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SDLG Loader
Anchorage, AK
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Dale Carlson Chad Gerondale

Sales Manager Marketing and
Anchorage Branch Special Projects

SOLID PERFORMANCE
MADE SIMPLE.

2.4 yd? Loader 4.0 yd? Loader
$99,800 $141,500 = =

IN THE WORLD IN ALASKA IN YOUR CORNER
SDLG, the best value for performance. CMI, the best sales and product support lineup. The Winning Team.

Introducing SDLG wheel loaders — where simplicity and reliability come

standard. Get the performance features you need, and none that you don't. = m

They're easy to operate, easy to maintain, and a perfect fit for your day-to-day

jobs. Best of all, they're backed by a local dealer network, so you'll have a Construction Machiery incistrinl, LLC

partner that's with you for the long haul. Anchorage, Alaska (907) 563-3822 (800) 478-3822
Fairbanks, Alaska (907) 455-9600

Stop by your local SDLG dealer to see how incredible simplicity can be. Visit us Juneau, Alaska (907) 780-4030 (888) 399-4030

online at sdigna.com. Ketchikan, Alaska (907) 247-2228
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BRINGING A BAG IS NICE
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EXPLORE MORE, TOGETHER.

Take anyone you want anywhere we fly, once a year from just

$121 ($9g, plus taxes and fees from $22). No blackout dates,

No restrictions. Just grab any travel companion, pick a destination
(including Hawaii and Mexico), and start exploring more, together.
With the Alaska Airlines Visa Signature® card.

Apply today. Ask your flight attendant for an application
or visit myalaskacard.com

rges andapplicable checked baggage fees, Gard benefits are subject fo ce c
1 Visa Signature are registerad tranemarks of Visa International Service Association and are
ervices and/or its affiliates. © 2014 Bank of America Corporation

pursuant to license fr
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BETTER STARTS NOw /#f

Matt Kenseth .
Two-Time DAYTONABOO® Champion:«
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CITIZEN

Fred Meyer Jewelers

fredmeyerjewelers.com

 POWERED BY LIGHT

LITTMAN J EWELERS 6 ) Eco-Drive

littmanjewelers.com

For a location nearest you, call 1-800-DIAMOND A watch that never needs a battery.



ONE NIGHT IN A LUXURY CLASSIC ROOM

$50 GIFT CARD TO RIVER PARK SQUARE

20% OFF SPA SERVICES AT LA RIVE SPA

COMPLIMENTARY TRANSPORTATION TO AND FROM DOWNTOWN

COMPLIMENTARY: WI-FI / AIRPORT & AREA-WIDE TRANSPORTATION
VALET & OVERNIGHT PARKING / ACCESS TO FITNESS CENTER & POOL

*Based on availability. Restrictions apply. Offer valid 11/1/2014-1/31/2015.

NORTHERN
RESORT & CASIND
o x ¥
Kallspel nglg Y e NORTHERNQUEST.CO 78716772 SPOKANE, WA
HospITALITY  TOIDes (oant KALISPEL TRIBE OF INDIANS




Escala
Above all else.

CALL FOR PRICING + INFORMATION ON PENTHOUSE HOMES

There’s only one place in Seattle with 180 views of the city, Elliott
Bay and Olympic mountains and 5,100 square feet awaiting your
custom design - the Penthouses at Escala. These spacious homes sit
atop amenities and services that rival the most exclusive clubs in
the city amidst a vibrant downtown location.

ENJOY LIVING AT ESCALA.

@ EMA=z ; : RREEF
asociates Bullding Management courtesy of Columbia Hospitality. We reserve the right to change or modify pricing and specifications without notice
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MINNEAPOLIS, MN
612.339.9900

Grill 225

CHARLESTON, SC
843.266.4222

Benjamin Steak House
NEW YORK, NY
212.297.

McKendrick’s
Steak House

ATLANTA, GA
770.512.8888

Malone’s

LEXINGTON, KY
859.335.6500

SEATTLE, WA
206.624.3287

RingSide
Steakhouse

PORTLAND, OR
503.223.1513

Gene & Georgetti

CHICAGO, IL
312.527.3718

Ill Forks
DALLAS, TX
972.267.1776

AUSTIN, TX
512.474.1776

St. ElImo Steak House

INDIANAPOLIS, IN
317.635.0636

 INDEPENDENTLY OWNED & OPERATED

=25 www.GreatSteakofNA.com
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ZAGAT RATING

Northwest's premier
seafood destination.

Evolving seasonal menu.

Zagat's highest rated Seattle
Seafood restaurant.

RESERVATIONS seastarrestaurant.com
SEATTLE: 206462.4364
BELLEVUE: 425456.0010

SEASTAR

restaurant and raw bar



CHAMPIONS
NEVER
REST

Whether in the air, on the field, or in the community, champions are
constantly working hard to be better. We couldn’t be more inspired
to have you onboard as our Chief Football Officer, Russell.

#iFlyAlaska



Spirit of Alaska

MEET OUR NEW CHEF

Brad Tilden,

Chief Executive
Officer

If you're traveling on one of our flights out of Seattle with a duration of more than 2.5 hours this month,

chances are that you'll be offered a bowl of smoky brisket chili—tender chunks of brisket in an ancho

chile-tomato sauce, topped with melted cheddar and a charred pepper, and served over a baked Yukon

Gold potato. I hope you try it. We're very excited to announce a new partnership with Seattle chef and

restaurateur Tom Douglas to regularly
feature signature items. In addition to
the smoky brisket chili, you'll see dishes
such as red miso ginger chicken. (My
mouth is starting to water.)

Tom and | recently sat down over a
beer at the Palace Kitchen, and here'’s a
little bit of what | learned about him. He
was born in Cleveland, but grew up in
Delaware with seven brothers and sisters.
In 1977, at the tender age of 19, he set out
to see the world in a white-with-sky-blue-
interior Chevy Bel Air station wagon and
$450 in his pocket: $300 of his own and
$150 that was a gift from his dad. He
could travel until the money ran out—
which it did right here in Seattle, Washing-
ton. He got a line-cook job at Benjamin's
in Bellevue (one of the early Schwartz
Brothers restaurants), and the rest, as
they say, is history.

Accompanied by his wife and business
partner, Jackie Cross, Tom opened his first
restaurant, the Dahlia Lounge, in 1989.
Today, Tom and Jackie operate 1g separate
businesses, 11 of which are full-service
restaurants, including Etta's (named after
their daughter, Loretta), Lola, Trattoria
Cuoco, Brave Horse Tavern and Serious
Pie. As if that weren't enough, they run a
cooking school (the Hot Stove Society) in
Seattle, and a farm in Prosser, Washing-
ton, where they grow many of their own
vegetables. They also produce the world's
leading salmon rub, Rub with Love.

Clearly, Tom is one of Seattle’s finest.
He's been recognized for his culinary

=
o
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road-tripping in a Bel Air station wagon.

skills many times—receiving three James
Beard awards (one for Best Chef: North-
west, one for Outstanding Restaurateur,
and one for Americana for his cookbook
Tom Douglas’ Seattle Kitchen), and he
even defeated |apanese chef Masaharu
Morimoto on Iron Chef America. Chef
skills aside, Tom'’s also an incredible
human being whose love for his family
shows. He lit up when daughter Loretta
stopped by our table. She’s working at his
restaurant at night, and studying law at
the University of Washington by day.

One of the things | found most inter-
esting about Tom is that while he gets a
lot of joy out of serving delicious food to
his guests, he also revels in the challenge
of running a successful group of busi-
nesses. He's clearly proud of his 1,000
employees, most of whom work within
10 blocks of his Fifth Avenue office in
Seattle.

Brad Tilden (left) and Tom Douglas, outside
Seattle’s Palace Kitchen, discuss food, flying and

| hope you enjoy our new
signature Tom Douglas entrées,
and the article on Tom and his
restaurants in this month’'s
magazine. Lisa Luchau and her
team in our Onboard Food and
Beverage department have
been working hard to bring the
new entrées to you, in addition
to many other enhancements to
our inflight-food offerings over
the last couple of years, such as
our fruit-and-cheese trays (with
Beecher's and Tillamook
cheeses), Starbucks coffee,
Alaskan Amber beer and, for customers
in First Class, Chateau Ste. Michelle
wines, which you can read more about
on page 35.

If you're visiting Seattle and haven't
tried Tom's restaurants yet, | highly
recommend them. You won’t be disap-
pointed.

Bon appétit, and thanks for flying with
us today.

Ll
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El Espiritu de Alaska

jCONOZCA A NUESTRO NUEVO CHEF!

Brad Tilden,
Jefe Ejecutivo

Si viaja en uno de nuestros vuelos que salen de Seattle con una duracién de mds de 2,5 horas, es muy

posible que se le ofrezca un tazon de chile con pecho de res ahumado. Espero que lo pruebe. Trozos de

pecho de res tiernos y ahumados en una salsa picante de chile ancho y tomate se sirven sobre papas

Yukon Gold con queso cheddar derretido y un pimiento rostizado. Nos da mucho gusto anunciar una

nueva alianza con el chefy propietario de
restaurantes Tom Douglas, de Seattle,
para presentar regularmente productos
exclusivos. Es posible que usted encuen-
tre platos como pollo con jengibre y miso
rojo. Se me hace agua la boca.

Tom y yo compartimos unas cervezas
recientemente en el Palace Kitchen, y a
continuacién comparto algo de lo que
me enteré acerca de él. Naci6 en Cleve-
land, pero se crié en Delaware con siete
hermanos y hermanas. En 1977, a la
tierna edad de 19 afos, sali6 a ver el
mundo en una camioneta Chevy Bel Air
blanca con interior azul cielo con
450 délares en el bolsillo (300 propios y
150 regalo de su papd). Podia viajar hasta
que el dinero se le acabara: lo que
sucedié exactamente aqui, en Seattle,
Washington. Encontré un trabajo de
cocinero en Benjamin's en Bellevue (uno
de los primeros restaurantes de Schwartz
Brothers), y el resto, como se dice, es
historia.

En compafiia de su esposa y de su
socio comercial Jackie Cross, Tom abrié
su primer restaurante, el Dahlia Lounge,
en 1989. Hoy Tom y Jackie dirigen 19
negocios separados, 11 de los cuales son
restaurantes de servicio completo, inclui-
dos Etta’s (que recibe su nombre en
honor a su hija, Loretta), Lola, Trattoria
Cuoco, Brave Horse Tavern, y Serious Pie.
Como si eso fuera poco, también admin-
istran una escuela culinaria (la Hot Stove
Society), una granja en Prosser, Washing-
ton, donde cultivan muchas de sus pro-
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JOHN LOK

Brad Tilden (izquierdo) y Tom Douglas.

pias verduras, y producen el condimento
para salmén lider en el mundo, “Rub
with Love”.

Es evidente que Tom es de lo mejor de
Seattle, y muchas veces se le ha brindado
reconocimiento por sus destrezas culi-
narias, habiendo recibido tres premios
James Beard (uno por el mejor chef del
noroeste, uno por propietario destacado
de restaurantes, y uno por mejor libro de
cocina estilo “Americana”), e incluso
derroté al chef japonés Masaharu Mori-
moto en Iron Chef America. Pero dejando
de lado sus destrezas de chef, es también
un ser humano increible que hace notar
su amor por su familia. (Se iluminé
cuando su hija Loretta se detuvo frente a
nuestra mesa. Ella trabaja en el restau-
rante de Tom durante la noche y asiste a
la Facultad de Derecho de la Universidad
de Washington durante el dia).

Una de las cosas mds interesantes
que descubri sobre Tom es que disfruta
tanto cuando sirve comidas deliciosas a

sus comensales como cuando
enfrenta el desafio de adminis-
trar un grupo de negocios de
éxito. Se siente sumamente
orgulloso de sus 1000 emplea-
dos, la mayoria de los cuales
trabaja dentro de 10 cuadras de
su oficina en la 5* Avenida.

Espero que disfrute de los
exclusivos platos principales de
Tom Douglas, y del articulo
sobre Tom Douglas y sus res-
taurantes en la revista de este
mes. Lisa Luchau y su equipo en nuestro
Departamento de Alimentos y Bebidas a
Bordo han trabajado arduamente para
brindarle estas opciones, ademis de
muchas otras mejoras a nuestras opcio-
nes de alimentos a bordo a lo largo de
los ultimos afios, tales como nuestras
bandejas de frutas y queso (con quesos
Beecher's y Tillamook), café Starbucks,
cerveza Alaskan Amber y para nuestros
clientes de primera clase, vinos Chateau
Ste. Michelle, sobre lo cual podra con-
ocer mds en la pagina 35.

Y si estd de visita en Seattle, o todavia
no ha estado en los restaurantes de Tom,
se los recomiendo mucho. No se decep-
cionard.

Bon appétit, y gracias por volar con
nosotros hoy.

)



Fight Aging

INEQAY

Redefine Aging

Look and feel years younger
with renewed passion, physical
power, and confidence.

fd\/ledical
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ANTI-AGIN G

AT PRC SPORTS CLUB

Get started today!
Call 425.861.6290

Dr. Upton, the Medical Director

of the Anti-Aging Center at PRO
Sports Club, has been practicing
medicine for over 17 years,
He became inspired by
anti-aging through this
extensive experience with
preventative medicine.
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advertisement

DISCOVERING
OPTIMAL HEALTH

Jim and Bonnie wanted to enjoy life to the fullest in their 60s. Although already
savvy about health and fitness, they wanted to increase their optimal health

and energy.

As Jim got older, two things became more
important to him. He not only wanted to live
longer. He also wanted to have the energy
and vitality to lead an active life, and he
wanted to find a doctor who would be a
proactive partner in monitoring his overall
health on an on-going basis.

Bonnie always had a desire to stay healthy,
exercise, and eat well. In spite of this
healthy lifestyle, as she went through
menopause, it became more difficult to
lose weight. After running some tests,

her primary care doctor told her that

her metabolism was incredibly slow and
not much could be done. She became
depressed thinking that this was just part of
the aging process. But she didn't want to
believe that this is how it had to be.

After attending the Anti-Aging introductory
seminar, both Bonnie and Jim were
encouraged by what Dr. Upton had to

say. “Finally someone was telling us that
although we were aging, we could still be
fully active and enjoy life,” says Bonnie.

proclub.com 425.861.6290

“The program establishes a baseline we
can adjust over time to make any changes
necessary to maintain peak health,” says
Jim. “Dr. Upton is always receptive and
insightful, making any changes cautiously.
He took a genuine interest in my health.
The hormone optimization and supplement
recommendations have made a real
difference in my energy levels and vitality.
The Anti-Aging program also offers the
services of sister departments at the

club, and I've taken advantage of the
personal training, dietitian advice, podiatry,
dermatology, and Pilates.”

“Taking a proactive approach through the
Anti-Aging program was so refreshing,”
says Bonne. “It was clear from the start that
everyone involved was completely vested
in our well-being. The increased energy,
weight loss, drop in cholesterol, younger
looking skin, and more tells me that you can
feel good while you age. | feel like my body
is operating at an optimal level. As each
new year approaches, | find myself wanting
to take full advantage of all the joys each
and every day brings.”

4455 148th Avenue NE, Bellevue, WA



Only pay for the speed you need...
Dynamic Routing!”

At Lynden, we understand that plans change but deadlines don’t. That’s why we proudly offer
our exclusive Dynamic Routing system. Designed to work around your unique requirements,

Dynamic Routing allows you to choose the mode of transportation — air, sea or land — to
control the speed of your deliveries so they arrive just as they are needed. With Lynden you

only pay for the speed you need!

OESTHRTION:
ETAH: 9.30 - 1.3
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LYNDEN

www.lynden.com 1-888-596-3361
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NEW SERVICE TO WASHINGIomlbULLEs"“I e

Next spring it will be even easier to get'to the nation's capital from the Emerald City with
Alaska’s new daily nonstop service to Dulles Intérnationalirport. The new flights give
Alaska customers nonstop service to all three O : ports from Seattle, including
Reagan National Airport and Baltimore/Washing tional Airport. Service begins
March 11, 2015. Find Alaska's lowest fares at alas

SKI THE WEST

Skiers, snowboarders and those looking for a winter getaway can rejoice. Alaska is
partnering with select top resorts to offer great deals on airfare, lift tickets and equip-
ment rentals. To participate in the “Ski the West” program, register for the Alaska
Airlines Mileage Plan by February 23 and visit alaskaair.com/ski to see all the rules and
details. Offers vary depending on the resort.

NEW SERVICE BETWEEN SAN DIEGO AND KONA

Alaska is bringing more Hawai'i to its customers in San Diego with new nonstop
flights between San Diego and Kona, on the Big Island of Hawai'i. Starting March s,
2015, the new flights will operate three times weekly and complement Alaska’s

existing San Diego service to Honolulu (O‘ahu), Kahului (Maui) and Lthu‘e (Kaua'i).

FOCUS ON SUSTAINABILITY ARQUND THE SYSTEM
> Stop by Alaska’s Holiday

Recharge Lounge in downtown

Creative way to recycle plastic bags Seattle at Westlake Park throughout

June, a Passenger Service Agent in Spokane, Washington, has a rather unique way December. Charge your devices,

of recycling plastic bags. Her Spokane station co-workers save plastic shopping grab a snack and enjoy the holiday
bags for her, and she crochets them into mats—which benefits the city’s homeless cheer. Visit holidaysinseattle.com for
population. June has made 10 mats so far, using approximately 7,000 bags total. more information.
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PEOPLE BEHIND THE SPIRIT

Gracious Service

Each year, Alaska Airlines recognizes a handful of its most celebrated employees as

Customer Service Legends—the airline’s highest honor. We invite you to learn about

one of our Legends, Customer Service Agent Grace Browning.

Some people fit their name to the letter.
They fulfill the hopes expressed by par-

ents a generation ago, and that’s abun-
dantly true of Grace Browning.

At the ticket counter in the Ted
Stevens Anchorage International Air-
port, the opportunities to help are many,
and they're meaningful. For Grace, it's
recognizing when an individual, for
whatever reason, would like a little
personal help.

Grace is the agent who will call out
across a room, “I can help you.” She'll
step out from behind her station and
offer a hand.

“We've become very high-tech, and a
lot of customers don’t want to be cod-
dled, but some still do,” she says. “I
never let anyone walk past if they look like
they need some assistance.”

In one instance, Grace helped an
elderly gentleman who'd come to the
airport to buy a ticket. It quickly became
apparent to Grace that the man, well into
his gos, was on his own. She assisted
him with the ticket and then walked with

VOLUNTEER SPIRIT

Granting wishes

Seven-year-old Connor dreams of pirates.
Alaska Flight Attendant Contesa Diaz-Nicolaidis
dreams about roses. As project leader for the
airline's sponsorship of the annual Portland Rose
Festival, she helped a group of Portland-based
Alaska employees make one of Connor’s dreams

come true.

Make-A-Wish Oregon introduced Connor, who
is dealing with a life-threatening medical condition,
to Contesa and her Rose Festival steering commit-
tee, which decided to base its Rose Festival theme
on Connor’s wish to meet pirates. A group of

him out to a cab, buckled him in, gave
him her phone number and made him
promise to call if he needed further help.

When a winter storm caused the
Kodiak airport to cancel all inbound
flights, Grace came to the aid of a young
mother from Kodiak who had already
spent one night at the airport, and was
tired and out of money. Grace took the
mother and baby home with her, cared
for them overnight, and brought them
back to the airport the following morning
to make their flight.

She calls it old-school customer
service, the kind she's practiced in
Anchorage for nearly 30 years.

Her co-workers call it a genuine
compassion for people, not just for
customers, for whom she’s been known
to pay bag fees, but also for fellow
employees—including babysitting for
co-workers, or flipping burgers and
baking cookies to raise money for the
airline’s Employee Assistance Fund.

“She’s just totally selfless,” says Jenny
Bookert, Passenger Service Manager in

Contesa Diaz-
Nicolaidis

Grace Browning
Alaska Airlines
Legend

Anchorage. “Her focus is always on other
people.”

Grace was raised in Anchorage where
she played broomball after school on
local ice rinks and dreamed of becoming
the next Dorothy Hamill, the 1976
Olympic-champion figure skater.

After high school graduation in 1984,
Grace attended the International Air and
Hospitality Academy in Vancouver,
Washington, from which she was hired at
Braniff International Airways in San
Francisco. She sold tickets and cleaned
cabins for the airline's two flights each
day. Grace says she'd never lived away
from Anchorage—never even driven on a
freeway—and she quickly became home-
sick. She returned to Anchorage in 1986,
and it wasn't long before she landed a
job with Alaska Airlines, first in reserva-
tions, then at the ticket counter.

“She is always gracious, thorough,
helpful, with a smile on her face and joy
in her heart,” says ticket agent Allison
Pring. “She is the agent | always hope |
am measuring up to.” —Paul Frichtl

nearly 20 volunteers arranged for Connor to meet
Portland's popular BOOM Pirates; flew him and his
family to Disneyland to experience the Pirates of the
Caribbean ride; and then seated him on the airline's
pirate-themed Grand Floral Parade float.

Each year, Contesa leads a group of more than
1,400 Alaska employees and family members
volunteering in 13 different Rose Festival activities.

“It's amazing how our employees have
embraced Make-A-Wish,” Contesa says. “In terms
of community service, it's become the essence of
everything we do with the Rose Festival.” —P.F.
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99 bottles of bourbon
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With over 99 varieties of bourbon to choose from, finding your favorite might not
be as easy as you think. We suggest starting with the new John Howie Personal
Selection Woodford Reserve. We created this unigue blend with the good folks at
Woodford Reserve. In all, we have well over 600 varieties of spirits to choose from
including 300 whiskies. Our mixologists are the best in the business. Discover
something new or enjoy an old friend at John Howie Steak.

JOHN HOWIE STEAK —

BEST OF
AWAR, I.'* QF
EXCELLENCE

JohnHowieSteak.com 425 440 0880 2014
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SEATTLE, WA

A Nutcracker Curtain Call

Since 1983, Pacific Northwest Ballet has brought

holiday cheer to the city of Seattle through the ballet’s
celebrated interpretation of The Nutcracker. The
production uses sets, costumes and choreography
originally devised by renowned author-illustrator Maurice
Sendak and former PNB Artistic Director Kent Stowell.
Through December 28, PNB presents the final season of
the Stowell and Sendak Nutcracker before the company
puts these colorful sets and costumes into its vault.
Alaska Airlines is the title sponsor of this presentation.
Next year, PNB will stage The Nutcracker using classic
choreography by George Balanchine. For more informa-
tion, call 206-441-2424 or visit pnb.org. —Marie Larsen
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» Argosy Christmas Ship
Festival, select dates
through Dec. 23; festively
lit ships and shipboard carolers
entertain shoreline communities.

s Holiday Carousel Rides, through
Jan. 1; a downtown tradition, at
Westlake Center.

= Seasonal Spirit at the Space
Needle, through Jan. 1; a
1,200-light holiday tree tops
Seattle's iconic tower.

« Winterfest, through Jan. 4;
co-sponsored by Alaska Airlines;
family fun at Seattle Center,

including concerts, a model-train
village and the Winterfest Ice Rink.

= Woodland Park Zoo WildLights,
through Jan. 4; thousands of!igh:s
sparkle in wildlife-oriented displays.

« EverGreen Escapes “Brews and
Bulbs” Holiday Tours, Dec. 12-28;
light displays and local breweries.

« SAM Lights at the Olympic
Sculpture Park, Dec. 11; holiday
lights illuminate the park, operated
by Seattle Art Museum (SAM).

For more information about these
and other Seattle holiday events,
visit holidaysinseattle.com.

ANGELA STERLING

PHOTO @



INC., ST. PETERSBURG, FL, 2014

LEFT: & 2074 ESTATE OF PABLO PICASSO / ARTISTS RIGHTS SOCIETY (ARS) /| COLLECTION

OF THE MUSEU PICASSO, BARCELONA, SPAIN, 2014; RIGHT: @ SALVADOR DALI
FUNDACION GALA-SALVADOR DALI [ARTISTS RIGHTS SOCIETY), 2014 | COLLECTION OF

THE SALVADOR DALl MUSEUM,

— DECEMBER was the 10th month of the original Roman
(pre-julian) calendar. December’s name is derived from the Latin
Decem, which means “10.”

VICTORIA, B.C.
Wildlife Through the Lens

A pensive japanese macaque soaks in a hot
spring, examining the phone it has just snatched
from an onlooker. This People’s Choice Special
Award-winning image and many other stunning
photos will be on display at the soth-anniversary
“Wildlife Photographer of the Year” exhibition,
showing December 12, 2014-April 6, 2015, at the
Royal BC Museum. The popular annual exhibi-
tion, in Victoria for the fourth time, features 100
large-scale images from an international competi-
tion organized by the Natural History Museum,
London and BBC Worldwide. The competition’s
international jury evaluates thousands of
submissions, from adult and youth photogra-
phers. Categories include animal types, such as
mammals, and photo styles, such as black-and-
white. Winning images and finalists for each
category, along with two grand-title winners, are
exhibited in distinctive backlit displays. To learn Marsel van Oosten, of The Netherlands, won a People’s Choice

more, call 250-356-7226 or visit royalbcmuseum. Special Award for this image of a Japanese macaque that had
Just pilfered a cellphone at a natural hot spring in Japan.

be.ca. —Anna Harmon

Find a focal figure for your travel photographs to give the images a story and a human connection—or an
@ animal one, as in the image above. When photographing animals in motion, consider a fast shutter-speed
setting to capture the animals' movements.

ST. PETERSBURG, FL

Picasso and Dali

Through February 16, 2015, visitors to The
Dali Museum in St. Petersburg get a fresh
perspective on two of the best-known
artists of the 20th century, Pablo Picasso
and Salvador Dali. The museum has
gathered works from galleries and private
collections around the world to display in
the exhibition “Picasso [ Dali, Dali /
Picasso.” Side-by-side presentations of
related works give viewers a chance to see
the strong influences the artists had on
each other. Featured are g2 works by

Picasso and Dali, including paintings, SIDE BY SIDE

prints and scu|ptures. Also included are Pablo Picasso, Fruit Dish Salvador Dali, Still Life:
postcard correspondences between the (“Compotier/Frutero”; 1917), Sandia (1924), oil on canvas.
artists, and early drawings and books. For oil on canvas.

more information, call 727-823-3767 or visit
thedali.org. —Marie Larsen
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Discover low fares,
then ski free.

Explore all of Alaska Airlines’ spectacular winter sports destinations,

including Sun Valley, Mammoth, Mt. Bachelor, Steamboat Springs and more —
all at surprisingly low fares. Plus, when you show your boarding pass at
participating resorts, you ski free. Explore More. Spend Less™
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Memory Maker

From her elegant Seattle boutique, designer

Luly Yang elevates Northwest style

“A woman’s first experience with a couture
gown is often with her wedding gown,” says
Seattle designer Luly Yang. “And there are
many other occasions to celebrate.”

Whether a dress is for a wedding, an
anniversary or another event, Yang is deter-
mined to make the experience of wearing it
unforgettable.

“We create beautiful things,” Yang says.
“And it’s really about connecting with our
clients and creating memories together.”

The Luly Yang experience begins at the
boutique. Located in Seattle’s historic Fair-
mont Olympic Hotel since 2004, Luly Yang
Couture is elegant and inviting, with soft,
neutral decor, cozy settees
and glittering chandeliers.
Sparkling accents are
everywhere: on delicate
tiaras, on stiletto heels, on
gowns of seemingly every
color, and even stitched
into cashmere sweaters
and scarves. Locals are
known to walk blocks out
of their way to view the
enchanting window dis-
plays that showcase dream-
like creations: wedding
dresses in pastel-colored chiffons, a serpen-
tine coral-colored ensemble evoking a watery
underworld, a cocktail gown with a skirt
inspired by monarch butterflies.

The butterfly motif was the genesis of
Yang's fashion career. In 1999, she was work-
ing as a graphic designer when she was asked
to create a dress for a fashion show featuring
clothing made of paper. Her graceful design,
which depicted the metamorphosis of a
monarch butterfly, was a showstopper.

“It was my wake-up call,” says Yang. “I
decided at that moment to stop everything
and pursue fashion.”

Yang's first atelier opened in 2000 and
catered exclusively to brides seeking a cou-
ture experience: a one-of-a-kind garment
fitted to the client. Soon, mothers-of-the-

Luly Yang's butterfly dress was shown at the
St. Regis San Francisco in 2013.

Luly Yang at Luly Yang Couture, in Ssmﬂc, with | i
live models wearing her Crescendo Collection. |

“We create beautiful things. ... And it's really
about connecting with our clients and creating
memories together.”

—Luly Yang

bride were requesting
custom dresses, too,

Yang's reputation
spread. She provided
a pampering, friendly
and fairytalelike experi-
ence. Her biannual,
theatrical fashion
shows are renowned for their sensational
designs and charitable contributions—they
have raised hundreds of thousands of dollars
for nonprofit organizations.

In the years since Yang opened her store,
she has added ready-to-wear and accessories
collections, and has begun selling her collec-
tions internationally, including at the legend-
ary department store Popp & Kretschmer in
Vienna, Austria. The coming spring will see
the launch of an online e-boutique that will
deliver her new day-wear line, L by Luly.

“I want to continue to create memorable
experiences for my clients wherever they are,
and in their everyday lives.” Yang says.
“Memories are what [ want to give to
women.” To learn more, visit lulyyang.com.
—Ali Basye
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| was just fine, but several acquaintances saw it
differently. There was an unwelcome intervention
where a little group of friends cornered me and
demanded that | get treatment. | thought, "Are

you kidding? I'm no weak, simpering alcoholic or
addict. | just like to drink.” The group demanded

| go to Schick Shadel Hospital in Seattle, which

has a unique ten-day medical treatment that halts
addictions. "OK, fine,” | said. In ten days, these guys
will get off my back and | can drink again, socially of
course. Ten days later, | walked out of Schick Shadel
Hospital to never have another drink. My habit, the
urges, desire and the mixed-up rationale had simply
gone, vanished; | was saber, happy and healed. So,
may | tell you the rest of the story?

Mr. Charles Shadel of Seattle once said,
"Something just isn't right. People are addicted to
alcohol. It's wrecking lives. They want to quit, but
they can't. Churches, rehab centers, counselors all
try to help, but the craving seems impossible to
extinguish. Soon, they're right back into drinking

SCHICK ' SHADEL

HOSPITAL

or the drugs. We must be
doing something wrong!"” He
joined with Doctors Lemere and
Voeghtlin in search of a solution,
It was clear from their studies
that the conscious portion of the brain, the portion
you're using as you read this, once addicted, lacks the
power to erase the overpowering urge of dependency.
These latent cravings simply become overwhelming.
The doctors concluded, “To truly halt the habit, we
must employ a more powerful portion of the brain,
the subconscious” — And they did! Their stunning

Second, the doctors introduced a medically
administered minimal sedation interview, which
is designed to get at the individualized substance
abuse triggers for each patient. Schick Shadel’s
program restores the original wonderful person
and gives them a new life in just 10 days. This
success is enjoyed by more than 65,000 former

*Based on results of a verfied, ndependent survey of former patients (success being measured as total abstinence for one year and assessed by seff-evaluation), as against published success rates from verified, comparab'e studies of other medscal insttutions

achievement created a medical treatment that has
been proven to be very successful. Logically you're
asking, "What is it they do?” The answer is that
two powerful but painless medical innovations were
combined to take away the cravings.

patients, including myself!

Call: 1-855-999-1116
online at: SchickShadel.com

First, they developed a powerful "Counter
Conditioning” methodology that “trains” the patient
to hate the sight, smell, taste and thought of using
the addictive substance.

SCHICKGDSHADEL

HOSPITAL

Give Us Ten Days

and We’'ll Give You a New Life.

Drugs and alcohol will kill you. If addiction is controlling your life or the life of a loved one, it's
time for an immediate change. Just 10 short days at Schick Shadel Hospital can get you back on
track and free of cravings. With the #1 success rate in the nation for alcoholism,* Schick Shadel's
treatment is provided by physicians, nurses and counselors in an atmosphere of compassion and
understanding.

Research-validated counter-conditioning is the cornerstone of our medical model, because it
reduces the physical cravings for substances through re-training the memory and associations
with the sight, smell and taste of drugs or alcohol. This counter-conditioning is provided in
tandem with minimal sedation interviews which are designed to get at the individualized
substance use triggers for each patient.

Schick Shadel also provides education, one-on-one counseling and group therapy along with post
discharge sober support which creates a solid foundation for people to begin a new, balanced

life. 65,000 former patients can’t be wrong — Our treatment simply works! Patients are able to
leave here poised for a life of hope, happiness and most importantly, sobriety.

Whether it's alcohol, methamphetamines, marijuana, cocaine, opioids or heroin, we can help.
10 short days at Schick Shadel Hospital is a transformational experience that is nothing short
of miraculous.

Schick Shadel Hospital - Washington
12101 Ambaum Blvd. SW, Seattle, WA 98146

1-855-999-1116
SchickShadel.com



Your stuff will make it to
port, even if you can't.

BUILT FOR ALASKA

www.TotemOcean.com 800.426.0074

When you've been shipping to Alaska for more than

35 years, you know that this is no place for amateurs.
Between Tacoma and Anchorage, there are 1,440
nautical miles—and every kind of tidal mischief—to
cover. That's why our Orca class of ships are specially built

to handle whatever comes up. Or goes out.

Meeting the unique demands of Alaska is only part of

our business.

Meeting yours is everything else.

.




Be your best.
Feel strong & vibrant.
Awaken ageless beauty.

Step into our time machine
and roll back the years with
our step-by-step rejuvenation
program. Together with our
experts, you will look and feel
your best in just 10 weeks.

M
Get started today!

1  Call 1.877.497.6210

Dr. Dedomenico, renowned
cardiovascular surgeon, utilizes
his collective experience,
expertise, and
research in a vast
number of fields to
guide the expert
care in the My Best
10 program.

Phinka: At Charmbers Phiotography

LISALOST 10 LBS & 10

YEARS IN 10

advertisement

WEEKS

As a mom of four, much of my time is spent managing hectic schedules.
This often includes lots of planning, driving, and traveling locally and afar.

However, at times, | felt like a victim to

my schedule. | wanted to learn what |

could do to feel and look strong and confident, and keep up with my kids. My
goal was to find my fittest self and equip myself for success.

My exercise consisted of playing a little
tennis. That was all. While | had modified
my diet by eliminating some processed
foods, dairy and gluten, | didn't really know
how to eat well or control portion sizes. |
was ready to not only lose the extra weight,
start training again, and clean up my diet,
but | also wanted to update my look. My
Best 10 seemed like the perfect choice.

| loved the program! | enjoyed the
comprehensive approach. All the
components of the program tied together
helped me achieve my goals. The life
coaching | received helped me put
everything into a realistic framework that
made sense for my life. | learned to not only
juggle my family's schedule, but to plan

for my needs as well. My trainer kept me
coming back even after the program had
ended. He was patient when he needed to
be, encouraging during the rough spots,
and ready to push me to the next level when
| was ready. | loved it and continue to train
with him three times a week.

| don't feel like a victim anymore. | have the
tools, confidence and determination to keep

mybest10.com 1.877.497.6210

working on myself. | made some significant
improvements and personal discoveries
those first few weeks that helped get me

to where | am today. I'm lighter, leaner and
excited to keep on improving and setting
new goals. | added yoga to my weekly
routine and my tennis game has improved
significantly. | have more energy, and gone
are the aches | used to have.

If there's one thing | fall back upon daily, it's
to remind myself that | owe myself “My Best
10.” Those three little words help get me
through a lot. When | don’t want to exercise,
| tell myself, “You can do anything for 10
minutes. Give it a My Best 10." Funny thing
is that once | start, it usually lasts longer
than 10 minutes, even though I've given
myself permission to stop after 10 minutes.
Or if | get tempted by a poor food choice, |
wait it out at least 10 minutes. Usually, the
desire subsides. Whether it's 10 minutes of
fitness, 10 minutes to contemplate a food
choice, 10 weeks to work on a goal, or 10
weeks to improve myself, | always try to
remind myself that | owe it to myself and my
family to always aspire to be My Best 10!

4455 148th Avenue NE, Bellevue, WA
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Holiday luminarias brighten the Plaza
Vieja gazebo in Old Town Albuquerque.

ALBUQUERQUE, NM

llluminating the Southwest
Visitors to Albuquerque can soak up holiday
ambiance from festive light displays, including
the River of Lights, showing on most nights
through January 3 at ABQ BioPark Botanic
Garden. This massive light show is one of the
country's largest, with millions of LEDs used
by local artists in 150 installations. Attractions
range from animated light sculptures to
synchronized music-and-light shows. To learn
more, call 505-768-2000 or visit riveroflights.org.
Also in Albuquerque, the soth-annual
Luminaria Tour, held on December 24, takes
guests through candlelit historical districts,
including downtown and along Route 66. The
tour offers a glimpse of the Southwest tradition
of luminarias (called farolitos in some places)—
paper bags with candles that line paths and
houses during the holiday season. Tour
highlights include Old Town Albuquerque, the
city's cultural center, which boasts attractions
such as the San Felipe de Neri church. For more
information, visit cabq.gov/transit/programs-
and-projects/luminaria-tour. —Kyle Jensen

OTHER SOUTHWEST LIGHTS ...

« Las Noches de las
Luminarias, select dates
through December 30; live
music, 8 ocoo+ lantems;
Desert Botanical Garden,
Phoenix, AZ; dbg.org.

« Ford Fiesta de las
Luminarias, Dec. 5-21;
6,000+ luminarias brighten

trees and structures along the
River Walk; San Antonio, TX:
thesanantonioriverwalk.com.

« Canyon Road Farolito
Walk, Dec. 24; lanterns
outline adobe walls and
sidewalks in this famous
holiday tradition; Santa Fe,
NM; farolitowalk.com.

CHICAGO, IL

Big Laughs in

the Windy City

Billing itself as the largest
festival of its kind, the
Chicago Sketch Comedy
Festival (January 818, 2015)
will present more than 160
sketch comedy groups and
is expected to draw 10,000
attendees. Celebrating its
14th year, the annual festival
will run a lineup of short
comedic performances
chosen from hundreds of
entries. Four theaters will
be in use simultaneously,
showing different sketches
each day. Parental ratings
will be applied to the
shows, which range from
family-friendly farces to

MARBLESTREETSTUDIO.COM, COURTESY: VISIT ALBUQUERQUE

The troupe Siblings of Doctors
includes Danny Pudi (center],
from TV's Community.

biting satires. A variety of
comedic acts—seasoned
and up-and-coming, and
international and local—are
sure to entertain. To learn
more, call 773-327-5252 or
visit chicagosketchfest.com.
—Anna Harmon

Also of note ...

For sketch comedy perfor-
mances on the West Coast,
check out SF Sketchfest in San
Francisco, CA; Jan. 22—Feb. 8,
20715; sfsketchfest.com.

TOP SHELF

Earth Is My Witness

By Art Wolfe; Introduction by
Wade Davis; Earth Aware Editions
This handsome, large-
format book offers
comprehensive cover-
age of the Seattle-
based photographer's
50-year career chroni-
cling the beauty of the
planet. Stunning images delight

the eyes, and Wolfe's descriptions
of the people, places and wildlife
he photographs offer a window
into the passion that fuels his art.
—Leah LaCivita

The New Family Cookbook
By the Editors at
America's Test Kitchen
The America’s Test
Kitchen team is back
with a greatly
expanded second
edition of its family
cookbook. Developed through the
kitchen's signature approach of
perfecting dishes through repeat-
ed trials, the book contains 1,100
new recipes and 200 classic reci-
pes from the original edition. This
kitchen essential is divided into

categories ranging from casse-
roles to cakes, and is enhanced by
instructional photos and ingredi-
ent reviews. —Kyle Jensen

And Then Comes Christmas

By Tom Brenner, illustrated by
Jana Christy; Candlewick Press
Seattle-area writer Brenner sets a
gentle tone in his poetic descrip-
tions of various signs of the holi-
day season and
the fun activities
the season
inspires. When
“raindrops shift

to feathery
flakes,” children
are prompted to wrap in layers
and tumble out to “romp in snow
as smooth as bedcovers.” With
dreamlike illustrations, this book
will enchant and delight the whole
family. —Marie Larsen
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URBAN HARDWOODS

CONVERSATIONS AROUND OUR
TABLES ARE ABOUT OUR TABLES

Urban Hardwoods furniture is handcrafted in Seattle
from locally salvaged wood, sourced from urban

trees that need to be removed due to hazard or disease.
The trees are given a second life as furniture that is

timeless, enduring and truly one of a kind.

Visit our updated website where you can now purchase

one-of-a-kind tables online.

SAN FRANCISCO SANTA MONICA SEATTLE URBANHARDWOODS.COM
415.397.9663 310.310.3517 206.443.8099
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The California Tower, in
Balboa Park, will open
to the public for the
first time since 1935

SAN DIEGO, CA

100 Years of Balboa Park
At the launch of the 1915 Panama-California
Exposition in San Diego, the city had 50,000
residents. By the end of the year, more than two
million people had visited the fair. Attendees
enjoyed a wide range of festivities, from opera at
Spreckels Pavilion to a grand fireworks display.
Starting December 5, Celebrate Balboa Park is
honoring the park’s history with more than a year
of public events and attractions hosted by its
famed collection of museums and cultural centers. Landmark events will
include the grand reopening of the California Tower after 8o years, as well
as expansions of the Japanese Friendship Garden. While honoring the past,
Balboa Park is also introducing new features, including updated lighting

along El Prado Walkway and free Wi-Fi throughout the park. To learn more,

visit balboapark.org. —Marie Larsen

PORTLAND, OR

Applause for Paws
As one of the biggest dog events
in the country, the Rose City
Classic dog show, January 1418,
2015, at Portland Expo Center,
will include about 175 of the 180
American Kennel Club breeds.
The show, which has been held in Portland for more than 70
years, will draw more than 3,000 canines, along with thou-
sands of trainers, families and dog enthusiasts. Spectators
can watch obedience, rally and agility trials, as well as classic
breed judging. On January 17, the Eukanuba Puppy Spectacular
offers a chance for visitors not registered for the main show to
train and play with their puppies (ages 4-18 months). Alaska
Airlines will offer discounts to Rose City Classic participants.
For details about this and the event, visit rosecityclassic.org.
Also in Portland next month: the International Cat Show
and food drive at the Holiday Inn near Portland International
Airport (January 23-25, 2015; tncc.org). —Anna Harmon

ANCHORAGE, AK

Great Beers in
the Great Land

Dogs and handlers compete
in various categories in
Portland's Rose City Classic.

HELPING HAWAI‘I'S PETS
Alaska Airlines passengers
can help homeless dogs travel
from Maui to Portland (where
there are more adoptive
homes) by having the animals
tag along on tickets through
the Wings of Aloha program.
There is no cost to the
passengers. (Visit mauihu-
manesociety.org.) Passengers
flying from Kaua‘i to Portland,
Seattle, San Diego or Oakland
can help through the Pet
Transfer Program. (Visit
kauaihumane.org.) In both
programs, Humane Society
staff coordinate pet check-ins
and pickups on each end.

Some of the finest beer, mead, cider and barley wine from Alaska to
Germany will tantalize taste buds at the Great Alaska Beer & Barley

Wine Festival (January 16—17, 2015). The beer-and-brew extravaganza, which pays special
attention to Alaska breweries, will feature more than 200 craft beers from 5o regional
breweries, as well as beers from European countries. The festival will include two general
sessions and a connoisseur installment where guests can sample experimental brews.
Featured breweries include Juneau’s Alaskan Brewing Company and Anchorage’s Midnight
Sun Brewing. Call go7-562-9911 or visit auroraproductions.net/beer-barley.html. —Kyle Jensen

CALENDAR

Through January 6, 2015
Christmas in Ice, holiday-themed
ice-carving competition pieces, ice
slides and more; Ice Park, North
Pole, AK; 9g07-590-2522;
christmasinice.org

Through January 11, 2015 “The
Plains Indians: Artists of Earth
and Sky,” masterworks from major
European and North American
collections; The Nelson-Atkins
Museum of Art, Kansas City, MO;
816-751-1278; nelson-atkins.org

Through January 11, 2015
“Treasures from Korea: Arts and
Culture of the Joseon Dynasty,
1392-1910," 150 works, including
ceremonial screens, ceramics,
textiles and furniture; Museum of
Fine Arts, Houston; Houston, TX;
713-639-7300; mfah.org

Through February 8, 2015 “Henri
Matisse: The Cut-Outs,” composi-
tions in cut paper, drawings and
related works; The Museum of
Modern Art, New York, NY;
212-708-9400; moma.org

Through April 6, 2015 “Indiana
Jones and the Adventure of
Archaeology,” a field-science
exhibition enhanced by film
memorabilia and interactive ele-
ments; Telus World of Science,
Edmonton, AB; 780-451-3344;
twose.cafindy

December 10, 2014-January 4,
2015 (select dates) Festival of
Lights, more than one million
lights; VanDusen Botanical
Gardens, Vancouver, BC;
vandusengarden.org

January 16-28, 2015 Tucson Jazz
Festival, an inaugural event;
music, food, fun; multiple venues,
Tucson, AZ; tucsonjazzfestival.org

January 22-February 1, 2015
Sundance Film Festival, celebrat-
ing 30 years; multiple venues,
Park City, UT; sundance.org
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Transformations happen every day at Advanced Cosmetic & Laser
Dentistry in Seattle. People from all over are talking about the
breakthrough methods that promise the smile of your life.

There is a difference when it comes to the dentist you choose.
Experience counts, not just in what you have done but who does
the work. In Seattle, at Advanced Cosmetic & Laser Dentistry we
have the fussiest patients from all over the world plus we feature
unique, luxury surroundings and an attentive and professional
staff. Designed on purpose to meet the needs of our out-of-town
guests. Convenient overnight accommodations arranged for you at
Hotel Sorrento or another of our fine hotels.

Our total focus is on you. We only treat one patient at a time.
You are pampered from the very start with a limo ride to the
office. Whether you need Teeth By Tonight Dental Implants or
a Smile Makeover using cosmetic techniques imagine how you’ll

feel when you finally get the most beautiful smile you've ever
desired.

Word is spreading about the quality of care and the efficiency
of these dentists. If you've been told it could take months to
complete your care, relax. We can usually accomplish everything

A - g
‘Wh y are so many

people flying to
-—Seattle,:t, ,see

Advanced .
COSII]B’[]C*
dSEr
Dentlstry

1-877-346-0600

with just a few visits. We reduce your time in the dental chair
to only what is absolutely necessary. We use advanced sedation
techniques so you don’t feel a thing. Folks love it.

Concerned about cost? Be assured with our NEVER PAY AGAIN
policy. If any restoration we place in your mouth breaks or is
damaged we’'ll replace it for free.

Our world-class dentists are trained and experienced in making
the impossible happen everyday. You can relax and feel com-
fortable. Sit back, enjoy the limo ride and we’ll take care of the
rest.

6 REASONS TO HAVE US BE YOUR DENTIST

e Experience Counts — We've Successfully Completed
Thousands Of Cases

» Teeth By Tonight Dental Implants - Replace Missing Teeth

* Advanced Sedation Options - Complete Your Treatment In
One Visit

= No Hidden Fees - Everything Included
¢ Never Pay Again Policy
= Saturday Appointments Available

Laura B.

www.acld.com - there is a difference!




THE ULTIMATE LAND’S END
RESORT IN CABQO!!!

'r,‘"i! N

Traveler (j()’ ’ ) ’ ’ S 1 e BOOK ONLINE OR CALL TOLL FREE FOR OUR LAND’S END SPECIALS

THE WORLLY'S BEST PLACES TO ystay €

("Z
Find Us.“-"' Solmar Resorts / Solmar Resorts

SOLMAR HOTELS & RESORTS Avenida Playa Grande #1 Cabo San Lucas, BCS Mexico 23450
Ph (624) 145 7575 - Fax (624) 143 6655 - Toll Free USA (800) 344 3349 - US Ph (310) 459 9861 ‘ r

US Fax (310) 454 1686, E-mail: reservaciones@solmar.com.mx, www.solmar.com
http://www.solmartravelexperts.com/




PRIME TIME

TOP TEN

USDA PRIME STEAKHOUSES

www.primesteakhouses.com

Aenerccak (fest

DONOVANS v

(STEAX o cHOF HOVSE)

Bob’s
Steak & (Phot Fouce

Established 1983

Chicago
Chop House

JOHN HOWIE STEAK

POLOGRILL

7 (seEAcAR's ) OYY

PRIME STEAKS & SFAFOOD

g Edllerolefs Y

prime aged beef and seafood

NEW YOEK
PRIME

San Diego, CA
Phoenix, AZ

La Jolla/UTC, CA

Tucson, AZ

San Francisco, CA
Nashville, TN Plano, TX
Austin, TX San Antonio, TX
Dallas, TX (onLamar) Woodlands, TX
Dallas, TX (on Lemmon)

Fort Worth, TX
Grapevine, TX

Chicago, IL

Bellevue, WA

Tulsa, 0K

Des Moines, IA
Kansas City, MO
St. Louis, MO

Omaha, NE
Leawood, KS

Destin, FL

Fort Wayne, IN
Cincinnati, 0H
Louisville, KY

Pittsburgh, PA
Other Midwest Locations EddieMerlots.com

Indianapolis, IN
Columbus, OH
Bloomfield Hills, MI

Denver, C0

Atlanta, GA
Boca Raton, FL
Myrtle Beach, 8C

We are always in search of the highest quality Prime Steakhouse Restaurants in America.
To find out more contact janet(@ primesteakhouses.com

Wine Spectator Wine Spectator Best
Award of Excellence of Award of Excellence

[ Distinguished Restaurants of North America
1¥ |

.|| wwwDiRoNA.com

The LA Art Show.

LOS ANGELES, CA
An Intriguing Art Show

Billed as the longest-running and
largest West Coast art shows, The LA
Art Show (January 14-18, 2015) will
feature about 120 galleries in its
20th-anniversary event. Attendees can
purchase art, hear lectures, enjoy
multilingual tours, view special
exhibits and practice trend-spotting at
this diverse, influential show. This
year's exhibitions will include art from
the United Arab Emirates and China,
among other nations. To learn more,
visit laartshow.com. —Anna Harmon

MAUI, HI

Champions in Paradise

Golfers and golf fans alike will be drawn
to Hawai'i’s warmth and the top-level
competition at the Hyundai Tournament
of Champions at The Plantation Course
at Kapalua Resort, January 8-12, 2015s.
Following a Pro-Am on January 8,
winners of 2014 PGA Tour tournaments
will compete in the first Tour event of
2015. Golfers will look to join the
Hawai‘i event's legendary list of winners,
which includes Jack Nicklaus, Arnold
Palmer and Tiger Woods. This year's
qualified competitors include Bubba
Watson, the 2014 Masters Tournament
winner, and Billy Horschel, the 2014
FedExCup champion. For more
information about this year's event,

call 808-665-9160 or visit pgatour.com/
Hyundai. —Kyle Jensen

The Plantation Course at Kapalua Resort provides a beauti-
ful setting for the Hyundai Tournament of Champions.
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Our Wave Pendant Collection
comes in several styles and

sizes and is available in

14K Yellow, White or Rose Gold

'*c e -
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OAHU: Ala Moana Center * QOutrigger Waikiki on Kalakaua Avenue * Waikiki Beach Walk * * Hilron Haw ﬂmﬂ] Village & ‘# . ™ -
MAUI: The Shops at Wailea + Whalers Village * Front Screer * Lahaina Cannery * Queen Ka‘ahumanu Ccntrr > H} 1ﬁ‘Regt nq Malﬁ mfa‘hd sﬂ\yl

KAUAL Poipu Shopping Village * Grand Hyartt Kauai'
BIG ISLAND OF HAWAII: Kona Marketplace + Kings' Shops + Hilton Wa:koinn Vl!lagt ~ g
NORWEGIAN CRUISE LINE: Pride of America - S

- -.

BOSTON: Narick Mall « Northshore Mall CHICAGO: Oakbrook Center + Woodfield Mall: DALLAS: NorthPark Center
DENVER: Cherry Creek Shopping Center LAS VEGAS: Grand Canal Shoppes at The Venetian  LOS ANGELES: Glendale Galleria
NEW YORK: Roosevelt Field PHILADELPHIA: The Plaza ar King of Prussia  PLEASANTON: Sroneridge Mall
PORTLAND: Washington Square  SAN DIEGO: Fashion Valley « Horton Plaza SAN FRANCISCO: PIER 39
SAN JOSE: Valley Fair SEATTLE: Bellevue Square WASHINGTON, D.C.: T}'aons Corner Center

NaHoku.com + 1-866-296-5462




The

Al‘t of

Hair

Restoration

Artistry is what you get when you see Dr.
Brian Goertz. As a board certified hair
transplant surgeon and the founder of Hair
Transplant Seattle, he takes great pride in
his artistry of creating natural hairlines,
achieving amazingly natural results and
helping his patients regain the appearance
they've been looking for.

Brian O. Goertz M.D

Founder of Hair Transplant Seattle

Patients meet directly with Dr. Goertz who
takes a very holistic approach to caring for
his patients. He counsels each individual

on appropriate diet and supplements not
only for their “hair health” but also for their
general well-being and longevity.

Today there are still many misconceptions
about hair transplantation, the results that
can be achieved and the process by which
the procedure is performed, With Dr, Goertz
those misconceptions are gone; people will
only know you’ve had a hair transplant if
you tell them,

“It is important for today’s patients to
understand that the results that can be
achieved can look completely natural
and amazing when done properly,” says
Dr. Goertz. But patients should not be

=

fooled with promises of new machines or
instruments doing hair transplants. “The
instruments are developed to aid the
doctor,” says Dr. Goertz. “Ultimately, natural
results are achieved by the surgeon who
has the surgical and aesthetic skill to create
results that are completely natural.” When

a hair transplant can pass the scrutiny of a
hair stylist, you know you have a great hair
transplant. “Dr. Goertz has an eye for artistry
in making it look natural, which is why |
refer my clients to him,” says David Cheung,
master designer and owner of MARGIDAVID
SALON in Seattle.

“Mly goal is to be sure that my work is
completely natural and undetectable,”
says Dr. Goertz. “I recently had a physician
come to me because a mutual patient
finally revealed to him that he'd had a hair
transplant. When that physician realized
that he couldn’t detect the transplanted
hairs, he decided to come in for his hair
transplant. It is a great compliment when a
physician chooses me as the hair transplant
surgeon for themselves and their patients.”

Hair transplantation is not just for men.
Many women also experience hair loss

or are born with a high hairline that can
be treated with hair transplantation. As
difficult as it is for men to lose their hair,
women often suffer in silence experiencing
emotional pain. After all, society tells us
that women are not supposed to lose
their hair. Hair transplantation can make

/

a dramatic change in a woman’s life. In
some cases, hair transplantation is even
appropriate for children with areas of hair
loss caused by trauma, burns or radiation
treatment. Hair transplantation can also
be performed for eyebrows, sideburns,
mustaches and beards.

Whether you are a man, woman or
child, Dr. Goertz is dedicated to creating
results that are so natural that the only
way someone will know you have had a
transplant done is if you tell them.

Visit www.HairTransplantSeattle.com
or Call 1-888-642-4247

11007 Slater Avenue NE
Kirkland, WA 98033

Hair Transplant
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Contemporary, Cosmopolitan Living.

Enjoy a truly innovative downtown lifestyle within walking distance of Seattle’s
finest restaurants, nightlife and the arts. Skyline at First Hill is a 62+ retirement
community surrounded on all sides by magnificent views of the Sound and
downtown by day and sparkling city lights by night. Your home at Skyline will
also delight you with vibrant, creative energy, brilliantly unexpected features

and interesting, worldly neighbors you'll love getting to know.

All apartments have spectacular views, but the best part is, you can add extra
panache with the ability to customize your apartment according to your own
tastes. Not only is Skyline a beautiful place to call home, but it offers levels of
care for every need, including assisted living, skilled nursing, memory care and
rehabilitation therapy should you ever need it. Skyline is the only true Life Care

community in Seattle.

Find out more at (206) 973-2187 or visit www.SkylineatFirstHill.org.
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WHAT IS LIFE CARE AND
WHY SHOULD YOU CARE?

If you never need assistance,
memory support, rehab or long-
term care, you'll be in the lucky
25 percent WHO DON'T.

But if you happen to be among
the 75 percent who do, it can
drain finances fast. Without a
Life Care contract, services

like assisted living and skilled
nursing can cost up to $100,000
a year or more. So why take

the chance? The perfect time
to learn more about healthcare
options is when you're healthy.

Skyline hosts a Life Care seminar
monthly. For more information,
give us a call at (206) 973-2187 or
visit www.SkylineatFirstHill.org.
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INDEPENDENT MEANS THAT NO MATTER HOW GRAND,

If you enjoy individuality, vitality, and epic luxury when you travel,
discover the unique travel experiences of Preferred Hotels & Resorts and Preferred Boutique.

Visit all 650 hotels and resorts at PreferredHotel Group.com

SLS HOTEL & CASINO LAS VEGAS
Las Vegas, Nevada

Prefer.'make your travel more rewarding
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WOODINVILLE, WA

The Magic of
Chateau Ste. Michelle

In the mid-1980s, Chateau Ste. Michelle
winery's hospitality team decided to host a
series of little concerts at the winery that
they hoped would draw maybe 100 people.

Ted Baseler, who joined the company as
the marketing director in 1984, remembers
thinking that the early concerts were “wildly
successful” when 200 people attended.

Fast forward 30 years and the Woodin-
ville winery, which is located some 20
miles northeast of Seattle, routinely draws
crowds of 4,300 to its amphitheater to hear
performers such as Crosby, Stills & Nash,
Ringo Starr and James Taylor. Baseler, who
has been president and CEO of the Ste.
Michelle Wine Estates, the winery's parent
company, since 2001, attends many of the
concerts each year and says Stevie Wonder's
2007 show ranks as his favorite.

“He hadn’t toured in many years, and we
were his second show,” Baseler says. “He
played for two and a half hours. It was one
of those magical evenings.”

BUILDING AN INDUSTRY LEADER

1912 1967

Frederick Stimson opens
the Hollywood Dairy in
what would become
Woodinville, Washington.

Ste. Michelle Vintners
begins producing
premium wines. It buys
the dairy property in 1972.

The concert series is only a small part of
the success story of Ste. Michelle Wine
Estates, which is now the nation’s third-
largest premium-wine producer by volume.

In the early 1970s, Ste. Michelle Vintners
bought a 105-acre former dairy farm in
Woodinville. By 1976, the company had
built its new winery on the property to
resemble a French manor house and had
changed its name to Chateau Ste. Michelle.

However, when Baseler came to
Woodinville in 1984 he found the award-
winning winery was losing millions of
dollars each year.

He says the company had to build more
than a company; Chateau Ste. Michelle
needed to help the Washington wine
industry develop, which included increasing
the vineyard lands of Eastern Washington,
where almost all of the state's wine grapes
are grown.

“Qur philosophy has been to build the
category of Washington wines and not

1976
Chateau Ste. Michelle winery
opens in Woodinville. Its
success helps make Woodinville
a wine destination.

Chateau Ste. Michelle is
named “"American Winery
of the Year” by Wine
Enthusiast Magazine.

At left: Chateau Ste. Michelle

ind CEO Ted Basele

WILL AUSTIN

worry about market share,” Baseler says.
The results have been nothing short of,
well, magic. Today, Baseler oversees one of
the most honored wine companies in the
world, boasting 34 different labels. In 2013,
Ste. Michelle Wine Estates sales topped
$600 million. And the Washington wine
industry has also grown, from a few dozen
wineries in 1984 to more than 8oo today.
Along the way, the winery and its iconic
chateau have become a major attraction,
drawing about 300,000 visitors each year.
It has also helped Woodinville develop into
one of the state’s top wine destinations,
where you can visit more than 100 wineries
and tasting rooms, enjoy festivals and, of
course, take in a summer concert or two.
Baseler says Washington’s wine industry
will only continue to expand for
many years to come.
“We have just scratched the
surface of the state's growth
potential,” he says. —Jeff Bond

©
2014
Woodinville Wine
Country boasts more than
100 wineries and tasting
reoms.

2004
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TAKE OFF WHAT
DIETING WON'T

Having undergone abdominal surgery as a young child, Heather was always
aware of the two trapped pockets of fat that had developed around the
scar tissue on her belly. In spite of her diligence with exercise and diet, they
seemed immobile. Over the years, she'd explored one cosmetic procedure

after another, hoping to find a solution.

“Heather was the ideal candidate for
SmartSculpt,” says Cosmetic Dermatologist
Dr. Daniel Levy. “It allows me to precisely
target stubborn pockets of fat and eliminate
them in a single treatment. Most importantly,
general anesthesia is not required, so it's
much safer than traditional surgery and the
recovery is swift.”

“With each pregnancy, my stomach would
stretch out and, while it would come

back in, | could never seem to lose those
stubborn pockets of fat. It even affected the
way | dressed. Since having the procedure
done, | feel much more comfortable in form-
fitting clothes.

“The other amazing thing about
SmartSculpt is that recovery time was so
quick. Of course, | was sore for a couple
of weeks, but | was still able to care

for my three kids and continue with the
responsibilities of daily life.

“It has been a great experience throughout.
Dr. Levy and his staff are so wonderful and
friendly. The one thing | love is that it feels

prociub.com 425.861.6281

so spa-like. You get to slip into a warm robe
and it's relaxing. In comparison, during a
consultation at another medical clinic, | had
to wear a paper gown and felt awkward.
Here, they go out of their way to make you
feel comfortable. That was unexpected. |
thought once I'd completed the procedure,
that would be it. However, both Dr. Levy
and my personal trainer would check in
every so often after work to see if | had any
questions and if everything was going well. |
felt very cared for.

“The combination of the SmartSculpt and
the core workouts with a personal trainer
made all the difference. Having the fat
removed gave me a jumpstart. Then | began
to develop ab definition I've never had
before. | can see muscles. | dropped an
entire pant size and lost nine pounds.

“I can’t quite believe how my whole life feels
easier. My husband is also thrilled. He says
he needs to write a thank-you note to my
trainer and Dr. Levy. The results have been
amazing!”

4455 148th Avenue NE, Bellevue

advertisement

So Long Saddlebags.
Farewell Flabby Arms.
Bye, Bye Baby Belly.
Hello, Dr. Lewy.

SmartSculpt

effectively tightens and tones
problem areas leaving them
smoother and more youthful looking.

Nhe SPA

MEDICAL SPA

Schedule a complimentary
consultation at 425.861.628|

Dr. Daniel Levy has 10 years of
experience providing cosmetic and
aesthetic medical services. With
experience at the country's
top-tier institutions, Dr. Levy
brings with him a cutting-
edge approach to cosmetic
dermatology, as well as an
enthusiasm for wellness.
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SAN DIEGO, CA

It’s a Social Thing

Brewer employs innovative marketing
to tap success in California

The connection between celebrity and fan is
a powerful marketing tool, and such relation-
ships have been the foundation of Saint
Archer Brewing Company. The San Diego-
based brewer, launched in 2013, is riding

the wave of a rather unique combination of
athlete “ambassadors” and a network of more
than 5 million social media followers to build
one of the fastest-growing breweries in
Southern California.

Saint Archer’s story begins with Josh
Landan, an award-winning action-sports
filmmaker who had an idea for an athlete-
owned craft brewery. “The action-sports
world had birthed every kind of brand from
clothing to footwear, but craft beer hadn't
come from us yet, and that’s crazy,” he says.

Landan assembled a partnership with
professional skateboarders Mikey Taylor and
Paul Rodriguez, and the group recruited top
brewing talent to get the beer flowing.

True to its roots, Saint Archer brews with
an action-sports lifestyle in mind. The three
launch beers—Blonde Ale, Pale Ale and
IPA—all fall on the lighter side of brewing,
more refreshing after a day of rigorous out-
door activity. Since launching, Saint Archer
has added Coffee Brown Ale, Scottish Ale
and White Ale—the latter won gold at this
year's Great American Beer Festival.

Landan notes that Saint Archer has built
its following almost entirely through Insta-
gram. “We had a whole detailed marketing
plan, and we ended up doing none of'it,” he
says. Combining the social media audiences
of their high-profile athlete ambassadors—
more than 20 professional skateboarders,
surfers and snowboarders—the fledgling
brewery found quick success in the highly
competitive San Diego beer market.

Saint Archer also caught the attention of
one of San Diego’s craft-beer giants. “I can’t
think of another brewery that has created this
kind of excitement and impact in such a short
period of time,” says Stone Brewing Co. Presi-

Saint Archer Brewing's founder, Josh Landan.

the creativity with which they approached a
crowded market, has attracted a lot of new
fans to the world of craft beer” Stone signed
on to distribute Saint Archer before the first
kegs rolled out of the brewery, and Saint
Archer now ranks among the leaders in
Stone’s 35-brand distribution portfolio.
Expansions will boost Saint Archer output
from the 7,500 barrels of its first year to
35,000 by the end of 2015, and it plans to sell
all of that in California—except maybe the
bottles of White Ale that will be served on
Alaska flights in December and January. The
brewer’s dedication to the California lifestyle
is what makes Saint Archer and Alaska a
perfect match, Landan says. “Even the air-
line’s tagline, ‘Explore more, spend less,
embodies what we're all about. It almost
seems like it's meant to be.” —Don Ayres

“I can't think of
another brewery
that has created this
kind of excitement
and impact in such
a short period

of time."
—Steve Wagner

The social media buzz surrounding Saint
Archer launch events and promotions
helped fuel the brewery's popularity.

BY THE NUMBERS

San Diego is regarded
as one of the top
craft-brew centers in
the United States.

448 447
Barrels of beer brewed in
San Diego in 2013

96

Active brewhouses in
San Diego in 2014

38

Brewhouses in various
stages of planning

Medals won by
San Diego brewers at

PHOTOS COURTESY: SAINT ARCHER BREWING COMPANY

Top: Paul Rodriguez (left) and Mikey Taylor serve up pints at
the Saint Archer tasting room. Below: Cans of White Ale travel
through the production line; a Saint Archer bottle cap.

dent and co-founder Steve Wagner. “The
quality of the beers across their lineup, and

this year's Great
American Beer Festival
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Ithough it's a
sizable salmon
he’s filleting

an 18-pound
king from
Ketchikan
Tom Douglas towers over and
outsizes the big fish in every
way. Well past 6 feet, with a
brawny build and palpable

\

“Yes, that’s Tom,” laughs his friend and col-
league Thierry Rautureau. “I call his craft seat-of-
the-pants cooking. He's the master of it.”

It's also sustainable—Douglas eschews the
waste common in the food industry. Mention that
some studies show 4o percent of all food in the

United States is thrown away, and he grimaces,

indicating a large cup now full of salmon meat.
“Lots of kitchens call that waste. We call it a $15
salmon burger.” He grins conspiratorially, though

there is no real trade secret to the Douglas

physical exuberance, Douglas
would do fine as a defensive end. But
Seattle’s ubiquitous restaurateur brings
sure-handed finesse to his task, using a
large scimitar knife to free the deep-pink
flesh.

“Now, you always cut against the
bones, not with,” he advises, carefully
levering the blade beneath the fish’sribs
and down the spine. "And we can't waste
all this meat on the bones,” he continues,
casting about for a tool to scrape off the
leftover flesh. Finally he spies one he
thinks will work and wields it expertly.

It's a melon ball scoop.

approach to the dining business. “Deliciousness
served with graciousness” is the company motto. Applied to each of
his 15 Seattle-area restaurants, it means flavorful food, comfortable
atmosphere, uncomplicated menus and expert but low-key service.

Polished mahogany pervades many of Douglas’ restaurants;
white linen, not so much. Dahlia Lounge and Palace Kitchen, the
two flagships, have the clubby atmosphere of East Coast chop-
houses, but a West Coast sensibility that insists on sustainable
seafood (Washington coast coho salmon, Alaska lingcod), an
emphasis on Northwest ingredients and unfussy service provided
by friendly Seattleites. Few items on a Douglas menu require
complicated saucing, but many see flame before they are plated.
Typical selections might include a chicken chop salad, fried green
tomatoes, braised pig shanks, fish and chops. You won't find
Chateaubriand. Ask him about molecular gastronomy (a parfait
of frothed beet juice with gingered herring sorbet, for example)
and he rolls his eyes.

This understated approach reflects the man. There’s nothing
coifted or tailored about him; on his weekly radio show, Seattle
Kitchen, he delights in mocking his own visage, which features
what he calls “shar-pei eyes,” heavy-lidded. “Sometimes I have to
button my eyes open,” he jests. Douglas has no formal culinary

training and is proud of the fact: “It’s not really needed,” he

Down-to-earth style and bold flavors
make chef’s creations popular in
Seattle—and now on Alaska Airlines

By Eric Lucas
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Tom Douglas explains the
art of cooking a salmon

fillet at his cooking school,
the Hot Stove Society.
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Litt Your Palate

Taste. Discover. Enjoy. 7'7/@4I€ﬂ

We believe exploration begins the moment you take your seat. So sit back and prepare

for locally sourced, artisan discoveries on every flight. Try an entrée from legendary

Seattle Chef Tom Douglas. Or taste Alaska Airlines’ delicious Signature Fruit & Cheese Platter,

featuring Beecher's Flagship cheese. And raise a glass with hand-poured Canoe Ridge

wines, boutique Sun Liguor spirits, or a local microbrew. #|F|yA|aSka



declares after reciting an early
work history that includes
construction, railroad metal-
working, warehousing and
house painting along with years
spent as a line cook. He sees all
those as similar: “Cooking is
done with your hands, on your
feet” he declares of his trade.
“There isn't a pretentious
bone in his body,” says Tina
Nole, the producer of the
Douglas-hosted radio show.
When Douglas arrived in
Seattle in 19777, he worked as a
laborer before starting as a line
cook, eventually winding up in
1984 at Cafe Sport, one of the
founding stars of Northwest
Contemporary cuisine. There,
in his first chef job, he became
famous for locally sourced
Dungeness crab cakes. He soon
struck out on his own with wife
and business partner [ackie

Cross, opening Dahlia Lounge

Top: Douglas, photographed
outside Palace Ballroom, is
noted for his support of
(‘l"l‘e’i[(ﬂl'\l’*-]l‘?l’]ldl and commu-
nity causes, such as
preserving wild salmon.
Above: Dahlia Lounge has
been a Seattle landmark
since it opened in 1989 as
Douglas' first restaurant.
Above right: Douglas and

fellow Seattle chef Thierry

Rautureau are as entertain-
ing as they are informative
on their popular weekly radio

show, Seatile Kitchen.

TOM DOUGLAS RESTAURANTS

COURTESY

in 1989 with borrowed money,
“sweat equity” and support
from Seattle civic leader Paul
Schell. Tom Douglas Restau-
rants now operates II sit-down
restaurants within a ro-block
area in downtown Seattle.

“I have no desire to operate
restaurants at a distance,” he
explains of his disinclination to
spread his success far and wide.
Approached “a million times” to
open satellite outlets in dining

capitals such as Las Vegas and

Tom Douglas
Restaurants now
operates 19 different

establishments in
a 10-block area of
downtown Seattle.

New York, he turns them all

down, preferring to operate in
the community he has called
home for more than a quarter
century. His radio show does
not include his name; he sent
his lead chef, Eric Tanaka,

up on stage in 2012 to accept
the James Beard Outstanding
Restaurateur award.

All this does not mean
Douglas is inconspicuous. He
is the only Northwest restaurant
operator to win three James
Beard Awards, as a chef, cook-
book author and restaurateur.
He is a frequent figure at Puget
Sound philanthropic events

that can benefit from the pres-
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ence of a local star; he’s on the
board of Food Lifeline, his
longstanding favorite charity.
His Dahlia Bakery Cookbook,
one of four cookbooks he’s
authored, was a New York Times
best-seller; the Puget Sound
Business Journal named him
Executive of the Year in 2012;
1 million listeners have down-
loaded podcasts of the radio
show he hosts with Rautureau
and Tom Douglas Restaurants
marketing executive Katie
Okumura.

The wide range of activities
may disguise his pronounced
ability to focus on the chal-
lenges he sets for himself,
which, compatriots observe
wryly, arise frequently. Industry

The Palace Kitchen is a

Douglas original with an
inviting interior and lively
atmosphere.

observers can think of no other
U.S. restaurateur who has
achieved success with so many
outlets, all different, in one
small area.

“They may be different
cuisines, but they all exhibit the
same Tom Douglas energy,”
observes Providence Cicero,
Seattle Times restaurant critic.
“But for all his big personality,
he’s really a shy guy,” she adds.

Rautureau lavishes praise on
his radio partner’s down-to-
earth nature, and the two offer
perfect foils to each other on
the air—the cultured, French-
accented, classically trained
chef and the American self-

made food entrepreneur. “We

ILLUSTRATION BY DAVE EGGLESTON

Tom Douglas
at 30,000 feet

Morrow, an Imprint of
HarperCollins Publishers

Through a new partnership with
Alaska Airlines, Douglas will create
signature dishes—such as his
Cascade Brisket Chili (above)
featured in December—for service
onboard certain flights.

“Tom is the perfect guy for
us to partner with," says Alaska
Airlines CEO Brad Tilden. “He will
help us bring world-class food to
our customers, and he represents
all the best things about the Pacific
Northwest."

Tom Douglas’ Seattle
Kitchen 2001; William

Tom'’s Big Dinners

2003; William Morrow, an
Imprint of HarperCollins
Publishers

Cookbooks

e AER Y. T
The Dahlia Bakery Cook-
book with Shelley Lance,
2012; William Morrow, an
Imprint of HarperCollins
Publishers

LU E s e
CRAB CAKES!

i ) =
TOM DOUGHAS
| Love Crab Cakes!
with Shelley Lance, 2006;
William Morrow, an

Imprint of HarperCollins
Publishers

{ Etta’s Classic Dungeness Crab Cakes }

1 large egg yolk

2 tsp fresh lemon juice

2 tsp Worcestershire sauce
1V2 tsp Tabasco

2 tbsp plus 1 tsp Dijon mustard
Va2 tsp paprika

12 tsp chopped fresh or dried thyme
V2 tsp celery seeds

Va tsp freshly ground black pepper

5 tbsp olive oil

In a food processor or a blender, combine the egg
yolk, lemon juice, Worcestershire, Tabasco, mus-
tard, paprika, thyme, celery seeds and black
pepper. Pulse to combine. With the motor run-
ning, slowly add the oil through the feed tube
until the mixture emulsifies and forms a mayon-
naise. Set aside.

Put the bread crumbs in a shallow container
and mix in V2 cup of the chopped parsley (reserve
the remaining chopped parsley for the crab cake
mixture). Set aside.

In a large bowl, combine the onion and bell
peppers with the remaining Vs cup parsley.

Add the reserved mayonnaise and the crab-
meat and mix lightly to combine. Using a rubber
spatula, fold in 1 cup of the bread crumb—parsley
mixture. Do not overwork the mixture or the crab

5 cups fresh bread crumbs

¥4 cup chopped parsley

V4 cup chopped onion

Va cup chopped green bell pepper

Va cup chopped red bell pepper

1 pound Dungeness crabmeat, drained,
cleaned of shell, lightly squeezed if wet
About 5 tbsp unsalted butter

4 lemon wedges

Makes 8 large crab cakes

cakes may get gummy. Gently form 8 patties and
dredge the patties lightly in the remaining bread
crumb—parsley mixture. If you have time, cover
the crab cakes with plastic wrap and chill for an
hour or longer.

Place 2 large nonstick skillets over medium
heat and add about 24 tbsp butter to each pan.
As soon as the butter is melted, add 4 cakes to
each pan. Gently fry the crab cakes until they are
hot through and golden brown on both sides,
turning once with a
spatula, about 4
minutes per side. The
internal temperature
of a crab cake should
be 155°F on an instant-
read thermometer.
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COURTESY: TOM DOUGLAS RESTAURANTS (2}

are the perfect odd couple,”
says Rautureau. The contrast is
delightfully clear during a
segment discussing potato-leek
soup: Rautureau describes the
haute cuisine process of care-
fully caramelizing the key
ingredient; Douglas adds: “We
call 'em ‘frizzled’ leeks.”

“I love his nonregimented
look at food. I expanded my
own repertoire by watching
Tom,” reports Rautureau, who
closed Rover’s, a quintessential
French restaurant that had
achieved national fame and a
James Beard Award, to open
two less formal bistros, Luc and
Loulay. Rautureau explains

Douglas and his wife, Jackie
Cross (top), operate 19
different businesses together,
including the restaurants,
rubs, a cooking school and
the 20-acre Prosser Farm in
Eastern Washington, above.
Jackie serves as the farm
boss for an operation that
provides as much as 2,400
pounds of fresh, organic
produce each week.

Douglas’ success this way: “A
restaurant has to have a soul.
Why would you go there if it
doesn’t? There are 5,000 other
places you can eat. Soul—that’s
the essence of Tom Douglas.”

Academic observers cite that
essence, too.

“You can feel that Tom
Douglas persona the moment
you walk in one of his places,”
says Jim Harbour, clinical
professor at Washington State
University’s School of Hospital-
ity Business Management.
“That'’s why he can succeed
with so many different cui-
sines. No one could open eight
Italian restaurants in one

neighborhood, so he dives into
a different cuisine with each
new place. And every single
outlet is top-notch, but inviting.

“The food isn't revolution-
ary, but the execution is peer-
less.”

Over the past 17 years, Kim-
berly Smith, a teacher at South
Seattle College’s highly regarded

ILLUSTRATION BY DAVE EGCLESTON

{ Etta’s Cornbread Pudding }

CORNBREAD

1 cup all-purpose flour

¥ cup medium-ground yellow cornmeal

/2 cup grated pepper jack cheese (12 ounces)
1 tsp baking powder

1tsp salt

2 large eggs

1 cup milk

3 tbsp honey

Va cup (2 stick) unsalted butter, melted,
plus a little more for buttering the pan

PUDDING
1tbsp unsalted butter, plus a little more for buttering the pan

1 cup thinly sliced onions (about 12 large onion)
% cup grated dry Jack cheese

2 tsp chopped fresh flat-leaf parsley

V2 tsp chopped fresh rosemary
V2 tsp chopped fresh thyme

2 V4 cups heavy cream

4 large eggs

1tsp kosher salt

V2 tsp freshly ground black pepper

Makes 6 servings

To make the cornbread, preheat the oven to 425°F. Butter an
8-inch square baking dish. Combine the flour, cornmeal, cheese,
baking powder and salt in a large bowl. In a mixing bowl, whisk
together the eggs, milk and honey. Add the wet ingredients to
the dry ingredients, stirring until just combined. Add the melted
butter and stir into the mixture. Pour into the prepared pan and
bake until a toothpick comes out clean, 15 to 20 minutes. When
cool enough to handle, cut into 1-inch cubes. You should have
about 8 cups cornbread cubes, but you only need one third of
the cornbread cubes (or 22/3 cups) for this recipe.

To make the pudding, reduce the oven temperature to 350°F. Put
the 2 2/3 cups of cornbread cubes in a buttered 8-inch square
baking dish. Set aside. Heat the 1 tbsp butter in a sauté pan over
low heat and cook the onions very slowly until soft and golden
brown, at least 20 minutes, stirring occasionally. Remove from
the heat. Scatter the onions, cheese and herbs over the corn-
bread cubes. Whisk together the heavy cream and eggs with salt
and pepper in a mixing bowl and pour over the cornbread cubes.
Let sit for 10 minutes so the cornbread absorbs some of the
custard. Bake until set and golden, about 40 minutes. Serve hot.
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culinary-arts program, has watched a
large number of her students go to work
at Tom Douglas restaurants, and she cites
Douglas’ devotion to cultivating good
personnel as a key factor in his success.

“Tom and Jackie have always exhibited
great regard and care for the people who
work for them,” Smith says. “They’re also
among the first in line to give back to the
community—and they make sure their
guests are taken care of properly.”

While Douglas wholeheartedly
embraces graciousness, he scorns fussi-
ness, such as the persnickety insistence
of some cooks (and diners) on removing

By the Numbers

1 million: customers each year in

Tom Douglas venues

1 million: downloads of Seatile

Kitchen radio show podcasts

100,000: pounds of fresh salmon

used each year by Douglas restaurants

1994: James Beard Award,

Best Chef: Northwest

2001: James Beard

Award, Americana, for
Tom Douglas’ Seattle
Kitchen cookbook

2012: James Beard Award,

Outstanding Restaurateur

1,000: employees at Tom Douglas
/] ploy g
venues

19: tom Douglas enterprises, total

11: sit-down restaurants

the tiny upright bones along the spines
of salmon. They're called pinbones, and
the Douglas aphorism about this is:
“Eating a fish without pinbones is like
kissing a man without a mustache.”

It’s tempting to imagine such remarks
at, say, black-tie James Beard Award
banquets. His earthiness is typical Seattle,
as is the devotion to local ingredients, the
community spirit and the familylike
character of his staffing. So is his regard
for environmental sustainability; Douglas

COURTESY: THE |AMES EEARD FOUNDATION
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The Bandy Farms and Diamond Point property portfolios represent a unique opportunity
for the development of a world-class waterside community in the rain shadow of the
Olympic Mountains between the popular and historic towns of Sequim and Port
Townsend, Washington. Situated within two hours of the Seattle metropolitan area, these
properties comprise 20 acres and over a half-mile of waterfront acreage with low-
bank and lagoon frontage, including numero :nt and vintage buildings and extensive
landscaping with three lots that offer direct access to the Diamond Point Airstrip.

IDYLLIC SANCTUARY OF HOMES. $13,950,000
202 BREATHTAKING PRIVATE ACRES. SEQUIM, WA

Currently one of the largest private estates in Western Washington, the primary, 150 acre
portfolio is known as Troll Haven, an idyllic sanctuary of homes, farm structures and a castle
that are meticulously sited to offer dramatic Sound and mountain views amidst exquisite
landscaping, organic orchards, private ponds, cedar forests and rich farmland on high bank
waterfront above Discovery Bay. The estate includes numerous rental properties, private
moorage and large public gathering spaces that play host to weddings, business retreats and
other large-scale events, and is sold as a complete and comprehensively developed, maintained
and equipped private attraction that offers significant investment potential in its present state.

Please visit www.TrollHaven.org for an overview of these very special properties and
contact Liz Davidson for more information or a private showing.

Realogics Sotheby-’g
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is a fervent supporter of efforts to pre-
serve North Pacific wild salmon stocks,
and he and Jackie operate a 20-acre farm
in Prosser, Washington, from which they
send as much as 2,400 pounds of organic
produce to Douglas restaurants each
week—apples, artichokes, arugula,
zucchini and much, much more.

Jackie is the farm boss; Douglas
attends to Seattle operations.

“I like restaurants. I love the restau-
rant business,” he declares. “In fact, that’s
what I like most, opening restaurants.”
Opening this month is a Mexican eatery,
Cantina Lefia, that will use entirely wood-
fired cooking.

Despite the vast array of restaurants
Douglas operates, plus a catering arm, a
nationally best-selling salmon rub and a
cooking school, the Hot Stove Society, he
embraces the larger restaurant commu-
nity. Ethan Stowell, his closest “competi-
tor” in terms of number of restaurants,
with 10, is a frequent guest on Seattle
Kitchen; the Douglas website (tomdoug-
las.com) features links to a dozen other
local restaurants, such as Holly Smith’s
Cafe Juanita, also a James Beard Award
winner. This camaraderie is a conspicu-
ous example of the way Douglas epito-
mizes the Seattle collaborative cultural
ethos, industry observers say.

Making the world better through food,
then? Douglas declares disdain for phi-
losophizing. “Let’s talk about my single-
digit golf handicap,” he defers. But when
prodded to consider the profoundly
meaningful role food plays in human
life, he reflects on his experiences break-
ing bread with friends, family and strang-
ers alike, around the world.

“Maybe restaurants could be the
answer to world peace,” he muses. “Food
barriers between different peoples are
more easily broken than any others.”

But since he won't open a restaurant
abroad, gastronomes and peace seekers
elsewhere will have to come to Seattle to
enjoy a Douglas restaurant. As with
everyone, they'll be most welcome. sk

Eric Lucas is a contributing editor at Alaska

Airlines Magazine.



Wt‘l the help of 20/20 Li
coaching, group support,

videos and tools, I've gained

the knowledge and skills to live
healthfully for the rest of my life.

-Ben, 20/20 Alumni

BEN LOST 48 LBS

| was what people might call a “big guy.” I'd always been on the heavy side,

but carried the weight evenly so | didn’t look particularly overweight. | was

a high school tennis player, a college rugby player, and a long-time self-

defense instructor, so | assumed that | was in pretty good shape.

| was wrong.

After a tennis match in 2009, | started
having chest pain. | went to the emergency
room straight away - | thought | was

having a heart attack! | spent two days in
the hospital and after many tests and an
angiogram to check for arterial blockage,
the doctors told me that while | didn't have
a heart attack, my heart had definitely
experienced some kind of trauma. On top
of that, my cholesterol was sky-high, my
triglycerides even higher, and my blood
pressure through the roof. My doctor put me
on Lipitor and Diltiazem immediately and
gave me a simple ultimatum. “Get healthy
and you'll get off the meds. Don't, and you'll
be on them for the rest of your life.”

The next week | signed up for 20/20
LifeStyles.

Having always been an athlete, exercise
was easy for me. My nutritional habits,
however, were another story. | had no idea
how to eat healthfully. But with my dietitian’s
guidance, | learned how to meal track,
portion control, and make smart choices.
I've never looked back. | still meal track
every single day to help manage my weight.
| lost almost 50 Ibs of body fat on the

2020lifestyles.com 361.6258

program and put on significant muscle.
Within a few weeks, my blood sugar,
cholesterol, triglycerides, and blood
pressure normalized. Six months later, | was
completely off medication.

Learning the difference between lapsing and
relapsing was key. Slip-ups are normal, and
sometimes even cathartic, but there's always
a way to get back on track.

While | was in the program, my wife also
started exercising and eating well along with
me. She lost 25 Ibs in the process. For us,
living healthfully is a family affair. We're the
proud parents of four, so knowing that we'll
be able to set a healthy example for our
children is very important.

Most of all, | learned that there is no finish
line. This may sound cliché, but it's 100
percent true. 20/20 LifeStyles is about
making a lifestyle change, not applying a
quick fix. When you get to your ideal weight,
you’re really just getting started. Staying
healthy is a lifetime journey.

4455 148th Avenue NE, Bellevue, WA

advertisement

America’s most
successful weight loss
program is also online.

Start losing today at
2020lifestyles.com

Renowned cardiovascular surgeon
Dr. Mark Dedomenico created
20/20 LifeStyles over 20
years ago to help people
struggling with obesity-
related metabolic
disorders such as high
cholesterol, diabetes
and hypertension.
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HORTLY AFTER
moving to Seattle a decade ago, I boarded a ferry
and made the half-hour crossing over Puget Sound
to Bainbridge Island. The salt air was brisk, but
sunlight dappled the water and the tops of tall
Douglas-firs that bordered Bainbridge’s shore.
Pedaling my bicycle through rural neighborhoods
where conifer-circled homes gave way to fields and
orchards felt somehow familiar. I'd never been to
Bainbridge, but I had read David Guterson’s novel,
Snow Falling on Cedars, a mid-'gos literary sensa-
tion that cast a very human light on the World War
IT internment of West Coast Japanese-Americans.
Though Bainbridge resident Guterson set his
novel on fictional San Piedro Island, many locales
in the book are based on actual Bainbridge sites.
On Northeast Day Road, for instance, I rode past
the Suyematsu Farm, one of the many Japanese-
American farms that helped the island’s fruit
production gain fame in the early 2oth century.
And riding near the island’s deep and sturdy for-
est, I recalled what Hatsue, the book’s heroine, had
felt about these woods.

“The world was incomprehensibly intricate,
and yet this forest made a simple sense in her
heart that she felt nowhere else.”

Our world is indeed incomprehensibly intri-
cate, now more than ever, and calling on the works
of famous authors is a delightful and meaningful
way to frame travel. The West has been home to
many estimable entries in world literature, from
Jack London to Steinbeck and Michener to Guter-
son, and one could easily devote a dozen trips to
Western and Pacific locales featured in famous
books. Add in the rest of North America and it
would take years before you'd have to set your
sights farther afield in Europe, South America and
Africa. In other words, travel offers a vast doorway
readers can step through.

Guterson says that though his novel's fictional
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San Piedro Island would be geographically situated farther
north in the San Juan Islands, he wrote the book on Bain-
bridge and it presents the clearest connection to the story.
He suggests the best spot for literary travelers to visit is
Battle Point Park, where the Fairy Dell trail leads down to a
public beach, the place where his two young characters dug
geoduck clams and shared their first kiss. “That dell and the
beach give a feel for the book,” says Guterson. “I wrote it
living in that area and I had Fairy Dell in mind.”

The Japanese American Exclusion Memorial depicting
the WWII imprisonments, located on the site of the old ferry
dock near Pritchard Park, is another of Guterson’s must-see
spots on the island. In summer, Bainbridge visitors can buy
berries at the Suyematsu farm stand or visit the farmers
market (April-November), just down the street from the
Bainbridge Island Historical Museum in town. Visitors to
the island this March, when Bainbridge Performing Arts
presents the stage adaptation of Guterson’s novel, will be
able to witness a living display of the story in the very place it
was born, an event that perfectly reflects the quietly redemp-

tive nature of the book.
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A trip inspired by a book is like visiting a wonderfully
interesting friend, who happens to have time to show you
the best places in town. After all, a sense of place is one of
the chief attributes of great literature, and most great
authors focus on that. Literary tours offer immediate famil-
iarity with a place and a sense of purpose as you search out
spots from the story. Our favorite authors create vivid
descriptions that transport us to the places in their books.
When we actually travel to those places, we can step into the
story and become part of it ourselves. The descriptive skills
of John Steinbeck and Jack London help us smell the moist
soil and sun-kissed lettuce of Salinas Valley, or hear the
rhythm of the dog team'’s breath and the crunch of sled
runners through the Alaska snow. James Michener’s clever
storytelling animates the history of Hawai‘i, and Cheryl
Strayed's generous emotional transparency makes the wild
West Coast mountains familiar. To me, visiting such places
after reading the authors’ books feels more like a homecom-

ing than just another trip.

N FACT, a branch of the
travel marketplace is devoted to the bookish traveler. Compa-
nies such as Classical Pursuits curate tours to explore places
with connections to notable authors or books, from Italy to
Iceland to New Orleans. A tour of the latter’s extravagant
literary landscape includes a reading list of Tennessee Wil-
liams, Kate Chopin, Julie Smith and Ernest Gaines. Then
visitors roam the city to see how the urban landscape seeps
into a literary imagination and is revealed in the pages of
beloved books. Though Williams' legacy is the most palpable
and has inspired many opportunities for visitors, from the
Tennessee Williams-New Orleans Literary Festival in March
to year-round walking tours of the French Quarter, the city
has hosts of tours designed to bring readers closer to other
authors, including William Faulkner and John Kennedy
Toole. Amid the color and energy of New Orleans, a literary
tour allows a traveler to frame personal connections with the
city. You cannot ride Williams’ Desire streetcar any more—
but a journey across the city on the St. Charles streetcar is a
marvelous substitute. And you can certainly enjoy late-night
coffee at Cafe du Monde, perhaps even at the same tables
that Williams, Faulkner and Anne Rice utilized.

Place has such strong presence in the work of John Stein-
beck that mapping locations from his work could lead liter-
ary pilgrims across virtually all of California’s Salinas Valley,
from the ranches near King City to the misty shores of
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Dr. Fredric Stern is the Northwest leader in
laser and microsurgical techniques and is on
the cutting edge of the latest treatments to

naturally restore your youthful appearance,

with minimal downtime.

Whether your goal is to eliminate wrinkles,
repair sun damaged skin, lose a few inches
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through microsurgical hair transplantation,
or repair and regenerate your skin with a skin
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growth factors, Dr. Fredric Stern and The
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into reality.
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4 ﬂ Row neighborhood and even spot the familiar faces of
i Mack and the boys in John Cerney’s mural on the

e recreation trail above Bruce Ariss Way, near where the
Palace Flophouse would have been. Around the corner is
where Steinbeck set Lee Chong's store, based on the Wing
Chong building. Next door, where a literary traveler can now
order coffee or ice cream, would have been La Ida bar, where
one of the Flophouse boys concocted the ultimate mixed
drink while working as fill-in bartender. Doc’s lab, Western
Biological, is just down the street, in the shadow of the
Monterey Bay Aquarium. A bust of Steinbeck himself greets
visitors at the entrance to the waterfront park, kitty-corner to
the picturesque Monterey Canning Company building. The
names and some features of the place may have changed
over the years, but a Steinbeck pilgrim can stroll the streets,
under the cannery crossovers, breathe in the ocean air and
picture the place when Steinbeck walked the same route.

Traveling to a present-day literary locale can help travel-

ers feel more directly part of the story. Maria Semple’s popu-
lar 2012 novel, Where'd You Go Bernadette?, is a map of

contemporary Seattle’s places and personalities. Though
Bernadette, a Los Angeles transplant and architect-in-hiding,
makes clear her disdain for Seattle’s drivers, urban planning

Pacifica. Salinas embraced its native-son literary legend,
the 1962 Nobel Prize winner, by creating the National
Steinbeck Center, an educational facility devoted to the

author and the region’s agriculture and art. Growing up

near Salinas | made countless trips through the neatly

lined broccoli and lettuce fields of Salinas over to Mon-
terey. While I climbed the golden hills near the coast I and polite passivity, the novel is studded with gems of Seat-
would imagine Mack and the boys from Steinbeck’s tle’s sites. Many days (and many calories) could be con-
Cannery Row driving their rickety old Model T in reverse sumed while visiting local food purveyors Semple highlights
up the grade on their way to find frogs for Doc. in the book: Molly Moon ice cream, Macrina Bakery in
In Monterey a literary traveler can stroll the Cannery Belltown, Beecher’s Cheese in the Pike Place Market and
Tom Douglas’ restaurant, Lola, where coconut cream pie

helped Bernadette believe she could be happy in Seattle.

Other landmarks the literary tourist can lift from Sem-
ple’s book include the downtown Public Library, the original
Starbucks cafe, the International Fountain at the Seattle
Center and the Space Needle’s rotating restaurant, where
Bernadette sends around a birthday card to be signed by
other diners. The unsympathetic main character inspires an

unexpected draw to the Emerald City. It turns out there is
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much to love, and even Bernadette longs
for the view across Puget Sound, over
Guterson's Bainbridge Island to the
snowy Olympic Mountains; the same
view a visitor might see from Marshall
Park on Queen Anne Hill.

In his 1959 novel Hawaii, James
Michener tells an epic history of the
islands through the adventures of his
colorful cast of characters, but the real
hero of the book is the place itself, whose
geologic history comprises a much-dis-
cussed first 1o pages. Traveling with
Michener’s book gives literary travelers a
full itinerary to connect more closely to
each of the islands. Maui visitors can
experience the old whaling village,
Lahaina, or take a dive to the sunken
Carthaginian II, a sailing ship replica
reminiscent of the brig, Thetis, which
Michener’s missionaries used to reach
the Islands. On Kaua'i, the Old Sugar
Mill in Kéloa was the first commercially
successful sugar plantation and Michen-
er's model for Wild Whip Hoxworth’s
plantation. On O‘ahu, the landmark
‘lolani Palace depicts Hawaiian royalty,
history of the island kingdom and its
U.S. annexation. The prehistory of the
islands is on vivid display at Volcanoes
National Park on the Big Island; the
Kilauea Iki Trail along the north rim of
the crater crosses a breathtaking volcanic
landscape. Taking guided trips in Keal-
akekua Bay—where Captain Cook met
his fate in 779—puts readers in touch
with Michener’s tales of the momentous
history of the place.

On other occasions, a by-the-book trip
brings us closer to the meaning of a
beloved volume. To learn more about
Jack London and the creation of his
Klondike masterpieces a traveler must
set out for Alaska. Though London wrote
most of his work back home in Califor-
nia, it was his experience in Alaska and
the Yukon that inspired his most influen-
tial books. Much like London’s own trip
north, the canine hero of The Call of the
Wild was swept from the pastoral Califor-
nia coast up to the Yukon gateway, Dyea.
Making a journey along the book’s route

is more accessible now than in London’s
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time. Historic Skagway, north of Juneau,
is a starting point where literary travelers
can get a taste for the historic region. In
summer months, a walking tour of the
town and the Klondike Gold Rush
National Historic Park Visitors Center,
housed in the White Pass and Yukon
Railroad Depot, helps you learn about the
life London and his contemporaries
would have found when they landed in
Alaska in 18qg7. Travelers heeding the call
of the wild can also head up to Dyea, the
Skagway neighborhood that is the Alaska
gateway to the Chilkoot trail, the 33-mile
journey that led prospectors into the

V4
Entitled Tours

Popular literature has inspired many
travel destinations and tour compa-
nies to show off their literary con-
nections.

Twilighting: Stephenie Meyer's
Twilight series set fans flocking to
Forks, Washington. The
Forks Chamber of Com-
merce created a self-
guided tour in response,
including a map of the
best spots to connect
with the story and its
characters. The town

even dedicates the week-
end of September 13 to Meyer and
her heroine, Bella.

The beat goes on: The walking
tour of North Beach, sponsored by
The Beat Museum in San Francisco
on Wednesdays and Saturdays,
explores the bookstores, cafes and
other landmarks pivotal to Beat
Generation heroes Jack Kerouac,
Allen Ginsberg, Neal Cassady and
Lawrence Ferlinghetti. A self-guided
tour app is available from EveryTrail,
leading visitors through the neigh-
borhood, from one Beat highlight
to another.

Devilish Chicago: Erik
Larson's best-selling book
The Devil in the White City
has inspired a popular city
tour. Led by Weird Chicago
Tours, visitors are taken to
places key to Larson's
story, H.H. Holmes and
the Chicago World's Fair.
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Waorld Travel

Dating can be fun and invigorating - from that instant attraction you feel the
first time you meet to jumping in the car for an impromptu weekend getaway.
Unfortunately, it can take a lot of work to get to that stage of dating.

profiles looking for a good match to try-

ing to connect via pokes, winks and email,
dating can suddenly feel like a full-time job.
Wouldn't it be nice if you could just fast for-
ward to the fun part of dating? That's exactly
what newlyweds Desireé¢ and Michael Schlitt
say It's Just Lunch, a dating service for busy
professionals, did for them. The matchmakers
at It's Just Lunch took the time to learn what
they were looking for in a partner and then de-
livered.

Frnm spending hours sorting through online

With so many dating options out there,
why did you choose It's Just Lunch?

D: I travel a lot for work, so I'd read about It's
Just Lunch in airline magazines, and then [ ran
into a friend who was attending the wedding
of an attorney in town who'd met her husband
through LJL — the fact that those two events
happened so close together, I thought I should
call them. At the end of my work day I didn't
want to come home and go look at pmf]lu on-
line. I felt like it was a waste of my time.

What would you tell a friend who was
apprehensive about investing the money

on [JL?

M: I'd ask, “Are you looking for a relationship
or not?” With online dating you never know
who's on the other side of the line. [JL had bet-
ter quality people who were interesting. It truly
was an experience that was tailored for me.

Describe your first meeting with an IJL
matchmaker?

M: I had a phone interview first and then
went in and met with a matchmaker. It real-
ly made me think. Online you can say any-
thing, but if you're paying for this I assume
you're not going to lie about what you want.

Tell us about your first date with one
another.

D: I never went on lunch dates because I was
always busy at work so [ met Michael after
work at a downtown restaurant. The con-
versation just flowed. I was attracted to him
from the start. [ remember it turned into
dinner.

What was your favorite part about
dating through [JL?

D: I met my husband, so [ guess [ would say
that! It's Just Lunch — it's just a lot of fun.
I remember I'd get off a plane and have a
voicemail from the matchmaker saying she
had a potential date for me. With online
dating, you can go back and forth and waste
a month with someone and not really get
to know them. With LIL, you go meet your
match and it you like them, you see them
again, and if you don’t, you're done.

Find out what an It's Just Lunch match-
maker can do for you by calling 1-800-
858-6526 or visit ItsJustLunch.com.
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chemistry is more important
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puter can't detect that!
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Amount of time most people
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they decide if they want to

see their date again.
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someaone in a different
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1NSsSurin g V1C t or Y. period and the ever-inspiring, immense
: Alaska landscape. Stepping further into

the unparalleled natural world that
enthralled London, a traveler might feel
the same call from deep in the forest that
makes the wild more familiar than previ-
ously imagined.

Following Cheryl Strayed’s 2012 book
Wild along the Pacific Crest Trail and
through her emotional journey as she

mourns the loss of her mother provides a

Paging your tour guide

_ Tours based on work by local authors can
. With the right team, amazing things can happen— - provide unique insight into a destination.
. like the new Stadium Place luxury apartment

. residences. Propel is proud to be a key player in this
Heal Estate © gxciting new community, providing a full range of

Follow Sherman Alexie’s Indian narrator,
Jackson Jackson, as he reclaims his
grandmother's regalia
in Seattle in “What
You Pawn | Will
Redeem,” from

. coverage to the visionary companies who brought
it to life — including RD Merrill, JTM Construction,
. Daniels Real Estate and Pillar Properties.

CHASE JARVIS

. Add experience to your roster : Ten Little Indians:
Healthe with the experts at Propel. g : « Pike Place Mar-
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www.propelinsurance.com L songs with three Aleutian cousins at
' the Waterfront Park.

» Occidental Park, where Jackson wins
money on a lottery scratch ticket.

In his first novel, Where the Air Is Clear,
Carlos Fuentes described Mexico City as
an enormous village. Follow his cast
through the historic neighborhoods:

» Zona Rosa, where Bobd hosted
bohemian parties.

« Federico Robles' offices near Alam-
eda Park and the Palace of Fine Arts.

« After picking fights in the bull arena,
Tuno, Fifo, Beto and Gabriel went to
Plaza Garibaldi, a mariachi center.

« In Colonia Cuauhtémoc, Norma
Larragoiti enjoyed helados (ice
cream) with Rodrigo Pola at a soda
fountain on Paris Street.

60 ALASKA AIRLINES MAGAZINE DECEMBER 2014



EL GAUCHO, THE QUINN T. ESSENTIAL

STEAKHOUSE 5 cuinn ravis

After extensive research, an intrepid food
critic finally settles on EL GAUCHO as
THE ULTIMATE STEAKHOUSE.

FOR SOME TIME NOW, | have been patiently
and secretly visiting every self-proclaimed or
ravely reviewed “top shelf steakhouse” in the
major market cities: New York, Chicago and San
Francisco. Restaurants like The Palm, Chicago
Chop House, Gene & Georgetti's, Smith &
Wollensky, Angelo and Maxie's, Ben Benson’'s
Steak House, and so on

In fact, I'm writing this at Angelo and Maxie's
in Manhattan as | sit outdoors in 85-degree
weather at 8 o'clock at night. Why? Well, | love a
good steak, and quite frankly there are so many
steakhouses and so many claims and readers
polls, | thought it was high time for me to do
some sleuth work, Exactly, how does Seattle fare
in this category? Is it in the big leagues?

First off, there are so many steakhouses in
Seattle it's mind-boggling. Local favorites like
Daniel's Broiler, Metropolitan Grill, Brooklyn
Seafood Steak & Oyster House and El Gaucho,
and big invading chains, like Morton's and
Ruth's Chris all compete in the market replete
with a zillion other restaurants that claim to
have the best steaks around. So if you feel like a
great steak, where do you go to really impress a
business client and cement the deal?

THE ULTIMATE STEAK

Last November, a colleague and | were having
dinner, and the owner of the steakhouse (whom
we know) came up and proudly proclaimed that
we were in luck. They had just secured a deal with
an elite distributor, the Tarpoff Packing Co. of
Granite City, IL (a third-generation family-owned
packing plant where each steer is hand selected
by owner John Tarpoff), for exclusive restaurant
rights, and that night was the premiere of the new
beef. This owner claimed it was the best custom
28-Day Dry-Aged Certified Angus Beef. Prime,
tender and lean, that he had ever tasted. (By the
way, only .05 percent of beef sold in this country

FOR RESERVATIONS:

BELLEVUE
425.455.2715

SEATTLE

206.728.1337

TacomMma
253.272.1510

is Certified Angus.) This came as
a mild quake to me, since | felt
the steaks were already superior
at this establishment. The man is
Paul Mackay, and the steakhouse is El Gaucho.
| must confess, Paul was not blowing smoke.

A SUPER-HIP Cicar RoomM

First-time visitors to the El Gaucho are
immediately hit by its distinctive atmosphere.
Nondescript on the outside and dimly lit and well
appointed on the inside, El Gaucho is a perfect
representation of what my worldly brother-in-law
architect Ron Rea terms a "swank 1940s New York
nightclub” Yes, even the baby grand piano man
is here, playing it live. The restaurant screams
style, quality, and fashion—right at you, but not
in your face.

Stunning details include curved walls, terraced
seating, big booths, tables, a stylish bar, wood
trim galore, a marble floor, three small private
dining rooms (two of which are wine cellars, too),
a 16-foot ceiling, and no windows. Further, there's
the ultra-retro Pampas Room downstairs that can
accommodate up to 200 guests and has a full
dance floor and stage.

A super-hip cigar room, with whisper-quiet
ceiling vents that whisk away the stogie fumes,
has a freshness that would impress an air quality
specialist. If you didn't venture into that part
of the restaurant, you simply would not know
that there is a cigar room. Absolutely no cigar
odors permeate the main dining area. Yet with
that huge cigar vault, El Gaucho is the place for
many sports celebrities, business leaders, and
politicians who like an occasional cigar.

ALWAYS ON, EVERY NIGHT

Here are the main reasons why | think this
is the best steakhouse in Seattle, and yes, even
beyond Seattle. There is no excuse for an off night.

In this business, you must be on
every night—without exception.
There are three main areas
where restaurants rise or fall.
El Gaucho excels at all three.

First, good food means fresh,
well-prepared, well-presented,
well-sized portions, with variety
and creativity. Second, the
environment must have an
ambiance that enhances the
dining experience, Third, service
must be exemplary—neither too invisible
nor too intrusive. Service is one area where
El Gaucho rules hands down. The wait staff are
so knowledgeable, so polite and gracious, so
attentive to detail, so professional in dress and
demeanor, that | can only commend Paul for
creating and sustaining such a fine, rare, unique
atmosphere. No other restaurant comes close.
That includes all the big guns, both here and in
the other major markets.

“Let’s sum it all up this way.
I've been to El Gaucho at
least eight times in the past
year or so, and I've never

been -Lj-.il.'“;i.fjn')l:??lJ:'-J'E.:{'L-!r.”

| frequent the other high-end steakhouses in
town and beyond, and they are good, some
perhaps even great, but | have had off evenings
at these restaurants. Plus El Gaucho's steaks are,
shall we say, a cut above—more tender, more
flavorful. Furthermore, they could teach advanced
grad school courses on service and etiquette.
And the ambiance, while classy, successfully
avoids the pretentious, stuffy mode.

So having dined at many of the best steak-
houses in the country, let me answer my earlier
question: Are we in the big leagues? Seattle is
not only in the big leagues with El Gaucho, we're
like the Ichiro-fueled Seattle Mariners—we are
on top of the heap. Chicago, New York—my
apologies, El Gaucho is the definitive steakhouse
in this country.

Washington State banned smoking in public places in December 2005. El Gaucho Seattle and Tacoma still have cigar founges,
however smoking is unfortunately not permitted on premises. El Gaucho Portland has an open and dedicated cigar lounge

PORTLAND
503.227.8794

INN AT EL GAUCHO
206.728.1133

AQUA

206.956.9171 ELGAUCHO.COM
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more personal example for me. The PCT
is an impressive natural passage between
Mexico and Canada, tracing the Sierra
Nevada and the Cascades, the ranges that
serve as backbone to the West Coast.
Strayed writes detailed accounts of her
route and a truly inspired reader could
certainly follow her course in full; or in
more modest day trips. A hike on the
trail near Ashland, Oregon, could trace
Strayed's own day trip to the beach at
Brookings. Traveling with the book to
Crater Lake or to Bagby Hot Springs and
Timberline Lodge at Mount Hood brings
each place off the page.

I read Strayed's memoir after I lost my
own mother. The journey she described
in Wild was inspiringly transformative,
but T was unprepared to hike several
months in the wilderness. I went instead
to the Bridge of the Gods in Cascade
Locks, Oregon, where Strayed finished
her 1,100-mile journey. From the Eagle
Creek trailhead I climbed into the woods,
thinking about Strayed’s injured feet, the
community she built on the trail and her
vision of giant ice cream cones at East-
wind Drive-In that kept her clomping
down toward the Columbia River. It is
easy to savor the round-trip 12-mile Eagle
Creek hike past mossy-limbed conifers
and awe-inspiring waterfalls. On my
return, I emerged from the trees to see
the Columbia River owing below in the
sun-spangled afternoon and I felt a sud-
den buoyancy. Though I'd not gone
nearly so far or trekked for so long as
Strayed, something about her journey
went with me in my hike and became
part of my experience.

When we journey somewhere,
inspired by a book, we come closer to
becoming part of the story we admire.
Perhaps I was following Strayed’s story
along the PCT to stand near where she
finally reached her goal and celebrated
her newfound strength. Or maybe I've
come here so that her personal tale of a
transformative journey will guide me
toward my own. Ak

Kristianne Huntsberger is a Seattle author,
storyteller and teacher.
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ANTI-AGING MEDICINE &
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At Well Medical Arts we provide highly

individualized preventive medical care and cutting
edge esthetic treatments in a welcoming environment.
Our Anti-aging treatments are individually tailored to
provide patients the products they need to look

and feel their best. Our goal is for every patient

to leave more educated and empowered
to take better care of themselves.
Dominique Well, ARNP
Certified in Esthetic Medicine
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The latest technique in Cosmetic Dermatology is the “Liquid Facelift”. Instead of filling the wrinkles,
we are treating the cause of them. We use long-lasting collagen-stimulating fillers to replace lost
volume in the temples, tear troughs and cheeks, which gently lifts the lower face. By replacing only
what you have lost and stimulating your body to make its own collagen, we can achieve a very natural
look. Schedule an appointment to have your face mapped to determine where you have lost volume
and how much filler you need.
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WASHINGTON

THE WONDERS OF THE
EVERGREEN STATE

By Candace Dempsey

y husband and I decided to swap the East Coast for Seat-

tle more than three decades ago, after we visited the

Pacific Northwest and were enchanted by the view of

Mount Rainier rising to the southeast of the Emerald City, along

with the Olympic Mountains towering to the west and the Puget

Sound lapping at the shoreline. For me, it was a homecoming of

sorts. I grew up in the Eastern Washington city of Spokane, and my

time away helped me appreciate this unique state all the more.

Washington—celebrating 125 years of statehood in 2014—offers a

diverse landscape that includes rolling farmland, mountain peaks,

ocean beaches and majestic rivers just waiting to be explored.

SEATTLE

When visiting the Emerald City,
a good place to start is with the
iconic Space Needle, located at
Seattle Center, which has many
attractions, including the EMP
Museum and the Chihuly Gar-
den and Glass museum—a
showcase for many works and
installations created by the
famed glass artist Dale Chihuly.
From the Space Needle’s
observation deck 520 feet above
the ground, you get a wondrous
view of the Cascade Range, the
Olympic Mountains, the city of
Seattle and Puget Sound, a
1oo-mile-long inlet from the
Pacific Ocean that has helped
define the region’s character.
Other must-see locations in
Seattle include Pike Place Mar-
ket, known for its fresh seafood,
restaurants and local vendors
selling everything from flowers
to handmade jewelry; the Seattle

Art Museum, which has a col-
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lection of approximately 24,000
pieces of art, spanning a variety
of cultures and eras; and the
city’s waterfront.

A walk south along the
waterfront brings the delightful
scents of seawater and smoked

salmon as you pass various

restaurants and shops. The
renowned Seattle Aquarium is
located on Pier 59, and a little
farther south is one of the city's
newest attractions, the Seattle
Great Wheel, which stands 175

Artful Park

The g-acre Olympic Sculpture Park on
the north end of downtown Seattle’s
waterfront has developed into one of
the city’s great public places. First
opened in January of 2007, the park
offers lawns, wide paths and
breathtaking views of Puget Sound
and the Olympic Mountains. It also
has a variety of art installations that
are located throughout the park. The
works offer an eclectic mix of thought-

provoking art and include Alexander Calder’s 39-foot-tall Eagle,

a soaring sculpture that is made of steel and is painted bright
red; and Echo (at left) the latest addition to the park—a
46-foot-tall sculpture by Spanish artist Jaume Plensa.

ABOVE: Mount Rainier, which
stands 14,410 feet high, is
Washington’s tallest peak.
LEFT: Bellevue is known for
its many urban amenities,
including shopping, dining
and outdoor recreation.
OPPOSITE PAGE: The

Seattle Great Wheel is a

top waterfront attraction.

feet tall and offers another
amazing view of the city and
Puget Sound.

On the water itself you can
see everything from large yachts
and freighters to kayaks and
sailboats. You can ride a Wash-
ington State ferry, take the
Victoria Clipper to Canada, or
tour Elliott Bay with Argosy
Cruises. You may even spot orca
whales, which are sometimes

seen in the Sound.

BELLEVUE

For more urban fun, travel on
one of the floating bridges
across Lake Washington to
Bellevue, the state’s fifth-largest
city, where you can enjoy kayak-
ing, cycling and hiking.

As home to The Bellevue
Collection, the city is known as
a top shopping location. Includ-
ing Bellevue Square, Lincoln

Square and Bellevue Place right
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TIM THOMPSON

TOS ON THIS SPREAD

in the heart of the city, The
Bellevue Collection offers more
than 250 retail stores and bou-
tiques, entertainment, movie
theaters and more than 30 cafes
and restaurants. While in Belle-
vue, you may also enjoy visiting

ONLY IN WA

the Bellevue Arts Museum and
The Shops at the Bravern.

TACOMA

Located about 30 miles south of
Seattle, Tacoma is another port
city that is one of my favorite

# Cape Alava, Washington, is
the westernmost point in the
contiguous 48 states. Next
stop, Japan.

¥ Matt Parker and Joe Walker paddled the length of

sg-mile-long Lake Chelan earlier this year in 12 hours,
30 minutes while on stand-up paddleboards. In 20m,
Emily von Jentzen swam the length of Lake Chelan, one

of the nation’s deepest lakes, in 36 hours.
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places to explore. Located on

Commencement Bay, Tacoma is

close to such outdoor destina-
tions as Mount Rainier and the
Crystal Mountain Resort ski
area. You can hike the 765-acre
Point Defiance Park, scuba dive

¥ Spokane’s 12K Lilac Bloomsday Run
is one of the world’s most popular
road races, attracting more than
40,000 participants in May each year.
In 2014, Kenya's Allan Kiprono won
the race with a time of 34 minutes, 11
seconds.

# The Hanford Reach National Monument, created in
2000 by President Bill Clinton, is located about 50
miles northwest of the Tri-Cities and is the last
free-running stretch of the Columbia River in the U.S.

at Titlow Beach, and kayak in
the bay.

Tacoma's downtown offers a
bevy of popular attractions, such
as the Tacoma Art Museum; the
Museum of Glass, which show-
cases glass works by many
artists, including native son,
Dale Chihuly; and the LeMay—
America's Car Museum, which
displays a rotating selection
from the LeMay family’s collec-
tion of more than 3,500 vintage

vehicles.

OTHER PUGET SOUND
LOCATIONS

Across Puget Sound from Seat-
tle and Tacoma is the lush
Olympic Peninsula, where you
can explore rain forests and

historic lodges, and stroll the
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coastal beaches. A
great location for
winter-storm watch-
ing is from the diffs
near La Push on the
state’s north coast.
Another is on the
Long Beach Penin-
sula, near the Ore-
gon border.
Bellingham, located about
9o miles north of Seattle, is
another center for adventure.
The port city is home to West-
ern Washington University and
is known for its proximity to
both Puget Sound and the Cas-
cade Range. Bellingham Bay is
popular for sailing, kayaking,
scuba diving and just about any
other water sport. About 50
miles east of the city is Mount
Baker, a 10,781-foot peak where
you'll find Mount Baker Ski
Area, which averages more than

700 inches of snow each year.

EAST OF THE
MOUNTAINS

The Cascade Range, which runs
from British Columbia to
Northern California, divides
Washington into two distinct
regions: the rainy western side
of the state and the dry eastern
side of the state. In the Cas-
cades, you will find a variety of
ski resorts, including Stevens
Pass on U.S. Highway 2, and
The Summit at Snoqualmie,
located along Interstate 9o,
about 50 miles east of Seattle.
On a flight over the Cascades
to Eastern Washington, you will
notice how the craggy peaks and
the deep green of the mountain
forestlands begin to change to
grasslands, farmland and even
semiarid desert. This region is
also where the 1,243-mile-long

Columbia River first enters

ABOVE: LeMay—America's Car
Museum, in Tacoma, showcases a
rotating collection of rare vehicles.
RIGHT: The Mount Baker Ski Area, in
the North Cascades, averages more
than 700 inches of snow annually.
BELOW: Eastern Washington has
developed into one of the world’s
finest areas for growing wine grapes.

Washington from Canada and

flows through the state, carving
deep gorges and magnificent
basalt cliffs on its path to the

Pacific Ocean.

WINE COUNTRY

Eastern Washington’s agricul-
tural region has long been
dominated by apples, wheat and
potatoes. However, today it is
probably best known as one of
the nation’s leading wine pro-
ducers, and almost all of the
state’s wine grapes are grown in
Eastern Washington.

From Lake Chelan to

Wenatchee and Yakima, Central
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Where the
Wild Things Are

The following are ways you can
view some of Washington's
magnificent wildlife.

Whale-watching:
~ Tours to see the
= large mammals
are popular
throughout the

region, with trips leaving from
various ports, including the San
Juan Islands, Anacortes and
Bellingham.

TA DELIMONT

OAN

Washington offers more than

e Migrating
100 eries. To the east, th

o« winerie 0. eicaas Cac birds: Raft the
cities of Kennewick, Pasco and 4 I Skagit River

Richland, better known as the from November to Februaryl when
hundreds of migrating bald eagles
perch in the trees in a 2,450-acre
protected area. Trumpeter swans

also gather in the area.

Tri-Cities, boast more than 200
wineries within a 50-mile
radius. And the southeastern
Washington town of Walla

Walla has become famous for Elk herds: Large herds of elk can

be seen daily in the winter during
the afternoon feeding time at the
Oak Creek Wildlife Area, located
about 15 miles northwest of

the more than 120 wineries that
can be found around the city.
The region is also popular

for its many outdoor attractions, Yakima.

including fishing, skiing and (For more infor-

whitewater kayaking. In the ntion, wislk
wdfwwa.gov.)

summer, backpackers, hikers
and rock climbers enjoy the

Yakima River Canyon, Gifford
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Discoveries Great and Small

2015 PHOTO CONTEST

SHARE A PHOTO of something,
big or small, that you discovered
while exploring an Alaska Airlines
destination. Whether you are

an amateur or professional
photographer, you may submit up
to three images to Alaska Airlines
Magazine and Horizon Edition
Magazine for our 2015 Photo
Contest. Entries may include natural
scenics, urban landscapes, wildlife
shots or human-interest photos.

In addition to awarding prizes for
the top three photographs, the
magazines will publish the top 10
photos in our May 2015 issues.
Entries must be postmarked by
February 15, 2015.

FIRST PLACE

Two first-class tickets valid to any
destination served by Alaska
Airlines, including Alaska, the
Lower 48, Canada, Mexico and

Hawai'i. Hawai‘i.

Apha Ty 7 rizon

M A & A I I N E u A & A 1 N
RULES: Submissions—limited to three images—should be printed on paper media no larger
than 8.5 x 11 inches - Digital manipulation that ch the or ing of a photo-

graph is not allowed - Minor adjustments to brightness and color are acceptable - ENTRIES
WILL NOT BE RETURMNED - Photos must have been shot within, or near, the cities and regions
served by Alaska Airlines - Photos that have been previ I blished pted for publi

tion, or are under ion by other ions are not eligible - Photos must have
been taken on or after January 1, 2014 - Print the photographer's name, address, phone
number, and location of the photo on the back of each print or slide mount - Finalists may be
asked to submit original materials for publication; these originals will be returned -
Photographers retain all rights to their photographs - Alaska Airlines/Horizon Edition maga-
zines reserve one-time rights to publication of winning photos, as well as rights to reprint
and use photos in the magazines and on the websites of Paradigm Communications Group
and/or Alaska Air Group for editorial and promotional purposes - Entrants agree that

SECOND PLACE

Two coach-class tickets valid to
any destination served by Alaska
Airlines, including Alaska, the
Lower 48, Canada, Mexico and

e

2014 FIRST-PLACE WINNER «- JAMES PARSONS

THIRD PLACE

Two coach-class tickets valid to
any destination served by Alaska
Airlines in the continental United
States or Canada.

2015 PHOTO CONTEST ENTRY FORM

Name

Address

City State Zip Phone

E-mail

Subject, location, date:

1)

2)

Paradigm Communications Group has the right to publish photo entries with

tion - All prize-award travel must be booked and completed within one year of award notifi-
cation. Restrictions and blackout dates do apply to prize-award travel. Winner(s) will be
responsible for submitting an Affidavit of Eligibility and will be subject to all applicable
federal, state and local income taxes resulting from the acceptance of the prize - Employees
of Paradigm Communications Group, Alaska Air Group and their agencies or immediate
families are not eligible to participate.

3)

Signature

By signing this entry | agree to the rules of the contest.

SEND TO: Photo Contest, Paradigm Communications Group, 2701 First Ave., Suite 250, Seattle, WA 98121

www.alaskaairlinesmagazine.com .

Entries must be postmarked by February 15, 2015
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Spacious. Tech ready. Plenty of leg room.

We are proud to announce our $2.6 million makeover is now complete. Our living
room unveils a fresh new look, marrying technology with comfort. Enjoy two state-of-
the art custom built 55" touchscreen tables loaded with applications and a personal
d to meet your needs. We offer 732 beautifully appointed and
an ideal location within The Bellevue Coll on, and plenty of
right outside our doors, including Snowflake Lane.

Call us at 425-462-1234 to find out more about our current SHOP & STAY HOLIDAY *
package, The perfect weekend begins around the fireplace.

Hyatt. You're More Than Welcome.

HYATT REGENCY BELLEVUE
ON SEATTLE’'S EASTSIDE
900 Bellevue Way NE

H YATT Bellevue, Washington, USA
REGENCY"

Meticulous Care
Memorable People
Majestic Location

ot HOSPITAL

Elevate Your Health

Family Dental - Family Medicine @ Dermatology
General Surgery * Orthopedics * Pediatrics
Physical Therapy - Urology - Women's Health

@ 24-Hour Emergency Services

We're social. Come visit. [0/

760.934.3311 | www.mammothhospital.com

NWI0 GREAT NORTHWEST

BY THE NUMBERS

Washington is the nation’s second-largest
premium wine producer, with more than 50,000
acres of wine grapes. In 1981,
there were only 19 wineries in
Washington. As of 2013,
there were more than 800
wineries located through-
out the state. A fast-grow-

ing wine-tourism industry

also has developed, which

generates more than $1 billion
in annual sales. According to the

Washington Wine Commission, the wine
industry's total economic impact on the state was

estimated at $8.6 billion in 2012.

Pinchot National Forest and the Mount
Adams Wilderness.

THE INLAND NORTHWEST

As someone who grew up in Spokane, the
state’s second-largest city, I've never lost my
fondness for the region.

Located about 20 miles west of the bor-
der with Idaho, Spokane is the economic
center of the region and the area’s recre-
ation destination. In winter, you can swoosh
down the slopes at Mount Spokane Ski &
Snowboard Park, 30 miles northeast of
downtown. In the spring and summer, you
can visit the 18 lakes near Spokane and tee
it up at nearly 20 public golf courses within
a short drive of the city. Rock climbing is
popular at Minnehaha Rocks, and cyclists
enjoy the region’s many bike trails.

Pullman, the home of Washington State
University, is located about 70 miles south
of Spokane, in the heart of the hilly Palouse,
which contains some of the world’s most
fertile wheat land. Such natural beauty is
what brought me back to Washington and
why I always find something new to appre-

ciate in the Evergreen State. GNw
Candace Dempsey is a writer based in Seattle.

GETTING THERE: Alaska Airlines
(800-ALASKAAIR, alaskaair.com) offers
frequent service to communities throughout

Washington. For more information, visit

alaskaair.com and experiencewa.com.
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OREGON

EPICUREAN
ADVENTURES By Tina Lassen

elsey Schopp weaves her way through the Portland Farmers

Market, deftly parting the crowds for her seven Forktown

Food Tours guests trailing behind. Schopp offers an insider’s
look at Portland’s renowned culinary scene, leading the way to high-
quality bistros, sidewalk produce stands and parking-lot food carts
downtown. Along the way, the tour illustrates the astounding depth

and breadth of Oregon’s food.
The market is a high point. you nosh your way through a
Wander among the stalls here, Forktown Food Tour. Addy’s
and you begin to see Oregon as Sandwich Bar elevates the sim-
one big buffet table. Vendors

offer heirloom tree fruit (Bosc

ple lunch staple to homemade

pears, for instance), free-range
meats, freshly milled grains, emerges from modest food
cranberries, oysters, baby arti- trucks, such as the black-bean
chokes, fresh steelhead, culinary  tortilla panuchos from El Taco

herbs, Willamette Valley hazel-

Yucateco, and eggplant and

nuts, a fantastic assortment
of exotic mushrooms and,
well, practically any other
fresh foodstuff you could
think to eat, almost all from
the Beaver State.

“Except for tropical fruit
and citrus, we can grow or
raise pretty much everything
in Oregon—including beer
hops and wine grapes,”
Schopp notes, as the group
nibbles on fresh beet salad

PORTLAND FARMERS MARKET

with housemade ricotta and
roasted hazelnuts at Nel
Centro. It's all thanks to the
state’s temperate climate, abun-

Portland Farmers
Market Established in 1992,
this is one of the oldest such
markets in the United States. It's
also one of the biggest, with as

dant fresh water and rich allu-
vial soils. Inspired chefs make
the most of the local bounty,
fueling a food appreciation that, many as 200 vendors offering
in turn, raises the culinary and produce and prepared foods
agricultural bar even higher. during the summer.

The results are apparent as
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duck confit with cranberry relish
on a chewy baguette. Magic even

walnut paste badrijani from

Kargi Gogo. Yes, Oregon black
beans, eggplant and walnuts.

Expansive as the food tour is,
there is one way to get closer to
great food in Oregon: Grow,
raise, hunt, fish, forage or craft it
yourself. The adventures below
are exemplary, and fun.

HUNTING FOR TRUFFLES
Goose leaps from the bed of
Kelly Babbitt’s pickup and roars
in big gleeful circles through a
dim understory of Douglas fir.
Right now, he's being a typical
exuberant black Labrador
retriever, enjoying a late autumn
day in the foothills of the Coast
Range west of McMinnville.

But with one verbal com-
mand, his demeanor clicks into
a more serious gear. “Go to

work,” says Babbitt. Goose drops

ABOVE: Seeking truffles is
no trifling matter in Oregon’s
Willamette Valley, where
experts such as Kelly Babbitt
rely on specially trained dogs.

RIGHT: Clammers celebrate
success in Seaside.

his glossy black muzzle to the
pine duff and begins weaving
among ferns and fallen leaves.

He's sniffing for truffles, the
elusive fruiting body of a fungus
that’s prized by foodies from
Paris to Portland.

Many types of truffles grow
under our feet, like small lumpy
potatoes. Only a few varieties,
however, are coveted for their
uniquely delicate, earthy flavor

that can range from garlicky to
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fruity. Three varieties—a black,
a white and less commonly, a
brown—thrive in Oregon.

“The Willamette Valley is
the epicenter for these wild
truffles,” explains Kris Jacobson,
owner of Umami Truffle Dogs.
“We have gentle rolling hills and
the right amount of moisture,
and former pasture land with
soil that’s ideal.” Oregon truffles
grow in a symbiotic relationship
with Douglas-fir trees, Jacobson
explains, and just like wine
grapes, they have their own
terroir. It makes sense that the
famous European epicurean
delights thrive in a region where
famous European wine grape
varieties also prosper.

ONLY IN OREGON

» Oregon produces
99 percent of the
U.S. hazelnut crop.

» Oregon also leads

the nation in production
~~  of blackberries
and Christmas trees.

The keen nose of a dog can
detect a ripe truffle under-
ground. (So can pigs, which
were traditionally used in
Europe. But, as the joke goes,
dogs are much easier to get in
the backseat of a car.) Umami's
Jacobson trains dogs to find wild
truffles, which she sells to res-
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@ Oregon has many “champion”
biggest trees—including a black
cottonwood near Salem; a bigleaf
maple in Lane County; and a Western
juniper near Lakeview:

taurants and specialty markets.
With ripe truffles commanding
about $400 per pound, it’s not a
bad day’s work. Umami also
offers “guided truffle forays,”
where you can tag along for a
hunt with one of Jacobson's
trained handler/dog teams.
That's where Babbitt and

7

o The state flower is Oregon grape
(mahania). Though not a true grape,
the shrub’s berry is edible.

For more information visit traveloregon .com.

Goose come in. With the
4-year-old Lab focused on the
job at hand, Babbitt leads the
way, crunching through the
woods of her favorite 10-acre
truffle patch. She keeps a sharp
eye on Goose, able to distin-
guish when he’s simply sniffing
an animal trail and when he's
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The Willamette Valley's
vineyards, growing at the
same latitude as many of
the finest in Europe, have
become famous for their
Pinot Noir and Merlot

grapes, among others.

OREGON SHELLFISH

Razor Clams Seafood connoisseurs consider these slender bivalves,

found on the broad beaches of the outer Pacific Coast, to be the
best-tasting of all native clams. Chefs usually sauté them

gently in butter or wine—they are not usually used for

chowder, as their delicate flavor is best enjoyed with simple
preparations. Large specimens can exceed 6 inches.

Oysters Most of the oysters found in seafood stores and on
restaurant menus are non-native species brought to Pacific shores
from Europe and Asia, chiefly Japanese and Belgian types. The
only native oyster, the Olympia (pictured) was originally
found from Southeast Alaska to Baja, and is the subject of
extensive restoration programs in Washington, Oregon and
California. Recreational harvest in Oregon is prohibited, but
some commercial growers raise them.

Spot Prawns Of the various species of shrimp found in the
North Pacific, the most numerous is the spot prawn, which is
found from the Gulf of Alaska to Southern California. Chefs
take great care cooking these delicate shrimp—even a
half-minute too much can result in overdone prawns. Other
North Pacific shrimp include coonstripe and sidestripe. There
is, technically, no difference between “shrimp” and “prawns,”
though the latter term is often applied to larger specimens.

Dungeness Crab It's easy to trigger a debate among
West Coast residents by asking whether Dungeness or king

crab is better—zealous advocates are found in both camps.

The Dungeness is the centerpiece of the crab industry from
Juneau to San Diego, with large numbers harvested by both
commercial and recreational fishers. It's named after Dungeness
Spit, on the Olympic Peninsula—which was named in 1792 by George
Vancouver, after a similar promontory in Great Britain.
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scented a ripe truffle. “If it were

a truffle, he'd look at me and

start pawing the ground,” she
explains, “or he'd come get
me and lead me back to the
spot.” Together they'd work
to unearth the truffle, usually
a few inches to maybe a foot
underground.
Both Babbitt and Jacobson
abhor the use of rakes, an
alternate harvesting method
they consider unsustainable,
disrupting the soil and dig-
ging up less-than-ripe truffles.
“Dogs only dig when a truffle

it doesn’t smell, it doesn’t
taste. And then it's no good.”
Babbitt returns her gaze
to Goose. “It's addicting,”
Babbitt says of truffle hunting.
“You find one, and then you just
want to find the next one.”
Customers get to keep the
truffles Goose unearths on
the guided foray.

CLAMMING ON
THE COAST
Ask native Oregonians for tips
about clamming, and most will

just shrug their shoulders—and

smells,” Babbitt explains. “And if

launch into dreamy retrospec-
tives of childhood vacations at
the Oregon Coast. There are
certain things one does at the
ocean’s edge in Oregon: You fly
a kite, you peer into tide pools.
You throw a soggy tennis ball for
the family pooch, you build a
bonfire. And you get up early
and dig for razor clams.

The sport is decidedly—
delightfully—low-tech. Pull on a
pair of rubber boots, or at least
old tennis shoes. Arm yourself
with a shellfish license, a shovel
and maybe a pair of gloves. If
you want to get fancy, invest in a
clam gun—essentially a pipe
with a handle that excavates a
column of sand like a post-hole
digger. As the surf recedes,
watch for a clam “show”: either
a small hole about the circum-
ference of a Sharpie marker or,
if you're lucky, the fleshy tip of a
clam neck sticking out of the
sand. Time to dig!

There’s more sport to it than
you'd think. Clams can burrow
down quickly, so you need to be
efficient with your technique, yet
careful not to crush the clam

shell. You don't really dig with
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the shovel so much as dislodge the sand so
you can slip your hand in and feel around
for the shell. Local knowledge suggests

you'll do best if you position your clam

THE @D HEATHMAN HO

PORTLAND OREGON gun or shovel slightly to the ocean side of

the show.

Aim for two hours before peak low tide;
choose a calm day, when the critters tend to
be closer to the surface. While you can find
razor clams along the entire length of Ore-
gon, they really thrive along the north coast
in Clatsop County, where an 18-mile stretch
of beach accounts for more than go percent
of the state’s razor clam harvest.

An Icon of Portland, the Tea Court - - Choose your battle carefully, because

has been restored to its original e regulations limit you to your first 15 clams—
splendor. Sip tea by the marble
fireplace, surrounded by artwork
from the Vanderbilt Estate.

no throwbacks. There are other rules and
seasonal closures, too, so check with the
Oregon Department of Fish and Wildlife.

Maybe it’s not a fair fight. But there’s a swell

800.551.0011 -

of pride and achievement that comes when
Portland. OR 973 you pull that first subtly striped copper shell
s from the porridge of wet sand. Like spotting
TWILEAGE PLAN- your first Easter egg or chanterelle mush-
room, now you're primed for the hunt. So
roll up your sleeves and your sandy pant

legs, and get busy digging.

MAKING YOUR OWN PINOT NOIR
It’s harvest time in Dundee, Oregon, and the
pungent smell of promise wafts through the
air. Actually, it's the aroma of Pinot Noir
grapes, just snipped from the vines striping
the hills of the Willamette Valley. Forklifts
move bins of grapes from vineyard into
winery, where workers gently guide them
through sorting, de-stemming, crushing,
and eventually into fermentation tanks and
barrels. It’s a delicate and precise production
conducted under the watchful eye of Laurent

s - = 3 B | Montalieu, a Bordeaux-bred winemaker who
= S ¢ owns several wine ventures—including
L} .
we re Surrounded by breweries!
Bridgeport Brewery « Deschutes Brewery « Lucky Labrador Brewing Company and the Domaine Danielle Laurent vine-
McMenamins Blue Moon Tavern and Grill yard—in the Willamette Valley.

Soléna Cellars, Northwest Wine Company,

On this day, Christopher Hermann
watches it all intently, too. An attorney with

(}_3 porthru p northrupstation-com N Stoel Rives LLP in Portland who specializes

503-224-0543 800-224-1180 2025 nw northrup  portand oregon in wine industry law, Hermann and his firm
Ranked one of Portland's top hotels by lers . Tax-free shopping and dining are members of Montalieu's Grand Cru
Streetcar passes . Hi-speed wireless . On-site parking . Continental breakfast Estates wine club. Members buy in for as

little as a quarter barrel, which currently
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runs $5,000 annually, along vineyards' grapes they want,

with a one-time $5,000 joining even craft their own signature
fee. Then they participate in the  blend. “It's as experiential as you
winemaking process with Mont-  want it to be,” says Montalieu.
alieu, yielding their personal Montalieu began the club in
barrel of wine, which will be

bottled and labeled just for

2009, inspired by a similar
program in Napa Valley.
them. Members can join in the Hermann joined that first

harvest, help sort the fruit, be year. “You get

Al
-3

GRAND CRU ESTATES ~

“Grand Cru,” Laurent Montalieu explains,

there for the crush, taste tobea

through and choose which of 1o par-

is a French designation given to a region’s

very finest vineyards. “We give our members
access to the best of the best wine grapes in
Oregon,” Montalieu notes. “At the same time, we
want to demystify wine and make it approachable.

Winemaker
Laurent Montalieu
delights in helping
customers make
their own wines.

We encourage our members to trust their palate,

to exercise the freedom to say ‘I know what | like.
Thus members craft their own, personal vintages.

ticipant in the Oregon tures in Oregon, starting from

wine industry,” he says the ground up. cnw
cagerly. “This club allows Tina Lassen lives in Hood River.
you to be a part of their eco-

GETTING THERE: Alaska
Airlines (800-ALASKAAIR,

alaskaair.com) offers frequent

system in a way you can't do
anywhere else. And it’s really
wide open—you can do as much
or as little as you'd like.” service to communities throughout
And the same is true for the Oregon. Visit alaskaair.com and

broad menu of culinary adven- traveloregon.com.

( THE GOVERNOR
A COAST TEL" @

Coast International Inn
The Roosevelt
Coast Gateway

The Governor, a Coast Hotel f’

Anchorage
Seattle

Olympia
Bellevue
Wenatchee
Portland
Santa Barbara
Burbank

Coast Bellevue

Coast Wenatchee Center
The Benson*

West Beach Inn

The Safari Inn

Coast Anabelle

COAST

hotels"

We are also proud to offer 34 distinct
properties in Western Canada and the U.S,
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THE GEM STATE’S GREAT
OUTDOORS By Greg Hahn

or those who enjoy the outdoors, there are few places in Idaho

more exciting than the Frank Church-River of No Return

Wilderness Area. Covering more than 2.3 million acres of

craggy peaks, world-renowned whitewater rivers and dense forest,

the wilderness area in north-central Idaho is the second-largest

protected wilderness area in the contiguous United States, after

California’s Death Valley.

With more than 2,600 miles
of hiking and horseback riding
trails, a few backcountry air-
strips and a series of historic
lodges along the Salmon River,
the Frank Church offers the
chance to get away and recon-
nect with nature.

However, in Idaho you don't
have to hike deep into the back-
country to be awed by the gran-
deur of the state. No matter
where you go, there are plenty
of opportunities to get outside
and enjoy this region’s natural
beauty.

BOISE: A CAPITAL CITY
WITH A BIG BACKYARD

I was reminded just how much
Boise residents and visitors
enjoy the outdoors when 1
recently cataloged the various
activities I see on my regular
bike ride through the city’s
popular greenbelt that runs
along the sides of the Boise
River.

Here, in the heart of the
state's largest city, I've watched
people canoeing, fly-fishing for
trout, hiking, jogging, kayaking,

mountain and road biking, river

NWI18 GREAT NORTHWEST

tubing, rock climbing, spin
casting for steelhead, stand-up
paddleboarding, swimming and
wild-berry gathering.

The Boise River, which curls
through the city, is the center of
local outdoor activities. The
main park along the river is
Julia Davis Park, which is home
to attractions such as the Boise
Art Museum, the Idaho State
Historical Museum, a rose
garden and Zoo Boise.

The City of Trees, with a
population of 214,000, is the
state’s center of commerce and
industry, and home to Boise
State University and the Idaho
State Capitol. It is also near

numerous mountains and
hiking trails.

The foothills to the north of
Boise can be explored via more
than 130 miles of hiking and
biking trails. And Bogus Basin
Mountain Recreation Area,
located about 20 miles to the
northeast of Boise, offers 2,600

skiable acres and some 35 kilo-
meters of groomed Nordic
trails.

SUN VALLEY: CENTRAL
IDAHO'S SUNNY SLOPES
The first destination winter
resort in North America, Sun
Valley has played host to the
notable and famous almost
from the day W. Averell Harri-
man built the central Idaho
getaway in the 1930s.

The area’s outdoor activities

attracted the author Ernest

2 Hemingway—who was one of

= Ketchum, Idaho’s most famous

© residents for many years, enjoy-
o ing the local fishing, hunting

~ and skiing. Trout fishing is still

' popular throughout the year, at

- Big Wood River and at the Silver

Creek, one of Hemingway's
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favorite fishing holes.
Hollywood celebrities con-
tinue to be attracted to the
resort, drawn by its winter
activities and amenities, The
resort and its promise of deep,
light powder lure winter adven-

turers from near and far. The

ONLY IN IDAHO

P Idaho is the nation’s top
potato-growing state,
producing nearly 12
billion pounds of

the staple food

each year. To learn
more about the
history of the potato,
visit the Idaho Potato

Museum in the town of Blackfoot, located
about 30 miles southwest of Idaho Falls.

ALASKA AIRLINES & HORIZON EDITION MAGAZINES

resort boasts nearly 8o runs
located on Bald and Dollar

mountains and a vertical drop
of about 3,400 feet. There are
about 25 miles of cross-country
ski trails at the resort and more
than 70 miles of trails in the

surrounding area.

FROM LOWER LEFTTO

RIGHT: A mountain biker

2 rides through the foothills

= north of Boise. Rafters float
': down the Salmon River in
the Frank Church—River of
No Return Wilderness Area.
- Askier savors the slopes at

Sun Valley Resort.

One of the resort’s latest
additions is the Sun Valley

terrain park at Dollar Mountain,

which includes various jumps,
obstacles and quarter-pipe
features. In 2013, the park
added a super pipe run with
22-foot-high walls.

P Idaho is known as the Gem State because of the many

known for star garnets, which

and India.

DECEMBER 2014

amounts of quartz
crystal found on the
mountain. The state is best

are found only in Idaho

types of colorful gemstones that are found there. In
fact, the summit of Crystal Mountain, which is
a 6,929-foot peak located about 30 miles

northeast of McCall, is known for the large

EASTERN IDAHO: GATE-
WAY TO GREAT FISHING
This area, near the border of
Montana and Wyoming, is
known throughout the year for
its exceptional fishing.

The Henry's Fork of the
Snake River, about 80 miles
north of Idaho Falls, is one of
Idaho’s most storied trout fish-
eries—and home of some of the
state’s finest lodges, including
the award-winning Henry's
Fork Lodge. In addition, this
area provides a route to nearby
Yellowstone National Park and
in the winter it offers downbhill
and Nordic skiing, snowmobil-
ing and snowshoeing.

Another attraction is the
29-mile Mesa Falls Scenic
Byway, a stretch of road that is
used as a snowmobile path in
the winter, but is open to cars
the rest of the year.

The byway begins outside
the town of Ashton and travels
north through the pristine
Targhee National Forest. Some
Idahoans are working to make
the byway Idaho’s next protected

national monument.
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SEEK 4 .

The clarity of knowing this is all there ever needed to be. Return to simplicity.
Embrace the moment because it is as it always has been.

NON-STOP FLIGHTS FROM LAX AND SEA G
ON ALASKA AIRLINES STARTING IN DECEMBER 51]]‘[ aucg

sunvalley.com




IDAHO'S PANHANDLE:
LUSH FORESTS, BIG LAKES
The Idaho Panhandle is perhaps
most famous for its stunning
lakes. A series of three freshwa-
ter beauties highlight this
stretch of land, which runs from
about the Nez Perce National
Forest in the south to the Cana-
dian border in the north.

The largest of the three
bodies of water is Lake Pend
Oreille, located about 50 miles
northeast of Spokane, Washing-
ton. The lake, which reaches
depths of 1,150 feet, is so deep
it is still used to test large-scale
navy submarine prototypes.
Visitors often stay in the resort
town of Sandpoint, where they
can enjoy water sports in the
summer and snow sports in
winter, including skiing at the
Schweitzer Mountain Resort,
which is located about 15 miles

northwest of the town.

ABOVE: Hikers enjoy the view
of Lake Pend Oreille, the
largest of the Panhandle’s
three main bodies of water.

BELOW: Cyclists ride across
one of the former train trestles
that are part of the Hiawatha
Bike Trail in northern Idaho.

Perhaps the most popular of
the three lakes is Lake Coeur
d'Alene. Located about 30 miles
east of Spokane, the lake offers
a mix of amenities, including
The Coeur d'Alene Resort and
its golf course, with the famous
Hoating green on the 14th hole.
The resort is also known for its
various lake cruises, which
include the popular Journey to
the North Pole Cruise. Nightly,
through January 4, passengers
can take a cruise past displays
with 1.5 million lights, includ-
ing a trip to the North Pole to
see Santa and his elves.

The most northern of the
three lakes is 1g-mile-long
Priest Lake, located northwest
of Lake Pend Oreille. It is
known for its crystal-clear water
and as a popular area for sports,
such as snowshoeing and cross-
country skiing—not to mention
the hundreds of miles of
groomed snowmobile trails that
can be found in this area of the
Idaho Panhandle.

One of my favorite Panhan-
dle getaways in the late spring
and summer is along the St. Joe
River Scenic Byway. The St. Joe
River begins as a shallow
mountain stream full of cut-

throat trout in the Bitterroot
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IDAHO STATE EVENTS

The McCall Winter Carnival (January 30-Feb-

ruary 8, 2015) will celebrate its soth

anniversary in 2015 with 10 days of activities,

including such events as the Idaho State

Snow Sculpting Championships, snow bike

races, parades and fireworks displays (mccallchamber.org).

Boise’s Treefort Music Fest (March 25-29, 2015) has
become a major event in the City of Trees. Hundreds
of bands, from local upstarts to national headliners,
pack venues across downtown, and a growing slate of

side “forts” celebrate technology, local beer, film,

storytelling, yoga and more (treefortmusicfest.com).

One of the largest Basque events in the world, Jaialdi ( July 28-August

2, 2015) takes place once every five years in Boise, which is home to a

thriving Basque population. The festival attracts visitors from many

countries and
showcases Basque
music, dances,
food, international
performances,
sporting events
and many contests
of strength

(jaialdi.com).

IDAHO STOCK |MACES
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Beneath Seattle’s
Sidewalks
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The City's Birthplace
- Tickets Online:
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[73-Bellingham

WHATCOM COUNTY

one destination, many adventures
800.487.2032 | bellingham.org

Mountain Range of western Montana and
runs mainly west to Lake Coeur d'Alene,
near the town of St. Maries. Along this
journey, St. Joe quickly grows to a whitewa-
ter wonderland with class 3 rapids. A popu-
lar bike route near the St. Joe River is the
Hiawatha Bike Trail, which offers a breath-
taking backcountry experience of riding
along a 15-mile stretch of a former Milwau-

kee Railroad route that runs through 10 tun-

Biking through Boise
and the state’s back-
country, driving the
Mesa Falls Scenic
Byway and skiing Sun
Valley are just a few of
the many treasures to
be discovered when

cxploring Idaho.

nels and over many high trestles. Visitors
can pay the fee for using the trail; rent
bicycles, headlamps and other equipment;
and buy food at Lookout Pass Ski Area, near
the Idaho-Montana border. The trail ride
begins 7 miles from the ski area at the East
Portal trailhead.

The ride isn't taxing, having only a gen-
tle downward slope to the Pearson trailhead,
where buses shuttle riders back up to near
East Portal. Various area outfitters, includ-
ing Row Adventures, offer Hiawatha Trail
tours, as well as whitewater rafting and
fishing trips along the St. Joe. After the bike
ride, I follow the St. Joe Byway as it heads
west, past rapids and great fishing spots,
before reaching Lake Coeur d'Alene.

Cycling through Boise and the state’s
backcountry, driving the Mesa Falls Scenic
Byway and skiing Sun Valley are just a few
of the many treasures to be discovered here,

in Idaho, the nation’s Gem State, GNW

Greg Hahn is a Boise-based writer.

GETTING THERE: Alaska Airlines
(800-ALASKAAIR, alaskaair.com) offers
frequent service to communities throughout
Idaho. For information, visit alaskaair.com

and visitidaho.org.
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Every winter, millions
of people suffer from
Wintercrabbypantsitis,
Grepskymourning,

and Lackofsnowosis.

*

IDAHO

ADVENTURES
MLIVING

The cure for the common winter:

Vitamin ID eliminates
the symptoms of these
dr.vmtating ailments.
Symptoms have been
attributed to a lack of
exposure to the sun's
rays and a depletion

of winter fun.

Vitamin ID.
Get the blahs out.

Sunshine. Powder. Blue skies.

L ] l
L
Our main in gredie nt, locally grown sunshine, is
combined with blue skies and Powdcr to make
Vitamin 1D, a potent re‘med)r that can dﬂmatically

transform a patient’s disposition leaving users

feel refreshed, relaxed, and positively beaming

(like the sun). Enter to win your r\e‘medy at

IDAHOWINTER.ORG.
{510 SKIIDAHO.US For ski and powder info.
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MONTANA

EDIBLE DISCOVERIES IN
BIG SKY COUNTRY By Jean Arthur

ontana’s nickname, Big Sky Country, is especially perti-

nent when viewed from on high, such as the vantage my

husband, Lynn, and I are experiencing at 11,166 feet atop

Lone Peak. Looking 100 miles in any direction reveals a dimpled

landscape in which Montana's mountain peaks look like bric-a-brac

on velvet. Exquisite scenes lie in every direction: northward, the

259,000-acre Lee Metcalf Wilderness; eastward, 2.2-million-acre

Yellowstone National Park; southward, the Grand Teton country.

But enjoyable as all that is,
we're here to focus on some-
thing much closer to hand,
Montana’s culinary bounty, in a
special summertime tasting
event at Big Sky Resort. We
savor surprisingly delicious and
interesting local fare; and are
equally gratified to sip hearty
regional wine vintages that
stand up to the robust foods
they accompany.

Vine & Dine is the name for
Big Sky’s four-day event, which

begins with a memorable jour-

NW24 GREAT NORTHWEST

ney to the mountaintop. From
the vantage of the Swift Current
chairlift, we see hikers among
crimson Indian paintbrush and
blue harebell and lupine. We
hear gleeful cries from couples
on the Adventure Zipline. We
welcome a snow-brushed breeze
on this 8o-degree day, when a
mountain zephyr kisses a high
alpine snowfield.

Riding a safari vehicle from
the top of the chairlift to the
base of the Lone Peak Tram, we

pass handsome 300-year-old
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whitebark pine trees. Our driver
tells us that pine squirrels and
Clark’s nutcrackers stash the
high-fat-content seeds each
summer, and bears are known
to raid the nut caches in the fall.
The bruins also venture above
timberline for moths, some-
times devouring as many as
40,000 a day.

We're here for more sophisti-
cated fare. Throughout Vine &
Dine, we enjoy meals from Big
Sky’s kitchens, tutorials with
experts such as Google Global
Food Program Chef Scott Giam-
bastiani, and sommelier-led
pairing tutorials such as
“Cheese and Wine: One Stinky
Good Time." Most events show-
case Montana’s organic culinary
ingredients—wild, herbed,
grained, stuffed, sweetened
or fermented.

For example, we sample

FAR LEFT: Chops and steaks
grilled on-site are part of
Big Sky's Vine & Dine.

LEFT: Ranch at Rock Creek’s
Josh Drage incorporates
local foods in his cuisine.
BELOW: Gallatin Valley
Botanical owners Matt and
Jacy Rothschiller provide
vegetables and herbs to
Bozeman-area chefs.

herbed greens with mache from
Bozeman's Gallatin Valley
Botanical; a Flathead Valley
cherry gastrique over grass-fed
lamb; and Amaltheia Organic
Dairy goat ricotta cheesecake

% topped with tangy Montana
= huckleberries.

Amaltheia cheese is a Mon-

: tana treasure, one that's often

ONLY IN MONTANA

: The Treasure State's 15
winter resorts include Big
Sky Resort, the country’s
largest ski area with 5,800
acres, 300 runs and 4,350
vertical feet on three peaks;
wintermt.com.

*> Montana's 75 rodeos
include the Miles City
Bucking Horse Sale each
May, where cowboys
challenge rodeo rough
stock such as Rascal and
Wreck-O-Shay, while

ALASKA AIRLINES & HORIZON EDITION MAGAZINES DECEMBER 2014

on my refrigerator shelf. It’s
very popular with discriminat-
ing chefs such as Ranch at Rock
Creek’s Josh Drage, whose
unique approach to food dates
back to his wild-country roots as
an Alaska native, Montana
transplant and backcountry-to-
front-country food expert. The
Ranch at Rock Creek is 10
mountain ranges and one Con-
tinental Divide northwest of Big
Sky, southeast of Missoula along
4 miles of its eponymous blue
ribbon trout stream.

Drage’s Montana-centric
menu features delights such as
elk puttanesca, which celebrates
the sweet, tender meat from
Belt, Montana, near Great Falls.

“Twenty years ago as a stu-
dent at the University of Mon-
tana reading famous Western
authors Doug Peacock, Jamie
Harrison, and Rick Bass, put-
tanesca sauce was a common
thread of cooking in the back-
country,” Drage explains. “You
can trace puttanesca back to
ancient Rome—its rich, bold
flavor appealed to the men.
Because Peacock, Harrison, and
Bass wrote about it, I decided to
cook it in the backcountry. At
first, mine was pretty rustic,
made riverside on canoe trips.
Now, at Rock Creek, I use
braised elk chuck steak with
local roasted organic tomatoes,

onions, garlic, leeks, marjoram

young'uns try Mutton Bustin'—clinging to a sheep for

LONNIE BALL

BOB CORONATO

the requisite 8-second ride; buckinghorsesale.com.

# Montana rivers include the world’s shortest, the
200-foot-long Roe River in Great Falls; and the
longest undammed river in the Lower 48 states,
the 670-mile Yellowstone.

cOM

TERSTOCK

SHUT

: Triple Divide Peak, in Glacier National Park, is the
only place in the United States where water drains to
three ocean watersheds—the Atlantic, Pacific and Arctic.

# At more than 1 million acres, the Bob Marshall
Wilderness is the fifth-largest in the Lower 48 states.
¥ 2014 is the 125th anniversary of Montana statehood.
# For more information please go to visitmt.com,
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¥ Montana’s two national parks,
Glacier and Yellowstone, hold 70 and chiles to make the sauce.
native mammal species such as

bison and mountain goats, and

It’s always delicious.”
Montana wild foods have

millions of acres of wilderness. been central to life here for

Each park offers unparalleled millennia, of course. Elk,

hiking, canoeing and venison or bison was

wildlife watching; commonly combined

nps.gov. with wild berries to
make pemmican, and
B The Great Divide the berries often were

Mountain Bike Route
crisscrosses the

the famously tart choke-
cherries that grow on

Continental Divide on 2,765 miles thickets of bushes along river
of dirt roads and bottoms. It’s in one of those
mountain trails from vast mountain valleys
Canada to Mexico; that my daughter,
roughly 700 miles Gretchen, and I are
wind through

Montana moun-

picking chokecherries
on a late summer

afternoon so lovely that
the brightly colored leaves
around us seem as brilliant as

tains; tourdivide.org.

# Montana’s 9o rivers are
famous for wild trout

_ gold bullion.
= Flocks of finches
and sparrows, juncos

fly-fishing with many
catch-and-release

stretches; visitmt. and warblers chatter

com. above us while we tug
clumps of the black-
# Pan for sapphires, ripe fruit into pails. The

Montana's state gem, at the fruit ripens in August and

Sapphire Gallery in Philipsburg, September, and hangs heavy in
where visitors can procure a bag cylindrical racemes, growing on
of gem ore and learn to sift for fruit spurs whose white flowers
blue, pink and yellow;

sapphiregallery.com.

blossom in early spring.
My fingers are stained the
deep ruby of chokecherry juice.
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I stop picking to brush Septem-
ber heat from my forehead, and
examine the spherical drupes.
Each ripe cherry, a quarter to a
halfinch in diameter, weighs
heavily with juice,

I think of how the Plains
Indians survived, even thrived,
in the challenging Montana
winters for the past 12,000

years, simply by relying on

local foods such as
chokecherries and
wild game. I puta
ripe chokecherry
between tongue
and cheek. Its
bitterness makes
my eyes tear. But
with ample sweet-
ening, made in
eastern Montana

waterways.

from sugar beets, the syrup will
become winter’s waffle topping
that I set on the table before we
head out for a day’s skiing.

As befits a place as large as
Montana, dozens more culinary
adventures beckon. We've eaten
bison burgers in Bozeman at
Ted’s Montana Grill, and bison
osso buco at other regional
restaurants. Even a classic high-
way roadhouse such as the
Corral Bar, Steakhouse & Motel,
along the highway leading up to

CHOKECHERRIES
Famously tart, these
grow in thickets of

brush along Western

Yellowstone, has embraced the

locavore ethos with a succulent
bison ribeye and homemade
huckleberry pie.

Not all the Treasure State’s
culinary discoveries are edible.
Some you imbibe, such as the
Ten Spoon Winery’s Range
Rider red, a vigorous wine

made from the Marechal
Foch, Frontenac,
Léon Millot and St.
Croix grapes

whose vines sur-
vive the challenging
winters in Missoula.
And at Bozeman's
RoughStock Distill-
ery, local spring
wheat is used to
make the first com-
mercially crafted
whiskey in Montana in a cen-
tury. Montana’s big sky has
much beneath it, and I'm sure
many other edible discoveries

lie ahead. GNw
Jean Arthur is based in Bozeman,

GETTING THERE: Alaska
Airlines (800-ALASKAAIR,
alaskaair.com) offers frequent
service to communities throughout
Montana. For information, go to

alaskaair.com and visitmt.com.
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COASTAL CANADA
EXPERIENCES By Eric Lucas

e feel like wilderness voyagers as we approach a sublime

haul out on a sunny morning. A tiny cove leads to a

flower-speckled prairie with gnarled oaks, their arms
reaching over the grass. On a rocky point are graceful willows. A
heron is poised on a rock, intently watching the water. An eagle

calls far overhead, and breezes ruffle the water.

URBAN WILDERNESS

Despite the rustic description,
we are actually in the middle of
Victoria, British Columbia’s
quite cosmopolitan capital
located on Vancouver Island.
My wife, Leslie, and I are in
rental kayaks, venturing up the
Gorge Waters, a peaceful arm of
the city's Inner Harbour.

We continue up the Gorge,
enjoying the views from this
narrow strand of water before
turning back. An important
mission awaits—Ilunch at Red
Fish Blue Fish, the city's nonpa-
reil sustainable fish-and-chips
cafe on the dock, near the Inner
Harbour Airport.

Basted in tempura batter,
quick-fried in safflower oil,
served with aioli, sockeye
salmon has rarely tasted better.
I savor the succulent meal at the
waterside food bar in the after-
noon sun.

An entirely different experi-
ence awaits us after lunch,
when we rent bikes downtown
and cycle over Victoria's famous
Blue Bridge to the start of the
Galloping Goose Regional Trail.
A recreation path created from a

former rail line, the trail leads

from the heart of Victoria west-
ward into the foothills of the
Vancouver Island Range.

We bike past suburbs and
pastoral farmlands before reach-
ing a small dock at a woodland
lake, where we watch a fisher-
man casting his rod to, appar-
ently, no avail.

I admire the way British

With the impressive British Columbia

Columbia’s leading cities, Victo-  Parliament Buildings as a backdrop,

ria and Vancouver, have fash- kayakers paddle along Victoria’s Inner
ioned themselves into centers
for urban adventure. And after
days that are often filled with
paddling, biking, hiking, skiing,

snowshoeing, golfing, even

Harbour. The capital of the province
offers many diverse urban experiences.

Both communities boast
outdoor activities rarely equaled
swimming, my appreciation for  in or near major cities, and rich
the delicious food that awaits in ~ West Coast cuisine, which relies

on the wealth of ingredients in

local restaurants is magnified.

Okanagan and the Okanagan Valley
(kettlevalleyrailway.ca).

The Kettle Valley Rail Trail, located
about 30 miles south of Kelowna in
the Okanagan Valley, is the region’s
best-known recreation path,
running along 373 miles of a
former railroad line. The
section nearest Kelowna runs
through the Myra-Bellevue
Provincial Park and crosses 13
high-elevation trestles. The trail
offers spectacular views of Lake
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the province. Salmon is just the
start. Regional ingredients such
as crab, apples, lamb, wine and
cranberries—to name a few—
are melded into a culinary
kaleidoscope based on Euro-
pean and Asian influences.
At Victoria’s 10 Acres Bistro
+ Bar + Farm, located a few
blocks from the Inner Harbour,
menu items such as an excel-
lent cioppino-style seafood stew
are inspired by the produce
grown on the restaurant’s 1o
Acres farm on the island.
After a hearty meal, it’s just

two blocks south, past the
landmark Fairmont Empress

Hotel, to the Royal BC

Museum, which showcases

numerous exhibitions and
has three permanent galleries:
Human History, Natural His-
tory and BC Archives.

GREAT NORTHWEST NW29



£: Vancouver's Stanley Park is
home to many attractions and offers
views of the city’s skyline and of
English Bay.

HT: The Galloping Goose Regional
Trail runs from Victoria to the foothills

of the Vancouver Island Range.

EXPLORING
VANCOUVER

Across the Strait of Georgia
from Vancouver Island is Brit-
ish Columbia’s largest city,
Vancouver, where you can fash-
ion many urban adventures.

One of my favorites is to

hike or bike from Canada Place,

Vancouver'’s convention center
on the city’s waterfront, west to
Stanley Park, which is home to
such attractions as the Vancou-
ver Aquarium. I like to travel
along the Seaside Greenway
path—also known as the Sea-
wall Path—which takes me

around Stanley Park, then along
False Creek. I exit the trail at
Granville Island and explore the
Public Market, where the many
stands offer mainly locally
sourced produce and food.

The trail also goes by the
Vancouver Maritime Museum
and the University of British
Columbia Museum of Anthro-
pology, home to one of the
world’s top collections of North-
west Coast First Nations art.

The Whistler Blackcomb ski
resort—which hosted part of the
2010 Olympic Winter Games—
is less than 100 miles north of
Vancouver. However, a 20-min-
ute drive over the soaring Lions
Gate Bridge brings me to a
much closer 2010 Olympic
venue—Cypress Mountain ski
area, which boasts 53 runs and
six chairlifts.

One winter while skiing
Cypress’ Mount Strachan, I
stopped to gaze down at the city,
which was so close, I could see
the people in Stanley Park. I felt
a yearning for the salmon burg-
ers from the city’s Mill Marine
Bistro. While I couldn’t quite ski
there, T could get close. T turned
my skis to the fall line, carved a
wide arc across the new-fallen
snow and aimed right at the
city, assured that I'd be there

S00MN. GNW

Eric Lucas is a contributing editor
at Alaska Airlines Magazine.

GETTING THERE: Alaska
Airlines (800-ALASKAAIR,
alaskaair.com) offers frequent
service to communities in British
Columbia. For more information,
visit alaskaaircom and also

hellobc.com.

PACIFIC NORTHWEST WINES

BARNARD
GRIFFIN

BARNAR 1 R\';
GRIFFIN RIFFIX

BARNARI
GRIFFIN

TASTING ROOM
Open Daily: 10am-5pm

JLARS

The Art and Science
of the Blend

WINE BAR & EATERY
Mon-Thur: 4-9pm
Fri-Sat: 12-10pm « Sun: 1-5pm
878 Tulip Lane, Richland, WA 99352
509.627.0266 = info@BarnardGriffin.com

www.BarnardGriffin.com

NW30 GREAT NORTHWEST

COME TASTE WITH US IN WOODINVILLE
SEVEN DAYS A WEEK / 12-5 PM
£25-806-9463
briancartercellars.com

New Tasting Room
14 N. Front St. * Yakima, WA 98901
Thu: 3-8p, Fri: 1-9p, Sat: 1-7p, Sun: 12-4p

Katie@AntoLinCellars.com
(509) 961-8370
www.facebook.com/ AntoLinCellars
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GIVE THE GIFT of THE PERFECT STAY.

Celebrate the season in elegant style!
For reservations, please visit us at heathmankirkland.com

THE HEATHMAN HOTEL

KIRKLAND, WASHINGTON

The Heathman Hotel and Trellis Restaurant ~the perfect pairing. 425-284-5800




SHOP

AT MUCKLESHOOT CASINO

‘Tis the season to begin your hofiday shopping!

From designer handbags and fragrances to elegant watches -'1 r‘
and jewelry, you will be crossing off names on your holiday
gift list—including your own! The Gift Shop is also home

to many one-of-a-kind finds with handmade Tribal art as one
of The Gift Shop’s premium offerings. We wish you a merry
houtique experience and a happy new year!

20 minutes from SEA-TAC International Airport m
I-5 South to WA 18 East - Auburn Way Enumclaw Exit /‘ \ @ ]

-
F.- 2402 Auburn Way South, Auburn, WA 98002 MUCKLESHOOT

800-804-4944 | muckleshootcasino.com CASINO
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HAIR RESTORATION

The Game Changer...
In Hair Loss Treatment

INTRODUCING NEOGRAFT™

State-of-the-art Treatment for Hair Loss

| * NO LINEAR SCAR

* NO PAIN OR NUMBNESS

» Leastinvasive procedure of its kind

* No scalpel incision, no sutures

* Large areasin a single session

» Fastfest recovery fime of any surgical option
* Higher success rafe

wrmemoo  INEOGRAFT HAIRLINE

Actual Neograft Patient

George Brennan MD FACS
The Art rf ’/:ﬂ?/[?'rfmn

Www.neogrof’rorongecoun’ry,com | 400 E. Newport Center Dr. #100 | Newport Beach, Ca




WINTER
SWINGS

Great courses in
warm-weather destinations

BY CHRIS SANTELLA

“It never rains on the golf course.”

So goes the old golfing adage. However, even the hardiest of hack-
ers will acknowledge that the season of snow, sleet and ice can mean
quality garage time for their clubs.

This possibility doesn't worry me because by traveling a short
distance by plane, I can trade hand warmers, earmuffs and layers of
fleece for sunscreen, ball caps and Bermuda shorts. In no time at all, I
can be enjoying the sunshine, warm weather and golf available in
Palm Springs, Scottsdale or Texas. Traveling a little farther brings me
to courses carved from the beautiful landscapes of Mexico and
Hawai'i.

The following are a few destinations that will help you start dream-
ing of and—even better—planning for your winter getaway to sunnier
places and drier fairways.

Ko’olau Golf Club, O‘ahu,

Hawai’i

The Aloha State has been a top winter getaway for decades, and there
are few better locations for a golfer than teeing it up at the Ko‘olau
Golf Club, in southeast O‘ahu. Here, the Ko‘olau Mountains rise
dramatically above Kane‘ohe Bay, and the surrounding landscape is a
lush rain forest that is cloaked in a dazzling array of green hues.

Approaching the verdant mountainside, you expect a horde of
dinosaurs to emerge from the trees, and are surprised to instead
discover the emerald-green fairways of Ko‘olau Golf Club. Designed in
1992 by Dick Nugent and Jack Tuthill, Ko‘olau weaves and climbs
through this junglelike environment to create one of the most visually
stunning—and challenging—courses you'll ever play.

From the back tees, Ko‘olau carries a slope rating of 152 (slope
ratings measure the difficulty of a course; the maximum slope as
determined by the USGA is 155).

The hazards here are numerous—including the surrounding
jungle and various ravines swallowing wayward shots—but the ter-

raced fairways ascending and descending the hillsides, the cascading
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The magnificent Ko‘olau
Mountains and the surround-
ing lush rain forest frame the
15th hole at the Ko‘olau Golf
Club on O‘ahu.
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waterfalls and the views of Kane‘ohe Bay
make it all worthwhile (808-236-4653;
koolaugolfclub.com).

The Dunes at Maui Lani,
Mauvui, Hawai’i

Many golf aficionados feel that the links-
style design—courses with few trees, big
greens and subtly undulating, springy
fairways that favor “bump and run” shots—
is the purest expression of the game. Most
players will also admit that the cool, rainy
weather you're likely to encounter at the
links locations in Scotland and Ireland is
less than ideal. That is why The Dunes at
Maui Lani—near the airport on the island
of Maui—is so special.

This course provides an authentic links
experience with the kind of weather that
would bring the flintiest Scotsman to tears
of joy ... plus a dramatic backdrop of moun-
tains and lush forest. A links-style course
made sense here thanks to the presence of
large dunes created by the Kahului isth-
mus, which runs between the West Maui
and Haleakald mountain ranges. Course
architect Robin Nelson did his homework,
touring the great links courses of south-
western Ireland before beginning his
design.

“The layout includes nine holes going
out and nine holes coming back, like St.
Andrews,” says Garrett Okamura, the head

COURTESY: LA QUINTA RESORT & CLUB

The Dunes at Maui Lani, on
the island of Maui, provides
an authentic links experience
in a lush tropical setting.

professional at The Dunes. “You are miles
from the clubhouse at number nine, basi-
cally in a different town from where you
started. There are lots of pot bunkers out
there, and the terrain rolls up and down.”
According to Okamura, The Dunes really
hits its stride at its version of Augusta
National Golf Club’s “Amen Corner”—the
mid-stretch of the Maui course includes a
par-3 eighth, par-5 ninth, and par-4s at the
1oth and 11th.

The highlight of this grouping is the
ninth, which measures 547 yards from the
back tees to an elevated green. You tee off
to a broad fairway. However, then you have
a decision to make: lay up for a longer third
shot from a level lie, or hit a fairway wood

The beautiful Greg Norman
Course at PGA West in La Quinta,
California, is The Shark's only
Coachella Valley design.

for a shorter approach, but risk finding one
of the deep bunkers at the base of the hill.
Either way, you will be facing a testy
approach shot to the undulating green that
is hidden from view (808-873-0422; dunes-
atmauilani.com).

Greg Norman Course

at PGA West, La Quinta,
California

The Greater Palm Springs area in Coachella
Valley is today home to more than 100 golf
courses—famous visitors and avid golfers
Bob Hope and Frank Sinatra would hardly
recognize the place. Two of the leaders of
the Coachella Valley golf scene are La
Quinta Resort & Club and PGA West,
which combine to offer five of the area’s
best layouts, including PGA West's newest
track, the Greg Norman Course. Built by
the famed Australian player and course
designer, this is The Shark’s only layout in
the Greater Palm Springs area.

Norman’s 7,200-yard track sports only
6o acres of fairways, compelling players to
advance the ball cautiously from one green
oasis to the next amid expanses of inhospi-
table terrain, all framed by the Santa Rosa
Mountains.

“With the absence of rough, the Norman
Course is unlike any of the other tracks at
PGA West," says Brian Hughes, head golf
professional at the course. “A host of tee
options make the course player-friendly.”

One of Hughes' favorite holes on the
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COURTESY: WOLF CREEK COLF CLUB

course is the long par-4 sixth. Ranked as
the course’s toughest hole, this 480-yard
monster from the back tees requires play-
ers to avoid four fairway bunkers with their
drivers and execute an approach shot to a
raised green protected by two green side
traps. Another favorite is the par-3 r7th, one
of nine holes on the course where water
comes into play. On this hole, which mea-
sures 171 yards from the back tees, the best
players will have to carry the ball over a lake
to the green. Those playing the closer tees
still have to skirt the water to reach the
short grass for a chance at par (760-564-
3900; pgawest.com).

Wolf Creek Golf Club,
Mesquite, Nevada

The first time you see the Wolf Creek Golf
Club, it might seem like a fictional venue,
the product of some young graphics whiz
with a colorful imagination but little under-

standing of the limitations of golf course

construction. Well, it'’s not. Wolf Creek, in
the town of Mesquite, located about 8o
miles northeast of Las Vegas, defies the
imagination as it snakes its way up and
down vertiginous desert canyons. Ranked

among America’s toughest golf courses

The Wolf Creek Golf Club, in
Mesquite, Nevada, offers

incredible views in a truly
unique setting.

The Wolf Course at the

Las Vegas Paiute Golf Resort,
in Nevada, is the Silver State's
longest course at 7,604 yards.

(with a slope rating of a whopping 154), the
track has been described as a roller-coaster
ride. I concur. At first glance, some of the
fairways look so steep that it’s a wonder the
course staff can mow them.

Nonetheless, Wolf Creek provides one
incredible view after another as you make
your way through the various canyons. The
contrast of green fairways and red-rock
ravines is dazzling, and a number of ele-
vated tees give you a sense of mastery—
misplaced in my case—over the amazing
terrain. You will probably not score well at
Wolf Creek, especially if it's windy. How-
ever, you will remember this course as one
of the most intriguing golf outings of your
life (866-252-4653; golfwolfcreek.com).

The Wolf Course, Las
Vegas Paiute Golf Resort,
Nevada
Among the many designers to leave their
verdant mark upon the desert landscape
around Las Vegas, Pete Dye stands outas a
leader of the pack for many reasons, includ-
ing the three courses he created at the Las
Vegas Paiute Golf Resort, which is located
about 25 miles northwest of the Las Vegas
Strip and is owned and operated by the Las
Vegas Paiute Tribe.

The first and second courses here, Snow
Mountain and Sun Mountain, are beautiful
but benign by Dye standards. The third

course, The Wolf Course, however, is a
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LET DIANE HELP YOU FIND
YOUR SPECIAL DESERT RETREAT

Custom Homes Comfortably Priced

o _ m— g S 949K
79120 Bermuda Dunes Dr ~ Bermuda Dunes CC 73191 Shadow Mountain Dr - South Palm Desert

4BR/5BA + Detached Casita. Custom home built in 2005 has ~ 3BR/3.5BA. Spanish Hacienda style home extensively

3,740sf of living space. Pool & Spa. 16,117sf lot. remaodeled. 3,882sf of living space. Pool. 16,117sf lot.

42590 Maracay PI Bermuda Dunes CC
3BR/5BA + Detached Casita. Custom home w/golf course
views. 3,493sf of living space. 14,375sf lot. Pool & Spa.

79720 Kingston Dr ~ Bermuda Dunes CC
4BR/4BA. Custom home on corner 16,117sf lot. Unobstructed
golf course views. 3,034sf of living space. Built in 1989.

42555 Capri Dr ~ Bellissimo, Bermuda Dunes CC
3BR/3BA. Pool w/waterfall spa. Great room floorplan has
2,203sf of living space. Built in 2004. Estate Sale.

80881 Camino San Lucas ~ Sun City Shadow Hills

3BR/3BA + Den/office. Fairway and Southern mountain views!
Builtin 2004 with 2,376sf of living space.

78970 Montego Bay Circle ~ Bermuda Dunes CC
2BR/2BA Furnished Condo. Fairway and green views. Living/
dining combination + Fireplace. 1,415sf of living space.

42320 #4 Baracda Dr ~ Bermuda Dunes CC
2BR/2BA Mid-Century condo on golf course. Living/dining combi-
nation + cozy fireplace. 1,227sf of living space. Offered Furnished.

CALLDIANETO SEETHESE OUTSTANDING PROPERTIES!

Diane Flaherty casre 011729049

Cell: 760.774.3836  Office: 760.834.7500 I = (HRISTI E’C;
email: golfersrealtor@msn.com : A |

INTERNATIONAL REAL ESTATE
Real Estate Has a New Address
www.TheGolfersAgent.com




COURTESY: OMN| BARTON CREEK RESORT & SPA

different animal. It measures
7,604 yards from the back tees,
making it the Silver State’s
longest course.

The setting is desert spec-
tacular as the fairways bend
around yuccas and Joshua trees,
and in and out of arroyos. Gar-
dens of mission bells poppies
provide a sharp contrast to the
earth tones of the desert floor,
which are a perfect counter-
point for the vivid green of the
fairways. The Wolf Course has
many of Dye’s trademark pot
bunkers and railroad ties, and
special care has been taken to
showcase the rugged terrain. It
is perhaps most in evidence on
the par-3 15th, which resembles Dye’s
famous island green at the 17th hole at TPC
Sawgrass (866-284-2833; lvpaiutegolf.com).

Talking Stick (South
Course) Scottsdale,
Arizona

There are a number of wonderful golf
courses around the world that live perpetu-
ally in the shadow of their more celebrated
neighbors. The South Course at Talking
Stick, on the Salt River Pima-Maricopa

>d_Foothills Course
k R
features cliff-

The Tom Fazio-desigr
at the Omni Barton C sort & Spa in

d fair

s and waterfalls.

Austin, Texa
natural limestone c:

Indian Community, which borders Scotts-
dale, is one such course. The North Course
at Talking Stick is one of Arizona’s peren-
nial favorites, an inland links design. Yet
the South Course is spectacular in its own
right. The layout is a much more traditional
design, with trees along many of the fair-
ways and less aggressively bunkered greens.
Like most great designs, it’s challenging for
a good player, but not overwhelming for
someone with more modest skills.

Talking Stick is a pronounced departure
from the type of desert golf most associate

with Arizona, where players are compelled
to advance the ball from one ribbon of
green to the next over vast expanses of
Sonoran desert. Instead, architects Bill
Coore and Ben Crenshaw chose to con-
struct a tree-lined course—traditional,
perhaps, in Ohio, but almost unheard of in
Scottsdale. More than 4,500 cottonwoods,
eucalyptuses and sycamores were planted
along the fairways here.

To make the course even more unique,
there’s a herd of wild mustangs that call the
community home, and can occasionally be
seen running along the exterior
of the course (480-860-2221;

talkingstickgolfclub.com).

Omni Barton
Creek Resort &
Spa, Austin, Texas
While many visitors come to
Austin to catch the latest musi-
cal acts, golfers make the trip
to visit Omni Barton Creek
Resort & Spa, where four excel-
lent courses create a unique
golfing experience. “We see
quite a few 7o-degree days in
the winter in Austin,” says Phil-
lip Marburger, the resort's
director of golf. “Golfers are
drawn for the weather and the

variety our courses offer.”
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Barton Creek boasts two courses
designed by the great Tom Fazio: Fazio
Foothills and Fazio Canyons. There is
also the Crenshaw Cliffside Golf Course,
designed by Bill Coore and PGA star Ben
Crenshaw; and the Arnold Palmer—
designed layout, the Palmer Lakeside
Golf Course.

While all four courses are award
winning, the star of the foursome is the
Fazio Foothills layout, which was ranked
the best public course in Texas in 2013 by
The Dallas Morning News.

“The Fazio Foothills course has a nice
mix of tough holes and birdie holes,”
Marburger says. “You can play it safe and
still make some pars and birdies, and
there are eagles out there for players who
have the nerve.”

Marburger says Fazio Canyons, which
is probably the resort’s toughest course,
offers great views of the Texas Hill Coun-
try. There is also a short-game practice
area at Canyons designed by one of the
game’s top gurus, Dave Pelz. The Cren-
shaw Cliffside course is the shortest 18
holes of the four. However, it is still a
challenging course that serves up an
inland-links experience. The greens are
especially difficult, requiring players to
handle large, undulating putting sur-
faces.

“I played once with Ben [Crenshaw];
he’s a wizard on the greens, navigating
putts that might have eight feet of break,”
Marburger says.

The Palmer Lakeside course, consid-
ered one of the most beautiful in Texas,
is located about 25 miles west of the
resort, on a hilltop overlooking Lake
Travis. It offers a target-golf experience in
a relaxed setting (866-572-7369; barton-

creek.com).

El Camaleon at Maya-
koba, Playa del Carmen,
Mexico

“Acapulco and Cabo San Lucas have been
the golf spots in Mexico,” says Bill Hogan,
president of Wide World of Golf. “Within
the next 10 years, the [Yucatdn] Peninsula

will be an equal contender, thanks to the
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Find out why we are called the “nice guys” at All Seasons RV & Marine.
No high pressure sales tactics here. Take your time and look around.

All Seasons RV & Marine in Bend is Central Oregon'’s largest Jayco dealer, and has great

WEBUY
RVs!

deals on towable trailers and motorized coaches. The legendary quality of Jayco is backed by
an industry-leading 2-year warranty and is combined with All Seasons RV & Marine’s award-

winning customer satisfaction sales team and Central Oregon’s only full-service department.

New 2015

11,495

New 2015

OREGON

13,995

bedroom, three
slides and fire
place, your home
away from home

Stock # J1687 VIN # PVO111

x 180, 4.99% APR,
20% down/58399, on
approved credit/750
credit score or better

Stock #1842 VIN #459352
Complimentry flight included with
purchase and transport to store®

Jayco's most affordable
motor home with a 305
hp Triton engine and
5,000-1b tow capacity,
2 slides, ac, sleeps 6

Jayco Jayco
Jay Flight OR Jay Flight OR
145RB SLX 184BH
“Baja Edition” “Baja Edition”
) ) x 120, 4.99% APR, or$119mo x 120, 4.99%
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New 2015
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Jayco Eagle +.. Jayco Redhawk
31.5RLTS OR 26XD Class C OR
5th Wheel Motor Home
Private master

x 180, 4.99% APR, 20%
down/$13,939, on
approved credit/750
credit score or better

New 2015
Jayco Greyhawk
31FK Class C

Motor Home

4,000 watt microquiet
generator, jride
package, back-up and
side-view cameras/

maonitor, sleeps 7

Stock #J1838 VIN #459341
Complimentry flight included with
purchase and transport to store®

MODELS & OPTIONS VARY, PHOTOS ARE REPRESENTATIONS ONLY. PRICES VALID THROUGH JANUARY 7, 2015,

Go to www.ASRVM.com for more great deals on over 300 RVs and boats!

63195 Jamison St. & 20420 Robal Rd. -

594,999

OR

| 599m:

% 180, 4.99% APR, 20%
down/$18,999, on
approved credit/750
credit score or better

Bend, OR 97701
fAx 541-382-8510 - asrvm.com - asrvm.sales@bendcable.com

-
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Stock #1835 VIN #459350
Complimentry flight included with
purchase and transport to store®

RV NETWORK

New 2015 $1 1 9'495

Jayco
Precept
35UNClass A

Motor Home
6.8 Triton V-10 362hp,
outside entertainment

center & kitchen, 3
slides, sleeps 7

*UP TO 5500 FLIGHT CREDIT

TOLL-

855-702-8007

OR

>

X 240, 4.99% APR, 20%
down/$23,999, on
approved credit/750
credit score or better

FREE
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COURTESY: MAYAKOBA EL CAMALEON

T,
|

The par-315th hole at El Camaleén at
Mayakoba, Playa del Carmen, offers views of
the Caribbean Sea and the island of Cozumel.

many fine new courses being built there.”

El Camaleén is a prime example of
Hogan's point. In fact, the course is so
special, it is home to the OHL Classic at
Mayakoba. The November tournament is
the only PGA Tour-sanctioned event
held in Mexico.

Designed by Greg Norman, the layout
was built from a parcel of land that
includes three distinct landscapes: tropi-
cal jungle, mangrove swampland and
seaside beaches. El Camaledn also
includes limestone canals that traverse
much of the course. The ever-changing
environment and constant presence of
the canals (which attract abundant bird-
life) make a round of golf here a stun-
ning visual feast.

For PGA Tour player Fred Funk, it’s
the track’s par 3s that stand out from a
playability perspective.

“I like the fact that they're not 240 or
250 yards—par 3s that long are not much
fun to play,” he says. “The seventh hole
abuts the beach, looking right out to the
island of Cozumel. It's only 125 yards, but
with the wind coming off the Caribbean,
club selection can be challenging” (o11-

52-984-206-3088; mayakobagolf.com).

Quivira Golf Club, Los
Cabos, Mexico
One of the most anticipated new course
openings this winter is the Jack Nick-
laus-designed Quivira Golf Club, located
at the tip of Mexico’s Baja Peninsula,
about three miles from downtown Cabo
San Lucas.

Club members and guests at the
area’s four Pueblo Bonito Oceanfront

Resorts and Spas can play the new
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Hot STOVE SOCIETY, A YEAR ROUND
COOKING SCHOOL OPERATED BY
Tom DOUGLAS RESTAURANTS

Enhance your stay in Seattle with a memory making cooking class
at the Hot Stove Society, located at the Hotel Andra in the heart of downtown.
Classes range from light hearted & socialable to skill building & challenging.

For more info visit hotstovesociety.com

HOTEL ANDRA

URTH AVENL ATTLE
HOTELANDRA.COM
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COURTESY:

No. 6 at the Quivira Golf Club in Los
Cabos is a par 3 with a narrow green that
is guarded by bunkers and ocean cliffs.

course, which had a soft opening in Octo-
ber. It will hold its official opening party
on December 4, with Nicklaus scheduled
to be on hand for the festivities.

Quivira (which is pronounced Key-
vee-ra) offers a sensational setting, amid
windswept dunes and tawny granite
cliffs. The layout boasts extensive ocean-
front footage, with 10 oceanfront holes
and all 18 with views of the Pacific Ocean
or the Sea of Cortés. The course climbs
from the beach to a height of more than
275 feet above sea level, crossing patches
of desert and arroyos along the way.

One of the layout’s signature holes is
the breathtaking par-3 sixth, which mea-
sures 180 yards from the farthest of the
five elevated tee boxes. Players aim ata
narrow green perched on a rocky shelf,
with bunkers and the ocean to the left,
and a hillside to the right.

The course is a homecoming of sorts
for the Golden Bear, who many credit
with putting Los Cabos on the golf map,
having designed five previous courses in
the area, including the Ocean Course at
Cabo del Sol.

Today, Los Cabos boasts at least a
dozen golf courses, and more on the way,
including the private Tiger Woods—
designed El Cardonal Golf Course in the
Diamante community, which is sched-
uled to open December 16.

When asked recently how players will
respond to Quivira, Nicklaus said, “If you
look at the game of golf as having a fun
experience and playing in an exciting
place, you will love it” (o11-52-624-142-
9973; quiviragolfclub.com). ak

Chris Santella is a writer and author living

in Portland, Oregon.
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PHOTO BY CHIIS MILLER - TP PO OIS pp—

INDIAN WELLS RESORT HOTEL

Tk DiSoleo 148
how

ol »
M - The Restoration of a Classic.
PLACE -

Dean Martin leiithu i 'Mm
Great American Song Book. ¢ ﬁbal"

RESORT & CLUB

AWALDORF ASTORIA RESORT

49499 Eisenhower Drive La Quinta, CA 92253
(760) 564-41M
www.LaQuintaResort.com

760.345.6466 ;ww.lndianWeﬁsReson.com



GARDENS

VL

HAWAI‘l’'S CORAL REEFS SHELTER A RAINBOW
OF MARINE LIFE BY ERIC LUCAS




—

The marvelous sealife found
in and around Hawaiian coral

reefs—such as raccoon
butterflyfish—draws many
admirers.
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New peppermint flavors to brighten your holidays.

Mele Kalikimaka from our ‘obana to yours!
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For the Very Best, Look for the Pineapple Shape®

OAHU Ala Moana Center | Ward Warehouse | Waikiki Beach Walkd Hilton Hawaiian Village | Royal Hawaiian Avenue | Waikiki Beach Marriott
Hyatt Regency Waikiki | Royal Hawaiian Center | Outrigger Waikiki on the Beach MAUI| Front Street | Whalers Village | The Shops at Wailea (opening soon)
NEVADA Grand Canal Shoppes at The Venetian | The Palazzo | Grand Bazaar Shops (opening scary KOREA Myeong-dong shopping district, Seoul

Baked Fresh Daily in Honolulu Using the Finest Ingredients
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The pineapple shape of the cookie is a federally registered trademark of the Honolulu Cookie Company. Dec 2074, Alaska Airlines.
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HOUGH THERE ARE ALMOST 350 SQUARE MILES

of coral reef around the Hawaiian Islands, for the moment [
believe T am visiting the most marvelous of them all. A mild
swell rolling in from the Southern Pacific wraps around
basalt pillars along the south shore of Lana‘i, and in 30 feet
SIS of water I venture a free dive down 15 feet to take a closer
look at a huge, minivan-size embankment of lobe coral.

It’s a painterly, vivid sculpture of ocean art. Ropelike wire corals sway in
the current. Fuchsia-colored corals rest atop the underlying mound of lobe
coral. Butterflyfish, polka-dotted gobies
and iridescent baitfish flash past. T
spy exquisitely figured reef triggerfish,
the Klee-like canvases of the Pacific—
they're Hawai'i’s state fish, called
humuhumunukunukudpua‘a. The
sunlight slants down through the
water like Hollywood searchlight

beams. The rest of my group has

Red sea urchins and pennant bannerfish are
among the many colorful creatures inhabiting
Hawai'i's coral reefs, which surround most of the

islands. Visitors delight in the sights to be found
on snorkeling expeditions, such as this one at
Kaua'i's K&'é Beach. Hawaiian green sea turtles
use the reefs as places to feed and rest.
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rs explore coral
ations off the
alu coast of Maui.

paddled toward the other side of this small
cove, and I have this water to myself. It's all
perfect.

But wait, how can this be? It seems
someone has strewn cooked spaghetti on
the reef. It looks incongruous—white
strands flexing in the shifting water, dan-
gling across the coral.

“Ah, yes, ‘spaghetti,” laughs our ship-
board naturalist when I call her over to
point it out. “How did that get there?” she
teases me.

OK, I urge. Tell me.

“That’s spaghetti worm. Pretty com-
mon, actually” she explains. “People are
always surprised, though.”

I dive back down for another look. On
closer inspection, I see that these are,
indeed, living strands of a thin worm. I find
the central lobe of the multistranded ani-
mal, and measure it drifting over the reef,
an inch at a time. Looking farther, I find

some coral specimens that also aptly fit the

Hawaiian whitespotted toby

Pebble collector urchin

Short-bodied blenny

CORAL REEFS

« More than 100 species
of corals inhabit Hawai-
ian Islands waters, World-
wide, there are just under
1,000 coral species.

» Hawai‘i's coral reefs
are home to 7,000
marine species. World-
wide, reefs host up to

g million species. That's
1/4 of all marine species,
even though reefs encom-
pass less than 10 percent
of the world's oceans.

« One mound of lobe

coral in Hawaiian waters

may have up to 100
million individual polyps.

« Scientists have
mapped more than 350
square miles of coral reef
in Hawaiian waters. The
global number is esti-
mated at 110,000 square
miles.

« Officials at the
National Oceanic and
Atmospheric Administra-
tion estimate the “value”
of coral reefs in U.S.
waters at $34 billion. A
global estimate con-

ducted by a British
agency under United
Nations auspices yielded
a value of $172 billion.

» While the majority of
coral species build hard
exoskeletons out of
calcium, soft corals also
inhabit tropical reefs,
including cup corals and
fan corals.

+ Cold-water corals can
be found as far below the
sea surface as 9,000 feet,
and as far north as Alas-

ka's Aleutian Islands.
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KA MALANAL

N K AILUA

Brand New 1, 2 & 3 - Bedroom
Condominium Residences (FS)
Priced from the mid - $500,000s

MaAul
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Lahaina, Maui

Brand New 2 & 3 - Bedroom
Condominium Residences (FS)
Priced from the mid - $400,000s

OF YOUR PERSONAL

OWN A

KAual

EMERALD HOMES at

WAINANI

Brand New Luxury
Single-Family Residences (FS)
Priced from $1,135,000

Bi1G IsLAND

Wai‘u@a‘uo‘m

AT MAUNA KEA RESORT %

Brand New Luxury Single-Family &
Duplex Condominium Residences (FS)

Priced from $1,812,500

Prime location in the heart of Kailua
Town in Windward Oahu. Walk to
shopping and restaurants or take
a bike cruise to world famous Kailua
Beach. Choose from 15 floor plans
with up to 2,052 sq.ft. of living area.

(808) 206-7721

www.DRHorton.com/Hawaii

DRHORION
FAmericas Bustaer
HAWAII

Offered by D.R. Horton — Schuler Homes, LLC (R) 808-521-5661. Courtesy to Brokers; broker or agent must accompany buyer on first
visit. Wainani is offered by Kauai Heritage Properties, LLC 808-742-1191. Emerald Homes is a D.R. Horton company. Photos/drawings are

Great location in West Maui.
Close to beaches, shopping,
restaurants and famous
Front Street. Up to 1,893 sq.ft.
of living area with pool
and recreation center.

(808) 214-9040

www.DRHorton.com/Hawaii

D'RHORITON
Almerica’ Bouitater
HAWAII

Located right on the Kiahuna
Golf Course. These golf course frontage
homes are minutes from white sand
beaches, shopping and restaurants.
Luxury homes designed by renowned

local architect Philip White.

(808) 212-9896

www.EmeraldHomes.com

EMERALD

HOMES
A DIRHORTON' Company

Last golf course frontage
homes at Mauna Kea Resort.
Ocean and golf course views

with private pool. Just minutes
from white sand beaches and
Mauna Kea and Hapuna resorts.

(808) 217-9696

www.EmeraldHomes.com

EMERALD

HOMES
A DRHOKION' Company

representational only. Square footage is approximate. Prices are subject to change without notice. Options and upgrades are available at an  uoss: St
additional cost and are subject to construction cut-off dates. See sales agent for complete details including warranty.
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A large school of yellow tangs is joined by one filefish above a reef along the Lana'i shore. At right, growth on the cables at a shipwreck along
the Hawai'i Island coastline illustrates how adept corals are at colonizing suitable surfaces, helping provide habitat for bluestripe snapper.

food theme. They look like piles of sticky,
purplish rice. Exploring a bit more, I notice
some smaller, crimson worms that seem
ever so much like strands of sweater yarn.

To say these are just three among innu-
merable wonders—and surprises—in the
coral reefs of Hawai'i is putting it mildly. In
fact, perhaps the most enchanting aspect of
this remarkable ecosystem is this: Coral
reefs become even more magical as you
learn ever-deeper distinctions about their
delicately balanced facets.

Consider the corals themselves. They
are actually small animals, called polyps,
very similar to sea anemones, that may
be only as big as an infant’s fingernail.
Most live in colonies of millions (the reef
mounds) that may be genetically identical.
And rather than build internal bones,
as most animals do, coral polyps extract

Coral utilizes a unique partnership with tiny
dinoflagellates known as zooxanthellae.
The latter live within coral cells, using
photosynthesis to help the polyps build
their limestone exoskeletons.

minerals from the water to deposit an
exoskeleton, largely made of calcium,
that forms the actual reef.

The vast majority of shallow-water
tropical corals, such as those in Hawai'i,
rely on a symbiotic relationship with tiny,

algaelike creatures known as zooxanthellae.

The latter live inside the corals—inside
their cells, actually—and use photosynthe-
sis to produce oxygen and carbon that the
corals use as energy. The corals, mean-

while, provide their zooxanthellae shelter.

THESE UNIQUE ECOSYSTEMS
could be likened to
old-growth forests
in their complexity,

diversity and matchless
beauty. Coral reefs
appear along nearly

every shoreline
in Hawai'i.

NICOLLE R, FULLER, SAYO-
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* WAIKOLOA - KEAUHOU -
* KAILUA- KONA - KEALAKEKUA -

Save up to 30% on comparable condo
and home rentals. Our staff is fast,
dependable and ready to help. Call today.

0 STHOES.

#1 SNORKEL CRUISE
ON THE BIG ISLAND!
~ West Hawaii Today Reader's Poll ~

VACATIONS
1-800-367-5168 » Toll Free Mainland
800-800-Kona « Toll Free Canada
www.sunquesi-hawaii.com
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BIG ISI.AND OCEAN GUIDES

“Our friendly

Dale Cruises people make

Located at Keauhou Bay ' the difference!”

(5-Miles South of Kailua-Kona)

INFO and RESERVATIONS
(808) 322-2788
WWW.FAIR-WIND.COM

Boat Trips - Scuba Lessons
Coral Reefs & Dolphins
Manta Dive & Snorkel
Pelagic Magic™ Dive

Diving [ocker

Kona, Hawaii

Since 1981

800-345-4807
808-329-7585

www.jacksdivinglocker.com
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Ringing most of the islands, harbor-
ing clouds of colorful tropical fish, gen-
tling the constant onrush of ocean swells
that have traveled thousands of miles,
and protecting fish from predation, these
unique ecosystems could be likened to
old-growth forests in their complexity,
diversity and matchless beauty.

Coral reefs appear along nearly every
shoreline in Hawai'i, save those too
exposed to heavy surf or to freshwater
runoff from the islands. Even the newest
land on the planet, the shores below
Hawai‘i Island’s Kilauea volcano, begin
to show coral growth just a few years
after lava has reached the ocean and
cooled.

More than 100 species of corals are
found in Hawaiian waters; the reefs they
form provide habitat for hundreds of
species of fish and arthropods, such as
crabs and shrimp. Some of the limestone
that coral reefs are made of eventually
becomes soft white sand. Some corals
form massive underwater mounds, such
as the porites lobata (lobe coral) colonies
I explored at Lana‘i. Some are graceful
three-foot fans; some are two-foot wires
that rise in the water like genie ropes.
They are astoundingly sophisticated tiny
animals that have formed an alliance
with members of the plant kingdom, and
learned to construct castles of rock as
sturdy as any artifact that human civiliza-
tion has engineered.

Polynesian peoples have valued coral
reefs for millennia, considering them
semi-sacred gateways to the wealth of the
ocean. Today, the reefs are treasured by
visitors who swim, snorkel and dive
among them; by fishermen who savor
the many species that coral nurtures; and
by the oceanologists and ocean advocates
who marvel at corals” dynamic vitality
and study their seemingly infinite
complexity.

INCE | FIRST looked through a

snorkel mask at a coral reef at the

age of 14, I've spent thousands of
blissful hours watching the colorful
Expressionist-like portrait of life here

just beneath the surface. I've looked for



Lobe coral is found
throughout the islands,
with millions of polyps
forming huge colonies.

morays in secret passages and sought the
abstract patterns of triggerfish. I've spun in
amazement amid clouds of yellow butter-
flyfish and silvery blennies, whose shifting
patterns in the water seem like rain sprayed
sideways in the light of rainbows. Coral
palisades reach from sea bottom toward
the sun, its rays glancing past the reefs

like shafts of light in a forest. These reefs
are often likened to underwater butterfly
gardens.

In fact, they are complicated, interwo-
ven ecosystems in which all the hundreds
of resident species play integral roles.
Blennies, for example, eat algae off coral
surfaces: In effect, they are the houseclean-
ers of the reefs. It’s an incredibly sophisti-
cated system, too. Some algae are welcome,

RESPECT THE REEFS

marvelous coral reefs is
a great delight—and will
stay that way for future
generations if visitors
take care of this sensitive

environment

1.D

or touch the coral, even if

siton

you are wearing fins or

gloves. One touch can

kill a coral polyp.

2. Don't collect any

espec :al.)-

a souvenir.

't chase or harass

sidents, such as

blennies, mora Is and

other marine life (includ

ing dolphins).

4,

J 1er than
sunscreen, which may
contain chemicals that

are toxic to corals.

not anchoring directly on

the reef. —E.L.

MAUNA LANI BAY

Bungalows

TANDEMSTOCK.COM

ANTHONY TORTORIELLO |

Discover an oceanfront oasis on the Island of Hawaii. Relax in a private cabana, play golf on
the Francis H. I'i Brown Golf Courses and enjoy a soothing treatment at Mauna Lani Spa.

lanuary 1, 2015 - L mber 23, 2015. Som

4™NIGHT FREE

& DAILY BUFFET BREAKFAST

800-367-232 www.maunalani.com - Kohala Coast, Island of Hawaii
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Discover
THE MANY SIDES
OF O'AHU

From song and dance to /ef and
langhter, there's more to see and do.

Vans Triple Crown of Surfing
Mid Nevember - Early December 2014;
North Shore
One of the professional surfing
world’s premier competitions,
held at three different venues on
Ofahu’s fabled North Shore.

Xterra Trail Run
World Championship
December 7, 2014; Kualoa Ranch

Held across Kualoa Ranch’s spectacular
terrain and open to runners of all ages,
this is the culminating event of the
Xterra Trail Run Series,

Wanderlust Festival
February 25-March 2, 2015; Turtle Bay Resort

This unique yoga festival combines
leading yoga teachers, top musical acts,
and powerful speakers for an adventure

of mind, body, and soul.

Honolulu Festival
March 6-8, 2015; Honolulu

A showcase of arts, culture, and
entertainment, Hawai'i's foremost
cultural festival highlights the peaple
and diversity of the Asia-Pacific.

Events subject to change.
Visit gohawaii.com/oahu/events.

The Island of

Othn

The Heart of Hawai'ie
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ADVENTURE

=2 OF/A LIFETAME!

DAILY DIVES

CERTIEIED & FIRST-TIMERS! =
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CALL: (808) 922-2121

INFO@WAIKIKIDIVING.cOM
WWW.WAIKIKIDIVING.COM
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such as zooxanthellae. Some are not,
such as the algae that blennies consume.

And the whole system, hidden under-
water as it is, did not experience the same
level of 1g9th and early-20th century
scientific exploration as, say, rainforests,
until the modernization of scuba gear in
the 1950s, which opened up undersea
research significantly.

In one of the region’s ancient marine
protected areas in the Yap Islands of the
western Pacific, islanders have preserved
their coral reefs for a thousand years, and
assiduously observed conservation tactics
such as restricting fishing during spawn-
ing times.

“Traditional ecological knowledge
from Polynesian people is highly valued,
although insufficient when dealing with
modern ecological issues,” says Robert
Richmond, director of the University of
Hawai‘i’s Kewalo Marine Laboratory in
Honolulu, and president of the Interna-
tional Society for Reef Studies.

Today, there are 11 Marine Life Con-
servation Districts in Hawai'i, some
dating back to 1967, that encompass
nearly 2,000 acres.

The Hawai'i coral reef ecosystem is,
in fact, so rich and complicated that even
scientists use shortcuts to describe its
components. Technically, the creatures
sharing intracellular space with coral
polyps are a kind of algae called “dino-
flagellates”—and these same scientists
are apt to call them, rather than the
mouthful zooxanthellae, just “zoox.”

“The ecosystem is complex, and
through decades of scientific research we
have learned much about their dynamics,
but there is still much to understand,”
says Erik Franklin, associate research
director at the Hawai'‘l Institute of
Marine Biology, in Kane‘ohe Bay on
O‘ahu’s northeast shore. Franklin is
incorporating 21st century techniques
such as eco-informatics: computer mod-
eling of data that is validated with obser-
vation of the reefs.

“We use complementary methods
such as studying organisms in aquaria in
the lab where we can control variables,”

Franklin explains.



But as anthropologists will affirm,
actual living societies perpetually con-

found scientific models. Consider the

HAWAII S OCEAN TREASURES

way a coral reef is like a crowded, multi-
ethnic extended family, even inside the
coral cells, everyone living in communal

harmony. Except when things get tough. = = =
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NIVERSITY OF HAWAI'I biology
professor Cynthia Hunter lifts her
snorkel mask for a minute and points

CYNTHIA HUNTER

her thumb toward the coral reef just below
us. “I want you to see something right
down there,” she says, then dons her mask
and plunges underwater.

The top portion of this 1o-foot mound
of lobe coral, which is the size of a VW
Bug, is a glistening ivory white. But here,
a foot below the surface, is a single lobe
that's a gorgeous, delicate lavender in the
refracted sunlight. [ admire it, then follow
Hunter’s outstretched arm farther down,
where she’s indicating the wall of the coral
mound about 4 feet deep. Taking a deep
breath, I descend and look. More lobes,
each about an inch across—this time
leather-brown, like an old saddle. T return
to the surface with Hunter.

“That lavender lobe sure is beautiful.”

Though there is much still to be learned about coral reef ecosystems, researchers such as
She nods when [ comment on what

these University of Hawai'‘i students are gathering data to fill the gaps.
Y & § $F we've just seen.
“Is that healthy?” T ask. Hunter shakes

her head.
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Older reef colonies provide a platform for
newer corals, such as this cauliflower coral.
Cup coral (right) forms no exoskeleton.

“CORAL REEFS DO HAVE RESIDENT CRABS AND SHRIMP

that help keep the reefs clean and drive

away natural predators, such as the crown-

of-thorns starfish. ... We can capture them

and check their health.”

“The coral deeper down, that brownish
cast, that'’s healthy coral,” Hunter says. “But
most people wouldn't know that.

“The average visitor out here, they'd see
all this lavender and yellow and ivory coral,
they'd think it's beautiful—and it is. But its
not ordinary.”

Hunter and a UH graduate student,
Tayler Massey, have brought me out in
10 feet of water on a mid-autumn morning,
1oo yards off O‘ahu’s windward eastern
shore, at Lanikai Beach, to learn about
Massey’s reef-monitoring thesis project,
and to witness a unique and troubling

episode of coral bleach-
ing in Hawai'i's ocean
waters. Near-shore
ocean temperatures
reached record levels in
late summer and early
autumn this year, and
the result has been a
stark reaction by the
corals that ring island shores.

“I heard an anecdotal report of a
go degree sea temp from one researcher,”
Hunter reports, about an area where 83
degrees is the usual maximum. Color

J—Iol
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dissipation—coral bleaching—has been
observed by reef scientists in Hawai‘i

on only a few occasions, most notably
back in 1996 during another period when
ocean temperatures reached unusually
high levels.

Massey’s monitoring project was
designed to investigate the potential for
bleaching, to see what effect elevated sea
temperatures have on coral health. She has
six sensors attached to reefs up and down
the shore, and swims out weekly to see
what's happening and record her observa-
tions. The expected bleaching peaked in
late September. Now, three weeks later,
temperatures have cooled, aided by the
passage of seasons and, ironically, the
ocean churning wrought by the passage of
Hurricane Ana, which brushed the islands.
Now, corals that were stark white weeks
ago are regaining a little color.

How all this happens is a deep and
complex mystery. Scientists know that
corals under heat stress literally expel the
actual source of their color, their zoox.

JEFF HUNTER { GETTY IMAGES

Finger coral is one of the
most common types in
the Islands—seen here
with threadfin butterfly-
fish and yellow tangs.

Among other things, the dinoflagellates’
color provides a bit of “shade” from the
sun. Getting rid of it seems counter-
intuitive.

WAIMEAPLANTATION.COM

WAIMEA PLANTATION

( :OI lA( :ES 1.800.9WAIMEA (1.800.992.4632)
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“The corals just spit them out, liter-
ally,” Franklin says. “But I can't tell you
the exact physiological mechanism by
which a coral expels an organism that is
living inside its own cells.”

Deepening the mystery is the indica-
tion that, once sea temperatures subside,
the corals at Lanikai evidently have the
ability to quickly recruit and incorporate
New ZOoX.

How do they do that? And why do
some colonies exhibit much less bleach-
ing? If it is a heat-resistant strain of coral,
what makes it resistant?

This is far from the most astounding
mystery about corals. Spawning time,
for instance, causes a colony to release
vast clouds of sperm and eggs into the
reef waters; the spawn then drift in the
ocean currents until they happen upon
a substrate that’s suitable, both physi-
cally and chemically.

That’s how corals so quickly colonize
the new undersea lava surfaces below
the Kilauea volcano, and the manmade
structures such as derelict ships pur-
posefully sunk to host new colonies.

Somehow coral spawn are able to
actually measure the chemical suitability
of the waters they drift to. Scientists
know, for example, that spawn will not
settle in water that is carrying unusually
high levels of pesticides, such as happens
after storm events that wash agricultural
chemicals from the land into Hawaiian
bays. What are the parameters of this
mechanism?

“Interestingly enough, corals have the
same metabolic proteins as humans,”
says Robert Richmond. “But we can't get
coral to pee in a bottle to do analyses.

“However, coral reefs do have resident
crabs and shrimp that help keep the reefs
clean and drive away natural predators,
such as the crown-of-thorns starfish.
These [crabs and shrimp] are arthropods,
same as cockroaches, and sensitive to the
same pesticides,” Richmond continues.
“We can capture them and check their
health. If they're not healthy, we investi-
gate why.

“In essence, we're asking the crabs

and shrimp, What’s bothering you?”



ICHMOND thus describes his work

as “Dr. Dolittle plus CSL” And he

expresses great admiration for the
intuitive knowledge and care that Polyne-
sian peoples have applied to marine
conservation for centuries. Among the
ancient kapu that governed fishing, for
instance, was one that reserved the power
to net-fish in the reefs to unmarried
males. While it was part of a spiritual
custom separating men and women,
Richmond observes, it seems that men
without families would be less likely to
overharvest. And the famous fishponds
found throughout all the islands were
created specifically to substitute for ocean

MORE THAN 40 PERCENT
of Hawai'i visitors
enjoy the tropical

water through
snorkeling, diving
and just plain
sightseeing, and
scientists are far
from immune
to that sheer sense
of fun.

fishing, lessening the pressure on the
reefs.

“The Polynesians knew what we are
still learning, that reefs can sustain them-
selves, even with human utilization, if
those human uses are carefully man-
aged,” Richmond concludes.

For all the scientific intensity marine
biologists in Hawai'i are now bringing to
bear on coral reefs, they are also keenly
aware that their profession requires them
to focus on something laypeople just find
magical ... and that provides marvelous
recreation.

More than 40 percent of Hawai‘i
visitors enjoy the tropical water through
snorkeling, diving and just plain sight-
seeing, and scientists are far from
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immune to that sheer sense of fun.
At Lanikai, I jest with Massey about
the “rigors” of her thesis work, which
includes weekly swims, with snorkel
and fins, to check her monitoring
stations.

“Not much like the usual dry thesis
topic, is it>” she grins.

It is not dry in many ways, of course.
But the knowledge that researchers such
as Massey gain will help preserve and
enhance Hawai'i’s priceless shoreline,

As Erik Franklin points out, the
Hawaiian archipelago is the world's
most isolated major island chain,
and that magnifies the importance of
fending off damage—and discovering
how to do so.

“We have to protect the resources we
have,” Franklin says. “We can't just go
next door to find replacements.”

“We do know many things and what
we can do,” says Robert Richmond. “The
good news is, given the opportunity to
recover, coral reefs are dynamic systems
that will do just that”

Scanning the water from onshore at
Lanikai Beach, Cindy Hunter muses that,
for all the alarming bleaching the corals
here have shown during one hot autumn
month, it’s possible that by January most
of the reefs will have shaken off the
stress, regained their color, and be
healthy once again. And scientists such
as Hunter and Massey will be busy trying
to figure out exactly what happened—
both the crisis and the recovery.

“Clearly, there’s a lot we just don’t
know,” Hunter says. “There is so much

wonder out there.” ak

Eric Lucas is a contributing editor at Alaska
Airlines Magazine and frequent visitor to

Hawai'i.

Alaska Airlines offers daily service to
O‘ahu (Honolulu), Maui, Kaua‘i and
Kona/Hawai'i Island. For flight reserva-
tions, go to alaskaair.com or call
800-ALASKAAIR. To book an Alaska
Airlines Vacations package to Hawai'i,
go to alaskaair.com/vacations or call

800-468-2248.
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Companies find ways to make production
more sustainable through innovation,

recycling and reuse
By Amy Westervelt

The Cradle to Cradle
Certified Product
Standard assesses
sustainability in five
areas, represented by the
icons above. These are
(clockwise from top left):
renewable-energy use,
social fairness, material
health, material reutiliza-
tion and water steward-
ship. Certified products
may show the program'’s
logo (opposite page).
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Closing
the
Loop

In San Francisco, packaging designers at the
cleaning-products company Method are working
on turning plastic found in the ocean into gracefully
designed bottles for liquid dish-and-hand soap. In
Brooklyn, the employee-owners at the IceStone
company’s factory are mixing recycled glass, non-
toxic pigments and concrete to make high-end coun-
tertops. In Arlington, Washington, north of Seattle,
the MicroGreen factory is transforming used water
bottles into insulated to-go cups—which you might
be sipping coffee from on an Alaska Airlines flight.

Across the country, companies such as these are
seeking environmentally sound ways to make useful
recycled and recyclable products. It's the sort of
thinking Bridgett Luther, president of the Cradle to
Cradle Products Innovation Institute, headquartered
in San Francisco, believes is ushering in a new
industrial revolution.

Luther notes that the environmental movement

can sometimes seem to emphasize restrictions when

ICONS: @ 20 THE CRADLE TO CRADLE PRODUCTS INNOYATION INSTITUTE



COURTESY: MICROGREEN

it can instead be seen as a spark for innovation: “It's
much better to focus on the positive and say, ‘Just
imagine what the world would look like if we took all
the waste and turned it into new products,” she says.
The term “cradle to cradle” was coined by archi-
tect William McDonough and chemist Michael
Braungart in their 2002 book, Cradle to Cradle:
Remaking the Way We Make Things. The term refers
to the idea that manufacturers can benefit from
designing products that can be recycled, reused or
repurposed—that instead of following a path from
useful product to landfill (“cradle to grave”), materials
can continually be given new life in new products.
This approach is also sometimes called “closing the

loop” in manufacturing, to fit the image of materials

CERTIFIED

cradletocradle

PRODUCTS PROGRAM

(ST

being continually repurposed rather than
taking a dead-end route to the junkyard.
The cradle-to-cradle approach also calls for
companies to design carefully at the out-
set—to think about using fewer materials,
fewer chemicals and more recycled content
in their products, and to power their pro-
cesses in a manner that is energy-efficient, water-
efficient and socially responsible.

The Cradle to Cradle Products Innovation
Institute—which has a close working relationship
but no formal partnership with McDonough and
Braungart—now maintains the Cradle to Cradle
Certified standard, assesses products under the stan-
dard, and trains assessors and consultants to help

“Imagine what the world
would look like if we took all
the waste and turned it into

new products.”

companies adopt the cradle-to-cradle design method

and submit their products for certification.
Gaining Cradle to Cradle (C2C) Certified status—
and the right to use the associated logo—is not easy.

Companies must gather data and meet minimum

criteria in five areas: material health (how the product

As part of a broader
commitment to
sustainability, Alaska
Airlines was the first
company in its industry
to use the InCycle Cup
(below), made with
recycled, recyclable
plastic. Alaska was the
first airline in the U.S. to
recycle items such as
cups and bottles on all
domestic flights and has
set a goal for all inflight
serviceware to be
sustainably sourced by
2020. The diagram
below shows supplier
MicroGreen's cup-
production process.

materials impact the
health of people and the
environment), material
reutilization, renewable
energy and carbon man-
agement, water steward-
ship, and social fairness.
The standard is also set
up to put companies on
a path toward continu-
ous improvement. When
companies begin certify-
ing their products, they
commit not only to
designing and operating
a certain way, but also to
never being complacent.
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It's a tall order, but it also pays off. Luther says
that “companies that implement the Cradle to Cradle
framework can reduce their carbon footprint, can
use more renewable energy and can reduce their use
of water—and then their sales can go up.”

Method Co-founder and Chief Greenskeeper
Adam Lowry says that the process helps regardless of
consumer awareness about the Cradle to Cradle
certification or logo.

“The primary value of the Cradle to Cradle pro-
gram is coming through the process and the disci-
pline of it,” he says. “It's a really effective business
practice that gets integrated into how you work, and
that's good in and of itself, regardless of whether you
get credit for it from consumers.”

Not every company with an innovative, closed-loop
approach to design and production follows the Cradle
to Cradle certification procedure. The C2C standard
has roots in the building industry, and while it has
slowly been making gains in other markets, it’s far
from widespread. You won't see C2C logos on elec-
tronics, for example, but that doesn't mean that com-
panies in that sector aren’t looking at ways to better
manage the materials they're using.

“More and more companies are really trying to
design their products so that they're easier to recycle
or even to repair,” says Mark Verheyden, CEO of
ECS Refining, the giant West Coast electronics
recycler. ECS collects electronics from consumers as
well as companies. According to Verheyden, technaol-
ogy used by companies, rather than consumers,
tends to be of higher quality. When ECS gets corpo-
rate shipments in, it marks 20 to 25 percent for
reuse, either harvesting parts or refurbishing entire
products and selling them to smaller companies,
which in turn sell to secondary buyers such as
school districts.

From innovative reuse plans to products that give
“waste” materials new life, the following company
profiles provide examples of “closing the loop” across
the United States today.

Finding a Method

Home-products company Method (which has opera-
tions in San Francisco and Chicago) began incorpo-
rating the cradle-to-cradle design framework into its
business a couple of years after its founding in 2001.

All Method products, except for a few limited-
edition items, are now C2C-certified.

“I believe that the best way to deal with the envi-
ronmental and human health problems related to
cleaning products is better design,” says Adam Lowry.

“That means ‘design’ in terms of aesthetics, sustain-

Patagonia uses various
sustainably sourced
materials, including
wool from ltaly's
Calamai Tech Fabrics.
Workers at Calamai
(above) shred discarded
wool, mix in polyester
and nylon for strength,
and reweave it for use in
items such as Patago-
nia's Men's Reclaimed
Wool |acket (right).

method

N
mt-_‘thod\

The cleaning-products
company Method has
explored uses for waste
plastic (right) collected
by hand from ocean
beaches, The multicol-
ored plastic was sorted,
ground, washed, melted
and mixed with post-
consumer plastic to
make the uniform gray
material for retail-ready
bottles (above).

JEFF JOHNSON, COURTESY: PATACONIA (2)

ability, fragrance—we wanted to build all of those
things into the product”

The ocean-plastic bottle that Method released last
year is made partly of recycled plastic from the ocean
or from beaches, and partly of postconsumer recycled
plastic. And overall, most of Method’s packaging is
100 percent recycled plastic.

Method is also always on the lookout for ways to
reduce or reuse chemical materials in its products—
and to ensure that the chemicals are safe. For exam-

COURTESY: METHOD (2)

ple, the company recently partnered with a supplier
to develop a solvent made from corn stover, the
stalks and leaves left over after corn is harvested.
Method was a pioneer in getting American con-
sumers to adopt the idea of refilling bottles—buying
small refill packs, or in some cases larger pouches, of
soap and detergent rather than always purchasing
new bottles. The Method products that have refill
options have delivered an &2 percent reduction in
their overall product footprint, factoring in energy,

water and plastic used.
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Projects

Possibilities

Skanska believes in a better way to build.
We create opportunities for businesses and communities to thrive.

What does working with
Skanska make possible?
See if you can find them all:

Airports
Arenas
Bridges
Careers
Community
Construction
Data Centers
Development
Highways
Hospitals
Innovation
Leadership
Livability

Manufacturing
Mentoring
Mixed use
Neighborhoods
Offices

Quality

Light Rail
Safety

Schools
Stadiums
Sustainability
Transit
Walkability

Connect with us

S blog.us.skanska.com
n facebook.com/skanskausa
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COURTESY: ICESTONE (2}

“We have gotten millions of people to adopt refills,
and adoption is the most important part of the inno-
vation process,” Lowry says, noting that a great design
won't matter if nobody understands it or uses it.

Soon, Method’s products will be manufactured in
a new, very cradle-to-cradle-style factory in Chicago.
As the first LEED Platinum-—certified factory in the
consumer-packaged-goods industry, the new facility
will generate much of the energy it needs on-site, via
an industrial-size wind turbine and rooftop solar
panels. The factory will send no waste to landfills,
and its water use will also be balanced by support for
water-conservation projects in the region. Located on
the south side of Chicago, it will bring green manu-
facturing jobs to a low-income urban neighborhood.

The design for the building is aligned with the
company's broader cradle-to-cradle approach, says
Lowry. “We wanted to manifest the Method product
philosophy in a building.”

Whole-Cloth Sustainability

When Patagonia’s “Don’t Buy This Jacket” ad
appeared in newspapers across the country on
November 25, 2011 (that year’s “Black Friday”), the
outdoor-clothing retailer shocked customers and
analysts alike. The ad urged consumers to buy only
what they needed, to repair and reuse what they
could, and to recycle the rest. It was timed with the
launch of Patagonia’s Common Threads online store,
operated in partnership with eBay, where consumers

could resell their used Patagonia clothing. That initia-

tive was followed by the launch of an in-store buy-

back program (Worn Wear) that enabled customers
to bring gently used gear back to Patagonia and sell it
to the company in exchange for store credit. Patago-
nia also created a venture capital fund, called $20
Million & Change, intended to fund suppliers and

other like-minded companies working on new-

Pro football wide
receiver Pierre Gargon
(above) wears Russell
Athletic CarbonTek
shoulder pads, made
with carbon fiber left
over from Boeing 787
Dreamliner production
(detail, inset). Garcon is

shown above inside a

787 Dreamliner fuselage.

The Brooklyn-based
company lceStone
H‘l&l'il;“; (t_‘;ull[{ﬂ'ttjp‘_& rl' om
recycled and sustainable
materials. lceStone’s
Sage Pearl counter (left)
incarporates recycled
clear and colored glass,
as well as recycled
mother-of-pearl (inset).

materials technologies that would help make more-
sustainable designs. The fund announced its first
investment in early 2014: the Denver-based startup
COzNexus, which has developed a method of pro-
cessing and drying products using liquid carbon
dioxide. The method reduces energy use and elimi-
nates the need for water in manufacturing processes.
In addition to repairing and reselling clothing,
Patagonia has been using fleece made with recycled
plastic bottles since 1993. Within 13 years, the com-
pany had diverted more than 86 million bottles from
landfills. Then, beginning in 2005, the company
began taking back clothing and gear to recycle into
new products, and by 2006 it had launched pro-
cesses through which it takes plastic bottles, manu-
facturing waste and worn-out garments and turns
them into fibers used to produce most clothing lines.
In a recent statement on the company’s commit-
ment to sustainability, Patagonia founder and owner
Yvon Chouinard wrote, “As an alpinist who set out to
make gear for my friends and never thought of

myself as a ‘businessman’ until long after I became
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~ anew century. |

Pictured above:

Francis Luerssen llI

Facility technician

The Flour Mill

(Pictured with Avista Commercial / Industrial
Engineer Bryce Eschenbacher, on left.)

[

V\/hen Francis Luerssen Ill took over as facility technician at the Flour Mill,

the 120-year-old brick building was something of a time capsule. Inside

was a mishmash of machinery, old and new, cobbled together since renovations

began to make it a retail space for multiple tenants about the time of the world’s

fair in 1974. Air conditioning units had been jammed in windows, and some

were run all winter long. Machine timers were simply broken. Components of

the HVAC system hadn't been touched in 30 years.

Luerssen found himself in the middle
of it all, and he was prepared to

take the aging facility into the 21st
century—with some collaborative
help from Avista. He had his work

cut out for him. But as an ex-Navy
man, he was used to getting things in
shipshape condition.

Over time, he swapped out traditional
lighting for LED and compact
fluorescent bulbs, upgrading to T8
lamps and electronic ballasts in the

common areas. He mounted light
sensors and timers outside and in the
restrooms. Plus he installed insulation,
included sealing walls penetrated

by pipes with expanding foam and
fastening weather stripping to all

the entrances.

Luerssen's primary focus, however,
was the aging HVAC system. He had
to loosen valves and repair damper
actuators that were stuck open

or closed. He rebuilt steam traps,



some of which appeared to be of
original vintage. And he fixed all the
machinery timers, many of which
had motor controllers set to hand
operation vs. auto or had start-stop
pins missing from their timer wheels.

I

When he correctly aligned all the
belt-driven machinery, it paid off with
a drop in load.

But the biggest energy improvement
with the HVAC system came from
incorporating an Alerton(R) direct
digital control system (DDC). Installed
by ATS Inland Northwest of Spokane,
the DDC was a $20,000 investment.

“[The DDC] really helped everything,”

Luerssen says. “It gives you a lot of
control. It also lets me see a problem
from a remote computer.”

In place of handset thermostats, the
building is now ruled by an always-
thinking, always-monitoring digital
brain. The DDC system governs when
boilers, pumps and chillers turn on
and off. Plus, it requlates hot water
temperature between floors. This
keeps the easily melted goods of
the Chocolate Apothecary at a cool
70 degrees while shoppers in the
Kitchen Engine enjoy a comfortable
73 degrees.

The amount of control the DDC
allowed was extraordinary but
Luerssen asked for more. He
upgraded to control the hot water
circulating pumps so they would turn
off based on temperature, not boiler
pressure. Now the DDC raises the
boiler water temperature as it gets
colder outside instead of running at
full temperature all the time.

“It's going to make equipment last longer
so you're not going to be spending as many
man-hours going in and replacing it.”

Another encouraging aspect of the
DDC upgrade is the lengthened
lifespans of the building’s machinery.
Fans running 24 hours a day before
are now on just half the time. And
the boiler, which used to run nine
hours a day in winter, runs just

four and a half thanks to the DDC
controlling the baoiler’s two separate
fan coils.

“It's going to make equipment last
longer so you're not going to be
spending as many man-hours going
in and replacing it,” he says.

Electrical upgrades have also made

a difference, and much of it came
down to simply changing light bulbs.
175-watt metal halides were changed
out to 26-watt LEDs. LED lights were
also installed in the parking lot.

“It's a better light quality, it's
instantaneous and I'm never going
_q

to have to mess with it again. Those
have like 35,000 light-hours,” says
Luerssen. “The amount of energy
they saved us is fantastic.”

It's costly to upgrade a building. But
for many of his upgrades, Luerssen
was able to take advantage of
rebates from Avista. And the added
efficiency should make everything
worthwhile.

Luerssen estimates the boiler
upgrades alone will result in

significant savings. The Flour Mill's
natural gas costs were reduced by
50 percent. Electrical costs were
also cut by ten percent, while adding
more load to the system. In the end,
these savings can be passed on to
tenants by the building’s property
manager, Kiemle and Hagood.

With help from Avista, Luerssen has
transformed a leaky old building

.

cobbled together over the years into
a 21st-century facility — the envy of
any building owner looking to save
some money on energy bills. He says
any company can do the same.

Avista gives rebates and incentives
for energy-efficiency upgrades

to many types of businesses and
organizations, from retail stores

and restaurants to manufacturing
plants and municipalities. The energy
company's goal is to better manage
the region’s growing energy needs

by promoting ways for its large
customers to use less. Those that
have participated so far have not only
saved energy, but have seen increased
productivity and safety and lowered
maintenance costs. Avista thinks it's
energy well spent.

(For more, visit avistautilities.com/bizrebates)




NORTHWEST INVENTOR
CREATES A REVOLUTION
IN WINE AERATION
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What people are saying:
“The pour is just plain SEXY!”

“We LOVE ours. Easier than the

other wine aerator we have, and

the show alone is worth the price
of admission.”

Now available:
tribellawine.com/Buy
Wine Enthusiast
selected wine retailers
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one, I've wrestled the demons of corporate
responsibility for some time. Who are busi-
nesses really responsible to? Their share-
holders? Their customers? Their employees?
None of the above, I have finally come to
believe. Fundamentally, businesses are
responsible to their resource base. Without a
healthy planet there are no shareholders, no

customers, no cmployccs."

Going MicroGreen

In 2001, Krishna Nadella was conducting
graduate research at the University of Wash-
ington, in Seattle, learning about various
plastic-recycling technologies from engi-
neering professor Vipin Kumar. Having
recently arrived from India, Nadella was
shocked by the prevalence of disposable
goods in America, and when he learned
about Kumar'’s work, Nadella thought it
could easily be applied to PET, the plastic
commonly used for water and soda bottles.

Nadella co-founded MicroGreen to work
on this project. Today, the company takes
recycled plastic from bottles and, using a
combination of pressure, heat and COz2 gas,
turns it into a high-performance, light-
weight, insulated material. Waste Manage-
ment, the major Houston-based disposal and
recycling company, is one of MicroGreen's
largest investors, and it ensures an ample
supply of plastic to repurpose.

The material MicroGreen creates can be
used to make to-go containers of all sorts,
though the company is currently focused on
coffee cups.

“Plastic should be treated as a renewable
resource, because it is—you can use it again
and again and again,” says Tom Malone,
MicroGreen's CEO.

Malone says that people who try the cup
are intrigued. “It insulates better than any
cup they’ve tried; it's recycled and recyclable;
and the price is comparable to conventional

cups,” he says. “It's a no-brainer.”

Green Beauty

Aveda had sustainability integrated into its
mission from the moment founder Horst
Rechelbacher started the beauty-products
company in 1978. It purports to be the first
company in its industry to use virtually 1oo

percent t’(—!(.')’(.‘]é‘.d continued on page 197

OTHER COMPANIES THAT
ARE CLOSING THE LOOP

< Alcoa In addition to certifying
several of its products according to
the Cradle-to-Cradle standard, Alcoa,
the aluminum giant headquartered in
New York, has partnered with various
companies to establish closed-loop
recycling of aluminum,

< gDiapers As they prepared for the
birth of their first child, Jason and
Kim Graham-Nye realized that they
had environmental concerns with
both disposable and cloth diapers.
They found a solution in the form of a
flushable, biodegradable diaper made
in Tasmania, Australia (by another
company). They loved it so much that
they licensed the technology and
brought it to the United States, set-
ting up shop in Portland, Oregon.
Their company, gDiapers, now sells
both flushable diapers and washable
cloth diaper-pants with inserts.

% |:Co |:Co provides collection
containers for use in the stores of
various clothing retailers—including
H&M, Puma and The North Face
and then takes the clothes and either
cleans them up for resale or recycles
the textiles.

< Timbuk2 This maker of bicycle-
messenger bags, based in San Fran-
cisco, has always designed its
products with renewable, nontoxic
materials and provided a warranty for
each bag. Earlier this year, Timbukz
launched its LifeCycle program. The
program enables customers to give
back their old bags; have them
repaired (or do it themselves with
replacement parts); or send them
back to Timbukz for recycling, in
exchange for 20 percent off a future
purchase. —A.W.
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These gStyle gWhat gPants have
flushable, compostable inserts.



SEATTLE OFFICE (2(06) 462-6700 =

Happy Holidays.

Patterson Buchanan Fobes & Leitch, Inc.,
P.S. is blessed with great clients, locally and
nationwide. With their continued support
and to meet their growing needs, our law
firm has expanded and steadily grown.

In these challenging times, we remain

thankful for their trust.

Whether acting as general counsel or

a defense attorney in litigation, the
opportunity to provide practically
aggressive representation to public entities,
corporations, communities of faith, or

individuals is one that we shall always

PORTLAND OFFICE (503) 200-5400

embrace. We provide strong representation,
whether in the most complex cases or just
advice on daily decision-making, and at a

reasonable cost.

During this holiday season, all of the
principals at Patterson Buchanan hope that
your travels are smooth and that you are
blessed, as are we, with wonderful people to
surround you. We wish you prosperity and

hope, now and in the coming year.

PATTERSON BUCHANAN
FOBES & LEITCH, INC,, PS.

* TOLL FREE (§00) 722-3815 * WWW.PATTERSONBUCHANAN.COM
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illuminate hundreds of shimmering

- [ﬁ’ stalactites and stalagmites. Ground-
water minerals have colored them in jewel-
like hues—visual treasures like something

out of The Count of Monte Cristo.

his is a scene from our own Mexican
adventure movie: My husband, Bryan, my
11-year-old daughter Anne and I are hap-
pily exploring an underground river sys-
tem in Mexico's Yucatdn Peninsula known
as Rio Secreto. When we reach a stalactite
forest—where the water is too deep to
stand—we delicately paddle through a
dense group of formations hanging from
the ceiling. It's magical.

Just getting here was part of the adven-
ture. We loaded into a van in Playa del
Carmen, an hour south of Canctin, and
with a group of five others took a bumpy
dirt road 20 minutes into the dense Mexi-
can jungle. At road’s end we donned wet-
suits, water shoes, helmets, and headla mps
before trekking 10 minutes through the
tropical forest to the cave entrance.

As we hiked, our

guide explained the
cave system and
Mayan mythology.
The Yucatin Penin-
sula is made of
porous limestone
rns,
dition-

red

through which a
vast subterranean

Tiver em flows.

Freshwater pools,

called cenotes, are
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Medical Aesthetics

Restore a More Youthful Look

with Larson Medical Aesthetics

Margaret L. Larson,

ARNP, MSN, NP-C is an
accomplished master
injector and expert in facial
rejuvenation techniques. She
practices as a primary care
provider as well as providing
superior aesthetic treatments
to patients of the Northwest.

Margaret is a proud recipient
of the Bella Diamond Top
Injector Award for her
achievements in 2014. Her
practice is equipped with

the latest technology such

as laser treatments, chemical
peels, facials, cryolipolysis,
and medical grade skincare.

MEDICAL AESTHETIC SERVICES:

»

»

Complimentary personalized skin consultation with our
aesthetician

Skin rejuvenation using moderate level chemical peels and
laser to treat acne, sun spots, scars, fine lines, spider veins
and wrinkles

Botox Cosmetic to treat wrinkles

Dermal Fillers include Artefill, Juvederm, Radiesse, and
Voluma for a non-surgical facelift

Pharmaceutical-grade Skin Care Products like Obagji,
Regenica Growth Factor and SkinMedica

Laser Tattoo Removal
Laser Fungal Nail Treatment

Laser hair reduction/removal

EEFORE%
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20% OFF TREATMENTS AND SKIN CARE PRODUCTS WITH MENTION OF THIS AD.

Located just minutes from the airport, consultations are always free
and can be easily scheduled by phone.

LARSON FAMILY MEDICINE & MEDICAL AESTHETICS | 206-244-5477
16233 Sylvester Road SW, Suite G-30 | Burien, WA 98166

Also with convenient locations in Lake Tapps and Bellevue
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Perched on a bluff

overlooking the
Caribbean, Tulum is
the only seaside
Mayan ruin, The
nearby jungle is the
home of wildlife
such as spider
monkeys. Lovely
beaches and
resorts define
Cancln's appeal.

Ol

places where the water is accessible from above. In Mayan mythol-
ogy, these caves are sacred portals to the underground world.

When we reached the cenote, we stepped down a ladder into
the darkness of this other world. We have been following our
guide single file through a twisting gauntlet of cave formations,
careful not to touch natural structures such as dainty soda straws
or bulbous cave pearls.

Once through the stalactite forest, we enter a natural amphi-
theater with knee-deep water. Here we extinguish our headlamps
to sit in total darkness and silence—the only sound the echoing
drip of the water. I reach in the emptiness for Anne. She is totally
nonplussed by the darkness. At least one of us is brave.

This is a new phase of exploring the greater Canctin area with
our daughter. The famous beachside resort is known for all-inclu-
sive complexes where adults lounge poolside and kids enjoy play
venues rivaling theme parks. At the Riu Palace las Americas, for
example, 11 restaurants and bars serve everything from Mexican to
Japanese cuisine; kids have their own swimming pool; adults and
children enjoy separate daily entertainment programs.

Canctn’s long, narrow island, chosen in 1970 as the best spot

MEXICO

to develop a resort by the Mexican govern-

ment, is postcard-perfect with its contrast
of aqua-blue Caribbean and stunning
white-sand beach. This is a great destina-
tion for a first trip to Mexico, as most
everything one needs can be found right at
the hotel or just a few steps out the door.

While Cancn is very family-friendly,
it’s also a nightlife capital. Fun restaurants
and bars such as Sefior Frog’s encourage
patrons to let loose, while discos pulse with
lights and sound until the wee hours of the
morning. During the day it’s the ultimate
in relaxation, with the only challenge posed
by deciding whether to lounge by the pool
with umbrella drinks or bask in the sun on
the powdered-sugar beach.

But we're ready, on this trip, to explore
the broader world of the Yucatin, a
220-mile-long swath of tropical jungle,
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REcoMMENDED RESTAURANTS IN:
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Just 15 years ago, Playa del Carmen was a small fishing

village. .. Now the hamlet has transformed into a

Playa del Carmen’s
beach exemplifies
the white sands and
turquoise waters of
the Caribbean.
Mayan traditions
thrive here, in the
food and dress of
Yucatecan people.

O

thriving resort town.

Mayan history and Caribbean adventure. No more hotel kids club
for Anne—she is now helping choose adventures from a wide
range of options: water sports such as snorkeling, diving, sailing,
and fishing; inland adventures with jungle tours, ziplining, and
cave explorations; and discovery of Mayan culture.

The Riviera Maya, as this particular stretch of coastline is
called, runs 8o miles south from Canciin to Tulum. It is a para-
dise of ivory-sand beaches and stunning turquoise waters where
one can find everything from luxury spas and championship golf
to swaying hammocks under simple thatched huts.

The entire length of coast is dotted with hotels, many of them
all-inclusives. We have opted to stay in Playa del Carmen, the hub
of the Riviera Maya. Just 15 years ago, “Playa” was a small fishing
village where vacationers caught the ferry to the island of Cozu-
mel. Now the hamlet has transformed into a thriving resort town.

Most hotels in Playa are on the smaller side and include hip
boutique properties, comfortable B&Bs, and intimate luxury inns,
but there are also a few larger resorts; the Playacar Palace, where
we are staying, is one. This modern property, located on wide,
white beach near the center of town, offers the ease of all-inclusive
drinks and meals; activities such as beach volleyball and water

polo; nightly theme parties; and a large, refreshing pool.

MEXICO
Hmwared

MAYAN CULTURE,
LANGUAGE & ARTS

When people think of the Maya,
what comes to mind are ancient
civilizations and supposed end-of-
time predictions. The Mayan culture,
‘however, still thrives on the Yucatdn
Peninsula, as up to 1 million people
here speak Yucatec Mayan, a lan-
‘guage marked by many ‘x’ and ‘tsh’
sounds, It's not uncommon to hear
Mayan spoken on the streets and to
see signs in Mayan at some of the
cultural attractions. The finely
embroidered textiles sold at the
markets and worn by locals and
tourists alike are another piece of
Mayan culture that persists from
pre-Hispanic times, The stitching
techniques have been passed down
from mother to daughter for genera-
tions and can best be admired in the
traditional cotton dress called a
huipil.

\AAAAAAAAALAAAAAALAAL

Anne loves being near the action in
town, pulling us down pedestrian-only
thoroughfares lined with boutiques selling
art, handicrafts such as the ubiquitous
Mayan hammocks and clothing. Luckily we
still have a few years before she will be

interested in nightlife, but as in Canciin
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Shipping to Alaska...
We’ve got you covered!

Lynden can now ship your freight to Southeast, Central and Western Alaska.
We're proud to offer reliable weekly, twice-weekly and seasonal barge
service to port communities throughout Alaska. Whether you want to ship to
Juneau, Dutch Harbor, Anchorage or Nome, your goods will arrive safely and
on schedule. You can rely on Lynden to create innovative solutions to your
transportation challenges.

ALASKA
MARINE LINES

www.shipaml.com 1-800-326-8346

WorldMark & Vacation Internationale
HILTON-WESTIN-SHERATON-MARRIOTT-DISNEY-DIAMOND
MEXICO, ORLANDO, HAWAII, LAS VEGAS, EUROPE & More

NEVER PAY RETAIL FOR TIMESHARE PROPERTIES!
SmartShare.com the Timeshare Resale Specialists
TOLL FREE 800-338-2900 or visit www.SmartShare.com
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itself, there is also plenty of that here.
Should we ever stay up past 11 P™m, we
could hit the dance floor on the sand at
the Blue Parrot Beach Club or mingle
with the cosmopolitan crowd at the
modern and minimalist Deseo.

For now, we all enjoy the Playa res-
taurant scene. After the cave tour we

seek out Mayan regional cuisine. Yaxche

CANCUN OR RIVIERA
MAYA?
Canctin? Or Riviera Maya? Both offer
advantages depending on one’s
travel goals. For active travelers, the
Riviera Maya is closer to the ecologi-
cal parks, Tulum, the best snorkeling
and the ferry to Cozumel. If you plan
to visit the UNESCO World Heritage
Mayan ruins at either Chichén ltzd or
Uxmal, those sites are closer to
Cancun. Cancun is also the depar-
ture spot for boat rides to Isla
Mujeres, a popular day-trip island
with an underwater sculpture park.
If, however, the main purpose of
the trip is relaxing on the beach or by
the pool, either Canctin or the Riv-
iera Maya will fit the bill perfectly.
Canctin is much more devel-
oped—with a mall, many bars and
nightclubs, and numerous restau-
rants. Riviera Maya offers deluxe
eco-resorts and adventures in the
Yucatecan jungle.

restaurant serves local specialties handed
down for generations.

The restaurant’s interior walls were
designed to replicate those of the nearby
ruins at Tulum, while the greenery
inside affords the sense of dining in the
jungle, albeit with air conditioning. We
feast on dishes with exotic names and
flavors, such as tsotobilchay—Mayan
tamales; tsic—lobster chunks marinated
in orange juice, cumin, and chiles
served on a thick tortilla; tikin xic—fish
baked in banana leaves; and the famous
cochinita pibil—shredded pork mari-
nated in bitter oranges and ground
annatto seeds.

The next morning we are up early to

reach the actual Tulum ruins. This
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unique 13th century fortress is the only
Mayan city built on the coast, and one of
just a handful of walled cities. Once an
important port, Tulum—perched on a
cliff overlooking a dazzling white sand
beach—has perhaps the most spectacu-
lar setting of any Mayan ruin. The views
of the limestone edifices, backed by the
Caribbean Sea, are stunning. El Castillo,
an imposing stone temple balanced on a
steep cliff, and El Templo de Frescos,
where traces of once-vivid frescos can be
seen, prove to be our favorite structures
during our tour of the site.

After our visit, the beach below the
site beckons, and we stake out a slice of
sand to ourselves. I remember from
previous visits that there is a fabulous
coral reef directly offshore. Anne, a
strong swimmer, easily makes the 400-
yard swim with us and enjoys snorkeling
above the reef, which teems with colorful
tropical fish—clouds of butterflyfish and
damselfish, as bright as Tulum’s ancient
frescoes once were. The lull of the sea
and warmth of the sun lead us to linger
much of the day.

Anne handpicks the activity for our
last full day, a visit to Xplor, where tall
zipline towers dwarf the jungle below.
Anne is first in line each time, hollering
with delight as she leaps from the tow-
ers—one of which is the tallest in Latin
America at almost 150 feet—and zooms
down to Earth. There are 14 lines in
total; one offers the unique twist of
landing in a cenote.

We end the day back in the under-
ground cave system, exploring one sec-
tion of caverns on hand-paddled rafts,
and another section bobbing in the
water, buoyed by life vests. We are appro-
priately ending the trip as we started—in
the Mayan underworld, a sacred place as

much now as ever. ak

Based in Seattle, Becky Youman has trav-
eled extensively in Latin America.

Alaska Airlines offers nonstop service
between Seattle and Cancun daily. To book
flights, visit alaskaair.com, or call
800-ALASKAAIR.
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Make your home base in charming, laid-back Madison Park—or at urban
Exeter House, where the action is. Then lock the door and fly away!

If you love to travel but feel tied down with that four-bedroom empty nest, maybe it's time to explore a downsize.
Among Seattle’s best-kept secrets are two of the city's hidden gems—Park Shore and Exeter House. These beautiful
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Love contemporary city energy but also
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BARMES IAN /| SHUTTERSTOCK.COM

> ¢ Donde estd el cowboy statue on a bench?” I ask a grinning
shopkeeper, not stopping for a second as I jog along the
sidewalk in downtown Cabo San Lucas, Mexico. Without
> skipping a beat, the amused local points straight ahead,
“Alli.” He appears accustomed to energetic visitors asking in bro-
ken Spanish for directions to this popular photo op.

In fact, it's more than just a photo op. Every Wednesday morn-
ing, teams of tourists run through town, along the marina, into
restaurants and to off-the-beaten-path sights as they compete in the
weekly A-Maze-In Cabo Race, a fun (and funny!) activity that my
husband and I enjoyed on our visit to the area earlier this year. It's
a combination scavenger hunt/obstacle race/local tour, and it’s
both exhilarating and enlightening.

After all, much as we enjoy lounging by the pool or on the
beach with a good book and cold beer on our travels to Mexico,
there is more to Cabo than delicious relaxation. We like to earn our
leisure time, too, by doing something active each day. Typically
that's hiking or kayaking, but we figured this clever local activity, a
very scaled-down version of television's The Amazing Race, would
accomplish several goals simultaneously: We'd get a cardio work-
out hustling to various locations as we quickly answer clues in an
effort to be the first team to cross the finish line, plus we'd get an
overview of a locale new to us.

We signed up for the race on our second day in Cabo, and since

MEXICO
W pnased

we'd explored a bit the day before, we had
some inkling where things are in town and
along the restaurant-lined marina. Plus,
each team is equipped with a map, as well
as bottled water, a set of rules, a pen, an
emergency phone, and pesos for the public
transportation we'd mysteriously need at
some point in the race. Still, our little bit of
area knowledge didn't really help us get a
jump start on the other 15 teams lined up
at The Giggling Bean Cafe, since we stum-
bled over solving our first brain teaser—
darned math!—that would lead us to our
next challenge and clue.

While my husband and T were “in it to

Lover's Beach is
one of the most
popular day-trip
destinations for
visitors to Cabo San
Lucas—and the
nearby arch that
marks the end of
the cape is an icon
of Baja California.

Cirnd
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win it,” thus running instead of walking
from one clue to the next, it was hard to
take the race too seriously, especially when
activities along the way included tossing
beanbags in buckets, eating crunchy bugs
(fried crickets, an exotic Mexican delicacy)
ala Fear Factor, and drinking frozen con-
coctions such as virgin strawberry daiqui-

ris as quickly as possible in the “brain

BRIAN FLORKY [ SHUTTERSTOCK.COM



COURTESY: A-MAZE-IN CABD RACE

The A-Maze-In
Cabo Race is great
fun and introduces
participants to
many sights in
Cabo San Lucas.

Co— -~

freeze” challenge. Good-natured fellow

racers—with silly team names like
“Twisted Sisters” and “Oldies but Good-
ies"—helped keep the atmosphere light
and entertaining.

Team camaraderie was further
enhanced when we all had to belt old
Journey lyrics (“Don’t Stop Believin’ ”)
simultaneously and then when we com-
pared notes on our experiences as we
shared a water taxi to one of Cabo’s pristine
beaches, where another clue awaited.

MEXICO
17— tawed

Jumping into the water from the boat,
we dashed up to the beach.

Jumping into the water from the boat, we dashed up on shore to fall
on the beach, flinging golden sand in the air (and in our hair) to
find the laminated card.

Some teams weren'’t fee]ing competitive at all; one in particular
stopped for a beer every time a clue brought them to a bar (at least
three times, including the famous Cabo Wabo Cantina); others
wore bright feather boas and sombreros as they jogged through
town and into a small local museum, a (much-welcomed) air
conditioned building.

So how did we do in this competition that tested athletic prow-
ess, puzzle-solving skills, adventuresome mettle and directional
savvy? I was pleased with our valiant tied-for-third-place finish; we
completed the course in a little over go minutes. However, I must
note that the winners included family teams with children as young
as 7 years old! Truly, this adventure is for all ages and physical

Designed for Business. And more.
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abilities. Friendly organizers encouraged
us along the way, we felt safe the entire
time, and the chips, beers and margaritas
included in the price ($79 per person)
and offered at the finish were appreciated.
Cabo is a perfect destination to com-
bine both adventurous and more relaxing
pursuits, such as an excursion we took

the day after our race.

HURRICANE UPDATE:
OPEN FOR BUSINESS
After Hurricane Odile reached Baja
in September, Cabo's residents,
store owners, hotel employees and
tourism professionals rallied to get
the region’s primary business, travel,
back up and running quickly. Today,
the vast majority of hotels in Cabo
San Lucas and along the coast
nearby are fully operational, as are
most stores, golf courses, tour
operators and fishing charters. The
airport is welcoming regularly sched-
uled flights as high season in Cabo
gets underway.

Virtually every major lodging
property in the area will be open by
the holidays, with more than go
percent of hotel rooms available.
Alaska Airlines has resumed full
service, too—so it's business as
usual in one of Mexico's most
popular resort areas.

Lover’s Beach is a popular spot to
while away an afternoon in Cabo. The
small, remote swimming beach on Land's
End is typically reached via water taxi
from the marina or busy Medano Beach
on Cabo San Lucas Bay. After cooling off
in the bay’s gentle and clear water,
munching on our picnic lunch, and
celebrating our journey with the cold
beers we'd packed, we opted to pay one of
the ever-present water-taxi drivers to take
us past El Arco (“the Arch”), to see Cabo's
landmark rock formation and the sea
lions that make their home nearby.

Still more active adventures in Cabo
include ziplining, mountain biking,
desert hiking, swimming with whale
sharks (September to April), scuba div-
ing, snorkeling, stand-up paddling,
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Jeeping and kayaking. Glass-bottom boat
tours, whale-watching cruises (Decem-
ber to April) and sunset sails are more
leisurely ways to enjoy the water; make
sure to book one that takes you past El
Arco at Land's End. Area public golf
courses include the challenging 18 holes
at Cabo San Lucas Country Club. And
there are umpteen ways to book a fish-
ing charter in Cabo; simply strolling
through the marina will yield offers
from boat owners and outfitters.

One reason my husband and I stay
active on vacation is because we like to
eat well. The fine dining scene in Cabo
has grown considerably over the past
few years, and it is now one of the capi-

tals of Pacific seafood cuisine. Aside

With the ocean just

below, and the food

so utterly fresh, the
entire experience
was memorable.

from the sheer enjoyment of it, our hike
made fresh lobster dipped in butter,
handmade pork tamales, and guacamole
made tableside taste a lot better since 1
felt like I fully deserved the indulgence.

For our big splurge in Cabo, we
booked a table for two at El Farallén, a
fine-dining restaurant at the upscale
oceanfront resort Capella Pedregal
(scheduled to reopen in mid-January).
Here, tables are perched beside the
cliff, with powerful Pacific waves crash-
ing into the rocks below, creating a
dramatic setting.

The menu began with tasty flatbread
and homemade pretzels, followed by
seafood soup and a trio of appetizers to
share (ours were crispy shrimp, fish
ceviche, and seaweed salad). Then it was
time for the “fun” course: Dinner guests
visit the “fish expert,” who details the
entree offerings for the evening based
on what had been caught by local fisher-
men that morning. We opted for

Ensenada flounder and La Paz amber-



jack, but California spiny lobster, choco-
late clams, local shrimp, parrotfish and
“snapper” were also on the menu. Each
item was laid out in front of us on ice,
so we could see exactly what we would
be eating. Prices were handwritten on a
chalkboard next to a hanging scale ($37
for the amberjack) as if we were visiting
a fish market.

While the full moon rose over the
Pacific, we savored every bite of our fish
entrees—seared and sautéed and served
with three different sauces, including a
savory-sweet pesto with pumpkin seeds,
and quinoa and grilled local asparagus.
We capped our meal with hot doughnut
holes dipped in strawberry compote and
lemon curd. With the ocean just below,
and the food so utterly fresh, the entire
experience—from choosing our fish to
the remarkable and romantic atmo-
sphere—was memorable.

And regional Mexican specialties are
not the only option in Cabo. Restaurante
Romeo & Julieta lends Italian flair to
local specialties, with tuna, local shrimp,
and of course Caesar salad, invented in
Baja generations ago. At Puerto San
Lucas, steaks, lamb and chicken supple-
ment local seafood specialties such as
tuna and Pacific lobster.

In Mexico lunch is just as important
as dinner, so The Office at Medano
Beach is always bustling—expect a
modest wait for one of the tables fes-
tooned in bright green, yellow and pink
tablecloths. With toes in the sand, seated
next to a woman making fresh tortillas
on the griddle, and under plenty of
umbrella shade, we feasted on fish
tacos, jumbo shrimp with garlic and
homemade flan.

Looks like more hiking, kayaking and
running around Cabo are in order—and
we'll happily embrace it all. 4k

Kara Williams is based in Colorado.

Alaska Airlines offers service between San
José del Cabo and Seattle, Portland, San
Francisco, San Jose, Los Angeles and

San Diego. Book flights at alaskaair.com,
or call 8o0-ALASKAAIR.
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one bite at a time
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ACCOMMODATIONS

1 Cabo Luxury Villas: Luxury villa rental company serving
Los Cabos, Mexico. www.caboluxuryvillas.com.

2 Cedarbrook Lodge: Delightfully unexpected; less than 5
minutes from Sea-Tac Intenational Airport. FREE shuttle,
Wi-Fi, 247 snacks and NW Continental Breakfast.
www.cedarbrooklodge.com.

3 Coast Hotels: More than 40 locations throughout the
Western U.S. and Canada. www.coasthotels.com.

4 Grand Solmar Land’s End Resort & Spa: The ultimate
Land's End resort in Cabo San Lucas.
www.grandsolmar.com.

5 Heathman Hotel: Elegant, thoughtful service. Would
you expect anything less from the 88th-best hotel in the
world? Kirkland, WA. www.heathmankirkland.com.

6 Heathman Hotel Portland: Portland's premier
downtown hotel—where service is still an art. Ask about
our new “bed menu.” www.heathmanhotels.com.

7 Hyatt Regency Bellevue: Eastside favorite. Downtown
location, four-star service, business travel convenience.
Across from Bellevue Collection shopping.
www.Bellevue.Hyatt.com.

8 Inn@ Northrup Station: Northwest Portland’s
fabulous all-suites hotel. Come sleep with us!
www.northrupstation.com.

9 Inn at the Market: Located in famous Pike Place
Market. www.innatthemarket.com.

10 La Quinta Resort & Club: Legendary hideaway since
1926, offering world-class golf, spa, tennis, dining and
more. www.LaQuintaResort.com.

11 Miramonte: Escape to one of Palm Springs’ most
luxurious spa resorts, located in beautiful Indian Wells.
www.miramonteresort.com.

12 Pineapple Hospitality: Pineapple Hospitality operates
six, one-of-a-kind-properties, each with its own vibrant
personality. Seattle, Portland and now San Franciscol
www.staypineapple.com.

13 Villa del Palmar Loreto: Seaside resort in Loreto,
Mexico. Four restaurants. Spa and fitness amenities.
(800) 790-4187. www.villadelpalmarloreto.com.

CASINOS

14 Clearwater Casino Resort: Casino, golf and luxury
waterfront resort including spa, live entertainment
and four restaurants. (866) 60g-8700.
www.clearwatercasino.com.

15 Muckleshoot Casino: 3,100+ machines, 100 table
games, 8 dining options and always free entertainment
in Club Galaxy. www.muckleshootcasino.com.

16 Northern Quest Resort & Casino: Your quest for
fortune and fun starts here. Near Spokane, WA.
www.northernquest.com.

17 Tulalip Casino: Gaming, entertainment, dining,
shopping. www.tulalipcasino.com.

RESTAURANTS

18 Churchill’s Steakhouse: Only the top 2% of all prime
beef meets our standards. Exclusively in Spokane, WA.
www.churchillssteakhouse.com.

19 Doug Fir Lounge: Pure Portland. Restaurant and bar.
www.dougfirlounge.com.

20 El Gaucho: The Northwest's Steakhouse legacy.
www.elgaucho.com.

21 Frank's Place at Indian Wells Resort Hotel:
www.indianwellsresort.com.

22 |ohn Howie Steak: At The Bravern, Bellevue, WA.
www.johnhowiesteak.com.

23 Metropolitan Grill: One of the top-rated steakhouses
in the U.S. Downtown Seattle at 2nd and Marion.

(206) 624-3287. www.themetropolitangrill.com.

24 Passport Unlimited: Recognized authority on business
dining. www.passportunlimited.com.

25 Prime Time Top 10: Send comments and interests to
Prime Time Top 10, 4369 D'Evereaux Circle, Pensacola,
FL 32504. www.primesteakhouses.com.
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26 Seastar Restaurant and Raw Bar: Perfection in
seafood. Chef John Howie's award-winning Bellevue, WA,
restaurant. Also in Seattle. www.seastarrestaurant.com.
27 Seres Restaurant & Xiao Chi Bar: Sustainable,
modern Chinese cuisine. Pearl District, Portland.
www.seresrestaurant.com.

28 Tom Douglas Restaurants: Visiting Seattle? Check
out one, two, or all of the Tom Douglas joints.
www.tomdouglas.com.

TRANSPORTATION

29 Alaska Airlines Air Cargo: www.alaskacargo.com.

30 All Seasons RV: www.asrvm.com.

31 Dave Smith Motors: Hassle-free buying. World's
largest Dodge truck dealer. Low prices—high customer
satisfaction. (800) 635-8000. www.davesmith.com.

32 Dick Hannah Subaru: We ship Subaru vehicles across
the U.S., including to Hawai'i and Alaska! (877) 240-1929.
www.dickhannahsubaru.com.

Korean Air: www.koreanair.com.

33 Lynden Inc.: Delivering multimodal cargo
transportation throughout Alaska and around the world.
www.lynden.com.

34 Lynden Inc.: Delivering multimodal cargo
transportation throughout Alaska and around the world.
www.lynden.com.

35 Span Alaska: Freight-forwarding from the Lower 48
to Anchorage, Fairbanks, Southeast, Dutch Harbor, the
Bush. www.spanalaska.com.

36 Totem Ocean Trailer Express: Biweekly roll-on/roll-off
cargo service to Alaska, between Anchorage and Tacoma
ports. www.totemocean.com.

Your Local Ford Store: www.compareford.com.

LEGAL SERVICES
37 Patterson Buchanan Fobes Leitch, Inc., P.S.

Legal services. Seattle, WA, and Portland, OR.
www.PattersonBuchanan.com.

BUSINESS SERVICES

38 Alcan Builders, Inc: Successfully promoting responsi-
ble growth in Alaska’s Great Interior since 1981. (907)
456-1383.

39 Avista: Finding ways to be more energy-efficient.
(8oo) 936-6629. avistautilities.com /bizrates.

40 Construction Machinery: Largest Alaska-owned heavy-
equipment supplier to the state's construction, mining
and logging industries. (800) 478-3822.

41 Doyon Limited: Family of companies: oil and gas
services; government contracting; tourism; lands and
natural resources. www.doyon.com.

42 Fort Knox Mine: Welcome to the neighborhood.
Fairbanks, AK. www kinross.com.

43 Skanska: Innovators. Community partners. Safety
leaders. No matter the skyline, Skanska delivers.
www.usa.skanska.com.

FINANCIAL SERVICES

44 Alaska Airlines Visa Signature Card: Earn 25,000
Bonus Miles upon approval. (888) 924-7343.
www.myalaskacard.com.

45 AmericanWest Bank: Talent, at the highest levels.
46 Becker Capital Management: Let us help with your
goals. www.beckercap.com.

47 Caliber Home Loans: caliberhomeloans.com.

48 Laird Norton Wealth Management: Private wealth
management and investment management.
lairdnortonwm.com.

49 Propel Insurance: Innovative insurance solutions helping
clients grow their businesses. www.propelinsurance.com.

RECRUITING

50 Morton Sound Health Corporation: Serve the people
of Northwest Alaska. Competitive salaries, benefits,
relocation allowance. (907) 443-4525.
www.nortonsoundhealth.org,

51 Southeast Alaska Regional Health C tium
(SEARHC): Great healthcare job opportunities
surrounded by culture and a healthy lifestyle.
www.searhc.org.

52 Tanana Chiefs Conference: Come join our “state-of-
the-art super-clinic.”" Fairbanks, AK.
www.tananachiefs.org.

53 Yukon-Kuskokwim Health Corporation: |oin us

for the challenge of a lifetime. Visit us online at
www.YKHC.org.

PERSONAL ENRICHMENT

54 It's Just Lunch: A dating service for busy profession-
als, with 100 locations worldwide.
(800) 858-6526. www.itsjustlunch.com.

HAWALI'l

55 Ali'i Kula Lavender: A lifestyle company offering
unigue lavender-inspired gifts with Aloha.
www.aklmaui.com.

56 Atlantis Adventures: www.atlantisadventures.com.
57 Blue Hawaiian Helicopters: Blue Hawaiian is
“Hawai'i's premier helicopter tour company”
—National Geographic. www.bluehawaiian.com.

58 Brookfield Homes Hawai'i: For information, please
call (888) 665-6667 or visit www.brookfieldhawaii.com.
59 Chase 'N Rainbows Real Estate, Inc.: The largest
selection of oceanfront vacation condominiums in West
Maui. www.westmauicondos.com.

60 D.R. Horton: Building quality homes, communities,
dreams and happiness throughout Hawai'i.
www.drhorton.com [hawaii.

61 Expeditions: www.go-lanai.com.

62 Fair Wind Cruises: Award-winning snorkel cruises

to Kealakekua Bay on the Big Island of Hawai'i.
www.fair-wind.com.

63 Farm Credit Services of Hawai‘i, ACA: A premier
agricultural lender in Hawai'i. www.hawaiifarmcredit.com.
64 Germaine's Lu‘au: Hawai‘i's original “too good to
miss” lu‘au. www.germainesluau.com.

65 Hawai'i Titanium Rings: Custom jewelry handmade
in Hawai'i. www.hawaiititaniumrings.com.

66 Holo Holo Charters: Get to the fun faster on Kaua'i's
fleetest fleet. www.holoholocharters.com.

67 Honolulu Cookie Company: Fresh-baked premium
shortbread cookies infused with tropical flavors of
Hawai'i. www.honolulucookie.com.

68 Honolulu Jewelry Company: Traditional Hawaiian
Heirloom jewelry custom-made in Honolulu, Hawai'i
(808) 836-6g989. www.honolulujewelrycompany.com.
69 Jack's Diving Locker: Kona, HI. Award-winning
snorkel, scuba and retail. Mantas, dolphins, private
charters and more. www.jacksdivinglocker.com.

70 Kaua'i Sea Tours: Deluxe catamaran and raft
adventures. Explore Kaua'i's Napali Coast.
www.kauaiseatours.com,

71 Maui Visitors and Convention Bureau: Maui offers
the Hawaiian experience in perfect balance—explore
today! www.VisitMaui.com,

72 Mauna Lani Bay Hotel & Bungalows: Experience the
tranquil essence of a luxurious oceanfront Hawaiian
resort. www.maunalani.com.

73 Na Hoku—Hawai'i's Finest Jewelers Since 1924:
The finest Hawaiian and Island lifestyle jewelry.
www.nahoku.com.

74 O‘ahu Visitors Bureau: An Island paradise with the
best of town and country. www.visit-oahu.com.

75 Paradise Cove Lu‘au: Enjoy a unique Island experience
of culture and tradition. www.paradisecove.com.

76 The Shops at Wailea: Retail, art and cuisine in the heart
of Wailea, Maui, Hawai'i. www.theshopsatwailea.com.

77 SunQuest Vacations: Kona's best selection of resort
condominiums and vacation homes, (800) 367-5168.
www.sunquest-hawaii.com.

78 Timeshare Resales Hawai'i:
www.timeshareresaleshawaii.com.
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79 Waikiki Dive Center & Sport Fishing:

80 Walmen Planhtlon Cattnges: Discover authentic
Hawaiian hospitality. Kaua'i, HI.
www.waimeaplantation.com.

REAL ESTATE

81 Citrone Partners: Exceptional residential representa-
tion. Ranked in the top 1% of Brokers in the U.S. www.
citrone-partners.com.

82 Escala: There's nothing quite like Escala. You really
can live here. www.escalaseattle.com.

83 Home Plate Center: Superior office space in Seattle,
with views of Elliott Bay and Mount Rainier.
www.HomePlateSeattle.com.

84 Oyhut Bay—A Seaside Village: Discover the natural
side of Ocean Shores. New homes and cozy cottages
coming early 2015. (800) 646-4096. www.oyhutbay.com.
85 Terrie Cox, PC: Upgrade to the executive level of
real estate. Premier OR and WA Broker.
www.USA-Relocate.com.

86 VIK Ballard: New condominium homes coming to
the heart of Ballard. www.vikballard.com.

RETIREMENT LIVING

87 Presbyterian Retirement Communities Northwest:
We are a not-for-profit, faith-based organization with
more than 50 years' experience providing the best in
senior living. Seattle, WA. www.pren.net.

EDUCATION

88 Foster School of Business—University of
Washington: Busy professional? Need an MBA? Choose
wisely—choose Foster. www.foster.washington.edu/
emba.

89 NetCE.com: Learn. Click. Done. Online continuing
education for healthcare professionals. Nationally
accredited. Evidence-based practice recommendations.
www. NetCE.com.

HEALTH & BEAUTY
90 20|20 Lifestyles: A new level of health. Bring your

health back in balance. www.2020lifestyles.com.

91 Advanced C tic & Laser D y: Award-
winning, world-class care. Call today. www.acld.com.

92 Arctic Chiropractic: “Proudly serving most regions

of Alaska.” 17 locations statewide. (877) 625-7775.
www.arcticchiropractic.com.

93 Dr. George Brennan: Newport Beach hair restoration
specialist. www.neograftorangecounty.com.

94 Eisenhower Executive Physical Program:
Comprehensive health assessment and more from
Eisenhower Medical Center. Emc.org/wellness.

95 Fred Hutchinson Cancer Research Center:

Cet onboard in the fight against cancer and donate

your miles. www.fhcrc.org/donatemiles.

96 Hair Transplant Seattle: World leader in the field of
hair restoration and transplantation. Learn about Dr.
Brian O. Goertz, MD, at www.hairtransplantseattle.com.
97 Harbor Plastic Surgery Center: Double board-certified
plastic surgeon removes skin cancer and performs
reconstructive surgery in the same visit.
www.theskincancercenter.org.

98 Mammoth Hospital: 24-hour emergency care and 12
outpatient clinics. www.mammothhospital.com.

99 My Best 10: Leading-edge guidance from The Spa at
Pro Club Spa’s world-class experts. Visit mybestio.com.
100 Olympus Spa: Nationally recognized spa for women
in Lynnwood and Tacoma, WA. www.olympusspa.net.
101 Schick Shadel Hospital: The world leader

in addiction treatment. (800) CRAVING,
www.schickshadel.com.

102 Seattle Children’s Hospital: Ranked among the
nation's top centers of cancer research. Hope. Care.
Cure. Visit seattlechildrens.org/cancer.

103 Solutions 4 Life dba Capo by the Sea: Alcohol and
drug detox for depression and all forms of addiction.
www.capobythesea.com.

Informatlon About Our Advertisers

Visit www.

com or mail in the facing response card* to request free information on products and

services offered by our adverllsers and we'll enter you in a drawing to win a free Alaska Airlines ticket!

104 The Spa at Pro Sports Club: Advanced medical,
aesthetic and traditional spa therapies.
www.proclub.com.

105 Stern Center for Aesthetic Surgery: The latest in
eyelid, facial laser cosmetic surgery and liposuction.
(425) 455-9100. www.sternctr.com.

106 Swedish Radiosurgery Center: Offering Cyber Knife
and GammaKnife nonsurgical treatment options for
many conditions. Swedish.org/radiosurgery.

107 SwiftLIFT Surgical Arts Centers: Look as young as
you feel. www.swiftliftmd.com.

108 Well Medical Arts: Our mission is to help you look
and feel your best! Offering preventive medical care and
aesthetic treatments in a welcoming environment.
Seattle, WA. (206) 935-5698. www.wellmedicalarts.com.

GOLF

109 Classic Club Golf: Classic Club/Troon Golf in Palm
Desert, CA. www.classicclubgolf.com.

110 SilverRock Resort: A home course of the Bab Hope
Chrysler Classic. Open to the public. La Quinta, CA.
www.SilverRock.org.

TRAVEL IDEAS

111 Bellingham Whatcom County: Adventure, fun and
natural beauty. www.bellingham.org.

112 City of Palm Desert: Weekend getaways or family
vacations. See why people say, “Palm Desert is
paradise.” www.palm-desert.org.

113 City of SeaTac: The international transportation
hub of the Northwest. www.cityofseatac.com/
everywherespossible.

114 Gig Harbor, WA: The Maritime City. Named in the
Top Five Best Small Towns in America by Smithsonian
magazine. www.gigharborguide.com.

115 Greater Palm Springs:
www.visitgreaterpalmsprings.com.

116 Idaho Travel Council: Idaho. Adventures in living.
Call (8o0) VISIT- ID for a free guide. www.visitidaho.org.
17 L , Washington: Your Bavarian getaway!
Festivals, trails, wineries, shopping, golf, lodging and fine
dining. www.leavenworth.org.

118 MasterPark: No. 1-rated Sea-Tac valet parking
facility. Three lots and a six-floor valet garage.
www.masterparking.com.

119 MyEllensburg.com: Explore historic Ellensburg.
Eat. Play. Meet, Stay. www.myellensburg.com.

120 Oregon Wine Country: Come, explore and savor
the Willamette Valley—QOregon Wine Country.
Www.oregonwinecountry.org.

121 Port of Seattle—Sea-Tac International Airport:
Shop, dine and relax. Learn more about our new
Pacific Marketplace. www.portseattle.org.

122 Sun Valley Resort: Nonstop service to Sun Valley
from Los Angeles and Seattle. www.sunvalley.com.
123 Visit Anchorage: Plan now for your Alaska
vacation. Order a free Anchorage Visitor Guide.
www.anchorage.net,

124 Visit Tucson: Explore without territories. Amazing
are the stories you can tell with Tucson as your
landscape. www.visittucson.org.

THINGS TO SEE & DO

125 Darwin's Theory: “Where everybody knows your
name" favorite tourist trap. Serving for 30 years.
(907) 277-5322. www.alaska.net/~thndrths/.

126 K1 Speed Indoor Kart Racing: Arrive and drive.
Adults and juniors 48" and up. (855) 517-7333.
kispeed.com.

127 Palm Springs Air Museum: WWI| air and history
museum displaying and flying WW1l Warbirds.
www.palmspringsairmuseum.org.

128 Underground Tour: Seattle's most unusual
attraction. It's history with punch lines!
www.undergroundtour.com.

CULINARY CORNER

129 10th and M Seafoods: A fresh seafood idea for the
perfect Alaska gift. Salmon, halibut, king crab and more.
(800) 770-2722. www.10thandmseafoods.com.

130 Kwik'Pak Fisheries: Smoked Yukon River Keta
products. www.kwikpaksalmon.com.

WINE & WINERIES

131 Brian Carter Cellars: Inspire your palate. Taste our
collection of award-wining wines. briancartercellars.com.
132 King Estate Winery: Oregon wines. 1,033 certified
organic acres. Family-owned and independent.
www_kingestate.com.

FOR THE HOME

133 Smartop by Leisure Concepts: Revolutionary new
spa cover. www.smartopcover.com.

134 Urban Hardwoods: Distinctive furniture handmade
from salvaged urban trees. Seattle, San Francisco and
Santa Monica. www.urbanhardwoods.com.

SHOPPING

135 Alaska Mint: Not just an exciting store. It's a desti-
nation! (800) 770-6468, www.alaskamint.com.

136 Blue Nile: As the largest online retailer of certified
diamonds, engagement rings and fine jewelry, Blue Nile
offers outstanding quality, selection and value,
wwnw.bluenile.com.

137 Fred Meyer Jewelers: Extensive selection of classic
and contemporary fine jewelry. Stores nationwide.
www.fredmeyerjewelers.com.

138 Seiko: Celebrating 100 years of Seiko watch making.
www.seikousa.com.

139 Silver Superstore LLC: The online leader in flatware,
ornaments and silver home accessories.
www.silversuperstore.com.

GIFT IDEAS

140 TRibella: Wine aeration made beautiful.
www.tribellawine.com.

* If the reader information card is missing and you
would still like to enter the drawing, please specify
by number which advertiser you want informa-
tion from and write to Alaska Airlines Magazine,
2701 First Avenue, Suite 250, Seattle, WA g8iz1,
Attention: Reader Information. No purchase is
necessary, and entrants need not be present to
win. Entrants must be 21 years old or older and
residents of the United States to win. Winner will
be chosen once a year in a random drawing among
completed entries. Entries for the 2014 drawing
must be received by December 15, 2014. Winner
will be notified by mail. Drawings are held once
a year at Alaska Airlines Magazine offices on or
about December 31. Entrants may submit multiple
entries, Odds of winning are based on the num-
ber of entries received. Each year one winner will
receive one round-trip ticket to any Alaska Airlines
destination in the continental United States.
Blackout dates may apply to travel dates. Winner
of the drawing in 2014 must complete travel by
December 31, 2015. Prize does not include trans-
fers, incidentals, tax, insurance, or any additional
trip expenses. Prizes are nontransferable and may
not be cashed in or sold. For the name of this year's
winner, send a stamped, self-addressed envelope
to “Reader Response” Ticket Drawing, c/o Holly
Genest, Paradigm Communications Group, 2701
First Avenue, Suite 250, Seattle, WA 98121,
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Adventures in Venice

Exploring the enchanting city on the sea

By Donna Stonecipher

I've seen it seemingly countless times in movies and in paintings, I've read novels
that are set here, and | know what it looks like, but nothing can prepare me for the
overwhelming beauty of Venice as | ride a vaporetto (water taxi) along the Grand
Canal for the first time. The delicate Gothic and fine Renaissance facades of the

palazzos seem to float by—although it is we who are floating. With the aquamarine

tint of the water and the gentle lapping Venice is a city like no other, and it
sound that is a constant in Venice, my should be on any traveler’s must-see list.
senses are so absorbed that I almost lose The singularity of its infrastructure, the
track of where solid ground should be. gorgeousness of its architecture, the

There seems to be only water, water, water.  enchanting rhythm of walking up and over

bridges, as if one were walking on waves—
it is all mesmerizing.

I have come to meet my childhood
friend, Thea, an American who lives in
Milan, for a weekend of exploring.

Before my departure, I asked an Italian
friend, living in Berlin, if he had any rec-
ommendations for Venice. “Yes: Get lost,”
he told me immediately. Later in the con-
versation, he admitted that every guidebook
will tell you the same, but it was and
remains the best piece of advice about
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Opposite page: Exploring by
gondola is a classic Venice
experience. Right, clockwise from
top: Diners enjoy one of Venice's
charming canal-side restaurants;
statuary on the Doge's Palace
depicts one of the doges with a
symbol of the city, a winged lion;
candles glow inside the Basilica di
Santa Maria della Salute.

Venice. Wandering with no goal—far from
the usual approach in most cities popular
with tourists—is exactly the point here.
And you can’t go too far astray in a city
surrounded by water.

I arrive a day before Thea, and I spend
my first afternoon at the heart of the heart,
exploring the San Marco sestiere (district).
Venice comprises six districts (the word
sestiere derives from “sixth”), but San Marco
is by far the best-known district, as it con-
tains St. Mark’s Square (Piazza San Marco),
with its famous St. Mark’s Basilica, the
Doge’s Palace and an iconic bell tower (the
San Marco Campanile) all clus-
tered toward the square’s
northeastern end. This
area was the seat of

SWITZERLAND

Venice

power in Venice's
glory days, from
the 13th to the
r7th centuries,
when the city
grew as an eco-
nomic power-
house and global
naval force. Venice's
trade routes extended all
the way to the Mongol Empire

in Asia—routes that were, in part, estab-
lished by the famed Venetian merchant-
adventurer Marco Polo (c. 1254-1324) on his
travels to the Far East.

I step into the basilica, built in the 11th
century, and gasp at the vast domes high
above me that are covered in shimmering
gold mosaics. In Venice there was no sepa-

GERMANY

ITALY

ration of church and state, and the Doge’s
Palace (Palazzo Ducale) is right next door.
The palace’s delicate pink Gothic facade,
with its fragile-looking lacework arches,
conceals its dark and heavily gilded interior;
the walls are covered in fine paint-

ings celebrating Venetian

AUSTRIA

glory by native sons,
such as Tintoretto and

SLOVENIA
* CROATIA

Veronese. In the

BOSNIA
HERZ

Grand Council

chamber, Tintoret-
to’s vast painting
Paradise covers
one wall. Because
the doges, or chief
magistrates, were
elected from among
members of the Grand
Council, historians believe that
Venice enjoyed a form of democracy
much earlier than most places in the world.
The Venetian Empire’s power gradually
declined, and eventually Venice was con-
quered by Napoleon, in 1797.
Progressing from the sublime St. Mark’s
Basilica to the worldly Doge’s Palace, it
seems fitting to descend next to the dark

R

ITB PHOTO j SUPERSTOCK

and dank prison rooms that are also open
to the public and attached to the palace via
the Bridge of Sighs (so called because of
the sighs presumably emitted by prisoners
getting their last glimpse of the outside
world). The prison maze is a microcosm of
the city maze above—to which I am after-
ward quite happy to return.

FESTIVAL
MASKS
Venice is a city
of many masks.
The masks are

sold year-round

MASSIMO PETRANZAN | ALAMY

in Venetian
stores and are

intended to be

worn during
the Carnival of
Venice, which traditionally takes place each
year just prior to Lent (the Italian carnevale
is derived from Latin words for remove and
meat). Venice's Carnival, which fell out of
favor in the 18th century, was revived in

1979, with great success.
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SKYPASS and Mileage Plan members may accrue miles flying with Alaska Airlines and
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That night, as I dine at a canal-side

restaurant, I fall into conversation with the
manager, who is from a neighboring town.
He says his relationship with Venice is
complicated.

Some people, he says, simply don’'t want
Venice to change—at all. They want it to be
frozen in time. And that means young
people move away because there is no
space for their ideas; it means the dyna-
mism found in other cities—always chang-
ing and organic—is missing. [ am
sympathetic, yet suspect that most visitors
are torn: We want the Venetians to have a
living, modern city, but we also want to
experience the Venice of our dreams.

My pasta with pesto takes a little while
to arrive, but it is delicious when it does,
and I don’t complain. Even so, the manager
later brings me a tiramisu on the house,
then a limoneello on the house, and then a
pink carnation. He's not helping to dispel
the notion of Venice as a charmed and

charming place!

St. Mark’s Square (Piazza
San Marco) is the heart of
Venice, with key landmarks
that include a famous bell
tower (the San Marco
Campanile).

The next day, Thea
arrives, and we take the
boat shuttle to our hotel
on Giudecca Island,
across from the Piazza
San Marco. (Over the
course of three days, I
travel so much on water
that a rocking motion
instills itself into my
muscle memory.) We
have decided to spend
the afternoon feasting on
art, so Dorsoduro, the
southernmost sestiere of
the city, is our goal. Here
the American heiress
Peggy Guggenheim bought a half-finished
palazzo in 1949 and filled it with a world-
class collection of contemporary art that
became the Peggy Guggenheim Collection
museum. As we walk among the intimate
rooms filled with works by Jackson Pollock,
Joseph Cornell, Max Ernst (who was, for a

ARTFUL
GLASS
Venetian
ceilings are
often bedecked

with glass

SAILORR [ SHUTTERSTOCK.COM

chandeliers in
fanciful forms
and colors. These decorations are often the
products of glass factories on the island of
Murano, which have been in operation since
1291, when they were moved from Venice
proper due to risk of fire. You can take a

vaporetto to Murano to visit glass factories.

WHEN YOU GO

General Information
= For travel information and more,

visit the City of Venice website at
www.comune.venezia.it.

Lodging

Hotel Al Sole, Santa Croce
134/136; alsolehotels.com. The
lovely Hotel Al Sole is situated in
a 15th century palazzo on a quiet
canal—close to major sights, and
also not far from the bus station.

Bauers Palladio Hotel & Spa, Via
Giudecca 33; palladiohotelspa.
com. The Bauers company has
several options for accommoda-
tions in Venice. Two are in San
Marco sestiere, close to the
sights; a third, Palladio Hotel &
Spa, is quieter, and located on
the island of Giudecca.

Cipriani Hotel, Fondamenta San
Giovanni 10; belmond.com/
hotel-cipriani-venice. At the
eastern tip of Giudecca Island
and accessible only by private
shuttle boat, the luxurious
Cipriani Hotel is worth a splurge.

a

b4

Dining

Antiche Carampane, San Polo
1911; antichecarampane.com/en.
Not far from the Rialto Bridge,
this famed trattoria specializes in
seafood. The menu features
creative modern dishes, but also

updates Venetian classics.

Impronta Café, Dorsoduro 3815;
improntacafevenice.com/en.
Located in the Dorsoduro sest-
iere, this restaurant’s informal
interior belies the care taken with
the food. Traditional meat
dishes, pasta, salads and sand-
wiches are on offer all day long.

Ostaria Da Rioba, Fondamenta
della Misericordia 2553; darioba.
com/en. A number of restau-
rants with outdoor canal-side
tables line the quay in Cannare-
gio, and Ostaria Da Rioba is a
standout. Seafood lovers in
particular will find plenty to love.
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time, married to Peggy) and others, we
agree that half the charm of the museum
0/{{2 is the fact that it still feels like a private
RESORT & SPA home; we are even able to sit on the front

terrace overlooking the Grand Canal.

LIVE WELL.
BE WELL.
STAY WELL. Nl iaeier 45
BELLINI . '
The Bellini cocktail, j

reportedly created at

Harry’s Bar in Venice,
consists of prosecco

and peach puree. The
drink's inventor, Giuseppe ’
Cipriani, named the cock-

tail in honor of Venetian

painter Giovanni Bellini. ===

The traces of Venice's past are ever-
present. As [ study the facades of palaz-
zos across from Peggy Guggenheim’s, |
notice that many of the windows are

sloped—that the once straight lines of
the buildings have rounded and softened
as structures have settled into the loose
45000 Indian Wells Lane substrate deep beneath them. Venice
Indian Wells, CA wears its age beautifully, and though
renovation work around town is tireless,

an air of fragility infuses the city. How

760.341.2200 lucky we are that, as the Roman Empire

collapsed, the early Venetians fled the

WWW.miramonteresort.com conquerors from the North and decided
From the sparkle in your bellhop's eye to your to build in this place surrounded by
child's wide-eyed wonder. The maitre d’ who water from which they could better
found a romantic table to propose and the Palm Sp ring‘s
concierge who found your keys. As much as
our celebrated balmy climate, it's the gracious
welcome from people genuinely happy you're
here. Contact us today. And feel the warmth
where it matters: deep in your soul.

defend themselves.
Aly [\ Iuseum In the Gallerie dell’Accademia, the

k state art museum that we visit next, we

are treated to painting cycles by Carpac-
cio and Bellini, mostly from the 15th

To launch your visit, contact us at palm-desert. gentury—gin huge canvages, they depict

org or 800.873.2428.
We'd love to have you.

historical life in Venice. Looking at the

painting Miracle of the True Cross at the

3 Air-Conditioned Hangars

Over 30 Warbirds Bridge of San Lorenzo (Bellini, circa 1500),
Extensive Library 2 = .
Docents in All Hangars which depicts crowds gathered for the
Open Daily 10am=5pm . ) B
Closed Thanksgiving, Christmas procession of a Holy Cross relic, I note

and February 13, 2015 . Sy
745 North Gene Autry Trall that the crowd scene in the painting has

PALM DES ERT ;:;'_';::_',',:i'z changed little from the crowds flowing

Rk & RN ) SN RN L i up and down the bridge today—although
Sunny with a great chance of spectacular. our clothing is different,
‘il“ m "ll“ H‘ ili M In the evening, Thea and I take a long

walk through the Dorsoduro sestiere,
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looking for a restaurant recommended to
us that we never do find. We don’t mind
the search—most of the other tourists
disappear, and we find the quiet atmo-
sphere and dark canals mysteriously
inviting. Every corner turned offers a
surprise: a choice of two bridges, a clois-
ter, a patch of green garden, a precari-
ously leaning campanile, a dead end, a
gondola workshop. And constantly,
where we expect to find a street, there is
only water. The effect is pleasurably
disorienting.

Finally we turn a corner and stumble
upon the Santa Maria della Salute church,
a vast, white Baroque wonder with a huge
central dome and ornate scrollwork.
Venetians began construction on the
church around 1631 as an offering to God
for ending a particularly ravaging out-
break of plague. We step inside and dis-
cover that an evening Mass is taking place
before a small gathering of churchgoers.

The next day dawns hot and sunny,
and Thea and I decide to take a vaporetto
to Lido, one of the lagoon islands that
surround Venice—the only island with a
real beach. Venetians have been coming
here to dip in the Adriatic for centuries.
I've read about the Lido in many novels
(notably, Thomas Mann's Death in Ven-
ice). The sun shimmers on the water in
dazzling crystalline white, and the heavy,
salty sea receives me like a strangely
familiar and glorious bath. After our dip
and a spell of sunbathing, we stop for
tramezzini, classic crustless Italian sand-
wiches, at a small bistro. Then it’s back
on the vaporetto to the northern edge of
Venice; we want to experience a different
side of the city and have heard that the
northern sestieres have the most actual

Venetians living in them.

After fortifying ourselves with sea salt-

and-caramel gelato from Grom Gelato,
we start walking down a long, narrow
lane called Calle del Fumo in the direc-
tion of the Rialto Bridge. Every tiny shop
beckons to us. There are glass work-
shops, printing workshops and a belt-
making workshop. There are shop
windows filled with packages of colorful

pastas, jars of pesto and Venetian sweets

OMPEII

THE EXHIBITION
THE EXHIBITION FINAL U.5. SHOWING

Inn at the Market, Seattle's premier boutique hotel located in
Pike Place Market, is proud to offer the Experience Pom peii
Package. Book our package today and explore artifacts f
historic event, including the largest collection of be
presented. Package includes overnight accommodations, valet
parking, two roundtrip tickets on the Seattle Monorail, and two %
VIP tickets to the exhibit. VIP tickets are not available to the

general public. Vin ?»._ - » S

5/:/(0%&:/ Vorkorr Rover
~ ](eZL Proaucls

-

Smoked Garlic Pepper [nfused Keta
Yukon Keta Smoked Yukon Keta Candy

Kwik’pak Fisheries is proud to present a sustain- register
able, traceable product that is unique to Alaska’s
Yukon River. Yukon Keta salmon has the highest
oil content and Omega-3s of any Keta Salrnon,
whether fresh, frozen or smoked. Product is

shipped frozen by FedEx. Order online at:

www.kwikpa ncom « Website Sales Only PARVE
Source Code AKAL4
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ANCHORAGE

DON'T GET YOUR

= FEATHERS RUFFLED.
~  ANCHORAGE IS A GREAT

"NNORES SR PLACE TO NEST.

VisitAnchorage.com

ARCTIC ffin Inn
CHIROPRACTIC i B O ANCHORAGE

www.arcticchiropractic.com L’ Moderate and Origihal Rooms

Alaska Owned & Operated 10 Minutes to Downtown

.o ’ Free Airgort Shuttle
Life is good when you're PAIN FREE
9 y Limited Freezer Space availab

Complimentary Breakfast
Free Wi Fi
Jacuzzi Suites Available

In Alaska call 1-

4400 Spenard Rd., Anchorage, AK 99517

TREATING _ ‘ 1.800.4PUFFIN (907) 243-4044
*# Headaches X # Chiropractic Adjusting A" www.Puffinlnn.net
# Neck Pains . # Myofascial Release
# Low Back Pain # Physiotherapy
# Muscles Strains/Sprains % Rehabilitation k“
And Sore/Stiff Joints Exercise Instruction e

# Whiplash/Accidental Injuries

# Massage Q I ‘_T' I LTT

ALASKAN HANDRKNITS

— Anchorage Midtown. .. (907) 5614474  Kotzebue. .. ... (907) 4424435 x 2
Anchorage South ... .. (907) 2430660 Nome.........(907)443-7477 A unique {ﬂff C»'f
(5 BaTOW: i (907) 852-3099  Palmer........ (907) 746-7842 wearable masterpieces.
B B Bethel .............. (907) 543-7600  Sitka ......... (907) 747-2726 L
5= Es= . Deltadunction........ (807) 8955055  Soldotna. ... (907) 4204949 Do’ Cootieoative
E,._,_?'R- B Dillingham........... (907) 842-2300  Unalaska. ... .. (907) 581-3550
Dutch Harbor .... (907)581-2204  Valdez....... (907) 835-8777 604 H Street, Dept. AAR
S Fairbanks ........... (907) 451.7246  Wasilla . ... ... (907) 892-7246 Anchorage, Alaska 99501
Juneau ........vuu.s (907) 790-3371  Seattle........(206) 749-0169

OOMINGMAK

ARCTIC 1-888-360-9665 * www.giviut.com

REHABILITATION
& PHYSICAL THERAPY - EUROPEAN-STYLE DINING .

Now Open In ANCHORAGE (907) 27-REHAB (277-3422) CaFe
BETHEL (907)- 543-7601 A t
BARROW (907) 852-3099 msteraam
DUTCH HARBOR (907) 581-2204 1kt B EUREEACTASS

EARBANKS (907) 451.7246 50 EuroPEAN BOTTLED BEERS

Proud to Announce the Grand Opening of our new Seattle Location INTERESTING WINE SELECTION
M ALL IN A RELAXING & CASUAL ATMOSPHEREM

ARTTIC
CHIROPRACTIC

ARCTIC Formerly Seattle Physical Medicine
CH |ROPRACTIC 2004 Fairview Ave. Seattle WA 98121
2 530 E, Benson Blvd. 907.274.0074
& PHYSICAL MEDICINE ~ (206) 749-0169 plariine 072740077
Alaska

Conveniently located in Downtown Seattle!



ANCHORAGE

()11, 00
A Fresh ldea For The Perfect Alaska Gift

We have a variety of gift packs available, or you can create your own. We provide
door-to-door, one-day delivery of fresh or frozen seafood from Alaska to most U.S.
cities via FedEx. Visit our web site, one of our retail locations, or call 1-800-770-2722.

Two Locations in Anchorage

Muldoon
301 Muldoon Road
(907) 272-3474 ext.2

Downtown
1020 M Street
(907) 272-3474 ext.|

* salmon

« shrimp

= king crab

* scallops

* smoked salmon
* lox

* prawns

* arctic strips

* halibut

Darwin the owner, is active
in promoting a Statewide
campaign to bring attention
to the 81st anniversary of the
“End of Prohibition” holiday.

The December 5th holiday is
celebrated across Alaska.

Prohibition didn’t work.

Politicians and

the public needs a
to understand !
this fact. L3

We’ll drink to that!

of all kinds. T wish T had brought an extra
suitcase just to fill with these goodies.

Venice has always been a city of busi-
nesspeople, either making or trading beau-
tiful objects; the Venetian burgher was
almost always a merchant-burgher. As
everywhere in Europe, much of the area’s
manufacturing has headed to other coun-
tries, but it is a delight to see that beautiful
things are still made here.

Thea and [ enjoy playing cat-and-mouse
with the yellow signs pointing the way to
the Rialto Bridge; diversions we can't resist
require elaborate backtracking. And some-
times we lose the trail entirely for a time.

Eventually we make it to our goal, the
Palazzo Mocenigo, which was donated to
the city by its last owner (a descendant of
Count de Mocenigo) and which has been
turned into a museum to give visitors an
idea of what a circa 18th century palazzo
would have looked like. The Mocenigos
produced seven doges, and as we pass
through the huge rooms decorated with
sumptuous fabrics and glass chandeliers
from the nearby island of Murano, we
can’t help but imagine scenes of Venetian
intrigue taking place here. The palazzo also
features a museum of perfume on the
ground floor; Venice was a center of the
perfume trade from the Middle Ages, and
we are permitted to sniff jars of ambergris,
spicebush, civet and musk as we learn
about the trade routes and manufacturing
processes.

On our way back to the vaporetto station
near Piazza San Marco, we get lost one
more time. Eventually, we emerge at the
Grand Canal, but there’s no way to get
across it. I say to Thea, “The saying You
can't get there from here’ must have been
inspired by Venice.” In Venice, you must
take the long way around; you must surren-
der to a leisurely, meandering pace; you
must forget the world of grids and speed.
And the payoff is exquisite. ak

Donna Stonecipher writes from Berlin.

Use Mileage Plan miles to visit Venice via partner
airlines Air France, British Airways and Emirates
Airline. For information or to enroll in Mileage

Plan, go to alaskaair.com or call 800-654-5669.
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Advance your
Continuing Education
Experience with NetCE

At NetCE, we believe that Continuing Education
is a lifetime commitment. Because we know you
are dedicated to improving patient health through

l
NetCE

Continuing Education

education.

Visit NetCE.com from your device for our
mobile-friendly website for Continuing
Education on the go.

.\ Vn| 2

- ]

Enhance your healthcare knowledge and fulfill your
professional license with NetCE.com

NetCE programs look at the information in a way
that text books can’t do as they don’t deal with
the practicalities of healthcare. N ‘

J )

- John M. Leonard, MD

Join our team of expert contributing faculty.
For more information, contact us at:

www.NetCE.com | Help@NetCE.com \ 800-232-4(CEU)




HEALTH & FITNESS

TETRA IMAGES [ ALAMY

Methods of Motivation

By Heidi Mills

The summer before her soth birthday, Seattle attorney Ann Carey decided to

put her health first. m At the time, she carried an extra 35 pounds on her 51"

frame, spent most of the day at a desk job, and felt the stress of working up to 60

hours a week at her youth-and-family-focused law firm. As a cancer survivor, Carey

knew she wanted to improve her health and better her chances for longevity.

“I wanted to give myself a shot at a third
act,” Carey says.

Carey ended up hiring personal trainer
and professional obstacle-course racer Rose
Wetzel to lead her in 6:30 a.M. workouts.
Over time, Carey dropped the extra weight
and completed her first short triathlon. Now
she is training for a Half Ironman. She
finds she has more energy for family and
work. And she’s confident that she’s setting
herself up for a longer, healthier life.

Like many of us, Carey found that moti-
vating for regular sweat sessions didn't
always come naturally. But by finding a
deeper meaning for exercise, she has man-
aged to stick with a weekday-morning
workout plan for the last five years.

Developing a personal reason for exer-
cise is just one of a handful of techniques

that trainers and exercise-motivation spe-
cialists say can keep people on track with
workouts—whether they aim to work out a
few times a week or daily. Other top moti-
vators include finding a workout that suits
your natural preferences, tailoring work-
outs to your own ability level, finding
online support, and developing a specific
exercise plan and schedule. People looking
for additional support can succeed by exer-
cising with a friend, trainer or group, or by
signing up for a race or fitness challenge.

Intrinsic motivation

Research suggests that the people most
likely to stick with exercise are intrinsically
motivated. Like Carey, they've found some
deeper reason for going to the gym or out
for a run every day. While a personal moti-

vation may not be immediately apparent to
some of us, exercise experts say we can all
find a reason if we search for it.

Tim Sinnett, a health-and-fitness coach
and the owner of Free Rein Athletics in
Seattle, coaches clients to explore the rea-
sons behind their desire to get healthy.
Having clients tell him that they wanted to
lose weight because they should wasn't
enough for him. Instead, Sinnett discovered
through conversation that, for example,
clients wanted to get healthy so they would
be around to play with their grandchildren.

“People get uncomfortable with exer-
cise, and they stop, unless they really
believe in the goal they have,” Sinnett says.

Cedric Bryant, chief science officer with
the nonprofit American Council on Exercise
(ACE), says that some people find motiva-
tion by exercising for a cause that inspires
them. He once advised a friend who was
passionate about Seattle Children’s Hospi-
tal. Signing up for a fundraiser run helped
the friend develop a running routine.

Michael Mantell, a behavioral-science
consultant, coach, author and speaker
based in San Diego, suggests meditation
for some people who struggle with finding
internal motivation. In one technique he
uses, he visualizes a future in which he’s
accomplished a goal, such as achieving a fit,
muscular body. Then he thinks backward,
imagining everything he does to reach that
point, such as going to the gym, and walk-
ing around the house while he’s on phone
calls. By imagining success, he says, you
gain confidence for reaching a goal: “Visu-
alize yourself as already having done it

Determine your style of exercise
According to Bryant, research suggests that
most of us naturally have fitness personal-
ity types. Some people gravitate toward
social workouts; others are loners. Some
need competition; others want adventure.

“The individual needs to understand
how he or she is wired,” Bryant says.

We are more likely to stay with exercise
if we find an activity we enjoy that matches
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our personal interests and needs. A frugal
person won't be happy spending $100 a
session on a personal trainer, Mantell says.
Someone who craves interaction won't stick
to following a PgoX video alone at home.

Wetzel, who trains clients through her
Seattle business Rose Runner Sports, has
also embraced her role as a professional
obstacle racer for Reebok Spartan Race.
She’s found that she thrives on the chal-
lenges that obstacle-course training pro-
vides, as it requires her to develop strength
and agility in a number of disciplines.

“I've come across a lot of people in the
obstacle-race community who were really
bored with their routine at the gym,” Wet-
zel says. “They love the variety of obstacle-
course racing.”
lailor exercise to your ability level
When working out leads to discomfort and
failure, we're less likely to head to the gym.

Experts say that exercise newbies need
to attempt workouts that match their abili-
ties, and not try to push beyond their lim-

its. Bryant suggests adhering to the talk test

MOTIVATION TIPS

Determine a fa

ofo

exercise style, a

TAILOR YOUR
ROUTINE TO
YOUR ABILITY,
Find a
[\e-r\(:'m

reason for

when beginning an exercise program. If
you can’t comfortably hold a conversation
while working out, you are probably doing
too much too soon.

“When exercise isn't scaled to an ability
level, the experience is less than optimal,”
Bryant says. “You then start to associate

negative things with exercise.”

Find support online

For those seeking community or competi-

FIND ONLINE
SUPPORT AND

x] | |
EEN

Develop a

MOTIVATION.

schedule.

UsE viSuAL
REMINDERS

OF YOUR

ent GOALS.

tion, the virtual world can provide major
motivation. Some websites encourage
exercise by pitting users against each other
in friendly games

Bryant has seen some find success with
the website StickK.com, where users
develop commitment contracts for goals
and have the option of putting money on
the line. If they don’t meet their goals, they
donate the money to charity.

Strava.com enables athletes to track and

Areyoua aProviderinte ested Inarewar dmg career n healthcareD
Ityou answered yes, then jomn us n our mission to provide the

highest quality of healthcare service in beautiful Southeast Alaska.

The SouthEast Alaska Regional Health Consortium (SEARHC) is a non-profit healthcare organization
that offers a full range of services, respects traditional Tlingit values, has a sense of community
and is located in the natural richness of a temperate climate.

We have permanent and locum opportunities for Physicians and Mid-Levels throughout Southeast
Alaska. We offer generous benefits, market pay and we are a loan repayment eligible site.

Employment opportunities with SEARHC may be found at www.searhc.org.

You may also contact Ken Baker at (907) 966-8942 or
physiciansearchbaker@gmail.com or Kathleen Miller,
Professional Recruiter at (907) 966-8658

SouthEast Alaska Regional Health Consortium

VYour Partner in Health
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EXECUTIVE PHYSICAL PROGRAM

NOT ALL BUSINESS
DECISIONS* ARE
ABOUT BUSINESS.

* OUR EXECUTIVE PHYSICAL PROGRAM
MEETS YOUR NEEDS AND YOUR SCHEDULE.

Getting a complete picture of

We offer cash pricing — especially
convenient for part-time residents

your health can be a challenge

when the last thing you have Who dlon’t Want to walk
time for is yourself. That's why for a checkup back home.

busy professionals from all over
take advantage of our specialized Executive Physical Program. Located
at the beautiful Eisenhower George and Julia Argyros Health Center in
La Quinta, our customized program offers patients a comprehensive
health assessment, all in one day, all in one place.

The assessment includes evidence-based screenings, a thorough
evaluation of all aspects of your health, and tools and motivation to help
you maintain a healthy lifestyle. So lets get down to business: give us a
call to schedule your Executive Physical today.

To learn more or make an appointment, call 760-610-7360.

Executive Physical packages start at $1,800 and are not covered by insurance.

1\* *1;( EISENHOWER HEALTH CENTER
Health Care As It Should Be

Eisenhower Argyros Health Center
45280 Seeley Drive, La Quinta, CA 92253

emc.org/wellness




Working Together To Achieve Excellent Health

A place to learn.
A place to be.

Through native self-determination and culturally-relevant health systems, we strive
to be the healthiest people. Serving 28,000 patients over a vast 75,000 square
miles, help us continue this legacy while preserving tradition with sensitivity
to our heritage. Join us and enrich your own career and life experiences.

Current openings include: Nursing, Physicians, Mid-Level Providers (NP/PA),
Physical Therapists and many more. For additional opportunities or more

information, please contact us or visit our websites today!

s A‘
A5

YUkoN-KuskokwmM HEALTH CORPORATION

Headquartered in Bethel, Alaska

www.ykhc.org (800) 478-8905 www.ykhcjobs.org

Practice makes perfect ... Smiles!
Dr. Baird and his experienced staff design
perfect smiles, offering:

« State of the art cosmetic procedures,
including full mouth reconstruction.

Complimentary “Trial Smile” - a fast,
temporary look at an improved smile.
Onsite-custom laboratory.

Towncar service for full smile makeovers.

Convenient location with easy access from
Sea-Tac and downtown Seattle,

David L. Baird, DDS

1100 106th Avenue NE | Bellevue, WA 98004
425.455.0799 | www.dlbaird.com
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compare how they fare against their own
past performances and against other
users on a specific run, bike ride or other
activity. Strava users can also connect
with friends to share workouts and post
pictures from their exercise sessions.
Some aspiring exercisers seek support
without competition. For this, Chris
Freytag, a certified trainer and senior
consultant for ACE, suggests websites
that enable users to hire virtual trainers
or enroll in classes, such as Wello.com.
Sharing exercise results with friends
or acquaintances via Facebook or Twitter

can also be motivating for some people.

Develop a workout schedule
A detailed exercise plan encourages
consistency in working out.

Freytag suggests putting a workout in
your main calendar alongside work meet-
ings and family appointments.

“Schedule exercise like you really
mean it,” Freytag says.

For some, penciling in a workout first
thing in the morning proves most effec-
tive. Bryant, with ACE, schedules his
exercise for 5:30 or 6 a.m. because he
later becomes too busy with meetings,
work and family responsibilities.

Preparing for the scheduled workout
as if it's as critical as a work meeting can
help people stick with a plan. Wetzel has
friends who sleep in their workout
clothes. Mantell puts his gym clothes in a
bag in the trunk of his car the night
before his morning workout session.

“The more structured and routine you
are, the more likely you'll accomplish

your workout,” Mantell says.

Sign up for an event
Putting a race or competition on the
calendar can be an ongoing motivator for
training. Ben Greenfield, fitness author
and owner of Greenfield Fitness Systems,
urges clients to sign up for something,
whether it’s a triathlon, a 5K run or a
weight-loss competition at the gym: “Get
something on the calendar to give you
external motivation,” Greenfield says.
Wetzel uses racing as a way to over-

come fears, both for her clients and for



Skin Cancer Treatment
The Latest Innovation

Plastic Micrographic Surgery. This latest advance in skin cancer
treatment combines the highest possible cure rate of Mohs
micrographic surgery with cosmetic reconstructive surgery. The
result is the most convenient, cost effective treatment with the
highest cure rate and best cosmetic result.

Referrals are not required and most major insurances, including
Medicare, are accepted.

Comprehensive Center of Excellence.
The Skin Cancer Center, directed by A”-l 4 ody
Dr. Piasecki, specializes in treating .
all types of skin cancer. The Center ,7’

Unique Skill Set. Justin Piasecki, M.D., the founder

of Plastic Micrographic Surgery, is the only physician

in the world who is Double Board Certified by the

offers all aspects of skin cancer care, American Board of Plastic Surgery and the American

including: 9’ Board of Facial Plastic and Reconstructive Surgery and
All treatment options is ACMS fellowship trained in Mohs Surgery.

Lymph node procedures . ) Lemons into Lemonade. Dr. Piasecki can combine

Plastic micrographic surgery - _ cosmetic procedures such as eyelift, necklift, browlift,

Mohs surgery rhinoplasty (nose surgery), otoplasty (ear surgery), or
The Skin Cancer Center is mini-facelift with skin cancer surgery. Fees are reduced
conveniently located in the quaint by 30% when combined with Plastic Micrographic

Tacoma suburb of Gig Harb?r, ail Surgery. Come in with cancer, leave rejuvenated.
hour from Seattle and 45 minutes

from Sea-Tac International Airport. Widespread Interest. Patients travel from Canada,
Housed within Harbor Plastic Surgery Europe and across the United States to be treated by
Center adjacent to St. Anthony Dr. Piasecki. Our office staff is prepared to help with
Hospital, The Skin Cancer Center travel arrangementS.

has a Medicare-certified ambulatory

surgery center which allows patients Finest Service. Our patients have 24/7 access to Dr.

to have reconstructive surgery Piasecki and report a 99.7% satisfaction with their care.
immediately following their Mohs

surgery (cancer excision) in the same

outpatient setting. Trust your face to the expert.

The Harbor Plastic Surgery Center Best care. Best service. Less cost.
ASC is accredited by AAAHC, the

most stringent deeming agency for

surgery centers. This accreditation Referrals are not required and all major insurances,
underscores the Center’s including Medicare, are accepted.

commitment to patient safety and

continuous quality improvement.

~ -

=

2

"-..____ N - __ - The Skin Cancer Center at Harbor Plastic Surgery Center
- : S . 11511 Canterwood Blvd NW, Suite 310
Y : \ Gig Harbor, WA 98332
t:'\. Q)f Ny,

S > ~

~ 253.858.5040



SEATTLE

SEATTLE, WA

Chic contemporary two bedroom condominium with
stunning finishes and nine-foot ceilings in the quiet part
of Belltown, Large Master, floor-to-ceiling glass and chef's
kitchen. ML5# 708749,

Enrico Pozzo | 206.790.7874
enrico@seattlebydesign.com

Barry Bergner | 206.769.2958
barry@seattlebydesign.com

SeattlebyDesign.com

SEATTLE, WA
The Residences at West Highland. Recalling the grandeur
of New England's Brownstone residences with modern
interpretation and an approachability that's simply Seattle,
this 3,578 SF residence features 4 bedrooms, a 1,200 SF
rooftop deck and private patio.

Offered at: $4,500,000

Carrie DeBuys | 206.551.0555

carrie.debuysi@rsir.com

ResidencesAtWestHighland.com

OPENING A WINDOW TO THE WORLD

BAINBRIDGE ISLAND | KIRKLAND | AND BEYOND
206448 5752 | View online at RSIR.com

Realogics

Sotheby’s

Recently SOLD representing the seller through multiple
offers. Inspired by the pedigree of Ralph Lauren, a timeless
manor house of grand scale and casual luxury.

Sold $1,500,000 | 6,650 5F

5 Acres | 6 Bedrooms, 7.25 Baths

Celebrate Achievement

Yvonne Lindbom | 425.681.1704
yvonne.lindbom@rsir.com

DreamTeamSeattle.com

1

SEATTLE, WA
Relish living in rare NW corner home in the Cristalla-one

of Seattle’s premier addresses. Amazing mountain, Sound

& city views from every room. Enjoy top of the line finishes
that include; wood floors, slab granite & 55 appliances, plus
2 parking spaces. Amenities include; club room, theater, roof
top deck, dog run, & 24/7 concierge. Close to Pike Place
Market & retail core!

Denise Seavitt | 206.841.8788

denise.seavitt@rsir.com | www.DeniseSeavitt.com

(2} Each Office Is Independently Owned and Operated. Seller reserves the right to change the product offering without notice.

Shine y-aru..-i_
Strengths

Comprehensive services to meet the needs of children and
adults with ADHD and/or learning disabilities.

« Evaluation « Tutoring « Counseling
« Coaching « College documentation

Insurance accepted:

Anthem, Lifewise, Premera, Regence, Uniform Medical

Markus Lefkovits, M.S., LMHC

Educational Consultant/Licensed Mental Health Counselor
1455 NW Leary Way, Suite 400, Seattle 98107
206-866-7600 - mlefkovits@comcast.net

www.shineyourstrengths.com
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herself. At age 22, she signed up for her
first triathlon because she only knew how
to dog-paddle and wanted to conquer her
trepidation about swimming. Wetzel took
swimming lessons from friends and
eventually completed the Seattle Danskin
Triathlon.

“Doing something you're excited and
nervous about will help you grow as an

individual,” Wetzel says.

Be social
Exercising with a group or a partner can
inspire us to push hard and stick to goals.

Freytag, who teaches group exercise
classes, says many people thrive in a
social setting. Those who don't want to
work out in a large group can consider
teaming up with a few friends to hire a
trainer for small-group sessions, or
enlisting a single exercise buddy.

Miriam Rabitz, an early-childhood
special-education teacher in Seattle,
found that she stayed motivated to exer-
cise by joining a Masters swimming
team. She attends the early-morning
sessions because she receives both a
good workout and social support.

Laura Stumbaugh, a graphic designer
in Seattle, says she’s always disliked
group workouts but found that she loved
working with a personal trainer. She
dropped 40 pounds through exercise
sessions with a trainer, and found that he
brought a new level of challenge and
variety to her workouts. Stumbaugh also
likes that workouts provide structure.

“You know you have to show up
because you have an appointment, and
you don't have to think about your work-
outs,” Stumbaugh says.

Often, motivating for exercise comes
down to finding external support for your
own internal drive. Ann Carey discovered
success hiring Wetzel for morning train-
ing. While Carey’s personal motivation
for healthy living pushed her, Wetzel held
her accountable week after week, regard-
less of weather or job stress.

“Hiring Rose was one of the best

things I've ever done,” Carey says. Ak

Heidi Mills writes from Seattle.



The way we see things, stewardship extends
well beyond protecting land and water.

It's also about taking care of our people. That's why
we invest in advanced training, safety, and modern
mining technology. The return?

. . °
Stewardship in Action ::z-ie oo
industry working for us.
Fort Knox places high value in community
stewardship. We buy locally, hire locally and we're

active in charitable giving, and our people volunteer
in many civic and community groups.

And, as far as protecting the land and water, our
record stands on its own.

At Fort Knox, responsible stewardship is
part of how we do business every day.

Fort Knox

e

Does Your Hand Shake
Pk ks When You...

Drink a glass of water? Write a note? Dial a phone number?

If so, you may be suffering from Essential Tremor. Dr. Ronald Young
from the Swedish Radiosurgery Center has successfully treated over
1,000 patients — more than any other physician worldwide — using
Gamma Knife, a non-surgical approach to treat Essential Tremor.

o
(, e S
DRAWING SAMPLE BEFORE TREATMENT DRAWING SAMPLE AFTER TREATMENT

Learn more about Essential Tremor and find out if

Wine Spectator's "Award of Excellence" Gamma Knife treatment is right for you.
"@m ve waited 100 5 1-206-320-7187 Swedish.org/essentialtremor
fo' food this good!

) SWEDISH

575 1st Avenue in the Marriott SpringHill Suites
Reservations: 907-450-0555
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Get home faster.

\ ME‘iC‘;:*é'\g | Earn more miles shopping at Sea-Tac.

Add to your existing frequent-flyer program when you eat, shop and park at
it IléEA TAC | Sea-Tac Airport. ‘Tis the season to fly. Sign up for free at seatacshops.com.

POWERED BY ijwu_;m

2014 Silver Holiday Ornaments

Available Now!

Since 1998, we've been the online leader in sterling & stainless flatware
and silver home accessories. We also offer engraving on gilverware,
baby cups, china and more!

A

S

Old Master Snowflake Wallace Sleigh Bell Grande Baroque Angel

vl ‘ I(.' q?
\‘\i“lf ol

Sterling Flatware Baby Gifts Flatware Accessories

m S ILVER S UPERSTORE 800.426.3057 www.silversuperstore.com

SILVER * CHINA » ENGRAVING * BABY » ORNAMENTS 7841 S 180th St., Kent, WA 98032

Wallace +« Towle <« Gorham « International « Tuttle
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- 2015 Mini-Cooper, S

Cheeky Charm

By Bengt Halvorson

Americans haven't always been big on small cars, but add a significant dose of

charm, and make the design trend-setting, and you have some noteworthy excep-

tions. The Volkswagen Beetle is one, of course. It was a small-car breakthrough in

many respects, including its now-iconic design. And sales numbers support its suc-

cess, with millions of classic Beetles sold in the United States, including a peak of

423,000 Beetles sold in 1968. So it's no
real surprise that the Beetle is embedded in
our collective memory of the 196o0s.

Our image of the Mini Cooper is a bit
more mysterious in origin. There were only
about 10,000 classic Austin Minis—origi-
nally made by British Motor Corporation—
officially exported to the United States from
1960 to 1967. How did the Mini become so
recognizable to Americans?

In part, it's a testament to the design,
styling and originality of the classic Mini.
But it’s more than that: While few Ameri-
cans have actually been in an original Mini,
the car looms large as a cinematic prop and
plot device. Whether in action films such as
The Italian Job and The Avengers, or in
quirky roles in the Pink Panther and Mr.
Bean films, the Mini has always filled a role

that’s sassy, and just a bit cheeky.

The classic Austin Mini, and the Mini
Cooper (which was a specially tuned ver-
sion) were really good cars, as well. As the
first small cars to have the combination of
front-wheel drive and an economical four-

2015 MINI COOPER
Model type: &
Sub-compact

Price: Starting at

$20,700

Power: 1.5L, 3-cylinder,
134 hp; 2.0L, 4-cylinder, 18g hp

Technology: Head-up display; Sport and
Green driving modes; park assist; Mini Con-
nected version of BMW's iDrive electronics

controller; adaptive headlights.

cylinder engine mounted transversely
(sideways), with wheels pushed out farther
to the corners, the Minis indisputably
reshaped the way small cars were laid out.
They broke through the clutter of compact
models that were often poorly executed,
scaled-down interpretations of that era’s
standard sedans. And the Minis maneu-
vered and handled phenomenally well.

U.S. sales of the Mini were cut short in
1967, due to evolving American regulatory
issues. Nevertheless, Minis continued to be
available in other markets of the world for
several decades. All together, it was the
best-selling British car of all time, with
about 5.3 million produced from 1959
through 2000.

The Mini was truly rebooted for the
2002 model year, when modern, somewhat
larger (and fully U.S.—legal) models engi-
neered by the nameplate’s new owner,
BMW, first went on sale. To this day, these
models are still built in England, and while
they carry on many of the old design influ-
ences, they pack in amenities and perfor-
mance to fit modern drivers’ priorities.

Although it is still closely tied to BMW,
and Mini showrooms are typically located
adjacent to BMW dealerships, the Mini has
developed into a true brand, and today the
extended Mini Cooper family includes
Hardtop, Convertible, Coupe, Roadster,
Countryman, Paceman and Clubman
models (although the latter isn't returning
for 2015).

At just 151 inches long, the Mini Hard-
top is definitely still mini by American
standards, but it’s grown closer to other
subcompact hatchbacks such as the Ford
Fiesta and Honda Fit—and is significantly
larger than the modern Fiat 500, another
retro-styled mini-car sold in the United
States. It’s also worth keeping in mind that,
compared to that classic Mini, the new
model is 2 % feet longer, a foot wider, and
2 inches taller.

The latest Mini Cooper, which made its
redesign debut for the 2014 model year, is
already considered the third generation of
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[/ INDDOR KARTING

ARRIVE & DRIVE. ADULTS AND JUNIORS 48" AND UP.
GREAT FAMILY FUN. PROFESSIONALLY DESIGNED TRACKS. SPACIOUS LOBBIES, AUTHENTIC RACING
MEMORABILIA. MEETING ROOMS. CORPORATE EVENTS. CATERED PARTIES.

~PHDENII. CAI!I.SBA[] [RVINE * ANAHEIM * TORRANCE * ONTARIO - SANTA CLARA * SAN FRANCISCO * SACRAMENTO - SAN DIEGQ
DENVER, " - T, LAUDERDALE * MIAM, - ATLANTA, - KAPOLEI, ' - BUFFALO GROVE - ADDISON, - INDIANAPOLIS

- PLYMOUTH, - ALBANY - POUGHKEEPSIE, - AUSTIN  HOUSTON - SAN ANTONIO - DhLulS, - SEATILE

(088) K- ums | KISPEED.com @ O

Norton Sound Regional Hospital ranked

Amaong the Top 20 Most Beautiful Hospitals in the U.S.!

Norton Sound Health Corporation was
one of the first native health organizations
in the country to assume responsibility for
the medical care of the people it serves.
Located in western Alaska, our region
offers some of the most beautiful scenery
that Alaska has to offer! Herds of reindeer,
moose, bear, fox, otter and musk ox are
common sights. The tundra is covered -
with berries, greens and edible mushrooms. Rolling mountains, rivers and lakes offer excellent fishing,
hunting, hiking and beach access. Positions available in our hospital in Nome, Alaska.

Contact: Rhonda Schneider, rmschneider@nsheorp.org or 907-443-4525

Sustainable, Modern,
Chinese Cuisine

Pearl District, Portland
Since 2002

Bring in your in-bound Alaska Airlines
boarding pass for a complimentary
cocktail or appetizer.

1105 NW Lo y St, Portland, OR
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2015 Mini Cooper S

These little hatch-
backs are top-rate
performers, attracting
buyers via the

same combination
of charm and
practicality the brand
has been offering for
nearly 55 years.

the “new” Mini. Although the Cooper
Hardtop gets larger, what's under the
hood has been downsized. The base
engine in the Mini family is now a 1.5-
liter three-cylinder that's turbocharged
and direct-injected. It's smaller than the
four-cylinder that Mini models have had
up until now, but don't let that discourage
you in any way; this new engine makes
134 horsepower and 162 pound-feet of
torque—more in both instances than the
previous four-cylinder engine.

The new engine, by all accounts,
makes the Mini Cooper quite respon-
sive—and it’s quicker than the outgoing
model. Tt can accelerate to 6o mph in as
little as 7.3 seconds, while returning up
to 30 mpg city, 42 highway, with the
standard six-speed manual gearbox (or
29/40 mpg with the six-speed auto-
matic).

Cooper S models, like the one I
test-drove around Portland, Oregon,
earlier this fall, upgrade to a 189-hp,
2.o0-liter four-cylinder engine. It makes
207 pound-feet of torque at just 1,250
rpm, and its turbo can deliver an “over-
boost” mode for a few seconds at a time

to dial it up to 221 pound-feet for quick



DOZENS OF CRANES IN SEATTLE. ONLY 2 ARE CONDOS.

“Vik is 1 of only 2 condominiums being built
in Seattle. That's it. The other buildings are
for-rent apartments or offices.”

Brian 0'Connor, 0'Connar Consulting Group, LLC / Appraiser

CONDOMINIUMS

Visit our Sales Center at
1718 NW Market Street
206.789.1776

Open Daily 11:00-6:00

vikballard.com

Prices subject to change without notice

117 NEW CONDOMINIUM HOMES IN THE HEART OF BALLARD
1 BEDROOMS STARTING AT $339,900

Another Continental Properties LLC Community

Quick as a Fox

SWIFT ... SMART ... SAVVY

Span Alaska’s outstanding personal customer
service and dependable transportation network
mean we get you answers and shipments — fast.

SHIPPING TO ALASKA? CALL SPAN ALASKA.

(OVNSPAN ALASHA

TRANSPORTATION INC
1.800.257.7726 - WWW.SPANALASKA.COM
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Are you looking to make
a difference?
Come to Faivbanks, Alaska!

Tanana Chiefs Conference offers a wide array of career fields with
the opportunity to make a difference in the health and wellness
of the Interior Alaska Native people.

Apply online at
www.tananachiefs.org

Competitive Pay & Scncﬁfs_. 30 Da/vs PTO, St_'gm'nj' Bonus, Relocation Assistance,
E@&fe for IHS & NHSC Loan Repayment Programs, Tuition Assistance, Short Term
e Long Term Disability, Profit Sharing Plan, 403(b) Plan.

% | Tanana
Chiefs

Follow us: § SR [3
www.tananachiefs.org

ALCAN BuUuILDERS, INLC.
’ GeENERAL CONTRACTORS Since 1981
907.456.1383 FAIRBANKS, ALASEA

When Brown Jug
Liquor stores wanted

a brand-new facility
in Fairbanks,

they wisely selected a local
experienced team — general
contractor Alcan Builders

{ and design firm USKH Inc. -
for the design-build project.
Despite challenges of an
unseasonably long winter and
numerous mid-project changes,
Alcan had the 14,000-square-foot

- IEOWIL
FRIENDLY SPIRITS

Construction in Alaska’s unique
subarctic conditions requires a
skillful, experienced contractor.
If you are thinking of constructing
a facility in a climate such as
Fairbanks with temperature
swings of -60 to plus 90,

’ call Alcan Builders.

project completed ahead of
schedule for a pre-Thanksgiving
2013 opening.

PromoTING RESPONSIBLE GROWTH IN

GREAT INTERIOR FOR 31 YEARS
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passing or bursts of power. That factors
into its quick 6.5-second zero-to-Go time
and impressive 145-mph top speed.

As with previous models, the Cooper
S has attitude and style in spades, from
the cabin design, and the materials and
trims, to the driving experience itself.
Steering response is quick, and you go
around corners feeling as if you're sitting
in the center of the car. Throttle response
is simply always there, with an exhaust
note that's just right.

Both the Cooper and Cooper S
include engine stop-start, which smartly
stops the engine to save fuel while you're
at a stoplight, then smartly restarts it the
instant you reduce pressure on the brake
pedal.

I did quite a bit of spirited, around-
town driving with the Cooper S auto-
matic, yet I averaged 28 mpg, which I
credit, in part, to that system.

Like their predecessors, all the new
Cooper models ride quite stiffly; you tend
to feel (and hear) bumps and uneven
road surfaces a bit more than in other
premium small cars. Mini has tuned out
a little more of the harshness with this
generation, but you still might find
things a little bumpy or busy. If ride
comfort is a priority, you might consider
the standard Cooper over the S.

The design influence of the original
Mini is unmistakable on the outside. For
a little extra money you can still opt for
countless themes and custom-appearance
extras—many of them dealer-installed—
including that legendary Union Jack
(British flag) roof decal, striping, special
mirrors and wheel caps.

Inside, Mini models have offered
plenty of quirky features in recent years
to support the eccentric image—includ-
ing an oversized speedometer located
at the middle of the dash: rows of air-
craft-style toggle switches; and for the
convertible, an “openometer” that keeps
a log of the time you've spent with the
top down.

Some might find the toggle switches
to be a little gimmicky, but they’re clearly
laid out, and many drivers prefer them to

touch-screen controls. More clearly on



Nationally - L
Recognized Spa gl
ﬁwamm. =

Perfect Gift
for Holidays!

Olympus Spa offers the unique,

soothing spa experience
every woman desires.

Tacoma (253) 588-3355

8615 S. Tacoma Way, Lakewood, WA 98499 | g Olqmpus Spa

e WILEULY,
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LTVING DESERT o1
MOELOWRISH. |
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Lynnwood (425) 697-3000
3815 196th St. SW, Suite 160, Lynnwood, WA 98036

LETTING GO,
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www.nuflowtech.com
Pheone: (808) 426-7924
Fax: (808) 621-3021
info@nuflowhawaii.com

www.nuflowtech.com
Phone: (907) 677-2145

INDUSTRIAL
RESIDENTIAL
COMMERCIAL

Fax: (907) 677-2566
info@nuflowak.com

Fix Your Pipes From The Inside!
Epoxy Coatings Half the Cost of Pipe Replacement!
. ‘ After

Pipe diameter applcations range from 1/2° 1o 127,

with larger custom sizes available. Used in host
pipes consisting of copper, clay, concrete, metal,

Structural Liners

Before

\

Why Replace? Dur patented technology creates a
rew pipe within the original pipe. resioring the pipe

system to “etter than new’ condition for a long-tarm el L =i
. 3 iron, sieal, PVC and fibergiass. Pipe diameter

i ¢ | applications range from 1/2° to 12”. Applicable use
in the ‘oliowing piping systems. in any
infrastructure, In every market sector:

solution - without digging or tearing up walls, ceiings
or fioors. With a life expectancy up 1o 50 years. Certi- [
fied Green Technologies, NSF 61 & UL Classified,

* Distribution Mains
+ Storm Drains
+ Rain & Roof leaders

*Potabla hot and cold drinking water lines
* Potable water distribution mains
+Industrial pressure appications

Kiahala Hotel

» Fire suppression sprinkler systems
» Natural gas and petroleum product lines

«Compressed air systems » Electrical conduit * Drain and sewer lines
* Process pipes » Coliection, Hold and Transfer (CHT) * Vertical & vent stacks
* Hydranic systems (air and water) systems in maritime vessels * Industrial pressure applications

heating and cocling ines » Water Mains * Repair broken pipes

CAPO

BY THE SEA www.capobythesea.com

Experienced Professionals
Our facility’s staff includes several highly qualified, experienced therapists.

Custom Programs
7-10 day detox, 30-180 day programs. Guaranteed success with the 90 day program,
call for details.

Privacy Assured

All ¢ ications are ¢

£

ial, before, during and after recovery.

PRIVATE ROOMS AVAILABLE « INSURANCE FRIENDLY « BEACHSIDE LOCATIONS « PET FRIENDLY
ADDICTION = ALCOHOL = COCAINE = METHAMPHETAMINE + OXYCONTIN « VICODIN

Puzzle on page 198,

MIAIDIR|I|D H|O A|T|E
Dining-FAIRBANKS Halilils L!: : Lials
Ivory Jacks—For a fun dining experience ﬁ% » ? :i
take a beautiful drive north of Fairbanks to the Alulr Elajp
Goldstream Valley, eight miles from the UAF NRRGH T
Museum. We feature steak and seafood, and cli/s[slo e
specialize in gluten-free preparation. Our crab- uls e I Tule
stuffed mushrooms are legendary. We also offer a Rlo|T A Oan
great selection of appetizers and sandwiches. Visit !f e TalaTE
our off-sale liquor store, plus our gift shop with a GN[u A[1|R[B[a([N[K]S
large variety of Alaskan souvenirs and plenty of I A S LIER
memorabilia to admire, a must for Elvis fans. !: : m%"?‘ﬂ s :f T :
Open daily from 11 a.m. to 10 p.m. LI AWAILILIAICIE
wwiw.ivoryjacks.alaskansavvy.com : : : ;i: :: : : :

Puzzle © 2014 Penny Press, Inc.
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the gimmick side is the lighted bar encir-
cling the outer edge of the speedometer
and illuminating in different colors
depending on your driving style.

More essential is the fact that the Mini
Cooper now has a version of BMW's
iDrive controller and the accompanying
display screen. The control knob is con-
veniently located just to the right of the
parking-brake handle, and just behind
the shift lever. It has clear buttons for
going back and returning to the home
screen, as well as accessing functions for
audio and navigation.

With this new generation, high-tech
features help drivers stay safe and
focused on driving. One example is the
new head-up display, which projects the
speed and other details onto a small
pop-up screen right in front of the driver,
in the line of sight. Another is the new
LED headlamp system with an adaptive
light profile and turning lights. And on
the Cooper S, you can opt for magnetic
damper control, with Sport and Green
settings that tie into the way the car
handles, rides and responds.

For those who want a little more
versatility and convenience but don’t
need the rugged cues and higher riding
height of the Mini Countryman, there’s a
new model in the lineup: the Mini Hard-
top four-door. The four-door takes the
Mini Cooper Hardtop’s already larger
package and stretches it out with more
than 6 inches of additional overall length
and nearly 3 more inches of wheelbase,
which translates to a bit more backseat
legroom and cargo space.

Overall, today’s Mini corresponds
more closely to mainstream small cars
without losing any of that unforgettable
design and driving character. Starting
at around $21,000 for the base Cooper
or around $24,000 for the Cooper S,
these little hatchbacks are top-rate per-
formers, attracting buyers via the same
combination of charm and practicality
the brand has been offering for nearly
55 years. Ak

Bengt Halvorson is an independent automo-

tive journalist living in Portland, Oregon.
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.. DISCOVER
EXPLORE |
¥ FEATURES & AMENITIES

We know why you travel. It's not just to get somewhere. It's to learn, to explore and experience new things. It's to
see the world from a fresh perspective. Not just to pass time, but to live life fully. That's what Designed to Explore™
is about. It's why we put time and attention into dozens of different aspects of your flight. Throughout this section,

and your flight, you'll experience things we've designed to make your trip better, richer and easier.
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= Discover what Alaska
Airlines can offer you

MILEAGE PLAN Easy sign-up at alaskaair.com/mileageplan.
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WHERE YOUR MILES CAN TAKE YOU
-
' o
SOA
off

Starting at 7,500 Starting at 12,500 Starting at 17,500 Starting at 20,000 Money and Partner Airlines
miles (one way) miles (one way) or miles (one way) miles (one way) Miles Awards Redeem your
anywhere within 25,000 (round trip) or 35,000 miles or 40,000 miles Reduce the price hard-earned miles
one state, including Fly anywhere (round trip) (round trip) of your ticket by up with any of our
Alaska, California, Alaska Airlines to Mexico. to Hawai'i to 50% while still 14 airline partners
Oregon and flies in continental earning Mileage and travel to over
Washington. U.S. and Canada. Plan™ miles. 700 destinations
worldwide.

HOW TO GET THERE

| 3 i 2 5’900 Tons

mile for each miles per 1 6,000 of miles
mile traveled dollar spent iles for everyday
(upon approval) purchases
Earn flight miles on Purchase onboard products, Purchase an Alaska Airlines Sign up for the Alaska Airlines Rent a car, buy flowers
Alaska Airlines and all  vacation packages or Vacation package at Visa Signature® card. Earn or go out to dinner
our airline partners. tickets for travel on Alaska alaskaair.com. Receive 25,000 miles when you are and earn Mileage Plan™
Airlines, or send shipments an automatic 1,500 Bonus approved for the card. Plus miles with our many
with Alaska Air Cargo, Miles, your actual miles flown earn triple miles on Alaska non-airline partners.
using the Alaska Airlines and triple miles on every Airlines purchases and one
Visa Signature® card, dollar spent with an Alaska mile per dollar spent on every-
Alaska Airlines Platinum Airlines Visa card. Choose day purchases made with the
MasterCard® and Alaska from more than 75 destina- card. Also, receive a Coach
Airlines Visa® Business card.  tions and 5,000 hotels. Companion Fare every year.*

ALASKA AIRLINES VISA CARD

«Yearly Coach Companion Fare from $121 ($99, plus taxes and fees from $22). For every dollar you spend with
your card, you'll earn one Bonus Mile. Ask a flight attendant or visit alaskair.com for details.
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AIRLINE PARTNERS—TRAVEL THE WORLD ON YOUR WAY TO ELITE STATUS

Mileage Plan Miles earned on all our international partners will count toward elite status qualification. Travel throughout the world on the
following partners while earning miles and elite status in the Mileage Plan Program.

American Airlines “g ADELTA % ZXFIII '\%_};‘ BRITISH AIRWAYS
AIRWAYS Emirates

o CATHAY PACIFIC ¥ AEROMEXICO %) AIRFRANCE 7 i+, KSREAN AIR %)

KE-M LAN___{__ quné % *Not applicable for international Elite Qualifying Miles.
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START EVERY TRIP AT ALASKAAIR.COM o
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Sign up for the Insider Newsletter to receive great travel deals and information.

On alaskaair.com, you can:

» Always find the lowest fares, guaranteed
« Plan and book your flight, car and hotel
« Purchase, change or cancel and redeem miles

+ Check in and print boarding passes

- View Mileage Plan activity and access My Account

Access to alaskaair.com is free
on flights with Inflight Wi-Fi.

THE APP KEEPS YOU MOBILE ON ANY DEVICE
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Several mobile options to keep you moving when
you're on the go: iPhone, Android, Windows Phone
and our mobile website at m.alaskaair.com.

« Find and book flights

« Check in from your phone

» No more paper—use your mobile boarding pass

« Access Mileage Plan™ information

« View and change seats

FLIGHT STATUS ON THE GO JET TEXT MOBILE CLUB

If you have a flight scheduled to depart in the Text ALASKA to 44227 to receive text alerts on our deals and offers.
next 24 hours, use the mobile Phone listed in Message and data rates may apply. Maximum of four messages per month. Text HELP to 44227
your reservation to text MY FLIGHT to 252752 for help. Text STOP to 44227 to opt out. Terms and Conditions at http://bit.ly/1hUeTdd.

(ALASKA), and we'll send you up-to-the-minute
flight status. Or use any mobile phone to text a ’
flight number to 252752 for flight status. n m LEES BE s0CIal

Message and data rates may apply. Connect with us on Facebook and Twitter.
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MVP, GOLD AND 75K STATUS

We know what it takes to be a road warrior, so the
more you fly with us, the more we can take care of you
and make your experience as comfortable as possible.

Gold and 75K benefits include: Elite status level miles/year:

Iy BOARD ROOM
« Unlimited complimentary upgrades Mvp 20,000 e .
« Initiation fee waived for MVP Gold 75 75,000

access to our award-winning airport

Board Room membership club rooms. Enjoy complimentary

« Bonus Flight Miles snacks and adult beverages, private
« One complimentary alcoholic workstations, free Wi-Fi and our
beverage per flight personalized service.
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ONBOARD AMENITIES
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Premium Wine $7 USD

Canoe Ridge Exploration
Merlot

Canoe Ridge Exploration
Pinot Gris

Liquor $7 USD
Sun Liquor Vodka
Sun Liquor Gin
Sun Liquor Rum
Crater Lake Hazelnut Espresso Vodka
Sauza Tequila

Dewar’'s White Label Scotch

Jack Daniel’s Black Label

Crown Royal

Courvoisier Cognac

Baileys Irish Cream

Premium Beer $7 USD

Alaskan Amber

Corona (to/from Mexico)

Kona Longboard Island
Lager (to/from Hawai'i)

Beer $7 USD

Miller Lite
Budweiser

FIRST CLASS

Complimentary

Coca-Cola, Coke Zero, Diet Coke
Sprite, Sprite Zero,

Seagram's Ginger Ale, Seltzer &
Tonic

Athena® Bottled Water

Juices: Orange, Tomato, Cranberry,
Apple and our special blend of
Passion, Orange and Guava*

Bloody Mary Mix

Tazo® Awake® black tea

Tazo® Sweet Orange Hot Herbal
Tea (caffeine-free)

Proudly serving Starbucks®
Pike Place® Roast

The Meals & Snacks card in

your seatback pocket displays all
our food and beverage options.

Beverage service may vary due to time of day and
flight-segment time limitations. Items limited and
based on availability. Individuals must be 21 years or
older to ¢ leoholic £ ges. Government
warning: According to the Surgeon General, women
should not drink alcoholic beverages during pregnancy.
Consumption of alcoholic beverages impairs your
ability to drive a car or operate machinery, and may
cause health problems. Pike Place is a registered
trademark of The Pike Place Market PDA, used under
license.

* On flights to Hawai'i only.

Passengers seated in First Class are always treated to our special brand of
customer service. Enjoy our distinctive menus, a dedicated flight attendant,
a convenient lavatory and complimentary use of an Inflight Entertainment

Player when available.

WINES OF THE MONTH

First Class passengers enjoy fine wines from West Coast vineyards. This
month, we’re pleased to feature the wines below.

Chateau Ste. Michelle
Chardonnay

Washington

Fresh, soft style Chardonnay
with bright apple and sweet
citrus fruit character; subtle
spice and oak nuances.
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Chateau Ste. Michelle
s Indian Wells Red Blend
=

Washington
#hedpeee  Rich, round, powerful style
" of Washington fruit; jammy

boysenberry flavors from
the Syrah with a luscious
backbone from the Merlot.
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Tom Douglas’

Cascade Brisket Chili

with Alaska Aidings to bring his iconic flavors 1 Alaska flyers. Enjoyt .
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EXPLORE

ONBOARD RECYCLING

Please join our effort to reduce
our environmental footprint by
separating recyclable paper,
cardboard, plastic, glass and
aluminum, and passing these
items to flight attendants for
recycling. Thank you.



INFLIGHT ENTERTAINMENT
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Put Hollywood in the palm of your hand

Enjoy our portable inflight entertainment system, including

more than 50 movies, plenty of TV shows, music,
discounted Internet access and more.

BLOCKBUSTER HITS

R The Maze Runner

PG13; 1:53

Thomas is deposited in a community of boys after his
memory is erased, soon learning they're all trapped in a
maze that will require him to join forces with fellow
“runners” for a shot at escaping.

If | Stay

PG13; 1:47 (available with English subtitles)

Life changes in an instant for young Mia Hall after a car
accident puts her in a coma. During an out-of-body
experience, she must decide whether to wake up and
live a life far different than she had imagined.

Into the Storm

PG13;1:28

When the town of Silverton is ravaged by an onslaught of
tornadoes, most people seek shelter, but others run
toward the vortex—testing how far a professional storm
chaser will go for that once-in-a-lifetime shot.

MORE THAN 50 POPULAR MOVIES

« Adventure « Comedy « Oscar Winners
+» Drama + Romance
TV SHOWS
» 20 Network Favorites « TV About *REELZ
Movies CHANNEL
MORE
+ Music + Discover Hawai'i + Discover Alaska

INFLIGHT WI-FI

Dolphin Tale 2

PG; 1:47 (available with English subtitles)

The team of people who saved Winter's life reassemble in
the wake of her surrogate mother's passing in order to find
her a companion so she can remain at the Clearwater
Marine Hospital.

The Hundred Foot Journey

PG; 2:02 (available with English subtitles)

The Kadam family leaves India for France, where they
open a restaurant directly across the road from Madame
Mallory's Michelin-starred eatery,

Jersey Boys

R-edited; 2:10

Clint Eastwood's big-screen version of the Tony Award-
winning musical tells the story of the four young men
from the wrong side of the tracks in New Jersey who
formed the iconic '60s rock group The Four Seasons.

PRICING

« Flights scheduled 4.5 hours or
longer: $10 onboard

« Flights scheduled 3.5-4.5
hours: $8 onboard

« Reserve at alaskaair.com
24 hours prior to departure

« Complimentary—First Class
on flights scheduled 3.5 hours
or longer

BT B R R R R R YRR E R YRR YRR REEY YYD

Gogo® Inflight Internet is available on nearly all Alaska Airlines 737 aircraft,

and Twitter
« Access your VPN

EXPLORE

« Enjoy free access to alaskaair.com

including all aircraft flying transcontinental routes. With Gogo you can
« Surfthe Web, check email, and access social media sites such as Facebook

In the air or on the ground, visit gogoair.com for flexible pricing options. Flight
attendants will indicate when Gogo is available.

* Gogo Inflight Internet is not available on flights to/from Hawai'i or when aircraft are flying over Mexico.
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U.S., HAWAI‘I 7

AND MEXICO

Alaska Airlines is proud to serve more than 90
locations throughout the United States, Canada
and Mexico. We serve many other cities with our
codeshare partners, American Airlines, American
Eagle, Delta Air Lines and Delta Connection.

On routes that require a connection to one of our
partners, we strive to ensure a smooth transition,
which includes the ease of purchasing your ticket
with just one call or a visit to alaskaair.com, taking
care of your bag transfer, and providing assistance at
any stage of your journey should you have questions.

What's more, all our codeshare partners are also
Mileage Plan partners, allowing generous opportunities
to earn Bonus Miles. And with reciprocal elite-status
benefits, you can enjoy several enhancements to your
journey. Learn more at alaskaair.com.

LEGEND

Routes served by:

— Fpba s
. AmericanAirlines\'\_
— ADELTA %

Some Alaska Airlines service operated by
Horizon Air or SkyWest Airlines.

Some routes shown operate seasonally.
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U.S. MILEAGE

Between Mileage

Seattle &

Boston: s s v sis aes e

S R 024 UPCOMING NEW SERVICE
FarrLmidardales s o s s iR 2697

Honalli o oooniinssenssimisenssinnsns 2677 Route Service Beg|n5
Lo Angelas (LAX). ... covrrsnrsrsssnenen 954

New York City/Newark ... ............... 2401 Las Vegas-Mammoth January 15, 2015
Orland_o ,,,,,,,,,,,,,,,,,,,,,,,,,,, 2553 San Diego-?(ona March 5' 2015

PROREE . s s e e e s 1106

SaN Francisco . .....oeonineoneeenenanns 678 Seattle-Washington/Dulles  March 11, 2015
Washington, D.C....oooinuvniiiiiiaiann 2306

Between Mileage

Portland &

Los Angeles (LAX) .. .occivnviiis ciiinans 834

SAn LSO, S e R R R R e s 933

San Francisco. . .............. —— 550

Mileage Plan members receive mileage credit (500 miles
minimum) based on the nonstop mileage between the origin
and destination indicated on the ticket.
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ALASKA

—

® Gambell
St. Lawrence Is. ® Savoonga
BERING SEA
Hooper Bay
5t. Paul
L4 Nunivak Is.
Pribilof Islands
L]
St. George
To Adak
~Pltch Harbor' ' X\N
G USTINE VO
.
Cold Bay ALask r
.
Sand Point Chignik
> dak
< -

Duteh Harbor

T

Ley,
L'T;‘
I ‘”‘"\'DS

To Kona

To Honolulu

ALASKA MILEAGE

To Kahului, Mauf

Between Mileage Between Mileage
Anchorage & Fairbanks &

Cordova . ......covviunnnn 160 Barrow . ..o 503
Kodiak .................. 252 Seattle ................. 1533
Fairbanks .. .............. 261 Lol 17 1-7. R 7 ..
King Salmon ............. 289 ;
Dillingham. . ..ovvvvvn.. 329 Sisen Milage
Bethel. . cene a9 Juneau &

NOWE S et s v s 3 SRR o et e e 95
Kotzebue : iinvovisiniais 549 Pobersbaitg o vras s vt 123
Janeer s s R 5N Yolutab s 199
Prudhoe Bay. ............. 627 Ketchikan::cisosaismngs 235
Ketchikan................ 776 Seobtheclviinisl e 909
St I B Mieage
POIANG , oov e sninmssrmivne N IRE Ketchikan &

San Francisco, . oo vavey s 2045 Wrangell.................. 83
Los Angeles . ............ 2375 L s FONRAR R —— . |
Honolulu , . vvvvvnvivies 2776 JUN@BL & ciiovemmirs iy 235
Chicago ..coonvcvvinnwin. 2847 L7 679

Mileage Plan members receive mileage credit (500 miles minimunm) based on the nonstop
mileage between the origin and destination indicated on the ticket. For more information
on the Alaska Airlines Mileage Plan, see page A2.

Some routes shown operate seasonally.
T Dutch Harbor-Anchorage service operated by PenAir.
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HABLAMOS ESPANOL
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A SU SERVICIO

Alaska Airlines tiene el orgullo de ser la + Quioscos de registro del aeropuerto

compafnifa de bandera extranjera mds + alaskaair.com/espafiol

grande que presta servicios con destino - El editorial mensual del director ejecutivo que

a México. Por eso, hemos asumido el se encuentra al inicio de esta revista

compromiso de cumplir nuestra promesa + Informacién sobre las salas de conexién

de proporcionar a nuestros apreciados en la pagina A10

clientes hispanohablantes una experiencia + Informacién sobre formularios aduaneros

excepcional que, a la vez, sea segura, e inmigratorios en la pdgina ATl

confiable y llegue a ellos con un servicio Asimismo, en el aeropuerto o una vez a bordo,

genuino y atento. Para atenderle mejor, nuestros empleados hispanohablantes con gusto

nuestros productos y servicios se encuen- le brindardn ayuda. Simplemente dirijase a nuestros
Amy, Customer Service ~ tran disponibles en espafiol a través de: empleados sonrientes y cordiales que llevan
Agent, San Francisco « Centros de atencién telefénica de nuestras exclusivas identificaciones con la leyenda

Reservaciones y de Atencién al Cliente “A su servicio".

OUR BAGGAGE SERVICE OUR
GUARANTEE - FLEET

TR T R TR R R R T R T T e EE 7 5 8 " 8 E S ST RS E YYD

TO
We're proud to offer a Baggage Service Guar- EXPLORE Alaska maintains a fleet of more than 125 Boeing
antee. If your baggage is not at baggage claim - aircraft. Our newest, the 737-900ER, features
within 20 minutes of your plane parking at the <, no. 12 custom-designed Recaro seats and the Boeing
gate, you're entitled to a $25 Discount Code for
use on a future Alaska Airlines or Horizon Air and mood lighting designed to provide a more
flight, or 2,500 Alaska Airlines Mileage Plan bonus spacious cabin experience.
miles. If we don't meet our 20-minute guarantee, simply see an
Alaska Airlines or Horizon Air Customer Service Agent in the baggage
claim area for your voucher.

« One voucher per qualified passenger, for one or more checked bags.
« Restrictions apply. See alaskaair.com for full terms and conditions.

Sky Interior, with sculpted overhead bins

A NEW WAY TO
GIVE FEEDBACK )

el e 'ﬂ e =

EEEEEEEEEEEENEENENRENRENRNENENNERENNERE] B737-400F
Visit alaskalistens.com at any point in your journey E .
Alaska Airlines has a new, easy way for customers to provide instant . B737-400C
feedback on their travel experiences. At any point in your journey, visit '
alaskalistens.com from any device to take a fast, two-minute survey— g e e ey o

even inflight, o0

where access to

alaskalistens.com .

is free if your flight =i

offers Inflight Wi-Fi. H737-790
Your feedback will

enable Alaska to *;LW_ -
provide feedback Bombardier Q400
directly to employ- Operated by Horizon Air
ees you interact

8.
B,

with. Give it a try at S .
. Bombardier CR}-700
alaskalistens.com. Operated by SkyWest Airlines

AS



HELPING YOU FIND YOUR WAY
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A quick guide to help you make easier connections.

Anchorage International Airport Seattle/Tacoma International Airport

(ANC) (SEA) cus

Aliska Alrlines  Emirnes
AirFrance/ (L8 |elandair

8 CONCOURSE British Abrways  Korsan A
Delta Air Lines Delta Alr Lines
LGATES @ S apeas
A CONCOURSE PenAlr Board Room
Era Aviation & o € CONCOURSE 5 2
r c2 Alaska Airlines. e
\ c3 American Aldfines
[
@ T & NORTH TERMINAL
e CONCOURSE A .
Alaska Airlines ] American Alrfines SEN CONCOURSE
y alaska Airlines
Ticketing & Bag Drop Ticheting & Bag Drop Alacka Alrfines
{®) Board Room

=« = = Satelite Transit System connecting the N, C, 5, 8 Gales to the Main Terminsl
=== = Satellite Transkt System runming between Morth & South end of Mam Terminal

Chicago O'Hare International Airport Portland International Airport
(ORD) (PDX)
CONCOURSE G CONCOURSEC
CONCOURSE H & K American Arlines :""!ﬂ ‘:‘1:6
A i Amersan Eagle imerican Airfines.
CONCOURSE L CONCOURSEER F
Mk LB Dieta Air Lines CONCOURSE B
Ammu::n::. \ ) Alaska Airlines cg:f:.lﬁ:o

Mlaska Alrlines
Ticketing & Bag Drop £ CONCOURSE A

Alaska Airlines :‘;

TERMINAL 5 {mot shown)
ir Frarco/KLM
Amesican Alrimes ing'| Asvivals]

Brisa Airwags Alaska Airkines o
= = = = The Airpart Translt Systam (AT5] conascts the Main Termirals o the Intemstional Terminsl, Ticketing & Bag Drop @ Eoard fom
Los Angeles International Airport San Francisco International Airport
TOM BRADLEY INT'L TERMINAL Alasia Airknes
A Framca/NLM  Emines fhome wezice Aty
Beftich vy Kowam Air -~ TERMINAL 3 TERMIIERLE jﬂz ?"5_:_
Cathay Paciflc Lan x
pacivcs American Exgle
FEMOTE TERMINAL TERMINAL 3
Amarican Lagla .
Alaska Kidines Ticketing & Hag Drop e
TEANINAL 2 \ Delta Alr Limes
s TERMINAL1
. ™ INT'L TERMINAL 0,27,
TERMINAL 4 “, . GATESALA1Z GAIES 7629
q"‘::ﬂ-u . “_ : Iﬁﬂalﬁiu‘ ,:r;:;::::.: Alaska Airfines
TERNALS S o e Tt & g g e
Dieita Air Lines o0 g - , Cathay PacHie
- Do | Eminates
:i::'ﬂ-t\’_\“-.‘!.' l-ll'“" ‘u“ﬁim.m " Kawean Al
Alaska Alrlises (@) Board Room
Blaska Airfines Mexico et the intermational Terminal.
“Shhutsls buas departs ram Case €34 for Amarica Airlmes and Amarican Enge commmetinnr mm“a":‘m“mm‘mm . n.m:;»n.
Atlanta International Airport Helpful tips upon landing at SFO from Mexico:
« If necessary, clear all checked baggage + Proceed directly down the hall and turn
(AT L) through U.S. Customs. left to the connecting hallways leading
« After clearing Customs, exit to the right to Domestic Terminal 1,
through sliding glass doors. « Continue in the same direction and
« Pack all duty-free liquids securely turn right at the signs for Gates 20-36:
Alaska Alrdines CONCOURSE T in your checked baggage to avoid Alaska Airlines uses Gates 20 and 22.
Ticketing & Bag Drop -‘-"‘i-:"ﬁx American Aldines confiscation by the TSA. Then recheck + Average time from landing to Gate 20
- Duita Air Lines your baggage with an Alaska Airlines is 40 minutes,
Customer Service Agent at the baggage
. CONCOURSE B recheck point in the San Francisco
‘f{%@- 1 Delta Air Lines International Terminal.
25 .
e ~ CONCOURSE E Datos de ayuda a su llegada de México a San Francisco:
Delta Air Lines «+ De ser necesario, pase por aduana + Proceda directamente al fondo del
CONCOURSE A de los EEUU con su equipaje que pasillo y de vuelta a la izquierda hacia
Delta Air Lines documentd. los pasillos de conexiones de la Terminal
: = Después de pasar aduana, prosiga Doméstica 1.
':mol”ﬁ“ ch por la puerta de vidrio corrediza y + Deberd |legar hasta donde se encuen-
ki a su su derecha. tran las indicaciones para las salas 20
Sl « Empagque seguramente todos los ala 36, De vuelta a la derechay
Alaska Airlines . A 2 o 3
g liguidos que adquiri6 en la tienda deberd pasar por seguridad. Alaska
CONCOURSE F : e
ik libre de impuestos (duty-free) en su Airlines usa las salas 20y 22.
B Al Llnas fimiarastianal equipaje documentado, para evitar + Eltiempo estimado para el recorrido
Alr France[KLM ser confiscados por Seguridad (TSA). hacia la sala 20 desde que usted
Korean Alr Después entregue su equipaje aterriza, es de 40 minutos.
= = = = Terminals connected by Automated People Mover (APM) System al agente de Alaska Airlines en los

mostradores, justo afuera de aduana
en la Terminal Internacional.
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CUSTOMS AND IMMIGRATION
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Customs and Immigration forms are distributed by flight attendants during your flight. Prior to landing, complete all forms that
pertain to you, following the tips below. Completed forms are presented immediately upon entering the International Arrivals building.

Las formas de Aduana y Migracién son distribuidas por los sobrecargos durante el vuelo. Antes del aterrizaje en su destino final complete
las formas correspondientes usando las indicaciones que se porporcionan a continuacién. Las formas completas seran presentadas
en la Terminal Internacional.

TO THE UNITED STATES  E— TO MEXICO

U.S. CUSTOMS DECLARATION

Who must complete this form?
All travelers

MEXICO CUSTOMS DECLARATION
Who must complete this form?

All travelers

Helpful tips

» One form per person or one per family
with same address

« Section 6—It is not necessary to declare

Helpful tips

« One form per person or one per family
(family defines those in the same household
who are related by blood, marriage, domestic

relationship, or adoption) medicine for your personal use
« Lines 5, 6—If not using a passport, leave
these lines blank DECLARACION DE ADUANA

+ Line 9—Enter "AS" for Alaska Airlines

;Quién debe completar esta forma?
- Sign at the “X”" ¢Q P f

Todos los pasajeros.

Datos de ayuda
DECLARACION DE ADUANA

Quién deh Gk ) « Una forma por persona o por familia
(: WIEN GEDE COMPIELAr €51 formar

con la misma direccién
« Seccién 6—No es necesario declarar sus
Datos de ayuda medicamentos de uso personal

Todos los pasajeros

+ Una forma por persona o por familia
con la misma direccién

+ Linea 5, 6—Si no tiene pasaporte, EMM
deje esta seccién en blanco

i ?
« Linea 9—Use "AS" para Alaska Airlines Who must complete this furm?

All travelers except citizens of Mexico
£Quién debe completar esta forma?
Todos los viajeros, excepto los ciudadanos de México

+ Firmeen la X"

TO CANADA

Flight Attendants distribute a combined
Customs and Immigration form during your

flight. Prior to landing in Canada, complete this
form, which includes easy-to-follow instructions.
Completed forms are presented immediately
upon entering the International Arrivals
building.

FEM FOR MEXICAN NATIONALS
Who must complete this form?

Citizens of Mexico

Los Sobrecargos distribuyen una forma

combinada para aduana y migracién. Antes FEM PARA MEXICANOS

de aterrizar en Canad4, llene esta forma que ;Quién debe completar esta forma?
incluye instrucciones féciles de seguir. Ciudadanos de México (Aun siendo residentes
Las formas completas serdn presentadas permanentes de EE.UU.)

Datos de ayuda
+ Complete una forma por persona. No olvide firmarla.
+ Seleccione la opcién “Entrada a México”.

- En la linea 5 escriba el tipo y nimero del documento que usara como
identificacién.

MEXICO STATE CODES

City / State State Code
Crradalaiarn | I BIEE0: o s o e e R R R Y JAL
Ixtapa, Zihuatanejo | Guerrero. . ............icoiiain. SRR ....GRO
Loreto, La Paz, Los Cabos, San Jose [ Baja California Sur................ BCS
Manzanillee PEBMA 0 o e s L e S S R s coL
Mezathin | Sinalon oo il pn i R e s e SIN
Please use all capital letters with blue or black ink. Mexico City / Distrito Federal. ........... SRR C R D.F.
Nuevo Vallarta, Bucerias and north f Nayarit..................000000ns NAY
Pﬂrjhvor use letra mayiscula en tinta azul o negra. Puerto Vallarta, Mismaloya / Jalisco ... coovvvnervriiovenevnrnrinnernns JAL

AN



A GUIDE FOR AIR TRAVELERS
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The Federal Aviation Administration (FAA) and Alaska Airlines have set the
following rules and regulations to assure your safety and comfort:

« Your seat belt must be fastened
whenever the “FASTEN SEAT BELT”
sign is illuminated. Keep your seat
belt fastened at all other times
in case of undetectable clear-air
turbulence.

Seatbacks and tray tables must be in
the upright, locked position during
taxi, takeoff and landing.

All carry-on baggage must be stowed
under a seat or in an enclosed
overhead bin upon boarding and
prior to landing, as directed.

Please use caution when opening
an overhead bin, as items may have
shifted.

Customers are requested to use the
lavatory in their assigned cabin and
are required to do so on inbound
international flights; exceptions may
be made for customers with special
needs.

Prior to takeoff and landing, service
items provided by Alaska Airlines
must be picked up or properly
stowed under the seat in front of you,
in carry-on luggage that is properly
stowed or in an overhead bin.

IMPORTANT
PHONE NUMBERS

CUSTOMER CARE:
800.654.5669
(Mileage Plan, Web Support,
Customer Relations)

Toll-Free Reservations
Within the U.S. and Canada:

800.ALASKAAIR
(800.252.7522)

(TTY 800.682.2221)

En Espaiiol:
800.858.5525

From Mexico:
001.800.252.7522

Alaska Airlines Vacations:
800.468.2248

Al2

.

.

Alcohol may not be consumed aboard
an aircraft unless it has been provided
by a flight attendant. No alcohol may
be served to any person who appears
to be intoxicated, or who is under 21
years of age.

During taxi, takeoff and landing,
portable electronic devices and
headphones may be used. Larger
electronic devices such as laptops
must be stowed during taxi, takeoff
and landing.

Cellphones may be used while the
boarding door is open until advised by
your flight attendant that cell service
must be turned off. Upon landing,
your flight attendant will advise when
cell service can be enabled.

During flight, electronic voice
communications of any kind (e.g.,
cell/VolIP calls) are prohibited.

Headphones must be worn when
using electronic devices such as
personal music players, Inflight
Entertainment Players, etc.

Interference with crew members’
(including flight attendants’) duties
is a violation of federal law. Under
federal law, no person may assault,

USING YOUR DEVICES

We know use of your electronic devices is important, and we've adjusted our
procedures to give you more time with those devices.

threaten, intimidate or interfere with
crew members in the performance
of their duties aboard an aircraft
under operation. Penalties for crew
interference include fines up to
$11,000, imprisonment or both. An
incident report may be filed with the
FAA regarding a customer’s behavior.

Smoking is not permitted on any
Alaska Airlines flight.

Child-restraint devices must bear the
FAA approval sticker.

Seat-belt extension use is not allowed
in exit rows for the safety of all
passengers due to the possibility

of entanglement by the extensions.

Alaska Airlines prohibits the use

of items that do not meet FAA
Regulations or Company regulations.
This includes the use of seat-belt
extensions not provided by Alaska
Airlines, devices that restrict the
recline of seats, self-heating meals
or beverages, air filters placed on
overhead vents and personal air
purifying devices.

« Pets must remain in carrier for entire
flight. Carrier must be stowed for taxi,
takeoff and landing.

Allowed on the Ground and in the A

» Laptops (must be stowed for

taxi/takeoff/landing)

» Tablets/smartphones (Airplane

Mode after door closure)
» Wireless mouse/keyboard

» e-readers
» Media/CD/DVD players
» Noise-canceling headphones

» Cellphones (prior to door
closure only)

Not Allowed During Flight

» Voice calls of any kind,
including VolP

» Devices with cell service
enabled

> AM/FM radios or TVs
» Personal air purifiers
> Remote-control toys
) Electronic cigarettes




from page 140
designed to return to the earth as nutrients when

they are disposed of; and it has worked with suppli-
ers to develop a bioresin made from sugar waste to

plastic packaging; its products are

replace virgin plastic in the few instances where
recycled plastic won't work. Aveda’s commitment to
cradle-to-cradle design is notable even among eco-
conscious companies. Although it has more than a
dozen certified products, the C2C certification pro-
cess is more important to Aveda than using the C2C
logo. Aveda applies the Cradle to Cradle framework
to all of its products, even products it doesn’t certify.

“The C2C certification is a framework that helped
us articulate and be clear about what our intent had
always been,” says Dave Rapaport, vice president of
Earth & Community Care at Aveda.

As to why Aveda would go to the trouble of certi-
fying products with no intention of marketing the
certification, Rapaport says the process keeps the
company rigorous in its design philosophy.

“The process forces a bunch of things to happen
that ought to be happening,” Rapaport says. “We
have to stop and think about things like ‘What is the

energy required to manufacture this product? Is

COURTESY: AVEDA (2)

there a way to make the manufacturing process

more efficient?’ Tt makes us that much more con-

scious and aware of everything, and that has value

well beyond the specific products being certified.”

Carbon Markets

Boeing rolled out the first of many carbon-fiber

Aveda uses recycled
bottle caps, such as
those collected in the
Student Driven Caps
Recycling effort in New
Jersey (top), to make
dark-plastic caps (above)
for Aveda packaging.

planes in 2011, and the company is already looking
ahead to what will be done with them when they're
retired. Carbon fiber is worth collecting and repur-
posing not only because it’s a durable-yet-lightweight
material but also because it allows companies such
as Boeing to reduce the waste they send to landfills.

As part of its research into repurposing carbon fiber, Boeing partnered with
California-based Oracle Team USA, the 2013 America’s Cup winner, which was
trying to recycle one of the team’s composite yachts. Boeing is also working with
sportswear company Russell Athletic, which is making high-performance foot-
ball shoulder pads with recycled carbon, and the Lotus Formula One racing
teamn, which used 3-D printing technology and recycled excess carbon fiber from
Boeing to make parts for one of its vehicles. Boeing is also looking for ways to
incorporate recycled carbon fiber into parts for its own airplanes.

In addition to planning for when planes are retired, there are different oppor-
tunities throughout the life cycle of a commercial plane to recycle, repurpose and
reuse carbon fiber.

“Before you make the fuselage or wings, you have the raw carbon fiber, and in
the course of production, you'll have some excess,” says Boeing spokesperson
Jessica Kowal. She explains that, instead of sending the excess carbon fiber to a
landfill, Boeing looks to sell it to companies that might make a product with it.
The program is still in its early days, according to Kowal, but given how much

carbon fiber Boeing is beginning to use in its
planes, the company is committed to encouraging a
market for reuse of this new material.

“In a sense, our goal is to create a market for
higher-value carbon fiber to create a demand over
time, though something like that is years in the
making,” Kowal says.

Counters Culture

In 2003, the co-founders of IceStone saw an oppor-
tunity not only to divert glass from the waste
stream, but also to create green jobs in their home
of Brooklyn, New York.

Inspired by terrazzo, a material that's usually
poured in place and can contain porcelain, glass,
ceramic tile and other materials, IceStone offers
precast, durable countertops made from 100 per-
cent recycled glass mixed with concrete. The
company’s products have been used in major
architectural projects that aim to achieve
LEED certification in building (including
7 World Trade Center in New York). And

IceStone does its manufacturing in a

converted 1gth century building in the

Brooklyn Navy Yard, where the company

has installed skylights to reduce energy
usage. The facility also has a water-recy-
cling system that filters 100 percent of its
manufacturing water. Any sediment that’s

collected is compacted and recycled for agricul-

tural use or for road fill, such as that used for filling
potholes.

The mix of colors and shapes in the finished
product has made IceStone counters as popular for
their looks as for their sustainability story, according
to IceStone spokesperson Sarah Corey.

With this, Corey gets at the core value of closed-
loop design: It's not just about having a good trash-
to-treasure story to tell, nor is environmental
responsibility the only focus. It’s also about produc-
tion processes that waste very little, and design
strategies that take low-cost materials and turn them
into high-value products. It's a business model that
reduces waste and cost throughout the supply chain
in ways that benefit companies and consumers.
Ultimately, it’s the sort of thinking that could trans-
form how we all think of products in every industry.

As Bridgett Luther says, “The new industrial
revolution is underway. It’s just that people haven't
necessarily noticed yet” ah

Amy Westervelt lives in Northern California and writes

regularly about green technology and business.
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WORD GAMES

ACROSS

1

7
13
19
20
21
22
24
25
26
27
28
29
30
31
32
33
34
35
37
38
40
45
46
47
438
49
51
53
55
58
59
62
64
67
68
4
72

74
75
77

78
81
83
85
87
89
92
93
94
99
101
102
103
104
105
106
107
110
m
112
113
114

European capital
Civic and Accord
Render ineffective
Rabbitlike rodent
Excite

Deceiver

Taft's veep

Tries for a better take
Unlocks poetically
Chinese export
Summer cooler
Wander aimlessly
Measuring device
Flushed

Wine cask
___Alamos

Klutz's exclamation
Be under the weather
Of dawn

Yokel

Moolah

Buchanan's veep
Sault ___ Marie
Borders on

Dismiss

Periodical, for short
Irish province
Braveheart director
Vitality

Perturb

Take advantage of
Wyle of ER

Merited

Parisian preposition
Spring month: abbr.
Nixon's veep
Comic Philips

Collegiate military group:

abbr.

Utopian

Sale stipulation
Ewing's organization:
abbr.

Earphones

Sniggler's quarry
Suggests

Arid waste

Ocean eagle

Unit of resistance
____man (together)
Wildebeest

Teddy Roosevelt's veep
Forces down

Still

Designer's workshop
Bookkeeping pro: abbr.
Baseball's Speaker
Hog's haven

Jane or John

Coach Parseghian
Danish physicist
Apollo's son
American author
Fluffy, e.g.

Swallow

Second In Command

115
nz
120
21
122
123
124
125

Forays

Franklin Roosevelt's veep
Antarctic penguins

Trial

Pressure

Wimsey's creator

___ Rico

Burden bearers?

DOWN

[ - TV T N VU N

-y =
wWN o Ow

Thatcher's successor
Brotherly love

Like the Capitol
Regrets

My Turn

Trouble

Derisive sound

Galena, e.g.

Port in Virginia

French novelist
Common ____ old shoe
Congress member: abbr.
Has to have

14
15
16
17
18
21
23
28
31
32
33
35
36
37
38
39
40
41
42
43
44
50
52

Shoemaker’s helper
Hendrix's instrument
Cleveland's veep
Pattern

Gaelic

Hung loosely
Spanish woman's title
Asian desert

Arizona city
Shoestrings

Spanky's show

Pests

Oedipus ____

Genetic strand: abbr.
Composer Bartok
___Rosenkavalier
Fashionable car

San Luis ____

Lyndon johnson's veep
Touch-me-not, e.g.
Belly

Depot: abbr.
Refusals

65

76
79
80
82
84
85
86
88
90
91
95

Billion years

Actress Rowlands
Fifteenth day of March
Primates

Keep secret

Tour de France, e.g.
Equip with a dike

New Zealand politician
Relates again
Hairpiece
Government group of
financial experts: abbr.
Navy construction worker
Curves

Dit's counterpart
Towering

Despot

Military rank: abbr.
South American boa
Sleep phenomenon: abbr.
Own, to a Scot

Grow mold

Over

96
97
98
100
104
105
107
108
109
110
n2
13
14
116
n7z
18
19

Shower

Sprinkler

Read the ___ to (reprove)
Release conditionally
Ocean motions
Weather balloon

Up

Kitchen implement
Golden ___ (retirees)
Slant

Pizarro's conquest

Alto

Narrow opening
Aura

Copy a kangaroo
Sun ___-sen

Card game

SOLUTION ON PAGE 184.
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SALES EVENT

$
-

2014 ESCAPE SE 4WD 200A (W/SYNC? & SOUND PACKAGE)

$ Red Carpet Lease
OR $2,909 due at signing**
F Security deposit waived.
| Taxes, title and license fees extra,
MONTHS

For more info, go to CompareFord.com, then visit Your Local Ford Store today.

Go Further

Your Local Ford Store
CompareFord.com




PHOTO PAGE

Alpenglow highlights the western flank of Humphreys Peak,
in the Coconino National Forest, near Flagstaff, Arizona.

JHappy Holidays

Photo by Martos Hoffman /Tandem Stills + Motion
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ith success comes complexity, more
B8ices and more responsibilities.
work is to help you clarify your options
.'-pri..oritize your opportunities. We help
youget a clear picture of the future you
desn’e And we steward your assets so you

o

can realize your dreams.

That is the Laird Norton way.

lairdnorton

WEALTH MANAGEMENT




