. is designed to get at the individualized substance
addictions. "OK, fine,” | said. In ten days, these guys These latent cravings simply become overwhelming.  abuse triggers for each patient. Schick Shadel’s
will get off my back and | can drink again, socially of  The doctors concluded, “To truly halt the habit, we program restores the original wonderful person
course. Ten days later, | walked out of Schick Shadel  must employ a more powerful portion of the brain, and gives them a new life in just 10 days. This

Hospital to never have another drink. My habit, the  the subconscious” — And they did! Their stunning success is enjoyed by more than 65,000 former
urges, desire and the mixed-up rationale had simply ~ achievement created a medical treatment that has patients, including myself!
gone, vanished; | was sober, happy and healed. So,  been proven to be very successful. Logically you're
may | tell you the rest of the story? asking, "What is it they do?” The answer is that
Mr. Charles Shadel of Seattle once said two powerful but painless medical innovations were .Call: 1'855,'999'1 116
; combined to take away the cravings. online at: SchickShadel.com

"Something just isn't right. People are addicted to
alcohol. It's wrecking lives. They want to quit, but First, they developed a powerful "Counter

they can't. Churches, rehab centers, counselors all Conditioning” methodology that “trains” the patient

try to help, but the craving seems impossible to to hate the sight, smell, taste and thought of using SCHICK SHADEL
extinguish. Soon, they're right back into drinking the addictive substance.

HOSPITAL

Give Us Ten Days

and We'll Give You a New Life.

Drugs and alcohol will kill you. If addiction is controlling your life or the life of a loved one, it's
time for an immediate change. Just 10 short days at Schick Shadel Hospital can get you back on
track and free of cravings. With the #1 success rate in the nation for alcohalism,* Schick Shadel’s
treatment is provided by physicians, nurses and counselors in an atmosphere of compassion and
understanding.

Research-validated counter-conditioning is the cornerstone of our medical madel, because it
reduces the physical cravings for substances through re-training the memory and associations
with the sight, smell and taste of drugs or alcohol. This counter-conditioning is provided in
tandem with minimal sedation interviews which are designed to get at the individualized
substance use triggers for each patient.

Schick Shadel also provides education, one-on-one counseling and group therapy along with post
discharge sober support which creates a solid foundation for people to begin a new, balanced
life. 65,000 former patients can't be wrong — Our treatment simply works! Patients are able to
leave here poised for a life of hope, happiness and most impartantly, sobriety.

Whether it's alcohal, methamphetamines, marijuana, cocaine, opicids or heroin, we can help.
10 short days at Schick Shadel Hospital is a transformational experience that is nothing short
of miraculous.

\ Schick Shadel Hospital - Washington 1-855-999-1116
SCHICEOSPITA§HADEL ! 12101 Ambaum Blvd. SW, Seattle, WA 98146 SchickShadel.com

*Based on results of a venfied, independent survey of farmer patients {success being measured as total abstinence for one year and assessed by self-evaluation), as against published success rates from verified, comparable studies of other medical institutions
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Totem Ocean Trailer Express

n“ tim e’ everv timﬂ_ Some things can wait, others can't. For Alaska contractors

needing to meet tight timelines and protect sensitive cargo,

Totem Ocean is their first call.

We specialize in white glove service for high priority cargo,
can easily accommodate oversized and over dimensional
shipments and are the fastest ocean carrier for panic cargo.
Our logistics experts help create creative and cost-effective

plans to meet our customers’ needs.

o

SRLLY HOR: RLESCR With 37 years of the best on time record in the trade, Alaska

www.TotemOcean.com 800.426.0074 counts on Totem Ocean to be on time, every time.



Be your best.

Feel strong & vibrant.
Awaken ageless beauty.

Step into our time machine
and roll back the years with
our step-by-step rejuvenation
program. Together with our
experts, you will look and feel
your best in just 10 weeks.

M
Get started today!

1  Call 1.877.497.6210

Dr. Dedomenico, renowned
cardiovascular surgeon, utilizes
his collective experience,
expertise, and
research in a vast
number of fields to
guide the expert
care in the My Best
10 program.

advertisement

Phota: Joe Lindstrom

ERIKA LOST 10 LBS & 10
YEARS IN 10 WEEKS

While | knew I'd be successful in losing 10 pounds, what | didn’t expect was

to LOVE my body for the first time in my life. I'm the fittest I've ever been! I'm

still shocked when | put on old clothes and find myself swimming in them. |

also rarely have any stomach upset. Having battled debilitating heartburn and

digestive issues since my childhood, this is such a relief.

| was always good about exercising three
or four times a week and eating balanced
meals. However, a herniated disc, Achilles
tendonitis, and frequent travel resulted in
weight gain. All in all, | didn’t feel healthy
even if everyone told me | looked good.

My Best 10 reinvigorated my passion for
health and fitness. It gave me that extra
push and guidance to get back to a healthy
place in my life.

| had always considered myself a nutrition
expert. How wrong | was! | learned more
than | could have ever imagined. The quality
of the products you put in your body, on
your face, and in your hair make a huge
difference. My trainer also did a great job of
challenging me and changing the routine to
ensure that | got the best results. Everyone |
worked with was truly wonderful and caring.

They all made me feel valued and important.

I've received so many compliments since
I've started taking better care of myself

mybest10.com 1.877.497.6210

There are three things that have helped me
to not only maintain, but also improve my
results. | still track my food every day, I've
stuck to personal training twice a week,
and, most importantly, I've found a new
goal that requires accountability to achieve
success. I've become passionate about
bodybuilding. | competed in the 2013

Tanji Johnson Classic Vancouver Natural
Bodybuilding and Physigue Championship.
While it was out of my usual comfort zone, it
was really exciting, especially when | WON
the Over 40 category!

It's been almost two years since | completed
the program. I've kept the weight off and
continue to meal track every day. On top of
that, | followed my passion and became a
Certified Metabolic Precision Nutritionist.
I'm now helping mentor others to achieve
their health goals. My Best 10 is one of the
best things I've ever done and I'd do it all
over again!

4455 148th Avenue NE, Bellevue, WA
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A film still from Birdman, whose
star-filled cast includes Michael
Keaton and Edward Norton.

CHICAGO, IL

Windy City Film Fest

Celebrating its soth anniversary, the Chicago International Film
Festival will be held October g—23 in various theaters across the
city. The festival is billed as America’s longest-running competi-
tive film festival and is famous for premiering Martin Scorsese’s
directorial debut, Who's That Knocking at My Door, in 1967. This
year's highlights include the 2014 comedy-drama Birdman
(starring Michael Keaton, Edward Norton and Zach Galifianakis,
among others). Also featured is Speed Walking, a coming-of-age
story directed by Niels Arden Oplev (who directed the Swedish-
language The Girl with the Dragon Tattoo), among more than
180 films. For more information, call 312-683-0121 or visit
chicagofilmfestival.com. —Nick Thomas

LOS ANGELES, CA

Hello Kitty Turns 40

In the news recently for the revelation that she is a girl, not
a cat, Hello Kitty (aka Kitty White) will celebrate her 4oth
anniversary on November 1 with her first-ever official fan
convention, Hello Kitty Con 2014. The convention will be
held October 30 through November 2 at the Geffen
Contemporary at MOCA (Museum of Contemporary Art,
Los Angeles) and will feature workshops, panels, fashion,
art and an abundance of exclusive memorabilia items for
sale. Across the street at the Japanese American National
Museum will be the first Hello Kitty museum exhibition in
North America—free with a same-day convention ticket.
This retrospective, “Hello! Exploring the Supercute World
of Hello Kitty” (October 11, 2014-April 26, 2015), will focus
on Hello Kitty's cultural impact and will showcase rare
vintage items, as well as 40 mixed-media works by
contemporary artists. Artifacts on display will include a
1974 coin purse (the first Hello Kitty item ever made), a
Hello Kitty phone and a Hello Kitty robot. Learn more at
sanrio.com/hellokittygoth. —Anna Harmon

JAPANESE AMERICAN NATIONAL MUSEUM

Other Upcoming

Film Festivals ...

« United Nations
Association Film Festival,
Oct. 16-26; taking the
theme “Bridging the Gap,’
this year's films address
human rights and related
topics; San Francisco area,
CA; unafforg

« Petaluma International
Film Festival, Oct. 17-19;
now in its sixth year, this
intimate festival hosts 40
features and short films;
Petaluma, CA; petalu-
mafilmfestival.org

4

« Portland German Film
Festival, Nov. 7-11; a
collection of German
feature films, documenta-
ries and short films, with
English subtitles; Portland,
OR,; portlandgermanfilmfes-
tival.com

« Los Cabos International
Film Festival, Nov. 12-16; a
selection of films from all
around North America,
shown near the beautiful
waters of Baja California
Sur; Los Cabos, Mexico;
cabosfilmfestival.com

Hello Kitty Robot
(2004).

TOP SHELF

Ocean
Created by Dan Kainen,
Written by Carol Kaufmann;
Workman Publishing
With “photicular”
technology (holo-
gramlike plastic
sheets that display
motion with the

turn of each page),
Ocean immerses readers in an
underwater ecosystem of aquatic
wonders. The text tells of the
author’s diving experiences and
educates readers about oceans as
well as the fascinating marine
creatures depicted in the enter-
taining, set-in-motion photo-
graphs. —Kyle Jensen

Shroom

By Becky Selengut;
Andrews McMeel
With striking photog-
raphy, handy recipes
and witty prose,

~2 Shroom
.

Shroom will make >

aspiring chefs want ®
to race to the nearest
market, find some fungi and get
cooking. Selengut, a Seattle-based
chef, author and cooking instruc-
tor, provides 75 mushroom-
accented recipes—for example,
Oyster Mushroom and Corn
Empanadas—organized by fungi
variety and drawing on various
cultural traditions. —Stacie Larsen

Little Boo
By Stephen Wunderli, llustrated by
Tim Zeltner; Henry Holt
and Company :
Salt Lake City—area
author Wunderli
weaves a colorful
autumn tale about a

little pumpkin seed
who is very eager to grow up and
be spooky. This whimsical book,
filled with fanciful color illustra-
tions, will ready young readers for
Halloween as the title character
transforms from a spirited seed
into a grinning jack-o'-lantern.
—Carly Andersen
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The historic pier where it all began! In 1897 the st‘eamship Portland-
with the first load of gold from the Klondike docked adjacent to t‘ﬁé 4 7 £
pier where Miners Landing now stands. Miner’s Landing on Pler 57 r o AN
is a family-friendly shopping, restaurant and entertainment comple)g/

Pier 57 is the perfect place to come with family and frlends

[ D) gk

Food Court

Pier 57
1301 Alaskan Way, Seattle, WA
Seattle’s Historic Waterfront

The Fisherman's - 206.623.3500
The Crab Pot - 206.624.1890

minerslanding.com
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HAMPSHIRE, UK,

SOUTHAMPTON CITY ART CALLERY,

IMAGE: THE BRIDGEMAN ART LIBRARY

NEW ORLEANS, LA

Bayou Bash

The Big Easy’s Voodoo Music
+ Arts Experience (October
31-November 2) is one of the
largest festivals in Louisiana,
and this year expects more
than 50,000 attendees on
each festival day. The 2014
event will host more than 75
popular acts across four
stages, including the alt-rock
band Foo Fighters, hip-hop
duo Outkast, electronic artist
Skrillex and indie rockers

Arctic Monkeys. Guests can also enjoy a taste of Louisiana's rich
music history with local acts such as jazz band Trombone Shorty &
Orleans Avenue, bounce music (New Orleans hip-hop) pioneer Big
Freedia and indie-pop band Royal Teeth. Local artists will have art
installations on display near the stages. For more information, visit

worshipthemusic.com. —Nick Thomas

Claude Monet, The Church at Vétheuil

HOUSTON. TX (1880), oil on canvas.

Impressions of the Seine

Celebrated painter Claude Monet once
remarked of France’s Seine River, “This is my
studio.” The French waterway was Monet's
inspiration and often provided subject matter
for his pioneering Impressionist techniques.
The centrality of the Seine to Monet's oeuvre
will be highlighted in the exhibition “Monet
and the Seine: Impressions of a River,”
showing at the Museum of Fine Arts,
Houston, from October 26, 2014, through
February 1, 2015. The exhibition showcases 52
pieces by the famed Impressionist, including
The Bridge at Argenteuil (1874) and works from
the renowned Maornings on the Seine series
(1896-1897). For more information, call
713-639-7300 or visit mfah.org. —Kyle Jensen

Hip-hop duo Outkast.

Also in
New Orleans ...

« Tremé Creole
Gumbo Festival,
Nov. 8-9; a tribute to
Louisiana’s cuisine
and culture, with
local jazz bands;
Louis Armstrong Park;
Jjazzandheritage.org
« New Orleans
Fringe Festival,
Nov. 19-23; the city's
budding talent
produces original
performances of
drama, improv
theater, puppetry and
dance; citywide;
nofringe.org

HAWAI'l ISLAND, HI

Beans of Paradise
Not long after missionary Samuel Ruggles
brought the first coffee plant to the Kona
District of Hawai'i in 1828, local roasts
began gaining a reputation for their
complex flavor and smooth textures—
attributed to the particular soil and
climate qualities of this distinctive
coffee-growing area. Now in its 44th year,
the Kona Coffee Cultural Festival, held at
the harvest's peak (November 7-16), will
honor what is now an internationally
celebrated crop. The approximately 40
festival events will include a coffee-picking
contest, tastings, recipe competitions,
and coffee-farm tours that show the
coffee-making process
from tree to cup. The
festival will provide
guests chances to
sample and buy 100
percent Kona coffee
directly from some of
the region’s 600
independent farms—
many of which
distribute only in
Hawai'i. Alaska
Airlines is a sponsor of this year’s festival.
To learn more, call 808-747-5424 or visit
konacoffeefest.com. —Nick Thomas

Children harvest beans

in Kona, at a past
year's picking contest.

CALENDAR

October 11-31 Haunted Village,
“an entire village of hair-raising
haunts”; This |s The Place
Heritage Park, Salt Lake City, UT;
801-582-1847 or thisistheplace.org

October 15-19 National
Wilderness Conference, panels,
presentations, exhibits and more,
at the Wilderness Act's soth anni-
versary; with a public, outdoor
“Get Wild” festival on October 18;

multiple locations, Albugquergue,
NM; wildernesssoth.org

October 21, 2014—|anuary 4, 2015
“Paul Strand: Master of Modern
Photography,” 250 prints by
Strand plus art by his contempo-
raries; Philadelphia Museum of
Art, Philadelphia, PA; 215-763-8100
or philamuseum.org

October 30-November 2 Union
Station Centennial Celebration,
events to honor the 100th anniver-
sary of the landmark civic center;
Kansas City, MO; 816-460-2020 or
unionstation.org/100years

October 31, 2014—March 29, 2015
“BAM Biennial 2014: Knock on
Wood,” with new works by 39
Northwest artists; Bellevue Arts
Museum (BAM), Bellevue, WA;
425-519-0770 or bellevuearts.org

November 6-16 Cornucopia,
“Whistler's premier food and
drink extravaganza”; multiple
locations, Whistler, BC;
whistlercornucopia.com

November 10-16 Alaska Bald
Eagle Festival, 2oth-annual cele-
bration of eagles gathering for
late-run salmon; Chilkat Bald
Eagle Preserve, Haines, AK;
baldeagles.org/festival

November 13-23 Festival Gourmet
International, international chefs
celebrate culinary arts and fine
dining; multiple locations, Puerto
Vallarta, Mexico; festivalgourmet.
com/en
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Restoration

Artistry is what you get when you see Dr.
Brian Goertz. As a board certified hair
transplant surgeon and the founder of Hair
Transplant Seattle, he takes great pride in
his artistry of creating natural hairlines,
achieving amazingly natural results and
helping his patients regain the appearance
they’ve been looking for.

Brian O. Goertz M.D.
Founder of Hair Transplant Seattle

Patients meet directly with Dr. Goertz who
takes a very holistic approach to caring for
his patients. He counsels each individual

on appropriate diet and supplements not
only for their “hair health” but also for their
general well-being and longevity.

Today there are still many misconceptions
about hair transplantation, the results that
can be achieved and the process by which
the procedure is performed. With Dr. Goertz
those misconceptions are gone; people will
only know you’ve had a hair transplant if
you tell them.

“It is important for today’s patients to
understand that the results that can be
achieved can look completely natural
and amazing when done properly,” says
Dr. Goertz. But patients should not be

oo mne

fooled with promises of new machines or
instruments daing hair transplants. “The
instruments are developed to aid the
doctor,” says Dr. Goertz. “Ultimately, natural
results are achieved by the surgeon who

has the surgical and aesthetic skill to create
results that are completely natural.” When

a hair transplant can pass the scrutiny of a
hair stylist, you know you have a great hair
transplant. “Dr. Goertz has an eye for artistry
in making it look natural, which is why |
refer my clients to him,” says David Cheung,
master designer and owner of MARGIDAVID
SALON in Seattle.

“My goal is to be sure that my work is
completely natural and undetectable,”
says Dr. Goertz. “l recently had a physician
come to me because a mutual patient
finally revealed to him that he’d had a hair
transplant. When that physician realized
that he couldn’t detect the transplanted
hairs, he decided to come in for his hair
transplant. It is a great compliment when a
physician chooses me as the hair transplant
surgeon for themselves and their patients.”

Hair transplantation is not just for men.
Many women also experience hair loss

or are born with a high hairline that can

be treated with hair transplantation. As
difficult as it is for men to lose their hair,
women often suffer in silence experiencing
emotional pain. After all, society tells us
that women are not supposed to lose

their hair. Hair transplantation can make

a dramatic change in a woman’s life. In
some cases, hair transplantation is even
appropriate for children with areas of hair
loss caused by trauma, burns or radiation
treatment. Hair transplantation can also
be performed for eyebrows, sideburns,
mustaches and beards.

Eyebrow Transplantation
Before & 9 Days After

Whether you are a man, woman or
child, Dr. Goertz is dedicated to creating
results that are so natural that the only
way someone will know you have had a
transplant done is if you tell them.

Visit www.HairTransplantSeattle.com
or Call 1-888-642-4247

11007 Slater Avenue NE
Kirkland, WA 98033
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MULTIPLE LOCATIONS

P R I M E T I M E A New Season Begins

As the clock ticks down to the
tip-off of the 2014—2015 NCAA

USDA PRIME STEAKHOUSES risihim gt i

www.primesteakhouses

high hopes. This month, many
schools host “Midnight Madness”
events, annual fixtures that are

[ Cchicago, IL

TTY IMAGES

Gt SanDiego, G La Jolla/UTC, CA 3
Phoenix, AZ 2
Tucson, AZ Fort Worth, TX
San Francisco, CA Grapevine, TX
Nashville, TN Plano, TX
Steak & (hop Foude Austin, TX $an Antonio, TX Gonzaga's Kevin Pangos drives the lane in
Established 1993 Dallas, TX (onLamar) Woodlands, TX a 2014 WCC Men's Basketball Tournament
Dallas, TX (on Lemmon) quarterfinal. Gonzaga won the tournament
- and enters the new season with high hopes.
JOHN HOWIE STEAK Yy  Bellevue, WA traditionally held in mid-October to

usher in the start of a new season.
Often featuring late-night pep
POLO GRILL Tulsa, 0K rallies, practices and practice
games open to the public, these
Des Motnes, IA Omaha, NE events build optimism for teams

Kansas City, MO Leawood, KS throughout the cogntry.
St. Louis, M0 Among schools in western

states, the University of Arizona has
good cause for excitement. UA's

Destin, FL Wildcats, led by coach Sean Miller,
anticipate another successful year
Fort Wayne, IN Indianapolis, IN after finishing last season with a
g.s&&e ?; E L Ginc-inr'lati, 1): 1 Unlumb!ls, IJH. Pac-12—leading overall record of 33-5
o Louisville, KY Bloomtfield Hills, MI and a trip to the Elite 8 round of the

Grime agedbect and deatesd Pittsburgh, PA

! . 3 NCAA men'’s Division 1 tournament.
Other Midwest Locations EddieMerlots.com

The University of California, Los
Angeles, and Stanford University
Denver, G0 are each set to contend again after
reaching last year’s Sweet 16.
Spokane’s Gonzaga University seeks

Atlanta, GA success after finishing 29-7 overall
Boca Raton, FL last year and advancing to the
Myrtle Beach, SC NCAA tournament’s third round.
The University of Oregon also made
We are always in search of the highest quality Prime Steakhouse Restaurants in America. the third round, and posted a 24-10
To find out more contact janet(@primesteakhouses.com overall record. The University of

Washington Huskies and the
Washington State University
Cougars look to improve on last
year's records of 17-15 and 10-21,
respectively, while the University of
Wine Spectator Wine Spectator Best Alaska Anchorage Seawolves start
Award of Excellence of Award of Excellence i i . o
playing in their new Alaska Airlines
y| Distinguished Restaurants of North America Center. For more mfarmatlon, visit
www.DiRoNA.com ncaa.com/sports/basketball-men.
—LaVendrick Smith
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Qur Wave Pendant Collection

S ;if comes in several styles and
~ N sizes and is available in

14K Yellow, White or Rose Gold

. ; j-\"q e
An 1ncomparaT)1é Eﬂlectlon of ——
Hawaiian and Island Jlfestfle Jew‘e{ry "F-iet.‘
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it = 3
b gy : _~¢3' &\-‘!& ﬁr‘EN\

OAHU: Ala Moana Cenrer * Qurrigger Waikiki on Kalakaua Avenue * Waikiki Beach Walk * Hll[oﬁ‘lawamﬂi Village % o
MAUI: The Shops at Wailea + Whalers Village + Front Street * Lahaina Cannery + Queen Ka ‘ahumanu Center * Hyaﬂﬂegency Mmﬁ%&a‘hd %Vaﬂ a 1'B‘.rt

KAUALI Poipu Shopping Village + Grand Hyart Kauai® “ ¢ - - Fev ..,; .3% _____
BIG ISLAND OF HAWATI: Kona Marketplace + Kings’ Shops + Hilton Wzlkoloa Vl]lage e, < % (
NORWEGIAN CRUISE LINE: Pride of America - :\.“7' : e fv;
BOSTON: Natick Mall « Northshore Mall CHICAGO: Oakbrook Center » Woodfield Mall. DALLAS: NorthPark Center - . ‘

DENVER: Cherry Creek Shopping Center LAS VEGAS: Grand Canal Shoppes at The Venetian  LOS ANGELES: Glendale Galleria
NEW YORK: Roosevelt Field PHILADELPHIA: The Plaza at King of Prussia PLEASANTON: Stoneridge Mall
PORTLAND: Washington Square SAN DIEGO: Fashion Valley + Horton Plaza SAN FRANCISCO: PIER 39
SAN JOSE: Valley Fair SEATTLE: Bellevue Square = WASHINGTON, D.C.: Tysons Corner Centet’

NaHoku.com + 1-866-296-5462
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Nelson K. Lynnwood

Deena S. Auburn

INTRODUCING THE BUDGET-FRIENDLY
5/5 ADJUSTABLE RATE MORTGAGE

Everyone has different needs when it comes to their mortgage because of our individual
financial and life circumstances. A 30 year fixed rate mortgage may be too much
commitment if you plan on moving in the next 10 years. And, an adjustable rate mortgage
with rates that adjust annually may not be the best fit for your financial planning. With the
BECU 5/5 ARM you get purchasing power and payment stability.

How does the BECU 5/5 ARM work?
>> Your payment will stay the same for the first five years of the loan”
>> After the initial rate, your rate may adjust every five years by no more than 2% each time

>> Your rate will never increase more than 5% above the initial rate for the life of the loan

more than
Visit www.becuhomeloans.org or call 800-233-2328. Just money-

You can schedule an appointment with a Mortgage Specialist at
a BECU location ahead of time at www.becu.org/appointment.

Federally insured by the NCUA. All Washington State Residents Are Eligible To Join.

Haome Loan programs, terms and conditions are subject to change without notice. Loans are subject to eredit approval and other underwriting eritevia and not
everybody will qualify. Certain vestrictions afiply.

S e y i s g
GPPORTUNTY *Payment amount stability does not include amounts for impounds such as taxes or insurance.
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PICTURE
PERFECT @

Hawai'i is a paradise for photographers

of all abilities | By Catherine E. Toth

rmed with fully charged digital cameras
and iPhones, we walked the rocky shore-
line at Makapu‘u on O‘ahu’s rugged
eastern tip.
In every direction was a postcard-worthy snap-
shot: A fisherman wearing a backpack and reef-
walkers carried his fishing pole and a 5-gallon plastic

bucket filled with nenue (sea chubs) back to his truck.

The iconic red-roofed Makapu‘u Lighthouse loomed
over a dramatic 6oo-foot sea cliff overlooking an
inviting stretch of golden sand. And dotting the
shoreline were bright green naupaka shrubs
primped with small white flowers.

OCTOBER 2014
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CLOCKWISE FROM BOTTOM LEFT, KEN GOODRICH, COURTESY: HAWAII PHOTO RETREAT;

ALASKA AIRLINES MAGAZINE




-
1)
~
o
w
o
(@]
=
o
o]

ALASKA AIRLINES MAGAZINE




@ @ & & & % 8 8 8 & 8 8 8 8 4 8 0 SRS E A SRS SRS RS E SRRSO E S E SRS S S EE S E AN

A A EEREEREEREEREREEREEREREEREEEEEEEEEEREEREEREEERERERESEER] B R EEEEEEEEEREEEEEEREEREEEREERES:E;R]

S KONA LONGBOARD LAGER

LTIMATE GRILLED . CHEESE SANDWICH
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CANDOE RIDGE WINE BEECHER'S
HANDMADE CHEESE

SUN LIQUOR
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GREAT FOOD IS PART
OF EVERY ADVENTURE.

Introducing our new Ultimate Grilled Cheese Sandwich,

L R EEEEEEE RN

PIKE PLACE® ROAST,

with a little help from our friends at Seattle’s Skillet Diner

(and their famous Bacon Jam). , (
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Pike Place is a registered tradem@rk of The Pike
Place Market, PDA, used under lic€nse. Starbucks
and the Starbucks logo are trademarks or
registerad trademarks of Starbucks Corporation.
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COURTESY: OPEN EYE TOURS; DOUGLAS PEEBLES PHOTOGRAPHY [ ALAMY

TORPTO BOTTOM,

“Three weeks ago, we were here
and a woman spotted a baby moray eel
in a shallow tide pool,” said Marie
Turner, who owns and operates Blue
Hawaii Photo Tours, an O‘ahu-based
company that specializes in excursions
for amateur and professional photog-
raphers. “That sure made it easy to
photograph.”

As we walked near the tide pools,
the waves crashing against the jagged
black lava rocks that dot the coastline,
Turner gave us a few pointers with our
cameras. Use the f-stop to adjust the
focal length. A lower f-stop blurs the
background, giving prominence to the
object in the foreground. A higher
f-stop means a smaller aperture open-
ing, increasing your depth of field.

She pointed to the lighthouse off in
the distance and told us to adjust our
f-stop to {8 or higher.

“Everything should be in focus,”
she said. “The lighthouse, clouds, the
trees, the truck. Your camera will take
care of the shutter speed.”

ALASKA AIRLINES MAGAZINE OCTOBER 2014

north shore, offers a

contrast of volcanic rock and

Ho'okipa Beach is a popular

Maui County park along the

SNAP THIS

® 0'AHU

Popular: Sunset from
the Duke Kahanamoku
Beach and Lagoon
fronting the Hilton
Hawaiian Village in
Waikikt, with outrigger
canoes and palm trees.

Unexpected: Sunset
from the lookout at Pu'u
‘Ualaka‘a State Wayside
at the top of Round Top
Drive off Makiki Street,
with sweeping views of
WaikTkT Beach and Dia-
mond Head.

® mAuUI

Popular: The waves at
the world-renowned
windsurfing spot
Ho'okipa Beach on the
island's north shore.

Unexpected: The shore-
break—and vegetated
sand dunes and iron-
wood trees—at the
popular bodyboarding
spot at Baldwin Beach
just outside Pa‘ia.

® HAWAI'I ISLAND
Popular: The roughly
so-mile Hamakua Coast

curves along the north-

eastern side of the island
from Hilo Town to lush
Waipi‘o Valley, with
waterfalls, tropical rain
forests and panoramic
views of the Pacific
Ocean.

Unexpected: One of the
Rainbow State’s best
scenic drives is the
highland road between
Hawi, on the northwest
tip of the island, and
Waimea-Kamuela, where
vast expanses of lush
green pasture overlook
the Kohala Coast below.

® KAUA'L

Popular: Hanalei Bay
and its historic—and
world famous—pier on
the island’s North Shore
boasts nearly 2 miles of
sandy beach surrounded
by mountains.

Unexpected: In Kilauea,
just before Hanalei, lies
the picturesque Moloa‘a
Bay, a half-mile stretch of
sand framed by dunes
and steep cliffs. Some
scenes of the pilot for
Gilligan's Island were

filmed here.

37



Flown with the DOORS OFF!

Join Us for Unforgettable ] Tuur and ==
Photography Flights Over Kavai’s Spetfucu‘lur
Valleys, Canyons, and Coastlines!

808-245-3774

Ofi-Island Toll-Free: 888-245-2001
www.helicopters-kauai.com

4231 Ahukini Road, Lihue Hl 96766
24-Hour Cancellation Notice Required

private beach — 3
away from the hjyrried p
From the sumptuou

with your favorite

s...to the Polyre
with the exciting Fire Knife Dance,
ed evening that willbring

Hawaii home to your heart!

For Free Hotel Pickup call:
949-6626 or 941-3338

WWW. Zermaines| luau.com

Farmers, Ranchers, Fishermen
and Country Home Owners

NEED AN

AGRICULTURAL LOAN?

Purchase open land, build a dwelling, operating
loans, line of credit, equipment purchase, fruck or
automobile purchase, livestock purchase,refinance
amortgage or an agreement of sale.

Both the Federal Land Bank Association of Hawaii,
FLCA and Hawaii Production Credit Association can
custom design a loan to meet your needs.

We Offer: Long ferm loans, short term loans,
competitive interest rate programs, flexible repayment
schedules, excellent loan servicing options, and
many more. We also have programs for Young,
Beginning, Small and Minority Farmers.

CALL ONE OF OUR LOAN OFFICERS AT

0anvu OFFICE « 99-860 Iwaena Street, Suite A, Alea, HI 96701
Ph: 808 §36-8009 « Fax: 808 836-8610 » www.hawaiifarmeredit com
HiLo OrFIcE « 988 Kinoole St., Hilo, HI 96720

Ph: 808 836-8009 « Fax: 808 961-5494

From: Neighbor Islands, Toll Free 1 800 894-4996

o FARM CREDIT Federal Land Bank Assn.

€

&9 SERVICES OF | of Hawaii, FLCA
» HAWAIIL, ACA Hawaii Production Credit Assn.

edit Systen. o nationwide
FCS of Hawaii, ACA
the Federa] Land Bank Associat
TLCA The FC8 of Hawaii, ACA is not a Fed ncy of the Federal Gov
Registered with Nationwide Mortgage Licensing §

Sea Caves» Waterfalls
Dolphins Whales
24 » Sunset Dinner Cruises
* Beach Landings

Call: 808-335-5309.

Toll Free 1-800-733-7 “CAVE g5 2

www.KauaiSeaTours.com™

ottt

HAWAL'L EST LU AU

OFF THE BEATEN PATH IS
WHERE YOU EXPERIENCE
THE EXCEPTIONAL.

Venture to the Paradise Cove Li‘au
in Ko'olina and enjoy a Hawaiian
~ experience that is truly exceptional.
;____. = e ,_‘.._,..____'}
| Forreservations and information, please
}.;; call 800-775-2683 or 808-842-5911.
WWW PARADISECOVE. COM

s Q/PARADISECOVELUAU Yy
= @PARADISECOVEHI
el LRGSR
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TOP TO BOTTOM, GREG LAGOY (PHOTORESOURCEHAWAII.COM; RICHARD DUVAL PHOTOGRAPHY, GREG VAUGHN [ ALAMY

Kilauea Lighthouse is an iconic sight

on Kaua'i's North Shore

ei Bay has been featured in

films, and many snapshots of Kaua'i.

Thus advised, Will adjusted his
Canon EOS Rebel Tsi, a camera he
had never taken out of the automatic
setting. He changed the ISO to 100,
switched his camera into aperture
priority mode, and snapped away. He
learned more in those three minutes
than he had in three years of owning
his digital SLR.

“The tour exceeded my expecta-
tions,” said the 25-year-old from Vir-
ginia, who was with his iPhone-toting
fiancée, Chelia. “I didn’t realize how
much I could do with my camera.”

And he hadn't been to this part of
the island before, despite repeated
visits to O‘ahu. In fact, the next two
stops on the tour—to a small waterfall
on the Judd Trail in Nu‘uanu to play
with shutter speed and to the lookout
at the Pu‘u ‘Ualaka‘a State Wayside
atop Tantalus to capture the sunset—
were new experiences for him, too.

“It was great to go to different
places and see different things,” he
said. “And I'll definitely use the skills

ALASKA AIRLINES MAGAZINE OCTOBER 2014

IN FOCUS

Here's some advice from Hawai'‘i-based professional

photographers who make a living capturing that

perfect image of the Islands:

® MOVE AROUND

“| often see tourists
taking photos from only
one spot. But if you
move to the left or right,
you might end up with a
better angle—and better
photos.”

—Greg Yamamoto

® TAKE OFF HATS
“To cut down on harsh
shadows from your face,
remove caps and hats.
Using your flash will also
help with the dark shad-

ows.” —Greg Yamamoto

® USE A TRIPOD
“This is a must when
you're shooting scenics,
especially if you're using
longer exposures with a
smaller aperture.”
—Dave Miyamoto

® GET A FILTER
“One of the most effec-
tive ways of cutting
through the glare of the
sun and getting a vibrant
photo with saturated
colors and a deep blue
sky is to use a polarizing
filter.” —Dave Miyamoto

@® WATCH THE
WEATHER

“Pay very close attention
to the weather. Sudden
downpours on a hike to
Manoa Falls, say, are very
common, and even light
exposure to moisture
can ruin a camera or

lens.” —Ryan Beppu

® BEWARE

SALT WATER

“When shooting near the
ocean, be aware of ocean
spray from breaking
waves. Saltwater mist is
extremely bad for cam-
eras and can have a
corrosive effect on cer-
tain components over
time." —Ryan Beppu

@® KEEP YOUR
HORIZON LEVEL
“The horizon line being
straight is a big thing
that a lot of people miss.
Every beginner needs to
watch for that. That’s
much more important
than switching out of
auto mode, actually.”
—Chris Rose
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« WAIKOLOA - KEAUHOU - I've learned when I take pictures now.”
+ KAILUA- KONA « KEALAKEKUA - That’s the allure of photo tours. You
visit new places with the goal of capturing
images you actually might print and
frame—or at least post on Instagram.

And even if the tour takes you back to a

Save up to 30% on comparable condo
and home rentals. Our staff is fast familiar spot, you will undoubtedly look

dependable and ready to help. Call today. at it through a different lens—literally.

(%’%ﬁlﬂ’ d’/ S

Turner, who has traveled the world as

a commercial photographer and pro-
/ ‘é- duced and filmed a documentary on
d / S Kaho‘olawe, started Blue Hawaii Photo

Tours a year ago, offering small group
tours that are really mini-workshops set
on location around O‘ahu. You might
explore a sacred heigu (Hawaiian temple
or religious site) or a botanical garden, all

the while learning how to better operate

#1 SNORKEL CRUISE
ON THE BIG ISLAND!
~ West Hawaii Today Reader’s Poll ~

VACATIONS “The Islands have
incredible diversity...

1-800-367-5168 - Toll Free Mainland .
800-800-Kona - Toll Free Canada There's always a
[ﬂ www.sunquesi-hawaii.com postcard image to
BIG ISLAND OCEAN GUIDES capture, no matter

where you are in
our state.”

Daily Cruises
Located at Keauhou Bay
(5-Miles South of Kailua-Kona)

INFO and RESERVATIONS
(808) 322-2788
WWW.FAIR-WIND.COM

your camera, whether it’s an expensive
digital SLR or a smartphone.

“Once you learn about your camera,
once you know what your equipment can
do, it really releases your creativity,”
Turner said.

More people are taking more photo-
graphs than ever before—in the ballpark
of 400 billion a year—on everything from
high-end professional cameras to mobile
phones. And you'd be hard-pressed to
find a traveler without a camera, eager to
capture a brag-worthy experience and
share it on Facebook. Even non-photo
tours, such as Kohala Zipline on the Big
Island, offer GoPro rentals.

And Hawai‘i is a photographer’s

paradise, with dramatic coastal land-

#tkonaboys
@konaboys

808.328.1234 BOYS sacred temples, and mountains cut with
B ooy BIG ISLAND, HAWAL | waterfalls. There are few places in the

scapes, pristine beaches, lush rain forests,
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world where you can be atop a snow-
capped volcano in the morning to capture
the sunrise and on a secluded sandy beach
later that afternoon to watch the sun dip
into the warm Pacific Ocean. (Please note
that it's important to always be aware of
beach and weather conditions for safety.)
“The Islands have incredible diversity of
nature,” said Greg Yamamoto, a veteran
professional photographer from Honolulu.
“We have awesome sunrises and sunsets
on every island, with beautiful deep-blue
oceans and skies the rest of the day. There’s
always a postcard image to capture, no

matter where you are in our state.”

NATURAL BEAUTY ’@
The size and scope of Hawai‘i Island, the
state’s largest at 4,028 square miles, create
a microcosm of climates and environments
ideal for photographers looking for some-
thing unique to shoot.

There’s the verdant eastern side of the
island, which gets about 130 inches of rain

a year, with rocky coastlines and waterfalls.

“There’s a lot of pristine land here that's
undeveloped. Thousands of acres where you
don't see any structure at all.”

The drier northwest regions of Kona and
Kohala boast lava-lined coastlines and
sandy beaches. And rising more than
13,000 feet above the island is Mauna Kea,
the dormant shield volcano that, when
measured from its ocean base, is taller than
Mount Everest. There are coffee farms in
Ka‘i, rolling hills and cattle ranches in
Waimea, and fern forests in Puna.

“The variety here is astounding,” said
Ken Goodrich, who runs Hawaii Photo
Retreat with his wife, Mary, in Volcano.
“There’s a lot of pristine land here that’s
undeveloped. Thousands of acres where
you don’t see any structure at all. You could
go to the top of a 13,000-foot mountain
and, that same day, be down at the coast or

in the desert. The variety is pretty special”

Some of the most unique scenery in
Hawai‘l is in the 333,000-acre Hawai‘i
Volcanoes National Park, which runs from
the summit of Mauna Loa down to the
ocean. There are miles of trails twisting
along desolate volcanic landscapes, across
blistered deserts and through rain forests.

The highlight is Kilauea, the world’s
most active volcano, which spews
250,000-650,000 cubic yards of lava per
day. You can see the volcanic fumes and
eerie glow from the summit vent within
Halema‘uma‘u Crater, where a lava lake
churns below the surface.

“The lava landscape here is very
unique,” Goodrich said. “When 1 first came
out here and I stood at the edge of the
caldera in the middle of the day, I thought,
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800-367-2323 - www.maunalani.com -

Discover an oceanfront oasis on the Island of Hawaii. Relax in a private cabana, play golf on

the Francis H. I'i Brown Golf Courses and enjoy a soothing treatment at Mauna Lani Spa.
*$300 Resort Credit applies to Ocean View or higher category. Travel through 12/23/14. Some restrictions.
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Don’t come all the way to Hawaii
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di laver Hawaiian reveals this “hidden” Hawaii . - .
g 5 P 3’4 ~ like no one else. Every tour features M‘Hﬂ“’““ 2 prestia
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‘What's so exciting about this?’ But now,
living here and getting a chance to go at
sunrise and sunset, it’s spectacular. You
can just hike here for hours and hours
and not see anybody. That’s a very special
feeling.”

About two years ago, he took a visitor
from the Philippines to Halema‘'uma‘u to
get photos of the sunrise. When they got
there at around 4:30 a.m. the crater was
completely socked in.

“There were no stars, nothing,” he
said. “I thought, ‘Oh, man, this is going
to be a washout”

They decided to walk around the area

and snap some shots of the steam vents

“What's really
different here is
that the landscape
is so new ... You
really get a sense
of the living Earth.”

opposite the crater. They were just about
ready to head out when they heard a
whoosh. They quickly turned around and
saw a huge steam cloud billow out from
Halema‘uma‘u Crater a thousand feet
into the air. They were in a perfect spot to
capture it with their cameras.

“Tt was doing nothing at all and then it
just woke up, and wham,” Goodrich said,
laughing at the memory. “What's really
different here is that the landscape is so
new. There’s a rawness to it, and you
really get a sense of the living Earth.”

VIEWS LESS SEEN

Last year Tracy decided to make huge
changes to her life. She sold her business
and took some time off to write a book
and pursue a brand new career in execu-
tive coaching.

But before that, she took an 18-day trip
to Hawai‘i, her Canon Rebel camera in
her gear bag.
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While on Maui, Tracy enlisted the
help of Pono Fried, owner of Open Eye
Tours & Photos, who specializes in pri-
vate, fully customized tours. She told
him about her life changes and that she
wanted to spend time in some of Maui’s
sacred spots. He took her on the 2.5-mile
hike along Waihe‘e Ridge in the West
Maui Forest Reserve, which ascends
1,500 feet through lush forests of kukui,
guava and ‘chi‘a trees with sweeping
valley views. They hiked to a nearby
waterfall, where Tracy found she could
feel a spiritual connection to the island.

“That stop was profound for me,” said
the 47-year-old from Cleveland, Ohio,
who brought healing crystals with her to
the waterfall. “I'm a big hiker and I was
like, ‘Whoa. There’s a picture of me on a
rock with my hair blowing around in the
breeze. It was awesome.”

With some quick tips from Fried,
Tracy snapped a number of photos here
and, later in her trip, along the Hana
Highway that she has framed and hang-
ing in her house.

“The walls of my house are covered
with photography,” she said. “Most every
place T go, T have a photographic
memento of, and 1 put all these up,
wherever I'm living. My house is a physi-
cal manifestation of my spirit, and I can
go from room to room and just experi-
ence it again. Photography is really
important to me.”

Fried understands the importance of
these images to visitors to Maui who
aren’t necessarily photographers. Thus,
he focuses on tours tailored to his guests,
whether they're interested in local archi-
tecture or native birds.

“I can take people to a lot of the stan-
dard places, which are the highlights of
any visit to Maui,” said the longtime
Makawao resident, who's been leading
tours since 1983. “But I know a lot of
hidden and secret spots on the island. I
want people to leave here realizing we're
not just beaches and golf courses.”

Though his business is based on
general island tours, one in three groups
is avidly interested in photography. And
just about every client has a camera.
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“Some want iconic shots and others
want unusual shots, so they hire a guide
to make good use of their time,” he said.
“I take the guesswork out.”

He recently took a photography crew
from Brazil to Ke‘anae, a sleepy commu-
nity tucked away on a peninsula on the
famous Road to Hana. They brought
along a model to shoot a magazine
spread in a place that looked and felt like
old Hawai‘i. Fried thought this would be
the perfect spot.

“Time has stood still here,” he said
about Ke‘anae. “There are no stores.
People live close to the land. There are
black lava rocks, taro fields, a rocky
beach, a beautiful stone church with a

garden, waves crashing onto the shore.

“I believe Hawai'i is
the most precious
jewel in the world.”
—Don Ho

There are lots of drama and contrasts in
the landscape. This place makes people
think, ‘Wow, this is what I expect Hawai‘i
to look like."”

Thanks to three decades of leading
tours in and around Maui, Fried knows
that visitors want something new and
unique to capture in photos, stuff worth
framing or sharing on social media.

“People want more than postcard
shots,” he said. “They're looking for
interesting lighting, the contrast of stone
and vegetation, turtles on a little stretch
of beach at sunset. They want to see
places they haven't heard about.”

CAMERA LESSONS @
Virtually all photo tours are
led by professional photog-
raphers who want to share the tricks and
tips that come from years of experience
behind the lens.

For nearly 10 years, Vincent K. Tylor
sold his prints of famous Hawai'‘i land-
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scapes to more than 150 gift stores
throughout the state. After the economy
slumped in 2008, he and his wife,
Michele, decided to diversify their
income and started offering photo tours
on Kaua‘i, where they reside.

The couple started with two general
tours—one walking, the other hiking—
then added private tours later. Now, they
have four different tours, including a
portrait excursion during which they
take photos of their guests.

“I think most of our guests want to
see beautiful locations, but they also
want to learn how to use their cameras,”

said Michele Tylor. “They see they can

“You have a
camera, and [ want
to provide you a
photo you can
print and put on
your wall.”

work with a professional photographer
for 5.5 hours and that’s appealing. People
have learned a lot, and we keep the
groups small for that reason.”

Many clients are serious about pho-
tography, so the Tylors expanded their
4o00-square-foot shop into a small retail
space where they sell memory cards,
batteries, filters, car chargers and rain
gear. They rent entry-level DSLRs, tri-
pods and wide-angle lenses, too.

Ken Goodrich brings his clients back
to his home office in Volcano on the Big
Island to work on postproduction with
image-handling software such as Photo-
shop and Lightroom.

“That’s where you can really bring
out the potential of a photo,” he said.
“That skill is something they can take
with them no matter where they go.
Everyone wants to walk away with a
really great photo, but if you can come
away with really great skills, you can

improve every photograph you've taken.”
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Back when he lived in Okinawa, Chris
Rose started offering complimentary
photo walks every month.

He started blogging about his walks
and sharing photos on Facebook. Soon
enough, his walks lured more people to
grab their cameras and get outside.

“It was a lot of fun,” said Rose, who
now is employed as an environmental
specialist for the Navy on O‘ahu. “I got
to teach photography, it was free, and it
encouraged people to get off the couch
and take pictures.”

When he returned to O‘ahu two years
ago, he decided to start offering similar
free monthly photo walks, in addition to
one-on-one training and workshops.
About a dozen people—from all over the
world—take part in these walks every
month, meeting at a specific location for a
couple of hours. They've visited Sandy
Beach on O‘ahu’s southeastern side at
sunrise, hiked to the pillboxes above Lani-
kai on Ka‘iwa Ridge, and explored the
rugged coastline at Ka‘ena Point on the
westernmost tip of the island. And in the
process, they learn how to better use their
cameras and equipment.

Like his colleagues around the Islands,
Rose makes a point of leading people to
lesser-known photo locations.

“A majority of tourists go to the places
they see in magazines or brochures or on
social media, and those places shouldn’t
be missed,” Rose said. “But [ want to offer
alternatives to people who have already
seen those places. You have a camera and
I want to provide you a picture of Hawai‘i
you can print and put on your wall ... I'll
teach you how to set up the shot perfectly.”

And then you can take it home and

frame it, a memento of paradise. sk

Catherine E. Toth is based in Honolulu.

Alaska Airlines offers daily service to
O‘aghu (Honolulu), Maui, Kaua'i and
Kona/Hawai‘i Island. For flight reser-
vations, go to alaskaair.com or call
800-ALASKAAIR. To book a complete
Alaska Airlines Vacations package to
Hawai', go to alaskaair.com/vacations
or call §00-468-2248.
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Although | have a naturally slender frame, I've always

Considering Options

| considered liposuction in conjunction with
a tummy tuck, which seemed like a much
bigger procedure. After visiting some other
cosmetic surgeons in the area, | made the
decision to have SmartSculpt with Dr. Levy.
The other benefit which appealed to me
was the skin tightening results. Plus, there
were the personal training sessions after the
procedure that went along with it. It was a
two-fold plan. First, I'd get the excess belly
fat off. Then I'd challenge myself further
with personal training and we’d see what
happened.

The Results

Besides wearing the compression garment
for a couple of weeks, there was no
downtime. Once the compression garment

proclub.com/TheSpa 425.861.6281

carried weight in my midsection. Then after having two
children, it wasn't just about the weight. Skin elasticity
became an issue as well. The reality was that my body
wasn't the same as before. | became self-conscious and
started wearing loose-fitting clothing. | wanted to feel
like myself again -

comfortable and confident wearing a

two-piece bathing suit. So | began exercising, trying to
get back to my former self. However, as | approached
my next birthday, | realized that | just wasn’t getting
there on my own. | began to lose my motivation.

came off, | could see the contour almost
immediately. After three months, | was over
the moon. | thought, “l can’t imagine it
getting any better than this.” Between three
to six months, | started to see real definition
in my abdomen from the personal training
sessions.

While SmartSculpt was part of the equation,
the other part was personal training.

I've worked hard and I'm proud of that.
SmartSculpt gave me back my motivation.

| saw the results almost immediately and

it's just been gangbusters since then with
the personal training. I'm thrilled with the
results. It's been nothing short of ABsolutely
amazing!

4455 148th Avenue NE, Bellevue
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Someone You Know
Had a Little Work Done

If they saw Dr. Fredric Stern
You’ll Never Know

Dr. Fredric Stern is the Northwest leader
in laser and microsurgical techniques
and is on the cutting edge of the latest
treatments to naturally restore your
youthful appearance, with minimal

downtime.

Whether your goal is to eliminate wrinkles,
repair sun damaged skin, lose a few
inches around the waist or hips, restore
your hairline through microsurgical hair
transplantation, or repair and regenerate
your skin with a skin care product made
from your own stem cells’ growth factors,
Dr. Fredric Stern and The Stern Center can
help transform your goals into reality.

Laser Eyelid Surgery ® Endoscopic Brow & Forehead Lift ¢ S-Lift ® Laser Liposuction
CelluSmooth™ for Cellulite ® Hair Transplants ® Facial Injections & Fillers ¢ ATGRAFT™ Fat Transfer
Laser Peels ¢ Laser Hair Removal ® Photorejuvenation ® Forever Young BBL™ e Aesthetic Skin Care

Creating Natural Appearing Beauty through the ART of Laser Cosmetic Surgery

Voted Best Plastic Surgeon in
Evening Magazine's The Best
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of Western Washington
THE SterN CENTER for AESTHETIC SuRGERY, P.C.
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Dr. Fredric Stern (425) 455-9100
www.thesterncenter.com
Follow us on Facebook: Facebook.com/thesterncenter
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Towring some of
the West Coast s
top wincries
By dean P Sullivan




OUR PROVERBIAL
W‘NE(;LAJS is overflowing here in

America with the number of wineries
almost tripling in the past 15 years to more than
8,000. Wine is so popular in the United States that we
recently overtook France as the world's largest wine con-

sumer. * While there are wineries in every state in the

nation—including Alaska—the majority of American wines
are being produced on the West Coast, in the states of Califor-
nia, Oregon and Washington. Like the wines from these
regions, the wine communities in the three states have
developed distinct cultures based on their local terroir,
making each a pleasure to explore. In the follow-
ing pages, we tour four of the wine regions
in these states and explain what
makes each so special.




OREGON WINE
COUNTRY
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OREGONWINECOUNTRY.ORG | 866.548.5018

OREGON. WE LOVE DREAMERS.

CHECK A CASE OF OREGON WINE FOR FREE ON YOUR FLIGHT HOME! VISIT OREGONWINESFLYFREE.ORG FOR DETAILS.




RIGHT SIDEBAR IMAGES FROM TOP, |[OHN SUTTON PHOTOGRAPHY, COURTESY: DUCKHORN VINEYARDS, ROB MARTEL, COURTESY: RED CAR WINE CO.

FROM UPPER LEFT, COURTESY: OPUS QNE WINERY; COURTESY: LITTORA| WINES: CLAY MCLACHLAN, COURTESY: WIND CAP

COURTESY: CHAPPELLET VINEYARD

Chappellet Vlne;'ard :

CHAPPELLET VINEYARD A

NAPA VALLEY & SONOMA COUNTY Pritchard Hill stalwart with a

view of Lake Hennessey and
top-quality wines (appoint-

Every TimE [ visit this region, [ am impressed balloon ride and view the valley from the aerial ment required).
by the raw beauty of Napa Valley, from gnarled tram that leads to Sterling Vineyards’ fortress- G AR T
old vines to tree-lined mountains and fields of like hilltop winery. Sonoma County, meanwhile, winery's scenic St. Helena
yellow mustard. Sonoma County, meanwhile, is  is much larger, with the wineries dispersed estate house offers a variety of
stunning in its diversity, encompassing the throughout the region. The coastal area is tasting experiences.
shores of the Pacific, groves of soaring redwoods ~ known for a generally cooler climate, allowing OPUS ONE The brainchild of
and the mighty Russian River. for diverse varieties to grow, from Chardonnay two wine-industry titans,

Napa Valley - : : . _ to Zinfandel. You Robert Mondavi and Baron

Philippe de Rothschild, in an
iconic setting.

and Sonoma can tour the Wine

County, located Road, a collection
about an hour of more than 190
north of San wineries in the
Francisco, are Alexander, Dry
Creek and Rus-

sian River valleys

home to about

800 wineries and
are the country’s of northern
two most visited Sonoma County.
wine regions.

With a climate

You can also cycle

along more than

that is nearly 1,400 miles of
perfect for growing wine grapes, both areas offer  roadways, charming lanes and trails; take a

great varieties in wines and visitor experiences. canoe trip down the Russian River; and visit the

In Napa, where Cabernet Sauvignon is king Armstrong Redwood State Natural Reserve and

(though other varieties are grown), wineries are the Jack London State Historic Park. BENZIGER FAMILY WINERY
concentrated along State Route 29 and the Whether visiting for a week or a weekend, An organic winery known for
Silverado Trail. Here you can tour the caves of you'll be amazed at what Napa Valley and its tram tours, exceptional

Jarvis Estate or Stag's Leap Wine Cellars, enjoya  Sonoma County have to offer. views and great wines.

LITTORAI WINES Offers
educational tours and fun

MM’t-Flﬂ W;/na (w-/l/hmué rym,c%) : tasting experiences (appoint-

ment required).

Caymus Vineyards Cabernet Sauvignon, Napa Valley, 2011 Special Selection $130

RED CAR WINE Specializing
Continuum Red Wine, Napa Valley, 2011 $175 in Pinot Noirs and Syrahs.

Darioush Cabernet Sauvignon, Napa Valley, Signature 2011 $g5 WIND GAP WINES A diverse

Kosta Browne Pinot Noir, Russian River Valley, 2012 $64 selection that includes Gre-

h dT Gris.
Pahlmeyer Chardonnay, Sonoma Coast, 2012 $75 THEIRRAR Neiesbay Gs

Seghesio Old Vine Zinfandel, Sonoma County, 2011 $38
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An ahi buurg'e'l"'an g
at Gott’s Roadside in St. Helena.

When Yow Go

Napa Valley and Sonoma County
can both be accessed from Bay
Area airports or from Charles M.
Schulz-Senorma County Airport.
Some area wineries are open
daily, while others are by appoint-
ment only. For more information,
go to visitnapavalley.com and
sonomacounty.com.

LODGING

o MEADOWOOD A picturesque
resort complete with hiking, golf
and tennis. goo Meadowood
Lane, St. Helena; 877-963-3646;
meadowood.com

® VINTNERS INN Surrounded
by nearly 100 acres of vineyards
and home to a spa and an
acclaimed restaurant. 4350
Barnes Rd., Santa Rosa; 8o0-
421-2584; vintnersinn.com

DINING

e BOUCHON BISTRO If The
French Laundry is full, try this
other Thomas Keller gem. 6534
Washington St., Yountville; 707-
944-8037; bouchonbistro.com/
yountville

® GOTT'S ROADSIDE A great
lunchtime stop. 933 Main St., St.
Helena; 707-963-3486; gotts.com

Wines Fly Free

Alaska Airlines Mileage Plan
Members can check a case

of wine for free when travel-
ing from Charles M. Schulz—
Sonoma County Airport. Just
pack your wine for shipping
and make sure your Mileage
Plan number is in your reserva-
tion. For more information,
visit sonomacounty.com.
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Brick House Vineyards -

Lange Estate Winery & Vineyards

DAY 1 CHEHALEM MOUNTAINS
ADELSHEIM VINEYARD One of

thevalleys oundmgwineries,. | VW ILLAMETTE VALLEY

producing numerous Pinot
Noirs and an assortment of

whites Drivine THROUGH Oregon’s Willamette Valley, from different vineyards, different appellations
" . you get a sense of the region’s majesty. With its and even different clones of the grape. While
BERGSTROM WINES Top-quality, . . . . .
: 3 ] : green hills, red soil and sweeping vistas, the there is a common thread that runs through
biodynamically cultivated Pinot
Noirs and Chardonnays, with an valley is beautiful and, quite simply, wine coun- them all, each variety is unique. As you travel
equally spectacular view. try the way I imagine it to be. around the valley, you are able to taste in the
BRICK HOUSE VINEYARDS A Beginning around Portland, the Willamette wines a direct connection to the soil and location
beautiful setting for this small Valley wine = = that is among the
winery, which is focused on region runs F — ‘J R strongest in America.
exceptional Pinot Noirs. south along - However, the Wil-
TRISAETUM WINERY An estate- the Interstate lamette Valley is about
focused winery with an art 5 corridor, to more than just Pinot
gallery. The.wmery _Oﬁers Ries: just past the Noir. The white wine
lings and Pinot Noirs. ’ : :
city of Eugene, Pinot Gris also has

where you will ULDZEiCMd  extensive plantings,
find King " and recently, the valley
Estate Winery, . ’T;_(T ; has witnessed a Chardonnay renaissance. Pro-
one of the Stoller !:Tami;'y' oo duction of white wines has increased, and the

3

state’s largest quality has soared, with many winemakers eager

and most beautiful wineries to visit. The valley is  to add an Oregon twist to the vintages.

known for its easy access, its quality restaurants “Oregon is working as a community,”
Archery Summit and its more than 300 wineries. The Pinot Noir  explained Josh Bergstrom of Bergstrom Wines
grape is the undisputed king of the valley and at the state’s annual Chardonnay Symposium
DAY 2 DUNDEE HILLS has carried the state’s wine banner across the earlier this year. “[We] are rallying behind this
ARCHERY SUMMIT Scenic vistas country and around the world. noble varietal in pursuit of greatness and the
and some of the valley's best Most wineries in the Willamette Valley have creation of a new version of Chardonnay for the
Fingt hoirs: multiple offerings of Pinot Noir, which come world: Oregonian Chardonnay.”

DOMAINE DROUHIN OREGON
Excellent Oregon outpost for

this famed French family. M-[;lﬁ Wm ( . Im)

LANGE ESTATE WINERY & VINE-
YARDS Sweeping views and
wonderful wines for the award- Domaine Drouhin Oregon Chardonnay, Arthur Dundee Hills, 2012 $35

Bergstrém Silice Pinot Noir, Chehalem Mountains, 2012 $65

winning winery. King Estate Pinot Noir, Hyland Vineyard, McMinnville, 2010 $55
STOLLER FAMILY ESTATE Estate-

Lange Estate Windborn Pinot Noir, Willamette Valley, 2012 $60
focused winery with the largest

Lemelson Vineyards Reserve Chardonnay, Willamette Valley, 2012 $30

contiguous vineyard in the
Dundee Hills. Sineann Pinot Noir, Resonance Vineyard, Yamhill-Carlton District, 2012 $4§

CENTER IMAGES CLOCKWISE FROM UPPER LEFT, COURTESY: TRISAETUM WINERY; COURTESY: ADELSHEIM VINEYARD; ANDREA JOHNSON PHOTOGRAPHY, COURTESY: STOLLER FAMILY ESTATE

LEFT SIDEBAR IMAGES FROM TOP, COURTESY: BRICK HOUSE VINEYARDS: ANDREA |OHNSON PHOTOGRAPHY, COURTESY: ARCHERY SUMMIT:
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When You Go

The Willamette Valley Wine
Country can be accessed from
either Portland International
Airport or the Eugene Airport.
Few wineries require appoint-
ments, and the tasting fees are
modest. For information, visit
oregonwinecountry.org.

LODGING

@ THE ALLISON INN & SPA
Excellent accommodations in
the heart of wine country. 2525
Allison Lane, Newberg; 503-554-
2525; theallison.com

DINING

@ JOEL PALMER HOUSE A
Dayton classic focusing on
locally sourced foods with an
emphasis on mushrooms. 600
Ferry St., Dayton; 503-864-2995;
joelpalmerhouse.com

@ RED HILLS MARKET Lunch
location offering pizza, salads
and sandwiches. 155 S.W. Sev-
enth St., Dundee; 971-832-8414;
redhillsmarket.com

Wines Fly Free

Alaska Airlines Mileage Plan
Members can check a case of
wine for free at the Eugene,
Redmond, Medford, Portland
or Walla Walla airports, as long
as it is packed for shipping. Just
make sure your Mileage Plan
number is in your reservation.
For more information, visit
oregonwinesflyfree.org.

OCTOBER 2014

<MasterPark

AIRPORT VALET PARKING

Take the hassle out of airport parking.

We know that air travel can be a trying experience. MasterPark's 4 Valet Parking
locations and MPark Self-Parking, provide SeaTac Airport’s premier parking service.
24-hour shuttles, provide the shortest time from your vehicle to airline departure
gates. Avoid the high cost of airport terminal parking, MasterPark is the fast, easy, safe
and reliable choice. Please visit masterparking.com

S
SPECIAL OFFER! &

%
Valid at all MasterPark Valet Parking Locations. Must present coupon (]
to receive discounted rate. Offer not valid in conjunction with any other offer. OFF
« LOT A 18220 International Blvd.  » LOT B 2907 South 170th St. "’Ja;:‘ug‘r;“
+ LOT € 16025 International Blvd.  » Garage 16826 International Blvd. 31,2015

MasterPark

* 20% Off With Saturday Night Stay, 10% Off Without Saturday Night Stay. Code #2141

Try MasterPark’s New‘@f Al Self Park Location. $10.49 per day for long term

and discount parking. For more information visit mparkseatac.com
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Va Piano Vineyards

DAY 1 SOUTH OF DOWNTOWN
AMAVI CELLARS Offers Cabernet

Sauvignon and Merlot with a
dramatic tasting-room view.

SLEIGHT OF HAND CELLARS
One of the area's burgeoning
wine stars also features an
extensive vinyl record collection
at its winery tasting room.

VA PIANO VINEYARDS Located
in a Tuscan-inspired building
amid rolling vineyards; known
for intense red wines.

aMaurice Cellars

DAY 2 EAST AND DOWNTOWN
AMAURICE CELLARS One of the

prettiest views in the valley and
some of the best wines.

GRAMERCY CELLARS Master
Sommelier Greg Harrington
crafts compelling wines to pair
with food.

MAISON BLEUE WINERY Rhéne
wine specialist Jon Meuret is

creating some of the state's best
wines.

WALLA WALLA VINTNERS Won-
derfully scenic winery offering a
variety of excellent wines.

e,

oL

e

Maison Bleue Winery

58

Waterbrook Winery

COURTESY: WATERBROOK WINERY

WALLA WALLA VALLEY

AT FIRST GLANCE, the Walla Walla Valley, with its
rolling hills covered in wheat and its lush valley
floor dotted by small farms, may be an unex-
pected location for one of the wine world’s most
talked-about regions.

However, in recent decades, the fertile valley
nestled in southeastern Washington state has
proved itself to be among the finest locations in
the nation
for growing

wine grapes o

and produc- = l‘
ing quality
vintages.

More than Amavi Cellars

120 wineries
are located in the
valley, which is
focused around the
city of Walla Walla,

known for its small-

L
Sleightof Hand Cellars

town atmosphere. It has a charming downtown
that is lined with century-old buildings—many
of which now boast wine-tasting rooms. Area
wineries offer a bit of everything, from fishing
the stocked pond at Waterbrook Winery to pitch-
and-putt golf holes at Three Rivers Winery.

M‘%t‘-[;lﬁ W'fm% (winery prices)

Abeja Cabernet Sauvignon, Columbia Valley, 2011 $45

Leonetti Cellar Merlot, Walla Walla Valley, 2012 $75

Maison Bleue Winery Le Midi Grenache, Boushey Vineyard, Yakima Valley, 2011 $45
Rotie Cellars Northern Blend, Walla Walla Valley, 2012 $40

Saviah Cellars The Funk Estate Syrah, Walla Walla Valley, 2011 $55

Woodward Canyon Winery Chardonnay, Washington State, 2012 $44

However, the fine wines are the real draw.
One of the area’s great joys is that most wineries
are small and remain family-run operations, so
the people pouring the wines are often the wine-
makers themselves or their relatives.

Initially, there were limited vineyard plant-
ings in the valley, and the area’s famed wines
were actually produced
with wine grapes from
other parts of the state.
However, that continues to
change as more vineyards
- are being planted through-
Walla Wallaﬁ L out the valley.

Vintners | “The wine industry in

Walla Walla grew
faster than the grape
industry here,”
explains Marty
Clubb, co-owner of
I'Ecole No. 41. “But
now, both are growing by leaps and bounds.”

Originally, the area was known for full-bodied
Cabernet Sauvignons and Merlot wines. How-
ever, in terms of wines from area grapes, Syrah
is the new star, with local wineries creating some
of the finest vintages in the world.

OCTOBER 2014

CENTER IMAGES CLOCKWISE FROM UPPER LEFT, AMAVI CELLARS, TODD BERNAVE, COURTESY: WALLA WALLA VINTNERS; |[ENNY LINGQUIST, COURTESY CRAMERCY CELLARS; SLEIGHT OF HAND CELLARS

LEFT SIDEBAR IMAGES FROM TOP; ANDREA JOHNSON PHOTOGRAPHY COURTESY: VA PIANOG; COURTESY: AMAURICE CELLARS; COURTESY: MAISON BLEUE WINERY;
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EUSTACE PAUL ZIEGLER

1881-1969

ALI WALKER PHOTOGRAPHY

. % el
A pirieapple briothe
from the Colville

When You Go

The Walla Walla Valley wine
region can be accessed from
the Walla Walla Regional Airport
or the Pasco/Tri-Cities Regional
Airport. Tasting fees are mod-
est. For information, visit
wallawalla.org.

LODGING —
e THE INN AT ABEJA A beautiful “SKYLINE TRAIL, RAINIER NP” 9 X 12 1/2 WATERCOLOR §12,000

location that is also one of the
state's best wineries. 2014 Mill y&d’ﬂwg; \]6;

Creek Rd., Walla Walla; 509-522- P.O.BOX717 LA CONNIR, WASHINGTON 98257 360/466-4416 <% —hﬂ\')qq

1234; abeja.net/inn BUYING o SELLING =« BY APPOH\TMEI\T Z(PADA)Z

& THE MARCUS WHITMAN FINE OLD AMERICAN PAINTINGS "rr\‘ ):ﬂ'
len@braarudfineart.com IS AT

HOTEL Historic and luxurious
hotel in downtown: home to
The Marc Restaurant. 6 W. Rose
St., Walla Walla; 866-826-9422;
marcuswhitmanhotel.com

DINING

& COLVILLE STREET PATISSERIE
Offers an array of French pas-
tries and desserts. 40 S. Colville
St., Walla Walla; s09-301-7289;
colvillestreetpatisserie.com

& WHITEHOUSE-CRAWFORD
RESTAURANT Locally sourced
foods served with excellent
wine pairings. 55 W. Cherry St.,
Walla Walla; sog-525-2222:
whitehousecrawford.com / L

. Adventure. Relaxation. Discavery. Weknow why you travel, R\
!' 24 H E' because we do it too. Dur hoteliers and mnkeepers have seen the'world”
W Fm and broudfit the best of it back'to Walla Walla to share with you.

Alaska Airlines Mileage Plan
Members can check a case of

wine for free when flying from : { : .k _
; /e ¥
the Pasco/Tri-Cities, Walla Walla Le
and Yakima airports. Just make ‘ \’Ialla ‘ \/ lla
sure the wine is packed for com

shipping and your Mileage Plan
number is in your reservation.

For more information, visit Fly =sfe=7nex from Walla Walla and check your first case of wine free! TasteAndTote.com
tasteandtote.com.
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FOUR-DIAMOND

LUXURY 2N
%
Indulge in the luxury & entertainment of Tulalip. Unrivaled amenities, impeccable TULA]y

service and the most excitement in Woshinglon State await your arrival. RESORT CASINO

JUST 30 MINUTES NORTH OF SEATTLE RESERVATIONS:866.716.7162 | TULALIPRESORTCASINO.COM




CENTER PHOTOS TOP TO BOTTOM, CHATEAU STE. MICHELLE; BENJAMIN BENSCHNEIDER, COURTESY: NOVELTY HILL JANUIK
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JM Cellars
%

WOODINVILLE

WoopinviLie Wine CouNTry, located about 20
miles northeast of downtown Seattle, is unique
compared to most wine regions.

While there are more than 100 wineries and
tasting rooms in the area,
only a few rows of wine
grapes are visible, and
those are for show. Local
wineries obtain the fruit
mainly from Eastern Wash-
ington vineyards. This
allows those
visiting the
Woodinville
area to get
the best of
both worlds:

s

!ﬂNoveIty Hill Janu-i.k

They are
able to
enjoy the wine country by day and the regional
urban scene by night.

Chateau Ste. Michelle, one of the state’s
largest and earliest wineries, anchors the region.
Modeled after a French chateau, the winery
offers expansive grounds that are perfect for

Must-Try Wines uineny prices

g 1

A

JOHM GRAMEM, COURTESY: |M CELLARS

taking in a concert or enjoying a picnic. Across
the street from the chiteau is Columbia Winery,
another of the state’s earliest wine producers.
Other area wineries and tasting rooms are found
in the nearby Hollywood Win-
ery District and the Warehouse
Winery District. The Holly-
wood wineries are mainly
centered along the Woodinville-
Redmond Road, and are within
a short distance of each other.
The Warehouse District is
located in nearby industrial parks. Both areas
include tasting rooms for Eastern Washington
wineries, allowing you to virtually travel the

state’s wine regions in just a few short miles. ak

Sean P. Sullivan is the founder of Washington-
‘WineReport.com.

Alaska Airlines serves gateway airports to Napa
Valley, Sonoma County, Willamette Valley, Walla
Walla, Woodinville and many other wine regions.
For information, visit alaskaair.com or call
800-ALASKAAIR.

Ashan Kestrel Vineyard Chardonnay, Yakima Valley, 2012 $45

Avennia Sestina Red Wine, Columbia Valley, 2011 $55

Betz Family Pére de Famille Cabernet Sauvignon, Columbia Valley, 2011 $68
Chateau Ste. Michelle Artist Series Meritage Red Wine, Columbia Valley, 2011 $55
EFESTE Evergreen Riesling, Ancient Lakes, 2012 $20

Sparkman Cellars Preposterous Malbec, Red Mountain, 2012 $38

OCTOBER 2014

A Doy in
Woodinuille

CHATEAU STE. MICHELLE One
of Washington's founding
wineries, with wonderful
grounds and a wide selection
of red and white wines.

JM CELLARS Fine wines in one
of the area’s most beautiful
settings.

MARK RYAN WINERY Best-
known for its bold, yet sophis-
ticated red wines.

NOVELTY HILL JANUIK Two
wineries under one roof, both
offering a diverse, high-quality
lineup.

M}ark'Ryan Winery
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See: Tilt your glass to the side
and look at the color of the wine
from the center of the glass to
the edge. Older wines will be
more brick-colored and may
have sediment; younger wines
will be more brilliant.

Swarl: Give the glass a good
swirl to release the wine's
aroma more fully.

Smelt: put your nose toward the
glass and inhale quickly several
times. Try to identify what you
are smelling. (Try using an
aroma wheel such as the one

found at winearomawheel.com).

Sipz Take a small sip and swish
it around, breathing in sharply
through your mouth occasion-
ally to enhance flavor detection.
Think about what the wine
tastes and feels like. Do you like
it? Why or why not?
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To One of Washington'’s
Great Partnerships

Washington State University
has a rich history of supporting
our state’s burgeoning wine
industry, and the partnership
has only grown more exciting
in recent years. Washington is
now one of the premier wine
regions in the country, and
we plan on supporting it for
decades to come with research
and education programs.

N

Learn more about the WSU
Viticulture and Enology Program
and supporting wine science
education at wine.wsu.edu.

94 Viticulture and

Enology Program

KidsQuest Children’s Museum

visitbellevuewashington.com

The Commons
Kitchen & Bar

When You Go

Woodinville Wine Country is
located about 30 miles north-
east of the Seattle-Tacoma
International Airport.

Seattle and Woodinville are
year-round tourist destinations,
with summertime being the
high season. Wine-tasting fees
are modest. For information on
the region, visit woodinville-
winecountry.com.

LODGING

& WILLOWS LODGE Luxury
accommodations in a relaxing
atmosphere, which boast a
Northwest flair in the heart of
wine country. It features a spa,
fine dining, and meeting facili-
ties. 14580 N.E. 145th St.,
Woodinville; 425-424-3900;
willowslodge.com

DINING

& BARKING FROG Located at
Willows Lodge, the restaurant
focuses on locally sourced
foods. Known for an extensive
local wine list. 14580 N.E. 145th
St., Woodinville; 425-424-2999;
willowslodge.com/barking_frog
® THE COMMONS KITCHEN &
BAR A casual location that is
ideal for any meal, from break-
fast to a late-evening dinner.
14481 Woodinville-Redmond
Rd. N.E., Woodinville; 425-892-
7012; thecommonscafe.com

& PURPLE CAFE AND WINE BAR
Specializes in contemporary
American cuisine; menu offers
suggested wine pairings for the
pasta and entree dishes. 14459
Woodinville-Redmond Rd. N.E.,
Woodinville; 425-483-7129;
purplecafe.com

OCTOBER 2014  ALASKA AIRLINES MAGAZINE
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EL GAUCHO PARTNER PROFILE:

OREGON’'S ANDERSON RANCH s cwiss nishiwai

October menu to Celebrate
American Lamb month.

AMERICAN
T.AMB =

“xy or
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Farm-to-Table dining has evolved from a fad
to a way of life for many American lamb ranchers
because they heighten the locavore experience,
going from feed, to farm, to fork.

Reed Anderson of Oregon’s Anderson Ranch
grows the grass on which his sheep graze, raises
the animals, processes them on site, and carefully
selects his customers based on his stringent
demands for quality.

Many American lamb ranchers are involved in
every step of the process, like Anderson and his
wife and business partner Robyn, up to the plate
in front of guests at fine dining restaurants such as
El Gaucho.

"El Gaucho is a great local company,” Anderson
said. "The thing | tell people is | don't sell to
everybody. | only sell to people who will treat the
product right”

The farm-to-table philosophy
is no fad for the Anderson'’s, now
on its fifth generation of farming
sustainably. Reed is a fourth
generation sheep farmer. His
sons Jake, 28, and Travis, 26, are
now the fifth generation in the
business.

Anderson Ranch is one of over
82,000 sheep operations in the
country. Many of them, are family
owned and operated with the
familiesintimately engaged in the
entire process, ensuring quality
and freshness for consumers.

FOR RESERVATIONS:

BELLEVUE
425.455.2715

SEATTLE
206.728.1337

Experience our special

TacomMma
253.272.1510

Similar to the concept of
“terroir” in wine, the quality of
lamb reflects and adapts to its .

: ] ; ol
fertile surroundings. That is why
the Anderson family's farming practices ensure
that their flock has the best of everything, and
that their diet never includes hormones or grain.
For the Andersons, watching grass grow is exciting
stuff. It translates to happy animals and a superior
product for diners. Anderson Ranch's sheep graze
on over 1,000 acres of their land providing plenty
of nutrients year round and abundant space for
them to roam. The Northwest's notorious rainfall
lends to the terroir that makes the local grass
superior and abundant. The Willamette Valley
grows up to 90 percent of the world's grass seed.

“You can taste the
care and quality of Anderson
Ranch lamb-they are great

El Gaucho partners.”

“Itisimportant for us to control and know what
our sheep are eating,” Anderson said. "That's why
we insist on controlling the
growth of the plant for the
sheep's diet”

The Anderson Ranch flock
drink well, eat well and live well.
The family ensures a stress free
environment by surrounding
his sheep with guard dogs
and guard llamas, rather than
protecting them with restric-
tive fencing. This healthy living
means lamb naturally contains
many essential nutrients; it is an
easy fit for healthy diets and is
an excellent source of protein,

PORTLAND

503.227.8794 206.728.1133

INN AT EL GAUCHO

vitamin B12, niacin, zinc, and selenium while still
being a good source of iron and riboflavin.

The Andersons built their own facility last year
to process their animals, allowing them to control
the quality and timing of the process, catering
to the needs of retailers and restaurants such as
El Gaucho, and ultimately the consumer.

"We do a better job trimming,” Anderson
says. "We are more conscious on the cutting
specifications. | think it's just because we have
control of the product from conception to the
plate.”

All of this expertise and care produces the
highest quality lamb, which is why El Gaucho
Restaurants all proudly serve only Anderson
Ranch lamb.

"We want people to have a great experience
with our product. When someone is having
a 50th wedding anniversary we want to be a
highlight of that event. El Gaucho has those
same concerns in mind.”

“The El Gaucho mission
is to simply find and serve
the very best products

in the world.”

ElGaudhe AQUA

=T

Visit elgaucho.com for our
menu items at Ef Gaucho and AQUA
featuring Anderson Ranch Lamb.

AQUA
206.956.9171

ELGAUCHO.COM

ADVERTISEMENT

Printed with permission American Lamb Board and Anderson Ranch.



2015 Dodge Challenger SRT Supercharged éf 2015 Chrysler 2005
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F YOU'VE RECENTLY RESEARCHED OR CROSS-SHOPPED NEW

cars, chances are you've encountered some of the

tire-smoking excitement surrounding the SRT
Hellcat versions of the refreshed, retro-modern 2015
Dodge Charger sedan and Challenger coupe. With an
astonishing 7o7-horsepower, 6.2-liter supercharged
V-8, Dodge claims the Charger SRT Hellcat is the most
powerful, quickest (1r.0-second quarter-mile) and
outright fastest (204 mph) sedan in the world.

OK, time to tone down the inner teenager. These
models are intended to be dealership traffic-builders
and actually will be rather rare. They’re a lot of fun to

dream about, but a big distraction if you're trying to get
a handle on all the change that’s happening in the
new-vehicle market for 2015.

In truth, vehicles for the new model year are incor-
porating weight-saving, capability-optimizing engi- 2015 Acura TLX
neering improvements that will make cars more
fuel-efficient and more capable.

To give you an idea of how profoundly some models
are changing, beyond cosmetic appearance, there’s no
better example than the best-selling vehicle in America,
the Ford F-150. On the surface, it’s basically the same
size as last year’s truck, and it has the same boxy, high-
shouldered proportions of last year’s F-r5o—albeit
with a somewhat chunkier grille and a new front-end

look. But inside, there’s a completely new cabin. More

importantly, it has a new weight-saving structure, with

The new 2015 models range from radical redesigns to
simple refreshes, bringing weight-saving engmeenng
and enhanced cabin technology

aluminum panels and high-strength steel underneath,
altogether saving 700 pounds. Ford has also down-
sized engines to further boost fuel economy.

It’s a radically different truck, and it's a brave bet for
Ford. Yes, you can still get a V-8, but the stars of the

The 2.7-liter EcoBoost V-6 option in the all-new
Ford F-150 produces 325 horsepower and 375 Ib.-ft. of
torque. The best-selling pickup, with a completely
redesigned cabin, also has a payload capacity of 2,250

2015 Ford Mustang 50-Year Limited Edition

pounds and can tow up to 8,500 pounds.
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You'll be flying high |f you

HALLOWEEN w I N
10 | DIVIDEND

*Must be 18 or older with valid
Moska driver's license
Contest ends 10/31,/14.

New Dodge Durango

ONLY AT

New Jeep Cherokee

New Ram 1500 New Dodge Charger

lﬁ “like" us on

Toll Free facebook

1-800-770-1330
(907) 276-1331

follow us on

ALASKA'S LARGEST INVENTORY

www.anchoragechryslercenter.com



The new 2015 Infiniti
Q70L fuses perfor-
mance with the
comfort of an
extended sedan.

ALASKA AIRLINES MAGAZINE

lineup are a couple of EcoBoost—yes, turbocharged—

V-6 engines that can tow just as much as a V-8. This
includes one that’s a small 2.7 liters, but is still a true
half-ton truck that can tow 8,500 pounds.

GM has redesigned its big, body-on-frame SUVs
with some of the same improvements it applied to its
pickups last year—plus fold-into-the-floor rear seats for
better cargo stowage. But some of the biggest
news for shoppers might be the come-
back of the midsize truck at GM. With
the Chevrolet Colorado and GMC
Canyon, shoppers will have
scaled-down alternatives to the
Silverado and Sierra, with a
choice of 4-cylinder or V-6
engines. Crew cab to crew cab,
the Colorado will be a foot or two
shorter, around 6 inches narrower,

and nearly 1,000 pounds lighter than

;o 2015
the full-size Silverado. L
Ford’s pony car celebrates its 5oth anniver-
sary this year, and it’s definitely not just
another model year. The Ford Mus-
tang has been completely rede-
signed, with a more refined look
throughout and, at last, an inde-
pendent rear suspension that
should give driving enthusiasts
more precise handling. V-6 and
V-8 engines are still offered in the
"Stang, but there’s now a major

addition to the lineup: a new 2.3-liter < b;‘

turbocharged four-cylinder engine that

OCTOBER 2014
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2015 Infiniti Q70L

should deliver lean, economical performance.

Toyota has essentially rebuilt its popular Camry
family sedan from the ground up—with nearly
2,000 new or re-engineered parts compared with
the previous model, which was redesigned just two
years ago. Factor in some appearance and equipment
changes that bring it in line with what the smaller

Corolla got last year, and the result is a smaller,
somewhat sportier-looking Camry that
also drives better.

The Chrysler 200 is probably
one of this year’s most important
new domestic cars, because it
now gives Chrysler a competitive
sedan to take on top-selling mid-
size sedans such as the Camry
and the Honda Accord. Widely
available all-wheel drive, a segment-

first nine-speed automatic transmis-

sion and a beautiful interior design add up
to an appealing package that surpasses the
outgoing model.
The Subaru Legacy and Outback,
the sedan and related rugged wagon
that together have been the brand’s
best-sellers in the United States
for many years, have been fully
redesigned for 2015. They're
quieter and pack in more comfort
and cabin technology for the
money than previous models—and
---.\,i\;b?‘ still include Subaru’s excellent all-wheel
drive, of course.
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A GAME WINNING

Ford Truck Word Search

HOW TO P‘.AY: The words listed all appear in the puzzle.

CIRCLE THE WORDS BELOW

FIND THESE WORDS:

BUILT FORD TOUGH
CAPABILITY
COMPARE FORD
DEPENDABILITY
FORD DEALER

F SERIES

HARD WORKING
HAUL

LEADERSHIP

FORD

F-SERIES

AMERICA’S BEST-SELLING TRUCK

VISIT COMPAREFORD.COM FOR
GREAT OFFERS ON THE F-150

PAYLOAD
PERFORMANCE
REAR VIEW CAMERA
SUPER DUTY

SYNC

TORQUE

TRUCK

VERSATILE

BUILT

Your Local Ford Store
CompareFord.com




BEST-SELLERS

With many 2015 vehicles already in
showrooms and others yet to
come, U.S. sales numbers spotlight
the most popular models for the
calendar year, through August 2014.

ALASKA AIRLINES MAGAZINE

By Make
No.1 Ford F-Series
No.z Chevrolet Silverado
No.3 Toyota Camry
No.4 Ram Pickup
No.5 Honda Accord
No.6  Toyota Corolla/Matrix
No.7 Nissan Altima
2015 BMW X4 No.8 Honda Civic
No.g Ford Fusion
Give the new 2015 Sonata a quick Kia already edged into the comfort- No.1o  Honda CRV
glance, and you'll immediately see that oriented large sedan segment with its No.n  Ford Escape
Hyundai is headed in a more formal direc- ~ Cadenza last year. For 2015, the Korean Neix2  Chevrolet Cruze
tion with its popular midsize sedan. The automaker is getting into the luxury-car Neas  Teyols R .
No.14  Chevrolet Equinox
latest Sonata seems to have shed much of game with its new Kgoo, a V-8-powered No.15  Ford Focus
its swoopy profile for a look that’s less rear-wheel-drive sedan that just might No.16  Hyundai Elantra
adventurous, but probably more widely break your preconceptions of what a Kia No.17 Hyundai Sonata
appealing. And with better backseat space,  is supposed to be. No.18  Ford Explorer
a quieter interior, upgraded trims and And Infiniti has introduced its own No.19  Nissan Rogue
integration of Apple’s Siri Eyes Free, the new flagship by stretching the Q7o nearly No.20 ChevroJlet Malibu
Sonata should remain a very popular pick. 6 inches in wheelbase and more than ::212 E?:;rflggjtra
Meanwhile, with its 2015 Genesis, 7 inches total to create the 2015 Infiniti ooz ke Crmndherches
Hyundai continues to deliver one of the Q7ol. That means a bigger backseat, as No.24 Jeep Wrangler
best luxury cars for everyday drivers. What  well as a wider set of potential customers No.25 Jeep Cherokee
the sedan lacks in brand cachet, it makes for this excellent sport sedan. No.26  Kia Optima
up for in an appealing mix of traditional Acura is replacing both of its sporty No.27  Subaru Forester
and cutting-edge features—including fine TL and TSX luxury sedans with a single No.28  Volkswagen Jetta
leather upholstery, wood trim and a model, the 2015 Acura TLX, that more No.2g  Kia Soul
superbly quiet interior. Also of note: closely aligns in size with the latest Mer- Nogo ToyotaTacond
. : ; y Source: compiled from
Google Glass integration, Google Destina-  cedes C-Class—which has also been fully _
published auto sales data
tion Search and a safety system that looks redesigned this year. The TLX lineup is
at lane markings and will actually help loaded with serious performance technol-
steer the car back on course. ogy, including a new 8-speed, dual-clutch
automatic transmis- PLUG-INS

2015 Alfa Romeo 4C Launch Editien

OCTOBER 2014

der engine, and a
9-speed automatic
with the V-6. All
front-wheel-drive

wheels, and the V-6

sion with the 4-cylin-

All-electric and plug-in models still

represent a small percentage of
overall car sales, but the number of

models and unit sales are growing.
Top sellers include:

versions get a trick No.1 Nissan Leaf
Precision All-Wheel N2 ChiialetVolt

No.3 Toyota Prius PHV
Steer system that , ,

No.4 Ford Fusion Energi
helps keep you on No.5 Tesla Model S
course with a little No.6  Ford C-Max Energi
help from the rear No.7 BMW i3

Source: InsideEVs
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version is offered with Acura’s Super-
Handling All-Wheel Drive.

Audi has a new entry model in its
lineup with the 2015 A3. Slated to com-
pete with the Mercedes-Benz CLA that
was introduced this past year, the new
A3 sedan offers efficient turbocharged
: 7 4-cylinder engines and available quattro

e e all-wheel drive. What really distinguishes
T 4 EhS this model is its no-compromises

& PR I ME . approach to the in-dash interface, with

i X Y ; _ full 4G LTE connectivity, the same excel-
r-e_deﬁ ne d] 3 - :.' . = lent Google Earth and Google Street

: i el View navigation displays Audi offers in
: i its more expensive cars, and a beautiful
high-contrast Multi Media Interface
(MMT1) screen that can stow away neatly
inside the dash when you're parked or
when you don’t need it.

And with its 2015 Q3, Audi isn't
taking its market expansion lightly. The

Q3 lands in a segment of the market

ONLY THE TOP 2% OF ALL PRIME ™1 S0t that many luxury brands are betting
BEEF MEETS OUR STANDARDS kot on—small crossovers that offer tall-

hatchback convenience with just a bit

of ruggedness.

THAT BURGEONING MARKET also includes
the new Mercedes-Benz GLA, and
whether you view this model as a tall
wagon or a utility vehicle, it’s easy to
imagine that the GLA will be one of this
year’'s major successes. With a 2.0-liter
turbocharged four making 208 horse-
power and 258 pound-feet of torque,
plus a 7-speed dual-clutch automatic
transmission and available all-wheel
drive—and a starting price of about
$32,000—the GLA should provide a

ANCHORAGE * DAWSON CITY = FAIRBANKS = JUNEAU * SITKA * SKAGWAY * WHITEHORSE = DENALI

city-friendly luxury-car sweet spot for

American drivers.

D iSﬁIlCﬂy Unique Several other small crossovers—

each aimed at the affordable end of the

Located throughout Alaska and the Yukon, Westmark Hotels market—make their debut for 2015. The
feature comfortable rcoms, superior service and Renegade, Jeep’s first U.S.-market model
inviting restaurants and lounges. ever to be assembled overseas, will share

its platform with the Fiat 500L. But with

@ extensive engineering done in the U.S.,

WESUnafk this model is full Trail-Rated, and with

LTV SRR RN up to 7.9 inches of ground clearance, is
HOTELS

ALASKA/YUKON

800.544.0970 + westmarkhotels.com K 3g®)

capable of real off-roading—as well as

providing economy and versatility the

rest of the time.
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The 2015 Honda HR-V is an upcom-
ing subcompact crossover that will give
Honda a model sized under (and priced
under) its popular CR-V. The new HR-V
is based on the Honda Fit subcompact—
a hatchback already known for exem-
plary versatility and its smart-folding,
space-maximizing Magic Seat setup—
which this year has also been rede-
signed. The HR-V, however, will look
and feel far less utilitarian, thanks to its
swoopier roofline and almost coupelike
door configuration.

It’s surprising that until now Lexus
hasn't had an entry one size smaller than
its highly successful RX. But the 2015
NX lineup gracefully steps into that spot
with a more contemporary look. Turbo-
charged and hybrid options provide the
performance and efficiency to match
expectations.

Likewise, with the MKC, Lincoln is
just this year launching a compact cross-
over, and it looks poised to help the
brand update its image.

Porsche is supplementing its very
successful Cayenne SUV with the
smaller and more affordable Macan.

As we await the release next spring
of the handsome, elegant 2016 XCgo
family-size crossover—the first vehicle
to be fully designed and engineered by
Volvo since the 2010 split with Ford—
Volvo has plenty to keep us interested
in 20715. Tt has added new-generation
Drive-E turbo—turbocharged and super-
charged—four-cylinder engines that
bring a big bump in fuel-economy
numbers (up to 37 mpg highway for the
big S8o flagship sedan, for instance)
without putting a damper on driving
enjoyment. Volvo also this year reintro-
duced the wagon to the U.S., in the
form of the smart V6o sport wagon,
and late in the model year, the entire
lineup of vehicles will be getting signifi-
cantly revamped and upgraded Sensus

infotainment systems.

AND WHATEVER HAPPENED to minivans?
While many brands have abandoned
them in favor of vehicles with SUV

influences, Kia hasn’t given up on

OCTOBER 2014

Dick Hannah Subaru-

the #1 online-rated Subaru
tealer in the Northwest.

All-new 2015 3
Subaru Legacy 25i e

$2 2 9 per month!"

Model FAB-01 [1] $229 per month for 36 months
with $1,999 due at lease signing. $0 security
deposit. Tax, title and registration fees extra.
Mileage charge of 15 cents per mile for mileage
aver 12,000 miles per year. Other leases available
on other models. Special lease rates extended

to well-gualified buyers and are subject to credit
approval. Total monthly payments $8,244. A
documentary service fee in an amount up to $150
may be added te capitalized cost. Must take
delivery from dealer stock by October 31, 2014,
[2]#1 onling-rated sourced from total number of
aggregated Google, DealerRater and Yelp reviews.
Reviews sourced May 2014.

Dick Haunnak

o SUBARU.

Confidence in Motion

877-240-1929
HannahSubaru.com/alaska
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Downtown Seattle’s newest

destination for the hungry, the thirsty,

and the food-obsessed modern eater.

Tom Douglas, a well-known and long-

established restaurateur has opened

a visually stunning new marketplace
called Assembly Hall.

HOME REMEDY

A delicious deli with prepared food
and intriguing specialty items.

TANAKASAN

A modern Asian American restaurant
with high ceilings & high spirits.

ASSEMBLY HALL
JUICE & COFFEE

Fresh juices; hot coffee, great breakfast.

them yet. Its all-new 2015 Sedona brings
revamped fold-into-the-floor third-row
seating, a “First Class” second-row arrange-
ment with leg rests, plus new active-safety
features and much-improved infotainment
systems.

It's no exaggeration to say that the
2015 Nissan Murano gets a dramatic new
look. This redesigned, re-engineered cross-
over wagon has a daring, super-sculpted
exterior that yields aerodynamic improve-
ments which help gas mileage. What’s
more, Nissan has managed to shed 130
pounds of weight, which should make it a
more sprightly performer than the outgoing
model.

“Coupelike” is an apt way to describe the
BMW X4, yet another entry that doesn’t fit
into a neat classification. It borrows under-
pinnings from the more conventional X3
crossover, and incorporates them with a
lower, fastback-style roofline. It’s a little more
rugged than the 3-Series Gran Turismo, but
a racier-looking alternative to the X3, all
while preserving the higher seating position
of a crossover. And if that’s not quite your
thing, there’s also the new 4-Series Gran
Turismo, a model that ends up somewhat
more flamboyant than the 3-Series GT, and
lower and leaner than the X4.

There’s a rekindled interest in coupes at
several luxury brands this year. Cadillac is
rolling out a Cadillac ATS Coupe that sets a
somewhat more elegant and less wedgelike
design direction for the brand’s two-doors.

Lexus has the RC, a graceful-looking new
coupe that lands, sizewise, between the 1S
and GS sport sedans. And Mercedes-Benz is
replacing the rather conservative CL with its
stylishly overt S-Class Coupe.

PERFORMANCE CARS aren’t being pushed out
of the mix either. Britain’s McLaren has
been building a strong case for itself as a
brand to be mentioned in the same breath
as Ferrari and Lamborghini, thanks to the
6508, a mid-engine supercar built on a
carbon-fiber chassis. With its eye-catching
looks, a racecarlike layout, a 207-mph top
speed and a $280,000 base price, it's a true
Ferrari-fighter.

On the other hand, accessible driving
enjoyment is the idea behind the Alfa

Romeo 4C. While the 4C shares its
mid-engine layout, and perhaps some of
its supercar looks, with its distant Fiat
Group relative, the Ferrari 458 ltalia, the
4C offers a back-to-basics approach to
sports-car performance, and you don't
have to break the speed limit to have a
blast. With a weight under 2,500
pounds, no power steering (you don’t
need it), and a rev-happy turbocharged
four-cylinder engine and sharp-shifting
dual-clutch gearbox, this might just be
the best way to upgrade from a Miata.

After a tepid reception for its last
M3, BMW reevaluated its M3 (sedan) and
M4 (coupe). Together, they’re now more
focused driver’s cars—ones that longtime
BMW fans will appreciate again and
general motoring enthusiasts should
aspire to. But if your vehicle budget is
relatively tight, you could get a well-
optioned Subaru WRX for less than half
the $62,950 base price of an M3. Subaru
has redesigned its performance-sedan
lineup for 2015, and the result is that it’s
still an immensely satisfying all-weather
performer, but now also a better daily
driver than ever before.

It’s a relatively uneventful new year
for small cars, although VW’s Golf
small-car lineup has been redesigned as
the first of a new generation of vehicles
to be built on the brand’s MQB plat-
form. While there’s a new, more fuel-
efficient 1.8-liter turbo base engine,
there’s even more excitement in the
latest high-performance GTI, plus a
new version of the Gold TDI diesel
that’s more powerful as well as more
efficient, and an all-electric e-Golf vari-
ant, slated to arrive later this year.

In all, this is a year of great change,
but the change isn't always obvious at
first glance. While many of this year’s
redesigned models appear conservative
and evolutionary, it's the engineering
within that's positively groundbreaking—
allowing us to keep enjoying motoring as

we know it, in a more sustainable way. s

Bengt Halvorson is an independent automo-
tive journalist living in Portland, Oregon,
and a regular contributor to this magazine.
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My blood pressure
and cholesterol ha
decreasgd.

-Scott, 20/20 Alumnis

SCOTT LOST 41 LBS

Having a busy career and family life, something had to give — and that

something was usually exercise. Over time, my diet also changed from

being generally healthy to one with too much fat, too much sugar, too much

food. Every year, I'd be a few pounds heavier. After 18 years, my weight

went from 195 |bs to 250 Ibs.

At the 20/20 LifeStyles introductory
meetings, | told my doctor, trainer, dietitian,
and counselor that my plan for success
was to listen to what they had to say

and then follow through. And it worked. |
was successful because | allowed these
professionals to help me. | also had a great
family who supported me.

My blood pressure and cholesterol have
decreased. Thanks to the elimination diet,
we also identified foods that my body

just didn’t like. Learning about my dairy
sensitivity has made my life so much better!

I've become accustomed to the idea that
my weight will fluctuate. That's life. But
when it increases a little too much for
comfort, | pause and look at what I've been
eating, how I've been exercising, and what'’s
stressing me out. More often than not, the
weight gain coincides with extra stress at
home or at work. For example, | noticed that
my weight increased with a move and with

2020lifestyles.com 425.861.6258

a few weeks of long hours at work. To get
back on track, | watched my diet closely and
made sure | exercised consistently.

What's amazing is that the 20/20 LifeStyles
program made a positive impact on the
whole family. Our children enjoyed being
part of the process. It helped tremendaously
that everyone agreed to eliminate the
unhealthy foods from the pantry. Our kids
learned how to make nutritious choices and
benefited from other positive changes like
increased energy, more activity and fewer
skin blemishes. It was easy to make the
changes permanent. Our family established
a “new normal” where we eat healthfully,
exercise regularly, and reward ocurselves with
experiences instead of sweets. Everyone is
much happier as a result.

4455 148th Avenue NE, Bellevue, WA

America’s most
successful weight loss
program is also online.

o . Start losing today at

LifeS _]ES 2020lifestyles.com

Renowned cardiovascular surgeon
Dr. Mark Dedomenico created
20/20 LifeStyles over 20
years ago to help people
struggling with obesity-
related metabolic
disorders such as high
cholesterol, diabetes
and hypertension.




EXPLORIN
CALIFORN

From scenic coastal lands to awe-inspiring national parks
and world-class arts and culture, California offers unique
travel experiences. | By Stephanie Avnet Yates
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EXPLORING
CALIFORNIA

~Coastal sigfity

When most people think of California, the first image that comes to their minds might be

the state’s famed coastline. From the soft sand that lines the state’s southern beaches to the
rocky cliffs in much of Northern California, there are an amazing 1,264 miles of coastline in the
Golden State, which is home to a number of America’s most iconic landscapes. The following is
a tour of some of the state’s most prominent coastal sights and activities.

|-

DELLA HUFF | ALAMY

ur tour of the California Coast Island, which is actually a peninsula across the San Above: Paragliders
begins in San Diego, a town Diego Bay from the city center, is home to the largest ride the coastal
known for its spectacular weather concentration of retired naval officers in the country. wines et the
and beaches. San Diego’s naval Coronado is also known for its cozy neighborhoods, ;Z:f!:l: : EGC:F
history is well represented on the excellent beaches and for the landmark Hotel del Coro- jolla neighborhood
downtown harbor front, where you nado, a large Victorian-style building with distinctive of San Diego.
can visit the Maritime Museum of red-turreted roofs.
San Diego; tour the USS Midway Another attraction is the city’s man-made Mission

aircraft carrier, which is permanently ~ Bay, which offers an array of activities, from kayaking,
moored in the city; or board a cruise  sailing and windsurfing to riding along scenic bike paths. San Diego’s Balboa
ship sailing to Mexico, South Amer- Park is where you'll find the San Diego Zoo, one of the world’s best. About 30

ica, or other locations. miles north of San Diego, in the community of Escondido, is the San Diego Zoo
The city is known for having Safari Park, where you can see more than 2,600 animals in vast enclosures. Also
various naval bases, and Coronado north of the city are beach suburbs such as Pacific Beach and La Jolla that
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THE ULTIMATE SHOPPING EXPERIENCE

SOUTH COAST PLAZA

250 BOUTIQUES, 30 RESTAURANTS AND SEGERSTROM CENTER FOR THE ARTS

Apple Store - Balenciaga - Berluti - Bottega Veneta - Brioni - Brunello Cucinelli - Burberry - Canali

Cartier + Chanel - Chopard + Coach * Dior * Diptyque * Escada * Fendi * Fresh * Gucci + Harry Winston
Hermes - Ilori Optical - Intermix - John Varvatos - La Perla - Lanvin - Louis Vuitton - Omega
Oscar de la Renta - Porsche Design - Prada - Roger Vivier - Rolex - Saint Laurent -
Sony - Tiffany & Co. - Tory Burch - Tumi - Uniglo - Vacheron Constantin -

Saks Fifth Avenue - Bloomingdale’s - Nordstrom - Macy'’s

Salvatore Ferragamo
Valentino - Zara

partial listing

Quality is

SOUTH
San Diego FWY (405) at Bristol St., Costa Mesa, CA  [EHUSEENE SOUTHCOASTPLAZA.COM 800.782.8888

PLAZA

®
International Destination

SOUTH COAST PLAZA (PSS
R R

@ﬂﬁ%ﬁ ﬁ, WeCr=r n , @souihcoas’rp!um @soulhcouslpiaza
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bustle with surfers, skaters and
sunbathers.

If you're looking for classic Cali-
fornia beach towns, travel north
along the coast to find luxury resorts,
teeming tide pools, charming
secluded coves, pleasure-boat har-
bors and waves that draw surfers
from around the world. Highlights
include such towns as Encinitas,
which is known for its mellow vibe;
and the artist colony of Laguna
Beach, a village that is filled with a
number of fine art museums and
galleries, some featuring the plein
air paintings inspired by Laguna’s

For American foodies, Berkeley,

located northeast of San Francisco,
is known for helping to launch the
farm-to-table California cuisine
movement, championed by chef
Alice Waters at Chez Panisse Res-
taurant & Café, which celebrates its
43rd anniversary in 2014.

ALASKA AIRLINES MAGAZINE
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idyllic setting. Each summer, the Festival of Arts’ Pageant of the Masters
showcases the best artists, along with nightly tableaux vivants—live, staged
re-creations of classical paintings by local actors. At Newport Beach you can
surf, visit the beaches, board a ferry to Catalina Island or join a whale-watch-
ing excursion during the migration season (usually from December to April).

In nearby Costa Mesa, luxury is the focus when visiting the South Coast
Plaza, one of the most successful shopping centers in the nation, with
annual sales of about $1.7 billion. The plaza includes 249 stores, boutiques
and restaurants, as well as various theaters.

Another luxurious spot is Terranea Resort, located at the tip of the Palos
Verdes Peninsula. Featuring a nine-hole par-3 golf course, a spa, multiple
swimming pools and fine dining, the resort has quickly become a popular
getaway for Angelenos.

Farther up the coast is the city of Los Angeles, a beach lover’s paradise
that boasts Redondo, Manhattan, Venice, Santa Monica and Malibu, to name

a few of the local sandy spots. You can rent a bike and ride the 22-mile-long
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WEILL HALL

EXPANDING HORIZONS

SONOMA STATE UNIVERSITY
GREEN MUSIC CENTER

MASTERCARD

PERFORMAMNCE
SERIES

CHAMBER MUSIC SOCIETY LAURIE ANDERSON
OF LINCOLN CENTER LANGUAGE OF THE FUTURE iVIVA ANDALUCIA!
SATURDAY, OCT. 18 SATURDAY, OCT. 25 SATURDAY, NOV. 15

AUDRA MCDONALD NEW CENTURY CHAMBER CRCHESTRA NA LEO

WITH HADJA SOLERHO-SONNENEERG
FRIDAY, DEC. 5 FRIDAY, DEC. 12 SATURDAY, DEC. 13

A JOHNNY MATHIS CHRISTMAS HAMNDEL'S MESSIAH DAYE KOZ AND FRIENDS

GREATEST HITS AND HOLIDAY CLASSICS AMERICAN BACH SOLOISTS  CHRISTMAS TOUR 2014
FRIDAY, DEC. 19 SUNDAY, DEC. 21 MONDAY, DEC. 22

ND MORE! SEE THE FULL 2014-15 LINEUP AT GMC.SONOMA.EDU

BUY TICKETS NOW | GMC.SONOMA .EDU | 1-866-955-6040 M@
GREEN MUSIC CENTER | 1801 EAST COTATI AYENUE ROHNERT PARK, CA 94928

Resorlime

Time Away.. Time Tegether

Where's Your Next Vacation? Get Inspired at

ResorTime.com

(877)477-7368

78

WINE REGIONS
ABOUND

California is home to the nation’s
best-known and largest wine
industry, which includes about
4,100 wineries that together sold
258 million cases of wine in
2013—more than half the total
wine produced in the country.
The industry is anchored by the
top destinations of Napa Valley
and Sonoma County, located north
of San Francisco Bay.
However, California's wineries can
now be found throughout the
state, including in the Santa Ynez
Valley, near Santa Barbara. The
wine destination was featured in
the hit movie Sideways and is
home to Victorian inns, quaint
country roads, and excellent res-
taurants showcasing the area’s
award-winning vintages.

The community of Malibu was
recently granted its own official
appellation, in recognition of its
vine-friendly microclimate that has
allowed wine grape cultivation in
the area for two centuries. And the
Temecula Valley, located an hour
north of San Diego, has been
growing grapes for almost 50
years, since winemakers discov-
ered the benefits of “Rainbow
Gap,” a mountain pass that ushers
in Pacific breezes and coastal fog
to temper the hot valley. —S.ALY.

Marvin Braude Bike Trail to explore
many of the beaches, or just find a seat
and people watch. You can also shop for
unique souvenirs along the pedestrian-
only Venice Ocean Front Walk and enjoy
the carnival rides on Santa Monica Pier.
The city’s downtown area has experi-
enced a renaissance in the past decade,
with the development of projects such as

L.A. Live, a sports-and-entertainment
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center that includes trendy hotels, restaurants, shops

and theaters.

The Hollywood neighborhood offers a sense of
glamour with the Walk of Fame; the celebrity hand-
prints and footprints found at the TCL (formerly Grau-
man’s) Chinese Theatre; and the Hollywood &
Highland complex, built around the Dolby Theatre,

LOCAL
THEME PARKS

chic Beverly Hills, a community known for its shop-

ping, luxurious restaurants and celebrity residents.

which is the venue for
the Academy Awards.
Nearby is the ultra-

For many, California is synonymous with
world-famous theme parks—year-round
destinations that make for lifelong vaca-
tion memories. The granddaddy of them
all is Disneyland Park, which is located in

About 9o miles northwest of Beverly Hills is the
city of Santa Barbara, nestled in a picturesque curve of
the Southern California coastline between the ocean
and the Santa Ynez Mountains.

Fringed with palm-lined white-sand beaches and
set against a backdrop of green sloping foothills, the
city is often called “America’s Riviera” and is known for

its distinctive Mediterranean architecture—a mosaic

of whitewashed stucco, red-tile
roofs and oak-shaded courtyards.
Midway between Los Angeles
and San Francisco is the Hearst
Castle, an architectural marvel in
the Spanish Revival style. Built by

San Diego Zoo
The world-famous
zoo, located in
Balboa Park, is
known for many
programs, including
the successful
breeding of rare
giant pandas. Xiao

@DISMNEY; (DRAWING) DAVE EGGLESTON

the Orange County town of Anaheim. Liwu is its latest

Opened in 1955, Disneyland Park continues to grow. The resort now
includes the Disney California Adventure Park, located adjacent to the
original park. Cars Land, a new attraction that takes its inspiration from
the Disney-Pixar Cars film franchise, offers rides and activities based on
themes and characters from the movies.

As the center of the nation’s entertainment industry, the greater Los
Angeles area offers plenty of glitz and glamour. You can tour various film
studios and visit Universal Studios Hollywood in Universal City, a theme
park that combines rides and attractions with film studio tours that take

newspaper magnate William

. The bu
Randolph Hearst between 1919 e L
2-year-old can be

and 1947, the castle is located in s

the hills above the town of San online “pandacam.”
Simeon, and tours allow visitors
to see its gardens, pools and even
a former private zoo.
San Simeon is near the south-

ern edge of the Big Sur coastline,

GET THE MOST OUT OF YOUR NEXT ADVENTURE
GUIDED & SELF-DRIVE PACKAGES
NOW AVAILABLE!

Escorted Small Group Travel - Professional Expert Local Guide

Meals - Accommodations - Entrance Fees & Welcome Pack From 849.00 P.P
o R T 10 ; ' WA .

)

Kings Canyon
National Park

visitors into the world’s most famous movie backlot. —S.AYY.

Sequoia
National Park

Yosemite
National Park

FRESNO YOSEMITE
INTERNATIONAL AIRPORT

Godensag to thnoa Notiomad Porshs

YOSEMITE SIERRA
VISITCRS BUREA

Californ

EXPLORA/IUNS

Promo Code "ALASKA" for your $25 tour credit* MajesticMountainLoopTours.com
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Don’t Miss

, Wharf Fest
FISHERMAN’S WHARF HISTORIC DISTRICT Oct 25, 2014

8 Ea o &”" 8 WhartFest.com

VisitFishermansWharf.com

22 Attractions ¢+ 13 Hotels ¢ 100+ Restaurants ¢ 1000+ Barking Sea Lions
Shopping - Art Galleries - Historic Ships - Bay Cruises - Bike/Segway Rentals - Sport Fishing - Cable Cars
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Discover all that Fisherman’s Wharf has to offer at VisitFishermansWharf.com




SUNSATIONAL SAVINGS
FREE NIGHT & RESORT CREDIT

Enjoy exceptional value on your next stay with this signature resort offer!

» 4th Night Free
 $75 Food & Beverage Credit
« Complimentary upgrade at check-
(_sub ject to availability)

'thne at we&tnmmonhﬂls .com or
: and :

Your journey

we are your.
guide

o

Only 25 minutes
fromthe Santa Rosa airport
visitCalistoga.com .

Make Napa Valley Yours

22

a go-mile section that includes dramatic
cliffs, beaches and forestlands. The area
is ideal for hiking, picnicking, camping,
fishing and beachcombing. You may
encounter swooping California condors,
endangered birds that nest in the area’s
towering cliffs. Unique art galleries,
beach parks, small communities and
cozy motels provide ample diversions to
savor in this romantic region.

Save your appetite for the renowned
hamburgers at the Nepenthe Restaurant,
located about Go miles north of San
Simeon. The restaurant also offers
breathtaking coastal views.

About 30 miles north of the Big Sur
area is the coastal town of Carmel, a
gateway to 17-Mile Drive, which is located
in the community of Pebble Beach. The
toll road offers views of the coastline as it
winds along the Monterey Peninsula and
through the Del Monte Forest.

The famed drive has a north entrance
a short distance from the city of Mon-
terey, which sits on the Monterey Bay,
one of California’s most scenic locations
and a natural haven for endangered sea
otters, playful seals and soaring seabirds.
Whale-watching cruises and kayaking
tours are available.

The city of Monterey is home of the
famous Monterey Bay Aquarium, one of
the nation’s most respected marine facili-
ties. Visitors will enjoy the hands-on
displays; various exhibits such as “Ten-
tacles: The Astounding Lives of Octo-
puses, Squid and Cuttlefish”; and
behind-the-scenes tours. The aquarium
is built on the site of a former sardine
cannery and is part of the reinvention of
the city’s Cannery Row. The waterfront
was once home to a series of fish canner-
ies, the last of which closed in 1973.
Today, the area is a popular promenade
that includes restaurants and family-
friendly attractions.

About 30 miles north of Monterey
Bay, at the southern end of San Francisco
Bay, you'll find the city of San Jose. Once
a small farming town, San Jose is now
the center of Silicon Valley and the state’s
third-largest city, with more than 1 mil-
lion residents. It has developed a thriving
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entertainment and arts scene and is home to a
number of exceptional museums.

However, the cultural heart of the Bay Area
remains San Francisco, located about 45 minutes
north of San Jose. From the Golden Gate Bridge to
its distinctive neighborhoods, San Francisco offers
a cornucopia of landmarks and history. You can
experience the Italian flair of North Beach, the
exotic flavors of Chinatown, the lively entertain-
ment scene of Castro, or the nostalgic countercul-
ture ambiance of Haight-Ashbury.

The city’s waterfront is home to fine seafood
restaurants, shops and many activities. Pier 39 is
center stage for street performers, arcades and
attractions, including viewing hundreds of sea
lions sunning themselves on the pier’s boat dock.
Along the Embarcadero, you can board a boat to
tour San Francisco Bay or visit Alcatraz Island, the
site of the former federal penitentiary that is now
a popular attraction.

With more than 400 miles of California’s
golden coast lying to the north of San Francisco
Bay, there are still many more sites to be explored
and adventures to be experienced along this beau-
tiful stretch of land.
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Beloved for its unspoiled beauty, Catalina Island has long been a
weekend getaway for many Southern California residents. Accessed by
ferries from Dana Point, Long Beach, Newport and San Pedro, the island is
known for its clean sea air and azure waters that are popular with divers and
snorkelers. It is also a great spot for watching dolphins and other marine
life. The picturesque town of Avalon is considered to be one of California’s
most beautiful coastal towns. The majority of the island is protected wilder-
ness, and the latest thrill is a zipline eco-tour that runs from a mountaintop
down to the beach.

In the famed Sonoma County wine country.
Local hospitality meets San Francisco chic.

Bakeries, bistros, tasting rooms and 5-star restaurants.
Stylish boutiques, art galleries and antique shops.
Picnic baskets brimming with local farmers' market delicacies.

Taste the wine country the way Northern Californians do.

www.healdsburg.com And like everyone who visits, you'll fall head over Healdsburg.
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VISiTmammoth.Com

OMPING GROUND FOR
E UNBELIEVABLE. .

THEWESTIN

MONACHE
RESORT
MAMMOTH

FAMILY OWNED SINCE 1372

HOTEL » RESTAURANT » PUB

FREE INTERNET o FIRERLACE SUITES AVAILABLE
. NDOOR A, SALNA SUMMER PO

[ 3
_ -.:Fm
TTTEE

 STEPS T0 THE VILLAGE GONDOLA
The Westin Monache Resort features a contemporary elegance that redefines YEAR ROUND ACCOMMODATIONS « GROUPS WELCOME
mountain lodging. Ideally located in the heart of Mammoth Village providing ( ) L
entertainment and village gondola access, the resort also features Whitebark Buu BZB ni]l
Restaurant for the mountain’s best aprés-ski and dining experience! Also offered (760) 934-5330 + INFDDALPENHOF-LODGE.COM
are ski valet and rental shop, pool and hot tubs, Westin Workout Studio, and Eu“::;ﬁggm&g.&ug‘;iu‘lﬁun
underground parking. Ski packages available! gy '
BOOK DIRECT ONLINE:
The Westin Monache Resort, Mammoth | 50 Hillside Drive | Mammoth Lakes, CA 93546

' WWW.ALPENHOF-LODGE.COM | 7
760.934.0454 | www.westinmammoth.com

77/#,6@7%%’#& For information on Alaska Airlines’ flights to Mammoth Lakes, please call 1-800-252-7522 www.alaskaair.com



main park
2:42pm

AUSTRIA HOF 7

LODGE « RESTAURANT + BAR

Premiere Reservations

Mammoth Premiere Reservations
offers fully-equipped condominiums
throughout the Mammoth area.
Many of our units are located within

walking distance of the lifts or in SLOPESIDE LODGING
town near shopping and restaurants.

Pleace vt olinwebSita to e o T Airport Shuttle Service + Onsite R~estaurant and Bar
current specials, guest rewards Close to The Village or ride free gondola
and book online.
Lodging 866-662-6668 www.AustriaHof.com
1.800.336.6543 924 Canyon Boulevard adjacent to Canyon Lodge « Mammoth Lakes

www.mammothpremiere.com

www.alaskaair.com  Forinformation on Alaska Airlines’ flights to Mammoth Lakes, please call 1-800-252-7522. b= Trkhnes




do you speak SONOMA?

n. The one million acres of vineyards,
beaches, spas, rivers and redwoods
found in Sonoma County.

Start playing in Sonoma Wine Country.

Just 45 minutes north of San Francisco.

World-class wineries, redwood forests and beautiful ocean coastline.
Start planning your play date today.
SonomaCounty.com 1-800-576-6662

Non-stop flights to Sonoma Wine Country on Alaska Airlines from San Diego, Los Angeles, Portland and Seattle.
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The beauty and grandeur of California’s national parks have
attracted visitors from around the world for more than a century.
The biggest draw continues to be the amazing landscape of
Yosemite National Park. However, the entire region includes
natural wonders and destinations.

" or me, the view of Yosemite enjoy other sites such as the Tuolumne Meadows, where
Valley never loses its ability to sightings of wildlife enhance an afternoon among the
inspire. A small part of Yosemite abundant wildflowers. Several of the West’s most memo-

National Park, the best-known of rable waterfalls provide picturesque backdrops through-
California’s nine national parks, out Yosemite, including Bridalveil Fall (legend claims
the valley offers many sights that its mists will ensure marriage if inhaled) and Yosemite
have become truly iconic, including Falls, where you can receive a refreshing spray from
El Capitan, the prominent granite the waterfall mist while traversing the footbridge
across the base of the falls.

Yosemite—which encom-
passes nearly 1,200 square
miles of land, and is popular
year-round with campers,
hikers, amateur photogra-
phers and nature lovers—was
designated a national park in 1890,
the same year as nearby Sequoia
National Park. Some 50 years later,
Kings Canyon also became a
national park. However, long
before the parks were named,
this region had been attracting
passionate visitors, including natu-
ralists such as John Muir.

To reach this area, visitors often
fly to Fresno (the fifth-largest city in

California) because of its proximity J
cliff looming over the Merced River, to Yosemite, Sequoia and Kings Canyon. Fresno is about
which is a popular rafting location in 60 miles south of the southern entrance to Yosemite

the summer. and 45 miles northwest of the small town of Visalia, a
Farther northeast in the valley is convenient location from which to visit Sequoia and
Half Dome, the towering rock orb Kings Canyon, which are often referred to together

whose sheer face is one of the endur-  because they are adjacent to one another and are man-
ing images of the park. Experienced  aged by the same superintendent. Sequoia and Kings

climbers can scale the peak, with the  Canyon spread across 1,300 mountainous square miles
aid of metal cables. You can also of alpine lakes, granite peaks, deep Z
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OUTDOOR LIVING
IN PALM SPRINGS

Coachella Valley has been a
popular desert playground
since the 1930s.

Located about 100 miles
La Quinta Resort & Club east of Los Angeles, the
series of communities located in the valley is officially known as Greater
Palm Springs. Winter is the height of what locals call the “season,” as
people are drawn to the dry, warm weather to enjoy the swimming
pools, more than 100 area golf courses and many other outdoor activi-
ties. Throughout the valley you'll find deluxe golf resorts, such as the La
Quinta Resort & Club, which gives guests access to five championship
courses, including three PGA West courses and the well-known PGA
West Golf Academy.

Hiking is also popular in the region, with the Joshua Tree National
Park located to the east of the valley. Another hiking trail is at Indian
Canyons, a natural oasis of seasonal streams, waterfalls and astounding
palm groves just minutes from downtown Palm Springs.

Wild animals in desert habitats can be found at the Living Desert
Zoo and Botanical Garden, an educational facility whose behind-the-
scenes accomplishments include a survival program that is helping
endangered desert species to recover. —S.A.Y.

canyons and groves of giant sequoia trees. In fact,
Sequoia National Park is home to the giant sequoia
named General Sherman, which is estimated to be the
world’s largest tree by volume. [t rises nearly 275 feet
and its base is more than 102 feet in circumference.

At the eastern edge of Sequoia National Park are the
western slopes of Mount Whitney—at 14,494 feet, it is
the highest peak in the contiguous 48 states. Kings
Canyon has the General Grant Grove, and Sequoia
includes the Giant Forest—both locations allow visitors
to walk among stands of towering sequoias. Sequoia
National Park also offers tours of the Crystal Cave,
known for its marble interior. Outside the western
border of Kings Canyon is Boyden Cavern, where you
can see large stalactites and stalagmites.

Mammoth Lakes is a popular gateway to Yosemite,
whose eastern entrance is 40 miles northwest of the
resort town. The Mammoth Lakes area has been a
wilderness getaway of its own since the 1950s, with the
Mammoth Mountain Ski Area at the center of the
area’s year-round activities. Mammoth Mountain
includes 3,500 acres of terrain, which is enjoyed by
mountain bikers and hikers in the summer, and skiers
and snowboarders during the winter. You can also ride

the Panorama Gondola to the 11,053-foot level of the

~~—~—~— V5T BEAUTIFUL MONTEREY CALIFORNIA
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Its all right here

PORTOLA HOTEL & SPA

AT MONTEREY BAY

Secretive, mysterious masters of camouflage are the
cast in our newestone-of-a-kind special exhibition.
Wrap your arms (and your head) around “Tentacles: The
Astounding Lives of Octopuses, Squid and Cuttlefishes.”

@ |Monterey Bay Aquarium

Share the Wonder. re the Love. ‘ m
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Palm Springs
Alr Museum

3 Air-Conditioned Hangars
Over 30 Warbirds
Extensive Library

Docents in All Hangars
Open Daily 10am=5pm
Closed Thanksgiving, Christmas
and February 13, 2015

745 North Gene Autry Trail
Palm Springs
760-778-62062

www.P pringsAirM org

$2.00 OFF With This Ad

L

CALIFORNIA LIFESTYLE REALTY
Make your dreams a reality... call today

Looking for that dream home?

Call today for information on fine
properties in the desert. Golf communities,
non golf communnities, equestrian
praperties, condominiums and spa villas.

CALIFORNA

From the sparkle in your bellhop’s eye to your rerhry %

child's wide-eyed wonder. The maitre d' who
found a romantic table to propose and the ) )
concierge who found your keys. As much as co T6) COUNTRY E
our celebrated balmy climate, it's the gracious
welcome from people genuinely happy you're
here. Contact us today. And feel the warmth
where it matters: deep in your soul.

To launch your visit, contact us at palm-desert.
org or 800.873.2428.
We'd love to have you.

PALM DESERT

CALIFORNIA
Sunny with a great chance of spectacular Look me up on the

90

mountain, which offers stunning views,
hiking trails, an interpretive center and
the Elevenss Cafe.

Some 125 miles north of Yosemite is
Lake Tahoe, another all-season resort des-
tination. The nearby Squaw Valley ski
area draws skiers and snowboarders in
the winter, while summer visitors delight
in activities in and around the lake.

Whether hiking in a national park,
admiring the sequoias or enjoying the
views from the top of Mammoth Moun-
tain, experiencing California’s expansive

outdoors is a treat to be savored.

CALIFORNIA’S
NATIONAL PARKS

Encompasses five Southern California
islands with unique populations of
animals and plants.

A land of desert extremes, Death Valley
is home to otherworldly landscapes and
a diverse plant and animal population.

Named for the indigenous yucca plant,
the park draws rock climbers and hikers
to its unique desert environment, terrain
and wildflower displays.

Offers smoking fumaroles, lush mead-
ows, mountain lakes and jagged peaks.

Pinnacles was dedicated in 2013 and
offers climbing, hiking and camping
among ancient volcanic fields and caves.

PARKS Home to some of the tallest
trees on Earth, the parks include vast
protected prairies and nearly 40 miles of
coastline.

'ARKS The adjoining parks
encompass a vast area that includes
mountains, deep canyons, caverns and
the world’s largest living tree, the
sequoia named General Sherman.

OSEMITE NATIC Known
for its famous rocky peaks and grand
meadows, Yosemite is one of the most
popular national parks. —S.A.Y.
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MEET OUR CLIENTS
Michael Schlitt -
Seniar Build
Engineer, Microsoft
Edue: BS, Pacific
Lutheran Univ.
Interests:

Skiing, Pacific NW
Outdoors

Desireé Schlitt -
Pharmaceutical
Sales Consultant

1
Edue: BA, Univ. of "J £|
1) E

Washington

Interests:
Running, Fashion, L ‘
World Travel

Dating can be fun and invigorating - from that instant attraction you feel the
first time you meet to jumping in the car for an impromptu weekend getaway.
Unfortunately, it can take a lot of work to get to that stage of dating.

profiles looking for a good match to try-

ing to connect via pokes, winks and email,
dating can suddenly feel like a full-time job.
Wouldn't it be nice it you could just fast for-
ward to the fun part of dating? That's exactly
what newlyweds Desireé and Michael Schlitt
say It's Just Lunch, a dating service for busy
professionals, did for them. The matchmakers
at It's Just Lunch took the time to learn what
they were looking for in a partner and then de-
livered.

me spending hours sorting through online

With so many dating options out there,
why did you choose It's Just Lunch?

D: 1 travel a lot for work, so I'd read about It's
Just Lunch in airline magazines, and then [ ran
into a friend who was attending the wedding
of an attorney in town who'd met her husband
through [JL — the fact that those two events
happened so close together, | thought I should
call them. At the end of my work day [ didn't
want to come home and go look at profiles on-
line. I telt like it was a waste of my time.

What would you tell a friend who was
apprehensive about investing the money
on [JL?

M: I'd ask, “Are you looking for a relationship
or not?” With online dating you never know
who's on the other side of the line. IJL had bet-
ter quality people who were interesting. It truly
was an experience that was tailored for me.

Describe your first meeting with an IJL
matchmaker?

M: 1 had a phone interview first and then
went in and met with a matchmaker. [t real-
ly made me think. Online you can say any-
thing, but if you're paying for this I assume
you're not going to lie about what you want.

Tell us about your first date with one
another.

D: I never went on lunch dates because | was
always busy at work so [ met Michael after
work at a downtown restaurant. The con-
versation just flowed. I was attracted to him
from the start. [ remember it turned into
dinner.

What was your favorite part about
dating through 1JL?

D: T met my husband, so I guess [ would say
that! It's Just Lunch — it’s just a lot of fun.
[ remember I'd get off a plane and have a
voicemail from the matchmaker saying she
had a potential date for me. With online
dating, you can go back and forth and waste
a month with someone and not really get
to know them. With IJL, you go meet your
match and if you like them, you see them
again, and if you don’t, you're done.

Find out what an It’s Just Lunch match-
malker can do for you by calling 1-800-
858-6526 or visit ItsJustLunch.com.

REAL CONNECTIONS <« DATING @

DATE BY NUMBERS

Whan it comes to matchmaking, our
success is unmatched!

23 YEARS

0f changing lives one
match at a time.

+ 2 MILLION

Dates arranged by 1L
matchmakers. (They know
how to bring the right
people together.)

66%
0
Of singles surveyed say
chemistry is more important
than compatibilty. A com-
puter can't detect that!

20 MINUTES

Amount of time most people
need on a first date before
they decide if they want to

see their date again.

10%
(]

Of people prefer to date
someone in a different
profession vs in the same
industry.

800.858.6526
ITSJUSTLUNCH.COM

It's Just Lunch Matchmakers

BETTY SINCLAIR ~ AMY BRINKMAN

SARA DARLING

‘]ll IT'S JUST LUNCH

DATING FOR BUSY PROFESSIONALS



EXECUTIVE PHYSICAL PROGRAM

NOT ALL BUSINESS
DECISIONSX ARE
ABOUT BUSINESS.

* OUR EXECUTIVE PHYSICAL PROGRAM
MEETS YOUR NEEDS AND YOUR SCHEDULE.

Getting a complete picture of
your health can be a challenge

We offer cash pricing — especially
convenient for part-time residents

when the last thing you have N e

time for is yourself. That's why for a checkup back home.
busy professionals from all over

take advantage of our specialized Executive Physical Program. Located
at the beautiful Eisenhower George and Julia Argyros Health Center in
La Quinta, our customized program offers patients a comprehensive
health assessment, all in one day, all in one place.

The assessment includes evidence-based screenings, a thorough
evaluation of all aspects of your health, and tools and motivation to help
you maintain a healthy lifestyle. So lets get down to business: give us a
call to schedule your Executive Physical today.

To learn more or make an appointment, call 760-610-7360.

Executive Physical packages start at $1,800 and are not covered by insurance

f t‘r EISENHOWER HEAIL.TH CENTER
Health Care As It Should Be

Eisenhower Argyros Health Center
45280 Seeley Drive, La Quinta, CA 92253

emc.org/wellness
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California is home to an array of world-class
art and science museums that offer visitors a
treasure trove of cultural discoveries.

t is hard to find a more picturesque location for a

museum than the one surrounding San Francisco’s
California Palace of the Legion of Honor. The French
Neoclassical landmark and World War | memorial is
situated upon dramatic headlands on the northwestern
corner of the city.

From the museum grounds, you can see the Golden
Gate Bridge, the blue of the Pacific Ocean and the city
itself in the distance. Not only is the building a joy to
explore, but the museum offers an extraordinary experi-
ence. The galleries display 4,000 years of art, including
works by such masters as El Greco, Monet, Rembrandt
and Rodin.

The art and history on display at the Legion of
Honor are examples of California’s vast artistic,
historical and scientific treasures that are just
waiting to be discovered.

Not far from the Legion of Honor is the Califor-
nia Academy of Sciences, the centerpiece of San
Francisco’'s Golden Gate Park, which comprises
more than 1,000 acres of gardens and attractions
linked by wooded paths and paved roads. The
academy includes an aquarium, a planetarium, a
natural-history museum, a four-story rain forest,
and 40,000 live animals all housed beneath a
living roof. A variety of daily shows and pro-
grams—including aquarium dives, penguin feed-
ings and swamp talks—help make the museum a
fascinating place to explore.

A short stroll from the Academy is the de Young
Museum, which occupies a stunning state-of-the-art
facility that showcases the museum’s priceless collec-
tions of American art from the ryth through the 20th
century. Also on display are textile arts, as well as art
pieces from Africa, Oceania and the Americas.

Allow time to enjoy the park’s many other activities,
including the serene Japanese Tea Garden with its

PHOTO, M. LEE FATHERREE, COURTESY: MINGE| INTERNATIONAL MUSEUM; DANCESTROKES / SHUTTERSTOCK.COM; AN SHIVE | TANDEMSTOCK. COM

authentic teahouse.
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entrepreneurship starts here

FORBES lists San Diego State University as one

of “America's Most Entrepreneurial Universities.”

At SDSU, innovators and aspiring entrepreneurs

transform their ideas into companies. Through

the Lavin Entrepreneurship Center and Zahn ] )
Innovation Center, SDSU is dedicated to SAN DIEGO S
supporting the entrepreneurial endeavors of all UNIVERSIT
Aztecs. With its strong commitment to student — ——— =
success, international experiences, impactful Leadership Starts Here
research and entrepreneurship, SDSU is taking

its place among the nation’s leading public

research universities. SDSU.edu

CAPO  800-722-2650

BY THE SEA i capobythase con |

DRUG & ALCOHOL TREATMENT

Experienced Professionals

Our facility’s staff includes several highly qualified, experienced therapists.

Custom Programs
7-10 day detox, 30-180 day programs. Guaranteed success with the 90 day program,
call for details.

Privacy Assured

All communications are confidential, before, during and after recovery.

PRIVATE ROOMS AVAILABLE = INSURANCE FRIENDLY « BEACHSIDE LOCATIONS = PET FRIENDLY
ADDICTION + ALCOHOL +« COCAINE « METHAMPHETAMINE « OXYCONTIN « VICODIN
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LA ART CENTERS
THE GETTY MUSEUMS
The famous ). Paul Getty Museum
actually consists of two separate
and unique campuses: The
gleaming travertine Getty Center,
designed by architect Richard
Meier, is perched on a hillside,
with panoramic views, above West
Los Angeles, and is also the site of
the Getty Trust's research and
conservation facilities. The
center’s galleries feature European
paintings, sculpture, decorative
arts, and a collection of prints
and manuscripts.
The Getty Villa in Malibu is a
stunning replica of a Roman
country house buried by the
volcanic eruption that destroyed
Pompeii. This classic setting, with
the blue Pacific as backdrop,
perfectly showcases the Getty's
antiquities collection of art from
ancient Greece and Rome. Visitors
also can see classic plays by such
authors as Aeschylus and
Euripides performed at the villa's
outdoor amphitheater. —S.A.Y.

In the heart of the city is the San Fran-
cisco Museum of Modern Art (which is
known by its acronym, SFMOMA). Tt was
one of the first West Coast museums
devoted to modern and contemporary art.

The museum is currently undergoing
a 235,000-square-foot expansion and is
scheduled to reopen in 2016. In the
meantime, some of SFMOMA works are
on display at various museums around
the San Francisco area.

In Southern California, Los Angeles
offers a range of art and cultural institu-
tions that are as diverse as the city itself.
In recent years the city has been in the
process of reimagining the museums in
Exposition Park, site of Memorial Coli-
seum, which hosted two Olympic Games

(1932 and 1984).
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Exposition Park’s California Science
Center contains interactive displays that
challenge curious minds. The center’s latest
addition is the Space Shuttle Endeavour,
whose trip through the streets of Los Ange-
les captivated millions in 2012.

Also located in the park is the Natural
History Museum of Los Angeles County,
which completed a makeover in 2013. The
museum explores various facets of the natu-
ral world, from insects and oceans to gems
and tribal artifacts. It is probably best known

for the all-new Dinosaur Hall, which con-

tains one of the world’s most complete
tyrannosaurus rex fossils ever found, as well
as many other prehistoric behemoths. The
resulting exhibit illustrates the evolving
science concerning dinosaurs in a fascinat-
ing and interactive way.

The Los Angeles County Museum of Art
(LACMA) sits in the middle of the city and is
the largest art museum in the West. The
museum includes extensive collections of
Asian, Latin American and Islamic art.

To the east of Los Angeles, in the resort
enclave of Coachella Valley, you'll find the

Portland’s Freshest Seafoed

RINGSIDE

FISH HOUSE

America’s Top Ten
Seafood Houses

Fox Tower overlocking Director Park
838 SW Park Avenue, Portland, OR 97205

www.RingSideFishHouse.com
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RN,
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Clased for seawall renovations
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www ElliottsOysterHouse.com

Tom Horan's
America's
To

1 ' Elliott's Oyster House
\
2 Bourbon House
3 Z's Oyster Bar & Steakhouse
4 RingSide Fish House
2 o
5 The Sea Fire Grill
Osetra
Tony Mandola’s

Eddie \'s Prime Seafood

Lynnhaven Fish House

Capt. Anderson's Restaurant
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highly respected Palm Springs Art
Museum, which features a collection of
works that include Native American art
and international modern and contempo-
rary paintings and sculptures.

When in San Diego, Balboa Park is
the place to go to find a world-class col-
lection of art and history museums, as
well as an array of theaters. Balboa Park
is 1,200 acres of canyon trails, pictur-
esque fountains and extensive parklands
that hold some of the city’s most notable
cultural landmarks. More than a dozen
museums fill exuberant Spanish Revival
buildings built for the 1915 Panama—Cali-
fornia Exposition, which will celebrate its
1ooth anniversary next year. Here you
will find the San Diego Museum of Art,
which features European masters, Amer-
ican art from the 1gth and 20th centu-
ries, a vast Asian collection, and
high-profile visiting exhibits from around
the world.

The Reuben H. Fleet Science Center
offers hands-on exhibits, science demon-
strations and planetarium shows in an
IMAX Dome theater. The San Diego Air
& Space Museum, a Smithsonian affili-
ate, houses a collection of aircraft and
spacecraft that includes a working replica
of Lindbergh’s Spirit of St. Louis, the
actual Apollo g command module and a
real GPS satellite. The acclaimed and
unique Mingei International Museum—
mingei is a Japanese word meaning “art
of the people”—features collections and
exhibitions of folk art, crafts and other
works from around the world.

The arts and culture of California is as
fascinating and diverse as the landscape
itself. Whether you dream of coastal
vistas, big-city glamour or outdoor adven-
tures, it is truly possible to sample it all
while touring the Golden State. a&

Stephanie Avnet Yates is a California-based
writer.

Alaska Airlines offers daily flights to destina-
tions throughout California. To book a flight,
go to alaskaair.com or call 800-ALASKAAIR.
Book a complete Vacations package to Califor-
nia at alaskaair.com or call 800-468-2248.
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SIMPLE DELIGHTS REWARD
THE TRAVELER WHO TAKES
TIME TO EXPLORE ALASKA’S
FOOD, FUN AND SCENIC
TREASURES

: ', if a car comes by, we're going to lie
down.”

I glance over at my host, Milo Burcham of Alaska’s
Chugach National Forest. He grins. “I don’t want anyone to see
what we're doing,” he explains, clearly jesting. Mostly.

What we're doing is neither wrong nor inappropriate in any way.
Burcham has just introduced me to the nagoonberry, a coastal
Alaska midsummer fruit much prized by Alaska residents, from
Ketchikan to Bristol Bay. It looks like a small, reddish-purple rasp-
berry; grows on low mats of vegetation barely 6 inches tall; produces
just a single berry per stem; and tastes like a magical cross between
a marionberry and a pineapple. Wild berry picking is as much a part
of Alaska life as salmon fishing, but far fewer visitors stalk wild
berries than coastal cohos. And when you find a nagoonberry patch,
as we have just done in the Copper River Delta near Cordova, your
local guide is intensely interested in keeping it to himself. As,
frankly, you should be, too—searching and finding are intrinsic
parts of the experience, which is just one of many lesser-known
attractions in a place called the Great Land for good reason.

The vast expanse of Alaska offers an almost infinite variety of
travel activities, which includes wildlife watching, mountain gazing,
and salmon- and crab-sampling itineraries—each of which I enjoy
on every trip north. But a place as large and diverse as Alaska offers
hundreds of other marvelous things to do, as well. My favorite
activities involve the landscape, water, people and lifestyles of
Alaska, and taking part in these adds considerable depth to my
personal understanding of a state that is extraordinary to begin with.

On a sunny summer day on the South-central
coast, my first taste of a nagoonberry adds one
more sensory layer to common Alaska sensations—the sound of
the breeze in the cottonwood leaves, the scent of nearby Sitka
spruce, the clear northern light. It also adds one more facet to the
wild berry experience in the state. I've picked huckleberries, blue-
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At left, a young
woman gathers
berries on a slope
overlooking Prince
William Sound.

berries, crowberries, salmonberries, rasp-
berries, thimbleberries, gooseberries and
more. | once cajoled a cruise-boat chef into
cooking up a pot of low-bush cranberries
Above, fresh I'd gathered on a remote island south of
blueberries and
nagoonberries
picked in the
Becharof National
Wildlife Refuge.

Juneau; the result was more intensely
flavored than even the best store-bought
Thanksgiving version. I've had huckleberry
pancakes on the back side of Denali, in
Kantishna; salmonberries in a yard in Sitka;
crowberries on a hill outside Fairbanks; thimbleberries at Eagle
Beach near Juneau. And now, near Cordova, nagoonberries, which
may well be the best of the lot.

A circumpolar fruit found in Scandinavia, Canada and Russia,
Rubus arcticus is called the “berry of princes” in Russia. “Nagoon”
is believed to be from the Tlingit nei’gdon (“little jewel,” and rightly
s0); Alaskans have been treasuring these for millennia. Happy
harvesters turn them into pies, freeze them, make them into pre-
serves and jelly... And, of course, sample them liberally on the spot
to make sure they remember accurately just how good they are.
That’s what I'm doing this afternoon.

No, sorry, [ won't reveal exactly where we were. Somewhere
near the Copper River. It’s a big state, chock-full of wild berries.

Go find your own—please. And be sure to find out how to identify
potentially poisonous plants.

T
(/ ’ Overnight frost has left diamond dust in the woods
% around us. The midmorning sun slants through the
branches, and the blue-sky air is so clear, it's a prism

for the light to reflect off the paper bark. The whole scene seems
ivory, crisp, magical.

“Welcome to our backyard. We call this the gateway to Narnia,”
announces my passenger in the dogsled basket, Eleanor Wirts.

I look around. Almost anywhere else it would be a cliché to
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compare a woodland trail to C.S. Lewis’ famous fantasy world, but
here in the Chena River Valley northeast of Fairbanks, I'm tempted
to embrace flights of fancy while dogsledding on a fine winter
morning.

The dean sub-Arctic air holds only the gossamer scents of
spruce, snow and birch. The only sounds are the slice of the run-
ners on the snow and the huffing of the dogs as we go. I'm encased
in winter coats and gloves as thick as Persian cats, and almost all
thought is focused on the marvel of the moment ... and the dogs I
am guiding.

Kennel owner Wirts provided 1o minutes of instruction: Step on
the brake to slow the sled; lean right or left around bends; set the
dogs running with “Let’s go!” (No, not “Mush!”)

Then [ met each of the ten dogs on the team, including the lead

female, Patch. They are all gentle, sociable canines whose enthusi-

asm for greeting people and then running the trail is palpable.
While driving the sled, T can’t help but be impressed by the sheer
acceleration the dogs generate. If this were an engine-driven con-
veyance, that would be called torque, but this is a classic, wood-slat
dogsled, and my experience this morning with Just Short of Magic
kennels is well beyond the ordinary for Alaska visitors.

The typical dogsled excursion in Alaska consists of a 40-minute
snow-season ride while bundled up in the front of the sled, with
kennel owners or staff driving. Similar summer tours take place on
wheeled sleds, or high on glaciers reached by bush planes outfitted
with skis.

The experience in any form offers a taste of why Alaskans such
as Eleanor Wirts adore the sport, the lifestyle and the dogs, and
why they arrange their lives to devote as much time as possible to

all three. Wirts, a former high school science teacher, keeps 30 sled

dogs in her dog yard, and each of her canine family members is
delightfully eager.

But the greatest delight at Wirts” kennel, as at a few others
throughout the state, is the fact that guests can drive the sleds
themselves. It's a profoundly different experience from simply
riding up front. The instant momentum
provided by the dogs, the swing and sway
of the sled, the brush of the breeze and
giddy rush of rounding a bend—all of these

Sled dogs greet a
guest at the Just
Short of Magic
kennels, above.
Swimmers enjoy

a warm summer
day at the beach

in Juneau, left, and
paddlers ply the
waters of Byers
Lake in Denali State
Park, right.

enhance an already marvelous experience.

# BIKING: Anchorage has almost 200
miles of off-street recreation trails open to
bicyclists year-round. A popular ride is
from downtown to Kincaid Park, about 11

miles along the Tony Knowles Coastal
Trail; bike rentals are available at several
stores downtown.

# HIKING: One need not disappear into
the wilderness for days to enjoy Alaska’s
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wildlands—every city has marvelous

day hikes. Flattop Mountain Trail, near
Anchorage, leads to expansive views of
Denali from the Chugach highlands.
Ester Dome, near Fairbanks, offers views
of the Brooks Range. The Mount Roberts
Tramway, in downtown Juneau, takes
visitors to alpine territory directly above
Alaska's capital city.

# CANOEING: Kayaking gets most of
the press here, but paddling canoes on
Alaska’s lakes and rivers is a sublime and
serene experience. Eklutna Lake, north of
Anchorage, has rentals on-site; several
tour operators offer daylong float trips on
the Chena River, in Fairbanks. For more
information, visit anchorage.net and
explorefairbanks.org. —E.L.
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It's not superfast, by the way; leave that
to sled dog racers. An hour or so out and
back at a working trot is the norm. Week-
long treks are serious business practiced by
overland competitors, or by expert guides
who take guests out in the winter woods,
such as the trips offered at another Fair-
banks kennel, Paws for Adventure, which
operates a remote lodge to which guests
travel on overnight adventures.

“Want to thank the dogs?” Wirts asks
when we arrive back at her kennel. Silly
question—I mention how wonderful the trip was to Patch, the
lead, and she smiles. Hard to say who had more fun, me or her,
but T have to remind myself that there is neither snow nor room
for a dog kennel back home in Seattle.

“That’s why [ moved out here in the woods,” Wirts says. “It's my

little fairy-tale land.”

X 4

e “OK, this is too hot. Is there somewhere around

here where people go swimming?”

My guide in Petersburg, Liz Cabrera, regards me quizzically.
Rarely has a visitor asked about swimming in this Southeast city
known for its fishing industry. Rarely, in fact, does it get warm
enough to consider such a thing, but on this day it is 85 degrees.
We have been strolling a boardwalk through a spruce bog that has
steam rising from it, and the mid-July sun is high, high above and
not moving. All I want is cool water.

“Yes, there is, actually,” she replies, and off we go to a local
picnic ground beside a slow-running stream that spills off the
snowfields from the mountain above. Though this pool may be
sourced from snow, on this hot July day the water is just delight-
fully cool, and I plunge in for a To-minute splash.

[

-5,
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That is one of several times | have gone swimming in Alaska.

On a brilliant warm summer day in Juneau, I sampled the salt

waters of Gastineau Channel at Juneau’s Sandy Beach, an aptly

named stretch of golden sand. Several years ago, at a lodge along
Bristol Bay’s Naknek River, | dove from a boat dock into the lightly

tannic amber water—again, refreshing but not cold.

Some travelers make a point of visiting Barrow, America’s north-

ernmost city, just to plunge into the pewter waters of the Chukchi

Sea, an arm of the Arctic Ocean, thereby ensuring that they have

swum in all the world's oceans. T didn’t find the water appealing, so

Kirsten Dixon leads
a cooking class at
Tutka Bay, top left.
Chef Matt Serfass
prepares salmon-
belly skewers at
Kenai Fjords
Wilderness Lodge,
top right. The
Trans-Alaska Oil
Pipeline and Dalton
Highway stretch
between Fairbanks
and Prudhoe Bay.

only dabbled my toes. I've been in all the
other oceans; do wet toes count?

Counting isn’t the point. I must admit
that there’s a certain exotic appeal to enjoy-
ing an outdoor sport—swimming—that
few Alaska visitors choose. Water is a foun-
dational aspect of the state—its oceans,
rivers, streams and lakes (more than 1
million of the latter) shape its character as
much as its mountains. Glaciers carve the
land; salmon spawn in the rivers; rain
washes the woods; and to me, pausing to
merely look at all that water falls far short of
truly experiencing its sensory possibilities.

Matt Serfass’ introduction to
our midafternoon menu stuns me.

“This is salmon belly,” he explains,
holding a 2-inch-wide strip of silver salmon
in his hands. “It's usually thrown away.”

Disbelieving, I turn to my resident
Alaskan friend, eyebrows raised. True, she
nods. At home I have cooked hundreds of
salmon, and I personally favor the belly over
the rest of the fish. It's more flavorful, and
carries more of the nutritionally desirable
omega-3 acids than any other part of a
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salmon. I wouldn't dream of discarding it.

“If you leave the belly on a fillet, it will
be way overdone when the loin [the thick

| part along the spine] is underdone,”
D O NOT COM EI ! | explains Serfass, chef at Kenai Fjords
SR | Wilderness Lodge, outside Seward. So the
Ny lodge conceived a culinary experience in
l ' which guests can learn a quick prepara-
TO KETCH KAN USSR | tion of salmon belly. We three visitors—a
N ¥ & . Fa) Seattleite, an Alaskan and a woman from
This iconic Alaskan town Just:' (| | —
90 MINUTES FROM SEATTLE I | marinade of sesame oil, mirin (a sweet
h h N Asian sauce), honey, cayenne and soy,
aS MY too muc _ I . 4 and baste the 2-inch chunks we have
FBESH s ALM bN i | placed on skewers. Then, into an oven
; L \ they go at 350 degrees. Just five minutes
The abundance of adventure and FREEDQM : later, the belly slabs, garnished with a

Wo'uld be Too MUcH to heai‘_ | Il wild edible called beach greens (from the
’ {3 ' beach just out the door), prove delicious.
And dont GET ME STARTED on the _ 2.0 ! More and more Alaska lodges are
FRIENDLY LOCAL POPULATION ‘ : offering cooking classes and culinary
who seem like they have nothing better to do B | cxpericnces, and why not? The state’s

than make your trip en joyable| |

Better GO Ahead AND . i ihSIed:ogtolurskar? available
throughout Alaska, from
Stay far AWAY... I hear L juneai t? Nome; visit the
- ® i website for each city’s CVB.
OLEVELAND ls nlce # Northern Alaskatyl'ours,in

Fairbanks, offers land and air

THIS TIME OF YEAR. trips north of the Arctic Circle

to Coldfoot and beyond; visit

Bllt if y011 really Want tO Come, northernalaska.com.

- 5 # For information on the
ChGCk Out Egm‘g state’s farms, markets and
restaurants that feature their
visit-ketechikan.com KETCHIKAN products, consult the state's
Alaska Grown program at
dnr.alaska.gov/ag.
# Guides to berry picking are
online at the Alaska Public
Lands Information Centers,
www.alaskacenters.gov;

and at the Alaska Channel,

‘ ‘ ‘ ‘ alaska.org.
: ‘ ‘ ‘ : # Information on Kenai
| L | Fjords Wilderness Lodge

; is at kenaifjordslodge.com.
8

l‘l{j‘lN “Tl’l‘ ll qu‘ For information on cooking
" : _. \ ' i classes at Tutka Bay, visit

£ s Courses | Compass Ca

withinthewild.com.

COMPASS COURSES WANTS TO TRAIN YOU! « Matanuska-Susitna

. Seattle Area Professional Maritime Training School : Borough is the heart of
: (OO Alaska’s farm country, and

BST/Refresher | AB | Lifeboat | Licensing | Radar [ And More! Homie of the State Fair

§25.778.1923 | CompassCourses.com dlaskanisibeor = el
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HEATHER WRIGLEY

seafood is match-

Bryce Wrigley
stands in a field of

less, and ingredi-
barley grown at

Wrigley Farms, near
Delta Junction. The
grain will be milled
at Wrigley’s Alaska
Flour Company for
local markets.

ents such as
native ferns are
generally far
outside most
travelers’ experi-
ence. I've cooked
salmon fillets on a cedar plank at Icy
Strait Point, near Juneau, sautéed herring
roe in a skillet on a small-ship cruise near
Sitka and learned how to prepare spot
prawn sashimi.

All this is just the tip of a large iceberg.

“Alaska cuisine has elements of Rus-
sian heritage, Native culture, sourdough
fortitude, garden harvests, pickled and
preserved delicacies to last a harsh winter,
Scandinavian influence, and all the sea-
food to be found in the cold, clear waters
of the Pacific Ocean present at the Alaska
table,” says Kirsten Dixon of Within the
Wild, an adventure-lodge company.
Dixon, owner and chef, offers extensive
cooking courses at her Tutka Bay Lodge,
south of Homer on the Kenai Peninsula.
“And now more recent immigrants are
adding Asian flavors, too,” she says.

In other words, Great Land cuisine
represents cultural as well as gastro-
nomic bounty. Learning about it simply
deepens the taste.

7_;/‘*' T
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“Here, it's like candy.” Jack Reakoff hands
me a freshly rinsed turnip just pulled
from the sandy loam beside the Middle
Fork of the Koyukuk River. It's midmorn-
ing, a breezy July day, and I regard his
turnip with, well, skepticism. Turnips lie
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Shipping to Hawaii...
We’ve got you covered!

Lynden is proud to announce the addition of barge service

to Hawaii from the Pacific Northwest. With every other week
barge service, you can now choose the mode — barge, ship
or air — that best fits your schedule and budget. With Lynden,

you only pay for the speed you need!
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Innovative Transportation Solutions
www.lynden.com 1-888-596-3361

Norton Sound Regional Hospital ranked

Among the Top 20 Most Beautiful Hospitals in the U.S.!

Norton Sound Health Corporation was
one of the first native health organizations
in the country to assume responsibility for
the medical care of the people it serves.
Located in western Alaska, our region
offers some of the most beautiful scenery
that Alaska has to offer! Herds of reindeer,
moose, bear, fox, otter and musk ox are
common sights. The tundra is covered o

with berries, greens and edible mushrooms. Rolling mountains, rivers and lakes offer excellent fishing,
hunting, hiking and beach access. Positions available in our hospital in Nome, Alaska.

Contact: Rhonda Schneider, rmschneider@nshcorp.org or 907-443-4525

105



low in my pantheon of vegetables. (The
University of Alaska Fairbanks Cooperative
Extension Service has a pamphlet titled
Tantalizing Turnips.) Candy?

Not candy, but it’s the best turnip I've
ever tasted, meshing sweet and sharp. It
boasts savor and size—approximately soft-
ball size—and it's remarkable for the fact
that we are 7o miles north of the Arctic
Circle, in Wiseman, a tiny hamlet (14 year-
round residents) just off the Dalton High-
way in the approaches to the Brooks Range.

Turnips grow among the giant carrots,

hefty potatoes and kingly kohlrabi in the
garden where Reakoff shows visitors the
wonders of life in the Arctic.

“We may be far north, but in summer
we have 24 hours of sun for almost 40
days,” he explains.

Most of Reakoff’s power comes from a
rooftop solar installation. Theres no cell
service, but satellite Internet is high-speed.
In winter, the snow he banks up against the
walls of the house is welcome as insulation.

A trip north of the Arctic Circle is eye-

opening in many ways. Along the Dalton

.“_ﬁ
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Highway at Coldfoot Camp, a truck stop/
lodge/restaurant roughly halfway
between Fairbanks and Deadhorse, the
parking lot is a hive of activity for long-
haul truckers (as in that television ice
road show, though this is actually not an
ice road), motorcycles, European tourists
in rented vans and workers headed up to
North Slope jobs.

After Wiseman, our Northern Alaska
Tour Company van heads over Atigun
Pass, the cleft that carries the highway
and the trans-Alaska oil pipeline over the
Brooks Range at a pass elevation of 4,739
feet. Descending the other side, we're in a
treeless world of tussocked tundra, scrub
and grass, mist and sun, planing down
200 miles toward the Arctic Ocean. It’s
like no other landscape I've seen on
Earth, and 1 stop for a moment’s appre-

ciation when I spy a familiarlooking

# There are no public
outdoor swimming pools in
Alaska—the only such state.
But there are several hot
spring pools open to the

public, as well as numerous
freshwater lakes and ponds.
# Alaska’s Cooperative
Extension Service publishes
guides to 16 different edible
wild berries that residents
(and visitors) can seek;
uaf.edu/ces.

# Approximately 1,500 Alaska
households have sled dog
teams, estimates the Alaska
Dog Mushers Association;
sleddog.org.

# The sun drops below

the horizon in Barrow on
November 18, and returns
January 23—more than two
months of Arctic night. The
reverse is true in summer,
when the sun does not set
for more than two months
between May 12 and July 31.
# Palmer resident John
Evans holds several world
records for large vegetables,
including a 45-pound red
cabbage, a 19-pound carrot
and a 3g9-pound kohlrabi.
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plant, an Arctic cinquefoil whose cheery
yellow blossoms resemble those of its
desert cousins thousands of miles south.

Otherwise, everything’s different—
the light, the air, the sound of the wind.
When I head back up Atigun Pass, [ turn
and watch the last shale-slide foothills of
the North Slope disappear into what

seems like another dimension.

|8 “Not a bad place to work.” Bryce
\( Wrigley grins as 1 frame him for a
snapshot against his farm and
surroundings. Both are impressive.

First, the farm: 1,700 acres of rolling,
volcanic loess soil in a broad valley with
ample sun and rain. Wrigley grows bar-
ley and a few peas, and is experimenting
with other grains.

And the surroundings: the rugged
9,000-foot snow-draped peaks of the
Wrangell Mountains, above which a sum-
mer sky as vast as hope dangles a few
threads of cloud.

Wrigley’s farm is the foundation of
his Alaska Flour Company near Delta
Junction, roo miles southeast of Fair-
banks. Barley has been grown in the area
for a half-century or longer. Wrigley has
started a company to prepare his own
value-added products from the thousands
of pounds of grain he harvests each
year—barley flour, barley cereal, barley
couscous, even whole-grain barley, which
cooks have been adding to hearty soups
and stews for centuries. Wrigley's prod-
ucts are for sale in select grocery stores
in cities such as Anchorage and Fair-
banks, and online.

Back in Fairbanks, on a south-facing
ridge west of the city, Calypso Farm
raises broccoli, cabbage, chard, lettuce,
onions, garlic and 7o other kinds of
produce. Bright flowers fill side spaces,
and the farm climbs the ridge in terraces
whose lush rows of produce compose an
agronomic postcard. Calypso’s products
are for sale at local farmers markets, and
visitors are welcome at the farm itself, to
admire the bounty, meet the farm’s
sheep, and marvel at the apple trees
Calypso is pioneering here where winter
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temperatures reach far below zero.

The farm, which operates as an educa-
tional nonprofit, offers samples of vegeta-
bles, including potatoes, carrots, lettuce, and
even kohlrabi and turnips. I pass on the last
(how could it be as good as an Arctic tur-
nip?) and taste a few sweet snow peas.

A Dbrief shower patters on the roof, and
the white birch trunks glimmer on the hill.
Life seems simple, here, and the thought
brings to mind a verse from that famous
old Shaker song Simple Gifts: “And when

we find ourselves in the place just right,

"twill be in the valley of love and delight”
Here in Alaska, the many layers and
levels of life afford simple gifts, easy to find,

as enduring as songs. Ak

Eric Lucas is a contributing editor.

Alaska Airlines offers daily service to
communities throughout Alaska.

Book tickets at alaskaair.com or call
800-ALASKAAIR. To book a complete
Alaska Airlines Vacations package, call

800-468-2248.
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The winter! the brightness that blinds you ...
The woods where the weird shadows slant;
The stillness, the moonlight, the mystery,

I've bade ‘em good-by—but I can’t.

Robert Service, “Spell of the Yukon”

W hirty years ago, living as a trapper in Alaska’s upper Susitna
Valley, I traveled on snowshoes nearly every winter day.
Against a tapestry of muskegs, spruce forests, and ice-covered
lakes and streams, T hiked uncounted miles, starting daily before
dawn and continuing through the bright hours into dusk.

At my cabin late in the evenings, worn from the winds, drifts
and adventures of the day, T would kick off my snowshoes, knock
the snow from my boots, and follow my headlamp beam into the
darkness where a woodstove waited to be lit. Dinner came next—
maybe moose stew and biscuits, black bear roast with canned peas,
or simply beans and salt pork with a hunk of crusty sourdough
bread—then I'd fall asleep to firelight dancing on the log walls,
images of wild tracks, whirling snowflakes and events of the day
lingering in my dreams.

Eventually I traded wilderness living for a conventional urban
routine, though my snowshoe days never really left me. The smell
of spruce smoke on December mornings or the sight of sunlight
falling like gold over snow-covered hills can stir familiar longings.

On its surface, winter in Alaska seems a silent season. The
lawn mower clatter, fishing-trip frenzies and late-night barbecues
of summer are long gone, replaced by a welcome stillness. The
sun burns briefly and dimly come November, hardly breaking the
horizon by December. On the solstice, winter’s shortest day,
Anchorage receives only five hours, 28
minutes of sunlight; farther north, sub-

Arctic Fairbanks receives three hours, 42

Nordic skiers, at
left, follow groomed
trails in Girdwood,
amid the Chugach
Mountains, near
Anchorage. Above,
a snowshoer enjoys
a fresh-powder trail
under brilliant blue
skies in Fairbanks.

minutes; and well beyond the Arctic Circle,
the sun that set in Barrow on November 18
won't rise again until January 23.

It's tempting this time of year to watch
television or curl up with a book. Maybe
take a nap.

But surrender is no option for outdoors-
loving Alaskans. Outside, beyond the fro-
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zen forests and snow-covered mountains, life goes splendidly on.

From November through the end of March, on any given winter
day, we can be found outdoors, embracing life, in a land as scenic

and exhilarating as any on the planet.

L 2 1]

“The Wild still lingered in him and the wolf in him merely slept.”
—TJack London, White Fang

arly last December, feeling out of shape and restless, I parked
lmm my truck near an undeveloped tract on the outskirts of

Anchorage, stepped into a pair of snowshoes and shuffled head
down into the silent woods. My course was random, the plan sim-
ple: I would establish a winter trail away from the noise and fuss of
city traffic—a path to enjoy not only that day, but on subsequent
visits, too, should the mood strike me. Along the way, I would
exercise body and spirit while working to ease that certain “wild”
that still lingers in me.

I started out breaking trail through snow nearly 2 feet deep, the
top 4 or 5 inches a freshly fallen, feather-soft powder. My new snow-
shoes—stubby contemporary models with aluminum frames and
nylon decks in place of webbing—seemed to work as well as my old
Alaskan Trails. Those old shoes, chucked years before at a garage
sale, were narrow and 5 feet long. Light but sturdy, they had tradi-
tional steamed birch frames and were webbed with babiche
(a term of French-Canadian origin for the rawhide strips once
universally used to build snowshoes). The Alaskan Trails had a
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classic look and feel that were evocative of old-time Alaska, but the
new ’shoes, an October birthday gift from my wife, promised to

take me where I needed to go.

Alaska’s Native people, particularly those of the Interior, and

residents of Arctic and sub-Arctic climates worldwide, have crafted

and used snowshoes for thousands of
years. Even today, in difficult terrains where
more efficient means aren't practical,
mountaineers, mushers and trekkers of all
kinds frequently turn to snowshoes.
Beyond that, snowshoeing has evolved to
transcend mere necessity and become, as
the Qutdoor Industry Association reports,
the world's fastest-growing winter sport.
Many interested in year-round outdoor
recreation have discovered that in addition

to making passage through rugged, snow-

Amid the snowy Nordic ski trails that weave
through places such as Anchorage’s Kincaid
Park and Fairbanks’ University of Alaska
campus, narrow crossings signal the pres-
ence of a new brand of winter outdoor
enthusiasts. The intersections—sometimes
emerging suddenly from alder thickets—
mark winter bike trails, specially cut and
groomed for this intrepid bunch hooked on
the exhilaration of biking in the snow.

The sport of cold-weather biking has led
to the invention of “fatbikes,” engineered

ALASKA AIRLINES MAGAZINE OCTOBER 2014

Alyeska Resort,
above, offers
challenging skiing
and a complete
luxury-resort
experience just

an hour’s drive
from Anchorage. At
right, winter
enthusiasts explore
snowy trails on
fatbikes, outside of
Fairbanks.

for snowy single-track runs and even cross-
country winter riding. Mountain bikes with
studded tires work well in icy or hard-
packed snow conditions, but fatbikes have
“become the de facto standard for snow
biking,” reports the Fairbanks Cycle Club.
Wheel widths ranging from 3 to 5 inches
(normal mountain bike rims are about

1.5 inches wide) combined with low tire
pressure create a snowshoe effect. Cyclists
essentially “float” over loosely compacted
snow in situations where narrow-rimmed

Nordic and alpine skiing

are eagerly embraced here,

the sports forming the impetus _,

behind many community &
clubs and groups.

tires would dig in and sink.

As with all cold-weather sports, quality
equipment, proper outdoor clothing, and
an intimate knowledge of the sport and
conditions are critical to safe riding.

To learn more about winter biking,
rentals and guided winter bike tours in
Anchorage, visit the Arctic Cycles website at
arcticcycles.com or Bicycle Commuters of
Anchorage at bicycleanchorage.org.

Also check out the Fairbanks Cycle Club
at fairbankscycleclub.org. —K.M.

m



blanketed landscapes possible,
snowshoeing also provides superb
exercise. A person snowshoeing
on a given winter day can burn
more than Goo calories an hour—
that’s 45 percent more calories
than walking or running at the
same speed, according to research
by SnowSports Industries Amer-
ica, a nonprofit trade association.

Of course, the snowshoeing
renaissance extends throughout
North America’s wintry regions, but few destinations pledge
more varied or immediately available opportunities to step out,
get in an excellent cardiovascular workout and enjoy some of the
world’s most beautiful scenery than Alaska. Snowshoes can be
purchased for around $125-$300 per pair, or rented for about
$15 per day from outdoors retailers in most of the state’s larger
communities.

Hundreds of miles of snowshoe-friendly public-use trails are
available in and around Alaska’s cities—{rom Juneau to Anchorage
and north to Fairbanks. Whether visiting Alaska’s largest city in
February to attend Anchorage’s annual Fur Rendezvous celebration
(a to-day winter festival sometimes billed as the Mardi Gras of the

North) or dropping into Juneau, the state capital, or Fairbanks, the

Alaska has a
number of options
for alpine skiing,
including Hilltop
Ski Area, owned
by a nonprofit
dedicated to
providing recre-
ational programs
for Anchorage
youth.

Golden Heart City, on business for a day or two, snowshoeing

promises an easy, healthy and inexpensive diversion.
L X 1

“To one who lives in the snow and watches it day by day, it is a book
to be read.”
—TJohn Haines, The Stars, the Snow, the Fire

"he afternoon was cold on the high ground, and dipping even

! lower in the hollows and creeks. I felt my beard freezing right
away—a sort of dry, sticking sensation produced as frost collects

under the chin and nose. For the first mile, I broke trail along a
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ridge overlooking a creek, stamping my
way beneath tall birches bent like arches

under heavy loads of snow.

Here and there I encountered stories

ES c A P E YU U R K E N N E L written in the snow: The deep posthole
B spoor of a cow moose and her yearling

calf recorded a morning spent feeding

on willows; the shallow prints of snow-
shoe hares and red squirrels crisscross-

ing a small glade suggested a moonlight
dance the night before. And descending
into the creek I was astonished—
delighted—to find in the snow the signa-
ture of a long-lost friend: a pine marten.

Nearly unmistakable, marten tracks
are distinguished by their size (similar
in dimension to those of a house cat)
and distinctive paired paw-print pattern.
Cousins of the Russian sable, marten
are tree-climbing members of the wea-
sel family, related to ermine, mink and
wolverine. They are wilderness crea-
tures most often associated with Alas-
ka’s farthest-flung corners. To find one
living within a mile of a busy Anchorage
thoroughfare—and not more than three
miles from my own home—was a wel-
come surprise.

Afloat on my snowshoes, T marched
along, following the tracks down the
ridge, over logs and through an alder
thicket. Where, I wondered, might this
cat-size beast lead me? As it happened,

it took me back in time, to when I'd

anCh%T\.ﬁ.gg spent my days “watching the snow,” as
the late John Haines (a poet laureate
VisitAnchorage.com and trapper once himself) wrote, “Read-
ing what is written there, the history of

the tribes of mice and voles, of grouse

and weasel, of redpoll and chickadee,

hunter and prey.”
Even the most brilliant doctor cannot save a life if the patient isn’t there.

AFW has partnered with
Alaska Airlines for 10 years
to help people fly to and
from medical treatment.
Please donate your Mileage
Plan™ Miles to help those in need get to and from
critical healthcare.

nowshoeing is popular among

" some Alaskans, but skiing is near
and dear to the hearts of many more.

Nordic and alpine skiing are eagerly

Visit the website www.angelflightwest.org or scan the embraced here, the sports forming the

QR Goste Jo;dancle milee. ﬁ%ﬁ T impetus behind many community clubs
o1
Angel Flight West arranges free air transportation in response to arid groups. o
health care and other compelling human needs. Groomed Nordic ski trails are preva-

lent in and around many communities,
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Fueling the Trident Cannery in Akutan, the City of
King Cove and warming the home of Tom and Annie Hume.

As Maska residents, we know what it takes
to keep the home fires burning, no matter
how far away they are. So we developed a
barge distribution network that allows us

to provide reliable, cost-effective fuel and
freight delivery to homes and businesses
even when rivers are running Low. Now folks
like the Humes can count on having the fuel
they need, when they need it. And knowing
that Delta Western will do whatever it takes
to keep Fueling Alaska Safely.

For all of your quality fuel needs,
call us toll-free at 800.478.2666
www.deltawestern.com

G’Delfa Wesfern, Inc.
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with more than 100 miles of Nordic ski
trails groomed for classic cross-country
and skate skiing available in Anchorage
alone. Popular Anchorage-area trails are
included at Kincaid, Far North Bicenten-
nial and Russian Jack Springs parks.
Elsewhere, skiing opportunities can

be found at the Beach Lake Trails in
Chugiak, the Matanuska-Susitna Bor-
ough ski trails near Palmer, the Birch
Hill trails in Fairbanks, and the Eagle-
crest and Mendenhall Glacier trails near
Juneau. Trails in Anchorage, Fairbanks
and Palmer offer lighted sections conve-
nient for after-work nighttime skiing.

Downhill skiers and snowboarders
visiting the Anchorage area need look no
farther than Alyeska Resort, 40 miles
southeast of town. Billed as Alaska’s
premier downhill and alpine ski resort,
Alyeska receives around G50 inches of
snow annually and features 2,500 vertical
feet of varied terrain. Alyeska’s alpine ski
season sometimes exceeds 150 days.

Anchorage-area downhill skiers short
on time or just learning the sport can
get started at Hilltop Ski Area, justa
15-minute drive from downtown Anchor-
age, while Arctic Valley Ski Area, north-
east of town, offers four open bowls, a
terrain park and 2;5 trails that receive
about 250 inches of snowfall each winter.

Eaglecrest Ski Area, on Douglas
Island near Juneau, is a popular South-
east Alaska destination. Featuring 36
marked alpine runs and access to some
superb backcountry skiing, Eaglecrest
boasts 1,540 feet of vertical drop and an
average snowfall of 350 inches.

As with snowshoes, skis and boots
can be rented by the day in Alaska’s
larger communities. Find rentals at
places such as REI and Alaska Mountain-
eering & Hiking in Anchorage; Alyeska
Resort in Girdwood; Beaver Sports in
Fairbanks; and Eaglecrest Ski Area or

Foggy Mountain Shop in Juneau.

laska’s winter days own a rare, cold

beauty, but they're also quite short.
Seems I've barely started my new snow-

OCTOBER 2014  ALASKA AIRLINES MAGAZINE



FAIRBANKS

©

FAIRBANKS

Order your free Visitors Guide on

Fairbanks, Denall,

Interior & Arctic Alaska.

1-800-327-5774 « www.explorefairbanks.com

n at 101 Dunk tin Downtown Fai

WORYIAGKS

IN THE BEAUTIFUL GOLDSTREAM VALLEY
8 EASY MILES FROM UNIVERSITY MUSEUM

v
Featuring Alaskan Seafood, Prime Beet,
Large Appetizers, Sandwich Menu
All Major Credit Cards
v

Off-Premise Liquor Store

v
Open daily 11 A.M. to 10 P.M., Fri.-Sat. to 11 P.M.

Serving Lunch and Dinner » Weekend Breakfast
Reservations Accepted
(007) 455-6666
Call for Directions

Two Locations:
West Valley Plaza
4001 Geist Road
Fairbanks, AK 9909 §
(907)457-5282

13130 Biscayne Boulevard
North Miami, FL 33181
(786) 332-4254

Come and enjoy pizzas from our wood-fired oven,
fresh roasted coffees from around the world, decadent

desserts and specialty espresso drinks.

www.alaskacoffeeroasting.com www.acrcmiami.com

THE TURTLE CLUB

For an evening
of fine dining

Featuring our

famous

PRIME RIB & PRAWNS
Lobster, Halibut &

King Crab

(includes salad bar)

10 Miles Old Steese Highway
Fairbanks, Alaska

For Reservations (907) 457-3883
E-mail: turtle@polarmet.com
Fax (907) 457-4789
www.alaskanturtle.com

Major Credit
Cards Accepted

elles

Fainbantes, Alarka

Wine Spectater's "Award of Excellence”
i ve wiaied (60
fon food this good!”
575 1st Avenue in the Marriott SpringHill Suites
Reservations: 907-450-0555

Are you looking to make a change?
Come to Fairbanks, Alaska!

Tanana Chiefs Conference, based in Alaska’s Golden Heart City,
offers a wide array of career fields with the opportunity to make a
difference in the health and wellness of the Interior Alaska Native people.

Currently hiring for the following positions:

e  Case Manager (RN)
*  Dental Health Aide Therapist
*  Executive Director of Information

*  Health Information Systems Manager
*  Meaningful Use Program Manager

Medical Director (Physician)

*  Optometrist

¢  Physical Therapist

¢ Physicians

Quality Management Director
*  Registered Nurses

Competitive Pay & Benefits, 30 Days PTO, Signing Bonus, Relocation Assistance, Eligible for IHS & NHSC Loan
Repayment Programs, Tuition Assistance, Short Term & Long Term Disability, Profit Sharing Plan, 403(b) Plan.

Apply online at www.tananachiefs.org

TEC is an equal apportunity emplayer affording Native preference under PL93-638. AA/M/

/. Drug Free Workplace. Bacl hecks required for all pa:




shoe trail before the sun, stuck in the
E x o n M o b i I treetops even at its zenith, sinks out of
sight completely, leaving the surrounding
Energy lives here® country in shadow. The Chugach Moun-
tains, standing tall in the background,

seem oddly distant, backstage-lit in pink
alpenglow.

I've reached the creek, my turnaround
point, and can hear it gurgling cheerily
beneath a thick sheet of ice. Hoarfrost-

i coated willows and alders, branches fat
| — k- and fluffy with icy white rime, border
the channel.

New tracks are visible: A female mink
(the small-size prints indicate the ani-
mal’s gender) has poked around the
willows hunting mice, and a pair of
coyotes has trotted upstream, headed in
the direction of a beaver pond. Best of

all, a slender trough plies the snow in

the creek’s center—river otter.

Otters slide over the snow on their
bellies, leaving distinctive furrow-like
trails. Feeding mostly on fish, they hunt
under the ice, entering streams in places
where fast-flowing water remains unfro-
zen. To find otter tracks at the edge of a
city of 300,000 is a precious gift

indeed—the happy result of nature at its

best, running wildly but quietly, within
an easy walk of city skyscrapers.

The temperature is dropping. Time
now to turn around and hike back up the
trail under a gathering crowd of stars. T
can hear Anchorage traffic faintly in the
distance. Over the mountains, a full
. moon scales the back sides of the highest
Learn more radarbears.com . T peaks. Caught between past and present,
there’s no denying the wild still lingering

in me. Today, though, I've seen enough;

the wolf for now is satisfied. In a heart-

. beat, I've turned and regained my stride.
Tablet frlendly Back to the trail [ go. Ak

While at home or during your travels, use your iPad

or other tablet device to read our digital editions, Ken Marsh is a freelance writer living
which offer engaging, insightful travel articles to in Anchorage.

help you plan your next getaway, plus additional

information from our advertisers. Alaska Airlines offers daily service to
www.inflightpubs.com communities throughout Alaska.

Book tickets at alaskaair.com or call

7%#7%7/”&% ﬁw o 800-ALASKAAIR. To book a complete

G R pla Alaska Airlines Vacations package, call

800-468-2248.
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Inns & Hotels

INNS & HOTELS

SILVER REWARDS.
) ‘()9’/ ‘e
C
Silver Rewards is a generous hotel travel program that rewards

you for being our loyal guest. By joining, you will immediately
begin earning points to apply toward valuable rewards.

By making Silver Cloud Inns & Hotels your home away from

home in the Pacific Northwest, you earn limitless points to
use toward rewards like Free Rooms, Jacuzzi Suites,
Alaska Airlines Mileage Plan™ Miles and Cash Rewards.

Silver Cloud Inns & Hotels offers comfort, convenience and
benefits when you stay with us. It’s quick. It's easy. It’s free.

FOR RESERVATIONS:

B A i = l!‘} 4

rad

SilverCloud.com
or

800.551.7207

PORTLAND, OR

MUKILTEO - WATERFRONT TACOMA - WATERFRONT




ANCHORAGE

DON'T GET YOUR

anchorage

big wild &Jlife

VisitAnchorage.com

ARCTIC
CHIROPRACTIC

www.arcticchiropractic.com

Alaska Owned & Operated
“Life is good when you’re PAIN FREE”

In Alaska call 1-

TREATING

# Headaches P

4 Neck Pains

# Low Back Pain

# Muscles Strains/Sprains
And Sore/Stiff Joints

# Whiplash/Accidental Injuries

# Chiropractic Adjusting &~
# Myofascial Release
% Physiotherapy
# Rehabilitation
Exercise Instruction

#* Massage
- Anchorage Midtown. .. (907) 561-4474  Kotzebue...... (907) 442-4435
i Anchorage South...... (907) 243-0660  Nome......... (907) 443-7477
Bk Barrow ............. (907)852-3099 Palmer........ (907) 746-7842
e EEL Bethel.............. (907)543-7600 Sitka ......... (907) 747-2726
e a"%_:: - Delta Junction. ....... (907) 895-5055  Soldotna...... (907) 420-4949
B I Dillingham. . ......... (907) 8422300  Unalaska...... (907) 581-3550
Dutch Harbor ........ (907)581-2204 Valdez........ (907) 8358777
L Fairbanks ........... (907) 451-7246  Wasilla ....... (907) 892-7246
duneau ............. (907)790-3371  Seattle........ (206) 749-0169

ARCTIC
REHABILITATION
& PHYSICAL THERAPY

Now Open In | ANCHORAGE (907) 27-REHAB (277-3422)
BETHEL (907)- 543-7601

BARROW (907) 852-3099

DUTCH HARBOR (907) 581-2204

FAIRBANKS (907) 451-7246

Proud to Announce the Grand Opening of our new Seattle Location

ARCTIC Formerly Seattle Physical Medicine
CH | ROPRACT' C 2004 Fairview Ave. Seattle WA 98121
& PHYSICAL MEDICINE ~ (206) 749-0169

‘

B PHYSICAL NEDKIE Conveniently located in Downtown Seattle!

©— M OF ANCHORAGE
85 Delipxe;Boutique;
Moderate and Original Rooms
10 Minutes to Downtown
Free Airport Shuttlé,
Limited Freezer Space available
Complimentary Breakfast
Free Wi Fi
Jacuzzi Suites Available -
4400 Spenard Rd., Anchorage, AK 99517
1.800.4PUFFIN (9207) 243-4044

www.Puffinlnn.net

QIVIUT

ALASKAN HANDEKNITS
A unique gift of
wearable masterpfeces.
by Musk Ox

Producers” Cooperative

604 H Street, Dept. AAR
Anchorage, Alaska 99501

OOMINGMAK

1-888-360-9665 * www.qiviut.com

. EUROPEAN-STYLE DINING .

Caf
Am%t%r am

2| LocAL & EURCPEAN TAPS
50 EUROPEAN BOTTLED BEERS
INTERESTING WINE SELECTION

BALL IN A RELAXING & CASUAL ATMOSPHEREN

530 E. Benson Blvd.
Anchorage
Alaska

907.274.0074 p
907.274.0077 f




THE HISTORIC

ANCHORAGE
sl JOTEL

CLASSIC CHARM.
/Maéw5w€%ﬂ

The next time business or
pleasure brings you
to Anchorage, stay in the heart
of downtown at the
Historic Anchorage Hotel.

Exquisitely restored,
the Historic Anchorage Hotel
offers superior service and
luxury accommodations —
at a price you can afford.

WHEN
Business Gfdg

The hotel has two
remodeled meeting spaces
that can accommodate 125,
and are perfect for business
conferences, meetings
and special events.

1-800-544-0988
www.HistoricAnchorageHotel.com
330 E Street (next door to the Hilton)

ANCHORAGE

A Fresh ldea For The Perfect Alaska Gift

We have a variety of gift packs available, or you can create your own. We provide
door-to-door, one-day delivery of fresh or frozen seafood from Alaska to most U.S.
cities via FedEx. Visit our web site, one of our retail locations, or call 1-800-770-2722.

Two Locations in Anchorage E

gue

Downtown Muldoon
1020 M Street 301 Muldoon Road =
(907) 272-3474 ext.| (907) 272-3474 ext. 2 E -

* salmon

* shrimp

* king crab

* scallops

* smoked salmon
* lox

* prawns

* arctic strips

* halibut

The original “where everypody
knows your name par”!

NON-SMOKING ESTABLISHMENT

'\ﬁ'f’ Darwin, the owner of this world famous bar,
=~ insists on his all female staff running an old
‘ fashioned bar featuring craft and domestic
beers, a premium well and an honest shot.

Voted the Best Popcorn,
Best Jukebox and Best Small Bar.

Darwin’s signature drink is the Cinnamon Red
Hot and is the world’s biggest seller
of Cinnamon Schnapps.

®

]

Darwin’s Theory
¥26 G Street
Anchorage, AK 99501

(907) 277-5321




COURTESY: NEIL KELLY INC

P> High-efficiency Energy
Star appliances, such as
this refrigerator, help save
on household electricity
costs, freeing resources
for projects such as roof-
top solar panels.
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Natural gas—
fueled fireplaces add
the warmth of flame
to living rooms,
offering both extra
heat and visual
appeal, and providing
a lower carbon foot-
print than classic
wood-burning
fireplaces.
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The Comiforts
of Home

Stay cozy and warm while
saving money | By Debra Prinzing

The 1910 cottage that Portland residents Kate and
Amy Forester share with their small child used to
cost more than $200 a month to heat during the
Rose City’s chilly winters. For a 650-square-foot
house, that seemed way out of line to Kate Forester,
an environmental designer.

“When we bought the house four years ago, it
had gaps between the doors and very little insula-
tion,” she recalls. “We tried to boost our efficiency
and improve our comfort levels by buying energy-
efficient appliances and adding insulation in our
attic, but it didn't make a huge difference, so we
decided to obtain professional help.”

Then the couple learned about Clean Energy
Works, an Oregon nonprofit provider of home per-
formance upgrades. The agency offers a free energy
audit and helps property owners obtain financing to
make their residence safer, more healthful, more
efficient and comfortable.

Clean Energy Works matched the Foresters with
Neil Kelly Inc., a Portland firm that specializes in
home performance renovations. The audit deter-
mined how much warm air was seeping out of the
Foresters’ old house. By installing window and door
seals and adding a heat pump (a system that uses
outside air to heat a home in winter and cool it in
summer), the couple found they could make their
home 30 percent more energy efficient.

“Our goal is to have the energy savings offset the
cost of the loan we used to pay for the upgrades,”

Forester says.
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A Created in Portland,
Indows are easy-to-install
versions of the classic
storm windows, and are
placed inside the house,
rather than outside,
boosting heat retention.

@ Energy Savings
Combined upgrades can
reduce energy use up to
30 percent.

® Comfort
Enjoy warmer winters,
cooler summers and use

all of your space.

® Health & Safety
Reduce unseen risks to
your family's health and
protect against earth-
quake damage.

Renewables
Take charge of your energy
future—generate your
own! Reduce utility
reliance with solar.

@ Durability

Increase the life of your
home by preventing
cumulative damage from

weather and age.

Home Value
Document your upgrades
with an Energy Perfor-
marnce Score to make
your home more valuable.

ALASKA AIRLINES MAGAZINE

The math is simple—an energy audit, a new
heating device and new seals, totaling about
$8,000 (including rebates), should yield winter
savings of $60 a month. That willadd up to a
sizable amount of money in just a few winters.

But there’s more than a bottom-line cost-
benefit equation at work. While Western sum-
mers draw residents outdoors to enjoy the com-

fortable weather, for six months the climate sends

us back inside much more often. And there we

seek the sensation of warmth, both physically and psychologically.

That warmth isn't free; thus the current emphasis on squeezing

more energy efficiency out of our homes. Energy costs are rising

everywhere now, and home heating needs are prompting home-

owners, builders and designers to seek improvements.

Today, an entire industry supports efforts to keep homes

greener, warmer and more eco-friendly. And experts say upgrading

a drafty domicile, as the Foresters did, is one of the smartest things

you can do to cut the heating bill and create more warmth.

Whether small or large in scope, many options yield almost

instant results, allowing you to be comfortable—and do the right

thing by the environment. And many energy upgrades come with

Kitchen/Bath
Ventilation
seee

Insulation:

Attic Slope

Attle Wall

Attic Flat
L1

Faucets and
Shower Heads
L 1]

Wall Insulation

Rim Joist Insulation
ae

Leak Sealing ————e'}

Oil Tank

Decommissioning
(T}

Duct Sealing &
Insulation
(T

Radon mitigation:

8 N7

REAL ESTATE

incentives or rebates from local agen-
cies, as the Foresters found.

Like adding compost to garden soil
before ever planting a single rose, the
steps you take to seal up a leaky home
should precede major equipment
investment or home decorating. Heat-
ing and cooling are the top energy
expenses in most homes, according to
Energy Star, a program of the U.S.
Environmental Protection Agency, and
keeping the warmth inside is the best
way to economize. Whether you just
want to be comfortable indoors this
winter or cut your power bill in half,
it’s best to take a holistic approach and
assess your entire home at once.

“We look at all the systems in a
home and how they interact to find
where you can make the biggest differ-
ence,” explains Chad Ruhoff, vice

president of energy services for Neil

Solar

Lighting
L]

Windows
aece

Weatherstripping
a0 e

Floor insulation
ee

Radon mitigation:
crawlspace sealing &

ventilation
®

New Furnace

New Hot Water Heater

\tGap

Sealing & Ventilation
L]

A This schematic from Portland's Clean Energy Works shows “green” home improvements.
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Kelly Co., the firm that handled Kate and
Amy Forester’s recent home improve-
ments. “It all depends on the goals of the
homeowners and their specific living
environment. Maybe they want to save
money and reduce their carbon footprint.
Maybe their bedroom is in a poorly insu-
lated upper story and they just can’t
manage to get it warm.

“We come up with a custom-designed
plan for each house’s owners.”

Energy audits measure how much

warmth leaves your house and how

much chill enters. Typical problem spots
include attics and upstairs windows (where
warmth escapes) and crawl spaces and
basements (where cold seeps in), Ruhoff
said. “Most homes built 40 to 50 years ago
have way too much air moving through
them—in both directions.” Thus profound
improvements can be achieved by sealing
windows and doors, as the Foresters did, or
installing completely new units that are
double- or triple-paned.

While windows and doors are frequent

culprits, walls and roofs holding decades-old

HAND SELECTED HARDWOODS. TRADITIONAL
CRAFTSMANSHIP AND JOINERY. FURNITURE BUILT
TO LAST A LIFETIME. MANY DESIGNS AND WOOD
CHOICES. STANDARD AND CUSTOM SIZES. MADE
IN SEATTLE. DELIVERED CAREFULLY WORLDWIDE.
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insulation can lead to heat loss, too.
Contemporary insulation methods have
moved a long way past those familiar
pink rolls of batting, lengths of which are
cut to fit and stapled between studs or
joists. Modern blown-in insulation-
boosting techniques are more efficient
both during installation and afterward, as
the insulation particles make it into
tough-to-reach corners to provide much
more complete coverage.

For those who can't afford the expense
of re-windowing an entire house, invest
in better windows in rooms where you
spend the most time, such as the kitchen,
suggests Ruhoff. Or, try out a new prod-
uct called Indows. Designed by Sam
Pardue, a Portland-based entrepreneur,
the system is essentially an interior
storm window made of acrylic. It fits
almost inconspicuously within existing
window frames using a patented silicone
compression tubing system similar to the
tight seal on a refrigerator door, and is
easier to install than traditional storm
windows. Indows can save up to half the
cost of double-paned replacement win-
dows, while owners of vintage homes
appreciate the aesthetics of preserving
original wavy-glass or multi-paned win-
dows while reducing drafts associated
with old sashes and pulley systems.

Windows can also bring in heat if they
are situated to take advantage of the
low-angle solar rays in winter. But mod-
ern technologies to utilize solar power
provide added benefits, especially in a
region where historically low-cost electric
power meant many homeowners have
electric heat. Now sunshine can provide
the energy for that, too.

“Solar is probably the fastest growing
and most exciting technology in home
energy today,” says Jim Dow, managing
partner of Seattle-based contractor
Schuchart/Dow. “Today, solar panel
installations can be beautifully and easily
integrated into a home, so there’s been a
shift in the consciousness of consumers
and designers. Manufacturers are pet-
fecting roofing and tiles with solar panel
technology—it’s quite interesting.”

Thanks to government incentives,

OCTOBER 2014
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Relationships are everything.

Forty years ago, John Jacobi set out to change the real estate industry.
His focus? Put relationships before sales quotas. Relationships that
last not just for a transaction, but for a lifetime.

And while the leadership baton has been passed to us, the second
generation, the Windermere vision remains the same. Which means
whether buying or selling, you can expect integrity, professicnalism
and local market savvy every step of the way.

Discover the difference a true relationship can make.

o
Windermere

REAL ESTATE

WINDERMERE.COM




OVER $12 MILLION SOLD/PENDING IN 30 DAYS!

Luxury Understood! |
‘Marketing Mastered"™ '—‘

_Global Relocation Expert!

LISTED AT $3,000,000
Bringing Sellers & Buyers together,

ivel

no matter where you live! 1-888-888-8284

www.USA-Relocate.com
Terrie@TerrieCox.net

Text/Call 360.607.4100

#1 Individual RE/MAX Agent in WA 2013
#1 Individual RE/MAX Agent in the Pacific NW 2013
#57 Individual RE/MAX Agent in the USA 2013
Top 100 individual RE/MAX Agent in the World 2012

. . 1= RE/MAKX equity group. Each office
Premier Oregon and Washington Broker

independently owned and operated.

Your family deserves personal attention from their mortgage
lender. We offer the wide array o mortgage options you'd
expect from a large institution, ut with the personal attention
you appreciate when working with a local community lender.

CobaltMortgage

Community Lender. National Strength.

=Y cobaltmortgage.com | 877.220.4663

& 2014 Cobalt Mortgage, Inc., 11254 Kirkland Way, Suite 100, Kirkland, WA 98033. Toll Free: (877) 220-4663; Fax: (425) 605-3195. NMLS Unique
Identifier: 35653; Arizona Mortgage Banker License #og0g8a1; Licensed by the Department of Business Oversight under the Califomia Residential
Montgage Lending Act.; Regulated by the Colorado Division of Real Estate; Nevada Mortgage Banker #3723; Nevada Mortgage Broker #3725; Oregon
Mortgage Lender License #ML-2991; Washington Consumer Loan License #520-CL-48866. Ticket #2014040410001618
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NOW YOU'RE
GETTING WARM

P> Here are some top choices for
enhancing winter warmth:

1. Nest Learning Thermostat This
“smart” thermostat automatically
helps save energy when you're away.
You can control it from anywhere
using your smartphone, tablet or
computer. 2. Tankless Water Heater
Tankless or on-demand hot water
heaters are more energy efficient
than traditional units because they
heat water as it is used, rather than
heating and reheating in a 7o-gallon
tank. Builder Jim Dow, of Schuchart/
Dow, runs his 2,500-square-foot
home on a single on-demand unit.
While installation may cost up to
$5,000, the energy savings and
comfort advantages (you never run
out of hot water) are significant.
Electric and
3. EcoSmart Fire Designer Faith
Sheridan recommends the clean,

gas systems are available.

odorless, bioethanol-burning fire-

Wi, o

place system that throws off a sur-
prising amount of heat. You can
convert a wood- or gas-burning fire-
place with an EcoSmart insert or
install a system during new construc-
tion or renovation. 4. Pendleton
Throws Pendleton Woolen Mills’
classic “Glacier Park” throw, honor-
ing Montana’s famous national park,
1s perfect for providing additional
warmth in winter.—Debra Prinzing

ALASKA AIRLINES MAGAZINE



NEW HOMES * COZY COTTAGES # SHOPPING * DINING

QYHUT By,

A SEASIDE VILLAGE

Ocean Shores, WA

r) 1. r= _/_J_

At Oyhut Bay, we are creating a totally walkable, bikeable kind

of community. Lots of places to go. Miles of ocean beach to

explore. Shopping to do. Clams to dig. And nearby golf to play.
But, occasionally, there are those moments when just sitting
with a good friend and a clear horizon is good for the soul. ',(\

\ Jho
NATURAL SIDE
OF OCEAN SHORES

At Oyhut Bay a variety of beach style, new Learn more at For quick info, call or text

homes and cozy cottages are under construction. OYHUTB AY
_ i .com  425.247.3303 e

Furnished models will open in early 2015.

‘r

matrix

TRAILS * KAYAKING ON THE CANALS + DRIFTWOOD BEACHES * NATURE RESERVE
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CONTINENT,

$1,350,000 | DOWNTOWN SEATTLE

1521 2ND AVENUE =

$1,595,000 | DOWNTOWN SEATTLE

SIDENCE #1001

RANKED IN THE TOP 1% OF BROKERS IN THE US.
CITRONE-PARTNERS.COM | 206.227.7849

s CALL OR TEXT

0100 Main St, Bothell 425.486.5833
www.bothellfurniture.com

130

$819,000 | DOWNTO!

=
A LA REipeRer

N SEATTLE

Sotheby’s

INTERNATIONAL REALTY

Realogics

TOP RATED
\.[ by a local consumer
group, as seen on
KOMO News

1 mife west of exct 24
(Beardslee] from 1-405

»

Locally owned since

STORE HOURS: M-F 10-6
Sat 10-5:30, Sun 12-5

from page 126  solar power has moved
into the mainstream. Neil Kelly Co.
recently installed a $16,000 solar system
at a home in Portland. “Incentives and
tax credits paid for almost 8o percent of
that” Ruhoff reports. “The panels will
yield $400 to $500 in electric cost sav-
ings each year.”

According to Faith Sheridan, a Seattle
interior designer, “windows are impor-
tant for enjoying views and bringing light
indoors, but they can also be the biggest
reason you gain or lose heat indoors.”

The ancient solution to that problem
has been draperies, but like most textiles,
draperies create a perception of warmth
without improving room temperatures
very much. Sheridan often recommends
interior window shades. “Sun shades
have become very popular—an alterna-
tive to draperies,” she says. “Made of a
mesh fabric, they allow you to see
through to the outside while also control-
ling the amount of heat you lose or gain.”
She prefers manufacturers such as
Lutron and Hunter Douglas, whose
shade systems can be customized to suit
the client’s light and warmth preferences.
“It’s still nice to add drapery panels on
the sides of these shades to visually warm
up the room,” Sheridan adds.

Since most Americans no longer rely
on wood-burning to heat our homes, the
desire for a fireplace is largely emational
and aesthetic. “Most people don't want to
lug wood around,” says interior designer
Sheridan, “but the psychological appeal
of fire remains. 1 made the decision
myself to switch to a gas fireplace insert
in my Seattle condominium.” Sheridan’s
choice is a popular one these days: many
gas fireplaces are found in new condos
and homes alike, because a flame con-
veys warmth in a season during which
atmosphere matters more because peo-
ple spend far more time indoors.

“What a fireplace adds is mostly sym-
bolic,” Sheridan said. “Getting cozy.
Warming yourself. Even if it’s not a
source of heat, the fireplace provides the
subliminal message of home.” sk

Debra Prinzing is a Seattle-based writer.
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FIREWEEDCENTER.COM

The Fireweed Business Center is Anchorage’s newest upscale office
space. Designed and built by CIRI, this professionally elegant building
with sweeping views of Cook Inlet and the Chugach Mountains uses

advanced technologies to maximize spatial comfort and energy efficiency.

Lease options available today
Call CIRI Real Estate at 907-263-5198

F WEED
BUSINESSCENTER




.

o 1 1] ]

JACKSON ST.

TRANSIT HUB

I-5 & 1-20
INGRESS/
EGRESS

CENTURY
LINK
FIELD

E. MARTINEZ DR,

HOME PLATE
CENTER

LIGHT RAIL

'S ANN3AV LS
‘S ANN3IAV HLV

Superior Visibility
Class A Office Space

Make your move to Home Plate Center -
designed for forward-thinking businesses.
Innovative architecture and technology

is built into every square inch keeping
progressive companies at the top of their

game. Take a tour today.

HOME PLATE

CrE INETHVESR

ACCESS

-5, 1-90, Hwy 99, transit

VIEWS City, Elliott Bay & Mt. Rainier
SPACE Two building office campus,
225,222 SF of Class A office,
high ceilings, large floor plates
GREEN Achieved LEED’ Gold certification
TECH Fiber carrier options, 24/7 security,
on-site backup generator
PLAZA Retail, public art
MORE Abundant parking, great room

lobby, conference room, bike storage

HomePlateSeattle.com

For more information, please contact:

Scotta Ashcraft | +1 206 292 6063 | scotto.asherafi@cbre.com
Dan Stutz | +1 206 292 6097 | dan.stutz@cbre.com
Dwight Newell | +1 206 292 6094 | dwight.newell@cbre.com

CBRE A

AMERICAN LIFE
INCORFORATED

1) 2074 CBRE, Inc. This information has been obtainad from sources believed reliable. We have nat verified it
und make no quarantes, wamanty or representation ohout it. Any projections, spinions, assumptions or astimates
wsed are for exomple only and do not reasesent he current or future performance of tha property. You and your
odvisors should conduet o coreful, independsnt investigotion of the property to determin o your sotisfaction the
suitobility of the property for your needs. Photas herein are the property of their respective owners ond use of
these imoges without the express writien content of the swner is prohibited. 1l 7-22-14
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Home Away
from Home

Sales are soaring for vacation
retreats | By Skip Ferderber

Northern California residents Terry and Cindie McMa-
hon’s house in Kukui‘ula, on the south coast of Kaua'i, isn't
just a second home. It’s a central part of their lives, which
span two locales separated by thousands of miles. And the
island part is notably more relaxing.

“When our plane touches down in Lihu‘e, we feel our
blood pressure go down on the spot,” says Terry. “The
island just has a slower pace of life, the people are lovely,
there are so many marvelous things to do ... and that
includes just being at our home, which is up on the hill-
side with 180-degree views of both ocean and mountains.”

OCTOBER 2014

REAL ESTATE

<« Kukui‘'ula's cottages
reflect island plantation
style, and saltwater recre-
ation is just steps away.

After visiting Kaua‘i regularly for
decades, the McMahons bought a lot in
2007 at what was then a brand-new
planned resort community on Kaua‘i's
south side. Their custom home was com-
pleted in zo11, and, now retired, they
spend up to 15 weeks a year at Kukui‘ula
and envision even more time on the
island in the future.

“We're exceptionally happy we planned
for this,” says Terry.

They are not alone: A second home
constitutes a powerful and fast-growing
part of the American dream. Last year,
more than 717,000 American families
embraced this dream, with that many
vacation homes sold in 2013, according to
the National Association of Realtors. In
fact, this segment of the real estate econ-
omy was remarkably strong: Vacation or
second home sales were 13 percent of all
transactions—the highest percentage
since 2006—and rose 30 percent com-
pared to 2012.

According to Richard Albrecht, presi-
dent of the Kukui‘ula Development Com-
pany, Kukui‘ula includes both pre-built
homes and lots. Prices for single-family
homes built by the resort—which are
called “cottages”™—are in the $1 million to
$3 million range. Lots are available start-

ing at $600,000, with prime oceanfront
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Drummond | $17 500 ,000
B‘SOOSf [uxury Iodge wiih 5,0bOsf
& ing cabins, multiple outbuildings.

8,200 acres nestled on the Clark
Fork River, indoor/outdoor shooting

Heddow Villy Ranck

848 Sweathous'é/Creek Road
S Victor { $6,950,000

4 Bed, 7 Bath, 9.700sf luxury
lodge w/superior craftsmanship
throughout. Available with 62-250

Mountains

RY ,ﬁ/ft/( /\_{/( /&/{4/{

$1,800, 900 $3 950, 000

¢ home. Total of 151+acres private
land on both sides. True western
living with all modern amenities.

Acreage options.

Custom Home on 3.8 Acres

2932 Starlight Drive
Missoula | $2,630,000

{, Custom 7,500sf luxury home, with
3 exceptlonal details throughout

' spacious master, gourmet kitchen
| and multiple decks. Guest house,
sport court, indoor pool and sauna
room. Rare 3.8 park-like city acres
with amazing views.

o~
Burr Creck /)\/mf
Victor | $259,000-$1,300,000

Carefully designed luxury devel-
opment. 26 acres of community
space. 5-20 acrea parcels, luxury
{ 4,000sf home under construction.
Between Bitterroot and Sapphire
Mountains. Fred Burr Creek runs

321 North Higgins Ave
Downtown Missoula
406.541.7020
GlacierSIR.com

Each Office is Independently Owned and Operated

of multi-level outdoor living space,
guest house, two chalets, two hunt-

ranges. 18-hole frisbee golf course.

acre ranch, nestled in the Bitterroot

2062 Hawks Peak Drive, Florence

9 parceis rangmg from 12 24 acres
and one gorgeous 5,676sf custom

through property, equestrian area.

Dawn Maddux

Managing Broker
406.550.4131

dmaddux@glaciersir.com

4 /\)\(/Eﬂ-fu{ /Q’_J{Of:

32526 McLeod Road
Arlee | $9 200 000

- 1 ?20+f~ acre ranch nestled in the
Mission Valley. 680 irrigated/1,000
pasture acres, gravel pit,custom
6,900sf log home, orchard, pond,
hunting area. Top hay producer in
area.

I rvate ///!m.rwé’ z/{rm/‘/
o

2761 Contour Road
Missoula | $4,950,000

Over 9,000sf in ultimate quality and
design. 5 bed/+bonuses, 7 bath,
exquisite features and finishes, spa-
cious courtyard. Private 10.5 acres,
1 acre organic vineyard. Minutes to
downtown and university.

é&ﬁ;mk‘r/ ;"'/,.ﬁ/fm téctu.s
/

11330 Moccasin Lane
Frenchtown | $5,500,000
Rare opportunity to purchase 160

acres of unzoned land near Missoula.
Commercial, farm/ranch, or subdivi-

= sion. 154 irrigated acres, outbuildings.

Easy highway access.

4 Conistom Ly Home

3146 Pattee Canyon Rd, Missoula
$1,300,000-$1,500,000

Custom 5 bed/4 bath log home on
: up to 24 acres, amazing master,

i mountain views, floor to ceiling win-

dows, wrap around deck, oversized
shop w/indoor basketball court.
Acreage options available.

/Lyff ﬂl/é ﬁ%{%’z‘r/ e yr

~ L.
9393 Hwy 10 W | $2,500,000

113+ prime acres with highway front-
age. Preliminary preapproved 82 lot
subdivision with room for another.
Beautiful mountain and valley views.
Convenient access to Missoula,
Frenchtown and 1-90.




P> Suncadia, a resort
community, is set within
conifer woods on the drier
east side of the Cascades,
and offers golf, biking,
fishing and relaxation.

lots selling for anywhere from $5 million to $10 million. A design

protocol mandates that all the homes in the resort reflect

a 1930s Hawaiian architectural sensibility by requiring expansive

porches and lanais, double-pitched roofs, large windows and slid-

ing doors. Like so many such developments, Kukui‘ula resort

experienced a dip in activity after the 2008 recession, but has

recently seen sales come back strong as the stock market is in its

fourth year as a bull market.

One of the people taking part in the vacation-home surge of

activity is 54-year-old Dean Roeper of San Diego, who is building

TOP, COURTESY: SUNCADIA (2); BOTTOM, COURTESY: BIGHORN GOLF CLUB (2)
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four luxury homes at Kukui‘ula. A
successful real estate attorney, he and
his three partners recently finished
construction of a $3.9 million custom
home in Kukui‘ula, an expansive four
bedroom house, Hawai‘i plantation
style. It’s an airy, spacious one-story
building with sliding glass doors that
help bridge the difference between

indoors and outdoors; plenty of stor-

REAL ESTATE

age for the surfboards, surfing gear, or
mountain bikes that the area’s active
lifestyles call for; multiple master
bedroom suites.

Roeper and his partners occasion-
ally daydream about keeping the
fourth house once it's done. Roeper is
a lifelong lover of the athletic life:
college basketball player, cyclist, moun-
tain biker, skier and snowboarder,
among other sports. “For everyone in
our investment group, the lifestyle
over there is highly appealing, particu-
larly the mellow atmosphere and
outdoor orientation on Kaua‘i.”

At Suncadia, a resort community
80 miles east of Seattle on the drier
inland side of the Cascade Mountains,
the first half of 2014 was the develop-
ment’s best such period since 2008;
now, more than 650 homes have been
built in the 3,500-lot community.
Seventy custom homes are underway,

with a median value of $775,000,

4 The Canyons Course is
one of two championship
links winding through
Bighorn Golf Club, near
Palm Springs. Custom
homes here often include
stone and water features.
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SAMISH ISLAND, WA

Elegant Samish Island retreat on 3 acres w/210' of water-
front with outdoor pool and guest cottage. Architecturally
designed to maximize views. Northwest's best fishing/crab-
bing and only 90 minutes to Seattle or Vancouver, B.C. Drive
on island, no ferries. MLS#: 536517 | Offered at: $975,000
Sean Nielsen | 206.909.0622
sean.nielsen@sothebysrealty.com

Bob Wold | 206.550.0790 | bob.wold@sothebysrealty.com
www.SamishlslandRetreat.com

.
SEATTLE, WA

Nostalgic 1920s era meets modern day amenities while
retaining the charm and appeal of yesteryear. 1928 Brick
Tudor invites you to entertain from your private yet close-in
and perfectly sized property oasis.

5561 5 Holly St.

2,680 Sq. Ft. 3/2.75 8,400 Sq. Ft. lot

Offered at $899,000

Pamela Bellah | 206.619.2175
www.SeattleHollyHouse.com | www.SellingInSeattle.com

LANGLEY, WA
Whidbey Island Masterpiece - Created in 2008, situated on
almost 10 acres and 330 feet of waterfront. Extraordinary
gardens and views. Guest cottage. 5+ bedrooms,

7 bathrooms, library, sunroom, 4-car garage. Only one hour
from Seattle.

Offered at: $5,500,000

Scott Wasner | 206.910.1410

scott.wasner@rsir.com

LuxeLivingNW.com

OPENING A WINDOW TO THE WORLD

SEATTLE

BAINBRIDGE ISLAND | KIRKLAMD | AND BEYOND
206.448.5752 | View online at RSIR.com

Realogics

'S

Sotheby

LTY

DOWNTOWN SEATTLE, WA
New York style loft space created by Seattle designer Eric
Hentz (ACE hotel, Zeitgeist Coffee). Soaring ceilings, exposed
brick walls, unbelievable hardwood floors, raised sleeping
platform and oversized windows fused with edgy design
create an incredible home. Open storage shelves provide
space and wrap the kitchen and loft space for work or sleep!
Located in the heart of downtown in a historic building close
to SAM, the waterfront and the market. Offered at: $250,000
Denise Seavitt | 206.841.8788 | www.DeniseSeavitt.com

SEATTLE, WA

Stunning down to the studs renovated 4 bed/3 bath Seattle
Craftsman is a gardener’s paradise. Lincoln Park and its
stunning waterfront is only a block away!

Enrico Pozzo | 206.790.7874
enrico@seattlebydesign.com
Barry Bergner | 206.769.2958
barry@seattlebydesign.com
SeattlebyDesign.com

L

s
SEATTLE, WA
European elegance nestled next to the Arboretum. Tucked
behind a walled courtyard, this gracious 1925 residence is
beautifully designed with exceptional attention to detail.
$1,350,000.00. SOLD representing the buyers.

Shannon Vallentyne | 425.417.8060
shannon.vallentyne@rsir.com
Yvonne Lindbom | 425.681.1704
yvonne.lindbom@rsir.com
www.DreamTeamSeattle.com

@' Each Office Is Independently Owned and Operated. Seller reserves the right to change the product offering without notice.
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717,000

Total U.S. vacation
home sales in 2013

500 MILES

OR MORE

Distance from their
primary residence for
34 percent of second
home buyers

,-/, < N _\‘\

| Second home portion
| of all real estate |

transactions in 2013

fé7%

Second home buyers
who will use the house
for vacations and

family gatherings

/3%

|" Buyers who intend one
| day to make their
vacation home their

\
\_ primary residence /

/" 28%

|: Portion of U.S. second

| home sales in the
West (including

\ Hawai') /

|

reports vice president of sales and marke-
ing Richard Seay. While pine trees rather
than palms shade the landscape at Sunca-
dia, like Kukui‘ula it offers mountain
views, reliably sunny weather, and a wide
array of outdoor activities, including
three championship golf courses wind-
ing their way through pines and firs.

Seattle-area resident Brad Evered,
echoing Terry McMahon's comments
about Kukui‘ula, says his family’s house
at Suncadia is a “second life"—not just a
second home.

“At Suncadia, we live life in a different

OCTOBER 2014  ALASKA AIRLINES MAGAZINE



INSIGNIA

SEATTLE

IN THE CITY

SCill'flL" \N't‘lC()I‘l’lt_‘S d Neéw ﬂ'l(_’l'l'lh{_’i' to its

signature skyline. Forty-one stories of
modern city homes with stylish interiors,
abundant amenities and expansive views
of the city, Pugetr Sound and South Lake
Union. All coming together in the city’s

most CL‘HI]'J[ 1()Cél[i()l1 \’\.’il]"} [l](‘ b(jfx'[ Oir

Seattle at your front door.

NOW SELLING

Sales Center : 2200 6th Ave #110
Open Daily 11-6 : 206-728-6239

41st floor resident lounge // 7th floor open-air terrace with grilling and fireplace LIVEINSIGNIA.COM

gathering areas // Indoor lap pool and spa* // Steam room and sauna” One Bedroom Residences
) . ) ) ) . ) . riced from the $400,0005
Fitness atrium with yoga and pilates studio // Screening room with entertaining bar ’ 7 ¥

Two Bedroom Residences

Signature lobby by Mitchell Freedland // Outdoor pet retreat priced from the $600,0005

@



Does Your Hand Shake
When You...

Drink a glass of water? Write a note? Dial a phone number?

If so, you may be suffering from Essential Tremor. Dr. Ronald Young
from the Swedish Radiosurgery Center has successfully treated over
1,000 patients — more than any other physician worldwide — using
Gamma Knife, a non-surgical approach to treat Essential Tremor.

DRAWING SAMPLE BEFORE TREATMENT DRAWING SAMPLE AFTER TREATMENT

Learn more about Essential Tremor and find out if
Gamma Knife treatment is right for you.

1-206-320-7187 Swedish.org/essentialtremor

—
"+ SWEDISH

Financial Advisors — Are You Seeking
; 2 Best of Both Worl

."_7 = = .‘...I . I:(. m
Small Town Respect & Culture. .. Big City Business Support & Services!

Financial Advisors, have you ever wondered where “small town” respect and friendliness went?

Well, wonder no more. At Centaurus Financial, Inc. we respect all levels of production and strive to
help you grow your assets under management, while instilling a family atmosphere.
Coupled with that respect and value, however, is access to “Big City” services and support!

P> Set in the High Desert near Bend,
Oregon, Pronghorn offers sunny

weather year-round, plus access to
nearby Cascade Range activities.

COURTESY: PRONG

gear. We read more books, spend more
time outdoors in the sun. In the winter,
we do a heck of a lot of sledding,” Evered
says of their time in the vacation commu-
nity just over Snoqualmie Pass.

The Bighorn Golf Club, 1,100 feet
above Palm Desert in the Santa Rosa
Mountains, offers a broad panorama of
the Coachella Valley from every one of its
550 residential sites. The community is
built around its two championship
18-hole golf courses, which host a dozen
international competitions. More than
420 homes are completed. While pricing
starts at $1.5 million for a villa or lot, the
average home price is $4.5 million. Mar-
keting Director Theresa Maggio notes
that Bighorn is a “young” club: The
average age of its residents is 54 years
old. “We're a place for CEOs and success-

centaurus

Jinancial inc.

Corporate Headquarters
2300 E. Katella Avenue = Suite #200 * Anaheim, CA 92806

Corporate Office
320 East Neider Avenue * Suite #103 * Coeur d'Alene, 1D 83815

With Branch Offices throsghaut the U.S.

* Legacy Broker/Dealer

* Acquisitions Financing

“Quantum Leap” * Social Media Platform
Training Workshops * NO Administrative Fees
NO Proprietary Prod + Competitive Pay
Helpful Compliance and Transition
Succession Solutions

Far ntore information contact or visit

Kathy Swindell :
(800) 880-4234  WwwJoinCFLcom

An Independent Broker/Dealer - Registered Investment Advisor
MEMBER FINRA & SIPC
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ful entrepreneurs enjoying life: people
just being able to enjoy the fruits of their
success,” says Maggio.

While Bighorn is located in the arid
Coachella Valley, a different desert sensi-
bility is available at Pronghorn, an
Auberge-branded private gated commu-
nity set artfully amid ancient junipers in
Central Oregon near Bend. Pronghorn
features a Jack Nicklaus-designed 18-hole

OCTOBER 2014
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Dr. Brian McKay ft”

Transformations happen every day at Advanced Cosmetic & Laser
Dentistry in Seattle. People from all over are talking about the
breakthrough methods that promise the smile of your life.

There is a difference when it comes to the dentist you choose.
Experience counts, not just in what you have done but who does
the work. In Seattle, at Advanced Cosmetic & Laser Dentistry we
have the fussiest patients from all over the world plus we feature
unique, luxury surroundings and an attentive and professional
staff. Designed on purpose to meet the needs of our out-of-town
guests. Convenient overnight accommodations arranged for you at
Hotel Sorrento or another of our fine hotels.

Our total focus is on you. We only treat one patient at a time.
You are pampered from the very start with a limo ride to the
office. Whether you need Teeth By Tonight Dental Implants or
a Smile Makeover using cosmetic techniques imagine how you'll
feel when you finally get the most beautiful smile you've ever
desired.

Word is spreading about the quality of care and the efficiency
of these dentists. If you've been told it could take months to
complete your care, relax. We can usually accomplish everything

3§ i
,uls’ i

Wh y are sO man y
people flying to
Sea*—ttle;fto_see

I a—
[entistry

& 1-877-346-0600

with just a few visits. We reduce your time in the dental chair
to only what is absolutely necessary. We use advanced sedation
techniques so you don't feel a thing. Folks love it.

Concerned about cost? Be assured with our NEVER PAY AGAIN
policy. If any restoration we place in your mouth breaks or is
damaged we’ll replace it for free.

Our world-class dentists are trained and experienced in making
the impossible happen everyday. You can relax and feel com-
fortable. Sit back, enjoy the limo ride and we’ll take care of the
rest.

6 REASONS TO HAVE US BE YOUR DENTIST

« Experience Counts — We've Successfully Completed
Thousands Of Cases

« Teeth By Tonight Dental Implants - Replace Missing Teeth

e Advanced Sedation Options - Complete Your Treatment In
One Visit

* No Hidden Fees - Everything Included

e Never Pay Again Policy

e Saturday Appointments Available

Laura B.

www.acld.com - there is a difference!
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Know-how

and Know-who
meet here.

The UW Foster Executive

MBA has the region’s largest

EMBA alumni network.

With an Executive MBA from the
UW Foster School of Business,
you'll benefit from the expertise
of the Northwest's top business
school and join a vibrant network
of high-achieving graduates.
Classes are held in Seattle three
to four consecutive days each
month, so you can advance your

career without putting it on hold.

Foster EMBA

Executive MBA

W

Learn more at
foster.washington.edu/emba

golf course, and an 18-hole Tom Fazio
course, both melded into the area’s basalt
outcroppings. The 640-acre site includes
views of the snowcapped Cascade Moun-
tains to the west, and offers a wide range
of nearby sports including skiing, snow-
boarding, mountain biking, fly-fishing,
rock climbing, bicycling and whitewater
rafting. There is rarely snow at the resort
due to its lower-elevation High Desert
climate, says Deb Tebbs, president of
Bend Luxury Homes, sales agent for
Pronghorn. Prices start in the mid-
$500,000s for condos and reach $3.9
million for standalone homes.

And while there are multimillion-
dollar properties at the upper end of
these price ranges, Americans with more
modest incomes are buying vacation
homes as well. According to Lawrence
Yun, chief economist for the Realtors
association, its study of vacation home
sales shows that individuals earning
$85,000 annually can qualify to buy the
median-price $178 000 vacation home.

Suncadia owner Evered, who is also a
partner at Cobalt Mortgage in Seattle,
agrees. Cobalt sees a number of
extended-family vacation home buyers
who use second-home mortgages as “a
way to do your own time-share,” as
Evered puts it.

According to Bank of America
regional executive Dave Gorman in Port-
land, loans for second homes are still
available, and popular.

“We've seen significant growth in this
business,” says Gorman. “It's booming.”

But annual income is often not the
only factor, the NAR’s Yun adds: The
average vacation home purchase in 2013
included 30 percent cash down. “We are
seeing larger-than-normal cash down
transactions, which means that people
are not using current income to purchase
but are instead relying on wealth accu-
mulation that has occurred over many
years.” In other words, buyers are con-
verting capital gains, in either invest-
ments or real estate, to lifestyle gains. sk

Skip Ferderber is a business journalist based
in the Seattle area.
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BALLARD—SEATTLE'S HOTTEST NEIGHBORHOOD

Own a 1BR for Only $16,995 Down!

That's right! Just $16,995! And garage parking is included! o' i Tace e boyere

CONDOMINIUMS

Visit our Sales Center at
1718 NW Market Street
206.789.1776

Open Daily 11:00-6:00

vikballard.com

Prices subject to change without notice.

41 EMA=z . Eﬁ

117 NEW CONDOMINIUM HOMES IN THE HEART OF BALLARD
1 BEDROOMS STARTING AT $339,900

Another Continental Properties LLC Community

LODGE

SINESS & pleasure "" =

— e

Designed for Business. And more.
206.901.9268 | 18525 361h Ave South, Seaifle WA S isnen
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A smart, skilled
workforce and a
beautiful natural
setting make
Portland attractive
to businesses
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INNOVATION

Portland fashion designer Liza Rietz began making custom
clothing for women after teaching herself to sew almost 13 years ago.
Rietz, who sells her work online and at a downtown retail shop, is
pleased with how her business is evolving. She also is pleased with
Portland as a place that nurtures her creativity.

“There’s opportunity and independent thinking

here” Rietz says. “The city has a creative spirit.
“There's opportunity

and independent

thinking here.

The city has a
creative spirit.
There are no

pre-existing limits

on what you

can do.”

There are no pre-existing limits on what you can do.”

To get a firsthand taste of the creative, entrepre-
neurial spirit Rietz is talking about, visit one of the
many food carts, with names as innovative as the
food they serve, tucked into Portland neighborhoods.
Try Holy Mole for Mexican dishes, such as enchila-
das with picadillo dulce, or try The People’s Pig wood-
fired grill for its porchetta and arugula sandwiches.

On the broader food and beverage front, there’s
Voodoo Doughnut, with its famous bacon maple bar;
Widmer Brothers Brewing, best known for its work —Liza Rietz
with wheat beer; and Tasty n Sons, renowned for its

brunches and menu items such as shakshuka, a “red

pepper and tomato stew, with baked eggs.”
Portland’s thriving fashion and food scenes are
E—ndicative of the city’s “maker’s economy,” says
Nancy Hales, director of Portland

State University’s program

Portland boasts a
thriving, accessible
downtown business

district, as well as First Stop Portland and
tree-filled, walkable wife of Portland Mayor
neighborhoods, with Charlie Hales. First Stop

reasona:le Hausing § Portland connects visit-
costs. The city's prou

d . / ing delegations with the
independent culture

supports fashion city’s business, academic

designers such as Liza and political leaders.
Rietz (whose work is “We invent and make stuff
modeled at top right) here—chocolate, backpacks, shoes,

and a flourishing food clothes, beer, computer chips, street-

scene, exemplified b
P Y cars, trucks,” says Hales. “It's a
Voodoo Doughnut

(whose original shop is dynamic, creative place.”

shown at right, with its For entrepreneurs such as Rietz,

OPPOSITE PAGE, DESIGN PICS INC. { ALAMY; THIS PAGE, TOP TO BOTTOM, COURTESY: LIZA RIETZ; COURTESY: VOODOO DOUGHMNUT {2}

bacon maple bar inset). as well as for large, established
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OREGON
MADE

We make things in Oregon.

Microchips, outdoor gear, video displays, lumber,
cheese, trucks, wine, UAVs, solar cells, beer,
helicopters, and even wasabi.

Big things, little things. Nano-scale things.

Oregon is home to Intel's largest manufactuing site,
Nike's world headquarters and many growing,
innovative small businesses.

And it's a pretty cool place to live.

363 miles of public coastline giving way to valleys,
mountains, rivers, high deserts, canyons, as well as
thriving metro communities.

Enjoy your flight. Then get in touch to see how we
can help your business grow in Oregon.



TOPTO BOTTOM, COURTESY: COLUMEBIA SPORTSWEAR; CENTURYLINK

companies such as Intel, Nike, Daimler Trucks
North America and Boeing, Portland is a great place
for business. The city’s can-do personality is an
important part of its business-friendly profile—as
are the qualities of its workforce: skilled, tech-savvy,
outdoorsy and freethinking.

Columbia Sportswear CEO Tim Boyle certainly
sees it that way. “Portland’s unique, quirky charac-
teristics are blended with a strong entrepreneurial
spirit to create a dynamic blend of business and
art” he says. “The result has built some of the most
powerful and respected brands in the world.”

As an outdoor-apparel company looking to attract
employees with a passion for the outdoors, Columbia
Sportswear values the city’s proximity to backcountry
wilderness and ocean beaches, as well as a distinct
four-season climate, says spokesperson Ron Parham.
Innovation across all of the company’s product
categories—clothing, shoes and equipment—is
essential to Columbia’s ongoing success, he says.

While the Northwest’s outdoors is a natural plus
for Columbia Sportswear, Boyle and others also
emphasize Portland’s moderate housing costs,
friendliness toward walking and biking, and robust

food and arts scenes.

It's not just Columbia that recognizes the busi-

ness benefits of the Rose City. News of expansions,

initiatives and opportunities abounds across the area:

e Intel Corp. is investing in new R&D and manufac-
turing operations in Hillsboro, west of Portland,
where 17,500 employees work.

* Daimler Trucks North America LLC is building a
$150 million headquarters on its Swan Island site
north of downtown, where nearly 3,000 people will
ultimately work to design, engineer and manufac-
ture commercial vehicles and components.

e Last year, Phil Knight, Nike’s co-founder and chair-
man, along with his wife, Penny, pledged $500
million to Portland’s Oregon Health & Science

ALASKA AIRLINES MAGAZINE OCTOBER 2014

University (OHSU), for cancer research. The

university’s Knight Cancer Institute is working Colurmbia Sportswear

. . ; Company, founded and

on raising money to match this funding. The
headquartered in the

OHSU medical school/hospital complex, known sl and N oAl

as Pill Hill, supports 14,616 jobs. city’s easy access to
¢ CenturyLink selected Portland as one of the U.S. wilderness. The Men’s
cities where the company is rolling out ultrafast Diamond 890 TurboDown

Hooded Jacket is modeled
above, at an Oregon site.
At left, a CenturyLink
worker tests fiber optics to

gigabit fiber-optic services.
¢ Jive Software and Airbnb have established

Portland presences, as well.

» The employed workforce of 1.1 million in the supply residential and
Portland metro area (including five Oregon coun- business customers with
ties and two in Washington) is growing at an up to 1-gigabit speeds.

annual average of 3 percent. Metro-area employers Bortland wasione of the

: . select U.S. cities chosen
have added about 2,000 jobs a month since Janu- ) o
for this service's rollout.
ary, reports the Oregon Employment Department.
e Portland housing costs remain within reach of
average workers. Portland has a median price of

about $295,900 for a single-family home.

TOP PORTLAND-AREA EMPLOYERS

@ Intel Corp. @ Kaiser Permanente
B Nike Inc. ) Legacy Health
@ Providence Health & Services @ Wells Fargo Bank

@ Cregon Health & Science University © Portland Community College
© Fred Meyer Inc. @ Portland State University

SOURCE: Greater Portland Inc, 2014.
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“The city cares
about its
physical places,
about the ability
to move
around in
neighborhoods
that are
walkable
and green.”
—Nancy Hales,
director, First
Stop Portland

In 2012, The Boeing
Company expanded its
Boeing Portland parts-
manufacturing facility.
Boeing employees work
on a milling program
(top). Major corporations
Intel (whose 4th-gen Core
Desktop is shown
delidded, at center) and
Nike (campus at right)
also have large facilities
in the Portland area.
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Across nearly all Portland business sectors, the
news is positive. Nancy Hales and others emphasize
Portland’s livability as a key asset.

“Portland has always been about place,” Hales
says. “The city cares about its physical places, about
the ability to move around in neighborhoods that are
walkable and green,” she says. “We're what the rest
of the world is looking for.”

Reasonable housing costs, mild weather and
livability contribute to recruiting talented employ-
ees, says Greg Fredericks, human resources director
for analytical-instruments maker FEI, headquartered
in Hillsboro, west of the city. “We're searching for
talent on a global level,” he says. “There’s a multitude
of reasons to call Portland home. ... We use them all.”

Portland is not without critics, of course. Some
business executives have long called for statewide tax
reform. The state funds schools and roads without a
broad-based sales tax and instead relies on personal
and corporate property and income taxes.

To help businesses, state and local governments

use special tax breaks and “enterprise zones” to

attract and retain employers, particularly in
manufacturing.

Intel recently made a 30-year arrange-
ment that exempts up to $100 billion in
new equipment from property taxes. This
secures Intel’s future in Oregon, where the
chipmaker is the largest private employer.

Boeing Portland, with a 1,700-employee
airplane-parts factory about 17 miles east of
l downtown, operates in a city-sponsored
enterprise zone that allows for tax breaks
on capital investment and job-generating expansion.

Business leaders are pushing for a big-picture
approach to economic development. Greater Port-
land Inc, formed three years ago, is a regional

public-private partnership that

recruits and addresses issues
on behalf of all businesses
in Portland and southwest-
ern Washington.

“In the next five years,
we expect Portland will be
even better known for its inno-

vation, advanced industries and concentration of
traded-sector companies,” says CEO Janet LaBar,
who has held the job since June. “Portland already is
exporting its sustainable-community good practices.”
Renee Fellman, an award-winning interim CEO
based in Portland, sees positives in the regional—scale
planning: “We have needed an overarching entity
that can drive and improve the business climate.”
Portland economist Bill Conerly says the area

faces challenges from Midwest cities. “If you're on
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the West Coast, Portland is a cheaper place
than San Francisco [and] Seattle, but it’s
not necessarily cheaper than Cincinnati,”
Conerly says.

Both Fellman and Conerly say that
Portland benefits from a national trend:
younger people wanting to live closer to
their jobs in urban areas with fun, vibrant

neighborhoods.

“Portland has a history of people moving
here for the quality of life,” Conerly says. “If
people want to live here, then employers get
access to talent, to kids with smarts.”

It doesn’t hurt that Portland has lately
been in the entertainment spotlight thanks
to the popular supernatural police TV
drama Grimm, which uses Portland and

its surrounding environs as a backdrop.

"
The characters Nance and
Peter (played by Carrie
Brownstein and Fred
Armisen) share a kiss in
the Portlandia Season 4
episode “Getting Away.”

And the satirical TV comedy Portlandia
continues to poke fun at local quirkiness.

Fashion designer Liza Rietz says she’s
seen only a few episodes of Portlandia. Yet,
like many others, she gets the jibes about
Portland while also seeing benefits in its
distinctive culture.

“It's the Portland creative community
that I'm drawing on,” she says. “We inspire

and keep each other moving.” sk

Julia Anderson lives in Southwest Washington,

across the Columbia River from Portland.

Alaska Airlines serves Portland daily. For
reservations and flight information, go to
alaskaair.com or call 8o0-ALASKAAIR.

GREATER
PORTLAND

PHOTO: LUCID ENERGY




PORTLAND BUSINESS PROFILES

Here is a sampling of businesses and business branches—both big and small, and representing several sectors—
with recent expansions or new developments in the Portland area.

BOEING PORTLAND
DESCRIPTION: Builds and processes compo-
nents used in Boeing commercial aircraft; Boeing
Portland is one of 11 Boeing manufacturing sites
in three countries.

PORTLAND WORKFORCE: 1,700
PORTLAND OPERATIONS: Fabrication and
parts-processing facility

PORTLAND OPERATIONS MANAGER:

Don Hendrickson

ANNUAL REVENUE: $86.6 billion (for overall
corporation, 2013)

STOCK SYMBOL: BA

© The 1,700 people at Boeing’s Portland plant
compete globally in the commercial-aircraft
arena, making gear systems, wing extenders,
flight controls and other components used in
the Boeing 737, 747, 767 and 777 aircraft, as well
as in the 787 Dreamliner series. The facility has
been a key Boeing manufacturing site for the

past 40 years.

COURTESY BOEING PORTLAND

An assembler at Boeing Portland carefully

inspects a 737 main landing-gear beam to
make sure there are no irregularities.

Engineers and machinists at the plant design
and produce engine mounts, landing-gear beams
and wing “trailing-edge” flaps that give planes
extra power on takeoff and landing. The work
requires tracking 6,000 part numbers, with one-
quarter fabricated on-site, says Don Hendrickson,
senior finance and operations business manager.

Components are continuously re-engineered and

designed to make them stronger, lighter and less
costly.

Portland was attractive to Boeing 40 years
ago when the company began building 747s,
Hendrickson says, and it's still attractive because
of its quality output and proximity to Boeing’s big
assembly plants in the Puget Sound region. Next
up will be production related to the 777X, a new
series of long-range aircraft.

“Qregon is a state that values manufacturing,”
Hendrickson says.

With many longtime employees at or near
retirement, the operation is busy bringing in new
people through a variety of internship programs
and collaborations with area colleges, such as
Clark College in Vancouver, Washington, and
Portland State University.

“The No. 1 benefit of doing business in Port-
land is our ability to draw a consistent talented
workforce,” Hendrickson says. “It's an intersec-
tion of people, capital investment and work that

makes us successful.”
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- A deep and stable pool of talent.

— The most modest cost of doing business
on the West Coast.

> Globally connected with world-class shipping

and award-winning international airport.
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An icon of Portland, the Tea Court
has been restored to its original
splendor. Sip tea by the marble
fireplace, surrounded by artwork
from the Vanderbilt Estate.

ESERVATI
800.551.0011 - HeathmanPortland.com
1001 SW Broadway, Portland, OR

Seres

RESTAURANT & XIAD CHI BAR

Sustainable, Modern,
Chinese Cuisine

PEARL DISTRICT, PORTLAND
SINCE 2002

your in-bound Alaska Airlines
boarding pass for a complimentary
cocktail or appetizer.

ANT.COM

1105 NW LOVEJOY 8T, PORTLAND, OR

k]

COLUMBIA SPORTSWEAR
COMPANY

DESCRIPTION: Designs, develops and
sells outdoor apparel, footwear, accessories
and equipment.

PORTLAND WORKFORCE: 1,500
PORTLAND OPERATIONS: Headquar-
ters, distribution center and retail stores
CEO: Tim Boyle

ANNUAL REVENUE: $1.68 billion {2013)
STOCK SYMBOL: COLM

© Harsh weather across much of the U.S.
last winter meant strong sales for Columbia
Sportswear Company, which has built its
global business selling innovative outdoor
clothes.

This fall, the company introduced
TurboDown, a patent-pending combination
of natural-down insulation and synthetic
insulation meant to provide greater warmth

with less bulk, says corporate spokesperson

The Women's Sunvent Mary Jane is part
of Columbia Sportswear's Vent series.

Ron Parham. In footwear, Columbia Sports-
wear has released a Vent series of shoes
that allow water to drain while permitting
cooling air to flow in.

Innovations helped the company gener-
ate 2013 net sales of $1.68 billion, including
sales of its main brand and brands under
the Columbia Sportswear banner, such as
Mountain Hardwear, Sorel and Montrail.

This past summer, the company raised
its 2014 earnings outlook and announced a
two-for-one stock split. Net sales this year
are expected to be between $2.01 billien and
$2.04 billion.

Columbia Sportswear places importance
on innovation to stay ahead of its competi-
tion. And this innovation is all about people

and all about Portland.

DAIMLER TRUCKS

NORTH AMERICA LLC
DESCRIPTION: German-owned Daimler
Trucks North America manufactures com-
mercial vehicles and components.
PORTLAND WORKFORCE: About 3,000
PORTLAND OPERATIONS: Headquar-
ters, engineering R&D, design and manu-
facturing continued on page 154
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MEMBERSHIP
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En_joy high adventure at the lowest rates.

Become a Red Lion Hotels member and always get the very best rates.

Sign up for free at redlion.com/lowestrate
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ACCOMMODATIONS

1 Cedarbrook Lodge: Delightfully unexpected; less than 5
minutes from SeaTac. FREE shuttle, Wi-Fi, 24/7 shacks and
NW continental breakfast. www.cedarbrooklodge.com.

2 Grand Solmar Land’s End Resort & Spa: The ultimate Land
's End resort in Cabo San Lucas. www.grandsolmar.com.

3 Heathman Hotel Portland: Portland’s premier
downtown hotel—where service is still an art. Ask

about our new “bed menu.” www.heathmanhotels.com.
4 Hotel deLuxe: Embodies charm of an era with
contemporary amenities. www.hoteldeluxeportland.com.
5 Hotel Lucia: Pillow menus with luxury linens on a
pillow-top mattress. Several other generous amenities

in the heart of Portland. www.hotellucia.com.

6 Hotel Max Seattle: If seeing is believing ... Hotel Max—
you gotta see this! (866) 833-6299.
www.hotelmaxseattle.com.

7 Hotel Murano: Celebrating glass art and luxury.
www.hotelmuranotacoma.com.

8 La Quinta Resort & Club: Legendary hideaway since
1926, offering world-class golf, spa, tennis, dining and
more. www.LaQuintaResort.com.

9 Pineapple Hospitality: Pineapple Hospitality operates
six one-of-a-kind-properties, each with its own vibrant
personality. Seattle, Portland and now San Francisco!
www.staypineapple.com.

10 Portola Hotel: Near Fisherman's Wharf, four-Diamond,
Silver LEED® EB certified. www.portolahotel.com.

11 Preferred Hotel Group: More than 750 of the world's
luxury hotels and resorts. www.preferredhotelgroup.com.
12 Pueblo Bonito Oceanfront Resorts and Spas:
World-class service and warm hospitality in any one of
the seven luxury resorts. www.pueblobonito.com.

13 Red Lion Hotels & Inns: With Red Lion, members get
the very best rates when they book with their membership.
Sign up for free and start saving today. www.redlion.com.
14 ResorTime: www.resortime.com.

15 Sentinel Hotel: Portland's most storied hotel is about to
add its most exciting chapter yet. www.sentinelhotel.com.
16 Silver Cloud Inns and Hotels: More than 30 years of
outstanding hospitality. www.silvercloud.com.

17 Snug Harbor Resort and Marina: Located on the west
side of San Juan Island, WA. Beautiful year-round
waterfront accommodations. www.snugresort.com.

18 Terranea Resort: Los Angeles’ oceanfront resort with
award-winning dining, golf and spa. www terranea.com.
19 Villa del Palmar Loreto: Seaside resort in Loreto,
Mexico. Four restaurants. Spa and fitness amenities.
(800) 790-4187. www.villadelpalmarloreto.com.

20 Westin Mission Hills Resort: Explore our two champion-
ship golf courses, three pools, tennis courts, spa and the new
Pinzimini Restaurant! www.westinmissonhills.com/Alaska.
21 The Westin Monache Resort, Mammoth: Earn bonus
Alaska Airlines Mileage Plan Miles at The Westin in
Mammoth. www.westinmammoth.comfalaskaairspecial.
22 Westmark Hotels: Northern hospitality, service, rates
tailored to business travelers. Downtown locations through-
out Alaska. (8o0) 544-0970. www.westmarkhotels.com.

CASINOS

23 Muckleshoot Casino: 3,100+ machines, 100 table
games, & dining options and always free entertainment in
Club Galaxy. www.muckleshootcasino.com.

24 Northern Quest Resort & Casino: Your quest for
fortune and fun starts here. Near Spokane, WA.
www.northernquest.com.

25 Tulalip Casino: Gaming, entertainment, dining,
shopping. www.tulalipcasino.com.

RESTAURANTS

26 Churchill's Steakhouse: Only the top 2% of all prime
beef meets our standards. Exclusively Spokane, WA.
www.churchillssteakhouse.com.

27 Doug Fir Lounge: Pure Portland. Restaurant and bar.
www.dougfirlounge.com.

28 El Gaucho: The Northwest's steakhouse legacy.
www.elgaucho.com.
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29 Elliott's Oyster House: “One of America’s Top 5 Oyster
Bars" —Fortune magazine. Seafood excellence on Seattle's
Pier 56. (206) 623-4340. www.elliottsoysterhouse.com.

30 John Howie Steak: At The Bravern, Bellevue, WA.
www.johnhowiesteak.com.

31 Metropolitan Grill: One of the top-rated steakhouses
in the U.S. Downtown Seattle at 2nd and Marion.

(206) 624-3287. www.themetropolitangrill.com.

32 Passport Unlimited: Recognized authority on business
dining. www.passportunlimited.com.

33 Prime Time Top 10: Send comments and interests to
Prime Time Top 10, 4369 D'Evereaux Circle, Pensacola,
FL 32504. www.primesteakhouses.com.

34 Seastar Restaurant and Raw Bar: Perfection in
seafood. Chef john Howie's award-winning Bellevue, WA,
restaurant. Also in Seattle. www.seastarrestaurant.com.
35 Seattle Restaurant Week: October 2014. Three courses
for $30. SeattleRestaurantWeek.com.

36 Seres Restaurant & Xiao Chi Bar: Sustainable, modern
Chinese cuisine. Pearl District, Portland.
www.seresrestaurant.com.

37 Tom Douglas Restaurants: Visiting Seattle? Check out
one, two or all 11 of the Tom Douglas joints.
www.tomdouglas.com.

TRANSPORTATION

38 Anchorage Chrysler-Dodge Center: Buy from your
“hometown" dealer. Alaska’s largest inventory!

(8oo) 770-1330. www.anchoragechryslercenter.com.

39 Carlile Transportation: Largest heavy-haul service
provider in Alaska. (8oo) 478-1853. www.carlile.biz.

40 Crowley Maritime Corporation: Providing marine
solutions, transportation and logistics for Alaska and
beyond. www.crowleyalaska.com. (g07) 777-5464.

41 Dave Smith Motors: Hassle-free buying. World's
largest Dodge truck dealer. Low prices—high customer
satisfaction. (800) 635-8000. www.davesmith.com.

42 Delta Western: When it comes to Alaska ... we deliver.
Alaska's petroleum distributor. www.deltawestern.com.
43 Dick Hannah Subaru: We ship Subaru vehicles across
the U.S., including to Hawai'i and Alaska! (877) 240-1929.
www.dickhannahsubaru.com.

Korean Air: www.koreanair.com.

44 Lynden Inc.: Delivering multimodal cargo
transportation throughout Alaska and around the world.
www.lynden.com.

45 Northland Services: Delivering multimodal cargo
transportation throughout Alaska and around the world.
www.lynden.com.

46 Span Alaska: Freight-forwarding from the Lower 48
to Anchorage, Fairbanks, Southeast, Dutch Harbor,

the Bush. www.spanalaska.com.

47 Totem Ocean Trailer Express: Biweekly roll-on/roll-off
cargo setvice to Alaska, between Anchorage and Tacoma
ports. www.totemocean.com.

BUSINESS SERVICES

48 Black Gold Oilfield Services: Full-service provider of
turn-key workforce housing. Coordinating all aspects from
design and setup, to management and catering.
www.blackgoldlodging.com.

49 Business Oregon: Where business grows. Strategically
located. Globally competitive.

50 Construction Machinery: Largest Alaska-owned
heavy-equipment supplier to the state's construction,
mining and logging industries. (8o0) 478-3822.

51 Doyon Limited: Family of companies: oil and gas
services; government contracting; tourism; lands and
natural resources. www.doyon.com.

52 Greater Portland Inc.: Expanding or locating your
business on the West Coast? Learn more about the
Greater Portland region. greaterportlandinc.com.

FINANCIAL SERVICES

53 Alaska Airlines Visa Signature Card: Earn 25000 Bonus
Miles upon approval. (888) g24-7343. www.myalaskacard.com.
54 BECU: Offering better rates and lower fees to all
Washington residents. www.becu.org.

55 Centaurus Financial, Inc.: Independent brokerage
firm with corporate offices in California and Idaho, with
branches throughout the U.S.

56 Cobalt Mortgage: Proud to be named one of
Washington's fastest-growing private companies.
www.cobaltmortgage.com.

57 Laird Norton Wealth Management: Private wealth
management and investment management.
lairdnortonwm.com.

58 Northrim Bank: Northrim Bank for business.
www.northrim.com.

RECRUITING

59 Norton Sound Health Corporation: Serve the people
of Northwest Alaska. Competitive salaries, benefits,
relocation allowance. (907) 443-4525.
www.nortonsoundhealth.org.

60 Southeast Alaska Regional Health Consortium
(SEARHC): Great healthcare job opportunities surround-
ed by culture and a healthy lifestyle. www.searhc.org.

61 Tanana Chiefs Conference: Come join our “state-of-the-
art super-clinic.” Fairbanks, AK. www.tananachiefs.org.

PERSONAL ENRICHMENT

62 It's Just Lunch: A dating service for busy
professionals, with 100 locations worldwide.
(800) 858-6526. www.itsjustlunch.com.

HAWAI'I

63 Ali'i Kula Lavender: A lifestyle company offering unique
lavender-inspired gifts with Aloha. www.aklmaui.com.

64 Blue Hawaiian Helicopters: Blue Hawaiian is
“Hawai‘i's premier helicopter tour company" —National
Geographic. www.bluehawaiian.com.

65 Chase 'N Rainbows Real Estate, Inc.: The largest
selection of oceanfront vacation condeminiums in West
Maui. www.westmauicondos.com.

66 Expeditions: www.go-lanai.com.

67 Fair Wind Cruises: Award-winning snorkel cruises to
Kealakekua Bay on the Big Island of Hawai'i.
www.fair-wind.com.

68 Farm Credit Services of Hawai‘i, ACA: A premier
agricultural lender in Hawai'i. www.hawaiifarmcredit.com.
69 Germaine’s Lu‘au: Hawai'i's original "too good to
miss” lu'au. www.germainesluau.com.

70 Hawai'i Titanium Rings: Custom jewelry handmade
in Hawai'i. www.hawaiititaniumrings.com.

71 Honolulu Jewelry Company: Traditional Hawaiian
Heirloom jewelry custom-made in Honolulu, Hawai'i.
(808) 836-698g. www.honolulujewelrycompany.com.

72 Ka'‘anapali Beach Hotel: Maui's most Hawaiian hotel
is Hawai'i's best oceanfront value! www.kbhmaui.com.
73 Kaua'i Sea Tours: Deluxe catamaran and raft adventures.
Explore Kaua'i's Napali Coast. www .kauaiseatours.com.

74 Maui Visitors and Convention Bureau: Maui offers
the Hawaiian experience in perfect balance—explore
today! www.VisitMaui.com.

75 Mauna Lani Bay Hotel & Bungalows: Experience the
tranquil essence of a luxurious oceanfront Hawaiian
resort. www.maunalani.com.

76 Na Hoku—Hawai'i’s Finest Jewelers Since 1924: The fin-
est Hawaiian and Island lifestyle jewelry. www.nahoku.com.
77 Paradise Cove Lu‘aus: Enjoy a unique Island

experience of culture and tradition. www.paradisecove.com.
78 SunQuest Vacations: Kona's best selection of resort
condominiums and vacation homes. (800) 367-5168.
www.sunquest-hawaii.com.

79 Timeshare Resales Hawai'i:
www.timeshareresaleshawaii.com.

80 Waimea Plantation Cottages: Discover authentic Hawaiian
hospitality. Kaua'i, HI. www.waimeaplantation.com.

REAL ESTATE

81 Alan Abell: “Man About Town” country clubs to
country estates. AAbell.com.

82 Citrone Partners: Exceptional residential
representation. Ranked in the top 1% of Brokers in
the U.S. www.citrone-partners.com.
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83 Escala: There's nothing quite like Escala. You really
can live here. www.escalaseattle.com.

84 Glacier Sotheby's International Realty: Make
Montana home. (406) 550-4131. www.glaciersir.com.

85 Home Plate Center: Superior office space in Seattle,
with views of Elliott Bay and Mount Rainier.
www.HomePlateSeattle.com.

86 Insignia Seattle: City residences now selling.
Downtown's newest high-rise residence. Register now
at Livelnsignia.com.

87 Laurie McLennan: Specializing in luxury property through-
outthe desert areas. PGA, La Quinta Resort Spa Villas, golf
and non-golf properties. www.lauriemclennan.com.

88 Oyhut Bay—A Seaside Village: Discover the natural
side of Ocean Shores. New homes and cozy cottages
coming early 2015. (800) 646-4096. www.oyhutbay.com.
89 Suncadia Real Estate: Call today to get started on
your second home just 80 miles east of Seattle.
www.discoversuncadia.com.

90 Terrie Cox, PC: Upgrade to the executive level of real
estate. Premier OR and WA Broker. www.USA-Relocate.com.
91 VIK Ballard: New condominium homes coming to
the heart of Ballard. www.vikballard.com.

92 Windermere: 7,000 agents in communities
throughout the Western U.S. and Mexico. Trust in our
local expertise to help find the right home for you.
www.windermere.com.

EDUCATION

93 Compass Courses Maritime Training: Classes you
need, the schedule you want, prices you can afford.
WWW.COMpPassCoUrses.com.

94 Foster School of Business—University of Washington:
Busy professional? Need an MBA? Choose wisely—
choose Foster. www.foster.washington.edu/emba.

95 NetCE.com-CME Resource: Learn. Click. Done.
Online continuing education for healthcare
professionals. Nationally accredited. Evidence-based
practice recommendations. www.NetCE.com.

96 San Diego State University: www.sdsu.edu.

97 University of Washington Professional & Continuing
Education: Join us anytime, everywhere. UW Online.
www.online.uw.edu.

98 Washington State University Viticulture and Enology
Program: Wine science education. www.wine.wsu.edu.

HEALTH & BEAUTY

99 20|20 Lifestyles: A new level of health. Bring your
health back in balance. www.2020lifestyles.com.

100 Advanced Cosmetic & Laser Dentistry: Award-
winning, world-class care. Call today. www.acld.com.

101 Arctic Chiropractic: “Proudly serving most regions
of Alaska.” 17 locations statewide. (877) 625-7775.
www.arcticchiropractic.com.

102 Back and Joint Pain Institute—Tacoma, WA: We are
dedicated to chiropractic solutions to your unique needs.
(253) 948-9434. www.backand]ointpaininstitute.com.
103 Eisenhower Executive Physical Program:
Comprehensive health assessment and more from
Eisenhower Medical Center. Emc.org/wellness.

104 Hair Transplant Seattle: World leader in the field of
hair restoration and transplantation. Learn about Dr.
Brian O. Goertz, MD, at www.hairtransplantseattle.com.
105 My Best 10: Leading-edge guidance from The Spa at
Pro Club Spa's world-class experts. Visit mybestio.com.
106 Olympus Spa: Nationally recognized spa for women
in Lynnwood, and Tacoma, WA. www.olympusspa.net.
107 Schick Shadel Hospital: The world leader in addic-
tion treatment. (8oo) CRAVING. www.schickshadel.com.
108 Seattle Children’s Hospital: Ranked among the
nation’s top centers of cancer research. Hope. Care.
Cure. Visit seattlechildrens.org/cancer.

109 Solutions 4 Life dba Capo by the Sea: Alcohol and
drug detox for depression and all forms of addiction.
www.capobythesea.com.

110 The Spa at Pro Sports Club: Advanced medical, aes-
thetic and traditional spa therapies. www.proclub.com.
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111 Stern Center for Aesthetic Surgery: The latest in
eyelid, facial laser cosmetic surgery and liposuction.
(425) 455-9100. www.sternctr.com.

112 Swedish Radiosurgery Center: Offering CyberKnife
and Gamma Knife nonsurgical treatment options for
many conditions. Swedish.org/radiosurgery.

113 SwiftLIFT Surgical Arts Centers: Look as young as
you feel. www.swiftliftmd.com.

114 The Whole Life Institute: Do you or does someone
you love suffer from addiction? There is help.
www.thewholelifeinstitute.com.

GOLF
115 Classic Club Golf: Classic Club/Troon Golf in Palm
Desert, CA. www.classicclubgolf.com.

TRAVEL IDEAS

116 Calistoga Chamber of Commerce:
www.calistogavisitors.com.

117 City of Palm Desert: Weekend getaways or family
vacations. See why people say, “Palm Desert is
paradise.” www.palm-desert.org.

118 Fairbanks Convention and Visitors Bureau: Go deep
inside Alaska where the unparalleled meets the
unexpected. www.explorefairbanks.com.

119 Fisherman's Wharf, San Francisco: Visit
Fisherman’s Wharf, San Francisco's historic waterfront
district. www.visitfishermanswharf.com.

120 Greater Palm Springs:
www.visitgreaterpalmsprings.com.

121 Healdsburg Chamber of Commerce: Sonoma
County Wine Country at its best; visit Healdsburg.
www.healdsburg.com.

122 Ketchikan Visitors Bureau: Ketchikan, AK.

Our lifestyle, your reward. www.visit-ketchikan.com.
123 Majestic Mountain Loop Tours: Yosemite, Sequoia,
Kings Canyon National Parks guided and self-guided
tours. www.majesticmountainlooptours.com.

124 Mammoth Lakes Tourism: Gateway to natural
wonders. www.visitmammoth.com.

125 MasterPark: No. 1-rated Sea-Tac valet parking
facility. Three lots and a six-floor valet garage.
www.masterparking.com.

126 Oregon Wine Country: Come, explore and savor
the Willamette Valley—Oregon Wine Country.
Www.oregonwinecountry.org.

127 ShuttlePark2: Premier SeaTac parking.
www.shuttleparkz.com.

128 Sonoma County Tourism: More than 375 premium
wineries, organic farms, redwood forests, and miles of
ocean coastline. Sonomacounty.com.

129 Tourism Walla Walla: Like us on Facebook for
exclusive deals, hotel packages, events and more.
www.facebook.com fexperiencewallawalla.

130 Visit Anchorage: Plan now for your Alaska vacation.
Order a free Anchorage Visitor Guide.
www.anchorage.net.

131 Visit Bellevue Washington: Some call it a getaway,
we call it a get-it-all. See all we have to offer at
visitbellevuewashington.com.

THINGS TO SEE & DO

132 Darwin's Theory: “Where everybody knows your
name" favorite tourist trap. Serving for 30 years.

(g07) 277-5322. www.alaska.net/~thndrths/.

133 Green Music Center at Sonoma State University:
Presenting world-class music in the acoustically superb
new Weill Hall. www.gme.sonoma.edu.

134 K1 Speed Indoor Kart Racing: Arrive and drive.
Adults and juniors 48" and up. (855) 517-7333.
lkispeed.com.

135 Monterey Bay Aquarium: More than 200 galleries
and exhibits make this aquarium a must-see!
www.montereybayaquarium.org.

136 Palm Springs Air Museum: WWI| air and history
museum displaying and flying W\W1| Warbirds.
www.palmspringsairmuseum.org.

137 Unseen Alaska: Wilderness at your doorstep. Visit
the unexplored communities of the Inside Passage on
Alaska seaplanes. Book today! www.unseenalaska.com.
138 Whistler Resort Reservations: Great lodging rates,
discounted lift tickets, transportation, airfare and more.
www.whistlerblackcomb.com.

CULINARY CORNER

139 10th and M Seafoods: A fresh seafood idea for the
perfect Alaska gift. Salmon, halibut, king crab and more.
(800) 770-2722. www.1othandmseafoods.com.

140 Kwik'Pak Fisheries: Smoked Yukon River Keta
products. www.kwikpaksalmon.com.

WINE & WINERIES

141 King Estate Winery: Oregon wines. 1,033 certified
organic acres. Family-owned and independent.
www.kingestate.com.

FOR THE HOME

142 Bothell Furniture: Premium-quality solid-wood
furniture, upholstery and leather.
www.bothellfurniture.com.

143 McKinnon Furniture: Handcrafted solid-wood
furniture, classic styles and timeless beauty.
www.mckinnonfurniture.com.

SHOPPING

144 South Coast Plaza: Where the world comes to
shop and dine. www.southcoastplaza.com ftraveler.
EVENT PLANNING

145 Taylor'd Events Group: An award-winning
event planning company based in Woodinville, WA,

specializing in destination weddings on the island of
Maui. (425) 949-5950. www.taylordeventsbyjen.com.
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Information. No purchase is necessary, and
entrants need not be present to win. Entrants
must be 21 years old or older and residents of
the United States to win. Winner will be cho-
sen once a year in a randem drawing among
completed entries. Entries for the 2014 draw-
ing must be received by December 15, 2014.
Winner will be notified by mail. Drawings are
held once a year at Alaska Airlines Magazine
offices on or about December 31. Entrants may
submit multiple entries. Odds of winning are
based on the number of entries received. Each
year one winner will receive one round-trip
ticket to any Alaska Airlines destination in the
continental United States. Blackout dates may
apply to travel dates. Winner of the drawing
in 2014 must complete travel by December
31, 2015. Prize does not include transfers,
incidentals, tax, insurance, or any additional
trip expenses. Prizes are nontransferable and
may not be cashed in or sold. For the name
of this year's winner, send a stamped, self-
addressed envelope to “Reader Response”
Ticket Drawing, c/o Holly Genest, Paradigm
Communications Group, 2701 First Avenue,
Suite 250, Seattle, WA g8121.
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PORTLAND PROJECT DIRECTOR:

Josh Palmer

ANNUAL REVENUE: About $13.93 billion
(Daimler Trucks North America, 2013)
STOCK SYMBOL: DDAIF

© After considering various options, Daim-
ler Trucks North America (DTNA) recently
chose to make Portland its North American
headquarters and to preserve the city’s 70-
year truck-making history.

“The city is part of the company identity

and its soul,” says Josh Palmer, project di-
rector for DTNA in Portland. “Daimler saw

DAIMLER TRUCKS NORTH AMERICA

The SelecTrucks shown here are among

the many types of trucks built by Portland-
based Daimler Trucks North America LLC.

PROVENANCE'

Portland as a place to keep our talent and

attract new talent. We asked ourselves, ‘Are
we in the right place to attract people who
will ensure our future success?' The answer
was yes.”

German-owned Daimler, which has
owned the Portland operation since the
1980s, is investing $150 million in a new
nine-story headquarters complex, to be
finished in 2016 at its Swan Island location,
north of downtown.

“Products don’t build themselves,” Palm-
er says. “You design and build commercial
vehicles with a robust workforce, including
HUTELDELU a roster of 800 engineers. Our success will
il 23 . depend on innovation and creativity.”

I Daimler employs about 3,000 people in
‘ Portland, including about 2,210 in white-

_I | collar jobs and about another 750 on the

| manufacturing side. The Portland operation

builds as many as 30 Western Star trucks

per day for the commercial market.

“Innovation in the trucking industry is
never finished; it's constantly evolving,”
Palmer says. “We believe that Portland is
the right place to be with our goal of im-

proving the product and meeting custom-

‘ =i 4 ers’' needs.”

» % FEI
5 6 i A o=
PRGVEN NN_, : DESCRIPTION: Develops and manufac-

tures scientific instruments and software.
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PORTLAND WORKFORCE: 500
PORTLAND OPERATIONS: Headquar-
ters, R&D, manufacturing

CEO: Don Kania

ANNUAL REVENUE: $947 million (2013)
STOCK SYMBOL: FEIC

© Some 1,200 tech companies, includ-

ing Intel, Mentor Graphics and Hewlett-
Packard, operate in the Portland metro area.
Among them is FEI, which designs and
manufactures scientific instruments used
by customers working in such diverse areas
as materials sciences, life sciences, natural
resources and electronics.

Headquartered in Hillsboro, west of
Portland, FEI sells electron microscopes
and software priced from $500,000 up. FEI
maintains a diverse customer base. Last
year, revenue for the publicly held company
reached $947 million, with sales this year
expected to increase g percent. The com-
pany employs 2,500 people worldwide, with
operations in more than 5o countries.

Greg Fredericks, FEI human resources
director, sees Portland as a great place for
finding and retaining top talent. “We seek
specialized skills across all categories—
engineering, software design, marketing,

operations and finance,” he says. “We think

Portland, with its quality of life and many
opportunities for outdoor recreation, works

for us as a recruiting tool.”

MOONSTRUCK N 7 HUTEL
CHOCOLATE COMPANY \ ) é :
DESCRIPTION: Designs, makes and o 4 = MURANU
markets handcrafted artisan chocolates. : .

PORTLAND WORKFORCE: 100 SN \ ° A 1

PORTLAND OPERATIONS: Headquar- . {7 ) [ '

ters, retail stores, manufacturing > | S R A w.w_w MURANDCUMI

MASTER CHOCOLATIER: Julian Rose
ANNUAL REVENUE: Unavailable

(proprietary)
STOCK SYMBOL: Not applicable (private)

© A recent story in the Wall Street Journal
called Portland “the nation's Wonkaland”
because of the expansion of high-end
chocolate-making in the city.

Moonstruck Chocolate, launched in
Portland more than 20 years ago, remains
among the most inventive leaders of the
craft. For proof, sample a few Bend Dis-

tillery Crater Lake Pepper Vodka Truffles or

PROVENANCE

Beer Berries Tumbled in Dark Chocolate. -

“Portland is a good garden to grow A i e Wi - ‘ -
creatively,” Julian Rose, Moonstruck chief | I‘ ( ||’ | ‘ I ‘ ‘ l I “ ‘ |
chocolatier, says. “Portland has an ambi- | ; ". . | | I | Ik ‘
ance that's good for business. It's definitely ‘ ‘ | | ‘ ‘ 1 ‘{ : | ‘ !I | H ‘. il !

a foodie city.”
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® Moonstruck’s hiring needs, he says,
BLA.CK G OLD range from maintenance workers for
OQILFIELD SERVICES chocolate-making equipment to creative

artists who hand-decorate chocolates.

Black Gold is a full service provider of turn key workforce housing in
remote areas and extreme weather conditicns. Whether a custom private
camp or rooms at one of our three open lodges, trusting your crew’s adventurous and more vocal,” Rose says.
housing needs to Black Gold means, “housing, solved”

“Our Portland customers are more

MOONSTRUCK CHOCOLATE COMPANY

Moonstruck Chocolate's 16-piece

Classic Truffle Collection is a company
best-seller.

“When they like or dislike something, they
tell us. That's a good thing.”
With 7 percent sales revenue growth

expected this year, Rose is confident that

Moonstruck is on the right track with its

Shown Above: : newest chocolate inventions.

B8E-Bed private camp for a major oil producer, located on Alaska’s North Slope. Builtin “As employers, we're always looking for
just seven weeks whilz maintaining the highest safety standards, Black Gold had zero :

accidents and zaro near missas on this project. employees who are passionate about choco-

_ late,” he says. “Portland's location and its
Learn More: blackgoldlodging.com | (855) 855-8285 il pilture e plisges:®
Moonstruck sells most of its product

wholesale to retailers, including Made in
Oregon stores (three of which are located
in Portland International Airport). There
are four Moonstruck Chocolate cafes and
one factory store in the Portland area. The
company website offers hundreds of artisan
chocolate creations to customers worldwide.
Rose sees chocolate-making as part of an
Oregon craft movement that began 40 years
ago with the development of the state’s
wine industry, followed by beer-making, and
now the food and fashion industries.
“Portland has everything you need,” says
Rose, who moved to the city seven years
ago from Montreal. “There are awesome
summers, tempered winters. As a Canadian,
| like the city's balance of work and play. It's
a good place to make chocolate ... European

quality with an American flavor.”

ZGF ARCHITECTS LLP
DESCRIPTION: International architectural,
planning and interior design firm known for
sustainable projects.
PORTLAND WORKFORCE: 227
PORTLAND OPERATIONS: Headquarters
614 Southwest 11" Ave;, Portland, OR 97205 p MANAGING PARTNER IN PORTLAND:
bir‘gd {503)224-3400 Fax(503)241-2122 PROVENAN LE

S Jan Willemse
: HOTeLs
:elhotel.cnm hello @ sentinelhotel.com ANNUAL REVENUE: $128 million (2013)

o STOCK SYMBOL: Not applicable (private)
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© Portland’s image as a livable city is a key
asset for ZGF Architects, which has a grow-
ing international reputation for designing
energy-efficient, sustainable projects.

From mixed-use urban cityscapes to
health-care facilities, airports and transporta-
tion systems, the Portland-based firm boasts
a diverse portfolio. At the top of the list is its
role as a lead designer on the “Kashiwanoha
Smart City" project, a large mixed-use plan
inside Tokyo's high-tech corridor. The col-
laboration was realized through Portland’s
We Build Green Cities Initiative, launched in
2012 to leverage the city's green reputation
to boost exports and the regional economy.

“Portland offers us a strong creative core
community,” says |an Willemse, managing
partner of ZGF’s Portland office. “With Nike,
Adidas, Keen and Columbia Sportswear
here, plus a growing software industry led
by Jive, and an advertising sector anchored
by Wieden + Kennedy, we see a growing
creative culture with lots of spinoff.”

Competing for creative talent is on ZGF's
short-term agenda as it expands to meet
increasing client interest in renovating or
adding space, investing in new space or
building new buildings.

Among its projects this year, ZGF is
working on a new $65.5 million Washing-
ton State Patrol headquarters in Olympia,
Washington, and a mixed-use tower in Sur-
rey, British Columbia, that incorporates 349
living units, a hotel, and office, retail and
university space.

“Portland is a big deal when it comes
to building green,” Willemse says. “There’s
a lot of places that look to Portland for

ZGF Architects led the design team for

Portland’s Simon and Helen Director Park.

best-practices ideas. EcoDistricts are being
founded on the work that has been done in
Portland.”

“Stewardship of resources has always
been part of the work ethos of our firm,”
Willemse says. "There are still parts of
the world that could be exposed to the
Portland story as it builds its creative
manufacturing economy. We take creative
ideas here and translate them into real
stuff" —J.A.
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160+ RESTAURANTS PARTICIPATING

.
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Dine out and celebrate the fall run of Seattle Restaurant Week, October 19-23 & October 26-30, 2014.
Get all the delicious details, including the full list of participating restaurants at seattlerestaurantweek.com.

THANKS TO OUR PARTNERS
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RESTAURANTS
PARTICIPATING

13 Coins
4649 Japanese Restaurant
Agrodolce
Achovies & Olives
Andaluca
Anthony's Pier 66
Anthony’'s Home Port
- Kirkland
Anthony’'s Home Port
- Shilshole Bay
AQUA by EL Gaucho
Assaggio
Bell + Whete
Bar Dojo
Barking Frog
Barolo
Barrio
Bastille
Betty
Big Fish Grill - Issaguah
Big Fish Grill - Kirkland
Big Fish Grill - Woodinville
bin on the lake
BOKA
Café Campagne
Café Flora
Corretto
Chan
Chandler’s Crabhouse
Chiso Sushi
Chloe Bistrot
Cicchetti Kitchen and Bar
CROW
Cuoco
Daniel's Broiler - Leschi
Dahlia Lounge
El Gaucho
Epulo Bistro
Etta's
Frank’s Oysterhouse
& Champagne Parlor
Golden Beetle
Harvest Vine
Icon Grill
Il Bistro
Kisaku
La Rustica
La Spiga

Lark
Le Grand Bistro Americain
Le Zinc
Local 360
LolLa
Lot No. 3
Mamma Melina
Manhattan
Ma'Ono
Margaux
Marjorie
Maximilien
McCormick & Schmick’s
McCormick & Schmick'’s
- Bellevue
McCormick & Schmick's
- Harborside
Mistral Kitchen
Mkt.
Moksha
Monsoon
Monsoon East
Morton’s Steakhouse
Nell's
Nordstrom Grill
- Bellevue
Nordstrom Grill
- Seattle
Pair
Palace Kitchen
Palisade
Piatti
Place Pigalle
Ponti
Poppy
Preservation Kitchen
Purple Café - Bellevue
Purple Café - Kirkland
Purple Café - Woodinville
Ray’'s Boathouse
Ray’'s Café
Restaurant Zoe
Rikki Rikki
RIONE XlII
Ristorante Paradiso
Salty's at Alki Beach
Salty’s at Redondo Beach
Sand Point Grill

Seastar - Bellevue
Seastar - Seattle

Seatown Seabar

Serafina

Serious Pie & Biscuit
Serious Pie - 4th & Virginia
Szmania's

Sip at the Wine Bar

Six Seven at The Edgewater
Skillet Diner — Ballard
Skillet Diner — Capitol Hill
Spazzo

Staple & Fancy Mercantile
Stone Burner

Stumbling Goat Bistro
Sushi Kappo Tamura
IELELEEED

Tango

Tavolata

Ten Mercer

The Capital Grille

The Commons

The Georgian

The Gerald

The Melting Pot - Bellevue
The Melting Pot - Seattle
The Olive and Grape

The Pink Door

The Tin Table

Tilth

Toulouse Petit

TRACE

Trellis

Twisted Cuban Café

Tutta Bella - Bellevue
Tutta Bella - Rainier Valley
Tutta Bella - Issaquah
Tutta Bella - South Lake Union
Tutta Bella - Wallingford
Vespolina

Voila Bistro

Volterra - Ballard

Volterra - Kirkland
Wasabi Bistro

Wild Fin - Renton

Wild Fin - Issaquah
Yardhouse

Visit seattlerestaurantweek.com

for the most up to date list of Fall 2014 participants.
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MILEAGE PLAN ADVENTURES

Magnificent Munich

History and culture in the heart of Bavaria

By Donna Stonecipher

As | step out of my hotel near the Viktualienmarkt, Munich’s large open-air food

market, | suddenly recall a childhood memory. | was 8, and my family was visiting the

city. Late at night, past my bedtime, my father took me to a market for a Weisswurst,

Munich'’s distinctive white sausage. | remember feeling so special, in this enchanting

city, out late with my father. | wonder now if this is the very market we stood in.

Munich has been a destination beloved
by Americans and other visitors for
decades. Much of what we associate with
German culture—Dbeer gardens, lederho-
sen, beer steins, sausages—are hallmarks
of the city. Many visitors come here for

Oktoberfest, the world-renowned beer-
centered festival (which actually occurs
mostly in September). But Munich rewards
its guests year-round with a compact city
center that hosts many attractions.

This morning I want to explore the heart

Munich, Germany

The ornate architecture of Munich'’s older
buildings is represented in the Frauenkirche's
dome-capped towers (left) and the tall
neo-Gothic spires of New Town Hall (right).

of Munich. My first stop is the Marienplatz,
with its 1gth century New Town Hall built
in the neo-Gothic style. I arrive just as the
clock is chiming 11 A.m. There is a huge
crowd gathered in the square, listening to
the 43 bells of the carillon, eyes trained on
the painted copper figurines decorating the
clock. The crowd gasps as the figurines start
to move. A father in front of me hoists his
small daughter to see better. After the
Dance of the Coopers, in which male figu-
rines circle gracefully with raised legs, the
crowd breaks into applause.
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Clockwise from left: Painted
copper figures on the clock at
New Town Hall; the crown of
the kings of Bavaria, at the
Treasury of the Munich
Residenz; detail of ceiling
decorations at Asamkirche.

The New Town Hall’s facade is lavishly
decorated with figures both mythical and
historical, including depictions of the
Wittelsbachs, the family that ruled Bavaria
for more than seven centuries—until the
end of World War 1. The history of
Munich—Miinchen in German—may be
traced to a Benedictine monastery founded
circa 750 near the Isar River and expanded
in the 12th century. Munich became the
capital of the duchy of Bavaria in 1506, and
became the capital of the kingdom of
Bavaria in 1806. A dark period in the city
occurred when the National Socialist move-
ment got its start here after World War I,
and the city was heavily bombed during
World War I1. Because of the rebuilding
that happened after the war, Munich has a
mix of elaborately ornate facades, such as
that of the New Town Hall, and modern
buildings with no ornamentation at all.

Next I want to see a bit of the Residenz,
the royal palace and seat of the Wittelsbachs
across five centuries. I say “a bit” advisedly,

for the castle complex is vast—there are 130
rooms and 10 courtyards on display, and it
would take several days to see everything.
The first building of the Residenz was
erected in 1385, and a succession of dukes
and electors expanded the castle over the
centuries. The rather somber exterior and
the severe gray courtyards of the Residenz
belie the utter splendor within. I pass
through room after room decorated with
sumptuous fabrics, priceless paintings, mir-
rors and gilding. Perhaps most impressive
is the Antiquarium, the largest Renaissance
hall north of the Alps, built between 1568
and 1571 to house Duke Albrecht V’s collec-
tion of Classical sculpture. Excess seems to
be the hallmark of the Wittelsbachs. In the
Antiquarium, nearly every square inch,
including the ceiling, is covered with art-
work, including stone carvings, statues,
frescoes and paintings. Albrecht’s immedi-
ate successors transformed the hall into a
banquet room, and there is a raised dais
and fireplace at one end for this purpose.
Back out on the street, I find the 15th
century Frauenkirche, or Church of Our
Lady, with its two dome-topped towers that
can be seen from miles around. Bavaria has
long been a Catholic stronghold; its people
resisted the Protestant Reformation during
the 16th century, and the Frauenkirche is a
monument to this legacy. Inside, I admire

NETHERLANDS

BELGIUM

LUX)

Berlin
*

GERMANY

CZECH
REPUBLIC

AUSTRIA

SWITZERLAND

the vast white columns bordering the
church’s largely unadorned nave.
Afterward, | make my way to the Asam-
kirche, a masterpiece of Baroque church
architecture that sits unassumingly
between apartment buildings on the Send-
linger Strasse. When 1 step inside, I'm
startled; though the heavily gilded nave is
less than 30 feet (9 meters) wide, it seems
to soar into the sky, an illusion augmented
by the trompe l'oeil paintings on the ceiling
that depict, among other things, a steeple
rising into the atmosphere. This tiny
church was built privately by the Asam
brothers in the mid-18th century; it was
subsequently opened to the public. I sit
down on a pew to admire the rosy marble

and gilded garlands of the church’s interior.

KZENON fALAMY

TRACHT FASHION
Though most residents of Munich

dress in contemporary clothing, it is

not unusual to see people wearing the
traditional clothing called tracht—such
as lederhosen, dirndls, suspenders—and
not just at Oktoberfest. Many stores in

Munich specialize in these garments.
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Korean Air stretches its wings like never before with our partnership with Alaska Airlines.
SKYPASS and Mileage Plan members may accrue miles flying with Alaska Airlines and
redeem them for tickets, thanks to our frequent flyer partnership.

It's convenient and easy, so enjoy your new ventures from the Western U.S. with Korean Air.
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Munich is famous for beer gardens such as this one, next to the Chinese Tower in the city's

expansive English Garden park.

THE NEXT AFTERNOGN, | meet Wolfgang, the
father of a dear friend of mine. Wolfgang
was born in Munich and has lived in the
same neighborhood most of his life. It has
started raining, but today is the only day we
can take a walk together, so after tea and
zopf (a sweet, braided bread), we cheerfully
equip ourselves with umbrellas and depart
from Wolfgang’s apartment to visit the
Schloss Nymphenburg. This palace and its
grounds were established in 1664 as a
summer retreat by Bavarian elector Ferdi-
nand Maria and his wife to celebrate the
birth of their son, Maximilian IT Emanuel.
The son, who was elector of Bavaria from
1679 to 1726, later built the palace into the
beauty it remains today. The long canal
leading up to the palace is dotted with
swans, and Wolfgang points out the offi-
cers’ villas outside the park complex; he
played in one of the former villas as a boy.
Wolfgang wants to show me his favorite
sites today, so we set off for the vast park in
back of the palace, where there are four
small palaces, all built during Maximilian 1T
Emanuel’s reign. We pass the Magdalenen-
klause, one of the first “fake ruins” in
Europe. The exterior was intentionally built
with cracks, and the structure contains a

faux “grotto” chapel, with thousands of
shells and pebbles encrusted in the walls.
We pass the chinoiserie-influenced
Pagodenburg, and the Badenburg, which
reportedly has the first heated, indoor swim-
ming pool in Europe. As we walk along
through the park grounds, raindrops sparkle
on the water of the canals near the palaces.
As we approach the final palace, Wolf-
gang tells me it is the most beautiful.
Indeed, the Amalienburg is a sumptuous
jewel of gilding and mirrors. There is a
rustic kitchen in the back; when the palace
was built, it was the fashion of the aristoc-

racy to play at being farmers.

URBAN
SURFING

At the southern
boundary of the
English Garden, the
pump mechanism in

the waterworks of the

Eisbach River acts

POLINA SHESTAKDVA | SHUTTERSTOCK.COM

like a standing-wave machine. Since around
2000, experienced surfers in wet suits have
been lining up to ride here. Onlookers enjoy

watching them from a nearby stone bridge.

Germany

WHEN YOU GO
Lodging

1 Das Hotel in Miinchen,

Turkenstrasse 35; das-hotel-in-
muenchen.de/en. Individually
designed, reasonably priced
rooms spread over five floors in
a charming 1902 building just
minutes by foot from the
Pinakothek museums.

Louis Hotel, Viktualienmarkt 6;
louis-hotel.com. Located near
the Viktualienmarkt, this
designer hotel has gorgeously
furnished rooms with natural
wood, pale-green fabrics and
other thoughtful details.

Vier Jahreszeiten Kempinski,
Maximilianstrasse 17; kempinski.
com/en/munich. This bustling
grande dame of a hotel, on the
upscale Maximilianstrasse, has
been providing first-class service
to its guests since 1858.

Dining

Brenner Grill, Maximilianstrasse
15; brennergrill.de. This stylish
restaurant is located in a care-
fully preserved architectural
landmark building. The menu

features salads, pastas, and fish
and meat prepared in new ways.

Dallmayr, Dienerstrasse 14-15;
dallmayr.com. In operation since
1700, Restaurant Dallmayr offers
inventive international cuisine.
The less-expensive Café-Bistro
Dallmayr has full meals (meat
and vegetarian options), pas-
tries and coffee.

Hofbriduhaus, Plaizl g; hof-
braeuhaus.de. The celebrated
beer hall Hofbriuhaus has been
operating for more than 400
years. Owned by the Bavarian
government, it is enjoyed by
travelers and Miincheners alike.
House-brewed beer, classic
German fare and Bavarian
music can all be enjoyed in the
bustling main hall, which can
seat 1,300 revelers at a time.
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As we head toward my tram, Wolfgang

thanks me for the day. He tells me he’s
/ ? never seen the Nymphenburg grounds in
%%e %f %0;’ iz/eﬁ the rain; because he lives here, he’s always
B _Nela froaucls

simply waited for the skies to clear. Yet he
found the park in the rain enchanting and
appreciated the chance to see this familiar
part of his city in a new way.

It’s still raining that evening, so I go
for a swim at the Miillersches Volksbad, a
beautiful 19o1 Art Nouveau swimming
center next to the [sar. The pool here is
open until 11 p.M., and T swim peacefully
until about 9:30 p.m. | am standing

& under the pulse of water spurting from
> Smoked Garlic Pepper Infused Yukon Keta the mouth of a stone lion carved into the
on Keta Smoked Yukon Keta Candy side of the pool when a group of teenag-
- ers arrives. | smile and slip out of the
Kwik’pak Fisheries is proud to present a sustain- regis;ér water, ceding the pool to them.
able, traceable product that is unique to Alaska’
Yukon River. Yukon Keta salmon has the highest
oil content and Omega-3s of any Keta Salmon,

whether fresh, frozen or smoked. Product is
shipped frozen by FedEx. Order online at:

ALONG WITH PALACES, Munich boasts
terrific art collections, housed primarily
in the trio of Pinakothek museums,

: o which are clustered together in the dis-
www.kwikpaksalmon.com « Website Sales Only ARV 8

Sourse Gade AKAL4 trict of Schwabing and neatly divided by

chronology: the Alte (“old”) Pinakothek,
which features art of the 14th to 18th
centuries; the Neue (“new”) Pinakothek,

with art from the 18th and 19th centuries;
and the Pinakothek der Moderne, which
holds 2oth century and contemporary art.
The next day, I meet my friend Karl-
Heinz, who wants to show me the
Pinakothek der Moderne. As we wander
through room after room of work by
artists such as Joseph Beuys, Sigmar
Polke and Neo Rauch, Karl-Heinz offers
details and observations about the pieces.
Miincheners who are interested in art, he
says, know their beloved Pinakotheks
well. Afterward, we stroll through
Schwabing, a lively yet cozy neighbor-
hood whose streets are lined with bou-
tiques, antiquarian bookstores and cafes.
Ludwig-Maximilians-Universitit
Miinchen is also here, so the neighbor-
hood is full of students and professors.
We walk to another museum, the
Haus der Kunst, which was built in the
19308, during the reign of the Nazi Party,
to display what the regime felt to be true
“German” art; today the museum fea-

tures works by cutting-edge international
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artists. We enter through the massive,
severe portico, lined with giant columns,
into the vast echoing interior, and enjoy
the two main exhibitions on display,
which feature North American artists.
Behind the Haus der Kunst, it’s easy
to slip into the English Garden (named
for its landscaping style), which extends
into the northern end of the city. The
project to create this public park launched
in 1789 and expanded over the years.
Today, the English Garden is one of the
5 world’s largest urban parks—it is even
bigger than New York City’s Central Park.
[/ INDOORKARTING ] Karl-Heinz and I walk through the

ARRIVE & DRIVE. ADULTS AND JUNIORS 48" AND UP, ) .
GREAT FAMILY FUN. PROFESSIONALLY DESIGNED TRACKS. SPACIOUS LOBBIES. AUTHENTIC RACING the Chinese Tower (Chinesischer Turm),
MEMORABILIA. MEETING ROOMS. CORPORATE EVENTS. CATERED PARTIES. a five-story pagoda built in 1790; nearby,

~PHOENIX, . - CARLSBAD - IRVINE  ANAHEIM - TORRANCE - ONTARIO - SANTA CLARA + SAN FRANCISCO - SACRAMENTO - SAN DIEGO we sit down to a beer in the second-larg-
- DENVER, °1 - FT, LAUDERDALE - MIAMY, /.- ATLANTA, |1 - BUFFALO GROVE * ADDISON, ' - AUSTIN - HOUSTON - SAN ANTONIO - DALLAS . .
=5EF.'|T|£ (488) K1-KARTS | KISPEED.com @ @ est beer garden in Munich. Beer gardens,

Karl-Heinz tells me, are the most demo-

park along a gracefully curving path to

cratic institution in Germany; they have
always welcomed people from all social
classes, and they all resemble each other
in offerings and price. Karl-Heinz supple-
ments his Augustiner lager with a Weiss-
wurst. I enjoy a large, doughy pretzel.
That night, T meet Karl-Heinz at the
Prinzregententheater to see a play—an
update of Alice in Wonderland that high-

INDIAN WELLS RESORT HOTEL

lights the story’s coming-of-age aspects.
The staging borrows heavily from caba-
2 = ret, and the production ends with Alice,
‘FWLI{/ D ] alUO e W = J the March Hare, the Cheshire Cat and
;I. ' ; - others having a techno dance party.

SMw b ' After the show, we drive southwest to
Girtnerplatz, where a grassy traffic circle
ol in the middle of the street has become an
impromptu evening picnic site for night-
life-loving Miincheners. We park, find a
spot on the lawn and spend the rest of the
Singing and Celebrating f : evening talking about German theater.

the Legacy of Frank Sinatra, So many years after my first visit,
Dean Martin and the

o b Munich’s evening magic works on me
Great American Song Book.

once again. sk

s -

o -
/

Donna Stonecipher lives in Berlin.

Use Mileage Plan miles to visit Munich

: '. TS& " Dbl e via partner airlines Air France, British
7 - S Airways, Emirates and KLM. For informa-
760.345.6466 www.lndianWellsResort.com tion or to enroll in Mileage Plan, go to

alaskaair.com or call §00-654-5669.
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WHISTLER BLACKCOME

SKI
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#1

OVERALL
RESORT
2015

B eyO m d t h e Early Season RS
5 Night 4 Day P\ “(':,‘

ordinary Is Ski & Stay Package ™
W | t ) | M 1eqC h . 399" | GAVE» 42% OFF

EARLY BOOKING OFFER Kids ski, stay, rent and receive airport transfers FREE”

‘Visit whistlerblackcomb.com for details,
Get the best deals of the season — guaranteed.

Beyond Whistler Blackcomb's 8,100 acres of incredible and SAVE EVEN MORE by purchasing your airline

varied terrain, its mile-long vertical and its dedication tickets in a package Call to inquire
to grooming more terrain than anywhere else in

North America, is an experience so unique that iF’s BOOK BY NOVEMBER 15 FOR THE BEST PRICE
hard to measure. It's about our abundant and reliable

snow, our friendly and vibrant village, and a vibe that

encourages visitersto pU‘Sh their limits—whether it's thklﬂg valid Nov 27-Dec 19, 2014 based on 2 people sharing a studio. Taxes and fees are

off evervy run on the map or attempting to eat at eve extra. Restrictions may apply. Book by November 15, 2014. "Kids free: 1 free child (12
ry P pHng Y and under), per paying adult. Free child lift ticket, rental and airport transfers must
award-winning restaurant in the Village. be equivalent to the paying adult. Blackout dates apply. Book by November 15, 2014.

Other packages available throughout the winter season, please inquire for details.

1.800.274.7916 "./O

whistlerblackcomb.com/bookearly = FEAK WHISTLER BLACKCOMB




Nationally — ~-
Recognized Spa
for Women

Olympus Spa offers the unique,
soothing spa experience
every woman desires.

Olympus Spa now serves
Massage and Hydro Therapy
for auto accident clients.

(For Women only)

Possibly no out of pocket costs to you!

Check out our Summer Special
at www.olympusspa.com

Tacoma (253) 588-3355 ‘ g Olympus Spa I Lynnwood [425) 697-3000

8615 5. Tacoma Way, Lakewood, WA 98499 3815 196th St. SW. Suite 160, Lynnwood, WA 98036

4 - == = 5 " ' = e S =

| Are you a Provider mterested m a rewarding career in healthcare?
[tyou answered yes, then jom us m our mussion to provide the

hughest quality of healthcare service m beautiful Southeast Alaska.

The SouthEast Alaska Regional Health Consortium (SEARHC) is a non-profit healthcare organization
that offers a full range of services, respects traditional Tlingit values, has a sense of community
and is located in the natural richness of a temperate climate.

We have permanent and locum opportunities for Physicians and Mid-Levels throughout Southeast
Alaska. We offer generous benefits, market pay and we are a loan repayment eligible site.

Employment opportunities with SEARHC may be found at www.searhc.org.

You may also contact Ken Baker at (307) 966-8942 or ~ _
physiciansearchbaker@gmail.com or Kathleen Miller, T COILARE

Professional Recruiter at [9']7] 966-8658 SouthEat Alaska Regional Health Consortium
or kmiller@searhe.org. Your Partner in Health
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<10\ OISCOVER

U AL ASKA AIRLINES

FEATURES & AMENITIES

We know why you travel. It's not just to get somewhere. It's to learn, to explore and experience new things. It's to
see the world from a fresh perspective. Not just to pass time, but to live life fully. That's what Designed to Explore™
is about. It's why we put time and attention into dozens of different aspects of your flight. Throughout this section,

and your flight, you'll experience things we've designed to make your trip better, richer and easier.
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TABLE OF CONTENTS

Mileage Plan™ and alaskaair.com A9 Our Fleet and Baggage Guarantee

Onboard Amenities Terminal Maps

Inflight Entertainment and Wi-Fi Customs and Immigration Information

Route Maps A Guide for Air Travelers
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- Discover what Alaska
Airlines can offer you

MILEAGE PLAN Easy sign-up at alaskaair.com/mileageplan.

B F B B B B R EE SRR E RSP E R YA RS YA e

WHERE YOUR MILES CAN TAKE YOU

Starting at 7,500 Starting at 12,500 Starting at 17,500 Starting at 20,000 Money and Partner Airlines
miles (one way) miles (one way) or miles (one way) miles (one way) Miles Awards Redeem your
anywhere within 25,000 (round trip) or 35,000 miles or 40,000 miles Reduce the price hard-earned miles
one state, including Fly anywhere (round trip) (round trip) of your ticket by up with any of our
Alaska, California, Alaska Airlines to Mexico. to Hawai'i. to 50% while still 14 airline partners
Qregon and flies in continental earning Mileage and travel to over
Washington. U.S. and Canada. Plan™ miles. 700 destinations
worldwide.

HOW TO GET THERE

1 3 e 25,900 Tons

mile for each miles per 1 6,000 f of miles
mile traveled dollar spent iniles or everyday
(upon approval) purchases
Earn flight miles on Purchase onboard products, Purchase an Alaska Airlines Sign up for the Alaska Airlines Rent a car, buy flowers
Alaska Airlines and all  vacation packages or Vacation package at Visa Signature® card. Earn or go out to dinner
our airline partners. tickets for travel on Alaska alaskaair.com. Receive 25,000 miles when you are and earn Mileage Plan™
Airlines, or send shipments an automatic 1,500 Bonus approved for the card. Plus miles with our many
with Alaska Air Cargo, Miles, your actual miles flown earn triple miles on Alaska non-airline partners.
using the Alaska Airlines and triple miles on every Airlines purchases and one
Visa Signature® card, dollar spent with an Alaska mile per dollar spent on every-
Alaska Airlines Platinum Airlines Visa card. Choose day purchases made with the
MasterCard® and Alaska from more than 75 destina- card. Also, receive a Coach
Airlines Visa® Business card.  tions and 5,000 hotels. Companion Fare every year*

ALASKA AIRLINES VISA CARD

«Yearly Coach Companion Fare from $118 (899, plus taxes and fees from $19). For every dollar you spend with
your card, you'll earn one Bonus Mile. Ask a flight attendant or visit alaskair.com for details.

L E A R R R EEEEREEREEREERENENREENRENENEESENENRIMNEINENEESEIERIE IR R NEEEERE]

AIRLINE PARTNERS—TRAVEL THE WORLD ON YOUR WAY TO ELITE STATUS

Mileage Plan Miles earned on all our international partners will count toward elite status qualification. Travel throughout the world on the
following partners while earning miles and elite status in the Mileage Plan Program.

American Airlines g ADELTA % ElJI & -
| AIRVATS Enmiiates BRITISH AIRWAYS

Rt Pacie ¥ AEROMEXICO. %) AIRFRANCE 7 i, KSREAN AIR %)

KEM LA N___,{_. ARaJ\Y!-}Z) % *Not applicable for international Elite Qualifying Miles.
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START EVERY TRIP AT ALASKAAIR.COM o e %

P E S S eI E SIS E T ssessesssessesssnssnsess [ XPLORE

Sign up for the Insider Newsletter to receive great travel deals and information.

WE'RE MOBILE

B F B 5 8 8 B B PR NE YRRy

On alaskaair.com, you can:

Access to alaskaair.com is free
on flights with Inflight Wi-Fi.

« Always find the lowest fares, guaranteed

« Plan and book your flight, car and hotel

« Purchase, change or cancel and redeem miles

« Check in and print boarding passes

- View Mileage Plan activity and access My Account

We constantly work on new features for our iPhone and Android apps and our mobile site,

m.alaskaair.com. Get the app or visit the site to:

« Purchase tickets

= Track your trip details

« Access Mileage Plan information

« View and change seat assignments

« Check in and access your mobile boarding pass

FLIGHT STATUS ON THE GO

If you have a flight scheduled to depart in the
next 24 hours, use the mobile phone listed in
your reservation to text MY FLIGHT to 252752

JET TEXT MOBILE CLUB

(ALASKA), and we'll send you up-to-the-minute

flight status. Or use any mobile phone to text a

flight number to 252752 for flight status.

Message and data rates may apply.

Gold and 75K benefits include:

« Unlimited complimentary upgrades
« Express security lines

- Initiation fee waived for
Board Room membership

« Bonus Flight Miles

- One complimentary alcoholic
beverage per flight

MVP, GOLD AND 75K STATUS

We know what it takes to be a road warrior, so the
more you fly with us, the more we can take care of you
and make your experience as comfortable as possible.

Elite status level miles/year:
MVP 20,000
MVP Gold 40,000
MVP Gold 75 75,000

LET’S BE SOCIAL

Connect with us on Facebook and Twitter.

BOARD ROOM

Become a Board Room member
or purchase a One-Day pass for

Text ALASKA to 44227 to receive text alerts on our deals and offers.

Message and data rates may apply. Maximum of four messages per month. Text HELP to 44227
for help. Text STOP to 44227 to opt out. Terms and Conditions at http:/fbit.ly/ThUeTdd.

access to our award-winning airport

club rooms. Enjoy complimentary

snacks and adult beverages, private

workstations, free Wi-Fi and our
personalized service.
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ONBOARD AMENITIES
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For Purchase $6 USD
Miller Lite

Budweiser

Sauza Tequila

Dewar's White Label Scotch
Jack Daniel’s Black Label
Crown Royal

Baileys Irish Cream

Premium Liquor $7 USD

Sun Liquor Vodka

Sun Liquor Gin

Sun Liquor Rum

Crater Lake Hazelnut Espresso Vodka
Courvoisier Cognac

Premium Wine $7 USD

Canoe Ridge Exploration Merlot
Canoe Ridge Exploration Pinot Gris

Premium Beer $7 USD

Alaskan Amber

Corona (to/from Mexico)

Kona Longboard Island Lager
(to/from Hawai'i)

Complimentary

Coca-Cola, Coke Zero, Diet Coke
Sprite, Sprite Zero,

Seagram’s Ginger Ale, Seltzer &
Tonic

Athena® Bottled Water

Juices: Orange, Tomato, Cranberry,
Apple and our special blend of
Passion, Orange and Guava*

Bloody Mary Mix

Tazo® Awake® black tea

Tazo® Wild Sweet Orange herbal
infusion (caffeine-free)

Proudly serving Starbucks®
Pike Place® Roast

The Meals & Snacks card in

your seatback pocket displays all

our food and beverage options.

Beverage service may vary due to time of day and flight-segment time limitations. Items limited and based on
availability. Individuals must be 21 years or older to consume alcoholic beverages. Government waming: According
to the Surgeon General, women should not drink alcoholic beverages during pregnancy. Consumption of alcoholic
beverages impairs your ability to drive a car or operate machinery, and may cause health problems.

Pike Place is a registered trademark of The Pike Place Market PDA, used under license.

* On flights to Hawai'i only.

FIRST CLASS

2T B R R R R R RE R R R PR EE Y Y

Passengers seated in First Class are always treated to our special brand of
customer service. Enjoy our distinctive menus, a dedicated flight attendant,
a convenient lavatory and complimentary use of an Inflight Entertainment

Player when available.

WINES OF THE MONTH

First Class passengers enjoy fine wines from West Coast vineyards. This
month, we're pleased to feature the wines below.

?E ] Chateau Ste. Michelle

= Chardonnay
o it

Washington
bt Fresh, soft style Chardonnay
with bright apple and sweet
citrus fruit character; subtle
spice and oak nuances.

A4

Chateau Ste. Michelle
¥ Indian Wells Red Blend

Washington
by Rich, round, powerful style
LT of Washington fruit; jammy

boysenberry flavors from
the Syrah with a luscious
backbone from the Merlot.

\ 3 Ay
CRNERY

o 10 o
EAPLORE

> Hln
MEALS & SNACKS

Vesasaags Nesasas
Sessdstanunnanas

DCTORER 2014

Our newest discovery—BACON JAM

Available on west ang nowhbaund flights oyer 2,5 hurs

We're excited ta offer thic d
cheess sandwich. Enjoy Tj
sliced tomato and ski

elicious twist on a classic grilled
illamook Cheddar, Brie, Swiss cheese,
llet™ Bagon Jam on brioche toast,

Criginally o atagy Adrctrndan finad tock

in Seattls, Skillet Street Food now ias Multiple
lneatiant and dozenc of tasty praducts
LEr fore a2 shilkaté treetfond com

Use your tiaskg Alrlimes Vigg
Swgn_ature' card or Alaska Airlines
Visa® Business card onboard and

EARN 3 MILES

for every dollar spent on food
beverage and entertainment

5% TO "o

ERPLIRE

ONBOARD RECYCLING

Please join our effort to reduce
our environmental footprint by
separating recyclable paper,
cardboard, plastic, glass and
aluminum, and passing these
items to flight attendants for
recycling. Thank you.



INFLIGHT ENTERTAINMENT

A EEEEEEREEREEREEREEEREEREREREERERENESEENEIRNSEE:ENR.

Put Hollywood in the palm of your hand

Enjoy our portable inflight entertainment system, including
more than 50 movies, plenty of TV shows, music,
discounted Internet access and more.

BLOCKBUSTER HITS

Planes: Fire and Rescue

PG: 1:30 (available with English subtitles)

| While a crew of elite firefighting aircraft protects historic

| Piston Peak Mational Park from wildfire, world famous air
racer Dusty joins the fearless team and learns what it takes

to become a true hero.

M | Dawn of the Planet of the Apes

i PG13; 2:09

& Genetically evolved apes are threatened by a band of
human survivors of the devastating virus unleashed a
decade earlier. The sides are brought to the brink of a war to
determine who will become Earth's dominant species.

X-Men: Days of Future Past

PG13; 2:09

The X-Men send Wolverine to the past in a desperate
effort to change history and prevent an event that results
in doom for humans as well as mutants.

Tammy

R-edited; 1:37

Tammy is having a bad day. Fired from her job and
without wheels, her grandma, Pearl, who has an itch to
see Niagara Falls, is her only option. With grandma
riding shotgun, the trip may be just what Tammy needs.

Edge of Tomorrow

PG13; 1:53

An officer finds himself caught in a time loop in a war with
an alien race. His skills increase as he faces the same brutal

Godzilla

PG13-edited; 1:55 (available with English subtitles)
The world's most famous monster is pitted against
malevolent creatures who, bolstered by humanity's
combat scenarios, and his union with a Special Forces
warrior gets him closer and closer to defeating the enemy.

scientific arrogance, threaten our very existence.

MORE THAN 50 POPULAR MOVIES PRICING
- Adventure + Comedy « Oscar Winners + Flights scheduled 4.5 hours or
+ Drama » Romance longer: $10 onboard

+ Flights scheduled 3.5-4.5

FNERRNS hours: $8 onboard
« 20 Network Favorites « TV About *REELZ
Movies CHANNEL + Reserve at alaskaair.com
24 hours prior to departure
MORE + Complimentary—rFirst Class
« Music « Discover Hawai'‘i « Discover Alaska on flights scheduled 3.5 hours
or longer

« Music Videos

INFLIGHT WI-FI

T F B % R R R R R R RR R RREE PR R ERRYRRRRTRE R YRR Y YRR YYD
Gogo® Inflight Internet is available on nearly all Alaska Airlines 737 aircraft,
including all aircraft flying transcontinental routes. With Gogo you can

« Surf the Web, check email and access social media sites such as Facebook
and Twitter

+ Access your VPN
« Enjoy free access to alaskaair.com

In the air or on the ground, visit gogoair.com for flexible pricing options. Flight
attendants will indicate when Gogo is available.

* Gogo Inflight Internet is not available on flights to/from Hawai'i or when aircraft are flying over Mexico.
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U.S., HAWAI‘I
AND MEXICO

Alaska Airlines is proud to serve more than 90
locations throughout the United States, Canada
and Mexico. We serve many other cities with our
codeshare partners, American Airlines, American
Eagle, Delta Air Lines and Delta Connection.

On routes that require a connection to one of our
partners, we strive to ensure a smooth transition,
which includes the ease of purchasing your ticket
with just one call or a visit to alaskaair.com, taking
care of your bag transfer, and providing assistance at
any stage of your journey should you have questions.

What's more, all our codeshare partners are also
Mileage Plan partners, allowing generous opportunities
to earn Bonus Miles. And with reciprocal elite-status
benefits, you can enjoy several enhancements to your
journey. Learn more at alaskaair.com.

LEGEND

Routes served by:

— AApba ek

— AmericanAirIines\“
— ADELTA %

Some Alaska Airlines service operated by
Horizon Air or SkyWest Airlines.

Some routes shown operate seasonally.

To Anchorage

HAWAI‘l SERVICE
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MEXICO SERVICE
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= Charlotte
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Between Mileage
Seattle &

BOSPOR: e e e e e 2496
[ B e M B T D e B e T 1024
Fort Lauderdale ......... e 2697

L e ¢ e 2677
Los Angeles [LAXY. oo cioiiiiiiinonin 954
New York City/Newark .................. 2401
T T L e S 2553
PhaeRic rr e s e b 1106
SANCFCANCISE0. . s rvyieiuop e patsitsinisass 678
Washington, DG e b 2306
Between Mileage
Portland &

Los Angeles [LAXY...c.oovviinviiimin 834
SanDiego ...l 933

S A Fran CIS COs L bR Gl e B 550

QUEREC

s —

SQOWTH

~
~
AROM N A
“hai

%

_‘ _E ;eenshoro
' O Raleigh/Durh:
‘ﬂ»—-'f LINA .

P2

A \
! \

o Norfolk

t Palm Beach

) Fort Lauderdale

O Miarni

UPCOMING NEW SERVICE

Route

Portland-Los Cabos
Portland—Puerto Vallarta
Seattle—Cancin

Las Vegas—Mammoth

Service Begins
November 3, 2014
November 4, 2014
November 6, 2014
January 15, 2015

: N EW
} BRUNSWICK &

:!xupa[_zihummin i S A

Mileage Plan members receive mileage credit (500 miles
minirmum) based on the nonstop mileage between the origin
and destination indicated on the ticket.
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ALASKA

T ——
—_—

® Gambell

St. Lawrence Is. ® Savoonga

King 1.

BERING SEA
Hooper Bay
St. Paul
L] Nunivak Is.
Pribilof Islands
L]
St. George
Ta Adak

~Pltch Harbor™
Port Heiden

° bd L
Cold Bay ALAska pENINSURS
.5 d Point .Chignik o
and Poin Y g
Kodiak
Kodiak Islang
Lo pda
= . Dutch Harbor
ur, >SN
Ay L ANps o
To Kona
To Honolulu
ALASKA MILEAGE To Kahului, Maui
Between Mileage Between Mileage
Anchorage & Fairbanks &
COMIONR - v wnsm s s 160 BAROW v e s 503
Kodiak . covvvsceipmams 252 Seattle i ooeemiiieiaiiens 1533
Faithanks:, Lo couiviaiiig 261 Ehlgaga: oo 2785
King Salmon ............. 289 .
Betw Mil
Oillngharm. ..o 329 : - Ee; s
B | 399 uneau
e g T 539 SHER s S e 95
Kotzebte o 549 Petersburg s 123
Juneau ...l 57 Yakutat.................. 199
Peudoe BaYuseaemeses 627 Keehikan . v oosen s 235
Ketchikan . covaemansian 776 Segttle o i resTn 909
;)u:tctT Harbor ............ ]ﬁ; Retwas Mileage
€, L T
Portland | osesspssaanieg 1542 Ketchikan &
San Francisco. ........... 2045 Wrangell........... .. ... 83
LosAngeles ............. 2375 SERS s s 185
Honohaly o oosvosisipia 2776 Jomear s 235
Chicago .......ooovnn.. 2847 Seattle .................. 679

Mileage Plan members receive mileage credit (500 miles minimum) based on the nonstop
mileage between the origin and destination indicated on the ticket. For more information
on the Alaska Airlines Mileage Plan, see page Az,

Some routes shown operate seasonally.
1 Dutch Harbor-Anchorage service operated by PenAir.
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AIRLINE PARTNERS

Make easy connections throughout
Alaska with our partner airlines.
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A SU SERVICIO

Alaska Airlines tiene el orgullo de ser la
compaiifa de bandera extranjera mds
grande que presta servicios con destino
a México. Por eso, hemos asumido el
compromiso de cumplir nuestra promesa
de proporcionar a nuestros apreciados
clientes hispanohablantes una experiencia
excepcional que, a la vez, sea segura,
confiable y llegue a ellos con un servicio
genuino y atento. Para atenderle mejor,
nuestros productos y servicios se encuen-
tran disponibles en espafiol a través de:
» Centros de atencién telefénica de
Reservaciones y de Atencién al Cliente

Amy, Customer Service
Agent, San Francisco

OUR BAGGAGE SERVICE
GUARANTEE

.‘....i!...l!...!l.ll._-‘j_:." v A

& TO "o
EXFLLIRE

We're proud to offer a Baggage Service Guar-
antee. If your baggage is not at baggage claim
within 20 minutes of your plane parking at the
gate, you're entitled to a $25 Discount Code for
use on a future Alaska Airlines or Horizon Air
flight, or 2,500 Alaska Airlines Mileage Plan bonus

miles. If we don’t meet our 20-minute guarantee, simply see an
Alaska Airlines or Horizon Air Customer Service Agent in the baggage
claim area for your voucher.

« One voucher per qualified passenger, for one or more checked bags.
» Restrictions apply. See alaskaair.com for full terms and conditions.

A NEW WAY TO
GIVE FEEDBACK

B 5 B B % BB RN
Visit alaskalistens.com at any point in your journey

Alaska Airlines has a new, easy way for customers to provide instant
feedback on their travel experiences. At any point in your journey, visit
alaskalistens.com from any device to take a fast, two-minute survey—
even inflight,
where access to
alaskalistens.com
is free if your flight
offers Inflight Wi-Fi.
Your feedback will
enable Alaska to
provide feedback
directly to employ-
ees you interact
with. Give it a try at
alaskalistens.com.

» Quioscos de registro del aeropuerto
« alaskaair.com/espafiol
« El editorial mensual del director ejecutivo que

se encuentra al inicio de esta revista
+ Informacién sobre las salas de conexién

en la pagina A10
» Informacién sobre formularios aduaneros

e inmigratorios en la pagina All
Asimismo, en el aeropuerto o una vez a bordo,
nuestros empleados hispanohablantes con gusto
le brindardn ayuda. Simplemente dirijase a nuestros
empleados sonrientes y cordiales que llevan
nuestras exclusivas identificaciones con la leyenda
“A su servicio”.

OUR
FLEET

B 7 5 % 5 % 5 % E RN A

Alaska maintains a fleet of more than 125 Boeing
aircraft. Our newest, the 737-900ER, features
custom-designed Recaro seats and the Boeing
Sky Interior, featuring sculpted overhead bins
and mood lighting designed to provide a more
spacious cabin experience.

.

B737-900/900ER

B737-400

Bombardier Q400
Operated by Horizon Air

Bombardier CR|-700
Operated by SkyWest Airlines

A9



HELPING YOU FIND YOUR WAY
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A quick guide to help you make easier connections.

Anchorage International Airport

(ANC)

B CONCOURSE
Delta Air Lines
L GATES
A CONCOURSE Panir Board Roam
Era Aviation / 5 CCONCOURSE
) e Alaska Airlines
3, American Arlines
@ 1 c-stU NORTH TERMINAL
C8
Alaska Airlines <]

Ticketing & Bag Dropoff

Chicago O’Hare International Airport

(ORD)

CONCOURSE C

CONCOURSE H & K American Airlines
Amezican hirlines American Eagle

CONCOURSE L CONCOURSEES F

Alaska Airlines Delta Air Lines
American Airlines

Alaska Aitlines
Tieketing & Bag Dropefl

TERMINAL § {not shown)
ir France

American Alrines (nt'] Arrivals)
British Airways

= === The Alrport Transit Syster (ATS] connects the Main Terminals to the International Terminal

Los Angeles International Airport

(LAX)

TOM BRADLEY INT'L TERMINAL Alaska Airlines
British Alrways  Keewan Alr {Some Mexico krivals)
Cithay Paeific AN
Ermirater Quntaz
REMOTE TERMINAL TERMINAL 3
Amarican Eagla®
TERMINAL 2
Al FramcefHLM
TERMINAL 4
American Alrlines?
Quntas = Alaska/Horizan
4 Tickating & Bag Dro)
TERMINAL 5 doba bl il
Delta Air Lines

B4a
betsss Terminas SB6 g3t ¥
- extrs.

Tannel
or Dl A Lines e

S50 sun TERMINAL 6
Alasks Airines (@) Board Room
“Shuttia bius departs fram Guts 654 for Amarican Alrlines and Amarican Eagh connections,

Atlanta International Airport

(ATL)

Alaska Airlines ey CONCOURSE T
Ticketing & Bag Dropoff. Ty e American Airlines
o S Delta Air Lines

CONCOURSE B

P Delta Air Li
6_-'_‘::?& . elta Air Lines
e ==
CONCOURSE E
Delta Air Lines
CONCOURSE A
Delta Air Lines
CONCOURSE C
Delta Air Lines

CONCOURSED

Alaska Airlines

Delta Air Lines CONCOURSE F
British Airways

Delta Air Lines (International)

Air FrancefKLM
Korean Alr
= = = = Terminals connected by Automated People Mover (APM) System

A10

Seattle/Tacoma International Airport

(S E A) 5 GATES

Alaska Alrlines  Delta ir Lines

Harizon Air Emirates CDNCOH!SEC N GATES
Air France leckandair Alaska Airlines Alaeka Airlirise
British Alrways  Korean Air Horizon At et
CONCOURSE B 1)
_____ N3 NE N7
- NS
s R na
S N1D
______________________ T
o3 N14 W12
COMCOURSE A

o
CONCOURSE D
Alaska Airlines

Amarican Airlines

Alaska/Haorizon
Ticheling & Bog Dropefl

{®) Board Room

= = = = Setellite Transil System connecting the N, C, 5, B Gales to the Main Terminel
= = = = Satellite Transit System running between Morth & South end of Main Terminal

Portland International Airport

(PDX)

CONCOURSE C
Alaska Airlines
American Airlines

CONCOURSE B
Alaska Airlines

Harizon Air CONCOURSE D
A3 Deita Air Lines
A 2.5 {Seattle Shuttle) pe

wer
CONCOURSE A

Harizon Air :

AlaskafHorizon e
Ticketing & Bag Dropoff @ Board Room

San Francisco International Airport

(SFO)

TERMINAL2  CATES 50-59
American Alrlines
American Eagle

TERMINAL 3

Alaska Alrlines Ticketing & Bag Dropoff e
Delta Air Lines

TERMINAL1
INT'L TERMINAL R
GATES A1-A12 CATES 2_0:39
Alaska Airlites Alaska Airlines
Air France/KLM
British Alrways
Cathay Pacific
Emirates
Harean Al
Alaska Rirfines Mexico ights arrive at the International Terminal.
Flighls ko Canada and Mexica depart from Terminal 1, Gales 2024,
Helpful tips upon landing at SFO from Mexico:
- If necessary, clear all checked baggage + Proceed directly down the hall and turn
through U.S. Customs. left to the connecting hallways leading
+ After clearing Customs, exit to the right to Domestic Terminal 1.
through sliding glass doors. « Continue in the same direction and
« Pack all duty-free liquids securely turn right at the signs for Gates 20-36:
in your checked baggage to avoid Alaska Airlines uses Gates 20 and 22.
confiscation by the TSA. Then recheck - Average time from landing to Gate 20
your baggage with an Alaska Airlines is 40 minutes.

Customer Service Agent at the baggage
recheck point in the San Francisco
International Terminal.

Datos de ayuda a su llegada de México a San Francisco:

+ De ser necesario, pase por aduana + Proceda directamente al fondo del
de los EEUU con su equipaje que pasillo y de vuelta a la izquierda hacia
documentd. los pasillos de conexicnes de la Terminal
+ Después de pasar aduana, prosiga Domeéstica 1.
por la puerta de vidrio corrediza'y - Deber4 llegar hasta donde se encuen-
a su su derecha. tran las indicaciones para las salas 20
« Empaque seguramente todos los ala 36. De vuelta a la derechay
liquidos que adquirié en la tienda debera pasar por seguridad. Alaska
libre de impuestos (duty-free) en su Airlines usa las salas 20y 22.
equipaje documentado, para evitar « Eltiempo estimado para el recorrido
ser confiscados por Seguridad (TSA). hacia la sala 20 desde que usted
Después entregue su equipaje aterriza, es de 40 minutos.

al agente de Alaska Airlines en los
mostradores, justo afuera de aduana
en |a Terminal Internacional.



CUSTOMS AND IMMIGRATION
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Customs and Immigration forms are distributed by flight attendants during your flight. Prior to landing, complete all forms that
pertain to you, following the tips below. Completed forms are presented immediately upon entering the International Arrivals building.

Las formas de Aduana y Migracién son distribuidas por los sobrecargos durante el vuelo. Antes del aterrizaje en su destino final complete
las formas correspondientes usando las indicaciones que se porporcionan a continuacién. Las formas completas seran presentadas

en la Terminal Internacional.

TO THE UNITED STATES

U.S. CUSTOMS DECLARATION

Who must complete this form?
All travelers

Helpful tips

+ One form per person or one per family
(family defines those in the same household
who are related by blood, marriage, domestic
relationship, or adoption)

«+ Lines 5, 6—If not using a passport, leave
these lines blank

« Line 9—Enter “AS” for Alaska Airlines

« Sign at the “X"

DECLARACION DE ADUANA

;Quién debe completar esta forma?
Todos los pasajeros

Datos de ayuda

« Una forma por persona o por familia
con la misma direccién
+ Linea 5, 6—S5i no tiene pasaporte,
deje esta seccién en blanco
+ Linea 9—Use "AS” para Alaska Airlines
« Firmeen la “X"

TO CANADA

Flight Attendants distribute a combined
Customs and Immigration form during your

flight. Prior to landing in Canada, complete this
form, which includes easy-to-follow instructions.
Completed forms are presented immediately
upon entering the International Arrivals
building.

Los Sobrecargos distribuyen una forma
combinada para aduana y migracién. Antes
de aterrizar en Canadd, llene esta forma que
incluye instrucciones ficiles de seguir.

Las formas completas serdn presentadas

Please use all capital letters with blue or black ink.

Por favor use letra mayiiscula en tinta azul o negra.

TO MEXICO

MEXICO CUSTOMS DECLARATION

Who must complete this form?
All travelers

Helpful tips

« One form per person or one per family
with same address

- Section 6—1It is not necessary to declare
medicine for your personal use

DECLARACION DE ADUANA
;Quién debe completar esta forma?
Todos los pasajeros.

Datos de ayuda

» Una forma por persona o por familia
con la misma direccién

» Seccién 6—No es necesario declarar sus
medicamentos de uso personal

FMM

Who must complete this form?

All travelers except citizens of Mexico
;Quién debe completar esta forma?
Todos los viajeros, excepto los ciudadanos de México

FEM FOR MEXICAN NATIONALS
Who must complete this form?
Citizens of Mexico

FEM PARA MEXICANOS

;Quién debe completar esta forma?

Ciudadanos de México (Aun siendo residentes
permanentes de EE.UU.)

Datos de ayuda

» Complete una forma por persona. No olvide firmarla.
- Seleccione la opcién “Entrada a México".

« En lalinea 5 escriba el tipo y nimero del documento que usara como
identificacion.

MEXICO STATE CODES

City / State State Code
Guadalaiaraliy|aliscos e e e e e ey s A
betapa, ZiNUatanejo [ GUEIIBIO. oo s s snonvemsmsm s pussmi s s GRO
Loreto, La Paz, Los Cabos, San Jose /[ Baja California Sur. ............... BCS
Manzanille S Colimm o r e s s s Db O
LR R T S R BN R P SIN
Mexico City | Distrito Pederalis v fossma ot D.F.
Nuevo Vallarta, Bucerias and north / Nayarit.......................... MNAY
Puerto Vallarta, Mismaloya f Jaliseo .....coicinewnuiinevininicinsonJAL

ATl




A GUIDE FOR AIR TRAVELERS
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The Federal Aviation Administration (FAA) and Alaska Airlines have set the

following rules and regulations to assure your safety and comfort:

« Your seat belt must be fastened
whenever the “FASTEN SEAT BELT”
sign is illuminated. Keep your seat
belt fastened at all other times
in case of undetectable clear-air
turbulence.

Seatbacks and tray tables must be in
the upright, locked position during
taxi, takeoff and landing.

All carry-on baggage must be stowed
under a seat or in an enclosed
overhead bin upon boarding and
prior to landing, as directed.

Please use caution when opening
an overhead bin, as items may have
shifted.

Customers are requested to use the
lavatory in their assigned cabin and
are required to do so on inbound
international flights; exceptions may
be made for customers with special
needs.

Prior to takeoff and landing, service
items provided by Alaska Airlines
must be picked up or properly
stowed under the seat in front of you,
in carry-on luggage that is properly
stowed or in an overhead bin.

IMPORTANT
PHONE NUMBERS

CUSTOMER CARE:
800.654.5669
(Mileage Plan, Web Support,
Customer Relations)

Toll-Free Reservations
Within the U.S. and Canada:
800.ALASKAAIR
(800.252.7522)

(TTY 800.682.2221)

En Espafiol:
800.858.5525

From Mexico:
001.800.252.7522

Alaska Airlines Vacations:
800.468.2248

Al12

+ Alcohol may not be consumed aboard
an aircraft unless it has been provided
by a flight attendant. No alcohol may
be served to any person who appears
to be intoxicated, or who is under 21
years of age.

During taxi, takeoff and landing,
portable electronic devices and
headphones may be used. Larger
electronic devices such as laptops
must be stowed during taxi, takeoff
and landing.

Cellphones may be used while the
boarding door is open until advised by
your flight attendant that cell service
must be turned off. Upon landing,
your flight attendant will advise when
cell service can be enabled.

During flight, electronic voice
communications of any kind (e.g.,
cell/VolP calls) are prohibited.

Headphones must be worn when
using electronic devices such as
personal music players, Inflight
Entertainment Players, etc.

Interference with crew members’
(including flight attendants’) duties
is a violation of federal law. Under
federal law, no person may assault,

USING YOUR DEVICES

threaten, intimidate or interfere with
crew members in the performance
of their duties aboard an aircraft
under operation. Penalties for crew
interference include fines up to
$11,000, imprisonment or both. An
incident report may be filed with the
FAA regarding a customer’s behavior.

Smoking is not permitted on any
Alaska Airlines flight.

Child-restraint devices must bear the
FAA approval sticker.

Seat-belt extension use is not allowed
in exit rows for the safety of all
passengers due to the possibility

of entanglement by the extensions.

Alaska Airlines prohibits the use

of items that do not meet FAA
Regulations or Company regulations.
This includes the use of seat-belt
extensions not provided by Alaska
Airlines, devices that restrict the
recline of seats, self-heating meals
or beverages, air filters placed on
overhead vents and personal air
purifying devices.

Pets must remain in carrier for entire
flight. Carrier must be stowed for taxi,
takeoff and landing.

We know use of your electronic devices is important, and we've adjusted our
procedures to give you more time with those devices.

Allowed on the Gt

taxiftakeoff/landing)

» Wireless mouse/keyboard

» Laptops (must be stowed for

» Tablets/smartphones (Airplane
Mode after door closure)

» e-readers
» Media/CD/DVD players
» Noise-canceling headphones

» Cellphones (prior to door
closure only)

Not Allowed During Flight

» Voice calls of any kind,
including VolP

» Devices with cell service
enabled

> AM/FM radios or TVs
) Personal air purifiers
> Remote-control toys

» Electronic cigarettes




Do you or someone
yvou love suffer from
Addiction?

There is help!

We know addiction can destroythe life of the addictand their We are not bad people tryingto get good:We:are good people
families. However, when you reach out and get help, not trying to get well. Let us show you how it’s done. You are not
only does it improve individual lives, it improves responsible for your addiction but we can show you how to be

b family, work and community relatienships. responsible for your recovery and change your life.

V 1-844-419-5433(Life)
SR

www.thewholelifeinstitute.com

<o

ANCHORAGE
5TH AVENUE MALL

A SIMON MALL

NORDSTROM ALASKA WILD BERRY PRODUCTS THE APPLE STCRE
BANANA REPUBLIC LUSH FRESH HANDMADE COSMETICS

Bring this ad to Simon Guest Services to receive a complimentary Style Pass savings booklet.
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WORD GAMES

Cornucopia

ACROSS

40
a1
44

45
46
47
49
50
5
54
55
57
58
59
60
61
62
63
64
66
67
68
69
70
7
72
75
76
77
78
79
80
81
82
83
88
89
92
93
94
96
97
98
929

Construction beam
Sigma's follower
Fanatical

Joshua Slocum's boat
Zither type
Expunges

Like Pegasus

Brag

Magna ___

Lum and

Arctic explorer john ___

Apollo's son
Crossed letters
French street

Pyle portrayer
San Diego player
Assay

Dewey decimal maven's
deg.

Haze

Hazardous situations
Country crooner
Patsy ____
Stalemates
Craggy hill

Early movies
Bren's cousin
Card game, of old
City on the Danube
Witches

Durham
Modernist

Palm leaves
Murmurs fondly
Three-toed sloths
Envelop

Agra queen
Whetstone
Military meal
Scottish clan chief
Copies

Computer acronym
Ritzy

Onions’ kin
Debussy subject
Cowboys, at times
Pirate

Bitter vetch
Anthology

Bern’'s river
Rockets

Scottish one
Cuckoos

Like lightly cooked eggs
Cheats

Bailiwick

Break

Actor Soule

Foils' kin

Cliff

Estuary

Y____ Zapatal”
Indian dish
Hutton or Balin

113

104 Two undesirable
choices

10 Full of fuzz

111 Hidden marksman

112 Saved

M3 Starch palms

114 Al and Tipper

115 Afternoon brew

116 Sand hill

DOWN
1 Herald's garment
2 Songbird of Persian
poetry
3 Expiates
4 Tamerlane author
5 Treat hides
6 Metric measure
7 Good times
8 Scrub again
9 English composer
10 Fiddlesticks!

13
14
15
16

19
21
24
29

33
34
35
36
37
42
43
44
47
48
49
50

. “6

Wisconsin Indian
Record

Street shows
Vouch

Leavening agents
Dark mineral
Show contempt
Norris Trophy winner
Trojan War adviser
and others
Certain skirts
Short baseball hits
Vein outputs
Curious person
Concerning
German kings
Palindromic time
Duplicates

Winter need
Mangles

Mary Jane

Author Lenski

52

53
55
56
58
59
61
63
64

65
66
68
69
70
72
73
74
75
79

Those pitched against
the stake

Broods

Heir

Confusion

Setup

Italian lake

Ford of baseball
Sunken fence
Theme from Mondo
Cane

Man of Steel's symbol
Jimsonweed
Subscribed again
Dark blue

Tree

Rather and Rowan
Mountain chain
Carpenters’ needs
Type of monastery
Bric-a-____

84 Singer Newton-John
85 Frenzied
86 Brilliantly colored fish
87 Spanish titles
89 British weight unit
90 Fliers
91 Public procession
95 TD's relative
99 Dawning phrase
101 Take notice of
103  Affirmatives
105 __ Rita
106 USA airwave user
107 Adeptness

108 Actress Wallace-Stone

of E.T.
109 Journalist Tarbell

SOLUTION ON PAGE 157

|PennyPress|”

Puzzle @ 2014 Penny Press, Inc.
www.PennyDellPuzzles.com

80 Yellowish-red dye
Prefix for equal 51 Extricate 81 Everlasting
Ridicules 83 Huts

100 Texas town mn
102 Broadway musical 12
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On behalf of the crew at Muckleshoot Casino, we would like to welcome you to Washington’s
premier destination for fun! With over 1,000 video gaming machines, 39 table games, great
dining options and two bars, your arrival to smoke-free gaming is only 32,000 feet below.

20 minutes from SEA-TAC International Airport %\_
|- South to WA 18 East « Auburn Way Enumeclaw Exit t/‘ S 7,-
@ ’| W 2402 Auburn Way South, Auburn, WA 98002 M U C K L E S H o o T

800-804-4944 | muckleshootcasino.com CASINO




PHOTO PAGE

Nobody here but us chickens, and Morning Fresh Eggs farmer
Dave Finfrock, in Southern California.

Photo by David Lauridsen Photography
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Ram: No Compromise
DaveSmith.com: No Competition

Ram: More Towing Ram: Fewer Fill Ups
DaveSmith.com: More Savings DaveSmith.com: More Selection

3

World's Largest Chrysler Dodge Jeep Ram Dealer

Shop Online 24 hours a day at DaveSmith.com ' 4
Check out our inventory of more than 2,500 new and quality pre-owned o~ /
vehicles from your computer, tablet or smartphone.
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The World's Largest Dodgje Chrysler Jeep Ram Dealer - 10 years and countmg
and the Northwest's Largest GM Dealer for 19 consecutive years.

woctr popce wws@TD  Jeep [ wesnave
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| DaveSmith.com
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orofound
satisfaction.

It comes from knowing you've made smart,

thoughtful choices. And it comes from knowing

that you have a plan. A plan designed to
provide for the life you enjoy and for the people
and things that you care about most. Helping
you with your plan, and helping you achieve

satisfaction is what we do.

That is the Laird Norton way.

B

lairdnorton

WEALTH MANAGEMENT

Call us at 800.426.5105 or go to: lairdnortonwm.com
Independent and privately owned since 1967.




