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SDLG Loader
Anchorage, AK

Kirk Curry Chad Gerondale
Anchorage Sales Sales Manager
Representative Anchorage Branch

SOLID PERFORMANCE
MADE SIMPLE.

2.4 yd’ Loader | 3.0yd’Loader | 4.0 yd’ Loader

107,4 126, 148,7
$107,400 $126,800 $148,700 & G

IN THE WORLD IN ALASKA IN YOUR CORNER
SDLG, the best value for performance. CMI, the best sales and product support lineup. The Winning Team.

Introducing SDLG wheel loaders — where simplicity and reliability come

standard. Get the performance features you need, and none that you don't. = m

They're easy to operate, easy to maintain, and a perfect fit for your day-to-day

jobs. Best of all, they're backed by a local dealer network, so you'll have a Construction Machinery Industrial, LLC

partner that's with you for the long haul. Anchorage, Alaska (907) 563-3822 (800) 478-3822
Fairbanks, Alaska (907) 455-9600

Stop by your local SDLG dealer to see how incredible simplicity can be. Visit us Juneau, Alaska (907) 780-4030 (888) 399-4030

online at sdigna.com. Ketchikan, Alaska (907) 247-2228
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 Alaska and Washington

Wishes granted.

Alaska Airlines and Bank of America are proud to support the Make-A-Wish® Foundation.
Apply for the Alaska Airlines Visa Signature® or Small Business Visa® card today. Ask your flight attendant
for an application and help make a difference in a child’s life. For each approved application
in the month of February, we'll donate $5 to Make-A-Wish® Alaska and Washington.

Now, the card that works harder to give you an Annual Companion Fare and Triple Miles on Alaska Airlines
purchases also works harder to bring joy to children with life-threatening medical conditions.

The benefits above apply to Visa Signature® consumer accounts only and different benefits
apply to Platinum Plus® accounts. Card type is determined by creditworthiness.

sl 7 s Altee Tl
PRI /A5l today!

4000 1234 SBIR 9123 Ask your flight attendant for a Visa Signature card
o - or Small Business Visa card application.

The card benefits described herein are subject o certain restrictions, limitations, and exclusions. For more information about the rates, fees, other costs, and benefits of these credit cards, visit

myalaskacard.com or see an Alaska employee and refer to disclosures accompanying application.

These credit card programs are issued and administered by Bank of America, N.A. Visa and Visa Signature are registered trademarks of Visa International Service Association and are used by the
issuer pursuant to license from Visa U.5.A. Inc. Platinum Plus is a registered trademark of Bank of America Corporation. 16 Bank of America Corporation.




BRAND NEW SEATTLE CONDOMINIUM HOMES
IN THE HEART OF BALLARD

2 BEDROOM HOMES FROM $689,900

ive where you play live where you work live where you dine live where you walk live where you mingle live where you sip live where you laug

Move In Now! v|k
Say goodbye to renting and take advantage of low interest

rates. Get ready for home ownership in the heart of Ballard. CONDOMINIUMS
Sales Center Open Daily 11:00-5:00 at 17760 NW 56th St #112, Seattle, WA
vikballard.com
206.789.1776
erik mehr

Another Continental Properties LLC Community (17 7
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SAVE
$10

Using Online Code
RNRPACNW10
Valid for marathon & V2
only, exp: 1/11-10/1

SEA exp: 6/1

Wity SPENr T & Cunningham Seawall 10K

JUNE 18, 2016 OCT 22- 23, 2016

MARATHON | Y2 MARATHON 2 MARATHON | 10K

RunRocknRoll com



O ver the course
of the 84 years
that Alaska Airlines
has been around, our
people have managed
to build an incredibly
loyal following among
our customers. One
reason we've been
able to do this is be-
cause we mean some-
thing to people. We
stand for treating our
customers with warmth and kind-
ness. We stand for performance—
whether that means getting you to
your destination on time, having the
industry’s best customer-service and
loyalty programs, having the most
modern and efficient aircraft, or
having the best technology to help
you check in for your flight or help
our aircraft get to the airport when
visibility is low. And along the way,
we try to operate in a way that is con-
structive, positive and confident.
This is what our company stands
for, and we believe we can do even
more to tell this story through our
brand. If you’re anything like me,
you might have a natural tenden-
cy to resist change when it comes
to things that are near and dear to
you—your family, home, community,
and even the products and services
that you rely on. So it is with more
than a little bit of trepidation that we
approach the subject of “refreshing”
our brand at Alaska Airlines.
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Looking up.

As we embarked on this journey,
we knew one thing for sure. The
Eskimo was staying. For more than
40 years, this unique and iconic
symbol has been our connection to
the people and communities of the
state of Alaska. After a long day, a
long week, or a long trip, I often look
up to one of our airplanes, and there
he is, warmly smiling, confidently
looking forward. I see him and think
to myself, “... keep pressing on; things
are going to be just fine.” Seeing him
always makes me feel good. To me,
he stands for strength, courage and
optimism. We are deeply honored to
have him on the tail of our aircraft,
just as we are proud to have the
name of the great state of Alaska on
every airplane.

But we want to make sure that our
brand communicates who we are and
what we stand for to those who don’t
yet know us as well.

We have worked hard to put
together an updated look that rep-
resents us well and visually express-
es our values and personality more
accurately. This is a significant
change, and we really hope you like
what you see. To explain more about
our new look and feel, I'd like to in-
troduce our very talented Vice Presi-
dent of Marketing, Sangita Woerner.

Fil

Brad Tilden
Chief Executive Officer



As an Alaska employee, I find

it a huge point of pride that

so many of our customers say,

“I love Alaska.” So updating our
brand, which has remained mostly
unchanged for 25 years, required a
delicate balance. We tried hard to
focus on the elements of the brand
that have made us strong, but also
update it in a way that is fresh,
modern and relevant to folks across
the country. I want my brother in
Detroit to say, “Wow. Alaska Airlines
seems great; I wish they had a hub
here!”

So where did we start? The
Eskimo. Having a human face to
represent our brand is a powerful
thing, and we plan to showcase
his image with great pride. When
you look at him, you should still
recognize his face, but now see more
warmth, kindness and care in his
expression. The new colorful energy
in the hood of his parka reflects our
positive outlook and the passion
we have for brightening people’s
journeys. The Eskimo is a brand
beacon, and we hope that as our
airplanes travel across the country,
our customers recognize the smiling
Eskimo and smile back.

Our next big task was to evolve
the wordmark, Alaska Airlines—the
signature we’ve had for the last 25
years. With great care, we modern-
ized the design to be more confident,
precise and legible. We believe it
now reflects the high performance

we strive to deliver every day.

Now, after 12 months of intense
work building our new brand
expression, we are proud and
excited to share it with you. In
2016 and beyond, you
will see newly painted
planes, updated air-
ports, a modernized
look for our Mileage
Plan program, an
updated website and
mobile apps, and
much more.

It is an incredi-
ble honor to have
had the opportunity
to refresh such a
beloved brand—a
brand with a soul.
Enjoy a look back at our history on
the next few pages, and join us in
looking forward to another 84 years
of taking care of you. Thanks for
flying with us.

//’2/' /"Z’,_n"--’.

Sangita Woerner
Vice President, Marketing

ALASKAAIR.COM



n el transcurso de los 84 afios
E en los que Alaska Airlines ha
existido, nuestro personal ha logra-
do ganarse la lealtad inquebrantable
de nuestros clientes. Una de las
razones gracias a las cuales lo he-
mos logrado es porque para la gente,
nosotros tenemos un significado.
Representamos el trato a nuestros
clientes con calidez y amabilidad.
Representamos el desempefio: inde-
pendientemente de que signifique
llevarlo a su destino a tiempo, tener
los mejores programas de lealtad
y el mejor servicio al cliente en la
industria, tener los aviones més
modernos y eficientes o tener la
mejor tecnologfa para ayudarle a
registrarse para su vuelo o ayudar
a nuestros aviones a llegar al aero-
puerto cuando hay poca visibilidad.
Y mientras tanto, tratamos de traba-
jar de una forma que sea constructi-
va, positiva y segura.

Esto es lo que representa nuestra
empresa, y creemos que podemos
hacer ain mds para contar esta
historia a través de nuestra marca.
Si usted es como yo, quiza tenga
una tendencia natural a resistirse
al cambio de las cosas que mds
aprecia: su familia, su hogar, su
comunidad, incluso los productos y
servicios en los que confia. Asf que
en Alaska Airlines, hemos abordado
el tema de “refrescar” nuestra
marca con un tanto de prudencia.

Una cosa que no cambid fue
mantener el esquimal en nuestros
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Mirando hacia arriba.

aviones. Durante mas de cuarenta
afios, este simbolo unico e icénico
ha sido nuestra conexién con las
personas y comunidades del estado
de Alaska. Después de un largo dfa,
una larga semana o un largo viaje,
a menudo veo uno de nuestros
aviones, y ahf estd el—sonriendo
calidamente, mirando al futuro
confiadamente. Lo veo y me digo
a m{ mismo “.. continua hacia
adelante—las cosas van a estar
bien.” Verlo siempre me hace sentir
bien. Para mf, él representa fuerza,
coraje y optimismo. Nos sentimos
profundamente honrados de tenerlo
en la cola de nuestro avién, al igual
que nos sentimos orgullosos de
llevar el nombre del gran estado
de Alaska en cada avidn.

Pero queremos asegurarnos
de que nuestra marca comunica
quiénes somos y lo que representa-
mos a quienes todavia no nos con-
ocen bien. Hemos trabajado ardu-
amente para lograr una apariencia
actualizada que nos represente bien
y nos exprese visualmente. Este es
un cambio importante, y realmente
esperamos que le guste lo que ve.
Para ayudar a explicar mds sobre
nuestra nueva apariencia, me gus-
tarfa presentarle a nuestra muy tal-
entosa vicepresidenta de Marketing,
Sangita Woerner.

Bl

Brad Tilden
Jefe Ejecutivo



omo empleada de Alaska, es
Cun gran motivo de orgullo que
muchos de nuestros clientes digan:
“Adoro a Alaska”. Asf que renovar
nuestra marca, que ha permanecido
casi sin cambios durante 25 afios,
ha requerido un delicado equilibrio.
Nos esforzamos por respetar los
elementos de la marca que nos
han hecho fuertes, pero también la
actualizamos de una forma fresca,
moderna y relevante para la gente de
todo el pafs. Quiero que mi hermano
en Detroit diga: “iCaray, Alaska luce
genial, me gustarfa que tuvieran un
centro de conexiones aqui!”

¢Dénde empezamos? El esquimal.
Tener un rostro humano para repre-
sentar nuestra marca es algo podero-
so y tenemos la intencién de mostrar
su imagen con gran orgullo. Cuando
lo vea, todavia reconocera su rostro,
pero notara mas calidez, amabilidad
y atencion en su expresion. La nueva
energia colorida de la capucha de su
abrigo refleja nuestra actitud positiva
y la pasién que tenemos para alegrar
los viajes de las personas. El esquim-
al es el faro de nuestra marca y
esperamos que cuando nuestros
aviones viajen por todo el pafs,
nuestros clientes reconozcan el
esquimal sonriente y le devuelvan
la sonrisa.

Nuestra siguiente gran tarea fue
evolucionar la marca nominativa,
Alaska Airlines, la firma que hemos
tenido durante los ultimos 25 afios.
Con mucho cuidado, hemos mo-

dernizado el disefio para que sea
maés seguro, preciso y legible.
Creemos que ahora refleja el alto
desempefio que nos esforzamos
por ofrecer cada dfa.

Ahora, después de 12 meses de
trabajar intensamente para desarro-
llar la nueva expresién de muestra
marca, estamos orgullosos y entusi-
asmados de poder compartirla con
usted. En el 2016 y en lo sucesivo,
usted verd aviones recién pintados,
aeropuertos renovados, una aparien-
cia modernizada del programa Mile-
age Plan, un sitio de internet y apli-
caciones mdviles actualizadas y
mucho més.

Es un honor increible haber tenido
la oportunidad de renovar tan amada
marca: una marca con alma. Disfrute
de una mirada retrospectiva a nues-
tra historia en las proximas paginas,
y Unanse a nosotros en la busqueda
de otros 84 afios de brindarle nues-
tra atencién. Gracias por volar con
nosotros.

Pt il

Sangita Woerner
Vicepresidenta de Marketing

ALASKAAIRCOM
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Our heritage.
1932

MCGEE AIRWAYS
Linious “Mac” McGee
launches a one-plane
airline in the Alaska
Territory, serving
miners, trappers and
adventurers.

1944

BECOMING ALASKA AIRLINES

After the merging of more than a dozen small

air services operating in the state since McGee
formed in 1932, the resulting company, Alaska
Star Airlines, incorporates as Alaska Airlines.

1945

STARLINERS

Alaska Airlines
transitions from bush
flying to commercial air
service with its growing
fleet of “Starliners”—
WWII surplus Douglas
DC-3s,DC-4s and
Curtiss-Wright C-46s.
Flyers have relatively
comfortable access to
communities through-
out the state.
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1950s

GOLDEN EAGLE

Alaska’s fleet is graced with the Golden Eagle

tail emblem. Pilots and flight attendants to this day
wear wing pins adorned with the Golden Eagle.

1951

SPREADING WINGS

Alaska flyers finally enjoy scheduled service

south when Alaska is granted routes that
incorporate Seattle and Portland.

1969

GOLDEN SAMOVAR

Alaska passengers are
treated to Russian
Samovar tea service

in promotion of charter
flights to the Soviet
Union’s Russian Far
East.



1990s

TECHNOLOGICAL FIRSTS

Alaska is the first airline to sell tickets
via the Internet. Alaska continues to
build a reputation for innovation, from
cutting-edge GPS navigation systems to
its award-winning mobile app; from

2016

NEW LOOK
Growth, route
expansion and a focus
on caring service lead

self-check baggage service to recent to a fresh new look for

experiments with using fingerprint ID the airline that includes

for checking in.

2008

honoring Alaska’s Russian heritage, the more.
RATED TOPS

Alaska earns the first of eight consecutive J.D.

our aircraft, airports,

SPIRIT OF ALASKA

A new paint scheme representing the

uniforms, digital

channels, Mileage Plan,
spirit of The Last Frontier state emerges, credit card and much
gold rush era, Native traditions and the
people of the far north. The blue Eskimo
face debuts on the tails of some of the Power awards ranking it “Highest in Customer
airline’s 727s. Four years later, a new Satisfaction Among Traditional Network
attitude toward customer service Carriers.” Also, FlightStats Inc. recognized Alaska
prompts the Eskimo to smile. recently as the No. 1 North American carrier for

on-time performance for the sixth year in a row.

Who is that smiling Eskimo? Look for
“The Face on the Tail,” an investigative film,
at alaskaair.com/welcome.

1980s

ROUTE EXPANSION

With the Airline Deregu-
lation Act of 1978, Alaska
begins expanding its route
system, first into San
Francisco and Southern
California. New aircraft
and the purchase of
Horizon Air help take

flyers throughout the
Pacific Northwest and into
Western Canada, Arizona
and Mexico.



From our past.

From 1930s-era bush planes to Boeing’s newest 737s.

T

1954 DOUGLAS DC-3

- rhlr T LTS AT

B T Y ey g s e s e

1961 CONVAIR 880

1972 BOEING 727-90C

TG E v AT 'L
"
ey

1992 BOEING 737-400

10 FEBRUARY 2016 ALASKA BEYOND



To the future.




Only pay for the speed you need...
Dynamic Routing!”

At Lynden, we understand that plans change but deadlines don’t. That's why we proudly

offer our exclusive Dynamic Routing system. Designed to work around your unique
requirements, Dynamic Routing allows you to choose the mode of transportation — air, sea
or land — to control the speed of your deliveries so they arrive just as they are needed.

With Lynden you only pay for the speed you need!

Innovative Transportation Solutions

The new Lynden phone app is now available to download!
i ANDROID APP ON }
www.lynden.com 1-888-596-3361

'ELYNDEN

iy

P> Google play

Download from

[Fix!
E Windows Store

# [Download on the

¢ App Store |




Be your best.
Feel strong & vibrant.
Awaken ageless beauty.

Step into our time machine
and roll back the years with
our step-by-step rejuvenation
program. Together with our
experts, you will look and feel
your best in just 10 weeks.

Get started today!
Call 1.877.497.6210

Dr. Dedomenico, renowned
cardiovascular surgeon, utilizes
his collective experience,
expertise, and
research in a vast
number of fields to
guide the expert
care in the My Best
10 program.

“l truly found
this program
life changing.”

advertisement

RACHEL LOST 25 LBS &

10 YEARS IN

After | entered my 40s,

| became increasingly
dissatisfied with how |
looked and felt. Although
| stayed moderately
active, my weight had
crept up. But | couldn’t
seem to find a clear plan
for correcting this change
and looking and feeling
e the way | wanted to.

I'd read about the My Best 10 program and
although the stories were compelling, | wasn't
quite ready to explore that option. However,

| found myself returning to the website and
wondering if it could truly help me attain my
goals. When we sold our house, it seemed like
the perfect opportunity.

My goal was to lose about 25 Ibs, as well as
get off my high blood pressure medication.
And I'm happy to say that | achieved those
goals - and so much more!

Once | had made the commitment, | was fully
on board. | loved having weekly nutritional
meetings, which kept me motivated and
answered my questions or concerns. | loved
the way my trainer was educated enough to
help me not only with the exercise, but also
answered other dietary questions or concerns
| had on a moment-to-moment basis. | felt
extremely supported by the entire staff. | also
loved the fact that the program doesn't just
focus on diet and exercise, but allowed me
to explore my skin, hair and the way | looked

mybest10.com

10 WEEKS

Having the facials and massages during
times when | was feeling overwhelmed with
everything helped considerably.

Focusing on all aspects of my body and
physical health opened the door, giving me
the freedom to explore my emotional health as
well. | started looking through a different lens
at myself, my life and my future.

| had so many “A-ha” moments! Oh, | shouldn't
“save” my calories so | can eat a full dinner.
They should be spread out throughout the day
to keep everything balanced. Oh, the cardio is
not only extremely important, but it feels good
too. Oh, my skin looks amazing! Oh, | can wear
more form-fitting clothes now because I'm
proud of how | look. And, best of all, my blood
pressure is normal to low for the first time in
about 20 years.

These days, | refuse to give up my daily
exercise routine. So | continue to feel great.

| know how to get back on track if | have a
couple of days of overeating, so getting back
to my target weight doesn't feel like a struggle
or burden. | rediscovered how much | enjoy
eating vegetables and have reduced the
amount of carbs | eat. Even several months
after ending the program, I'm just a couple of
pounds off my target weight — but I'll be back
in just a few days!

| truly found this program life changing. I've

recommended it to everyone | know. | loved,
loved, loved the program and who | am as a
result.

4455 148th Avenue NE, Bellevue, WA

€




IN N\ [/

- 866.866.7977

PORTLAND )
SAN FRANCISCO staypineapple.com
SAN DIEGO

OUT OF THE ORDINARY

HOTELS




FEBRUARY 2016

DEPARTMENTS

20 Journal
Notes on life around the

Alaska Airlines route system.
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Upsizing in style with Audi’s
new Q7. By Bengt Halvorson
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A New Look
Celebrating Alaska Airlines’
lasting commitment to customers.

Ship to Shore
Smaller cruise boats offer unique
adventures. By Erin Kirkland

2-Wheel Touring
Bike trails link urban to wild in
Southcentral Alaska. By Ken Marsh

Exploring Remote Alaska
Wilderness travels reveal
tremendous beauty. By Eric Lucas

What Kind of Investor Are You?
Understanding the different types
of investors. By Carol Tice

Memories in the Making
Weddings and honeymoons in
Hawai‘i are as varied as they are
unforgettable. By Tiffany Hill

CoveRr: The Eskimo communicates the company’s warm and caring culture.

See "A New Look," starting on page 4.

ConTeNTs: Small-ship cruising in Alaska; see “Ship to Shore,” page 44.
Riverfront Park SkyRide; see “Spokane," page S6. Rugby sevens; see page 20.
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Special Places in the Lilac City
Riverfront Park is just one of the

Spokane area’s exceptional sites.
By Michael Guilfoil

Creating
Community
Spokane
embraces

a lively arts
scene.

By Cheryl-Anne
Millsap

Savoring the Inland Northwest
From popsicles to pizza, prime rib
to prosecco, the Spokane area offers
a broad menu for diners.

By Adriana Janovich

A Bright Business Climate

The Inland Northwest demonstrates
great economic vitality.

By Stacey Denny

Spokane Area Adventures
The region abounds with outdoor
fun. By Derrick Knowles
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[l Northwest's premier
( il seafood destination.

Evolving seasonal menu.

Zagat's highest rated Seattle
Seafood restaurant.

RESERVATIONS seastarrestaurantcom
BELLEVUE: 425456.0010

restaurant and raw bar
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Hair

Restoration

Artistry is what you get when you see Dr.
Brian Goertz. As a board certified hair
transplant surgeon and the founder of Hair
Transplant Seattle, he takes great pride in
his artistry of creating natural hairlines,
achieving amazingly natural results and
helping his patients regain the appearance
they’ve been looking for.

Patients meet directly with Dr. Goertz who
takes a very holistic approach to caring for
his patients. He counsels each individual

on appropriate diet and supplements not
only for their “hair health” but also for their
general well-being and longevity.

Today there are still many misconceptions
about hair transplantation, the results that
can be achieved and the process by which
the procedure is performed. With Dr. Goertz
those misconceptions are gone; people will
only know you’ve had a hair transplant if
you tell them.

“It is important for today’s patients to
understand that the results that can be
achieved can look completely natural
and amazing when done properly,” says
Dr. Goertz. But patients should not be

]

fooled with promises of new machines or
instruments doing hair transplants. “The
instruments are developed to aid the
doctor,” says Dr. Goertz. “Ultimately, natural
results are achieved by the surgeon who

has the surgical and aesthetic skill to create
results that are completely natural.” When

a hair transplant can pass the scrutiny of a
hair stylist, you know you have a great hair
transplant. “Dr. Goertz has an eye for artistry
in making it look natural, which is why |
refer my clients to him,” says David Cheung,
master designer and owner of MARGIDAVID
SALON in Seattle.

“My goal is to be sure that my work is
completely natural and undetectable,”
says Dr. Goertz. “I recently had a physician
come to me because a mutual patient
finally revealed to him that he'd had a hair
transplant. When that physician realized
that he couldn’t detect the transplanted
hairs, he decided to come in for his hair
transplant. It is a great compliment when a
physician chooses me as the hair transplant
surgeon for themselves and their patients.”

Hair transplantation is not just for men.
Many women also experience hair loss

or are born with a high hairline that can

be treated with hair transplantation. As
difficult as it is for men to lose their hair,
women often suffer in silence experiencing
emotional pain. After all, society tells us
that women are not supposed to lose

their hair. Hair transplantation can make

T ——

/

a dramatic change in a woman's life. In
some cases, hair transplantation is even
appropriate for children with areas of hair
loss caused by trauma, burns or radiation
treatment. Hair transplantation can also
be performed for eyebrows, sideburns,
mustaches and beards.

Eyebrow Transplantation
Before & After

Whether you are a man, woman or
child, Dr. Goertz is dedicated to creating
results that are so natural that the only
way someone will know you have had a
transplant done is if you tell them.

Visit www.HairTransplantSeattle.com
or Call 1-888-642-4247

11007 Slater Avenue NE
Kirkland, WA 98033

Halr Transplant Nezlie




. Interviewing

1nsurance 1_’.)&11“1.1“1&)]

“

2

b

Having insured dozens of projects in

-Take a look at our resume.
: AN

Seattle’s growing skyline, Propel has the

- experience you're looking for. We build

- smart, comprehensive programs that

‘ keep developers, owners and managers
- protected at every step—from a project’s
groundbreaking to its ribbon-cutting and

- beyond. Work with brokers who know

~how to get the job done. Learn more at

- propelinsurance.com

: Find your momentum -%e"
- -”
@a =®"

propeL

(800) 499-0933

propelinsurance.com

18 ALASKA BEYOND MAGAZINE FEBRUARY 2016

Property

CyberSmart

Cyber Liability
General Liability
Automobile

Prof
Liab

ssional

ity

Employment

Director’'s &

Officer’'s Liability

Commercial Crime

Builder’s Risk

Claims Advocacy

>k

Beyond

ALASKA AIRLINES MAGAZINE
FEBRUARY 2016
VOLUME 40, NUMBER 2

Publisher Mimi K. KirscH
Editor Paut FRICHTL
Senior Editor MicHELE ANDRUS DL
Associate Editors
JerF Bownp, Eric Lucas, Ben Raxer
Editorial Interns
JeFrreEY GruLiang, BriDGET HiLy, ANNA JAcoSsON,
Kevin LEE-Simion, GRACE QIAN
Contributing Writers
Don Avres, MarTHA BrockENBROUGH, STACEY DENNY,
Awy 5. Eckent, MicHAEL CuiLFoiL, BENcT HaLvoRsoN,
TiFFANY HiLL, ADRIANA JANOVICH, ERIN KIRKLAND,
Derrick Knowees, CHANEY Kwak, KEn MarsH,
CHERYL-ANNE MiLLSAP, LORA SHINN, CaroL Tice

Art Directors
Mancarer ELsonN, PATTY WARKENTIN
Advertising Production Manager THERESA SANTUCCI

Associate Art Director

CEOQ

Production Director
Accounting Manager
Advertising Data Wrangler
Office Coordinator

WHITHEY L. LiTTLE

Eowarp B. KirscH
PauL FRicHTL
HoLy L. GENEST
Liz Borovik
KiMBERLY KNAPMAN

SALES OFFICES
2701 First Avenue, Suite 250, Seattle, WA g8121
phone 206-441-5871; fax 206-448-6939
email sales@paradigmcg.com

Advertising Director KENNETH |. KrASS, EXT. 11

Western Washington/Eastern Washington/
Florida/Canada
Becca CONVERSANO, EXT. 21

Western Washington/lllinois/Kansas/Missouri
STEPHANY ANGELACOS, EXT. 13

Oregon/idaho/Mentana/Colorado/Utah/Michigan
CLAY M. SCHURMAN, EXT. 33

Californiaf/Arizona/Nevada/New Mexico|Texas
YaeL KALLIN, EXT. 27

Alaska
Duane EpTON
3705 Arctic Boulevard, #452, Anchorage, AK gg503
phone go7-561-2450; fax go7-344-7262

East Coast/Mexico
KENNETH |. KrASS, EXT. 11

Hawai'i
DEBBIE ANDERSON
phone BoB-73g-2200; fax Bo8-739-2201

Alaska Airlines Magozine (ISSN 0199-0586), the monthly inflight
magazine of Alaska Airlines, is published by Paradigm Communica-
tions Group, at 2701 First Avenue, Suite 250, Seattle, WA g8i21
Copyright ©2016 by Paradigm Communications Group, all rights
reserved. No part of this magazine may be reproduced without
permission of the publisher. Subscriptions: $65in the U.S.; $70 else
where. Single-copy price: $8. Photocopies of articles: $3.50.

Publisher assumes no responsibility for return of unsolicited manu-

g

scripts or artworl. Printed in the United States of America.

POSTMASTER: Send address changes to:
Alaska Airlines Magazine, 2701 First Avenue, Suite 250,
Seattle, WA g8121-m123

PLEASE REUSE
AND REEYCLE



We’re proud

of our Chief Football Officer

As Seattle’s hometown airline, we couldn’t be more proud of
Seattle football hero, Russell Wilson, for his record breaking /asta
®

season. We can’t wait to see what the next one brings.
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Lucky Sevens in Vegas and Vancouver
Rugby is being reintroduced to the Olympic

Games in 2016, and it's currently among the
fastest-growing sports in the United States.
In March, North American fans will have
two opportunities to enjoy world-class
competition in this action-packed sport: at
the USA Sevens International Tournament
in Las Vegas, March 4-6, and at the Canada
Sevens in Vancouver, BC, March 12—13. The
two events are part of the HSBC World
Rugby Sevens Series, which includes 10
stops across the globe. Rugby sevens is a
variation of the traditional 15-a-side game,

with seven players per side and shorter
halves. Played on the same size field with
not quite half the players, sevens games are
fast-paced and involve plenty of scoring.
With excitement for the sport on the rise,
enthusiasm is also building around the rapid
ascent of the U.S. Sevens squad. Led by
Carlin Isles, “the fastest man in rugby,” the ~
U.S. team, which is nicknamed the Eagles,
placed sixth overall through last season’s
competitions—the team'’s best finish ever.
Learn more at usasevens.com and
canadasevens.com. —Jeffrey Giuliani

b

/
7

Speedster Carlin Isles, of the
U.S. Sevens team, advances

the ball past an opponent in

his team's oper game in
the LUSA Sevens tournament
in 2015. The U.5. team went
on to win this game over
Japan, 52-12.

COURTESY: UNITED WORLD SPORTS [/ JACK MECGAW
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JOE KRAMM

T. SMITHSONIAN DESICN MUSEUM

COOPER HEWIT
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NEW YORK, NY

Beautiful Designs

Highlighting aesthetic and provocative aspects
of design, “Beauty—Cooper Hewitt Design
Triennial,” February 12-August 21, explores
how beauty and functionality mix in a

wide range of media. The
!

exhibition will fill two floors of oy

the Cooper Hewitt, Smithsonian
Design Museum with more
than 250 works from 63
international designers. Visitors
can see pieces ranging from
fashion ensembles to architec-
tural designs, to interactive
videogames. Featured works include collabora-
tive pieces by the renowned Haas Brothers
and female beadworkers at South Africa’s
Khayelitsha Informal Settlement. Also on
display are wearable sculptures by award-
winning fashion artist Ana Rajcevic.

This exhibition is the fifth installment in the
museum’s popular contemporary-design
series that launched in 2000. An accompany-
ing series of workshops and programs for the
public begins on February 13. For more
information, call 212-849-8400 or visit
cooperhewitt.org. —Grace Qian

HONOLULU, HI

Culture in an Island Capital

A weekend of festivities dedicated to people, arts
and Pacific cultures takes place in Hawai'i's capital
in the 22nd-annual Honolulu Festival, March 11-13.

The celebration will kick off Friday, March 11, with
the Friendship Gala benefit event in which visitors
can enjoy food from local premier restaurants,
performances by various cultural groups and other
live entertainment.

Saturday and Sunday will feature shows and
cultural events such as traditional taiko drumming
and dances. On Sunday, the festival's Grand Parade
will proceed through the streets of Waikiki; high-
lights will include the Akita Kanto show, in which
acrobats balance lanterns on bamboo poles on their
foreheads, backs and shoulders.

The festivities will go out with brilliant lights on
Sunday night, as the Nagaoka Fireworks Show
paints the sky.

To learn more, call 808-926-2424 or visit
honolulufestival.com. —Anna Jacobson
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“I turned 50 this year and I've never felt better!”

BETTER NOW THAN
EVER BEFORE!

Through my mid-20s, | lead a very active life, which included being a varsity track
athlete for the University of Alabama. After joining the corporate world, my once-
active lifestyle was slowly replaced with a more sedentary one. | began noticing
physical issues, like knee and hip pain, which prevented me from biking or simply
taking walks with my family. | felt lethargic, tired, unmotivated and overall
unhappy with myself. | lacked energy and drive. While | still continued to
exercise, my body simply didn't respond the way it used to. | never felt
| had a serious weight issue, but | wasn't happy with what | saw in the
mirror. Deep down, | knew | could be as good, if not better, than when |
was an athlete in college.

Having this belief, | went to my primary care physician who advised me

that while | wasn't above average, | was still in the "acceptable range’ for

someone my age and that | should just accept it and “act my age.” Upon
hearing this, | knew | needed to make some changes. The first thing | did
was to look for another doctor. | wanted to find someone who would look at
me as an individual and not a statistic.

After reading an article by Dr. Upton, | decided to attend the free Anti-Aging
Seminar at PRO Sports Club. Within the first 10 minutes, | knew that the
program was for me. As | sat with Dr. Upton, he listened when | told him that
| wanted to be in the best shape of my life at 50. He was quick not to place a set of

expectations which was too high, but told me that | could certainly improve my health and
fitness considerably. Together we built a plan and my journey began.

The biggest area | was looking to improve was my overall energy. | knew that if it increased,
| could push through my other issues. While it didn't happen overnight (it took about six
months), | finally started seeing and feeling the benefits of the program.

PRO Sports Club is a very unigue place. It has a whole eco-system to help you improve. For
me, it starts the minute | check-in. I'm always greeted with a smile and some encouraging
words. When | visit the Anti-Aging Center, I'm constantly encouraged and inspired by the
entire staff. | also take advantage of other club programs such as personal training and
meeting with a dietitian.

While signing up for the Anti-Aging program was the best thing | could have done, partnering
with my trainer was the second best thing | did. She has embraced my personal mission,
pushes me hard and holds me accountable. My dietitian worked with me to help jumpstart my
nutrition. | always walk away feeling like | have an entire team that’s dedicated to me and my
goals.

I've been most pleased with my workout results. Dr. Upton had said the program would be

: : a benefit, but | had no idea how well my body would respond. This has provided me with so
Redeflne Agl ﬂg . much positive reinforcement and motivation to keep going. This spring, I'll be competing in
Look and feel years younger with both the Masters (50+) and Open Emerald Cup Bodybuilding competition.

renewed passion, physical power,

. | attribute my success to placing myself in a positive and supportive environment where |
and confidence. Y placing my p pp i

wasn't placed on some Bell Curve and told to simply conform. The program didn't try to force
me to “just act my age.” Rather, it challenged me to redefine my age.

Get started today! Call 425.861.6290

Dr. Upton, the Medical Director of

the Anti-Aging Center at PRO Sports
Club, has been practicing medicine
for over 17 years, He became inspired
by anti-aging through this extensive
experience with preventative medicine.

edical
enter
ANTI-AGING

AT PRO SPORTS CLUB

4455 148th Avenue NE, Bellevue, WA
prociub.com
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NASHVILLE, TN
American Beauties in
“Music City”
The 1955 White Penguin (at left)
was one in a series of solid-bodied
electric guitars with gleaming
white finish, and golden binding
and hardware, created in the
1950s as top-of-the-line instru-
ments. This guitar is one of the 75
instruments featured in the exhibi-
tion “American Sound and Beauty:
Guitars from the Bachman-
Gretsch Collection,” on display
through July at the Country Music
Hall of Fame and Museum in
Nashville. The instruments range
in age from the 1930s through the
1980s. Many are being displayed
publicly for the first time.
Constituting the largest set of stringed instruments ever
displayed by the museum, the exhibition showcases historic
Gretsch guitars collected by guitarist-songwriter Randy
Bachman, of the classic rock bands The Guess Who and
Bachman-Turner Overdrive. Call 615-416-2001 or visit
countrymusichalloffame.org to learn more. —Anna Jacobson

Celebrating Shakespeare

As part of a national exhibition series, the
Patricia & Phillip Frost Art Museum at Florida
International University, in Miami, is hosting
“First Folio! The Book That Gave Us Shake-
speare,” through February 28. The “First Folio”

collection of William Shakespeare’s plays.
Copies of the original edition owned by the Folger Shakespeare Library will be
displayed this year, in each of the 5o states, the District of Columbia and Puerto
Rico. This 2016 exhibit series marks the 400th anniversary of The Bard's death.
In Miami, museumngoers will be able to see the folio itself, attend an open mic
event and enjoy a movie night that will turn part of the museum’s exterior into a
screen for the film The Tempest (2010). Related events held elsewhere on the FIU
campus will include a virtual-reality simulation of Shakespeare’s London and an
improv show. For details, call 305-348-2890 or visit folio.fiu.edu.
This month, a “First Folio” exhibition will also be held at the New Mexico
Museum of Art, in Santa Fe, February 6-28. To find other exhibitions in the
series, visit ala.org/programming/firstfolioitinerary. —Grace Qian
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Dog speeds through terrain
near Big Lake, Alaska.

ALASKA

Riders on the Snow

Playing out over 2,031 miles of tough
Alaska terrain, the lron Dog cross-
country snowmobile race pits riders
against the elements as well as one
another, February 20-27. The race
starts in Anchorage (with a restart in
Big Lake the next day), passes through
Nome as a halfway point, and finishes
in Fairbanks.

Spectators are encouraged to watch
the start of the race in Anchorage, on
Saturday, February 20, when Pro Class
racers set off. Saturday’s events also
include winter festival activities with
giveaways, games and an “Iron Pup”
kids parade, as well as a vintage-
snowmobile demonstration and the
Flying Iron Show in which fans watch
top aerial freestyle competitors display
their snowmobile skills.

To learn more, call 907-563-4414 or
visit irondog.org. —Anna Jacobson

i AL
A racer from a past year’s Iron e
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A LIFESTYLE OF RELAXED YET REFINED COMFORT AWAITS YOU AT QUIVIRA

Pueblo Bonito Golf & Spa Resorts | Copala Residences | Novis

pania Residences | Montecristo Villas | Coronado Luxury Homes

info@quiviraloscabos.com | Tel.: 1.86¢




Transformations happen every day at Advanced Cosmetic & Laser
Dentistry in Seattle. People from all over are talking about the
breakthrough methods that promise the smile of your life.

There is a difference when it comes to the dentist you choose.
Experience counts, not just in what you have done but who does
the work. In Seattle, at Advanced Cosmetic & Laser Dentistry we
have the fussiest patients from all over the world plus we feature
unique, luxury surroundings and an attentive and professional
staff. Designed on purpose to meet the needs of our out-of-town
guests. Convenient overnight accommodations arranged for you at
Hotel Sorrento or another of our fine hotels.*

Our total focus is on you. We only treat one patient at a time.
You are pampered from the very start with a limo ride to the
office.* Whether you need Teeth By Tonight Dental Implants or
a Smile Makeover using cosmetic techniques imagine how you'll
feel when you finally get the most beautiful smile you've ever
desired.

Word is spreading about the quality of care and the efficiency
of these dentists. If you've been told it could take months to
complete your care, relax. We can usually accomplish everything
with just a few visits. We reduce your time in the dental chair

RN - g

%.. ——

Why are s6 many
people flying to
Sea*ttle,:t‘  see

1-877-346-0600

to only what is absolutely necessary. We use advanced sedation
techniques so you don't feel a thing. Folks love it.

Concerned about cost? Be assured with our NEVER PAY AGAIN
policy. If any restoration we place in your mouth breaks or is
damaged we'll replace it for free *

Our world-class dentists are trained and experienced in making
the impossible happen everyday. You can relax and feel
comfortable. Sit back, enjoy the limo ride and we’'ll take care
of the rest.*

6 REASONS TO HAVE US BE YOUR DENTIST

» Experience Counts — We've Successfully Completed
Thousands Of Cases

* Teeth By Tonight Dental Implants - Replace Missing Teeth

* Advanced Sedation Options - Complete Your Treatment In
One Visit

* No Hidden Fees — Everything Included
* Never Pay Again Policy
» Saturday Appointments Available

*Terms and conditions apply.

Denise

www.acld.com - there is a difference!
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"« Gold Rush Food Court
- Homemade Ice Cream

S Gifts

« Pirates Plunder

&L Fun
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< Exploring
\ the Waterfront

More Than
Just A
Great View!

Pier 57
1301 Alaskan Way, Seattle, WA
Seattle’s HistoricWaterfront

A“ Seawa” COHSthCf;o”/ The Fisherman’s - 206.623.3500
. S® -  The Crab Pot - 206.624.1890
minerslanding.com

We Wiyl Be Open DUINY
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SEATTLE, WA CALENDIAR
Food, Wine and —_—
Washington Feb. 20—June 12

The Taste Washington festival, “MashUp: The Birth of

Modern Culture,” 315

WASHINGTON
g o WINES
billed as the nation’s largest

single-region wine-and-food event, works document the rise of

lets attendees channel their inner sampling and using found

2ND-LARGEST
premium wine producing
state in the U.S.

foodies and wine connoisseurs during content in new art;

a series of lively events, March 31-April 3. Vancouver Art Gallery;
Now in its 1gth year, the festival kicks off with

the formal Red & White Party, at the elegant waterfront restaurant L]]B

Aqua by El Gaucho. American Viticultural Areas

Other featured events include seminars, excursions to local (AVAs), including Yakima
Valley and Rattlesnake Hills.

Vancouver, BC; 604-662-
4719; vanartgallery.bc.ca

Feb. 21-May 30
“Sculpted in Steel: Art
4}.@:{}: Deco Automobiles and

varietals produced. Motorcycles, 1929-1940,"
iconic cars and motorcycles;

Museum of Fine Arts,
Houston; Houston, TX;

713-639-7300; mfah.org

farms and the Grand Tasting events held at the CenturyLink Field
Event Center on Saturday and Sunday. Alaska Airlines Visa
Signature Card is the premier sponsor of the tastings, at which
visitors can sample from more than 225 wineries and 70 restau-

rants. Alaska Airlines is the festival's welcoming sponsor. The 14.8 MILLION CASES

estimated annual

Alaska Airlines Chef’s Stage at the Grand Tasting events will :
production.

feature live cooking and wine-pairing demonstrations.

Source: Washington State Wine
Commission, April 2015 data

For more information, visit tastewashington.org. —Grace Qian
Feb. 24-May 15
“International Pop,”

Pop Art as a global
BOSTON, MA

From Cubist to Cutting-Edge

The works of an iconic 20th century

movement; Philadelphia
Museum of Art; Philadel-
phia, PA; 215-763-8100;

artist will soon appear under the same philamuseum.org
roof as 21st century fashion, when the
Museum of Fine Arts, Boston hosts Feb. 25—28 Wanderlust

Oahu, yoga, music, more;
Turtle Bay Resort; Kahuku,

HI,; 808-293-6000;

the exhibitions “Visiting Masterpieces:

Pairing Picasso” (February 13-June 26)

and “#techstyle” (March 6-July 10).
Museumgoers can study juxta-

wanderlustfestival.com
posed Picasso works, such as the 1938 Seated Woman (Dora) with
the 1944 Woman in Green (Dora), to explore how

the Spanish master treated the same person or story

Visiting Masterp

will pair Picasso

March 2—6 Charleston

with related subject ! |
Wine + Food Festival,

_ The Bird cape from the
matter, such as Seated

2014 AIR collection by
Woman (1938) and )

THEUNSEEN contains
and museum-owned pieces. color-changing dye culinary culture; multiple

using multiple techniques. The art includes on-loan a celebration of local
Woman in Green

10deled

(1944), both

after longtime muse

locations; Charleston, SC;

Technologies such as 3-D printing and

Dora Maar

TOP, KRISTEN MARIE PHOTOGRAPHY; CENTER {BOTH IMAGES), PABLO PICASS0, FONDATION BEYELER, RIEHEN / BASEL, BEYELER COLLECTION

BOTTOM, THEUNSEEM 2014 AIR COLLECTION, COURTESY: MUSEUM OF FINE ARTS, BOSTON

integrated electronics are threaded through the
“#techstyle” selection of fashion ensembles,
videos and photographs. Featured designers
include Alexander McQueen and Issey Miyake.
Museumgoers can witness how clothes are
becoming “smart” devices, with examples such
as a leather cape that changes color in response
to changes in the air around it.

Call 617-267-9300; visit mfa.org. —Grace Qian

843-727-9998; charleston-
wineandfood.com

March 12—20 Chicago
Flower & Garden Show,
20+ gardens by major

Midwest designers; Navy
Pier; Chicago, IL; 312-241-

1250; chicagoflower.com

FEBRUARY 2016
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THE COUPLE

+ GREG STEED:
CEQ, Northwest
Brewing Company
EDUC: BA, Western
Washington Univ.
INTERESTS: Running,
golf, skiing

« JENNIE (BOWEN)
STEED:

Marketing Brand
Manager, Intl Coffee
Corporation

EDUC: BA, University
of MA, Amherst

INTERESTS: Yoga,
theatre, hiking

It's rare to hear about a love story that starts on an airplane. When single, we all secretly wish
that the romance of meeting someone while traveling just might happen to us. P

ennic Bowen Steed’s idea of finding love
J changed on a flight when she saw an ad for It’s

Just Lunch, a personalized matchmaking ser-

vice for busy professionals. The ad read like a good
friend who could introduce her to single, profession-
al men she wouldn’t have the opportunity to meet on
her own. Today, Bowen Steed is married to her 1JL
match Greg Steed. We sat down with Greg and Jen-
ni¢ to learn about their dating experience, lifestyle,
and why they chose to invest in their pursuit of rela-
tionship happiness.

Why did you join [JL?

G: I'd been divorced for about two years, and it
was a hectic time career wise. My company was in
a transitional phase, and it demanded a lot of my
time and effort, so | didn’t have time for much else.

Favorite first date memories?
G: I was attracted to her right away. On the sec-
ond date there was a real chemistry. Then it evolved

very, very quickly.

J: When Greg and I started talking, I discovered we
had similar careers. | remember the conversation
was so easy and comfortable. When I shared my date
feedback with my IJL matchmaker, I let her know
that Greg and 1 had made arrangements to attend a
big award dinner at his country club. The minute I
walked in, T knew he was a consummate gentleman.
He was attentive and made sure 1 was introduced

to everyone.

How did 1JL compare to your online
dating experience?

G: Online dating isn’t easy, it’s work. I've got a
full-time career; 1 didn’t need another job, With
IJL they did everything for me. You're busy with
vour carcer and everything else going on — IJL
was just easier. The caliber of matches was much
higher,

Best part about dating thru [JL?

G: Besides choosing all my matches T would say
the scheduling of my dates. They call you and ask
what vour schedule is like, so you don’t have to
worry about it. If I said | was available Wednesday
or Thursday this week and Sunday next week they
would find a way to fit dating into my schedule.

What would you tell a friend who was
interested in IJL but was tentative about
making the investment?

G: At the end of the day whar is your end goal?
Then I'd ask, what's the cost of being happy worth
to you? The kinds of people who choose I]L aren’t
fooling around. It’s not someone on the Internet
just looking to meet a ton of people and date up a
storm. It was definitely worth it for me.

It’s Just Lunch has been matching busy singles since
1991, Find out what an It's Just Lunch matchmaker
can do for you by calling 1.800.858.6526 or visiting
ItsJustLunch.com.

REAL CONNECTIONS

DATING

DATE BY NUMBERS

When it comes to personalized
matchmaking, our success is
unmatched!

24 YEARS

Of changing lives one match ata
time.

+ 2 MILLION

Dates arranged by 1JL
matchmakers. (They know how to
bring the right people together)

L%

Of singles think a smile is the most
attractive feature of the opposite sex.

48 HOURS

Time it takes for the majority of
men to ask for a 2nd date if they like
someone

40%

Of singles believe talking about your
ex is the biggest "don't” on a first date.

4 UTOF 5

Singles would be open to a kisson a
first date.

800.858.6326
ITSJUSTLUNCH.COM

It's Just Lunch Matchmakers

£O&

MELISSABROWN  AMY BRINKMAN  SARA DARLING

IT'S JUST LUNCH

DATING FOR BUSY PROFESSIONALS
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Words with Kids

Books help young readers connect to the world—and require care to create By Martha Brockenbrough

hen people find out | write books for
children, they often express a desire to
do the same. Some aspiring authors
undoubtedly think that kids’ books are
easier to write because they're generally shorter. Other
people probably remember with love the books they read
as children, and they want to experience that magic from
the other side—and to re-create it for others.

So what does it really take to do this?

It's not simply a matter of having an
idea. For starters, there are many types
of children’s books out there. Picture
books—the 32-page illustrated ones—
are one type. Board books—even
shorter—are another. There are also
easy readers. Chapter books. Middle-
grade novels. Young-adult novels.

Graphic novels. Novels in verse. And all
of the genres of adult books, addressed
to younger readers—from romance to
science fiction.

Each form has different demands and
conventions. Even skilled, savvy writers
misunderstand these—or try to position
a work for the wrong audience. E.B.

White first submitted Charlotte’s Web to

the publisher of Little Golden Books

(think The Poky Little Puppy). As brilliant as Charlotte’s
Web is, it's no better suited to be a Little Golden Book
than Shaquille O'Neal is to be a member of an Olympic
women’s gymnastics team.

As a first step toward shaping your idea, you can figure
out your format by considering the age of the reader with
whom your story would most resonate. A 3-year-old, for
example, won't want a teen romance. A 12-year-old is
unlikely to be stirred by a missing teddy bear.

The next step is to ask, “Does this story teach kids a
valuable and important lesson?” If the answer is yes, then
your idea is terrible, and you should drop it immediately.

You don’t read for moral lessons, and neither do kids.
They read to be entertained—to experience adventures,
emotions, new worlds, new lives. If you write a good
story, it says something about what it means to be
human. That's enough.

Kids are a tough audience. If they don't like a story,
they'll walk (or crawl) away. As | read my early work to
my daughter, who was then 1, | noticed she was often
distracted by our grumpy, biting cat. Worse, she was
looking at the cat’s butt. The message? My story was less
interesting than the backside of a disagreeable animal.

I kept at it, reading other books, studying the craft,
and rewriting my own works dozens of times to under-

stand how best to captivate a reader. Through this

process, I've come to believe this: Great books under-
stand the emotional life of the reader and honor that
with a story. It's empathy, expressed through character
and action.

With any book, we read to know we're not alone.
Writing that keeps this in mind, that helps young people
connect to a broader human experience, takes effort,
careful thought and practice. And when it works, it's
pure magic.

Martha Brockenbrough is the Seattle-based author of
The Game of Love and Death (Scholastic, 2015), an
award-winning young-adult novel. She recommends that
aspiring kids’ book authors and artists join the Society of
Children's Book Writers and Illustrators. Visit scbwi.org
for more information.

GERI LAVROV [ GETTY IMAGES
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QOur Wave Pendant Collection

comes in several styles and
sizes and is available in
14K Yellow, White or Rose Gold
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NEW YORK: Roosevelt Field PHILADELPHIA: The Plaza ar King of Prussia  PLEASANTON: Sconeridge Mall
PORTLAND: Washington Square  SAN DIEGO: Fashion Valley + Horton Plaza  SAN FRANCISCO: PIER 39
SAN JOSE: Valley Fair  SEATTLE: Bellevue Square  WASHINGTON, D.C: Tysons Corner Center

NaHoku.com + 1-866-296-5462




By Rose Marie David

B uying a home is the single
biggest purchase most people
will ever make. For a first-time
homebuyer, the process can be
confusing or even intimidating.
However, there are steps
homebuyers can take before they
start looking for their dream
home to provide confidence and
ensure a smooth process for the
big purchase.

If you've made the decision to
purchase a home, congrats!

By following these tips to
prepare—before you even start
to look for your home—you
should have a good experience
and smooth process.

Tip #1:

Meet with a Loan Officer
An important first step in
buying a home is to talk to a
knowledgeable Loan Officer who
can explain financing options and
help you establish your target
and maximum purchase price.
At HomeStreet, we have nearly
500 Loan Officers in the Western
United States and Hawaii who
can help you. Working with one
you trust is important.

Tip #2:

Check your credit report
Finding an inaccuracy on your
credit report is one of the worst
things that can happen during
the loan approval process.
Review your credit report for
accuracy before applying. You
are eligible for a free copy of your
credit report every year from
each of the three credit bureaus
to help with your review.

You can access these at
www.annualcreditreport.com.

Check it to see if all the
account information is current

F in G n C i O I U p dd fe Sponsored Content

and accurate. If you identify any
issues, your Loan Officer can
inform you of steps to take to
resolve them before you start
the loan application. Going into
the application process knowing
that your credit history is
accurate and you've taken the
correct steps to resolve any
issues will help expedite the
process, resulting in a

smoother transaction.

Also, avoid acquiring new debt

3-6 months before buying a home.

This can impact your credit
profile and your ability to qualify
for the type of home you want.

Tip #3:

Ask for real estate

agent referrals

Rather than choosing an agent
randomly, ask around for a
recommendation of one familiar
with your market and with
experience working with first-
time buyers. The right fit—one
you trust and with whom you
enjoy working—is an important
part of the purchase. When you
meet with the real estate agent
the first time, make sure he or
she understands what type of
house you're looking for, and

“interview” him or her for the job.

Starting off the process with the
right real estate agent will save
you time later because switching
agents during your home search
could result in complications and
delays.

Edica

ucate yourself

Even if you think you know
enough about the home-
buying process to get started,
more information could prove
invaluable. For instance, you
may learn of down-payment

assistance or other programs

to help buyers like you.

Ask your Loan Officer for
recommendations of educational
resources — a good Loan Officer
will be happy to direct you.
They'll also be able to give you an
idea of what to expect from start
to finish, so you won't encounter
surprises along the way.

Tip #5:

Have all your

documents ready

For the loan application, we
recommend that you have several
common documents ready
before the process starts, to save
time. It's what we call the “2-2-2
Rule,” meaning you will need to
have two most recent pay stubs
from all borrowers, the last two
years of tax returns including
attachments like W-2s, and two
months of all the pages from
your financial statements from
your banking and investment
accounts.

If you are working with an expert
Loan Officer and following these
tips, you are now in the best
position possible to begin looking
for your dream home. Happy
house hunting!

Rose Marie David,
HomeStreet Bank
Executive

Vice President,

Single Family Mortgage
Lending Director

HomeStreet Bank, based in Seattle,
WA has Loan Officers throughout
ern United States available
nelr

to assist

homeowners with t
mortgage needsTo learn more or find
a Loan Gh:"
www. hom

stre =IL{)11
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THE ONE PREMIER ADDRESS

With Breathtaking Views that Blend with the Vibrant City

Where Exceptional Service is Redefined

And Your Home Connects to the Heart of The Bellevue Collection

Explore Two Lincoln Tower’s Spacious One, Two and Three-Bedroom Homes

in Addition to Exclusive, Two-Story Penthouses.

Now Accepting Reservations.
Schedule Your Private Appointment Today.

LUXURIOUS APARTMENT HOMES IN BELLEVUE, WA

EXPERIENCE THE LIVING ROOM WITH THE ULTIMATE VIEW e

&

TWO
LINCOLN
TOWER

AT THE COLLECTION

eun Experience Two Lincoln Tower at The Studio—The Bellevue Collection’s Interactive Leasing Center. Lincoln Square, Suite 240.




2016 Ford Fusion SE AWD with SE Tech Package and West Tech Discount
Cold weather conditions can be a challenge, but not S'I 89 / Month for 36 M Onths

behind the wheel of the new 2016 Fusion Titanium.

When you combine the power of available all-wheel Red Carpet Lease $3,039 Cash Due At Signing. Security
drive, high-end technology like available Ford SYNCE, deposit waived. Taxes, title, and license fees extra.
and refined European styling, Fusion Titanium N

delivers the sophisticated, high performance Visit Your Local Ford Store Today!

drive that winter often demands.

YOUR LOCAL FORD STORE | COMPAREFORD.COM

With Equipment Group 202A. Not all buyers will qualify for Ford Credit Red Carpet Lease. Payments may vary,; dealer determines price. Residency restrictions apply. Cash
due at signing is after $3,000 cash back (PGM# 50332, 12832). Lessee responsible for excess wear and mileage over 31,500 miles at $0.15per mile. Lessee has option to
purchase at lease end at price negotiated with dealer at signing. Take new retail delivery from dealer stock by 4/4/16. See dealer for qualifications and complete details,
Vehicle shown may have optional equipment not included in payment.
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Beer Art of the West

While there's no set recipe for a great beer label, here

are eight signature looks for beers that are closely tied
to the places they're brewed. —Don Ayres

Alaskan Amber

Marcy and Geoff Larson,
who founded Juneau's
Alaskan Brewing Company
in 1986, unearthed and
brewed a Gold Rush-era
recipe that became the
company’s flagship alt-style
ale, available on Alaska
Airlines flights. The label
shows a salmon-fishing
trawler in Southeast Alaska
waters.

Anchor Steam Beer
Anchor Brewing Company's
signature brew and its logo
have become symbols of
San Francisco. The beer
was named when 19th
century observers saw
condensation rise from hot
lager fermenting in open
vessels on the brewery roof.
The original recipe for this
“California Common" brew
dates to 1896; the modern
incarnation has been in
production since 1g71.

Black Butte Porter

The label of the beer that
put craft favorite Deschutes
Brewery on the map shows
Black Butte, the stratovol-
cano that is a dominant
landscape feature near the
company's Bend, Oregon,
headquarters.

Grunion Pale Ale

A visit to the Little Italy, San
Diego, outpost of Ballast
Point Brewing & Spirits
Company allows guests to
see sketches showing the
evolution of longtime
customer Paul Elder's label
designs. This pale ale’s
bottle shows the distinctive
Southern California
grunion during its spring
run, in which the fish mate
and lay eggs in the sand.

Locale Skagit Valley Alba
Seattle's Pike Brewing
Company takes connection
to place seriously with its
Locale Skagit Valley Alba.
The label for this brew
makes clear that every
ingredient, including Skagit
Valley malt, is sourced in
Washington state.

Longboard Island Lager
Waikik Beach has a storied
surfing history, and the art
for Kona Brewing Com-
pany's Longboard Lager
features surfers riding
waves with L&'ahi
(Diamond Head) in the
background. This beer is
perfect for cooling off after
a day in the surf, or
unwinding on an Alaska
Airlines flight to Hawai'i.

Lunch Break ISA

The label for Breakside
Brewery's hoppy India
Session Ale is a beautiful
tribute to the Portland
company's hometown.
Local illustrator Camille
Shumann'’s watercolor
shows a view of the city
from Council Crest Park,
with Mount Hood in the
background. Given the
beer’s popularity, it's easy
to imagine Portlanders in
this scene enjoying a pint
during a midday respite.

Yeti Imperial Stout

This label is as robust as
the bottle’s contents, a rich
stout well-suited to Rocky
Mountain adventures near
its brewery’s Denver home.
Within the bold lettering
roams the beer's legendary
namesake. One sip of this
beer from Great Divide
Brewing Company and
you'll be a believer.
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Someone you know //
had a little work done ~

If they saw Dr. Fredric Stern
you’ll never know

: —

Dr. Fredric Stern is the Northwest leader in laser
and microsurgical techniques and is on the cutting
edge of the latest treatments to naturally restore

your youthful appearance, with minimal downtime.

Whether your goal is to eliminate wrinkles, repair
sun damaged skin, lose a few inches around

the waist or hips, restore your hairline through

microsurgical hair transplantation, or repair and e

i : i
regenerate your skin with a skin care product *
made from your own stem cells’ growth factors, ———

Dr. Fredric Stern and The Stern Center can help

transform your goals into reality.

ER for AesT

sasas NS,
S P A e

Fredric Stern, MD FACS

(425) 455-9100 | www.thesterncenter.com
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No Messing Around

The once-humble messenger bag is going places By Chaney Kwak

As the name suggests, messenger bags originated as the accoutrement
of postal workers and parcel carriers. But these versatile satchels have
come a long way, and they are now considered must-carry items by
many Digital Age road warriors. Aside from holding laptops and
valuables, these hardworking carryalls now boast diverse features that
streamline travel—and look good, too.

Kpong Satchel » Cotopaxi
Outdoor outfitter Cotopaxi's sturdy
canvas-and-suede bag is smartly
designed with an external-access
laptop sleeve perfect for passing
through TSA checkpoints. Some of
the revenues from sales of this bag
contribute to health, education and
anti-poverty programs around the
world (cotopaxi.com; $89.95).

Carry-On Messenger Bag @ Looptworks
Portland-based Looptworks, which gives
chic new life to used materials, collaborated
with Alaska Airlines to turn 4,000 seat
covers from Horizon Air planes into bags,
laptop sleeves and wallets. These Carry-On
Collection messenger bags are classically
simple, environmentally friendly and socially
conscious. They are made in factories that
employ fair-labor practices (looptworks.com/
collections /alaska-airlines; $230)

Tom’s Messenger Bag

® Waltzing Matilda USA

Handmade in the United States with
rugged American boot leather, this
retro-cool offering—named for the
singer Tom Waits—is a long-term
investment. Its whiskey-toned

patina gets finer with age, and the
stud closures upcycled from Swiss
Army pouches lend an aura of history
(waltzingmatildausa.com; $450).

Ace Laptop Backpack
Messenger Bag
® Timbuk2
It's a backpack! It's a
messenger bag! It's both!
Wearers of the Ace can
sling it over a shoulder
or distribute weight on
both shoulders. The bag
features exterior webbing
for a U-lock and has an
on-strap bottle opener for quenching
your thirst on the go (timbukz2.com; $119).

Everyday Messenger Bag
® Peak Design

Taking a cue from compart-
mentalized camera bags,
Peak Design incorporated
origami-inspired dividers and
patent-pending magnetic

clasps to make its Everyday -.
Messenger a breeze to open g
and reorganize internally. The o —

treated-nylon fabric shell
makes this camera-ready bag
weatherproof and photogenic in itself
(peakdesign.com; $249.95)

The Satchel » Linus

There are plenty of minimalist-chic messenger
bags with padded laptop and iPad enclosures.
But the much-beloved bicycle-maker Linus
has designed a satchel that stands out for its
ability to latch directly onto a bike's rear rack
(linusbike.com /products /the-satchel; $95).
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On one of the most celebrated sites on Kaua‘i is Hawaii’s newest oceanfront resort. A panorama
of ocean, shoreline and verdant mountains, Hoktala - A Timbers Resort is a perfect place to
make your home in paradise. Set dramatically on 450 acres, with Jack Nicklaus Signature golf
and what will be Hawaii’s most spectacular collection of oceanfront residences and amenities,
Hokiala connects us to the tropical wonder of this ancient isle. Whether your choice is shared
or whole ownership, the debut offering, Timbers Kaua‘i - Ocean Club & Residences is your
opportunity to discover paradise, perfected.

808.720.6804 | 866.247.2588 | www.hokualakauai.com/alaska

Cobo San Lucas  Jupiter Koua'i Moui  Nupe le  Snowmass Sonoma

<

PN
Hokaala
KAUA‘I

— A Timbers Resort —
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SUN VALLEY, ID
Films in the Valley

Groundbreaking films, frequent celebrity
sightings and exquisite ski-resort surroundings
make Sun Valley an ideal place to celebrate the
silver screen in early March.

This year's Sun Valley Film Festival, March
2-6, will feature 60 films, including world
premieres, shorts, narratives and documentaries,

with programming ranging from dramatic and
cause-driven features to lighthearted comedies.

The festival is known for its intimate feel, exemplified by events such as its Coffee
Talks, which are open to the public each morning. One of these Coffee Talks
sessions will be headlined by Academy Award-winning
director Oliver Stone, the winner of the festival's 2016
Lifetime Vision Award.

In addition to the daily screenings and special
events, the Sun Valley Film Festival provides convenient
access to the area’s world-class skiing, and enticing
food and music events.

Alaska Airlines is a sponsor of the Sun Valley Film
Festival. The airline is also sponsoring the Reel Sweet
Sweeps—an opportunity to enter a drawing in which
winners will receive round-trip airline tickets and

accommodations at Sun Valley Resort in addition to

Filmmaker Oliver Stone will
be honored at the 2016 Sun
Valley Film Festival.

festival passes.
For more information, visit sunvalleyfilmfestival.org.
—Anna Jacobson

POP ART POPS UP IN SACRAMENTO

Andy Warhol's impact on the art world is still felt through
his pioneering work in the genre of Pop Art. Next month,
more than 160 pieces by Warhol will be on display at
Sacramento's Crocker Art Museum, in the expansive
exhibition “Andy Warhol: Portraits” (March 13—June 19).

Works on display will include paintings of Sylvester
Stallone, Gerald Ford and other famous figures. In addi-
tion to these portraits, some of Warhol's earliest sketches
will be on view.

Museumgoers can also try making screen-test films in a
style similar to Warhol's filmed works by using a 1960s-era
motion-picture camera updated for digital output.

Call g16-808-7000 or visit crockerartmuseum.org to

Andy Warhol, Cow (1976),
screen print on wallpaper.

learn more. —Jeffrey Giuliani

MORE FILM FESTIVALS

Santa Barbara
International Film
Festival, Feb. 3-13; 200+
films, free community
events, educational
programs; Alaska Airlines is
a supporting sponsor;
multiple venues, Santa
Barbara, CA; 805-963-
0023; sbiff.org.

Atlanta Film Festival,
April 1-10; 150+ screenings;
the 4oth anniversary of this
major Southeast film
festival; Atlanta, CA;
atlantafilmfestival.com.

Ashland Independent
Film Festival, April 7-11;
9o+ documentary, feature
and short films celebrating
diverse human experiences;
Ashland, OR; 541-488-3823;
ashlandfilm.org.

Florida Film Festival,
April 8-17; 170+ current,
international, independent
films; Orlando, FL;
407-629-1088;
floridafilmfestival.com.

WorldFest Houston,
April 8-17; one of the
nation’s oldest film
festivals; Houston, TX;
worldfest.org.

Seattle International
Film Festival, May
19—June 12; 42nd-annual
event; sponsored by Alaska
Airlines; more than 450
films from 9o countries;
multiple venues, Seattle,

WA; 206-464-5830; siff.net.
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When your tumor
is one inch from
your spinal cord,

precision matters.

A

At Seattle Cancer Care Alliance Proton Therapy Center,
we offer one of the most advanced cancer treatment
technologies in the world. Proton therapy is a highly precise
radiation treatment that can be finely controlled for depth
and accuracy. It lets doctors focus protons directly into the
tumor, reducing radiation to surrounding healthy tissue and
the risk of long-term side effects. That makes proton therapy
highly effective for cancers of the head and neck, brain, lung,
breast and more. For more information or a second opinion,

call 888-991-7782 or learn more at SeattleProtons.info.

Seattle Cancer Care Alliance

Proton Therapy Center




Southport
on Lake
Washington

Seattle Continues
to Set Trends

A Glimpse Into the Workplace of the Future i j

o

Seattle has always been on the cutting-edge. ronment to foster teamwork, innovation and

From its music scene, coffee and micro-brew-
eries to technology, ecommerce and digital
marketing — the city has always been on the
forefront.

Many of these

trends have
positioned

collaboration in a serene and tranquil setting.”
Working in concert with the architectural
firm ZGF Architects, SECO Development broke
ground last month on Southport. No stranger
to creative developments, Michael Christ and
his team at SECO Development are well-known
in the Seattle area for developments that create

2.4 million square feet

Office, residential & hotel
Seattle as one and enhance communities.

Three distinct nine-story
towers with stunning 360

degree views

of the most As Kip Spencer, a frequently-quoted authority

thriving econ-  on commercial real estate, explains, “These

omies in the

country. Seattle was
recently rated the #1 city for tech jobs

by Forbes Magazine. Again, a good econom-

ic indicator is a competitive environment for

recruiting top talent.

The tech sector is no stranger to creative
work environments. Companies like Microsoft
and Google are known for their innovative
environments and perks. They've long under-
stood what a recent study just confirmed:
Culture is by far and away the biggest draw
when it comes to recruiting top talent — far
outweighing corporate brand and salary.

Enter the workplace of the future...

Award-winning Seattle developer Michael
Christ, founder of SECO Development, appears
to have taken workplace design to an entirely
new level. Conceived to deliver an environment
based on Live, Work, Play and Stay, Southport
on Lake Washington is destined to raise the bar
by which effective workplaces are measured.

According to Michael Christ, “Humans
weren't designed to do their best work confined
by four walls. We wanted to create an envi-

guys have created something really special with
Southport on Lake Washington. This truly is a
blueprint that embraces the needs of today’s
tech workforce.”

Located on the shores of Seattle's Lake
Washington and adjacent to the 57-acre Gene
Coulon Memorial Beach Park, tenants on
Southport can collaborate about their next
product launch one minute and kayak the next.
Residents of Southport on Lake Washington
are within steps of kayaking, volleyball, tennis
and a regional bike trail system.

Designed with the demands of today's
tech-sector tenants, Southport on Lake Wash-
ington will deliver redundant power and 100
GB data speeds. A next generation network
infrastructure will accommodate burst speeds
and heavy data transfer environments.

Expected to open in early 2018, when we
asked Michael Christ about the project’s
tenant mix he simply said “We are blessed to
be talking with some of the most progressive
organizations in Seattle and beyond.”

For more information on Southport call

(425) 282-5453.

ADVERTISEMENT

730,000 sq ft. of Class A

office

Signature Hyatt Regency
& Conference Center

Hotel

Inspiring indoorfoutdoor

conference areas

Private corporate deep-

water dock

Private jet airport two
miles away
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You've never tasted steak
like this before.

This is a true Japanese "A5" 100% Wagyu Beef Zabaton steak. It was flown in
fresh from the Kagoshima Prefecture in Southwest Japan so that you can enjoy
the outstanding flavor created by its distinct marbeling. John Howie lets you
choose from a variety of steaks, from USDA prime to the world’s finest Japanese
Wagyu all cooked to perfection. They say the flavor of a steak is enhanced by
its marbeling. Judging by this photo, you are in for quite a treat.

JOHN HOWIE STEAK

One of America’s top 30 steak houses - CNBC 2015
JohnHowieSteak.com 425440 0880

Wime Spectator

~e

BEST OF
AWARD OF
EXCELLENCE
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Ninja Moves

Isaac Caldiero, champion of TV's American Ninja
Warrior, finds success in simplicity By Ben Raker

o be a ninja warrior, you have to travel light.

At least, that's the philosophy of Isaac

Caldiero, who made TV history last fall
when he scrambled up a 75-foot rope in 26.14
seconds and became the first champion in seven
seasons of the American Ninja Warrior competition.

Staying light and agile was important in the
show as Caldiero negotiated obstacles on the
course. It has also been important to him as a
professional rock climber and traveler. For several
years, he and his girlfriend, Laura Kisana (who has
also competed on the show), have lived mostly out
of a 1978 Dodge Jamboree RV. They've traveled the
West, and sometimes other countries, seeking
great rocks to climb. Along the way, Caldiero has
had jobs as a busboy and in home construction to
support a self-described nomadic lifestyle.

“I don't need to lug around a lot of stuff,” says
Caldiero, who grew up near Salt Lake City and is
now based in Las Vegas. “It makes me happier to
be flexible and frugal, and to move more quickly.”

A simple, disciplined existence through months
of “ninja training” paid off for Caldiero. He trained,
in part, on obstacles he had built in his parents’
yard. He also focused on mental preparation,
drawing on meditation practices learned from his
father. And he kept rock climbing. Caldiero says
that maintaining the mental stability needed to
climb is also helpful in ninja training.

“My mental strength is more important than my
physical strength in competition,” he says.

As a climber, Caldiero knew that keeping his
weight down would also help, so he launched a
strict “ninja diet” months before competition. At
the weigh-in, he was 10 pounds lighter than usual.

Ultimately, staying nimble and focused was
crucial for Caldiero on the free-hanging rope that
marked the fourth and culminating stage of the
finals course, known as Mount Midoriyama (a
replica of the course in the original Japanese
version of the show). Caldiero was one of two 2015
competitors who reached the rope. In most years,
nobody makes it this far, giving the course an aura

Before advancing to a stage 4 showdown at the 2015 American Ninja Warrior finals,
Isaac Caldiero made it past the challenging obstacles of prior stages.

of impossibility. Thousands of aspiring ninjas have

fallen on the giant, elaborate obstacles that test

competitors’ speed, balance, agility and strength.
While Caldiero prepared for his final ascent, he

watched his competitor, Geoff Britten, top the rope

just before the 30-second cutoff. Caldiero knew
that if he could beat Britten's time, he would be
the champion. He also knew that, throughout his
training, he had never climbed this length of rope
in less than 36 seconds.

“A huge part of me said, ‘There's no way | can do

this,”" Caldiero recalls. “But something just kicked
in. | went into overdrive and said, ‘No, not now.
You came this far. Don't give up.'”

Then he found himself standing at the top. “It
was a dream come true,” he says. “I just couldn’t
have been any more excited.”

With his newfound fame and fortune, Caldiero
will presumably no longer need to work odd jobs.
The show's $1 million-dollar prize will allow him
and his girlfriend—who have not made more than
$10,000 annually in recent years—to travel to rock-
climbing sites on their wish list. And, Caldiero has
said, they'll be able to replace the motor in the RV.

Caldiero also plans to continue competing in
ninja warrior programs, noting that the obstacles
change each time a competition is held.

He aims to continue living simply. He plans to
share some of the prize money with family, while
investing most of his winnings. He will continue
work that he's done through the years on conserva-
tion efforts to protect lands he's enjoyed while
climbing, and he plans to do motivational
work—inspiring others to “find their impossible”
as he did in becoming the first ANW champion.

“I did the impossible,” Caldiero says. “I'm living
proof that it can happen.”

NINJA QUICK FACTS
Age: 33

Height: 5'10"

Weight: 155 pounds (at

Las Vegas Season 7 finals)
Birthplace: Salt Lake City, UT
Current Hometown:

Las Vegas, NV

Past Jobs: Professional

rock climber, busboy,
construction worker

Typical “Ninja Diet” Dinner:
Salmon or chicken with
kale salad

Guilty Pleasure: Bacon
blue-cheese burger
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Ship
to Shore

Smaller boats offer unique
adventures | By Erin Kirkland

had just ducked back indoors out of the South-
east Alaska mist when a cacophony of excited
voices reached my ears.
“It’s a bear, a black bear; standing right
over there!”

Almost instantly, a platoon of footsteps clattered
overhead as ship passengers lined fore and aft deck
rails to indeed view a portly bruin scraping, then
eating, barnacles from boulders along the shoreline.
Barely glancing at the nearby humans cooing over
his (or her) appearance, the bear sat down with a
grunt on the nearest rock, close enough for us to
hear the crunching noises as its alfresco dinner was
consumed right in front of us.

“Well done,” I thought, patting myself on the back
for making the choice to show up here.

“Here” was aboard the MV Alaskan Dream, a
4o-passenger catamaran owned by Alaskan Dream
Cruises that weaves its way among the inlets, bays
and islands of Southeast Alaska’s Inside Passage.
Outfitted with a cache of floating recreation toys and
a nature-knowledgeable crew, this 104-foot ship not
only brought us close to Alaska’s wildlife and glaciers
amid stunning scenery, it filled a delicious space
between being a tourist and experiencing local life.

Ships like those operated by Alaskan Dream
Cruises, a Sitka-based, family-owned company with
five vessels billeting between 10 and 74 passengers
each, are becoming ever more popular in waters up
and down the West Coast and around Hawai'i. Offer-
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RUISE RITIC For Adventure 1 2014 Cruise Line

INCLUSIVE 7-Night Tropical Adventure Cruises * 64 Guests

* EXCLUSIVE ENCOUNTERS—wildlife, rainforests, national parks, and a Panama Canal transit
* GUIDED EXPLORATION—off-the-beaten path by kayak, paddle board, snorkel, hike, and skiff
* UNSURPASSED VALUE—included premium spirits, activities, port taxes/fees, and even a massage

—~—<=3Un-Cruise 3g5.362-8831

L\ADVENTURES Un-Cruise.com
/.w - i
est. 1996

Mexico's Sea of Cortés |

Adventure Cruises

Aboard 22-84 guest boutique
yachts and expedition vessels,
go eye-to-eye with wildlife

{ and wilderness; one-on-one

with local cultures; hike,
kayak, paddle board, skiff,
and snorkel

River Cruises

Aboard an 88-guest replica
coastal steamer, experience
natural wonders and history;
legacy of Lewis & Clark and
the Nez Perce; vibrant wine
region, locks & dams, and
included tours

Alaska | Columbia & Snake Rivers | British Columbia | Coastal Washington
Hawaiian Islands | Costa Rica & Panama | Galdpagos
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ing guests the opportunity to combine activities such
as kayaking, paddleboarding, hiking and snorkeling
in nature’s quieter nooks and crannies, small-ship
cruising translates into big returns for vacationers.
Following routes made famous by 1gth century
cruising pioneers in Alaska, small-ship cruises are
reviving an era of quiet reflection combined with
low-key adventure.

The Concept

In the mid-1gth century, tourism was largely
reserved for people wealthy enough to afford passage
on railroad cars or aboard ocean-worthy ships sailing
the Atlantic. The late-1800s gold rushes provided
further inspiration for this worldly demographic as
newspaper headlines touted the successes of miners
and businessmen between California and the terri-
tory of Alaska. Writers such as Jack London and John
Muir became famous for romantic prose dashed
with a bit of danger. This, people thought, was the
way to go, and smaller ships provided the answer to
the essential question of “How do we get there?”

Propelled by engines that burned 10 tons of coal a
day, steamships made their entrance into the West
Coast tourism and transportation industry in the
mid- to late 1800s, initially delivering supplies and
mail up and down the coastline between San Fran-
cisco and the Alaska panhandle, where few roads
existed and rail lines didn't connect the dots between
communities.

Seizing an opportunity to make extra cash while
transporting goods, the steamship companies began
ferrying eager adventure-seekers along on trips,
especially those heading up the Columbia River or
into a still-mysterious Alaska wilderness. The Pacific
Coast Steamship Company offered excursion trips to

Alaska in 1884 for $130 from San Francisco ($3,250
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in today’s dollars) or $98 from Seattle, with passage
fees, accommodations and meals included for the
seven-day journey. The trip was hardly luxurious;
lady passengers were advised to wear shorter skirts
that wouldn't drag on wet decks, and all guests were
encouraged to purchase spiked shoes in case they
felt the need to “run across a glacier.”

Steamers continued to sail until the gold ran out
and world wars necessitated the use of ships and
their fuel for other purposes. As late 2oth-century
tourism evolved, with stronger economies and even
more options for vacation transportation, the “jour-
ney as destination” concept returned for busy work-
ing families looking for the trip of a lifetime. People
sought intimate experiences to connect them with

Guides lead passengers
on hikes to wilderness
waterfalls during shore
excursions on Un-Cruise
Hawai'i itineraries.
Left: Alaskan Dream
Cruises naturalists help
kids understand and
appreciate the wild
environment they
explore along the
Inside Passage.
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- BOOK YOUR TOUROF THE RANCH.
OPERATORS, FARMERS AND NATURALISTS ARE STANDING BY.

Located just 15 minutes from the Redmond airport and 30 minutes from Bend, Ranch at
the Canyons is Central Oregon's premier private residential community. Here you can live
in a custom Tuscan-style home surrounded by trout-filled ponds, world-class horseback
riding trails, an equestrian center, a vineyard, and two miles of the Crooked River, with
views of the snow-capped Cascades and Smith Rock next door. Only 14 landholdings

remain, so don’t miss your chance to call Ranch at the Canyons your home.

Take a virtual tour now at
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NEW HOMES STARTING AT $999,000. RANCH AT

® THE cANYONS

ACREAGE LANDHOLDINGS STARTING AT $179,900.

3.97 to 11.28 acre landholdings available

SOthEb 7, 650 SW Bond St., Bend OR 97702 | Patrick Ginn, To arrange a private showing, contact Patrick Ginn, Principal Broker
y S Principal Broker licensed in the state of Oregon. (541) 886-5534 or patrick@ranchatthecanyons.com.
INTERNATIONAL REALTY Each office is |
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UN-CRUISE ADVENTURES

their location, and unique opportunities to explore
places they had only read about.

Russell Dick, CEO of Alaskan Dream Cruises,
says those intimate experiences coupled with authen-
tic cultural opportunities are what people seek in a

ALASKAN DREAM CRUISES

small-ship cruise vacation. Alaskan Dream Cruises
offers eight-, nine- or 11-day sailings from Sitka or
Juneau along the rugged coastlines of Southeast
Alaska’s rich rain forests, stopping in small commu-
nities along the way.

“The combination of wilderness adventures and
unique destinations offers guests a comprehensive
look at everything Southeast has to offer—abundant
wildlife, pristine environment and cultural immer-
sion,” Dick explains. “We're actively connecting

guests to sights and people in a very personal way.”

Nimble, shallow-draft ships are able to nose into
tidal bays and coves and drop anchor for several
hours, or all day, allowing passengers to relax and get
to know a place through activities both onshore and
in the water. Remote and peaceful save for the sound
of lapping waves against a kayak or occasional calls
from eagles perched atop a tree, these stops balance
daily doses of serenity with adventure.

For Lyn Schnug of Seattle, a health scare led her
to sail the Inside Passage aboard an Un-Cruise
Adventures ship with her wife, Robin, to satisfy a
longtime dream to see the Last Frontier and take a
chance to “live in the moment.” Seattle-based Un-
Cruise offers dozens of Inside Passage sailings
aboard ships ranging in capacity from 22 to 84
passengers; the company also sails Hawaiian, Mexi-
can, Northwest and Central American waters, but
began its business with Southeast Alaska itineraries.

“Standing atop a glacier knowing that the snow
fell a hundred years ago helped me realize that it
wotuld be OK, no matter what,” Schnug recalls.
“There would come a day that I could no longer
kayak or hike, but today isn't that day.”

The Ships

A distinguishing quality of smaller cruise ships is a
communal style of travel purposefully designed to
encourage interaction among guests and crew mem-
bers. There isn't much private space onboard when a
vessel is less than 200 feet in length. Cabins with

queen or twin beds and private baths are designed

Top: Un-Cruise
passengers depart their
ship in a sightseeing
skiff that allows them
to tour very small inlets
and bays rarely seen

by Alaska visitors.

Left: Close encounters
with humpback whales
are frequent experiences
on Alaskan Dream
Cruises trips.
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Most evenings find passengers sip-
ping wine and signature cocktails
during happy hour in a cozy lounge
before migrating to the equally inti-
mate dining room for a dinner featur-
ing local ingredients and tailored to
special dietary concerns, a plus for
many families.

Alaska passengers will experience
the rich sockeye or king salmon for
which the state is famous, grilled to
perfection and served in a fresh spin-
ach salad or atop creamy risotto.

ALASKAN DREAM CRUISES

Guests aboard tropical itineraries in
Hawai‘i enjoy a bounty of traditional
Alaskan Dream Cruises for a restful experience, to be sure, but it's the com- fruits, vegetables and seafood—including poi, color-

passengers savor local mon areas that shine aboard a small ship, and are a ful sweet potatoes, pineapple, and many varieties of
salmon at the remote

big reason why many people choose a smaller vessel. oke (marinated ahi sashimi). Headed to Mexico?
Orca Point Lodge & Y ¥-Peop poke ( )

northwest of juneau. Open and inviting, these spaces invoke an atmo- Savor a lunch of cilantro and lime-infused rice with
sphere of comfort and conversation, particularly grilled chicken, wrapped up in a warm tortilla and
enjoyable after a long day exploring the outdoors. served with an icy mango margarita.

Visit Seattle’s Waterfront

Unique Retail | Fresh Seafood | Breathtaking Views | Fun Activities

Seattle Shirt Co. Red Robin
T-Shirts & Souvenirs Gourmet Burgers
Beleweled
Ivar's Acres of Clams Ye Olde Curiosity Shop Frankly Sweets Jewelery & Accessories
Waterfront Dining Since 1938 Eclectic Museum & Gifts Candies Starbucks

; \ Argosy Cruises

Ivar's Fish Bar
Sightseeing

Fish'n Chips & Chowder
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IF YOU GO

Alaska Airlines serves
most major cruise ports
in North America, includ
Onboard libraries and lounges are stocked with ing those in Alaska,
local guidebooks, maps and diaries of authors whose - \J_Uas mg_ton'

Oregon, California and

Mexico; and Gulf of Mex

ico and East Coast ports

footsteps echo upon much of the land guests have

walked that day. For Schnug, the concept of a vessel
small enough to not get lost, but big enough to still such as New Orleans,
find quiet places, was an important factor. Houston, Charleston,

“For us, this completed the entire package with New York and Boston.
Un-Cruise,” she said. Guests read, strum a guitar

(many ships have crew members skilled with instru-

Alaska Inside Passage
small-ship cruises gener-
ally sail from or to Juneau,
ments), or share photos as golden sunsets send Sitka or Ketchikan;
waves of light across the room. Gloomy weather? No Hawai'i ports include
problem; these ships offer cozy places to watch Kona and Moloka'i. It's

raindrops splatter against large windows with a hot b5t toavtivie 4k i v b

ALASKAN DREAM CRUISES

: kation port at least a day
chocolate or cup of espresso in hand. i

prior to sailing.
Last spring I sampled this coziness in tropical Hiking on remote islands is a popular excursion.

; s : : : For flight information,
fashion, sailing with Un-Cruise between the Big 'F’ I ; = !
visit alaskaair.com or ca

Island of Hawai‘i and the smaller, rural island of shark, and even a curious sea turtle while casually 800-ALASKAAIR. For
Moloka'i. My pale skin turned several shades of exploring the underwater world of this island chain. cruise information, visit
brown as I floated the warm waters, clad in snorkel Un-Cruise Adventures offers seven-night Hawaiian un-cruise.com; alaskan-
gear, at least once a day and sometimes twice, itineraries during the winter months, and I wel- dreamcruises.com; or
depending upon my mood. I saw manta rays, a comed the opportunity to infuse some sunshine into americancruiselines.com.

Free Parking Through February®

*Parking details available at DownTownSeattle.com/Waterfront.
Seattle Great Wheel

Crab Pot _ e~
Famous Seafeasts /E@&’F Fisherman’s Restaurant
@ ! : QE Seafood Dining

M) Alaskan Sourdough Bakery Seattle Aquarium
‘ '-:'| Fresh Bread & Sandwiches

Elliott's Oyster House  Simply Seattle Salmon Cooker @
View Dining & Oyster Bar  Gifts & Souvenirs Alder Smoked Fish

Ice Creamery .

Happy
Salmon

Pirate’s Plunder
Novelty Gifts

B = W i
_. L“ 1,::‘ Craft Distillery
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Woodside/Braseth Gallery : - —J\ ‘ ]
Fine Art g DownTownSeattle.com/Waterfront
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\_ e my frozen core. My fellow passengers

" “-Condaminiom-level luxury . . .
finishes, spacious rooms with and I savored time for swimming, kayak-
marina and river views ¥ y i
ing, even a bit of backcountry hiking

through the tropical forests of Moloka‘i’s

N oW LEASI NG | Halawa Valley, and attended a pa‘ina

: : (feast) prepared by members of the
Live at river’s edge.

The brand new Yacht Harbor Club apartment community on the peaceful .
side of Hayden Island offers beach-front living like no other. Un-Cruise and Alaskan Dream

Cruises both like to operate with a spirit

island’s historical society.

Gourmet kitchens, walk-in showers, energy efficient fireplaces, large
—= rooms and generous closets. Entertain at the riverside pool and large of spontaneity; Un-Cruise calls it “whim,

ith chef's kitchen. All an the quiet side of Hayden Island..— | weather and wildlife,” meaning thatif a

group of whales happens to appear, water
is smooth as glass a few miles away, or
captains receive a hot tip on a secluded
bay, the ships can go there.

This is the essence of such travel, no
matter the destinations or routes of
arrival, and small-ship cruising is hot
right now, whether one chooses to bask

in Hawaiian or Mexican sunshine or

bushwhack through mossy Southeast
Alaska bog. Since the goal of small-ship
cruise companies is to emphasize local

adventure, culture and cuisine, choosing

both a destination and an itinerary to fit

worlduark & vacatlon lnternatlonale everyone’s needs is key. Qur family,

HILTON-WESTIN-SHERATON-MARRIOTT-DISNEY-DIAMOND | | *¢rou Aluskans, favors sprng breck
MEXICO, ORLANDO, HAWAII, LAS VEGAS, EUROPE & More [ | 8¢« fet contimolvesnow of mit

NEVER PAY RETAIL FOR TIMESHARE PROPERTIES! tens. That, plus 2 desire to unplug from
SmartShare.com the Timeshare Resale Specialists the bustle of everyday life and engage our
TOLL FREE 800-338-2900 or visit www.SmartShare.com son, 11, in unique activities and new

people he isn't likely to meet at home.
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/| UN-CRUISE ADVENTURES

PETER WEST CAREY PHOTOGRAPHY

Watching whales is one

of the exceptiona
experiences available on
Un-Cruise’s winter trips
n Baja California waters.

Our first warm-weather cruise sailed the
pristine waters of Baja California Sur’s
Sea of Cortés on a seven-day trip that
introduced us to a Mexico we had never
seen. Evening anchorages in bays with
names such as Ensenada Grande led to
morning hikes among red, scaly rocks
and cacti overlooking a turquoise ocean.
Frigate birds swooped between us and
the foaming waves, and dolphins fre-
quently played near the bow of our ship.
One day we drove two hours from Puerto
Escondido in rented vans, bound for
Magdalena Bay and the famous “nurs-
ery” area for gray whale cows and calves
that spend the winter months in these
sheltered waters before returning to
sub-Arctic waters. For my son, an oppor-
tunity to close the migration loop with
these gentle giants was a highlight; sev-
eral times he reflected that the whale
babies we admired here would soon be
making the remarkable 6,000-mile
journey north to their summer feeding

grounds near where we live.

U

ANALYTICAL
ADVANTAGE

POWERED BY FOSTER

Sarah McCaffrey

Digital Analyst
Disney ABC Television Group
Technology Management MBA 2014

What's powering your career?

Smart, talented professionals come to the Foster School of Business
to learn, network and grow. As you consider what's next for your
career, visit our website and learn how our MBA programs for
working professionals can take you further.

What's powering your career?
foster.uw.edu/FosterMBA

FOSTER
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Shipping to Alaska...
We’ve got you covered!

Lynden can now ship your freight to Southeast, Central and Western Alaska.
We're proud to offer reliable weekly, twice-weekly and seasonal barge
service to port communities throughout Alaska. Whether you want to ship to
Juneau, Dutch Harbor, Anchorage or Nome, your goods will arrive safely and
on schedule. You can rely on Lynden to create innovative solutions to your

transportation challenges.

ALASKA
MARINE LINES

www.shipaml.com 1-800-326-8346

Voted Best Sports Bar

Across from the Space Needle.

When you bring in or mention this ad.
(one per customer)

140 4th Ave.N., Suite 130

206.404.7767 www.sportrestaurant.com
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And in Alaska, harking back to the
independent spirit of those first visitors
of the 18c0s, small-ship cruisers who
make their way up, down and around
Alaska’s scenic Inside Passage come
away fulfilled, and filled, with nature’s
bountiful presence. It's everywhere: in
the dark, brooding forests of Sitka spruce
and yellow-cedar, in the splash of a creek
teeming with salmon, the occasional bear
sighting on a remote beach. Un-Cruise
Adventures CEO Captain Dan Blanchard
reinforces the intrinsic value of Alaska
itineraries as a chance to savor every
moment in this wild, largely unsettled
part of the United States.

“These are the types of trips where
travelers make memories for a lifetime,
based on these eye-opening, exhilarating
moments,” he says.

Our family’s most memorable

moment came during an Un-Cruise
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Beach Resort & Spa
At the Islands of Loreto, México

DISCOVER THE
[SLANDS OF LORETO

$228 per person, per night
4-nights stay, one round of Golf
plus 2x1 roundtrip airfare on

Alaska Airlines from Los Angeles
Book by February 29, 2016

"l have no doubt that Hole #17
at Danzante Bay Golf Course
will be one of the best in the
world.”

Rees Jones

President of Rees Jones,
Inc. Golf Course Design
US Open Doctor

800.790.4187 +« reservaciones.vdpl@vgloreto.com ¢ villadelpalmarloreto.com

P 2. Tk Promo Code: ASFEE16

M e Elbe New Jork Eimes

TERMS AND CONDITIONS: Price per person, per night based in 4-nights stay in double occupancy. Package includes 4-nighs stay at
Ocean View room, roundtrip airfare with Alaska Airlines from Los Angeles International Airport (LAX) to Loreto International Airport
(LTO), one round of Golf at Danzante Bay Golf Course (starting April 20, 2016; before opening, guest will get a complimentary 50 mins
Spa massage as a substitute), one complimentary hour of kayak & paddle board, $25 usd Sabila Spa coupon per person. Offer valid for
travel dates through June 30, 2016 (must book 45 days in advance). The offer is subject to availability at the time of booking. Other
restrictions may apply. All-Inclusive Package also available.
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Adventures “Eastern Coves” itinerary,
somewhere near Frederick Sound, a
gathering spot for humpback whales that
spend the summer months looking for
krill and herring in these food-rich
waters. Only 6 at the time, our indepen-
dent son had spent hours on the bridge
of the MV Wilderness Adventurer, binocu-
lars at the ready as our captain, an expert
on humpback research and habitat,
explained the whales’ eating habits.

Two, then three, then five whales
swam and dove in arcs of grace that
belied their 40-ton weight, closer and
closer to each other.

“Quick,” the captain whispered to the
kids clustered around him. “Climb up
here.” Soon, small bodies, all clasping
binoculars, lined the bridge’s dashboard
as the multiple-whale circle tightened,
then disappeared underwater.

“Watch,” our captain said. “Right
there” He pointed to the slightest hint of
bubbles rising to the now-glassy surface.

With a rush of foamy green water,
enormous gaping mouths stormed to the
surface, tiny silver fish flipping and
flopping to get out of the way, as suste-
nance and survival met in dramatic
harmony. My son’s eyes met mine, large
and luminous with the enormity of what
he had just seen—the legendary hump-
back bubble-net feeding—and would
continue to see fur }'IULII'S ds previ(ms
plans were scrapped in deference to this
wild miracle of planet Earth.

This was why we had come. ah

Writer Erin Kirkland lives in Anchorage.
Her freelance work has included occasional

tours as a “kid wrangler” on Un-Cruise.
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is our first order of business.

* Dedicated, prof onal, onsite Conference Planning staff

* Extensive audio/visual equipment including video
conference capabilities and complete technical support

* The Spa at Cedarbrook offers an extensive
array of skin care treatments amidst
a delightfully unexpected tranguil setting

* Five minutes from SeaTac airport!
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18525 36th Avenue South, Seattle, WA 98188-4967 | CedarbrookLodge.com | 206.214.4145 | info@CedarbrookLodge.com

MORE THAN A MEETING.
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. Dedicated, professional, onsite Conference Planning staff

+ Extensive audio/visual equipment including video conference capabilities
and complete technical support

+ Facilities include a 7,200 square foot exhibit hall, 6,500 square foot grand
ballroom, 13 additional meeting rooms

« Ample onsite opportunities for team-building or entertaining top clients:
Two award winning golf courses, indoor and cutdoor tennis, spa, cooking
classes, fitness activities, beach bonfires etc.

+ Easy location: Straight shot up I-5, under 2 hours from Seattle and only
40 minutes from Vancouver, BC
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Washington’s Seaside Retreat.
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Resufrection Pass Trail

on the Kenai Peninsula, -
south of Hope.




(WHEEL

TOURING

URBAN INTRIGUE AND ICONIC
WILDERNESS ARE LINKED BY

A NETWORK OF BIKE TRAILS IN
SOUTHCENTRAL ALASKA

+ BY KEN MARSH

~=> 1 was mountain biking Southcentral Alaska’s Russian Lakes
Trail after a day of fishing when I nearly crashed into the bear.

I knew bears were around, drawn by area salmon runs that provide
summer-long bruin buffets. And hours earlier, while casting for trout
near the inlet of Lower Russian Lake, I'd spotted what appeared to be a
large black bear lumbering along a mountainside a half mile away.

So now, headed back to civilization at day’s end, I pedaled along the
rocky trail with bears in mind, shouting and singing loudly to prevent
surprise encounters.

Apparently, the bear was hard of hearing.

With the wind whipping my face on a swift downhill, I turned a
corner to find myself 20 yards from a dark-colored brown bear bound-
ing onto the path ahead.

Synapses popped as I crushed the brakes, sending the tail of my
bike into a quartering, gravel-spraying skid. For a flash, the world
became a spinning blur of alders, trail and a big four-legged creature.

Fortunately, the bear was equally surprised. As I skidded to a halt
in a cloud of dust, the animal turned and, glancing over its shoulder,
bolted down the trail away from me. After 30 yards or so, it slowed to
what I considered a disrespectful walk. So I hollered and clapped,
which encouraged the bear to speed up and veer off the trail, allowing
me——pepper spray handy—to remount my bike and pedal safely on.

LEFT. MATT HACE; RICHT, PATRICK |. ENDRES / ALASKAPHOTOGRAPHICS COM

Bicycle adventures in Southcentral Alaska don't always include
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hair-raising wildlife encounters. But there are few better ways to
experience this popular region—to breathe it, feel it, see it from all
angles—than by bike.

Comprising about 52,800 square miles, a landmass roughly the
size of Alabama, Southcentral includes the Anchorage area (Alas-
ka’s metropolitan hub inhabited by some 300,000), the Matanuska
and Susitna valleys, and the Kenai Peninsula. Cut into the country-
side are a galaxy of trails ranging from paved paths to rough single-
tracks, lending passage to wild lands and city sights alike.

Of course, bicycling in Alaska is hardly new. People have toured

%
%!

the Last Frontier on two-wheelers for more than 100 years. In an
article featured on the Alaska Historical Society’s Web page, author
Terrence Cole writes, “In Alaska during the [1898] gold rush, the

people who sold a special model called the ‘Klondike Bicycle’
claimed it was the answer to every miner’s prayer.”

The story sketches the account of Ed Jesson, a miner who pur-
chased a bike in Dawson City, Yukon, in the winter of 19co. His
plan was to pedal west across Alaska over dogsled trails on the
frozen Yuken River and up the Bering Sea coast to Nome. The
distance was more than 1,000 miles and Jesson endured tempera-
tures of 48 degrees below zero to complete the trip in about a
month.

“All the way down the Yukon people thought Ed was crazy for
riding a wheel, especially since he owned a good dog team, but he
said he didn't have to cook dog food for the bicycle at night, and on
good days he could cover 100 miles,” Cole recounts.
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Jesson was tough, and obviously determined. But cyclists SEEINE THE Elw
needn't be gold rush miners or marathon-fit to ride in Southcentral e Verdant in summer, golden in the fall,
Alaska. In fact, few who visit will find they are too young, too old, Anchorage, Alaska’s biggest city, is marbled
or too out of shape to delight in touring the region for a day, a week with greenbelts and parks, many tied
or longer aboard a bike. together by more than 120 miles of paved

bike trails. A local favorite
is the 11-mile-long Tony
Knowles Coastal Trail
that begins downtown

and traces Cook Inlet’s

coastline past Westches-

ter Lagoon (popular

among birders) and
Clockwise from top: . i ioh
Far North Bicenten: arthquake .a\r (com:‘nemora ng a neigh-
nial Park offers more  orhood lost in Alaska’s great 1964 earth-
than 8o miles of quake), and on to the 1,400-acre forests
multiuse trails; Tony ~ and singletracks of Kincaid Park near Ted

Knowles Coastal Trail  Stevens Anchorage International Airport.
stretches 11 easy

miles along Cook
Inlet; and fatbikes

The trail, named for Tony Knowles, a

former Alaska governor and Anchorage

etiatch the bl mayor, was built in the 1980s and quickly
riding season into became popular among cyclists for its easy
a year-round sport, access to scenic views and local wildlife.
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Now boarding:
free in-flight entertainment.

Watch exclusive free programming
from your own device.

Choose from a wide assortment of free entertainment
options selected exclusively for Alaska customers. Also, you
can check out the latest blockbuster movies, or catch up

with your favorite TV shows with prices starting at $1.99.
alaskaair.com ; 5/”5&

Advertised amenities may vary g to aircraft type and route.
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The trailhead is located downtown near the
end of Second Avenue, close to hotels and
several bike-rental businesses. Within a few
minutes of easy riding, starting around
Elderberry Park, cyclists have many oppor-
tunities to detour from the main trail to
visit various parts of the city.

On the Coastal Trail proper, occasional
stops are worthwhile to glance back and
enjoy picturesque views of downtown
Anchorage huddled between Cook Inlet
and the Chugach Range. On clear days,
Mount Susitna and, farther north, Denali,
North America’s tallest peak, can be seen
rising beyond the inlet. Benches and view-
ing areas are spaced at intervals for those
who wish to see the sights or have a picnic.

In summer, snow-white beluga whales
appear in pods, traveling up the silty inlet
waters that at high tide lap a stone’s throw
from the trail. Moose are commonly seen,
particularly around heavily wooded Point
Woronzof and Kincaid Park. Watched from
a distance, these 500- to goo-pound mem-
bers of the deer family are generally docile,

though they can become agitated if
approached too closely; cows with young
calves particularly tend to be protective and
can lash out if they feel threatened. Keep
your distance (no closer than 5o yards to be

safe), and enjoy the show.

ROUGH RIDING: CITY SINGLETRACKS

* On the paved trails, when the weather is
dry and temperatures are pleasant, it's
possible to pedal along a flat or downbhill
stretch, wind in your ears, sun on your

A TOUR TOO FAR? TAKE A BUS

< ALYESKA RESORT OFFERS
MOUNTAIN BIKERS A LIFT UP
THE SLOPES IN'ITS TRAM
AND A THRILLING RIDE
DOWN THROUGH ITS BIKE

OTHER CITY TRAIL OPTIONS

— No matter where in Anchor-
age you may be, a paved bike path
isn't far away. Choices beyond the
Coastal Trail include the 5-mile-
long Chester Creek Trail running
east from Westchester Lagoon
near downtown to the University
of Alaska campus in midtown.
From there, cyclists can link to the
Campbell Creek Trail to south
Anchorage on a course that gener-
ally traverses greenbelts along the
creek to C Street and beyond. The
bike path along C Street offers a
straight shot back to downtown—
but use caution, as this trail

— If a 22-mile Coastal Trail
roundtrip sounds like too
much, Downtown Bike Rental
Inc., located in Anchorage on
Fourth Avenue between C
and D streets, suggests a
solution to cut the distance
considerably: Put your bike

on the front of the No. 7
People Mover bus from the
Downtown Transit Center
(Sixth and G) to Raspberry
and Jewel Lake roads, as

suggested on DBR’s website,
www.alaska-bike-rentals.com.

The front of each bus

features a rack that carries
three standard bicycles.
Cyclists can exit the bus and
take the paved bike trail west
up Raspberry about 4 miles to
the Coastal Trail in Kincaid
Park. From there it's smooth
riding back to downtown.

includes many street crossings.
For more information on these
and many other city bike paths
and multiuse trails, visit the city's
Parks and Recreation Web page at
www.muni.org/departments/
parks/pages/trails.aspx.
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Working Together To Achieve Excellent Health

A place to learn.
A place to be.

Through native self-determination and culturally-relevant health systems, we strive
to be the healthiest people. Serving 28,000 patients over a vast 75,000 square
miles, help us continue this legacy while preserving tradition with sensitivity

to our heritage. Join us and enrich your own career and life experiences.

Current openings include: Nursing, Physicians, Mid-Level Providers (NP/PA),
Physical Therapists and many more. For additional opportunities or more

information, please contact us or visit our websites today!

YUKON-KUuskokwiM HEALTH CORPORATION L“E{CA

Headquartered in Bethel, Alaska

www.ykhc.org (800) 478-8905 www.ykhcjobs.org

Sere,sl & X1AD CHI BAR

Chinese Cuisine Featuring
Northwest Fresh Ingredients
Pearl District, Portland
Since 2002

nd Alaska Airlines
ra complimentary

il or appetizer.

1105 NW Lovejoy St, Portland, OR
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face, and feel as if you're soaring. Flying
past flower gardens, forests, streams and
neighborhoods, encountering others
happily biking or walking, is a wonderful
way to see the city and its outskirts.

But not everyone is born to ride on
the pavement. Mountain bikers seeking a
side of Southcentral Alaska available only
off the beaten path will find adventure in
Kincaid Park’s singletracks. Forty-five
miles of trails engineered for cyclists of
most skill levels are available in the park’s
maze of hill climbs, hairpin turns and
roller-coaster runs.

Mountain-biking reviews on the
website trails.mtbr.com beam high praise
for Kincaid: “This is one of the best trail
systems in any urban area in America,”
writes one reviewer who ranks Kincaid
with Cameron Park in Waco, Texas.

Another cyclist writes: “I am from
California and had a week to ride in the
park in mid-July. ... This was some of the
finest riding I have ever done. The park is
huge. We rode different trails every day.”

Set among forests of mixed spruce,
birch and cottonwood, these winding,
well-packed, hilly trails offer challenges
that are more likely to include roots than
rocks, or getting turned around in the
labyrinth of tracks. Signs with you-are-
here maps are posted at many intersec-
tions and help cyclists new to the park
keep their bearings. Maps of Kincaid's
singletrack network are also available
online, and can be printed out and kept
in a pocket, just in case.

As on the Coastal Trail, wildlife is
frequently encountered along Kincaid's
singletracks. Stay alert for moose, porcu-
pines and the occasional black bear—and

be ready to hit the brakes if necessary.

QUTSIDE ANCHORAGE

o I'd climbed 1,000 feet over 6.2 miles,
a gradual ascent by the standards of
tougher, more experienced mountain bik-
ers. Yet my trek over Crescent Creek Trail
on the Kenai Peninsula, 100 highway

MATT HAGE




Johnson Pass Trail is a popular

21-mile singletrack on the Kenai
Peninsula.

miles south of Anchorage, had seemed
longer, more grueling under a July sun.

I recalled the many places the trail had
shot straight up, and remembered the
tight switchbacks dangerously broken by
tire-jolting stones. All of that ceased to
matter, though, when Crescent Lake
appeared suddenly over my handlebars
through a screen of stunted subalpine
cottonwoods. Set among the 5,000-foot

CITY WILD: FAR NORTH
BICENTENNIAL PARK
~—> Kincaid Park’s singletracks
aren’t the only game in town.
Anchorage's east side delivers
fantastic riding in 4,000-acre Far
North Bicentennial Park. Popular
for its more than 8o miles of
singletracks and multiuse trails,
the park boasts forests and
mountain streams that abut the
Chugach Mountains and Chugach
State Park—a wilderness setting
only minutes from downtown.

Trails here include brisk
climbs, root-riddled runs and
well-maintained stretches that
satisfy any cyclist’s need for
speed. Of interest to many is the
park’s wildlife. In addition to the
moose, black bears and even the
occasional wolverine seen in
Bicentennial, the park’s upper
Campbell Creek each summer
hosts spawning salmon, which in
turn attract hungry brown bears.
For safety's sake, singletracks that
parallel the creek are best avoided
and left to the bears from July
through September.

For a map visit www.trailsofan-
chorage.com/Mapsé&Links/
FNBPark.pdf.

KETCHIKAN, ALASKA:
Wildly D1f teres

y _'\- _/
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Kenai Mountains and reflecting green hill-
sides, rocky peaks and vast bolts of sky, the
lake that windless afternoon resembled an
enormous ice-blue gem. I'd found a pristine
wilderness nirvana, and had my bike and
one of Southcentral Alaska’s numerous
backcountry trails to thank.

Many trails offer bike passage to

unspoiled wilderness on the Kenai
Peninsula, in Chugach State Park

backing Anchorage, and in the Matanuska
and Susitna valleys to the north. Options
range from tough singletrack treks to paved
semiwilderness paths, and all promise stun-
ning scenery. Here's a sampler of my per-

sonal favorites:

oin us at SEARHC

and work in an environment

Where quality

you and the gt ity of

“ life makes a difference to
care makes a difference

in the lives of the communities we serve!

L~

« Providers including Physicians,
Midlevel Providers & Dentists
* Performance Improvement

* Ancillary services including Lab,
Radiology, Physical
Therapy/Occupational Therapy

www.searhc.org

CURRENT OPENINGS INCLUDE:

+ Behavioral Health

* Nursing

* Finance

s Health Information Management
* Facilities

* Administrative & Support Staff

Please contact Kathy Miller, Professional Recruiter to learn more about these
exciting opportunities via email to kmiller@searhc.org or (907) 966-8658.

. SEARHC

[

SOUTHEAST ALASKA REGIONAL HEALTH CONSORTIUM
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Mountain-stream crossings are

both a chilly challenge and an
exhilarating element of the Alaska
trail-riding experience.

KENAI PENINSULA

Trails in the Chugach National Forest
south of Anchorage are mostly single-
tracks best tackled aboard a mountain
bike. Cyclists planning to travel any
distance here should be wilderness savvy
and come prepared for fickle weather and
wildlife encounters, and carry first-aid
kits and at least some food.

Crescent Creek Trail. Trailhead off
Quartz Creek Road at Mile 45 Sterling
Highway near Cooper Landing. Diffi-
culty: moderate. Going in, this 6.2-mile,
well-maintained wilderness trail gains
elevation gently. The trip out goes fast.

Devil's Creek Trail. Trailhead Mile 39
Seward Highway. Difficulty: moderate to
easy. This 1o-mile-long trail into Kenai
Mountains high country gets muddy and
slick, so watch the weather.

For more information on Kenai
Mountains bike trails, visit: www.fs.
usda.gov/activity/chugach/recreation/

bicycling/?recid=4832&actid=24.

CHUGACH STATE PARK

Bird-to-Gird Trail. Trailheads are located
roughly a 20-minute drive south of
Anchorage on Seward Highway at Bird
Creek Campground or parking area.
Difficulty: easy. Touring bikes or moun-
tain bikes are fine. Paved trail skirts the
Chugach Mountains and scenic Turn-
again Arm for 13 miles to the ski-resort
town of Girdwood. Pedal up an appetite
and enjoy lunch or dinner at a local

restaurant before turning around and
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LOS CABOS

A Private Resort Community that will
take oceanfront living to the next level
Estate and Single Family homes,
oceanfront condos,

Greg Norman golf course,
Mexican Village with shopping and
dining, community park with lake,
bike and hiking trails,
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ALASKA'S FINEST FISHING
BRISTOL BAY, AK

+/ 30 YEARS OF LEGEN DA V/ EXPERT GUIDES & PILOTS
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+/ FULLY GUIDED FLY OUT FISHING v/ LUXURY IN THE WILDERNESS
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FLY FISHING
LODGE

INFO@TIKCHIK.COM - 907.243.8450 - TIKCHIKLODGE.COM

Renew your sense
of adventure
while fulfilling
your spirit of
compassion.

Located in Barrow, Alaska,
Samuel Simmonds Memorial
Hospital is the primary healthcare
facility for the North Slope region-an
area larger than Washington State that is
colored by rich cultural diversity and the
beauty of the Inupiat people. And a place
where the adventures of the last great frontier
are as inviting as the communities under your care.

We look to adventurous and compassionate Medical,
Nursing, Allied Health and Administrative professionals like you to
help preserve the health of our region. We offer highly competitive compensation and
benefits, a relocation allowance, subsidized housing; and are an eligible IHS loan
repayment site. For more information on Barrow, the North Slope, and the

hospital, or to apply, visit www.arcticslope.org.

Samuel Simmonds
Memorial Hospital

Arctic Slope Native Association

Embracing the past. Looking towards the future. Together we can heal.
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pedaling back. Or, drive to Girdwood,
rent a bike at Alyeska Resort’s Daylodge
Mountain Bike Hub, and bike the trail
roundtrip from Gird to Bird.

Eklutna Lakeside Trail. Trailhead
located off Eklutna Exit at Mile 26.5
Glenn Highway, about 20 minutes north
of Anchorage. Difficulty: easy. Mountain
bikes work best. This 12.7-mile unpaved
trail borders Eklutna Lake for 7 miles,
eventually ending near Eklutna Glacier.

For more Chugach State Park biking
trails, visit: www.dnr.alaska.gov/parks/
units/chugach/bikingchugach.htm.

MAT-SU VALLEYS
Matanuska Lakes State Recreation Area.
Trailheads at Matanuska and Long lakes
are located off the Glenn Highway at
Mile 36.5, just west of Palmer. Difficulty:
moderate to easy. Cyclists will need
mountain bikes. More than 30 miles of
singletracks alternate between forests
and fields. Breathtaking views of the
Chugach and Talkeetna mountains. Find
a map at www.dnr.alaska.gov/parks/
aspunits/matsu/matlakesrabike.htm.
Talkeetna. From Mile 98.7 Parks High-
way north of Anchorage, take Talkeetna
Spur to town. Bike rentals are available
there. The trails around this rustic com-
munity south of Denali include easy
touring and challenging mountain-bike
options. Tour the 14-mile-long (one way)
paved trail that parallels Talkeetna Spur
from the Parks Highway to Talkeetna.
Mountain-bike trails loop through the
forests outside of town; for a map of the
trails, see www.alaskavisit.com/includes/

media/docs/talkeetnatrails.pdf.

WINTER RIDING, TO0

# Thanks to the development of “fat-
bikes"—mountain bikes specially engi-
neered for snowy singletracks and
cross-country treks—nearly any trail
worth riding in summer can be traversed
in winter. Fatbikes are defined by wheel

widths ranging from 3 to 5 inches
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-

Nestled in the forest in the heart of Alaska,

this home has amazing custom features with

all the charms of Alaska.

«3 bedroom, 2.75 bath  « Gated driveway .
3,000+ sq. ft. incl. deck « 13 miles from Fairbanks

» Wrap-around deck

» Panoramic views

» Wildlife abounds

¢ $1.2 million
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FIFTH AVENUE JEWELERS

A full-service jeweler in downtown Anchorage, offering gold quartz
and gold nugget jewelry, 14kt gold charms, silver jewelry and many
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other gifts. We feature local designers, custom creations, and both

traditional and unique engagement rings.
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(normal mountain-bike rims are about
1.5 inches wide). These widths combined
with low tire pressure create a snowshoe
effect, allowing cyclists to essentially
“float” over loosely compacted snow in
situations where narrow-rimmed tires
would dig in and sink.

Between snowfalls, standard moun-
tain bikes fitted with studded tires work
well in icy or hard-packed snow condi-
tions. Several Anchorage bike shops rent
winterized mountain bikes and fatbikes,
and some even offer winter bike tours.
Winter-bike rental rates range from $60
to $100 per day for adult bikes, with at
least one shop offering “kiddie fatbikes”

for $55 per day.

MATT HAGE

Seaview Cafe in Hope, on the Kenai

Peninsula, offers post-ride refreshment.

As with all cold-weather sports, qual-
ity equipment, proper outdoor clothing,
and an intimate knowledge of the sport
and conditions are critical to safe riding.

To learn more about winter biking,
winter bike rentals and guided winter
bike tours in Anchorage, visit Arctic
Cycles at www.arcticcycles.com, and
Chain Reaction Cycles at www.chainreac-
tioncycles.us/bike-rentals.html.

For great winter biking FAQs, visit
Paramount Cycles at www.paramount-
cyclesak.com/pages/winter_faq.html.

Summer or winter, it's a great time to

get out and ride. ak

Author Ken Marsh lives in Anchorage.

Alaska Airlines serves communities
throughout Alaska. Book tickets at
alaskaair.com or call 800-ALASKAAIR.



THE POWER OF TWO
Span Alaska has acquired Pacific Alaska
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more manpower dedicated to shipping
to, from, and within Alaska.

Span Alaska now ships more freight
than any other carrier to Alaska. But it's
not just about size. Expanded services,

new hubs, and broader expertise mean
we can serve you even better. And @ s PHN H LHEHH
that's always our goal.
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Shipping to Alaska?
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EXPLORING

REMOTE ALASKA

WILDERNESS TRAVELS
REVEAL TREMENDOUS BEAUTY
« BY ERIC LUCAS

Guides lead travelers on treks across Root Glacier in
Wrangell-St. Elias National Park. The author (above
right) eyes a blue pool on the glacier’s surface.

=2 Overhead a bluebird sky rises high past vaulted peaks. A
warm breeze tumbles from above, and the pool at my feet glistens
turquoise. Ravens call from the wooded ridge a half-mile away. The
shore I'm standing on is as clean and white as snow.

Actually, it is snow.

“Whenever you're ready, we're ready,” announces our guide,
Heidi, a quizzical smile playing across her face.

“I'll be fine,” I reply, standing on the midriff of Root Glacier,

3 miles up the valley from the historic copper-mining town of
Kennecott, Alaska, getting ready to plunge into what glacier guides
call a “blue pool.” Heidi and company are preparing to pull me out
of the water once I've gone in, but I'm suffering a stubborn deter-
mination to jump in, immerse myself and haul out without help.

Call it the outback-Alaska syndrome, a devil-may-care swagger
that pervades the state but is even more pronounced in the region
we're currently visiting—remote Alaska. I've been on a half-dozen
Alaska glaciers in the past, but only here, eight hours’ travel time
from Fairbanks, have the guides issued a double-dog-dare-you
challenge involving glacial surface water. “I'll go in if you go in,”
Heidi had declared as we approached the pool, our lunch stop on a
half-day hike.

The contrasts at hand amply illustrate the nature of these
places. The blue pool’s water is so beautiful—like faceted bottle
glass—that only sheer intellect reminds me it is as blisteringly cold
as it is enchantingly gemlike. It's a surprise to encounter pools and
ponds and freshets and springs all over a solid river of ice. In the
distance, on the face of 13,845-foot Regal Mountain, the glacier
plunges down a 7,000-foot slope that Alaska mountaineers believe
makes it the tallest ice floe in the world. But the balmy, 70-degree
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Once indigenous to
Alaska, muskox were
reintroduced around
Nome in the late
2oth century. Their
famously ultrafine
wool, giviut, helps
insulate them in
winter. Arctic cotton
(below) paints the
tundra white in

midsummer.

T MUSKOX ARE FOUND ON ALASKA'S SEWIARD PENINSULA IN AND NEAR NOME.

late-June air of this day seems to defy the Glacier, which the Root Glacier joins just

glacier’s centuries of frozen extrusion from  up the valley from the hotel.

the Wrangell range heights 20 miles north. Near the hotel, the lunch griddles were
The ice-water tarn occupies a fissure in ~ heating up at a local example of a wide-

the glacier, 20 feet long, 4 feet wide, 10 feet  spread 21st century cosmopolitan phenom-

deep. The bottom looks as distant as the enon—a food cart. Widespread indeed, that
nearest galaxy. In T plunge. Tt's shocking, there’s one here in the middle of Wrangell-
but wonderfully so. I surface from my St. Elias National Park & Preserve, a 13.2
feet-first dive, grasp the ice edge of the million-acre expanse of mountain, glacier,
pool, heave myself out into the sun and forest and valley that is America’s largest
grin at Heidi, wordlessly. national park.

“Oh, my,” she says. “Guess I have to go Alaska’s famous as a place where wild
in now.” and crazy intersect with modern life. It's

And so she does. called the Last Frontier not so much

Despite the wild flavor of the place, and ~ because most of the state remains undevel-

TOP, MARK NEWMAN (GETTY IMAGES,; BOTTOM, PATRICK |. ENDRES / ALASKAPHOTOGRAPHICS.COM

the moment, it's all firmly rooted in the oped, but because of a cultural ethos that
21st century. I'm accompanied by two mimics the untrammeled surroundings.
expert guides and a half-dozen adventurous  For example, moose are a frequent sight in
travelers, all of us using crampons that Anchorage, and residents delight in riding
make a glacier hike fairly easy. We'd arisen  around (even commuting) in midwinter on
that morning in the cozy confines of a fat-tire bicycles that vaguely resemble
lovely modern hotel, Kennicott Glacier something one might use for lunar explora-
Lodge, enjoyed a leisurely hot breakfast in tion. It’s a sport at the very edge of reason-
the communal dining room, gathered on ableness. Alaskans say they invented it, and
the porch looking out over the Kennicott off they go into subzero temperatures,
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TOP, COURTESY. CHILKAT GUIDES, LTD,; BOTTOM, ART WOLFE | ART WOLFE STOCK

Cottonwoods and
fireweed line the
Chilkat River, a
scenic rafting
waterway, near
Haines. Eagles are
abundant along the
Chilkat year-round.

hands cozied into huge down mittens
mounted on the handlebars.

The boundaries of ordinariness stretch
even further when you travel into “the
bush,” an inexact phrase that covers almost
everywhere outside the main visitor cities.
There's no point debating which is best

because it is all memorable.

¢ In Nome, the Bering Sea gateway to
the Arctic, a thriving herd of muskox are—
like moose or buffalo farther south—the
indigenous livestock animals that go any-
where they want. That includes yards
within the city, and residents consider their
most famous wild bovines almost as much
a nuisance as an attraction. One may be
charmed the first time muskox tramp
through your garden (yes, residents do have
small gardens here), not so charmed after
they've flattened the hot-box lettuce and
carrots. Visitors, meanwhile, goggle at the
sight of Nome’s 300 muskox, which can be
seen by simply driving around city streets.

But it's more adventurously appropriate
to head north out of town into the heart of

the Seward Peninsula to see the country-
side. Along the way we stop at a bridge over
the Nome River to admire spawning
salmon below, flashing crimson in the
amber water. As we head north, a profusion
of wildflowers paints the treeless tundra—
fuchsia fireweed, indigo monkshood,
lavender-blue Jacob’s ladder, butterscotch
cinquefoil and ivory tufts of Arctic cotton.
Hawks and falcons prowl the sky. It's mid-
week and we pass just two other cars.

Twenty miles north of Nome, dropping
into the upper reaches of the Pilgrim River
valley, we spy a small bunch of muskox on
a little knoll 8o yards from the road. We
pull over and carefully step off half the
distance across the sand-and-gravel ground.

“That’s about as close as you want to
get,” my guide, Nome mayor Richard Ben-
eville, advises from behind when we've
quietly crept within several dozen yards. I
know wildlife-watching guidelines well,
and I'm alert to any of the head-raised,
impatient-snort indications that the ani-
mals are alarmed by our presence.

But they just peacefully graze—in fact, a

7" BALD EAGLES ARE AN
ALASKA GON, ESTIMATED TO
NUMBER UP 0 30,000 IN
THE STATE IN SUMMER.
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stocky, broad-shouldered bull wanders a

few yards from his harem, casting dis-
dainful glances our way to announce that

he’s utterly unconcerned about us. And

the chance to
experience these
legendary crea-
tures prompts me
to stand still and
pause for a few
minutes. In the
late morning sun
the breeze lifts
the animals’ long
strands of gossa-
mer hair into the
air, turning it the
color of wheat
straw. There is no

human sound

whatsoever—no
engine or voice—
a silence more
profound than Southcentral Alaska's

almost any I've Tutka Bay Lodge

experienced in occupies a wilder-

ness Cove on

the Lower 48. For
4 Kachemak Bay near

years I've hoped Homer. Sea otters
for this exact are a common sight

moment, and I'm in the area.

Get local advice.
Email alocal@anchorage.net  JREEEEIECEE

bemused by how

to fly to Nome,

or visit Anchorage.net

' Herring Island, 2 miles distant. There,

RADAR S C I I O O L rounding a small headland, we come
upon a sea otter. Marine mammal protec-
m% tion rules require us to approach no
‘loser, b ! jards, I’
AVAILABLE COURSES INCLUDE: OO, SIS S 1L X0l Reea, o

ECDIS. ARPA. RADAR OBSERVER reminded how impressively large these
RADAR RECERTIFICATION & CUSTOM COURSES North Pacific creatures are. This one,
likely a male, is 5 feet in length; it

hire a guide, head out of town and find it.

e Qutside Homer, in Kachemak Bay,
I'm kayaking with a guide from the lovely
Tutka Bay Lodge, reached only by boat or
floatplane. We departed the lodge’s dock

on a still morning and paddled over to

back-paddles placidly while the current
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carries us past and around the point.

The sea beneath a restless sky is like
patent leather, smooth swells rolling in
from the Gulf of Alaska. The otter eyes
us with an insouciant look common to its

kind, cradling a sea urchin on its chest.

That night, in the lodge's elegant
dining room, we savor a splendid menu
of Alaska-grown, grass-fed beef tender-
loin, atop seared Homer-grown cauli-
flower; or braised black cod with local
chard. The lodge is co-owned by famed
Alaska chef Kirsten Dixon, and managed
by her daughter Carly. I comment on the
food, and Carly fashions a pleased grin.

“This is a wilderness lodge. That
doesn’t mean primitive.”

After dinner, easing my joints in the
wood-fired sauna, I muse about the
lodge’s tradition of finishing with a
plunge in the bay’s 45-degree waters
beside the dock. It's toasty inside the
sauna; [ pour more water on the heated
rocks for steam and muse further about
the cold plunge tradition. More steam,
more musing. Steam, musing. ...

DENALI

LODGE __

* Outstanding access to activities
in Denali National Park
* Quality Dining & Amenities
* Personalized Service

The wonders of Denali are
only steps away while staying
in comfort at your choice of

our two fine lodging options, See our

offering full amenities and Wity Mo
) ) read signs’

award-winning dining as well on the web

as true Alaskan hospitality.

Call toll-free (855) 683-8600 or visit online at
www.denalialaska.com

DENALI
BLUFFS

Alaska owned and operated by the people
of Old Harbor Native Corporation, o
“Let us share our Alaska with you!"

a
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I AM SUCCESSFUL

“ANSEP inspires me, guides. me
and provides the opportunity for

me.to.succeed.”

NXe—2A
ANSEP

ansep.net

DougFirLounge.com
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« Upstream from Haines, a dandy
small town in Southeast Alaska about 75
miles north of Juneau, I'm in a raft on
the Chilkat River with legendary local
guide Tom Lang, a renaissance man who
is a wilderness guide, chapbook author,
part-time Bali resident and full-time
philosopher.

It's a marvelous day on the river, 78
degrees, eagles in the cottonwoods and
bright sun sparkling on the snowpacked
peaks of the 8, oco-foot Saint Elias
Mountains to the north. Lang is explain-
ing that exploratory drilling beside the
river has revealed that the actual bedrock
lies more than goo feet below us.

“That means,” he tells me and a hand-
ful of other visitors, “that in between us
and the bedrock is almost a thousand feet
of sand and gravel—glacial till. Think of
all the years of steady erosion that filled
this valley with that. Tt reminds me of
one of the key lessons I've learned in
three decades in Alaska: “When you first
come here you're astounded by every-
thing you see. After you've been here
quite a while, you're overwhelmed by
everything you don't see.””

I think of the waters running beneath
the boat, colored chalky by glacial silt; the
centuries of compressed snowfall that
make up the glaciers; the merely
glimpsed bears and salmon and millions
of other wild creatures that throng these
lands; and I tuck Lang's idea in my brain

as a prism for appreciating Alaska.

¢ In Barrow, northernmost U.S. city,
an Ifupiat enclave of 4,400 residents
320 miles above the Arctic Circle on the
shores of the Chukchi Sea, guide Mike
Shults and I are roaming the grassy
tundra to look for the avian wildlife that
draws avid bird-watchers here in sum-
mer. Millions of songbirds and waterfowl
make their way this far north to feast on
the Arctic’s brief midsummer explosion
of insect life. Hawks and falcons follow
to feast in turn on the smaller birds. In
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Of all the numbers
we work with

this is the most
important

907

SIMPLIFYING PERSONAL BANKING

907 is home to us and over 736,732 other Alaskans. We're
here to make the banking part of your life simple and
convenient. Our app and online banking make it possible to
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fact, one of the falcons is the most con-
spicuous sight I spy: a sleek, tempered-
steel peregrine, perched imperiously on
an electrical wire, as near as I've ever
seen one of these famous raptors.

“Where did peregrines perch before
people put up power lines?” I ask. Mike
shrugs. “No trees, right?” None for hun-
dreds of miles, in fact. He nods to that.

But a half-mile farther on, I call a halt
to the drive, hop out of the van and head
off across the boggy land beside the road.
I've noticed a clump of distinctly non-
grassy leaves, and when I arrive at the
nonconforming plant, I discover a small
willow. It's 2 feet wider than it is tall, but
a “tree,” nonetheless—though probably
not suitable for peregrines.

I snap off a small twig and take it back
to show Mike. “I found a tree!” I exclaim,
jokingly. He laughs.

“You know, I've never noticed that
before,” he advises. “I've been here
almost all my life, and that’s just about
the first tree ['ve seen.”

In Barrow, I also go toe-to-toe with
one of the area’s signature adventures,
one that draws travelers here from
around the world—the chance to swim
in the Arctic Ocean. This is a spot for
{’Xpl"l'i(—‘[]C(—‘-hﬁggl—'l'S \.\"}I() want to "ad) Th&’y
have swum all the world’s oceans. If ever
youd call a place the edge of the world—
the very definition of remote—it’s here.
The North Pole is closer than Seattle.

I doff my shoes and stroll down to the
water’s edge. The platinum sea stretches
west toward Siberia beneath the hypot-
enuse light of the northern sun. I drag
my toes through the water, and that’s
more than sufficient this afternoon on
this distant shore. sk

Eric Lucas is associate editor.

Alaska Airlines serves communities
throughout Alaska from hubs in Anchor-
age, Fairbanks and Juneau. Book tickets at
alaskaair.com or call 8oo-ALASKAAIR.
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At BECU we put members over profits. That’s why as Washington’s largest not-for-profit credit union,
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What
Kind of

Investor
Are You?

How Six Different
Investor Types
Succeed—and Fail

BY CAROL TICE

ike most people in their 50s, Jane

has some apprehension about hav-

ing enough money saved to main-
tain her lifestyle in retirement. However,
unlike many of her friends, she made sure
to do something about it.

The Seattle-based technology consultant
has been a diligent saver and investor for
the past 15 years, rarely changing her invest-
ment portfolio. Jane's money is mostly
invested in exchange-traded funds (ETFs)
that track various market indexes—such as
the Standard & Poor’s s500—and mutual
funds that hold shares in a variety of major,
medium-sized, and startup U.S. and inter-
national companies across all industries.

This diversity means the funds don't
tend to all go up or down in value at the
same time.

Roughly 20 percent of her holdings are
in cash and interest-earning investments
such as tax-free municipal bonds—a lower
percentage than what’s generally recom-
mended for her age, but she says she’s

STUART KINLOUGH / GETTY IMAGES
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“Goji berry, mango, figs, rose of Sharon, hibiscus,
Japanese maple, dragon fruit and other tropical

'”

plants turtles love!

As a global leader in turtle and tortoise conservation,
the Turtle Survival Alliance is directly responsible for
preventing the extinction of some of the world’s most
threatened species. Turtles and tortoises face a higher

Clinton Doak, A extinction risk than any other highly endangered
Chelonian Keeper vertebrate group including primates and amphibians.
More than half of the approximately 330 turtle
f . and tortoise species are vulnerable or threatened

with extinction.

“Thanks to Sunlight Supply we're able to grow
a consistent supply of supplemental food for our
turtles and tortoises year round.”

Hundreds of organizations are using indoor
gardening as part of their educational and
research programs. From the teaching of
basic horticultural practices to developing
life-saving medications, Sunlight Supply
is deeply committed to the rich
opportunities and values associated
with organic and indoor gardening.
. As a wholesale distributor and
e :4..:‘.{ - manufacturer, there are over 4,900
..5‘ - products Sunlight Supply offers that
s reflect that commitment. Organizations like the Turtle
) Survival Alliance deserve our support as do the many others

iien ™’ we support who are working to make the world better.

Manouria impressa
Impressed Tortoise For more informalien on the Turtle Survival Alliance, visit www.turtlesurvival.org.

) 4
Sunlight Supply-Inc.

Dedicated to offering the best year round
gardening products available.

www.sunlightsupply.com

------

M Sunllght \SUPPIW Visiting the Portland, 0regor_1 / Vancouver, Washingtf;\n area this summer?

Be sure to check out upcoming concerts at the Sunlight Supply Amphitheater at

AMPHITHEATER www.SunlightSupplyAmphitheater.com - tickets also available through Ticketmaster.



5 TIPS

9 CHANGE YOUR INVESTING STYLE

Have you realized you're a more aggressiw:, or more conservative, iNVes-
tor than you'd really like to be? Whether you're looking to curb impulsive
spending, or to stop day-trading and take a longer-term approach to
investing, our experts have tips:

REBALANCE.
Once or twice a year,
review how your
investments have
performed, and
change the percent-
age of your portfolio
you have invested in
each area to reflect
your updated posi-
tions. If one type of
investment has done
particularly well,

realize that if you

don’t take some
profits and put them
into other areas,
your portfolio will
become less diversi-
fied, and therefore
more risky, says
Randi Merel of
Merrill Lynch.

PLAN, DON'T
PANIC. Every inves-
tor says they want to
buy low and sell
high, but in reality,
most do the oppo-
site, says author Jay
Mooreland. Many
sell if an asset's
value plummets,

thereby locking in

losses. To avoid
making emotional
decisions in the
moment, create a
written investment
plan now of what
you'll do if stocks
lose 20 percent, 30
percent or more of
their value. If you
find yourself
tempted to sell,
commit to waiting
for awhile to take
action, and the urge
will usually pass.

FIGHT BIAS.
Author Victor Ric-
ciardi says our desire
to save for retire-
ment is undermined
by what behaviorists
call self-control bias.
This refers to our
tendency to want
instant gratification
and to delay working
on longer-range
goals, such as hav-
ing enough money
to retire. Counter
this bias by envision-
ing concrete things
you want in your
retirement lifestyle—
the ability to go on
annual cruises, visit
grandchildren or live
in a nice part of
town. Post pictures
on the refrigerator, if

need be. You're more

likely to sacrifice and
save for these spe-
cific items than for
the vague idea of a
far-off retirement.

CHOOSE WISELY
It's fine to listen to
stock tips from
various sources, but
remember to evalu-
ate risks carefully in
the context of your
investment goals.
Don't get sucked
into changing your
long-term goals to fit
today's market
results. “Find an
investment process
and stick with it,”
Mooreland says.

GET UNBIASED
ADVICE. If you're
switching invest-
ment modes and
aren't sure how to
do it, find a fee-
based certified
financial planner to
consult, says Laird
Norton’s Monica
Padineant. Such a
planner can help you
sift through all the
various options and
make a sound deci-
sion, based on what
makes the most
sense for your cur-
rent financial situa-
tion. —C.T.
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Finance

comfortable with being mostly in equities.
About 5 percent of her money is invested in
a real estate investment trust (REIT) that
owns many properties. Jane also has a tiny
stake in individual company stocks, includ-
ing owning shares in her former employer,
Microsoft. Once or twice a year, she reviews
her progress with her financial adviser.

You might say that Jane is a classic
hands-on conservative investor. This invest-
ment style has been prudent and fits Jane’s
investment personality, She's also reaped
the benefits.

“I'm the only person I know in my circle
of friends who feels confident they’ll be
able to retire,” she says.

We all know that we should invest like
Jane: save as much as we can, take a long-
range view of our investments, and avoid
making impulsive decisions. And yet, many
of us fail to follow such simple rules and,
instead, invest erratically or put our money
into ventures that may not make the most
sense for our long-term financial future.

The reasons why we make certain
investment decisions may be tied to our
emotions. Our financial decisions may be
affected by our age and fears about our
ability to earn additional income if we see
losses. Our knowledge of the stock market,
along with how we came by our savings—

whether through work, inheritance or other
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means—can also play a part in the deci-
sions we make.

Increasingly, financial advisers are
focusing on the role our emotions play in
our investment decisions, says Jay
Mooreland, a St. Paul, Minnesota—based
certified financial planner, speaker and
author of The Emotional Investor: How
Biases Influence Our Investment Deci-
sions...and what you can do about it.

Behavioral finance is an emerging
field that delves into why investors often
make illogical decisions about money

Knowing what
type of emotional
investor you are
may help you
better invest for
retirement.

matters. Financial advisers are increas-
ingly considering their clients’ personal-
ity types in their recommendations when
coaching them on how to make better
choices, Mooreland says.

According to advisers such as Moore-
land, it's important for you to learn what
type of emotional investor you are,
because it will help you better under-
stand the decisions you make about
money. For instance, your emotions help
dictate the levels of financial risk you are
comfortable with. By understanding this,
you may be more successful in your
efforts to save and invest for retirement.

Financial planners find that their
clients’ attitudes toward retirement
investing tend to fall into a few basic
personality profiles. We talked with
several financial planners, as well as
with experts in the emotional side of
investing, and identified the following
six archetypes. Each comes with its
own strengths and weaknesses. See if

you recognize your own investing style.
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Madelyn wanted to celebrate her birthday at a dude ranch,
instead of the hospital. Alaska Airlines helped send her there.

ska and Washington

me frue for kids like Madelyn

h:'l:i]": now, | inde igit le children in Alaska and Was! ngton does not

eceive a wish. Help us rea } maore « hildrer i ;J grant more wishes

Your support can make wishes soar for children
with life-threatening medical conditions!

For each approved application of the

Alaska Airlines Visa Signature® or Small Business
Visa® card in the month of February, we’ll donate
$5 to Make-A-Wish Alaska and Washington.
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Home Care
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©2016 Each office is independently owned and operated. All trademarks are registered trademarks of Corporate Mutual Resources Incorporated
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Conservative

and hands-off
The conservative investor’s primary
motivation is a desire to avoid or lessen
risks, says Sharon Gueck, a portfolio
manager at Becker Capital Management
in Portland, Oregon. She calls these
investors “preservers,” as their top goal is
to live off investment returns and not
touch or “invade” their principal.

“Some have trust issues,” Gueck says
of this investor type. “They were there for
the 2008-200¢ financial downturn, and
now they're fearful”

Hands-off
investors are less
likely to panic
during a
downturn.

Conservative investors may have a
smaller percentage in stocks than other
investor types, but this investor will often
stick with underperforming asset classes
because they understand the importance
of diversification and don’t want to miss
the upswing, Gueck says.

> Strengths: These investors are not
likely to panic and sell during a down-
turn, thereby missing out on recovery
gains. Their financial planners love
them, because they leave all the details to
the professionals.

> Weaknesses: They can be too
disinterested in how markets work. Too
conservative an approach can mean they
miss out on some solid investing oppor-
tunities.

Conservative

and hands-on
These investors still want a classic, bal-
anced portfolio of diversified stock funds
and bonds, but they want to be more

involved in the decision-making process,



Sustainability matters.

Your investments
should reflect that.
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——— Come see us here

Now in Seattle.

Furthering our commitment to the Pacific Northwest.

For nearly four decades, Becker Capital has provided discretionary value-
based investment management services while remaining committed to our
independent and employee-owned structure.

Today, Becker Capital employs 29 individuals to manage approximately
$3 billion* in assets from our offices in Paortland and Seattle. With over
25 years average industry experience and 14 years at the firm, our stable
investment team conducts bottom-up fundamental research to construct
portfolios for institutional and private wealth clients.

*Asof 12/31/2015

1201 Third Ave Suite 5030, Seattle, WA 98101 = 206-829-7747 WWW.BECKERCAP.COM
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says Randi Merel, first vice president of
The Kilborn Group at Bank of America’s
Merrill Lynch Wealth Management Divi-
sion in Chicago. Conservative, hands-on
investors read more, ask more questions,
and may make more changes to their
portfolio than the hands-off investors
who have others manage their money.
For conservative investors looking to
diversify beyond the classic mix of 55
percent stocks and 45 percent bonds,
new opportunities in alternative invest-
ments have emerged for less-well-heeled
investors, says Merel. Some of these

Hands-on
investors tend to
be diligent and
involved.

alternatives have a $10,000 investment
minimum, where $100,000 minimums
were common in the past. For real estate
investors, you can spread your risk by
investing in a fund that owns many
different REITs, such as a REIT index
fund. Where in the past you might have
had to wait until a REIT sold off property
to cash out, some funds now offer
monthly or quarterly liquidity.

“Alternative investments have really
evolved,” Merel says. “Accredited inves-
tors have access to distressed debt,
futures and commercial real estate at
smaller minimums, allowing a diversi-
fied portfolio of alternatives.”

> Strengths: These investors are
diligent, involved and informed about
their investments. They tend to under-
stand how markets work.

> Weaknesses: They may have dif-
ficulty being spontaneous or seizing
emerging opportunities. Investors who
worry too much and often change invest-
ments may end up paying more in fees
with little positive result.
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Windfall recipients should not rush into
decisions, but take the time to find
qualifed professional guidance.

The Impact Investor

Socially conscious investors are look-
ing to make sure that their investments
serve the public good or at least do no
harm. Companies working in the environ-
mental sector are the most common
choices for such investors in the Northwest,
says Monica Padineant, a client adviser at
Laird Norton Wealth Management in Seat-
tle. Other investors may look for ethical
corporate management, or seek to avoid
industries such as alcohol, tobacco and
gambling. Investors of all income levels
and investing styles can overlay a social-
impact goal on their retirement planning

and then purchase environmentally

focused mutual funds that meet their
criteria.

These funds put investors into scores
of established “green” or environmentally
friendly companies, spreading the risk far
beyond buying the stock of one solar-
energy or desalination startup whose
technology may never make it to market.

» Strengths: Investors in this category
tend to research thoroughly and know
exactly where the money goes. They derive
satisfaction from knowing their investing
aligns with their personal values.

> Weaknesses: They may miss out on
gains in stocks that are in industries that
they tend to aveid.

The Suddenly Wealthy

Whether it’s an inheritance, a
divorce settlement or a life-insurance pay-
out from a relative’s death, these investors
have unique investing habits, says George
Hosfield, chief investment officer at wealth-
management firm Ferguson Wellman
Capital Management in Portland, Oregon.
Windfall recipients have a one-time lump
sum of money that they often didn’t antici-
pate, and they're likely going to need to
make it last. But the recipients can be
nervous about whom they can trust to help
them make smart investing decisions.
Experts say such investors should not be
rushed into making decisions. Instead,
they need to take the time to find qualified
and professional guidance. They might ask
friends, family and people they trust con-
cerning financial matters for advice on
choosing the right financial adviser.

QUINTESSENTIAL
RKLAND

and 2 bedrooms
* Controlled access entry
® Quartz slab countertops &
stainless steel appliances
* Rooftop plaza with grilling
and al fresco eating areas
 Pet friendly
e 24-hour fitness center

ample parking

* Five minutes to Bellevue
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La Quinta’s Best Just Got Better..

This season, be dazzled by our new Golf Clubhouse overlooking the private championship Rees
Jones Golf Course that complements a stunning collection of new lake, mountain and golf course
view homes. Come see why The Desert’s Coolest Place to Live’ is also the most interesting.

‘ ‘ Every design element at Andalusia has been extremely well
conceived. The orientation, rhythm, beauty and the ebb
and flow of the golf course | designed is unlike any other

layout in the Coachella Valley. Now that the clubhouse
is fully operational, it is evident that this design element
blends seamlessly with the community. It is stunning and
comfortable. It feels like a second home. , ,

~Rees Jones,
World Renowned Golf Course Designer
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ANDALUSIA

AT CORAL MOUNTATIN
The Desert’s Coolest Place To Live ™

A private community of lake, mountain and golf course view homes
from $1.4MM to $2.4MM

(760) 777 1000 « (800) 773 9310 * Avenue 58 at Madison, La Quinta
AndalusiaAtCoralMountain.com

Obtain the Property Report required by Federal law and read it before signing anything. No Federal agency has judged the merits or value, if any, of this property, This is not
an offer to sell real estate to residents of any state in which registration requirements must be met. Warning, the California Department of Real Estate has not inspected,
wemen examined, or qualified this offering. BRE# 01198321




“These [clients] really have to make [their
windfalls] count, and a lot of them are terri-
fied,” Hosfield says. “They tend to be conser-
vative, and they want to preserve capital and
learn how to lose less in a down market.”

> Strengths: Newly wealthy investors
often have a substantial sum to invest at one

time, which can give them access to lucra-

tive alternative-investment opportunities.

They may have a willingness to learn about

investing or previous investment experience.

> Weaknesses: Other members of this
varied group of people may be in an oppo-
site position and become confused or ner-
vous due to a lack of investment experience.

They can be vulnerable to investment scams

O

SAFETY DRIVEN |

SAFETY IS OUR LICENSE

T0 DO BUSINESS.

- TOM HENDRIX, VICE PRESIDENT, OIL & GAS

carlile.biz | 8004781853 |
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#SafetyDriven

PEOPLE WHO DELIVER

or costly missteps. They may even be
disinterested in how the money is
invested, because they didn't earn it.

The Follower

If you hear a stock tip at a party
and race home to buy some shares,
you're an agreeable, open-minded inves-
tor who loves to follow advice from oth-
ers, says Victor Ricciardi, co-editor of
Investor Behavior: The Psychology of Finan-
cial Planning and Investing. The down-
side? Followers often don't research the

Followers are
always learning
about markets and
have a strong
interest in
new ideas.

tips they get, and can end up losing
money on risky investments.

“They're less likely to raise a red flag,
or stick to the goals in their retirement
plan,” Ricciardi says.

Followers wish they were risk takers
(see below), but don't have the business
acumen to SPUt emerging CUIanI’liES or
industries before others. They're hoping
a risk taker can steer them to the hot
trend, but by the time they receive a tip,
it's often too late to reap big gains.

If you're a follower, how can you gain
perspective and avoid bad choices?
Gueck from Becker Capital recommends
comparison-shopping. She advises com-
paring various aspects of a supposedly
“hot stock,” such as its price-to-earnings
ratio, with its competitors in the same
business sector. If the shares are out of
line and more expensive than the shares
of other public companies in the same
industry, then that is a reason for concern

and should require more research.



Finance

> Strengths: These investors are
always learning about markets and have
a strong interest in new ideas.

> Weaknesses: They may buy a
speculative stock on impulse without
doing the proper level of research. They
also may not act on feelings of discom-

fort when investments become too risky.

0 The Risk Taker
Also known as aggressive inves-

tors or extroverts, risk takers tend to be
entrepreneurial types who feel they
understand the business world. Their
goal is to spot the next trend or next big
company and get in on the ground floor,
before others catch on. Many risk-taking
investors own a large portfolio of indi-
vidual stocks, and may buy and sell them
rapidly. Their interests in big financial
windfalls in the market outweigh their
needs for financial security, says Emo-
tional Investor author Mooreland.

For instance, some aggressive inves-
tors have been buying shares in startups
in the technology-security sector. What's
wrong with that? These are speculative
firms that may or may not become profit-
able enterprises. You have to be correct
twice with such investments: first, when
buying shares in the right business and
at the right time, and second, when
selling those shares at a higher stock
price. “You're not really an investor, at
that point,” Mooreland says. “You're a
market timer, or a speculator.”

Such investors may also take part in
other speculative moves, such as buying
precious metals, speculating on currency
exchange rates, shorting stocks (essen-
tially betting that a stock’s price will go
down), or buying futures (betting on
what a commodity or other investment
will be worth at a future date)—or invest-
ing in hedge funds that pool investors’
money to purchase these sorts of risky
investments.

When it comes to real estate, risk

takers tend to team up to buy an apart-
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WORLD RANKED BROKER

Real Estate

erVIe EXPERT

COXre with proven
Premier OR & WA Broker RESULTS!
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RE/MAX equity group
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HOT STOVE SOCIETY, A YEAR ROUND
COOKING SCHOOL OPERATED BY
Tom DOUGLAS RESTAURANTS

Enhance your stay in Seattle with a memory making cooking class
at the Hot Stove Society, located at the Hotel Andra in the heart of downtown.
Classes range from light hearted & sociable to skill building & challenging.

For more info visit hotstovesociety.com

HOTELANDQA

O FOURTH AVENUE, SEATTLE
HOTELANDRA.COM
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Finance

ment building or office complex, rather
than buying shares in a REIT, says Ric-
ciardi. There's far more risk in buying a
single property, but potentially more
reward, if rents are strong and the prop-
erty appreciates well, he says.

Angel investors, such as Seattle resi-
dent Michael Libes, are among the most
aggressive investors. They usually have a
diversified stock and bond portfolio, but
set aside a portion of their assets to invest
in carefully vetted startups, says Libes,
who founded the socially conscious
business accelerator Fledge. He says
angel investing simply makes sense for
him, because he understands the tech-
nology and startup area.

“It’s the Peter Drucker idea of invest-
ing in what you know,” Libes says of the
famous author and management consul-
tant. “I know what startups are like. News
about the Standard & Poor’s 500 and the
Dow Jones Industrial Average seems
much more random to me than the ups
and downs of startups.”

> Strengths: These investors stay
ahead of the curve on investment trends
and can sometimes reap major financial
rewards.

> Weaknesses: [nvestors who are
risk takers may become impatient and
ignore risks or problems in proposed
investments. Taking too much risk can

result in large financial losses.

The Sleep Test

If you are still wondering if your current
investing style is a good fit for you, ask
yourself whether you can sleep at night,
knowing how your money is invested.

If you can, you are probably invested
in the right areas to fit your inner emo-
tional investor, says author Victor Ric-
ciardi. “If you can't sleep at night because
you are worrying about your invest-
ments,” he says, “you shouldn’t be in
them.” ah

Carol Tice is a Seattle-based financial writer.
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Ken Groh (right)

Supermarkets Director
and Facilities Manager
Rosauers Supermarkets, Inc.

Ann Carey (left)
Commercial Account Executive
Avista Utilities

Energy savings?
Grocery Aisle 6.

Selling bread and bananas may not seem complicated. But in the

grocery industry, the profit margin is just pennies on the dollar and

often there are competitors on every corner. Success requires insight into

consumer trends as well as tight controls over store costs—one of the

biggest being energy use. It’s why Rosauers Supermarkets partners with

Avista on energy efficiency.

Considered one of the most
innovative grocery chains in the
Northwest, Rosauers first opened in
1934 during the Great Depression,
when Mert Rosauer purchased a
small grocery store in Spokane.
Despite the economy at the time, his

store quickly became a success.

Eventually, the company added
superstores with full-service
pharmacies. It also established

ADVERTISEMENT

Huckleberry's Natural Market,
Spokane’s first grocer to offer a full
array of natural and organic foods.
Today, Rosauers operates 22 stores
in Washington, Oregon, Idaho

and Montana. Successful growth,
however, has only increased its need
to save energy.

“Energy for heating, cooling and
store lighting is one of a store’s
highest operating costs,"” says



Rosauers Supermarkets Director and
Facilities Manager Ken Groh. “But it's
also one we can more easily control,
especially with energy-saving rebates

and incentives from Avista.”

Rosauers fine tunes everything from
lighting to refrigeration temps using
a simple touch-screen computer.

Rosauers has been committed to
energy efficiency for over 20 years
and, through Avista, takes advantage
of the Energy Smart Grocer Program.
Avista helps all types of large energy
users but adopted a specific grocer
pragram because most stores have
similar efficiency opportunities. In the
program, Avista provides a facility
assessment as well as rebates

Y e

of one of the company’s stores).
Because the changes were extensive
and completed all at once, they also
saw the immediate, total effect on
their energy bill.

“The store reduced its electrical use
by 14 percent,” says Groh. “Over the
last two years alone, it's saved us over

$50,000 in energy costs.”

Rosauers’ store strategy began with
switching its lighting from 4-lamp
fluorescents, high-bay HIDs and neon
to higher efficiency, high-output
3-lamp fluorescents and low-watt
LED track lighting. Now only a third
of the floor lights stay on after hours,
and all case lighting is turned off,
leaving just enough light for night
waorkers. The directional LED track
lighting also requires less light to
make products look appealing and
generates less heat which preserves
shelf life.

Rosauers upgraded refrigerated
cases throughout the store, too, by
installing fans with electronically

commutated motors (ECMs). Unlike

New LED track lighting lets Rosauers more precisely aim
lamps, so less lighting is needed to make products look great.

and incentives to offset the costs of

making energy-efficient upgrades.

Rosauers recently received $106,000
in Avista rebates and incentives to
complete energy upgrades for one
project alone (a recent remodel

shaded-pole-motor fans which have
heavy metal blades, ECM fans are
lightweight plastic so use less energy
and create less unwanted heat.

“They’re more expensive, but Avista
rebates help offset that,” says Groh,

ADVERTISEMENT

“and the money you save in energy

consumption offsets the cost.”

Higher efficiency ECM fans are now
used on cases that need a steady air
curtain to keep cold air from escaping.

ECM fans were also installed in the
freezer cases, as were more energy-
efficient doors. Unlike the older doors
which were fully heated to keep from
freezing shut, the new doors save
electricity by using only a bit of heat
along the frame.

To maximize energy efficiency
store-wide, Rosauers also uses an
automated energy management
system to control everything from
lighting schedules and comfort levels
to refrigerated-case temperatures.
The computerized system even
sounds an alarm if a refrigeration
case isn't running properly to help
prevent product loss.

Along with the greater energy
savings, Groh is very happy with
the store upgrades, especially the
lighting: “Everything looks a million
times better,” he says. "It was well
worth the money.”

(For more, visit
avistautilities.com/bizrebates)
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Here the doctoral student in materials science
and engineering was inspired to partner with
NASA scientists on rocket fuel research, paving
the way for new deep space travel. He also
headed a team of WSU students that won an
international design contest with a plan toe
create a low-cost hydrogen fueling station for cars.
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Special Places
in Greater Spokane

TOURING THE AREA'S EXCEPTIONAL SITES By Michael Guilfoil

The Lilac City is the central location for many of the area’s activities and

sites. If you like the outdoors, there are nearby mountains, lakes and rivers

to explore. Those who love the city will enjoy its many intriguing muse-

ums, historic neighborhoods and exciting parks. The following are a few of

our favorite places in and around Spokane.

Downtown Spokane’s 100-acre Riverfront Park is a legacy of Expo 74, the first
environmental-themed world's fair. Known for its Clocktower—the remnant of the train

station once located on the site—Riverfront Park remains a favorite spot for families to

skate in the Ice Palace rink in winter and picnic in the

summer. Here you can ride the historic Looff Carrousel,

September, and the Washington State
Chinese Lantern Festival, a five-week
celebration of Chinese culture that runs
from late September to mid-November.
The park is also in the midst of a $64
million redevelopment project that is
scheduled for completion in 2020, which
will include creating a central plaza and

FNG STUDIO PHOTOCRAPHY | SHUTTERSTOCK.COM

promenade and building a new ice rink.
One of the city's most dramatic sites is the Spokane River Falls.
Regulated by dams, the Upper and Lower Falls remain an awe-inspiring
sight, particularly between March and June when mountain-snowmelt
runoff raises the water level and creates an impressive show. Some of the
best places to view the spectacle are from the various bridges that cross
the Spokane River. You can also ride the Riverfront Park’s SkyRide Over

S6 SPOKANE

walk the many paths, admire the Spokane River Falls and
explore. It hosts many events throughout the year, such
as the Pig Out in the Park food-and-music festival in early

Left: The Clocktower
in Riverfront Park
has been a Spokane
landmark for more
than 100 years.
Below: The Duncan
Garden, with its
symmetrical flower-
beds and granite
fountain, is among
numerous gardens
found in Manito
Park on Spokane's
South Hill.

DANITA DELIMONT / GETTY IMAGES

the Falls, which crosses the river
just below the Lower Falls.

Huntington Park is another
great location for getting up close
to the Lower Falls. Tucked
between City Hall and the Mon-
roe Street Bridge, the park was
developed by Avista Corporation
and named for the company’s
third president. Visitors can enjoy
views of the river, read interpre-
tive signs and see public art.

Spokane is blessed with many
excellent parks, including South
Hill's Manito Park. The go-acre
green space offers a variety of
botanical experiences, from the
Nishinomiya Tsutakawa Japanese
Garden'’s serene waterfall, koi
pond and ancient stone statuary
to Duncan Garden’s symmetrical
flowerbeds and granite fountain.
There's also stately Gaiser Con-
servatory, bursting year-round
with tropical delights.

Stop by the Park Bench Cafe

FEBRUARY 2016 ALASKA BEYOND & HORIZON EDITION MAGAZINES



for a meal and to enjoy live music
in the summer.

The Lilac City has also man-
aged to preserve a number of
historic buildings, including the
award-winning Steam Plant
Square. The plant originally
opened in 1916 to heat nearby
buildings, but was shuttered in
1986. A decade later, the site was
resurrected as a unique commer-
cial space that contains a restau-
rant, offices, stores and a brewery.
Visitors are treated to brawny
industrial architecture as they
shop, sip a beer at the Steam
Plant Brewing Company or enjoy
a meal at Stacks restaurant.

A few blocks north of Steam
Plant Square is The Historic
Davenport Hotel, which opened
in 1914 and was known for
decades as one of the state's
grandest hotels. Meticulously
restored by Spokane developers
Walt and Karen Worthy, the hotel

Above: The SkyRide
Over the Falls fea-
tures great views of
the Spokane River.
Right: The Cathedral
of St. John the Evan-
gelist is renowned

for its stained glass.

is known for its architec-
ture, European styling,
marble interior, hand-
painted frescoes and
gold leaf on the hearth.
Another Spokane
architectural gem is the Cathedral
of St. John the Evangelist, located
in the Rockwood neighborhood
overlooking the city. The Episcopal
cathedral is an exceptional exam-
ple of Gothic architecture with
French influences. The church is
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renowned for its stained-glass
windows, its more than 4,000-
pipe organ and a 49-bell carillon
that was cast in England.
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One of the most breathtaking
views in the area is found at the
Royal Riblet Estate—also known
as Cliff House—which sits on a
basalt cliff 450 feet above the
Spokane River. The estate's
grounds offer panoramic views
that stretch east to Liberty Lake
and west to downtown Spokane.
The three-story Florentine man-
sion was built in 1925 by local

STEPHEN SAKS PHOTOGRAPHY j ALAMY STOCK PHOTO
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Unique Spokane
Neighborhoods
Whether your interests tend
toward the historical or contem-
porary, Spokane has a neighbor-
hood worth exploring. Here are
two examples.

Northwest Museum
of Arts & Culture.

Browne's Addition: Located
just west of downtown Spokane,
this neighborhood dates back to
1878, when developer }.). Browne
purchased the land. Later he
added the city's first park and a
horse-drawn streetcar connect-
ing the neighborhood to down-
town. Soon mansions began to
spring up, including the Camp-
bell House (now part of the
Northwest Museum of Arts &
Culture), Patsy Clark Mansion
(now law offices) and Loewen-
berg-Roberts House (now a bed-
and-breakfast). Neighborhood
highlights include the main
building of the Northwest
Museum of Arts & Culture, as
well as the popular restaurants
and pubs.

Two miles north of down-
town Spaokane is the century-old
Garland District, anchored by
the renovated Garland Theater,
an Art Deco movie theater, and
Mary Lou's Milk Bottle, a whim-
sical shakes-and-burger restau-
rant built in the shape of a milk
bottle. The district also features
Ferguson's Cafe, a popular
breakfast spot frequented by
film stars during the shooting of
such motion pictures as Vision
Quest, Benny d Joon and Why
Would | Lie? —M.G.

SPOKANE 57



ALL THIS FUN

ISN'T COING TO HAVE ITSELF

Whether you're looking for fine dining, a casual bite, Vegas-style gaming
or top-shelf entertainment, we’ve got you covered.

250 LUXURY ROOMS & SUITES
WORLD-CLASS GAMING

14 RESTAURANTS & LOUNGES

LA RIVE SPA

STAR-STUDDED ENTERTAINMENT

COMPLIMENTARY WITH HOTEL STAY: WI|-F| / AIRPORT & AREA-WIDE TRANSPORTATION
VALET & OVERNIGHT PARKING / ACCESS TO FITNESS CENTER & POOL

NORTHERN

ot RESORT & CASIND

b,
ALISPEL
Rt SPOKANE, WA




=]
[~
o
-
[
=
U
o
=
n
-
=
<
21
e
z
=]
=
e
o
<
£
z
=
=]

ALASKA BEYOND & HORIZON EDITION MAGAZINES FEBRUARY 2016

businessman Royal Riblet. Arbor
Crest Wine Cellars purchased the
estate in 1984, and it now serves
as the winery's headquarters and
tasting room. You have to be 21
or older to visit the estate, which
features a vineyard and an
orchard. Arbor Crest offers
numerous events, including the
annual Arbor Crest Music Festival
and the Soiree on the Edge with
the Spokane Symphony.

When it comes to enjoying the
outdoors, Spokane residents have
plenty of options. One of the
most popular is the Spokane
River Centennial Trail. Named in
honor of the state’s 100th anni-
versary in 1989 and completed in
1991, the paved trail begins in the
town of Nine Mile Falls northwest
of Spokane and generally follows
the contours of the Spokane River
for 37.5 miles, traversing down-
town Spokane and continuing
east to the state line. There it

Above: Dog walking

is one of the many
popular activities

on the Spokane River
Centennial Trail.
Center: Idaho’s Lake
Coeur d'Alene offers
outstanding recreation
throughout the year.
Below: Spring flowers
adorn the grounds of
Spokane's Arbor Crest

Wine Cellars estate.

connects with the North Idaho
Centennial Trail and travels
another 24 miles to the town of
Coeur d'Alene. When the weather
is nice, cyclists, in-line skaters,
runners and walkers—and even
an occasional equestrian—can be
found enjoying the trail.

About 20 miles southwest of
Spokane is Turnbull National
Wildlife Refuge. More than 130
marshes, wetlands and lakes dot
the 18,000-acre ecosystem,
making it one of Eastern Wash-
ington's premier wildlife habitats.
The refuge features 5.5 miles of
roadway and a network of trails.

In the community of Airway
Heights, g miles west of Spokane,
you'll find the Northern Quest
Resort & Casino. The facility
includes a 250-room hotel, 14
restaurants, a spa, slot machines
and a variety of gaming opportu-
nities. Operated by the Kalispel
Tribe, the resort books interna-
tionally known entertainers. This
spring's lineup includes Thunder

ZOONAR GMBH [ ALAMY STOCK PHOTO
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Spokane residents have many options
for enjoying the outdoors, from lakes to
trails to city parks.

From Down Under (April 2) and
ABBA: The Concert (April 20).
One of the Inland Northwest's
most spectacular bodies of water
is Lake Coeur d'Alene, located
about 34 miles east of Spokane.
The 25-mile-long lake has more
than 100 miles of shoreline. The
resort and college town of Coeur
d'Alene (pop. 47,000) dominates
activity at the lake's north end,
while the Coeur d'Alene Tribe has
jurisdiction over the lake's south-
ern third. In colder weather,
visitors congregate at Wolf Lodge
Bay from November through
February to count the scores of
bald eagles feeding on spawning
kokanee salmon. Winter guests

also gather at The Coeur d’Alene
Resort for the Coeur d’Alene
Blues Festival (March 18-20). In
the warmer months, The Coeur
d'Alene Resort Golf Course, with
its famous floating green, is a top
attraction for golfers from
throughout the region. §

Michael Guilfoil is a Spokane-based
writer.

Alaska Airlines offers daily flights
to Spokane. For information,
call 8Boo-ALASKAAIR or visit
alaskaair.com. To learn more
about the Inland Northwest, call
Visit Spokane at 888-SPOKANE
or go to visitspokane.com.
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Creating
Community

THE LILAC CITY EMBRACES A LIVELY
ARTS SCENE By Cheryl-Anne Millsap

The large downtown Spokane warehouse
thrums with pop music as people cluster
together admiring artwork on display through-
out the space and chatting in groups, laughing

and calling out to friends. The energy level in the

INB PERFORMING ARTS CENTER

large room is high, and the feeling is vibrant.

There is a sense that just by being here, we're all .
J Y 9 The Joy of Running Together instal-
lation of life-size steel figures

running on the edge of Riverfront

part of something special.

. ; Park. It perfectly captures the
Welcome to Terrain, a one-night event P y cap

. . i irit of the city’ | BI .
that grew into an art festival. The exhibit O ™

day race. Also at the park is The
Rotary Riverfront Fountain, cre-
ated by Harold Balazs and Bob
Perron, which has become a
Spokane landmark.

began in 2008 as a way to bring together
the best of the region’s young talent and
people with an interest in art and music for
a night of viewing works and networking.
However, it quickly blossomed into a
full-fledged art happening.

In 2015, about 7,000 people gathered

Columns support a steel ring
with jets that spray water down
into the base of the fountain.
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for the annual show on the first Friday of
October. In addition to the art party, Terrain
now includes partnerships with the Northwest Museum of Arts &
Culture and has collaborated with the Spokane Symphony, which last
year resulted in a one-night Terrain fundraiser that saw the orchestra
play with a variety of local bands. Last summer, Terrain launched
Bazaar, a one-day art market that sold more than $36,000 worth of fine
art and crafts.

Terrain's success is an example of Spokane’s burgeoning commit-
ment to the arts. From monthly First Friday art openings to popular
plays and touring Broadway shows, to a thriving music scene, there is

always something creative going on in
3 the city. The following are some of the
From top: Shows such = g ST i
e SRR R main artistic events and activities in
Spokane.

The Lilac City boasts an astounding
array of public art, and showing it off is
one of my favorite ways of introducing

the Beast are pre-
sented at Spokane's
INB Performing Arts

Center, People gather
the city to visiting friends and family.

The Spokane Sculpture Walk (my.

at the Spokane art
festival Terrain. The
steel sculpture The Joy spokanecity.org) encompasses 21 sculp-
tures scattered throughout Riverfront
Park and the downtown area. One of the

most popular works is the distinctive

of Running Together
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is a Riverfront Park

attraction
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Children can often be found
enjoying the falling water on
warm summer days.

Other favorite Riverfront Park
art includes Ken Spiering's sculp-
ture The Childhood Express, which
looks like a large Radio Flyer red
wagon, and was built in honor of
Washington state's 1989 centen-
nial. The work is a place for
children to play, with the wagon
handle acting as a slide.

Another Ken Spiering piece

From monthly First Friday art openings
to popular plays and touring Broadway
shows, there is always something
creative going on in Spokane.

SPOKANE ST



Sarin grew up loving the fast-paced excitement of Bangkok. But :
when his interest turned to helping large cities co-exist with the
environment, he came to a place where he wasn't just a face in
the crowd—Gonzaga. Now this biology major is closer to
creating a better world on both sides of the globe. ‘
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Spokane artist Melissa
Cole stands by her paint-
ing Wild Aurora, which is
on display at Aurora
Elementary School in
Anchorage, Alaska.

can be found on the steep banks
of the Spokane River, just down-
river from the Howard Street
Bridge. Those with keen eyes will
see a steel sculpture titled Moun-
tain Sheep that depicts the animal
climbing the rocks on the bank.

bitions chronicle life in the Inland
Northwest.

Upcoming exhibitions include
“Animals in Art" (June 3-Sept-
ember 4). A display of etchings,
engravings, lithographs, sculp-
tures, oils and watercolors, the
show will depict the animal
kingdom through works from
Pennsylvania's Reading Museum
and works from the MAC's own
collection.

The museum will also be
displaying “Lost Egypt: Ancient

Secrets, Modern Science”

When | have some leisure time, | like to
wander for an hour or two in Spokane’s
Northwest Museum of Arts & Culture.

Among the area’s extraordi-
nary works is George Tsutakawa's
tall abstract Aluminum Fountain
near the INB Performing Arts
Center.

When | have some leisure
time, | like to wander for an hour
or two in the Northwest Museum
of Arts & Culture (northwestmu-
seurn.org). One of five museums
in Washington state that is affili-
ated with the Smithsonian Insti-
tution in Washington, D.C., the
MAC is located just minutes from
downtown Spokane and houses a
regional history collection, a
collection of Native American art,
artifacts and photographs and a
fine art collection. Rotating exhi-

(September 24—January 6, 2017),
which will display a real mummy
and focus on the importance of
modern techniques and technol-
ogy in solving ancient mysteries.
There are ample opportunities
for spending a night at the the-
ater in Spokane. WestCoast
Entertainment's Best of Broadway
series (wcebroadway.com) brings
a season of in-demand produc-
tions to the stage at the INB
Performing Arts Center (inbpac.
com), including such hit shows
as The lllusionists (February
13-14), Disney's Beauty and the
Beast (April 5-6) and the National
Geographic Live! speaker series.
Professional theater produc-
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Melissa Cole Q&A

Spokane artist Melissa Cole has lived a
fascinating life. The globe-trotting expert
diver first took up painting as a hobby,

but it soon developed into a passion.
Today, her works are found in galleries

from Alaska to Florida.

» You grew up in India and London among
other places. What brought you to the
Northwest?

My father was a pilot for Air India, which
took our family to London, Hong Kong and
Bombay. My mother grew up in Salem,
Oregon. When my father retired, we moved to Oregon. | served in the
Peace Corps after | graduated from college and worked all over the
world, ending up in Baja, Mexico, working as a bilingual naturalist
guide. | met my husband, Brandon Cole, during one of his photogra-
phy trips. After a wedding in the Seychelles | moved to Spokane a year
later and I've been happily living here for 19 years!

» How has living in the Northwest impacted your art and creativity?
I'm not sure if art would ever have become a full-time career if | had
not moved to the Pacific Northwest. It was the first place where |
actually settled down and became part of a community. What started
with small images and cards gradually evolved into larger paintings
and later public works of art. And soon my attempt to “pass time”
snowballed and became my passion and career. Spokane has always
offered me a caring and enthusiastic audience.

» You've collaborated on 30 children's natural-history books. How do
you think that complements your art?

Although | have always enjoyed art and the creation of it, my back-
ground is in zoology and marine ecology. | worked in the Dominican
Republic as a Peace Corps volunteer in forestry and environmental
education, for the Department of Fish and Wildlife in Oregon, and as a
dive guide and naturalist guide in the U.S. Virgin Islands and in Baja,
Mexico. | continue to travel and work with my photographer husband,
who specializes in the marine environment, and | was able to partner
with him as an author. All of this finds its way into my work.

» How has your style evolved?

When | began painting, my work had very little texture. A trip to the Van
Gogh Museum in Amsterdam changed that. In some of my works on
wood | add stones | have gathered along the Oregon coast, or glass
from Venice or coins from Palau, Indonesia or the Dominican Repub-
lic. My work is becoming more personal and more contemporary.

» You are an expert diver. How do you think this impacts your art?

| have been diving for more than 20 years, and it has become second
nature to me. | incorporate this movement and love of water into many
of my works of art. | have been face-to-face with anacondas in Brazil
and baby gray whales in Mexico, snorkeled with salmon in British
Columbia, dived with sea dragons in Tasmania and shared beaches in
Indonesia with Komodo dragons. These experiences are indelibly
etched in my mind.

» What's next?

| have shows planned for April, June and September of this year in
Spokane, featuring new works, as well as a two-person show with my
mother, Marilyn Singh (also a painter). | will also be working on a
20-foot tree sculpture destined for Riverfront Park. —C.A.M.
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Robert Tetzlaff

tions at The Modern Theater downtown
(themoderntheater.org) and award-winning
community theater productions at Spokane
Civic Theatre (spokanecivictheatre.com)
present a steady stream of great entertain-
ment.

Concerts, comedians and other perfor-
mances draw big crowds to the glorious Art
Nouveau Bing Crosby Theater (bingcrosby-
theater.com) and the elegant Art Deco
architecture of The Martin Woldson Theater
at the Fox (foxtheaterspokane.com). The
theater is also the home of the Spokane
Symphony. Northern Quest Resort and
Casino (northernquest.com) is a regular
stop for top talent, including The Tenors
(February 15) and Lyle Lovett and Robert
Earl Keen (March 20).

To showcase the local
literary scene, Eastern
Washington University hosts
the annual Get Lit! Festival,
April 11-17 this year, which
brings together readers and
notable authors.

A MUCH-LOVED AUTUMN TRADITION is
the Spokane Fall Folk Festival (spokanefolk-
festival.org) which will be held November
12-13. Each time | attend this event | come
away with a new appreciation for the old
songs and the contemporary bands that
play them. Marking its 21st anniversary this
year, the free two-day long festival takes
place at Spokane Community College and
features bluegrass, blues, Celtic, African and
other forms of world music on eight sepa-
rate stages.

In 2015, a crowd of more than 5,000
people gathered to enjoy dance, music
workshops and open jam sessions. Spo-
kane Public Radio conducts a live broadcast
from the festival each year.

The Inland Northwest has always nur-
tured an impressive number of gifted and
successful authors. To showcase the local
literary scene, Eastern Washington Univer-
sity hosts the annual Get Lit! Festival (getlit-

FEBRUARY 2016 ALASKA BEYOND & HORIZON EDITION MAGAZINES



Spokane /art

The Spokane Celtic band
Broken Whistle has been

among the performers at the

Spokane Fall Folk Festival, an
acclaimed musical event being

held November 123 this year

festival.org), which brings together writers,
readers and notable authors from around
the region and the country.

This year's event will be April 1117. Get
Litincludes readings, guest speakers and
workshops. Among other local literary
happenings, Sherman Alexie, a member of
the Spokane Tribe and one of the country’s
most distinctive authors and Native Ameri-
can voices, and Spokane native and New
York Times best-selling author Jess Walter
are collaborating on the popular podcast A
Tiny Sense of Accomplishment. The duo have
produced 29 podcasts so far and plan to
continue.

Spokesman-Review columnist and author
Shawn Vestal is a winner of the PEN/Robert
W. Bingham Award, and Gonzaga professor
and author Shann Ray has been getting a
considerable amount of national attention
for his debut novel, American Copper.

FROM INTELLECTUALLY STIMULATING
speakers and compelling theater to the wide
variety of dynamic art displayed at venues
around Spokane, the art and culture scene
continues to expand and develop. §

Cheryl-Anne Millsap writes from Spokane.

Alaska Airlines (800-ALASKAAIR;
alaskaair.com) flies daily to Spokane. To
learn more about arts and culture in the
Inland Northwest, contact Visit Spokane,
888-SPOKANE; visitspokane.com.
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Savoring the Inland
Northwest

ENJOYING LOCAL CUISINE By Adriana Janovich

| was enamored with the restaurant Central Food before | even ordered.
The view from its location was spectacular—and quintessentially Spokane.
From my window seat, | can see a swath of the Spokane River and its steep
banks, as well as the downtown skyline rising just beyond, where many of

the city’s architectural landmarks take center stage.

| can also see the twin spires of the Cathedral of Our Lady of Lourdes, the double
stacks of the old Steam Plant, the turreted top of The Spokesman-Review newspaper build-
ing and the concrete arches of the Monroe Street Bridge.

The food was equally amazing. For lunch on that summer day | ordered the Korean
pork sandwich with its shredded, slow-braised pork shoulder, onions seasoned with
turmeric and sriracha mayonnaise. It was superstuffed, a little
drippy, and delicious. More than two years later, that sandwich
remains one of my favorites.

Opened in 2012, Central Food (eatcentralfood.com) was the
first restaurant to locate in Kendall Yards, a new development
just north of the Spokane River and downtown

Spokane. The restaurant turned out to be a
g Left: Central Food,

trendsetter for the up-and-coming neighbor- located in the Kendall

hood, which didn't exist when Central Food chef

Yards neighborhood,
and owner David Blaine first looked at the
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uses only the freshest
property. produce for its meals.
“It was just a raw piece of land. There was no road,” Blaine remembers. | galow: A Central Food

But he knew the view would be a natural attraction. “Spokane never looked | fayorite is the Cheese
so good as it does from this angle,” he says of the restaurant’s location.

Today, Central Food is one of a half-dozen eating and drinking estab- cheeses as a double-
lishments perched atop the high bank of the Spokane River in the Kendall | cream French brie.
Yards neighborhood. Many

Plate, featuring such

of these restaurants offer
views of the city, as well as
the Spokane River.

On a recent Saturday
night, when three longtime
friends from Seattle were
visiting, | took them to
Central Food, where we
shared a bottle of pro-
secco and a luscious
cheese plate, which
included a double-cream
French brie, a California
blue and a buttery sheep's
milk, surrounded by mar-
cona almonds, house-
made jam, sliced apple

CENTRAL FOOD

516 SPOKANE

and baguette rounds. Besides
scrumptious appetizers, Central
Food also offers breakfast, lunch,

dinner, desserts and drinks in its
well-lit and airy dining room.

In warmer months, | usually
opt for the long, 50-seat patio
overlooking the river and the
Spokane River Centennial Trail,
which runs right past many of the
restaurants in this area.

Blaine designed the menu to
spotlight the region's bounty:
lentils, chickpeas, wheat, apples
and potatoes. These staples are
always on the menu. Blaine also
sources herbs and vegetables
from Central Food’s own garden,
on the grounds of the restaurant,
as well as from local farmers at
the Night Market at Kendall Yards
(kendallnightmarket.org).

Launched in 2015, the farmers
market is held right outside the
restaurant’s front door Wednes-
day evenings from mid-May to
mid-October.

In addition to produce, look
for intriguing alcoholic mead
beverages from Hierophant
Meadery (hierophantmeadery.
com), all-natural popsicles from

FEBRUARY 2016 ALASKA BEYOND & HORIZON EDITION MAGAZINES



Fannie's Ice Pops (fanniesice-
pops.com), and handmade tea
featuring local and regional
ingredients from Winterwoods
Tea Co. (winterwoodsteacom-
pany.com), all regular vendors at
the market.

A couple of doors east of
Central Food, thin-crust, wood-
fired pizza is available by the pie
or slice at Veraci (veracispokane.
com). A local favorite is the Hot
Coppa—salami, caramelized
onions and Beecher’s Flagship
cheese from Seattle—all on a

garlic and olive oil-covered crust.

Veraci shares a river-view patio
with the shop Nectar Wine and

Above: Hierophant
Meadery produces
beverages made with
fermented honey that
has the sweetness

of Riesling wine.
Right: Fannie's Ice
Pops are an all-natural
treat. The mead and
pops are sold at the
Kendall Yards night
market.

Beer (nectarkendallyards.com),
which offers a wide selection of
beverages, including locally made
craft beers and wines. The store
also has a cheese counter with
several dozen offerings, and
customers can order pizza from
the adjacent restaurant.

“Whether you're looking for
beautiful river views, or a more
urban vista, Spokane has a wide
variety of sights to see while
enjoying your meal,” notes Cheryl
Kilday, president and CEO of Visit
Spokane, the region’s destination
marketing organization.

Among the city's newest
culinary attractions is The Daven-
port Grand Hotel (davenport-
hotelcollection.com). Opened in
June of last year across the street
from Riverfront Park, the city's
largest hotel has a variety of
restaurants.

On the main floor you'll find
the ultramodern Grand Restau-
rant & Lounge, which is known
for its prime rib and views of
Riverfront Park and the INB
Performing Arts Center. The latest
restaurant to open at the hotel is
Table 13, which specializes in

ALASKA BEYOND & HORIZON EDITION MAGAZINES FEBRUARY 2016
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&

small-plate meals and has a
whiskey bar tucked in the back
that serves a variety of craft
cocktails. On the second floor,
above the Grand Restaurant &
Lounge, is the outdoor Grand

Spokane /rooo

Terrace Bar—fitted with fire
features and low-slung couches.
This drinks-only bar is the perfect
place to enjoy the view on warm
afternoons and evenings.

From this vantage point, it
feels as if you could reach over
the treetops of Riverfront Park
and touch the park’s 113-year-old
Clocktower and the pavilion that
was built for the 1974 World'’s Fair.

For another view of the city's
lights, try Twigs Bistro and Mar-
tini Bar (twigsbistro.com), on the
third floor of River Park Square,
Spokane’s downtown shopping
center. Sit at a table on the new
skybridge, completed in 2015
overlooking the mall's main
entrance and atrium, and sip one
of the restaurant's 24 signature
martinis, such as a Huckleberry
Lemon Drop.

The comprehensive menu
has gluten-free selections as well
as appetizers, entrees, salads,
sandwiches, pizza and dessert.

Located on the north side of
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HAMILTON STUDIO

Above: Churchill's
Steakhouse in down-
town Spokane offers
an elegant dining
experience.

Below: The Twigs
Bistro and Martini Bar
is located on the third
floor of River Park
Square. The restaurant
provides both fine
dining and excellent

views of Spokane.

Spokane Falls, about a block from
River Park Square, is Anthony's at
Spokane Falls (anthonys.com),
which overlooks the base of the
Spokane River's Upper Falls,
Canada Island and Riverfront
Park. Anthony's is part of a
regional, family-owned restaurant
group best known for its seafood.
Northwest Manila clams, Idaho
rainbow trout and Alaskan halibut
are among the favorite menu
items.

When the weather's warm,
visit for happy hour on the back
deck, where you can enjoy the
cascading water as it rushes
around Canada Island. Anthony's
also has a casual location in
Spokane—Anthony's Beach Cafe
on the South Hill.

Located near the Upper Falls,
Clinkerdagger (clinkerdagger.
com) has been a Spokane dining
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institution for 40 years. It is
famous for its view of the river as
well as charbroiled rib-eye steak,
surf-and-turf combos, iceberg-
lettuce-wedge salads and a burnt-
cream dessert.

The restaurant sits high above
the river in the city's Old Flour
Mill, built in 18g5. The historic
brick building was converted into
a shopping center in time for

Expo '74.

Cet there early on a warm,
sunny day and enjoy happy hour
on the veranda. The breeze from
the river—and, if you're lucky, the
mist—will cool you off as you
enjoy calamari, a prawn cocktail
or crab-and-artichoke dip.

About five blocks south of the
Spokane River is the brick build-
ing that houses Churchill’s Steak-

ALASKA BEYOND & HORIZON EDITION MAGAZINES FEBRUARY 2016

house (churchillssteakhouse.
com), one of the region’s fine
dining experiences.

Named in honor of Sir Win-
ston Churchill, the British war
hero and former prime minister,
the elegant restaurant is located
in the shadow of the twin stacks
of Steam Plant Square and boasts
an atmosphere reminiscent of an
old-school New York-style steak-

house, with white linens, hard-
wood and private dining.

Start with a shrimp cocktail
before the 12-ounce filet mignon
or bone-in tenderloin steak. Be
sure to make a selection from the
award-winning wine list, which
includes a rare bottle of Penfolds
Grange for $1,000.

You might also want to visit
the basement bar, which becomes

Spokane /rooo

Spokane Wine
Selections

Wine lovers with Alaska Airlines
boarding passes can enjoy
complimentary wine-tasting in
Spokane’s Cork District (visit-
spokane.com /cork-district),
which includes more than 20
wineries located in downtown
Spokane, near Mount Spokane
and Spokane Valley. To enjoy the
Alaska Airlines Wine Pass pro-
gram, Spokane passengers
should present their boarding
passes within 48 hours of their
arrival. For more information,
go to visitspokane.com cork-
district/winepass.

At Patit Creek Cellars (patit-
creekeellars.com) in the heart of
downtown, there’s live music
every first and third Friday, and
a g-foot-long artisan cheese
counter with brands from
around the world. Ask the
cheesemonger to recommend
wine-and-cheese pairings.

Started by two lawyers,
Barrister Winery (barristerwin-
ery.com) offers two downtown
locations: a small, new tasting
room, which opened in 2015 in
the historic Liberty Building
(spokanelibertybuilding.com),
across the street from The
Davenport Grand Hotel, and the
original venue and production
facility, located in a century-old
building with exposed brick and
wood beams. During warmer
months, opt for the courtyard
seating area, cordoned off by a
picturesque wall of wine barrels.

Family-owned Arbor Crest
Wine Cellars (arborcrest.com) is
one of the region’s top wineries,
offering a number of award-
winning wines, including Caber-
net Sauvignon, Cabernet Franc
and blends, at its spectacular
headquarters and
tasting room
located in the
historic Cliff
House, which sits
atop a ridge
overlooking the
Spokane Valley. ——_
—AJ.
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Right: Wood-fired
thin-crust gourmet
pizzas are prepared
for customers at
Veraci, a popular
Kendall Yards—area
restaurant.

Below: The Cedars
Floating Restaurant
has been a Coeur
d’'Alene institution

since 1965,

ERICK DOXEY

The Coeur d'Alene area boasts restaurants

with spectacular evergreen-lined lake views.

particularly lively on Wednesdays,
when Churchill’s offers a special
on burgers.

Across the border in Idaho,
Fleur de Sel (fleur-de-sel.weebly.
com) provides an exquisite taste
of France from a hilltop in Post
Falls. The dinner fare ranges from
short ribs en croute to duck leg
confit with fennel and potatoes,
and cassis-glazed quail and pork.
The view is particularly Pacific
Northwest, with tall pines dotting
the wonderfully serene Highlands
Golf Course and development 25
miles east of Spokane.

For a more casual taste of
France, here's an insider’s tip:
Owners Laurent and Patricia
Zirotti opened a small creperie
on Spokane's Lower South Hill in
late 2015, Fleur de Sel Artisan
Creperie (fleurdeselcreperie.
com) specializes in buckwheat
crepes with sweet (Nutella,
lemon curd, vanilla cream) as
well as savory (turkey and truf-

fles; bison and horseradish;

salmon and capers) fillings.
About 10 miles east of Post

Falls, the Coeur d'Alene area

boasts restaurants with spectacu-

lar evergreen-lined lake views.

A ribbon of roadway is all that
separates Tony’s on the Lake
(tonysonthelake.com) from the
water. Closed for the winter,
Tony's will reopen April 1. It
offers classic Italian fare, such as
bruschetta, gnocchi in a Gorgon-
zola cream sauce, mushroom
ravioli and tiramisu.

The Coeur d'Alene Resort
(cdaresort.com/discover/dining)
has several dining and drinking
establishments with panoramic
lake views. Favorites include the
casual Dockside (docksidecda.
com) with marina views and a
menu that favors traditional
American cuisine, such as steak,
burgers and seafood.

For special occasions, or an
especially nice meal, visit the
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seventh floor of the resort and
dine at Beverly's (beverlyscda.
com). lts lunch and dinner
menus feature modern Pacific
Northwest fare with Mediterra-
nean and Asian influences.

The menu ranges from ahi
tuna to wagyu fillet of sirloin. You
can also tour the restaurant’s
floor-to-ceiling wine collection,
valued at $2 million.

Then there's The Cedars
Floating Restaurant (cedarsfloat-
ingrestaurant.com), literally
located on the lake. An Inland
Northwest institution since 1965,
The Cedars is located at the
confluence of Lake Coeur d’Alene

Spokane /roo0

and the Spokane River, and
specializes in prime rib and
seafood.The best seats in the
restaurant are on the all-weather
deck, remodeled in 2015 with
heating and enclosure options for
cooler nights. §

Adriana Janovich writes from
Spokane.

Alaska Airlines offers daily flights
to Spokane. For information,

call 8oo-ALASKAAIR or go to
alaskaair.com. To learn about
dining in the Inland Northwest,
you can contact Visit Spokane,
888-SPOKANE; visitspokane.com.
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CITY OF SPOKANE

A Bright

Business Climate

THE INLAND NORTHWEST DEMONSTRATES
GREAT ECONOMIC VITALITY By Stacey Denny

As the center of the Inland Northwest, Spokane is a leader

in a range of industries, including higher education, hospi-

tality and medical services. The region has also proven to

be a place where both large and small businesses can find

success.

The 716-room Davenport Grand
Hotel made an impressive debut
last year. The $135 million project,
with its 17-story tower and modern
interior design, sits in the heart of
the city, across the street from
Riverfront Park and connected to
the adjacent Spokane Convention
Center by a sky bridge. The hotel,
along with a $55 million expansion
of the center, has created the

region’s top tourism and convention

hub. The opening of The Davenport

Grand Hotel and the convention center upgrades are the latest exam-

ples of how Spokane continues to enhance its prominerce in the

Inland Northwest, a region that stretches from the eastern slopes of
the Cascade Range to the Idaho Panhandle.

Spokane's growth is something that Stacey Cowles has watched
closely for much of his life. The president of the Cowles Company and

publisher of The Spokesman-Review newspaper since 1992, Cowles is a

scion of one of the city's most prominent families. William H. Cowles,

son of Chicago Tribune newspaper
manager Alfred Cowles, moved to
Spokane in 1890 to manage The
Spokesman. He later purchased
and merged three newspapers to
create The Spokesman-Review.
Today, the Cowles Company is
a fourth-generation family-owned
corporation that oversees a
number of businesses that range
from real estate development to
newspapers, radio and television
stations. During the Cowles’
tenure in Spokane, the city has
grown from a population of

ALASKA BEYOND & HORIZON EDITION MAGAZINES FEBRUARY 2016

pre
=
=]
T
o
S
=
o
U
ek
3
(=]
B
z
L
<
[=1

Above and left: Spokane
developers Walt and
Karen Worthy opened the
716-room Davenport
Grand Hotel in 2015.
Below: Spokane Mayor
David Condon, who is
beginning his second
term, continues to focus
on job creation and

economic development.

20,000 to more than 200,000
and has become a regional leader
in many industries, including
farming, forestry, higher educa-
tion, hospitality, medical care and
mining.

Cowles says he expects even
more expansion in the future. He
points out that the city's great
business climate is in part due to
the many visionary leaders help-
ing Spokane become an excellent
place to live and raise a family.

“It's important to start with
building a great place to live

Spokane /susiness

because that attracts new inves-
tors,” Cowles says. “A big part of
that is having a vibrant urban
core that supports amazing
cultural amenities, great food,
shopping and lots of things to do.
We already have fantastic outdoor
activities, but we need ways to
engage people intellectually,
socially and culturally.”

To strengthen the city's urban
core, the Cowles family helped
develop River Park Square, one of
Spokane’s premier locations for
shopping, dining and entertain-
ment. The development has been
at the heart of the downtown's
revitalization. Cowles says the city
has developed a good balance of
large and small businesses. It has
also benefited from a strong
collaboration between the busi-
ness community, local govern-
ment, higher education and the
community.

Spokane Mayor David Condon
echoes Cowles' sentiments. The
mayor, a native son who is begin-
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Spokane’s strengths include its low cost
of living and high quality of life.

ning his second term in office,
praises the local environment and
happily puts out the welcome mat
for anyone interested in moving
to the city.

He says the city's strengths
include its low cost of living and
high quality of life.

“We have what | like to call
‘work/life integration,' " Condon
says. The mayor has found that
Spokane residents can easily
combine their work life with a
healthy family life.

Condon says he is focused on
creating jobs in the Spokane area,
with the goal of making Spokane
the fastest-growing job market in

the Inland Northwest and the
“city of choice” for businesses
looking for new locations.

One of the ways he hopes to
reach his goal is by helping to
build the city's infrastructure,
which will create high-wage jobs
and attract more businesses and
industries. The mayor points to
the fact that his policies have
helped increase median house-
hold income in Spokane by 11
percent in 2014.

The greater Spokane area is

home to a number of large firms,

including Avista Corporation, the
electricity and natural gas utility
that serves nearly 700,000

regional customers, and ltron
Inc., which develops equipment
for utilities, is located in nearby
Liberty Lake. Cisco Systems, Fs
Networks Inc., Goodrich and
Kaiser Aluminum are just a few of
the large enterprises that have
branches in the area.

However, Condon says small
businesses have historically been

Stacey Cowles, president
of the Cowles Company,
says Spokane provides a
vibrant urban core that
contributes to a strong

Spokane-area economy.

DAN PELLE
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DEAN DAVIS

“Spokane is ready for the influx of big
business that we want, and the
proliferation of small businesses that
keep us eclectic and vibrant.”

the backbone of the Spokane
economy and he hopes to help
both large and small businesses
prosper here in the future.

One aspect of the local econ-
omy that has helped Spokane and
all of the Inland Northwest is the
growth in higher education.
Today, the region is home to
more than 60,000 students,
attending such institutions as
Eastern Washington University,
Gonzaga University, North Idaho

BH /| ALAMY STOCK PHOTO

College, University of Washington
Spokane Medical School, Wash-
ington State University Spokane
and Whitworth University.

Just to the east of the city's
downtown core, Gonzaga Univer-
sity and the Spokane campus of
Washington State University are
located across the Spokane River
from one another.

WSU Spokane, with
1,482 students, was
founded in 1989 and is

ALASKA BEYOND & HORIZON EDITION MAGAZINES FEBRUARY 2016

the site of the Elson S. Floyd
College of Medicine. The Spokane
campus is the home of the uni-
versity's colleges of medicine,
nursing and pharmacy.

The University of Washington,
through its regional medical
program, educates medical
students at the Riverpoint cam-
pus in Spokane.

Gonzaga, with about 7,400
students, has been a leading
institution in the Spokane com-
munity since 1887. Gonzaga Presi-
dent Thayne McCulloh also talks
about the need to nurture both
large and small businesses in the

Spokane area. He meets with

NEIL RABINOWITZ

RAJAH BOSE
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Clockwise from top left:
Gonzaga University, with
its beautiful urban campus,
was established in Spokane
in 1887. Gonzaga President
Thayne McCulloh says a
strong higher-education
sector is crucial to the city's
growth. Duane and Lola
Hagadone are known for
their successful ventures in
Coeur d'Alene, Idaho,
including The Coeur

d'Alene Resort.

established business leaders and
startup entrepreneurs on a weekly
basis, and he is excited about all
of the opportunities that he sees
developing in Spokane.

“Spokane is ready for the
influx of big business that we
want, and the proliferation of
small businesses that keep us
eclectic and vibrant,” McCulloh
says. “Spokane is a great commu-
nity in which to live, raise a family,
and, of course, pursue an educa-
tion. It's affordable, which makes
it a great college town and a great
place to own a business.”

McCulloh stresses that the
region’s support for higher educa-
tion is helping to create a more
prosperous economy.

“The variety of higher educa-
tion here means not only great
local options for residents but
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real economic vitality through the
education sector,” McCulloh says.
“We know that education helps
the economy grow.”

Another community that has

prospered by combining quality
of life and a healthy economy is
the lakeside town of Coeur

dELLEN POSTLEWAIT(2)

d'Alene, Idaho, located 34 miles
east of Spokane.

Home to the University of
Idaho Coeur d'Alene, the town
offers plenty of lake activities, is
close to the Spokane International
Airport and sits on the edge of the
Coeur d'Alene National Forest. No
wonder this burgeoning city of
about 47,000 has become a
Spokane natives Julia and recreation and resort center for
much of the Idaho Panhandle.
“It's a great time right now to be
here,” says Duane Hagadone,

Jeff Postlewait opened their
first Rocket Bakery in 1992.
Today, they have eight shops

in the Spokane area. who runs the Hagadone Corpora-

N O R:AF - H W E
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tion, one of Coeur d’Alene's lead-
ing businesses. “The community
is very healthy and growing.
There's a wonderful future in
North Idaho.”

Hagadone owns a variety of
businesses, including The Coeur

in my ability to grow this com-
pany, and flourish,” he says.
Smaller businesses in the
Inland Northwest have also
flourished in recent years, includ-
ing Spokane’s Rocket Bakery.
The husband-and-wife team

every time they came home to
visit family, they had a desire to
quit their restaurant jobs in Seat-
tle and move back and start a
bakery in Spokane. So they arrived
with $10,000 and lived with
family members while they

“It's as if people adopt you and your business, and they
want to see you succeed. ... They accept you.”

d'Alene Resort. Business is so
good at the famed resort, he says
that his firm is planning to build a
new tower to keep up with
demand. Hagadone finds that
whenever he brings new talent
into Coeur d'Alene to work for
him, they fall in love with the area
and often want to stay.

“This has been a huge benefit

of Jeff and Julia Postlewait, both
natives of Spokane, opened their

combination of bakery and coffee-

house in Spokane in 1992. Since
then, the company has expanded
to eight locations and become
one of the city's beverage and
bakery favorites.

Julia Postlewait says she
and her husband realized that

launched their first location.
“Spokane was open and
receptive to our business,” says
Julia Postlewait, who jokes that
Spokane has everything that a
bigger city has, except the grid-
lock on the roadways. “The com-
munity took us in, and it has
ownership in our success.”

She says she sees great

Spokane /susiness

potential for small businesses
to grow in Spokane, because there
is plenty of community support
and city programs available for
startups and existing businesses.
“The community supports
local businesses, and that makes
it wonderful to work here,” Julia
Postlewait says. “It's as if people
adopt you and your business, and
they want to see you succeed. ...
They accept you." 8§

Stacey Denny is a business writer
living in Spokane.

Alaska Airlines offers daily flights
to Spokane. For information,

call 8oo-ALASKAAIR or visit
alaskaair.com. To learn about
business in the Spokane area, visit
Creater Spokane Incorporated,
509-624-1393; greaterspokane.org.
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Spokane Area
Adventures

THE REGION ABOUNDS WITH OUTDOOR FUN

By Derrick Knowles

Whenever my family has time to get out and enjoy our greater Spokane
area, the question is always how to choose between so many amazing
options. From mountain biking and world-class sports to urban walks
and rafting, Spokane offers some of the best outdoor activities in the
Inland Northwest. Here are a few local favorites—golf getaways, cycling
tours, running and walking routes, and athletic events—that offer some-

thing for everyone.

Spokane is a place that is custom-made for runners and walkers. The city is known for
hosting the Lilac Bloomsday Run—the 7.46-mile race will be held on May 1 this year and is
expected to attract 50,000 runners, making it one of the largest road races in North Amer-
ica, However, Bloomsday is just the beginning. Here you'll find a runner- and cycling-
friendly system of paved paths, including the 37.5-mile Spokane River Centennial Trail.

The city also boasts a number of bridges that cross the Spokane River, connecting walking
paths and roadways and offering spectacular views.

For a unique and scenic walk or run in downtown Spokane, a good place to start is
along Spokane Falls Boulevard, at Riverfront Park, one of the city's great
gathering places. The striking metal sculpture, titled The Joy of Running
Together by artist David Govedare, is a popular place to set off on the

The Lilac Bloomsday

Run, which attracts
Lilac Bloomsday Run route any time of the year. The course passes

through historic neighborhoods and beautiful natural areas before cir- is one of the largest
road races in North

Another annual race that is gaining a strong following is the two-day America.

cling back and finishing in downtown Spokane.

about 50,000 runners,
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Spokane to Sandpoint Relay
(August 26-27, 2016). Teams of

up to 12 runners from around the

region and beyond gather to take
part in this 200-mile team run-
ning relay race. It begins at Mt.
Spokane State Park, travels south-
west to Spokane, then east to
Coeur d'Alene, Idaho, before
turning north to finish at Sand-
point, Idaho.

“The leg of the race through
Riverfront Park along the Lower
and Upper Falls of the Spokane
River is the absolute highlight of
the entire 200 miles,” says Scott
Douglass, the race’s executive
director. “It's also fun for runners
as they tend to dress up in cos-
tumes to run this section of the
race, and it's quite the sight for
those watching the race.”

If you prefer strolling to run-
ning, introduce yourself to the
city's urban outdoor scene by
exploring Riverfront Park and its
winding system of paved paths
and river bridges that cross the
Spokane River, including several
that boast up-close views of the
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cascading Spokane Falls.

Among the most beautiful
urban waterways in the nation,
the Spokane River is its own
center of recreation. Below the
Spokane Falls in the downtown
area, the river slows during the
lower-flow summer months.
However, beware that there are
sections of the river that are
Class Il and Il rapids. To experi-
ence the natural beauty of the
river up close, but safely, contact
an area outfitter. They offer a
variety of tours, including fly
fishing, kayaking, paddleboard-
ing, rafting and tubing.

Hiking is another popular
outdoor activity in the Spokane
area. One of my favorite city hikes
is along Spokane's High Drive
Parkway, where you'll find a slice
of urban wildland on the hills
above the Latah Creek Valley.

From downtown Spokane,
travel south on Maple Street up
the South Hill where it turns into
High Drive Parkway.

Here you'll find a so0-acre
urban oasis, known locally as

Above: Rafters

ride the rapids

on the Spokane
River.

Right: Spokane
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Hoopfest is the
largest 3-on-3
basketball tour-
nament in the

world.

“The Bluff” or “High Drive,”
which is crisscrossed by more
than 20 miles of hiking, biking
and running trails along the
bunchgrass-clad hillsides that
burst into bloom with native
wildflowers each spring.

A short walk along the bluff
rewards hikers with excellent
views of the pine-studded Spo-
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kane area. You can choose from
easy out-and-back hikes along
and down the hillside from sev-
eral informal trailheads, or you
can enjoy longer, multimile hikes
that loop down near Latah Creek.
Golfers will also find the Latah
Creek area to their liking. It is
home to the public course The
Creek at Qualchan, one of four

SPOKANE HOOPFEST

CHAD CASE / IDAHO STOCK IMAGES
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Local Events

FAYE KLEIN | SPOKEFEST

About 2,000 cyclists rode
in SpokeFest in 2015.

The Lilac City hosts several
annual events that celebrate the
outdoor and athletic heritage of
the greater region's 500,000
residents. Here are a few local
favorites for 2016.

U.S. Figure Skating Team Chal-
lenge Cup (April 22-24, 2016)
This is the inaugural year for the
international Skating Union—
sanctioned three-day event,
which will feature 42 of the
world's top figure skaters com-
peting in continent-based team
competitions (Team North
America vs, Team Europe vs.
Team Asia; spokanearena.com).

Spokane Hoopfest

(June 25-26, 2016)

Spokane Hoopfest is the biggest
3-0n-3 basketball tournament in
the world, attracting around
7,000 teams and 225,000 fans
and turning downtown Spokane
into one giant, basketball-
inspired outdoor festival, with
food, shopping and entertain-
ment (spokanehoopfest.net).

SpokeFest (September 11, 2016)
Spokane's ninth-annual celebra-
tion of cycling will draw up to
2,000 bicycle enthusiasts to
experience some of the city’s
most spectacular bike rides in a
festival atmosphere staged out
of Riverfront Park. There will be
multiple route options that offer
something for every level of rider,
from beginner to expert
(Spokefest.org). —D.K.
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highly rated Spokane municipal
layouts. The course incorporates
meandering Latah Creek, five
different ponds, and plenty of
ponderosa pines that attract
many types of wildlife.

The Spokane region is home
to more than 30 golf courses,
many of which are within a short
distance of the city's downtown
core. These layouts are often
surrounded by pristine moun-
tains, lakes, rivers and forests.

Other acclaimed golf courses
abound throughout the area. In
Idaho, The Coeur d’Alene Resort
Golf Course, with its famed
floating green on the par-3 14th,
and the Coeur d'Alene Casino
Resort Hotel’s Circling Raven Golf
Club are two of the region’s top
courses. “The quality and abun-
dance of great courses, with
pricing that won't break the bank,
is what makes the Inland North-
west such a unique golf destina-
tion," says Tom Stebbins, who
runs the Spokane Golf Show
(February 19—21) and oversees
the regional golf resource website
Golfinthenw.com.

If you are seeking more of a
wilderness experience, Spokane is
a top off-road biking center,
offering a variety of trails in and
around the city. A popular desti-

S30 SPOKANE

Above: Rumble Falls is
one of Boulder Beach
Water Park's many
slides. Right: The
Coeur d'Alene Resort
Golf Course is famous
for the floating green
on its 14th hole.

nation is Mt. Spokane State Park
for people seeking a taste of
backcountry adventure a short
distance from the city. At an
elevation of 5,883 feet, Mount
Spokane is the highest peak in
the area, providing a snowy oasis
for skiers and snowboarders at
Mt. Spokane Ski & Snowboard
Park each winter with five chair-
lifts and a mix of beginner, inter-
mediate and expert runs.

In warmer weather, mountain
bikers can enjoy miles of winding
singletrack trails. The lifts don't
operate in the summer, so plan to
do some pedaling or drive to the
top and ride from there.

If you are interested in going
farther afield for a unique biking
experience, try touring part of the
Trail of the Coeur d’Alenes. This
70-mile paved trail runs from the
town of Plummer near the south-
western edge of Lake Coeur
d'Alene to the town of Mullan,

QUICKSILVER PHOTOGRAPHY

not far from the Idaho-Montana
border. A fun and scenic ride is
the 15-mile section of the trail
from Plummer to the small town
of Harrison, on the eastern
shores of Lake Coeur d'Alene.

The relatively flat trail runs by
rolling hills and along the edge of
the lake. One of the highlights of
this section is crossing the ele-
vated Chatcolet Bridge and
admiring the views of the south-
ern tip of the lake.

In Harrison, visit Pedal Push-
ers Bike Rental & Repair if you
need advice or help with your
equipment. You can also rent
kayaks and boats in Harrison to
spend some time exploring this
pristine body of water.

GARY P. SMITH | IDAHO STOCK IMAGES
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For a different kind of out-
door excitement, try taking the
family to Silverwood Theme
Park & Boulder Beach Water
Park. Located about 47 miles
northeast of Spokane, near the
Idaho town of Athol, Silverwood
boasts more than 70 rides,
slides, shows and attractions,
and is the largest theme and
water park in the Northwest.
The Boulder Beach Water Park
offers a series of water rides for
all ages, and Silverwood is
known for its thrill rides, includ-
ing the Aftershock, a roller
coaster-style ride that reaches

speeds of 65 miles per hour.
Whether it's golfing in an
urban wilderness, cycling along

the shores of Lake Coeur d'Alene
or enjoying a hike in downtown
Spokane, this region offers an
enticing collection of outdoor
activities. §

Derrick Knowles is co-publisher and
editor of Out There Monthly in
Spokane.

Alaska Airlines offers daily flights
to Spokane. For information,
call 8oo-ALASKAAIR or visit
alaskaair.com. To learn about
the Inland Northwest, contact
Visit Spokane, 888-SPOKANE or
go to visitspokane.com.
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Ride Sunset Skies.
Taste Four Diamonds.
Buy Wonders of the World.

UISIT SPOKANE (D

Near Nature. Near Perfect.

Magical is an understatement.

Your adventure in Spokane is filled with possibility. Board our unique SkyRide to see the second-highest urban waterfalls
in America. Enjoy AAA Rated Four Diamond dining at Masselow's Steakhouse, or discover farm-to-fork experiences from
local chefs. Explore shopping that ranges from unique imports at Wonders of the World, to international name brands.

Yes, your Spokane story is waiting to be written. And it starts at visitspokane.com | 1.888.SPOKANE




Spokane International Airport
SpokaneAirports.net

CARVE

WEEKEND

Spokane International Airport brings you
within 100 miles of six of the top ski
resorts in the Northwest with 11,000
skiable acres of groomed runs & powder.
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The Future of Implant and
Cosmetic Dentistry

Come See Why People are Flying to Washington

Jordan had been self-conscious about her
smile. She knew she wanted to replace
missing teeth and that dental implants were
a great option. She was hesitant, having seen
traditional implants with dark lines at the
gum that did not look natural. She heard
implants could be painful, taking months to

Seattle’s Bestin
Implant and
~ Cosmetic Dentistry

Metal Free Implants « Veneers « Whitening
TMJ Treatments - General Dentistry
Sedation “sleep dentistry” - Cosmetic Dentistry
Full Mouth Rehabilitation
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Missing a few teeth? YV 100% Y
We have answers just for you. Metal Free

Many people would like to replace a missing \ Dental /
tooth or have something more permanent '\_‘ ||TIP|al'ItS/"
than a denture but are reluctant due to time S
involved, dental anxiety, dislike of metal

implants or expense.

Dr. Shawn Keller is the first and only dentist in
Washington to provide CeraRoot Metal Free
Implants. With our sleep dentistry your anxiety is
removed. Dr. Keller offers accelerated stem cell
platelet therapy. You can have your smile finished
the same day and it is more affordable than you

might think.
. SHAWN KELLER DDS
Come see why people are flying to INTERNATIONAL

Washington for the future of dentistry. IMPLANT INSTRUCTOR
CALL TO SCHEDULE YOUR COMPLIMENTARY CONSULTATION TODAY!

-
— 425.558.1515

SHAWN KELLER shawnkellerdds.com
SMILES BY DESIGN smilesbydesigndds@msn.com

“Dr. Shawn Keller
truly changed
my life!”

For more stories like Jordan,
visit shawnkellerdds.com

heal and were expensive.

Then she learned about Dr. Shawn
Keller, the first dentist in Washington to
offer CeraRoot metal-free implants. These
ceramic zirconia implants are 100% metal-
free and are as
strong as they
are beautiful.
Jordan wanted
to improve
her entire

D[vo(uﬁon in Qm,o!anr cpentiatté{
smile and had
cosmetic work

] .
" '
B!

done during

the same appointment, all while she slept
comfortably. With the stem cell therapy
used during the procedure, she had no
discomfort and her beautiful smile was
completed in the same day.

Now Jordan is proud to smile with the
peace of mind that her healthy new teeth
will last a lifetime.
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Gavin and Catherine McDowell
chose Hawai'i Island for their
destination wedding because of

deep connections with the area
developed over years of visits.
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k_f atherine and Gavin McDowell met
(o

beach of Mauna Kea, on Hawai‘i Island’s

as children on the white sandy

Kohala Coast. Later, as teens, they shared a
tender first kiss on that same beach—toes
in the sand, with the gentle waves of
Kauna‘oa Bay rolling in behind them.

Little did they know that about two
decades after that kiss, they would get
married beside this same bay.

“Our families would stay at the Mauna
Kea Beach Hotel during their family vaca-
tions,” says Catherine of their childhood
meetings. “When we were thinking about
places to get married, it was a no-brainer.”

“We're both drawn to the Big Island,” says Gavin, adding that
the two had each visited the island almost every year since they
were 5. They have continued to travel there as a couple, from their
current home in San Francisco.

The secluded, crescent-shaped Mauna Kea Beach fronts the
eponymous resort. The McDowells’ January 2013 wedding took
place on the hotel golf course’s third tee, on a bluff overlooking the
beach where they first met. Presiding was Daniel Akaka Jr., a cul-
tural practitioner named after his father, a former longtime U.S.

Many estates offer
ocean vistas and
beach-access
points that allow
guests their own
hidden slices of

Hawai‘i paradise.

(&) )(;:'!’fﬂfh'.rfl '}/ (J;Afi(f'ﬂf/.;

Genevieve and Tim
Loeffel enjoyed a seaside
wedding in Makena, in
South Maui.

senator from Hawai‘i. Akaka Jr. began the
ceremony by blowing a pii, or conch shell.
Then Catherine met Gavin and their closest
friends at the end of a grassy aisle scattered
with tuberose flowers.

“Hawai‘i is like our second home,” says
Catherine, whose parents also spent their
1972 honeymoon at the resort. “It was
magical to get married there; it’s a very
special place to us.”

The McDowells had their reception at
the hotel’s liiau grounds, which feature
an oceanside manicured lawn. More
strands of fragrant tuberose hung from
trees softly illuminated with string lights
and swaying gently in the light breeze.

“We've been to many lt‘au there, and I could barely recognize

it,” says Gavin about the location. “It was transformed.”

HAWAI'l WEDDINGS ARE AS DIVERSE as the 25,130 couples that married
in the Islands in 2014 (the last full year for which data are available).
From barefoot beach ceremonies with sunsets and lapis-hued waves
in the background, to rustic receptions in a lofty barn on a North

Shore O‘ahu ranch, to an intimate gathering at a quaint Maui beach
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Companies such as The Wedding
Cafe, in Honolulu, as well as
resorts and hotels, provide
resources to help couples plan
weddings in the Islands.

JOSEPH ESSER, COURTESY: THE WEDDING CAFE

cottage, weddings in the Hawaiian Islands

range widely, with many idyllic locations

to give marriages a memorable beginning.

Many of the same locations are unforget-
table settings for a honeymoon, as well—
whether that comes directly on the heels
of a nearby ceremony or as a separate
getaway trip.

“The great thing about having a wed-
ding in Hawai‘i is that we can fulfill a lot,”
says Lauren Williams, the owner of The

Wedding Cafe, a wedding-resource center in

the wedding café

Wedding parties
often travel from
afar to experience
Hawai‘i’s beautiful
settings and spirit.

Honolulu. “We're a great foodie destination. And if you're outdoors

people, we have many outdoor venues.”

Williams also highlights the Islands’ aloha spirit: “All the ven-
dors we have at The Wedding Cafe, and in the wedding industry

CHawat's "7 / oddle s

ADDITIONAL CLASSIC
WEDDING VENUES
IN HAWAI‘I

All across the Aloha State, there are
seemingly endless options for spec-
tacular Hawaiian weddings, plus a
wide variety of accommodations for
wedding guests. Below are some
quintessentially stunning venues
located at some of Hawai'i’s signature
resort and hotel properties.

e The Ka‘anapali Beach Hotel, which
fronts renowned Ka'anapali Beach in
West Maui, bills itself as “Hawai'i's
most Hawaiian Hotel” and features
daily cultural lessons and free nightly
hula shows. The 11-acre property has
five oceanfront wedding sites, each
mere steps from the beach.

« The Mauna Lani Bay Hotel &
Bungalows, on Hawai'i Island’s
Kohala Coast, was renovated in 2014.
Many couples choose to get married
on the beach fronting the resort for an
intimate ceremony or vow renewal.
Larger reception events often take
place at the hotel's Milo Tree Lawn,
which offers a picturesque sunset
location by the sea.

« Turtle Bay Resort is located on a
peninsula on O'ahu’s North Shore.
There’s plenty to do on the resort’s
private grounds and immediate
surroundings, including horseback
riding, hiking, mountain biking, surf-
ing, and golfing on George Fazio- and
Arnold Palmer—designed courses.
Couples often get married on the 18th
tee. This scenic spot is mere steps
from the beach and a secluded tide
pool that also provides a popular
napping site for Hawaiian monk seals
that come ashore.

« The Aston Kona by the Sea, on
Hawai'i Island, offers a condomin-
ium-resort setting perched beside a
sandy cove, with easy access to the
varied attractions of the Kailua-Kona
area. Guests enjoy full or partial views
of the Pacific from every suite. The
oceanfront lawn area is available for
wedding ceremonies and vow renew-
als, and wedding coordination ser-
vices are available upon request.
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Passion Fruit Products
Mustards, Dressings, Jellies, Butters,
Sauces, Chutney, Cookies,
Cheesecake and Chiffon Pies

1ai, HI 96
oi.com info

here as a whole, put their heart and soul
into what they produce.”

Wedding parties often travel from afar
to experience Hawai‘i’s beautiful settings
and spirit. In 2014, 63 percent of the
couples married in the state were non-
residents.

Carolee Higashino, the owner of
White Orchid Wedding, based on Maui,
says her company plans about 400 wed-
dings across the state each year, predomi-
nantly for couples traveling from the U.S.
mainland, Canada and Australia. “Cou-
ples want both a wedding and a family-
reunion vacation experience,” she says of
destination weddings. “And weather has

a lot to do with it!”

“Every sense was
stimulated. ... The
smells in the air,
the sounds of the
ocean, the flowers.
It was so special.”
—TIM LOEFFEL

BEACH WEDDINGS ARE CLASSIC in Hawai‘i,
but sometimes an ocean view for the
ceremony is sufficient. Many estates offer
ocean vistas and beach-access points that
allow guests their own hidden slices of
Hawai‘i paradise.

Privacy was important for Genevieve
and Tim Loeffel, so the couple chose the
White Orchid Beach House for their
destination wedding. This bucolic setting
is located in Makena, in South Maui.

“We wanted something intimate,”
says Genevieve, who is originally from
Montreal and now lives with Tim in New
Jersey. “The beach house had a lot to
offer; it was so charming. It had beautiful

views, the beach, the palm trees. We had



CRAND WAILEA

COURTESY
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The luxurious Grand Wailea, in South
Maui, is among the most scenic wedding
venues in the Hawaiian Islands.

that ‘wow’ factor when our guests got to
the venue.”

The couple agreed with the saying
Maui nd ka ‘oi, or “Maui is the best,”
when they first visited in 2014. At the
time, Genevieve, an acrobat, was wurking
in Waikiki. She and Tim visited the
Valley Isle during their days off and loved
its Upcountry charm.

“We never really felt like we were on
vacation our entire life until we were on
Maui,”

tion for us when we were deciding where

says Tim. “It was an easy destina-
to get married.”

At the wedding, a string-instrument
trio greeted the couple’s so guests as they
assembled on the estate’s lawn overlook-
ing the ocean. During a sunset ceremony,
the couple exchanged personal vows.

“Every sense was stimulated,” says
Tim. “The smells in the air, the sounds of
the ocean, the flowers. It was so special.”

Just up the coast, Makena Beach &
Golf Resort is adjacent to Maluaka Beach,
a stretch of pristine white sands thatisa
renowned snorkeling spot. The resort
has three oceanfront lawns for couples to
gather guests in South Maui celebrations.

The Pacific Lawn looks out over Maluaka

Award Winning Hawaii Regional Steak & Seafood
Waikiki's Best Happy Hour from 4:30pm - 6:30pm Daily
Validated parking available

Kohala Ocean Tours
KOHALATOURS.COM [808)966 4200
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Your Piece of
Paradise

Come, walk on the beach,
snorkel, golf, or just relax in
one of our studio, 1, 2, or
3-Bedroom condos at
20 different locations in
Kihei, Wailea,
Kahana & Kapalua

Call us on Maui today
to save with our best rate!

855.420.9905

Maui CONDO
AND HOME, LLC

wwwMauiCondoYcom

PICTURE YOURSELF
LIVING LOCAL
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DESTINATION®
RESIDENCES
HAWAI'L
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St. Regis Princeville
« Resort, Kaua'i.

COURTESY: 5T. REGIS PRINCEVILLE RESORT

HONEYMOONING
IN HAWAI'I

From the lava beaches of Hawai'i
Island to the verdant gardens of
Kaua'i to Maui's lush valleys to
O'ahu’s diverse urban and rural
landscapes, the Hawaiian Islands
provide spectacular settings for
couples to begin their marriages.
So it's easy to see why so many
people choose to honeymoon in
the Aloha State. This number was
624,249 people in 2014 (the last

Fairmont Orchid,
Hawai'i Island.

COURTESY: FAIRMONT ORCHID

full year for which data are avail-

able). With a wide range of
accommodations across the
state, from smaller boutique
hotels, such as The Modern
Honolulu on O‘ahu, to luxurious
resorts, such as the St. Regis
Princeville Resort on Kaua'i, or
the Fairmont Orchid along
Hawai'i Island’s Kohala Coast,
there are myriad options for every
couple and budget. Some couples
even choose to visit multiple
islands during their trip. —T.H.
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Beach; Mikena Point has views of the
crescent-shaped Molokini crater and
the islands of Lina‘i and Kaho'‘olawe;
and the Maluaka Lawn is a good
choice for large groups. Many couples
also opt for the open-air Holokai
Pavilion. And the 5,200-square-foot

Ka'eo Ballroom, overlooking the

ASHLEY GOODWIN, COURTESY: PUAKEA RANCH

resort’s gardens and koi fishponds,
accommodates large receptions.
Another hotel with stellar ocean-
front venues is the posh Grand
Wailea, also in South Maui. The
4o-acre resort, which is surrounded by
lush gardens, boasts beautiful views of
Wailea Beach. The property’s Grand
Dining Room, which is ideal for host-
ing up to 100 guests, has exceptional

ocean views. For large, private li'au receptions, the Molokini green Ko‘olau mountains in the back- Hawaiian country-style
weddings are available
at locations such as
Puakea Ranch on
couples choose the Loulu Palm, a plantation-style property that HAWAI'l ISN'T JUST PRISTINE BEACHES and Hawai'i Island.

Garden features tiki torches and an imu, or underground oven. ground.
For a discreet seaside setting on O‘ahu’s North Shore, some

showcases secluded beaches while highlighting the emerald- roaring waves. The Islands boast a

EREE W'IFI KIDS§ §TAY FREE NO RESORT : 5 Fﬁf.*.IL‘r I—F’IENDLW

HQ QNANEA*

HAawArrs Most HawaliaAN HOTEL

www.kb'hmauil.oom | 1800+9+262+84685B520 f’

K AANAPALI BEACH HOTEL
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“The views were
spectacular. ... We
could see the
whole valley, listen
to the wind.”

—JIM KEENER

number of ranches, many of which host
working operations. The sprawling prop-
erties are perfect for romantic, rustic
weddings.

Hawai'‘i Island’s Puakea Ranch, in
North Kohala, offers couples a pictur-
esque country setting, with green-grass
fields, rugged trees, pools and horses—
couples love posing with the horses. In
2015, 26 weddings were held at the
ranch; guests can stay overnight in the
Hawaiian plantation—style bungalows.

Sometimes, couples have close con-

nections to specific parts of the Hawaiian
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Veronica and )im Keener, who own and
manage a farm on O'ahu, customized their
wedding with a personally significant site
and locally sourced foods.

landscape. Veronica and Jim Keener own
and manage Hawaiian Fresh Farms on
the Sunset Ranch property on O‘ahu’s
North Shore. They wanted to get married
on the land that had rewarded them with
their blossoming produce business.

The estate ranch, which is nestled
among coastal ridges in the Papiikea
area, has breathtaking vistas. The couple
chose for their venue Fern’s Garden,
which is named after Fern Pietsch, the
grandmother of the ranch’s owner. The
garden features more than 13 types of
native ferns and overlooks Waimea Val-
ley. At 3 p.M. on a breezy August after-
noon, the couple married under a natural
arbor in front of 40 guests, most of
whom had traveled to Hawai'i for the
occasion.

“The views were spectacular,” says
Jim. “From there we could see the whole
valley, listen to the wind.”

The Keeners’ custom dinner featured
produce from their farm, fruits from the
ranch’s orchard, and locally caught and

" f ¥ o P 855-839-7818

REAL ESTATE, INC.
VACATION RENTALS

'-'-The Largest Selection of Oceanfront Vacation Condominiums

Lahaina - Ka'anapali - Kahana - Napili - Kapalua

inhm‘-.'fg‘.cum._- 3

www.westmauicondos.com - info@chasenra

This is no .ordinar‘ty.s

Whalers Village

BI@ /WhalarsVillage G @WhalersVillage B Free WiFi

2435 Kaanapali Parkway, Maui | B08-661-4567
Open daily from 9:30am—10pm

With 90 stores and restaurants, you can shop
for beach gear, vacation keepsakes, and enjoy a

leisurely meal — all just a few steps from the sand.
whalersvillage.com
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sourced fish and beef. “Our goal was to use
as much from the land as we could,” says
Jim. “It was a connection to the land for us
and the guests.”

Adds Veronica, “Getting married here
tied everything together for us; [it enhanced]

the sense of ‘ohana (family).”

JAN MIYABARA AND ALAN KONISHI also focused
on food and location as they planned their

wedding. They wanted a romantic North
Shore location for their October nuptials.
Jan and Alan, who live in Los Angeles, grew
up on O‘ahu; their families and many of
their friends still live on the island. After
looking at several other locations, the couple
visited Dillingham Ranch—a histeric,
2,700-acre property—and they knew it was
the one. The expansive estate includes one
of the state’s largest coconut tree groves,

Louis Vuitton - Prada - Gucci -
Tommy Bahama - Tiffany & Co. -

Cheeseburger Island Style

Validated Parking

our grace

additional 2 hours with minimu

The Shﬁ%ps at Wailea
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L'Occitane * Cos Bar
Sunglass Hut
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Jan Miyabara and Alan Konishi, who grew
up on O'ahu, returned to the place that
they were raised for a ranch wedding with a
custom-designed food menu,

polo grounds and a lodge, restored to its
circa-1917 condition.

“It feels like it's frozen in time,” says
Alan, “like how Hawai‘i used to be many
years ago.”

Jan adds: “It’'s picture-perfect from
every angle.”

The ranch, 30 miles from Waikiki, felt
like home for the pair, and it was a desti-
nation for many of their 150 guests.

“Because it was in Waialua, which is
pretty remote, a lot of our Hawai‘i guests
felt they were going to a destination,”
says Alan.

The menu was also important to the
pair, so Jan and Alan worked with award-
winning local Vietnamese restaurant The
Pig and the Lady, located in Honolulu's
Chinatown.

“We wanted to throw an awesome
party with great food and good music for
all our family and friends,” says Alan.

The couple coordinated closely with
executive chef Andrew Le to develop a
custom menu. Le created dishes based
on the couple’s travels, including fish
stew, inspired by a trip to Turkey, and

COURTESY: |JAKE NOWICKI
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rigatoni alla carbonara, which is part of
their love story: Alan made Jan the dish
on one of their first dates.

“Making the menu was a cool experi-
ence,” says Jan. “From what I've seen as
far as weddings go, usually there’s a
preset meal you pick from. It was per-

sonal for us.”

HOTEL OR RESORT WEDDINGS are conve-
nient for many couples. On-site catering

and planning at such venues make it

RESOURCES FOR
GETTING MARRIED
IN PARADISE

Hawai'i nuptials offer many
couples their own piece of exotic,
tropical paradise, and a wedding
in the Aloha State is often easy to
plan from a distance, because of
the resources that are set up to
streamline this process.

For couples that are not that
familiar with the Islands, the
Hawai'i Tourism Authority is a
great starting point. Its website,
gohawaii.com, offers information
and advice on Hawai'i's six major
islands.

Don't forget to get a marriage
license before getting married.
You can start the process by
applying online.

On O'ahu, visit the Hawai'i
Department of Health Vital
Records office at 1250 Punchbowl
Street. On Kaua'i, Maui and
Hawai'i Island, there are marriage
license agents certified to process
the license.

For more information, visit
health.hawaii.gov/vitalrecords/
marriage-licenses.

Other helpful wedding
resources include the O‘ahu
Wedding Association, an organi-
zation of wedding professionals.
There are similar associations on
the other most-visited islands: the
Kaua'i Wedding Professionals
Association, the Maui Wedding
Association and the Hawaii Island
Wedding Association. —T.H.

Far beyond the beaches and hotels and places you can drive to,
there's another Hawaii that can only be experienced from the
air—the real Hawaii of iconic sights. cascading waterfalls,
See Blue Hawaiian's soaring valleys, gorgeous tropical vistas, fiery
“Visions of Hawaii” on lava flows, and lush rainforests. Blue Hawai-
dig&'player ian reveals this "hidden” Hawaii like no one
else. Every tour features in-flight digital
DVD video, Bose® noise-canceling head-
sets, and two-way communication between
you and your pilot, a 5tate of Hawaii Certi-
fied Tour Guide. Experience the ultimate in
aenal touring with Blue Hawaiian—the
world’s most honored helicopter
tour company, and the
only one that serves
all of Hawaii.

" Hawair' Best.

Discover Hawaii channel

(:Imnse Blug, *

Enqr Year Since 1”5
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EL GUIDES
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tripadvisor

NATIONAL
GEOGRAPHIC
“Hawaii's premier
helicopter tour company.”

Oahu 808.831.8800

Maui 808.871.8844

Kauai 808.245.5800

Big Island 808.961.5600
Toll Free 800.745.2583
www.BlueHawaiian.com

» o

Call for locations 808-756-1173
www.HawaiiTitaniumRings.com
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COURTESY: DEREK WONG [ DEREK WONG PHOTOGRAPHY

easier to plan from a distance, and larger properties are helpful for
lodging big groups of out-of-town guests.

The Islands offer a wide range of accommodations, including
luxury resorts such as the St. Regis Princeville Resort, overlooking
Hanalei Bay on Kaua‘i's North Shore. The resort hosts about 85
weddings a year, most of which are destination weddings. The
resort’s Kamani Cove—named after the area’s umbrella kamani
trees—provides an intimate oceanfront setting for a garden wed-
ding. Kaua'i is, after all, the Garden Island.

On O‘ahu, the classic Royal Hawaiian in Waikiki, also called the
“Pink Palace of the Pacific,” is known for its iconic sites for ceremo-
nies, such as the Coconut Grove garden, as well as the popular
Ocean Lawn, which has views of the Waikiki shoreline and L&‘ahi
(Diamond Head) in the distance.

Boutique hotels such as The Modern Honolulu can provide
couples with chic wedding options in an urban setting. The hotel’s
Sunset Pool, with its floor made from cobalt-colored glass tiles, sits
on a raised terrace overlooking the ocean and the nearby Ala Wai
Harbor.

At their elegant, intimate resort-based wedding,
Amy Chung and Christian Yap incorporated local
cultural tradition by giving lei to guests.

Brookfield
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—
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FOR YOUR ISLAND HOME, CALL 888-997-4054
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THE ROYAL HAWAIIAN, A LUXURY COLLECTION RESORT

Wedding planners at
The Royal Hawaiian help
couples personalize
ceremonies at sites such
as the Ocean Lawn and
Monarch Terrace, which
looks out at the Pacific
and WaikTki scenery.

COURTESY

Amy Chung and Christian Yap, who are both engineers living out-of-Waikiki feeling,” notes Amy.
in Los Angeles, selected an intimate hotel wedding at the luxurious The couple had a small ceremony with only 11 guests, at the
Halekulani Hotel in Waikiki. hotel’'s Hau Terrace. The open, second-floor lanai provides unim-

Chung and Yap chose the resort for its privacy, as well as its peded views of Diamond Head and the ocean, thanks to its three
top-notch service. floor-to-ceiling windows.

“It’s right on the beach, and even though it’s in Waikiki, we “We were impressed with the property,” says Christian. “There

didn't feel like we had to go to the other side of the island to getan  is beauty in its understatement.”

MAUNA LANI BAY

Hotel & Bungalows
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SOME COUPLES TAKE A LESS-CONVENTIONAL APPROACH and choose
stately facilities run by nonprofit organizations. Event planners
Williams and Higashino say that the courtyard of the historic
YWCA Laniakea in downtown Honolulu is a popular wedding
choice. The building, built in 1927 and listed on the National
Historic Register in 1978, was designed by acclaimed architect
Julia Morgan and features traditional Mediterranean-style arches,
columns and tile floors.

On Maui, many couples say “1 do” at the 25-acre Upcountry
Kaluanui Estate, operated by the nonprofit Hui No'eau Visual Arts
Center. The estate’s Mediterranean-style manor has the majestic
Haleakala as its backdrop.

COUPLES OFTEN MAKE THEIR DESTINATION WEDDINGS more distinctive
by honoring Hawaiian cultural traditions during their ceremonies
or surrounding events. Small nods to simple, meaningful local
traditions make a lasting impact, says Williams. For example, she
says, some couples include an ‘awa ceremony. The native ‘awa

plant’s roots are used to make a ceremonial drink.

Rather than using a guest book, Genevieve and Tim
Loeffel had their guests sign an ‘ukulele made from
koa wood by a local instrument maker.
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Small nods
to simple,
meaningful local
traditions make a
lasting impact.

At the McDowells' wedding on

Hawai‘i Island, the couple incorporated a
honi greeting. The bride and groom faced

each other, pressed their noses together
and simultaneously inhaled. Through
this traditional custom, people welcome

one another by sharing ha, or “the breath

of life.”

More commonly, couples incorporate

a lei exchange in which they present lei
to each other, or their parents. Amy
Chung and Christian Yap had a small

wedding, and they gave each person a lei.

“It was a nice way to thank each of

our guests for being there,” says Amy.

Instead of a traditional guest book, the

Loeffels asked their guests to sign an
‘ukulele made from koa wood that Gen-

evieve purchased from a local maker.

“We have it in our living room today,”

she says.

SOME COUPLES ADD PARTICIPATORY ACTIVITIES

to provide memorable experiences for
their guests before or after the ceremo-
nies. Private li‘au, surfing lessons or
even helicopter tours are great group
activities that allow wedding parties to
experience the Islands beyond the big
day, says Higashino.

In some areas, agritours are also
popular, such as a trip to the Ali‘i Kula
Lavender Farm in Kula or to Piiholo
Ranch in Makawao, both on Maui.

The night before Jan Miyabara and
Alan Konishi were married, they gath-
ered with their guests at Owen’s Retreat,
a vacation rental just up the road from

Dillingham Ranch on O‘ahu. The couple’s
family prepared traditional dishes for a
potluck la‘au.

“It was amazing, local food,” recalls Jan.

“My uncle is a fisher, so he grilled all this
fish.”

Alan adds that friends brought instru-
ments to kani ka pila, meaning to “make
music” in Hawaiian.

For the Keeners, it was important to

CHawat's "7 / ﬂ:f/(/r'ﬂ 7z

share the ranch where the couple works. All
of the couple’s guests gathered in the ranch’s
9,600-square-foot equestrian arena, which
was illuminated with string lights.

“For the rehearsal dinner, we did a tradi-
tional lt‘au with an ‘awa ceremony,” says
Jim, adding that the menu featured tradi-
tional Hawaiian dishes such as kalua pig, poi
and laulau. “We had a cultural practitioner
share the history of the land and the tradi-

~__ Whale sightings are guaranteed
“om-our 8:30 am, 11:00 am or 1:30 pm cruises.

1 T 1
CERTIFIED

4ﬂm s

Cruises

atlantisadventures.com (800) 422-2044
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Special memories
and the chance to
create new and
indelible
experiences keep
the McDowells
coming back, year
after year.

tional foods. We made sure to give our
guests a full dose of Hawai‘i; they trav-
eled all the way out here.”

After the Loeffels’ October wedding,
they spent about a week on Maui with
their families, and—with day trips and
special meals—showed them the island
with which they fell in love.

“It was really nice to be able to have
those moments with our families after-
ward,” says Tim.

Special memories and the chance to
create new and indelible experiences are
what keep the McDowells coming back,
year after year.

“You can just feel it when you step off
the plane,” says Catherine. “You can see
the energy and happiness that Hawai‘i
encapsulates.” sk

Tiffany Hill is a writer based in Honolulu
who specializes in travel, culture and busi-
ness writing. She was married in Hawai'i in
May 2013.

Alaska Airlines offers daily service to
O‘ahu (Honolulu), Maui, Kaua‘i and
Kona/Hawai'i Island. For flight reserva-
tions, go to alaskaair.com or call
800-ALASKAAIR. To book a complete
Alaska Airlines Vacations package to
Hawai'i, go to alaskaair.com/vacations or
call 800-468-2248.
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ACCOMMODATIONS
Cedarbrook Lodge
www.cedarbrooklodge.com

The Davenport Hotel Collection
www.thedavenporthotelcollection.com

DoubleTree Golf Resort, Palm Springs
www.doubletreepalmsprings.com

Grand Solmar Land's End Resort & Spa
www.grandsolmar.com

Grande Denali Lodge
www.denalialaska.com

Hampton Inn
www.hamptoninnspokane.com

Historic Anchorage Hotel
www.historicanchoragehotel.com

Kantishna Roadhouse
www.kantishnaroadhouse.com

Miramonte
www.miramonteresort.com

Pineapple Hospitality
www.staypineapple.com

Pueblo Bonito Oceanfront Resorts and Spas
www.pueblobonito.com

Red Lion Hotels & Inns
www.redlion.com

Semiahmoo Resort Golf & Spa
www.semia h moo.com

Top of the World Hotel
www.tundratoursinc.com

Travelodge Hotel Juneau
www.travelodge.com

Villa del Palmar Loreto
www.villadelpalmarloreto.com

Walt Pease & Associates
www.alaskacorporatehousing.com
CASINOS

Coeur d'Alene Casino
www.cdacasino.com

Muckleshoot Casino
www.muckleshootcasino.com

Northern Quest Resort & Casino
www.northernquest.com
RESTAURANTS

Anthony’s Homeport Restaurants
www.anthonys.com

Cafe Amsterdam
www.cafe-amsterdam.com/fam

Churchill's Steakhouse
www.churchillssteakhouse.com

The Crab Pot Seattle
www.thecrabpotseattle.com

Doug Fir Lounge
www.dougfirlounge.com

Elliott’s Oyster House
www.elliottsoysterhouse.com

Frank’s Place at Indian Wells Resort Hotel
www.indianwellsresort.com

Ivory Jacks
www.ivoryjacksrestaurant.com

John Howie Steak
www.johnhowiesteak.com

Lavelle's Bistro
www.lavellesbistro.com

Passport Unlimited
www.passportunlimited.com

RAM Restaurant & Brewery
www.theram.com

Seastar Restaurant and Raw Bar
www.seastarrestaurant.com

Seres Restaurant & Xiao Chi Bar
www.seresrestaurant.com

Sport Restaurant
www.sportrestaurant.com

Tilted Kilt Pub & Eatery
www.tiltedkilt.com

Tom Douglas Restaurants
www.tomdouglas.com

The Turtle Club
www.alaskanturtle.com
TRANSPORTATION
Alaska Marine Lines
www.shipaml.com

Carlile Transportation
www.carlile.biz

Dave Smith Motors
www.davesmith.com

Korean Air
www.koreanair.com

Lynden, Inc.
www.lynden.com

Span Alaska
www.spanalaska.com

TOTE Maritime Alaska
www.totemaritime.com

Your Local Ford Store
www.compareford.com

BUSINESS SERVICES

Avista
www.avistautilities.com/bizrates

Construction Machinery
www.cmiak.com

DOWL
www.dowl.com

Doyon Limited

www.doyon.com

NTM Inc.
www.ntmusa.com

FINANCIAL SERVICES

Alaska Airlines Visa Signature Card
www.myalaskacard.com

BECU
www.becu.org

Capita
www.beckercap.com

Ferguson Wellman Capital Management
www.fergusonwellman.com

HomeStreet Bank
www.homestreet.com

Laird Norton Wealth Management
www.lairdnortonwm.com

Northrim Bank
www.northrim.com

Propel Insurance
www.propelinsurance.com

Saturna Capital
www.saturna.com

RECRUITING
Norton Sound Health Corporation
www.nortonsoundhealth.org

Southeast Alaska Regional Health Consortium (SEARHC)
www.searhc.org

Tanana Chiefs Conference
www.tananachiefs.org

Yukon-Kuskokwim Health Corporation
www.ykhc.org

PERSONAL ENRICHMENT

It's Just Lunch

www.itsjustlunch.com

HAWAI'l

Agua Hotels and Resorts
www.aquaresorts.com

Atlantis Adventures
www.atlantisadventures.com

Aunty Liliko'i
www.auntylilikoi.com

Blue Hawaiian Helicopters
www.bluehawaiian.com

Brookfield Homes Hawai'i
www.brookfieldhawaii.com

Chase 'N Rainbows Real Estate, Inc.
www.westmauicondos.com

Destination Residences
www.drhmaui.com

Farm Credit Services of Hawai‘i, ACA
www.hawaiifarmeredit.com

Germaine's Lu‘au
www.germainesluau.com

Grand Wailea Resort
www.grandwailea.com

Hawai'i Titanium Rings
www.hawaiititaniumrings.com

Hokuala Timbers Resorts
www.timbersresorts.com/signature-properties/timbers-
kauai-hawaii

Honolulu Cookie € ¥
www.honolulucookie.com

Ka‘'anapali Beach Hotel
www._kbhmaui.com

Kaua‘i Sea Tours
www.kauaiseatours.com

Kohala Ocean Tours
www.kohalatours.com

Maui Condo and Home
www.MauiCondo.com

Maui Visitors and Convention Bureau
www.visitmaui.com

Mauna Lani Bay Hotel & Bungalows
www.maunalani.com

Na Hoku
www.nahoku.com

Paradise Helicopters
www.paradisecopters.com

The Shops at Wailea
www.theshopsatwailea.com
Sky Waikiki
www.skywaikiki.com

Top of Waikiki
www.topofwaikiki.com

Read our digital edition at www.alaskaairlinesmagazine.com
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HAWAI'I
Turtle Bay Resort
www.turtlebayresort.com

Whalers Village
www.whalersvillage.com

APARTMENT HOMES

Capri Apartments
www.caprikirkland.com

Two Lincoln Tower
www_livingatthecollection.com

Yacht Harbor Club
www.yachtharboreclub.com
REAL ESTATE

Alaska Dream Land
www.womendreamhome.com

American Life Inc.
www.amlife.us

Andalusia
www.andalusiaatcoralmountain.com

Citrone Partners
www.citrone-partners.com

Oyhut Bay—A Seaside Village
www.oyhutbay.com

Palm Springs Area Real Estate
Www.canavancoit.com

Ranch at the Canyons
www.ranchatthecanyons.com

Rancho San Lucas
www.ranchosanlucas.com

SmartShare
www.smartshare.com

Southport on Lake Washington
www.southport.life

Terrie Cox, PC
www.usa-relocate.com

Timeshare Exit Team
www.tim eshareexitteam.com

VIK Ballard
www.vikballard.com

Windermere—Britt Wibmer
www.brittspicks.com

Windermere— Daniel Marinello
www.danielmarinello.com

RETIREMENT COMMUNITIES
Seniors Helping Seniors
www.shs-seattlecare.com

GOLF

Classic Club Golf

www.classicclubgolf.com

Toscana Country Club
www.toscanacc.com

EDUCATION

Compass Courses Maritime Training
WWW.COMPAsSCoUrses.com

Eastern Washington University
www.ewu.edufcstem

\Wachinat,

Foster School of Business—University of

University of Alaska—Anchorage
www.uaa.alaska.edu

University of Idaho EMBA
www.uidaho.edufemba

Washington State University
www.wsu.edu

Whitworth University
www.whitworth.edu

HEALTH & BEAUTY
20|20 Lifestyles
www.20z20lifestyles.com

Advanced Cosmetic & Laser Dentistry
www.acld.com

Arctic Chiropractic
www.arcticchiropractic.com

Bobby Butler, DDS

wwhw.drellielove.com

Capo by the Sea
www.capobythesea.com

Fresno Smile Makeovers
www.fresnosmilemakeovers.com

Hair Transplant Seattle
www.hairtransplantseattle.com

Larson Family Medicine
www.larsonmedicalaesthetics.com

My Best 10
www.mybestio.com

Otoharmonics
www.otoharmonics.com

Rhyneer Caylor Clinic
www.rhyneercaylorclinic.com

Samuel Simmonds Memorial Hospital
www.arcticslope.org

Seattle Cancer Care Alliance
www.seattlecca.org

Smiles by Design
www.shawnkellerdds.com

Stern Center for Aesthetic Surgery
www.sternctr.com

Swedish Radiosurgery Center—Essential Tremor

www.swedish.org/essentialtremor

TRAVEL IDEAS

Alaska Outdoor Gear Rental
www.alaskaoutdoorgearrental.com

Alaska Railroad
www.alaskarailroad.com

Anchorage Downtown Partnership
www.anchoragedowntown.org

Caravan Tours
www.caravan.com

Coeur d'Alene CVB
www.coeurdalene.org

Explore Fairbanks, Alaska
www.explorefairbanks.com

Greater Palm Springs
www.visitgreaterpalmsprings.com

| Convention & Visitors Bureau

www.foster.washington.edufemba

Gonzaga University
www.unfold.gonzaga.edu

Oregon State University E-Campus
www.Ecampus.uregonstate.edu

www.traveljuneau.com

Ketchikan Visitors Bureau
www.visit-ketchikan.com

MasterPark
www.masterparking.com

Pull Chamber of C ce
www.pullmanchamber.com

Spokane International Airport
www,spokaneairports.net

Tikchik Marrows Lodge
www.tikchiklodge.com

Unseen Alaska
www.unseenalaska.com

Visit Anchorage
www.a nchorage.net

Visit Spokane
www.visitspokane.com

Waterfall Resort
www.waterfallresort.com
THINGS TO SEE & DO
A Gallery Fine Art

www.agalleryfineart.com

Alaska International Senior Game
www.alaskaisg.org

Darwin’s Theory
www.alaska.net/~thndrths

K1 Speed Indoor Kart Racing
www.kispeed.com

Midnight Sun Run—Fairbanks
www.midnightsunrun.net

Northwest Museum of Arts & Culture
www.northwestmuseum.org

Palm Springs Air Museum
www.palmspringsairmuseum.org

Rock ‘N’ Roll Marathon Series
www.runrocknroll.com

Seattle Historic Waterfront Association
www.downtownseattle.com/neighborhoods/waterfront

Spokane Symphony
www.spokanesymphony.org

Un-Cruise Adventures
WWWw.un-cruise.com

CULINARY CORNER
10th and M Seafoods
www.1othandmseafoods.com

Kwik'Pak Fisheries
www.kwikpaksalmon.com
HOME & GARDEN
McKinnon Furniture
www.mckinnonfurniture.com

Sunlight Supply
www.sunlightsupply.com

SHOPPING

ExOfficio
www.exofficio.com

GIFT IDEAS

Oomingmak Musk Ox
www.giviut.com

Seattle Chocolates
www.seattlechocolates.com
LITERATURE

Kensington Books
www.kensingtonbooks.com
GCOOD IDEAS

Make-A-Wish Alaska and Washington
www.akwa.wish.org

Read our digital edition at www.alaskaairlinesmagazine.com

152 ALASKA BEYOND MAGAZINE FEBRUARY 2016



EDUCATION

Speaking of Business

By Lora Shinn

Most people joining a language class learn how to say “door.” But at Washington

State University in Pullman, students learn how to say puerta—and how language is

itself a door into future career and lifestyle opportunities. m “If you make your

degree global, you can work for U.S. companies abroad or for foreign companies in

the United States,” says German professor Jolyon T. Hughes, WSU department chair

of Foreign Languages and Cultures.

Thus, a mechanical engineer might be
interested in working at Porsche, Mercedes
or another German automaker; while those
with a medical interest might apply at
Bayer; a chemist at BASF; or an electrical
engineer at Siemens.

WSU’s new major, Language for the
Professions, enables students to apply
Japanese, French, German or Spanish
language skills, in addition to their primary
disciplines such as engineering. To com-
plete these majors, students must take
third-year language classes and writing
classes, complete an internship and pass a
language proficiency test.

In Hughes' German for Business class,
students browse monster.de for job post-
ings. They create class presentations—in

German—on a prospective company,
including location, target market, employ-
ees, even benefit packages. Then they
review specific listings and show how
they’re the perfect candidates for those
jobs. By the end of the course, students
come away with a great resume, cover letter
and job prospects. “These classes have
helped students get top-notch, good-paying
jobs in the U.S. for foreign companies, as
well as abroad at foreign companies, and
they never would've encountered these
positions without searching the interna-
tional job boards,” says Hughes.

At Spokane’s Gonzaga University, Mod-
ern Languages & Literature programs
prepare students for careers in politics,
business, health care, journalism, law and
everyday life. The lilting sounds of seven

languages fill the halls, including Arabic,
Chinese, German and Italian. Even in
French 201, students are encountering
culture in French texts, movies or music.

“It’s about expanding the framework
from which you can start to understand
everything happening around you,”
explains Rebecca Stephanis, associate
professor of modern languages at Gonzaga.
Languages have unique ways of expressing
emotions, approaching basic greetings or
developing arguments, she notes—whether
circular, analytical or logical. With an
enhanced understanding of language and
culture, students can more nimbly negoti-
ate pan-Pacific deals or more deeply under-
stand the nightly news in Naples.

Long ago, foreign language teachers put
up posters that said “Learn a Language: Be
a Diplomat, Flight Attendant,” and so on,
says Marty Abbott, executive director for
the American Council on the Teaching of
Foreign Languages. “Those days are over.
It's difficult to name a career sector that
doesn't have a huge need for language
skills. In particular, in the health-care sec-
tor and in the judicial sector, we don’t have
enough interpreters and translators.”

Hiring interpreters and translators is
projected to grow 30 percent by 2024,
according to the Bureau of Labor Statistics.
The BLS notes that growth will be driven
by U.S.-based non-English-speaking indi-
viduals, and by increasing globalization.

Which languages are hot? For govern-
ment jobs, more than 6o languages are
noted as “critical need,” and important for
national security. Top languages include
Arabic, Chinese, Hindi, Indonesian,
Korean, Russian and Turkish, among
others. Critical areas that the government
seeks experts in include Eastern Europe,
Africa, Latin America and Southeast Asia.

Studying critical-demand languages
may even lead to a reduction in tuition. For
example, due to the need for Arabic speak-
ers, numerous international scholarships,
fellowships and Fulbright programs can cut
costs for study here and abroad, up to
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$8,000 per year. Boren scholarships for
ROTC cadets and midshipmen support
study abroad for six months or longer, in
exchange for a year of working for the
federal government.

At the University of Washington, Foster
School of Business undergrad students in
the Certificate of International Studies in
Business (CISB) program take 24 credits of
international business and business elec-
tives, achieve at least third-year proficiency
in a second language, spend at least 10
weeks studying /working in a country where
that language is spoken, and undertake a
global business practicum. Students might
also add courses such as History of Modern
China, Economics of the European Union,

or Business and Technology in Japan.

CISB students develop skills to compete
in the global marketplace, gaining real-
world experience in international business
networking, cross-cultural competency,
international leadership and application of
classroom knowledge to office situations.

“Our metaphor is that the business
degree is the cake, and CISB is the icing on
the cake,” says Debra Glassman, CISB
faculty director and senior lecturer in
finance and business economics.

Who makes a good candidate for CISB?
Students who want to add an “international
layer” to their business degree at the Foster
School of Business. “I feel like they're
adaptable. Truthfully, they are unique—

curious, independent, broad-minded, capa-
ble of seeing the bigger picture, always
learning more about the world. They're
passionate,” says Deanna Fryhle, the pro-
gram manager at CISB.

More than 750 students have graduated
with a CISB certificate since the program
started in 1992. “Alumni bring their lin-
guistic and cross-cultural skills to global
companies around the world, such as Star-
bucks, Expedia and Boeing,” Fryhle says.
CISB graduates work in management
consulting, logistics, international market-
ing, trade and finance, as well as public
service in the United States and abroad.
CISB students are part of a worldwide
alumni network, and benefit from visits to

NEW LIFE FOR
NATIVE TONGUES
IN ALASKA

Yup'ik. Tlingit. Alutiig. In
Alaska, vital languages danger-
ously close to disappearing
forever are being revived.

In the 1gth and 20th centu-
ries, Native children were
removed from their homes,
sent to boarding schools and
discouraged from speaking
their mother tongue, creating a
generational gap in fluency.
Now, young people from
Alaska and beyond are studying
the languages, creating lan-
guage circles for conversation
today and a surviving language
for future generations.

Anchorage-based Kyle Worl
has taken all the Native lan-
guage courses available at
University of Alaska Anchor-
age, in addition to an advanced
online course in Tlingit offered
by the University of Alaska
Southeast, along with classes
that have focused on Yup'ik
dance and world music. He

hopes to pursue a graduate

degree in linguistics.

“It's a slowly growing field,"
he says. Currently, there are
only about 150 speakers of
Tlingit, and most are 60 or
older. Worl, who is of Tlingit
heritage, hopes to help with
interest in immersion schools
and immersion camps.

At University of Alaska
Anchorage, students can now
obtain a minor in Alaska Native
Studies. In Southwest Alaska,
voter materials will soon be
bilingual—in English and
Yup'ik—and teachers and
health-care professionals
benefit from learning more
about Alaskan languages.
Native language immersion
schools are popping up around
the state as well, creating
opportunities for teachers.

Native and non-Native
students alike are discovering a
rich heritage within the lan-
guage, from vocabulary to
manners of deliberation.
“Yup'ik is a completely gender-
neutral language, with no he or
she,” points out Maria Wil-

liams, director of Alaska Native

Studies at UAA. “The way the
grammar is structured, an
object can have different end-
ings depending upon the

speaker's relationship to the

object, or your spatial relation-

ship. You learn a different way
to look at the world.”

“When you learn the indig-

enous language where you
live, you connect to the land
and culture of that area, and
find greater appreciation for
where you live and the people
who lived there before,” Worl
adds.

For example, he explains,
some native words for local
plants also explain the plant's

COURTESY: RYAN CORTES,

UNIVERSITY OF ALASKA SOUTHEAST

Lance (X'unei) A Twitchell,
assistant professor of Native
languages at University of
Alaska Southeast, is helping

new generations revive the
Tlingit language.

medicinal or practical uses.
Worldviews can also be
thought-provoking; in Yup'ik
one word expresses “weather,”
“awareness” and “universe,”
and this root word is also
found within the concept of
“Great Spirit.” Instead of being
discrete and separate entities,
these are all considered inter-
related facets of reality.

—Lora Shinn
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EDUCATION

globally focused companies based in
Puget Sound and from career panels,
luncheons and mentoring.

International experience “translates”
to the business world, Fryhle points out.
Studying abroad isn’t just awesome—it
indicates an ability to make decisions
despite uncertainty, and communicate
effectively where barriers might exist.

Experiences like these can be crucial
to future success. When investigating
programs, seek out options that offer
immersive experiences, suggests Marty
Abbott at the American Council on the
Teaching of Foreign Languages. “Find
ways to do a semester abroad or full year
abroad, because to thrive in the 21st
century you need to develop a global
mindset,” she says.

One can even actually be overseas
and gain a language diploma: Oregon
State University’s World Languages and
Cultures program offers fully online
degrees in German and Spanish, and
offers study abroad programs linked to
those two languages.

At the University of Washington,
students can select among a wide array
for their second language—one student
focused on Filipino Sign Language. UW
students can choose from approximately
6o languages, including Khmer, Latvian,
Kazakh and Portuguese.

Ben Omdal, 25, is enrolled at UW'’s
School of Law and is also pursuing a
master’s degree in International Studies;
he graduated from Gonzaga in 2013 with
degrees in political science and interna-
tional studies, and a Spanish minor.

Omdal volunteers for the law school’s
Center for Human Rights and Justice,
helping asylum applicants fill out paper-
work. He hopes to work at the State
Department, fighting human trafficking.

“Even if you're not using language for
your job, you have a better sense of peo-
ple around the world,” Omdal says. “In
Seattle, we have communities of people
from around the world, and I feel I have
a better sense of these communities.



Not learning a language is one of
Bill Gates’ biggest regrets. In an
online Reddit interview, he said
he wishes he were fluent in a
foreign language. The renowned
businessman and philanthropist
did study Latin and Greek, but
wishes he'd focused on French,
Arabic or Chinese.

Traveling gives perspective on what else
is out there on our planet. Language
studies help achieve the same thing.”

Of course, even if you don't put the
language to work, the knowledge still
works for you. “Learning a language
helps us develop sharper analysis and
critical thinking skills and opens new
perspectives that carry over into other
fields of study or eventually into our
careers,” points out Kim Hernindez, a
Spanish professor at Whitworth Univer-
sity in Spokane. She works with Whit-
worth’s Central America Study & Service
Program, an interdisciplinary course that
equips students to confront the multiple
challenges faced by the people and
nations of Central America.

“For example, one of my Spanish
graduates recently wrote me after a

month of law school to thank me for all

the thinking skills she gained from study-

ing Spanish and how much it is helping
her reading and analysis coursework in
law school,” Herndndez says.

Think you're “not good” at learning
languages? Abbott likes to dispel this
common perception, pointing out that
elsewhere around the world, most indi-
viduals learn two languages from ele-
mentary school on.

“Everyone learned a first language, so
they can learn a second. Jump in and
learn any language,” Abbott says—then
ups the ante. “After you learn a second,

the third and fourth are easier” ak

Lora Shinn graduated from Portland State
University with two years of Arabic.
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Fun & Games

Rio welcomes the 2016 Summer Olympics

By Amy S. Eckert

In Rio de Janeiro, on one of the world's most famous tropical shores, local customs

lend interesting flavor to a beach sojourn. For sure, there’s all the sun and sand and

glistening water one could ever wish. Sunbathe, swim, people watch—all on the

vacation menu. But if you want to fit in like a local at Copacabana, complex beach

traditions apply. m For example, Rio's golden strands of sand are sectioned into

a dozen postos that help like-minded people
find one another: one is for moms with
kids, one for sunsets, one for LGBT beach-
goers, another for celebrities, and so on.
“Let me tell you about Rio’s beaches,”

my Brazilian guide, Rodrigo, exclaimed as
we walked along Copacabana’s signature
black-and-white tile promenade. “We go to
the beach not to be alone. We go there to
see people!”

Rio de Janeiro, Brazil
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Copacabana’s unique
black-and-white promenade
borders a beautiful beach
popular with both residents
and visitors to Rio.

Indeed, Copacabana was packed with
beachgoers of all ages, young and old, fit
and not-so-fit. It's where Cariocas (Rio
residents) go to play and relax. It’s hard to
overstate the importance of the beach to
Rio’s civic life. These sandy shores consti-
tute the city’s backyard playground.

There wasn't a posto for writers, so after
Rodrigo’s initial guidance, I made my way
to Posto 9, the section for artists and intel-
lectuals on neighboring Ipanema beach. At
a beachside cafe here, musicians Tom
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Jobim and Vinicius de Moraes wrote one of
the world's most familiar songs, The Girl
from Ipanema. Today, as in 1964, the beach
is populated with many who are tall and tan
and young and lovely, in the words of the
English translation Norman Gimbel
penned for the 1964 hit by saxophonist
Stan Getz and singer Astrud Gilberto.

It's widely considered the second most
recorded pop song ever, and it's almost
certain to gain renewed fame this year as
attention shifts to this South American
metropolis of about 12 million people. The
2016 Olympic and Paralympic Games are
coming in August and September. And
while my aim on a recent visit was to check
out Rio's travel highlights, the entire city is
being transformed for the games. Con-
struction cranes tower everywhere; signs in
Portuguese announce each project, with
the one common word “Olimpico.” Yes, the
Olympics will visit the beach: Copacabana
is the venue for beach volleyball.

Though there are innumerable snack-
food vendors along the beach, for lunch 1
decided to head nearby to sample some-
thing more substantial, another local tradi-
tion rooted in Brazil's centuries-old

WHAT’S TO EAT

Slow-cooked and savory feijoada (fay-ZH-
WA-da) is as Brazilian as Copacabana and
bossa nova; it's considered Brazil's national
dish. A thick stew of black beans and pork,
the hearty dish is served with white rice and
a variety of garnishes: shredded kale, fried
manioc cubes, finely ground manioc flour

and orange slices.

Christ the Redeemer
has been voted one of
the modern seven
wonders of the world.

ranching heritage.

Just a block from the
beach is one of Rio de Janei-
ro’s dining mainstays,
Churrascaria Palace, known
for its first-rate Brazilian
charcoal-grilled barbecue.
White linen tablecloths and a
noisy lunchtime crowd filled a
dining room where black-clad
waiters moved briskly
between tables. “Would you
like to try the prawns,
madam?” a waiter asked as he
brought by a long skewer of
butter-basted, grilled shrimp.
How could I refuse?

Over the course of my
lunch a dozen waiters stopped by, each
bearing a spit of grilled seafood or slow-
roasted meat and poultry, each slicing
paper-thin samplings of meat that I care-
fully received with my fork. With all-you-
can-eat pricing, I could afford to try them
all: melt-in-your-mouth beef tenderloin and
lamb shank, savory prime rib and smoky
pork loin. I even tried a grilled chicken
heart (when in Rome, after all)
before finally raising my
hands in surrender at
the next waiter's
approach.

After lunch I
headed west a
few miles to the
lesser-known v
shoreline at
Barra da Tijuca. X

\ CHILE

Referred to %
ARCENTINA

locally as Barra, this

golden beach stretches

an incredible 12 unbroken - __

BRAZIL

miles. Umbrella-shaded beach kiosks dot
the black-and-white promenade offering

food, drink and a little respite from the
sun. Up the sunny, wind-blown beach I
walked, checking out kiosks that served
everything from pizza to chope (draft beer),
from burgers to fresh coconuts.
“Are you thirsty, madam?” asked a

Brazilian vendor, tempting me with a

chilled coconut hacked open just far
e enough to accommodate a
straw. I settled on some-
thing a little stronger:
. Brazil's national

\  cocktail, the caipir-
\ inha, made with
| lime, sugar and

Brasilia | cachaga, distilled

from sugar cane.
Even on Barra's

Rio de janeire f
/,' beach there were
. numerous signs of
Olympic activity: road
improvements, new bus

GONCALO DINIZ | ALAMY STOCK PHOTO
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Rio de Janeiro, Brazil

lanes and the addition of a multipurpose
trail for runners and cyclists. When fin-
ished, the paved trail will stretch nearly 27
miles to the easternmost tip of Copacabana.

Farther inland, beyond the trees, I saw
the tips of busy cranes, the construction
site where most of 2016’s Olympic activity
will take place. Barra will host the athletes’
Olympic Village and the two venues for the
lion’s share of the games, Barra Olympic
Park and Riocentro. Already complete was
the new Olympic Golf Course. It is Rio’s
first public course and will mark golf’s
return to the Olympics for the first time
in 112 years.

But tempting as Rio’s beaches are, 1
couldn't spend all my time with my toes in
the sand. I wanted to see downtown, where
the city was born.

Located northeast of its beaches, Rio’s
old city traces its roots to the port, from
which shipping
cotton, sugar cane
and coffee to the
motherland of Portu-
gal made this city
wealthy. An eclectic
set of buildings lines

the narrow streets of 2 oz Cachaga

the Centro today,
sandstone colonial-

era churches con-
trasting sharply with

The cable car ride
up to Sugarloafis a
thrilling journey—
and the expansive
view from the top
takes in all of Rio.

glass-and-steel office
towers.

Midweek in Cen-
tro is busy, with
travelers like me
dodging office workers in suits and heels—
we with our gazes directed upward at soar-
ing church steeples, they with briefcases in
hand and schedules to keep. I picked my
way across a makeshift plywood foot-
bridge—in the works was a light rail line to
link Centro with the Santos Dumont Air-
port and the subway system in time for the
Olympics—to find my way into the city’s
most famous church.

The Old Cathedral of Rio de Janeiro
marks the site where Portugal’s Brazilian
royalty were baptized, wed and buried.
There were even two kings crowned at the

Cocktail "Caipivinha”

WHEN YOU GO

Whether you're headed to Rio for
the sugar-sand beaches or the
2016 Olympic Games, a strong
dollar and Olympic infrastructure
improvements make the city more
attractive than ever for American
travelers. Brazil's tropical weather
moderates in the fall, making April
and May the best months to visit.
The Olympic Games take place
August 5-21, and the Paralympics
September 7-18; rio2016.com. For
general travel information, visit
revb.com.br.

Stay

Rio's most famous hotel is the
beachfront Copacabana Palace, a
brilliant white 1920s landmark
outfitted with period furniture,
original artwork and impeccable
service. The Palace’s resemblance
to French Riviera hotels brought it
heightened attention during World
War I, and it has been drawing
celebrities and heads of state ever
since; copacabanapalace.com.br.

More moderately priced is the
Copa Sul, featuring 88 comfortable
rooms just a block from Copaca-
bana’s beach. Room rates include
breakfast, a refrigerator/minibar

and Wi-Fi; copasul.com.br.

Dine

This year celebrating its 6oth
anniversary, Churrascaria Palace is
open from noon to midnight every
day. Though it's near the beach,
the interior is semiformal, and the
all-you-can-eat price is $28;
churrascariapalace.com.br.

Also by the beach, you can have a
sandwich or a salad, sip an ice
cold chope (draft beer) and sit at
the very table where bossa nova
artists Jobim and de Moraes
penned Garota de lpanema (The
Girl from Ipanema), from which
the restaurant borrowed its name.
The street out front was renamed
after the song’s composer,
Moraes; 55-21-2522-0340.
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Rio de Janeiro, Brazil

altar up front, Pedro I in 1822 and 20
years later his son, Pedro II, only 5 years
old. I could sense the cathedral’s royal
pedigree in its sumptuous adornment:
cream-colored walls embellished with
gold rococo filigree. The royal balcony
boxes are curtained with rich red velvet.

The Old Cathedral is a half-mile from
Maud Plaza, beside the waterway that
bustled with traders in colonial days.
Over the decades the port district had
grown a bit musty with disuse. But there
were many signs of a major overhaul:
landscaping for the new light rail; the
nearly complete shell of the Calatrava-
designed Museum of Tomorrow; and a
pop-up art project, 5-foot-tall block letters
declaring #CIDADEOLIMPICA.

Nearby, Rio's Museum of Art has
served as an icon for the port’s revitaliza-
tion. The modernist building, completed
in 2013, brims with the artistic treasures
of Brazil. I pored over delicate 16th cen-
tury maps of Rio and became familiar
with Brazilian artists I'd never heard of:
Tarsila do Amaral, whose brilliantly
colored paintings of rural Brazil evoke
the tropics; and Eugénio Latour, whose
soft, impressionistic paintings of family
beach scenes filled me with warmth.

As dusk settled on Centro, the sounds
of business commuters began to fade. In
their place came the staccato sounds of
drums and the energetic strumming of
guitars. | had found my way to the birth-
place of samba, a music invented by West
African slaves centuries ago.

The music crescendoed as the sky
darkened, begging me to look inside
doors and windows that opened onto the
street. A dozen tiny cafes echoed with the
rhythms of samba and bossa nova—also
invented in Rio—and competed with one
another for my attention. More cafe
doors were beginning to open, and fun-
loving Cariocas had begun dancing in the
street. I pulled up a chair at a patio table,
ordered a cold beer and watched as the
party took to the street.

I saved Rio's best for last: visits to the



city’s mountaintop landmarks.

First was Pio de Acticar, Sugarloaf,
poking up 1,300 feet alongside Guana-
bara Bay, where the Olympic sailing
events will take place. I climbed aboard a
glass cable car to reach the mountaintop,
a site that has drawn visitors and day-
dreamers since the late 1800s.

The smooth ascent put Rio into per-
spective, one of South America's great
metropolises planted among jagged
green peaks and embraced by the glisten-
ing sea. At the top, joined by an assort-
ment of shutterbugs, I watched sailboats
and container ships in the bay that will
soon host Olympic sailors. To the south-
west, steel-and-glass hotel towers clung
to the shore. And to the west, Cristo
Redentor, the towering statue of Christ the
Redeemer, beckoned as my final stop.

An incline railway carried building
supplies to the top of 2,300-foot Corco-
vado during construction in the 1920s;
13 stories of reinforced concrete and
thousands of soapstone mosaics cover
Christ's frame. When finished in 1931,
Christ the Redeemer was the world’s larg-
est Art Deco statue. It still is.

That same incline carried me to the
base of the towering monument, from
which concrete stairs led to the feet of the
statue. I craned my neck to get a look at
the Redeemer’s face and his outspread
arms, blessing the city.

And then I turned around to gaze out
on Rio: the mountains, the beaches in
the distance, Sugarloaf. Here, this quint-
essential Rio landmark is a symbol of the
city’s enduring appeal and a vantage
point for all the facets that make it
famous. The Olympics are sure to add to
that—rightly so. ak

Amy S. Eckert is based in Michigan.

Use Mileage Plan miles to visit Rio via
travel partners American Airlines and
Aeromexico. For more information, or
to enroll in Mileage Plan, please go to
alaskaair.com or call 800-654-5669.
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scenic in the country.

Called the “gateway to the
glaciers,” Juneau offers access to
many spectacular glaciers by air,
land and water. Visitors may also
enjoy fishing, hiking or a walking
tour of Juneau’s scenic downtown
and waterfront.

Catch some sleep.
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‘ Travelodge \
. Hotel ™

i
* 24-Hbur Courtesy Shl&tn Airport and Ferry
* Mi Casa Restaurant and Wravelodge

. Micr"owavefkefrigerator
* Wireless Internet
* In-Room Safes _

« Or-Site Fish F{qz '

s 9200 Glacier Higinujr
!lmeau, AK 99801
- .:_rdl free: 888.660°2327
= Pholie: . 907.789.9700
~www.travelodge.com -




Seven Up

By Bengt Halvorson

2017 Audi Q7.

If you like your vehicles tidy and maneuverable, stepping up to one with three rows

of seating is usually a recipe for disappointment. Whether you're zigzagging along

tightly curving mountain roads, making quick lane changes, parallel parking or just

maneuvering through the parking lot of your local supermarket, most SUVs or vans

that are long enough for that third row really put the kibosh on driving enjoyment.

The new, second-generation Audi Q7 is
the rare exception to that rule. An eager
powertrain, lighter-weight body structure
and lowered center of mass go a long way
toward helping this seven-seater feel more
planted in corners and more maneuverable
everywhere else.

The Q7’s dynamic brilliance goes from
outstanding to truly exceptional thanks to
some engineering wizardry at the wheels—
specifically, the one-two punch of an adap-
tive suspension and rear-wheel steering.

That's right. The 2017 Q7 steers not just
with the front wheels, but with its rear
ones, as well. The angle is small—limited
to about 5 degrees at low speeds (and much
less at higher speeds)—but it makes a real
difference in a wide range of conditions.

At parking-lot speeds, the Q7's rear

wheels steer in the opposite direction of the
front wheels, while during higher-speed
maneuvers they steer in the same direc-
tion—albeit at smaller angles and in more
subtle fashion. It’s all controlled by sophis-
ticated electronics and precise actuators so
that you get not only that miraculous
“shortening” of the vehicle in tight corners,
and better maneuverability, but also better
stability when you have to make a sudden
lane change or swerve at highway speeds.
The Q7’s available adaptive suspension
is the willing partner to that all-wheel-steer-
ing system. It adapts the vehicle’s ride and
body control in response to a wide range of
inputs—such as steering, acceleration and
braking, and the road surface—adjusting
firmness at each wheel. In addition, the
system actually changes the ride height of

the Q7 depending on the driving demands.

On a series of twisty two-lane highways
in California’s Sonoma and Mendocino
counties recently, I found the Q7's suspen-
sion completely up to the task, making the
ride feel more settled and level without
lessening the connection I felt with the
road—actually keeping the body flat during
some of the tightest corners to make the
most of the all-wheel steering. It’s as ath-
letic and inspiring as you can get in this
class of vehicle.

The only models that come close to
offering this level of driving enjoyment, yet
also three rows of seating, are the Acura
MDX and Volvo XCgo. Neither of them
has rear-wheel steering on the menu, but
the Volvo comes close in the ride and
handling department, as it also offers a
superb adaptive-suspension system.

Yet a price check and reality check are
due: Audi estimates that less than 5 percent
of American Q7 buyers will opt for the top
Prestige level—which prices out upward of
$68,300 with the Adaptive Chassis pack-
age, including those ride-and-handling
systems. The top-trim Q7 Prestige I spent
the most time in added up to more than
$70,000. Yet despite the price, I can’t help
but think that the driving experience of this
model will win over more luxury shoppers
if they go for a test drive.

Even if you don't care to kit out your Q7
with all the bells and whistles, you get a
very impressive driving experience. The
center of mass is 2 inches lower than
before, and a completely new body struc-
ture shaves off hundreds of pounds
through the use of more aluminum and
high-strength steels. That makes a tremen-
dous difference in how the Q7 handles
around tight corners. Even in models with-
out the adaptive suspension and the four-
wheel steering (starting at $54.800),
this big utility wagon hunkers down in a
reassuring way around tight zigzagging
stretches of two-lane blacktop, and transfers
its weight gracefully back and forth. And it’s
far less likely than its predecessor—or just
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NORTON SOUND

Bring yourjtalent
to Weste nj
Alaska

APPLY NOW

‘We are seelung .CN-As: .
RNs, mid-levels, physicians
& pharmacists.

* Competitive Wages
* Generous Benefits
* Hiring Bonuses

CONTACT RHONDA: rmschnelder@nsh:orp org
VISIT: www.nortonsoundhealth. org
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about any other large utility vehicle—to
act flustered if the road is rough or you go
into a corner a little too fast.

The Q7 isn't offered with a V-8 this
time, but the 3.0T engine that powers it
provides the acceleration and perkiness
of one. The 3.0-liter V-6 has direct injec-
tion and is supercharged—with those
two technologies serving to give this
engine some great characteristics. It has
a mix of instantaneous low- I'Pm I'(:‘SPO]"].
siveness and eager-revving, high-speed
passing gusto that will remind you of a
small V-8 in all but the sound. Shifts
from the eight-speed automatic transmis-
sion are unobtrusive yet just snappy
enough for performance driving—given
confidence and traction with tenacious
quattro all-wheel drive. And the bottom
line is that its zero-to-6o-mph time of
just 5.7 seconds, officially, makes it just
as quick as many sport sedans.

A lower-priced turbo four-cylinder
model is on the way to the Q7 lineup late
in the year. Look for that model to get
even better gas mileage than the 3.0T.
Even so, over nearly 250 miles of driving
on twisty, hilly roads, at a good clip, the
Q7 3.0T did very well for such a large
vehicle, averaging about 20 mpg. And
with a towing package, the Q7 can pull
up to 7,700 pounds.

The new Q7 can be equipped with a
series of active-safety features, enabled
with built-in camera and radar sensors,
that go well past the norm of airbags,
anti-lock brakes and traction systems. In
short, some of the best features in the Q7
will help save you from lapses in atten-
tion and judgment. For instance, turn
assist scans oncoming traffic: It actually
helps prevent you from turning into the
path of another vehicle. Meanwhile,
vehicle exit assist helps monitor traffic
around the left side of the vehicle when
parked or pulled over, keeping you from
opening the driver's door into the path of
a bicyclist, a motorcycle or another car.

Other sophisticated safety items

include active continued on page 173



Soak up the sun in PALM SPRINGS, PALM DESERT and INDIAN WELLS

Palm Springs
Aly Museum

3 Air-Conditioned Hangars
Over 30 Warbirds
Extensive Library

Docents in All Hangars
Open Daily 10am=5pm
Closed Thanksgiving, Christmas
and February 12 and 27, 2016
745 North Gene Autry Trail
Palm Springs
760-778-6262
www.PalmSpringsAirMuseum.org

LT

T

NOT JUST AWE-INSPIRING. INSPIRED.

B

Experience a premier Palm Springs escape at
Miramonte Resort & Spa with refreshed guest rooms and suites,

award winning spa, championship golf and destination shopping.

GET YOUR THIRD NIGHT FREE.X

Use promo code: AlaskaAirMag
800-237-2926 - MIRAMONTERESORT.COM

MIRAMONTE

RESORT & SPA

A DESTINATION HOTEL*
45000 INDIAN WELLS LANE « INDIAN WELLS, CA 92210

*Subject to avallibility at the time of booking, Blackout dates apply.

A GALLERY

F 1 N F

A R T

A GALLERY FINE ART : One of of the
desert’s most exciting contemporary

art galleries. Features an outstanding
selection of original sculpture, paintings,
ceramics, art glass, jewelry and
functional art furniture. Representing
both emerging and established artists.
Often said, “Do not leave the desert
before visiting A Gallery!”

78-956 El Paseo, Palm Desert
(760) 346-8885
www.agalleryfineart.com
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Settingthestandardindesertgetaways,
DoubleTree Golf Resort Palm Springs

DOUBLETREE is fresh off a 15 million dollar

B H TN transformation and guaranteed to
GOLF RESORT PALM SPRINGS AREA

take your breath away.

Golf packages from $159* per night.

DOUBLETREEPALMSPRINGS.COM ==+ 800-560-7753

Taxes, fees and gratulties extra. Subject to availability at the time of booking, blackout dates apply.
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ALASKA GLACIERS VACATION
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¥

Arctic Y QIVIUT

C Hl RO P RACT] C A unique gift of
& PHYSICAL MEDICINE wearable masterpieces.

WWW.ARCTICCHIROPRACTIC.COM by Musk Ox
Producers’ Cooperative
ALASKA OWNED & OPERATED 604 H Street, Dept. A
Anchorage, Alaska 99¢ 0

Back Pain? Neck Pain? Muscle Stiffness? We can help! OOMINGMAK

VISIT US AT THESE LOCATIONS IN ALASKA 1-888-360-9665 * www.qiviut.com

ANCHORAGE MIDTOWN 907 561 4474

ANCHORAGE SOUTH 907 243 0660 /b.c&o

BARROW 907 852 3089 REHABILITATION & . EUROPEAN-STYLE DINING .
BETHEL 907 543 7600 Sl i

DELTA JUNCTION 907 895 5055 CaFc

DILLINGHAM 907 B42 2300 ANCHORAGE 907 277 3422

DUTCH HARBOR 907 581 2204 BARROW 907 855 B9 10 Amster a m
EAGLE RIVER 907 694 7700 BETHEL 907 543 7601

EAIRBANKS 507 451 7246 I N 2| LocAL & EUROPEAN TAPS
JUNEAU BO7 790 3371 DUTCH HARBOR 907 581 2204 SO EuroPEAN BotTLED BEERS
KOTZEBUE 807 442 4435 . e s INTERESTING WINE SELECTION
NOME BO7 443 7477 BMALL IN A RELAXING & CASUAL ATMOSPHEREM
PALMER 907 746 7842

SITKA BO7 747 2726 530 E. Benson Blvd. 907.274.0074 p
SOLDOTNA 907 420 4949 Anchorage 907.274.0077 f
UNALASKA 907 581 23550 - - Alaska

VALDEZ 207 835 8777

WASILLA 907 373 5054 '

PROUD TO ANNOUNCE OUR NEW
LOCATION IN EAGLE RIVER

=) 11431 BUSINESS BLVD.
EAGLE RIVER, AK 99577

Life Is Good When You're Pain FREE!
CHIROPRACTIC ¢ MASSAGE » REHAB e PHYSICAL M




ANCHORAGE

THE HISTORIC ' /

ANCHORAGE 04
+ HOTEL A Fresh Idea For The Perfect Alaska Gift

We have a variety of gift packs available, or you can create your own. We provide
door-to-door, one-day delivery of fresh or frozen seafood from Alaska to most U.S.

cities via FedEx. Visit our web site, one of our retail locations, or call 1-800-770-2722.
EST 1916

<

gl&lr
Two Locations in Anchorage E. . E ﬁ%
- [ Nt TS .
Downtown Muldoon l...'I'\- T o '?
1020 M Street 301 Muldoon Road z 3 oy DU

(907) 272-3474 exc.| (907) 272-3474 ext. 2 E Serving Alaskans Since 1943

* salmon
* shrimp
= king crab
« scallops

. CLASSIC CHARM. * smoked salmon

2 ; .l
Modern Bowtisue. . po:;wns

* arctic strips

The next time business or .
* halibut

pleasure brings you
to Anchorage, stay in the heart
of downtown at the
Historic Anchorage Hotel.

Exquisitely restored,
the Historic Anchorage Hotel

. e 6
offers superior service and Th e origin a‘ Wb ere E,Ye"‘le o dY
luxury accommodations — knows your name bal’.

ata pl'il:'[]l can afford. NON_SMOKING ESTABLISHMENT

Darwin, the owner of this world
famous bar, insists on his all female
staff running an old fashioned bar
featuring craft and domestic beers, °
a premium well and an honest shot.

This small downtown baris a

favorite “Tourist Trap” where the
; WHEN % locals view the “Urban Wildlife”
Business C«:/é during Fur Rendezvous.

The hotel has two Voted the Best Popcorn,
zemiodeled mocig fpaces Best Jukebox and Best Small Bar

that can accommodate 125,

and are perfect for business

: Darwin’s signature drink is the
conferences, meetings e .
and special events. Cinnamon Red Hot and is the
world’s biggest seller
1-800-544-0988 of Cinnamon Schnapps.

www.HistoricAnchorageHotel.com

330 E Street {next door to the Hilton) Da rw?n’s Theorv * 416 G S+ree*
Anchorage, AK 99501 = (907) 277-5322
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ALASKA OUTDOORP
REN T AL g

Alaska is a bucket list destination and Alaska Outdoor Gear Rental can help make
your Alaska dream experience come true.

Recreational outdoor gear available for rent includes gear for fishing, camping,
canoeing, kayaking and hiking. We carry high quality gear from the top
manufacturers, and also have gear available for children.

Rental agreements are available by the day or by the week, including package
deals for multiple items or extended rental periods.

We pick up and deliver - allowing you more time to enjoy your vacation. Give us a
call and let us help you on your next adventure.

Fishing - Camping - Hiking - Boating - Kayaking - Electronics

PreE s A

www.AfaskaC_)t_ltdoorGeakRentaf.com . (905} 83b-0232

In Our Cars, o

getting there is the
~ best part.

g t . L . 4 :!-I

Year-round service to, and through, the most magnificent

places in Alaska. For schedules and tickets, visit

AlaskaRailroad.com.

AT ASK.A

RAILROAD

o We Keep Downtown Vital
s AFollow Us!

5 www.AnchorageDowntown.org & (907) 279-5650

/AnchorageDowntownPartnership EJ@ANCdowrtown

ANCHORAGE
WILDLIFE VIEWING
IS A YEAR-ROUND
ATTRACTION.
You can enjoy bird
watching and
whale watching;
and look for other
Alaska wildlife,
including moose,
Dall sheep, orca
whales and more.
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You are not a diagnosis.
You are unique.

From ACL to rotator cuff repair, our team is
ready fo help you get back to doing the things
you love. We pride ourselves in keeping surgery
your option of last resort.

But if the need arises, we're here with the most
advanced technologies
and the best surgeons.

RHYNEER CAYLOR CLINIC

Specialty Orthopedics And all the TLC you need.

4100 Lake Otis Pkwy, #308 » Anchorage, AK 99508 » [907) 563.2663 » rhyneercaylorclinic.com

- Flat Screen TV's

@ wﬂu pmu » Washer/Dryer in Condo

- Full Kitchen
« 100 Cable Channels
» Dedicated Internet

« All Utilities Paid

==~ ¢ agsociares - Heated Parking Available

AUTOS

from page 168

2017 AUDI Q7
Model type: SUV

Price: $54,800 base

Power: 3.0L TFSI; 333-hp

Technology: Audi virtual cockpit with 12.3-inch
display; quattro; traffic-sign recognition; night
vision assistant; vehicle exit assist; active lane
assist; head-up display; rear cross-traffic alert;

and traffic jam assist.

cruise control that can bring the car to a
stop with traffic and restart it again; rear
cross-traffic alert to help with backing
out into busy streets; a high-beam assis-
tant; active lane assist to help keep you
in your lane of travel; traffic sign recog-
nition; and full-color head-up display
that projects pertinent information—
plus a night-vision assistant that can
detect pedestrians and large animals.
Compared to the previous Q7, this
one’s more comfortable for the driver.
Audi has lowered the instrument panel
and pushed it a bit forward, while raising
the audio and climate controls, and mak-
ing them slightly closer to the driver. The
real star of the instrument panel is the
so-called Audi virtual cockpit, a 12.3-inch
display that'’s essentially one large screen
with three distinct zones. You still get
analog-style gauges when you want them,
but you can go with large, colorful, high-
resolution Google Maps images instead if
you're carefully following directions, for
instance—separate from the entertain-
ment options you might be clicking
through on the MMI infotainment dis-
play screen atop the middle of the dash.

MMI itself is even easier to use than it
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style Smoked

Yukon Keta Smoked Yukon Keta

Kwik’pak Fisheries is proud to present a sustain- register
able, traceable product that is unique to Alaska’

Yukon River. Yukon Keta salmon has the highest

oil content and Omega-3s of any Keta Salmon,

whether fresh, frozen or smoked. Product is

shipped frozen by FedEx. Order online at:

www.kwikpaksalmon.com - Website Sales Only : PARVE
Source Code AKAI4
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was some years back. There’s now a
special touch pad with haptic feedback
and tabletlike gestures. Voice controls
have again been upgraded to the point
where you can now ask questions such as
“Where can I get gas?”

In every way, the Q7 lives up to the
most demanding luxury expectations. If
you're an audiophile, the Q7 is going to
wow you with the magnificent Bang &
Olufsen 3D Advanced sound system,
including 23 speakers and a total output
of 1,920 watts. A 558-watt Bose system is
also available. A big two-panel moonroof
is included in all Q7 models, and you can
add a four-zone climate-control system
beyond the standard three-zone system.

Interior trims are high-class, with
aluminum and wood finishes, and a
choice of leather upholstery.

Circling back to one of the reasons
you might consider the Q7 in the first
place—its seating space for up to seven—
the Q7 should offer enough space for
your brood, even if some are getting well
into the teenage years. Second- and
third-row seating has been improved,
thanks to the all-new underpinnings,
which have allowed a lower floor. The
seats themselves have been moved
slightly lower and farther back, and you
can fold both rows flat.

After a long driving day spent in the
Q7. I was convinced that you no longer
have to settle for a subpar—or trucklike—
driving experience if you want that three-
row capability.

The Q7 is rather pricey, but if you
have a luxury budget, this is a vehicle in
which you might actually choose to take
the backroads rather than the freeway,
and one in which you don't dread driving
in urban environs. Engineering innova-
tion and top-tech features don't only
come in flagship sport sedans.

The Q7 offers the perfect reason for
bringing six others along for the ride. sk

Bengt Halvorson is an independent auto-

motive journalist living in Portland.
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Everything Alaska
Mileage Plan

Alaska Lounge
alaskaair.com

Our 5-star mobile app

Beverages
First Class

Inflight entertainment
Movies and TV on your own device
Rent a preloaded tablet

Go online

Where we fly
100+ destinations and counting
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Where we fly
Alaska

Our service and operations
Alaska’s fleet

Baggage service guarantee

How are we doing?

A su servicio

Airport terminal maps
Customs and immigration

Your safety and comfort



Easy sign-up at
alaskaair.com/
mileageplan.

Use money and
miles awards to
reduce the price
of your ticket by
up to 50% while
still earning
Mileage Plan™
miles.

Redeem your
hard-earned miles
with any of our

14 airline partners
and travel to over
700 destinations
worldwide.

A2

Everything Alaska.

A look at all we’re proud to offer.

Mileage Plan™

USE MILES: WHERE YOUR MILES CAN TAKE YOU

Starting at 7,500 miles
(one way)

Anywhere within one
state, including Alaska.
California, Oregon and
Washington.

Starting at 12,500 miles Starting at 17,500 miles

(one way) or 25,000 (one way) or 35,000
miles (round trip) miles (round trip)
s Anywhere Alaska flies To Mexico.
in continental U.S.
and Canada.

AIRLINE PARTNERS: TRAVEL THE WORLD
Travel throughout the world on the following partners while earning miles and elite status in our
award-winning Mileage Plan program.

i c W
American Airlines "¢

EARN MILES: GET THE

OFIJI &

AIRWAYS Emirates

ADELTA =

& CATHAY PACIFIC

ICELANDAIR l

&% AeroMEXICO %)

LAN A R

ALa

*Not appli

AIRFRANCE 7 %)

nZ*

ble for internatii

Starting at 20,000 miles
(one way) or 40,000
miles (round trip)

To Hawaii.

—

BRITISH AIRWAYS

KSREAN AIR %

Bt

ALASKA AIRLINES VISA CARD

I Elite Qualifying Miles.

Earn miles for everyday purchases. Rent a car, buy flowers or go out to dinner and earn Mileage Plan
miles with our many non-airline partners.

1 mile

FOR EACH MILE TRAVELED

Earn a mile for each
mile flown on Alaska
Airlines.

UPTO

3 miles 18,000 miles

PER DOLLAR SPENT

Purchase an Alaska
Airlines Vacation pack-
age at alaskaair.com.
Receive an automatic
1,500 Bonus Miles, your
actual miles flown and
triple miles on every

Purchase onboard
products, vacation
packages or tickets
for travel on Alaska
Airlines, or send
shipments with
Alaska Air Cargo,

25,000 miles

(UPON APPROVAL)

Sign up for the Alaska
Airlines Visa Signature®
card. Earn 25,000 miles
when you are approved
for the card and receive
a Coach Companion
Fare every year.*

using the Alaska
Airlines Visa Signature®
card, Alaska Airlines
Platinum MasterCard®
and Alaska Airlines
Visa® Business card.

FEBRUARY 2016 ALASKA BEYOND

dollar spent with an
Alaska Airlines Visa
card. Choose from more
than 75 destinations
and 5,000 hotels.

*Yearly Coach Companion Fare from $121 ($99, plus toxes and fees from
$22). For every dollar you spend with your card, you'll earn one Bonus
Mile. Ask a flight attendant or visit alaskaair.com for details.




MVP, GOLD AND 75K STATUS

We know what it takes to be a road warrior, so
the more you fly with us, the more we can make
your experience as comfortable as possible,

GOLD AND 75K BENEFITS INCLUDE:

» Unlimited complimentary upgrades

» Express security lines

» Initiation fee waived for Alaska Lounge
membership

» Bonus Flight Miles

¢ One complimentary alcoholic beverage per flight

ELITE STATUS LEVEL

MILES/YEAR:
MVP 20,000
MVP Gold 40,000

MVP Gold 75K 75,000

Start every trip at

alaskaair.com.
ON ALASKAAIR.COM, YOU CAN:

o Always find the lowest fares, guaranteed
« Plan and book your flight, car and hotel
» Purchase, change or cancel, and redeem miles
» Check in and print boarding passes
o View Mileage Plan activity and access
My Account
» Print your baggage tags at home

Our app keeps you mobile
on any device,

Several mobile options to keep you moving when
you're on the go: iPhone, Android, Windows Phone
and our mobile website at m.alaskaair.com.

« Find and book flights

e Check in from your phone

¢ No more paper—use your mobile boarding pass
» Access Mileage Plan™ information

» View and change seats

MOEILE DEALS
Text ALASKA to 44227 to receive text alerts on our
deals and offers.

Message and data rates may apply. Maximum of four messages per month.

Text HELP to 44227 for help. Text STOP to 44227 to opt out.
Terms and Conditions ot http://bit.ly/thUeTdd.

Alaska Lounge
Become an Alaska Lounge member or purchase

a One-Day pass for access to our award-winning
airport club rooms. Enjoy complimentary snacks
and adult beverages, private workstations, free
Wi-Fi and our personalized service.

FLYER GUIDE

Sign up for the

information.

t’s be social.

t with

ebook,

Twitter and

Instagram.
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The menu card

in your seatback
pocket displays
all our food and
beverage options.
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Enjoy a drink

Refreshing selections, for free or for purchase.

COMPLIMENTARY BEVERAGES

Sodas

Coca-Cola

Coke Zero

Diet Coke

Sprite

Sprite Zero
Seagram’s Ginger Ale
Seagram’s Seltzer
Seagram’s Tonic

Coffee
Proudly serving Starbucks®
Pike Place® Roast

PREMIUM WINE

Canoe Ridge USD $7
Exploration

Red Blend

Canoe Ridge USD $7
Exploration
Pinot Gris

LIQUOR

Craft USD §7

Sun Liquor Vodka

Sun Liquor Gin

Sun Liquor Rum

Crater Lake Hazelnut
Espresso Vodka

First Class

Other

Bottled Water

Orange Juice

Tomato Juice

Cranberry Juice

Apple Juice

Our special blend of Passion, Orange and Guava
(on flights to Hawai'i)

Bloody Mary Mix

Tazo® Awake® black tea

Tazo® Sweet Orange hot herbal tea (caffeine-free)

BEER

Premium Beer USD $7

Alaskan Amber

Alaskan Icy Bay IPA

Corona (to/from Mexico)

Kona Longboard Island Lager (to/from Hawai)
Imperial (to/from Costa Rica)

Domestic Beer USD $6
Miller Lite
Budweiser

Classic USD 37

Sauza Tequila

Dewar’s White Label Scotch
Jack Daniel’s Black Label
Crown Royal

Courvoisier Cognac

Baileys Irish Cream

Customers seated in First Class are always treated to our special brand of customer
service. Enjoy our distinctive menus, a dedicated flight attendant, a convenient lavatory
and complimentary use of an Inflight Entertainment Tablet when available.

Chateau Ste. Michelle

Indian Wells

Chardonnay

Washington

An appealing tropical-fruit
character; ripe pineapple and
butter-scotch flavors.

1
]

'

Chateau Ste. Michelle

Indian Wells

Cabernet Sauvignon
Washington

A ripe, jammy style with
dark-fruit aromas and
flavors; Syrah adds richness.

Beverage service may vary due to time of day and flight-segment time limitations. ltems limited and
based on availability. Individuals must be 21 years or older fo c

alcoholic b ges. Government

warning: According to the Surgeon General, women should not drink alcoholic beverages during pregnancy.
Consumption of alcoholic beverages impairs your ability to drive a car or operate machinery, and may couse
health problems. Pike Place is o registered trodemark of The Fike Place Market PDA, used under license.
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Watch movies and

TV

Laugh, cry, or both—all on your own device.

Power up your device with the latest hits.

Nearly every flight offers Alaska Beyond™ Entertainment, which allows you to watch more than 70 premium
movies, 80+ TV shows and 80+ free video shorts on your own device. Movie and TV prices start at $1.99.

MORE THAN 70 TOP MOVIES, INCLUDING:

steve jobs|

.

Steve Jobs
R; 2:05

The Martian
PG-13; 2:24*

NEARLY 90 FREE TITLES, INCLUDING:

Black Mass
R; 2:02

How to get
started:

See the Amenities
card in your
seatback pocket

or get instructions

at loadplayer.com.

The Intern
PG-13; 2:01

- i
.1 BEAGH L.
ALH o2 &
NatGeo's Band in Seattle
=] Most Amazing Funky 2 Death
Photos
Buying the Cake Boss Shaolin
Beach Kid Crush and Kung Fu
Island Hoppers Carnival
FEATURED £ NATIONAL
CONTENT PARTNERS: B0 GEOGRAPHIC
CHANNEL

Rent a preloaded tablet
and get watching.

On longer flights, you can rent an Inflight
Entertainment Tablet that includes more than
30 hit movies and 20 TV shows—including new
movies you can’t get anywhere else. Also enjoy
music, Xbox games and digital magazines.

*also available with English subtitles; fedited

Go online

Gogo® Inflight Internet is available on nearly
all our 737s, including all aircraft flying
transcontinental routes.

» Check email and access social media sites
« Enjoy free access to alaskaair.com

» Visit your favorite sites

TOP MOVIES AVAILABLE ON THE TABLET:

Tablets are free
in First Class, and
available to rent
for $8-510,
depending on

flight length.

Spectre The The Our Brand

PG-13% Martian Peanuts s Crisis

2:20%* PG-13; Movie RY; 1:47%
2:24* G; 1:28*

In the air or on the ground, visit gogoair.com for
flexible pricing options.

* Gogo Inflight Internet is not available on flights ta/from Hawai'i or when
aircraft are flying over Mexico.

FLYER GUIDE AS




Where we fly

100+ destinations and counting.

U.S., Canada, Mexico
and Central America

Alaska Airlines is proud to serve more
than 100 destinations throughout the
United States, Canada, Mexico and
Central America. On routes that require
a connection to one of our partners,
we strive to make your journey as easy
as possible by taking care of your bag
transfer and providing assistance at
any stage of your journey.

UPCOMING NEW SERVICE

Route Service Begins
Portland-Kansas City Feb. 18, 2016
Portland-Minneapolis Feb. 18, 2016
Portland-Omaha Feb. 18, 2016
Orange County-Reno Mar. 16, 2016

Orange County-Santa Rosa Mar. 16, 2016

LEGEND

— Alaska

— American Airlines

— Delta Air Lines
Some Alaska To Ancharags
e = Ta Bellingham
Airlines service To Seattie

operated by e
Horizon Air or

SkyWest Airlines.

Some routes
shown operate
seasonally.
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Some routes
shown operate
seasonally.

t Dutch Harbor-
Anchorage
service
operated by
PenAir.

AB

Where we fly

Alaska

Barrow

N Kotzebue P"-"-"h“ Bay
Nome

.

Bethal Fairbanks
To Chicoga
Dillingham,
To Adok
H - To Las Vegas
O"Dutch Harbor' King Sesson oy N
Kodiak
Adak
. e
o Outeh Harbar Gustavus/ :
N lann, Glacier Bay B, 4, i)
To Kona
Ta Hanoluls it
y Petersburg
To Kahulwi, Moui
To Portiand Wrangell
Ketchikan o
To Los Angeles
To Seattle

AIRLINE PARTNERS

Make easy connections
throughout Alaska with our
partner airlines.

Unelaklowt . Anlgk
= . McGrath

ANCHORAGE

31 Gaarge
Cruten Harl

\‘ng Salmen
Difingham
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Our service and operations

Alaska maintains a fleet of more than 140 Boeing aircraft. Our newest, the 737-900ER, features
custom-designed Recaro seats and the Boeing Sky Interior, with sculpted overhead bins and

lighting designed to provide a more spacious cabin environment.

Alaska’s 737 fleet

B737-900/900ER

Seats: 16 First class / 165 Main cabin
B737-800

Seats: 16 First class / 147 Main cabin
B737-700

Seats: 12 First class/ 112 Main cabin

Alaska’s regional fleet

- '- —-

Alsis

Bombardier Q400 Operated by Horizon Air
Seats: 76 Main cabin

Our baggage service
guarantee

We're proud to offer a baggage service guarantee.
If your bags are not at baggage claim within 20
minutes of your plane parking at the gate, you're
entitled to a $25 Discount Code for use on a future
Alaska Airlines or Horizon Air flight, or 2,500 Alaska
Airlines Mileage Plan bonus miles. If we don’t meet
our 20-minute guarantee, simply see an Alaska
Airlines or Horizon Air Customer Service Agent in
the baggage claim area for your voucher.
¢ One voucher per qualified passenger, for one or
more checked bags.
« Restrictions apply. See alaskaair.com for details.

How are we doing?

We have an easy way for you to provide instant
feedback on your travel experience with Alaska.

At any point in your journey, visit alaskalistens.com
from any device to take a fast, two-minute survey—
even inflight, where access to alaskalistens.com

is free if your flight offers Inflight Internet. Your
responses enable us to provide feedback directly

to employees you interact with. Give it a try at
alaskalistens.com.

-
ENE 0 rrrrrrrrrr‘.,( EEREENER

4

B737-400
Seats: 12 First class/ 132 Main cabin

B737-400C
Seats: 72 Main cabin

B737-400F
All cargo

ﬁbﬂ&v—i —

Embraer 175 Operated by SkyWest Airlines
Seats: 12 First class/ 64 Main cabin

Bombardier CRJ-700 Operated by SkyWest Airlines
Seats: 70 Main cabin

A su servicio

Alaska Airlines tiene el orgullo de ser la compafifa

de bandera extranjera mds grande que presta ser-

vicios con destino a México. Por eso, hemos asu-

mido el compromiso de cumplir nuestra promesa

de proporcionar a nuestros apreciados clientes

hispanohablantes una experiencia excepcional que,

a la vez, sea segura, confiable y llegue a ellos con

un servicio genuino y atento. Para atenderle mejor,

nuestros productos y servicios se encuentran dis-

ponibles en espafiol a través de:

¢ Centros de atencidn telefénica de Reservaciones
y de Atencidn al Cliente

» Quioscos de registro del aeropuerto
alaskaair.com/espafiol

» El editorial mensual del director ejecutivo quese
encuentra al inicio de esta revista

» Informacién sobre las salas de conexidn en la
pagina Ao

» Informacién sobre formularios aduaneros e inmi-
gratorios en la pagina A1l

Asimismo, en el aeropuerto o una vez a bordo,
nuestros empleados hispanohablantes con gusto le
brindaran ayuda. Simplemente dirijase a nuestros
empleados sonrientes y cordiales que llevan nues-
tras exclusivas identificaciones con la leyenda.

“A su servicio.”

FLYER GUIDE

— .
- #h
CONTACT US

Customer care:
800.654.5669
(Mileage Plan,
Web Support,
Customer Care)

Toll-free reservations
Within the U.S.

and Canada:
800.Alaskaair
(800.252.7522)

(TTY 800.682.2221)

En Espafiol:
800.858.5525
From Mexico:
001.800.252.7522

Alaska Airlines
Vacations:
800.468.2248

A9




A quick guide
to help you
make easier

connections.
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A CONCOURSE
Ravn Alaska

Airport terminal maps

ANC

Anchorage International Airport

B CONCOURSE
Deolta Air Lines

L GATES
PanAir Board Room
C CONCOURSE
C-1 Alaska Airlines

Delta Air Lines

< n
C-7
c-8

Alaska Airlines cs

Ticketing & Bag Drop

NORTH TERMINAL

ORD

Chicago O’Hare International Airport

CONCOURSE G
American Aifines

CONCOURSEH & K
American Eagle

American Airlines

CONCOURSEE&F

CONCOURSE L RSE
Alaska Airlines Delta Air Lines

American Alrlines

Alaska Alrlines 2
Ticketing & Bag Dropoff £

TERMINAL 5 [not shown}
Air FrancefKLM
American Airlines (Int'l Arrivals)
British Airways

SEA

Seattle/Tacoma International Airport

== s s The Alrport Transit System [ATS) connects the Main Terminals to the International Terminal

LAX

Los Angeles International Airport

TOM BRADLEY INT'L TERMINAL Alsska Alrlines

British Airways Korean Air 2 P
Cathay Pacific  LAN (Some Mexico Arrivals)
Emirates Qantas
REMOTE TERMINAL TERMINAL 3
Amaerican Eagle®
TERMINAL 2

Ajr France/KLM

TERMINAL 4
American Airfines®
Qantas A |55k /HoriZON
Ticketing & Ba| L]
TERMINAL 5 ickating & MpQrosd

Dolta Air Lines -

:;n;:!.‘ﬂ-hw“ﬁ :::’.
e " e TERMINAL 6
Alaska Airlines Board Room
Airk nd Amaerican Eagle i

*Shuttle bue departs from Gats 654 for A

DFW

Dallas/Fort Worth International Airport

TERMINAL A
American Airlines

TERMINALC

American Airlines

» TERMINALE

TERMINAL B - \ Alaska Airlines
American Eagle x

Delta Air Lines
TERMINAL D
AsroMexico
Amaerican Airlines
British Afrways
Emirates
KLMm
Korean Air
Qantas
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/Ti:llh‘aﬁ & Bag Dropoff
’

S CATES
Alaska Airlines  Emimtes
Air France KLM  lcelandair CONCOURSE C N GATES
British Airweys  Korean Air Aaska Airlines Alaska Airlines
Deita Alr Lines CONCOURSE B ) :
_____ 3 N3 NE N7
NE
s “u NS
~ NID
N
< s N14 NI2
a2 o
AT3
CONCOURSE A CONCOURSE D
s ke Alnes Alaska Fidines Alaske Airfines
merican Airlines .
Ticketing & Bag Drop
= = = = Satellite Transit System connecting the N, C, 5, B Gales to the Main Terminal
= = = = Satellite Transit System running betwoen North & Soath end of Main Terminal 5 e e
Portland International Airport
CONCOURSEC
Alaska Airlines
American Airlines
CONCOURSE B or
Alssks Airfines cs
Horizon Air 3 COMCOURSE D
e Dalta Air Lines
A 2:5 (Seattle Shuttls) 813 5 cz
Asn -
CONCOURSE A
Heorizon Air
<>
Alaska Airlines
Ticketing & Bag Dropoff Board Room
San Francisco International Airport
GATES 60-67
American Airlines
American Eagle
GATES 40-48

Alaska/Horizon Ticketing & 3ag Dropoff,
\ Delta Alir Lines

INT'L TERMINAL 20,22, 24
GATES A1-A12
Alaska Airlines
Alr France/KLM
British Airways
Cathay Pacific
Emirates
Kaorean Air

GATES 20-36

Alaska Airlines

Alasks Airlines Mexico flights arrive st the International Terminal.
Flights to Canada and Mexico depart from Domestic Terminal 1.

SAN

San Diego International Airport

TERMINAL 2
American Eagle

2z INTERNATIONAL
GATES 4; 4

M X

13

21 20

Alaska Airlines

Alaska Airlines
Ticketing & Bag Dropoff

DOMESTIC TERMINAL 1

Board Room

TERMINAL1
Alaska Airlines

COMMUTER TERMINAL



Customs and immigration

Customs and Immigration forms are distributed
by flight attendants during your flight. Prior to
landing, complete all forms that pertain to you,
following the tips below. Completed forms are
presented immediately upon entering the
International Arrivals building.

TO THE UNITED STATES
U.S. CUSTOMS DECLARATION

Who must complete this form?
All travelers

Helpful tips

» One form per person or one per family
(family defines those in the same household
who are related by blood, marriage, domestic
relationship, or adoption)

» Lines 5, 6—1If not using a passport, leave these
lines blank

+ Line g—Enter “AS” for Alaska Airlines

e Sign at the “X”

TO CANADA

Flight Attendants distribute a combined Customs
and Immigration form during your flight. Prior

to landing in Canada, complete this form, which
includes easy-to-follow instructions. Completed
forms are presented immediately upon entering the
International Arrivals building.

TO MEXICO
MEXICO CUSTOMS DECLARATION

Who must complete this form?
All travelers

Helpful tips

s One form per person or one per family with
same address

» Section 6—1It is not necessary to declare
medicine for your personal use

FMM
Who must complete this form?
All travelers except citizens of Mexico

FEM FOR MEXICAN NATIONALS
Who must complete this form?
Citizens of Mexico

MEXICO STATE CODES: (CODE City, State)

COL Manzanille, Colima

Mazatidn, Sinaloa

Mexico City,

Distrito Federal

MNAY Nuevo Vallarta, Bucerias
and north, Nayarit

ROO Cancin, Quintana Roo
JAL Guadalajara, Mismaloya SIN
and Puerto Vallarto, Jalisco  D.F.
GRO Ixtapa and Zihuatanejo,
Guerrero
BCS Loreto, La Paz, Los Cabos,
and San Jose,
Baja California Sur

Las formas de Aduana y Migracion son distribuidas
por los sobrecargos durante el vuelo. Antes del
aterrizaje en su destino final complete las formas
correspondientes usando las indicaciones que se
porporcionan a continuaciéon, Las formas comple-
tas seran presentadas en la Terminal Internacional.

DECLARACION DE ADUANA

¢/Quién debe completar esta forma?
Todos los pasajeros

Datos de ayuda

» Una forma por persona o por familia con la
misma direccién

» Linea 5, 6—Si no tiene pasaporte, deje esta
seccidén en blanco

¢ Linea g—Use “

+ Firme enla “X”

” para Alaska Airlines

Los Sobrecargos distribuyen una forma combinada
para aduana y migracién. Antes de aterrizar en
Canada, llene esta forma que incluye instrucciones
faciles de seguir. Las formas completas seran
presentadas inmediatamente al entrar al edificio
de la Terminal Internacional.

DECLARACION DE ADUANA

¢/Quién debe completar esta forma?
Todos los pasajeros.

Datos de ayuda

» Una forma por persona o por familia con la
misma direccién

» Seccion 6—No es necesario declarar sus
medicamentos de uso personal

FMM

c;Quién debe completar esta forma?
Todos los viajeros, excepto los ciudadanos
de México

FEM PARA MEXICANOS

c;Quién debe completar esta forma?
Ciudadanos de México (Aun siendo residentes
permanentes de EE.UU.)

Datos de ayuda
+ Complete una forma por persona.
No olvide firmarla.
» Seleccione la opcién “Entrada a México”.
e En lalinea 5 escriba el tipo y niimero del
documento que usara como identificacion.

FLYER GUIDE

Please use all
capital letters with
blue or black ink.

Por favor use letra
mayuscula en tinta

azul o negra.

A1l




The Federal
Aviation
Administration
(FAA) and

Alaska Airlines
have set these
rules and
regulations to
assure your safety
and comfort.

A12

Your safety and comfort

SEATS

» Your seat belt must be fastened whenever the
“FASTEN SEAT BELT” sign is illuminated. Keep
your seat belt fastened at all other times in case
of undetectable clear-air turbulence.

« Seatbacks and tray tables must be in the upright,
locked position during taxi, takeoff and landing,

o Child-restraint devices must bear the FAA
approval sticker.

» Seat-belt extension use is not allowed in exit
rows for the safety of all passengers due to the
possibility of entanglement by the extensions.

CARRY-ONS

¢ All carry-on baggage must be stowed under a
seat or in an enclosed overhead bin upon board-
ing and prior to landing, as directed.

« Please use caution when opening an overhead
bin, as items may have shifted.

e Prior to takeoff and landing, service items pro-
vided by Alaska Airlines must be picked up or
properly stowed under the seat in front of you,
in carry-on luggage that is properly stowed or in
an overhead bin.

LAVATORY

« Customers are requested to use the lavatory in
their assigned cabin and are required to do so on
inbound international flights; exceptions may be
made for customers with special needs.

CREW SAFETY

« Interference with crew members’ (including
flight attendants’) duties is a violation of federal
law. Under federal law, no person may assault,
threaten, intimidate or interfere with crew mem-
bers in the performance of their duties aboard
an aircraft under operation. Penalties for crew
interference include fines up to $11,000, impris-
onment or both, An incident report may be filed
with the FAA regarding a customer’s behavior.

USING YOUR DEVICES

We know use of your electronic devices is import-

ant, and we've adjusted our procedures to give you
more time with those devices.

Allowed on the ground and in the air

s Laptops (must be stowed for
taxi/takeoff/landing)

» Tablets/smartphones (Airplane Mode after
door closure)

= Wireless mouse/keyboard

» e-readers

» Media/CD/DVD players

» Noise-canceling headphones

» Cellphones (prior to door closure only)

FEBRUARY 2016 ALASKA BEYOND

DEVICES

During taxi, takeoff and landing, portable elec-
tronic devices and headphones may be used.
Larger electronic devices such as laptops must
be stowed during taxi, takeoff and landing.
Cellphones may be used while the boarding door
is open until advised by your flight attendant
that cell service must be turned off. Upon land-
ing, your flight attendant will advise when cell
service can be enabled.

During flight, electronic voice communications of
any kind (e.g., cell/VoIP calls) are prohibited.
Headphones must be worn when using elec-
tronic devices such as personal music players,
Inflight Entertainment Tablets, etc.

PETS

Pets must remain in carrier for entire flight.
Carrier must be stowed for taxi, takeoff
and landing.

ALCOHOL AND TOBACCO

Alcohol may not be consumed aboard an aircraft
unless it has been provided by a flight attendant.
No alcohol may be served to any person who
appears to be intoxicated, or who is under 21
years of age.

Smoking, chewing tobacco and electronic
cigarette use are not permitted on any Alaska
Airlines flight.

OTHER PROHIBITED ITEMS

Alaska Airlines prohibits the use of items that
do not meet FAA Regulations or Company
regulations. This includes the use of seat-belt
extensions not provided by Alaska Airlines,
devices that restrict the recline of seats,
self-heating meals or beverages, air filters
placed on overhead vents and personal air-
purifying devices.

Not allowed during flight

Voice calls of any kind, including VoIP
Devices with cell service enabled
AM/FM radios or TVs

Personal air purifiers

Remote-control toys

Electronic cigarettes



CostaRica

9-Day Tour $1095

Volcanoes, Rainforests and
Beaches. All Meals Included.
Day by Day Itinerary

Day 1. Your adventure begins!
Enjoy two nights in San Jos¢.
Day 2. To Pods Volcano. Hike
Escalonia Cloud Forest Trail.
Day 3. Visit Sarchi. Continue
to Fortuna for a two night stay.
Day 4. Rio Frio cruise. Enjoy
a soak in volcanic hot springs.
Day 5

View majestic Arenal Volcano.
Two night stay at beach resort.

. Hike Hanging Bridges.

Day 6. Enjoy resort at leisure.
Day 7. Tarcoles River cruise.
Day 8. Manuel Antonio Park
with an aerial tram adventure.
Day 9. Return with wonderful
memories—jHasta la vista!
Full Tour at Caravan.com

Join the smart shoppers
and experienced travelers.

Plastic Ingectlon Molding

Arenal Volcano

Turtle
National "10f SPrinGS s Rio Frio cmrse Atiantic
Park Fortuna Ocean
Bridges Coffee Tour
Guanacaste Pods
Volcano .
- Modern CAD CAM -
Mnnte:tri:l,: San José - 15 ton to 2,000 ton -
Coope Manuel - Mold Flow Analysis -
Fagific p ‘ Antonio - Prototypes/Models
Ocean  larcoles River Cruise Park within 2 weeks -

= Full Engineering
and QC Staff -
- No Job Too Small -
- Welcome Existing

#Daystop @ Overnight @Two Nights

Guided Tours Since 1952 +tax & fees

Guatemala, Tikal 10days $1295 Jobs to Quote -

* Costa Rica 9days $1095 - Hot Stamping -

Panama & Canal  8days $1195 ) c;;‘;':;‘::":;::’:fl;ly i

Nova Scotia, PE.I. 10days $1395

Canadian Rockies 9days $1595 Our firm is seeking new projects!

Grand Canyon 8days $1395 We are willing fo amarlize tooling over

California Coast ~ 8days $1395 e

Mount Rushmore 8 days $1295 Nominal terms for parls is net 60.

New England 8days $1295 We offer the best prices

&6 Brilliant, Affordable Pricing %9 and great service!

Arthur Frommer, Travel Editor

Free 28-Page Brochure N I m

Caravan.com 1-800-Caravan
el THE TOTAL (608) 462-5066

roy, MANUFACTURING {.x:(608) 462-8950

WWW.NTMUSA.COM SO LEVICIN ntm@centurytel.net

BBIC

BELLADONNA BREAST
IMAGING CENTER

Call for your appointment today

(425) 974-1044 - WWW.BBIC.COM
BELLEVUE WASHINGTON

Puzzle on page 190.
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l I l I Puzzles © 2016 Penny Press, Inc. m*
S D O K www.PennyDellPuzzles.com m

Complete each sudoku grid by placing a number in each box so that each row,

column and small nine-box square contains the numbers one to nine exactly once.
Solutions are on page 165.

What Happens DifFrFicuLTy: EAsY
When You Mix 117
Danger With D_esire? 8 4 5

w

‘ ‘1_ : 0 ‘_. ne _.
! " IOSS; ’y [
. M ':‘u— 3 4

DiFricuLtY: MEDIUM
z
@ SERIES

2 7

Find out when you meet the elite team
of rugged private investigators in

the sultry new series from the 1 2 6

New York Times bestselling author.

“Gripping romantic
tension and 1]2 4 7

pulse-pounding F 4 4 (&)
suspense.”

—USAToday.com 4 9 8 2

on Against The Sky

meri lish
”ﬂﬂ{mmaninnuthm g @KatMartinAuthor @ 6 4

On Sale Now
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TOP RESTAURANT FAVORITES IN:
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WORD GAMES

By The Numbers

ACROSS

1

5

9
13
18
19
20
22
23
25
26
27
28
29
3
33
34
35
36
37
38
41
44
45
47
48
49
50
51
52
53
57
58
61
62
63
64
65
66
67
68
n
72
74
75
76
77
78
79
80
82
83
84
85
86
88
89
90
91
95
99
100
101
102
103
105

Instance
Site in India
Lip
Qdd job
____Peak, New Mexico
Slave Scott
Modify
MNimbi
Indirectly
Kick or name
Inert gas
Pipe joint
Point

The press
Solutions
MNomadic group
Certain MDs
Brew
Burn an aromatic gum
Wine cellar
Kin: abbr.
Italian herb
MNarrow board
MNorthern Ireland seaport
Arizona river
Augury
Police-team acronym
___publica
More secure
Actress Ullmann
Musical designation
Dictionary listing
Encroach
Rear
Suitable
Carols
Nemo's creator
Tendon
Qut of practice
Lend-____ Act
Minor exhibition
Earth tone
Intuition
Church spire
Takes on cargo
Water tester
Bellow
Rend
Winged
Resources
Fertilizer
Streisand role
Peculiar
Coal scuttles
Mot poetry
Large cask
MNuclear-reactor part
Dry white wine
Atypical
Ingrained habit
Quarry, e.g.
Needlefish
Venerate

___ Were the Days"
Excellent
Ravi's instrument

.28

106 Rooms in a hacienda
107 Eggon

108 Novelist Hunter
109 Scoundrels

10 Encircling highway
111 Not once, to a poet
112 Soften

DOWN

Short surplice

Wan

Starts back

Pitcher handle

Hold closely
Goto____(retire)
Tony-winning musical
Include

0~ v B wWN g

L'<)

Flavors
Referred casually
Rubberneck

-y =i
N oo O

Denomination
Pure

[
aow

Deer

15
16
17
21
24
29
30
32
33
36
37
38
39
40
41
42
43
44
46
47
49
51
54

Pond growth

Cheer

Feudal laborer

Go over lines

Live

Basin for holy water
Begrudge

Farm wagon
Shrub-covered expanse
Lumps of snow
Minotaur’s land
Extra person

On guard

Contrary gardener?
Roll of fabric
Mideastern ruler
__ Adventist

John Paul II's Guard
Uneven

Bay of Bengal feeder
Black Panther Bobby
Net

Medicate

55
56
59
60
62
64
65
66
67
68
69
70
n
72
73
78
80
81
82
83
85
87
88

Dissonant
Dressed to the ___
Hawk, e.g.
Brazilian star et al.
Amendment
Chagrined

Rope fiber
Weighing device
Elsa and Leo
Sleep noisily
Australian gem
Lean and limber
Norse king
Interns, e.g.
Cancel

Singer Braxton
Cross

Nuptial

Chess action

Bed covering
Sharpeners

Most unusual
More high-strung

89 Atoll material
90 Boa
91 Mournful song
92 Desert plant
93 Of birth
94 Council of
95 Long band
96 Ernie’s wife
97 Sheep shelter
98 Ishmael's captain
99 Muck
103 Frivolity
104 Sleep phase: abbr.

SOLUTION ON PAGE 187.

[PennyPress|”

Puzzle © 2016 Penny Press, Inc.
www.PennyDellPuzzles.com
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YOUR DINING
DESTINATION

FIRST CLASS SERVICE
AWAITS YOUR ARRIVAL

Enjoy a culinary trip around the world at Muckleshoot Casino with eight tantalizing dining options! Fly in and
experience our endless buffet offerings, from a Mongolian Grill to a savory carving station, at Spice Bay Buffet®.
Relish international cuisine at Asian Restaurant “8" or feast on a mouth-watering steak at Coyaba Grill,
and don’t forget to save room for dessert at our Sweet Shoppe! Sit back, relax and enjoy an elevated
culinary experience, only at Muckleshoot Casino, the Biggest and Best in the Northwest.

$10 FOOD CREDIT | $10 IN FREE PLAY

Code: AA10FC16 | VALID: February 1, 2016 - December 31, 2016 Code: AA10OFP16 | VALID: February 1, 2016 - December 31, 2016

Present your airline ticket stub (paper or electronic) or bring in this ad to the Players Club for your Free Play or Food Credit offers!

*Limit one food credit and one Free Play redemption per guest in 2016. Must be or become a Players Club member to participate. Membership is free! Must have flown between January 1, 2016 through December 31, 2016 to receive offer. Offer expires
Dacember 31, 2016. No discounts on promotional offerings and holidays. Free Play may not be available on all machines. For Frea Play limitations, rules and details see Players Club. Promotions are subject to change without notice. Management reserves all rights.

20 minutes from SEA-TAC International Airport M U C K L E s H o OT

I-5 South to WA 18 East * Auburn Way Enumclaw Exit C A S | N 0

BRI oo eencnnsion: IT'S ALL ABOUT YOU




PHOTO PAGE

A climber rappels across the opening of Wilson Arch near Moab, Utah.

Photo by Whit Richardson / TandemStock.com
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GMIC 2187 G BUICK
- e 800-986-8000

6901 E. Sprague Ave.
WHERE FRIENDS MEET = _J Spokane Valley, WA. 99212

* The definition of hassle free buying is the customers choice
1ASSLE FREE BUYING to buy without the hassle of negotiating.




orofound
satistaction.

It comes from knowing you've made smart,

thoughtful choices. And it comes from knowing
that you have a plan. A plan designed to
provide for the life you enjoy and for the people
and things that you care about most. Helping
you with your plan, and helping you achieve

satisfaction is what we do.

That is the Laird Norton way.

y

lairdnorton

WEALTH MANAGEMENT

Call us at 800.426.5105 or go to: lairdnortonwm.com

Independent and privately owned since 1967.




