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Anchorage, Alaska
907.563.3822
800.478.3822

Fairbanks, Alaska
907.455.9600

Juneau, Alaska
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Construction Machinery Industrial, LLC

SMART WURKS- Volvo Construction Equipment

Volvo L150G Loader John Cole Bill Frishe

and CEC Screen Plant Equipment Equipment
Palmer Landfill, AK Sales Rep. Sales Rep.
Fairbanks Branch Anchorage Branch

SE _Votvc; EC480D Excavator
Anchorage, AK

DEMAND HIGH QUALITY.
CHOOSE VOLVO.

In the world. Volvo, the best in construction equipment technology.
In Alaska. CMI, the best sales and product support lineup.
In your corner. The winning team.
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SD-0216-NOAPP-RNG-NP-2AFTP_VSIG_PL-NOFTF-NT

The Visa Signature® card benefits described herein are subject to certain restrictions, limitations and exclusions. This credit card program is issued and
administered by Bank of America, N.A. Visa and Visa Signature are registered trademarks of Visa International Service Association and are used by the issuer
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Soko!l Blosser Winery, Andrea Johnson Photography

AIRLINES

WIN A TRIP FOR TWO TO OREGON WINE COUNTRY

Oregon Wines Fly Free - and so could you! Oregon’s winemakers look forward to welcoming the lucky winners of two
exceptional weekend getaways. Plus, it's easy to take a taste of Oregon home with you. Alaska Airlines Mileage Plan™
members can check one case of wine for free on domestic flights serving Oregon'’s diverse wine regions. And don‘t
forget to show your boarding pass at more than 300 participating wineries to receive a complimentary tasting.

ENTER TO WIN AT OREGONWINESFLYFREE.ORG
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THIS IS NO
FAIRYTALE

THE'PAYOUTS ARE REAL

WE’RE NOT BIG ON BEDTIME STORIES.
But we are big on payouts. So come join us for huge jackpots, your favorite machines,
friendly dealers and an experience that'll make you feel like, well, a princess.

250 ROOMS & SUITES

1,600+ SLOT MACHINES

37 LIVE TABLE GAMES

14 RESTAURANTS & LOUNGES

NORTHERN EST

X P RESORT & CASINO
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NOW SELLING!

The New
Pioneer Sqt

GRIDIRON

589 OCCIDENTAL

Contemporary homes with historic roots

Gridiron: Well-positioned next door to the future Stadium Plaza park on the
Seattle Waterfront and in Seattle’s Pioneer Square, home to iconic heritage
architecture, a vibrant arts culture, and excellent restaurants and shopping.
Sheathed in glass, atop the historic Seattle Plumbing Building, the brand new
Gridiron condos are built with 21st century concrete and steel construction.
i Designed with clean lines and high-end
finishes, these homes complement their
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Call today for more info and VIP priority.

o Gridiron Sales Center
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Prices subject to change without notice. @

New Condos from $469,900
589 Occidental Ave S

GRIDIRONCONDOS.COM

Visit Our Sales Center at
510 Occidental Ave S
Seattle, WA 98104

Open Daily 11:00-5:00
206.258.8315



SEPTEMBER 2016

DEPARTMENTS

S

14

15

18

134

141

143

153

155

172

174

176

Spirit of Alaska

A message from Alaska Airlines

CEO Brad Tilden.

What’s New
News from Alaska Airlines.

People Behind the Spirit

Puerto Vallarta Station Manager

Antonio Alvarado.
By Paul Frichtl

Journal

Notes on life around the
Alaska Airlines route system.
Edited by Ben Raker

Mileage Plan Adventures
Intriguing Iceland.
By David Armstrong
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Connect with our advertisers.

Consumer Focus
Dinner Delivered.

By Jaceb Uitti
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Your overview of the Alaska
experience.
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Macklemore

The Seattle hip-hop star goes
global while staying true to his
Northwest roots. By Albert Rodriguez

NFL Spotlight

On the road to the Super Bowl,
expect the unexpected.

By Gregg Bell

Leading the Way

UW President Ana Mari Cauce:
Aim high and make a difference.
By Candace Dempsey

World Studies

International higher education
helps to shape a global workforce.
By Stuart Glascock

Teeing it up on the finest
holes in Hawai‘i.
By Ken Van Vechten

SPECIAL SECTION: MEXICO

100 Heart of Jalisco

110

Authentic experiences in
Guadalajara.
By Alex Pulaski

Exploring the Yucatdn

Sites, rituals and cuisine unite
ancient Maya and modern cultures.
By Jill K. Robinson

CovER: Seattle rapper Macklemore; see profile starting on page 50. Photo by Zoe Rain
Photography. CONTENTS: Boating in the Yucatdn's Sian Ka'an Biosphere Reserve; see
“Exploring the Yucatdn,” page 110. The Seattle Seahawks and quarterback Russell Wilson
look to lead the NFC West; see “NFL Spotlight,” page 60.
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"STEAK HOUSES

The Ultimate Steak Experience!

Metropolitan Grill Manny’s

SEATTLE, WA MINNEAPOLIS, MN
206.624.3287 612.339.9900

RingSide
Steakhouse

PORTLAND, OR CHARLESTON, SC
503.223.1513 843.266.4222

11l Forks
DALLAS, TX

NEW YORK, NY
972.267.1776 212.297.9177

Benjamin Steak House

PALM BEACH GARDENS, FL

561.630.3660 - il
e McKendrick’s
Gene & Georgetti Steak House

ATLANTA, GA
CHICAGO, IL <
312.527.3718 770.818.6346

Steak House Malone’s

INDIANAPOLIS, N 859.995.6500

317.635.0636

DENVER, CO
303-399-5353

INDEPENDENTLY OWNED & OPERATED
: wWﬂ_r.GreatSte‘akb‘fNA.coin :
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Spirit of Alaska

Helping kids win
I'd like to share the story of a little girl. This little girl
was born in Cuba. When she was only 3 years old, her

family was forced to flee to the U.S,, giving up every-
thing—including her father’s career as an education

leader. Her mom and dad took jobs in a Miami shoe
factory. From a humble, new beginning far from
home, her parents put education for their children
above all else.

This little girl’s story isn’t that different from those
of many working-class families in our country
today. And it is very close to home for families
living in many of the cities in which Alaska flies,
especially here on the West
Coast.

Our kids’ opportunities and
future lives are directly
related to how much
education they receive and
how good that education is.
Health, wellness, happiness,
standard of living and much
more all directly correlate
with education. We often
hear the word inequity
applied to social issues, and
to education, in particular.
What does that really mean?
I think, simply put, that when one person doesn’t
receive the same quality of education as another,
there is inequality, and that inequity often continues
throughout their entire life. If we really want to do
something to help the next generation get off on the
right foot, we need to come together and make our
schools as good as they can possibly be.

At Alaska, we’re getting involved and trying to make
a difference. But this is a big challenge, and if we’re
going to move the needle, it's going to take us all.

Businesses, particularly those in the growing
technology field, depend on our schools to give

us future employees. The need for students with a
good grasp of STEM (science, technology, engineer-
ing and math) is particularly important, yet not all
schools are equal in offering the curriculum needed
to meet that demand or, even more basic, to keep
kids in school.

In the states of Alaska and Washington, about
one of every four kids fails to graduate from high

In the state of Alaska, the airline flies students
from rural areas to attend STEM workshops at
the University of Alaska Anchorage.

school. In California, that number is only slightly
better. In Oregon, it’s worse. And these figures are
far more dismal for some demographic groups.
What’s more, studies show that between 50 and
70 percent of all future job openings will require
some postsecondary education, yet only about
one-third of Washington’s students are obtaining
a postsecondary degree or credential.

The bottom line is that
today’s system is not
serving a lot of our kids
the way it should.

We’ll all be better off, and
kids will be way better

off, if we fix this situation.
Education leads to vibrant
economies, where lots of
folks benefit and, in turn,
invest in their communities.
So we have a vested
interest in making the
system better. Admittedly,
these are investments that
do have a long payback period, but the returns are
massive, and if we fix our system, the changes will
benefit us for many years.

ANSEP

COURTESY:

Many organizations have come to the table to
help. There are business organizations, education-
advocacy groups, private foundations, parent-
teacher organizations and private citizens, all trying
to make a difference. As co-chair of the Mayor’s
Education Task Force in Seattle, I am seeing
firsthand the passion of parents and educators
working together, and it gives me a lot of hope.

The fact is that when we work together to focus
on education, it makes a difference for our kids.

It made a big difference in the life of that little

girl I told you about. You may have heard of her.
Her name is Ana Mari Cauce, and she was recently
named president of the University of Washington.

Read more about President Cauce on page 72.

Thanks for joining with us to support education,
and thanks for flying Alaska. —Brad Tilden

ALASKAAIR.COM

Brad Tilden,
Chief Executive
Officer
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Spirit of Alaska

Ayudar a los nifios

a ganar

Me gustaria compartir la historia de una pequefia nifia.
Esta nifia nacié en Cuba. Su familia se vio obligada a
huir a los Estados Unidos cuando ella tenfa sdlo tres
afios, renunciando a todo, incluida la carrera de su padre

como destacado educador, Su madre y su padre
consiguieron trabajo en una fabrica de zapatos en
Miami. Desde un nuevo y humilde comienzo, lejos
de casa, sus padres pusieron la educacién de sus
hijos por sobre todas las cosas.

La historia de esta nifia no es distinta a la de muchas
familias de clase trabajadora en nuestro pais hoy

en dia. Y estd muy cerca a los corazones de familias
que viven en muchas de las ciudades a las que vuela
Alaska, especialmente aqui en la Costa Oeste.

Las oportunidades y el futuro de nuestros hijos es-
tén directamente relacionados con cudnta educacién
reciben y en la calidad de la misma. Salud, bienestar,
felicidad, calidad de vida y mucho mas, todo se rela-
ciona directamente con la educacidn. Muchas veces
escuchamos la palabra “falta de equidad” aplicada

a temas sociales, y a la educacién en particular.
¢Qué significa realmente? Creo, sencillamente, que
cuando una persona no recibe la misma calidad de
educacién que otra, hay falta de equidad, y esa falta
de equidad muchas veces contintia durante todas
sus vidas. Si realmente queremos hacer algo para
ayudar a la préxima generacion a arrancar con el pie
derecho, necesitamos unirnos y hacer posible que
nuestras escuelas sean las mejores.

En Alaska nos estamos involucrando e intentamos
hacer la diferencia. Pero es un gran desafio, y si lo
queremos conseguir, necesitamos el apoyo de todos.

Las empresas, particularmente aquellas en el creci-
ente campo de la tecnologfa, dependen de nuestras
escuelas para formar a sus futuros empleados. La
necesidad de estudiantes con buen conocimiento
en ciencias, tecnologia, ingenieria y matematicas es
particularmente importante, sin embargo no todas
las escuelas ofrecen el mismo curriculum necesario
para cumplir con esas demandas o, atin mads basico,
para mantener a los nifios en la escuela.

En los estados de Alaska y Washington, uno de
cuatro nifios no logra graduarse de la escuela prepa-
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ratoria. En California, este niimero mejora solo un
poco. En Oregén es peor. Y estos nimeros son atin
mas desalentadores en algunos grupos demogré-
ficos. Es mds, estudios demuestran que entre el

50 y 70 por ciento de todos los futuros puestos de
trabajo requeriran algin tipo de educacién supe-
rior a preparatoria, sin embargo sélo un tercio de
los jévenes estudiantes de Washington obtienen
un tftulo universitario o certificado. En resumidas
cuentas el sistema actual no beneficia a muchos de
nuestros chicos como deberia.

Todos estaremos mucho mejor, y los nifios mucho
mas, si arreglamos esta situacion. La educacién

es el motor de las economias dindmicas, donde
mucha gente se beneficia y, a la vez, invierte en sus
comunidades. Por ello tenemos un interés personal
en mejorar el sistema. Lo cierto es, que son inver-
siones con un largo periodo de recuperacion, pero
los beneficios son enormes, y si arreglamos nuestro
sistema, los cambios nos beneficiardn durante
muchos afios.

Muchas organizaciones se han sentado a la mesa
para ayudar, Hay organizaciones comerciales,
grupos de apoyo educativo y fundaciones privadas,
organizaciones de padres y maestros, y ciudadanos
del sector privado, todos intentando hacer una
diferencia. Como co-presidente del Cuerpo Especial
de Educacién del Alcalde en Seattle, soy testigo pre-
sencial de la pasion de los padres y los educadores
que trabajan juntos, y eso me da mucha esperanza.

El hecho es que cuando trabajamos juntos enfo-
cados en la educacidn, hacemos la diferencia para
nuestros nifios. Hizo una gran diferencia en la vida
de esa nifia que les conté hace un momento. Puede
ser que hayan escuchado hablar de ella ... su nombre
es Ana Mari Cauce, y recientemente fue nombrada
presidente de la Universidad de Washington.

Lea mas sobre la Presidente Cauce en la pagina 72.
Gracias por unirse a nosotros para apoyar la edu-
cacidn, y gracias por volar con Alaska. —Brad Tilden



“My Best 10
was a lesson
in how to be
my best for the
rest of my life.”

Be your best.
Feel strong & vibrant.
Awaken ageless beauty.

Step into our time machine
and roll back the years with
our step-by-step rejuvenation
program. Together with our
experts, you will look and feel
your best in just 10 weeks.

M
Get started today!

1 " Call 1.877.497.6210

Dr. Dedomenico, renowned
cardiovascular surgeon, utilizes
his collective experience,
expertise, and
research in a vast
number of fields to
guide the expert
care in the My Best
10 program.

seattle

magazine

advertisement

SAFFRON LOST 21 LBS &
10 YEARS IN 10 WEEKS

Whether spending my time as content
manager for Allrecipes or indulging in my
hobby of competitive outdoor cooking, most
of my time is dominated by thinking about or
cooking food-competition BBQ, steak, Dutch
oven, chili, and chuck wagon. Although | love
what | do, my life was in conflict. | desired a
fit and healthy lifestyle, but was continually
distracted by my food-focused life. Plus, it
didn’t leave much time for exercise. | felt my
life was out of balance and heading in the
wrong direction.

| was aware of the My Best 10 program,
but thought it was mainly for glamour and not
relevant to me. However, after a friend who
successfully completed the 20/20 LifeStyles

mybest10.com 1.877.497.6210

program suggested that | take a closer look at
My Best 10 as a more holistic approach to my
life, | was intrigued. The rest is history.

My goal was to create a sustainable and
healthy lifestyle that still allowed me to be me.
In particular, this meant competition BBQ and
all the food adventures that accompany it.

What | liked about the scope of the program
was that it covered a lot of areas that |
wouldn't have normally considered. My Best
10 wasn’t just a service that was offered to
you. Rather, it was an adventure and learning
experience that was tailored to me. It wasn't
just a goal to be achieved in 10 weeks. It was
also a lesson in how to stay that way for the
rest of your life.

| think what contributed to my success
was that | went in 100 percent. | cleared my
calendar and did everything asked of me and
more. | gained an understanding of the reasons
behind why, not just following along with the
program. And this wasn't just with developing
a healthy lifestyle. | also learned about the
makeup and body care aspects too.

One of the unexpected benefits—I hadn't
fully appreciate how good it would feel to drop
clothing sizes and buy new clothes!

At the end of the 10 weeks | didn’t go “cold
turkey.” | kept in touch and made sure | had
the support and systems in place to keep
things going. This has contributed to my
ongoing success.

If you're considering the My Best 10
program too, here’s my advice: Don't try to be
someone else. Find out how the program can
help you to be an improved you.

4455 148th Avenue NE, Bellevue, WA
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Only pay for the speed you need...

On time and on budget.

At Lynden, we understand that plans change but deadlines don’t. That's
why we proudly offer our exclusive Dynamic Routing system. Designed
to work around your unigue requirements, Dynamic Routing allows you
to choose the mode of transportation — air, sea or land — to control
the speed of your deliveries so they arrive just as they are needed. With
Lynden you only pay for the speed you need!

lynden.com | 1-888-596-3361
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Hair

Restora

Artistry is what you get when you see Dr.
Brian Goertz. As a board certified hair
transplant surgeon and the founder of Hair
Transplant Seattle, he takes great pride in
his artistry of creating natural hairlines,
achieving amazingly natural results and
helping his patients regain the appearance
they’ve been looking for.

Brian O. Goertz M.D.
Founder of Hair Transplant Seattle

Patients meet directly with Dr. Goertz who
takes a very holistic approach to caring for
his patients. He counsels each individual

on appropriate diet and supplements not
only for their “hair health” but also for their
general well-being and longevity.

Today there are still many misconceptions
about hair transplantation, the results that
can be achieved and the process by which
the procedure is performed. With Dr. Goertz
those misconceptions are gone; people will
only know you've had a hair transplant if
you tell them.

“It is important for today’s patients to
understand that the results that can be
achieved can look completely natural
and amazing when done properly,” says
Dr. Goertz. But patients should not be

| pmmesemn

fooled with promises of new machines or
instruments doing hair transplants. “The
instruments are developed to aid the
doctor,” says Dr. Goertz. “Ultimately, natural
results are achieved by the surgeon who

has the surgical and aesthetic skill to create
results that are completely natural.” When

a hair transplant can pass the scrutiny of a
hair stylist, you know you have a great hair
transplant. “Dr. Goertz has an eye for artistry
in making it look natural, which is why |
refer my clients to him,” says David Cheung,
master designer and owner of MARGIDAVID
SALON in Seattle.

“My goal is to be sure that my work is
completely natural and undetectable,”

says Dr. Goertz. “I recently had a physician
come to me because a mutual patient
finally revealed to him that he’d had a hair
transplant. When that physician realized
that he couldn’t detect the transplanted
hairs, he decided to come in for his hair
transplant. It is a great compliment when a
physician chooses me as the hair transplant
surgeon for themselves and their patients.”

Hair transplantation is not just for men.
Many women also experience hair loss

or are born with a high hairline that can

be treated with hair transplantation. As
difficult as it is for men to lose their hair,
women often suffer in silence experiencing
emotional pain. After all, society tells us
that women are not supposed to lose

their hair. Hair transplantation can make

tion

a dramatic change in a woman’s life. In
some cases, hair transplantation is even
appropriate for children with areas of hair
loss caused by trauma, burns or radiation
treatment. Hair transplantation can also
be performed for eyebrows, sideburns,
mustaches and beards.

Eyebrow Transplantation

Before & After

Whether you are a man, waman or
child, Dr. Goertz is dedicated to creating
results that are so natural that the only
way someone will know you have had a
transplant done is if you tell them.

Visit www.HairTransplantSeattle.com
or Call 1-888-642-4247

11007 Slater Avenue NE
Kirkland, WA 98033




What’s new

In a Newark state of mind

Last month, Alaska Airlines announced a significant expansion in the New York
City area with multiple new routes to Newark Liberty International Airport.
New York has long been a top market for West Coast business and leisure
travelers, but slot controls at New York-area airports have made it difficult for
Alaska to add flights. Efforts by the Federal Aviation Administration and the
Port Authority of New York & New Jersey to increase competition led to the
FAA’s approving the airline’s request to add four additional daily flights. The
new flights will connect Newark with Portland, Oregon, and San Diego,
California, starting in November, and with San Jose, California, starting in
March 2017. Alaska will add a third daily flight to Seattle starting in May 2017.
The additions mark Alaska’s first route to the East Coast from San Jose, and its
third from San Diego, where the airline currently flies to Orlando and Boston.

Seattle hangar has a new
smiling face

Taking advantage of the brilliant Pacific Northwest summer weather,
Alaska has begun painting its largest structure—its 210,000-square-
foot maintenance and engineering complex at Seattle-Tacoma
International Airport. Thousands of Seattle flyers see the hangar
every day, positioned next to the airport’s longest runway. When the
work wraps up this month, the facility will feature a 57-foot rendition
of the iconic Eskimo that graces the tails of Alaska’s fleet.

A midair peek at the Blue Angels

Alaska pilots gave customers a special midair view of the Navy’s elite
Blue Angels last month as they headed to Seattle for the city’s
Seafair festival. Alaska Captain Vincent Budinger and First Officer
Michael Barrett knew the Blue Angels would be flying nearby, and
they were happy to give customers a great view of the rare scene
taking place outside the left windows. Shortly after departing
Anchorage for Seattle, Flight 80’s path approached the flight-
demonstration squadron as the six F/A-18 Hornets were refueling in
the air. “We made announcements to the passengers, and I under-
stand that nearly all of them took turns viewing and photographing
the event,” Budinger said. “After landing, there were plenty of
ear-to-ear grins and excited comments from customers.”

Focus on sustainability

ALASKA AMONG BEST WORKPLACES

FOR WASTE PREVENTION AND RECYCLING

The King County Solid Waste Division in the Puget Sound area named 112
local businesses to its 1oth-annual list of Best Workplaces for Waste Preven-
tion and Recycling. The businesses named to the list have shown “exceptional
commitment to recycling and reducing the amount of waste their company
sends to landfill.” Rhonda Smith, the airline’s commercial properties manager,
gives this advice to other businesses looking to reduce their impact: “Start
small, test out a program, and get a quick win. Find good service providers
that are collaborative and want to make it work for your business. Last, but
not least, any initiative must be important to the leaders of the business, and
they need to vocalize it. Top-down support will help it get off the ground.”
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The people behind the spirit

Personal

connections

STATION MANAGER ANTONIO ALVARADO

Few know Mexico like Antonio Alvarado does:

Los Cabos, Guadalajara, Mexico City, Canctn,
Ixtapa/Zihuatanejo, Manzanillo and, of course,
Puerto Vallarta. He’s the station manager in Puerto
Vallarta—his hometown—but as Alaska’s most
tenured customer service manager, he’s played a
significant role in the development of nearly all

of Alaska’s Mexico operations.

The Puerto Vallarta station itself has been regarded
as one of the best-run stations across the airline’s
entire system for the past two-plus decades,
according to Jeff Butler, vice president of airport
operations and customer service at Alaska.

You might say that airline operations are in
Antonio’s blood. His father spent 31 years as a
cargo agent with Mexicana Airlines. Antonio
attended the International Civil Aviation Training
Center in Mexico City when he was just 16, and at
17, he joined Mexicana and worked as a flight
operations supervisor for 13 years—until Alaska
launched service to Mexico in 1988 and hired
Antonio to open its Puerto Vallarta station.

To say that went well is an understatement.
Antonio quickly became the go-to guy as the airline
expanded its route system in Mexico. He had a
knack for the details, a strong work ethic and a
leadership style that conveyed commitment and
confidence to those he worked with. He’s always
prided himself on providing direct feedback in a
friendly, encouraging way. When someone has a

Volunteer spirit

SUPPORTING ONE ANOTHER

Alaska Airlines Captain Al Brunelle
conceived the Employee Assistance
Fund in 1992 as a way to help fellow
employees who were suffering
financial hardship due to medical or
catastrophic events. The fund is now
an independent nonprofit group made
up of employee volunteers, represent-
ing all divisions of Alaska Airlines. The
funds help fellow employees in need

new initiative, a challenge or just a simple question
about an operation somewhere in Mexico, Antonio
is typically the one they call first.

Few people in Mexico have worked as long in the
airline industry, and in 2014, Antonio was awarded
the 4o0-year Emilio Carranza Medal—the highest
award given by the Mexican government for
outstanding achievements in aviation. He’s active
in his community, as well. For the last three years,
Antonio and his team have supported a local
orphanage, Casa Hogar, visiting the children,
serving breakfast and eating with them. They also
frequently donate basic necessities, such as food,
milk, formula and diapers.

After 28 years with Alaska, Antonio remains based
in Puerto Vallarta, where he and his wife, Julia, are
raising two daughters: 9-year-old Sofia and
6-year-old Juliana. Sofia is already an accomplished
tennis player, like her father; a few months ago,
they both won their divisions in a local tournament.
Antonio says he loves competing. He grew up
playing soccer and basketball, and only more
recently took up tennis, a sport he figures he can
continue to play for many years with his family.

Whether in the community or at work in the
airport, Antonio is the kind of person who connects
with people in a way that is sincere and from

the heart, Butler says. “He is a kind man who
recognizes the human side of every person in all
his interactions.” —Paul Frichtl

pay their bills during difficult times.

One of the EAF’s principal fundraising
events is the popular Alaska Employee
Assistance Fund Charity Golf Tourna-
ment. This summer’s ninth-annual tourna-
ment was the group’s most successful yet,
raising $160,000 for the fund through
ticket sales and sponsorships. Nearly 300
players participated in the event.

ALASKAAIR.COM

Each year,
Alaska Airlines
recognizes
employees, such
as Puerto Vallarta
Station Manager
Antonio Alvarado,
as Legends of
Customer Service,
the airline’s
highest honor.

Horizon Air CEO
and President
Dave Campbell
makes a putt at
the annual EAF
Charity Golf
Tournament.



The six qualities of a
world class Steakhouse.

Chef driven seasonal menus.
House baked breads and desserts.

Six tiers of great steaks ... from USDA Prime
all the way through to Japanese Wagyu.

A "Best of Award of Excellence” from Wine Spectator.

The deepest selection of scotches, bourbons
and other fine liquors.

Service that makes you feel as if you were a guest in my home.

Now that's a world class steakhouse!

| invite you to come experience John Howie Steak.

Wine Spectator

JOHN HOWIE STEAK &ff

BEST OF
AWARD OF
EXCELLENCE

johnhowiesteak.com 425 440 0880 2016
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Dr. Brian McKay

Transformations happen every day at Advanced Cosmetic & Laser
Dentistry in Seattle. People from all over are talking about the
breakthrough methods that promise the smile of your life.

There is a difference when it comes to the dentist you choose.
Experience counts, not just in what you have done but who does
the work. In Seattle, at Advanced Cosmetic & Laser Dentistry we
have the fussiest patients from all over the world plus we feature
unique, luxury surroundings and an attentive and professional
staff. Designed on purpose to meet the needs of our out-of-town
guests. Convenient overnight accommodations arranged for you at
Hotel Sorrento or another of our fine hotels.*

Our total focus is on you. We only treat one patient at a time.
You are pampered from the very start with a limo ride to the
office.* Whether you need Teeth By Tonight Dental Implants or
a Smile Makeover using cosmetic techniques imagine how you'll
feel when you finally get the most beautiful smile you've ever
desired.

Word is spreading about the quality of care and the efficiency
of these dentists. If you've been told it could take months to
complete your care, relax. We can usually accomplish everything
with just a few visits. We reduce your time in the dental chair

Wh y are so many

people flying to
~Seattle to see

. me. . ddvanced .

e Cosmet1(:+---
aSer

Dentlstry

1-877-346-0600

to only what is absolutely necessary. We use advanced sedation
techniques so you don't feel a thing. Folks love it.

Concerned about cost? Be assured with our NEVER PAY AGAIN
policy. If any restoration we place in your mouth breaks or is
damaged we’ll replace it for free.*

Our world-class dentists are trained and experienced in making
the impossible happen everyday. You can relax and feel
comfortable. Sit back, enjoy the limo ride and we’ll take care
of the rest.*

6 REASONS TO HAVE US BE YOUR DENTIST

» Experience Counts - We've Successfully Completed
Thousands Of Cases

» Teeth By Tonight Dental Implants - Replace Missing Teeth

» Advanced Sedation Options — Complete Your Treatment In
One Visit

e No Hidden Fees — Everything Included
* Never Pay Again Policy
e Saturday Appointments Available

*Terms and conditions apply.

Denise

www.acld.com - there is a difference!
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TOP TO BOTTCOM, COURTESY: FREMONT CKTOBERFEST; COURTESY: HAL LUM PHOTOGRAPHY

' Brews, Brats and More
Don't let the name fool you. Oktoberfest season traditionally starts in September, and
modern festivities can run through fall—including the following events.

Seattleites and visitors can enjoy sipping their choice of more than 8o local craft beers, as
well as German favorites, at Fremont Oktoberfest (Seattle, WA; September 23-25; 206-633-
0422; fremontoktoberfest.com). Festivalgoers can get into autumn spirit by watching artists
at work in the Texas Chainsaw Pumpkin Carving Contest or participating in the Alpine Climb
5K, which culminates with a finish-line beer for those over 21. « Head south to the City of
Roses for the Paulaner Oktoberfest at Oaks Park (Portland, OR; September 23-25; 503-233-
5777; oaksoktoberfest.com) to enjoy performances by the Polka Tones and to compete in
games such as the Pretzel Toss, in which participants attempt to ring pretzels around a
post.  Attendees of Denver Oktoberfest (Denver, CO; September 2325 and September 30—

ON DECK AROUND SEATTLE
SketchFest Seattle, Sept. 15—24;
sketch-comedy festival, with local-
favorite groups such as Day Job

and Love Snack; multiple venues;

sketchfest.org.

Seattle Mini Maker Faire,
Sept. 17-18; projects blending art,
craft and engineering; hands-on
workshops; EMP Museumn;
makerfaireseattle.com.

Port Townsend Film Festival,
Sept. 23-25; more than 9o new
independent films; kid-friendly
outdoor screenings nightly;
downtown Port Townsend, WA;
360-379-1333; ptfilmfest.com.

Seattle Antiquarian Book Fair,
Oct. 8—9; collectible boaks,
prints, maps and more; Seattle
Center Exhibition Hall; 206-323-
3999; seattlebookfair.com.

Seattle Interactive Conference,
Oct. 18-19; presentations and
events relating to social media,
gaming and more; The Confer-
ence Center; 200-568-3781;
seattleinteractive.com. —J.A.

October 2; thedenveroktoberfest.com) can participate in activities such as keg bowling, stein

hoisting and the Long Dog Derby, with racing wiener dogs. —Jaime Archer

HAWAIl
Island Inspired

Hawai'‘i's mid-Pacific location
has, over time, given rise to
plants, such as the koa tree, and
cultural objects, such as the
‘ukulele, that are distinct from
those in the rest of the world.
Local materials and objects
will be displayed in the 24th-
annual Hawaii's Woodshow,
September 17-October 2, a
competition and public exhibi-
tion at Linekona Gallery at the

Honolulu Museum of Art School.
Entries may take the form of
furniture, instruments and
decorative sculptures, among
other objects. The show
promotes knowledge of how
forestry practices in the archi-
pelago benefit its ecology and

economy.
Call 808-221-5171 or visit
woodshow.hawaiiforest.org.
—Matthew Gulick

Michael P. Smith’s sculpture Beyond the Reef is made of locally
grown mango wood.
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It's wicked fun for everyone
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Sept. 9-Oct. 31

©Disney DLRSE-16-51782
Experience all the wicked fun with a
”5 k” complete Alaska Airlines® Vacation Package.

Visit alaskaair.com today!
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Michael Jackson

wore this fedora
on tour in the

WASHINGTON, DC
A Historic Opening

After 13 years of preparation and artifact collection,

The National Museum of
African American History and

Culture will open this month
on the National Mall.

the Smithsonian Institution is opening its 19th early 1990s.
museum, the National Museum of African American

History and Culture, a four-story-tall building with a

10,000-person capacity. On September 24, President

Barack Obama will cut the ribbon to open the museum in
Washington, D.C., launching a three-day public celebration.

Events and activities will include film screenings, dance

shows, storytelling, spoken-word performances and music.

They will be complemented by similar events in museums

around the country and in Africa.

The museum will open with 11 exhibitions showing
more than 34,000 artifacts, including works by African-
American fashion designers, photos of iconic figures
of the Civil Rights Movement, a collection of Harriet
Tubman’s personal artifacts, the pen used to sign the
1965 Voting Rights Act, a Tuskegee Airman Congressional
Cold Medal and many other rarely seen pieces, all
conveying the remarkable stories of the African-American
experience. Visit nmaahc.si.edu. —Janel Crouch

A Suhny Coast on Display

The coast of California and its canning, shipping and other seaside scene. The exhibition
“Art of Northern

California: Three

residents have inspired many parts of coastal life. The shows through February 19.

artistic representations over exhibition’s highlights will
include Rex Brandt's Surfriders

(1959), a loose abstraction of a

To learn more, call 626-568-
3665 or visit pmcaonline.org.
—Tyler Hillis

the years, with artists providing Views,” the inaugural

varied perspectives and installation at the San

interpretations of its terrain Francisco Museum of

and famed beach culture.

Beginning September 25,
the Pasadena Museum of
California Art will exhibit
“In the Land of Sunshine:
Imaging the California Coast
Culture.” On display are
about go pieces dating from
the mid-1800s to today and
depicting life near the ocean
in the Golden State.

“In the Land of Sunshine”
will cover surfing, fishing,

Modern Art's new
California galleries,
focuses on works
from the upper part
of the Golden State
(through Nov. 30;
sfmoma.org). —T.H.

Rex Brandt, Surfriders (1959),
oil on canvas.
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Wine Spectator Northwest's premier
WA scafood destination.
Evolving seasonal menu.

Zagat's highest rated Seattle
Seafood restaurant.

RESERVATIONS seastarrestaurant.com
BELLEVUE: 425.456.0010 EAS
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MB MOUNTAINS

advertisement

“I USED T0 HAVE TROUBLE CLIMBING STAIRS.
FOR FUNI™

Medically Based. Proven Results.

“MY COMPANY PUT ME THROUGH 20/20
LIFESTYLES AND IT SAVED MY LIFE.”

At age 40, | had enjoyed life with no real sense how
to take care of myself. | ate whatever | wanted,
played a little golf and considered myself normal
until one day | found myself to be 310 pounds - off
the charts for a man six feet tall.

When | eventually decided that | needed to lose
weight, | thought I'd start a popular low-carb/high
protein diet. So | went to my doctor for a blood
test to establish a baseline. The next day, my
doctor ordered another blood test and diagnosed
me with not only high blood pressure and high
cholesterol but also, most alarmingly, with Type

2 diabetes. He told me that unless | changed

my lifestyle and started medication for all three
disorders, my lifespan may be shortened by up to
10-15 years with a progressive decrease in high
quality of life. Complications | could experience
would include heart disease, stroke, blindness,
kidney disease, numbness of hands and feet,
increased risk of infection and more.

| also had recently learned that Type 2 diabetes not
only affects your body, but also your brain, turning
into what some scientists call Type 3 diabetes or
Alzheimer's. Since 20/20 LifeStyles could help
normalize my blood sugar, help me lose weight and
stop my diabetes before it creates any damage, it
became more certain that | needed to make some
serious lifestyle changes. | certainly didn’t want my
body to suffer from serious health conditions. Plus,
I'm too young to be that old.

That's when my company made me an offer |
couldn’t refuse - they would pay for me to go
through the 20/20 LifeStyles program, due to its
impressive success record for curing disease and
long-term weight loss.

) ) Call (425) 376-3333 or visit 2020lifestyles.com/wellness-program to learn more
about proven techniques for lowering corporate health care costs.

Faced with my own mortality, | agreed. | joined
20/20 LifeStyles, which immediately impressed

me because it's more than just a weight loss plan.
The main reason I'm healthy today is because the
20/20 LifeStyles program is so complete. The full
spectrum of the psychological, medical, nutritional
and exercise expertise combined together

allowed me to reach my highest goals, create new
friendships, and open doors to experiences | never
dreamed possible.

Curing my disease also helped
me to gain more energy and
be more productive at work.
It’s my understanding that

I've saved my company over
$13,000 per year, just to
control my diabetes.

Not only that, but my productivity has doubled and
| feel more engaged, at work, than ever before.

After completion of the
program, | lost 110 pounds,
cured my diabetes, high
cholesterol and high blood
pressure - all without taking a
single medication.

| went from a guy who had trouble climbing the
stairs to climbing some of the highest mountains
in the world, including Mt. Rainier and Mt.
Kilimanjaro. | never dreamed in my life that I'd be
taking on a physical and mental challenge that

would literally put me on the same playing field as
world class athletes.

20/20 LIFESTYLES SAVES
COMPANIES HEALTH CARE
DOLLARS.

FACT: 20% of employees’ with metabolic
disorders cost companies 80% of their total
health care dollars.

FACT: 32% of benefit dollars are spent
on soft costs such as medical claims,
absenteeism, shori-term disability, stc.
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KANSAS CITY, MO

Henri
Cartier-Bresson,
Brussels,

(1932), gelatin
silver print.

The Art of Observation

The topic of hidden observation will be brought to light in “Surveillance,” at The Nelson-Atkins Museum

of Art, September 16, 2016-January 29, 2017. This exhibition will examine photography’s contribution to

the practice of surveillance between 1864 and 2014, as well as the implications of surveillance on modern

life and art. The work of 27 photographers will be displayed in multiple categories. Notable works include

Henri Cartier-Bresson’s 1932 image Brussels, a classic from the French master photographer, as well as

works by daring photojournalists who risked their lives to capture images of Nazi troops. For more

information, call 816-751-1278 or visit nelson-atkins.org/art/exhibitions/surveillance. —Janel Crouch

Also at The Nelson-Atkins Museum of Art
The Nelson-Atkins will be one of three Kansas City
institutions presenting “Cuba Bound: Photographs
by Jesse A. Ferndndez,” September 15—-December
31. The exhibition’s 100-plus works will be shown
simultaneously here and at the American Jazz
Museurn and the Kansas City Public Library.
Included are photos from 1950s Cuba, as well as
portraits of significant writers, artists, musicians and
intellectuals. Call 816-751-1278 or visit nelson-atkins.

Jesse A,
Ferndndez,
Havana (1956),
gelatin silver

org/art Jexhibitions /cuba-bound. —]anel Crouch ST e print.

An International Invitation

» Festivalgoers can meet the world in North Carolina at the 31st Interna-
tional Festival of Raleigh, October 14-16. More than 65 countries and
cultures will share customs, with themes such as wedding traditions, a
folkloric fashion show and a Brazilian Carnival event. Festivities will begin
with the Parade of Flags, hosted by North Carolina State University, and a
naturalization ceremony for around 300 new American citizens. The festival
will also have children’s activities, dance lessons, cooking demonstrations,
cultural booths, bazaars and a Kids Got Talent show. Call g1g-782-0552 or
visit internationalfocusnc.org/festival. —Meagan Wehe

Many cultures are represented at the International Festival of Raleigh.

CALENDAR

Through Oct. 2,
“Picasso: The Artist and
His Muses,” works of
the Spanish master, as
influenced by six women;
Vancouver Art Gallery,
Vancouver, BC; 604-662-
4719; vanartgallery.bc.ca

Through Jan. 29, 20717,
“Indestructible Wonder,”
relationships between
nature and humanity; San
Jose Museum of Art, San
Jose, CA; 408-271-6840;

sjmusart.org

Ongoing Exhibits, “Big
Picture: Art After 1945,”
modern and contemporary
paintings and sculptures;
Seattle Art Museum,
Seattle, WA; 206-654-3100;

seattleartmuseum.org

Sept. 19—23, Miami
Fashion Film Festival,
films on art, culture and
business in fashion;
multiple venues, Miami,
FL; miafff.com

Sept. 21—25, Detroit
Design Festival, cele-
brations of Detroit’s recent
UNESCO City of Design
designation; Creative
Corridor and other venues,
Detroit, MI; detroitdesign-

festival.com

Sept. 23—25, Unleashed
by Petco Surf City Surf
Dog competition, canine
competitors take to the
waves; Huntington Beach,

CA; surfdogevents.com
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e Sourdough Bakery
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- Homemade Ice Cream

Gifts
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FOOD FOCUS

Chinatown Revival

San Francisco's historic neighborhood sees
reinvestment and revitalization in its food scene

By Denise Clifton

Chef-restaurateur George Chen picks up
bottle after bottle of soy sauce, describing
them with words and phrases more
commonly used on a bar menu: 12-year-old,
bourbon-barrel-aged, infused. The sauces,
vinegars and jars of peppercorns crowding
the table represent just a few of the flavors
he plans to showcase in his 30,000-square-
foot food emporium, China Live, scheduled
to open this fall on the northeast edge of
San Francisco'’s Chinatown.

Chen's vision is as grand as the views
from the four-story complex's rooftop.
China Live will include a retail marketplace,
a 105-seat restaurant with an open kitchen,
two bars, an event space, and a fine-dining
restaurant called Eight Tables that will
feature a private entrance and an eight-
course tasting menu. Chen, who was at the
helm of San Francisco’s celebrated Betelnut
restaurant for years, will use locally sourced
foods to accentuate ethnic cuisines of
China that he explored while traveling.

“Chinese food is one of the biggest and
oldest cuisines—and one of the most un-
discovered,” he says. “| want to change the
perception of Chinese food in this country.”

A rendering shows plans for the retail food market
space that will be part of the new four-story
complex China Live, scheduled to open this fall in
San Francisco’s Chinatown.
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China Live is the latest in a series of
recent restaurant investments in China-
town. Each offers a unique interpretation
of Chinese cuisine, with a common goal: to
bring new energy to the neighborhood by
drawing in food-savvy locals and visitors.

“Chinatown is a tremendous resource
that people don’t know about,” Chen says.

Last spring, San Francisco native
Brandon Jew also made culinary news
when he opened Mister iu’s in the former
Four Seas Restaurant location, which
before that housed the Hang Far Low
restaurant, dating as far back as the 1880s.

“This space deserved another life,” says
Jew, formerly the chef at popular Bar
Agricole. For Mister Jiu's, he created a
menu that embraces a sense of place. For
example, one entree—roasted quail stuffed
with sticky rice—features birds from a
Vacaville ranch, sausage made with
Mendocino-sourced pork and sauce
highlighting Central California cherries. “I
wanted to represent what San Francisco
Chinese food is and how our ingredients
here can transform Chinese foed.”

Jew hopes the menu attracts locals, as
well as visitors to town. “l want to get
people back to experience Chinatown.”

The reborn Sam Wo Restaurant is also
enticing new guests. The century-old
restaurant opened in a new location on
Clay Street in fall 2015 after a three-year

Brandon Jew (above) is among the restaurateurs and investors who
are reinvigorating cuisine in Chinatown, with dishes such as his
roasted quail (left) exemplifying the innovative cooking at his new
restaurant, Mister Jiu's.

closure. It draws Financial District workers
looking for budget-friendly lunches, and
longtime patrons seeking familiar dishes
on the unchanged menu. “People who
used to come as kids are coming with their
kids,” says investor Steven Lee.

Famous for noodle rolls and jook (rice
porridge)—and for the late Edsel Ford
Fung, the “world’s rudest waiter,” who
bantered with guests for decades—the
restaurant aims to regain the late-night
business of its heyday. Friday and Saturday
hours now extend to 3 A.M. “I want to bring
nightlife back to Chinatown,” Lee says.

At China Live, Chen also envisions a
bustling Chinatown nightlife. “There's been

a revival here, and we’re going to add to it.”

SAM WO
RESTAURANT

X do =
CHOW MEIN-NOODLES
SOURS-FISH-S22 a0

DETAILS: China Live, opening fall
2016; 644 Broadway; chinalivesf.com.
+ Mister Jiu’s, 28 Waverly Place;

misterjius.com. « Sam Wo, 713 Clay
St.; samworestaurant.com.
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REAL CONNECTIONS « DATING

MEET OQUR
CLIENTS»

Michael Schlitt:
Senior Build
Engineer,
Micrasoft

EDUC: BS, Pacific
Lutheran Usniv.
INTERESTS: Skitsg,
Pacific NW
Outdoors

Desireé Schlitt:
Pharmaceutical
Sales Consultant
EOUC: BA, Univ.
of Washington
INTERESTS:
Running,
Fashion, World
Travel

Dating can be fun and invigorating - from that instant attraction you feel the first time you meet to jumping in
the car for an impromptu weekend getaway. Unfortunately, it can take a lot of work to get to that stage of dating.

rom spending hours sorting through
Fonline profiles looking for a good match

to trying to connect via pokes, winks
and email, dating can suddenly feel like
a full-time job. Wouldn't it be nice if you
could just fast forward to the fun part of
dating? That’s exactly what Desireé and
Michael Schlitt say It’s Just Lunch, a dat-
ing service for busy professionals, did for
them. The matchmakers at It’s Just Lunch
took the time to learn what they were look-
ing for in a partner and then delivered.

With so many dating options out
there, why did you choose It's Just
Lunch?

I travel a lot for work, so I'd read about
It’s Just Lunch in airline magazines, and
then I ran into a friend who was attending
the wedding of an attorney in town who'd
met her husband through IJL — the fact
that those two events happened so close
together, I thought I should eall them. At
the end of my work day I didn’t want to
come home and go look at profiles online. T
felt like it was a waste of my time.

What would you tell a friend who was
apprehensive about investing the
money on [JL?

I'd ask, “Are voulooking for a relationship

or not?” With online dating you never know
who's on the other side of the line. IJL had
better quality people who were interesting.
It truly was an experience that was tailored
for me.

Tell us about your first date with one
another.

I never went on lunch dates because I
was always busy at work so I met Michael
after work at a downtown restaurant. The
conversation just flowed. T was attracted to
him from the start. I remember it turned

into dinner.

What was your favorite part about
dating through 1JL?

I met my husband, so I guess I would say
that! It’s Just Lunch — it’s just a lot of fun.
I remember I'd get off a plane and have a
voicemail from the matchmaker saying she
had a potential date for me. With online
dating, you can go back and forth and waste
a month with someone and not really get
to know them. With IJL, vou go meet your
match and if you like them, you see them

again, and if you don’t, you're done.

Find out what an It’s Just Lunch match-
maker can do for you by calling 800.
858.6526 or visit ItsJustLunch.com.

DATE 3/ NUMBERS

When it comes to personalized
matchmaking, our success is
unmatched!

Of changing lives one
match at a time.

Dates arranged by 1JL
matchmakers. (They know
how to bring the right people
together)
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Of singles want to date others
with similar political opinions
and beliefs.
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Singles think talking politics
on a first date is a bad idea.
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Of singles think talking
politics is sexy.

S

Singles could date someone
who didn't have the same
political beliefs but long term
believe it won't work out.

800.858.6526
ITSJUSTLUNCH.COM

It's Just Lunch Matchmakers
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IT'S JUST LUNCH'

DATING FOR BUSY PROFESSIONALS




140
)
Olay

RESORT & 5FA CABO SAN LUCAS

I here land endd

"
| §

\tlj,

ff’,\

BOOK ONLINE OR CALL TOLL FREE FOR OUR LAND “S END SPECIALS
SOLMAR HOTELS & RESORTS Ave. Solmar 1A Cabo San Lucas, BCS México 23450 dﬂ

Toll Free USA 844-228-9507 - www.grandsolmar.com - www.solmar.com liolus&msoms



JOURNAL

FIELD GUIDE

Lasting Labels

For more than a century, Alaska canneries have been
processing salmon and other seafood for wider public
consumption. In fact, canning is so central to the state’s
economy that many towns were formed around canneries.
For example, Petersburg, in Southeast Alaska, didn't exist
until lcy Strait Packing Co. founded a cannery there in 18g8.
The town is still home to three canneries.

Canned fish is also a competitive business, so eye-
catching labels, such as the ones below, were designed to

Red Coral: Founded 1889, Wrangell Island.

Enoidies AMERIZAN uimrr l:m)q.sur"

hook potential customers. —Matthew Gulick

SALT CODFISH

Navy: Founded 1889, Wrangell Island.

£
H
i
H

PACKED AT
PeTERSBURG ALASKA? CAUSHT 1N SALT WATER.
Us.a, STRICTLY HAND FPACKED

Mountaineer: Founded pre-1906, Petersburg.

P AEIILCOASTaNDRWAY PACKING O,
| PETERSBURG,ALASKA.

KAYLERS

ALASKA

KAVLER'S

| Tonka: Founded 1901, Wmngeﬂ Narrows. ALASKA

SELECTED anD
FACRED AT

PETERSBURG

COLD PACK

COLD PACK

IJI'J.I L l.l.'l‘l!%
SEATTLE, WASH

-
ALASKAN

. SHRIMP MEAT

Frigid Zone: Founded 1916, Petersburg.
TRASH TREASURES » » To showcase their canning hlstorles Petersburg and Kodiak recently put the above labels on cans of a different kind.
Travelers to both towns can find 42 trash cans—30 in Kodiak, 12 in Petersburg—adorned with locally focused cannery artwork. The project is
part of beautification efforts piloted by residents in each town and funded by sponsors, including Alaska Airlines. The designs on the trash cans
are drawn from the collection of Karen Hofstad, a Petersburg local who has been gathering Alaska canning labels for more than 5o years. —M.C.
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FORT LAWTON

An Ownership Opportunity Like No Other
* Thirteen historically modern estate homes
€€ ONCE UPON A TIME o9 * Ranging from 4,027 to more than 6,600 sq. ft.
Surrounded by 534-acre Discovery Park

Protected views of the Puget Sound and
the Olympic Mountains

15-minutes from downtown Seattle

CREATE YOUR LEGACY A e
OwnFortLawton.com | 206.489.3559 RISE ealogics ¥

lllllllllllllll INTERNATIONAL REALTY

{2} Seller reserves right to change product offering.  Each office is independently owned and operated
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Turning Life’s Puddles into
Playgrounds for Thirty Years
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PHOTOS COURTESY OF THE SEATTLE BARKERY

SEATTLE SPOTLIGHT

A Bite That’s All Bark

This Emerald City food truck caters to canines By Andrew Waite

he sun gleams on a perfect afternoon for
ice cream—with bacon sprinkles. Yes,
bacon sprinkles. People passing The
Seattle Barkery food truck, parked on this
day outside a pet store north of Seattle, might think it’s
some hip Northwest creamery serving up its latest
concoction. Except that most of the customers are
wagging their tails. And the ice cream is a special
low-sugar, low-salt recipe made with coconut milk.

The Seattle Barkery is the Pacific Northwest's first
food truck dedicated to dogs—although select human
treats are also available. The business’s national media
attention and strong sales are due in part to the fact
that Northwesterners love food trucks almost as much
as they love their canine companions.

“Especially here in the Seattle area, more people are
putting their love into their furry ones,” says co-owner
Ben Ford.

Northwesterners also love local ingredients, which
the Barkery emphasizes. That desire for safe, healthy
treats with human-grade ingredients is, in fact, why Ben
started the business with his wife, Dawn, in May 2015.

The Fords used to run a dog-walking service, but
when a few of their clients’ favorite treats were recalled
due to health concerns, Dawn started making her own.

Dog-walking customers wanted to know where the
Fords bought the homemade chicken jerky the Fords
were leaving with customers, and Dawn realized she
might be able to sell the treats. She began experiment-
ing with recipes, first making sure Sherman, her
Pekingese rescue dog, approved. Ben and/or Dawn
also try every treat.

“You can take a basic cookie recipe and change one
or two ingredients to make it OK for a dog,” Dawn says.
For instance, the Barkery's apple pie substitutes honey
and coconut oil for sugar and shortening. All Barkery
goodies have five or fewer ingredients. The popular
Bacon Pupcake, for instance, is cheddar, grain-free
flour, coconut oil, egg and, of course, bacon. There’s
also a beefy carrot bagel, and chicken feet, and a
gluten-free patty that is made purely from ground
turkey and flaxseed. Most treats are handmade each
morning. For customers traveling by air, the cheddar
biscuits packed in a plastic jar are a good option.

The Fords started the Barkery by
selling their treats at a local farmers
market (another type of Northwest
institution). But when they saw one
vendor easily pulling in and out of
the market without much setup or
cleanup needed, they decided to go a
different route.

They bought and renovated a 1968 Chevy P1o
Step Van, painted it a bright teal, and started parking

outside pet stores, dog parks and dog-friendly
breweries in the Puget Sound region. They've even
gone to a synagogue for a pet blessing. Their schedule
is on their website.

Customers have been willing to cross the Cascade
Mountains, Puget Sound and state borders to get
something for their French bulldog or Great Dane. Rare
leftovers get donated to local pet shelters.

Some might roll their eyes at the food truck, but not

Holly Hayes, of Edmonds, who watches her wiener

dog, Calvin, lick a doggie sundae.

anticipation for

“It looks good,” Hayes says with a laugh. “I'm

i N a morsel fr
tempted to taste it myself. The: Senttle Barkery

For more information, visit theseattlebarkery.com. foad truck.
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A great stay awaits

Whether you're planning an escape or a weekend staycation, the best of the Pacific Northwest is just a
short flight away. From Portland and Seattle to British Columbia, Alberta and beyond, Starwood hotels
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and resorts are found where Alaska Airlines flies, with exciting, new hotels opening every day.

Save up to 15% on your favorite Starwood hotels & resorts in the Pacific Northwest and Western Canada.
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HIKING HIGHLIGHT

Into the High Uintas

September is ideal for a high-altitude trek to Utah’s stunning

Naturalist Basin, near Salt Lake City By Peter Potterfield

THE HIGH UINTAS WILDERNESS IS
a gem for those who treasure genuine back-
country. At 456,705 acres, the area protects
about 70 miles of the Uinta mountain
range, including Kings Peak, highest in the
state at 13,528 feet. In fact, all of Utah’s
peaks taller than 13,000 feet are in this
wilderness area. Dramatic glacier-carved
cirques and expansive alpine basins—often
miles across—characterize the Uintas.

Naturalist Basin, famously beautiful and
highly popular, is the premier destination.
Proximity to Salt Lake City and ease of
access make this hike irresistible.

From Salt Lake City, follow one of several
routes about 50 miles east to the town of
Kamas. Continue east for 35 miles on
Highway 150 to the Highline Trail parking
lot (elevation 10,360 feet). Follow the
Highline Trail east for 4.4 miles before

turning north onto the Naturalist Basin
Trail and hiking 2 miles farther to Jordan
Lake, at 10,630 feet.

If you are day-hiking, the lake makes a
scenic lunch spot before you return to the
car. For more solitude, however, and to fully
savor the beauty of the basin, go backpack-
ing and head higher. Continue on the trail
about a mile up switchbacks to Shaler Lake
(elevation 10,980 feet), at timberline on a
sprawling bench along with Faxon and
LeConte lakes. Good campsites abound
here in the shadow of Spread Eagle Peak.

Naturalist Basin is high enough that
backpackers should take it easy the first
day. Plan on at least two nights to allow for
a full day to explore the upper basin—often
called one of the prettiest places in Utah.
Trails lead to many lakes, and the roaming
is easy in this high, open landscape.

FOR BACKPACKERS, an epic
half-day counterclockwise loop
shows you the entire upper basin.
From Jordan Lake, follow the trail to
Shaler Lake, then use smaller trails
and cross-country travel west past
Faxon, LeConte, Walcott, Blue and
Morat lakes. Return to Jordan Lake
via the main trail.

Naturalist Basin Hiking

Distance: 6.4 miles one way to Jordan Lake, 7.4
miles one way to Shaler Lake; backpackers may
log 4 or 5 more miles just roaming the basin.
Elevation gain: G50 feet to Jordan Lake; 400
feet back to the trailhead. Details: This is a
moderate-difficulty hike on good trails only
about two hours from Salt Lake City, but hikers
should take heed of its high elevation and
seasonal cold weather. Hiking passes are
self-issued. Stop at the kiosk on Highway 150 on
your way to the trailhead, fill out the use permit
and pay the recreation fee (bring cash if you
plan to arrive early or late). Leave the use permit
on your dashboard in the Highline Trail parking
lot. There is a limit of 14 people per group.
Information: Contact the Heber-Kamas Ranger
District, Uinta-Wasatch-Cache National Forest;

435-783-4338; www.fs.usda.gov/recarea juwcnf.
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FINANCIAL UPDATE

BY SCOTT HARVEY, Senior Vice President, Specialized Markets Manager
scott.harvey@homestreet.com 206-254-7280

ADVERTISEMENT

VETERANS GET SPECIAL
SMALL-BUSINESS LOANS AND DISCOUNTS

fter serving our country in the

armed forces, many veterans
want fo transition from soldiers to
entrepreneurs, often using skills
acquired in the military fo start
a business, purchase an existing
business or acquire a franchise.
In fact, in a 2007 Census Bureau
report*, veteran-owned businesses
comprised nine percent of
businesses fotal nationwide.
As more veterans tfransition from
service to business, that number
will grow.

Luckily for veterans who want to
start, purchase, or expand their
business, there are opportunities
available exclusively for service
members and their families. Funds
can be used fo start a business,
buy an existing business, expand
a business with equipment, make
leasehold improvements, purchase
inventory, and many other
purposes.They can also be used
fo buy or construct a building for
business use.

The Small Business Administration
(SBA) offers special loans just for
veterans and their families under
the Veterans Advantage Program.
Two ways for veterans and their
spouses to borrow money for their
small business under the SBA
Veterans Advantage Program are:

1.Loans $150,000 and under
- Terms up to 10 years for
equipment and up to 25 years
for real estate
+ Fees are waived by SBA (offer
available until 9/30/2016)

2.Loans $150,001 to $5 million
= Terms up to 10 years for
equipment and up to 25 years
for real estate

» Up-front fees for veteran
borrowers reduced by
50 percent by SBA (offer
available until 9/30/2016)

The SBA is waiving 50 percent

of their guaranty fee for these
larger loans to veterans. While
many lenders can offer these
discounted loans, HomeStreet Bank
is waiving the other 50 percent of
the guaranty fee to thank veterans
for their service and provide them
access to capital. This means that
these types of loans come with no
loan guaranty fees, which can save
applicants anywhere from $3,375
to $166,000 depending upon the
amount of the loan.

For example, if a veteran were

to get a $200,000 loan with
HomeStreet Bank, the loan would
normally have $4,500 in SBA
guaranty fees from the SBA. Now,
SBA waives half that, or $2,250, and
HomeStreet waives the other half,
$2,250. Net guaranty fee? Zero!

In order to qualify for these
discounts, businesses must be
at least 51-percent owned and
controlled by an individual or
individuals that are any of the
following:

* Veterans (other than
dishonorably discharged)

+ Service-disabled veterans

Active-duty military service

member participating in the

military’s Transition Assistance

Program (TAP)

Reservists and National

Guard members

= Current spouse of any veteran,
active-duty service member, or
any Reservist or National Guard
member

- Widowed spouse of a service
member who died while
in service or of a service-
connected disability

*U.S. Census Bureau, Survey of
Business Owners (SBO): Veteran-
Owned Businesses: 2007

About the author: Scoft Harvey is
Senior Vice President of Specialized
Markets at HomeStreet Bank

with over 30 years of SBA lending
experience. HomeStreet is a full-
service community bank offering
consumer, commercial, and
morfgage services fo cusfomers
throughout the Western U.S. Scoft
and his team serve the greater
Puget Sound area.
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>referred Condominium Selection

- Remains for Those Who Act Soon!

SALES CENTER FALL 2016

NEXUS will rise at 1200 Howell Street in the heart of | - State-of-the-art Homes Starting from the $300,000s

- Expansive Sky Club & Rooftop Terrace

downtown Seattle's new multi-billion dollar urban : ‘
- Contemporary Interiors + Dynamic Floor Plans

living core. This is an architectural achievement | -Integrated Co-Work Spaces + Guest Suites

3 ; : : - Personalization Options + Smart Home Technology

without compromise — advancing modern design . N . .
- Innovative Amenities + In-Building Services

and elevating city life to new heights. Make it yours. | -Enviable Access to I-5 and Outdoor Recreation

The future is coming. The opportunity is now.

/4 Realogics
CONTACT MICHAEL CANNON AT 206.258.1088 J | % St

NOW ACCEPTING RESERVATIONS FOR PRIORITY PRESALES BURRARD b A1 4G3ICS R AR
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THE ISOLA
EXPERIENCE CENTER

Modern communities by Isola Homes
showcased in one convenient location.
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By Steve Wilhelm

l

THE SEATTLE METROPOLITAN
CHAMBER OF COMMERCE is this
year throwing its weight behind

one of the city’s biggest challenges:
making sure its people are prepared
to land the new jobs that are driving
Seattle’s fast-growing economy.

Education matters more than
ever, due to the unique economic
era the region has entered. New-

economy endeavors from Amazon to

Embracing |

outer space are generating thou-
sands of high-paying technology-
laden jobs in the Seattle area, but
too many of the region’s residents
aren't prepared to win those jobs.

In many cases, locals hardly
realize there are potential careers
that may be just blocks from their
homes, behind the walls of tech-
nology companies.

The impact? Companies are

L4

COURTESY: LUKE DUECY

Seattle Metro Chamber

ducation

pulling in workers from outside
the region; locals are getting
priced out of the housing market;
and the Northwest’s largest city is
in danger of becoming a stranger
to itself.

“These are terrific jobs, and
we're not doing a good job of con-
necting people who grow up here
with these jobs,” says Maud Daudon,
president and CEO of the Seattle
Metro Chamber.

WORLD-CITIES BENCHMARK

The chamber’s education initiatives
are part of an overarching effort
known as the Seattle Global Cities
Initiative, which the chamber
launched in collaboration with the
Brookings Institution and
JPMorgan Chase. The initiative’s
work is quantifying those areas in
which participating cities, such as
Seattle, need to improve in order to

Microsoft CEO
Satya Nadella
spends an “Hour
of Code” with
students at
Rainier View

become world-class cities.

That process, started in 2013,
points to education as a key focus
for Seattle.

“To maintain ongoing competi-

. s s Elementary
tiveness, it is critical that Seattle Echoolin
have an educated and appropriately Seattle.

skilled workforce,” according to
the 2013 report. That report placed
Seattle fifth in global competitive-
ness among nine comparable global
cities, including Stockholm, Singa-
pore, San Francisco and Hamburg.
The state’s three largest private-
sector employers are currently
Boeing, with nearly 76,000 employ-
ees; Microsoft, with about 43,000;
and Amazon, with nearly 25,000.
All three companies see their growth

based in people with highly honed
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RAISE THE GAME.

AT STADIUM PLACE At. Hawk Tovxfe.r, Seattle is reinventing itself, im‘usling a storied lpast
with a bold vision for the future—all in the pursuit of an energized
urban core. Hawk Tower delivers the ultimate win with access to every
form of transportation Seattle offers. Agile connections citywide
allow your business to pick up the pace. Declare victory over everyday
office monotony.

255 SOUTH KING STREET
SEATTLE, WA

THE BUILDING

180,000 SF Class A office development. Glass line & modern

o et architecture, panaramic views and open floor plans. Adjacent to

" A ' 282-room Embassy Suites which will include a 400-person

INTERNATIONAL conference facility. Planned rooftop restaurant with outdoor dining
DISTRICT and abundant parking.

- UNMATCHED ACCESS TO TRANSPORTATION
LINK : At the intersection of [-90 & 1-5 and steps from Link Light Rail, The
GIECD i Sounder and buses via King Street Station and Union Station.

CENTURY

5'::;"5_%0 i NEIGHBORHOOD REVITALIZATION
Hawk Tower sits at the center of SODO, Pioneer Square, the
e — Waterfront and the Chinatown-International District.
E é DWIGHT NEWELL SCOTTA ASHCRAFT
E € Executive Vice President First Vice President
' & +1 425 462 6941 +1206 292 6063
dwight.newell@cbre.com scotta.ashcraft@cbre.com

0 2015 (BRE, Inc. This infarmatian has been obtained from sources believed reliable. We have not verified it and maka no guarantee, warranty or representation about it. Any
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technological skills, who can help
their employers compete globally.
Today, these companies draw
employees from around the world.

Daudon says the Global Cities
Initiative makes it clear just how
important education is to Seattle’s
success.

“As you look at the way great
cities function these days, they have
to be able to attract amazing talent,
whether that's talent they grow them-
selves or talent that comes from
other parts of the world,” she says.
“You need to be sure you have a great
system, providing a fabulous pipeline
of talent for our companies.”

Reflecting the city's demograph-
ics, Seattle Public Schools is educat-
ing a diverse student population. Of
the district’s nearly 54,000 students,
25 percent come from non-English-
speaking backgrounds; more than
half are not white; and 39 percent are
from lower-income households.

School leaders are particularly
focusing on helping African-Ameri-
can and Latino students reach their
potential. Only 64 percent of African-
American and 58 percent of Latino
students receive high school diplo-
mas each year, compared to 85 per-
cent of white students, according to
data from Seattle Public Schools.

One of the key things leaders can
do is help young people see their
possibilities, especially when their
parents may not have had doors
opened to them, Daudon says. “For a
lot of kids in school, if you have a
parent in a middle- or low-income
job, you have no role models for
what's out there. We're trying to get
these young people to see, ‘There is

|!!!

a pathway, and you can do this

THE CHAMBER STEPS UP
The Global Cities Initiative clarified

for chamber leaders how Seattle
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compares to other cities according to
5o detailed metrics, and where the
city needs to make improvements.

“We basically pivoted in 2013
based on this data, and ever since
then, we have been wholeheartedly
focused on what we do to support all
of those things,” Daudon says.

Overall, there has been improve-
ment. In June the unemployment
rate for the Seattle-Bellevue-Everett
area was 4.6 percent, below the

national average, and Daudon notes

focus on education, Daudon says. Seattle Metro

For one thing, the heavy lifting Chamber
L. President and
on transportation is either accom- CEO Maud
plished, or to a large degree shifted Daudon.

to voters.

The state legislature in 2015
passed a $16 billion transportation
bill, and this fall Sound Transit is
putting before voters a $54 billion
transit package.

A second reason for the cham-
ber’s pivot toward education is the

pressing need seen by the chamber’s

“We think about long-term success
for the region as succeeding economically,
but also creating a high quality of life and
not leaving people behind.”

that the region needs to be proactive
to sustain that strength.

“Now it’s time to make invest-
ments,” she says, “so we can con-
tinue to grow sustainably, as opposed
to having a big boom and then losing
itall”

While the Seattle Metro Chamber
for years has supported business-
community improvement efforts
that have included transportation
infrastructure as well as education,

leaders now are adding an extra

leadership, including Brad Tilden,
CEO of Alaska Airlines, who in
September assumes the role of
chairman of the Seattle Metro
Chamber’s volunteer board of direc-
tors. When Daudon last year met
with Tilden about chairing the
chamber, he said education would
Dbe his top priority.

“He's totally engaged in making
these kids’ lives better,” Daudon says.
“I think he’s going to get a lot of

business peers excited about invest-

SEPTEMBER 20716 ALASKA BEYOND MAGAZINE 43



Seattle Metro Chamber

ing a lot more time and money into educa-
tion initiatives.”

Susan Enfield, superintendent of High-
line Public Schools, located just south of
Seattle, says Tilden's interest in under-
served youth has been obvious in his volun-
teer work in the Highline district, where he
attended school. Tilden personally visits
classrooms at Sylvester Middle School, for
instance, to advise young people on their
career possibilities.

“He has a real, deep-seated passion, T
believe, to make sure our schools work for
all kids,” Enfield says. “He drives this pas-
sion to see how he and Alaska Airlines can
partner with other school systems to make

sure kids have a quality education.”

LOCAL, REGIONAL AND STATEWIDE ADVOCACY
The chamber is working to improve educa-

tion in multiple spheres: Seattle Public

“We are continuously working on improving

ourselves,” Daudon says, “to be the greatest

midsized city on the face of the planet.

Schools, the wider Puget Sound region
and across Washington state.

“We think of ourselves as a regional
chamber” Daudon says. “We think about
long-term success for the region as suc-
ceeding economically, but also creating a

high quality of life and not leaving people

behind. That really connects to the educa-

tion mission.”

On the local level, Daudon and Tilden
both serve on Seattle Mayor Ed Murray’s
Education Summit Advisory Group. In
February, the advisory group launched a
series of meetings and forums, hearing

from community, state and regional gov-

L M

ernment leaders, and education experts, on
improving Seattle schools and meeting the
needs of students.

This led to the mayor’s April 30 Educa-
tion Summit. This was an initiative of the
mayor, with support from the chamber, to
help the school district better prepare stu-
dents for the new job-market realities.

The next step will be for the advisory
group to release a set of specific recommen-
dations, probably in October or November,
says Brent Jones, chief strategy and partner-
ships officer for Seattle Public Schools.

“They’re trying to get very focused on

what's going to work,” Jones says of the city

SEE SEATTLE FROM ONE OF CONDE NAST TRAVELER'S
FAVORITE OBSERVATION DECKS IN THE WORLD

R gy,

e Mgy,

LOCATED IN COLUMBIA CENTER, 701 FIFTH AVENUE | FLOOR 73
SKY VIEW CAFE SERVING PACIFIC NORTHWEST BEER & WINE
OPEN DAILY* | SKYVIEWOBSERVATORY.COM | 206.386.5564
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The Leader in Implant &
Cosmetic Dentistry

Dr Shawn Keller DDS

Dentists from around the country come
to train with Dr. Shawn Keller, inventor
of SAME DAY NEW SMILE™. With
stem cell therapy and 3D imaging,
healing is ultra fast and you can have
your new smile on the same day!

= ACloser Look at Metal Free Implants

1. Titanium implant with titanium abutments.
2. Titanium implant with zirconia abutments.
3. CERARDOT Zirconia implant.
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2 Traditional metal implants often show

3 through the gums giving you that grey
unpleasing appearance. In today’s health
conscious world, people are more mindful
about what they put in their body, and there
are valid concerns about metal implants.

Solution: Zirconia metal-free implants

are white, strong and beautiful. They are
undetectable and blend perfectly with any
smile. 100% biocompatibility is one reason
Dr. Shawn offers a lifetime guarantee. This is
why people are flying to Washington for the
future of implant dentistry.

&~ Replacement of ALL teeth on 4 implants in 24 hours!

Say goodbye to loose dentures and failing dental work
and enjoy your life again!

Upper or lower non-removable bridge on just 4 metal-free ceramic
implants (greatly reducing cost).

You will not only avoid the expensive painful failing dental work that
comes as many of us age, but enjoy a beautiful new lifelong smile that
can make you look and feel over 10 years younger. Dr. Shawn Keller
uses his fountain of youth stem cell technology that creates a face-lift
effect making most patients look about 10 years younger. Visit our
website to see for yourself.
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What's missing
from her smile?
Nothing!

Jordan's StOry . ...

Jordan had been self-conscious about her smile.
She knew she wanted to replace her missing tooth
and that dental implants were an option.

Then she learned about Dr. Shawn Keller,
the first dentist in Washington to offer
CeraRoot metal-free implants. These
ceramic zirconia implants are 100%
metal-free and are as strong as they are
beautiful. She was hesitant, having seen
traditional implants with dark lines at
the gum that did not look natural. She
also heard implants could be painful, took many visits and over 6
months to heal, and were expensive. Then she met with Dr. Shawn
Keller. With many options offered, treatment was made affordable
with a payment plan. Jordan wanted to improve the look of the rest
of her smile and with Dr. Shawn's advanced sedation, she had the
implant placed and cosmetic rejuvenation done at one visit, all while
she slept peacefully. Thanks to the stem cell therapy used during
the procedure, she had no discomfort and her beautiful smile was
completed in the same day. Now Jordan is proud to smile with the
peace of mind that her healthy new teeth will last a lifetime.
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Dr. Keller changed my life!

- Jordan

Call today for a free consultation or attend our free seminars
and learn more about all our amazing services we offer:
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Seattle Metro Chamber

effort. “They're making investments in
Seattle Public Schools and in the city to
support students.”

Jones adds that while the chamber
has traditionally served as a liaison
between the business community and
educators, engagement of business
leaders is strengthening the connection.

“We would like to have a stronger
pipeline to go into the Microsofts, Ama-
zons and Expedias of the world,” Jones
says. “The next step would be actualizing
that pipeline.”

Jones adds that he’s been impressed
by the chamber’s engagement, noting
a willingness to bring “corporate exper-
tise in a relevant and appropriate way
that will help the city be as effective as
possible.”

In a wider education-boosting effort,
the chamber last year launched the
Seattle Region Partnership, a coalition
of business, government, philanthropic
and university leaders to increase locals’
access to what they're calling “middle-
income” jobs in the region.

That group is led by six co-chairs, two
of them from the private sector.

While the original partnership time-
table was for two years, the group is now
looking further out, Daudon says. One
eatly win inspired by this work was
Swedish Medical Center’s Career and
Education Fair, on July 28.

At the state level, Daudon is chairing
the Washington Student Achievement
Council, which was created by the state
legislature in 2012 to propose “improve-
ments and innovations to address the
state’s evolving educational needs.”

She says all of these efforts are tied
to the chamber’s larger goal of lifting
Seattle in the ranks of global cities.

“We are continuously working on
improving ourselves,” Daudon says,

“to be the greatest midsized city on the
face of the planet” ak

Steve Wilhelm is a Seattle-based writer.

Seattle Metro Chamber membesrs
are leadingpn gender equity.

In partnership with Women’s Funding Alliance and leading
local businesses in the region, we’re working to advance
proactive solutions to close King County’s gender wage gap.

Support 100% Talent.

® Women's
THE CHAMBER iﬂ%ﬂgg

seattle metrapolitan chamber of commerce ead. Thrive.

100percenttalentseattle.com
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CELEBATING 30 YEATS

Alaska — its untamed beauty and heritage — inspires

the beer we brew at Alaskan Brewing Co. For the last

30 years our brew crew has strived to craft the highest
quality beers from timeless recipes with local influences
in the remote coastal community of Juneau, Alaska. Our
2016 Alaskan Perseverance Ale embodies this dedication
to brewing with the finest ingredients and glacier-fed
water to capture and share a taste of Alaska. Join us in
raising a glass to 30 years of perseverance.

— Geoff and Marcy Larson
Founders
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MACKLEMORE

The Seattle hip-hop star goes
global while staying true to
his Northwest roots

By Albert Rodriguez

CASSANDRA HANNAGAN | WIREIMAGE | GETTY IMAGES

ON A COLD, DRIZZLY
FEBRUARY evening
outside Neumos, a small
concert venue in Seattle’s
buzzing Capitol Hill
neighborhood, 500 fans
stood in line for hours to
see Macklemore & Ryan
Lewis. It was a tiny
crowd in comparison to
the nearly 50,000 who
attended the three sold-
out concerts at Seattle
Center’s KeyArena in

2013, when the hip-hop

Macklemore & Ryan
Lewis performed in
Sydney, Australia, on
this year’s world tour.

duo closed out an exten-
sive world tour in their
own backyard. But the
Neumos show was an
unexpected treat—a free
bonus show for home-
town fans that had been
kept under wraps until
just two days before-
hand. The concert was
streamed globally via
Amazon Music to cele-
brate the release of the
album “This Unruly
Mess I've Made.” But for
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those who packed the
Hloor of Neumos, it was a
chance to share a few
relatively intimate
moments with one of the
hottest acts in hip-hop.

Seattle fans enjoy
other coveted encounters
with the award-winning
rap star Macklemore and
his producer-collaborator
Lewis. Such as on the
evening in 2013 when
the pair filmed part of
the video for their song
White Walls on the roof
of the Capitol Hill insti-
tution Dick’s Drive-In (as
well as while driving on
one of the city’s liveliest
streets, Broadway). And
the time Macklemore
threw out the first pitch
at a Seattle Mariners
home game this spring
at Safeco Field. And

when he showed up at

the 2014 Seattle Pride
Parade, riding in a con-
vertible Cadillac decked
out with mini rainbow
flags. In addition to
major ticketed events,
Macklemore tends to
appear suddenly in
Seattle—here and there,
with little notice.

These sightings are
a reflection of Mackle-
more's style—he’s a
performer who is as
independent-minded
and spontaneous as he
is artistically bold and
outspoken. Whatever he
chooses to do next is a
mystery and a journey
for his fans, and it's
almost guaranteed to get

people talking.

EACH JOURNEY begins
where it all began for

Macklemore—in Seattle.

“I grew up in Capitol
Hill, really close to
Broadway,” says Mackl-
emore, now 33. “That
was an easy access point
to culture and the arts
for me, at a very young
age. As a fifth- and
sixth-grader, I got into
writing graffiti. The
Comet Tavern had a
street wall, and you
could legally write graf-
fiti there, so that was a
spot we would kick it at.
What is now known as
Cal Anderson Park—
back then, I don't even
know what we called

it—we hung out there.

And downtown, at West-

lake, was a spot where a
lot of graffiti writers and
skateboarders would
hang out.”

His interest would

soon turn to music. At

age 15, he began writing
lyrics for rap songs,
becoming a huge fan of
the genre while listening
to artists such as Digital
Underground, Wu-Tang
Clan and Talib Kweli.

While attending
Garfield High School—
the Central District alma
mater of Jimi Hendrix
and Quincy Jones—
Macklemore (real name,
Ben Haggerty) and some
classmates formed a
hip-hop act named
Elevated Elements, and
put out an album titled
“Progress.”

As a student, both in
high school and at The
Evergreen State College,
from which he gradu-
ated with a bachelor’s
degree in 2009, he
created a series of inde-

pendent recordings,

1. Macklemore & Ryan

Lewis filmed scenes for
the 2013 music video
White Walls atop Dick's
Drive-In, in Seattle. 2.
Macklemore and Lewis,
shown here in June on
the set of NBC's Today
show, work in a close
collaboration that
blends their talents.
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including an extended-
play release, mixtape and
studio album, partly
under the moniker
Professor Macklemore (a
name he had once used
in a school art project).
In 2000, a fortuitous
friend request from Ryan
Lewis on Myspace
resulted in a real-world
friendship that eventu-
ally led to a full-time
collaboration. It took
three years for them to
merge their talents fully
and release their first
recording together, titled
“The VS. EP.” They
followed up on this with
a short string of singles,
including My Oh My, a
tribute to late Mariners
broadcaster Dave Nie-
haus, and Wings, a com-
mentary on sneakers and
consumerism (both
songs released in 2011).
Even before the

collaboration, Lewis, a

University of Washing-

ton graduate, had experi-

ence as a photographer,
videographer and pro-
ducer—and he released
his own EP of hip-hop
material, “Instrumen-
tals,” in 2009. Mackle-
more may draw more of
the limelight, but Lewis’
skills are reflected in
producing, mixing and
engineering the duo’s
music; directing or
co-directing their music
videos; and filming tour
diaries and promotional
videos that they post on
YouTube.

MACKLEMORE AND
LEWIS are completing a
world tour that has
included 25 cities. But
Seattle remains central
to their work. Most of
Macklemore's music has
been written in the city,
where the weather has

proved beneficial to his

songwriting. He likes it
that the city is often a
little gray: “It’s like, ‘Let’s
hunker down, get in the
recording studio and
create something. Let’s
just stay inside and
make art,” he says.

Two of Macklemore
& Ryan Lewis’ biggest
singles, Thrift Shop and
Can't Hold Us, were
written in their home-
town, and music videos
for several of the duo’s
tracks were filmed in the
city, featuring well-
known attractions and
businesses in the back-
ground, such as the
Space Needle, Gas
Works Park, the North-
west African American
Museum and a handful
of vintage used-clothing
and antique stores.

Thrift Shop, says
Macklemore, was
inspired by past shop-
ping at the old Value

Village on Capitol Hill

(which has closed), the

Value Village in Ballard,

the Fremont Vintage
Mall, and the Goodwill
stores on Dearborn
Avenue, Sixth Avenue
and The Ave in the
University District.
Appropriately, scenes in
the song’s video were
filmed at some of these
locations. “I love going

to these places,” says

3. Macklemore is
shown here performing
in Kansas City, in June.
4. Macklemore's
daughter, Sloane, often
accompanies him on
tour, along with his
wife, Tricia Davis.
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Macklemore. “I have

frequented them since 1
was 14, I5 years old. A
decade later, I happened
to write a song about it.”

Up until the early
1990s, Seattle was pri-
marily known for its
rock-music and grunge
scene, but in 1992,
along came the hit Baby
Got Back, by Sir Mix-A-
Lot, which opened the
doors for Emerald City
hip-hop artists.

“I'm proud of where
our hip-hop scene has
come and how we've
developed into a city
with amazing rap
music,” Macklemore
says. “Sir Mix-A-Lot was
the person before me
who really had a plat-
form nationally and
internationally. What I
wanted to do was expose
the world to how beauti-
ful and incredible my
city was, and I think
that’s what I've been
most proud of—shining
a spotlight on Seattle
that is much deserved.”

In 2012, Macklemore
and Lewis experienced a
breakthrough with the
release of their debut
album, “The Heist.” As

of earlier this year, the
album had sold nearly
1.5 million copies domes-
tically, and a million
more copies around the
world. The pair also won
four Grammy Awards
(issued at the 2014
ceremony), including the
coveted Best New Artist
prize and Best Rap
Album, which beat out
heavyweight acts Jay Z,
Kanye West, Kendrick

Lamar and Drake.

A LIFELONG RESIDENT
of Seattle, Macklemore
makes a variety of local
appearances. He has
appeared at Seahawks
games (and celebrated
with the Super Bowl-
winning team in 2014).
He helped locally based
Amazon.com commem-
orate its 2o0th anniver-
sary with a special per-
formance in 2015. He
snapped a selfie at Justin
Timberlake's concert
on the main floor of
KeyArena in early 2014.
He also shows up at
some of the city’s coffee
shops, such as Espresso
Vivace: “Vivace has great
coffee; Joe Bar has great

coffee; but I won't tell

you what my favorite
coffee spot is,” he says
with a laugh. “I don’t
want to give it away.”

Of course, it's much
more than good coftee
that keeps Macklemore
rooted in Seattle.

“I think that when
you grow up here—no
disrespect to all the
transplants who have
come and expanded the
city—but I think there’s
a subculture of people
who have lived here for
20- to 30-plus years, and
there is a level of pride
and a level of apprecia-
tion for where we've
come from. I just love
the layout of the city, the
neighborhoods, the
streets, the green. I love
that we're by the water. [
get to travel all around
the world for a living,
and there’s no place
more beautiful than the
Pacific Northwest—and
in particular, Seattle,
‘Washington.”

Macklemore & Ryan
Lewis also treated
smaller Washington
locales this summer,
with “The Camping
Trip,” a series of intimate

shows across the state.

5. A lifetime fan of Seattle sports, Macklemore threw
out the first pitch as the Seattle Mariners faced the
Kansas City Royals in April. 6. Macklemore, who is
active with Seattle arts and charity organizations, is

shown here at the SIFF Cinema Uptown, in Seattle.

“Making music should be about
creating art because that is a
necessity for you to be fulfilled
as a human. That is your oxygen.
That is what makes you who

you are. That is how you find
your truth.” —Macklemore

For this they appeared in
places such as Spokane,
Yakima and Walla Walla.

ON HIS WORLD
TOURS, Macklemore
has performed to sold-
out audiences in practi-
cally every corner of the
globe—including Abu
Dhabi, Tokyo, Sydney
and Singapore, as well
as in cities across North

America.
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don't come with in-dash GPS. You
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would you when you already have
GPS on your smartphone? The
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angles with ball

When he arrives at a destination, it's
unlikely you'll find him sitting at his
hotel. He often explores with his wife
and child, who frequently come on tour.

“I walk around a lot,” he says. “I just
try to get out. [ go out with my daughter—
she’s a little over a year now—and we just
explore. We walk around, go into different
shops, we go to different cities and see
how each is laid out, check out the archi-
tecture, look at the landmarks and things
that make it interesting.”

Yet it isn’t the landmarks, the food, or
the architecture that proves most memo-
rable for Macklemore. It’s the people.

“I think what you start to realize is
that human beings are so similar, and we
live inside our own bubbles and think
we're so unique,” he says. “Really, what
ties us all together is human experience,
and that doesn’t have a boundary; it
doesn’'t come with a passport. There are a
lot more similarities than there are differ-
ences. Whether it’s the god you believe
in, or the language you speak, I think
we're all connected in a way that some-
times we don't realize.”

Sometimes while traveling, but mostly
when he’s home, Macklemore works with
various charitable causes. Whether it's
volunteering at a homeless shelter such
as Seattle’s Union Gospel Mission, greet-
ing young patients at a medical facility
such as Seattle Children’s Hospital, host-
ing music workshops for kids, or sup-
porting those on the rebound from drug
and alcohol addiction, it's important for
him to give back to his community.

He's enthusiastic about co-producing
the Hip-Hop Artist Residency program at
the EMP Museum in Seattle (in conjunc-
tion with the EMP Museum, Paul Allen
and Microsoft). This program provides
mentorship to kids to teach them about
writing, producing and performing hip-
hop music. “It's a phenomenal program
where the kids learn the ins and outs of
the music industry,” Macklemore says.

He is also helping at a recovery hall,

“because I'm in recovery,” he says. “We're



remodeling the 23rd and Cherry Fellow-
ship Hall to make it a place where the
community can get access to recovery and

meals, and a better way of life.”

THE INFLUENCE OF THE REAL WORLD
on Macklemore’s music is part of his
appeal. Many fans are drawn to songs,
often written from personal experience,
that touch on racism, homophobia, addic-
tion and trying to fit into a judgmental
society. Fans regularly comment on social
media that songs such as Same Love, a
pro-equal-rights ballad, and St. Ides—a
personal account of Macklemore's
demons—have inspired them.

For anyone pursuing a career in
music, Macklemore offers advice: “Don’t
do it to get rich. Don't do it for the fame.
Whether or not you become famous, it
should be about something greater.
Making music should be about creating
art because that is a necessity for you to
be fulfilled as a human. That is your
oxygen. That is what makes you who you
are. That is how you find your truth.”

MACKLEMORE'S PERFORMANCE at the
Bumbershoot Music and Arts Festival
over Labor Day Weekend is, in many
ways, a return to his roots. He's appeared
at the annual event multiple times, but
never as a headliner. Thousands of fans
are expected at Seattle Center for the
September 3 show. The return to Bum-
bershoot comes in the middle of the tour
for “This Unruly Mess I've Made,” the
studio album Macklemore & Ryan Lewis
released this year on the independent
label Macklemore LLC—with songs such
as Downtown, Dance Off and Kevin.

If you haven’t caught Macklemore on
tour or in Seattle this year, you can always
try strolling the streets of Capitol Hill.
Where he'll turn up next, and what he’s
got in the works, is anyone’s guess. You
just never know what Macklemore has in
store. And that’s the way he likes it. Ak

Albert Rodriguez writes from Seattle.

~MasterPark

AIRPORT VALET PARKING

Take the hassle out of airport parking.

We know that air travel can be a trying experience. MasterPark’s 4 Valet Parking
locations and MPark Self-Parking, provide SeaTac Airport’s premier parking service.
24-hour shuttles, provide the shortest time from your vehicle to airline departure
gates. Avoid the high cost of airport terminal parking, MasterPark is the fast, easy,
safe and reliable choice. Please visit masterparking.com

S

SPECIAL OFFER! o
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Valid at all MasterPark Valet Parking Locations. Must present coupon
toreceive discounted rate. Offer not valid in conjunction with any other offer.

= LOT A 18220 International Blvd. < LOT B 2907 South 170th St.
* LOT G 16025 International Blvd.  * Garage 16826 International Blvd.

Valid thru
Oct. 31,
2016

* 20% Off With Saturday Night Stay, 10% Off Without Saturday Night Stay. Code #2141

Try MasterPark’s New@ € Self Park Location. $10.95 per day for long term T

and discount parking. For more information visit mparkseatac.com
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On the road to the
Super Bowl, expect

the unexpected
BY GREGG BELL

Jeff Fisher is coming home.

The Rams head coach, now 58, grew up in Culver
City, California, about 10 miles from downtown Los
Angeles. As a kid, he rooted for the Rams, who were in
California from 1946 to 1994.

In the late 1g70s, Fisher played defensive back for
the University of Southern California Trojans, tenants
since 1923 of the Los Angeles Memorial Coliseum, a
building the Rams shared from 1946 to 1979.

So when the Rams officially return to LA by hosting
their division-rival Seattle Seahawks on September 18,
in the same stadium where a young Fisher once
watched the pros play and where he roamed the field
for USC, it's sure to be a special, personal moment.
Even if the coach is not quick to admit it.

“It's exciting times for the franchise,” Fisher, who
has coached the Rams since 2012, says of his recently
floundering team’s move from St. Louis. “We know
that the fan base is extremely excited based on some
things that took place [this off-season] with respect to
the commitment to season tickets at the coliseum.”

In July, all 70,000 of the Rams' season tickets for
the 2016 return season sold out in six hours. (The
Rams will play at the coliseum until 2019, when the The Seattle
new City of Champions stadium is expected to open.) Seahawks and their

The team is capping capacity at 80,000 seats per Legion of Boom
secondary, led by
All-Pro cornerback
Richard Sherman
seats for select games. (top left), are
The last time LA and the coliseum hosted a regular- reunited for the

season NFL game was December 24, 1994, when an 2016 season.

game for 2016, though it is reserving the option to
open some or all of the stadium's remaining 13,000
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\

Los Angeles Rams
head coach
Jeff Fisher.

announced crowd of 64,130 watched the then LA
Raiders lose to Kansas City. It's no surprise then
that people in Los Angeles can hardly wait.

Of course, September is an exciting time for
football fans everywhere. The Rams’ relocation
created some of the biggest off-season buzz, but
with NFL games kicking off this month, the plot is
just starting to develop. What twists, action-packed
scenes and Hollywood endings are in store? Here's
a preview of what to expect as the season rolls

toward the Super Bowl in Houston.

NFC WEST
PREDICTED STANDINGS
1 Seaitle

2 Arizona

3 los Angeles

4 San Francisco

The Rams have a
marquee leading man
for their return to Hol-
lywood. Trading for the
first overall pick in May's
draft, LA selected Uni-
versity of California
quarterback Jared Goff,
hoping he can be the
franchise’s signal caller
for many years. The
21-year-old Goff, a native

of Novato, in Marin

County, California, joins
running back Todd
Gurley, last season’s
Associated Press NFL
Offensive Rookie of the
Year. Gurley’s running
should complement
Goff’s throwing to create
a dangerous attacking
threat, but Los Angeles
is hoping its solid
defense can take some
of the pressure off its
rookie quarterback.

The Rams finished
23rd in total defense last
season but are expecting
to improve with big
seasons from dominant

third-year tackle Aaron

Wide receiver Doug Baldwin
got a four-year, $46 million
contract this summer as

a reward for a franchise-
record 14 touchdown
catches last year.
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Donald and disruptive
end Robert Quinn.

The Rams’ defense,
however, ranks third
within their own divi-
sion, behind dominating
units in Seattle and
Arizona.

The Seahawks have
made four consecutive
post-seasons and two of
the last three Super
Bowls while leading the
league in fewest points
allowed each of the past
four years. The previous
team to lead that stat
category for such a span
was the 1953—57 Cleve-
land Browns.

The Seahawks’ pun-
ishing defense is largely
intact. Pro Bowler
Michael Bennett and
pass rusher Cliff Avril
return as defensive ends.

In the secondary, the
Legion of Boom, the
nickname given in 2011
to the notorious Seattle
defensive backs, is as

Sl‘[Ol’lg as ever.

JARED GOFF was taken by the Rams with the first

overall pick. LA is hoping a strong defense will help the

rookie QB adjust to the NFL.

Richard Sherman,
Earl Thomas and Kam
Chancellor are reunited
with a healthy Jeremy
Lane and with original
Legion of Boom mem-
ber Brandon Browner,
who has returned to
Seattle after two seasons
away.

“It's more the conti-
nuity of it than the
depth,” says Sherman,
the three-time All-Pro
cornerback who is enter-
ing his sixth season.

“The guys who have

been here, who have put
in the work, who have
grown with the pro-
gram, are starting to
flourish. And we're
excited to see that”
Seattle’s biggest
question mark is the
offense. But that almost
seems unfair, consider-
ing that quarterback
Russell Wilson last year
became the first
Seahawk to throw for
4,000 yards in a season.
Wide receiver Doug

Baldwin got a four-year,
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$46 million contract this
summer as a reward for
a franchise-record 14
touchdown catches, tied
for the league lead last
year. Those numbers
came despite a porous
offensive line, which
allowed 31 sacks in the
first seven games.

That unit could have
new starters at all five
positions in 2016, head-
lined by offensive tackle
Justin Britt's move to
center. Plus, Marshawn
Lynch is no longer the
offense’s foundation at
running back. He’s
retired, leaving the
rushing game to impres-

sive 2015 undrafted free

agent Thomas Rawls,

still-unproven Christine
Michael and potentially
three rookie draft picks.

Arizona, the defend-
ing NFC West cham-
pion, had the NFLs top
offense last season, and
it should be a big
strength again, as long
as Carson Palmer con-
tinues to defy age.

The 36-year-old
quarterback threw for
career highs of 4,671
yards and 35 touch-
downs in 2015. His 11
interceptions were his
fewest over a full season
in his 12-year career.

That's a big reason
why the Cardinals
reached January’s NFC

Championship game,
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where they lost to
Carolina.

“Palmer’s already
working like crazy
because of the way it

ended [last season],”

RUSSELL WILSON
threw for more than
4,000 yards last season,
becoming the first
Seahawk ever to reach
that mark.

Arizona head coach
Bruce Arians says of his
quarterback. “That’s
what you want. When
he’s back working like
that, the rest of [the VON MILLER
(58) of the Denver
Broncos was named
last season's Super
Bow! MVP after forcing
two fumbles.
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A new treatment developed at the Ben Towne Center for Childhood Cancer
Research is producing stunning results by reprogramming a child's immune
system to destroy cancer cells. Welcome to Strong Against Cancer: a team
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CAM NEWTON (1)
leaps over the Arizona
Cardinal defense for
a Carolina Panther
touchdown during
last season’s NFC
Championship Game.

team] will be back work-
ing like that”

Arizona has retooled
its blitzing defense by
signing free-agent
defensive back Tyvon
Branch, trading with
New England for line-
backer Chandler Jones
and drafting defensive
lineman Robert Nkem-
diche in the first round.

San Francisco’s
season starts on unsure
footing at quarterback.
Colin Kaepernick was
healthy at the opening of
training camp after a
shoulder injury ended
his season in 2015, but
some reports suggested
that the organization
might see backup Blaine
Gabbert as a better fit

going forward.

NFC SOUTH
PREDICTED STANDINGS
1 New COrleans

2 Carolina

3 Jampa Bay

4 Atlanta

Carolina will defend its
conference champion-
ship with quarterback
Cam Newton coming oft
his career season—but
without Pro Bowl cor-
nerback Josh Norman.
The Panthers rescinded
their franchise-tag offer
to Norman in April,
allowing Washington to
sign him as a free agent.
Carolina’s competi-
tion in the division
figures to get tougher.
Atlanta is improving on
defense under second-

year head coach Dan

Quinn, the former coor-
dinator of Seattle’s
impressive D. And if the
Saints get an even semi-
respectable defense
compared to what it's
had recently, they could
march back to the top of
the NFC South with
Drew Brees throwing to
talented Brandin Cooks
and rookie Michael
Thomas.

Tampa Bay still
seems a year or three
away from contending,
but it quietly had the
league’s roth-ranked
defense last season. A
repeat of that, and the
Buccaneers could make
quarterback Jameis

Winston's second season

a surprising one.

NFC NORTH
PREDICTED STANDINGS
1 Green Bay

2 Minnesota

3 Detroit

4 Chicago

Green Bay rules the
North, but all-world
quarterback Aaron
Rodgers needs a more
supportive running
game and consistent
defense than he had last
season, when the Pack-

ers’ bid for a Super Bowl

ended in the second
round of the playoffs.
Minnesota drafted the
physical 6-foot-2 Laquon
Treadwell from the
University of Mississippi
to give the Viking
offense, led by quarter-
back Teddy Bridgewater
and star running back
Adrian Peterson, the
wide receiver it needs.
Detroit played well
late last season, but
receiving star Calvin

Johnson's retirement

AARON RODGERS and
the Green Bay Packers will
look to make a deeper
playoff run this season.
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leaves big shoes to fill.
Meanwhile, Chicago
enters its eighth year
with the inconsistent Jay
Cutler under center.
Cutler finished 2015 with
a middle-of-the-pack
92.3 quarterback rating,
the highest of his career.

NFC EAST
PREDICTED STANDINGS
1 Dallas

2 Philadelphia

3 Washington

4 New York Giants

Dallas looks restocked

and refreshed, especially

with quarterback Tony
Romo healed from two
broken collarbones. If
the 36-year-old can stay
healthy and get more of
a running game with
rookie fourth overall
pick Ezekiel Elliott, the
Cowboys have more
talent than Washing-
ton—the 2015 division
winner and the only
NFC East team to finish
last season with a win-
ning record.

Washington rode the

career year of Kirk Cous-

ins in 2015 and decided
this off-season to make

him its franchise quar-

terback, shedding its
former franchise quar-
terback, Robert Griffin
111, to Cleveland.

In New York, the
Giants have a coach not
named Tom Coughlin
for the first time since
2003, so this is a transi-
tion season—even with
two-time Super Bowl
champion Eli Manning
back at quarterback. Ben
McAdoo got a promo-
tion from offensive
coordinator to replace
Coughlin.

After three years of
the up-tempo Chip Kelly

experiment in Philadel-

phia, the Eagles turned
to Doug Pederson as
head coach and hope to
rebound from last sea-

son’s 7—9 record.

AFC WEST
PREDICTED STANDINGS
T Qakland

2 Denver

3 Kansas City

4 San Diego

The Broncos won it all
last season behind Von
Miller, who signed a
G-year, $114.5 million
contract this summer,

and an attacking, top-

ranked defense. But
with quarterback Peyton
Manning’s retirement
and Brock Osweiler
taking crazy cash from
Houston, former Jets,
Eagles and USC quarter-
back Mark Sanchez
entered 2016 training
camp as Manning’s
apparent replacement in
front of Trevor Siemian
and rookie Paxton
Lynch.

The unsettled situa-
tion in Denver makes
the division more avail-
able to win, and Oakland
may do it in 2016. Yes,

the Raiders, with exactly

Don't get stranded in the A
Get a cloud with no lock-in.

R=T

atmosera.com/azure

atmosera.
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zero winning seasons
since 2002. They have
an impressive young
quarterback in Derek
Carr complemented by a
young, even more
impressive defense led
by Khalil Mack.

Kansas City was one
of the most compelling
stories last season, win-
ning 1o games in a row
to make the playoffs. A
strong running game
and a solid front seven
on defense should keep
the Chiefs competitive.

San Diego quarter-
back Philip Rivers will
have to play at a high

level if the Chargers
expect to return to the
playoffs for the first time
since 2013.

AFC SOUTH
PREDICTED STANDINGS
1 Indianapolis

2 Houston

3 Jacksonville

4 Tennessee

This summer, Indianap-
olis gave Andrew Luck
the richest contract in
NFL history, earning the
quarterback $140 mil-
lion over the next six

years, even after he
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finished the worst of his
four NFL seasons.
Getting to the play-
offs shouldn’t be much
of a problem for the
Colts because their

division remains weak.

Houston is Indianapolis’
biggest threat, but the
Texans were so desper-
ate for a quarterback that
they gave Osweiler,
primarily a career

backup in Denver, $72

ANDREW LUCK (12)
signed a six-year,
$140 million contract,
the richest deal in
NFL history.

Twice Daily Service Through Portland Starting October 5th 2016
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million over four years with $37 million

Ta]'{e a ]'O O]'{ at our re me. guaranteed. If the Colts want to advance
far in the post-season, however, they
need to give Luck more help on defense
and in the running game.

Tennessee has completely overhauled
its roster in search of better talent around
quarterback Marcus Mariota, the former
Oregon Duck who is entering his sopho-
more season.

The Jacksonville Jaguars, meanwhile,
are hoping quarterback Blake Bortles can
take a major leap in his third season,
following a strong showing in the second
half of last year.

AFC NORTH
PREDICTED STANDINGS
T Pittsburgh

2 Cincinnati

3 Baltimore

4 Cleveland

In January's fight-filled first-round play-
off game, the Steelers beat Cincinnati on
a last-minute field goal after the Bengals

scored the go-ahead touchdown with 1:50
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eo®” : Commercial Crime which he missed four games to injury.

Dr\op e Builder's Risk But the veteran QB’s offensive line finally

Pt—— T SRR improved for him late last season, and
R : Le'Veon Bell is sure to be ultramotivated
(800) 499-0933 for the final season of his rookie contract
propelinsurance.com after being one of the league’s best run-
ning backs his first three seasons. This

combination makes Pittsburgh the AFC
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Roseburg is the heart of the scenic and recreational paradise known
as the Land of Umpqua. Here you can discover a wide array of activities
to make for a memorable stay.

Stroll through our historic downtown, with unique shops and galleries
and outstanding brewpubs and restaurants. Venture out into the
surrounding wine country or get back to nature exploring the wonder
of the North Umpqua Trail, a one-stop recreation spot ideal for fishing,
kayaking, hiking and biking.

VISIT'ROSEBURG

in the heart of the

Whether on land or water, on foot, wheels or rapids, you'll find a
new adventure every time you visit. Roseburg offers plenty of
choices for comfortable accommodations too, so stay and enjoy
one of Oregon’s treasures.

Start your visit at the Roseburg Area Chamber of Commerce &
Visitor Center. For a free visitor guide call 800-440-9584.

www.\lisH'Roseburg.comIFuh
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North favorite.

Baltimore last year had its
worst-ever season under head
coach John Harbaugh. Injuries to
key players, including quarter-
back Joe Flacco, were partly to
blame for a 5-11 record, so a
healthier Ravens club should be
more competitive in 2016. Cleve-
land’s path to resurgence depends

on the electric but injury-prone

Robert Griffin III, whose career
has been a struggle following a
2012 playoff loss with Washington his
rookie season.

AFC EAST
PREDICTED STANDINGS
1 New England

2 Buffalo

3 Miami

4 New York Jets

As long as Tom Brady is slinging it for
New England, the Patriots remain the
division’s kings. They haven’t lost the
AFC East since 2008, the year Brady
went down with a knee injury, and the
39-year-old quarterback shows no signs
of slowing; he had a career-high 402
completions in 16 regular-season games
last year. Now Brady, who is suspended
for the first four games as a result of
Deflategate, has tight end Martellus
Bennett, signed from Chicago, and wide
receiver Chris Hogan from Buffalo.
Those targets should also make things
easier for quarterback Jimmy Garoppolo,
who is expected to play while Brady sits.
New England’s defense is deeper, too,
after signing linebacker Shea McClellin,
a former first-round pick of the Bears,
and defensive end Chris Long, the sec-
ond overall pick by the Rams in 2008.
Miami’s young defense makes it a
possible surprise team in 2016, but
Dolphins quarterback Ryan Tannehill



TOM BRADY, who is 39, threw for a
career-high 402 completions last season.

must prove he’s worth the four-year, $77

million contract with $45 million guaran-

teed that he signed last year.

With head coach Rex Ryan in his
second year, the Buffalo Bills should be
entertaining, at least. Especially off the
field, where it's not hard to top Patriots
head coach Bill Belichick’s monosyllabic
press conferences. But on the field, Buf-
falo lacks the consistency at quarterback
to win the division. Put it this way: Tom
Brady or Tyrod Taylor/E] Manuel?

After missing the playoffs despite a
10—6 record last year, the New York Jets
return with a dynamic receiving duo in
Brandon Marshall and Eric Decker, who

combined for 26 touchdowns in 2015.

PLAYOFFS PICTURE
Like a good movie, the NFL season
usually contains a few surprises. Seattle,
Arizona and Green Bay are among the
early favorites in the NFC, while Pitts-
burgh, New England and Indianapolis
seem poised in the AFC. But the story of
the NFL season is still being written, and
it'll be a few months before the playoff
picture goes up in lights. ak

Gregg Bell covers the Seattle Seahawks for

The News Tribune in Tacoma.
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Great Rates

Low daily rates.

Coupons available online.
Best parking value at SeaTac.

Easy Freeway Access

Located 2 miles North of SeaTac Airport.
Easiest access to |-5 and -405 so you
can get to us without a map or GPS.

We Never Close

We lost our front door key sometime in 2002
$0 we've been open continuously since. No

matter what day or time of your flight, we're

here to serve you.

Away Game Parking

SHUTTLEPARK

-SeaTac Airport Parking

-Safe, Secure, & Convenient Location
-Park & Lock Your Own Car
-Professional, Helpful Drivers
-24-Hour Shuttle Service

*Coupon expire:

12016. May not be combined with other discounts. Must pres
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Self-Park & Lock

Park and lock your own car. No need

to worry about who parked your car.
Lighted, Paved, Fenced, 24-hour service.

Reservations & Rewards
Guaranteed reservations. Access to online
receipts and save an additional 20%

per trip by joining our frequent parker club.

Great Staff

We know you're in a hurry. Our friendly,
energetic staff will meet you at your car,
help with your bags, and hustle you to
the airport; all while offering you
complimentary bottled water.

S 00
[day

Co07717099

coupen to receive rate. Tax and fees not included.

Contact us: Office (206) 242-5432 www.SHUTTLEPARK2.com 3610 S. 158th St. Tukwila, WA 98188
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Leading the Way

University of Washington President Ana Mari Cauce tells
students to aim high and make a difference in the world

By Candace Dempsey

In 2015, Ana Mari
Cauce became the
first woman presi-
dent of the University
of Washington. She
has been a professor
and administrator at
the school for the
past 30 years.

hirty years ago, Ana Mari Cauce stood on
the University of Washington’s Central
Plaza for the first time, gazing at Mount
Rainier, the snowcapped volcano shimmer-
ing in the distance. An assistant professor of clinical psy-
chology, she was a new hire from the University of
Delaware—and not yet a hiker or mountain lover.
A Cuban immigrant raised in Miami, Cauce had never been west of the Mississippi
River before. She was drawn to the university’s beautiful setting, which combines classic
and modern architecture on an expansive campus that borders Lake Washington.

Despite the school’s impressive surroundings, Cauce had already decided to head back

to the East Coast in a few years, she says. No one could have predicted that not

only would the young professor decide to stay at the UW for three decades,
but in 2015 she would become the first woman, first Cuban-American
and first openly gay person to be named the school’s president.

“I never could have envisioned it,” says Cauce, who encour-
ages the UW’s more than 54,000 students to take risks,
“push through” problems, get out of their comfort zones
and place themselves where the unlikely can happen.
“Assistant professor to a university president—that’s
quite a feat.”

Leading a major university was an unrealized

dream for women until 1978, when Hanna Hol-
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* The Seattle area's most
exciting new office campus

» 730,000 SF of Class A office
space on the shores of Lake
Washington

COMING 2018

* 4 Star Hyatt Regency Hotel
and Conference Center

* | ocated next to 57-acre Gene
Coulon Memorial Beach Park

* Walking distance to 31
restaurants

SouTHPORT

O LAKE WASHINGTON

Www.soufhport. life
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born Gray broke this particular glass ceiling
and was named president of the University
of Chicago. In the ensuing 38 years, prog-
ress has been made. In 2007, Catherine
Drew Gilpin Faust became the first woman
to serve as president of Harvard University.
However, today women still constitute only
about 26 percent of college presidents
nationwide. Like Cauce, most of these
trailblazers “established themselves as
scholars, taught and/or guided students in
research and rose through the ranks to the
top academic position,” notes the website
Women in Higher Education.

In public speeches, Cauce often uses
the story of her extraordinary rise through
the ranks to inspire others. She knows the
UW can intimidate students.

The giant university, which was founded
in 1861, includes the 703-acre main cam-
pus north of downtown Seattle. The UW
has become one of the world's greatest
public universities.

The institution placed 11th on the U.S.
News & World Report’s Best Global Universi-
ties Rankings for 2015, based on 12 indica-
tors that measure academic-research

performance and a school’s global and

regional reputation.
The UW boasts

prominent busi-

Cauce, left, intro-

duces Jennifer

Cohen, right, as the ness, engineering,

University of Wash- science and medical

ington's new athletic schools, and a

director in May 2016. robust graduate

Cohen, a member of

the athletic depart- program.

ment for the past 18
years, is currently the
only woman athletic
director in the Pac-12.

Cauce is proud
of the UW’s high
rankings, but she

wants young stu-

e dents and new
scholars to see the
university as a place brimming with unique
opportunities. “‘Be boundless’ is our tag-
line,” she says, urging students to aim high
and learn to accept failure as a normal part
of an ambitious life.

She’s a big believer in resiliency—and
when you learn about her family and her

life, it’s easy to see why.

From Cuba to the UW

Before the 1959 Cuban Revolution, Cauce’s
family was part of the Cuban upper class,
and her father served as Cuba’s minister of

education. However, her parents fled Cuba

Education

in 1959 when Fidel Castro came to power.
The couple was forced to leave Cauce, who
was not quite 3, and her 5-year-old brother
in Cuba with relatives.

Within months, the family was able to
reunite in Miami, near the Little Havana
neighborhood that was popular with
Cubans who emigrated due to the revolu-
tion. The family’s life changed drastically,
with both parents taking on whatever work
they could find in Miami. “My dad was
much older than my mom,” says Cauce.
“He was 59 when he came to the U.S. He
did a number of things, even swept floors
in a hotel on Miami Beach.”

Cauce’s parents operated a mom-and-
pop grocery store for a number of years,
but they mainly worked in shoe factories.
“Dad made dress shoes. Mom made tennis
shoes,” Cauce recalls.

Her mother eventually switched to
working in a souvenir shop, where she
didn’t have to be on her feet all day. When
Cauce’s father was 70, he started teaching
Spanish at a nearby military academy,
where he stayed for about five years. “He
also did janitorial work [for the academy],”

adds Cauce.
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COURTESY ANA MARI CAUCE

She doesn’t describe her childhood as
difficult, but her parents worked long hours
out of necessity, and she and her brother
learned early on to “push forward” and that

education was the way to a better life.

Finding a home

Cauce earned degrees in English and psy-
chology from the University of Miami and a
doctorate in psychology from Yale Univer-
sity, with a concentration in child clinical
and community psychology. When her first
teaching position at the University of Dela-
ware in Newark left her wanting more, she
opted for change.

“That was a good job, a good university,
but I was looking for a more urban environ-
ment and I was open to possibilities,” Cauce
says. “I knew I'd be moving on. One of my
supervisors was a UW graduate. She was a
child clinical psychologist, and I learned
that the UW had an excellent child psychol-
ogy department. It sounded perfect.
thought I'd go there, make a name for
myself, and then go back to the Fast Coast
where I belonged.”

However, she fell in love with the UW's

combination of

A 3-year-old Cauce,

strong academics

left, and her 5-year- and quality of life. Tt

old brother, César,
right, pose for a

soon became appar-

ent to her that the
photo in Cuba in university was a
1959, shortly before
they left for the

United States to join

dynamic place, with

an excellent faculty

and student body.
“Add to that what

a glorious place the

their parents.

Northwest is, espe-
cially in terms of the sheer natural beauty
of the outdoors, and it very soon felt like a
place where I definitely wanted to put
down roots,” Cauce remembers. She had
never been a hiker before coming to the
UW, and now it's her main form of exer-
cise. “I especially love the Olympic Penin-
sula,” Cauce says. “I've become a bit of a
bird-watcher. Everything you could possibly
want is here in Washington, from the coast
to the [drier] eastern part of the state.”

Over the decades, Cauce has become
a well-respected professor and researcher,
earning national awards for scholarship

and advocacy. She has received the

Education

Dalmas Taylor
Distinguished
Contributions
Award, and the
James M. Jones
Lifetime Achieve-
ment Award for her
exceptional contri-
butions to racial and
ethnic psychology.
She has also
received the Grace
Hopper Exemplary
Leadership Award
and the Distin-
guished Contribu-
tion Award from
the Society for Com-
munity Research
and Action. In
1999, Cauce received the Distinguished
Teaching Award, the highest honor the
UW gives to professors for their work with

students inside and outside the classroom.

A university leader

Along the way, Cauce has also taken on
various leadership positions. She was first
asked to become the director of the clinical
training program in the psychology depart-
ment. Later, she was named chair of the
American ethnic studies department at a
time when the program was facing difficul-
ties. Although it was a tough job, Cauce
says she found that she really enjoyed build-
ing programs.

A series of other positions followed,
including serving as chair of the psychology
department and as executive vice provost
and dean of the College of Arts and Sci-
ences. “Although it wasn't the career trajec-
tory I had planned, | found that each
position brought its own challenges and
rewards,” she says.

In 2011, Cauce became university pro-
vost and executive vice president. Four

years later, she was named interim presi-
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dent when Michael Young stepped down
from the position to become president of
Texas A&M University. After a seven-
month search, the University of Wash-
ington’s Board of Regents voted to name
Cauce president in October 2015.

Bill Ayer, the former chairman and
CEO of Alaska Airlines and chairman of
the Board of Regents for the 2015-16
term, says selecting the president of the
university is the most important task
undertaken by the Board of Regents.

“What stood out to us was Cauce’s
passion and commitment to the univer-
sity,” Ayer says. “Her biggest attributes
are her tremendous integrity and humil-
ity. She is smart and hardworking, and
she has an amazing ability to connect
with people. She is someone who cares
about the students, faculty and staff, as
well as the external stakeholders, includ-
ing legislators and the business commu-
nity. She is a proven leader, and we think
she is what we need right now at the
university.”

Today, Cauce presides over a univer-
sity system with three campuses (Seattle,
Tacoma, Bothell), 440 degree options
and 280 programs. “This is a very chal-
lenging job,” she says. “You're the face of
the university. You set the tone for the
university and its mission, and also the
way you want the university to be per-
ceived by the world.”

Cauce also continues to teach at the
university. She is a professor of psychol-
ogy and American ethnic studies, with
secondary appointments in the Depart-
ment of Gender, Women and Sexuality
Studies in the College of Arts and Sci-
ences. She maintains an active research
program, focusing on adolescent devel-
opment, with a special emphasis on
at-risk youth.

Obviously, she has exemplary time-
management skills. She also excels at

listening. “I'm very open to listening



Challenging Times

President Cauce discusses some of the
major challenges she believes are facing
the University of Washington.

Enhancing excellence and access: “As a
public university, we're committed to help-
ing every student have the opportunity to
advance their education. We prepare them
not just for successful careers, but for
successful lives.” On the access front,
Cauce applauds the Washington State
Legislature for reinvesting in higher educa-
tion and helping to keep tuition affordable.
Generous donors are also making scholar-
ships available to thousands of university
students.

Fostering inclusive innovation: Cauce says
the world faces a range of challenges, and
the best chance to solve them is to involve
all the communities affected by such chal-
lenges to create the solutions. “By having
diverse viewpoints and [a variety of] people
at the table, there is an increased likelihood
that we’'ll generate meaningful, positive
solutions,” she says.

Improving diversity, equity and inclusion:
“This is a topic that is very personal to me,
because, as I've said before, | don't look like
a university president out of central cast-
ing,” Cauce jokes. “The United States is
increasingly diverse. If we are going to be a
prosperous nation, we must ensure our
institutions, |ﬂ(]uding universities, repre-
sent and welcome that diversity. This is not
somebody else’s challenge, it's one we all
must address, and | believe universities
should play a central role in creating a more

just, more equitable society for all of us.”

Increasing health and wellness around the
world via the Population Health initiative:
“We face some of the most daunting, even
existential, challenges to human health,
happiness and prosperity. They demand
big, interconnected solutions, which is why
we are embarking on a significant new
effort to improve the health and well-being
of people in our own communities and
communities around the waorld. This
work—in an area known as population
health—will leverage the strengths of the
UW and of the Puget Sound region to have

=
w
L ]
L
L]

What's powering your career?

Smart, talented professionals come to the Foster School of Business
to learn, network and grow. As you consider what's next for your
career, visit our website and learn how our MBA programs for
working professionals can take you further.

What's powering your career?
foster.uw.edu/FosterMBA

FOSTER
scooLof BUSINESS

SEPTEMBER 2016 ALASKA BEYOND MAGAZINE 79



Shipping to Hawaii?

We've got you covered!

Aloha Marine Lines is proud to provide
Hawaii with every other week barge service
from the Pacific Northwest. You choose the

Innovative Transportation Solutions mode — barge, ship or air — that best fits
your schedule and budget. With Lynden, you
only pay for the speed you need!

lynden.com | 1-888-596-3361

RADAR SCHOOL
TRANSAS

AVAILABLE COURSES INCLUDE:

ECDIS, ARPA, RADAR OBSERVER
RADAR RECERTIFICATION & CUSTOM COURSES

80 ALASKA BEYOND MAGAZINE SEPTEMBER 2016

Education

a lasting impact on global health and
well-being.”

Expanding capacity in STEM fields and
broadening students’ international experi-
ences: Cauce says the university is working
to add more capacity in the important
STEM fields of study (science, technology,
engineering and math). This work includes
a much-needed expansion of the computer
science and engineering program. “We're
also creating new ways for students to gain
international experience, including through
the Global Innovation Exchange that will
bring students together with faculty and
innovators from across cultures to work on
real-world problems,” she says.

and, in fact, changing my mind,” Cauce
says. “I think it'’s important to listen
with an open mind and learn from
what you hear.”

Cauce emphasizes “doing what we're
doing, only better, always better.” She
pushes for academic excellence, access to
education for the underserved and com-
munity outreach. “It is the intersection
of these things—of students working
with excellent teachers and mentors
across disciplines to make the world
better—where we really excel.”

She’s proud of the fact that students
who come from low-income families—
about 30 percent of all in-state stu-
dents—pay no tuition, thanks to the
Husky Promise Program, which helps
those eligible pay full tuition through a
variety of national and state grants and
scholarship support. Cauce also works to
recruit women and minorities into the
science, technology, engineering and
mathematics fields.

“We attract lots of kids with plenty of
dreams, and they leave here with all the
tools and preparations to become mas-
ters of the universe,” she says. “Our
medical program is among the best in

the country, and I've seen a huge drive



forward in our science programs and our
engineering programs. You've got a
school that's tops in a lot of programs—
political science, law school, business
school. Our students can go on and do
almost anything.”

Making a difference

To lead such a diverse institution, Cauce
stresses leadership training and thinking
outside the box. She is particularly proud
of the quarterly program called Fail
Forward, in which prominent people in
the local community talk about learning
from failure. Other ongoing university
initiatives include the CoMotion pro-
gram, which has helped start more than
125 new companies during the past 1o
years. To help spur more development,
the university has expanded CoMotion
to include MakerSpace, an entrepre-
neurship program in which students
can use space and equipment, including
3-D printers, to find inspiration, create
new products and develop new ideas.

There is even a UW farm, run by
students, for urban farming. “We create
spaces and activities where students can
do work that has a real impact on the
world,” Cauce says.

Above all, she wants UW students,
professors and administrators to think
big. She advocates for students and fac-
ulty to get involved in important commu-
nity projects, from improving the world’s
health care to cleaning up Puget Sound,
the body of water that has helped Seattle
become an international center.

“We are large,” Cauce says of the
university. “There’s a bit of the ‘if you can
make it here, you can make it anywhere’
feel to the school. We are also a micro-
cosm of the world. So when we make a
difference here, we make a difference

everywhere.” sk

Candace Dempsey writes from Seattle.
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Studies

International Higher Education Helps
to.Shape a Global Workforce
By Stuart Glascock
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alks had reached a delicate stage.  The student had been invited into the
meeting because she had studied in Asia

NegOtiatiOI’lS between a large during an exchange program and, as a
result, understood the business culture.

Seattle-based mHHUfacml'ing This experience helped her ask the supplier

d i , the right questions—gently peeling back
company and a supplier 1n ]apan the layers of the production process—and
. . . the student discovered a problem. She
were becoming strained because the supplier . . cupplies was cleaning a
ool . e component too thoroughly, causing delays
was missing deadlines and bringing compo- Ed ding labor Comg { HEN
: b hat’ h The student encouraged the supplier to
nents in over budget. That’s when a student
automate the process, in part by deploying

intern from the University of Washington aeeubimgobebsimilaton Roomba,
The supplier listened. Costs came

Michael G. Foster School of Business spoke  down; production became more efficient;

and everyone celebrated. Major kudos to
up, says Debra Glassman, senior lecturer of  theintern, who deftly identified a way to

solve the situation by using her multicul-
business economics and faculty director of ~  tural background and instinct, says Glass-

man. At the Global Business Center,
Foster’s Global Business Center. students can choose from a range of pro-
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grams to put what they’ve learned in the
classroom into a global business context.

Programs include multinational busi-
ness case competitions, research groups
linking students with global development
agencies and a global-business speaker
series. For instance, an Adobe executive
recently talked with students about con-
ducting business in Romania.

The intern story delights Glassman
because it shows the tangible impact of
international education and exemplifies the
broader evolution of global education.

Thirty years ago, students gravitated to
the field primarily for language studies,
Glassman says. They were French majors
or had studied German in high school.
“Now we are seeing students who are going
overseas for a career perspective,” she says.
“They want to work for Boeing or Star-
bucks or Microsoft—global companies.”

In addition, students want to work for
nonprofits, a sector that, along with the
business world, relies on international
perspective, says Kristen Dailey, executive
director of Global Washington, a Seattle-
based association that promotes interna-
tional philanthropic organizations such as
PATH, Landesa, World Vision and the Bill
& Melinda Gates Foundation. “Seattle has
some of the largest global nonprofits in the
world, and they hire people left and right.”

As a result, schools have put renewed
emphasis on global learning. From tradi-
tional study abroad programs to foreign
campuses to online learning to innovative
programs that bring in international stu-
dents, schools now provide many ways for
U.S. students to interact with the world.

This focus has led to globally minded
graduates who are able to use those inter-
national experiences to best determine

their place in the global workforce.

Global Footprints
Study abroad is the original way that insti-
tutes of higher learning offered students

Above, Christina
Fong leads a class at
the University of
Washington Michael
C. Foster School of
Business. Below,
Molly Kile, a profes-
sor at Oregon State
University, traveled
to Bangladesh as
part of a research
team studying the
impact of pollutants.

international education, and it’s still one of
the most effective methods. Now, though,
universities are going further by actually
planting roots in other countries.

Oregon State University, in Corvallis, is
in the process of opening a graduate pro-
gram in Bangalore, India. OSU has created
a partnership with the Swasti Health
Resource Centre to provide an Oregon
State University master’s degree in global
health in India.

Through this partnership, OSU is work-
ing to join a growing list of schools with
overseas endeavors; dozens of American
universities have set up international out-
posts, many in the last few years. For
instance, New York University runs
branches in Shanghai and Abu Dhabi. Yale

University operates one in Singapore. The

University of Utah has a branch campus in
South Korea.

These campuses allow international
students the chance to study at U.S. schools
and also offer a home base for U.S. stu-

dents studying abroad.

School leaders say having a campus
abroad is worth the cost because such
campuses help institutions attract scholars
interested in global research and help build
the home institution’s base of incoming
international students. The campuses also
provide access to multinational business
partnerships and offer students research
opportunities that pertain to everyday life
in a given country.

Of course, students no longer need to
leave campus to gain international experi-

ence. Sharing many of the benefits of
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JOSH P. ARMSTRONG f GONZACA UNIVERSITY

branch campuses, online programs offer
international students access to U.S. cur-
riculums and also let U.S. students connect
virtually with people across the world. One
of the most popular is the Massachusetts
Institute of Technology’s OpenCourse-
Ware. More than 2 million people each
month participate, and more than halflog
in from outside of North America.

Washington State University's online
program, WSU Global Campus, boasts
about 3,000 students, and more than 200
courses per semester. About 7 percent
enroll from other countries, says Debbie
O’Donnell, director of marketing and
student services at WSU in Pullman.

Through web-conferencing technology
and live-stream capabilities, online students
see, hear and interact with professors and
peers. One student demographic WSU
reaches this way is U.S. military service
members stationed overseas.

U.S. students can also gain global expe-
rience by connecting with international
students who come to their campuses. The
number of international students in the
United States rose 10 percent to nearly 1
million students in the 20142015 school
year compared to the previous year, accord-
ing to a 2013 Institute of International

Education report.

Increases were

noted in 44 states

A Gonzaga
University student
works with children
as part of a study
abroad program in
Zambia.

as U.S. colleges
and universities
logged their highest
international stu-
dent growth rate
I

In 2014, the
University of Wash-
ington in Seattle had about 7,300 interna-
tional students, with China, Korea, India
and Taiwan home to the majority of those
students.

At OSU, there are approximately 4,000
international students among its 30,000
total enrollment. More than half of the
international students study business and
engineering, says Mark Hoffman, OSU vice
provost for international programs.

Institutions compete for international
students because they enrich the diversity
of the campus, Hoffman says. By bringing
in students from different cultures, univer-
sities allow in-state students who don’t
travel abroad to be exposed to people from
other places. “International students help
move the entire community forward,”
Hoffman says.

With all the ways schools are continuing

to expand opportunities for global learning,

students are graduating from college with
more international experience than ever
before. And whether someone wants to be
a business leader or a humanitarian, global
education is an important part of shaping
an individual’s professional life.

Business Benefit

Increasingly, modern business education
involves international collaboration. One
example at UW is Foster’s Global Business
Case Competition, which is a multinational
business education contest.

Each year, teams come to Seattle from a
dozen or more countries, bringing together
students from different backgrounds to
solve international business cases.

Since the program’s inception in 1999,
117 countries have sent a total of more than
3,400 students to the competition. The
contest allows students to apply classroom
learning to real-world issues.

The case challenge helped Tara Ghas-
semikia hone critical business skills. “Hav-
ing conversations and developing
connections with students from 10 differ-
ent schools across four continents gave me
a greater global competence that no website
or textbook could ever teach,” says Ghas-
semikia, from Bellevue, Washington, east
of Seattle.
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Along with participation in the case
challenge, Ghassemikia’s business admin-
istration degree also jump-started her
career as a business analyst at Camber
Collective, a management consulting firm
for education, health-care systems and
nonprofits. Like other recent graduates, she
says her global education made a big differ-
ence when she entered the workforce.

“We live in a world that is more global-
ized than it has ever been, and it will only

continue,” she says.

Humanitarian Help
Gonzaga University in Spokane, Washing-
ton, offers more than 6o study abroad
programs, for more than Goo students in
30 countries, and some of its newer pro-
grams focus on providing students with
opportunities for humanitarian work.

Many other schools, including the Uni-
versity of Washington, Western Washing-
ton University in Bellingham and Oregon
State, are following the same trend. Inter-
national humanitarian agencies such as the
Peace Corps and World Vision work with
universities on a host of issues including
health care, economic development, pov-
erty alleviation and the environment.

Gonzaga has also forged connections in
Africa. In one program, U.S. students live
and study for a semester in Zambia while
they tutor children. The school is working
to soon offer students internships in Zam-
bia at a hospital, a cultural center or an
educational radio station.

Oregon State is also focused on provid-
ing U.S. students with learning experiences
that aim to make a difference. OSU faculty
and student researchers traveled last year to
Bangladesh to examine how early life expo-
sure to arsenic and environmental pollut-
ants affects the development and immune
function of children.

The team monitored children for infec-
tious disease and collected samples to

measure for metal exposure and vaccine

Education

Global Innovation
Exchange

In addition to U.S. schools
looking abroad, international
universities are developing
footprints in America.

A great example is the
Clobal Innovation Exchange,
a partnership between the
University of Washington in
Seattle and Tsinghua Univer-
sity in Beijing.

GIX’s concept and mission
is to be the developer of
future innovators themselves,
the program that sets the
standard for how to educate
the emerging creative work-
force. If Bill Gates were to
pursue a master's degree,
GIX would be his program.

The partnership, which
marks the first time a Chi-
nese research university has
established a physical pres-
ence in the United States,
was announced in 2015 and
has been bolstered by a $40
million donation from Micro-
soft that will help pay for a
new facility and establish an
endowment.

The GIX building, which is
currently under construction
in Bellevue, Washington, east
of Seattle, will be a state-of-
the-art cavernous site—part
maker space, part incubator
and part design studio—
where plenty of tinkering will

go down as students, faculty,
professionals and business
leaders collaborate on inno-
vative technology and design
projects aimed at addressing
world concerns.

Coing beyond traditional
classroom learning, GIX will
let students try—and some-
times fail—to solve real-
world problems, coordinating
with major companies such
as Microsoft along the way.

The empbhasis is interac-
tive learning focused on
creating technology that
relates to health, social
innovation and sustainability.

“Technology is a driver, but
the end goal is finding solu-
tions to global problems,”
says Vikram Jandhyala, UW's
vice president for Innovation
Strategy.

The first cohort of about
70 learners, mostly from
China and the United States,
will start next September on
a 15-month track toward a
UW master's degree in
technology innovation.

The partnership between
two of the world's largest
research universities allows
GIX learners to experience
firsthand how technology can
be developed in one country
but have global implications,
says Jandhyala.

“It's impossible to solve

LUCIEN KNUTESON, AND WRIGHT RUNSTAD & COMPANY

world problems in isolation,”
he says. “That international
viewpoint is critical.”

By 2025, GIX hopes to
grow to about 3,000 learners,
involve more international
universities, and offer addi-
tional degree and certificate
options.

“The best metric of suc-
cess is to look back and say
GIX was there in the early
stages of the solution to an
issue like climate change,”
says Jandhyala.

“But more than that, we

hope our pedagogy gets
replicated. We hope that this
model of curriculum gets

Vikram Jandhyala is UW’s vice
president for Innovation Strategy.

exported as a way to retool
and create the innovation
workforce.”

—Andrew Waite

antibody levels, says Chunhuei Chi, direc-
tor of Oregon State’s Center for Global
Health, which has partners in Asia and the
Middle East on a variety of public health
challenges.

Pacific Lutheran University in Tacoma,
Washington, oversees study abroad pro-
grams in alliance with institutions in sev-

eral countries, including China, Namibia,

Norway, and Trinidad and Tobago.

Anné Linn learned to look at the world
through historical, political, linguistic,
literary and anthropological lenses at PLU
when she joint-majored in Spanish, French
and global studies. Linn, who hails from
Belgrade, Montana, with a population of
about 8,000, picked her majors and her

undergraduate college because they pro-
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Education

vided the opportunity to study abroad.

She attended two winter-term courses
in Martinique and Namibia, then spent
her junior year abroad in Qaxaca, Mexico,
in the fall semester and Rennes, France,
in the spring semester.

She recently began a job disseminat-
ing data as a communications associate
for the Rockville, Maryland-based Demo-
graphic and Health Surveys (DHS) Pro-
gram, which measures health in
developing nations.

“The DHS has worked in over go
countries, and I have to think very glob-
ally about the data coming out of each
country and how it relates to other coun-
tries, pick out patterns we're seeing, and
how to communicate that data to a wide
variety of audiences,” Linn says. “Global
competence is essential to everything
that I do.”

Worldview

Whether students are aiming for corpo-
rate jobs or for a life in the nonprofit
sector, global education is an important
part of preparing to enter the workforce.
Doing business across the world requires
learning other languages and appreciat-
ing other cultures. Local issues are
becoming global concerns.

That's why universities have focused
more on bringing international perspec-
tives to their campuses and shifting the
kinds of experiences students are having
abroad. And students have clearly
embraced the globalization of their col-
lege experiences.

As Kirsten Aoyama, director of the
UW Global Business Center, puts it:
“Students realize that as they graduate
and go out into the workforce, no matter
what they do they are going to be work-
ing in a multicultural environment.” ak

Stuart Glascock is an independent journal-

ist who writes from Seattle.
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LEE TOWNDROW

SHERMAN

ALEXIE A wire suiT on STomies

By Kristianne Huntsberger

| FIRST MET SHERMAN ALEXIE nearly a decade
ago at a reception hosted by Richard Hugo House,
the writing center in Seattle where I interned at the
time. Though the room was packed with important
people, all eager to talk to the man of the hour, Alexie
seemed content to chat with me and a couple of other
young writers involved with the center. The Seattle liter-
ary icon joked with us, told stories, asked what we were
reading and listened attentively to our replies.

This spring, when Alexie and I met up to chat at the
Elliott Bay Book Company, the famed Seattle indie bookstore,
he walked me through the thick shelves and pointed out some
of his recent recommendations, including the 2016 Newbery
Medal winner, Last Stop on Market Street, by Matt de la Pefia
(illustrated by Christian Robinson), and a trio of essays from The
Face series, by Chris Abani, Tash Aw and Ruth Ozeki. Alexie was in
Seattle only briefly before setting off again to New York to
appear on The Daily Show, but he made time to
pick up some books he'd ordered or had on
his mind. He asked the bookseller at the
front counter what he was reading,
and the young man told him he
had just begun Jesus’ Son by
Denis Johnson.

“For the first time?” Alexie
exclaimed. “I wish I could read
that again for the first time.”
The two men chatted and
exchanged recommenda-
tions. In that moment,
Alexie was not the cele-
brated writer, filmmaker
and public speaker, but a
reader at home among

fellow readers.
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Alexie seems equally at
home onstage. In May, a large
audience gathered in the Four
Seasons Hotel Ballroom in
downtown Seattle to see him
and to support the Seattle Chil-
dren’s PlayGarden, an activity
center for children of all abili-
ties. Alexie wore his thick hair
cut close, and he was sporting a
dark blazer and a contagious
smile. He explained that Execu-
tive Director Liz Bullard was his
older son’s speech therapist and
that the PlayGarden was pivotal
to the boy’s growth and develop-
ment: “It’s through Liz and the
PlayGarden that our son [now
in his teens] played and played
and became this man. It is
through play that we become
complicated human beings.”

As a Native American from
a poor community who was
saddled in youth with a speech
impediment, bipolar disorder
and hydrocephalus (an accumu-
lation of excess fluid in the
brain), Alexie has experience
with barriers that might feel
insurmountable. But, as the
recipient of the National Book
Award (for The Absolutely True
Diary of a Part-Time Indian,
published in 2007) and the
PEN/Faulkner Award (for War
Dances, published in 2009), he
is proof of the potential to
overcome. His writings tackle
tough topics and infuse them
with optimism and humor.

I feel a special connection to
Alexie’s work. When [ taught in
Myanmar, I had few resources,
but I did have old issues of The
New Yorker magazine, and in
one was Alexie’s 2003 story
What You Pawn I Will Redeem.

SHERMAN
ALEXIE

“YUYT
MORALES

Sherman Alexie (shown above as a young boy) has said that books

had an effect on him from an early age. His most recent book,

Thunder Boy Jr., is a picture book with a Native American protagonist.

The college-age English-
language learners I taught loved
the story, which followed the
homeless Native American
hero’s 24-hour quest across
Seattle. For all the difficulties
the story revealed about the
lives of Native and homeless
people, it also inspired laughter
and engaged classroom discus-
sions. My students, many of
whom were from underprivi-
leged minority groups in Myan-
mar, admired the hero’s humor,
generosity and perseverance.
They decided that those quali-
ties made up for his other flaws.

Alexie embraces his own
Haws publicly in his books, talks
and popular Twitter feed. He's
more comfortable with the
messiness of life than with the
tyranny of perfection: “As a
parent, [ get angry when [ see
TV parents lying about how
organized they are,” Alexie says
of sitcom and reality- TV family
models. “And even if they are so
perfectly organized, that’s even
more of a sickness than my
chaotic life”

Though Alexie’s work keeps
him traveling frequently for
book events and talks—often
for schools, or organizations
devoted to serving children and
minorities of varied race, class,

ability, religion or sexuality—he

makes a point of connecting
with his family. Sometimes it's a
matter of just being in the same
room together, he says, even if
he and his wife and his two
sons are doing their own things.

Because there is no way to

achieve perfection in every-
thing, a person has to make
choices, he says. “The better
you are as a parent, the less you
will write. And I think I've been
a good father. I have happily
traded thousands of pages of
work to be more fully present in
my children’s lives.”

Being a parent has made
Alexie aware of his effect on the
world and how important it is to
choose how to engage. “T want
to be a father and a writer and
an activist in all the same way,”
he tells me, “with 7o percent

love and 30 percent cynicism.”

INFLUENTIAL BOOK»

Sherman Alexie says that most people’s favorite books include
things they read before age 16. The following are some of the books

that were influential to him when he was young.

s The Snowy Day, by Ezra Jack Keats. Alexie has said
that this is the book that made him a writer. He told National
Public Radio earlier this year that the pioneering book with a
person of color as protagonist showed him “there was another
person in the world who was like me.”

e The Grapes of Wrath, by John Steinbeck. Alexie cites
this classic as an early influence, which—to many people’s

surprise at the time—he read before he was 5.

s I, by Stephen King. “The hero has a speech impedi-
ment, a stutter, and | have a speech impediment,” Alexie notes.

“To have a heroic speech-impediment kid is pretty awesome.”

s Rifles for Watie, by Harold Keith. “About the Civil War
and a Cherokee Indian who is actually a gun runner for the
South. | loved this one growing up. It was the first book I'd
seen where a Native American was fully involved in huge
events. | didn't even know that; nobody ever taught us that.”

s Comic books, especially Superman and Batman com-

ics. “l also got made fun of because | loved Archie.” —K.H.
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SHERMAN
ALEXIE

He finds this balance onstage in his
signature storytelling that mixes sincerity
with irreverence, all infused with humor.
He kept the audience at the Seattle Chil-
dren’s PlayGarden luncheon laughing
with him even when he was sharing a
story about his recent brain surgery, the
successful removal of a noncancerous
tumor. In the groggy relief he felt waking
after the surgery, he realized that what
he'd been worried about most was losing
language: “My surgeon, who is East
Indian, was in the room, and—I'd been
saving this for him—I said: ‘I bet this is
the first time an Indian has ever scalped
an Indian’” The audience seated at
tables in the ballroom laughed.

“Now, some of you groan, some of
you laugh,” Alexie continued. “But [ got
no response from him. And I thought,
‘Oh no, maybe I just thought I was speak-
ing. Are the words gone? Nobody had a
reaction to what I just said.””

He explained the relief he felt when
his wife leaned over and noted what he'd
forgotten in a fog of anesthesia: “She said,
‘Sherman, you've told that joke 11 times.””

Words are Alexie’s life, and he is an
indefatigable champion of books and
independent bookstores. Alexie is cred-
ited with starting the Indies First cam-
paign that turns authors into booksellers
at local bookstores on Small Business
Saturday each November. The program
began, Alexie says, because he was at his
son’s baseball game and forgot he was
supposed to give a reading at the Queen
Anne Book Company. He and the store’s
owners set up a day for Alexie to instead
come in and sell books and talk to cus-
tomers. The idea was picked up by the
American Booksellers Association and
went national. Alexie is happy to see
independent stores thriving.

“I was one of the Chicken Littles
about e-books,” he says, referring to his

initial wariness about electronic reading
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editions. “It turns out there was no revo-
lution. E-books are just another way to
sell books and aren't replacing books.”

Alexie’s newest book, Thunder Boy Jr.,
illustrated by Yuyi Morales, is Alexie’s
first children’s picture book. The titular
hero is named after his father but wants
his own identity. Touching on Native
American naming traditions, personal
exploration and father-son relationships,
the book was released in time for Father’s
Day 2016. Alexie says he had not timed it
that way, though. “Seven Father’s Days
have passed while I was writing it,” he
explains. “It was hard to write. I thought
because I wrote poetry, it would be easy,
but it wasn’t. It’s that mixed audience,
where you're writing for the kid and the
parent, because you want the parent not
to go crazy reading the book over and
over again.”

Like Thunder Boy, Alexie is a “Junior.”
He says that where he grew up, people
chose fancy names, such as Aristotle,
Aloysius and Elvis. “In the absence of
traditional names, Natives often give
their kids ornate names in English. I'm
Sherman, my father’s Sherman. His
father was Adolph. Can you imagine
being an Indian guy named Adolph
serving in World War I1?”

When he was young, Alexie was called
Junior, but he also had other nicknames.
His father called him “Regret,” after Paul
Regret, his father’s favorite character in a
Western movie: “It was the tilt of [the
character’s] chin. That’s what Dad said.
So, apparently, I was tilting my chin like
a gunfighter when I was 2.” Alexie admits
that he was a fighter, too: “I stood up
against everybody all the time,” he says.

Alexie says he claimed his own iden-
tity by leaving the Spokane Indian Reser-
vation where he grew up. First he left to

attend high school in the nearby town of

Reardan, Washington, where he encoun-
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tered barriers tied to “race, class, culture
and fear of the other—on all sides,” he says.
“It was a town you didn't even stop in as an
Indian, because of the perceived animos-
ity,” he says.

Alexie chronicles the experience in his
semiautobiographical Young Adult novel,
The Absolutely True Diary of a Part-Time
Indian. Later, Alexie moved farther away: to
Spokane, for college, and then even farther,
to Seattle, before marrying his wife (whom
he had met in Spokane).

“We fell in love, and she wanted a big-
ger city. The choices were Seattle, Portland
or San Francisco,” he says.

He chose the closest city, and “as soon as
I was in Seattle, [ felt more comfortable
with my life” Counter to the popular idea of
finding yourself in nature, he says he dis-

covered himself in whole-wheat croissants

and the Sunday newspaper
bought at the corner store.

“I need airplanes flying
overhead,” he says. “I need
random shouts, sirens, fog-
horns and ship horns. I don't
need to talk to people, but I
need people to be around.”

When he left the reserva-
tion, he used the name he
shared with his father. “In fact, when Dad
was in the hospital, nurses and doctors
would see his name and assume it was me,”
Alexie says. “He signed books of mine over
the years.”

Alexie’s father also went to school off the
reservation. Even in his isolation as the only
Native American, he succeeded academi-
cally and socially. Alexie wonders whether

his father’s story could have been more like

Alexie supports independent
booksellers such as the Elliott
Bay Book Company in Seattle.

his own, were it not for
“the booze, and the
depression and the fact
that Indians didn't go to

college then. It wasn’t

KAREN MAEDA ALLMAM

even a possibility.”
Alexie felt vilified
when he chose to attend

school off the reservation,
but he says that it helped
open possibilities for the next generation.

Success like his does not necessarily
come at the expense of tradition, Alexie
says, but he also feels that tradition should
be scrutinized, and allowed to change. We'll
ultimately hold on to the best parts, he says.

“What I live my life with is storytelling
at all times, and tolerance, and celebration
of the eccentric”

He remembers a period from his career
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when he was starting to travel and gain
fame—and facing criticism from other
Native Americans that what he was doing
was somehow not Indian enough.

“I was onstage once talking, and 1
realized: I travel the world telling stories.
My entire life is built on storytelling. I
pay my mortgage because of stories. I'm
the traditional one!”

Alexie sees his sons carrying on tradi-
tions in their own ways, too: The first is
an Eagle Scout, and the second isin a
choir. “Is it really all that different than
berry picking and powwows?” Alexie asks.

Alexie evidently thought carefully
about younger generations as he worked
on his recent book. He tells me that
writing books for kids who don't have
many books written for them is a political
act: “The quality of your life is propor-
tional to the number of books you've
read—the number of books in your
house,” Alexie believes.

He feels that there should be more
books for kids who are underrepresented,
with heroes who look familiar, have famil-
iar lives and have positive experiences.
For this reason, it was important for
Alexie that Thunder Boy Jr. show an intact
and loving Native family scenario in
which “the search for identity is a joyous
thing, rather than something born out of
desperation—where it's about becoming
who you are and not about survival”

The chance to create positive models
is why Alexie writes for children and why
he is involved in community work, such
as with the Seattle Children’s PlayGarden.

Alexie wants to help young people see
all their options. “I grew up feeling hope-
less and helpless,” Alexie confesses. “1
can't make these kids’ decisions, but I

can show them options.” sk

Kristianne Huntsherger writes from Seattle.
Sherman Alexie’s memoir, You Don’t Have
to Say You Love Me, is due out in 2017.

Learn more about Alexie at fallsapart.com.
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AUTHENTIC EXPERIENCES
IN GUADALAJARA

BY ALEX PULASKI

BRIGHT TANGERINES, VERMILION TOMATOES and ripe mangoes are
among the first to catch my eye in Guadalajara’s Mercado Libertad.
Continuing through the three-story downtown market, which is
also known as Mercado San Juan de Dios, we are met with an
instant sensory feast. We breathe in the aroma of simmering pots
of stewed meats, listen to the bustle of vendors and customers, and
admire colorful fabrics and decorated guitars hanging on the walls.
With more than 3,000 stalls in nearly half a million square feet

on three levels, the colorful market contains everything from mod-

ern conveniences to age-old items such as powder “spells”
designed to resolve work, finance or romance issues.

The market is also the place to sample two of Guadalajara’s
specialty dishes—birria, a goat stew (it can also be made from
beef), or a torta ahogada, a “drowned sandwich” soaking in a spicy
tomato broth. My wife and her sister seem mesmerized by assort-
ments of Mexican candies stacked in sugar-laden chunks.

For centuries, Guadalajara has thrived as one of Mexico’s cor-

nerstone cities. It is constantly evolving and in some ways chic, yet
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it retains a sense of the past in its splendid architecture and art.
Through these, visitors catch a glimpse of the country’s rich cul-
ture, fascinating past and vibrant present.

In many respects, Guadalajara, the capital of the Mexican state
of Jalisco, embodies Mexico’s heart and soul. Tequila was born in
this state, as were mariachi music, Mexican rodeos known as
charreadas, and even sombreros.

Today, the Guadalajara metropolitan area remains a focal point
of Mexican handicrafts, from glass trinkets costing a few pesos to
elaborate furnishings worth thousands of dollars. The city is also
Mexico’s third-largest economic producer, excelling in computer
manufacturing, jewelry production and agriculture.

The Centro (downtown) consists of a series of walkable plazas,
where you will find families shopping and children splashing
water in fountains.

We delve into Mexico’s past at the Hospicio Cabafias, a former
hospital and orphanage that is home to 57 works by muralist José

Clemente Orozco.

Clockwise from upper left: A Orozco is considered one of
farmworker cuts leaves off an

agave plant. Colorful fruits and
juices are displayed at Mercado
Libertad. Casa Luna restaurant

offers live music in its courtyard.

the greatest Mexican muralists,

along with Diego Rivera and
David Alfaro Siqueiros, and his
subjects range from Spanish
conquistadors to politicians.

Overhead, Orozco’s most renowned fresco, Man of Fire, shows a
man rising from flames. We examine this and each fresco carefully
to appreciate how Orozco creates illusions of perspective. As we
pass by, they seem to move: A wheel rotates, heads turn and streets
change angles.

Two more of Orozco’s famous works—one of Father Miguel
Hidalgo sparking Mexico’s independence movement from Spain in
1810, and one of Hidalgo liberating Mexico’s slaves—can be seen a
few minutes’ walk away at the Palacio de Gobierno, an impressive
Baroque structure completed in 1774 that houses government
offices and is open to the public.

Other noteworthy sights in the city center include:

« The Guadalajara Cathedral, a magnificent Spanish
Renaissance—style church completed in 1618 after decades of work.

» The Teatro Degollado, a Neoclassic marvel, finished in 1866,

that today hosts performances and is home to the Jalisco Philhar-
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A calandria, or horse-drawn

carriage, will give you a scenic
tour around Guadalajara while
the driver describes the sights.

the sights, including Nueve
Esquinas neighborhood, named
for the nine corners created by

intersecting streets.

monic. Reputed to be one of the best-preserved and most ornate E X PERIENCING T EQUILA

theaters in Latin America, it’s open to visitors from 10 A.M. to As U.S. sales of tequila have doubled over the last 10 years, the
2 p.M., Tuesday through Friday. state of Jalisco has experienced its own tourism boom. It’s only
« Plaza de los Mariachis, a triangular plaza where the trouba- about an hour by car from Guadalajara to the city of Tequila, and a

dours begin to gather in the late afternoon and play songs into the variety of tour operators offer organized day trips.

night for a nominal fee. We opt for a tour with Clayton Szczech, a self-styled tequila
« Horse-drawn carriages known as calandrias, which stand connoisseur. He guides us around the area, where we watch a
waiting in the city center, their drivers ready to describe a tour of Jimador harvest the agave plant from which tequila is made.

SCALABILITY, ALASKA
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Enjoy and experience Package includes:

our packages! » 4 nights and 5 days in Deluxe Studio Suite -
4 nights starting from . EP package \!

2 kids complimentary stay

33 (under 12 years old, based on European plan) l/
$1 Ush - Loreto city tour L{/R dg( K\,&Mar“‘

Per person, per night, based Iﬂeql..ﬂla taSti”kQ | Beach Resort & Spa
on double occupancy. Exicancoaking lesson At the Islands of Loreto, México
» Family kayaking tour on beach property
Promo Code: ASSEP16 « Mexican private dinner at the fire pit

$25 USD credit per person to the Sabila Spa
Booking window: August 01 - November 30, 2016 and travel between August 01 - December 15, 2016

For more adventures please visit: www.villadelpalmarloreto.com

i : ELITE®
¥ Suwnm Merioi & Centra] Mexica’s Leading DANZANTE BAY (= e 7
America’s Leading BosiohRissin o
Resort

866 209 0726 -+ reservaciones.vdpl@vgloreto.com ¢ villadelpalmarloreto.com



ICONIC ESTATE | Bellevue, WA

Timeless & luxurious masterpiece estate offers
Bellevue's finest oasis on 2.5 private, lush acres.
14,140 sq.ft. of unrivaled amenities. $13,800,000.
MLS#948610. meydenbauerluxury.com

Anna Riley - 425.761.8836 - WRE/East

SEAPORT VICTORIAN | Port Townsend, WA
Meticulously refurbished to unify Victorian
charm with modern conveniences. This 4,500 sq.
ft. classic overlooks the glistening bay just above
historic downtown. $2,250,000. MLS#901455.
Jan Garing - 360.301.5492 - WRE/PT

BEACH RETREAT | Shoreline, WA

Rare, low bank Puget Sound, custom new con-
struction. No expense spared. Front row seat to
shipping lanes, whale watching & sunsets. North-
west living at its finest! $2,378,000. MLS#930428.
Cori Whitaker - 206.795.4361- WRE/North

LIVE ON THE CUT | seattle, WA

Majestic Tudor Revival-elegant light-filled
rooms, cook’s kitchen, active waterfront views.
Private large site in Montlake Historic District.
$2,599,000. MLS#969100.

Barbara Shikiar - 206.484.2446 - WRE Co.

<
Windermere

REAL ESTATE

Official Real Estate Company
of the Seattle Seahawks

=)

#TACKLEHOMELESSNESS
For every Seahawks home game
tackle, the Windermere Foundation
will donate $100 to YouthCare, a
non-profit providing support and

services to homeless youth.

NEW BDR HOME | Kirkland, WA

Award winning BDR Homes presents 3 new
madern design homes just a short distance
to downtown Kirkland’s vibrant resort style

community. $1,598,800. MLS#954278.
Lynn Sanborn - 206.227.5966 - WRE/East

Aenuer

PROPERTIES

A WORLD OF
EXCEPTIONAL HOMES

windermere.com

r

SWEEPING VIEWS | Clyde Hill. WA

Stunning views create a wonderful backdrop for
this bright and charming rambler located on the
top of Clyde Hill. $2,848,000. MLS#1012660.
crownofclydehill.com

Anna Riley - 425.761.8836 - WRE/East

WATERFRONT | Bainbridge Island, WA
Exceptional 10-acre waterfront estate boasts a
gorgeous 6,000+ sq. ft. home and a beautiful
280-foot stretch of beachfront! $5,895,000.
MLS#962850. HuntWilson.com

B. Hunt & M. Wilson - 206.300.4889 - WRE/BI, Inc.

>

WATERFRONT | Mercer Island, WA
Extraordinary Ross & Ralph Anderson
designed/built 4,540 sq. ft. masterpiece on
80’ Lake Washington waterfront. $5,480,000.
MLS#956728. 4014EMercerWay.com

Larry Williams - 425.445.9870 - WRE/MI

WATERFRONT | Bainbridge Island, WA
Fabulous waterfront compound with two
beautifully updated, Hal Moldstad-designed
homes, 830 ft. of beach and private dock.
$3,200,000. MLS#968215. VesnaSomers.com
Vesna Somers - 206.947.1597 - WRE/BI, Inc.



STUNNING VIEWS | Madrona, WA

Light-filled contemporary home with 2,400 sq. ft.,
3 levels and sweeping lake, Rainier and Cascade
views. 3 bedrooms, 2.25 baths and den.
$1,475,000. MLS#894808. barbcahillhomes.com
Barbara A. Cahill - 206.261.7272 - WRE/NW, Inc.

LAKESIDE TUDOR | Seattle, WA

Stately 1930s Waterfront estate 60 feet of
no bank waterfront on a 2 acre lot - the ideal
staycation! $4,495,000. MLS#1007719.

Deirdre Doyle - 206.234.3386 - WRE/Midtown

S
Windermere

REAL ESTATE

LUXURIOUS.
IMPEGCABLE.
DISTINCTIVE.

Allow us to help you
discover an extraordinary
home anywhere in the
world through our local
and global expertise.

LUXURY PORT/6LIO

INTERNATIONAL

WATERFRONT ESTATE | Kirkland, WA
Elegant 10,000+ sq. ft., 6 beds, 5+ bath estate
features expansive living areas, luxurious ame-
nities, pool & 60 ft. of prime west-facing water-
front with moorage.$5,250,000. MLS#900179.
Bryan Loveless - 425.968.8181 - WRE/NE

WATERFRONT CONDO | Kirkland, WA

Ground floor 3,792 sq. ft. condo. Separate second
floor guest suite. 75 ft. of Lake Washington front-
age, private patio, 60 ft. dock, protected moorage,
spectacular views. $3,000,000. MLS#976690.
Bryan Loveless - 425.968.8181 - WRE/NE

LUXURY WATERFRONT | salmon, ID

38 acres on 4th of July Creek. Gated, custom
stone & logwork. Rumford fireplaces, commercial
kitchen, guest quarters & stables. Near airport
& shopping. $1,995,000. MLS#16-319804.

Cheryl Concannon-208.720.4806 - WRE/Sun Valley

OCEAN VIEWS | La Jolla, CA
Exceptionally designed architectural master-
piece. 5 bed, 6.5 baths and breathtaking views.
$11,500,000. MLS#160041547.

Nadia Merk - 858.750.9867 - WRE/WH&E
Azar M. Khazian - 858.229.5119 - WRE/WH&E

LUXURY WATERFRONT | Bellevue, WA

Elegant lakefront paradise nestled on 94" of west
Lake Sammamish shoreline with dock, boat/
jet-ski lifts, balcony, outdoor living & hot-tub.
$4,988,000. MLS#942178. KritsonisLindor.com

Karl Lindor - 206.890.8227 - WRE/East

erer

PROPERTIES

A WORLD OF
EXCEPTIONAL HOMES

windermere.com

LUXE IN LESCHI | seattle, WA

Custom built new home with commanding view.
Designed for serious entertaining or comfortable
daily living. 4 bed, 3.5 baths, office, media room
& private elevator. $2,225,000. MLS#910538.

Kathrin Faulkner - 206.300.5511 - WRE/Wall St

=
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QUINTESSENTIAL | Yarrow Point, WA
Old world touches, contemporary spaces. 3
bed, bonus, guest quarters, gorgeous kitchen
and yard create this stylish, forever home.
$2,988,000. MLS#904059. WendyPaisley.com
Wendy Paisley - 206.650.5812 - WRE/East



REAL MISFORTUNE ..*
IS TO HAVE NEVER
DINED HERE.

165 S POST ST, SPOKANE, WA
CHURCHILLSSTEAKHQUSE.COM

Larson Medical Aesthetics
1

NON-SURGICAL FACELIFT
LASER SKIN TREATMENTS
INJECTABLES

CHEMICAL PEELS & FACIALS
LIFESTYLE MEDICINE PROGRAM
COOLSCULPTING

Call to schedule your R E C E I V E

com pll m t‘l]t‘dl’y C()ll.‘ill]t&ltiﬂ n

today! 206.274.0815

with mention of this od!

Margaret L. Larson, ARNP, MSN, FNP-C is o master’s prepared nurse practitioner hoard

cerfified in Family Practice, cosmeseutical procedures such as loser skin, radio frequency skin
tightening and lipolysis, Botox Cosmetic and filler treatments, chemical peels ond Metagenics
Firstline Therapy, a medically guided weight loss and disease management programs.

larsonmedicalaesthetics.com
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WHEN YOU GO

Lodging

Villa Ganz Boutique Hotel: The
onetime mansion retains its gilded
charm and is remarkably affordable,
starting at about $8o a night (877-
232-2218; enwillaganz.com).

Casa Fayette: Enter the sophisticated
hotel through its lobby in a renovated
1940s Art Deco mansion before
making your way to the sleek, mod-
ern rooms above (+52 333-679-2000;
casafayette.com).

Dining

Casa Luna: Dine on contemporary
Mexican food in a lantern-lit court-
yard while a band plays. The passion
fruit margaritas are spectacular (+52

331-591-4735).

La Tequila: This restaurant serves
tequilas by the dozens and offers a
savory salsa made tableside (+52
333-640-3440; latequila.com).

Tequila Tour

Experience Tequila: For a tour of
Guadalajara and Tequila, guide
Clayton Szczech is native in English
and fluent in Spanish (503-922-1774;
experiencetequila.com). —A.P.

Later, we see the production areas at
the small-scale Tequila Fortaleza distill-
ery, which still uses stone tahonas (circu-
lar grindstones), instead of modern-day
mechanical rollers, to crush the agave.

It's not necessary to leave Guadalajara
to get a taste of tequila, however. La
Fuente, an old-school bar in the city
center, is so well-known that there is no
sign outside. Tt's a great place to sample a
variety of labels and styles, ranging from
young silver tequilas to barrel-aged
reposados to the complex, smooth anejos.

The namesake drink is also show-
cased at La Tequila. This upscale restau-
rant impressed us with dishes including
warm salsa made right at the table, and a
tender flank steak served with melted
cheese, chorizo, cactus bits, beans and

guacamole. The complimentary dessert,



a refreshing lemon sorbet, is served with
a whisper of—you guessed it—tequila.

TOURING
TLAQUEPAQUE

Home to street after street and shop after
shop filled with intricate handicrafts, the
suburb of Tlaquepaque, about 3 miles
southeast of the city center, merits at
least an afternoon to explore.

Colorful, handmade beaded bracelets
are available at the indigenous Huichol
shops that line Calle Independencia. We
wander through stores that sell every-
thing from fine leather to handmade
clothing to tile work known as talavera.

On one corner in Tlaquepaque, the
spectacular Voladores de Papantla, or
flyers, suspended by ropes, cast them-
selves from the top of a pole and spin
around it. The flyers perform several
times a day, and sell souvenirs afterward.

When you are in need of refreshment,
the Casa Luna restaurant has a pictur-
esque courtyard, ideal for enjoying a
cerveza or a bite to eat. As late afternoon
melts into evening, dozens of lanterns
sway overhead and bloom with light,
competing with the stars overhead.

To finish the evening, we head to
Tlaquepaque’s garden courtyard known
as El Parian, where colorfully clad maria-
chi singers serenade our group for a
small tip. For visitors who don’t know
which song to request, a perfect choice is
Guadalajara, an homage to the city,
concluding with these words: Guadala-
Jjara, Guadalajara! Tienes el alma mas
Mexicand.

The words ring true: This city does

have the most Mexican of souls. sk

Alex Pulaski writes from Portland.

Alaska Airlines offers daily service to
Guadalajara from Los Angeles and San
Jose. For more information or to book
tickets, visit alaskaair.com or call
800-ALASKAAIR.

PACIFIC NORTHWEST WINES

“The
Greatest
Aerator
of All Time”

“There’s nothing else quite like it...”

—The Oregonian

Complimentary tasting to
Alaska Airlines passengers!

A

PONZI

¥YVINEYARDS

SHERWOOD, OREGON
PONZIWINES.COM

. —

: ticket/Ty

DOOKS: 5PM  SHOW: ToM

TASTING ROOM CLOSES 90 MINUTES Peiod T DooR TIMES

“bella

Now available:

| GMARMNILLWINERY
AVTSIOVERMARTALLL

www.tribellawine.com
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Chichén lizd's iconic El
Castillo pyramid. Opposite:
A Franciscan convent in the

colorful town of Izamal.
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EXPLORING
THEYUCATAN

SITES, RITUALS AND CUISINE
UNITE ANCIENT MAYA AND
MODERN CULTURES BYJILLK. ROBINSON

FROM A SHADED CAFE TABLE on Paseo de Montejo, the elegant main
boulevard of Mérida, I watch a diverse population of passersby and
sip a bottle of crisp Montejo beer.

Fashioned after the Champs-Elysées in Paris, Paseo de Montejo

is lined with stunning architecture and rows of trees. I see office

workers in suits, women in colorful huipil garments and university
students chattering about coursework. All are taking their time—
no need to rush along a beautiful thoroughfare.

Mérida is both the capital and largest city of the Mexican state of

Yucatdn. About 200 miles west of Canctin, Mérida merits a day or
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OPENING A WINDOW TO THE WORLD

SEATTLE | BAINBRIDGE ISLAND | KIRKLAND | ISSAQUAH | MADISON PARK

ORCAS ISLAND, WA

23 acres of impeccably maintained grounds with artistic
works by local artists. Large entertaining home with views of
Iit. Baker, Bellingham Bay, the Georgia Strait and the lights
of Vancouver. Guest house, climate-controlled greenhouse,
waterfalls, and beautiful firepit. This elegant property offers
serene comfort along with extravagant features and beauty.
Offered at: $1,895,000 | MLS#1005514

Angela Pepka | angela.pepka@rsir.com | 425.442.6203
Kathryn Bowes | kathryn@sanjuans.com | 360.317.6337

OLYMPIC PENINSULA, WA
10 acre oceanfront estate — stunning property nestled
between the majestic Olympic range and the picturesque
Strait of Juan de Fuca. Luxurious custom 4,613 sq. ft. home
with magnificent oceanfront views. Extraordinary garden
sanctuary with sweeping panoramic views over 360 feet
of high bank waterfront. Award-winning property.

Robert Pong | 206.310.2014 | robert.pong@rsir.com
Sue Eller | 360.797.3081 | sue.eller@rsir.com

!
¥
SEATTLE, WA
Exquisite floating home in the ‘Best View' position in
Roanoke Reef. Magnificent 2-story home with moorage
Private gated entrance. Garage parking. Rooftop deck with
360 views. Gourmet kitchen. Oak floors, cherry cabinets,
air conditioning, on-dermand water heater. Electric induc-
tion cooktop. What a way to make a splash! Offered at:
53,400,000 | MLS# 1012820 | roanokereeffloatinghome.com
Enrico Pozzo | 206.790.7874 | enrico@seattlebydesign.com
Rick Miner | 206.940.1180 | rickminer@duckin.com

LOCAL EXPERTS | GLOBAL REACH

VIEW MORE HOMES ONLINE AT RSIR.COM | 206.448.5752

SEATTLE, WA

72 feet of waterfront heaven! Seattle area Cape Cod style
horme enjoys 180+ degree west facing seascape views from
most every room. At low tide beach is flat and reaches for
miles. Gourmet kitchen. Dine & entertain on a 60 foot +
view deck. Hot tub included! “Life is Better at the Beach!"

seattlebydesign.com | standringlanewaterfront.com
Offered at: $2,100,000 | MLS# 975499

Barry Bergner | 206.769.2958 | barry@seattlebydesign.com
Rick Miner | 206.940.1180 | rickminer@duckin.com

VASHON, WA

Over 900 feet of exotically landscaped beachfront and
its own lighthouse, this spectacular shingle-style estate is
the ultimate expression of Vashon Island grandeur. Lavish
use of stone, river rock and timber create a majestic
elegance that evokes the Mt Rainier vistas and native
surroundings on view through its walls of windows.

Oferred at: $18,000,000 | MLS# 882661 | DeniseSeavitt.com
Denise Seavitt | 206.841.8788 | Denise.Seavitt@rsir.com

DEMING, WA
Stunning mountain retreat with a majestic view of Mt.
Baker from nearly every room. The home offers privacy
perched high on the hill locking over the winding river to
the white capped mountain top. The area has outstanding
hiking, helicopter skiing, rock climbing and numerous
outdoor adventures.

Offered at 51,200,000 | MLS#4 867726

Cindy Paur | 206.949.4497 | cindy.paur@sothebysrealty.com
Kathy Madsen | 206.953.1421 | kathy.madsen@rsir.com

=

Realogics

Sotheby’s

AL REALTY

OLYMPIC PENINSULA, WA
Award-winning home, stunningly sited for views of
Olympic Mountains, Elwha River and Strait of Juan de Fuca
to Canada. Native post and beam construction affords a
pristine and authentic Pacific Northwest retreat.

For more info and to view video visit elwhariverretreat.com
Offered at: $1,197,000 | MLS# 922497

Sue Eller | 360.797.3081 | sue.eller@rsir.com

Leah Applewhite | 206.387.0439 | leah.applewhite@rsir.com

WHIDBEY ISLAND, WA
Waterfront Estate with panoramic views of the Sarato-

ga Passage, Cascades & Mt. Baker. Nearly10 acres of gated

& fully-fenced property with 5 bedrooms, 7 bathrooms, li-

brary, guest house, three car garage with guest apartment,
formal gardens, stone terraces. Minutes to ferry & Langley
Village. Offered at $5,200,000 | MLS #687871

Scott Wasner | 206-910-1410 | scott.wasner@rsircom

SEATTLE, WA

Magnolia: Iconic in nature, the brick home represents
quintessential living in Fort Lawton at Discovery Park

Light filled and fully-restored with new cabinetry, quartz
counters, plumbing, electrical, hydronic in-floor heating &
appliances — all within a landmark-protected structure that
includes tile and copper roofs, gutters and downspouts
Sold §1,050,000 | MLS# 868856 | FreemanNW.com

Aaron Freeman | 206.519.8843 | Aaron@FreemanNW.com

Each C
the right to

s Independently Owned and Operate

hange the product offering without notice
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more trip to explore historic architecture and some of the best

museums of the Yucatdn Peninsula.

This vast region, which includes the Mexican states of Yucatin
and Quintana Roo, is impossible to cover completely in a short
trip, so every time [ visit, [ choose a theme to carry me through my
travels. This time, it's the Maya culture.

I pick two museums to visit in Mérida: the Regional Museum
of Anthropology in the Palacio Cantén and the Gran Museo del
Mundo Maya. The Gran Museo del Mundo Maya houses more

than 1,100 Maya artifacts, while the Palacio Cantén includes the

Clockwise from upper left:
Mérida's Regional Museum of
Anthropology showcases
Yucatdn culture. Visitors can
boat in the Sian Ka'an Biosphere
Reserve. Tulum has ancient
Maya ruins alongside scenic
beaches.

overall culture of Yucatin—
from pre-Hispanic inhabitants
through the colonial period and
into independent Mexico.

In addition to Maya ruins, [
encounter children with Span-
ish textbooks greeting their
parents in Mayan,; traditional
Maya clothing; and spa treat-
ments once practiced by those
who lived among the temples. |
can also taste foods of the
modern world that were refined
centuries ago in the Maya
world, including avocados, chocolate, tamales and corn tortillas.
Another option is poc chuc, a uniquely Yucatecan dish where pork
is marinated with sour-orange juice and vinegar, and slow-cooked.

From Mérida, I drive east toward the famed ruins of Chichén
Itz4, but find myself compelled to stop after about 40 miles to visit
the golden city of Izamal. I admire the sun’s glow, which, com-
bined with the uniform color of the town—every house, church
and shop is painted the same sunny yellow hue—causes Izamal to
shine like no other place I've seen.

When I leave [zamal, I continue about 45 miles east to Chichén
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COURTESY: BELMOND MAROMA RESORT & SPA
= el

The Belmond Maroma Resort &
Spa offers healing spa treat-
ments, including the traditional
temazcal ceremony where
visitors can relax in a steam-filled
structure made of stone or mud.

Until the 20th century,
Valladolid was the third-largest

city of the Yucatdn Peninsula,

and had so many Spanish-style
mansions and churches that it
became known as “The Sultana
of the East.” I stop at Casa de
los Venados—a private home/

Itz4, one of the New 7 Wonders of the World. T walk quickly to the ~ museum—to peruse more than 3,000 pieces of Mexican folk art.
great pyramid El Castillo. The giant temple is a tremendous sight: Then I drive east to the coast, to Canciin, where visitors can
geometric and imposing. | spend hours admiring the wonders of enjoy the bustling nightlife, fine dining and gorgeous beaches.
Chichén Ttzd's stone carvings and impressive design, then T head From Cancun, it's an easy drive south to view native wildlife at the
to Valladolid, about a 3o0-mile drive to the east. Sian Ka'an Biosphere Reserve, to admire Maya ruins in Coba and

Could Stem Cell therapy change your life?

Did you know it was available here in Seattle?

Do you have?

Arthritis -+ Parkinson's * Stroke
Chronic obstructive pulmonary disease (COPD)
Traumatic Brain Injury (TBI) -+ Multiple Sclerosis

L 877-8-VITALITY for a FREE consultation

ee if STEM CELLS could be right for you.

' SEATTLE
. %STEM ShiE Stem cells‘from your own body.
‘\ ' NTER | Nodown time office procedure.
TAMI MLRAGLIA

RECEIVE $1,000 OFF WHEN YOU MENTION THIS AD.
Double ﬂ;foard certified gy

877-8-VITALITY | support@seattlestemcellcenter.net | seattlestemcellcenter.net
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LOWERING CORPORAT
AL AR

PROBLEM

20% of employees
spend 80% of your
medical dollars and
most wellness programs
only take care of the
healthy employees.

SOLUTION

20/20 LifeStyles cures
those with costly medical
conditions such as Type
2 Diabetes, High Blood
Pressure and High

ﬁhrz‘rﬁ?gg eﬁf‘:%%ﬁ;stf:es Call (425) 376-3333 or visit 2020Iifestv|es.com[

el rd ey wellness-program and arrange for a presentation

cost you less, plus they of the 20/20 Wellness Program with Dr. Mark

Sg’tiffaﬂgﬁgggigyand Dedomenico, renowned cardiovascular surgeon,

ae fewer medical visits. founder of 20/20 LifeStyles, and hest-selling author.
LOWERING CORPORATE

HEALTH CARE CO<T SPEN Get the FREE BOOK “Lowering
Corporate Health Care Cost” or download the audio
version at 2020lifestyles.co/wellness-program.

PROVEN SUCCESS

TYPE 2 DIABETES
13% (normalize blood sugar)

HIGH BLOOD PRESSURE

19% (normalize blood pressure) . .
HIGH CHOLESTEROL Llfes IES ®

61% (normalize cholesterol)




W“_SAK” America’s Top Ten

W S Seafood Houses

Pier 56 on Seatlle's Waterfront,
1201 Alaskan Way, Seatile, WA 9810

www.ElliottsOysterHouse.com

Tom Horan's
America's
Top Ten
Club

Elliott's Oyster House
Bourbon House

Z's Oyster Bar & Steakhouse
RingSidg Fish House

Thg Sea Fire Grill

Osetra

Tony Mandola's

Eddie V's Prime Seafood

Portland’s Freshest Seafood

R"IGS"] Lynnhaven Fish House

FISH HOUSE

Fox Tower averlooking Director Park

838 SW Park Avenue, Portland, OR 97205

www.RingSideFishHouse.com

Capt. Anderson’s Restaurant

Startingatﬁthan $1 995 __J'

WorldMark & Vacation lntemation_ale_
HILTON-WESTIN-SHERATON-MARRIOTT-DISNEY-DIAMOND
MEXICO, ORLANDO, HAWAII, LAS VEGAS, EUROPE & More

NEVER PAY RETAIL FOR TIMESHARE PROPERTIES!
‘SmartShare.com the Timeshare Resale Specialists
TOLL FREE 800-338-2900 or visit www.SmartShare.com
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WHEN YOU GO

Lodging

Rosas & Xocolate: Boutique hotel in
Mérida that honors the importance of
cocoa beans in the tradition of the Maya
civilization (+52 999-924-2992;
rosasandxocolate.com).

Rosewood Mayakoba: Luxurious water-
front enclave surrounded by a lush
jungle just south of Cancin (888-767-
3966; rosewoodhotels.com).

Dining

La Chaya Maya: Sopa de lima, panuchos,
salbutes, empanadas and more are
highlights on this Mérida restaurant’s
Yucatdn menu (+52 999-928-4780;
lachayamaya.com).

Kinich: Traditional Yucatecan cuisine
(such as poc chuc) served in an open-air
patio in lzamal (+52 988-954-0489;
facebook.com/Kinich-1zamal-
202926983057845). —.K.R.

in Tulum, and to visit spas and beaches
in Playa del Carmen.

BACK IN TIME

In Mayan, Sian Ka'an translates to “Ori-
gin of the Sky.” Standing at the edge of
one of the lagoons in southern Quintana
Roo and along the shore of the Carib-
bean, it can seem that there is nothing
but sky, emerging from the waves.

At .3 million acres, the Sian Ka’an
Biosphere Reserve, just over 100 miles
south of Canctin, is the Mexican Carib-
bean’s largest protected area and was
designated a UNESCO World Heritage
Site in 1987. The reserve is home to
many native and endemic animals,
including more than 300 species of birds
and 103 mammal species, such as oce-
lots, margays and manatees.

Sian Ka'an and the two other well-
known Maya sites in Quintana Roo—
Tulum and Coba—afford glimpses into
ancient Maya times. At Tulum’s spectacu-
lar cliff-side perch, ruins are cast against
a backdrop of the brilliant turquoise sea.

Inland, visitors can feel like Indiana
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A COAST RESORT @ HAWAII

Coast International Inn
Coast Gateway

The Governor, a Coast Hotel
Coast Bellevue

Coast Wenatchee Center
The Benson, a Coast Hotel
West Beach Inn, a Coast Hotel
The Safari Inn, a Coast Hotel
Coast Anabelle

Waimea Plantation Cottages,
a Coast Resort*®

Anchorage
Seattle
Olympia
Bellevue
Wenatchee
Portland
Santa Barbara
Burbank

Kauai, Hawaii

We are also proud to offer 27 distinct properties in Western Canada

CostaRica

9-Day Tour—$1195
with All Meals Included

Manuel Antonio Beach

Arenal Volcano
Hot Springs

Hanging
Bridges
F Guanacaste

Cario Negro Cruise

Volcanoes, Rainforests, and
Beaches!—

Caravan makes it
so easy and
affordable for
you to visit
Costa Rica.

Monteverde
Caoperative

Pacific Tarcoles River Cruise

Ocean Manuel

Costa Rica Antonio Park
oDaystop @ Overnight @ Two Nights

Your Costa Rica vacation is
all-inclusive with all meals,
all hotels, all activities, a great

itinerary, all airport transfers,  Guided Tours Since 1952 +tax fees

and all transportation and Guatemala with Tikal ~ 10days %wzar
excursions in Costa Rica with g%ld R'Ccﬂ ----- i ggays : g?
a professional Tour Director. anama t.ana & lour ooays »ilsa
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caravan.com \ 1-800- caravan

caravan

—Arthur Frommer, Travel! Editor

- COASTI‘i’bTEL‘S.COM / 1.800.663.1144
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- Modern CAD CAM -
-15 ton to 2,000 ton -
- Mold Flow Analysis -
- Prototypes/Models

within 2 weeks -
- Full Engineering
and QC Staff -

- No Job Too Small -

= Welcome Existing

Jobs to Quote -
= Hot Stamping -
- Sonic Welding -
- Complete Assembly -

Our firm is seeking new projects!
We are willing to amorlize taoling over
production runs, and offer no charge
far tooling on high production runs.
Nominal terms for parts is net 60.
We offer the best prices
and great service!

sy | et s
WWVJ.NTMUSA.COM St fax: (608) 462- 8950

ntm@centurytel.net
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Premier OR & WA Broker RESULTS!
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GET SOLD!
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Broker
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Broker
in the WORLD!

RE/MAX equity group
Text/Call 360.607.4100 - 888.888.8284 - Terrie@TerrieCox.net

USA-RELOCATE.com

HoT STOVE SOCIETY, A YEAR ROUND
COOKING SCHOOL OPERATED BY
ToM DouGLAS RESTAURANTS

Enhance your stay in Seattle with a memory making cooking class
at the Hot Stove Society, located at the Hotel Andra in the heart of downtown.
Classes range from light hearted & sociable to skill building & challenging.

For more info visit hotstovesociety.com

HOTEL ANDRA

2000 FOURTH AVEMNUE, SEATTLE
HOTELANDRA.COM
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Jones in the jungle ruins of Cobd, where
many structures are covered by thick
vines. But it’s in Sian Ka’an that the
temples seem to come to life, and you
can kayak in Chunyaxché, an azure
lagoon linked to the open sea by a narrow
canal system that the ancient Maya con-
structed to provide access to the Carib-
bean. It’s here that it's easy to envision
what they experienced.

CENOTES AND
SPA RITUALS

Limestone sinkholes called cenotes are
scattered throughout Quintana Roo. The
freshwater flowing through these cenotes
served as the main source of water for
the ancient civilization, and the cenotes
themselves were believed to be portals to
Xibalba, the Maya underworld. I explore
the cave-and-cenote system of Aktun-
Chen Natural Park in Akumal, about 15
miles south of Tulum, admiring the
stalactites and stalagmites. The cenote’s
deep, crystal-clear water reveals the lime-
stone bottoms of the natural wells.

To relax after exploring the sites and
to learn how spa treatments relate to
Maya culture, sign up for a temazcal
ceremony, such as the one at Belmond
Maroma Resort & Spa in Playa del Car-
men, around 40 miles south of Canctin.
The ritual is typically performed in a
mud or stone structure where chanting
accompanies a steam created by dousing
heated rocks with herb-infused water.

From spa treatments to ancient ruins,
I am enamored and impressed by the
way the ancient culture continues to have

a strong hold in the Maya world. sk

Jill K. Robinson writes from the San
Francisco Bay Area.

Alaska Airlines offers seasonal nonstop
service between Canciin and Seattle start-
ing Nov. 6. To book flights or a complete
Alaska Airlines Vacations package, visit

alaskaair.com, or call 800-468-2248.



Footloose & fancy-free

Dancing Blue-footed boobies. Mischievous juvenile sea
lions. The islands and islets of Mexico’s Sea of Cortés—the
Galapagos of the North—where the gregarious wildlife make

it a fiesta! Celebrate natural wonders, exploration, a mule ride,
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The isth hole at the Francis H. I'i Brown
Souith Course on Hawai'i Island is one
of the most.famous par 3s in golf.
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s I've traveled far and wide playing golf, I've had any number of
eureka moments, and not just when I head into the desert to find
my ball embedded in a saguaro or [ look down from a coastal bluff
and see my ball in a sand dune far below. It’s that point in a round
where you amble across a hole that just really tickles your senses.
For every hole that earns the moniker “signature hole,” there are usually
plenty of other holes on the course that are just as worthy. This is certainly
true in the Hawaiian Islands. So tag along as I explore some of the top
courses throughout the Aloha State. I peg it up on each course’s most famous
hole and then pair them with one on the same layout that's just as worthy, but

doesn't get the same recognition. The specific tee sets listed in each course

description are the ones I played while researching this article.
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Hole No. 3 at Mauna Kea Golf
Course was among the first
over-the-Pacific par-3s in the

MAUNA KEA RESORT GOLF

HAWAI'T [SLAND

Mauna Lani Resort, Francis H. I'i
Brown South Course
Maunalani.com
Length: 6,924-5,138 yards
Blue Tees: 6,453 yards
Par 72
Mauna Lani sits as the middle pearl in a strand
of golf resorts draping the Kohala Coast north

of Kailua-Kona. The two Mauna Lani courses: Fran-
cis H. I Brown North and South, are really Franken-
tracks, derived from an original course developed in
the early 1980s that was split and new appendages
added. It all blends wonderfully, except first-timers
will notice that neither course returns to the club-
house between the ninth and 1oth holes. Both the
North and South courses offer dramatic views and
play, including the North course’s par-4 16th hole, a
double dogleg to the right, and the par-3 17th hole
that is built in a volcanic cauldron and boasts a mas-
sive spouting rock in the middle of a sand trap.
However, for this exercise, we are focusing on the
South Course.

SHOW: No. 15: Par 3, 158 yards

There are courses in the world where one hole
isn't just recognizable—it is downright iconic. The
Road Hole at Royal St. Andrews, No. 18 at Pebble

Beach, Sawgrass’ r7th and the South Course’s 15th
are all such holes. Mauna Lani’s addition to the list
isn’t an epically long shot over the cobalt-blue cove,
even if the wind is blowing. The green is Texas-
immense, and the hole offers several more states’
worth of bailout areas around the green. Yet I still
always manage to donate a few golf balls to the drink
on this hole, usually one long and one left, and 1
never get perturbed. You really should play this one
back from 1go yards.

KNOW: No. 7: Par 3, 163 yards

This gorgeous, watery hole on the front nine—
with the ocean on the left—is, to my way of swing-
ing, far more complicated than simply hitting over
the blue void. It’s rated easier than No. 15. However,
with its long, narrow green and treacherous front-
hole location, that seems a supreme miscalculation
by the USGA.

Mauna Kea Golf Course
Princeresortshawaii.com
7,370-5,096 yards
Resort Tees: 6,358 yards
Par 72
Modern Hawaiian golf began with Mauna Kea
Resort and its course, a big, brave step into the
arid and undeveloped northerly end of western
Hawai‘i Island. The resort and the course were the

first luxury destinations built in the Kohala lava
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7'M HEAVEN

RECEIVE THE 6™ & 7™ NIGHT
FREE WHEN YC TAY 7 NIGHTS
NO RESORT FEES

Valid from Aug. 22—0ct. 28, 2016,
Nov.13-30, 2016, Dec. 12-20, 2016

&

NAPILI KAI
BEACH RESORT
800.367.5030 |

Maui, Hawaii

www.napilikai.com

Cannot be combined with other specials offers. Valid on new
reservations only. Other restrictions may apply.
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'FARMERS, RANCHERS, FISHERMEN
AND COUNTRY HOME OWNERS
NEED AN
AGRICULTURAL LOAN?

Purchase open land, operating loans, line of
credit, equipment purchase, truck or automobile
purchase, livestock purchase, refinance a
mortgage or an agreement of sale.

Both the Federal Land Bank Association of Hawaii,
FLCA and Hawaii Production Credit Association
can custom design a loan to meet your needs.

We Offer: long term loans, short term loans,
competitive interest rate programs, flexible
repayment schedules, excellent loan servicing
options, and many more. We also have pregrams
for Young, Beginning, Small and Minority Farmers

CALL ONE OF OUR LOAN OFFICERS AT:
OaHu OFrce: 99-860 lwaena St, Suite A, Aiea, HI 94701
Ph: 808 836-800% + Fax: 808 B36-8610 * wwv armcredit.cam
Hio Orrice: 988 Kinoale 5t., Hilo, HI 94720
Ph: 808 B36-800% = Fax: BO8 941-5494
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A spectacular view awaits players
t Kapalua-The Pl on Course’s.

lands and quickly became a trendsetter in

many ways.
HOW: No. 3: Par 3, 179 yards

As with the property in general, this
hole was an archetype. It was the first of
the shore-hugging, over-the-Pacific par 3s
when it opened in the mid-1960s to
much fanfare. Even if you move up in the
tee box, it's a decent carry just to reach
the bunkers tucked in short of the green,
so dry isn't necessarily a bogey. And if
you are fearless, it can be played to a
length of 270-plus yards.

No. 11: Par 3, 206 yards

At most any other place, the 11th hole
would be the star attraction: a downbhiller
played to a plateau green just above the
surf. Play to the yardage, at least, owing
to a false front and the frequent knock-
down breezes.

Hualalai Golf Club
Hualalairesort.com
Length: 7,117-5,374 yards
Championship Tees: 6,632 yards
Par72
The Hawai'i Island must-play has
broad green serpentine swaths that
bank through a lava flow, which, in geo-
logic terms, is still an infant. You can
view big volcanoes and the vast blue
ocean throughout. It’s an exclusive lay-
out, so book a stay at the Four Seasons

Resort Hualalai or one of its rentals.



SHOW: No. 17: Par 3, 161 yards
The backdrop is stunning on this

shorty, with the cross breeze right down
on the wave-crested rocks. Ignore the
ribbons of lava and the Van Winkle beard
of sand. Aim left and ride the wind back
to a humongous green.

KIOW: No. 7: Par 5, 538 yards

From the highest point on the course,
the seventh hole drops to a fairway
pinched in by lava as it runs downrange.
Reachable in two, the decision needs to
be made whether to fly bracketing lava
walls or lay up short for a full third.
Bernhard Langer tried the former during
the 2015 Mitsubishi Electric Champion-
ship at Hualalai and ended up with a 10
on this beauty.

MAUI

Wailea Golf Club—Gold
Course
Waileagolf.com
Length: 7,078-5,317 yards
Blue Tees: 6,653 yards
Par72
Gold is the course with the most
bling in southern Maui golf. It's a
warm-side-of-the-island playpen with a
bending, tilting, rolling layout; gorgeous
offshore views, and one of the best on-
course restaurants in the Islands. In golf,

it is said that 54 is the perfect number, a

AT WAILEA

Ry t.L/?, diérne, wrviind,

OVER 70 OF THE FINEST NAMES IN STYLE, ART,
CUISINE & SERVICES.
THESHOPSATWAILEA.COM

3750 WAILEA ALANUI DR. | OPEN DAILY | 808.891.6770 ©0©O@
VALIDATED PARKING. FIRST HOUR FREE. ADDITIONAL 3 HOURS WITH MINIMUM PURCHASE.

GAME ON HAWAIIAN STYLE

Hawaii's favorite, award-winning Bay and Plantation Courses are a must play
on Maui. Unparalleled views, championship courses and state-of-the-art golf
academy make Kapalua a golf experience you'll never forget.

1-877-KAPALUA | GOLFATKAPALUA.COM | Flw ®©
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round of 18 birdies. Well, Wailea boasts a pretty good
54 of its own, as in two sibling layouts to Gold—
Emerald and Blue.

SHOW: No. 8: Par 3, 188 yards

Gold takes the seaside-stunner par-3 formula and
pulls it mauka, or toward the mountain. The eighth
hole tumbles down slightly to a foot-shaped green—
narrow heel, wide forefoot—oflset right with three
bunkers. While only a midiron is required, the shot
needs to come in right down the chimney. That's
Molokini and Kaho‘olawe in the distance.

KNOVW: No. 6: Par 4, 264 yards

The real secret at Wailea is the adjoining Emerald
Course, a play that gets far less of the fanfare but still
checks all the boxes for a great golf experience. How-
ever, rules are rules, so this Gold Course par-4 tempt-
ress gets the nod. The hole heads out in bands of
lava, grass, sandy grass (collection area), green and
sand. Two swings with pitching wedges or g-irons
would get me home. Yet, time after time I foolishly

pull out my driver, expecting to find the green, and

each time I swear I've learned my lesson. And that is
the underlying beauty of any on-paper-it’s-easy reach-
able par 4.

Kapalua—The Plantation Course
Golfatkapalua.com
Length: 7,411-5,627 yards
Regular Tees: 6,674 yards
Par73
Plantation is the most recognizable course in
the islands, owing to its years as host of the PGA
Tour’s winners-only Tournament of Champions and
the mere fact that it is one of the most spectacular
settings for a round of golf in the world.
SHOW: No. 18: Par 5, 585 yards
This hole is the bobsled run of golf. Aim right
and watch the ball eventually carom off the severe
right-to-left slope, producing the longest drive of
your entire life. Aim right again on your second shot
and take a mighty swing. Go ahead and break for a
drink or a selfie, look at Moloka'‘i Island or perhaps

GET REAL. Real, authentic island activities and a real deal, that is.

On the white sands of Kaanapali's beautiful North Beach, you'll find a condominium resort where services are first class and
the Mauij activities are as they should be. Authentic. Welcome to Honua Kai Resort & Spa, where this fall, there are even more
reasons to book. Choose a spacious studio, 1, 2 or 3 bedroom suite now and get our Fall 4 Maui package, including great
recommendations on island activities that are as authentic as they get.

Fall 4 Maui Package:

* Oceanfront breakfast for 2 at Duke’s Beach House for 4 days
* A welcome amenity complete with 4 Honua Kai logo items

* $400 activity credit for any island adventure of your choice

* An Island experience brochure complete with 40 personal
recommendations from our HK Specialists

From $392/night.* Book today.

AAA Four Diamond Resort 866.885.1344 honuakai.com @0 0 ©

*Valid for bookings made between June 6 and December 1 for travel between August 15 and December 22, 2016. Starting price based on a 1-bedroom suite. Minimum 4 night stay. Additional nights available at the resorts
published rates. All vouchers are non-exchangeable. transferable and may not be redeemed for cach or credit. Blackout dates apply. Activity credits may be used toward activities arranged by Honua Kai Concierge.
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passing whales. After a spell get back to the ball and
see it again bank hard left, eventually running out to
the green. Beware of that first putt; Hawai‘i has
islands smaller than this green.

KNOW: No. 6: Par 4, 378 yards

This utterly blind downbhiller is just cruelly joy-
ous. It is hard to reach the green itself, since the
preferred draw by most right-handers is overpowered
by a massive ground fade upon landing. Still, why
not have a go? If you decide to lay up off the tee,
don’t end up too far back, as the approach to the
green will still be blind. If you do end up not being
able to see, reconnoiter the hole before hitting the
next shot, and aim at a point on the hill that aligns
with the far left edge of the green.

Royal Ka'anapali Golf Course
Kaanapaligolfcourses.com

Length: 6,700-5,016 yards

White Tees: 6,267 yards

Par71

COURTESY: KAANAPALI GOLF COURSE

Royal Ka‘anapali Golf
Course’s ninth hole
offers challenging play
and wondrous scenery.

as seaside urban as it gets, with a variety of places to

Ka‘anapali is resort central on Maui's western

shore. The coast-hugging community is about

stay, lots of things to see and do, and many great
restaurants. You also can tee it up on two excellent
courses: Royal Ki‘anapali and Ka‘anapali Kai.

SHOW: No. 5: Par 4, 440 yards

The fifth hole at Royal Ka‘anapali gives a bit of an
assist with a drop off the tee to a freeway-wide fair-
way. The trick from there is finding a way into the

narrow-fronted green, flanked by bunkers and all

THERE’S PLENTY TO PLAY

AT HAWAII'S LARGEST GOLF RESORT

With three championship courses, scores of

awards and ocean views from every hole -

?* WAILEA

GOLF CLUB
MAUI HAWAII

there’s more to enjoy at the Wailea Golf Club
than any other golf destination in the islands.
Plus: great seasonal offers and multi-round
specials mean you can play even more.

{ www.waileagolf.com
TOLL-FREE 1.888.328.MAUI | 808.875.7450
WAILEA GOLD ‘ WAILEA EMERALD | WAILEA BLUE

) o 000 |
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You’rejust ‘a tee time away.
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You won't remember the time
you spent staring at your
screen, but you'll never forget

your time with us in Hawaii.

866-774.2924
astonhotels.com
promo code: astonlife
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The 12th ho

Hawai'i's most
‘exciting par 3s.

tucked back toward a water hazard on the
left and the sea beyond.

KNOW: No. 9: Par 5, 467 yards

Royal is generous off the tee, and if
reaching par 5s in two or longer par 4s in
regulation is above your pay grade, you
won't have to thread many needles with
the lay-up. But sometimes you just gotta
do it. So swing from the heels and run the
ball right up the gut, knowing that like the
rest of the hole, the green plays right to
left. And then pause to take in the view

from this highest spot on the course.

Manele Golf Course
Golfonlanai.com
Length: 7,039-5,024 yards
Blue Tees: 6,310 yards
Par 72
Manele is about as close as players
can get to an exclusive, maybe-see-
another-group-on-the-course, private-
only playing opportunity on the islands,
yet still find a way in. That rare-air quality
begins with the process needed just to
get to the island—limited interisland
flights or a boat from Lahaina, Maui.
The exclusivity is capped off by the man-
datory stay at Four Seasons Resort Lana‘,
and what a stay it is. My wife declares

this layout to be the best course she’s



played in her 20 years of golf. Sure, the
views got her, as they do every player who
ventures on the course. But the forward
tees provide the same thrills and chal-
lenges I face from farther back.

SHOW: No. 12: Par 3, 153 yards

Perched about 200 feet above the

pounding surf, Lana‘{’s iteration of the
make-or-break, over-water par 3 requires
the least firepower. I twice chose 8-iron
(two rounds, not one of my usual blun-
ders). Heck, it’s so pretty, Bill Gates chose
the back tee for his wedding ceremony.
[NDW: No. 16: Par 4, 420 yards

This long par 4 is a treasure. It allows

you to hit a driver hard around the left-
bending corner, if a few bunkers are
avoided and the correct “speed slot” is
found. But you are not home yet, as the
approach likely is from a hanging lie,
into the prevailing wind, and the green is
raised and running away from the line of
play. So while a short iron might be in

hand, none of this is automatic.

Hawai‘i Prince Golf Club
Princeresortshawaii.com

Length: 7,255-5,205 yards
Championship Tees: 6,759 yards (The 18
holes include the A-B routing.)

Par 72

n

REAL ESTATE, INC
VACATION RENTALS-

he Largest Selection of Oceanfront Vacation Condominiums -
7 ~ Lahaina-Ka li - Kahana - Napili - Kapalua

~www.westmauicondos.com - info@chasenrainh
Mention promo code AAMOS when boooking
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BLUE HAWAIIAN HELICOPTERS.
FORTHE TOUR OF A LIFETIME,
{ EVERY TIME.

See Blue Hawaiian's
“Visions of Hawaii” on

dig player

Far beyond the beaches and hotels and places you
can drive to, there's another Hawaii—the

real Hawaii of iconic sights, cascading waterfalls,
gorgeous tropical vistas, fiery lava flows, and lush
rainforests. Blue Hawaiian reveals this “hidden” g m
Hawaii like no one else. Every tour features
in-flight DVD video, Bose® Noise-canceling
headsets, and two-way communication
between you and your pilot, a State of Hawaii
Certified Tour Guide. Experience the ultimate in
aerial touring with Blue Hawaiian—the world's most honored
helicopter tour company, and the only one that serves all of Hawaii.

RECOMMENDED BY
D Frommers
TRAVEL GUIDES

NATIONAL  “Blue Hawaiian is the

Blue Hawaiian is — o —
the only aerial tour . ‘ i
company in the i -
world so honored. If you're using a digEplayer
inflight entertainment device
today. enjoy our breathtaking
& of Hawaii” aerial footage
e Discover Hawaii channel.

Frommer's Guide Voted # |
to Hawaii 2016 2013+2014-2015- 2016

OAHU - MAUI » KAUAL - BIG ISLAND -
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EXRLORE OURTFAVAN

SUBMARINES
WAIKIKI MAUI KONA

DIVE 100 FEET BELOW THE SURFACE AND
EXPERIENCE HAWAII'S MARINE MYSTERIES.

Discover worlds beneath the waves from the comfort and safety of a
spacious, air conditioned, Coast Guard approved submarine.

atlantisadventures.com | (800) 422-2044
velpi: .. , Bl | #atlantishawaii

EXPLORE OUR HAWAII

EPIC. WATEREALL
= & DOLPHINICRUISES
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O‘ahu’s Hawai'i Prince is some-

@ thing of a golf sleeper. There’s no
cliff-top finish or tees set in the clouds.
Instead, the course gets its chops from
old-fashioned course design. The 27-hole
layout—three sets of nines known as A,
B and C that players can combine to
make different 18-hole combinations—is
a parkland-style course with hints remi-
niscent of golf on another Emerald Isle.

SHOW: No. 9(B): Par 4, 403 yards

This par 4 is not arduously long, but
day in, day out plays the toughest of any
here. Going into the wind, the drive must
skirt a lake to the left, while the approach
and green are protected by more water to
the right.

KNOW: No. 7(A): Par 4, 398 yards

Neptune rules along the entire right
side of No. 7(A), where again the trades
typically are in play in the nonassisting
way. The hitch here is that you may want
to play a low runner for your approach,
as in the Old World style, but you will be
denied—thanks to a guarding bunker

short of the green.

Ko ‘Olina Golf Club
Koolinagolf.com
Length: 6,815-5,147 yards
White Tees: 6,432 yards
Par72
A golf outing to Ko ‘Olina on the

e southwest tip of O‘ahu is an all-
vacation getaway with shopping, star-chef
restaurants, a marina and swim-friendly
lagoons. There are plenty of places to stay
here, from Disney’s uber-family-friendly
Aulani to the revamped, reimagined,
rebranded and recently reopened Four
Seasons Resort O‘ahu at Ko ‘Olina.
However, my focus is on a water- and
flower-kissed showground by the late Ted
Robinson Sr. that hosts one of the LPGA
Tour’s most popular events, the Lotte
Championship.

SHOW: No. 18: Par 4, 403 yards

2015 Lotte Championship winner Sei

Young Kim twice caught final-round



O‘ahu’s Hawai‘i
Prince Golf Club
offers a premier

27-hole layout.

lightning in a bottle on Ko ‘Olina’s stellar closer with
a ball-in-the-hazard /chip-in par and an eagle from
the fairway in an extra-holes playoff. We mortals
should be happy with a normal par. The trick is to
snake a nondriver tee shot as far down the narrow
neck of the fairway as possible without reaching the
lake. The second shot is a middling iron to skirt the

edge of said lake and reach a heaving ladder-step

COURTESY: HAWAI'l PRINCE GOLF CLUB

green. And it really helps if you come to rest on the
tier holding the pin.
IW: No. 12: Par 3, 166 yards
A cascading waterfall—Robinson, remember?—
catches the eye on the tee, but it is the swirling wind

that turns a shortish-iron par 3 into a rock-solid hole.

Po‘ipu Bay Golf Course
Poipubaygolf.com
Length: 7,123-5,241 yards
White Tees: 6,318 yards
Par 72
Po‘ipti hugs the coast on the sunny south side
o of Kaua'i, but the backing tableau is the bril-
liantly green curtain of ridges and slopes that are part
of the oldest Hawaiian mountain range still standing.
No. 16: Par 4, 472 yards
That's not a typo. This is a white-tee par 4. Down-

hill off the tee and typically downwind, with ocean

‘NICHT FREE

Alaska.

Mileage Plan

€ ) MAUNA LANI BAY

Hotel & Bungalows

*

elax in a caban
and enj
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Hawaii Titanium Rings

Made
in
Hawaii

Call for locations 808-756-1173
www.HawaiiTitaniumRings.com

Renew your sense
of adventure
while fulfilling
your spirit of
compassion.

Located in Barrow, Alaska,
Samuel Simmonds Memorial
Hospital is the primary healthcare
facility for the North Slope region-an
area larger than Washington State that is
colored by rich cultural diversity and the
beauty of the Inupiat people. And a place
where the adventures of the last great frontier
are as inviting as the communities under your care.

\We look to adventurous and compassionate Medical,
Nursing, Allied Health and Administrative professionals like you to
help preserve the health of our region. We offer highly competitive compensation and
benefits, a relocation allowance, subsidized housing; and are an eligible [HS loan |
repayment site. For more information on Barrow, the North Slope, and the

hospital, or to apply, visit www.arcticslope.org.

: Samuel Simmonds
g @&, Memorial Hospital

il
¥ 3 m
Arctic Slope Native Association -'2_127.2,
e

Embracing the past. Looking towards the future. Together we can heal.
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ESY: PO'IPO BAY COLF COURSE

¢

cliffs to the left all the way and a leapfrog

of bunkers down the right, plus a mas-
sive green that might allow you to be a
hero and reach the short grass in regula-
tion and then assuredly three-putt. Think
of 16 as a par 5, and if—if—you tally a
five, do not think of it as a regulation
bogey. That's a mental par, my friend.
No. 2: Par 5, 472 yards

When are two 472-yard holes not
remotely similar? When one is played
uphill and into the trade winds, and you
are afforded one more stroke. Take what
the winds allow, but beware of the long
chain of bunkers and grass pits entan-
gling the right side of the fairway as you
approach the green.

Princeville Makai Golf Club
Makaigolf.com
Length: 7,223-5,078 yards
Blue Tees: 6,496 yards
Par72

Makai is the last public course

standing on the north shore with
the famous Prince Course under renova-
tion. I've always found Princeville Makai
the best play here at the top of Kaua‘i.
What it lacks in Prince’s Jurassic aes-
thetic throughout, it makes up for with
its greater playability.

No. 14: Par 4, 292 yards

Some would say I have this reversed,



sea cliffs guard '-
af.the 16th hole

but in a Pacific paradise thick with eye-
bugging shore- and cliffhugging par 3s,
a reachable par 4 with the same geo-
graphic orientation gets the top step on
this course. I've played this hole twice
and hit the green twice from the tee by
hitting a driver three times. My scores
were par and bogey, and it's not what you
think. If you don’t want to do the math:
Yep, I made par with a shot into the
ocean, a penalty stroke, a second drive on
the green and one putt. I also four-
putted once.

KNOW: No. 7: Par 3, 173 yards

No surprise here: With the same Bali
Hai-tapestry background as found on the
14th hole, this hole demands a direct
over-the-ocean-chasm shot. However,
white-sand bunkers protect the putting
surface from all angles. The seventh hole

is memorable for all the best reasons. sk

Ken Van Vechten writes about golf from the

Central California coast.

Alaska Airlines offers daily service to
O‘ahu (Honolulu), Maui, Kaua‘i and
Kona/Hawai'i Island. For flight reserva-
tions, go to alaskaair.com or call
800-ALASKAAIR. To book a complete
Alaska Airlines Vacations package to
Hawaii, go to alaskaair.com/vacations

or call 844-276-5297.
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lymphoid leukemia
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TAKES WISHES
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DONATE YOUR MILES NOW
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Hawaii

MENTION THIS AD AND GET A
FREE PARADISE COVE ECO-BAG
With Purchase Of Any Luau Package

WWW.PARADISECOVE.COM
f /PARADISECOVELUAU

For reservations and additional information,
please call 800-775-2683 or 808-842-5911
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Step onto our

private beach - *35

Fror
with your favorite béye
cocktails...to the Polynesi

with the exciting Fire Kn
it's a fun-filled evening that will\bring
Hawaii home to your heart!
For Free Hotel Pickup call:
949-66206 or 941-3338
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Na Pali Coast Adventures
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2 * Beach Landings

Call: 808-335-5309
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MILEAGE PLAN ADVENTURES Iceland
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Intriguing Iceland

| glaciers,

smoldering volda eﬁl;-majéstic""

mountains and|crystalline akes

Geysers, geothermal pools and great nightlife just south of the Arctic Circle

By David Armstrong

From a downtown hilltop, my eyes sweep over Reykjavik’s historic Old Harbour
and the rippling blue of the North Atlantic. Across the water from Iceland's
largest city, 3,000-foot Mount Esja commands the horizon over the mythic
landscape. At my feet, though, is an urban center enlivened by vibrant shopping
and pulsing nightlife. This is Reykjavik, transformed by time from a remote

provincial town to an easily accessible contemporary capital.

In 1972, [ came to Reykjavik as a young backpacker on my first trip to Europe. The
metropolitan area had barely 100,000 people. Many roads outside town were unpaved.
What few hotels there were had no vacancies, so 1 joined other intrepid young travelers
and slept for a nominal fee in a hotel meeting room, burrowing into my sleeping bag as
the midnight sun turned the August night into prolonged twilight. It was all part of the
adventure of being in a unique city on the edge of the developed world.

More than 40 years later, I take in the
view from the gently rising Arnarhgll.
Once-sleepy Lekjargata (Stream Street), at
the foot of the hill, is now a bustling boule-
vard near the gorgeous, glass-windowed
Harpa Concert Hall and Conference Cen-
tre, which opened in May 2011 on the
harbor waterfront.

The roads in and out of town are
smooth and navigable, and there are hotels
for every taste and budget. Now home to
more than 200,000 people, metropolitan
Reykjavik has become a sophisticated
destination.
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It is also the gateway to the rest of Ice-
land, a recreation-rich island nation just
south of the Arctic Circle at about 65
degrees north latitude. Iceland is home to
blue-white glaciers, steaming geysers,
smoldering volcanoes, stony mountains,
crystalline lakes and approximately
332,000 people in an area slightly smaller
than Kentucky. Almost 8o percent of the
island is uninhabited. Adventure travelers
exalt in Iceland’s ruggedness, and photo-
graphers love its ineffably clear light.

As my wife, Georgina, and T walk down
Arnarholl, we are energized by
the fresh air. Iceland’s
electricity and heat are
run by clean, geo-
thermal steam
power that
generates little
pollution,
making the

country one of

Reykjavik

the greenest
places on the
planet.

On a windy May
morning, the temperature
hovers in the low 50s. Reykjavik, in
the southwest of the island, doesn't get
much colder than 30 degrees Fahrenheit in
winter, and in the summer, temperatures
rarely climb above 6o. Icelandic hospitality
is even warmer than the offshore waters of
the Gulf Stream that moderate the coun-
try’s climate. We find Icelanders to be
unfailingly friendly and helpful, and nearly
everyone speaks fluent English.

Turning onto a pretty residential street,
we see four young women pulling a pair of
long, open-top wooden wagons up the
slope. In each wagon, half a dozen children
in brightly colored wool sweaters are chat-
tering happily. The women are preschool
teachers, and they’ve decided to give their
lucky students a ride. Georgina asks if she
can take a keepsake photo. “Of course,” the
teachers chorus in perfect English. It's a

sweet, homey moment in the heart of the

GREENLAND
SEA

NORTH ATLANTIC
OCEAN

busy capital.

We head to the Tourist Information
Centre, where we buy a Reykjavik City
Card. The card gives discounts to attrac-
tions such as the National Museum of
Iceland, where the main exhibit, “Making
of a Nation,” tells the history of Iceland
from settlement to present day.

The card also covers admission at the
Revkjavik Art Museum, which displays
Pop Art paintings by Err6, abstract sculp-
tures by Asmundur Sveinsson and the
work of other Icelandic artists. In addition,
the card serves to make payment on
city buses.

As we stroll down

Laekjargata, I marvel at

how the street has
changed. Nonde-

NORWEGIAN script two-story

SEA

buildings have

given way to bold,

glass-fronted con-

temporary struc-

tures housing smart
restaurants and shops.
Through store windows
we see Icelandic goods such

as wool sweaters, sheepskin rugs and fine

i
n

TH

POWEROFFOREVER [ ISTOCK.COM

Every few minutes, the Strokkur geyser emits

steaming water about 100 feet high.

ceramics. We especially like the colorful,
tightly woven scarves and sweaters at Geysir.
We pause at Tjérnin, Reykjavik's liquid
heart, and admire the clean lines of City
Hall, extending partly over the water. On the
grassy lakeshore, locals and visitors stroll,

sit and sip coffee. We wind around City

About 200,000 people live in metropolitan Reykjavik.
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MILEAGE PLAN ADVENTURES

Iceland
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The Harpa Concert Hall and
Conference Centre opened in 2011.

Hall, which opened in 1992, and head into
Reykjavik’s old town, a hilly section bright-
ened by two- to four-story vintage buildings
clad in corrugated-metal siding and painted
in vivid colors: red, green, blue and white.

On Austurstraeti (East Street), we rest
our feet in Cafe Paris, where we order
robust dark roast coffees and share an
intensely rich soup made with Icelandic
lamb, which is popular for its fine-grain
texture and delicate flavor.

Through the lively cafe’s big windows,
we watch as a busker strums his guitar for
Icelandic kréna banknotes and coins, and
shoppers drift by in search of retail therapy.

That night, we pop into Kaffi Reykjavik’s
ice bar, where everything—the walls, bar,
tables and seats—is carved from glacial ice.
It's as cold as it sounds. Draped in a thick

winter coat issued at the door, | sip a glass

——
-
et

The Blue Lagoon is a popular geothermal

pool just a short drive from Reykjavik.

of Iceland’s signature Brennivin, a smooth,
clear, caraway-flavored schnapps.

Hoisting icy glasses of Einstsk, beer
brewed with prehistoric glacial water, the
stylish young patrons could be pausing
here before going to the city’s late-night
dance-and-drink clubs, or coming from
them. Casually chic Reykjavik is a prime
international clubbing city, especially dur-
ing Iceland’s long, dark winters.

In the morning, we board a large, com-
fortable bus for an eight-hour guided tour
of Iceland’s Golden Circle, an approxi-
mately 185-mile scenic loop that climbs into
the southern highlands. For us, the tour is
a time-efficient way to see as much of the
countryside as we can on a three-day visit.

Most of the route is within a two-hour
drive of Reykjavik. We roll through expan-
sive black lava beds—evidence of Iceland’s
volcanism and raw, craggy terrain. We now
understand why Game of Thrones uses
visuals from Iceland.

About 6o miles east of Reykjavik, we
arrive at the spouting Strokkur geyser.
Located in the Haukadalur Valley geother-
mal area, Strokkur blows every few min-
utes, throwing jets of steaming water 100
feet skyward.

The show makes for great video and
brings out the delighted child in me. Ice-
land has an abundance of geysers, and the
English word geyser comes from geysir in
Icelandic, a language hardly changed from
the Old Norse spoken by Vikings who

WHEN YOU GO
Lodging

Grand Hétel Reykjavik: 311-room hotel
and tower with a geothermal spa and
ample meeting spaces.

Hilton Reykjavik Nordica: Modern 251-
room hotel in the city center.

101 Hotel: Contemporary design-driven
boutique hotel in Reykjavik.

Dining
Cafe Paris: Lively downtown eatery with

good coffee and light meals, and big
street-side windows.

Grand Restaurant: In the Grand Hétel, a
spot featuring Nordic cuisine such as
lobster soup and a fillet of lamb.

Kolabrautin: Hip bar and Italian-themed
restaurant with Icelandic ingredients,
such as cod, located in the Harpa
Concert Hall.

Sightseeing

Blue Lagoon:
Naturally blue out-
door geothermal-pool
complex with bars,
spas and restaurants,
near Reykjavik.

Golden Circle: Day-
trip drive from Reyk-
javik showcasing
waterfalls, geysers
and rugged terrain.

Hallgrimskirkja:
Landmark Reykjavik

Lutheran church and
240-foot tower
designed in dramatic Expressionist style,
with a mammoth pipe organ.

Tjérnin: Pretty lake with the striking City
Hall sitting on its shoreline at the edge
of Reykjavik's old town.

General information: visitreykjavik.is
—D.A.
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deattle's Top

Chef-Owned Resfaurants

SEASTAR

restaurant and raw bar

Seastar
Chef John Howie
425.456.0010 / Bellevue
seastarrestaurant.com

BRADLEY & MIKEL'S

AR

BAR & ' DINING

Pearl Bar & Dining
Chef/Owner Bradley Dickinson
Owner Mikel Rogers
425.455.0181 / Bellevue
pearlbellevue.com

Volterra

Volterra
Chef Don Curtiss
206.789.5100 / Ballard
425.202.7201 / Kirkland
volterrarestaurant.com

«BARETTO-

ASSAGG]IQo

LRISTORANTE-

Assaggio Ristorante
Chef Mauro Golmarvi
206.441.1399 / Downtown Seattle
assaggioseattle.com

JOHN HOWIE STEAK

John Howie Steak
Chef John Howie
425 4400880 / Bellevue
johnhowiesteak.com

Dine where the locals dinel
*According fo ZAGAT, SEATTLES BEST PLACES, NWSOURCECONM

Iceland

10 THINGS TO SEE
AND DO IN ICELAND

Dark Music Days: Annual January
contemporary music festival during
winter's darkest nights, in gorgeous
Harpa Concert Hall and Conference
Centre, Reykjavik.

Glacier walking: Guide-led walks across
glaciers such as the popular Sélheima-
jokull, two hours from Reykjavik.

Haékarl: Strong-tasting dish made of
fermented, aged shark meat. Not for
the faint of heart.

Ice bars: Where walls, bars and seats
are made from glacial ice. Venues
such as Kaffi Reykjavik are often lively,
always chilly.

Ice caving: Guide-led walks into natural
and man-made glacial tunnels and
caves. Langjdkull, two hours from
Reykjavik, is popular.

Imagine Peace Tower: Artist Yoko Ono's
vertical beams of geothermal-powered
lights memorializing John Lennon, on
Videy Island off Reykjavik.

The Iceland National Football Team:
Iceland’s soccer team won over the
hearts of many sports fans when they
beat England, 2—1, in UEFA's Euro 2016
tournament.

Northern lights (Aurora Borealis):
Visible eight months a year on clear
nights, glorious in winter.

URBANCOW [/ ISTOCK.COM

Thingvellir National Park: Historic site
of Iceland’s Althing (first parliament),
with lake scuba diving and trails

for activities such as snowshoeing,
snowmobiling, hiking and riding small,
long-maned Icelandic horses.

Ring Road (Route 1): Spectacular 830-
mile road into the rugged interior, past

'PORTLANDS DINER

Breakfast [Eunch | Dinner | Happy Hour every ddj’

DOI‘% m Open Late Night | Shows in the Lounge low a week. —D.A.

DougFirLounge.com

LOUNUE

waterfalls, glaciers, lava beds, small
towns. Two lanes, some unpaved. Al-
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Guide-led tou%rough glacial tunnels
' ams are popular in Iceland.
-

settled Iceland in the ninth century.

We see racky landscapes flecked by
lakes and ponds, and pass tidy home-
steads shrouded in silence. It gives us a
glimpse of Iceland’s otherworldly beauty.
This spellbinding landscape looks like
Icelandic music artist Bjork sounds at her
most compelling.

Before long, silence gives way to the
soft thunder of Gullfoss waterfall. This
gorgeous wonder channels cascading
river water 105 feet into a crevasse.
Standing above the falls, we feel the
mighty force of nature as much as we see
and hear it.

On our last day in Iceland, we dip into
the Blue Lagoon. Located about 50 min-
utes from Reykjavik in a black lava field,
the Blue Lagoon is a large, popular out-
door geothermal-pool complex, complete
with a hotel, spas and bars.

Glacial silt gives the water a natural
pale-blue hue. At a swim-up bar, I order
bottled Icelandic water to quench my
thirst. Everywhere, people are smiling,
wading, sipping, circled by plumes of
steam. Swigging one of the freshest-
tasting beverages I've ever had, I sink

blissfully into the luxurious lagoon. sk

David Armstrong is a freelance writer living

in California.

Use Mileage Plan miles to visit Iceland via
partner airline Icelandair. For information
or to enroll in Mileage Plan, please go to

alaskaair.com or call 800-654-5669.
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“If You Don't Know Furs Know Your Furrier"

DAVID GREEN  Master Furrier

F U R |S Factory Direct Savings!

TIMELESS SOFT
INDIVIDUAL

Y “Alaska’s Most
Recommended Eurrier

Since 1922

Moenday: - Saturday: 9 -6
Sunday: 12 - 4' (summer)

Downtown Anchorage
Between “A° & B” Streets
on West 4th Avenue

UE

| O M DAVIDGREENFURS.COM

UNIC
FAS

Mo lines, crowds or missed ferries. Samish Island is one of the "inner San Juan islands”, easily
accessed by a narrow land bridge. Point Williams offers you wonderful seclusion, serenity and
privacy. 450 feet of pristine waterfront, room to unwind in a natural and beautiful environment.
Near Bellingham’s airport and approximately 80 miles to Vancouver, B.C. or Seattle.

NWMLS 980330 | $890,000
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Catch some sleep.
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* Wireless Internet
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'--; - 'luneau Travelodge Hotel
. oo 9200 Glacier Higlmay
—— Ilmeau AK 99801
~ “Tall free: 888.660°2327
 Photie:. 907.789:8700
“=  _www.travelodge.coni

Difficulty: Easy

Puzzles on page 172.
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ACCOMMODATIONS

Cedarbrook LodEe
www.cedarbrooklodge.com

Chena Hot Springs
www.chenahotsprings.com
Coast Hotels
www.coasthotels.com

Grand Solmar Land’s End Resort & Spa
www.grandsolmar.com
Kantishna Roadhouse
www.kantishnaroadhouse.com
Los Suenos Resort & Marina
www.lossuenos.com
Pineapple Hospitality
www.staypineapple.com

Puffin Inn

www.puffininn.net

Semiahmoo Resort Golf & Spa
www.semiahmoo.com

Silver Cloud Inns and Hotels
www.silvercloud.com

Starwood Hotels Pacific Northwest
www.starwoodhotels.com
Sunriver Resort
WwWw.sunriver-resort.com

Top of the World Hotel
www.tundratoursinc.com

Travelodge Hotel Juneau
www.travelodge.com

Villa del Palmar Loreto
www.villadelpalmarloreto.com

CASINOS

Muckleshoot Casino
www.muckleshootcasino.com

Northern Quest Resort & Casino
www.northernquest.com

RESTAURANTS

Assaggio
www.assaggioseattle.com

Cafe Amsterdam
www.cafe-amsterdam.com/fam
Churchill’s Steakhouse
www.churchillssteakhouse.com
The Crab Pot Seattle
www.thecrabpotseattle.com

Doug Fir Lounge
www.dougfirlounge.com

Elliott’s Oyster House
www.elliottsoysterhouse.com

Ivory Jacks
www.ivoryjacksrestaurant.com

John Howie Steak
www.johnhowiesteak.com

Lavelle’s Bistro
www.lavellesbistro.com

Lemongrass Thai Cuisine
www.lemongrassalaska.com

CONNECT WITH OUR ADVERTISERS

www.alaskaairlinesmagazine.com/ads

Maria Hines Restaurants
www.mariahinesrestaurants.com

Metropolitan Grill
www.themetropolitangrill.com

Seastar Restaurant and Raw Bar
www.seastarrestaurant.com

Seres Restaurant & Xiao Chi Bar
www.seresrestaurant.com
Sport Restaurant
www.sportrestaurant.com

Tom Douglas Restaurants
www.tomdouglas.com

The Turtle Club
www.alaskanturtle.com

Volterra
www.volterrarestaurant.com

TRANSPORTATION
Dave Smith Motors
www.davesmith.com

Korean Air
www.koreanair.com

Lynden, Inc.
www.lynden.com
TOTE Maritime Alaska
www.totemaritime.com
Your Local Ford Store
www.compareford.com
BUSINESS SERVICES

Atmosera
www.atmosera.com/azure

Colville, Inc.
www.colvilleinc.com

Construction Machinery
www.cmiak.com

Fine Solutions
www.fine.com

NTM Inc.

www.ntmusa.com

Seattle Interactive Conference
www.seattleinteractive.com
FINANCIAL SERVICES

Alaska Airlines Visa Business Card
www.bankofamerica.com/akbizcardmag

Alaska Airlines Visa Signature Card
www.mynewalaskavisa.com

BECU
www.becu.org

Cornerstone Advisors, Inc.
www.buildbeyond.com

HomeStreet Bank
www.homestreet.com

Northrim Bank
www.northrim.com

Propel Insurance
www.propelinsurance.com

Saturna Capital
www.saturna.com

RECRUITING
Norton Sound Health Corporation
www.nortonsoundhealth.org

Samuel Simmonds Memorial Hospital
www.arcticslope.org

Tanana Chiefs Conference
www.tananachiefs.org
PERSONAL ENRICHMENT

It’s Just Lunch
www.itsjustlunch.com

HAWAI‘I
Aqua Hotels and Resorts
www.aquaresorts.com

Atlantis Adventures
www.atlantisadventures.com

Blue Hawaiian Helicopters
www.bluehawaiian.com

Chase 'N Rainbows Real Estate, Inc.
www.westmauicondos.com

Farm Credit Services of Hawai'i, ACA
www.hawaiifarmcredit.com
Germaine's Lu‘au
www.germainesluau.com
Hawai'‘i Titanium Rings
www.hawaiititaniumrings.com
Honua Kai Resort
www.honuakai.com

Kapalua Golf & Tennis
www.golfatkapalua.com
Kaua'‘i Sea Tours
www.kauaiseatours.com

Lava Ocean Tours
www.seelava.com

Maui Visitors and Convention Bureau
www.visitrmaui.com

Mauna Lani Bay Hotel & Bungalows
www.maunalani.com

Na Hoku

www.nahoku.com

Napili Kai Beach Resort
www.NapiliKai.com

Paradise Cove Lu‘au
www.paradisecove.com

The Shops at Wailea
www.theshopsatwailea.com

Surfing Goat Dairy
www.surfinggoatdairy.com

Wailea Golf Club
www.waileagolf.com
REAL ESTATE
American Life Inc.
www.amlife.us

Fort Lawton
www.ownfortlawton.com
Gridiron
www.gridironcondos.com

Isola Homes
www.isolahomes.com

Read our digital edition at www.alaskaairlinesmagazine.com
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REAL ESTATE

NEXUS Seattle
nexusseattle.com

Oyhut Bay—A Seaside Village
www.oyhutbay.com

Panorama Apartments
www.panoramaseattle.com

Rancho San Lucas
www.ranchosanlucas.com
Re/Max—Anne Taylor
anne@annetaylor.com

Realogics Sotheby’s International Realty
WWW.rsir.com

Shulin Lake LodFe
www.shulinlakelodge.com
SmartShare
www.smartshare.com

Southport on Lake Washington
www.southport.life

Terrie Cox, PC
www.usa-relocate.com

Timeshare Exit Team
www.timeshareexitteam.com

Windermere
www.windermere.com

Windermere—Barbie Accordino
www.barbiesellshomes.com

Zach Niessner
www.niessnerhomeforsale.com
EDUCATION

Compass Courses Maritime Training
WWW.Compasscourses.com

Foster School of Business—University of
Washington
www.fosterwashington.edu/emba

Washington State University-Tri-Cities
www.tricities.wsu.edu/careers

HEALTH & BEAUTY
20|20 LifeStyles
www.2020lifestyles.com

Advanced Cosmetic & Laser Dentistry
www.acld.com

Algone Interventional Pain Clinic—Alaska
www.aipcak.com

Arctic Chiropractic
www.arcticchiropractic.com

Capo by the Sea
www.capobythesea.com

Dr. Keith Valachi, DDS
www.drvalachi.com

Dr. Tami Meraglia
www.seattlestemcellcenter.net

Everett Dental Solutions for Sleep
www.everettdentalsleepmedicine.com

Hair Transplant Seattle
www.hairtransplantseattle.com

CONNECT WITH OUR ADVERTISERS

www.alaskaairlinesmagazine.com/ads

Larson Family Medicine
www.larsonmedicalaesthetics.com

My Best 10
www.mybestio.com

Nevada Center for Sleep Disorders
www.sleepdisorderdr.com

Peak Health Dentistry, Mark Just, DDS
www.peakhealthdentistry.com

Rhyneer Caylor Clinic
www.rhyneercaylorclinic.com
Seattle Children’s Hospital
www.seattlechildrens.org

Smiles by Desiﬁn
www.shawnkellerdds.com

Snore Experts
www.shoreexperts.com

Sound Sleep Solutions
www.soundsleepsolutionswa.com

The Spa at Pro Sports Club
www.proclub.com

Spark Sleep Solutions
www.sparksleep.com
Strober Dental
www.stroberdental.com

Swedish Radiosurgery Center—Essential
Tremor
www.swedish.org/essentialtremor

TRAVEL IDEAS

Anchorage Downtown Partnership
www.anchoragedowntown.org

Caravan Tours
WWww.caravan.com

Explore Fairbanks, Alaska
www.explorefairbanks.com

Lake Chelan Chamber
www.lakechelan.com

MasterPark

www.masterparking.com

Seattle Metropolitan Chamber of Commerce
www.seattlechamber.com

SeaTac—Seattle Airport Parking
www.seatacpark.com

ShuttlePark2

www.shuttleparkz.com

Travel Oregon
www.traveloregon.com

Un-Cruise Adventures
WWWw.un-cruise.com

Visit Anchorage
www.anchorage.net

Visit Roseburg Land of Umpqua
www.visitroseburg.com/finewine

Visit Walla Walla
www.visitwallawalla.com

Waterfall Resort
www.waterfallresort.com

EUGENE/SPRINGFIELD, OREGON

Eugene Cascades & Coast Meetings
www.meetinggeniuses.com

THINGS TO SEE & DO

Alaska Native Heritage Center
www.alaskanative.net

Chihuly Garden and Glass
www.chihulygardenandglass.com

Crater Lake—Klamath Regional Airport
www.alaskaair.com

K1 Speed Indoor Kart Racing
www.lispeed.com

Kodiak Brown Bear Center
www.kodiakbearcenter.com

Sky View Observatory
www.skyviewobservatory.com

Space Needle
www.spaceneedle.com

University of Alaska Museum of the North—
Fairbanks
www.uaf.edu/museum

CULINARY CORNER

10th and M Seafoods
www.1othandmseafoods.com

Alaskan Brewing
www.alaskanbeer.com

Legendary Doughnuts
www.legendarydoughnuts.com

WINE & WINERIES

Maryhill Winery
www.maryhillwinery.com

Ponzi Vineyards
Www.ponziwines.com

TRIbella
www.tribellawine.com

HOME & GARDEN

Sunlight Supply
www.sunlightsupply.com

SHOPPING

Alaska Mint
www.alaskamint.com

David Green Master Furrier
www.davidgreenfurs.com

ExOfficio
www.exofficio.com

Fifth Avenue Jewelers
www.productsofalaska.com

Square Jellyfish
www.squarejellyfish.com

GIFT IDEAS

Oomingmak Musk Ox
www.qiviut.com

GOOD IDEAS

American Red Cross Northwest Region
www.redcross.org

Read our digital edition at www.alaskaairlinesmagazine.com
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CONSUMER FOCUS

Dozens of other companies are also
vying for a piece of this burgeoning
market, with many trying to carve out their
own niches, including Boston-based Purple

Carrot, which offers home delivery of vegan

PECQPLEIMAGES [ ISTOCK.COM

meals to 36 states and the District of

Columbia. Most services offer complete
meal ingredients, with a main dish, side
dish, salad and sometimes a dessert. Other
services offer each part of the meal 4 la
carte. With plenty of customers interested
in buying fresh, healthy and creative meals
that are easy to prepare, experts estimate
that the meal-delivery service could be a $5
billion industry in the next 1o years.
Helping to fuel the industry are people
such as Seattle’s Liza Danger. In July 2015,
Danger started ordering meals from Blue
D - D | e d Apron because of its many positive online
I n n e r e I V e re reviews. A co-owner of Seattle’s Octopus
Bar, Danger says there are several benefits
By Jacob Uitti to the service—including convenience, the
high-quality ingredients, the chance to
| open my front door and find a square cardboard box with the words PeachDish sharpen her cooking <kills and ensuring
there is a good, hot and portioned meal

emblazoned on the side. m With a sense of anticipation, | pick up the heavier-
available on late nights after closing up

than-expected delivery and take it to my kitchen to see what tonight's dinner is i bigeiuage

going to be. m Atlanta-based PeachDish, which offers recipes with a southern “It’s great,” Danger says of the Blue

. ) L Apron deliveries. “You never have to
flavor, is among the dozens of companies contributing to one of the hottest trends : )
second-guess what's in your kitchen or

in dining today: meal-kit home deliveries. two peaches and a chocolate chip cookie. whether you have the right spices or if your
While the services vary greatly, many of the Looking at all the ingredients on the vegetables are still fresh.”

brands allow you to choose savory dishes kitchen counter is a little intimidating. Some meal-kit customers such as Jewel
from an online menu for generally about However, by following the instructions, [ Loree would rather have the meals already
$10 to $12.50 per serving. am pleasantly surprised. The meal takes prepared and precooked, leaving only the

Within a few days of ordering, the about an hour to prepare. PeachDish's need for a warm-up. A data analyst for
company delivers to your front door a box chicken cutlets are tender and flavorful, Tableau, a Seattle-based software company,
that contains everything you need to make  and the ingredients fresh and appetizing. she travels regularly throughout North
the meal: pre-portioned ingredients and America for her work. When at home in
step-by-step instructions. Most of the ser- Quick quality the Seattle area, Loree has an active social
vices leave the box near your front door, It's the combination of a quality meal, life, including playing bass guitar in the
just like any regular delivery. Others will home delivery and ease of preparation that  indie rock band Golden Idols. She has little
notify you that the meal has been delivered.  has made such meal services so popular. time for grocery shopping or cooking.

I've ordered the tomato pie with Vidalia New York City—based Blue Apron, one In 2015, she started using Maven Meals,
onion and herbed chicken breast. Pretty of the largest and most visible of the a Burien, Washington-based service that
fancy fare for a bachelor. Inside the box, I services in the United States, launched in delivers nutritious, organic and locally
find well-packed and individually wrapped =~ 2012 and has experienced amazing growth.  sourced prepared meals to customers
ingredients, including two chicken cutlets, It now delivers about 8 million meals per in the Greater Seattle and Bellevue area.
vegetables, packets with spices and herbs, month to customers across the country. Customers order by Sunday, and the ala
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FAIRBANKS

FAIRBANKS

Order your free Visitors Guide on
Fairbanks, Denali, Interior & Arctic Alaska.

1-800-327-5774 « www. explorefalrbanks com

tor information at 101 C at | 1 Fairbar

Are you looking to iy

= of fine dining
make a difference?

famous
PRIME RIB & PRAWNS
COME TO FAI RBAN KS, AIAS K.A! Lobster, Halibut &
King Crab
TANANA CHIEFS CONFERENCE OFFERS A WIDE ARRAY OF CAREER FIELDS (includes salad bar)
WITH THE OPPORTUNITY TO MAKE A DIFFERENCE IN THE HEALTH AND 10 Miles Old Steese Highway
WELLNESS OF THE INTERIOR ALASKA NATIVE PEOPLE. Fairbanks, Alaska

For Reservations (907) 457-3883

E-mail: turtle@polarmet.com

Fax (907) 457-4789 Major Credit
www.alaskanturtle.com Cards Accepted

APPLY ONLINE AF-
WWW.TANANACHIEFS.ORG

e RELAX « EXPERIENCE « ENJOY
Follow us: § BT [

www.tananachiefs.org Tundra Tours Inc. invites you to
TCC is an equal apportunity employer affording Native preferance under PL93-6 F/D/. Drug Free Workplac und checks required for all positions. relax at the new Top of the World
Hotel, to experience the Arctic on
a Summer Day Tour and to enjoy

the hotel’s restaurant Niggivikput
h em Orzg rass é W@ iE “our place to eat”.

S "%

TASTY THAI FOOD IN THE BEAUTIFUL GOLDSTREAM VALLEY o/'//;(‘ %, P
“Serving Seasonal Alaskan Seatood 8 EASY MILES FHOMENNERS]TY MUSEUM I\ ;/) L a g
& Locally Grown chctal)lcs" Featuring Alaskan Seafood, Prime Beef, M_:: Ll
5 Large Appetizers, Sandwich Menu 2
(907) 456 — 2200 All Major Credit Cards
v

\\'\\-'w.Lemoz1grassA]aslia.conl Oft-Premise Liquor Store 800.478.8520

v
Open daily 11 A.M. to 10 P.M., Fri.-Sat. to 11 P.M.
Serving Lunch and Dinner - Weekend Breakfast R RN URATL GRIING o

Reservations Accepted TWH@TUNDRATOURSINC.COM
(907) 455-6666

Call for Directions 3060 EBEN HOPSON ST. | BARROW, AK




Natiral uutar-im Springs Egt

Adult (18+) Rock Lake

Destination—
100 Alaskan
Adventures

60 scenic miles
from Fairbanks

1940 acres of

beautiful wilderness
Snowmachine Tours

(907) 451-8104
chenahotsprings.com

FAIRBANKS

80 i.ndge Rooms

FuII-Ser\m:e

PR[NG Restaurant&Lounge L

Aurora lce Museum

Dally Geothermal
Energy Tours
2PM & 4PM

CONSUMER FOCUS

Be inspired
by the light of the
Aurora Borealis.

Renew your energyinder the

énce the
Alaska’s
gateway to

midnight sun. EX
warmth of Fairb
Golden Heart—and t
Denali, Interier-and Arctic Alaska.

—

Wine Spectator's "Best of Award of Excellence”

"Gou ve waited 160
[fon food this good!”

575 1st Avenue in the Marriott SpringHill Suites
Reservations: 907-450-0555

WM’G'%EWMNORTH

Open year-round
on the UAF campus.

907 Yukon Drive » Fairbanks, AK 99775

SEantishna Roadkoyse

Full-Service Backcountry Lodge

naey 800-942-7420
www.KantishnaRcadhouse.com
Kantishna + Denali National Park, AK

carte meals are prepared and delivered
on Tuesday and Wednesday.

“I'm pretty particular about what food
[ want to eat, but I don’t have any time to
make it,” Loree says. “I don’t want to eat
frozen pizza at night, but that’s about the
only thing I have time to make.”

Loree’s partner, Paul Gambill, sub-
scribes to Pete’s Paleo, a service based
in San Diego and Atlanta that delivers
dishes focused on meats and seasonal
vegetables that follow the paleo or
“caveman” diet. Gambill's meals are
more expensive at about $20 each,
whereas Loree says she spends about
$12 per meal. “It costs less than eating
out,” she says. “It’s a little more cooking
at home, but if T didn’t use the service I
would probably just eat out every night,
which isn't great”

My own interest in precooked
delivered meals led me to try Munchery,
a San Francisco-based service that is
similar to Maven Meals and delivers
cooked meals only in need of reheating.

Munchery delivered to me a salmon
fillet with quinoa, and a spinach-and-
strawberry salad. I heated the salmon in
the oven and tossed the salad with the
dressing provided—all while sipping the
coconut water they'd included. The meal
was relatively satisfying, with the best
part being the amazing Nutella rice-
crispy-treat dessert.

Overall, the national companies
are working to malke sure their mass-
produced meals taste fresh and flavorful

to customers.

Unpacking a problem

Another problem the industry is facing is
the growing criticism concerning the
amount of packaging used to keep all

the ingredients fresh. Blue Apron states
that all of its packaging, including its
cold packs, are biodegradable or
recyclable. The cold packs do, though,
require the customer to cut open the
packaging and pour the contents in the

trash in order to recycle the packs.



HILLSIDE EQUESTRIAN OASIS RUBY HILL ESTATE
LAKESIDE, CA (San Diego County) LAKESIDE, CA (San Diego County)
Arnazing 6.95 acre gated estate beautifully Stunning gated estate on B.2 acres of
landscaped. Award-winning Poway School lush landscape with priceless panoramic
District! Remaodeled two-story contemporary views. This exquisite 4BR, 4.5BA home
country home features 4BR, 3BA, generous with over 5,000sf of style and elegance,
living space & stylish finishes. Entertainers de- includes handmade stone sinks, wood
light with solar heated pool, spa & waterfalls built-ins, illuminating onyx bar, wine cellar
2,748sf + 1,000sf finished garages used as & stone flooring throughout. Glass Pocket
entertainment room with wet bar and dance doors open up to resort like grounds with
studio. Detached 1,800sf multi-car garage/ solar heated infinity edge pool and spa,
storage building and workshop with 1,200sf swim up bar, slide and waterfall. Tennis
covered parking structure perfect for recre- and basketball court, 6 car garage &
ational vehicles & horse trailers. 3 horse stall energy efficient home solar panels. One
corrals, tack room, riding arena and space for minute to famous Iron Mountain Hiking
riding ring. One minute to famous hiking trails. trails and Sycamore Canyon Preserve.
Offered at $1,265,000 | MLS# 160032583. Offered at $2,195,000
3D virtual tours available at BarbieSellsHomes.com .

<> BARBIE ACCORDINO, Realtor

V\Efgﬁ?g@ﬁre (858) 200-5600 | CalBRE# 01306504

42 Beautiful Acres, 8,000 Sg. Ft. Home, Airplane Hangar and Runway, Raquetball, Pool and More.

Your Located in the heart of Washington State Farm -:Gou'ntry.
)ream Home Full production income producing Cherry and Apple Orchard.
Awaits... Visit niessnerhomeforsale.com or call 509-431-3437.

CAPO  800-722-2650

BY THE SEA www.capobythesea.com

Experienced Professionals
Owur facility’s staff includes several highly qualified, experienced therapists.

Custom Programs
7-10 day detox, 30-180 day programs. Guaranteed success with the 90 day program,
call for details.

Privacy Assured

All communications are confidential, before, during and after recovery,

PRIVATE ROOMS AVAILABLE + INSURANCE FRIENDLY « BEACHSIDE LOCATIONS « PET FRIENDLY
ADDICTION « ALCOHOL « COCAINE « METHAMPHETAMINE + OXYCONTIN « VICODIN
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A Menu of Meals

The following are some of the top
national meal-kit delivery services.

» Blue Apron: Based in New York City,
this service delivers about 8 million
meals a month across the country,
with a menu that ranges from crem-
ini-and-shiitake mushroom pasta to
lemongrass-chicken burgers. Weekly
meal plans are designed for two
people and generally cost about $10
per person.

» Munchery: The San Francisco—
based company delivers cooked
meals, which are reheated at the
diner's home. Dishes start at about
$8 and include chicken fettuccine
alfredo and vegetarian coconut curry.
The service distributes to addresses
in 12 states, with an emphasis on the
West Coast. Visit munchery.com to
find out if it delivers to your area.

» PeachDish: This Atlanta-based
company delivers meticulously pack-
aged Southern-inspired meals, such
as summer harvest rainbow rolls and
sauteed summer squash and grits, to
its national customer base. A four-
meal kit is $57, and the least expen-
sive individual dish is about $12.

» Purple Carrot: The Boston-based
company offers an all-vegan menu
that includes dishes such as creamy
leek polenta and pan-seared tofu over
black rice noodles. Prices start at $68
per week for three meals that are
designed to feed two people. The
company delivers meals in most U.S.
states. Go to purplecarrot.com and
put in your zip code to see if the

service delivers to your address.

» HelloFresh: The Berlin-based com-
pany has branches in various coun-
tries, including Germany, the U.K. and
the United States. HelloFresh delivers
about 7 million meals per month, and
offers a variety of options, ranging
from vegetarian meals to rosemary
beef skewers and brioche shrimp
rolls. The meals cost about $9 per
serving for vegetarian options. The
omnivore menu items cost about
$10.75 per serving. —/.U.
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Ewvery Location

is a Destination

at Silver Cloud

Inns & Hotels

BELLEVUE - DOWNTOWN

SEATTLE - UNIVERSITY DISTRICT

SIVER CIOUD.
INNS & HOTELS

For more than thirty years, Silver Cloud Inns & Hotels have
been catering to the lodging needs of corporate and leisure
travelers throughout the Pacific Northwest.

We recognize the everchanging complexities of today’s traveler and
we strive to provide our guests unique features, stylish decor and
exceptional service. With ten convenient destinations to serve you
in Washington and Oregon, Silver Cloud Inns & Hotels
feature spacious guest rooms, 55” high definition TV,
complimentary high-speed internet access, upscale amenities

and business centers for corporate and leisure travel alike.

FOR RESERVATIONS:

SilverCloud.com
or

800.551.7207
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Home...

Away from Home

When you work in the rugged climate of
Alaska’s North Slope, having a comfortable,
modern place to rest is a necessity.

At Brooks Camp, each sound insulated room
includes a private bathroom, rocker recliner,
flat screen TV and individual climate control.

» Hot Breakfast, Lunch and Dinner

e 24-Hour Spike Room

® Free Wi-Fi

¢ Exercise Room & Pool Tables

# Conveniently located in Deadhorse
e Environmentally designed

For availability and rates: 907.659.6233
brookscampmanager@brooksrangesupply.com

colvilleinc.com

We are seeking CHAs, OTs,
physicians, mid-levels, RNs,

and RN case managers.

«Competitive Wages
«Generous Benefits
«Hiring Bonuses

VIéIT WWW, norton's'buhdh-ealtkh' ofg
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The company offers tips on its website
for how to recycle and reuse the packag-
ing and also partners with the U.S. Postal
Service to provide for the return of all
packaging in communities with no recy-
cling services. A spokesperson for the
company says teams are working on
solutions to the company’s long-term
packaging challenges.

Paige Glasser, a marketing coordinator
based in Laguna Niguel, California, says
she’s used several meal-kit delivery ser-
vices. While she loves the convenience,
the packaging can be a burden. “For the
most part, Munchery uses eco-friendly
containers,” she says. “Sometimes the lids
will be plastic, but I recycle those.”

New niches

Waste issues aside, if the growth in food
home-delivery services is any indication,
our renewed interest in convenient home-
cooked meals—or at least home-heated
meals—should continue.

Along with stalwarts such as Blue
Apron and Munchery, Amazon and other
services are getting into the act. The
online retailer has combined its online
grocery business, Amazon Fresh, with a
line of precooked meals prepared by
Perfect Fit Meals that you can buy online.
It also delivers meals prepared by certain
local restaurants. The transportation
service Uber has launched UberEATS.
Customers can order from participating
restaurants in certain cities using a special
Uber app. Within about a half-hour, an
Uber driver will deliver the meals to the
customer’s front door.

Loree, though, says she and her part-
ner will stick with the meal-kit home
delivery services for now.

“When we used to cook for ourselves,”
she says, “we'd spend two hours a day
making dinner. But meal delivery is a
good way to ensure we are getting healthy,
fresh food while also getting to do other
things with our limited time.” sk

Jacob Uitti writes from Seattle.



SKI PARADISE | snoqualmie Pass, WA
Ski from your backyard! 2849 sq.ft., 3 beds,
den, 2.25 baths, entertainment loft and
heated driveway. Turnkey home. $900,000.
MLS#924669. debbiekinson.withwre.com
Debbie Kinson - 206.948.6581 - WRE/East

WATERFRONT | Gig Harbor, WA

Low bank with views in Horsehead Bay.
Completely updated 4,000 sq. ft. Mid-Century
Modern Home. $1,750,000. MLS#944830.
mariakalafatich.withwre.com/43463242

Maria Kalafatich - 253. 376. 5559 - WRE/Gig Harbor

NANTUCKET STYLE ESTATE | Seattle, WA

Olympics and Puget Sound views from this
spacious private Elford Park home and garden.
Almost 2 gated acres! $2,350,000. MLS#908855.
christinereis.withwre.com/listing/41627888

Christine Reis - 206.601.0374 - WRE/NW, Inc

SERENE RETREAT | Lopez Island, WA

Private waterfront sanctuary on 5+ acres, comple-
mented by a stunning modern residence, 230 ft.
of waterfront & spectacular views. $3,650,000.
MLS#937896. mdoyle@windermere.com

Michael Doyle - 206.669.0203 - WRE/Midtown

Wlndermere

REAL ESTATE

Official Real Estate Company
of the Seattle Seahawks

=)

#TACKLEHOMELESSNESS
For every Seahawks home game
tackle, the Windermere Foundation
will donate $100 to YouthCare, a
non-profit providing support and

services to homeless youth.

WATERFRONT ESTATE | West Bellevue, WA

Secluded Sun Valley Lodge style home with
guest cottage. Built in 2010, 75’+ waterfront
on more than one half acre. $6,380,000.
MLS#855362. Danie/Marinello.com

Daniel Marinello - 206.769.2556 - WRE/MI

PROPERTIES

A WORLD OF
EXCEPTIONAL HOMES

windermere.com

CASCADE FOOTHILLS | Baring, WA

Log home, Norwegian notch, sleeps 10,
1 hour from Seattle, 149 front foot river lot,
mountain view, a true get away! $849,940.
MLS#957361. RatliffBrokerage.com

Kim Ratliff - 425.388.8957 - WRE/M2, LLC

BREATHTAKING VIEWS | Spokane, WA
Magnificent home overlooking golf course.
Entertainers dream with full size bar, indoor
luxury swim spa and hot tub. Gated 55+,
6,826 sqg. ft. $1,150,000. MLS#201616592.

Lisa Lembeck - 509.220.7482 - WRE/Spok

WATERFRONT ESTATE | Strait of Georgia, WA
Celebrate great decisions. Arrive by land, sea
or air to your private estate; 66 acres and 1,575
feet of waterfront. $17,868,000. MLS#969507.
Michael Doyle & Patrick Chinn - 206.669.0203
mdoyle@windermere.com - WRE/Midtown

WINDSOR GREENS | Sammamish, WA

Exqguisite luxury estate offering 6 bedrooms,
8 baths, 10,380 sq. ft. Spacious outdoor oasis
with sports court, pool & kitchen. $4,188,000.
MLS#974879. KritsonisLindor.com

Karl Lindor - 206.890.8227 - WRE/East



QIVIUT

ALASKAN HANDKNITS
A unique gift of
wearable mastetpieces.

by Musk Ox
Producers’ Cooperative

604 H Street, Dept. AAR
Anchorage, Alaska 99501

OOMINGMAK

1-888-360-9665 * www.qiviut.com

TrirzaWe Keep Downtown Vital
Qi Follow Us!

£5) www.AnchorageDowntown.org Q (907) 279-5650
3 /AnchorageDowntownPartnership EA@ANCdowntown

Arctic

CHIROPRACTIC
& PHYSICAL MEDICINE

WWW. ARCTICCHIROFPRACTIC.COM
ALASKA OWNED & OPERATED

Back Pain? Neck Pain? Muscle Stiffness? We can help!

ANCHORAGE MIDTOWN

VISIT US AT THESE LOCATIONS IN ALASKA

ANCHORAGE SOUTH

BARROW
BETHEL

DELTA JUNCTION

DILLINGHAM

DUTCH HAREOR

EAGLE RIVER
FAIRBANKS
JUNEAU
KOTZEBUE
NOME
FPALMER
SITKA
SOLDOTNA
UNALASKA
VALDEZ
WASILLA

907 561 4474
907 243 0660
907 852 3099
907 543 7600
907 895 5055

PHYS

807 B42 2300 ANCHORAGE

907 581 2204 BARROW
907 694 7700 BETHEL
907 451 7246 DELTA

907 780 3371
907 442 4435
907 A43 FAT7
907 746 78AZ2
907 747 2726
907 420 4949
907 581 3550 *
207 835 8777

¢

DUTCH HARBOR
FAIRBANKS

907 373 5054

PROUD TC ANNCOCUNCE CUR NEW

LOCATION IN

EAGLE RIVER

11431 BUusINESS BLvVD.
EAGLE RIVER, AK 99577

Life Is Good When You're Pain FREE!
CHIROFPRACTIC =

MASSAGE ¢ REHAB e

REHABILITATION &

ICAL THERAPY

907 277 3422
907 855 8910
907 543 7601
907 895 50585
907 581 2204
2807 374 BO0O

PHYSICAL MEDICINE




. EUROPEAN-STYLE DINING .

Caf
Am%t%r am

2| LocAaL & EUROPEAN TAPS
50 EurROPEAN BOTTLED BEERS
INTERESTING WINE SELECTION

WALL IN A RELAXING & CASUAL ATMOSPHEREM

530 E. Benson Blvd. 907.274.0074 p
Anchorage 907.274.0077 f
Alaska

BROWN BEAR

C ENTER
KODIAK ISLAND « ALASKA

A BEAR EXPERIENCE
LIKE NO OTHER

1-877-335-BEAR (2327)
www.kodiakbearcenter.com

www.facebook.com/KodiakBrownBearCenter

85 wgﬁthue, -
ﬁda@te and Ongm

Cdm;ilimenthry Breakfast
Free Wi Fi
Jacuzzi Suites Available

4400 Spenard Rd., Anchorage, AK 99517
1.800.4PUFFIN (907) 243-4044
www.Puffinlnmnet

ALASKA
NATIVE
HERITAGE
- CENTER

A mmpmfu. organization

ANHCrentals@alaskanative.net | (907) 330-8013 | alaskanative.net

OROCAILo

Tue Narural Gorp CoMpaNy

Wear your own

piece of Alaska

KVEN UE
JEWELERS

EST. 1967

907-258-3635 - 888-983-2052
345 W. 5th Ave. Anchorage, AK 99501
productsofalaska.com
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(7 A Fresh Idea For The Perfect Alaska Gift

Inspire Wellness.

Empower Change. WVe have a variety of gift packs available, or you can create your own. Ve provide

CiscayerHealths. door-to-door, one-day delivery of fresh or frozen seafood from Alaska to most U.S.

J . f P . 7 cities via FedEx. Visit our web site, one of our retail locations, or call 1-800-770-2722.
oinr rain: :
< [T

Two Locations in Anchorage o ': E.r"
Downtown Muldoon T'#_ﬁ(l
1020 M Street 301 Muldoon Road '[-'"ﬁ

(907) 272-3474 ext.| | (907) 272-3474 exc.2  [M]EPHE

* salmon
* shrimp

. Ostedarthntls 7 * king crab

* scallops
e Carpal Tunnel SC4
P * smoked salmon

* lox

* prawns

* arctic strips
* halibut

Wasilla | Anchorage | Juneau
907.373.9460 | www.aipcak.com

What keeps you moving?
Snow, Skiing, Adventure,
and

In our neck of the woods, we live hard and play harder, and that can come at a cost. From ACL to rotator cuff repair, our
team is ready to help you get back to doing the things you love. We pride ourselves in keeping surgery your option of last
resort. But if the need arises, we're here with the most advanced technologies, the best surgeons, and all the TLC you need.

RHYNEER CAVLORCLINIC 4100 Lake Otis Pkwy, #308 « Anchorage, AK 99508 « (907) 563.2663 = rhyneercaylorclinic.com
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Crossover Comfort

By Bengt Halvorson

Bigger may often be better, but at a time when cities are busier than ever and park-

ing space is at a premium, automakers have developed a design that Americans

are increasingly embracing: the compact crossover vehicle. m Look around and

you'll find this new style flourishing in a class of vehicles that didn’t really exist in

the United States prior to the introduction of the Mini Cooper Countryman

in 2010 and the Subaru XV Crosstrek in
2013. It’s a trend that’s reached a new
height recently with the rollouts of the
Honda HR-V, Chevrolet Trax, Mazda CX-3
and Jeep Renegade. With these models,
drivers get easy-parking compact-car foot-
prints; higher, more natural seating points;
all-weather traction; four-season capability;
and just enough toughness to get out on
weekends to their favorite trailhead or
kayak launch point.

Now compact crossovers are arriving for
the luxury set. First came the Range Rover
Evoque in the 2012 model year, followed by
the Mercedes-Benz GLA in 2015. And with
the release of the more conventionally

shaped Audi Q3 in 2015, as well as a com-
pletely redesigned version of the BMW X1
in 2016, shoppers can choose this very
smart form and still get the prestige, fea-
tures and interior comfort that luxury
brands deliver.

While the Q3 seamlessly fits in as the
tall-hatch (or tall-wagon) alternative to
Audi’s Az family of sedans and hatchbacks,
the X1 has had to circle the block to find a
place in the BMW lineup.

BMW has long staked its reputation on
models that favor rear-wheel drive and a
near-perfect weight distribution over the
front and rear wheels, and has placed more

than the typical emphasis on sharp steering

and overall handling prowess.

From 2012 to 2015, BMW sold a differ-
ent version of the X1 in the U.S.—a vehicle
that drove like a tall-roof sport wagon and
was one of the sportier, smaller crossovers
on the market. Yet buyers of this compact
crossover were more interested in getting
across town to school and the grocery store
or out to the countryside for weekend fun
than they were in carving on canyon roads
and having Autobahn-speed performance
credentials.

In response, BMW made a few changes
to the X1, especially focused on creating a
roomier interior without sacrificing too
much in drivability or style. The end result
should deliver something closer to what
urban families need, and this version of the
X1 is almost certain to be a stronger seller
than its predecessor.

Built on front-wheel-drive underpin-
nings shared with the Mini Clubman, the
new X1 making its debut for 2016 is the
first BMW to depart from the manufac-
turer’s classic formula. The remade model
offers a sporty, satisfying performance while
making far better use of interior space. A
2.o-liter turbocharged, direct-injected four-
cylinder makes 228 horsepower and 258
pound-feet of torque—more than the non-
turbo six of just a few years ago and good
enough to blast the X1 to 60 miles per hour
in 6.3 seconds.

The engine feels plenty perky without
needing to be revved high, and because of
the quick, smooth-shifting eight-speed
automatic transmission, you can really
make the most of the engine’s capabilities.
The transmission’s wide span of gears
means the engine turns at slower, more
economical revs when cruising, as well.

The Audi crossover, meanwhile, has had
a smoother path to market. Whether you
see the Q3 as a smaller alternative to the Qs
utility vehicle or as a brawnier, tall-roof
variant of the A3 family, the Q3 fits readily
in with the rest of the Audi lineup.

It borrows some of its design details, and
its profile, from the Qs (albeit scaled down),
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Seven years and $6 million created this
wilderness masterpiece with every amenity
imaginable in the shadow of Mt. McKinley
accessible by plane and snow machine.

$2,950,000

www.shulinlakelodge.com

907-727-8686
ried www.stusell.com  907-570-1179
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yet its ride shares underpinnings with
the A3 sedan. Under the Q3’s hood is the
Az’s 2.0-liter four-cylinder engine (also
turbocharged and direct-injected), mak-
ing 200 horsepower and 207 pound-feet
of torque. A six-speed automatic trans-
mission does a commendable job of
delivering passing power when you need
it, even if the Q3 isn't as quick as the X1.
Audi’s model reaches 60 mph in 7.8
seconds.

There’s definitely some give-and-take
in the performance of these two models,
so I recommend going on the longest test
drive possible in each. The Q3 and X1
each weigh about 3,500 pounds, yet the
Q3 corners with a little more verve than
the X1. The flip side is that the X1 has a
softer, quieter ride from the driver’s seat,
and BMW has applied its expertise in
steering to the X1, which is really well
weighted and doesn’t drop many hints
about its front-wheel-drive origins.

Both models offer capable all-wheel-
drive systems, and they ensure that a
proper balance of power is sent to the
rear wheels when needed, controlled by
electrohydraulic multiplate clutches. 1
took both models out on a combination
of wet pavement, gravel and muddy,
slippery tracks, and there are some note-
worthy differences in their tuning. The
Q3’s Quattro system feels more nuanced
and tuned for maintaining poise when
driven briskly on damp highway surfaces.
On the other hand, the X1 is more confi-
dent on loose, muddy surfaces, and its
7.2 inches of ground clearance, while not
out of the ordinary, is a halfinch more
than the Q3’s minimum, giving just
enough extra ride height for forest trails
and deeper snowfalls.

Buyers of compact, four-cylinder
vehicles expect fuel efficiency, and while
both models are thriftier at the pump
than bigger, heavier vehicles, the X1 has a
clear advantage. Keeping the comparison
apples to apples, looking at all-wheel
drive for each, the Q3 returns 20 miles

continued on page 173
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Everything Alaska
alaskaair.com

Qur 5-star mobile app
Alaska lounge
Alaska’s fleet

A su servicio

Beverages
First Class

Inflight entertainment
Movies and TV on your own device
Rent a preloaded tablet

Go online

A6

A8

A10

A12
Al16
Al17

Mileage Plan
Welcome to a world of rewards

Global Partners
Travel the world with our 17 airline partners

Where we fly
100+ destinations and counting

Airport terminal maps
Customs and immigration

Your safety and comfort
Contact us



Everything Alaska

A look at all we offer for you.

Start every trip at
signupforthe  glagkaair.com.

Insider Newsletter
to receive great
travel deals and
information.

» Always find our lowest fares, guaranteed

¢ Check out our weekly flight deals

« Plan your whole trip with hotel, car and vacation
packages

» Manage your Mileage Plan account and use miles

e Check-in, print boarding passes and baggage tags

Our app keeps you mobile
on any device.

Several mobile options to keep you moving when
you’re on the go: iPhone, Android, Windows Phone
and our mobile website at m.alaskaair.com.

» Find and book flights

e Check in from your phone

» No more paper—use your mobile boarding pass
e Access Mileage Plan™ information

¢ Pre-reserve meals

MOBILE DEALS CLUB

Text ALASKA to 44227 to receive text alerts on our deals and offers.
Message and data rates may apply. Maxii of four per month. Text HELP to 44227 for help.
Text STOP to 44227 to opt out. Terms and Conditions at http:/#/bit.ly/21HWKs3.

M "= The Alaska lounge is
Py A your sanctuary.

Enjoy access to our five lounges, in Seattle,

Los Angeles, Portland and Anchorage, and more
than 60 affiliated lounges worldwide. Warm
pancakes at breakfast, and soups, salads and
snacks are available throughout the day, plus a
fully stocked bar and Starbucks® coffee.

Visit us on alaskaair.comflounge.

Join the conversation online.

Come chat with us—and your fellow flyers—online. Tag your
journey with #iFlyAlaska so we can all share in your adventures.
Have a question? Ask away. Our Social Care Team is available
247 on Facebook and Twitter.

=
HIAIaskaAirlines u@AlaskaAir @AIaskaAir

Visit our blog: blog.alaskaair.com.
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Alaska’s Boeing 737 fleet.

R ol = gnog
puae—————— =

B737-900/900ER

Number in fleet: 61

B737-700

Range: up to 2,720 miles Range: 2

Seats: 181 Seats: 124
B737-800 B737-400
Number in fleet: 61 Number in fleet: 14
Range: 2,920 miles Range: 2,000 miles
Seats: 163 Seats: 144

Alaska’s regional fleet.

Bombardier Q400
Number in fleet: 52

Range: 1,114 miles
Seat ]

Ope

y Horizon Air

A su servicio

Alaska Airlines tiene el orgullo de ser la compaiiia
de bandera extranjera mas grande que presta servi-
cios con destino a México. Por eso, hemos asumido
el compromiso de cumplir nuestra promesa de pro-
porcionar a nuestros apreciados clientes hispano-
hablantes una experiencia excepcional que, a la vez,
sea segura, confiable y llegue a ellos con un servicio
genuino y atento. Para atenderle mejor, nuestros
productos y servicios se encuentran disponibles en
espafiol a través de:
« Centros de atencién telefénica de Reservaciones
y de Atencién al Cliente
» Quioscos de registro del aeropuerto

Tell us how we’re doing.

Visit alaskalistens.com.

Free to access inflight.

6 eceje|(ejeesnmenis

Number in fleet: 13

B737-400C (“combi®)
Number in fleet: 5
Range: 2,000 miles

Seats: 72, plus 4 cargo containers
B737-400F (freighter)
Number in fleet: 1
Range: 0 miles
Capacity: 9-10 cargo containers
o
. o -
Flaska.—
el
Embraer 175
Number in fleet: 11
Range: 2,150 miles
Seats: 76
Bombardier CRJ-700 (not pictured)
ar 175 & CRJ-700 ops d by SkyWest Airlines

alaskaair.com/espafiol

» El editorial mensual del director ejecutivo que se
encuentra al inicio de esta revista

e Informacién sobre las salas de conexion en la
pagina Ao

» Informacién sobre formularios aduaneros e inmi-
gratorios en la pagina A1

Asimismo, en el aeropuerto o una vez a bordo,
nuestros empleados hispanohablantes con gusto le
brindaran ayuda. Simplemente dirijase a nuestros
empleados sonrientes y cordiales que llevan nues-
tras exclusivas identificaciones con la leyenda.

Our bag guarantee.

Delivered in 20 mins or less.

If we miss the mark, see an agent for a voucher.

Terms apply. See bit.ly/BagGuarantee for details.

FLYER GUIDE

Alaska has begun
replacing its
CRJ-700s with
E175 jets that
feature a more
spacious cabin,
First Class and
Wi-Fi. All CRJs
will be retired by
November.
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The menu card

in your seatback
pocket displays
all our food and

beverage options.

A4

Enjoy a drink

Refreshing selections, for free or for purchase.

COMPLIMENTARY BEVERAGES

Sodas

Coca-Cola

Coke Zero

Diet Coke

Sprite

Sprite Zero
Seagram’s Ginger Ale
Seagram’s Seltzer
Seagram’s Tonic

Coffee
Proudly serving Starbucks®
Pike Place® Roast

PREMIUM WINE
Canoe Ridge USD $7

Exploration
Red Blend

Canoe Ridge USD $7
Exploration
Pinot Gris

Craft USD $7

Sun Liquor Vodka

Sun Liquor Gin

Sun Liquor Rum

Crater Lake Hazelnut
Espresso Vodka

First Class

AVBER ™

Other

Bottled Water

Orange Juice

Tomato Juice

Cranberry Juice

Apple Juice

Our special blend of Passion, Orange and Guava
(on flights to Hawai‘i)

Bloody Mary Mix

Tazo® Awake® black tea

Tazo® Sweet Orange hot herbal tea (caffeine-free)

Premium Beer USD %7

Alaskan Amber

Alaskan Icy Bay IPA

Corona (to/from Mexico)

Kona Longboard Island Lager (to/from Hawai‘i)
Imperial (to/from Costa Rica)

Domestic Beer USD $6
Miller Lite
Budweiser

Classic USD $7

Sauza Tequila

Dewar’s White Label Scotch
Jack Daniel’s Black Label
Crown Royal

Courvoisier Cognac

Baileys Irish Cream

Customers seated in First Class are always treated to our special brand of customer
service. Enjoy our distinctive menus, a dedicated flight attendant, a convenient lavatory
and a complimentary Inflight Entertainment Tablet on most flights longer than 3.5 hours.

Chateau Ste. Michelle

Horse Heaven Vineyard
Sauvignon Blanc

Washington

Crisp, racy style; partial steel
fermentation to preserve pure,
fresh and vibrant character.

Chateau Ste. Michelle
Indian Wells

Merlot

Washington

Ripe berry fruit aromas
and jammy flavors with
round, supple finish.

Beverage service may vary due to time of day and flight-segment time limitations. ltems limited and based
on availability. Individuals must be 21 years or older to consume alcoholic beverages. Government warning:
According to the Surgeon General, women should not drink aicoholic beverages during pregnancy.
Censumption of alcoholic beverages impairs your ability to drive a car or operate machinery, and may cause
health problems. Pike Place is a registered trademark of The Pike Place Market PDA, used under license.
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/Jatch movies and TV
Laugh, cry, or both—all on your own device.

Power up your device with the latest hits.

Nearly every flight offers Alaska Beyond Entertainment, our streaming entertainment system that features
free episodes from your favorite TV networks—Ilike HGTV—as well as new discoveries, including new musi-

cians on Seattle’s independent record label, Sub Pop. Pay-per-view movies and TV shows start at $1.99.

FEATURED FREE-CONTENT PARTNERS

'S NATIONAL »U»
-y GEOGRAPHIC SU B
CHANNEL P<O<P]

NEARLY 90 FREE TITLES, INCLUDING:

NATIDHAL
GEDGRAPHIC
CHANNEL

Top Table

House Hunters
International

_-—

Beat Bobby Flay
MORE THAN 70 PAY-PER-VIEW MOVIES, INCLUDING:

B
EA

© GRIZK
WEDZDING

My Big

Zootopia Barbershop:

PG; 1:48 Fat Greek The Next Cut
Wedding 2 PG-13; 1:52
PG-13; 1:34

TOPM

Rent a preloaded tablet
and get watching.,

On longer flights, you can rent an Inflight
Entertainment Tablet that includes more
than 30 hit movies and 20 TV shows—

including new movies you can’t get X-Men

anywhere else. Also enjoy music, Xbox Apoca

games and digital magazines. PG-13;
1:44

Most titles available with English subtitles.

Go online

Gogo® Inflight Internet is available on nearly
all our 737s and E175s, including all aircraft flying
transcontinental routes.

Enjoy free access to alaskaair.com.

TOP TABLES
TOP CITIES

Top Cities

PLUS, THREE NEW PARTNERS

@ dew T

Featured Album

s
Morgan Delt,

Phase Zero

R

"&\1
Y

MIDNIGHT SPECIAL

Midnight
Special
PG-13; 1:52

OVIES AVAILABLE ON THE TABLET:

“N
% Warcraft The Nice Captain
lypse PG-13; Guys America:
1:23 R (edited); Civil War
1:14 PG-13;
1:47

In the air or on the ground, visit gogoair.com for
flexible pricing options.

* Gogo Inflight Internet is not available on flights to/from Hawai'i or when
aircraft are flying over Latin America—including Mexico.

FLYER GUIDE

How to get
started:

See the Amenities
card in your
seatback pocket
or get instructions
at loadplayer.com.

Tablets are free
in First Class, and
available to rent

for $8-5$10,

depending on
flight length.




Earn miles on
hotel stays,
car rentals,
and everyday
purchases, too.

Partner miles
flown also
count toward
elite status
qualification.
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Alaska Airlines Mileage Plan”
Welcome to a world of rewards.
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See the world and earn miles doing it.

Earn or redeem miles on every Alaska flight and flights to more than 800 destinations worldwide with
our 17 airline partners.

¥ AEROMEXICO. %) AIRFRANCE # American Airlines “g_

3l
/ BRITISH AIRWAYS = & CATHAYPACIFIC A DELTA LLJJ‘
74 asKad

Emirates
GLOBAL PARTNERS s, ) 9o
gfé‘; F |l Jl “ % :ﬁ;‘{f ﬁE';‘ ICELANDAIR A @ KLM
AIRWAYS Chelatn Experneia i -

KSREANAIR LAN A % Mheanras ﬁqyné

T SERIT GE L AG

The more you fly, the richer the rewards.

MVP MVP
MVP GOLD GOLD 75K

(20,000 miles flown on Alaska) (40,000 miles flown on Alaska) (75,000 miles flown on Alaska)

e Priority check-in All MVP® benefits, plus: All MVP Gold benefits, plus:

» Two free checked bags » Waived ticket change fees » Complimentary inflight

» Complimentary upgrades on Alaska entertainment player

» 50% bonus miles and more » Four annual guest upgrades « Four Board Room day passes
s 100% bonus miles and more # 125% bonus miles and more

*Miles flown on PenAir and Ravn do not count toward elite status qualification.
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Alaska

Mileage Plan
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Carry the card for even more rewards.

Get 30,000 bonus miles after qualifying purchases with the Alaska Airlines
Visa Signature® card. Enjoy added benefits like:

» Annual companion fare offer—because traveling is more fun with a friend
» Free checked bag for up to six people on the same reservation

Learn about all card benefits at alaskaair.com. The benefits above apply to Visa Signature® accounts only
and different benefits apply to Platinum Plus® accounts. Card type is determined by creditworthiness.

Apply at mynewalaskacard n or ask your flight attendant.

For information about rates, fees, other costs and benefits associated with the use of this card or to apply, visit the website
referenced above. The Visa Signature® card benefits described herein are subject to certain restrictions, limitations and
exclusions. This credit card program is issued and administered by Bank of America, N.A. Visa Signature is a registered
trademark of Visa International Service Association, and is used by the issuer pursuant to license from Visa U.S.A. Inc.
Platinum Plus is a registered trademark of Bank of America Corporation.

“Highest in Customer Satisfaction
_ with Airline Loyalty Rewards Programs,
| ) [ three years in a row.”

JS T T

Alaska Airlines received the highest numerical score in the J.D. Power 2014-2016 Airline Loyalty Rewards Program Satisfaction Report. 2016 Report
based on 3,073 total responses evaluating 7 programs, and measures the experience and perceptions of members who were surveyed March 2015,
Your experiences may vary. Visit jdpower.com.

Join today and start getting rewarded.
alaskaair.com/mileageplan.

Mileage Plan conditions of membership apply; visit alaskaair.com/memberterms.

FLYER GUIDE

LONDON, ENGLAND

Cardholder
perk:

There’s no limit
to the number
of miles you
can earn.

We're committed
to providing you
the best rewards
program in the
industry.

A7



Mileage Plan gives you the world
Earn and redeem your Alaska Airlines
miles on any of our 17 partners.

Find tips on how
to earn and use

miles on our P
global partners at i /
blog.alaskaair.com/ I ; 4 £
mileage-plan. g .
Anchorage
ASIA NORTH/AMERLCA |

. ————
beiing | WORFANAIR e
e Seéul v _' B e =

N e Fokrs () 7JAPAN AIRLINES

Hong Kong g

l

'CATHAY PACIFIC

.

e 4% AEROMEXICO %)

Singapore'. I
- i .. 435“4‘ i -
. - SFEIJI
| / __AIRWAYS
S | i
AUSTRALIA
. Sydl‘lE}‘F . \ '.'. e 2
Melbourne ™ - Auckland
. ~ o ....

Explore more with Mileage Plan.

London, England Reykjavik, Iceland
British Airways Icelandair
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Aaska

GLOBAL PARTNERS

ICELANDAIR

Reykjavik
. ——=
B : Oslo i
—— 1\ ) Stockholm
= _ — —-_ \ 3 Copenhagen A
— BRITISH AIRWAYS ™, AN :
= L\ Londgpet Dfmaterdam ks
AmericanAirlinesYq ~—~  AIRFRANCE# pgis . *Munich
; - 1ot Barcelona RO
Phaladelpﬁfa--_ii‘ e = Madrid ? ~ *Athens
_+ Charlotte : —— “Z
tanta._ A DELTA S S ——— — — > : s * o
- Miami e i i airo Dubai | -
Havadar g
S Accra
. -
: Nairobi
Lima- .'
y , « Rio de Janeiro
Séo Paulo Johannesburg «
Santiago o ‘ »
*Buenos Aires Cape Town LEGEND
LAN 2 o International partner hubs

Beijing, China Dubai, UAE
Hainan Airlines Emirates

FLYER GUIDE A9
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Where we fly

100+ destinations and counting.

Nome * \ |

% \ i

\\\ o Una}_a\kleet | |‘I : :’,.&,
‘.\ 5 || /. Fairbanks i
. McGrath | | /f
S |
Saint Mary's® \\ g
= Aniak B el g

Bothel* Anchi N A A

Dillinghall'! -

e
King Salmon

» Saint Paul Island o/
* Saint George Island Kodiak o Lo
F AR \,)i Ao Petersburg /
Cold Bay 4 A % Sitka" " W -" //
#Sand Point + " {8 T~ N . Wrangell
= Dutch Harbor ot o, = //
et — | . Ketchikan

- ==
To Adak =

" ALASKA

g

%
Honolulu

HAWAII

LEGEND

« Alaska destinations

« Partner destinations

UPCOMING NEW SERVICE

Route Service Begins
Portland, OR—Newark, NJ November 10
Bellingham, WA—Kona, HI November 121
San Diego, CA—Newark, NJ November 21
San Diego, CA—Steamboat Springs, CO December 17
Los Angeles, CA—Havana, Cuba Late 2016*

"Seasonal service through Spring 2017,
*Pending final government approval.
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Crested Butte - - *St. Louis uisvi Dulles : )
3 N " eWichita : Airport of the Month

5 - * Raleigh/Durham
l:lashvllle
* Albuguerque y T
Oklahoma City

*Atlanta

% . * Charleston
X .Dallaa/Fort Worth
L] . >
Austin . ' .
San Antonio s Houston S Otaans “» Orlando
Intercontinental Tampa s

Location: IN¢

Fort Lauderdale 5
i} i Airport code:

MEXICO Served since: 2
. Daily flights: 2

: 4 Cities served: 1
«Mazatldn Havana €

attle.

Portland and San D

Plerto Vallarta w )
3 sGuadalajara . ancun

* Manzanillo

Insider info: S

e Ixtapa/Zihuatanejo May,

Liberia
.

COSTA RICA +sanJosé
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© Tip:
Connecting to
an Alaska Global
Partner? You'll
need to take the
shuttle train to
the South Loop
Train to get to
the S gates.

O Tip:

Alaska lounge
members have
access to the
Cathay Pacific
Lounge at SFO
when traveling
on Alaska.

A12

Airport terminal maps

SEA Seattle/Tacoma International Airport

N12 N GATES
Ni4 . ge
A-E ni5 Alaska Airlines
N16

) Alaska lounge

CONCOURSEC CONCOURSED
Alaska Airlines ci10 Alaska A"h‘l'lﬁs
American Airlines
C2A-M
Alaska lounge

Shuttle train

Link light
CONCOURSE B between North <\ rail to
7 and South ‘-.: Seattle
_____ 4 Loop Trains _'-,‘
- % N

Loop Train
S GATES
Alaska Airlines Emirates A12
(Int’l arrivals)  Hainan Airlines 4
British Airways lcelandair A3 CONCOURSE A
Delta Air Lines  Korean Air Alaska Airlines

PDX Portland International Airport

CONCOURSED

Alaska Airlines (Int’l arrivals)
Delta Air Lines

Ileelandair

CONCOURSEC cr
Alaska Airlines Alaska
American Airlines lounge CONCOURSE A
Alaska Airlines

CONCOURSEB
Alaska Airlines

7 A2-5
PenAir (Seattle

Shuttle) V' MAX
light rail
to Portland
SFO san Francisco International Airport
TERMINAL 2
CONCOURSED

GATES 50-59
[ American Airlines

American Airlines
Admirals Club

TERMINAL1
CONCOURSEC
GATES 40-48

# Delta Air Lines
American Airlines

BART trains to
San Francisco
and Oakland

INT'L

TERMINAL Lounge
GATES A1-A12

Alaska Airlines Emirates
Aeromexico Japan Airlines

Air France KLM
British Airways  Korean Air
Cathay Pacific  Qantas
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Legend:

@ Dining Options Underground walkway

== Airport transportation

@ Lounge @ Alaska Airlines ticketing & bag dropoff @ll Public transportation

LAX Los Angeles International Airport

Alaska Airlines
TOM BRADLEY INT'L TERMINAL  (Some Int’|

Alaska Airlines  Emirates arrivals) TERMINAL 3
Air France Japan Airlines
American KLM

Airlines Korean Air

British Airways LAN

Cathay Pacific Qantas TERMINAL 2

Aeromexico
Hainan Airlines

Post security -
connector bridge
to/from Int'l Terminal

REMOTE TERMINAL
GATES 60 A-l G
American Eagle*

Admirals
Club =

TERMINAL 4

American Airlines*
*Shuttle bus departs TERMINALS 648 IlEREMEAlL 6
to American Airlines and Delta Air Lines 698 66 asta rines
American Eagle between 688 6BA American Airlines

gate 60 and 62.

ANC Anchorage International Airport

B CONCOURSE
American Airlines

Delta Air Lines

Icelandair (Departures only)

Alaska
lounge
L GATES
PenAir

C CONCOURSE
Alaska Airlines

A CONCOURSE CScg

Ravn Alaska C7cg

C9

NORTH TERMINAL

N Icelandair (Int’l arrivals)
SJC San Jose Mineta Airport

TERMINALB
Alaska Airlines
o7 5 British Airways
Hainan Airlines

TERMINAL A
American Airlines
Delta Air Lines

SAN san Diego International Airport

TERMINAL 2
American Airlines
British Airways
Delta Air Lines
Japan Airlines

TERMINAL 1
Alaska Airlines

FLYER GUIDE

@ Tip:
Alaska lounge
members receive
access to most
American Airlines
Admirals Clubs
when traveling
on Alaska or
American.

A13




Global Airline Partner terminal maps

& 5 . 2 Srey A
ORD cChicago O’Hare International Airport AmericanAirlines "¢
TERMINAL 3
From Chicago, CONCOURSE G
American Amerlcan Airlines TERMINAL 2
Airlines serves TERMINAL 3 American, American Eagle , CONCOURSEE & F
CONCOURSEH & K Delta Air Lines
122 destinations fhas
¢ 2 Alaska Airlines
in 11 countries, American Airlines
with convenient Japan Airlines
connections to (Departures only) =
Europe from the TERMINAL3

CONCOURSEL

West Coast. American Airlines

o
CTA trains

o Tip: .“--n-"""""--.,;. to Chicago
Alaska lounge INTERNATIONAL &
members receive TERMINAL 5 X o &
Air France . T )
acces‘s fa m:os,t American Airlines (Int'l arrivals) *" .°°.
American Airlines British Airways ‘.o°
Admirals Clubs Emirates »
when traveling Hainan Airlines
lcelandair
on Alaska or Japan Airlines (Int’l arrivals)
American. KLM
. § : o A N
DFW Dallas/Fort Worth International Airport American Airlines g
American Airlines
Headquartered in Admirals Club
TERMINALC

Dallas, American
serves 197
destinations in
29 countries
including Latin

America, the RN
Caribbean and TERMINAL B

American Eagle

American Airlines
TERMINALE

Alaska Airlines
Delta Air lines

Europe from DFW.

TERMINALD / ~L_ American Airlines

Aeromexico *.,  Admirals Club o

American Airlines i e

British Airways s naa et

Emirates

Japan Airlines

KLM

Korean Air

Qantas

Phoenix Sky Harbor International Airport AmericanAirlines "¢
From Phoenix, TERMINAL 4
American flies to ﬁ%‘-igﬂ GATES
81 cities with over . Al-Al4 GATES
300 flights American Arn.a”can American gi-g14
. Airlines Airlines Airlines  American
Admirals Airlines
O Tip: A GATES

Alaska lounge B15-B28
members have British
access to the Airways

. TERMINAL 2
Kt Elnls Alaska Airlines .
across from gate P;&-Sky -
10 at Sky Harbor TERMINAL 3 between terminals
when flying on Delta Air Lines and Metro rail
Alask station
aska.
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Legend:

@ Lounge @ Alaska Airlines ticketing & bag dropoff @ == Public transportation
@ Dining Options Underground walkway @I =: Airport transportation
e
LHR Heathrow Airport, London, England BRITISH AIRWAYS -

British Airways Galleries Club Lounge

TERMINAL 5B
British Airways

TERMINAL 5C
British Airways

TERMINAL S
British Airways

British Airways Concorde
Room (First Class customers)

TERMINAL 3
American Airlines
British Airways

British Airways Galleries
First and Club Lounge

British Airways Galleries
Club Lounge

CCLTTTT
Tube and Heathrow
Express to central
London

American Airlines
Admirals Club

British Airways Galleries
Club Lounge

KEF Keflavik International Airport, Reykjavik, Iceland ICELANDAIRA

Saga Lounge

© Tip:
MVP Gold and GATES 1-35
MVP Gold 75K Icelandair

members receive
complimentary
access to
Icelandair’s Saga
Lounge.

DXB Dubai International Airport, Dubai, UAE 3
C GATES 15!)’

Emirates
B GATES

A GATES

Dubai Metro
to Dubai ¥u.,

‘-."c -

TERMINALT e,

Business

Emirates First
Class Lounge e

and Business
Class Lounges

TERMINALS ",

Emirates .,
ICN Incheon International Airport, Seoul, South Korea KSREAN AIR %)
CONCOURSE KAL Lounge

(First and Prestige
customers only)

MAIN
TERMINAL

FLYER GUIDE

Delta Air Lines i ]

British Airway’s
London hub
offers convenient
connections from
the West Coast to
cities throughout
Europe.

Tip:

Heathrow is just
15 minutes away
from London via
the Heathrow
Express, or 50
minutes via the
less expensive
Tube.

Icelandair’s
Reykjavik hub
makes for easy
connections to

the airline’s 20+
destinations
throughout Europe.
Icelandair offers
free stopovers in
Iceland.

Emirates’ Dubai
hub offers
connections to
100+ destinations
on 6 continents,
all featuring the
airline’s world-
class service.

Korean Air offers
connections
throughout

Asia via its
conveniently
located Seoul
hub.
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Customs and immigration

Customs and Immigration forms are distributed
by flight attendants during your flight. Prior to
landing, complete all forms that pertain to you,
following the tips below. Completed forms are
presented immediately upon entering the
International Arrivals building.

TO THE UNITED STATES
PASSPORT CONTROL KIOSKS

Automated Passport Control kiosks expedite the
entry process. Eligible travelers scan their passport,
take a photograph and answer a series of questions
at the kiosk. Once complete, present the printed
receipt from the kiosk to a Customs Officer.

Helpful tips

e Only citizens or nationals of the U.S., Canada or
Visa Waiver Program countries are eligible to use
the kiosk.

« Customs declaration forms are unnecessary.

» Kiosks available in Los Angeles (LAX), Portland
(PDX), San Diego (SAN), San Francisco (SFO)
and Seattle (SEA).

U.S. CUSTOMS DECLARATION

All travelers to cities without Passport Control
kiosks must complete this form.

Helpful tips

« One form per person or one per family
(family defines those in the same household
who are related by blood, marriage, domestic
relationship, or adoption).

¢ Lines 5, 6—1If not using a passport, leave these
lines blank.

¢ Line 9—Enter “AS” for Alaska Airlines

e Sign at the “X.”

INTERNATIONAL TRAVEL TIPS
TO MEXICO

¢ All travelers must complete a Mexico Customs
Declaration form; one per traveler or family with
same address.

« All travelers, except for citizens of Mexico, must
complete the FMM; one per traveler or family.

TO COSTARICA

o All travelers must complete a Customs Declara-
tion form; one per traveler or family.

o All travelers must complete an Immigrations
Form; one per person.

» Costa Rica requires a $29 departure tax for each
traveler. For tickets purchased before June 1, 2016,
pay fee prior to check-in with Alaska Airlines at
the service centers in terminal check-in area.

The fee is included in the price of tickets pur-
chased after June 1, 2016.

A16 SEPTEMBER 2016 ALASKA BEYOND

Las formas de Aduana y Migracion son distribuidas
por los sobrecargos durante el vuelo. Antes del
aterrizaje en su destino final complete las formas
correspondientes usando las indicaciones que se
porporcionan a continuacién. Las formas comple-
tas seran presentadas en la Terminal Internacional.

QUIOSCOS DECONTROL DE PASAPORTES

Kioscos automatizados de control de pasaportes
acelerar el proceso de entrada y se encuentran en
muchas ciudades servidas por Alaska Airlines. los
viajeros elegibles escanear el pasaporte, tomar una
fotografia y contestar una serie de preguntas en

el quiosco. Una vez completa, presentar el recibo
impreso en el quiosco a un oficial de aduanas.

Datos de ayuda

» Sdlo los ciudadanos o nacionales de los paises del
Programa de Exencién de Estados Unidos, Canadd
o Visa son elegibles para utilizar el quiosco.

» Formularios de declaracién de aduanas son
innecesarias.

e Kioscos disponibles en Los Angeles (LAX),
Portland (PDX), San Diego (SAN), San Francisco
(SFO) y Seattle (SEA).

DECLARACION DE ADUANA

Los viajeros a ciudades sin quioscos de control de
pasaportes deben completar este formulario.

Datos de ayuda

« Una forma por persona o por familia con la
misma direccidn.

» Linea 5, 6—Si no tiene pasaporte, deje esta
seccidn en blanco.

e Linea g—Use “AS” para Alaska Airlines.

e Firme en la “X.”

CONSEJOS DE VIAJE INTERNACIONALES
A MEXICO

« Todos los viajeros deben completar un formula-
rio de declaracién de aduanas México; uno por
cada viajero o familia con la misma direccién.

» Todos los viajeros, excepto para los ciudadanos
de México, deben completar la FMM; uno por
cada viajero o familia.

A COSTARICA

« Todos los viajeros deben completar un formu-
lario de declaracién de aduanas; uno por cada
viajero o familia.

» Todos los viajeros deben completar un formula-
rio de Inmigracién; una por persona

s Costa Rica requiere un impuesto de salida de $29
para cada viajero. Para los boletos comprados
tarde del 1 junio, 2016, pagar la cuota antes de
check-in con Alaska Airlines en los centros de
servicio en el drea de registro de entrada en el
terminal. La tarifa estd incluido en el precio de
los boletos comprados el 1 de junio 2016.

Please use all
capital letters with
blue or

black ink.

Por favor use letra
mayuscula en
tinta azul o negra.

Global Entry is a
U.S. Customs &
Border Protection
program that
offers expedited
customs entry
with no processing
lines, no paper-
work, TSA Prev'®
eligibility and
access to
expedited entry
in other countries.
Apply at www.
cbp.gov.
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The Federal
Aviation
Administration
(FAA) and

Alaska Airlines
have set these
rules and
regulations to
assure your safety
and comfort.

CONTACTUS

Customer care:
800.654.5669
(Mileage Plan,
Web Support,
Customer Care)

Toll-free
reservations:
Within the U.S.

and Canada:
800.Alaskaair
(800.252.7522)
(TTY 800.682.2221)
alaskaair.com

En Espaiiol:
800.858.5525
From Mexico:
001.800.252.7522

Alaska Airlines
Vacations:
844.276.5297
vacations.alaska-
air.com.

Your safety and comfort

SEATS

» Your seat belt must be fastened whenever the
“FASTEN SEAT BELT” sign is illuminated. Keep
your seat belt fastened at all other times in case
of undetectable clear-air turbulence.

» Seatbacks and tray tables must be in the upright,
locked position during taxi, takeoff and landing.

¢ Child-restraint devices must bear the FAA
approval sticker.

» Seat-belt extension use is not allowed in exit
rows for the safety of all passengers due to the
possibility of entanglement by the extensions.

CARRY-ONS

o All carry-on baggage must be stowed under a
seat or in an enclosed overhead bin upon board-
ing and prior to landing, as directed.

s Please use caution when opening an overhead
bin, as items may have shifted.

« Prior to takeoff and landing, service items pro-
vided by Alaska Airlines must be picked up or
properly stowed under the seat in front of you,
in carry-on luggage that is properly stowed or in
an overhead bin.

LAVATORY

» Customers are requested to use the lavatory in
their assigned cabin and are required to do so on
inbound international flights; exceptions may be
made for customers with special needs.

CREW SAFETY

» Interference with crew members’ (including
flight attendants”) duties is a violation of federal
law. Under federal law, no person may assault,
threaten, intimidate or interfere with crew mem-
bers in the performance of their duties aboard
an aircraft under operation. Penalties for crew
interference include fines up to $11,000, impris-
onment or both. An incident report may be filed
with the FAA regarding a customer’s behavior.

USING YOUR DEVICES

We know use of your electronic devices is import-
ant, and we’ve adjusted our procedures to give you
more time with those devices.

Allowed on the ground and in the air

» Laptops (must be stowed for
taxiftakeoffflanding)

e Tablets/smartphones (Airplane Mode after
door closure)

» Wireless mouse/keyboard

» e-readers

» Media/CD/DVD players

+ Noise-canceling headphones

» Cellphones (prior to door closure only)

DEVICES

« During taxi, takeoff and landing, portable elec-
tronic devices and headphones may be used.
Larger electronic devices such as laptops must
be stowed during taxi, takeoff and landing.

s Cellphones may be used while the boarding door
is open until advised by your flight attendant
that cell service must be turned off. Upon land-
ing, your flight attendant will advise when cell
service can be enabled.

« During flight, electronic voice communications of
any kind (e.g., cell/VoIP calls) are prohibited.

+ Headphones must be worn when using elec-
tronic devices such as personal music players,
Inflight Entertainment Tablets, etc.

PETS

« Pets must remain in carrier for entire flight.
Carrier must be stowed for taxi, takeoff
and landing.

ALCOHOL AND TOBACCO

« Alcohol may not be consumed aboard an aircraft
unless it has been provided by a flight attendant.
No alcohol may be served to any person who
appears to be intoxicated, or who is under 21
years of age.

« Smoking, chewing tobacco and electronic
cigarette use are not permitted on any Alaska
Airlines flight.

OTHER PROHIBITED ITEMS

« Alaska Airlines prohibits the use of items that
do not meet FAA Regulations or Company
regulations. This includes the use of seat-belt
extensions not provided by Alaska Airlines,
devices that restrict the recline of seats,
self-heating meals or beverages, air filters
placed on overhead vents and personal air-
purifying devices.

Not allowed during flight

» Voice calls of any kind, including VoIP
» Devices with cell service enabled
AM/FM radios or TVs

Personal air purifiers

Remote-control toys

Electronic cigarettes

e & o
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Complete each sudoku grid by placing a number in each box so that each row, column and small nine-box square

contains the numbers one to nine exactly once. Solutions are on page 140.

Difficulty: Easy Difficulty: Medium

9 5|8 2 1 9
4 915 6 8|7
6 9 4 5|1

w

-
oo
N

- W] | On

()]

(o))
(o]
N
($)]
N
O |~
$)]
(o]
()]

Leave them memories,
not your timeshare.

Exit your timeshare. Safely. Legitimately. Forever.
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AUTOS

from page 154

per gallon city and 28 mpg highway, while
the X1 gets 22/32 mpg. Over a week, with a
similar combination of dense city-driving
errands, a longer suburban errand, and a
run out on the freeway to a curvier moun-
tain road and back, I got 25 mpg over 140
miles in the X1 and 22 mpg over 115 miles
in the Q3.

With lengths of 173 inches for the Q3
and 175 inches for the X1, and widths of
about 72 inches for both vehicles, these
two models take up about the same or
even less space in your garage than com-
pact sedans such as the Toyota Corolla or
Ford Focus. And at about 63 inches tall,
the X1 and Q3 have more seating height
than passenger cars, meaning that getting
into or out of the back seat is a snap.

The roomy interior is one crossover
feature that appeals to drivers who seldom
go off-road or trudge through deep snow.
Inside, the vehicle is still pleasant enough
for your family, or for that couple you're
taking out to dinner.

When it comes to storage capacity, the
Xr's low, relatively wide cargo floor and
seats that fold flat provide more cargo
room than in the Q3, which is limited by a
rakish roofline. There’s up to 27.1 cubic
feet of space in the X1 with the rear seats
up, versus 16.7 cubic feet in the Q3. Flip
the rear seatbacks forward and you'll find
about 48 cubic feet behind the front seats
in the Q3, versus nearly 59 cubic feet in the
X1. The X1’s back seat will slide a few
inches fore and aft, but that feature is a

$300 option.

Speaking of price, the Audi, especially
when comparing well-equipped packages,
is quite a bit less expensive than the
BMW. The Q3 arrived late in the 2015
model year, and Audi has already sweet-
ened the deal for 2017 in the base
premium-trim Q3 by bringing standard
leather upholstery, front power seats,
xenon headlamps, LED running lamps, a
panoramic sunroof, heated side mirrors, a
130-degree rearview camera system, and
front and rear parking sensors. That
model starts at $32,750, but opt for active-
safety technology, a larger display screen
for the multimedia interface and a color
info screen ahead of the driver, and the
price can top $40,000.

The X1 for 2017 is offered in one trim
level in front-wheel-drive form, starting at
$33,795. Features such as smartphone
integration, keyless entry, a rearview
camera system and satellite radio are
optional, and adding them on could push
the price tag near $45,000.

Both models offer sport packages, but
more relevant to most crossover buyers
are the excellent high-end audio-system
options—Harman Kardon for the BMW,
Bose for the Audi.

If you're getting ready to trade in your
last vehicle and just starting to take stock
of possibilities, it’s definitely a different
world. Luxury can—and does—come in
small packages. sk

Bengt Halvorson is an independent automo-

tive journalist writing from Portland.

JAMES BEARD AWARD WINNING CHEF MARIA HINES

CERTIFIED ORGANIC LOCAL CUISINE

mng

MARIA HINES RESTAURANTS

Tilth Restaurant
New American Cuisine
l Wallingford | 206.633.0801

Golden Beetle
Mediterranean Cuisine
Ballard | 206.706.2977

" Golden
| Beetle

ogr%%olce

Southern Italian Cuisine
Fremont | 206.547. 9707

3131 (@

BELLADONNA BREAST
IMAGING CENTER

Call for your appointment today

(425) 974-1044 - WWW.BBIC.COM
BELLEVUE WASHINGTOMN

Puzzle on page 174.
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WORD GAMES

It’s Lyrical

ACROSS

1

5

9
14
19
20
21
22
23
25
27
28
30
31
32
35
36
39
42
43
45
47
48
51
52
53
54
56
57
58
59
61
63
64
66
67
69
70
n
73
74
77
78
81
82
83
85
86
87
89
21
92
93
95
98
99
101
102
103
104
105
107
109
10
112
113
116
121
124
125

Way off
Presidential pooch
Mold

Map

Model

Muscat's land
Treadle

Textile fiber

By Irving Caesar

By Johnny Burke
Bowling woes
Make leather
Piano piece
Hydrocarbon suffix
Stages

Add-on

Welby's gp.

Blow

Coeval

British miler
Jumping one
Attend

By Paul Francis Webster
Herring

Abby's sister
Converse

Honey badgers
German article
Nipped

Needle part
Goodwill

Mr. Paul

Diamond lady
Cummerbunds
Hockey shot
British pasties
Cloche, e.g.

Gentle

Augury

Sped
Periodic-table units
Smell ____

Hollow

Part of UCLA

Light

Yummy

Pizazz

Atoll

Hawkeye State

Kilt features
Wellaway!

Team cheer

Porter mug

By Oscar Hammerstein [l
Trident feature
Minder

Mr. Torme
Perfected

Certain metabolic rate
Craft

Trench

Splinter

Furniture wood
Vines

French preposition
Gateway

By William S. Gilbert
By Sammy Cahn
Pinch

Stat for some pitchers

1 2 3 4 5 [ 7 8 9 10 n 12 13 14 15 16 7 18
19 20 7n 22
23 24 25

126
127
128
129
130
131

French department
Rider

Candelabrum insert
Accurate

Fish trap

Stew

DOWN

1 Inclined
Hamilton and Burr
PDQ
Bounce off
Knack
Qtys.
Canon
One more
Skater's feats
End of the A-line?
Nabokowv book
Beep
First-class
Cuddles
Scorn
Pau pal
Orinoco, e.g.

weesSsawmbhwN

o o =
~NownmbkwN oSO

18
24

29
32
33
34
36
37

38
39
40
41
42
44
46
48
49
50
53
55
59
60
62

Finger count

Sty sound

Void

Swiss flower

Bushel part

Fanfare

Like some chimneys
By EY. Harburg
“Yellow Submarine”
figure

Workers' collectives
Ear-cleaners

Craze

By Jack Yellen
Soccer great

Eden exile

Gibbon

Declares

Junket

Novelist Glasgow
Wobble

Red or Coral
Melmac native
Doily

Ribbons

65
66
67
68
70
al

74
75
76
77
78
79
80
a3
84
85
88
90
9N
94
96
97
28
100

Radio operator
Distress signal
Convened

TV's Mindy
Pillar prefix
Scrap

Can

Hebrew prophet
Pirate, at times
Fabric pile

Org.

Expensive

Vine

Ms. Merman
Breaks

For any reason
Implored
Benefit

Yale tree
Declaim

More insolent
Carry on
Patinage spectacle
Leave the runway
Spoil

103
106
108
109
110
m
13
114
115
16
7
s
mne
120
122
123

Fugue master
Twit

That is

Earth tone
_ dixit
Tunisian city
Fire god
Boom

Dry

Alt.

Kiwi cousin
Wet

Roe
Camcorder button
Fury

Congeal

SOLUTION ON PAGE 173
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YOUR DINING
DESTINATION

FIRST CLASS SERVICE
AWAITS YOUR ARRIVAL

Enjoy a culinary trip around the world at Muckleshoot Casino with eight tantalizing dining options! Experience endless offerings,
from a Mongolian Grill to a savory carving station, at Spice Bay Buffet®. Relish international cuisine at Asian Restaurant "8”

or feast on a mouth-watering steak at Coyaba Grill. And, don't forget to save room for dessert at our Sweet Shoppe!

Sit back, relax and enjoy an elevated culinary experience, only at Muckleshoot Casing, the Biggest and Best in the Northwest.

$10 FOOD CREDIT | S10 IN FREE PLAY

Code: AATOFC16 | VALID: Sentember 1, 2016 - December 31, 2016 Code: AA10FP16 | VALID: September 1, 2016 - December 31, 2016

Present your airline ticket stub (paper or electronic) or bring in this ad to the Players Club for your Free Play or Food Credit offers!

*Limit ane food credit and one Free Play redemption per guest in 2016, Must be or become a Flayers Club member to participate. Membership is frae! Must have flown between September 1, 2016 through
December 31, 2016 to receive offer. Qffer expires Decamber 31, 2016, No discounts on promotional efferings and haolidays. Free Play may not be available on all machines. For Free Flay and food credit limitatiens,

rules and details see Flayzrs Club. Promations are subject 1o change without natice, Management reserves all rights.

20 minutes from SEA-TAC International Airport M U C K L E s H o OT

I-5 South to WA 18 East * Auburn Way Enumclaw Exit CASINDO

BN o i IT'S ALL ABOUT YOU



PHOTO PAGE

4-H kids show off their prize-winning poultry entries at the Alaska State Fair in Palmer, Alaska.

Photo by Clark James Mishler
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CALL US TODAY:

80-635'8000 T DAVESMITHS.COM

| INTRODUCING THE
FIRST-EVER CADILLAC CT6

Innovative Solutionsi
For All Your Fleet Needs
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As the best-selling trucks for 39 years straight, Ford F-Series are the first choice of more Americans than
any other trucks. And the firsts don't stop there. With a NHTSA 5-Star Safety Rating? F-150 is your first
choice for safety. And it's the first and only truck with available EcoBoost® engines, blending impressive
power and efficiency. Plus, F-150 is the first and only light duty pickup with a high-strength, military-grade,
aluminum alloy body that gives you more towing, payload and MPG? So during Truck Month, when you
have a truck brand with all these firsts, why waste a second on anyone else?

VISIT YOUR NORTHWEST, MONTANA OR ALASKA FORD STORE
TODAY TO FIND THE PERFECT F-150 OR SUPER DUTY FOR YOU.

YOUR LOCALFORD STORE | COMPAREFORD.COM

'‘Government 5-Star Safety Ratings are part of the National Highway Traffic Safety Administration's (NHTSA's) New Car Assessment Program (www.SaferCar.gov).
“When properly equipped. Class is Full-5ize Pickurs under 8,500 lbs. GVWR based on Ford segmentation.




