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Atlas Copco and Construction Machinery Industrial —
Your total equipment solutions team

A Atlas Copco PowerROC T35 Drill, Skagway, AK

Construction Machinery Industrial is proud i 2

to be your source for Atlas Copco rigs and ' o
Atlas Copco Secoroc drill bits and drill steel. R 3,

IN THE WORLD IN ALASKA—— INYOUR CORNER— Vs &aa
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best drilling technology. quipm . _ ,

Anchorage, Alaska (907) 563-3822 » (800) 478-3822

= m Fairbanks, Alaska  (907) 455-9600

Ketchikan, Alaska  (907) 247-2228

Construction Machinery Industrial, LLC

Juneau, Alaska (907) 780-4030 C———
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GET A COMPANION FARE
EVERY YEAR

EXPLORE MORE, TOGETHER.

Take anyone you want anywhere we fly, once a year from just

$121 ($99, plus taxes and fees from $22). No blackout dates.

No restrictions. Just grab any travel companion, pick a destination
(including Hawaii and Mexico), and start exploring more, together.
With the Alaska Airlines Visa Signature” card.

VISA

SIGNATURE Apply today. Ask your flight attendant for an application
or visit myalaskacard.com

Different benefits a

pply to Platinum




Becker Value Equity Fund (BVEFX)

Morningstar Peer Ranking

Percentile rank out of 667 Large Cap Value Funds for the ten-year
period ended 01/31/15. Based on total returns.
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Overall Morningstar Rating™

Out of 1,107 Large Cap Value Funds as of 01/31/15. Derived from weighted
average of the performance figures associated with its 3-, 5- and 10 year
Morningstar Rating metrics, based on risk-adjusted returns.

Morningstar Large Cap Value Peer Ranking (based on total returns)

January 31, 2015 1 Year 5 Year 10 Year
BVEFX Pecentile Ranking % 40th 27th 8th
Number of Funds in Peer Group 296 975 667

The Fundis distributed by Quasar Distributors, LLC. Becker Capital Management is the Adviser to the Fund.
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Mutual Fund investing involves risk. Principal loss is possible. Small and mid
capitalization companies tend to have limited liquidity and greater price
volatility than large-capitalization companies. The Fund invests in foreign
securities through ADRs which may involve political, economic and currency
risks, greater volatility and differences in accounting methods. The value of
the Fund's investments in REITs may change in response to changes in the real
estate market.

WWW.BECKERCAP.COM
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HIGH-QUALITY LINENS
MEET PLUSH TABLE FELT.

Cet ahead of the game with the Best Bet Package!

CLASSICROOM
$50 REWARD PLAY
TWO COUPONS FOR 2:1 PAYOUT ON BLACKJACK

COMPLIMENTARY WITH HOTEL STAY: WI-F / Airport & Area-wide Transportation
Valet & Overnight Parking / Access to Fitness Center & Pool

“FREE Camas Rewards membership required to redeem gaming coupons. Must hit a blackjack to receive 2:1 payout

Coupon must be presented at start of hand. Based on availability. Restrictions apply.

norTHERN— BMLJEST
~— RESORT & CASIND

2 SPOKANE, WA




BRAND NEW SEATTLE CONDOMINIUM HOMES
IN THE HEART OF BALLARD

1 BEDROOMS STARTING AT $339,900

I
I

ive where you play live wher you work live where you dine live where you walk live where you mingle live where you sip live where you laug
Countdown to Move-in: 9 Months!
Say goodbye to renting and take advantage of low interest
rates. Get ready for home ownership in the heart of Ballard.
Y i CONDOMINIUMS
JR1BR, 533 sf 1BR, 698 sf 1BR+DEN, 757 sf 2 BR, 1,096 sf
from $254,900 from $339,900 from $369,900 from $639,900
Sales Center Open Daily 11:00-6:00 at 1718 NW Market St, Seattle, WA Vikba"afd com
206.789.1776
Another Continental Properties LLC Community EMA*EQ w =&
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The Ultimate Steak Experience!

Manny’s

MINNEAPOLIS, MN
612.339.9900

Grill 225
CHARLESTON, SC
843.266.4222

Benjamin Steak House
NEW YORK, NY
212.297.9177

McKendrick’s
Steak House

ATLANTA, GA
770.512.8888

Malone’s
LEXINGTON, KY
859.335.6500

Metropolitan Grill
SEATTLE, WA
206.624.3287

INDEP

£
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ENDENTLY OWNED |
www.GreatSteakofNA.com

RingSide Steakhouse

PORTLAND, OR
503.223.1513

Gene & Georgetti

CHICAGO, IL
312.527.3718

Il Forks

DALLAS, TX
972.267.1776

PALM BEACH GARDENS, FL
561.630.3660

St. Elmo Steak House

INDIANAPOLIS, IN
317.635.0636

Elway’s
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303-399-5353
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More of what you love
at 30,000 feet
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It's all part of Alaska Beyond™ — a new flight experience
designed to go above and beyond your expectations.

* Explore free entertainment on your own device
* Inspired Northwest food and beverages
* Power for all your devices, at every seat

alaskaair.com/beyond




Spirit of Alaska

-

Joe Spragues

Raise your hand if you like beer. If your
arm shot up, I'm with you. Like a lot of
folks, | really enjoy a nice craft beer: an
amber, a pale ale and, increasingly, an
IPA. Enjoying the hoppy deliciousness of
a microbrew is another example of how
great it is to live in this beautiful corner
of the world. With Alaska, Idaho, Mon-
tana, Oregon and Washington rating
among the top 10 states in the nation
for microbreweries per capita, there's a
strong argument to be made that this is
the center of the craft-beer universe.
True story: The first beer | ever
enjoyed (after turning 21, of course) was
an Alaskan Amber. | was home from
college for the summer, and when |
opened the refrigerator at my parents’
house in |uneau, there was this cool-
looking brown bottle with a picture of a
fishing boat on it. The beer could not
have been fresher, having been brewed
only a couple of miles away at what was
then a new concept—a microbrewery.
The Alaskan Brewing Company was one
of the first craft breweries in the country
and has been going strong now for nearly
30 years. I've been a fan almost as long.
Our team here at Alaska Airlines has
been delighted to serve Alaskan Brewing's
award-winning beers on our flights for
nearly 10 years. Not only does Alaskan
Brewing make world-class beer, but we
share their roots in Alaska, their entrepre-
neurial spirit and their focus on environ-
mental sustainability. Alaskan Brewing
supports the cleanup and preservation of
waterways and coastlines from Alaska to
California and from the Great Lakes to the

A TOAST—TO THE PLANET

glass for Mother Earth, —Brad Tilden

Gulf Coast, using a percentage of sales of
the company’s Icy Bay IPA to fund grants
for environmental projects through the
initiative Coastal CODE (Clean Oceans
Depend on Everyone).

This month we're partnering with
Alaskan Brewing on additional efforts

to keep our communities green. We'll
be offering their tasty Icy Bay IPA on

all of our flights for only $5. In addition,
Alaska Airlines will be giving $50,000 to
The Nature Conservancy to support its
respected efforts to protect and restore
the Emerald Edge on the coastlines of
Washington and Alaska.

While this is a fun way to promote
Earth Month, Alaska takes very seriously
its commitment to be the airline leader in
environmental stewardship. Our employ-
ees are proud of the fact that the Interna-
tional Council on Clean Transportation

has named us the most fuel-efficient

Brad Tilden,
Chief Executive
Officer

Our own Joe Sprague’s got a passion for Alaska and the Pacific Northwest—and for beer!

Here he shares how we're tapping into some special partnerships this month to raise a

airline in America for four years in a row,
and that our industry-leading onboard
recycling efforts help reduce our environ-
mental footprint.

These efforts include teaming up with
others to foster new approaches to caring
for the environment. A great example
comes out of the University of Washing-
ton's Foster School of Business. The
Alaska Airlines Environmental Innovation
Challenge takes place this month, bring-
ing together innovative and entrepre-
neurial college students from around
Washington—40 teams applied this year,
to be pared down to 22 finalists. Students
create actual prototypes, like new catalytic
converters for marine engines, digesters
that turn spoiled produce into fertilizer
and a technology to recycle cotton cloth-
ing into new fabrics. The folks at the UW
call it a “science fair on steroids.” These
students showcase their passion as well
as their innovation as they compete not
only for prize money, but to be leaders
themselves in making a difference for our
environment. (Learn more about the
Challenge on page 35.)

We salute these students, along
with our friends at the Alaskan Brewing
Company. Perhaps even better than a
salute would be a toast—with an lcy Bay
IPA, of course! Thanks for flying with us.

—Joe Sprague, Senior VP,

Communications and External Relations

Read more about Alaska Ailines’ efforts

toward environmental stewardship at
alaskaair.com fsustainability.
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Brad Tilden,
Jefe Ejecutivo

ijUN BRINDIS—POR EL PLANETA!

"

Joe Spragues

Nuestro propio Joe Sprague, vicepresidente mayor de comunicaciones y relaciones exteri-
ores, siente pasion por el Estado de Alaska y la regién noroeste del Pacifico—iy por la cer-

veza! En esta edicién, nos cuenta cémo estamos aprovechando algunas asociaciones

especiales este mes para levantar nuestras copas y brindar por la Madre Tierra. — Brad Tilden

Levante la mano si le gusta la cerveza. Si
levanté el brazo instantdneamente, yo
estoy con usted. Al igual que mucha
gente, realmente disfruto el tomar una
rica cerveza artesanal: una dmbar, una
malta pale ale y, cada vez mds, una pale
ale india o IPA. Més all4 de los tonos
deliciosos del ltpulo, gozar de una cer-
veza de disefio es otro ejemplo de lo
fabuloso que es vivir en este precioso
rincén del mundo. Alaska, Idaho, Oregén
y Washington se encuentran entre los 10
estados de la nacién con mds micro
cervecerfas per cdpita, asi que se podria
argumentar que este es el centro del
universo de la cerveza artesanal.

Una anécdota real: La primera cerveza
que disfruté (después de cumplir los 21,
por supuesto) fue una Alaskan Amber.
Acababa de llegar a casa de la universidad
en verano y cuando abri el refrigerador en
el hogar de mis padres en Juneau, vi una
botella marrén con un disefio genial y un
dibujo de un barco pesquero en la etiqu-
eta. Habria sido imposible encontrar algo
mas fresco, ya que la habian elaborado a
tan solo un par de millas de distancia en
lo que en ese entonces era un concepto
nuevo: una micro cerveceria. La Alaskan
Brewing Company fue una de las prim-
eras cervecerias artesanales del pais y,
después de 30 afos, sigue tan fuerte
como siempre. Yo soy un fan desde hace
casi tantos afios.

Aqui, en Alaska Airlines, nuestro
equipo ha estado encantado de servir las
galardonadas cervezas de Alaskan Brew-

ing Company en nuestros vuelos desde
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hace casi 10 afios. No solo elaboran
cerveza de primera linea, sino que com-
partimos las mismas raices del estado de
Alaska, el mismo espiritu emprendedor y
el enfoque en la sustentabilidad ambien-
tal. Alaskan Brewing respalda la limpieza y
la conservacion de las vias navegables y
los litorales marinos desde Alaska a
California y de los Grandes Lagos a la
costa del Golfo de México al emplear un
porcentaje de las ventas de su lcy Bay IPA
para financiar subvenciones de proyectos
medioambientales a través de la iniciativa
Coastal CODE.

Este mes, nos hemos asociado a
Alaskan para hacer un esfuerzo adicional
a fin de que nuestras comunidades sigan
transitando la senda ecolégica. Estamos
ofreciendo la deliciosa lcy Bay IPA en
todos nuestros vuelos. Ademds de
ofrecer un descuento a nuestros clientes,
Alaska Airlines donard so.000 délares
para apoyar la reconocida labor de The
Nature Conservancy dirigida a mejorar
la gestion de recursos y la restauracion
costera en los estados de Washington
y Alaska.

Aunque esta es una manera divertida
de promover el Mes de la Tierra, Alaska
Airlines se toma muy en serio su compro-
miso de ser la aerolinea lider en gestién
medioambiental. Nuestros empleados se
enorgullecen del hecho de que el Comité
Internacional de Transporte Limpio nos
haya escogido como la linea aérea con el
consumo mds eficiente de combustible
de Estados Unidos cuatro afios seguidos.

Estos esfuerzos comprenden la aso-

ciacidn con otras organizaciones para
fomentar nuevas maneras de cuidar
nuestro entorno. La Foster School of
Business de la Universidad de Washing-
ton nos da un gran ejemplo. El Desafio de
innovacién ecolégica de Alaska Airlines,
que tiene lugar este mes, invita a estudi-
antes universitarios innovadores y con
espiritu emprendedor de las cercanias de
Washington: este afio se inscribieron 40
equipos de los que quedaran 22 finalistas.
Los estudiantes crean prototipos reales,
como convertidores cataliticos nuevos
para motores marinos, digestores que
convierten las frutas y verduras podridas
en fertilizante y una tecnologfa para
reciclar ropa de algodén y transformarla
en tejidos nuevos. Nuestros amigos de

la UW le dan el nombre de “feria cientifica
en esteroides”. Estos estudiantes mues-
tran su pasién y su espiritu innovador

al competir no solo por los premios en
efectivo, sino para convertirse en lideres
que marcan la diferencia en relacién con
nuestro medio ambiente. (Lea mds sobre
el Desafio en la pagina 35.)

Desde su innovacién medioambiental
hasta un espiritu emprendedor que los ha
llevado a elaborar productos estupendos
para ayudar a nuestro planeta, saludamos
con admiracién a los participantes en el
Desafio de innovacién ecolégica de
Alaska Airlines junto a nuestros amigos
de Alaskan Brewing Company. Mds que
saludarlos, probablemente sea mas
oportuno que brindemos a su salud, jcon
una lcy Bay IPA, por supuesto! Gracias

por volar con nosotros. —jJoe Sprague



advertisement

Fight Aging

NOW

Redefine Aging

Look and feel years younger
with renewed passion, physical
power, and confidence.

fd\/ledical
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ANTI-AGING

AT PRO SPORTS CLUB

Get started today!
Call 425.861.6290

Dr. Upton, the Medical Director

of the Anti-Aging Center at PRO
Sports Club, has been practicing
medicine for over 17 years,
He became inspired by
anti-aging through this
extensive experience with
preventative medicine.

O]

AT AGE 61 I'M
JUST BEGINNING

| had been going to a naturopath and started HRT a few years ago. It worked
for me, until my naturopath informed me that I'd been on HRT too long and
my health risk was increasing with use. She set me up on an unsuccessful
regimen to wean me off and | finally gave up.

A year later (after suffering night sweats
from fear rather than hot flashes), | was
informed that the new information on the
medical scene indicated bio-identical
hormones (unlike bio-similar) were
perfectly safe and may even have many
health benefits. She suggested | do some

homework and make a decision for myself.

The Anti-Aging program had recently
opened at PRO Sports Club. | had already
been through the 20/10 weight loss program
and respected the club’s professional
approach to health. | took some friends and
went to the Anti-Aging introductory seminar.
| wondered what the program might have

to offer that my naturopath wasn't already
providing. After some more research, |
decided to work with Anti-Aging expert

Dr. Joe Upton.

| was so glad that | chose the Anti-Aging
program. Using a combination of natural
herbs and bio-identical hormones tailored
to my needs, | was soon on a healthy path.

proclub.com

425.861.6290 44¢

But it didn’t stop there. The Anti-Aging
program included state-of-the-art testing
of my cardiovascular system, bone density,
the health of my skin, and much more. The
results helped me make improvements in
my exercise plan, skincare regimen, and
select supplements most beneficial for my
health. There is a synergy of good health
that explodes with an approach like this.

While some of my friends are talking about
winding down their lifestyle, at age 61, | feel
like I'm just beginning. With a new career
as an author and speaker (Define Your Life
- Design Your Home), | have the energy and
stamina to keep up with my dreams.

I'm a firm believer that excellent health
makes everything in life more enjoyable.The
Anti-Aging program at PRO Sports Club has
been an excellent partner in my pursuit of
healthy living.

5 148th Avenue NE, Bellevue, WA



Only pay for the speed you need...
Dynamic Routing!™

At Lynden, we understand that plans change but deadlines don’t. That’s why we proudly offer
our exclusive Dynamic Routing system. Designed to work around your unique requirements,
Dynamic Routing allows you to choose the mode of transportation — air, sea or land — to

control the speed of your deliveries so they arrive just as they are needed. With Lynden you only

pay for the speed you need!

www.lynden.com 1-888-596-3361
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NEW SERVICE TO MEXICO FROM ORANGE COUNTY

A fun-filled vacation in Mexico should soon be even more accessible for customers in
the Los Angeles area. Alaska Airlines has submitted an application to begin nonstop
service from Orange County, California, to Los Cabos and to Puerto Vallarta, Mexico.
Pending approval from the U.S. and Mexico governments, the year-round service,
operated with Boeing 737s, will begin this fall—just in time for a sunny winter break.

FOCUS ON SUSTAINABILITY

Alaska Ranks Tops in Efficiency

For the fourth year in a row, Alaska Airlines has been ranked
No. 1in fuel efficiency, in a report released by the International

Council on Clean Transportation, a nonprofit research organiza-

tion based in Washington, D.C. The study highlights key factors
in airlines’ efficiency performance. Not surprisingly, technology
has a strong impact, as does aircraft-fleet age. Alaska owes its
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GET ALASKA’S 5-STAR MOBILE APP

Going for that extra legroom is easier than ever on Alaska's award-winning mobile apps. When you're check-
ing in for a flight, the app will offer the chance to upgrade your seat in just a few easy steps. Alaska's mobile
apps also help you reach your destination faster. The app will alert customers who are within one mile of
certain airports when there is an earlier flight available. Participating locations include Seattle, Portland, San
Francisco, Spokane, Los Angeles, San Jose, Las Vegas, San Diego and Boise.

top ranking—actually a tie for first place this year—in large part
to its young Boeing 737 fleet and use of turboprops on regional
flights, according to Dan Rutherford, the ICCT's program direc-
tor for aviation and one of the paper’s co-authors. Other effi-
ciency factors include direct routing and taxiing with a single
engine instead of two.



PEOPLE BEHIND THE SPIRIT

Making an Impression

Each year, Alaska Airlines recognizes a handful of its most celebrated employees as

Customer Service Legends—the airline’s highest honor. We invite you to learn about

one of our Legends, Ramp Service Agent Duane Gaither.

First impressions tend to last. They can
set the tone for a new employee, helping
to guide a career.

David Booker, Alaska Airlines’ Cus-
tomer Service Manager in Nome, knows
that well. He recalls the day in 2007
when, as a new hire, he met Duane
Gaither on the Anchorage station ramp.

“Duane was already a bit of a legend,
a guy we all looked up to,” Booker says.
To his surprise, early that cold morning,
as he crawled into the hold of a 737, there
was Duane right behind him.

“Without a word, or hesitation, he
climbed into the forward pits and helped
me stack, and we got that flight out. |
remember that day as if it were yesterday.
Duane’s willingness to help a junior guy,
and do whatever it takes to depart a flight
on time left an impression.”

“I'm just one of the guys out there,”
Duane says modestly. “I'm just one of the
team trying to make sure the planes get
out and, you know, the team’s only as
strong as the weakest guy.”

That weakest link will never be Duane,

VOLUNTEER SPIRIT

Fulfilling Aviation Dreams

Inside a small Seattle-area hangar, the
parts and components of a two-seat air-

plane are coming together, piece by piece,

built by teenagers, guided by mentors.
Alaska Airlines supports young avia-
tors through a nonprofit called TeenFlight
Puyallup, created two years ago to help
ignite a passion for aviation.
“Every perfect rivet, every perfect line
that you see, that was all done by the

who, for 30 years, has been a quiet leader
on the ramp in Anchorage. Whether it's
figuring out how to deal with a load that
appears to be too large to fit in the belly
of a plane, optimizing a load plan for fuel
economy, coordinating teams to work
more effectively, or hustling paperwork to
the flight crew, he thrives on efficiency.

“He is an incredible leader, always
keeping an open mind and offering con-
structive feedback, and is always part of
the solution, says Anchorage Ground
Ops Manager Jeff Carlson.

Duane, who grew up in Salem, Ore-
gon, is an outdoorsman who moved to
Alaska a year after graduating from high
school. His experience since then has
made him a valuable resource for Alaska
Airlines’ expanding operations. Duane
spent three months helping on the ramp
in remote Bethel, Alaska, for example.
And when the company changed ramp-
operations contractors in Maui, Duane
was asked to spend a couple of months
there, not only getting the contractor up
to speed on Alaska's routines and pro-

The TeenFlight Puyallup team.

Duane Gaither,
Alaska Airlines
Legend

cesses, but imparting to the workers a bit
of his own personal work ethic.

Duane recalls the first time he met
Alaska CEQ Brad Tilden, when Tilden
traveled to Anchorage and asked for a
tour of the ramp from the station’s new-
est Legend. At the time, Duane’s wavy
locks were hanging far past his shoul-
ders—not his usual corporate look. He
and the older of his two daughters (he
also has a son) were well into a year
dedicated to growing their hair long for
Locks of Love, to benefit cancer patients.

Tilden, like many others at Alaska
Airlines, appreciates Duane’s selfless-
ness. Duane has accumulated a wealth of
information and shares it readily with new
hires as well as managers. If he doesn't
immediately have an answer, co-workers
know they can count on Duane to quickly
come up with what they need.

“I'm just a pretty simple person,” he
says. “I'm the kind of guy who tries really
hard to do it right.”

And certainly that dedication leaves a

lasting impression. —Paul Fricht!

they fail, we help them make it right. That's
how they learn.”

The program is free for students, who
learn the basics of aircraft maintenance and
receive ground-school training as they work
toward a sport pilot’s license. About 10
mentors donate their expertise. “We share
the love of aviation and the joy of working
with the next generation of mechanics,
engineers and pilots, and knowing that

students,” says Alaska line inspector Scott Burdeaux. “Every we play a slight part in fulfilling their aviation dreams,” says

scratch and every ding, that was done by the students, too. If TeenFlight President Kevin Behrent. —Cole Cosgrove
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(et Northwest's premier
B scafood destination.

Evolving seasonal menu.

Zagat's highest rated Seattle
Seafood restaurant.
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MEET OUR CLIENTS
Michael Schlitt -+
Senior Build
Enginecr, Microsoft
Educ: BS, Pacific
Lutheran Univ.
Interests:

Skiing, Pacific NW
Outdoors

Desireé Schlitt -+
Pharmaceutical
Sales Consultant
Educ: BA, Univ. of
Washington h‘] '
Interests:
Running, Fashion,

World Travel
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Dating can be fun and invigorating - from that instant attraction you feel the
first time you meet to jumping in the car for an impromptu weekend getaway.
Unfortunately, it can take a lot of work to get to that stage of dating.

profiles looking for a good match to try-

ing to connect via pokes, winks and email,
dating can suddenly feel like a full-time job.
Wouldn't it be nice if you could just fast for-
ward to the fun part of dating? That's exactly
what newlyweds Desireé and Michael Schlitt
say It’s Just Lunch, a dating service for busy
professionals, did for them. The matchmakers
at It's Just Lunch took the time to learn what
they were looking for in a partner and then de-
livered.

me spending hours sorting through online

With so many dating options out there,
why did you choose It's Just Lunch?

D: I travel a lot for work, so I'd read about It's
Just Lunch in airline magazines, and then [ ran
into a friend who was attending the wedding
of an attorney in town who'd met her husband
through IJL — the fact that those two events
happened so close together, I thought 1 should
call them. At the end of my work day I didn’t
want to come home and go look at profiles on-
line. 1 felt like it was a waste of my time.

What would you tell a friend who was
apprehensive about investing the money
on lJL?

M: I'd ask, “Are you looking for a relationship
or not?” With online dating you never know
who's on the other side of the line. LJL had bet-
ter quality people who were interesting,. It truly
was an experience that was tailored for me.

Describe your first meeting with an 1JL
matchmaker?

M: I had a phone interview first and then
went in and met with a matchmaker. It real-
ly made me think. Online you can say any-
thing, but if you're paying for this I assume
you're not going to lie about what you want.

Tell us about your first date with one
another.

D: I never went on lunch dates because I was
always busy at work so I met Michael after
work at a downtown restaurant. The con-
versation just flowed. I was attracted to him
from the start, [ remember it turned into
dinner.

What was your favorite part about
dating through IJL?

D: I met my husband, so I guess [ would say
that! It's Just Lunch — it's just a lot of fun.
[ remember I'd get off a plane and have a
voicemail from the matchmaker saying she
had a potential date for me. With online
dating, you can go back and forth and waste
a month with someone and not really get
to know them. With LJL, you go meet your
match and it you like them, you see them
again, and if you don’t, you're done.

Find out what an It's Just Lunch match-
maker can do for you by calling 1-800-

858-6526 or visit ItsJustLunch.com.

REAL CONNECTIONS 4 DATING

-

DATE BY NUMBERS

When it comes to matchmaking, our
success is unmatched!

23 YEARS

0f changing lives one
match at a time.

+ 2 MILLION

Dates arranged by 1]L
matchmakers. (They know
how to bring the right
people together.)

0
66%
Of singles surveyed say
chemistry is more important

than compatibilty. A com-
puter can't detect that!

20 MINUTES

Amount of time most people
need on a first date before
they decide if they want to

see their date again.

10%
0
Of people prefer to date
someone in a different
profession vs in the same
industry.

800.858.6526
ITSJUSTLUNCH.COM

It's Just Lunch Matchmakers

BETTY SINCLAIR ~ AMYBRINKMAN

DATING FOR BUSY PROFESSIONALS

(]D IT'S JUST LUNCH
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LOS ANGELES, CA

Gifts for a
Fabulous 50

As the Los Angeles County
Museumn of Art celebrates its first
half-century this month, it will
unveil the special exhibition “so
for 50: Gifts on the Occasion of
LACMA's Anniversary” (April 26—
September 7) to highlight the
diversity of its collections.

With more than 120,000 pieces
of art in total, LACMA has one of
the largest holdings in America.

In the exhibition, the museum

will share 5o or more new and
exceptional donated works from
various time periods, locations
and art movements. The exhibition
will include acclaimed pieces such
as the 1860 painting The Virgin
and the Host by Jean-Auguste
Dominique Ingres and the 1962
silkscreen-on-linen Two Marilyns
by Andy Warhol. LACMA's new
gifts will be revealed to the public
when the exhibition opens on April
26 with a free-admission day. Call
323-857-6000 or visit lacma.org to
learn more. —Tanya Friedland

LACMA BIRTHDAY TIE-INS ...

« “Unframed,” ongoing;

the museum’s blog highlights
a different piece of ari from
LACMA each week.

* “Lens Work: Celebrating
LACMA's Experimental

Photography at 50," through
July 4; select photos from the
permanent collections.

* soth Anniversary Gala, April
18; an advance showing of “so
for 50" for donors, trustees
and friends of the museum.

Roy Lichtenstein, Interior with Three
Hanging Lamps (1991), oil and Magna
acrylic paint on canvas.
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CIRQUE ON
THE STRIP

Once solely the realm of
magicians, singers and comedi-
ans, entertainment in Las Vegas
is now largely defined by the
whimsical and creative sensibili-
ties of a company of artists based
in Quebec. Indeed, no entertain-
ment troupe is more memorable
or prolific in Vegas than Cirque
du Soleil. Eight Cirque shows
currently call Vegas home,
each hosted by a different ¢
hotel and each with its :
own personality.

The newest show in the
Vegas lineup is Michael Jackson
ONE at Mandalay Bay, a tribute to
the King of Pop with acrobatics,
energizing dance performances
and technical wizardry set to
Jackson's greatest hits.

One of the classic Vegas
Cirque shows is the water-
themed “O,” at the Bellagio. The
floor of this show’s stage rises to
create a surface for performers
to walk across. Seconds later, it
falls to create a pool for diving
and synchronized swimming.
Cirque du Soleil recently intro-
duced a new way to see “O" from
VIP suites. Seven box suites
provide a premium experience,
complete with champagne or
wine, chocolate truffles and a
private cocktail server.

Visit cirquedusoleil.com to
learn more. —Johanna Werther

Also in Vegas ...

« CRISS ANGEL Believe, at Luxor
Hotel & Casino

« Ka, at MGM Grand

« Mystére, at Treasure Island
 The Beatles LOVE, at

The Mirage

« Zarkana, at Aria Resort & Casino
« Zumanity, (for adult audiences)
at New York-New York

The Zebras are playful
characters in the Las Vegas
Cirque du Soleil show “O."

SEATTLE, WA

A Showcase of International Films

The works of filmmakers from around the world will be on screen at the 41st-annual Seattle
International Film Festival (May 14—June 7). The 25-day-long cinematic celebration will
present more than 450 screenings—features, documentaries, archival films and shorts. This
year’s film programs will include African Pictures, Asian Crossroads and Films4Families.

With films from about 8o countries, and
annual attendance of about 150,000, SIFF is
recognized as one of the most significant film
festivals in North America.

The SIFF website allows visitors to search in
advance by themed categories such as “Love,"
“Make Me Laugh,” “Open My Eyes,” “Thrill Me”
and “Show Me the World.”

Alaska Airlines is the official airline of SIFF.
For more information about the festival, visit
siff.net. —Katy Wong
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Great food is a part of every adventure.

Enjoy creations from award-winning chef Tom Douglas, snack on our Signature Fruit and %/”/ ”

Cheese Platter featuring Beecher's cheese, and sip exclusively blended wines.

alaskaair.com/beyond /Iﬁﬂmgagﬁg
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A NEW CENTER OF
CULTURE IN JUNEAU

Walter Soboleff believed that sharing
cultures was a key strategy for shaping a
better world. The revered Tlingit leader
had an oft-quoted saying: “Respect
people. Respect yourself, too, and other
people will respect you.”
Cultivating understanding and
respect for Alaska Native culture is the
aim of the new Walter Soboleff Center,
which will open in downtown Juneau on
May 15. Conceived and built as a focal point
for indigenous art, lifestyles and enterprise,
the 30,000-square-foot facility will hold
exhibitions about Southeast Alaska's
Native peoples. Classes, perfor-
mances, festivals and other
community functions will also take
place at this bold new venue.
The building’s centerpiece will
be an impressive 17-by-12-foot
engraved-glass screen created
by celebrated Tlingit artist
Preston Singletary. The rest of
the first floor will display
traditional and modern art,
and objects representing
three Southeast Alaska
indigenous cultures: Tlingit,
Haida and Tsimshian.
To learn more, visit www.
sealaskaheritagecenter.
com. —Eric Lucas

The late Walter Soboleff
is shown here in Tlingit
clan regalia.

Also of note ...

A new exhibition of Kwakwaka'wakw masks at Bill
Reid Gallery in Vancouver, B.C., demonstrates the
continuing vitality of this ancient art form. Shaped by
traditional chief Beau Dick and other master carvers,
the works in “The Box of Treasures: Gifts from the
Supernatural” (showing through September 27)
illustrate the masks’ spiritual nature and the artistic
heights their makers achieve. Visit billreidgallery.ca.

INSTITUTE; MASKS, PHOTO: MARINA DODIS

Beau Dick, Bakwis
Mask (2014).
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Gears in Motion

Top cyclists roll through the Golden State

Over the course of eight days next month,
cyclists from 18 international and domestic
teams will traverse 724 miles of varied terrain
in the Amgen Tour of California (May 10-17).
Kicking off in the state capital, Sacramento, and
moving through 12 other host cities, the tour will
take riders over mountains, across deserts and
down the Pacific Coast to the finish in Pasadena.

Throughout the race, spectators can watch
the competition up close. At Mount Baldy, east
of LA, fans can cheer on cyclists as they grind up
grueling switchbacks on May 16. The next day,
fans will gather in Pasadena at the Rose Bowl
Stadium to watch the winner of this classic
American tour cross the finish line.

Visit amgentourofcalifornia.com for more
information. —Hannah Tyne

UPCOMING NORTHWEST CYCLING ...

o Alaska Airlines is teaming up with Seattle-
based Cascade Bicycle Club to host the
Alaska Airlines Flying Wheels Summer
Century, in Marymoor Park, near Seattle,
on May 30. With a full 100-mile ride and
three other route lengths offered, the event
will allow riders to select their level of

challenge. Visit cascade.org.

« The Group Health Seattle to Portland
presented by Alaska Airlines (July 11—12)
will once again connect Seattle and
Portland via a 200-mile ride. The STP is
the largest multiday bicycle ride in the
Northwest. Visit cascade.org.
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Which person could have a problem with drugs or alcohol?

Any of themI

Addicts are not just strangers on the street. They are the people 65,000 former patients can’t be wrong.
standing next to you - sons, daughters, husbands, wives, friends, JustTen Days to a New A Life!

SRR AR amgnta Call us today. 1-855-999-1116

If you know a life that is being shattered by addiction, Schick Shadel
Hospital can help, with an exclusive therapy 80 years in the making.

With the #1 success rate in the nation for alcoholism,* our 10-day SCH ICKGDSHADEL
inpatient program treats addiction to drugs and alcohol as a medical
problem and detox is comfortable so patients can focus on treatment. HOSPITAL

We also provide education, personal counseling, family counseling, Seattle, WA » www.schickshadel.com
sober support and a solid-foundation to begin a new, balanced life
of hope, happiness and sobriety.

* Based on results of a verified, independent survey of former patients (success measured as tolal abstinence for one year and
assessed by sell-evaluation), against publshed success rates from vernihied, comparabbe studles of other medical imstitutions,

** Model representations of real patients are shown, Actual patients cannol be divulged due to HIPAA regulations,

Give Us Ten Days
and We'll Give You a New Life.

Drugs and alcohol will kill you. If addiction is controlling your life or the life of a loved one, it's
time for an immediate change. Just 10 short days at Schick Shadel Hospital can get you back on
track and free of cravings. With the #1 success rate in the nation for alcoholism,* Schick Shadel’s
treatment is provided by physicians, nurses and counselors in an atmosphere of compassion and
understanding

Research-validated counter-conditioning is the cornerstone of our medical model, because it
reduces the physical cravings for substances through re-training the memory and associations
with the sight, smell and taste of drugs or alcohol. This counter-conditioning is provided in
tandem with minimal sedation interviews which are designed to get at the individualized
substance use triggers for each patient.

Schick Shadel also provides education, one-on-one counseling and group therapy along with post
discharge sober support which creates a solid foundation for people to begin a new, balanced
life. 65,000 former patients can't be wrong — Our treatment simply works! Patients are able to
leave here poised for a life of hope, happiness and most importantly, sobriety.

Whether it's alcohol, methamphetamines, marijuana, cocaine, opioids or heroin, we can help.
10 short days at Schick Shadel Hospital is a transformational experience that is nothing short
of miraculous.

\ Schick Shadel Hospital - Washington 1-855-999-1116
SCH|CKGDSHADEL 12101 Ambaum Blvd. SW, Seattle, WA 98146 SchickShadel.com

HOSPITAL

*Baded on results of a verified, independent survey of former patients (success being measured as tolal abstinence for one year and assessed by self-evaluation), as against publshed success rates from verified, comparable studies of other medical institutions.
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e Dentlstry
- 1-877-346-0600
Dr. Brian McKay

Transformations happen every day at Advanced Cosmetic & Laser
Dentistry in Seattle. People from all over are talking about the
breakthrough methods that promise the smile of your life.

There is a difference when it comes to the dentist you choose.
Experience counts, not just in what you have done but who does
the work. In Seattle, at Advanced Cosmetic & Laser Dentistry we
have the fussiest patients from all over the world plus we feature
unique, luxury surroundings and an attentive and professional
staff. Designed on purpose to meet the needs of our out-of-town
guests. Convenient overnight accommodations arranged for you at
Hotel Sorrento or another of our fine hotels.

Our total focus is on you. We only treat one patient at a time.
You are pampered from the very start with a limo ride to the
office. Whether you need Teeth By Tonight Dental Implants or
a Smile Makeover using cosmetic techniques imagine how you‘ll
feel when you finally get the most beautiful smile you've ever
desired.

Word is spreading about the quality of care and the efficiency
of these dentists. If you've been told it could take months to
complete your care, relax. We can usually accomplish everything

with just a few visits. We reduce your time in the dental chair
to only what is absolutely necessary. We use advanced sedation
techniques so you don't feel a thing. Folks love it.

Concerned about cost? Be assured with our NEVER PAY AGAIN
policy. If any restoration we place in your mouth breaks or is
damaged we’ll replace it for free.

Our world-class dentists are trained and experienced in making

the impossible happen everyday. You can relax and feel com-

fortable. Sit back, enjoy the limo ride and we’'ll take care of the

rest.

6 REASONS TO HAVE US BE YOUR DENTIST

* Experience Counts - We've Successfully Completed
Thousands Of Cases

* Teeth By Tonight Dental Implants - Replace Missing Teeth

* Advanced Sedation Options - Complete Your Treatment In
One Visit

* No Hidden Fees - Everything Included

* Never Pay Again Policy

* Saturday Appointments Available

Denise

www.acld.com - there is a difference!




Be your best.
Feel strong & vibrant.
Awaken ageless beauty.

Step into our time machine
and roll back the years with
our step-by-step rejuvenation
program. Together with our
experts, you will look and feel
your best in just 10 weeks.

M
Get started today!

1 ' Call 1.877.497.6210

Dr. Dedomenico, renowned
cardiovascular surgeon, utilizes
his collective experience,
expertise, and
research in a vast
number of fields to
guide the expert
care in the My Best
10 program.

“My Best 10 helped
empower me with
the knowledge
and confidence |
needed to make
healthy choices.”

advertisement

PILAR LOST 23 LBS & 10
YEARS IN 10 WEEKS

While I've always led an
active and healthy life,
a few years ago | was
diagnosed with multiple
sclerosis (MS). This disease
is something you live with
and manage throughout
your life. | decided that
MS didn’t have to dictate
my lifestyle or limit my
goals and ambitions. |
could choose to be proactive in managing my
wellness, and the My Best 10 program became
an important ally in that choice.

As a wife, mother of two teenage girls, and
full-time management consultant, | lead a full
life. Having put on a few extra pounds over
the years, | was motivated to stop this upward
trend.

More importantly, | was inspired to prevent the
progress of this disease. My Best 10 gave me a
whole new set of tools to do so. The nutritional
advice | received along with a consistent
exercise program became just as important

for my wellness as the medical treatment |
received. Engaging in physical activity and
avoiding a sedentary lifestyle are important for
my brain health and central nervous system.

The program was both intense and luxurious.
The My Best 10 team supported and helped
me with everything, including managing all my
appointments on my already busy schedule.

mybest10.com 1.877.497.6210

My always-smiling trainer was my sunshine

at 5 a.m., making my workouts fun and giving
me a positive start to my day. | never missed
an appointment with her and have continued
training with her even after the program ended.

What makes me happiest is that | remain in
remission and symptom-free. The program
has helped both what you see on the outside
and also what you cannot see inside. Even
my brain looks healthier. An updated brain
MRI compared to one taken at the start of
the program shows stability and no evidence
of active disease. In fact, no changes in my
therapy were recommended and | didn’t even
need to meet with my neurologist. This is
huge considering that prior to the program,
my doctors were adamant that | begin more
aggressive medical therapy.

| couldn’t be more thrilled! There are many
factors that contributed to my success
including an on-going commitment to myself,
a supportive family, gaining the knowledge of
balanced nutrition, regular exercise, and more.

While | cannot control life and my situation, |
can control my attitude, my actions, and the
choices | make. My Best 10 helped empower
me with the knowledge and confidence |
needed to make healthy choices. | highly
recommend My Best 10 for any woman who
wants to manage her health - and feel beautiful
while doing so.

4455 148th Avenue NE, Bellevue, WA
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ECO-FRIENDLY APPS

Carma

Connects commuters to
carpooling networks to
reduce CO2 emissions;
carmacarpool.com.

Green Goods

The demand for eco-friendly products inspires creativity
and inventiveness By Hannah Tyne Charity Miles

Allows users to earn money
for exercise and to donate
earnings to select charities;
charitymiles.org.

GoodGuide

LE:S users scan bﬂf' cades ar
search names to evaluate
products’ health, environ-
mental and social impacts;
features 250,000+ reviews;
goodguide.com.

As consumer savvy about sustainability continues to
grow, so does the market for products that support
greener lifestyles. In response, companies have
adopted increasingly ingenious approaches to
creating socially and environmentally respon-
sible products—and have generated a wide

variety of planet-friendly items that do not

skimp on style. From pillows made from sail-
cloths to bags made from leather seats or tents,
the wide array of products available today makes

it increasingly easy to go green for gifts and every-
day purchases—and to enjoy doing so.

Seafood Watch

Created and updated by the
Monterey Bay Aquarium;
helps users choose
sustainable seafood;
seafoodwatch.org.

ECO-FRIENDLY GIFTS & GEAR

@ MARICLARO BAGS © MASTRAD PUREFIZZ
Discarded leather seats SODA MAKER
from Alaska Airlines Reduce your consump-

planes get a second
chance to fly after being
transformed into sleek
and stylish travel bags.
When Alaska began
replacing its seats, it
teamed up with Canadian
designer Mariclaro to
save the leather from
ending up in a landfill.
Each handcrafted bag
features a number of
zippers and pockets
that are useful to
travelers. The collabora-
tion is part of Alaska's
broader commitment
to sustainability.
(mariclaro.ca/shop/en)

© SEA BAGS PILLOWS
Made from recycled
sailcloths, these earth-
and ocean-friendly pillows
bring nautical style to
your living room. Totes
and accessories made
from sails are also
available from Sea Bags.
(seabags.com)

tion of carbonated drinks
in bottles and cans with
the Mastrad Purefizz
Soda Maker. The sealable
stainless steel bottle
holds a recyclable
carbonator to instantly
infuse drinks with zip.
(shopmastrad.com)

© MAPLEXO JEWELRY
Blending fashion with
sustainability, Portland-
based MapleXO makes
high-end jewelry and
accessories such as
earrings and cuff links
from recycled
skateboards.
(maplexo.com)

© TERRACYCLE
UPCYCLED TENT
DOPP KIT

Pack toiletries in
this lightweight,
fold-up, water-
resistant bag made from
reclaimed tent materials.
(terracycle.com)
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CITYSCAPE

A Spotlight on the Capital

The National Mall in Washington, D.C., has long been America’s leading civic and symbolic center. Bordered
by the U.S. Capitol Building to the east and the Lincoln Memorial to the west, Constitution Avenue to the

ALASKA AIRLINES
NOW FLIES

FROM SEATTLE TO
WASHINGTON/DULLES.
For details on service to
the D.C. area, visit
alaskaair.com.,

north and the Jefferson Memorial to the south, the mall is home to numerous monuments, including those
honoring Presidents George Washington and Franklin Delano Roosevelt; The Reverend Martin Luther King
Jr.; and soldiers who served in World War II, the Korean War and the Vietham War. Many of the Smithsonian
Institution’s 19 world-class museums are also located here. The museums are free to visit and contain many
of America’s great historical treasures. The following are a few of the attractions on the mall. —Jeff Bond

The National Cherry
Blossom Festival,

an annual springtime
celebration, will
continue through
April 12, with events,
performances and a
fireworks display (on

April 4).

i)

White House

Vietnam Veterans
Memorial

B

Lincoln Memarial

:‘ !
C- Washington Monument

National WWII
Memorial

Korean War Veterans
Memorial

Martin Luther King Jr.
Memorial

N

Franklin Delano
Roosevelt Memorial @
Thomas Jefferson

Memorial

The National Museum of
Natural History is home to
more than 126 million
specimens and artifacts.
Currently on display is the
exhibit “The Last American
Dinosaurs: Discovering a
Lost World,”
featuring
“Stan,” a
14-foot-tall

T. rex cast.

£

National Mall

Visit the National Gallery of
Art and see Vincent van
Gogh's self-portrait painted
in 188g. The painting is one
of many prized art treasures
at the museum, which
contains one
of the finest
collections of
paintings and
sculptures in
the world.

United States
Capitol

See the Wright Brothers' original
1903 airplane, Charles Lindbergh's
Spirit of St. Louis and the Apollo 11
Command Module at the National
Museum of Air and Space. At left,
astronaut Edward White was the
first American to walk in space.

SONOMA RESTAURANT
AND WINE BAR

A local favorite located a
few blocks southeast of
the U.S. Capitol, the
restaurant’s menu ranges
from burgers to braised
lamb shank. It is also
known for offering an
exceptional Sunday
brunch. (sonomadc.com)

CAPITAL
CUISINE

Three dining
options in
Washington, D.C.

(ASTRONAUT) MASA

(SKULL) DOMNALD E. HURLBERT, SMITHSONIAN; (PAINTING) COLLECTION OF

MR.AND MRS, |OHN HAY WHITNEY;

THE PARTISAN

This Penn Quarter
restaurant has a menu
offering more than 30
different types of sau-
sages. Vegetables, fish
and fowl are treated with
the same expertise. It has
won rave reviews for its
vast wine selection.
(thepartisandc.com)

LE DIPLOMATE »
Attracting many top
politicians (First Lady
Michelle Obama has
eaten here), the French
bistro serves classic
dishes, including
escargots, onion soup
gratinée, beef bourgui-
gnon and fresh shellfish.
(lediplomatedc.com)
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You've never tasted steak
like this before.

This is a true Japanese "A5" 100% Wagyu Beef Zabaton steak. It was flown in
fresh from the Kagoshima Prefecture in Southwest Japan so that you can enjoy
the outstanding flavor created by its distinct marbeling. John Howie lets you
choose from a variety of steaks, from USDA prime to the world’s finest Japanese
Wagyu all cooked to perfection. They say the flavor of a steak is enhanced by
its marbeling. Judging by this photo, you are in for quite a treat.

JOHN HOWIE STEAK

One of America’s top 30 steak houses - CNBC 2015
JohnHowieSteak.com 425 440 0880

Wine Spectator
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Telller GOLD LIST™

BOOK ONLINE OR CALL TOLL FREE FOR OUR LAND S END ESPECIALS

SOLMAR HOTELS & RESORTS Ave. Playa Grande #1 Cabo San Lucas, BCS México 23450
Toll Free USA (800) 344 3349 - www.grandsolmar.com - www.solmar.com




HIKING HIGHLIGHT: THE GRAND CANYON

The spring months between the departure of winter
and the onset of summer heat provide one of the
best times of year for an adventure in the South-
west’s signature landform—the Grand Canyon.
Here, Seattle-based adventure journalist Peter
Potterfield describes a classic canyon hike.

CANYON SOUTH RIM
TO COLORADO RIVER (AND BACK)

Distance: 16.5 miles roundtrip

Elevation gain: 4,400 feet (on return)

Details: 2—3 days; strenuous; best hiked late
September through early June; permits and reserva-
tions required to hike overnight, camp at Bright Angel
Campground or stay at Phantom Ranch

Gateways: Phoenix, AZ, and Las Vegas, NV

Contact: Grand Canyon National Park Backcountry
Information Center: 928-638-7875; nps.gov/grca

A LAND FEATURE large enough to be seen from space, the Grand Canyon is
best enjoyed at close quarters. To walk down through the layer-cake Colorado
Plateau—from Kaibab limestone to Coconino sandstone to Bright Angel shale, to
the Vishnu Complex at the Colorado River—is to take a foot journey like no other.
From Las Vegas or Phoenix, drive to the South Rim entrance of Grand Canyon
National Park. Staying in lodgings within the park means you can stroll out to the
rim in minutes. Vehicles are not allowed on the rim road, so take the first bus in
the morning to the South Kaibab trailhead for a start into the canyon at dawn.
The route leaves the rim and descends 7 steep miles on the ultra-direct South
Kaibab Trail to the Colorado River, crossing the water via the Kaibab Suspension
Bridge (aka Black Bridge) to Bright Angel Campground. Once at the bottom,
pitch a tent in the campground, or check in at Phantom Ranch. Linger as long as
you can by the river, ideally at least a day, exploring the canyon’s inner sanctum.
Get a predawn start hiking out via the Bright Angel Trail. On this route, you
will ascend to Indian Garden, and then back up to the South Rim. Reliable water
(about halfway along) and a gentler grade make this trail a less rigorous route
than South Kaibab for climbing out, even though it's longer. —Peter Potterfield
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_}(&wa,dfl 's Finest ]Ewal,ors Since 1924 aried by the Star R Adoeatiser

KoaA COLLECTION

Na Hoku Chronografi_h Y\/a h

!~ Na Hoku Dress Wi-ltcl'l
with Koa and Steel Bracel

@ with Koa and Steel Bracelet

Na Hoku Watch with
Koa and Steel Bracelet

and Mother-of-Pear] Dial U

ESooURN | $395
Other dial opti-on's{'av;iiiahl - ]"'_F—. ' $450 - '

An incomparable collection of
Hawaiian and Island lifestyle jewelry

OAHU: Ala Moana Center + Ourrigger Waikiki on Kalakaua Avenue « Waikiki BeachWalk « Hilton Hawaiian Village + Polynesian Cultural Center
MAUI: The Shops at Wailea + Whalers Village « Front Street + Lahaina Cannery « Queen Ka'ahumanu Center + Hyatt Regency Maui + Grand Wailea Resort
KAUAT: Poipu Shopping Village « Grand Hyatr Kauai
BIG ISLAND OF HAWAII: Kona Marketplace + Kings’ Shops « Hilton Waikoloa Village
NORWEGIAN CRUISE LINE: Pride of America

BOSTON: Natick Mall + Northshore Mall CHICAGO: Oakbrook Center «+ Woodfield Mall' DALLAS: NorthPark Center
DENVER: Cherry Creek Shopping Center LAS VEGAS: Grand Canal Shoppes at The Venetian LOS ANGELES: Glendale Galleria
NEW YORK: Roosevelt Field PHILADELPHIA: The Plaza at King of Prussia PLEASANTON: Stoneridge Mall
PORTLAND: Washington Square SAN DIEGO: Fashion Valley + Horton Plaza  SAN FRANCISCO: PIER 39
SAN JOSE: Valley Fair  SEATTLE: Bellevue Square WASHINGTON, D.C.: Tysons Corner Center

NaHoku.com + 1-866-296-5462
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“The canvas Mother Nature provided allowed us to create

one of the most spectacular courses in the world.”
- Jack Nicklaus

Do

A LIFESTYLE OF RELAXED YET REFINED COMFORT AWAITS YOU AT QUIVIRA
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Situated on 1,850 acres, with three miles of pristine beaches, Quivira offers the
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Restoration

Artistry is what you get when you see Dr.
Brian Goertz. As a board certified hair
transplant surgeon and the founder of Hair
Transplant Seattle, he takes great pride in
his artistry of creating natural hairlines,
achieving amazingly natural results and
helping his patients regain the appearance
they've been looking for.

Brian O. Goertz

Founder of Hair Tr pl

Patients meet directly with Dr. Goertz who
takes a very holistic approach to caring for
his patients. He counsels each individual

on appropriate diet and supplements not
only for their “hair health” but also for their
general well-being and longevity.

Today there are still many misconceptions
about hair transplantation, the results that
can be achieved and the process by which
the procedure is performed. With Dr. Goertz
those misconceptions are gone; people will
only know you've had a hair transplant if
you tell them.

“It is important for today’s patients to
understand that the results that can be
achieved can look completely natural
and amazing when done properly,” says
Dr. Goertz. But patients should not be

— |

fooled with promises of new machines or
instruments doing hair transplants. “The
instruments are developed to aid the
doctor,” says Dr. Goertz. “Ultimately, natural
results are achieved by the surgeon who
has the surgical and aesthetic skill to create
results that are completely natural.” When

a hair transplant can pass the scrutiny of a
hair stylist, you know you have a great hair
transplant, “Dr. Goertz has an eye for artistry
in making it look natural, which is why |
refer my clients to him,” says David Cheung,
master designer and owner of MARGIDAVID
SALON in Seattle,

“My goal is to be sure that my work is
completely natural and undetectable,”

says Dr. Goertz. “I recently had a physician
come to me because a mutual patient
finally revealed to him that he'd had a hair
transplant, When that physician realized
that he couldn’t detect the transplanted
hairs, he decided to come in for his hair
transplant. It is a great compliment when a
physician chooses me as the hair transplant
surgeon for themselves and their patients.”

Hair transplantation is not just for men.
Many women also experience hair loss

or are born with a high hairline that can

be treated with hair transplantation. As
difficult as it is for men to lose their hair,
women often suffer in silence experiencing
emotional pain. After all, society tells us
that women are not supposed to lose

their hair. Hair transplantation can make

/

a dramatic change in a woman's life. In
some cases, hair transplantation is even
appropriate for children with areas of hair
loss caused by trauma, burns or radiation
treatment. Hair transplantation can also
be performed for eyebrows, sideburns,
mustaches and beards.

Eyebrow Transj
Before &

Whether you are a man, woman or
child, Dr. Goertz is dedicated to creating
results that are so natural that the only
way someone will know you have had a
transplant done is if you tell them.

Visit www.HairTransplantSeattle.com
or Call 1-888-642-4247

11007 Slater Avenue NE
Kirkland, WA 98033

Hair Transplant Negit




Someone you know
had a little work done

If they saw Dr. Fredric Stern

you'll never know

Dr. Fredrie Stern is the Northwest leader in
laser and microsurgical techniques and is on
the cutting edge of the latest treatments to

naturally restore your youthful appearance,

with minimal downtime.

Whether your goal is to eliminate wrinkles,
repair sun damaged skin, lose a few inches
around the waist or hips, restore your hairline
through microsurgical hair transplantation,
or repair and regenerate your skin with a skin
care product made from your own stem cells’
growth factors, Dr. Fredric Stern and The

Stern Center can help transform your goals

into reality.

SURGERY, P.C

Dr. Fredric Stern

(425) 455-9100 | www.thesterncenter.com

Creating Natural Appearing Beauty through

the ART of Laser Cosmetic Surgery

Voted best plastic surgeon
in Evening Magazine'’s
Best of Western Washington

Laser Eyelid Surgery ® Endoscopic Brow & Forehead Lift ® S-Lift @ Laser Liposuction ® CelluSmooth™ for Cellulite ® Hair Transplants e Laser Peels

Facial Injections & Fillers ® ATGRAFT™ Fat Transfer ® Photorejuvenation ® Laser Hair Removal ® Forever Young BBL™ e Aesthetic Skin Care
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Innovating for the Earth

Students compete to find clean-tech solutions
to environmental problems By Ben Raker

A window that harnesses solar energy and sends electricity
down its edge to feed the power grid; a hair dye with gold
particles that limits the need for reapplications and reduces
the chemicals sent down drains; road barriers that use old
tires otherwise destined to be burned or sent to landfills—
these are among the many concepts developed by entrepre-
neurial student teams in an annual competition hosted by
the University of Washington Foster School of Business.

The 7-year-old competition is operating for the first
time this year as the Alaska Airlines Environmental
Innovation Challenge, in honor of the airline’s commit-
ment to a decade of event sponsorship. The challenge calls
for each team to define an environmental problem, find a
solution to the problem, and present the market opportu-
nity and impact potential of their solution, along with a
working prototype.

“We are thrilled that it's Alaska Airlines sponsoring this
competition as a Seattle-based company working hard to
reduce its environmental footprint,” says Connie Bourassa-
Shaw, who oversees the challenge as director of the Foster
School’s Buerk Center for Entrepreneurship.

Students from colleges and universities throughout the
Northwest are encouraged to apply; 40 teams did so this
year. Of these teams, 22 were selected for Demo Day on
April 2 at Seattle Center’s Exhibition Hall. On this day,
students pitch to more than 150 judges from the local envi-

Above: A member of the 2013 team H2.0
works on technology to use water to convert UV,
visible and infrared light into electricity. Right:
PolyDrop, the 2013 Grand Prize winner, created
a polymer coating to conduct electricity; this
can be used in aerospace to reduce an airplane’s
weight, improve fuel efficiency and lower costs.

The Voltaic team, which
won the Grand Prize at
the 2011 Environmental
Innovation Challenge,

invented a drivetrain ta'\ 3
convert any car from gas ‘

to electric power.

ronmental and entrepreneurial communities, receiving
feedback on the viability of their idea and sug-

gestions on how to improve it. In 2015,
the competition is awarding $37,500 APRIL 2215
EARTH DAY, a worldwide
event involving more than
22,000 organizations in 192
countries. According to the
Earth Day Network, more than
1 billion people participate
in activities each year.
Visit earthday.org.

in total prizes from a variety of spon-
sors, including $15,000 for the
team that wins the Grand Prize.

Past years’ winners have gone
on to launch companies, win
grants and earn equity funding.
Team HydroSense won the inaugu-
ral challenge in 2009 for a water-use-
monitoring technology, launched a startup
and was acquired by the tech company Belkin.

Bourassa-Shaw says that judges at the challenge’s final
presentations have repeatedly called the day they come to
the event their “most hopeful
day of the year.”

“You really want to feel that
the generation coming out of
college will be contributing to
addressing environmental
problems,” says Bourassa-
Shaw. “These students have a
passion for the environment
and for innovation.”

For more information,
visit eic.washington.edu.
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wsu.edu/125

INSPIRING

Famed news broadcaster Edward R. Murrow i
discovered a world of possibilities at
Washington State University. K

|

Here he was inspired to excel in the

classroom, broaden his world view, and hone
his speaking skills. That created the foundation
for a 25-year career in which Murrow’s name

became synonymous with
integrity, and an unending quest for truth.

A bold approach? Definitely. But, after all,
') you’ve counted on us to give voice to the
| underdog since 1890. And you always can.

125 YEARS, AND COUNTING.

WSU 125

ST 1890



JOURNAL

TOP, TIMOTHY SCHENCK | COURTESY: WHITNEY MUSEUM OF AMERICAN ART; LEFT, COURTESY: EDWARD M, KENNEDY INSTITUTE FOR THE UNITED STATES SENATE

Architect Renzo Piano used structure to be a worthy backdrop for the museum's world-class works,

NEW YORK, NY

The Whitney Expands

With sweeping views of the Hudson
River and nearby High Line Park, the
new home of the Whitney Museum
of American Art will open its doors to
the public on May 1, expanding the
famed museum’s exhibit space
greatly in its new 200,000-square-
foot building. Pritzker Prize—winning
architect Renzo Piano designed the

bold geometric forms in his such as those in the inaugural exhibition “America |s Hard to See”

design for the new Whitney
Museum building.

(May 1-September 27). The facility includes large indoor, outdoor and
column-free galleries; a plaza to bring visitors together at the dramati-

cally cantilevered entrance; and areas for new educational programs.
Call 212-570-3600 or visit whitney.org to learn more. —Sophia Lizardi

BOSTON, MA

Democracy Brought to Life

Built on the concept that democracy
requires participation and understanding,
the interactive, educational Edward M.
Kennedy Institute for the United States
Senate recently opened to the public (on
March 31). The institute is housed ina
sleek white building next to the John F.
Kennedy Presidential Library and Museum.
It holds a full-scale replica of the U.S.
Senate chamber (shown above), along with
an expansive museum space that details
Senate history and process. Each visitor to
the institute receives a tablet computer
that interacts with exhibits and allows for
hands-on experiences. Middle school and
high school groups can participate in
Senate Immersion Modules, which allow
them to role-play as senators and to vote
on contemporary and historical issues.

To learn more, call 617-740-7000 or visit
emkinstitute.org. —Tanya Friedland

AKA'Trrva

Grown in fertile volcanic soil and roasted
to perfection, the coffee of the Ka'ai
District of Hawai'‘i Island is not simply
made—it's crafted. Along with the Kona
area, to the northwest, Ka'ti has become a
respected player on the world coffee stage
for its smooth and flavorful beans.
The Ka'i Coffee Festival (April 24—
May 3) will honor the people and
traditions associated with the region’s
award-winning brews. In addition to
tastings, the festival will offer guided
hikes, farm tours and stargazing. The
fun culminates on May 2 with
music, dancing and baristas
showcasing various brewing
toels and techniques. Call
808-g29-g550 or visit
kaucoffeefestival.com for
more information.
—Hannah Tyne

Through April 30, “Jazz
Then and Now," artifacts
and art; American Jazz
Museum, Kansas City,
MO; 816-474-8463;
changinggallerykc.org

Through May 3, “Funky
Turns 40: Black Character
Animation Art from Black
Cartoons of the 1970s,”
an exhibition featuring
some of the earliest positive
depictions of African-
American characters on
TV; Northwest African
American Museum,
Seattle, WA; 206-518-
6ooo; naamnw.org

April 1518, 2015 U.S.
Adult Figure Skating
Championships, top U.S.
competitors; Salt Lake City
Sports Complex, Salt Lake
City, UT; 2015usadult-
championships.com

April 17-August 16,
“The New Frontier:
Young Designer-Makers
in the Pacific Northwest,”
innovative works by local
designers; Bellevue Arts
Museum; Bellevue, WA;
425-519-0770;
bellevuearts.org

April 26—May 3,

Eat! Vancouver Food +
Cooking Festival,
workshops, chef dinners
and more; BC Place and
locations citywide,
Vancouver, BC;
eat-vancouver.com

May 15-17, Mayfest,
music, food, beer, Chicago
Kids Day, and the Chicago
Pet Pageant and Expo;
Chicago, IL; starevents.
com [festivals/mayfest
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866.866.7977
@staypineapple.com

There for you in Seattle, Portland, and San Francisco.




JOURNAL

PHOTO, MATT VILLANO

Growing Green Kids

Guiding children outdoors is a gift for the whole family By Matt Villano

THERE AREA NUMBER OF ICONIC SIGHTS you hope to wit-
ness when you visit Yosemite National Park with your kids. El
Capitan is one, Yosemite Falls another. You might even geta
glimpse of Half Dome.

A “giant” bobcat isn't on the list.

Imagine my surprise, then,
when my 4-year-old daughter and I
were tossing rocks into the Merced
River one evening last fall and
she exclaimed, “Daddy! Look at the
big kitty!”

The kitty was big. Bigger than a
golden retriever—or so it seemed.
The creature had been scouting for
food along the riverbank when we
spotted it. Then, just as my daugh-
ter exclaimed, the cat froze, staring
at us with eyes the colors of moss
and gold. T remember the colors
because the cat was not far away.

I stood up, with my daughter
behind me, to make sure the ani-
mal understood it should keep its
distance, and after a moment the
bobcat moved along in search of
less garrulous company. The whole
experience lasted 20 seconds. They
are 20 seconds of Yosemite my
daughter will remember forever.

Which was exactly the point of the trip: to create the memo-
ries in nature that will inspire my children to keep coming back.

Outdoor exploration always has been a big part of my life.
Growing up near New York, I escaped to the woods of local state
parks whenever possible. After college, I moved from the can-
yons of Manhattan to the comparative open spaces of Seattle.
Since then, I've visited more than two dozen national parks. The
grandeur therein has moderated my Type A personality, calmed
me and helped me to appreciate every second of this life.

Yosemite is one of my faves, and I had been awaiting the
time my oldest daughter would be able to appreciate the land-
scape that inspired conservationist John Muir 150 years ago. |
didn’t want to postpone this too long: A 2010 Kaiser Family
Foundation study found that the majority of young people today
average more than seven hours a day of electronic media use, or
53 hours a week—more than a full-time job. While my wife and 1
significantly limit our kids’ screen time, it’s a cultural epidemic.

To be honest, I wasn't sure how our kids would respond to
four days in and around the wilderness.

Thankfully, they loved (most of) it. On a hike from our hotel,

Matt Villano's family explores Yosemite National Park.

The Ahwahnee, out to Mirror Lake, the girls stopped to feel
moss on a granite boulder, then hopped off trail to find fairies
hiding in the woods. On a bridge over a creek, they grabbed
pinecones and played a version of “Pooh Sticks,” dropping the
cones over one side, then rushing
to the other to see which would
emerge first.

One night, after my older
daughter went to bed early, I took
my little one (age 2.5) out in the
stroller, which inspired her to
serenade the night sky (and me)
with Twinkle, Twinkle Little Star.

Both girls had recalcitrant
moments. They hate bugs, and
there were lots of those. And even
the most amiable toddlers can't
hike 2 miles without complaints.

But the lasting impression of
our experience in Yosemite was
exactly what we hoped it would be:
avid curiosity. Since we returned,
the girls have been asking when
they can “have new adventures
outside.” They've requested longer
hikes. They want to camp. They
even have suggested that we bring
sketchpads to draw what we see,

The fact that they're asking for
more nature is a win. The fact that they want to slow down to
experience it means they already understand something it took
me decades to learn. That my wife and I get to provide this to
them is a gift we all share together. I'll remember these
moments the rest of my life, too.

Matt Villano is a writer and editor in Healdsburg, California.

One day outside can make

a huge difference in the lives of
young Americans—and in American
life. The National Park Trust’s annual
event invites school pupils to plan their
own park trip; visit kidstoparks.org.
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Superior Visibility
Class A Office Space

Make your move to Home Plate Center -
designed for forward-thinking businesses.
Innovative architecture and technology

is built into every square inch keeping
progressive companies at the top of their

game. Take a tour today.

HOME PLATE

CENTER

ACCESS

1-5, 1-90, Hwy 99, transit

" geco iltin. 2 il VIEWS City, Elliott Bay & Mt. Rainier

" LG

v

SPACE Two building office campus,
225,222 SF of Class A office,
high ceilings, large floor plates

DETY 2

IEH || GREEN Achieved LEED  Gold certification
- TECH Fiber carrier options, 24/7 security,
on-site backup generator

PLAZA Retail, public art

MORE Abundant parking, great room
lobby, conference room, bike storage

HomePlateSeattle.com

JACKSON ST.

TRANSIT HUB
For more information, please contact:

Scotta Ashcraft | +1 206 292 6063 | scotta.ashcraft@cbre.com
Dan Stutz | +1 206 292 6097 | dan.stutz@cbre.com
Dwight Newell | +1 206 292 6094 | dwight.newell@cbre.com

1-5 & I-90
INGRESS/
EGRESS

CENTURY
LINK
FIELD

E. MARTINEZ DR, ( B R E Lz

AMERICAN LIFE

HOME PLATE
CENTER

LIGHT RAIL

‘S INN3IAV 1SL
'S ANNIAY HLY



/gj"’ EL GAUCHO SUPPLIER SPOTLIGHT:

OREGON’S ANDERSON RANCH

By Chris S. Nishiwaki
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Farme-to-iaple amnitng Nnas evolve

Reed Anderson of Oregon’s Anderson
Ranch grows the grass on which his sheep
graze, raises the animals, processes them
on site, and carefully selects his customers
based on his stringent demands for
quality.

Many American lamb ranchers are
involved in every step of the process,
like Anderson and his wife and business
partner Robyn, up to the plate in front of
guests at fine dining restaurants such as
El Gaucho.

“El Gaucho is a great local company,’
Anderson said. "The thing | tell people
is | don't sell to everybody. | only sell to
people who will treat the product right.”

The farm-to-table philosophy is no
fad for the Anderson’s: Reed is a fourth
generation sheep farmer; his
sons Jake, 28, and Travis, 26,
are now the fifth generation
in the business.

Anderson Ranch is
one of over 82,000 sheep
operations in the country.
Many of them are family
owned and operated with
the families intimately
engaged in the entire
process, ensuring quality
and freshness for consumers.

IMPORTANCE OF TERROIR
Similar to the concept of “terroir” in
wine, the quality of lamb reflects and
adapts to its fertile surroundings. That
is why the Anderson family's farming
practices ensure that their flock has the
best of everything, and that their diet
never includes hormones or grain. For
the Andersons, watching grass grow

BELLEVUE
425.455.2715

SEATTLE

206.728.1337

d froma jad to
J J

experience,

Tacoma
253.272.1510

ranchers

is exciting stuff. It translates to happy
animals and a superior product for diners.
Anderson Ranch's sheep graze on over
1,000 acres of their land providing plenty
of nutrients year round and abundant
space for them to roam. The Northwest's
notorious rainfall lends to the terroir
that makes the local grass superior and
abundant. The Willamette Valley grows
up to 90 percent of the world’s grass seed.

You can taste the care and

of Anderson Ranch lamb—they are

great El Gau

“It is important for us to control
and know what our sheep are eating,’
Anderson said. "That's why
we insist on controlling the
growth of the plant for the
sheep's diet.”

The Anderson Ranch
flock drink well, eat well and
live well. The family ensures
a stress free environment
by surrounding his sheep
with guard dogs and
guard llamas, rather than
protecting  them  with
restrictive  fencing.  This
healthy living means lamb naturally
contains many essential nutrients; it is
an easy fit for healthy diets and is an
excellent source of protein, vitamin B12,
niacin, zinc, and selenium while still being
a good source of iron and riboflavin.

The Andersons built their own facility
last year to process their animals, allowing

e

Reed and Travis Anderson

them to control the quality and timing
of the process, catering to the needs
of retailers and restaurants such as
El Gaucho, and ultimately the consumer.

"We do a better job trimming’
Anderson says. "“We are more conscious
on the cutting specifications. | think
it's just because we have control of the
product from conception to the plate.”

All of this expertise and care produces
the highest quality lamb, which is why
El Gaucho Restaurants all proudly serve
only Anderson Ranch lamb.

"We want people to have a great
experience with our product. When
someone is having a 50th wedding
anniversary we want to be a highlight
of that event. El Gaucho has those same

concerns in mind.”

ure we are de
flavor. When working with Anderson

L T 1 I y L
Ranch Lamb, I know Reed and his

jamiuy have the same goatl

P | laudho AQ\LJA &l Glaucho

PORTLAND

503.227.8794 206.728.1133

INN AT EL GAUCHO

EYENTS

AQUA
206.956.9171

EL GAuCHO EVENTS
206.596.8385

ELGAUCHO.COM

ADVERTISEMENT

Printed with permission American Lamb Board and Anderson Ranch.
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An active approae.h l'sthe best way to experience
America’s “most glorious heritage” sy eric Lucas
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The Yellowstone River and

its Lower Falls are among the
many geologic forces constantly
at work reshaping Yellowstone
National Park, as are geysers,
such as Old Faithful, upper right.

“We have fallen heirs to the most
glorious heritage a people ever
received, and each one must do his

part if we wish to show that the

nation is worthy of its good fortune.”

—Theodore Roosevelt

he color of the mountain

sky is a shade of blue only

seen at high elevation, a
pure hue that seems to have an
underlying layer of magenta. It
defies the eye to find the color’s
ultimate depth. If you look long, it
shimmers.

But at the moment, at 7,000
feet in Yellowstone National Park,
01 a warim I'ﬂ(.)rniﬂg almlg a most
exceptional bike trail, my attention
is diverted by a shower feathering
the air. I've paused next to Castle
Geyser’s bubbly spout of vaporous
water, and the light breeze casts
droplets my way. I take off my
helmet, stand astride my bike
beside the pavement, absorb the
fire-hose sound and breathe deep
in air spiced by nearby pines.

My wife, Leslie, and I picked up
bikes in the morning in Old Faith-

ful Village and began a leisurely

ride down the Biscuit Basin Trail.
Once upon a time this was a road

that carried cars past the dozens of

NACELESTOCK.
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geysers, hot pools, springs and fumaroles
here, but the road was closed to cars in
1972—one of the first in a long line of
measures the National Park Service has
taken to improve the visitor experience and
sustainability ethos at parks (see page 49),
and, frankly, to get visitors out of their cars
to experience the parks more personally.

That's by far the best way to visit Ameri-
ca’s best parks. And it’s easy to accomplish.
As parks godfather Teddy Roosevelt said,
“The beauty and charm of the wilderness
are his for the asking, for the edges of the
wilderness lie close beside the beaten roads
of the present travel.”

My experience at Yellowstone on an
early-autumn trip captures the idea per-
fectly. The valley holding Old Faithful con-
tains the world’s greatest concentration of
geysers, with more than 150. They sport
colorful names such as Spasmodic, Spiteful,
Daisy, Mortar, Beehive, Comet and Splen-
did. One has the hiss of a leaky balloon.
One sounds like a soup pot and another like
a washing machine. Their waters soar
skyward nearly 200 feet; slant off at 7o
degrees like a garden hose aimed wrong;
boil and bubble and susurrate endlessly.

Riding our bikes along the path, what

used to be one of Roosevelt's “beaten
roads,” provides opportunities to marvel at
these works of Earth’s plumbing. Toward
the end is the colorful, almost humorous,
burble and fuss of the Grotto Geyser. Ten

feet tall at most, it might be considered a

leprechaun among hydrothermal features,
as these are technically known.

By the time we've reached this point,
after a half hour of pedaling and gawking,
the path is almost unpopulated. It's just
over a mile from Old Faithful Village, but

it's more like a mile into a wilderness valley.

When we head off the paved path onto a
gravel trail that leads down-valley to our
destination, Biscuit Basin, we see no one
during the further r-mile ride across pine-
studded meadows. In the distance, we can
hear the rush of cars along the road. The
irony is obvious: 3 million people a year
come here, but simply by hopping on bikes
for just over a mile, we have left behind

crowds, vehicles, bystanders and commo-

Sightings of wildlife
such as grizzly bears
enhance a visit to
Alaska'’s Denali
National Park &
Preserve,

Hikers pause to take
in the serenity of the
Grand Canyon, left,
while rafters enjoy the
exhilaration of a

Colorado River float.

Chickadees flash in
the pines. Stray
fumaroles plume
steam offin the flats.
The rush of the
Firehole River over-
whelms whatever
distant noise we
might hear.
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tion. Chickadees flash in the pines. Stray
fumaroles plume steam off in the flats. The
rush of the Firehole River overwhelms
whatever distant noise we might hear,

I've had similar experiences in many
national parks—in fact, in most parks that

I've visited.

W At Grand Canyon National Park, along
the South Rim, it is just a half-hour hike
down the Bright Angel Trail to reach a
point from which the cliff’s edge above is

hard to discern. Here, within the walls of
the canyon, your psyche is clasped much
more tightly by the imposing, implacable
rock that surrounds you. Strangely, it
seems to me that the canyon bottom—the

silver shimmer of the Colorado River—is

farther than it appears from the rim above.

I know it's an illusion, perhaps shaped by
my entry, however brief, into Roosevelt’s
“edges of the wilderness.”

I have just a morning here and cannot
go far, but in a sense I am already way past

# 6ld-growth forest in
Washington's Olyfpic
National Park.

the ordinary: Just 5 percent of Grand Can-
yon Village visitors ever go below the rim.
“Pretty amazing,” | remark to a fellow
hiker at a bend in the trail. “Completely,”
she agrees. I think we are both describing
our brief ventures as much as the scene

itself. Again, there’s no one else about.

B At the far end of Denali National Park &
Preserve, after a g2-mile bus ride along the
one park road to the remote settlement of
Kantishna, after gazing at the mountain,
hiking across the tundra, admiring a s-foot
caribou bull and picking wild tundra ber-
ries, I grab a fly rod at Kantishna Road-
house. Just behind the lodge is Moose
Creek, a supple coil of river that’s home
to wild grayling. T cross over to spend the
afternoon fishing.

It's 72 degrees. The late-August sun
already has autumn’s lean as it casts about
in early-golding cottonwood and birch

leaves. The river water clasps the light and

Towering ramparts
of Navajo sandstone
bear the rich hues
of the American
southwest in Utah's
Zion National Park.
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SUSTAINING OUR NATIONAL PARKS

EACH DAY, thousands of Yellowstone National Park visitors walk
on, lean on, even sit on, decks, benches and viewing platforms
made not of wood but recycled plastic. The most conspicuous such
facility is the viewing platform at Old Faithful Geyser. At approxi-
mately 50,000 square feet, this 1998 installation is just slightly
smaller than a football field, and bears up well under the weight of
25,000 visitors who come to watch the geyser each day.

Our national parks are bastions of nature whose memorable
landscapes and compelling history call for great care. In our parks,
sustainability should reach its peak. What was here a century ago
ought to remain, untrammeled, a century from now.

“We're the stewards of a very special place,” says Yellowstone
spokesman Al Nash. “It's incumbent on us to take extra care with
sustainability.

“If not us, who?"

Who indeed: America's National Park Service manages 407
parks that welcomed close to 300 million visitors last year. That's a
lot of people and impacts, and in all the parks, officials and conces-
sionaires are adopting sustainable practices.

IN THE REMOTE reaches of Alaska’s Denali National Park &
Preserve, the 7,400-square-foot Eielson Visitor Center, served by a
fleet of buses only, is way off the grid (63 miles from the nearest
power line). The center makes use of solar power, small-scale
hydroelectric generation, earth embankment, natural lighting and
other design features. Reopened in 2008, the facility achieved LEED
Platinum certification—a first for a National Park Service building.

JACOB W. FRANK [ NPS

AT GRAND CANYON, water conservation is a key issue—all the
water used at the South Rim’s Grand Canyon Village comes from
springs across the canyon near the North Rim. It's piped down the
canyon, then huge pumps force the water up 5,000 feet to the Village.
Half the energy used by the complex is required to drive those pumps.
That's why lodging opera-
tor Xanterra has installed
water-saving fixtures, such as
low-flow toilets and faucets, in
as many places as possible.
The company also collects all
the used kitchen grease and
oil from its four restaurants
and uses it to fire the boilers

on the antique steam engines

JOHN ELK | GETTY IMAGES

it runs several times a year on
its Grand Canyon Railway line from Williams to the South Rim. In 2014
that amounted to 8,700 gallons of oil put to use.

Most famously, Xanterra feeds virtually all its kitchen waste to the
mules that haul visitors down the Bright Angel Trail to the canyon
bottom. Manure from the mule paddocks is gathered and shipped to
a composter, who sells it to local produce farmers.

AT GLACIER BAY NATIONAL PARK & PRESERVE, managers
designed and built a small tool that safely exhausts the last propane in
the ubiquitous small steel bottles used by campers. With a small hole
then punched in the bottles, they can be recycled. The park also recy-
cles glass, crushing it into material for use in paved surfaces. Overall,
the park recycles 40,000 pounds of material a year.

AT KENAI FJORDS NATIONAL PARK, CIRI Alaska Tourism, which
operates dayboat tours from Seward into the park, last summer intro-
duced a custom-built catamaran, the Callisto Voyager, that is 40 percent
more fuel-efficient than traditional monohull boats. CIRI's Kenai Fjords
Tours also recycles all its used motor oil, using it to heat the company
warehouse, saving $9,000 a year in heating costs. And KFT now serves
green beans instead of corn-on-the-cob at a wilderness lodge it oper-
ates on Fox Island. “That may seem like 2

small thing, but forgoing corn-on-the-
cob significantly reduces the waste
we haul off the island,” says CIRI
spokeswoman Dee Buchanon.
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SUNNY deserts
are not the only
places for solar
power. The 16
photovoltaic
arrays atop staff buildings at Point
Reyes National Seashore, north of
San Francisco, yield 98,000 kilowatt-
hours a year—about a third of the
park’s electric needs—and save
$18,000 a year in power costs. “Yes,
we are a foggy place,” concedes
park-facilities-management specialist
Sara Hammond. "But the sun’s rays
are just refracted by the fog, and
solar cells work better in cool cli-
mates anyhow. So we do fine."

AT ARCHES NATIONAL PARK,
just outside Moab, the park service
installed six PV arrays at remote
Devils Garden Campground, largely
replacing the previous power source:
noisy, polluting diesel generators.
The solar arrays spare 2,500 gallons
of diesel fuel a year that used to cost
as much as $20,000 a year.

AUSTIN ADVENTURES began
with tours into Yellowstone three
decades ago and has developed its
own sustainability philoso-

phy along with those at
the parks. The com-
pany's guides use
stoneware rather
than paper dinner-
ware on trips.

“Yes, our guides
have to wash them every
night, but after all these years,
national parks are still our top desti-
nation, and Yellowstone is the most
popular of all," says founder Dan
Austin. The company takes about
2,000 people a year into national
parks, so that means that at least
that many plastic bottles, and paper
plates, are saved on a daily basis.

“We expect these places to be as
pristine as possible, even with all the
millions of visitors. It's crystal clear
that sustainability overall is a key
part of sustaining our business.”

As Teddy Roosevelt said, our
national parks are a most glorious
natural heritage. —E.L.
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bends it amber. The pockets along the
west bank hold 12-inch grayling just
waiting for my Renegade fly. As I admire
each fish, the famous grayling iridescence
is buoyed by the light and the leaves and
my own open-eyed relaxation, as if my
spirit has shed a shirt for three hours.
“Catch anything?” a lodge staffer asks
as I rack the rod back in the mudroom.
“Everything,” I explain.

B In Olympic National Park, walking up
the Quinault River Trail, I stop to scrape
aside the forest-floor duff beneath a stand

of old-growth cedars, maples and hem-

locks. Sure enough, as a forest biologist

had told me, I find bare, poor mineral

soil and rock just below the 6 inches of
decaying needles and leaves. We think of

these ancient woods as lush vegetative
preserves—and they are, but not because
the ground itself is rich. It's the sky

above, unleashing writer Timothy Egan’s
“good rain,” the clean Pacific air, mild
temperatures and long days of summer
that grow these magnificent giants.

My simple toe-scrape revelation
makes these trees all the more wondrous.

They carve their own place in modest

ground. In fact, they are the manufactur- A IR S TREA M

ADVENTURES NORTHWEST

WEW [ A ERVICE  Oregems Washington - idaho

ers of their own fertilizer: The mosses
and fungi that live in the branches high
above gather up nitrogen from the air,

AirstreamNW.com

| Seattle Boise
503.487.0229 253.336.5505 208.297.7619

and then release it into the ground when Portland
they fall. What a marvelous natural exam-
ple of that clichéd 19gos business

phrase, a win-win situation!

It's winter, the sky is misting and
there’s no one else about, and I've found Fly Alaska Airlines
great wonder high above, and at my feet.

B In Utah's Zion National Park, a stroll
just 300 feet up a side canyon reveals an
oddity: green-tinted chalky water in small A Great Combination

pools left from a cloudburst the day

Convenient » Comfortable » Economical

before. It’s a memorably odd color con- PUBLIC TRANSIT TO YOSEMITE

trast in a place dominated so thoroughly

by towering ramparts of Navajo sand- www.yarts.com

stone, which typically bears the rich hues YOSEMITE AREA REGIONAL TRANSPORTATION SYSTEM

of peach and corn in the southwest sun,
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I suppose that up this gully somewhere
is a vein of cuprous clay that, scoured by
rain, tinges the creek in the malachite hue
that signifies copper. I run my fingers
through the water, which is warm and
evaporating fast. It's an ephemeral gem,
weather-born turquoise that I'm lucky to
chance upon. When I look later, my photos
have the elements of the scene, but they
fail to capture the evanescent surprise of it.

My memory suffices, though.

E ven the simplest moments can create
a lasting memory. Yellowstone, which
is peerless in many ways, holds innumer-
able opportunities for quiet realization
despite its immensity and visual impact.
All the springs, pools, geysers and other
features are places of marvel, yes, but
sometimes, even at the most vivid spots,
my recollection is not the actual sight but
the experience.

Grand Prismatic Spring, for instance,
is one of the most memorable natural
sights anywhere, a steaming pool of sap-
phire water caught in a basin that changes
from emerald to indigo, ringed by vermil-
ion and persimmon mineral deposits. The
pool’s mist swirls and dashes upward like
stray thoughts. The air is scented like old
iron. The open plateau surrounding the
spring has been pocked by bison hooves
and strafed by hot sun.

“When you're here, you feel like you're
at the moment of creation,” famed docu-
mentary filmmaker Ken Burns says of
Yellowstone.

As Leslie paces farther on, seeking a
better photo angle in the mist, that's
exactly what I feel. There's not a soul to be
seen elsewhere on this boardwalk right by
the spring. The mist obscures most every-
thing but that blue sky. The spring’s colors
are fervid examples of nature’s alchemy,
like none I ever made as a boy with a
chemistry set.

Many Native peoples considered such
geologic features the places where the
present world emerged, portals into a
different dimension that feeds our own

with life and warmth. Standing here, by
myself, that idea seems perfectly sensible.

“Thirty years ago, when I started guid-
ing people into the parks, the apocryphal
saying was that the average visitor spends
six hours in Yellowstone—52 of those in
their car,” recalls Dan Austin, founder of
Austin Adventures, one of the oldest active
travel-tour operators. “Most visitors get no
more than 100 feet from a parking lot.

“That may not be quite as true now, but
still today, when you head past that 100-
foot threshold, it's almost like you're in the
park by yourself,” Austin continues. “It
opens up a whole new world. It intensifies
the moment and heightens your aware-
ness. It seems imperative to me.”

Later that day, we are driving toward
Canyon Village and I spot an inconspicu-
ous trail sign: “Ice Lake.” Here, the park’s
famous fires roared through in 1988, and
the half-mile trail to the lake is one of
the best areas to witness the remarkable
renewal of the forest. Lodgepole pines have
already reached past 25 feet along the trail.
At lake’s edge, downed logs reach ina
welter into the water, which is nonetheless
clear and compelling in the sun.

On a whim, I plunge in. I swim out, oh,
6 feet: It's not ice, but not balmy, either.
pull up on a log to sit in the sun. An osprey
calls across the lake. Ravens grouse nearby.

“That's as far as you're going to swim?”
Leslie jests.

“It’s plenty. Nothing to prove here,” I
reply.

But there is actually plenty proven, here.
The equation of parks, walking, swim-
ming, biking and just breathing equals an
idea as magnificent as anything on our
continent. Tt rests in my spirit, still. ak

Eric Lucas is contributing editor at Alaska
Beyond Magazine.

Alaska Airlines serves national park gateway
cities throughout the country. Book tickets at
alaskaair.com or call 800-ALASKAAIR. For
special deals related to national parks, visit
alaskaair.com/parks, beginning April 14.
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Leaders in sustainability are forging
the energy, food and design systems
of tomorrow By AMY WESTERVELT

Nontoxic couches and clothing, a responsible food system,

green jobs, and an energy system that produces more power

and fewer emissions—there is a lot of green innovation

going on in the world, and along with the necessary environ-

mental cautions about everything from chemical impacts to

climate change, it’s important to celebrate victories and the

people who are pioneering new visions. Here we discuss

four green trailblazers who are working hard to make tomor-

row’s world a better place.

VAN JONES
Activist, attorney, author, CNN correspondent,
social entrepreneur
Van Jones is a man on a mission—or
rather, many connected missions. In

the last year alone he has led efforts to
stimulate “green-collar” jobs (jobs in
environmental and clean-technology
fields), developed programs to teach low-
income youths to write code, launched a
campaign to engage America's churches
in environmental causes and worked on
reforming prisons.

It's all part of a plan Jones put into
motion more than a decade ago to craft
policies and programs that simultaneously

address poverty and environmental issues.

In his 2008 book, The Green Collar
Economy, Jones wrote: “The green economy
should not be just about reclaiming
thrown-away stuff. It should be about
reclaiming thrown-away communities.”

Since the publication of that book,
Jones—a journalist and Yale-educated
lawyer turned nonprofit founder and cru-
sader for human rights—has added several
impressive lines to his bio, as a special
adviser on green jobs to the Obama Admin-
istration (in 2009), as a CNN correspon-
dent, and as founder of Dream Corps and
co-founder of Rebuild the Dream (organi-
zations that advocate for and create new
economic opportunities). He has also con-

tinued working with several nonprofits he



Van |Jones was one
of the earliest
advocates of the
“green jobs” move-
ment, an effort to
increase employment
in clean-tech and
environmental fields.

helped found earlier: the Ella Baker Center
for Human Rights, Color of Change, and
Green For All

Jones' 2012 book, Rebuild the Dream,
traces his path from grassroots organizer to
White House adviser, and reframes his
proposal for the country in broad terms—
situating people’s rights to environmental
well-being within the context of overall
rights to better livelihoods and lives. That's
the version of the American Dream he’s

ZACH GROSS

putting forth today, as he and his teams
prepare to roll out a new campaign for the
organization Green For All as well as the
new Green the Church program.

“At some point, I realized my dedication
to building a green future was actually a
subcomponent of a bigger commitment—
to helping to create a better future, period,”
says Jones. “Today, I want to close prison
doors and open doors of opportunity—into

a new, green economy. I want to see urban
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youths who know how to create their own
apps, put up their own solar panels, grow
their own organic food.”

This vision is not merely green for
green’s sake; environmentalism without
corresponding social progress has never
been the focus for Jones. He prefers to
address multiple social issues together.

“Our urban youths need 21st century
jobs, not 1gth century jails,” he says. “They
need access to the tools, training and tech-
nology that will let them create a future that
works for them. So I am fighting for that”

For more information about Van Jones

and his work, visit vanjones.net. B

ARLENE BLUM
Scientist, author and mountaineer
In January 1977, biophysical chemist
Arlene Blum and biochemist Bruce

Ames, both of the University of Califor-
nia, Berkeley, published an article in
the journal Science stating that Tris, a
chemical flame retardant widely used
on children’s pajamas, was a mutagen.
Their research, alongside findings by
the National Cancer Institute, had an
immediate impact. By April, the U.S.
Consumer Product Safety Commission
had banned the chemical Tris in chil-
dren’s pajamas, and it has not been
used since.

Last year Blum once again celebrated
a success over Tris, this time working
on improving standards with furniture
manufacturers. The tireless septuage-
narian has no plan to stop. She’s now
working as director of the Berkeley-
based Green Science Policy Institute
(which she founded in 2008), to further
reduce unnecessary uses of lame retar-
dants and to educate people about how to
avoid certain chemicals that contain harm-
ful compounds.

In the decades between her first work
on Tris and her more-recent work in this
area, Blum followed her other career path

of climbing mountains. After being told

that women had no place in high-altitude
mountaineering, Blum set about proving
that they did. She led the first all-woman
ascent of Denali, the highest peak in North
America, in 1970. She took a 15-month trek
through eight countries between 1971 and
1973 on which she climbed multiple peaks.
She was the first American woman to
attempt to summit Mount Everest, in 1976.
And, in 1978, she led the first American/
first all-woman ascent of Annapurna I,
often considered the most dangerous of the
world's tallest peaks (those above 8,000

meters, or 26,247 feet).

-

Arlene Blum, shown
here in the Goat
Rocks Wilderness of

Washington state, is an
accomplished chemist
and mountaineer.

Besides being an exceptional scientist
and mountaineer, Blum has proved to be
an able writer, penning Annapurna: A
Woman's Place (1980) and Breaking Trail:
A Climbing Life (2005).

It was nine years ago that Blum made
her return to science, finding herself dis-
mayed that Tris had made a comeback, this

In the decades
between her
scientific work
exposing the health
risks of chemical
flame retardants and
more-recent work in
this area, Arlene
Blum followed her
other career path of
climbing mountains.

COURTESY: ARLENE BLUM
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“Focusing on outcomes, not motives,
can turn gridlock and conflict into a
unifying solution to our common
energy challenge.”

—Amory Lovins

time in furniture as a primary flame retar-
dant used in foam. An obscure fire-safety
regulation in California was mandating
heavy doses of chemical flame retardants.
And because of the size of the California
market, its law had become a de facto
national standard. On top of this, Blum
found that the retardants did not actually
improve fire safety. So she set her sights on
fixing the problem. In 2013, after nearly
eight years of meetings and studies, and a
high-profile series on the topic in the
Chicago Tribune, California Governor Jerry
Brown revised Technical Bulletin 117,
which eliminated the need for flame-
retardant chemicals in furniture.

“For nearly four decades, the old stan-
dard led to some of the most harmful chem-
icals around in our furniture, dust, wildlife,
and human population—especially chil-
dren,” Blum says. “That’s all been changed.”

While the phasing out of furniture with
flame retardants is what Blum calls a
“messy transition”"—stores still have plenty
of inventory—she says the manufacturing
process of foam has changed. It is her
understanding that a lot of manufacturers
are now making only foam for furniture
without flame retardants, she says.

Blum and the Green Science Policy
Institute have turned their attention to two
main goals: changing standards so that
chemical flame retardants are not used
unnecessarily, and educating consumers
and manufacturers about six classes of
chemicals the institute has found to be
most problematic (including bisphenols
and fluorinated waterproofing).

In many cases, flame retardants used

in building insulation are ineffective or

Amory Lovins, the
founder of Colorado’s
Rocky Mountain
Institute, is a leader in
the clean-energy field.

unnecessary, according to Blum. The
same goes for flame retardants used in
electronics cases to meet a standard that
products not ignite if they come into con-
tact with a small flame. It’s this type of
unnecessary use of chemicals that Blum
wants to see disappear.

Meanwhile, the Green Science Policy
Institute’s Six Classes program has been
successful at educating thousands of con-
sumers, as well as representatives of some
of the largest manufacturers and retailers
in the country, about the health impacts of
particularly dangerous chemicals, how to
avoid them and what alternatives exist.

The program’s success has made Blum
optimistic. “I'm encouraged by how manu-
facturers and retailers are listening to the
message of reducing the use of whole
classes of harmful chemicals,” she says.
“Can you imagine if major retailers and
manufacturers cut their use of harmful
chemicals by 50 percent? That would
reduce many long-term health problems.”

JUDY HILL LOVINS

To learn more about the work of Arlene
Blum and the Green Science Policy Insti-

tute, visit greensciencepolicy.org. B

AMORY LOVINS
Author and expert energy consultant
A s a 42-year veteran of the energy
industry, Amory Lovins has been
banging the drum about renewable energy
since long before putting solar panels on
your roof seemed like a smart idea. Today,
via the nonprofit consulting firm Rocky
Mountain Institute that he co-founded, as
well as through his writing, such as in the
book Reinventing Fire (2011), Lovins is
working on the ambitious goal of getting
the United States entirely off fossil fuels
by 2050.

It sounds like an unreasonably idealistic
goal, except that Lovins is both a verifiable
genius and a highly practical man. He’s
also someone who has been obsessed with

energy for most of his life. By the age of 22
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he was a research fellow at Oxford (by way
of Harvard), but he left the university in
1971 because it wouldn't allow him to pur-
sue a doctorate in energy. Two years before
the 1973 oil embargo, energy wasn't consid-
ered a topic worthy of its own PhD. Lovins
thought otherwise. He moved to London in
1972 to pursue his interests. Since then, he
has spent decades consulting on energy
issues with businesses and government
leaders in more than 6o countries. And he
has, over time, accumulated 12 honorary
doctorates from various universities in the
United States and elsewhere.

By age 36, he had won the math-focused
Mitchell Prize and the Right Livelihood
Award, often called the “alternative Nobel
Prize,” with his then-wife, L. Hunter Lovins
(who has continued her own work in sus-
tainability since they parted in 1999). He's
won other awards, too, including a Heinz

Award (for “extraordinary accomplish-
ments in alerting the world to the enor-
mous potential of energy efficiency and
renewable energy resources”), a MacAr-
thur Fellowship and the first Onassis
Foundation Delphi Prize (for “essential
contribution toward finding alternative
solutions to energy problems”).

In 1982 the Lovinses co-founded
Rocky Mountain Institute, which they
described as “an independent, entrepre-
neurial, nonprofit think-and-do tank.”
Since then Amory Lovins has consulted
on everything from large-scale building
retrofits to national transportation sys-
tems, to all manner of renewable energy
projects. In Reinventing Fire, the most
recent of more than 30 books he has
penned, Lovins lays out a path to a vibrant
2050 U.S. economy with no use of oil,
coal or nuclear energy, and one-third less

use of natural gas. He proposes to achieve
these aims through tripling efficiency and
quintupling renewables, all without any
actions by the U.S. government.

Lovins respects the different motiva-
tions for social and environmental change:
“Whether you care most about profits, jobs
and competitive advantage; about national
security; about environmental stewardship;
about Creation care [religiously motivated
care of God’s creation]; or about public
health, it makes sense and makes money to
follow the path toward an efficient renew-
able energy system,” he says.

According to Lovins, adopting such a
system could save the country $5 trillion
(even without assigning dollar values to
emission reductions and other environ-
mental beneﬁts}, grow the U.S. economy
2.6-fold, strengthen national security and
cut fossil carbon emissions by 82 to 86
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TAKE OFF WHAT
DIETING WON'T

Having undergone abdominal surgery as a young child, Heather was always
aware of the two trapped pockets of fat that had developed around the
scar tissue on her belly. In spite of her diligence with exercise and diet, they
seemed immobile. Over the years, she'd explored one cosmetic procedure

after another, hoping to find a solution.

“Heather was the ideal candidate for
SmartSculpt,” says Cosmetic Dermatologist
Dr. Daniel Levy. “It allows me to precisely
target stubborn pockets of fat and eliminate
them in a single treatment. Most importantly,
general anesthesia is not required, so it's
much safer than traditional surgery and the
recovery is swift.”

“With each pregnancy, my stomach would
stretch out and, while it would come

back in, | could never seem to lose those
stubborn pockets of fat. It even affected the
way | dressed. Since having the procedure
done, | feel much more comfortable in form-
fitting clothes.

“The other amazing thing about
SmartSculpt is that recovery time was so
quick. Of course, | was sore for a couple
of weeks, but | was still able to care

for my three kids and continue with the
responsibilities of daily life.

“It has been a great experience throughout.
Dr. Levy and his staff are so wonderful and
friendly. The one thing | love is that it feels

proclub.com 425.861.6281

so spa-like. You get to slip into a warm robe
and it's relaxing. In comparison, during a
consultation at another medical clinic, | had
to wear a paper gown and felt awkward.
Here, they go out of their way to make you
feel comfortable. That was unexpected. |
thought once I'd completed the procedure,
that would be it. However, both Dr. Levy
and my personal trainer would check in
every so often after work to see if | had any
questions and if everything was going well. |
felt very cared for.

“The combination of the SmartSculpt and
the core workouts with a personal trainer
made all the difference. Having the fat
removed gave me a jumpstart. Then | began
to develop ab definition I've never had
before. | can see muscles. | dropped an
entire pant size and lost nine pounds.

“I can’t quite believe how my whole life feels
easier. My husband is also thrilled. He says
he needs to write a thank-you note to my
trainer and Dr. Levy. The results have been
amazing!”

4455 148th Avenue NE, Bellevue

advertisement

So Long Saddlebags.
Farewell Flabby Arms.
Bye, Bye Baby Belly.
Hello, Dr. Levy.
SmartSculpt

effectively tightens and tones

problem areas leaving them
smoother and more youthful looking,

Nhe SPA

—

MEDICAL SPA

Schedule a complimentary
consultation at 425.861.628|

Dr. Daniel Levy has 10 years of
experience providing cosmetic and
aesthetic medical services. With
experience at the country's

top-tier institutions, Dr. Levy

brings with him a cutting-

edge approach to cosmetic
dermatology, as well as an

enthusiasm for wellness. &
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percent by 2050. And that'’s all strictly
through business-friendly measures.

“If you like any of those outcomes—
any one or more—you can support this
transition without needing to like every
outcome or agree about which outcome is
most important,” Lovins says. “Focusing
on outcomes, not motives, can turn grid-
lock and conflict into a unifying solution
to our common energy challenge.”

Lovins is a member of the National
Petroleum Council and was invited to
speak to more than 150 oil CEOs recently
at an international conference. He says
he was surprised to see how many of the
business leaders thought that they,
rather than new and emergent competi-
tors, would dictate the transformation of
their market.

“That’s what the horse-and-buggy
industry thought, too,” Lovins points out.
“But Henry Ford thought differently, and
he won.”

Whether energy companies are ready
or not, Lovins believes a big transforma-
tion is underway. The United States is
already on the Reinventing Fire path for
efficiency and is ahead of its targets for
renewable energy, he says. According to
Lovins, renewable systems cost very little
to run once installed, while new coal and
oil sources cost more to install and main-
tain. “Who will win that game?” he asks.

Learn more about Amory Lovins and
his work at rmi.org.

SIMRAN SETHI
Author, educator, news correspondent
ou might recognize Simran Sethi
from her appearances on The Oprah
Winfrey Show and The Ellen DeGeneres
Show, or as an environmental-news cor-
respondent for NBC News, contributing
to NBC Nightly News, The Today Show,
CNBC and MSNBC. Named “the environ-
mental messenger” by Vanity Fair and a
top-10 eco-hero by the U.K. newspaper
The Independent, Sethi has spent most of



Simran Sethi informs

audiences via several
media platforms about
the value of sustainable
food choices and
environmentalism.

her career translating complex environ-
mental issues for a mainstream audience.
Sethi says she genuinely feels that every
person can contribute to the greater
health of communities and the planet.

She spent more than two years work-
ing on a forthcoming book about the
declining biodiversity of food sources,
titled Bread, Wine, Chocolate: The Slow
Loss qf Foods We Love, which is due out in
November. She is concerned that the
world may one day not include some of
her favorite foods (if source crops are
eliminated by environmental impacts),
but Sethi says the last thing she wants is
for people to feel bad about the world or
themselves. “I don’'t want to intellectual-
ize the issues too much, or to preach to
the choir,” she says. “I want to reach as
many people as possible and empower
them to make good choices. The good
news is, we can. The solutions to saving
the foods we love are in our hands—and
are delicious.

“We all have more power than we
realize. But we've become a bit mis-
guided because of the glut of shallow
information. We are told to ‘Go organic
and ‘Eat local,’ but we have little context
for how these decisions impact our lives

or what to do continued on page 173
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Standin_g'_ tall on Pillar
Mountain above town, these

‘wind turbines have helped
_Kodiak Island achieve energy
" self-sufficiency. © :

(o] Alaska;s scenic and remote Kodiak Island,
self-reliance has been a key attribute for >
miIIennia_-—whatever you need, you provide it
yourself. The indigenous people who have long

“lived here once inhabited sturdy earthen

structures that required large roof timbers.
Since the island used to have no.trees, the

Alutiiq people would literally “fish” for logs

drifting by in the current.

So, when it recently came time to replace a
large crane in Kodiak’s harbor; a hub f'{‘;r fishing,
shipping and marine industries, self-reliance
meant the community needed a way to supply

“large burstsof electric power for short periods
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COURTESY: ALASKA ENERCY AUTHORITY

of time. No problem—ZKodiak has been

leading the way with inventive energy
answers for years. In fact, the entire island
relies almost completely on renewable
energy (wind and hydro) and welcomed the
challenge of adapting this to high-intensity
industrial power uses.

It was time to replace an aging, diesel-
powered shipping crane at the town’s port
with a larger, more powerful unit powered
by electricity. But, when operating, the new
crane will demand nearly 20 percent of the
island’s 17- to 18-megawatt average power
supply. “It's good for economic develop-
ment for our community, but we had to
have a way to make it work on our system,”
says Darron Scott, president and CEO of
Kodiak Electric Association.

So, this summer, Kodiak Electric will
install two -MW flywheel energy storage
systems. Flywheels can discharge instanta-
neously to provide short bursts of power,
without degrading the overall voltage of the
island’s electric grid. “When the crane is in
operation, the flywheels will work with the
crane to help smooth out the load. When
the crane is offline, they will work to take
pressure off the battery storage system,”
says Scott. When the new crane comes
online next fall, Kodiak will be ready.

Kodiak’s readiness is an excellent meta-

phor for the renewable energy industry

Kodiak
homeowners
paid 4.5 percent less
for electricity in
January 2014 than
in January 2001.

throughout the United States. While alter-
native energy sources are most intriguing,
and useful, in remote locations such as
Kodiak, the Hawaiian Islands and other
places not on continental power grids, wind
and solar, long considered exotic supple-
ments to the nation's electric supply, are

The La Ola Solar
Farm is one facet of
Lana'i's campaign to
boost energy
self-sufficiency.

The Chuniisax Creek
powerhouse supplies
virtually all the power
needed on Alaska's
remote Atka Island.

becoming mainstream in many places.

Last year, the renewable portion of the
U.S. energy supply surpassed 14 percent—
a level the Energy Information Administra-
tion once predicted would occur in 2040.
Every type of clean energy is on the
increase, except geothermal and hydro.
Wind, solar, biomass: the total in the first
half of 2014 was 10 percent higher than a
year earlier. Recent announcements from
major corporations such as Apple and GM
committing to almost 500 MW of renew-
able energy solidify the transformation.
And all this is despite the oil price slump.

Kodiak citizens like to think they have
shown the way for the entire country.

Eight years ago KEA’s elected board
decided that g5 percent of the electricity
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Ken Groh (right)

Supermarkets Director
and Facilities Manager
Rosauers Supermarkets, Inc.

Ann Carey (left)
Commercial Account Executive
Avista Utilities

Energy savings?
Grocery Alsle 6.

Selling bread and bananas may not seem complicated. But in the

grocery industry, the profit margin is just pennies on the dollar and

often there are competitors on every corner. Success requires insight into

consumer trends as well as tight controls over store costs—one of the

biggest being energy use. It's why Rosauers Supermarkets partners with

Avista on energy efficiency.

Considered one of the most
innovative grocery chains in the
Northwest, Rosauers first opened in
1934 during the Great Depression,
when Mert Rosauer purchased a
small grocery store in Spokane.
Despite the economy at the time, his
store quickly became a success.

Eventually, the company added
superstores with full-service
pharmacies. It also established

ADVERTISEMENT

Huckleberry's Natural Market,
Spokane’s first grocer to offer a full
array of natural and organic foods.
Today, Rosauers operates 22 stores
in Washington, Oregon, Idaho

and Montana. Successful growth,
however, has only increased its need
to save energy.

“Energy for heating, cooling and
store lighting is one of a store’s
highest operating costs,"” says



Rosauers Supermarkets Director and
Facilities Manager Ken Groh. “But it's
also one we can more easily control,

especially with energy-saving rebates
and incentives from Avista.”

Rosauers fine tunes everything from
lighting to refrigeration temps using
a simple touch-screen computer.

Rosauers has been committed to
energy efficiency for over 20 years
and, through Avista, takes advantage
of the Energy Smart Grocer Program.
Avista helps all types of large energy
users but adopted a specific grocer
program because most stores have
similar efficiency opportunities. In the
program, Avista provides a facility
assessment as well as rebates

of one of the company’s stores).
Because the changes were extensive
and completed all at once, they also
saw the immediate, total effect on
their energy bill.

“The store reduced its electrical use
by 14 percent,” says Groh. “Over the
last two years alone, it's saved us over
$50,000 in energy costs.”

Rosauers’ store strategy began with
switching its lighting from 4-lamp
fluorescents, high-bay HIDs and neon
to higher efficiency, high-output
3-lamp fluorescents and low-watt
LED track lighting. Now only a third
of the floor lights stay on after hours,
and all case lighting is turned off,
leaving just enough light for night
workers. The directional LED track
lighting also requires less light to
make products look appealing and
generates less heat which preserves
shelf life.

Rosauers upgraded refrigerated
cases throughout the store, too, by
installing fans with electronically
commutated motors (ECMs). Unlike

New LED track lighting lets Rosauers more precisely aim
lamps, so less lighting is needed to make products look great.

and incentives to offset the costs of
making energy-efficient upgrades.

Rosauers recently received $106,000
in Avista rebates and incentives to
complete energy upgrades for one
project alone (a recent remodel

shaded-pole-motor fans which have
heavy metal blades, ECM fans are
lightweight plastic so use less energy
and create less unwanted heat.

“They're more expensive, but Avista
rebates help offset that,” says Groh,

ADVERTISEMENT

“and the money you save in energy
consumption offsets the cost.”

Higher efficiency ECM fans are now
used on cases that need a steady air
curtain to keep cold air from escaping.

ECM fans were also installed in the
freezer cases, as were more energy-
efficient doors. Unlike the older doors
which were fully heated to keep from
freezing shut, the new doors save
electricity by using only a bit of heat
along the frame.

To maximize energy efficiency
store-wide, Rosauers also uses an
automated energy management
system to control everything from
lighting schedules and comfort levels
to refrigerated-case temperatures.
The computerized system even
sounds an alarm if a refrigeration
case isn't running properly to help
prevent product loss.

Along with the greater energy
savings, Groh is very happy with
the store upgrades, especially the
lighting: “Everything looks a million
times better,” he says. "It was well
waorth the money.”




—

F::.«u—- e T —
{r
i

Camping with All the Basic Necessities...
of a Five-Star Resort

It's time for a new great American adventure. Experience Montana's breathtaking
wilderness while indulging in luxurious accommodations and highly personalized
service. It's the American version of the grand safari. It’s “glamping,” or glamorous
camping. It's our creation—and our specialty—and it's our 1oth anniversary. Come

celebrate the great outdoors in the best way possible—at The Resort at Paws Up.

Whe N esort at

L& Mpawsup

TEN YEARS

8 77 3 3 7 1 945 GREENOUGH MONTANA W W W PAWSUP.COM



POWER IN NUMBERS

PHOTO COURTESY: HAWAIIAN ELECTRIC COMPANY

FRANK BOUTRUP SCHMIDT, COURTESY MHI VESTAS OFFSHORE WIND

“Renewable

delivered to Kodiak’s 13,000 residents

would come from renewable energy

sources by 2020. At the time, the utility

energy projects
across the globe
are now matching
or outperforming

derived 8o percent of its power from a
hydroelectric plant and 20 percent from
diesel-fired generators. The board's goals

fossil fuels.”

The presence of an
average-sized roof-
top solar PV system
adds $15,000 to the
resale price of a U.S.
home

Total installed
U.S. wind
power capacity
hit 65,879 MW
at the end of
2014, enough

were simple: lower fuel costs and emis-
ple: 1 fuel t d

sions and reduce the volatility of their

customers’ electric rates. The easiest way to

The cost of electricity

= from utility-scale

solar photovoltaic

power plants has
declined by 50
percent since 2010

Global investment in clean
energy was $310 billion in
2014, up 16 percent from

$268 billion in 2013

1in 9 Hawaiian
residences
have rooftop
solar panels, the
highest percent-
age in any U.S.
state (house on
O‘ahu shown

at right)

S

This new Danish 8-MW
offshore wind turbine can
provide power for 13,000
households.

meet all three goals was to ditch diesel fuel.

In 20009, the first phase of the energy
transition brought installation of three
1.5-MW wind turbines at the Pillar Moun-
tain Wind project, on a ridge just above the
town of Kodiak. The turbines performed so
well, says Scott, Kodiak Electric soon
decided to add more. By the end of 2014,
the utility had brought online three more
1.5-MW wind turbines. It also added a third
10-MW turbine at its Terror Lake hydro-
electric plant, and installed a 3-MW battery
storage system.

Steady winds helped Kodiak Electric sail
past its 2020 clean energy target with years
to spare. At the end of 2014, clean energy
supplied 99.7 percent of the utility's elec-
tricity, with the diesel-fired generators used
only as a last resort. By nearly zeroing out
diesel, Kodiak Electric reduced its annual
fuel bill by $4.5 million. Electric rates
would be 20 percent higher if the utility

to power about
18 million

average Ameri-
can homes

Kodiak Island's Pillar
Mountain Wind Farm
has saved 7,255,345

gallons of diesel
since July 2009

More Americans now
work in the solar
industry (174,000
jobs) than in coal

mining (80,000 jobs)

The U.S. solar
industry
installed one solar
project every 2.5
minutes in 2014

W%
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CLEAN ENERGY

had to burn diesel fuel, says Scott.
Utility customers are accustomed to
regular, escalating rate hikes as the years
pass. Not so in Kodiak. For the same
amount of power, a residential customer
paid 4.5 percent less in January 2014
than she did in January 2001. “We're not
getting any kind of inflationary pressure
right now,” notes Scott. “We're actually
going the opposite direction with our
costs. There are not too many commodi-

ties out there doing that right now.”

IN HINDSIGHT, IT 1S CLEAR that Kodiak
Electric’s decision to bet its future on
renewable energy was remarkably pre-
scient. From 2009 onward, as officials in
the United States, China, Europe and
elsewhere dedicated more support to
renewable energy—the federal stimulus
signed into law in February 2009 alone
included $9o billion for clean energy—
deployment of carbon-free electricity,
especially wind and solar power, soared.
The United States installed 22 times
more solar in 2014 than in 2008, accord-
ing to GTM Research,

All this deployment begat cost reduc-
tions and efficiency improvements.
Danish manufacturer MHI Vestas will
soon deploy an 8-MW offshore wind
turbine that can power 13,000 Danish
households. New finance tools, such as
agreements enabling homeowners to
lease rather than own rooftop solar sys-
tems, boost renewables—thus helping
homeowners in Hawai'i, where one in
every nine homes has rooftop solar.

“Renewable energy projects across the
globe are now matching or outperform-
ing fossil fuels, particularly when
accounting for external factors like local
pollution, environmental damage, and ill
health,” says Adnan Z. Amin at the Inter-
national Renewable Energy Agency.

Historians may cite February 2015 as
the month when the incumbent electric
power system, dominated by planet-
warming fossil fuels, gave way to the

momentum of cheap renewable energy.



PAUL LOST 175 LBS

When | stood on the scale at the doctor’s office and saw it read nearly 450
pounds, | was in disbelief. At that time, | could look at myself in the mirror
and see a large, but not overly fat person. But numbers don't lie. So | began
dieting and lost some weight, but not enough. So | joined yet another weight
loss program, lost a bunch of weight... and gained it all back again when the
program was over.

| had heard about 20/20 LifeStyles from a
friend, who had great success, and decided to
try it. It turned out to be the best decision of
my life.

Every part of the program was so amazingly
educational. With my trainer | learned more
than just how to exercise. | discovered what
my body is capable of doing. He was always
encouraging me and telling me that | could

do it when | had doubts - and then | would
actually do it! My dietitians were equally
amazing, teaching me how to eat to not be
hungry. They helped me discover what foods
would leave me hungry, and gave me food
options that tasted good and left me feeling
satisfied. Group counseling was probably the
best, though. It's so helpful to have a support
group of guys who are in the same situation
and talk to them about what works and what
doesn't, and how to handle tough situations.
There's also some accountability when you run
into them while working out and get that extra
bit of motivation.

The 20/20 LifeStyle videos that accompanied
the program drilled a few things into my head.
| was astonished by how much fat some food
contains and how bad for your health refined

425.861.6258

2020lifestyles.com

sugar really is. And I'll always remember Dr.
Dedomenico saying, "Where are you going to
put that?” Now when | want to eat something
unhealthy, the image from the video of the
handful of fat pops up and | ask myself,
“Where do | want to put that on my body?”

After getting rid of all the over-the-top sugar,
fat, and salt content in my everyday foods,
everything tastes so much better. Bell peppers
taste like candy, and Brussels Sprouts, roasted
with a touch of olive oil and pinch of sea salt,
are my new favorite food. | could eat a bowl

of them every day. And to think that two years
ago, | hated Brussels Sprouts!

I've become much more mindful. Not only do
| pay better attention to what | eat and the
activities | do, but also to what's happening
around me. When it's time to eat, | think about
what I'm eating. Likewise, I'm much more
aware of everything else | do.

It used to hurt to sit in chairs with arm rests
because the arm rests would dig into my thighs
so much. Now | can sit in a chair like a normal
person and not feel any discomfort. Every time
| sit down in of those chairs, | smile.

4455 148th Avenue NE, Bellevue, WA
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_’ “l pay better

! attention to
what | eat and
the activities

I do.”

America’s most
successful weight loss
program is also online.

Start losing today at
2020lifestyles.com
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Renowned cardiovascular surgeon
Dr. Mark Dedomenico created 20/20
LifeStyles over 20 years
ago to help people
struggling with obesity-
related metabolic
disorders such as high
cholesterol, diabetes
and hypertension.
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A DIVISION OF MASTERPARK

PARK IT, LOCK IT,
AND KEEP THE KEYS

It's that simple. MPark greets you at your vehicle and
gets you to and from SeaTac Airport quickly and safely.

1022,

3035 South 160th Street (across from the new rental car facility) Does not include taxes/fees. No Coupon Needed

Per 24
Hour Day

=SMasterPark # Rated SeaTac Airport Parking Company!

For more information visit masterparking.com

AIRPORT VALET PARKING
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CLEAN ENERGY

On February 10, Apple announced it
would pay $848 million over 25 years to
purchase the output of a 130-MW solar
farm in Monterey County, California,
expected to come online by the end of
2016. The next day, Google announced a
20-year deal to buy 43 MW of power
from a re-engineered wind farm to be

Renewable energy in
the Pacific Northwest

Seattle began using renewable energy
in 1905, when the Cedar Falls hydro-
electric plant came online. Seattle City
Light became the nation’s first carbon-
neutral utility in 200s. As in Kodiak,
customers benefit: Seattle electric rates
are lowest among the 25 largest U.S.
cities. In Portland, half the city's power
is from renewable sources.

Eastward, the interior Columbia
Basin provides about 40 percent of the
nation’s hydropower (for more infor-
mation visit cleanhydro.com). Mean-
while, wind power in Washington and
Oregon, almost 6,000 MW, is roughly
equal to that in California—but far
below Texas’ 12,350 MW.

constructed by NextEra Energy in
Altamont Pass, home to some of Califor-
nia’s first wind power plants. On Febru-
ary 17, General Motors purchased 34 MW
of wind power for its manufacturing
operations in Mexico. Citigroup commit-
ted $100 billion to finance renewable
energy and energy efficiency projects on
February 18. That same day, health care
giant Kaiser Permanente agreed to pur-
chase 153 MW of wind and solar power
from NextEra Energy, and to install 7o
MW of solar arrays at its California facili-
ties in a deal with NRG Energy. On Feb-
ruary 26, Google weighed in again,
announcing a $300 million investment
in rooftop solar in a deal with SolarCity.
Apple’s mega solar deal will power all

the company’s California stores and



offices, its headquarters, and a data cen-
ter, CEO Tim Cook told an audience at a
Goldman Sachs technology conference in
San Francisco. The agreement is the
largest solar procurement deal signed by
a company that isn't a utility, according to
Bloomberg New Energy Finance (BNEF).
That so many CEOs, answerable to share-
holders for earnings, feel confident
investing hundreds of millions of dollars
in clean energy is evidence the business
case has been made. “We expect very
significant savings,” said Cook.

Don't expect the slump in the price of
oil, down about half since June 2014, to
slow renewable energy. In much of the
world, oil does not compete with renew-
ables for power production. “In the near
term, the drop in oil prices is not going
to have much of an impact on wind and
solar installations,” Adam Sieminski,
administrator of the U.S. Energy Infor-
mation Administration, said in January.
“A lot of the demand for wind and solar
additions in the U.S. is supported
through tax incentives and state pro-
grams that require a certain percentage
of electricity to come from renewables.”

“Last year we were talking about the
lowest cost solar in the world being 8
cents, this year we are talking about
6-cent solar; that’s a 25 percent drop. So,
yes, oil has dropped 50 percent, and most
people expect it will go back up a bit;
meanwhile the best clean energy is drop-
ping 25 percent and it’s not going back
up,” Michael Liebreich, founder and
chairman of the Advisory Board, BNEF,
recently told BioRes.

BUT IN PLACES such as Hawai'i and rural
Alaska, even at prices as low as $50 per
barrel, oil doesn’'t make sense. Custom-
ers of Hawaiian Electric Company
(HECO), which supplies power to g5
percent of the state’s residents, recently
paid 33.8 cents/kWh, three times more
than on the mainland. According to a
National Bank of Abu Dhabi report, a

recent bid for continued on page 160

A powerful force in business

Smart, talented professionals come to the Foster School of Business
to learn, network and grow. A Foster MBA helped Kevin take his
startup to the next level. Consider how our work-compatible MBA

programs can take you further.

What's powering your career?
foster.uw.edu/FosterMBA

W
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Centennial City

Anchorage honors its past and is optimistic about its future

By SaraH HENNING

ON JULY 10, 1915, pioneers gathered at a remote location in Southcentral
Alaska to bid for town lots in a brand-new settlement that then consisted of
several hundred tents scattered across the lowlands along a place called Ship
Creek. The 2,000 or so hardy souls gathered on the shores of Cook Inlet had
come to extend an existing rail line northward from Seward to Fairbanks, at that
point the two main cities in Alaska outside the Panhandle.

More than two years later, on October 24, a locomotive pulling hopper cars
filled with coal departed Chickaloon, Alaska, 8o miles north of Ship Creek,
headed south along the newly lengthened Alaska Railroad. The coal was bound
for U.S. Navy ships, which were sailing into the world’s first global conflict. At
the end of the train’s three-day journey, it pulled into the young small city that

had just recently been officially named “Anchorage” by the U.S. Post Office.
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Modern Anchorage's
glistening office
towers are a far cry
from the tents that
sprang up along
Ship Creek in 1915.
Anchorage Trolley
guides explain the
city’s colorful history
to thousands of

visitors every year.

On July 10, 2015, an interconti-
nental Boeing 747 will coast to a
stop on the tarmac at Ted Stevens
Anchorage International Airport.
The plane—let’s say it is carrying
automotive electronic parts—is
bound for London, where it will
offload its cargo, reload and head
back to Asia. While in Anchorage,
it will take on fuel, provide rest for
its flight crew, and as it does so,
transfer a bit of money from Asia
to Alaska in sales of jet fuel, food
and lodging and other necessities.

Both events illustrate a truism
about human life that applies
perfectly to Anchorage on its
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1ooth birthday: The more things change, the more passed 300,000. It’s the largest in Alaska, the most

they stay the same. northerly city of its size in the Western Hemisphere.
The city that began life as a commercial transfer

point and energy center—a “crossroads city,” it’s

The encampment that sprang up on Ship Creek
held a few more hints about Anchorage’s character.

often called—remains just that. When that first coal
train reached Anchorage, that was the end of the line
for the moment, and the coal was loaded on ships
for passage to Sitka.

Today, the city’s airport is a hub for both intercon-
tinental and domestic cargo. Overall, 2.9 million
metric tons of cargo a year move through TSAIA,
one of the six busiest cargo airports in the world.
Alaska Airlines is the leading domestic cargo carrier
at Anchorage, transferring 84 million pounds of
cargo between the rest of the United States and the
dozens of Alaska cities the airline serves.

But while the basic nature of a place may endure,
its facets change constantly. Today Anchorage holds
major regional headquarters for
oil companies such as BP, Con-
ocoPhillips and ExxonMobil; as
well as dozens of smaller com-
panies that provide supplies and
services in Alaska's 21st century
resource grounds, the North
Slope. The boomtown that was
a tent encampment for approxi-

ROY MEESE | VISIT ANCHORAGE

mately 2,000 people now has

Consider the city’s name. Legend says it was

|
TENT CITY REVIVAL

Enjoy a pop-up museum, hands-on family activi-
ties and more July 25 & 26 at Delaney Park Strip
adjoining downtown Anchorage, where the
festival grounds will fill with tents, reminiscent

of Anchorage’s humble beginnings in 1915.

The festival is hosted by one of the city’s

first organizations, the Anchorage Chamber of
Commerce, to celebrate its own 100th birthday.
Festival tent displays will be designed to trans-
port visitors through the city’s eras of economic
expansion, including the roaring 1920s when the
Alaska Railroad ruled and the 1970s when oil
held sway.

Summer visitors can look forward to many more
centennial events, including several exhibitions
at the Anchorage Museum, a summer solstice
festival downtown June 20, and an Anchorage
Bucs/Glacier Pilots Fourth of July Throw-Back
Baseball Game.

Learn more at anchoragecentennial.org.
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Anchorage’s business
community began life
in tents or, a little later,
in colorful clapboard
buildings along 4th
Avenue downtown.
Today, it has grown to
include such sparkling
facilities as CIRI's new
Fireweed Business
Center (below).
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derived from a
beached steam-
ship called the
“Berth,” which an
enterprising
merchant had
brought to this
end of Cook Inlet
to create a ready-
made dry-goods
store. Locals just
called the boat,
and the store, “the anchorage,” and the name stuck.
Here, you might buy denim work clothes, lye soap
and tinned ham. Not very exciting, but practical.

Today, Anchorage gourmets are excited about the
new Torchon Bistro, especially chef Shana Whit-
lock’s signature Torchon Taster: Eight sophisticated
pork bites, including a heritage hog spare rib with
Alaska spruce tip dry rub, pork belly confit, cracklins
with truffled Alaska sea salt, and house-cured bacon
dipped in dark chocolate. If diners may still be spot-
ted wearing denim garb, well, that's Alaska.

Look past the ambiance and time gap, and you
find two entrepreneurs who identified a need and
seized an opportunity. As Anchorage marks its
centennial, the business community marks 100
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ANCHORAGE History

ANCHORAGE TIMELINE

~500 AD—Dena'ina
Athabascan people
settle in the Cook
Inlet region

1954—Anchorage
Community College
opens; now University
of Alaska Anchorage

1778—British explorer
Captain James Cook
sails into Cook Inlet

1956—Chosen All-
America City, first of
four times

1867—United States 1959—Alaska state-
buys Alaska from hood; Alyeska Resort
Russia opens

1914 Congress 1960—Population

authorizes railroad
from Seward to Fair-

banks

1915—Ship Creek
becomes construction
camp

1916 Post Office
formally names com-
munity Anchorage

1917—First coal
shipments from Chick-
aloon to Anchorage;
population is 4,000

1920—City of Anchor-

age incorporates

1922—First airplane
(a Boeing seaplane)
reaches Anchorage

1923—Rail line to
Fairbanks completed

1935—Residents
celebrate winter at the
first Fur Rendezvous

1940—Anchorage
population is 3,000

1941-45—World War
Il brings construction
of Fort Richardson and
Elmendorf Field

1949 First traffic
lights, on Fourth
Avenue

1951—Highway
between Anchorage
and Seward opens
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reaches 83,000

1964—Alaska earth-
quake devastates
Anchorage

1965—Alaska Airlines
starts service to Seattle
from Anchorage

1968—0il is discov-
ered at Prudhoe Bay

KEN GRAHAM | ACCENTALASKA COM

Alyeska Resort’s aerial
tram opened in 1992.

1975—Anchorage city
and surrounding
borough merge

1980—Population is
175,000

1990—Population
reaches 226,000

2000—Population
reaches 260,000

2008—Dena'ina Civic
and Convention Center
opens



ANCHORAGE History

years of DIY spirit. “If you don't have that pioneering
streak in you, you don’t last long here,” says Bill
Popp, president and CEO of the Anchorage Eco-
nomic Development Corporation (AEDC). “We don’t
think ordinary up here: Alaska doesn't allow us to.”

It was true in 1915, and it’s true today: Far
removed from other major metropolitan areas, if
Anchorage needs a product, or service—or even an
entire industry—the city makes it happen. Entrepre-
neurship isn't a trend; it's a necessity.

|ODY OVERSTREET | |ODYO.PHOTOS

Historically that has encouraged homegrown
startups, whether they are general stores housed in

steamships or restaurants on solid ground. Even Alaska’s core industries—resource production, gov- Ship Creek, the site of
though contemporary Anchorage has no shortage of  ernment and transportation. Anchorage’s tent city,
familiar chain restaurant logos, the city’s also been Before Anchorage was built, indigenous Dena'ina still has strong salmen

runs that draw anglers

able to retain beloved local spots such as Lucky Athabascan people fished and hunted in the area every summer.
Wishbone (est. 1953), Arctic Roadrunner (est. 1964) (and traded with interior Native peoples). But there
and Wee-B’s (est. 1990), where 8g-year-old owner was not an Alaska Native village on the site. In 1913,
Jim Bookey still helps bake buns, cut potatoes, and there were just seven homesteaders in what is now
grind beef, buffalo and elk meat. the Ship Creek neighborhood.
Through Anchorage’s history, entrepreneurs have A year later, the federal government announced
risen to meet the needs of workers drawn here by plans to complete a railroad line from Seward to

YOUR LEGS WORK

HARD FOR YOU
Do someth

'§PEc!A_L’|srs

A solution may be bl B Aaadasid
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We offer free vein Ultrasound screening for patients.
Please call 503-297-1351 for more information.
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ANCHORAGE History

The Tony Knowles Coastal ~ Fairbanks; and in 1915 workers arrived at

Trail connects downtown Ship Creek. The project was partly meant
to Kincaid Park for hikers
and bike riders and, in

winter, skiers. area to port for export either overseas or to

for hauling coal from the nearby Mat-Su

the Navy's base in Sitka. The government
also saw Alaska as a military base to help
protect newly acquired lands in the Pacific,
including Hawai'i.

“This town of Anchorage is growing
fast ... Every steamer brings individuals
who wish to start something here,”
reported the Knik News on June 19, 1915.

Businesses sprang up overnight to serve
government rail workers, creating a sea of

white canvas tents between Cook Inlet’s
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Knik Arm on the west and the Chugach

Mountains to the east. Archival photographs show wooden sidewalk. Those included Miss Mac's

tents with slapdash signs for businesses long gone: Lunchroom, California Pool Room and Cigar Store,

Two Girls Waffle House, U & I Lunch Room & Bak- and Finklestein & Shapiro Clothier (where newcom-

ery, 3 in 1 Laundry. ers could also purchase tents in order to start their
Some on Fourth Avenue were lucky enough to own businesses).

have clapboard buildings along the short, elevated Few buildings from that era remain. One of the
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. Outstandlng access to acttwtles

in Denali National Park
* Quality Dining & Amenities
* Personalized Service

The wonders of Denali are

only steps away while staying

in comfort at your choice of N

our two fine lodging options, See our

offering full amenities and Wipeen
L .o rood signs

award-winning dining as well S the i

as true Alaskan hospitality.

Call toll-free (855) 683-8600 or visit online at
www.denalialaska.com

Alaska owned and operated by the people

of Old Harbor Mative Corporation, a

“Let us share our Alaska with you!”
< it
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KNIK NEWS, JUNE 19, 1915
This town of Anchorage is growing
fast ... Every steamer brings individu-
als who wish to start something
here. In prospect, we have a bank, a
lighting system, a water system, a
telephone service, a cement, brick
and block manufacturing plant, a
cold storage plant, a wholesale
mercantile establishment and other
highly important enterprises ... All
this leads to but one conclusion—
and that is that Anchorage is des-
tined to evolve into one of the most
important towns of Alaska.

survivors is the Kimball Building on the
corner of Fifth Avenue and E Street,
which opened in 1915 as a dry goods
store with an adjacent livestock pen. The
building has housed general stores since.
Currently it features the tourist-friendly

Historic Anchorage
Hotel once boasted a
private kennel for
those who arrived on
dog sled.

Kobuk Coffee Co., which sells tea, coffee,
candy and gifts. Just a block away, His-
toric Anchorage Hotel opened in 1916
and was expanded in 1936; the hotel
boasted crystal chandeliers and a private
kennel for those who arrived on dog sled.
Guests included Walt Disney and Will
Rogers. Recently updated, the hotel is on
the National Register of Historic Places.
The city’s second big growth boom
came during World War II, when the
opening of Fort Richardson and Elmen-
dorf Airfield helped push the population
from 3,000 in 1939 to 46,000 in 1951.
The third, and most memorable, surge
came after vast reserves of oil were found
on Alaska’s North Slope; construction of
the Trans-Alaska Pipeline began in 1974,
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Comprehensive Center of Excellence.
The Skin Cancer Center, directed by
Dr. Piasecki, specializes in treating
all types of skin cancer. The Center
offers all aspects of skin cancer care,
including:

All treatment options

Lymph node procedures

Plastic micrographic surgery

Mohs surgery

The Skin Cancer Center is
conveniently located in the quaint
Tacoma suburb of Gig Harbor, an
hour from Seattle and 45 minutes
from Sea-Tac International Airport.

Housed within Harbor Plastic Surgery
Center adjacent to St. Anthony
Hospital, The Skin Cancer Center

has a Medicare-certified ambulatory
surgery center which allows patients
to have reconstructive surgery
immediately following their Mohs
surgery (cancer excision) in the same
outpatient setting.

The Harbor Plastic Surgery Center
ASC is accredited by AAAHC, the
most stringent deeming agency for
surgery centers. This accreditation
underscores the Center'’s
commitment to patient safety and
continuous quality improvement.

-
N L 3

|

.
-

N\

-

Skin Cancer Treatment
The Latest Innovation

Plastic Micrographic Surgery. This latest advance in skin cancer
treatment combines the highest possible cure rate of Mohs
micrographic surgery with cosmetic reconstructive surgery. The
result is the most convenient, cost effective treatment with the
highest cure rate and best cosmetic result.

Referrals are not required and most major insurances, including
Medicare, are accepted.

Unique Skill Set. Justin Piasecki, M.D., the founder
of Plastic Micrographic Surgery, is the only physician
in the world who is Double Board Certified by the
American Board of Plastic Surgery and the American
Board of Facial Plastic and Reconstructive Surgery and
is ACMS fellowship trained in Mohs Surgery.

Lemons into Lemonade. Dr. Piasecki can combine
cosmetic procedures such as eyelift, necklift, browlift,
rhinoplasty (nose surgery), otoplasty (ear surgery), or
mini-facelift with skin cancer surgery. Fees are reduced
by 30% when combined with Plastic Micrographic
Surgery. Come in with cancer, leave rejuvenated.

Widespread Interest. Patients travel from Canada,
Europe and across the United States to be treated by
Dr. Piasecki. Our office staff is prepared to help with
travel arrangements.

Finest Service. Our patients have 24/7 access to Dr.
Piasecki and report a 99.7% satisfaction with their care.

Trust your face to the expert.
Best care. Best service. Less cost.

Referrals are not required and all major insurances,
including Medicare, are accepted.

The Skin Cancer Center at Harbor Plastic Surgery Center
11511 Canterwood Blvd NW, Suite 310

Gig Harbor, WA 98332

253.858.5040
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ALASKA/J Alaska Aerospace Corporation’s
4EROACE Kodiak Launch Complex is now..

PACIFIC SPACEPORT COMPLEX - ALASKA

————————————
WELLSPRING OF WEALTH
After almost half a century as one of
North America's petroleum industry
capitals, Anchorage is looking ahead
to a year of turmoil in the global oil
industry with ... optimism.

“Yes, oil is half the price it was a year
ago,” observes University of Alaska
Anchorage’s Bob Poe. “But most
observers figure the price will
recover as the year advances, and
the nature of the industry in Alaska
means it is going to remain strong
here. The majors up here consider
this an opportunity to accomplish
acquisitions, existing production is
financially viable at current prices,
and major new projects are on tap.
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Just as it did a century ago,
the Alaska Railroad remains
a key facet of the Anchorage
economy. Here, a train hauls
equipment along Turnagain

PACIFIC PSC-A is the best place to put spacecraft Arn south oF the city

SPACEPORT " into orbit. Check us out at akaerospace.com
COMPLEX and see our exhibit at the National Space

Symposium in Colorado Springs. 've seen $io off three times

already in my life, and each time

Athena |1S-6 artistic rendering courtasy of Lockhesd Martin Alaska's oil industry got stronger
and better,” Poe declares. “I'm
optimistic.”

He's not the only one: Alaska's
Department of Labor and Workforce
Development is predicting that
Alaska's oil industry will add 200
jobs this year—fewer than last year,
but still an increase. As a whole,
ADLWD expects the state’s work-

WorldMark & Vacation Internationale force to remain steady at 336700
HILTON-WESTIN-SHERATON-MARRIOTT-DISNEY-DIAMOND 'E “;"‘ d;"'“?s s s
MEXICO, ORLANDO, HAWAII, LAS VEGAS, EUROPE & More e

NEVER PAY RETAIL FOR TIMESHARE PROPERTIES! :
SmartShare.com the Timeshare Resale Specialists
TOLL FREE 800-338-2900 or visit www.SmartShare.com

struction, among others.
—Eric Lucas
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ANCHORAGE History

and its completion in 1977 inaugurated
the state’s modern identity as an energy
capital. The oil was 800 miles north; but
companies such as British Petroleum
and ARCO built regional headquarters
facilities in Anchorage.

A famous natural disaster helped lead
to that, observes longtime Alaska busi-
ness figure Bob Poe, former state energy
official and now an assistant professor at
University of Alaska Anchorage.

“After the 1964 earthquake, Anchor-

age underwent the kind of rebuilding you

'l

The 1970s Alaska Pipeline project
brought huge growth to Anchorage.

rarely see in urban areas,” Poe says. “New
roads, public buildings, municipal ser-
vices—all of a sudden this was a spiffy
new city, with maritime access, and it
looked very good to the oil companies.”

Further growth dates to 1971 and the
federal Alaska Native Claims Settlement
Act, which acknowledged that neither
Russia nor America had ever entered
into any treaties with Alaska Native peo-
ple, and so land and resources were
returned in the form of 13 Alaska Native
regional corporations and more than 200
village corporations.

In just four decades, the 13 regional
corporations have grown into global
operations bringing in more than $10
billion in revenue annually. Though their
actual home headquarters (like the oil
companies’) lie far afield in places such
as Barrow, Kotzebue and Kodiak, many
have offices in Anchorage—including 11
of the big regional Native corporations.

To diversify the local economy,

Anchorage is looking to Alaska Native
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and brimming with
great hotel deals” from:

BEST WESTERN INN AT CREEK STREET
PLUS LANDING & NEW YORK HOTEL

CAPE FOX LODGE KETCHIKAN SUPER 8§
GILMORE HOTEL

Go to:
WWW.KETCHI-DEAL.COM/AKAIR

for more details

*Book your stay by April 30,2015. Dates and availability will vary by hotel.

BE SAFE

TRAIN WITH US! .,,..\‘
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COMPASS COURSES WANTS TO TRAIN YOU!
Seattle Area Professional Maritime Training School
BST/Refresher | AB | Lifeboat | Licensing | Radar | And More!

&73 778.1923 | CompassCourses.com
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Built in Beaumont

On the job in the morning.

nalaskacargo.com

For over 83 years, we've built our reputation on outstanding
customer service. After all that hard work, we're not go

let you down.

Our name is Alaska. Qur service is nationwide.
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Norton Sound Regional Hospital ranked

Among the Top 20 Most Beautiful Hospitals in the U.5.!

Norton Sound Health Corporation was
one of the first native health organizations
in the country to assume responsibility for
the medical care of the people it serves.
Located in western Alaska, our region
offers some of the most beautiful scenery
that Alaska has to offer! Herds of reindeer,
moose, bear, fox, otter and musk ox are
common sights. The tundra is covered

with berries, greens and edible mushrooms. Rolling mountains, rivers and lakes offer excellent fishing,
hunting, hiking and beach access. Positions available in our hospital in Nome, Alaska.

Contact: Rhonda Schneider, rmschneider@nshcorp.org or 907-443-4525
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corporations such as CIRI to lead the
charge. With 1.3 million acres of land and
subsurface rights, CIRI is among the
largest landowners in Southcentral
Alaska. The corporation initially special-
ized in oil field services and government
contracting, but is increasingly expand-
ing into more sustainable territory,
including alternative energy development
and tourism: CIRI operates the Fire
Island wind farm most Anchorage visi-

tors see on their approach into the air-

‘An elder from Ahtna
once said: We had to
put down our hunting
rifles and pick up
briefcases.”

port, as well as lodges in Seward and
Talkeetna and tour boats in Resurrection
Bay. In 2013, CIRI's net income was
more than $21 million and its sharehold-
ers’ equity was nearly $629 million,
according to the company. It employs
hundreds in Anchorage, and is currently
building a multimillion-dollar, 110,000-
square-foot office complex, the architec-
turally striking Fireweed Business Cen-
ter, in midtown Anchorage.

“The Alaska Native corporation struc-
ture is one of the most successful indig-
enous business stories in the world,” says
Kim Reitmeier, executive director of the
ANCSA Regional Association.

“An elder from Ahtna once said: We
had to put down our hunting rifles and
pick up briefcases,” Reitmeier says.

All the Native corporations’ missions
include commitments to educational and
cultural revitalization. According to
Reitmeier, 13 percent of 2013 net income
was donated to Native nonprofits, and an
additional 5 percent was contributed to
scholarships meant to expand their lead-
ership capacity and trained workforce.

Now those missions are bearing fruit.



BEACH HOMES * SHOPPING + DINING

s0e  FAMILY

A SEASIDE VILLAGE

Beach Home Tour STAR T H E R E

Coming Spring 2015

The excitement
is building. We will
soon debut our new line of
beach homes and cozy cottages in
a fun, furnished model home tour. Please
plan to join us this spring and learn about how
you and your family can enjoy a spectacular and affordable
beach getaway in a walkable, bikeable village community.
You'll find lots of places to go and miles of ocean beaches to
explore. Plus those magic moments gathered with friends

and family around a cozy fire. It’s good for the soul.

| Jho
NATURAL SIDE
OF OCEAN SHORES

For an invitation to our Grand Opening visit

For quick info, call or text

Selling Spring 2015! Come see us at the beach.
125 Marine View Dr. SW, Ocean Shores wwwOYI{UTBAY COM 360.209.1886 o
4
matrix

TRAILS # KAYAKING ON THE CANALS + DRIFTWOOD BEACHES # NATURE RESERVE

@
Windermerne
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ALCAN BUILDERS, INC.

GENERAL CONTRACTORS
P.O Box 70752 - Fairbanks, Alaska 99707
Phone: (907) 456-1383 « Fax: (907) 452-4378 / 456-2383

Alcan Builders is proud to announce
that we have been awarded the
FTW 374B Battalion Headquarters
with Classrooms project at Fort
Wainwright, Alaska. Construction

of this Design-Bid-Build project will
begin in April of this year and be
completed in September of 2016.
The US Army Corps of Engineers will oversee the construction.

Alcan has constructed facilities statewide since 1981. We are a proud
member of ABC (Associated Builders & Contractors, Inc.). We strive to
continue to accomplish quality construction projects in Alaska's logistically
challenging and harsh conditions.

WWW.ALCANBUILDERS.COM
CONTRACTOR@ALCANBUILDERS.COM

Home...

Away from Home

When you work in the rugged climate of
Alaska’s North Slope, having a comfortable,
modern place to rest is a necessity.

At Brooks Camp, each sound insulated room
includes a private bathroom, rocker recliner,
flat screen TV and individual climate control.

* Hot Breakfast, Lunch and Dinner
e 24-Hour Spike Room

* Free Wifi

¢ Exercise Room & Pool Tables

* Convenient location

e Environmentally designed

For availability and rates: 907.659.6233
brookscampmanager@brooksrangesupply.com

colvilleinc.com
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Seven of the Alaska Native corporations
are run by Alaska Native CEOs who
either weren't born yet or were small
children when ANCSA was signed. They
include CIRI CEO Sophie Minich, who
holds a degree in finance from UAA.

Not all Native businesses operate
under the ANCSA banner. The Ooming-
mak Co-operative in downtown Anchor-
age, which opened in 1969, is owned by
about 250 Alaska Native women who knit
and sell fine clothing made of giviut (“kiv-
ee-ute”), a softer-than-cashmere wool
from musk ox that is eight times warmer
than sheep wool.

Native businesses are linked in some
way to every one of the city’s growing
industries, which the AEDC’s Popp says

include air cargo, health care, telecom-

The midtown Lake Hood floatplane base
is the world’s busiest.

munications and tourism.

About 1 million people visited
Anchorage in 2014, according to the
city’s tourism bureau. In this centennial
year, expectations are high for visitor
numbers, especially for authentic attrac-
tions such as the Historic Anchorage
Hotel. As in other sectors, there’s high
demand in tourism for many kinds of
specialty local experiences.

“Homegrown companies offer flight-
seeing trips, fishing, glacier hikes, photo
treks, beer tastings, and the list gets
longer every year,” says Julie Saupe,

DICON |OSEPH [ ACCENTALASKA.COM



president and CEO of Visit Anchorage.
One visible example is Anchorage
Trolley, which is celebrating 20 years of
narrated historical and scenic city tours.
The bright red trolleys offer more than
1,000 tours a summer from downtown
to must-see spots such as Lake Hood's
floatplane base and Earthquake Park.
Company president Cyrus Aldeman
comes from a long line of Alaska entre-
preneurs: His ancestors moved to Alaska
in 1917, and in the early days their enter-

prises included farming (and for a short

"We Alaska business
owners know that up
here we're on our
own, SO we stick
together and help
each other out.”

time making a little moonshine from the
potatoes). Aldeman’s parents started
Anchorage Trolley in 1995 on his sth
birthday. Now he runs the company with
some help from siblings and a cadre of
tour guides, all longtime Alaskans.

“Since my family first came here, we
were all about Alaska,” Aldeman said.
“We Alaska business owners know that
up here we're on our own, so we stick
together and help each other out.”

Torchon Bistro owner Whitlock felt
that community support when she
opened her restaurant last year.

In the early 2000s she moved from
Alaska to New York when she realized
her career goals required experience
“Outside,” as Alaskans call the rest of the
world. When she returned, she opened
her bistro to boost the fact that Anchor-
age has refined dining options compa-
rable to food centers elsewhere. She
cures her meats in-house, buys directly
from Alaska farmers, and can emulsify

with the best of them. “I just try to bring

a dining experience to Anchorage equal to
any major city elsewhere,” she says.

“Our economic development strategy is
simple,” explains Bill Popp, predicting
strong continued growth for the next cen-
tury. “We'll just keep improving the things
that make up the exceptional cultural and
business ecology of Anchorage—good
schools, excellent infrastructure, a safe

ANCHORAGE History

community, a healthy, educated population,
a vibrant creative community, incredible
recreation opportunities and top-notch
cultural amenities.

“We aim to be the No. 1 city to live, work
and play.” sk

Sarah Henning is an Anchorage-based writer

and public information officer.

s

UNBEATABLE SERVICE,

RELIABLE SOLUTIONS.

Partner with Carlile and instantly gain
the best, most-creative logistics team

In the business

Visit Carlile.biz for PO-to-project

completion solutions

/4

TRANSPORTATION
1-B00-478-1853 | carlile.biz

ONE POINT OF CONTACT, A WORLD OF SOLUTIONS.

APRIL 2015 ALASKA BEYOND MAGAZINE 89



Melting Pot

Cultural diversity enriches Anchorage

By SusaN SOMMER

“NAMASTE," | SAY TO THE WAITER, bringing my palms together with finger-
tips up in the traditional Asian greeting. I'm at the Yak & Yeti Himalayan restau-
rant, right in the middle of Anchorage, Alaska, to enjoy cuisine [ remember from
my youthful journeys in Asia. Here, our assortment of Tibetan, Nepalese and
Indian dishes comes in hot copper bowls. Hindi music and aromas of curry
spices waft from the kitchen. The food is, frankly, even better than | remember
from 20 years ago. I make a point to spin the prayer wheel beside the front door
on the way out.

This marvelous dining experience is just one of innumerable unlikely cul-
tural gems in Alaska's largest city of 301,000.

That is, seemingly unlikely ... until you look more closely to discover that,
at its centennial, this is among the most culturally diverse and dynamic cities in

the United States.
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ROY NEESE, COURTESY: VISIT ANCHORAGE (2)

The Charlotte Jensen
Native Arts Market
during Fur Rendezvous
attracts Native Alaskan
artists from all over the
state. The Anchorage
Market and Festival draws
visitors and residents
from May to September
to browse crafts, produce
and local foods such as
birch syrup.

Salad vegetables
thrive in the Cook
Inlet climate.

In many ways, Anchorage still fashions itself a

frontier town—we mush dogs down historic 4th
Avenue during the ceremonial Iditarod start; we
shoo bears from our backyards and moose from our
apple trees; we hunt and fish to fill our freezers. But
we've also grown up into a modern metropolis of
citizens whose ranks include people from around the
globe. Got a yearning for pho? Choose fine dining or
a crowded hole-in-the-wall. Need a Somali inter-
preter? We have several. Want to buy a locally made
Inupiaq ivory carving? No problem.

Living in Anchorage has brought me many cul-
tural initiations: I first ate dolmathes at the Alaska
Greek Festival; I first heard a man speaking Hmong
in a classroom at the University of Alaska Anchor-
age; and I first saw an LGBT pride parade near the
grassy Park Strip. Although I live here, T often feel
like I'm traveling while out and about with all the
food choices, multicultural events and clips of con-
versations | overhear in Spanish, Yup'ik, Korean and

other tongues I can’t place. No wonder—gg lan-

P i

o T
ANC HORAG{E‘Eultu re

guages besides English are spoken in local homes.
In fact, Anchorage School District demographics
have changed dramatically over the last couple of
decades. In the early 1990s, students were 74 per-
cent white. Now that number is 43 percent, with
Asian or Pacific Islanders making up 16 percent,
multiracial students 15 percent, and Hispanics 11

percent. Three of Anchorage’s high schools are tops

|
LANGUAGE LAB

One-fifth of Anchorage School District students
speak a language other than English at home.
The most common are, in order, Spanish,
Hmong, Samoan, Tagalog and Yup'ik. Altogether,
100 languages can be heard echoing through
school hallways, including Bosnian, Chinese,
Hebrew, Japanese, Lao, Navajo, Portuguese,
Sinhalese, Tamil, Zuni and many others.

So, besides the usual “Hello!", greetings around
Anchorage may be:

“Hola!” (Spanish)

“Nyob zoo!” (Hmong)

“Talofa!” (Samoan)

“Kumustal” (Tagalog)

“Camail” (Yup'ik)

“Xin chao!” (Vietnamese)
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40 and proud.

Time has sailed by since Totem Ocean’s maiden voyage to Alaska in 1975. As
we celebrate 40 years of service to the Last Frontier, we're more committed than

ever to being Alaska’s premier ocean carrier for generations to come.

2 Later this year, Totem Ocean will begin caonverting the first
of two Orca Class vessels to run on liguefied natural gas.

90 Years seavine aasxa T. 800.426.0074 | www.totemocean.com
Totem Ocean Trailer Express

£ A TOTE MARITIME COMPANY



ROY NEESE, COURTESY: VISITANCHORAGE

Above, detail from a

totem at Nesbett
Courthouse downtown.
A Yup'ik performer at
Alaska Native Heritage
Center (right) typifies
Anchorage’s status as
an indigenous culture
capital.

An Alaska treat made
with reindeer meat is
found at M.A's
Gourmet Dogs food
cart on Fourth Avenue
downtown.

]
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in the nation (yes, in the whole country) for ethnic
diversity. I grew up learning only English. Although
I still retain snippets of Spanish and French from
high school, and know a handful of Hindi, Nepali
and Ttalian words, perhaps I'd best take some lan-
guage classes to keep up with my neighbors!

Anchorage is famous for enticing visitors who've
planned only a short trip to stay once they fall under
the spell of the midnight sun; many members of a
hiking meetup group I'm in fit that model. One is a
teacher from Norway; another a former American
expat who lived in Vietnam. Newcomers might also
be military personnel or spouses stationed at Joint
Base Elmendorf-Richardson. Some living here are
college students from abroad or rural Alaska. Others
arrive as refugees from troubled regions of the
world. Social service
agencies say refugees
enjoy the city’s supportive
atmosphere and safe
ell\-’ir()llll‘l(—‘nt.

One summer day
while perusing the booths
at a local farmers market,
I come upon Nepalese
refugees selling vegeta-
bles. I recognize the type
of hat the man wears—a topi—and learn that this
produce stand is a regular market feature; it’s part of
the Catholic Social Services Refugee & Immigration
Services program, which also provides translators to
those in need, job skills training, and life skills for
navigating their new home. A Nepalese woman steps
in beside the man, and the three of us bumble our
way through my purchase of kale, mizuna and rad-
ishes, smiling and nodding and laughing, just as it
was when I trekked in their country.

I've tried making naan, fresh rolls, and wild game

sausage from scratch, but my creations never taste as

ANCHORA{EIS M

good as what I've eaten at local restaurants. Specialty
grocery stores in Anchorage stock everything from
quail eggs to salted jellyfish. I visit New Central
Market, which is tucked at the end of a complex that
also houses Indian and Korean restaurants, one

afternoon on the advice of a friend who raves about

.|

ONLY IN ANCHORAGE

« The Anchorage area population passed 301,000
in 2013, according to U.S. Census estimates.

« The municipal boundaries stretch more than 5o
miles from Portage Glacier to Eklutna—making
Anchorage, at 1,955 square miles, almost as

large as Delaware.

» The average annual precipitation, 15.7 inches,
would make the city a desert—in a warmer
climate. But the average high temperature is a
mild 65 in July; and 20 in January.

« Anchorage has 135 miles of paved, off-street
recreation trail; plus 300 miles of unpaved trail.

« Midsummer daylight is 19 hours, 21 minutes.

« The city includes almost 750 square miles of
wilderness, largely within Chugach State Park.

« Chugach State Park, which is almost completely
contained inside the Anchorage municipal
boundaries, is one of the four largest U.S. state
parks, at 495,000 acres.

« The Lake Hood Seaplane Base near Ted Stevens
Anchorage International Airport has up to 500
arrivals and departures on busy summer days.

« Anchorage is almost equidistant between Taipei
and Brussels—close to 4,600 air miles.

« The three largest minority groups in Anchorage
are Asian, 8.9 percent; Hispanic, 8.6 percent;
and Alaska Native/American Indian, 8.1 percent.
African-American residents number 6.3 per-
cent—and multiracial residents are 7.8 percent.

APRIL 2015 ALASKA BEYOND MAGAZINE 93



Shipping to Alaska...
We’ve got you covered!

Lynden can now ship your freight to Southeast, Central and Western Alaska.
We're proud to offer reliable weekly, twice-weekly and seasonal barge
service to port communities throughout Alaska. Whether you want to ship to
Juneau, Dutch Harbor, Anchorage or Nome, your goods will arrive safely and
on schedule. You can rely on Lynden to create innovative solutions to your

transportation challenges.

ALASKA
MARINE LINES

www.shipaml.com 1-800-326-8346

(\3 ! ] . nensu f Comprehensive services to meet the needs of children and
D LLLLIC” - adults with ADHD and/or learning disabilities.

Streng th S « Evaluation « Tutoring « Counseling

+ Coaching - College documentation

Insurance accepted:
Anthem, First Choice Health, Lifewise,
Premera, Regence, Uniform Medicaldce

Markus Lefkovits, M.S., LMHC
Educational Consultant/Licensed Mental Health Counselor
1455 NW Leary Way, Suite 400, Seattle 98107
206-866-7600 - mlefkovits@comcast.net
www.shineyourstrengths.com
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ANCHORAGE Culture

their fresh Thai basil for sale (she’s
right—it’s huge and cheap!). The mas-
sive jars of fresh kimchi in the cooler
strike me as almost too cumbersome to
carry; they put my pint-sized efforts to
shame. Just down the road is an old
standby shop for European delights—
Alaska Sausage and Seafood. The store
carries old-world chocolates and condi-
ments as well as mouth-watering sau-
sages, and the butcher shop in the back
provides meats to order. And whenever I

want fresh tortillas, I buy Taco Loco

Summertime itself is a
carnival in Anchorage,
for the long hours of
daylight and nonstop
recreation.

brand, made fresh daily here, widely
available in grocery stores, and as good
as any elsewhere in the United States.

As much as I love to eat, I also love to
play and meet new people. Anchorage
delivers plenty of opportunities.

One highlight of Fur Rendezvous,
which arrives in late winter just in time
to save us all from cabin fever, and
focuses on goofy outdoor activities and
hundreds of community events, is the
huge Alaska Native arts market held in
the Dimond Center mall. I keep my eye
open for possible gifts. Maybe an exqui-
sitely woven Aleut basket? Maybe an
Inupiaq sealskin purse? Perhaps a pair
of Athabascan beaded moose-hide mit-
tens? I'm quickly overwhelmed with
choices and voices from villages afar—
and from artists who make their homes
right here in the city.

Woven throughout Anchorage’s fabric
in general, Alaska Native culture flavors
everyday life in the form of thousands of
jobs at Alaska Native corporations, the
Alaska Native Tribal Health Consortium



ANCHORAGE Culture

and the Alaska Native Medical Center.
And many common local place names
that roll smoothly off the tongue of
residents are of Native origin—Knik
River, Chugach State Park, Dena’ina
Center, Eklutna Lake, Alyeska Resort.
The latter name, of course, is the Aleut
word for “great land” from which the
state’s very name is drawn.

At the annual Meet the World gala,
another community event during Fur
Rondy, educational booths as well as
music and dance performances reveal
the melting pot Anchorage has become.
Attendees get a “passport” that explains
beliefs, traditions and nuances of the
varied populations; I especially like the
cacophony of sounds as well as the vivid
costumes—they're a veritable jubilee of
color that contrasts nicely with a mono-
chromatic winter.

Summertime itself is a carnival in
Anchorage, for the long hours of day-
light and nonstop recreation. But several
official midsummer celebrations recog-
nize culture and diversity. The city holds
10 days of Juneteenth activities, which

attract African-American residents and a

Anchorage residents savor fine
dining—and great ethnic food.

wealth of other revelers honoring the end
of slavery in the United States.

Also in June, the Polynesian Associa-
tion of Alaska puts on the Polynesian
Culture Flag Day; 2015 marks the 1oth
anniversary of Samoan, Hawaiian, Ton-
gan, Fijian, New Zealand, and other
Pacific island peoples gathering in tradi-
tional clothing to sing and dance, feast

and simply enjoy a day outdoors.

ACHIEVE

MORE

Even with 14 branches statewide,
we’ll never forget where we came from.

It was a humble beginning — one built on dedication and strong values.
From the start Northrim has aimed to provide superior customer first
service while giving back to the communities we serve — helping our

friends and neighbors achieve more.

As we celebrate 25 years, we pledge to continue striving for a better
Alaska. In the meantime, we wish only to say, "thank you” — we couldn’t
have done it without you.

Same values since the beginning: 100% 907 for 25 years.

=

(A
Northrim Bank

Hiaman Intgrest Maces The Difference

,m-. 3

PURE PORTLAND.

Breakfast™“"*

Lunch
Dlnner
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A VISIT
anchorage

ALASKA

The rich cultures of Alaska Native
peoples are on display as hundreds of
youth gather in Anchorage April 16-18

w  during the NYO Games. Learn more at
VisitAnchorage.net/NYDak

ARCTIC -
CHIROPRACTIC QIVIUT

www.arcticchiropractic.com A\ ALASKAN HANDKNITS

Alaska Owned & Operated \ A unique gift qf
“Life is good when you're PAIN FREE” \ wearable masterpieces.

In Alaska call 1- AIN FR by Muxk O

Producers’ Coo

604 H Street, Dept. AAR
Anchorage, Alaska 99501

OOMINGMAK

TREATING 5
. ___ 1-888-360-9665 * www.giviut.com
# Headaches s # Chiropractic Adjusting 4"
: E“"B?a':; ) # Myofascial Release
W BRCK Fauk # Physioth
# Muscles Strains/Sprains # h::hilit::::: . EUROPEAN-STYLE DINING .

And Sore/Stiff Joints

% Whiplash/Accidental Injuri Exercise Instruction
iplash/Accidental Injuries & yagsage Ca
Anchorage Midtown. . . (907) 5614474 Kotzebue...... (907) 442-4435 Al I lster a l l l

Anchorage South...., (907) 243-0660 Nome......... (907) 443-7477
(S5 Bamow ............. (907)852-3099  Palmer........(907) 746.7842 21 LocaL & EUROPEAN TAPS
o SE Bethel .............. (907)543.7600 Sitka......... (907) 747-2726 50 EuroPEAN BoTTLED BEERS
. D_elta Junction. ....... (907) 8955055 Soldotna ... ... (907) 420-4949 INTERESTING WINE SELECTION
S o~ W Dillingham............ (907)842:2300  Unalaska...... (907) 581-3550 B e e e
Dutch Harbor . ........ (907) 581-2204 Valdez........ (907) 8358777
St e Fairbanks . .......... (907) 451-7246  Wasilla ....... (907) 892-7246
BT [ (907) 790-3371 Seattle . ..+« (206) 743-0169 530 E. Benson Blvd. 907.274.0074 p
Anchorage 907.274.0077 f

Alaska

ARCTIC
REHABILITATION
& PHYSICAL THERAPY

Now Open In ANCHORAGE (907) 27-REHAB (277-3422)
BETHEL (907)- 543-7601
BARROW (907) 852-3099
DUTCH HARBOR (907) 581-2204
FAIRBANKS (907) 451-7246

Anchorage wildlife viewing is a
year-round attraction. You can
ARCTIC Formerly Seattle Physical Medicine enjoy bird watching and whale k ]

CHIROPRACTIC (220::) ';:i:lli::;ve' Seattls WS watching, and look for other

Jer & PHYSICAL MEDICINE Alaska wildlife, including moose,
& PHYSICAL MEDICINE Conveniently located in Downtown Seattle! Dall sheép;forca whales and more;
y s . i T

..

Proud to Announce the Grand Opening of our new Seattle Location




"HE HISTORIC

ANCHORAGE
HOTEL

EST. 1916

- CLASSIC CHARM.
/ Mﬂf/é'-/‘f[x Bouts jue.

The next time business or
pleasure brings you
to Anchorage, stay in the heart
of downtown at the
Historic Anchorage Hotel.

Exquisitely restored,
the Historic Anchorage Hotel
offers superior service and
luxury accommodations —
at a price you can afford.

WHEN

Bt Call

The hotel has two
remodeled meeting spaces
that can accommodate 125,
and are perfect for business
conferences, meetings
and special events.

1-800-544-0988
www.HistoricAnchorageHotel.com
330 E Street (next door to the Hilton)

ANCHORAGE

A Fresh ldea For The Perfect Alaska Gift

We have a variety of gift packs available, or you can create your own. We provide
door-to-door, one-day delivery of fresh or frozen seafood from Alaska to most U.S.
cities via FedEx. Visit our web site, one of our retail locations, or call 1-800-770-2722.

Two Locations in Anchorage

Muldoon
301 Muldoon Road
(907) 272-3474 ext.2 E

Downtown
1020 M Street
(907) 272-3474 ext.|

* salmon

* shrimp

* king crab

* scallops

« smoked salmon
* lox

* prawns

* arctic strips

* halibut

The original “where everypody
knows your name” par.

NON-SMOKING ESTABLISHMENT

Darwin, the owner of this world famous bar, insists on his all
female staff running an old fashioned bar featuring craft and
domestic beers, a premium well and an honest shot.

This small downtown bar is a favorite
“Tourist Trap” where the locals
view the “Urban Wildlife”

Voted the Best Popcorn,
Best Jukebox and Best Small Bar.

Darwin'’s signature drink is the
. Cinnamon Red Hot and is the world’s
" biggest seller of Cinnamon Schnapps.

Darwin’s Theory * 426 G Street
Anchorage, AKK 99501 = (907) 277-5322




ANCHORAGE

At Alaska Spine Institute
our goal is to get our patients
back to life, work, & play.

Our services include but are not limited to:
« Sports Medicine « Pain Management
+ Backand Neck Pain  + Physical Medicine

+ Physical Therapy

(907) 563-8876

- Electrodiagnostic Studies

= Dr. Larry Levine

Our Staff: -« Dr. Michel Gevaert
= Dr. Shawn Johnston

+« Dr. Sean Taylor

= - Dr. Erik Olson
a'aska « Dr. Jared Kirkham
spine « Shawna Wilson ANP-C
institute
alaskaspineinstitute.com
(866) 637-3422

EST 1967

FIFTH AVENUE JEWELERS

A full-service jeweler in downtown Anchorage, offering gold quartz
o o o - (o &
and gold nugget jewelry, 14kt gold charms, silver jewelry and many
other gifts. We feature local designers, custom creations, and both
traditional and unique engagement rings.
L . o
345 WE

ANCHORA
ACROSS FROM 5TH AVENUE MALL

(CORNER 5TH & D ST.)

OROCAL~

Toe Narvrar Gorn Con

CATALOGS AVAILABLE UPON REQUEST: TEL. 907-258-3635 / 1-888-983-2052
www.productsofalaska.com

ANCHORAGE DOWNTOWN PARTNERSHIP LTD PRESENTS: 15

JiTiTSIRApBeRing nAnchorage,
ptsHappeningiD O W f{)--'TJ_‘HJ!

2R & B
: A -«
] . llln.m:="“.n
@ www.AnchorageDowntown.org © (907)279-5650

£ /AnchorageDowntownPartnership 88 @ANCdowntown

Explore our community
th friends and family in style.

¢ Tour historic and

* Helmets are

scenic locations provided &
* Reservations reqm’red_

recommended « No experience

s " ﬂ'ECESSﬂI'y

« 90 minute guided (Training included)

tours of downtown e

{1]1] }f p one LIEII'lg

Anl:hﬂrage Promo Code "#AKAM”

* Groups up to for §5 off a person.

18 people

BEARZ e - ||

www.segtours.net

907-277-4545
segtours@gci.net
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a4 s
heorage’s Centennial
smrse With a new
Heritage

Garden

aily Docent Tours
sty
il Nurser
ature Trails
n's Activiti »

Rock Gan:lené;

Step aboard Anchorage Trolley and enjoy
a1 mile tour through Alaska’s argest city,
Relax while aively, informative, Alaskan guide
shares history, family storie and explores
Anchorage’s past and present,

Tours frequently leaving
from the corner of 4th and F St.

907-276-5603

AnchorageTrolley.com

One August, [ decide to check out the
Alaska Greek Festival; a friend and her
daughters who are half Greek come with

me. In the taverna tent, my friend and I each

get a glass of wine, and then we feast on
gyros, souvlaki, spanakopita and baklava.
Dancers entertain us, their arms linked,
their feet tapping and stomping; all of us in
the audience clap in time.

Hispanics in Anchorage share an impor-
tant tradition during Dia de los Muertos

(Day of the Dead) every fall. Local artists and

community groups create
altar exhibits; musicians play;
and participants, their faces
painted like colorful skulls,
dance, eat and continue an
ancient tradition of honoring
the deceased. A community
altar space is set up for any-
one to place an offering for
loved ones who've passed on.
To assist the Hispanic com-
munity with work permits
and travel and to promote
commercial trade, an expansive Mexican
Consulate opened here several years ago
across from the Anchorage Museum at
Rasmuson Center.

One of Anchorage’s oldest neighbor-
hoods, Mountain View, is the most ethni-
cally diverse census tract in the entire
United States. One reason is the mix of
ethnic backgrounds here, unlike larger
urban centers where people of the same
background cluster in one district. Accord-
ing to University of Alaska Anchorage asso-
ciate professor of sociology Chad Farrell, the
city’s small size discourages the de facto
segregation one sees in neighborhoods
within larger cities. This equation, Farrell

says, puts Anchorage ahead of the game in a

trend that is reaching most U.S. urban areas.

“Almost all American cities are becoming
more diverse,” Farrell reports, “but it's hap-
pening faster here. Anchorage is pulling
ahead of the pack in diversity”

I'm happy to live in this blend of human-
ity—Anchorage has been voted the worst-
dressed, the third-brainiest and America’s

ANCHORAGE Culture

‘Almost all American
cities are becoming
more diverse ... but
Anchorage is pulling
ahead of the pack.”

The Great Land Trust has preserved
numerous natural habitats in Anchorage,
such as this estuary at Campbell Creek.

best winter vacation destination—and I'd
have to add, it's one of the easiest cities in
which to make cultural connections. Here in
Anchorage, residents and visitors can enjoy
French crepes for breakfast, strike up a
Spanish conversation at a park, sample a
schnitzel at lunch, dine in the evening on
wild Alaska salmon, and finish the day at a
high school football game where the players
perform a Maori haka dance before kickoff.

Outsiders picture this as a remote and
exotic place. Both are true, relatively speak-
ing; and we who live here still call the rest of
the country “Outside.” But Anchorage is no
longer culturally remote, and if we are truly
exotic, it's at least as much because of the
human diversity here as because of our
geographic distance. The world has come
here, and our city celebrates that. ak

Susan Sommer is based in Eagle River, a north-
easterly Anchorage neighborhood.
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“Let’s race to the bridge!”
I watched my 7-year-old daughter

' dig her paddle blades into the cool,
calm water as her kayak surged for-
ward up the Hanalei River, past the tangled branches

of overhanging hau trees and the gently clacking
stands of bamboo. She had begged to share a two-
person kayak with her favorite aunt, my sister-in-law,
Anne. Then they left me in their wake.

“Not fair!” I laughed. “Two against one!”

Seeking a warm-weather winter destination, my
Canadian in-laws had booked accommodations
for the family on Kaua‘i's North Shore. For a whole
glorious week in November, we walked to the beach,
surfed the waves in Hanalei Bay, explored the
island’s lush valleys, and spent long evenings cook-
ing, laughing and sipping wine—three generations
under one roof.

For the first few days of our Kaua'i vacation, Anne
and her husband, Tim, took turns with the surf-
board, while my husband and my father-in-law
played on a gentle section of the shoreline with our
daughter. I walked the 2-mile stretch of sandy beach
with my mother-in-law. By Wednesday we were ready
for something different, and renting kayaks to paddle
the Hanalei River seemed like the perfect adventure
we could all do together.

With Hawai‘i’'s breathtaking natural beauty, pleth-
ora of outdoor activities and culture that holds qual-
ity of life as a core value, the Aloha State has long
been an ideal vacation destination for families.
Boasting plenty of attractions that are accessible to
all ages and ability levels—plus a tradition of treasur-
ing keiki (children) as well as kupuna (elders)—it’s
especially well suited to multigenerational groups.

Whether you come from a clan of adventurers
eager to hike on an active volcano, culture aficiona-
dos in search of museums and historic sites, or
beach lovers content to spend time in a bliss of surf,
sand and sun, the diverse offerings of the Hawaiian
Islands have something to offer every family.

Kayaking on the calm, verdant Hanalei
River is a favorite activity of visitors to
Kaua‘i's North Shore area.
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O‘ahu boasts a variety
of attractions, ranging
from water sports at
Kailua Beach Park (top)
to historic sites such as
Honolulu’s ‘lolani
Palace (above) and

the statue of King
Kamehameha | (right).
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& O‘ahu

My daughter was only 3 years old when my mother
and I first took her on a girls’ trip back to O‘ahu, the
island where we both grew up. Among the muse-
ums, beaches, restaurants and cultural attractions,
we found so much to do that we've since made the
trip to this island an annual event.

Known as “The Gathering Place” since ancient
times, O‘ahu is still the most populous and devel-
oped of the Hawaiian Islands. The island may be
best known for its fun Waikiki scene of surf, sand
and shopping, but there’s a lot more to it than bus-
tling beaches and towering hotels. Venture out of the
Waikiki area and you'll discover a city that's steeped
in history and teeming with youthful culture.

In the Hawai'‘i Capitol Historic District, in Hono-
lulu, you'll find some of the island’s most beautiful
architecture and historically important sites, all
within a compact downtown. Start at ‘Tolani Palace,
the home of Hawai‘i’s last ruling monarchs and the
only royal palace in the United States. The Corona-
tion Pavilion on the palace grounds was built for the
1883 coronation of King Kalakaua, sometimes called
“The Merrie Monarch,” and Queen Kapi‘olani. The
area near the bandstand is still used for outdoor
music and hula performances, In the palace, chil-
dren can imagine themselves being presented at
court in the opulent throne room, check out the

DOUGLAS PEEBLES PHOTOGRAPHY | ALAMY

royal bathtub and toilets in the private suites, and
view the private rooms of Queen Lili‘uokalani,
Hawai'i’s last monarch.

Within easy walking distance you'll find additional
historic sites, including the bronze statue of King
Kamehameha I, famous for uniting the Hawaiian
Islands in 1810; the nearly 173-year-old Kawaiaha'o
Church, which was painstakingly constructed of coral
slabs; and the Hawaiian Mission Houses Historic
Site, where kids can peek into the restored homes of
the 19th century Protestant missionaries—the first
Christian missionaries in Hawai‘i. Enjoy free admis-
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Mark Your Calendar
Check out these upcoming family-friendly events:

> ‘Ohana Day (first Saturday of each month;
Lihu‘e, Kaua'i; kauaimuseum.org) Enjoy family-
oriented demonstrations, lectures and more at
Kaua'i Museum.

> East Maui Taro Festival (April 25; Hana, Maui;
tarofestival.org) Learn about Hawai'i’s staple

food, and dare kids to taste poi and other delica-
cies at this cultural celebration in remote Hana.

> Mele Mei (May 1-31; multiple venues, O'ahu
and Hawai'i Island; melemei.com) Take part in a
monthlong celebration of Hawai'i's music, includ-
ing the Na Hoka Hanohano Awards (May 23).

> Waikiki Spam Jam (May 2; Waikiki, O‘ahu;
spamjamhawaii.com) Enjoy Hawai'i's favorite
canned meat, and meet the mascot “Spammy,” at
this event that benefits the Hawaii Foodbank.
Alaska Airlines is an event sponsor.

> Hawai‘i Book and Music Festival (May 2—3;
Honolulu, O‘ahu; hawaiibookandmusicfestival.
com) Along with readings and author signings,
experience local music, hula, food, and other
family-oriented activities and entertainment for
keiki (kids).

sion and family activities, such as
games from the 18oos and candle
making at the museum’s open
house from noon to 4 r.m. on
April 18. Or stop by for an out-
door picnic and a concert honor-
ing the district of Wai‘anae from
5:30 P.M. to & p.M. on May 9.

A short drive or bus ride from
downtown, the Honolulu Museum of Art features
extensive collections of Asian and Pacific art in
addition to Western masterpieces. Visitors under 17
get into the museum for free; they also get in free to
the Doris Duke Theatre for most films and concerts.

To the northeast of Honolulu, on the far side of
the Ko'olau Range, the community of Kailua is one
of O'ahu’s favorite beach towns. Order smoothies at
Lanikai Juice, then head to Kailua Beach Park to
build sand castles, and surf or swim in gentle waves.

For a more adventurous outing, pack a picnic
and plan a day trip to O‘ahu’s North Shore. The
Kamehameha Highway offers a scenic drive along
the island’s Windward Coast, with plenty of opportu-
nities to stop for a dip at secluded beaches when
conditions are right (note that weather and beach

KAAMAPALI BEACH HOTEL

Many resorts in the
Islands feature family-
friendly cultural
experiences such as
lei-making.

EmbassySuitesWaikiki.com/family
1-800-EMBASSY « (808) 921-2345

QWaikiki's U-Suite SParadise!

Relax in our spacious one- and two-bedroom suites and enjoy the

convenience of micro kifchens and the followingcomplimentary comforts:

¢ Full made-to-order breakfast daily

* Nightly poolside Evening Reception®

* WiFi internet access, Yoga classes

* 24-hour fitness & business centers

* No Resort Fees!

* In the heart of Waikiki’s newest shopping
& dining district and just steps to the beach!

EMBASSY SUITES®

Waikiki Beach Walk®

Enjoy our Family Fun Package & genuine Hawaiian hospitality at our newly renovated resort!
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conditions vary by time of year). Or stop in the town
of La‘ie and introduce youngsters to the diverse
cultures of Hawai‘i and the Pacific with a visit to the
Polynesian Cultural Center. Here natives of island
nations such as Fiji, Tonga and Aotearoa (New Zea-
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land) share their traditions, games and dances. The
center also hosts a popular li‘au and the Ha: Breath
of Life evening show. A new selection of shops and
restaurants opened at the center’s renovated Hukilau
Marketplace in February.

Once you arrive on the North Shore, unpack your
picnic and stop to watch the action at Sunset Beach,
Banzai Pipeline or Waimea Bay, some of the world’s
most iconic big-wave surfing destinations. During
the calm summer months, beginners of all ages can
learn to ride the waves with a lesson at one of the
area’s many surf schools. When you're ready to get
out of the sun, spend the afternoon exploring the
various shops of nearby Hale‘iwa, where the kids will
enjoy sampling shave ice, a favorite local treat that
resembles a fluffy snow cone.

Y Maui
With its quaint small towns, pastoral countryside Maui's Ka‘anapali Beach offers swimming,
and expansive beaches, Maui offers a more laid-back  snorkeling, paddling and surfing.

rq&%ERY STAY FIELPS MAKE THE
— NELT ONE poss|ELE

Stay at an Aston hotel or condominium resort on Oahu, Maui, Kauai or Hawaii Island and earn 500 Alaska Airlines

Mileage Plan™ miles with every qualifying visit. Plus enjoy perfect locations, island inspired accommodations \f
and true Aston hospitality. \/ A_s To N

%ﬁm H_elals &. RllorTn
866.774.2924 | AstonHotels.com MILEAGE PLAN ——— leaving lasling imprtasions...
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Found in Translation

Locals honor the Islands’ traditional culture by
incorporating numerous Hawaiian words into

|AMIE PHAM | ALAMY

their daily lives. Send kids on a linguistic scaven-
ger hunt by telling them to listen for these com-
mon terms. —[.L.

> aloha: love, hello, good-bye
> honu: green sea turtle

> keiki: child

> kakua: to help out

> mahalo: thank you

> ‘ohana: family

> ‘ono: tasty
> pau: finished
> piipi: snack

alternative to the bustle of Hawai‘i’s urban centers. In historic Lahaina,
Maui is also one of the world’s top destinations for Maui, families enjoy
shops and shave ice
(above) or cool off in
the shade of a 142-year-
A string of family-friendly resorts stretches along old banyan tree (left).

windsurfing, kiteboarding, snorkeling and other

ocean sports, making it a paradise for active families.

the West Maui coastline, and typically splendid beach
weather, as well as plenty of safe places to swim,
make this part of the island, from Lahaina to just
beyond Ka‘anapali, an ideal home base. Several
resorts front picture-perfect Ki‘anapali Beach, a
3-mile stretch of white sand with some of the best
swimming on the island. Visit Black Rock, a promon-

HAWALIT'S MOST HAWAIIAN HOTEL

VOTED BEST

~ ’ ; e "

800.262.8450 ﬁ KAANAPALI BEACH HOTEL

KBHMAUI.COM
Book Now & Save! Rates from $176 per night

Above offers are subject to availability and some restrictions may apply.

HaAawarrs Most HawaAalltaNn HOTEL
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tory jutting out from the beach, for spectacular snor-

keling within easy swimming distance of the shore.
While on the West Side, spend a day strolling

historic Lahaina. In the 1800s, Lahaina boomed as a

whaling town, and it was the seat of the Hawaiian

PHOTORESOURCEHAWAII . COM

Kingdom from 1820 to 1845. Today, you can shop for
gifts along the old-timey waterfront—and when you

do, be sure to stop at the Wo Hing Museum for a

JIM CAZEL

look at how the town’s earliest Chinese immigrants
lived. When the kids are ready for some unstruc-
tured fun, let them play around in the shade of
Lahaina's 142-year-old banyan tree.

On the way out of West Maui, make time to stop
at the Maui Ocean Center for an up-close look at
some of Hawai‘i's underwater inhabitants. Little
hands can gently hold sea stars and urchins at the
tide pool, while the whole family can get the feeling
of standing on the seafloor in the aquarium’s 54-foot-
long acrylic tunnel as sharks, rays and other open-
ocean fish glide overhead. Check the center’s online
calendar for family-friendly events. Older kids might
enjoy “Sleep With the Sharks,” an overnight campout
near the shark tank.

Outstanding resort experiences can also be Maui's Ho'okipa Beach Park is a top wind-
enjoyed in sunny South Maui. From bustling Kihei surfing destination for adult family members.

MAUNA LANI BAY

Hotel & Bungalows

4™NIGHT FREE™

& DAILY BUFFET BREAKFAST
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> and Chiffon Pies

to upscale Wailea, you'll find plenty of
family-friendly dining options, plus some
of the best beaches on the island. Try the
local favorite, Keawakapu Beach, which
offers warm water, gentle waves and
public showers for rinsing off sand.

There are other interesting areas to
explore while you're visiting Maui. For
example, head to the surfside town of
Pa‘ia on Maui’s North Shore for lunch at
the Paia Fish Market—or, for a splurge,
at the legendary Mama's Fish House—
and then drive a few minutes up the road
to watch some of the world's best wind-
surfers carve the legendary waves at
Ho'okipa Beach Park.

While the long drives might make
these a no-go for younger kids, adventur-
ous families might consider tackling the
famous Hana Highway, along Maui’s

northern coast, or making the trek to the

summit of the island’s dormant volcano

Wooden statues (ki‘/) stand near the
shoreline at Pu‘uhonua o Hénaunau
National Historical Park, near Kona, on
Hawai'i Island.

at Haleakala National Park. The 10,023-
foot peak can get chilly near the top—it
even saw a bit of snow during a winter
storm earlier this year—so bring enough
jackets to bundle up. Ambitious travelers
who make the journey will be rewarded
with spectacular views of the summit
basin and an opportunity to see rare
native species such as the threatened
silversword, which blooms once in its

potentially decades-long lifetime.

CAROL BARRINGTON | ALAI\I‘\Y




When conditions allow it, visitors to
Hawai'i Island can watch from a boat or
a safe place on shore as lava flows into
the sea.

oo Hawai'i Island

It might seem surprising, but there were
cowboys in Hawai'i decades before they
emerged in the American West. Get the
authentic paniolo (cowboy) experience
with a trail ride in the heart of Hawai‘i’s
cattle country. Tours at Kahua Ranch on
the slope of the Kohala Mountains offer
sweeping views of Hawai'i Island’s high
plains. After you've worked up an appe-
tite, head down the hill to Village Burger
in the town of Waimea for a grilled-to-
perfection patty of local Wagyu beef.

If you prefer your horses much
smaller—and underwater ... and not
actual horses—visit the Ocean Rider
Seahorse Farm, near Kona International
Airport. Guided by biologists, the farm’s
tours offer an up-close introduction to
baby and adult sea horses and sea drag-
ons, including an opportunity to hold
these gentle, slow-moving creatures.

The Kona Coast is renowned for its
vibrant marine life, so to swim with sea
animals in their natural environment,
head to the beach for some snorkeling.
Just note that federal law prohibits feed-
ing or approaching marine mammals,

GRANT ORDELHEIDE | TANDEMSTOCK.COM
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MAKENA

BEACH & GOLF RESORT

MALIL HAWAII

Jump Into Vacation Mode
Makena is Waiting

No Resort Fee
Free Internet and
Free Parking

Voted One of Trip Advisor’s Top Hotels on Maui
Book Makena Now With Value Added Promotions
The Full Makena!

* Full Buffet Breakfast for Two at Cafe Kiowai with Room or Suite
Makena & More

» FULL Buffet Breakfast for Two at Cafe Kiowai
+ Every 5th Night FREE with Room or Suite

For reservations, please contact your favorite

travel agent or the resort directly at 1 (800) 321-6284
or go to makenaresortmaui.com

5400 Makena Alanui, Wailea-Makena, Maui, Hawaii 96753

Full Service Pet Relocation
Owned & Operated in Honolulu

STRESS FREE

Hawaii

Australia
"% New Zealand
' Guam To and from the Mainland

Experts in Hassle Free Quarantine
Easy Transfers to Maui * Kauai * Big Island

808-783-8419 - www.IslandPetMovers.com
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Don’t come all the way.to Hawaii
and miss seeing the'real Hawaii.

Far beyond the beaches and hotels and places you can drive to,
there’s another Hawaii that can only be experienced from the
air—the real Hawaii of iconic sights, cascading waterfalls,
soaring valleys, gorgeous tropical vistas,
fiery lava flows, and lush rainforests. Blue
Hawaiian reveals this “hidden” Hawaii
like no one else. Every tour features
"9 in-flight digital DVD video, Bose® noise-
| canceling headsets, and two-way com-
munication between you and your pilot,
a State of Hawaii Certified Tour Guide.
Experience the ultimate in aerial touring
with Blue Hawaiian—the world'’s
most honored helicopter tour
company, and the only
one that serves
all of Hawaii.

See Blue Hawaiian's
“Visions of Hawaii” on

digéplayer

If you're using a digEplayer
inflight entertainment device
today, enfjoy our breathtaking

“Visions of Hawan™
aerial footage in the
Discover Hawait channel,

“Blue Havaiian is the
Cadillac of helicopter
tour companies”
Frommer's Guide to Hawali 2015

1 NATIONAL
GEOGRAPHIC
“Hawair's premier
helicapter tour company.”
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(- WAIAJIAR -§il 77

Oahu 808.831.8800

Maui BOB.871.8844

Kauai 808.245.5800
Biglsland 808.961.5600
Toll Free B00.7452583
www.BlueHawaiian.com
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Choose Blue. 5522 Hawail' Bes.
« WAIKOLOA - KEAUHOU -
* KAILUA- KONA - KEALAKEKUA - ¢
=

Save up toBU% on comparable condo
and home rentals. Our staff is fast,
dependable and ready to help. Call today.

2015 Special

&{”r\{//l CLL?E? 87 2{2;67,\“. -

&

VACATIONS
Bl O A - HAWAILIS~
1-800-367-5168 + Toll Free Mainland
800-800-Kona « Toll Free Canada
www.sunquest-hawaii.com

Save 25% on stays
until 12/19/15

Choose from 250+ condos at
20 beautiful locations in
Kihei, Wailea or West Maui in
Kahana & Kapalua
Call us on Maui today
or visit our website!

855.420.9905

Maut CONDO
AND HOME, LLC

www.MauiCondoYcom
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and that state and federal authorities
recommend maintaining respectful
distances from other animals.

Sheltered from larger waves and
easily accessible by car, Pu‘uhonua o
Honaunau National Historical Park is a
family-friendly place to explore the reef.
Kids will quickly spot the area’s distinc-
tive yellow tangs, and you can offer a
prize to the first person to see and name
with correct pronunciation Hawai'i's
state fish, the humuhumunukunukuapuaa
(or triggerfish).

When you're ready to get out of the
water, explore the park’s City of Refuge.
In ancient times, when someone had
broken a law, they could find sanctuary
here. The site is still considered a sacred
place, so remind children to be as
respectful as they would be in church.

About two hours by car south from

Fun in the Sun

Kids from colder climes may love
soaking up the sun, but Hawai'i’s low
latitude means those rays are more
intense than they are back home.
Protect tender skin from a sunburn
with these tips:

> Get the right SPF. Even if you use a
lighter sunscreen at home, you'll
need SPF 30 or higher here.

> Reapply, reapply, reapply. A lotion
might claim to be water-resistant, but
sand, waves and towels can still wipe
it off. Reapply each time kids emerge
from the water, or every 2 hours.

> Consider alternatives to aerosols.
Spray-on sunscreens may send more
product into the air than onto the
skin, and kids end up breathing it in.

> Don't forget the ears. The back of
the neck and the tops of the feet are
other often-overlooked spots.

> Don't save sunscreen for beach
days. Kids and adults should wear
sunscreen any time they venture out.
Take extra care when you travel up a
mountain such as Maui's 10,000~
plus-foot Haleakala, because UV rays
are stronger at high altitudes. —I.L.




Kilohana Plantation gives guests a
sense of sugar’s importance to Kaua'i.

Kona is one of the island's most popular
visitor attractions, Hawai'‘i Volcanoes
National Park. Hawaiians revere this
place as the home of the volcano goddess
Pele, and it’s easy to share their awe as
you gaze at the destruction and new life
caused by this powerful force of nature.
Active families will enjoy the chance to
get out of the car and stretch their legs.
The park offers a wide variety of hikes for
different ability levels. If you're traveling
with a stroller, try the paved Devastation
Trail (1-mile out-and-back) into a section
of forest that was buried by cinders in a
1959 eruption.

The pleasant East Hawai‘i Island town
of Hilo makes a good home base for trips
into the park. Excite your favorite science
geek with a visit to the town’s ‘Imiloa
Astronomy Center, a museum and plan-
etarium established to educate the public
about the world-renowned observatories
at the summit of nearby Mauna Kea, the
tallest peak in the Hawaiian Islands.

At the end of the day, your family
members can stretch their legs in the
jo-acre Lili‘uokalani Gardens along
Hilo’s sleepy waterfront. The expansive,
Japanese-style garden has koi ponds,
bridges, pagodas and a teahouse to
explore.

& Kaua'i

Lush with greenery and overflowing with
waterfalls, “The Garden Isle” of Kaua'i is
the archetype of a tropical paradise. It has
appeared in a long list of Hollywood
blockbusters, including Indiana Jones and
the Raiders of the Lost Ark (1981), Jurassic

TOR JOHNSON [ PHOTORESOURCEHAWAII.COM

Open Daily 9am-5pm

(July & August 9am-6pm)
Hwy. 30 at Ma‘alaea Harbor
(808) 270-7000
mauioceancenter.com

NIQUE GIFT SHOP r GROUP EV

REAL ESTATE, INC.~
VACATION RENTALS

he Largest Selectiun’_nf_ Oceanfront Vacation Condominiums-
- lahaina - Ka'anapali - Kahana - Napili - Kapalua

~ f¥ 855839.7818 ‘™
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808-661—3756

Toll Free 1-800-695-2624

MAUI KAUAL

Hanalei: 5-150 Kuihls kHwy

Koloa: 3450 B Poipu Road

Koloa: 5356 Koloa Road (The Courtyard)

Lahalna: 713 A Front Street
Labaina: 819 Front Street
Honokowai: 3481 L Honoapilani Road

Up to 75% Off
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Golforjustloungeon!
EXpes leu;y
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“Your link between Maui and Lana'i"

www.go-lanai.com

BIG ISLAND
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1.800-923-7700

HONOLUL[]

JEWELRY COMPANY

THE WEDDING RING COLLECTION

MADE IN HAWAIl ¢« HONOLULUJEWELRYCOMPANY.COM « CALL: 808 836 6986
1130 N NimITZ HWY STE A-151. HONOLULU HI 96817
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JOEL CARILLET [ISTOCK

Waimea Canyon, dubbed the “Grand
Canyon of the Pacific,” has various
drive-up viewpoints and hiking options.

Park (1993) and Pirates of the Caribbean:
On Stranger Tides (2011).

In Lihu‘e—near the airport—stop in
at shops such as the Koa Store for keep-
sakes made of Hawai'i's luminous native
wood. Or snack on savory and sweet
pastries at Hanalima Bakery.

Then visit the nearby Kilohana
Plantation for a taste of the sweet life
once enjoyed by Hawai'i’s sugar barons.
Here, visitors can also wander through a
luxurious 16,000-square-foot homestead
built in 1935 by the owner of the sprawl-
ing Grove Farm plantation, and young-
sters will enjoy climbing aboard a replica
sugar cane train to explore some of the
park’s roughly 105 acres.

Driving south, stop at Po‘ipii Beach to
enjoy the sand and swimming. This soft
white beach is a favorite spot for rare

Just Try 1t!

Hawai'i's most traditional food is poi,
a thick, usually purple-gray paste
made from the cooked root of the
taro plant. Since ancient times, poi
has been considered by Hawaiians to
be the staff of life—similar to bread
for Westerners or rice for many Asian
cultures. Visitors love to joke about
finding it distasteful, but if you try it
with your family, you might be pleas-
antly surprised by the mild, refresh-
ing taste. When served cold and
prepared properly, poi makes the
perfect accompaniment to a salty
meat, such as the lu‘au favorite,
kalua pork. —I.L.



Hawaiian monk seals to pull out
and warm themselves in the
sun. If you're lucky enough to
see one, watch and photograph
from a distance—not only is it
illegal to approach these endan-
gered marine mammals, but
they’ve been known to nip.

Before moving on from Kaua'i's
southern shore, stop at nearby
Spouting Horn Park to watch a column of
seawater shoot from a natural blowhole.

About 19 miles west of Po'ip@i, turn
north at Waimea and head into Waimea
Canyon State Park, in northwestern
Kaua'i, to admire the views. Dubbed
“The Grand Canyon of the Pacific,”
Waimea Canyon is a 1o-mile-long gorge,
up to 3,000 feet deep in places, carved
by a river flowing from rainy Mount
Wai‘ale‘ale. The short Iliau Nature Loop
trail is an easy walk through native veg-
etation that affords spectacular vistas of
the Waimea and Waialae canyons.

Continuing north into Kaua'i’s west-
ern interior, you'll find more natural
wonders in Koke'e State Park, a 4,345-
acre preserve of native rain forest sur-
rounded by the dramatic cliffs of the
Kalalau Valley. Outdoorsy families like
to stay in the area’s lodge or cabins, and
even day-trippers can enjoy the park’s
many hiking trails. For example, try the
1.8-mile KawaikoT Stream Trail for a
scenic stroll alongside a babbling brook.
The park also offers trout fishing and
plum picking in season.

There are other adventures to be
found on Kaua'i’s east side and North
Shore areas, which you reach by heading
north from Lihu‘e. One of the highlights
of the east side of the island is Wailua
River State Park, where families can take
calm-water kayaking trips or standup
paddleboard journeys (or get ferried) into
the vibrantly green inland forest.

It's in the north that you find Hanalei
Bay (and the Hanalei River, where my
family kayaked). If the bay’s light-colored
sand, sparkling water and backdrop of
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dramatic cliffs look familiar, that might be
because this photogenic shoreline was
featured in films from the classic South
Pacific (1958) to the George Clooney
drama The Descendants (2011). The bay
offers options for various swimming
levels—your'll find children learning to
surf in the protected, shallow water of the
beach’s west end, while strong surfers can
paddle out to a challenging break.

After the beach, wander into Hanalei
town to shop for keepsakes and to refuel.
The line out the door at Bubba's Burgers
might give you pause, but a juicy “Double
Bubba” is worth the wait.

As we WAITED For our flight home from
our trip to Kaua‘i, my daughter and I
talked about the best parts of our family
reunion. With Anne’s help, my daughter
had caught a wave—and stood up—on a
surfboard for the first time. Our shoul-
ders were still pleasantly sore from pad-
dling kayaks, and we'd followed the
directions of a local friend to a swim-
ming area where we'd jumped off a rope
into the water.

In the end, we agreed that our favorite
moments were the quiet times in
between activities—chatting on the deck
of our beach house while sheltered from
a passing squall or strolling into town
with Grandma in search of ice cream.

No matter what your clan loves to do,
there’s one must-do for any family
vacation, and that’s simply spending
time together. Hawai'i provides the
perfect settings to do this. ak

Ilima Loomis lives on Maui with her hus-

band, daughter and two fun-loving dogs.

Alaska Airlines offers daily service to
O‘ahu (Honolulu), Maui, Kaua'‘i and
Kona/Hawai‘i Island. For flight reserva-
tions, go to alaskaair.com or call
800-ALASKAAIR. To book a complete
Alaska Airlines Vacations package to
Hawai'i, go to alaskaair.com/vacations or
call 800-468-2248.
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Chambers Bay Golf Gourse, site
of the 2015 U.S. Open, will be a
worthy challenge sy jim moore

his June, the golf world will

turn its collective gaze to a

picturesque—and virtually
treeless—swath of green fairways,
swales, sandy mounds and hillocks

along the shores of Puget Sound.

Chambers Bay Golf Course in
University Place, located about 10
miles southwest of downtown
Tacoma and about 40 miles south of
Seattle, will host the U.S. Open, June
18-21. The championship is often
considered the most difficult of pro-
fessional golf’s four major annual
championships. It is a test of skill,
stamina and concentration that is
only rivaled by the British Open.

At many professional tourna-
ments, players may need to shoot 15
under par or even 20 under par to
win. At the U.S. Open, the courses
are so challenging that if you can
shoot even par, you often will have a
chance to win the championship.

That describes Chambers Bay to a
tee. The par-72 course, which will be
reconfigured to be a par-yo during
the championship, is going to play
very tough and long—about 7,800
yards, depending on how the United
States Golf Association (USGA) con-
figures certain holes. It is a links-style
course that has much in common
with the classic seaside Scottish
courses where the game was devel-
oped and the British Open is played.

The track has little in common
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with the perfectly manicured, tree-
lined layouts that we most often see

here in the United States. At least one

scribe has even given Chambers Bay
the moniker “America’s St. Andrews”
because of the Puget Sound-area
layout's perceived similarities to the
historic Scottish course.

What the players will find when
they arrive in June is a layout by
Robert Trent Jones IT that is a natural
fit to the contours of the waterfront
property. New York Daily News sports
columnist Hank Gola played Cham-
bers Bay last fall and wrote a glowing
review that sang the layout’s many
praises, even writing, “The course
appears to have been there forever.”

A Links Layout

As with all U.S. Open courses, the
fairways will be narrower and the
rough will be longer than at just
about any other tournament. The
USGA wants to reward accuracy and
penalize wayward shots. However,
Chambers Bay will be a surprise for
many of the players and viewers, who
may be expecting lush green sur-
roundings and majestic Douglas firs,
which are the norm at Northwest
courses.

Like a true linksland course, there
are no trees in play. One iconic lone
fir tree stands far behind the 15th
green and, unless one of the pros
makes a major mistake, will not be a
factor. The absence of trees comes
with benefits for those attending the
championship. Nothing will obscure

views of the action or the scenery. At

many places on the course, patrons
can watch golfers tee off on one hole
and putt out on another.

To the uninitiated, the course may
have a slightly scruffy look, which is
due, in part, to the many sandy areas
and natural landscaping. It is also the
result of fescue grass being used for
the fairways, greens and rough.

When fescue is allowed to grow, it

The lone fir behind
the 15th green at
Chambers Bay Golf
Course has become
one of the layout’s

iconic images.



becomes a golden-red color, giving
these areas a dried-out appearance.
Every shot will require more

thought than on a conventional track.
From the first tee to the last green,
Chambers Bay won over USGA offi-
cials with its variety. On many holes,
players will have to decide whether
they should hit high approaches to
the flagsticks in hopes of getting the

ball close to the cup or try low

approaches that land short and bound
onto the putting surfaces, a style
often used at the British Open. There
are other holes where the sloped
greens will require players to land
their approaches away from the flag-
sticks and allow the balls to funnel
downbhill toward the holes.

“Ultimately, it means that the play-
ers with the best imagination, the

players who know Chambers Bay,

have studied Chambers Bay, are really

going to have an advantage,” USGA
Executive Director Mike Davis says.
The USGA has also made changes
to the course, including to the par 3s.
The tee box on the par-3 ninth was
moved, and the hole was lengthened
to 220 yards. The par-3 15th will be an
interesting hole to watch, with the
length varying from 145 yards one
day to an amazing 245 yards the next.
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Also, for the first time in U.S.
Open history, certain holes—the first
and the 18th—will alternate between
being played as a par 4 and a par 5.
When the tees on the first hole are
placed back to create a par 5, the tees
on the 18th will be moved forward,
creating a par 4. On other days, when
the first hole is configured as a par 4,
the 18th will be played as a par s.

Finishing in Style

What a finishing hole the 18th should
be. Expect plenty of drama on this
mammoth layout that will play about
6oo yards when configured as a par 5
and 520 yards when fashioned as a
par 4. From the tee box, the players
will see plenty of trouble anywhere
they aim their drives.

Bunkers and swales guard the
landing areas for drives, as well as
second shots, with one yawning fair-
way pot bunker near the green that is
so deep it has steps for players to use
when getting in and out.

Running along the right side of the
fairway is an extended bunker that is
sure to swallow many errant drives.
Next to the bunker, in the rough, are
a series of distinctive concrete walls
and pillars that are the remnants of
the site’s industrial past.

If the 18th fairway weren't difficult
enough, wait till the players reach the
difficult short grass. Davis says the
multitiered green has the most undu-
lations and humps of any putting
surface on the course.

The weather may also match the
British Open more than the usual
U.S. Open venues, where heat and
humidity are often a factor. Along
Puget Sound, expect a little bit of
everything—rain, wind, sun and
clouds. It could be warm, but prob-
ably not humid.

The USGA's Davis is a fan of
Chambers Bay, and says he loves the
course’s sandy site. “If a golf course is
built on sand, it is always going to be
better than if it was built on heavy
soils and clay, because it drains bet-

Players to Watch

Ryan Moore.
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Dustin Johnson.

Rory Mcliroy.
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Tour players qualify for the U.S. Open field if they are
among the top 60 point leaders, including ties, in the
Official World Golf Rankings, as of June 1. Players also
qualify if they have won the U.S. Open in the past 10
years or have won one of the other majors in the past
five years; were part of the 30-player field at the 2014
Tour Championship; were one of the 10 players with the
lowest cumulative scores at the 2014 U.S. Open; or
were one of the last three winners of The Players Cham-
pionship. The winner and runner-up of the 2014 U.S.
Amateur Championship also qualify, if they remain ama-
teurs at the time of the U.S. Open.

Pros who don't already qualify can join about 10,000
applicants from around the world who will compete in
a series of tournaments to fill about 70 positions. The
pros as well as the amateurs with a 1.4 handicap or
better compete in one of 111 local 18-hole tournaments
played in the United States. The top 500 or 6co players
move on and join about 500 other players, who were
exempt from the first round, to compete in one of the
36-hole sectional qualifying tournaments located
around the nation, Europe and Japan. Approximately 70
players from the sectional qualifying tournaments will
win places in the field of the U.S. Open. —/eff Bond

ter,” he says. “You get a bounciness
to a golf course. ... You think about
what’s going to happen when your
ball lands, where it's going to roll.”
The use of fine fescue on the
entire course also factored into the
USGA's decision to choose Cham-
bers Bay for the host of the U.S.
Open. “[The ball] bounces and rolls
on fescue,” Davis says. “There’s
almost a skid to the ball, and it just
makes for more enjoyable golf that
requires more imagination, and it’s
more thought-provoking for a cham-
pionship. When you get that combi-
nation of sand and fescue, it’s really

a great one-two punch.”

Breaking the Rules
Despite all the praise for Chambers
Bay, the choice of the course as the
site of the U.S. Open was a major
surprise to the golf world. Only the
most respected courses, with exten-

sive histories, are usually considered

to host America’s national golf cham-
pionship. It's virtually unheard of for
a relatively unknown municipal
course to be chosen.

Chambers Bay was able to break
all the rules, The course opened in
June of 2007 and was chosen as the
site of the 2010 U.S. Amateur Cham-
pionship and the 2015 U.S. Open a
mere eight months later. The
course’s background is also much
different from the pedigree of most
Open venues. Over the years the site
has been home to many industrial
operations, including sand and
gravel mines.

Another issue for Chambers Bay
was that the PGA Tour has no regu-
larly scheduled events in Washing-
ton state. The Champions Tour has
an annual tournament in the state:
The Boeing Classic at TPC Sno-
qualmie Ridge. Otherwise, the PGA
has not hosted a regular tour event
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in the area since the 1960s, and the LPGA
Tour has not been here since the 19gos.
Sahalee Country Club on the Sammamish
Plateau, east of Seattle, did host the 1998
PGA Championship and the 2002 World
Golf Championship-NEC Invitational.
However, there have been no PGA tourna-
ments in Washington since.

Chambers Bay ended up hosting the
2015 U.S. Open thanks to a mix of luck
and planning. Former Pierce County Exec-
utive John Ladenburg gets much of the
credit for the course having been built.
After the sand and gravel mines shut down
operations in 2003, the site’s reclamation
began. The sandy area, originally known as
Chambers Creek was perfect for a golf
course, and Ladenburg, who is now a
Tacoma attorney in private practice, deter-
mined golf was the best way for the land to
generate revenue.

However, his plan was larger than justa
quality public course. He wanted a layout
that would attract golfers from around the
world and even perhaps hosta U.S. Open
Championship. The success of the 2002
U.S. Open at Bethpage Black, a public
course in New York state, had also inspired
Ladenburg.

Famed course architect Robert Trent
Jones IT agreed that the site had the poten-
tial to be a U.S. Open—worthy course. Jones
even had golf bag tags created with the
inscription “Chambers Creek, Site of the
2030 U.S. Open.”

However, Ladenburg knew it would be
difficult to reach such a goal.

“I told my staff, ‘Remember, there are
about 14,000 courses in America and the
U.S. Open has been played on less than
50. Do the math. We have to do everything
perfectly to host a U.S. Open.””

Throughout the course’s development,
Ladenburg invited key members of the
USGA to visit the site and give their opin-
ions. Davis conferred with architect Robert
Trent Jones IT about the course and came
to agree that Chambers Bay had all the
elements required for a major venue,
including a local government and a course
architect willing to do whatever was neces-
sary to bring a U.S. Open to the area.

Beyond developing a unique links lay-
out in the Puget Sound area, the course



was designed with a much larger footprint
than most 18-hole courses, allowing room
for grandstands and an estimated 50,000
attendees to walk the track without inter-
fering with play. Ladenburg’s team went to
other golf events and measured the size of
the corporate tents to make sure they could
be accommodated at Chambers Bay.

Then, in December 2007, Davis called
Ladenburg to say that the Winged Foot
Golf Club in New York state—site of five
U.S. Opens, including the 2006 champ-
ionship—had voted against hosting the
event in 2015. Later that day, Ladenburg
sent an official invitation for the USGA to
hold the U.S. Open at Chambers Bay.
About three months later, Ladenburg got
the call that his course had been chosen to
host the 2010 U.S. Amateur and the 2015
championship.

“I was criticized by a lot of people for
this project. I had spent a lot of political
capital to get the course built,” Ladenburg
says. “It was a huge political risk. But with-
out risk there is no great reward.”

The 2010 U.S. Amateur event was a
success, and the region’s golf enthusiasts
have made the USGA feel at home. The
championship round tickets sold out ata
record pace, and volunteers filled 4,500
positions in two days. As of mid-March
there were only a limited number of prac-
tice-round tickets still available.

As for the future, the USGA has already
announced that they look forward to devel-
oping a long-term relationship with Cham-
bers Bay and the Northwest.

“We feel it's a great site,” Davis says of
the Pierce County course. “There’s the
excitement in the community we want,
and we would like more U.S. Opens to
come [to Chambers Bay]. The course is too
unique not to have more U.S. Opens. We

want to come back.” ah

Jim Moore is a writer and a co-host of the
radio show “Danny, Dave and Moore” on 710
ESPN Seattle.

Alaska Airlines (800-ALASKAAIR;
alaskaair.com) flies daily to the Seattle-
Tacoma area. For more information on
Chambers Bay, the site of the 2015 U.S.
Open, go to chambersbaygolfcom.
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NIKE GOLF

ust as we can rely on
spring to arrive each year,
we can also rely on a variety of
golf manufacturers to tout new
designs and technical innovations to
help with everything from weather
protection to injury prevention and,
of course, perfect ball launch and
trajectory for the new golf season.
The following are a few of the most
interesting items being pitched (and
chipped) at golfers this year.

For those who want to try a new
way to maneuver around the course,
you can now pedal between shots on
The Golf Bike (thegolfbike.com), a
wide-tired bicycle with a back rack to
carry your clubs. If you would rather
surf between holes, try the Golf-

Board (golfboard.com), a motorized
four-wheel surfboard that resembles a

W—

wide scooter, Winner of the best new
product at the 2014 PGA Merchan-
dise Show, the GolfBoard totes you
and your golf bag as if you were rid-
ing on a grassy wave. While it does
require some balance, this cool inno-
vation promises to reduce the time it
takes to play a round, reduce turf
wear and attract a younger audience.
The Golf Skate Caddy (golf-
skatecaddy.com) is a similar ride.
However, it offers a seat and will rev

up to 12.5 miles per hour.

Driving for Show
Known more for wedges and irons,
Ping is introducing three versions of
its new G3o Driver. The standard
edition has a higher moment of iner-
tia (MOI), meaning that the weight of
the club is distributed in such a way
that it is more forgiving of bad shots.
The club also features turbulator
technology—a crown feature that
improves aerodynamics and reduces

‘ r

iI Gear G —

drag like a spoiler on a race car. The
black metal ridges on the black crown
also frame the ball nicely. The SF Tec
version should help players who tend
to miss the shot to the right—a polite
way of saying slicers. The LS Tecis a
low-spin version for better players
who create faster clubhead speeds
(ping.com).

From Wilson Golf—a brand that
is once again becoming a technology
leader—comes the D200, the lightest
adjustable driver in the marketplace.
The club is designed to deliver the
most distance on all hits, even those
off-center ones.

“It was tough to get all this great
technology into such a small, light-
weight package,” says Michael Vrska,
Wilson's global director of innovation.
However, they managed, and the club
features an adjustable hosel that
offers three lofts and six shot shapes,
from standard to draw (wilson.com).

Nike's highly adjustable Vapor

LPGA star Michelle
Wie swings an all-Volt
Bl s &

Nike Vapor driver with

P s M

distinctive green
highlights.

From top: “
Ping G3o0 Driver,

Wilson Dzoo and

the Nike Vapor

Speed Driver.
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Driver, available in three models
(Speed, Pro and Flex) and with differ-
ent shafts for low, mid and high
launches, is one of the sleekest new
drivers on the market. Tts electric-
green highlights shouldn’t distract
Clockwise from

below: The Nike

from the big stick’s new FlexFlight
technology, which integrates a car-
Vapor Iron, Mizu- bon-enhanced backing that moves
no's |PX-850 Iron the club’s weight to maximize ball
and the Ping Glide

Wedge.

speed and provide distance while
forgiving off-center hits. All that will
make more sense when you smash
your first drive off the tee—and even
o, more sense if your contact with the

Power from

the Fairway

The new E8 adjustable fair-
; way woods from Tour Edge’s
Exotics line combine
inspired design, state-of-the-
art manufacturing, and the

highest-grade materials in a

ball isn't quite perfect (nikegolf.com).

fairway wood, with more adjustability
than in an early presidential candi-
date. Tour Edge’s brazing process
binds titanium and steel in a way that
creates a lighter club, and a revolu-
tionary laser-beam bonding process
adheres the cup face to the body.

The technology ensures accurate
minuscule welding points, causing
the ball to spring off the clubface
with greater power (touredge.com).

Cleveland Golf's new CG Black
Hybrids use lower-swing MOI and a
lower center of gravity to
increase launch
angles. By lowering
the MOI, the clubs
offer a higher head
speed and greater
distance with the

same effort (clevelandgolf.com).

The first thing you'll notice about
the new Vapor Irons from Nike is
the most alluring grip you've ever felt
on a golf club. The Vapors come in
Pro, Pro Combo and Speed versions.

The Pro Combos combine the
shorter irons from the Pro set and
longer irons from the more-forgiving
Speed set. Nike's innovation is to
shift the center of gravity more
toward the toe of the club.

The result is that the irons resist
twisting on off-center hits and pro-
duce less vibration, thus offering
more forgiveness and greater dis-
tance (nikegolf.com).

Six years in development, the JPX-
850 forged irons from Mizuno
incorporate boron into the com-

pany’s Grain Flow Forging
process to help the new clubs

overcome the distance limita-

tions of traditional forged

irons.
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The materials are 30 percent
stronger, allowing for a thinner face
and greater ball speeds. The clean,
sleek clubface—Mizuno’s thinnest
ever—is strategically reinforced by a
power frame cavity that moves weight
to the corners of the clubhead for
maximum forgiveness to accompany
increased distance. Mizuno’s new
clubs prove you don't have to give up
distance to play forged irons. Mizuno
also offers more than 10 shafts and
25 grips, so you can find just the right

fit (mizunousa.com).

Around the Greens
Ping debuts its silky Glide wedges
this season in three sole

widths to accommodate
players with different
types of swings. Those
with steep attack
angles will
benefit from
the W or

wide version. The wider sole delivers
more bounce and is more forgiving.
The clubs come in two different
groove geometries for varying wedge
lofts—the higher lofts deliver more
spin. The attractive chrome finish
also sheds water well (ping.com).

If you are unhappy with your put-
ter, Cure Putters may have the
answer. The company’s RX models
are adjustable in two ways: First, you
can change the lie angle (the angle at
which the shaft extends from the
putter head to your hands). Second,
you can adjust the head weights by
adding or removing metal discs at the
back of the putter heads. Cure also
helps eliminate torque or twisting
during the putting stroke, thus
increasing the likelihood of center
hits (cureputters.com).

Helpful Accessories
Spring golf is not always the warm,
dry activity we'd like it to be. Jones

Golf Bags help those of us who are Golf 2015

willing to rough it by playing in
actual weather. Jones has been pro-
ducing iconic old-school single-strap
bags since 1g71. They feature a vin-
tage flair without frippery and are
made for golfers who walk and carry
their clubs. This year Jones unveils
two all-weather bags that resist

the elements. My favorite is the
stand bag version, featuring
seam-sealed zippers, an
easily gripped handle, a
full-length outerwear
pocket and an exterior
umbrella sleeve. It even
includes a velour-lined
valuables pocket and
club dividers that are
topped with faux fur.

From left: The Cure
RX Putter and the
Jones Stand Colf
While most golfers think of com- Bag.

The dividers stay dry
underneath a snap-on hood (jones-
golfbags.com).

pression in terms of the power

Take your best shot
at prostate cancer

Approximate prostate size >an

Cybeerfe freatment is 96 percent effective at eliminating
prostate cancer.” This minimally-invasive approach is comfortable for

patients and can be done in five one-hour sessions. So keep your tee
time. At Swedish, we'll help keep you on course and in the game.

“five-year cancer-free survival in low- and intermediate-risk patients

To learn more, call 206-320-7129 or visit
www.Swedish.org/prostate/cyberknife

Swedish Radiosurgery Center, Seattle, Washington
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The Zensah argyle

compression socks.

applied to the golf ball by the clubhead,
Zensah offers compression with several
new wearable technologies.

The compression arm warmers, as well
as the full-sleeve tops and socks, are
designed to help support muscles, pro-
mote blood flow and deliver more oxygen
to cells to help them work more efficiently.

The products are designed to reduce
swelling, help prevent muscle tears, speed
recovery and decrease the delayed onset of
soreness. Athletes in other sports (think
Dwyane Wade of the NBA’'s Miami Heat)
have been wearing a similar arm warmer
for years. Zensah now produces an argyle-
patterned sock, which is targeted at the
golfing audience (zensah.com).

Supporting my long-held notion that
golf can be an adventure sport (especially
when you go searching for errant shots),
I've discovered that the best golf pants ever
created were actually designed for rock
climbers. Prana’s stretch Zion Pant might
be surprised to be included in the golf gear
category, but I have found no better or
better-looking brand for playing golf.

The four-way stretch fabric resists abra-
sions (when your backswing includes
dodging a cactus, for example), dries
quickly and travels well.

The Zion also comes in a lined version
and one that converts to shorts when you
unzip the lower pant legs. Prana’s corpo-
rate focus on preserving the environment
and supporting local communities fits with
golf's focus on sustainability and conserva-
tion (prana.com).

Adding to the various gadgets that help
you know distance and locations on the
golf course, Sony's new SmartWatch 3
offers a free one-year download of Golf-
shot’s Pro GPS app, allowing you to
access crucial information on the course
without the clumsiness of consulting a
phone or range finder. The app presents
hole details and distances to hazards and

the pin. It keeps score and even offers



Sony’s new SmartWatch 3
offers a free year of the

Golfshot Pro GPS app.

Play Goll
Statistics .
recommendations on

club choice. The app
has a high-resolution

and highly visible screen
with voice, touch and gesture input
options. Off the golf course, the Smart-
Watch 3 stores music, provides weather
and travel information, reminds you of
appointments and much more (golfshot.

com).

New Ways to Play

With the number of golf rounds played
each year going down, many in the indus-
try are looking for alternative forms of
recreation to help increase golf’s popular-
ity and keep the sport healthy.

A new sport getting plenty of attention
is footgolf, which involves kicking a soc-
cer ball on existing golf courses. Of course,
this game also requires a 21-inch “cup” in
the place of the usual golf hole.

A new startup called FlingGolf (fing-
golf.com) sells a product that's more
lacrosse stick than golf club for utilizing
golf courses in yet another way. Rather
than flinging your 3-iron in anger, use the
patent-pending FlingStick to launch a
traditional golf ball as far as 200 yards
down the fairway with a jai alai-like throw-
ing motion.

The sport is made for walking since you
only need one club, and, if you are careful
with your aim, it can be played alongside
traditional golfers. When your ball is on
the green, you can use the side of the
FlingStick like a putter.

We will have to wait and see whether
footgolf or FlingGolf ever catch on with the
general public. In the meantime, those of
us who still enjoy pursuing the royal and
ancient game the old-fashioned way will
have plenty of new gadgets and equipment
to try out on our favorite courses. m

Jeff Wallach is a Portland, Oregon—based

freelance golf journalist.
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Coastal Wonders

The San Diego area offers a wide range of activities | By Don Ayres
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San Diego

N 4

n an early spring day, I stand
high above the Pacific Ocean
at Cabrillo National Monu-
ment and see a puff of mist
that indicates a gray whale is surfacing in
the cobalt-blue waters. After the whale has
passed, I put my binoculars down and take
a moment to survey my surroundings. To
the east of where I'm standing on San
Diego’s Point Loma peninsula, T see beach-
goers playing in front of the iconic Hotel
del Coronado. Farther east, sailboats slice
through the waters of San Diego Bay and
the tall buildings of downtown San Diego
rise in the distance. I breathe in the salty
ocean air, feel the warm Southern Califor-
nia sun on my skin and think to myself
how amazing it is that I get to live here.
San Diego’s mild climate and an average
of 266 days of sunshine per year make
“America’s Finest City” the perfect place for
a getaway full of outdoor activities. The
following are just some of the many attrac-
tions that have helped the city become one

of the nation’s most popular destinations.

A leisurely stroll along the waterfront’s
Embarcadero shows the importance of the
maritime industries to San Diego. Start

Above: The Seaport
Village on San Diego's
waterfront is known for

its shops, restaurants

and activities.

Right: San Diego-area
beaches offer excellent
surfing.
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your walk at the waterfront’s Seaport Vil-
lage to enjoy the boutiques, buskers and
restaurants. As you continue north, visit
the USS Midway Museum, which gives
visitors the opportunity to explore the
nation’s longest-serving aircraft carrier,
which was active from 1945 to 1992.

A little farther north along the Embar-
cadero is the San Diego Maritime Museum,
home to 10 historic vessels, including the
Star of India, which was built in 1863 and,
according to the museum, is the world’s
oldest active sailing ship.

From the Broadway Pier, a few blocks
north of the USS Midway, you can take a
15-minute ferry ride across the bay to visit
Coronado, a thin peninsula that is often
thought of as its own island.

A 2-mile walk along Orange Avenue will
bring you to Hotel del Coronado, with its
red-roofed turrets and picturesque beaches,
considered to be among the best in the
nation,

Celebrating at Balboa Park

The 1,200-acre park is in the midst of a
yearlong celebration to commemorate the
opening of this urban oasis as the venue for
the 1915 Panama-California Exposition.
Today, the park is home to various gardens,
including the Japanese Friendship Garden,
and more than a dozen museums, with
themes ranging from space to natural
history to local sports stars. To celebrate the
centennial, the park will be holding various
events throughout the year, including
monthly concerts through May at the
Reuben H. Fleet Science Center. Catch a
free Sunday afternoon performance at the
outdoor Spreckels Organ Pavilion or enjoy
a show at The Old Globe theater, which

/,_,

Clockwise from upper
left: A staircase leads
down to the Sunset Cliffs
Natural Park on the
Point Loma peninsula.
A kayaker paddles near
the Caves of La Jolla.
Balboa Park, the cultural
center of San Diego, is
celebrating its 100th
anniversary this year.

La Jolla’s Torrey Pines

is home to two of the
nation's finest public
golf courses.

hosts an annual summer Shakespeare
festival and the annual winter production
of How the Grinch Stole Christmas.

The park’s Spanish Colonial Revival
architecture is sure to impress, with the
most amazing structure being the Califor-
nia Building, built in 1915 and now the
home of the San Diego Museum of Man.
For one of the hottest tickets in town, make
an appointment to ascend the stairs of the
198-foot-tall California Tower. From the
eighth-floor observation deck—103 feet
above the ground—visitors can view the
park, downtown San Diego and the Coro-
nado Bridge. Book a visit near the top of
the hour and you'll experience the tower’s
electronic chiming.
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Balboa Park is also the starting place for
the annual Rock 'n’ Roll Marathon, held
May 31 this year. It features musical acts at
every mile marker of the race. For a full
listing of the park’s anniversary events, visit
CelebrateBalboaPark.org.

Exploring San Diego Zoo and
the San Diego Zoo Safari Park
One of Balboa Park’s most popular attrac-
tions is the San Diego Zoo. Spreading over
100 acres, the zoo contains more than
3,700 animals. The newest addition to the
zoo is the Conrad Prebys Australian Out-
back exhibit, which provides a more natural
environment for unique Australian crea-
tures ranging from koalas to wallabies to
wombats. People naturally gravitate to the
zoo's three famous giant pandas—adults
Bai Yun and Gao Gao, and their offspring,
Xiao Liwu, which can be seen in their
bamboo-laden habitats. The zoo has other
newborn animals, as well, including a
western lowland gorilla born December 26.
Take a gondola ride on the Alaska Airlines
Skyfari Aerial Tram to get a comprehensive
view of the entire zoo.

Clockwise from top: Visitors in an open
truck at the San Diego Zoo Safari Park

enjoy close contact with a group of giraffes.

Cyclists ride along the Mission Bay Bike
Path at Pacific Beach. A gray whale dives
into the waters near downtown San Diego.

For a different animal experience, travel
32 miles northeast of San Diego to visit the
San Diego Zoo Safari Park. The 1,800-acre
park includes large roaming pens where
herds of gazelles and giraffes graze on the
grounds around a watering hole, while
carnivorous jungle cats prowl in their
separate expansive domains.

The Africa Tram is a great way to see
different areas of the park and listen as
guides interact with the animals, including
a number of young such as a Masai giraffe,
a black rhino and four African lion cubs
that were born last summer. You may also
get a glimpse of Nola, believed to be one of
only five northern white rhinos left on the
planet. Alaska Airlines is the official airline
sponsor of the San Diego Zoo and the San
Diego Zoo Safari Park.

The Old Point
Loma Light-
house offers
spectacular
views of the
ocean and
downtown
San Diego.

HIKING THE SAN
DIEGO AREA

With hikes that range
from beaches to moun-
tains, there's a San
Diego trail to interest
everyone. Here are two
notable routes:

The Cabrillo National
Monument offers two
easy walks. The Coastal
Trail is a short 1-mile
path that gives visitors a
look at tide pools teem-
ing with sea life. On the
other side of the park,
the 2.5-mile Bayside Trail
starts at the old light-
house and winds down
the hill to Ballast Point,
where in 1542 Portu-
guese explorer Juan
Rodriguez Cabrillo
became the first Euro-
pean to set foot on what
is now America's West
Coast.

The Cedar Creek Falls
Trail in Ramona, about
35 miles northeast of

downtown San Diego,
offers challenging terrain
on a 4-mile hike that
ends at the Devil's
Punchbowl, a natural
pool circled by imposing
75-foot cliffs and a
waterfall. —D.A.

APRIL 2015 ALASKA BEYOND MAGAZINE 135

AMERICAN SPIRIT | SHUTTERSTOCK.COM



i
')
\ f i
X ra
N
i
/9
iy
n
<"
N s MARA
. . 0 LU
- - - -
D O = O = O
8 o o - ] . . 2 18
ompa one o 0
L . L & . -

800-722-2650

www.capobythesea.com

BY THE SEA

Experienced Professionals,
Custom Programs, Privacy Assured

PRIVATE ROOMS AVAILABLE * INSURANCE FRIENDLY
BEACHSIDE LOCATIONS * PET FRIENDLY

ADDICTION + ALCOHOL + COCAINE
METHAMPHETAMINE « OXYCONTIN « VICODIN

136 ALASKA BEYOND MACAZINE APRIL 2015

Puzzle on page 174.

c s|wla 3 |
olH clalu Hals
s|wlE olL[L olule
alLle N clen
ols|s E olelr
r|E|C als|H
alea T[L]E
Blo|k ElAlR
E[N[E s|pla

s |c PlaL
T|u o|s[1
uls RIE|D
N|T KlE[s

- < -

s|p|r 1T A

w(a|p Elos

alp|p alK(E

N|al1 KE

| [G s

Puzzle © 2015 Penny Press, Inc.

The life cycle of the gray whale is a story
of motion. As arctic ice slowly encroaches
during mid-autumn, thousands of these
majestic creatures set out on a 7,000-
mile trip from their Alaskan feeding
grounds to ancestral calving lagoons in
the waters of Mexico's Baja Peninsula.
The city’s location gives whale-watching
enthusiasts the unique opportunity to be
right in the middle of the longest-known
annual migration of mammals on Earth,

as the whales travel south from October

The biggest difficulty in
playing Torrey Pines is
focusing on golf, instead
of the natural beauty of
the setting and the
dramatic views of the
ocean waves crashing
against the cliffs below.

to February, and then return to Alaska
from January to June. The best time to
see gray whales off the San Diego coast is
between December and March. However,
April affords a good chance to catch a
glimpse of a mother with a newborn calf
in tow, as the young ones need more
time to prepare for the journey. Boat
excursions are available to see the migrat-
ing whales. You can also catch a glimpse
of them from any coastal bluff.

While gray whales dominate the
seascape from December to April, the
rest of the year provides ample opportu-
nities to see several other species of
marine mammals, including dolphins,
humpback whales, the occasional orca
and even blue whales.

One view of the iconic layouts and beau-

tiful views of Torrey Pines Golf Course



and you will know why the two layouts
are considered among the finest public
courses in the United States.

The South Course, which stretches
7,050 yards from the blue tees, was the
site of the 2008 U.S. Open, where Tiger
Woods outdueled Rocco Mediate to win
his 14th major championship. It is also
home to the final rounds of the annual
Farmers Insurance Open held in late
January. The North Course is shorter in
length—playing about 6,600 yards from
the blue tees—but requires a greater

variety of shots.

San Diego has miles of
trails, paths and bike
lanes that offer cyclists
wondrous views, plenty
of variety and minimal
interaction with traffic.

As challenging as the two courses are,
the biggest difficulty here is focusing on
golf instead of the natural beauty of the
setting and the dramatic views of the
waves crashing against the cliffs below
this picturesque layout.

Cycling along Mission Bay
San Diego has miles of trails, paths and
bike lanes that offer cyclists wondrous
views, plenty of variety and minimal
interaction with traffic. The Mission Bay
Bike Path is an easy 12-mile loop that
circumnavigates the bay, and includes
Mission Beach and Pacific Beach.

For a midride break, throw down a
towel and stretch out at any of the
beaches that ring Mission Bay, a 4,600-
acre water wonderland that includes
miles of shoreline, as well as a network
of islands, inlets and waterways.

Mission Bay is also a great place to get
out on the water with a rented paddle-

board, sailboat or windsurfer.

For a more challenging bike ride, pedal
along the Bayshore Bikeway on Coronado.
The 24-mile route winds through the penin-
sula’s cozy neighborhoods and along the
beach before heading down the Silver Strand
and passing through the towns of Imperial

Beach, Chula Vista and National City on the
way back into downtown San Diego.
Kayaking the Caves of La Jolla
In the La Jolla neighborhood of northern
San Diego, you'll find seven large sea caves,
which have long

continued on page 160
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FINANCE

Saving for the Future

By M. Sharon Baker

At the beginning of this year, lifestyle and relationship authors Warren and Betsy

Talbot walked to their favorite restaurant in Andalucfa, Spain, to perform their yearly

evaluation. m The former Seattleites have written such books as Dream, Save, Do: An

Action Plan for Dreamers Like You, published in 2013; and Married With Luggage:

What We Learned About Love by Traveling the World, published in 2014. The meeting

was part of the couple’s annual assessment
of their financial fitness. “We typically take
a couple of days to do a full annual review
of our lifestyle, money, business and per-

sonal goals,” says Warren Talbot. “It’s a

time to look at our entire life—what works,

what doesn't, and how we want to move
forward into the new year.”

This annual review is crucial for the
Talbots, who are in their early 40s and
saved more than $100,000 to support

themselves as they began traveling the
world in 2010. With careful planning, their
nest egg lasted the first two years of their
scheduled four-year world tour. However,
they knew they needed an income to con-
tinue traveling. Their plans also changed
last year when they bought a home in
Andalucia with the money they had previ-
ously saved for moving back to the United
States. Now, they rely on several projects,
including new writing opportunities, to

support their lifestyle. Such a change
makes it even more importanl for them to
be aware of their spending.

“We still track our expenses on a daily
basis via spreadsheet, so we can look at the
categories of spending and see exactly
where our money went,” Warren Talbot
says. “A look back on the previous year
helps us determine if we spent our money
wisely. Some things work, and some things
don’'t. Most things just need tweaking.”

It's not just world travelers such as the
Talbots who need to closely monitor their
spending. Financial experts say that what-
ever your lifestyle, annual or even quarterly
reviews are necessary to stay financially fit.
However, there is a lot more to financial
health than just keeping an eye on the
numbers. The following are money tips
from financial experts across the country
on what individuals and families can do to
achieve financial fitness and, like the Tal-
bots, follow their dreams.

Live Within Your Means

Do your best to eliminate debt, which can
hamper or even extinguish any financial
dream, by figuring out just how much debt
you have.

Erin Condon, president of Boston-based
Upromise, a college-savings service created
by Sallie Mae, says find out your total debt
load. “Don't live in denial. Not knowing
your total amount of debt won't make it go
away,” Condon says. “Understanding the
amount of money you owe to different loan
providers will help you to see the big pic-
ture and make you aware of any next steps
you might need to take.”

Once you know how much you owe, the
next step is working toward a debt-free
lifestyle, says Chantay Bridges, a Los Ange-
les coach, Realtor, speaker and writer. She
says reducing household debt requires
rethinking priorities, which may mean
going without the latest gadgets or fashions
until your finances are under control.

Thomas Nitzsche of ClearPoint Credit
Counseling Solutions in Atlanta, Georgia,
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FINANCE

often tells clients to “act your wage,” mean-
ing that their lifestyle should match their
income, with room for savings. He says
living like a college student today will lower
your stress and help you live like a king later
in life. In addition, “Ditch the ‘I deserve this’
mentality when it comes to immediate grati-
fication,” he says.

Make difficult choices that will help you

reduce your debt and become financially
healthy. Shop around for less expensive
home and car insurance for the same cover-
age, and don't use credit cards except for
emergencies. “Don’t be too proud to cut
cable, to live with someone, or to cut back on
Christmas,” Nitzsche says. “Look at ways to
save as opportunities to increase income
rather than as depriving yourself”

Portland’s Freshest Seafood

RINGSIDE

FISH HOUSE

Fox Tower overlooking Director Park

838 SW Park Avenue, Portland, OR 97205
www.RingSideFishHouse.com

Where Seattle Goes For Seafood

__ /RGN,
JELLI[OTTS

LTS 2 ST s

Closed for seawall renovations
Reopening Summer 2015

www._ElliottsOysterHouse.com

America’s Top Ten
Seafood Houses

Tom Horan's
America’s
To

Elliott’s Oyster House

Bourbon House

Z's Qyster Bar & Steakhouse

RingSide Fish House

The Sea Fire Grill

Osetra

Tony Mandola’s

Eddie V's Prime Seafood

Lynnhaven Fish House

Capt. Anderson’s Restaurant
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You also need to learn your FICO
score—an important measurement of
consumer credit risk, which is based on
your financial history. You can request
free credit reports from the three main
credit agencies—Equifax, Experian and
TransUnion—which collect consumer
financial data. Then make sure to take
care of any unpaid bills or other financial
issues on the reports.

“FICO is more than just a number, it
can affect everything, from getting
employed to the interest rate on your car
loan,” says Ted Jenkin, a Certified Finan-
cial Planner and founder of Oxygen
Financial Inc. of Atlanta, Georgia.

Stick to a Budget

An important aspect of living within your
means is developing a realistic budget.
Track your spending and monitor your
progress toward clear financial goals, says
Mindy Crary, CFP, a financial-planning
coach with Creative Money in Seattle.

Whether you live from paycheck to
paycheck or consider yourself financially
comfortable, tracking every penny is well
worth the effort. “Some of the high-net-
worth clients I work with pinch pennies
like nobody’s business,” says Bridget
Burgess, client adviser at Seattle’s Laird
Norton Wealth Management. “They are
aware of every penny, every cost, every
expense, and they focus on maximizing
the efficiency of every financial move
they make."

Such moves include saving money.
Experts say to treat savings as an expense
in the budget, with money automatically
going into a savings account, just like
paying a bill. Also save a portion of any
extra money that comes your way, such
as a pay raise or a bonus, and develop an
emergency fund that can cover three to
six months of fixed and variable house-
hold expenses in case of a financial crisis.
Some planners advise building a separate
“rainy day fund” to be used to pay for
dental bills and brake jobs.

Sharon Gueck, a financial planner
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FINANCE

with Becker Capital, stresses the need to
understand your family’s cash-flow needs.
Set realistic savings and spending goals and
stick with them.

Reduce Home Fees

A home is the largest single investment
most families will ever make, and there are
ways that you can reduce the cost dramati-

cally. One of the best ways to cut the cost of
a home is to make one extra mortgage pay-
ment a year.

At first that may sound almost impos-
sible, but with planning and effort, it can be
achieved, and the results are amazing. “{An
extra payment each year] will knock seven
years off of a 30-year loan,” says Jenkin.
“Plus, paying down your mortgage will

Working Together To Achieve Excellent Health

A place to learn.
A place to be.

www.ykhc.org
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YUKON-KuskokxwiM HEALTH CORPORATION

(800) 478-8905

Through native self-determination and culturally-relevant health systems, we strive
to be the healthiest people. Serving 28,000 patients over a vast 75,000 square
miles, help us continue this legacy while preserving tradition with sensitivity

to our heritage. Join us and enrich your own career and life experiences.

Current openings include: Nursing, Physicians, Mid-Level Providers (NP/PA),
Physical Therapists and many more. For additional opportunities or more
information, please contact us or visit our websites today!

Headquartered in Bethel, Alaska

www.ykhcjobs.org

relieve your financial stress if you have a
life change or a career change.”

One way to make that extra payment
is to pay half your mortgage every two
weeks. Over the course of a year, you
would make 26 payments, or 13 full
mortgage payments.

[f extra payments aren't possible, you
might find some interest savings by
paying half of a mortgage on the 15th of
the month and the balance on the last
day of the month. You would still pay the
usual 12 annual mortgage payments.
However, if the bank holding your loan

allows for partial payments and calculates

“We treat this
evaluation as a
dream-making activity,
something that will
enrich our lives and
our relationship. ...”

loan interest each day, then this method
could cut your mortgage payments by a
number of months during the course of
the loan.

For those looking to refinance a home,
experts say to be sure and shop for the

best home loan rates and fees.

Fund Retirement

Another important part of any budget is
putting money aside for retirement.
Financial planners say individuals should
try to invest as much as 15 percent to 20
percent of their gross earnings in a quali-
fied retirement plan. Such plans can be
through an employer or through an
individual retirement account (IRA).

“It's best to start saving as early as
possible, even if it's only a small
amount,” says Kurt Walsdorf, Pacific
Northwest Consumer Bank Regional
Executive for Bank of America. “Saving
with an employer-sponsored retirement
fund is a great beginning point. If you
establish consistent and disciplined



saving routines, you can create the great-
est opportunities for savings success.”

Kevin Gallegos, vice president of the
Phoenix operations for Freedom Finan-
cial Network, advises clients to dig deep
and “find” extra cash to allocate toward
retirement savings. “It is not hard for
many people to find an extra $500 during
the course of a year with some focus and
effort,” he says.

Becker Capital’s Sharon Gueck also
tells clients that they need to understand
how Social Security and Medicare work
and determine the optimal plan for using
the two programs to best serve their

unique circumstances.

Enjoy the Process

Becoming financially fit is easy if you
take small steps every day to understand
where your money is going, and how you
can make it work for you.

“Spend less than you earn and save
what'’s left.” That is the simple strategy
that allowed the Talbots to travel the
world, write books and buy a house in
Spain. It's also the advice they give to
readers of their book Dream, Save, Do, in
which they also counsel readers to make
an annual review a priority and not a
chore.

“We treat this evaluation as a dream-
making activity, something that will
enrich our lives and our relationship
going forward,” Warren Talbot explains.
“When we changed our attitude about
the planning, it changed our success rate
with our goals.”

To reinforce this notion, they end
their annual review with a celebration—a
nice meal and a bottle of champagne or
cava now that they are in Spain.

“No one said this process has to be
dreary,” he says. 4k

M. Sharon Baker is a Seattle-based writer.
Readers are advised to always seek the
advice of financial experts when dealing
with debt issues, developing a budget, buying
a home or planning for their retirement,
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OVER |65+

RESTAURANTS
PARTICIPATING

13 Coins

Agave Cocina & Tequilas
Agrodolce

Alicia Fusion Bistro
Amaro Bistro
Anchovies & Olives
Aqua

Assaggio Ristorante
Bar Dojo

Barking Frog

Barolo Ristorante
Barrio

Betty Restaurant

Big Fish Grill

Bin on the Lake
Blueacre Seafood

Blu Sardinia

Branzino

Café Campagne
Chandler’s Crabhouse
Cicchetti Kitchen + Bar
Coastal Kitchen

Crow

Dahlia Lounge
Daniel’s Broiler, Leschi
Dragonfish Asian Café
El Gaucho, Seattle
Elysian Bar

Etta's

Fresh Bistro

| Love Sushi on Lake Union
icon Grill

IL Bistro

Lark

Lola

Lot No. 3

Luc

Ma'ono Fried Chicken
& Whisky

Mamma Melina Ristorante
& Pizzeria

Mariposa

Marjorie

Maximilien

Ming China Bistro

MokSHA

Monsoon East

Monsoon, Seattle

Novilhos Brazilian
Steakhouse, Seattle

Novilhos Brazilian
Steakhouse, Bellevue

Palace Kitchen

Pomerol

Poppy

Preservation Kitchen

Purple, Bellevue

Purple, Kirkland

Purple, Seattle

Purple, Woodinville

Relish Burger Bistro

Restaurant Roux

Rikki Rikki

Rione XIII

Ristorante Paradiso

Seastar

Seatown

Serafina Osteria e Enoteca

Serious Pie, 4th + Virginia

Serious Pie, Westlake

Sip at the Wine Bar

Six Seven at the Edgewater

Skillet, Ballard

Skillet, Capitol Hill
Spazzo ltalian Grill
Stanford’s, Northgate
Stanford’s, Southcenter
Staple & Fancy
Steelhead Diner

Stone Burner
Stumbling Goat Bistro
Suite Restaurant/ Lounge
Sullivan’s Steak House
Tallulah's

IELELEEED

Tango Restaurant
Tavolata

Ten Mercer

Ten Sushi

The Commons

The Gerald

The Harvest Vine

The Melting Pot, Bellevue
The Melting Pot, Seattle
The Olive & Grape

The Tin Table

Toulouse Petit

Trace

Trattoria Cuoco

Trellis

Twisted Cuban Café & Bar
Urbane

Voila

Wild Fin, Issaquah

Wild Fin, Renton

Zhu Dang

Visit SeattleRestaurantWeek.com
for the most up-to-date list of Spring 2015 participants.
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Islands of Wonder

A visit to the Galdpagos is revealing—and memorable
By Marlene Goldman

My blue-tinted sneakers seem to be challenging the laws of nature on the Galdpagos
Islands: For a brief moment | have become the surrogate mother of a wandering
young blue-footed booby. The spindly-legged, wide-eyed creature looks up at me
with misguided affection, as if the word Mama is on the tip of its beak. Though its

own feet have yet to take on their eventual deep blue hue, mine must be close

enough for this little one to follow behind grows wary. The juvenile looks up, realizes

as I walk carefully through its North Sey- its error, and waddles back home.

mour Island home. Charles Darwin called the Galipagos a
As our tour group continues on to “living laboratory of evolution,” after spend-

another colony of birds, my new friend ing five weeks in the archipelago off the

The giant tortoise is among the
Galdpagos Islands’ most
famous (and most easily
photographed) animals.

coast of Ecuador in 1835, onboard his famed
HMS Beagle. The isolated habitats made it
possible for Darwin to study how plants
and animals adapt to their surroundings,
which sparked his famous work, The Origin
of Species.

My 21st century Galdpagos voyage is
onboard the M/Y Eric, a 20-person yacht
run by the Ecuador-based, family-run Eco-
ventura tour company. Our group hails
from an array of countries and spans all
ages, from a youthful Irish backpacker to a
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Ecoventura dining rooms feature gourmet
menus using locally sourced ingredients from
providers who grow and harvest sustainably.

group of fifty-something Israelis. We are
here during the summer and fall season of
la garua, which translates to misty, cool
mornings and choppy waters. It takes a full
day for us to get our sea legs.

Our trip takes in more than a half-dozen
islands, each one completely different from
the next. Here, man is really one with the
animals. Birds, reptiles and sea life have no
fear of humans. On one island, curious sea
lion pups sniff our feet, while mothers
placidly watch nearby. Iguanas are so
plentiful one must be careful
not to step on them. On
another island, a
Nazca booby
mother with a
new hatchling
lets us stand just
inches away FERNANDINA
photographing
the newborn.

It's like a giant
petting zoo, or as
our guide calls it, “a
zoo without cages.” It is,
however, strictly forbidden to
touch. “If you touch the animals, like the
baby sea lions, you are killing them,” he
warns during our introductory talk. Their
mothers will no longer care for their young
if they smell like us,

GALAPAGOS ISLANDS

FLOREANA

The rules are strict to help
keep the islands pristine.
In 1959, the govern-

-

ment of Ecuador

declared 97 percent
of the land area of

the Galdpagos

. BALTRA

 SANTA CRUZ Islands a national

park, and in 1998
the Galdpagos

Marine Reserve was

established, protect-
ing the waters around
the archipelago, which lies

along the equator, 560 miles west

of mainland Ecuador. Today, in an effort to
regulate the influx of more than 160,000
tourists a year, visitors to Galdpagos
National Park must be accompanied by a
licensed naturalist guide and stick to
marked paths. In other words, in this
“zoo” it's the humans who have keepers
and boundaries.

We chart a course starting from San
Cristobal, the political capital of the Gald-
pagos, and one of four inhabited islands in
the archipelago, which together are home
to more than 30,000 people. This is one

of the two main spots visitors fly to for a

The aptly named blue-footed booby
is another colorful Galdpagos resident
that's easy to capture on camera.
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What to order:
ENCEBOLLADO

For a true taste of coastal Ecuador, many

restaurants and vendors in the Galdpagos
serve encebollado, a fish stew traditionally
made with tuna, cassava root, tomatoes,
onions, cilantro and spices. Garnishes
include cebollas encurtidas, pickled onion
rings, as well as lime wedges or hot chile
sauce. Though encebollado, which in
Spanish loosely translates to “cooked with
onions,” can be eaten any time of day, it is
most often served for breakfast or brunch.
Servers often accompany it with plantain
chips, which give it a crunchier texture if
crushed up into the stew, and sometimes it

is served with bread to sop up the flavor.
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MILEAGE PLAN ADVENTURES ‘ Galdpagos Islands, Ecuador
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Like so many animals found in the
Galdpagos, this sea lion on Espafiola
almost seems to be posing for visitors.

Galdpagos journey. One of our excursions
leads us to a sea lion colony at Punta Pitt,
passing over a volcanic landscape dotted
with spiny shrubs, and the fleshy leaves of
the endemic Sesuvium plant.

Along the way we spot a prehistoric-
looking lava iguana completely unper-
turbed by our presence. We race to
photograph from all angles, though there is
no rush, as it barely moves. We forge on to
the sea lions and spend an hour near moth-
ers and babies, a peaceable coexistence
between man and sea mammal until a spat
breaks out between a mother and juvenile.

Our guide explains it is probably an
older baby getting kicked out while the
mother tends to her youngest, pointing to a
pup that is caught in the fracas. The teen-
ager finally sulks away.

During the trip, our evenings com-
mence with a summary of our sightings
and a preview of the events for the next day,
which usually consist of two landings, one
for snorkeling, and the other for walking
around the islands wildlife spotting.

We visit Genovesa, known for its popula-
tion of red-footed boobies, which mostly

reside in the trees, preening themselves
with their long blue beaks. Our guide says
the boobies usually have only one hatchling
that lives, and if more survive often the older
sibling or even the mother will kill them—
Darwin's survival of the fittest in action.

The elegant white and black Nazca
boobies prefer the ground and let us wan-
der among their nests. We watch one baby
trying to figure out how to work its giant
feet. Genovesa is also home to the smallest
marine iguanas in the Galdpagos, many
stacked on top of each other in reptilian
pileups.

I am transfixed by one Nazca booby
cleaning her young, when I hear the call,

“Whales!” Far offshore we spot two hump-

Tender cactus shoots are among the

favorite foods of the terrestrial (land)
iguanas on Santa Fe Island.

STEVEBLOOM IMAGES | ALAMY

ONLY IN
GALAPAGOS

The Galdpagos Islands are
home to many fascinating
species. Among them:

Galdpagos giant tortoise: Pinta
Island’s famous giant tortoise,
Lonesome George, spent the last
40 years of his 100-year life here.
It is estimated that 25,000 wild
tortoises live here now. They are
among Earth’s largest tortoises,
reaching s feet and 550 pounds.
A close relative is found on the
Indian Ocean's Aldabra Atoll.

Marine iguana: These iguanas
are unique among lizards in that
they forage in the sea. One threat
to them has been predation by
introduced cats. The iguana
population has been estimated
between 200,000 and 300,000.

Flightless cormorant: The only
cormorant in the world that
cannot fly is found on Fernan-
dina and Isabela islands. About
1,600 individuals remain.

Galdpagos penguin: The second
smallest penguin species is the
only one found north of the
equator. The population has
been decimated over the years by
El Nifios and has about 2,000

individuals remaining.

Finches and mocking-
birds: The 13 finch
species evolved
from a common
ancestor, adapt-

ing differently to
each locale. So

did the islands’
mockingbirds—per-
haps helping Charles Darwin to
conceive his theory of evolution.

Most Galdpagos visitors travel
aboard small cruise ships, such
as Ecoventura and Lindblad/
National Geographic. Seattle-
based Un-Cruise Adventures
(un-cruise.com) inaugurates
Galdpagos trips in early 2016.
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é Galdpagos Islands

et Speoked Vikon Rever
= = -/(eZL ?Dm ﬁé{ cZL back w.hale.s practicing their water jaanet.

breaching in and out of the waves in
synchronized jumps. We race back to our
dinghy and try for closer views, but by the
time we get there, they have disappeared.
Frigatebirds highlight our afternoon
walk on North Seymour Island. We
watch the male magnificent frigates fly
overhead with red balloon pouches on
their chests. The male takes 20 minutes
to inflate the massive scarlet gular sac
. e under its throat during courtship dis-
Smoked Yukon Keta plays. On the ground, the bird waits for a
female to arrive, making a warbling noise
Kwik'pak Fisheries is proud to present a sustain- regns:.ér and shaking its wings to attract attention.
able, traceable product that is unique to Alaska’s We also find massive land iguanas, dis-
Yukon River. Yukon Keta salmon has the highest
oil content and Omega-3s of any Keta ‘~;aln1on.
whether fresh, frozen or smoked. Product is
shipped frozen by FedEx. Order online at:

tinguished by their coarse yellow skin
and giant bumpy heads.

e The delicate balance and adaptation of
! o A GF species to each island also presents itself
www.kwikpaksalmon.com -« Website Sales Only

Source Code AKAL4 in the Galdpagos flora. One example our

guide notes is the prickly pear, or opuntia,
cactus, food for the land iguanas and
giant tortoises, On islands such as
: Genovesa, where no animals feed on

I eve ))) SYSTEM opuntia, they have soft rather than rigid
YOUR UNIQUE SOUND, YOUR UNIQUE THERAPY,™ spines, encouraging pollination by birds.

Other land outings include a scenic
walk over lava flows on Santiago, as we
tiptoe around marine iguanas and the
iridescent sally lightfoot crabs that cling
to the dark velcanic rocks. We also climb
375 steps for views of Pinnacle Rock and
other formations on Bartolomé. On Isa-
bela Island, we hike up an arid hillside at
Tagus Cove, lined with the stark gray-
white bark of the Palo Santo, or holy stick
tree, for an overlook of the brackish Dar-
win Lake, which is saltier than the sea.

On our landings and walks we view
everything from the radiant tiny vermil-

Chronic ringing in the ears? ion flycatchers to Darwin’s finches to the

There are better options than
just learning to live with it.

e s among the 1in 5 endemic flightless cormorants, which

people with tinnitus. stand on the rocks at Fernandina Island,
showing off their small dysfunctional

Available only by prescription. wings. At Espanola, we visit a waved

: albatross colony and marvel at their
(((OTO HAR MOII\JI_IQQ)) Learn more at otoharmonics.com takeoff and landing abilities in a gusty,
wet wind. The baby albatross don unruly
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1 Dunkel Street in Downtown Fairbar

WORYIA%KS

IN THE BEAUTIFUL GOLDSTREAM VALLEY
8 EASY MILES FROM UNIVERSITY MUSEUM

v
Featuring Alaskan Seafood, Prime Beef,
Large Appetizers, Sandwich Menu
All Major Credit Cards

v
Off-Premise Liquor Store

v
Open daily 11 AM. to 10 PM,, Fri.-Sat. to 11 P.M.
Serving Lunch and Dinner - Weekend Breakfast
Reservations Accepted

Two Locations:
West Valley Plaza
4001 Geist Road
Fairbanks, AK 9909
(907)457-5282

13130 Biscayne Boulevard
North Miami, FL 33181
(786) 332-4254

Come and enjoy pizzas from our wood-fired oven,
fresh roasted coffees from around the world, decadent

desserts and specialty espresso drinks.

THE TURTLE CLUB

For an evening
of fine dining

Featuring our

famous

PRIME RIB & PRAWNS
Lobster, Halibut &

King Crab

(includes salad bhar)

10 Miles Old Steese Highway
Fairbanks, Alaska

For Reservations (907) 457-3883
E-mail: turtle@polarnet.com

Fax (907) 457-4789
www.alaskanturtle.com

Maijor Credit
Cards Accepted

(907) 455-6666

2 4 www.alaskacoffeeroasting.com www.acrcmlami.com
Call for Directions

. Are you looking to make
Feinlinds, Alesks a difference?
Come to Fairbanks, Alaska!

Tanana Chiefs Conference offers a wide array of career fields with
the opportunity to make a difference in the health and wellness
of the Interior Alaska Native people.

Apply online at
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Competitive Pay &‘Beﬂcf its, 30 Days PTO, Signing Bonus, Relocation Assistance,
Eligible for IHS & NHSC Loan Repayment Programs, Tuition Assistance, Shovt Term
& Long Term Dz.sabu’:é’ Praﬁsznrmj Plan, 403(b) Plan.

Wine Spectator's "Award of Excellence”
Qo ve waited 100
for food this good!”
575 1st Avenue in the Marriott SpringHill Suites
Reservations: 907-450-0555

'-“"\‘» TllT‘h"‘l(]
¢ | Chiefs
" Conference

Follow us: £SR3
www.tananachiefs.org




Does Your Hand Shake
When You...

Drink a glass of water? Write a note? Dial a phone number?

If so, you may be suffering from Essential Tremor. Dr. Ronald Young
from the Swedish Radiosurgery Center has successfully treated over
1,000 patients — more than any other physician worldwide — using
Gamma Knife, a non-surgical approach to treat Essential Tremor.
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Learn more about Essential Tremor and find out if
Gamma Knife treatment is right for you.

1-206-320-7187 Swedish.org/essentialtremor

RELINE EPAIR RENEW

www.nuflowtech.com
Phone: (B08) 426-7924
Fax: (B08) 621-3021
info@nuflowhawaii.com

www.nuflowtech.com
Phone: (907) 677-2145

INDUSTRIAL
RESIDENTIAL
COMMERCIAL

Fax: (907) 677-2566
info@nuflowak.com

Fix Your Pipes From The Inside!
Half the Cost of Pipe Replacement!

Epoxy Coalings

Structural Liners

Pipe dameter applcations range from 1/2° 10 127,
with larger custom sizes available. Used in hest
Pipes consisting of copper, clay, concrete, metal,
iron, sieel, PVC and fibergiass. Pipe clameter
applications range from 1/2° to 12°. Applicable use
in the ‘ollowing piping systems, in any
Infrastructure, In every market sector:

Why Neplace? Our patented technology crestes a
rew pipe within the original pipe. restoring the pipe
system 1o “betler than new’ condition for a long-tarm |l o
solution - without digging or tearing up walls, caiings
or fioors. With a life expectancy up to 50 years. Centi-
fied Green Technologies, NSF 61 & UL Classified,

* Potatle hot and cold drinking water lines Kahals Hotel * Distribution Mains

* Polable water distribution mains » Fire suppression sprinkler systems * Storm Drains

* Industrial pressure applications » Natural gas and petroleum product ines + Rain & Roof leaders

+ Compressed air systems » Elactrical conduit * Drain and sewer lines

* Process pipes » Collection, Hold and Transfer (CHT) + Veriical & vent stacks

* Hydronic systems (air and water) SyS'EmS in maritime vessels * Industrial pressure applications

heating and cocling ines » Water Mains * Repair broken pipes

152 ALASKA BEYOND MACAZINE APRIL 2015

Galdpagos Islands

plumage, like a bad perm. We tiptoe past
unprotected eggs for a closer view of an
elaborate beak-to-beak courtship dance.

But the clear highlight is the snorkel-
ing in the Galdpagos, encountering
everything from curious sea lions to
scores of tropical fish. The clarity of the
water around Espinosa Point off the coast
of Fernandina Island allows me to focus
on each species—giant damselfish,
bumphead parrotfish, king angelfish, to
name a few. Several lightning-quick
Galdpagos penguins scoot by as I swim
toward a group of marine iguanas pick-
ing algae off the underwater rocks.

While my eyes are fixed on the variety
of colorful sea life, suddenly I see swim-
ming toward me a green sea turtle,
roughly the size of a dining room table.
At first unnerved by the sight of this
massive beast, which can weigh Goo
pounds, I am soon on the hunt for more.
At Espariola, we encounter a whole new
range of species—my first shark sighting,
a tranquil-looking whitetip reef shark.

To maintain the delicate ecosystem of
the Galdpagos requires constant scientific
research and conservation efforts. Our
tour spends half a day at the Charles
Darwin Research Station, on Santa Cruz
Island. A main focus for the station over
the years has been its captive breeding
program for giant tortoises and land
iguanas. We meet Super Diego, a male
tortoise imported from the San Diego
Zoo who has helped increase Espafiola
Island’s tortoise population from a low in
1965 of 14 to today’s number at over
1,700. “Now he’s a granddaddy of a lot of
Dieguitos,” our guide says.

Other victories include the removal of
50,000 feral goats from Pinta Island in
an attempt to restore the giant tortoise
population there. The famous find was
Lonesome George in 1971, the last known
surviving Pinta Island giant tortoise, who
passed away in 2012 without ever repro-
ducing. Ongoing projects include the

attempt to conserve threatened birds such



as mangrove finches, Galipagos pen-
guins, and flightless cormorants.

The research station, which is cur-
rently under threat of closure due to
funding shortfalls, was established by the
Charles Darwin Foundation, which was
contracted by the government of Ecuador
more thi-"'l 50 yearf-; Hg() to pTUVidt‘ t}lt‘
scientific input into the management of
Galdpagos National Park. Other conserva-
tion organizations include the U.S.-based
Galdpagos Conservancy.

Despite all the protections, the park
wardens have a daunting job in patrolling
such an expansive area, including the
entire Galipagos Marine Reserve, which
covers roughly 51,000 square miles.
[llegal shark and tuna fishing is a con-
tinuous problem and the sea cucumber
population over the years has been deci-
mated by illegal harvesting.

The islands face numerous trials in
trying to balance competing demands
from local fishermen, the growing tour-
ism industry, and increasing population
in the Galdpagos. Despite the continued
challenges, I am encouraged by the
concerted effort to preserve these islands
in much the state Darwin himself found
them over a century ago. My marvelous
journey here shows that human perspec-
tives can evolve just as much as the wild
creatures that make these islands an
unsurpassed nature preserve.

In the Galdpagos, everybody learns
something, every day—even a young
blue-footed booby that mistook a visitor
for Mom. aA

Marlene Goldman is based in San Francisco.

Use Mileage Plan miles to visit Ecuador’s
Galdpagos Islands via partner airlines
American Airlines, LAN and AeroMexico.
For more information or to enroll in
Mileage Plan, please visit alaskaair.com
or call 800-654-5669. For more informa-
tion on the islands, visit the Galdpagos

Conservan cy at gulrtpagus.m’g_

) LEADER In All We Do

Qil Field Services

Government Contracting

Il
Dovo

Natural Resources Development
Limited"——

in

Tourism

Learn more about the Doyon family of companies at www.doyon.com

HoT 5TOVE SOCIETY, A YEAR ROUND
COOKING SCHOOL OPERATED BY
Tom DouGLAS RESTAURANTS

Enhance your stay in Seattle with a memory making cooking class
at the Hot Stove Society, located at the Hotel Andra in the heart of downtown.
Classes range from light hearted & socialable to skill building & challenging.

For more info visit hotstovesociety.com

HOTEL ANDRA

2000 FOURTH AVENUE, SEATTLE
HOTELANDRA.COM
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ACCOMMODATIONS
Black Butte Ranch
www.blackbutteranch.com

Cabo Luxury Villas
www.caboluxuryvillas.com

DoubleTree by Hilton
www.doubletreevictoria.com

Goldbelt Hotel Juneau
www.goldbelthotel.com

Grand Solmar Land’s End Resort & Spa
www.grandsolmar.com

Grande Denali Lodge
www.denalialaska.com

Historic Anchorage Hotel
www.historicanchoragehotel.com

Marcus Whitman Hotel & Conference Center
www.marcuswhitmanhotel.com

Miramonte

www.miramonteresort.com

Pineapple Hospitality
www.staypineapple.com

Pueblo Bonito Oceanfront Resorts and Spas
www.pueblobonito.com

The Resort at Paws Up

www.pawsup.com

Travelodge Hotel Juneau
www.travelodge.com
CASINOS

Muckleshoot Casino
www.muckleshootcasino.com

Northern Quest Resort & Casino
www.northernquest.com

RESTAURANTS

Alaska Coffee Roasting Co.
www.alaskacoffeeroasting.com
Cafe Amsterdam
www.cafe-amsterdam.com/am
Churchill’s Steakhouse
www.churchillssteakhouse.com

The Crab Pot Seattle
www.thecrabpotseattle.com

Doug Fir Lounge
www.dougfirlounge.com

El Gaucho

www.elgaucho.com

Elliott's Oyster House
www.elliottsoysterhouse.com

Ivory Jacks
www.ivoryjacksrestaurant.com

John Howie Steak
www.johnhowiesteak.com

Lavelle’s Bistro
www.lavellesbistro.com

LG’s Prime Steakhouse
www.lgsprimesteakhouse.com
Metropolitan Grill
www.themetropolitangrill.com
Seastar Restaurant and Raw Bar
www,seastarrestaurant.com

Seattle Restaurant Week
www.seattlerestaurantweek.com

CONNECT WITH OUR ADVERTISERS

www.alaskaairlinesmagazine.com/ads

Seres Restaurant & Xiao Chi Bar
www.seresrestaurant.com

Tom Douglas Restaurants
www.tomdouglas.com
Turtle Club
www.alaskanturtle.com
TRANSPORTATION
Airstream Adventures
www.airstreamnw.com
Alaska Airlines Air Cargo
www.alaskacargo.com
Alaska Marine Lines
www.shipaml.com

Bay Area Airstream Adventures
www.bayareaairstream.com

Carlile Transportation
www.carlile.biz

Dave Smith Motors
www.davesmith.com

Dick Hannah Subaru
www.dickhannahsubaru.com

Korean Air
www.koreanair.com

Lynden, Inc.
www.lynden.com

Span Alaska
www.spanalaska.com

Totem Ocean Trailer Express
www.totemocean.com

Your Local Ford Store
www.compareford.com
BUSINESS SERVICES

Alcan Builders
www.alcanbuilders.com

Avista
www.avistautilities.com/bizrates

Colville, Inc.
www.colvilleinc.com

Construction Machinery
www.cmiak.com

Doyon Limited
www.doyon.com

Nu Flow Alaska
www.nuflowalaska.com
FINANCIAL SERVICES
Alaska Airlines Visa Signature Card
www.myalaskacard.com
Becker Capital Management
www.beckercap.com
Caliber Home Loans
www.caliberhomeloans.com

Laird Norton Wealth Management
www.lairdnortonwm.com

Leslie Girard
www.firstladyofhomeloans.com
Northrim Bank
www.northrim.com

Propel Insurance
www.propelinsurance.com
RECRUITING

Norton Sound Health Corporation
www.nortonsoundhealth.org

Tanana Chiefs Conference
www.tananachiefs.org

Yukon-Kuskokwim Health Corporation
www.ykhc.org

PERSONAL ENRICHMENT
It's Just Lunch
www.itsjustlunch.com

HAWAI‘I

Aston Hotels & Resorts, LLC
www.astonhotels.com
Atlantis Adventures
www.atlantisadventures.com
Aunty Liliko'i
www.auntylilikoi.com

Blue Hawaiian Helicopters
www.bluehawaiian.com

Chase 'N Rainbows Real Estate, Inc.
www.westmauicondos.com

Embassy Suites
www.embassysuiteswaikiki.com
Expeditions

www.go-lanai.com

Farm Credit Services of Hawai'i, ACA
www.hawaiifarmcredit.com

Germaine’s Lu‘au
www.germainesluau.com
Hawai'i Titanium Rings
www.hawaiititaniumrings.com

Honelulu Jewelry Company
www.honolulujewelrycompany.com

Island Pet Movers
www.islandpetmovers.com

Ka‘anapali Beach Hotel
www.kbhmaui.com

Kaua'i Sea Tours
www.kauaiseatours.com

Kona Boys
www.konaboys.com

Makena Beach & Golf Resort
www.makenaresortmaui.com

Maui Condo and Home
www.MauiCondo.com

Maui Ocean Center
www.mauioceancenter.com

Mauna Lani Bay Hotel & Bungalows
www.maunalani.com

Na Hoku
www.nahoku.com
Paradise Cove Lu‘au
www.paradisecove.com

SunQuest Vacations
www.sunquest-hawaii.com

Surfing Goat Dairy
www.surfinggoatdairy.com

Timeshare Resales Hawai'i
www.timeshareresaleshawaii.com

Tori Richard

www toririchard.com

REAL ESTATE

360 Modern
www.360modern.com

Read our digital edition at www.alaskaairlinesmagazine.com
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www.alaskaairlinesmagazine.com/ads

Citrone Partners
www.citrone-partners.com

Home Plate Center
www.homeplateseattle.com

Oyhut Bay—A Seaside Village
www.oyhutbay.com

RE/MAX—Stephanie Saelee
www.metroeastside.com

SmartShare
www.smartshare.com

Terrie Cox, PC
www.usa-relocate.com
VIK Ballard
www.vikballard.com

Windermere
www.windermere.com
GOLF

Circling Raven Golf Club
www.circlingraven.com
Classic Club Golf
www.classicclubgolf.com

SilverRock Resort
www.SilverRock.org

EDUCATION
Compass Courses Maritime Training
WWW.compasscourses.com

Foster School of Business—University of
Washington
www.foster.washington.edu/emba

San Diego State University
www.sdsu.edu

Washington State University
www.wsu.edu

HEALTH & BEAUTY
20|20 Lifestyles
www.2020lifestyles.com

Advanced Cosmetic & Laser Dentistry
www.acld.com

Alaska Spine Institute
www.alaskaspineinstitute.com

American Lung Association
www.lungforce.org/walk

Arctic Chiropractic
www.arcticchiropractic.com
Capo by the Sea
www.capobythesea.com

Dr. Markus Lefkovits
www.shineyourstrengths.com

Hair Transplant Seattle
www.hairtransplantseattle.com

Harbor Plastic Surgery Center
www.theskincancercenterorg

Larson Family Medicine
www.larsonmedicalaesthetics.com

My Best 10
www.mybestio.com

The Oregon Clinic
www.oregonclinic.com

Otoharmonics
www.otoharmonics.com

Schick Shadel Hospital
www.schickshadel.com

The Spa at Pro Sports Club
www.proclub.com

Stern Center for Aesthetic Surgery
www.sternctr.com

Swedish Radiosurgery Center
www.swedish.org/radiosurgery

Swedish Radiosurgery Center—CyberKnife
www.swedish.org/prostate/cyberknife

TRAVEL IDEAS
Alaska Railroad
www.alaskarailroad.com

Billings Convention & Visitors Bureau
www.visitBillings.com

Central Oregon Visitors Association
www.visitcentraloregon.com

City of Palm Desert
www.palm-desert.org

Coeur d'Alene Chamber of Commerce
www.coeurdalene.org

Discover Moab
www.discovermoab.com

Fairbanks Convention and Visitors Bureau
www.explorefairbanks.com

Gustavus Visitors Association
www.gustavusak.com

Juneau Convention & Visitors Bureau
www.traveljuneau.com

Ketchikan Visitors Bureau
www.visit-ketchikan.com

Majestic Mountain Loop
www.majesticmountainloop.com
MasterPark
www.masterparking.com

Oregon Wine Board

wWww. oregnnwinesﬁyfree org

St. George Area Tourism
www.visitstgeorge.com

Tourism Walla Walla
www.facebook.com/experiencewallawalla
Visit Anchorage

www.anchorage.net

Visit Roseburg Land of Umpqua
www.visitroseburg.com/finewine
Visit Seattle

www.visitseattle.org

Yellowstone Teton Territory
www.yellowstoneteton.org

Yosemite Area Regional Transportation System
(YARTS)
www.yarts.com

THINGS TO SEE & DO

Alaska Aerospace Corporation
www.akaerospace.com

Alaska Botanical Gardens
www.alaskabg.org

Anchorage Downtown Partnership
www.anchoragedowntown.org

Anchorage Trolley Tours
www.anchoragetrolley.com

Darwin's Theory
www.alaska.net/~thndrths

K1 Speed Indoor Kart Racing
www.kispeed.com

Mount Roberts Tramway
www.goldbelttours.com

Palm Springs Air Museum
www.palmspringsairmuseum.org
Rock ‘N’ Roll Marathon Series
www.runrocknroll.com

Seattle Aquarium
www.seattleaquarium.org

SegTours of Anchorage
www.segtours.com
CULINARY CORMNER

10th and M Seafoods
www.1othandmseafoods.com

Alaska Seafood Marketing Institute
www.alaskaseafood.org

Alaskan Brewing
www.alaskanbeer.com
Kwik’Pak Fisheries
www.kwikpaksalmon.com
WINE & WINERIES

Brian Carter Cellars
www.briancartercellars.com

Tranche Cellars
www.tranchecellars.com
SHOPPING

Braarud Fine Art
www.braarudfineart.com/about.html|

Fifth Avenue Jewelers
www.productsofalaska.com

Seaport Village
www.seaportvillage.com
IDEAS

Oomingmak Musk Ox

www.giviut.com
TRIbella
www.tribellawine.com
GOOD IDEAS

Food Courier
www.foodcourier.com

Read our digital edition at www.alaskaairlinesmagazine.com
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LARSON

Restore a More Youthful Look

ATl \\/ith Larson Medical Aesthetics

Medical Aesthetics

Margaret L. Larson,

ARNP, MSN, NP-C is an
accomplished master
injector and expert in facial
rejuvenation techniques. She
practices as a primary care
provider as well as providing
superior aesthetic treatments
to patients of the Northwest.

Margaret is a proud recipient
of the Bella Diamond Top
Injector Award for her
achievements in 2014. Her
practice is equipped with
the latest technology such

as laser treatments, chemical
peels, facials, cryolipolysis,
and medical grade skincare.

Beauty

that lasts

Bellafill® offers an important difference to people who
know filler rejuvenation can be very costly.

What if, instead of just filling, you could actually restore?
Bellafill® is your answer.

Cournesy of David C Pearsan, MD. Courtesy of Louis M. Deloseph, MD

20% OFF TREATMENTS AND SKIN CARE PRODUCTS WITH MENTION OF THIS AD.

Located just minutes from the airport, consultations are always free

and can be easily scheduled by phone.

LARSON FAMILY MEDICINE & MEDICAL AESTHETICS | 206-244-5477
16233 Sylvester Road SW, Suite G-30 | Burien, WA 98166

LarsonMedicalAesthetics.com
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2015 GMC Canyon.

Sensibly Smaller

By Bengt Halvorson

“Bigger is better” is an adage that Americans have long bought into. And that seems

to have held especially true for pickup trucks. Today's full-size trucks have inched up

in size, shouldered up in stance and bulked up in general brawn, to the extent that

in many cases they're boasting the payloads and tow ratings of their heavy-duty and

super-duty counterparts of just a decade ago. m But there are some signs that the

tide might be turning as more Americans
discover that the full-size and heavy-duty
trucks that do well at work sites, or when
pulling a boat, can be quite a handful for
daily driving and in-town errands.

While the new-truck market still lacks a
true compact truck, the cast of mid-size
possibilities has become far more interest-
ing this year with the introduction of several
new trucks, and the true standouts are
General Motors’ new-for-zo15 Chevrolet
Colorado and GMC Canyon pickups.

These models pose a new “inside-out”
value proposition for truck shoppers who
like the cabin appointments of full-size
trucks but don’t necessarily need the bulk
or the burly bragging rights.

The Colorado and Canyon don't do
anything radically different, such as switch

to aluminum body parts or turbocharged
engines, as the new Ford F-150 does. They
stick to a familiar steel-body, steel-frame
layout, but have features that will appeal to
those who plan to commute with the truck
during the week and haul recreational gear
on the weekend.

Forget about the old two-seat, standard-
cab configuration. The Canyon and Colo-
rado come in extended cab and crew cab
models only. Among those, there are three
variations: extended cab or crew cab models
with a longer 6-foot-2-inch bed, or a crew
cab version with a shorter 5-foot-2-inch bed
length. Overall dimensions of the Canyon
and Colorado make them about 6 inches
narrower than the full-size Chevy Silverado
and GMC Sierra, as well as about 4 inches
lower. And since there are so many ver-

sions of the full-size pickups, figure the
length, in general, at a foot or two shorter.

Meanwhile, cargo boxes for these mid-
size trucks range up to a generous 74
inches long by 55.5 inches wide and nearly
22 inches tall.

Effectively, you're getting near a full-size
truck’s cargo box without all the bulk every-
where else.

ANOTHER SURPRISING THING about these
trucks is what’s under the hood: In all but
the bigger crew cab styles, the base engine
is a 2.5-liter direct-injection four-cylinder,
making 200 horsepower and 191 pound-
feet of torque.

The engine definitely sounds like a
four-cylinder, so, yes, those craving the
big-truck sounds of a V-8 may not be on
board with the compromises. But the four
doesn’t disappoint in its performance when
you're carrying a light load, and it can tow
up to 3,500 pounds—plenty for a smaller
boat or pop-up trailer.

Part of what makes the four-cylinder
work well is the quick-reacting six-speed
automatic transmission. While four-speeds
were the norm with the last generation of
GM mid-size trucks, having two extra gears
helps greatly to lower revs while cruising
on the highway, and to make sure the
engine stays in its perkier ranges when
you're accelerating or need to muster up a
quick pass.

And for those who don't find that quite
enough—or those who do plan to tow
often, or haul heavier loads—there’s an
available 3.6-liter V-6 that’s a big step up in
power and performance. It makes 305
horsepower and 269 pound-feet of torque,
which puts it in the same ballpark as the
V-6 versions of the Toyota Tacoma and
Nissan Frontier, and with a $250 trailering
package you can boost its tow-rating maxi-
mum to 7,000 pounds.

Pickups usually come with a pretty
substantial gas-mileage penalty versus cars.
Yet with the four-cylinder in the Colorado
and Canyon, that generalization doesn’t
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Hiking, Dining, Shopping, & Spectacular Views
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— Newly Renovated —

FREE WiFi, Airport Transporation, & Parking

GOLDBELTHOTEL.COM
1-888-478-6909
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Hiking Local Trails

Fishing for Halibut and Salma
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Pearson’s Pond Luxury.inn
& Adventure Spa

Imagine...

Adventure/Romance
Water & Forest Views
Enchanted Garden
Wellness Spa

Hot Tubs, Fireplaces,
Bikes, Boats & more
Activities galore
Personalized Service
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v?)‘m“ Weddings & Packages available
Juneau ALaska's Must See ATTRACTION
OnEe OF THE WORLD’S GREAT FJORDS

* * * >

* »

ADVENTURE BOUND ALASKA
TRACY ARM
Alaska’ largest icebergs and more

ADVENTURE BOUND
BOARD:7:30 A.M. RETURN: 6:00 PM.

CAPTAIN COOK

BOARD: 8:30 A.M. RETURN: 6:30 PM.

TRACY ARM, FLIGHTSEEING, CITY TOURS,
WHALE WATCHING, GLACIER ADVENTURES BY
BOAT, HELICOPTER, VAN OR DOG SLED

Office across from Goldbelt Hotel
at 76 Egan Drive

RESERVATIONS:
907-586-8687 - 1-800-820-2628

P.0. Box 23013, Juneau, AK, 99802
adventureboundalaskal@gmail.com




AUTOS

seem to hold true. In a week and about 135
miles of driving—mostly short trips around
town—I averaged nearly 22 mpg, which
isn't significantly lower than what you
might see in most mid-size sedans.

The test truck was, admittedly, one of
the most fuel-efficient models of the
lineup: a rear-wheel-drive Canyon SLT
Extended Cab, which has EPA fuel econ-
omy ratings of 20 mpg city, 27 highway.

Some potential buyers might consider
waiting for the 2016 model year, when a big
2.8-liter turbo-diesel four-cylinder engine
will join the lineup, offering even better
mileage numbers while meeting or beating
the V-6's towing and hauling numbers.

There are plenty of other advantages to
going a size smaller, including a shorter
turning radius than most full-size trucks,
and a better, more relaxed driving experi-
ence wherever lanes are narrow, space is
tight or the roads become curvy.

These trucks also now include four-
wheel disc brakes with four-piston front
calipers and Duralife brake rotors—which,
GM says, offer double the service life.

All four-wheel-drive models include an
electronically controlled transfer case
with 4WD low and high modes, while
an automatic-locking rear differential is
available in most models—and standard
in the off-road-focused Colorado Z71 or
Canyon All-Terrain models.

What's probably the most impressive
about the Canyon and Colorado, even in
four-cylinder form, is that they're super-
refined inside. If you've ever spent time in a
compact or mid-size pickup and remember
the noisy cabin, the unsettled ride, and the
bargain-basement quality of nearly every
material and trim piece inside, then it’s
worth resetting your expectations, because
these trucks offer a very different experi-
ence. Front seats are super comfortable and
supportive (GM points to a dual-firmness
foam in their construction). Triple-sealed
doors and ample noise insulation mean
that road and wind noise are kept out.

The truck in which I spent most of my

time was an extended cab version, which
has small, rear-hinged back doors as well as
two very modest back-seat spaces—and you
may be challenged to fit in child seats.

Crew cab models include much more
space for back-seat occupants, with a bench
seat that’s potentially ample enough for
three. It’s probably the way to go if you have

The Colorado is offered in WT, LT and
Z71 trims, while the Canyon comes in base,
SLE and SLT models. Among these truck
lines, the Canyon SLT is the most luxuri-
ously equipped, and its standard equip-
ment list includes automatic climate
control, leather upholstery, and heated and
power-adjustable front seats. The mid-

GMC CANYON

Model type: Mid-size pickup

Base Price: $20,120

Power: 2.5L |-4, 200 hp; 3.6L V-6, 305 hp
Technology: Chevrolet MyLink 8-inch diagonal
color touch-screen system with Bluetooth and
navigation; OnStar with 4G LTE Wi-Fi hotspot
connection; Forward Collision Alert; Lane

Departure Warning; rear-vision camera.

a family and want to drive the truck daily.

In back, you'll find cargo solutions that
will work just fine for the homeowner
who'’s carrying project materials one week-
end, then Jet Skis the next. The Colorado
and Canyon include a two-tier loading
design that can split the bed into upper and
lower sections—for better storage (and
concealment) of work tools, for instance.
And there are 13 standard cargo tie-down
locations included—to be used with mov-
able tie-down rings that are available.

The Colorado and Canyon are the first
trucks in their market segment to include a
standard rear-vision camera system—quite
an asset when parallel parking. GM says
that the optional Forward Collision Alert
and Lane Departure Warning systems—
designed to warn you of potential collisions
or danger—are also segment firsts. GM'’s
OnStar telematics services, available on any
of these trucks, remain at the leading edge,
offering conveniences such as remote
unlocking, vehicle location and roadside
assistance, and the automaker now offers
4G LTE capability that essentially turns the
vehicle into a wireless hot spot.

grade Canyon SLE—essentially the equiva-
lent of the Colorado LT—includes many of
the items that daily drivers want in their
vehicles these days, such as dual USB
ports, cruise control, remote keyless entry,
a tilt/telescopic steering column and
upgraded interior trims with a soft-touch
material throughout the dash.

THE CANYON sLT I drove also included tubu-
lar assist steps, a spray-on bedliner, pre-
mium Bose audio, an upgraded Color
Touch infotainment system with navigation
and the Driver Alert Package. The cost of
options on the test truck amounted to
$2,500, bringing the total to $33,245—in
the vicinity of 10 grand less than a full-size
truck with the same feature set.

Circling back to the “bigger is better”
mantra, I'm not convinced it still applies to
pickups. Based on what you get with the
Colorado and Canyon—at a lower price,
with lower running costs—it looks a lot like
a little smaller is just right. ak

Bengt Halvorson is an independent automo-
tive journalist living in Portland, Oregon.
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CLEAN ENERGY from page 75

The Fire Island Wind project, west of Anchor-
age in Cook Inlet, is often visible to passengers
in planes on approach to the city's zirport.

200 MW of solar in Dubai was 5.84 cents
per kWh, without subsidies.

Existing law requires Hawai‘i’s utilities to
supply 40 percent renewable electricity by
2030; HECO has committed to delivering 65
percent renewable electricity by then. Pend-
ing legislation would eliminate Hawai'i’s
dependence on costly imported oil for elec-
tricity production by raising the Renewable
Portfolio Standard to 100 percent by 204o0.

Blue Planet Foundation Executive Direc-
tor Jeffrey Mikulina in Hawai'i predicts the
recent oil price drop will be fleeting. “What
we're seeking is a true long-term hedge by
investing in a clean energy future. One
where we don't have to worry about the price
of oil, or the price of any fossil fuel, because
our fuel will be free, and we will be making
investments in our own infrastructure to
harness Hawai'‘i's indigenous resources.”

Many residents of rural Alaska, mean-
while, routinely pay 40 cents or more per
kWh for electricity, and have yet to see any
savings from the oil price drop. “We pay the
world commodity oil price. We've never
received some sort of ‘hometown’ discount
for oil,” says Chris Rose, executive director,
Renewable Energy Alaska Project. He adds
that many remote communities in the state
buy oil once a year in spring, and it arrives
in early summer or fall, before ice makes
waterways impassable. Thus the fuel burned
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by diesel generators powering these commu-
nities in the winter of 2015 was purchased
when oil traded above $100 per barrel.

To help ease the financial burden for
some rural Alaskans who pay up to 50 per-
cent of household income for energy, the
state legislature created the Alaska Renew-
able Energy Fund in 2008. To date, the fund
has disbursed $250 million to 277 projects
that, in 2014, displaced nearly 15 million
gallons of diesel fuel.

A typical example is the 284-kW hydro-
electric installation completed on remote
Atka Island, in the far southwest Aleutians,
in 2012. The new plant supplies all the
Go-resident island’s electric power, plus
some of its heat. The highly efficient “run-
of-the-river” installation (there’s only a small
diversion dam) can operate with flows of 18
cubic feet per second—barely a trickle by
hydroelectric standards.

“We've become pretty good at integrat-
ing renewables. We've learned a lot. It’s
definitely challenging, but worth it, too,
when you see the 15 million gallons of fuel
saved last year. That's a lot of cost savings for
communities that really need it,” says Sean
Skaling at Alaska Energy Authority.

In places like Atka and Kodiak, “alterna-
tive” energy is not really alternative at all. It’'s
commonplace and mainstream. In other
words, the sun is shining for clean energy,
and Western locales are leading the way. ak

Justin Gerdes is a California journalist special-
izing in energy and environmental topics.

from page 137 captured the imagination
of visitors. Guide services such as La Jolla
Sea Caves Kayaks lead groups of visitors
into the formations, which include
Clam’s Cave, a chamber with 10-foot
ceilings and light that streams in from
several different openings. In the waters
below, bright orange garibaldi fish dart
by, while sea lions look on from their

perches on the rocks above the water.

the local beaches
Riding a surfboard on waves along the
county’s 7o-mile coastline remains one

of the ultimate San Diego experiences.

The San Diego area’s
coastal geography
produces swells that
will challenge surfers
of any skill level.

The area’s coastal geography pro-
duces swells that will challenge surfers
of any skill level. For beginners, outfit-
ters such as San Diego Surf School will
help you learn the ropes. Novices will
like the surf north of Moonlight State
Beach in Encinitas, which offers some
of San Diego’s best breaks for first-tim-
ers. For spectators, there are few sights
more impressive than the kite surfers
who harness wind to launch from the
waves at Cardiff State Beach.

Surfing is only one of the many
adventures to be found in San Diego.
The area’s natural beauty and unique
experiences will create memories to last
a lifetime. &

Don Ayres is a San Diego freelance writer.

Alaska Airlines serves San Diego daily.
Find information or book tickets at
alaskaair.com or call 8o0-ALASKAAIR.



Introducing our new flight
experience ... Alaska Beyond™

Start exploring at 30,000 feet. Your journey becomes part of the adventure as you watch free
entertainment, snack on artisan food and beverages, relax in our custom, leather, power-equipped
seats, and enjoy our award-winning service. It's all part of Alaska Beyond™—a new flight experience
designed to go above and beyond your expectations.
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Discover what Alaska Airlines

can offer you

MILEAGE PLAN Easy sign-up at alaskaair.com/mileageplan.

.’

WHERE YOUR MILES CAN TAKE YOU

Starting at 7,500
miles (one way)
anywhere within

Starting at 12,500
miles (one way) or
25,000 (round trip)

Starting at 17,500
miles (one way)
or 35,000 miles

one state, including Fly anywhere (round trip) (round trip)
Alaska, California, Alaska Airlines to Mexico, to Hawai'i.
Oregon and flies in continental
Washington. U.S. and Canada.
HOW TO GET THERE
'I 3 up to
mile for each miles per 1 6,000
mile traveled dollar spent miles

Earn flight miles on
Alaska Airlines and all
our airline partners.

Purchase onboard products,
vacation packages or
tickets for travel on Alaska
Airlines, or send shipments
with Alaska Air Cargo,

using the Alaska Airlines
Visa Signature® card,
Alaska Airlines Platinum
MasterCard® and Alaska

Airlines Visa® Business card.

Purchase an Alaska Airlines
Vacation package at
alaskaair.com. Receive

an automatic 1,500 Bonus
Miles, your actual miles flown
and triple miles on every
dollar spent with an Alaska
Airlines Visa card. Choose
from more than 75 destina-
tions and 5,000 hotels.

ALASKA AIRLINES VISA CARD

«Yearly Coach Companion Fare from $121 ($99, plus taxes and fees from $22). For every dollar you spend with
your card, you'll earn one Bonus Mile. Ask a flight attendant or visit alaskair.com for details.

Starting at 20,000
miles (one way)
or 40,000 miles

Money and

Miles Awards
Reduce the price
of your ticket by up
to 50% while still
earning Mileage
Plan™ miles.

25,900

Sign up for the Alaska Airlines
Visa Signature® card. Earn
25,000 miles when you are
approved for the card. Plus
earn triple miles on Alaska
Airlines purchases and one
mile per dollar spent on every-
day purchases made with the
card. Also, receive a Coach
Companion Fare every year.*
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Partner Airlines
Redeem your
hard-earned miles
with any of our

14 airline partners
and travel to over
700 destinations
worldwide,

Tons

of miles
for everyday
purchases

Rent a car, buy flowers
or go out to dinner

and earn Mileage Plan™
miles with our many
non-airline partners.
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AIRLINE PARTNERS—TRAVEL THE WORLD ON YOUR WAY TO ELITE STATUS

Mileage Plan Miles earned on all our international partners will count toward elite status qualification. Travel throughout the world on the
following partners while earning miles and elite status in the Mileage Plan Program.

et
BRITISH AIRWAYS =

SEIJI 5

AIRWAYS Emirates

AmericanAirIines\‘ ADELTA %

k N CATHAY PACIFIC ¥ AtroMEXICO 5 AIRFRANCE 7 5/

&
asse

KLM

KSREAN AIR %)

i g

LAN A RavnZ’

*Not applicable for international Elite Qualifying Miles.
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START EVERY TRIP AT ALASKAAIR.COM

Sign up for the Insider Newsletter to receive great travel deals and information.

On alaskaair.com, you can:

« Always find the lowest fares, guaranteed

« Plan and book your flight, car and hotel

« Purchase, change or cancel and redeem miles

+ Check in and print boarding passes

« View Mileage Plan activity and access My Account

Access to alaskaair.com is free
on flights with Inflight Wi-Fi.

THE APP KEEPS YOU MOBILE ON ANY DEVICE

Several mobile options to keep you moving when
you're on the go: iPhone, Android, Windows Phone
and our mobile website at m.alaskaair.com.

« Find and book flights

« Check in from your phone
» No more paper—use your mobile boarding pass

78 1aA N6

« Access Mileage Plan™ information

« View and change seats

FLIGHT STATUS ON THE GO JET TEXT MOBILE CLUB

If you have a flight scheduled to depart in the Text ALASKA to 44227 to receive text alerts on our deals and offers.
next 24 hours, use the mobile Phone listed in Message and data rates may apply. Maximum of four messages per month. Text HELP to 44227
your reservation to text MY FLIGHT to 252752 for help. Text STOP to 44227 to opt out. Terms and Conditions at http://bit.ly/1hUeTdd.

(ALASKA), and we'll send you up-to-the-minute
flight status. Or use any mobile phone to text a )
flight number to 252752 for flight status. n u R

Message and data rates may apply. Connect with us on Facebook and Twitter.
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MVP, GOLD AND 75K STATUS

We know what it takes to be a road warrior, so the
more you fly with us, the more we can take care of you
and make your experience as comfortable as possible.

_—
Gold and 75K benefits include: Elite status level miles/year: i
Iy BOARD ROOM
« Unlimited complimentary upgrades Mvp 20,000 iR .
- Express security lines MVP Gold 40,000 gf;ﬁﬂi;g?gn:{gg :;esgnfoir
« Initiation fee waived for MVP Gold 75 75,000

access to our award-winning airport

Board Room membership club rocoms. Enjoy complimentary

« Bonus Flight Miles snacks and adult beverages, private
« One complimentary alcoholic workstations, free Wi-Fi and our
beverage per flight personalized service.
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ONBOARD AMENITIES
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Premium Wine $7 USD

Canoe Ridge Exploration
Merlot

Canoe Ridge Exploration
Pinot Gris

Liquor $7 USD
Sun Liquor Vodka
Sun Liquor Gin
Sun Liquor Rum
Crater Lake Hazelnut Espresso Vodka
Sauza Tequila

Dewar’s White Label Scotch

Jack Daniel’s Black Label

Crown Royal

Courvoisier Cognac

Baileys Irish Cream

Premium Beer $7 USD

Alaskan Amber

Alaskan Icy Bay IPA

Corona (to/from Mexico)

Kona Longboard Island
Lager (to/from Hawai‘i)

Beer $6 USD

Miller Lite
Budweiser

FIRST CLASS

-

3priei i
Complimentary

Coca-Cola, Coke Zero, Diet Coke
Sprite, Sprite Zero,

Seagram's Ginger Ale, Seltzer &
Tonic

Bottled Water

Juices: Orange, Tomato, Cranberry,
Apple and our special blend of
Passion, Orange and Guava*

Bloody Mary Mix

Tazo® Awake® black tea

Tazo® Sweet Orange Hot Herbal
Tea (caffeine-free)

Proudly serving Starbucks®
Pike Place® Roast

The Meals & Snacks card in
your seatback pocket displays all
our food and beverage options.

Beverage service may vary due to time of day and
flight-segment time limitations. ltems limited and
based on availability. Individuals must be 21 years or
older to ¢ aleohalic b 5 t
warning: According to the Surgeon General, women
should not drink alcoholic beverages during pregnancy.
Consumption af alcoholic beverages impairs your
ability to drive a car or operate machinery, and may
cause health problems. Pike Place is a registered
trademark of The Pike Place Market PDA, used under
license.

* On flights to Hawai'i anly.
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Customers seated in First Class are always treated to our special brand of
customer service. Enjoy our distinctive menus, a dedicated flight attendant,
a convenient lavatory and complimentary use of an Inflight Entertainment

Tablet when available.

WINES OF THE MONTH

First Class customers enjoy fine wines from West Coast vineyards. This
month, we're pleased to feature the wines below.

Chateau Ste. Michelle
Chardonnay

Washington

Fresh, soft style Chardonnay
with bright apple and sweet
citrus fruit character; subtle
spice and oak nuances.

il
o
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Chateau Ste. Michelle

A Indiar_l Wells Red Blend

' Washington
Rich, round, powerful style
- of Washington fruit; jammy
: boysenberry flavors from

the Syrah with a luscious
backbone from the Merlot.

Meals & Snacks

AFRIL 2015

Cheers to Earth Month

Clean water i pogan
3 18 Pzsential for groay tasting food - and Broat wsting bae
Tats wi eaturin e
= Wiy veo're Featuring meny iems thie Menth like Alaskan Braw;
skan Brewing
¥ Bay PA which is brewad with the §
the Emetald Edge. th

Company's I
| resh glscier fed water of
€ last temperate minfom st along the norfwest ¢ oast
Alasha Airlines Is suppor
THNRE IS suBporting Imporiant work 1o Brotect nature by @
1 o b wing
Conspryanc t
o " BAEsrvancy and thaie werk on the Washington ang
acoastline. protecting a wild, exquisite landacape

$50.000 10 The Nature

pkr Beyond

DELICIOUS

ONBOARD RECYCLING

Please join our effort to reduce
our environmental footprint by
separating recyclable paper,
cardboard, plastic, glass and
aluminum, and passing these
items to flight attendants for
recycling. Thank you.



ALASKA BEYOND™ ENTERTAINMENT
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Calling all sci-fi geeks, indie buffs and rom-com fans. Now you can watch popular blockbusters and hit TV shows,
as well as free programming, on your own device. Choose from more than 70 movies, 80 TV shows and nearly 100

shorts selected exclusively for Alaska.

MORE THAN 70 TOP MOVIES, INCLUDING:

NEARLY 100 VIDEOS FROM:

' CEOCRAPHIC
W CHANNEL
vevo
NIGHT 4 MUSELIM.

FrmTET ke ston i

- - : EEFULLSCREEN
The Hobbit: Big Hero 6 Night at the Unbroken
The Battle of PG; 1:48 Museum: Secret PGI13; 2:17
the Five Armies of the Tomb
PG13;2:24 PG13; 2:02

ADVINTURE Jtm"'}u" iseoy

INFLIGHT
INTERNET
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Cogo® Inflight Internet is available
on nearly all our 737s, including all

aircraft flying transcontinental routes.

« Surf the Web

» Check email and access social
media sites

« Enjoy free access to alaskaair.com

In the air or on the ground, visit
gogoair.com for flexible pricing
options. Flight attendants will
indicate when Gogo is available.
* Gogo Inflight Internet is not available

on flights to/from Hawai'i or when
aircraft are flying over Mexico.

Alaska Beyond Entertainment is available on nearly all of Alaska's 737s. Your
flight crew will announce when it is available, and you can also review the
card in your seatback to learn more. Once your aircraft reaches 10,000 feet:

1) Connect to the “gogoinflight” network and launch your web browser
(Internet purchase not required.)
2) Click on KRR (Depending on device, you may need to scroll
to find the Entertainment section.)
3) Select a video and enjoy!

FIRST-TIME USERS:

1) When you select a movie or TV show, you
will be prompted to download the free
Gogo Video Player.

2) After download completes, go back to your
browser and enjoy!

» Hawai'i Customers:
Apple device users
traveling to/from Hawai‘i
should use home, office
or airport Wi-Fi, or

your device's cellular
connection, to go to the
App Store and download
the free Gogo Video Player.

RENT A TABLET FOR EVEN MORE ENTERTAINMENT

On longer flights, you can rent an Inflight Entertainment tablet that includes
more than 30 hit movies and 20 TV shows—including new movies you can't
get anywhere else. They also offer music, Xbox games, and digital magazines
such as National Geographic, Us Weekly, Rolling Stone and more. Tablets are
free in First Class, and available to rent for $8 —$10, depending on flight length.

TOP MOVIES AVAILABLE ON THE TABLET:

The Hobbit: Selma Into the Woods Taken 3
The Battle of PG13; 2:08 PG; 2:05 PG13; 1:49
the Five Armies

PG13; 2:24

AS
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U.S., HAWAI s |
AND MEXICO _ iz Greut Ealls

Alaska Airlines is proud to serve more than 90 _
locations throughout the United States, Canada n \\ A T oYaman
and Mexico. We serve many other cities with our 8 RN~
codeshare partners, American Airlines, American _ \

Eagle, Delta Air Lines and Delta Connection. - ik X Idalg Falls

<o Fair

TAMNA

On routes that require a connection to one of our 3
partners, we strive to ensure a smooth transition, ' | B\ ey
which includes the ease of purchasing your ticket / £
with just one call or a visit to alaskaair.com, taking 2 "4 ' g o s :

care of your bag transfer, and providing assistance at Kleh \/ FEL - ity : boal
any stage of your journey should you have questions. % =N : 7 [ p
What's more, all our codeshare partners are also - ) ' o S
Mileage Plan partners, allowing generous opportunities

to earn Bonus Miles. And with reciprocal elite-status
benefits, you can enjoy several enhancements to your 1 g 1N

journey. Learn more at alaskaair.com. Sai S

LEGEND

Routes served by:

— Fiphn

— AmericanAirIines\g C_D
— ADELTA %

Some Alaska Airlines service operated by
Horizon Air or SkyWest Airlines.

Some routes shown operate seasonally.

To Anchorage:

ToBeIIIm;ham|/ et
o Portland

To Sacramento)

To Dakland

HAWAI‘l SERVICE / MEXICO SERVICE
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ONTARIO

U.S. MILEAGE

“ O Raleigh/Durh: v

WBRTH CAROLINA .

Between Mileage
Seattle &

Bostonm ....oou it 2496
11l T SR R 1024
EortLadderdale’ . .. cosmn s s wmamies 2697
HONOI © o s s e 2677
Los Angeles (LAX). ..vuviininvivieinanan 954
Mew York City/Newark .................. 2401
3 [0 R e L s P e 2553
PROBNEK. = cvalmarin S e wraile st i s o s 1106
San Francisce 0 el rl it S s 678
Washington, LG Gl uis Sl 2306
Between Mil
Portland &

Los Angeles (LAX).......oovvvinnennnnns 834
SaNDIiego ....vviii i 933
SAN FrANCISE0. -1 aedia-dalaisins £ ams e v 550

QUEBEC

T NEW
:' BRUNSWICK

UPCOMING NEW SERVICE

Route

Portland-St. Louis
Seattle ~Milwaukee
Seattle-Oklahoma City
Seattle-New York/JFK

Service Begins
July 1, 2015

July 1, 2015

July 1, 2015

Sept. 16, 2015

Mileage Plan members receive mileage credit (500 miles
minimum) based on the nonstop mileage between the origin
and destination indicated on the ticket.
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Hl il

ALASKA

St. Lawrence Is.

® Gambell
® Savoonga

King Is.®

BERING SEA
Honperh! ; /‘ v
' Fort ‘l"ul:on g iNe !
5t. Paul = (‘.. |
'] Nunivak Is. .
Pribilof Islands .
L] I
St. George |
To Adak .. I 5 ..
: STk i : m M N\ - T ¥ 2 L
Port He -r‘cus E VO 4 \ . X / § < = : . ! ;
Cold Bay ALAsKAREN v

Sand Point Chiznll.

l"

oW hnte horse

3 A.m : : /
- h 5
.:ﬂ Dutch Harbar ! q Ig 2 [
1 F3 o 3 :

u Q‘f}: . : a.me

Ty
4”'51’\‘.05 8
'_ Mcndm}mtfclumr ok

To Kona s II‘
TONGASS —

To Honalulu  NATIONAL FOREST e

ALASKA MILEAGE To Kahului, Maui _

To Portland - )
Between Mileage Between Mileage |
Anchorage & Fairbanks & % \
Cordove ... cnisaismcnss 160 BRI oot 503 B \
otk o s s oniapcns 252 SEOE e 1533 ¥ A \
Faiehanks ... smsans 261 Chicago . .uwssnmiinaie 2785 \
King Salmon .........c... 289 Bk Mileage Yoto Angelin ) “A\\ -
Dillingham:ciussasiesses 329 ;
Bebhel s 399 Juneau & -~ - T
MNOme. L iviisisansnaisnsy 539 SR T 95 y
Kotzebue .........cc00000 549 Petersburg . .............. 123
T 3 571 Yakitat . . oovovnnssresssas 199 e
Prudhoe Bay. ............. 627 Ketchikan................ 235
Ketchikan................ 776 Seattle .................. 909 AIRLINE PARTNE RS —
Dutch Harbor ............ 792 . 3
Seattle . ... 1448 Betweeri Mileage Make easy connections throughout 1
Partland : ;< ivsmimsins 1542 Ketchikan & Alaska with our partner airlines.
San Francisco............ 2045 Wrangell...oocvsiiniiiins 83
LosAngeles: e 2375 Sla oo e 185 JoSH
Honolulu . ............ .. 2776 Juneau s e 235 R .
Clicagor i 2847 Seattle ...........ii.i... 679 H L@\!ﬂd o
Mileage Plan members receive mileage credit (500 miles minimum) based on the nonstop e .
mileage between the origin and destination indicated on the ticket. For more information Unalakleet Aniak -

on the Alaska Airlines Mileage Plan, see page Aa. .- MeGrath

St. Paul
ANCHORAGE
5t. George

Butc W King Salman

Dillingham

Some routes shown operate seasonally.
1 Dutch Harbor-Anchorage service operated by PenAir.
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HABLAMOS ESPANOL
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A SU SERVICIO

Alaska Airlines tiene el orgullo de ser la = Quioscos de registro del aeropuerto

compafifa de bandera extranjera mds » alaskaair.com/espafiol

grande que presta servicios con destino » El editorial mensual del director ejecutivo que

a México. Por eso, hemos asumido el se encuentra al inicio de esta revista

compromiso de cumplir nuestra promesa « Informacién sobre las salas de conexion

de proporcionar a nuestros apreciados en la pdgina A10

clientes hispanohablantes una experiencia « Informacién sobre formularios aduaneros

excepcional que, a la vez, sea segura, e inmigratorios en la pdgina ATl

confiable y llegue a ellos con un servicio Asimismo, en el aeropuerto o una vez a bordo,

genuino y atento. Para atenderle mejor, nuestros empleados hispanohablantes con gusto

nuestros productos y servicios se encuen- le brindardn ayuda. Simplemente dirijase a nuestros
Amy, Customer Service ~ tran disponibles en espafiol a través de: empleados sonrientes y cordiales que llevan
Agent, San Francisco - Centros de atencién telefénica de nuestras exclusivas identificaciones con la leyenda

Reservaciones y de Atencién al Cliente “A su servicio”.

OUR BAGGAGE SERVICE OUR
GUARANTEE FLEET
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We're proud to offer a Baggage Service Guarantee. If your baggage is Alaska maintains a fleet of more than 125 Boeing

not at baggage claim within 20 minutes of your plane parking at the aircraft. Our newest, the 737-900ER, features

gate, you're entitled to a $25 Discount Code for use on a future custom-designed Recaro seats and the Boeing
Alaska Airlines or Horizon Air flight, or 2,500 Alaska Airlines Mileage Sky Interior, with sculpted overhead bins

Plan bonus miles. If we don’t meet our 20-minute guarantee, simply and mood lighting designed to provide a more

see an Alaska Airlines or Horizon Air Customer Service Agent in the spacious cabin experience.

baggage claim area for your voucher.

« One voucher per qualified passenger, for one or more
checked bags.

« Restrictions apply. See alaskaair.com for full terms
and conditions.

A NEW WAY TO -
GIVE FEEDBACK >

S 7 5 5 5 8 5 8 55 E B BB B737-400F
Visit alaskalistens.com at any point in your journey

Alaska Airlines has a new, easy way for customers to provide instant
feedback on their travel experiences. At any point in your journey, visit
alaskalistens.com from any device to take a fast, two-minute survey—
even inflight,
where access to
alaskalistens.com
is free if your flight
offers Inflight Wi-Fi.
Your feedback will
enable Alaska to

provide feedback Bombardier Q400
- Operated by Horizon Air
directly to employ- =
ees you interact gm | PO T PR o
with. Give it a try at —— -
: Bombardier CR|-700
alaskalistens.com. Operated by SkyWest Airlines
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HELPING YOU FIND YOUR WAY
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A quick guide to help you make easier connections.

Anchorage International Airport

(ANC)

B CONCOURSE
Delta Air Linas
L GATES
A CONCOURSE Penais Board Roam
Ravn Alaska ./ o € CONCOURSE
&, Aiaska Arfines

Tr Amarican Alrfines
Alaska Airlines =
Ticketing & Bag Drop

Chicago O’Hare International Airport

(ORD)

CONCOURSEG
CONCOURSEH &K~ Amesican Aulines
St Al Amurscan Eagle
COMCOURSE L CONCOURSEER F

Alasks Aiines ~ Faodeg it
American Arlines

Alasha Alrfines
Ticketing & Bag Drop

TERMINALS {not shown)
Air Francn/KLM
American Aldlines fInt'] Asvivals)
Britah Alreays

= == » The Airport Transit System [ATS] connacts the Main Termirals o the |ntemational Termins!

Los Angeles International Airport

(LAX)

TOM BRADLEY INT'L TERMINAL Alssis Arines
Ar Framca/KLM  Emirates {some wexice Arivaly
Beitigh Mewnys  Worean Air r 3
Cathay Faciflc Lan
FEMOTETERMINAL "
American (ngle*

TERMINAL 3

TERNINAL 2

TERMIMAL 4
Armnican Alrdhes
Quntas

(@) bosrd Room

PShutte bus diparts Fum Cate 634 for Americar Alrlaes and Ameviair Gage commctiont

Atlanta International Airport

(ATL)

Alaska Airlines CONCOURSE T

“+
Ticketing & Bag Drop N’f.ﬁfoﬁg American Airlines
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CUSTOMS AND IMMIGRATION

LA R R R EEREEEEEREEEEREEEREEEREEENENENEIENENENENEEISEIENEISEIEJZ-ES BRI RN

Customs and Immigration forms are distributed by flight attendants during your flight. Prior to landing, complete all forms that
pertain to you, following the tips below. Completed forms are presented immediately upon entering the International Arrivals building.

Las formas de Aduana y Migracién son distribuidas por los sobrecargos durante el vuelo. Antes del aterrizaje en su destino final complete
las formas correspondientes usando las indicaciones que se porporcionan a continuacién. Las formas completas seran presentadas
en la Terminal Internacional.

TO THE UNITED STATES TO MEXICO

U.5. CUSTOMS DECLARATION

Who must complete this form?
All travelers

MEXICO CUSTOMS DECLARATION
Who must complete this form?

All travelers

Helpful tips

» One form per person or one per family
with same address

« Section 6—It is not necessary to declare

Helpful tips

+ One form per person or one per family
(family defines those in the same household
who are related by blood, marriage, domestic

relationship, or adoption) . s medicine for your personal use
« Lines 5, 6—If not using a passport, leave
these lines blank DECLARACION DE ADUANA

+ Line 9—Enter “AS" for Alaska Airlines

;Quién debe completar esta forma?
« Sign at the “X" ¢Q P f

Todos los pasajeros.

Datos de ayuda
DECLARACION DE ADUANA

« Una forma por persona o por familia
£ Quién debe completar esta forma? gl :

con la misma direccién
« Seccién 6—No es necesario declarar sus
Datos de ayuda medicamentos de uso personal

Todos los pasajeros

+ Una forma por persona o por familia
con la misma direccién

+ Linea 5, 6—Si no tiene pasaporte, FMM
deje esta seccién en blanco

« Linea 9—WUse “AS" para Alaska Airlines

+ Firme en la “X”"

Who must complete this form?

All travelers except citizens of Mexico
£Quién debe completar esta forma?
Todos los viajeros, excepto los ciudadanos de México

TO CANADA

Flight Attendants distribute a combined
Customs and Immigration form during your

flight. Prior to landing in Canada, complete this
form, which includes easy-to-follow instructions.
Completed forms are presented immediately
upon entering the International Arrivals
building.

FEM FOR MEXICAN NATIONALS
Who must complete this form?
Citizens of Mexico

Los Sobrecargos distribuyen una forma

combinada para aduana y migracién. Antes FEM PARA MEXICANOS

de aterrizar en Canad4, llene esta forma que £Quién debe completar esta forma?
incluye instrucciones féciles de seguir. Ciudadanos de México (Aun siendo residentes
Las formas completas serdn presentadas permanentes de EE.UU.)

Datos de ayuda
« Complete una forma por persona. No olvide firmarla.
+ Seleccione la opcién “Entrada a México".

« En la linea 5 escriba el tipo y nimero del documento que usara como
identificacién.

MEXICO STATE CODES

City / State State Code
[= Tl B T T T e e e e oy e G e ROO
Guadalajara [ Jaliseo. ... ...t e JAL
Ixtapa, Zihuatanejo [ GUEFIBIO. . . ... .o ie i aine s aens GRO
Loreto, La Paz, Los Cabos, San Jose [ Baja California Sur................ BCS
Manzanillo f ColiMa......veussme i minn s sanamiysss i vn s i coL
METOEN FSIMRION . ocvnp s s et i s i e A SIN
Please use all capital letters with blue or black ink. Mexico City / Distrito Federal. ............coviiiiiiiiiiiiiiiiiii D.F.
Nuevo Vallarta, Bucerias and north f Nayarit . ........ocooiiiiiiviann NAY
Por favor use letra mayiiscula en tinta azul o negra. Puerto Vallarta, Mismaloya / Jalisco . .........oooiiiiieuiiiiiiiai, JAL

AN



A GUIDE FOR AIR TRAVELERS
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The Federal Aviation Administration (FAA) and Alaska Airlines have set the
following rules and regulations to assure your safety and comfort:

+ Your seat belt must be fastened
whenever the “FASTEN SEAT BELT”
sign is illuminated. Keep your seat
belt fastened at all other times
in case of undetectable clear-air
turbulence.

Seatbacks and tray tables must be in
the upright, locked position during
taxi, takeoff and landing.

All carry-on baggage must be stowed
under a seat or in an enclosed
overhead bin upon boarding and
prior to landing, as directed.

Please use caution when opening
an overhead bin, as items may have
shifted.

-

Customers are requested to use the
lavatory in their assigned cabin and
are required to do so on inbound
international flights; exceptions may
be made for customers with special
needs.

Prior to takeoff and landing, service
items provided by Alaska Airlines
must be picked up or properly
stowed under the seat in front of you,
in carry-on luggage that is properly
stowed or in an overhead bin.

IMPORTANT
PHONE NUMBERS

CUSTOMER CARE:
800.654.5669
(Mileage Plan, Web Support,
Customer Relations)

Toll-Free Reservations
Within the U.S. and Canada:
800.ALASKAAIR
(800.252.7522)

(TTY 800.682.2221)

En Espaiiol:
800.858.5525

From Mexico:
001.800.252.7522

Alaska Airlines Vacations:
800.468.2248

Al2

« Alcohol may not be consumed aboard

an aircraft unless it has been provided
by a flight attendant. No alcohol may
be served to any person who appears
to be intoxicated, or who is under 21
years of age.

During taxi, takeoff and landing,
portable electronic devices and
headphones may be used. Larger
electronic devices such as laptops
must be stowed during taxi, takeoff
and landing.

Cellphones may be used while the
boarding door is open until advised by
your flight attendant that cell service
must be turned off. Upon landing,
your flight attendant will advise when
cell service can be enabled.

During flight, electronic voice
communications of any kind (e.g.,
cell/VolP calls) are prohibited.

Headphones must be worn when
using electronic devices such as
personal music players, Inflight
Entertainment Players, etc.

Interference with crew members’
(including flight attendants') duties
is a violation of federal law. Under
federal law, no person may assault,

USING YOUR DEVICES

We know use of your electronic devices is important, and we've adjusted our
procedures to give you more time with those devices.

Allowed on the Ground and in |

» Laptops (must be stowed for
taxi/takeoff/landing)

» Tablets/smartphones (Airplane

Mode after door closure)

» Wireless mouse/keyboard

threaten, intimidate or interfere with
crew members in the performance
of their duties aboard an aircraft
under operation. Penalties for crew
interference include fines up to
$11,000, imprisonment or both. An
incident report may be filed with the
FAA regarding a customer's behavior.

Smoking, chewing tobacco and
electronic cigarette use are not
permitted on any Alaska Airlines flight.

Child-restraint devices must bear the
FAA approval sticker.

Seat-belt extension use is not allowed
in exit rows for the safety of all
passengers due to the possibility

of entanglement by the extensions.

Alaska Airlines prohibits the use of
items that do not meet FAA Regulations
or Company regulations. This includes
the use of seat-belt extensions not
provided by Alaska Airlines, devices
that restrict the recline of seats, self-
heating meals or beverages, air filters
placed on overhead vents and personal
air purifying devices.

Pets must remain in carrier for entire
flight. Carrier must be stowed for taxi,
takeoff and landing.

) e-readers
» Media/CD/DVD players
» Noise-canceling headphones

» Cellphones (prior to door
closure only)

Not Allowed During Flight

» Voice calls of any kind,
including VolP

» Devices with cell service
enabled

» AM/FM radios or TVs
) Personal air purifiers
> Remote-control toys

» Electronic cigarettes




“Taste is the gateway to
saving biodiversity."”
—Simran Sethi

Continued from page 63 when these
choices are in opposition. Most consum-
ers see a certification like Fair Trade and
think it's a signal of quality and equity,
but, in reality, there's no understanding
of what those labels mean for consum-
ers, farmers or the environment.”

The key to saving biodiversity, Sethi
says, is transforming people’s experi-
ences with food, and deepening the
relationships with “our most intimate
commodity.”

By sharing stories about the people
behind our food, and helping consumers
to understand food as a part of culture
and to associate certain tastes with cer-
tain places, Sethi hopes to make everyone
more conscious of what they are eating
and drinking, and the impacts those acts
have on the world. “Taste is the gateway
to saving biodiversity,” she says.

For Sethi, that means meeting people
where they are and giving them ways to
experience and celebrate good food, not
lecturing people about their food choices.
“There are people in the food movement
who approach these issues in conde-
scending ways and have made people feel
kind of ashamed for how they eat,” she
says. “They have made me feel bad.”

Instead of asking people to entirely
change their diets, Sethi recommends
that people start with small shifts such as
switching to sustainably raised meats
and trying small-batch, local options of
foods when possible. “I want to be part
of a conversation that makes people feel
good, that helps people remember that
even small choices they make can be
transformative,” she says.

Visit Simran Sethi's website at
simransethi.com. Ak

Amy Westervelt writes from Northern Cali-

fornia about green technology and business.

OR KART RACING

The A/ (/ Z[/( (/{/ missing is {/ (}{(/./

“Villa de Los Suenos Pedregal

Begin your quury villa vacation at

N |
cABOL 4 “(f ©ryVILAS

888.889.6258 - www.caboluxuryvillas.com - reservations@caboluxuryvillas.com
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WORD GAMES

ACROSS

1

4
8
12
15
16
17
18
20
22
24
25
26
27
28
30
33
35
36
38
39
40
41
44
46
49
51
52
53
54
56
57
58
59
60
62
63
64
65
66
69
1
74
77
78
79
80
81
82
84
86
88
89
91
92
93
94
96
97
99
100
102
105
106
107
109

Follower of Delta or
Sigma

Trade

Biblical prophet
Rate per hund.
Toledo's state
Summon

Survive

Mirthful sounds
Breakfast goodies
Starchy potful
Foamy brew

__ WeGotFun
Civil disorder
Cost-report letters
Greek peak

Lowly ones
Thorny

Donne or Dryden
Type measures
Crack

Varnish ingredients
Wire measure
Enumerate
Dark-green green
Soap base

Marine mollusk
Drudge

Fragile

____choy (plant)
Turnpike

Units of wt.
Hideout

Corn spike
Compass pt.
Manors

Mountain group
Saratoga Springs, e.g.
Zealous

Indian music
Computer-key label
Ship room
University board
Crony

Senator Symington
Causes trouble to
Shoot the breeze
Track

___-Wan Kenobi
Sigh

Beans
Shadowboxed
Total

Crab's cousin
Prize

Gl's address

Hand over
Flightless birds
Curved shape
Nimble

Cloys

Descends gradually
Kett of the comics
Crumple

Slant

Seine feeder
Greek goddess

Food Favorites

110
14
n7
18
19
120
m
122
123
124

Fruit dish

Brunch fare

Water nymph
Froster

Take offense
Scoundrel

United

Oracle

Driving ___ Daisy
Units made up of ft.

DOWN

OW o ~NOwn B W N

e
N -

Dairy dessert
Hasten

Tad

Quick breads

TV's mountain family

__ That Jazz
Park and Peyton: abbr.

French peak
Chinese leader
Two-toed bird
Discolorations
Ballet step

13
14
15
18

20
21
23
29
3
32
33
34
35
37

40
41
42
43
45

46
47
48
50

Valentine's gift
Brownish gray
Hoot and night
Spicy

Sputter
___Paulo, Brazil
Slit
Disney's
Indigo
Fuzzy surfaces
Divulged

Serbs, e.g.

Gait

Actor Brad ____
Supply

Watered silk
Broccoli _

Black

Son of Seth
Snares
Goody-goody
Wallop

Juno's counterpart
Fit for intake

Story

52
55
57
61
62
65
66
67
68
69
70
n
72
73
74
75
76
79
83
84
85
87
89
90

Loony

Bette or Sammy
Aged beer
___can

Trashy newspaper
Monies back
Existence: Lat.
Confound
Creamy delight
City on the Nile
Yorkshire river
Butts

Pointers

List of candidates
Meat cuts
____inyour bonnet
Tops

Jeers

Shirill

Comstock, for one
Half: pref.

Level, in London
Salad base
Tiebreakers

93
95
97
98
99
101
103
104
106
108
m
n2
n3
14
115
16

Channel port
Small boats
Former ugly duckling
Fruit-bearing tree
Brother's sib
Compass pt.
Dealer's gratuity
Enzyme suffix

Mr. Koppel
Unearthly

Youth

So-so grade
Bungle the job
Board VIP

French yes
Contemptible man

SOLUTION ON PAGE 136.

Puzzle @ 2015 Penny Press, Inc.
www.PennyDellPuzzles.com
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We're turning 20!

Thank you for making Muckleshoot Casino your first choice for food, fun, gaming and entertainment! To return the

favor, we're celebrating with over $1,000,000 up for grabs in cash and prizes all throughout the month of April
including an exclusive one-day only event on Tuesday, April 28, 2015 to celebrate the official anniversary date!
Enjoy free bites of food, free commemorative gifts and free opportunities to win real gold! Help us celebrate 20
years of being Your Gasino, Muckleshoot Gasino, the Biggest and Best in the Northwest!

Must be a Players Club member to participate in promotion. Membership is FREE. Promotions are subject to change without notice. Management reserves all rights.

20 minutes from SEA-TAG International Airport N
I-5 South to WA 18 East « Auburn Way Enumclaw Exit /t/&{{v\“‘\
7 2402 Auburn Way South, Auburn, WA 98002 M U c K L E s H o o T

i_ﬂ 800-804-4944 | muckleshootcasino.com CASINO




PHOTO PAGE

Colorful tulip blossoms stripe the rich farmland of the Skagit Valley, about an hour north of
Seattle, each spring. The Skagit Valley Tulip Festival runs throughout the month of April.

Photo by Dan DelLong
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We have a Huge Selection of New Cadlllacs

DaveSmlths com
800-635-8000

New 2014 Ram 3500 okl e rNew 2015 Chevrolet Silverado
Crew Cab 4x4 Diesel & 2500 Crew Cab 4x4 Diesel

Shop Online 24 hours a da / Shop Online 24 hours a day 24.h°”rs ada
{D Smitf at DaveSmiths.com
Choose from over 2,000 vehicles from your computer, tablet Choose from over 1,000 vehicles from your computer, tablet
* or smartphone.
or smartphone.

T SRR T R i e—

— | Y=

= “"-‘ =i Tl ) 5 : s
World's Largest Chrysler Jeep Ram Dealer | Northwest's Largest GM Dealer since 1994
=R ER OODGE suswess Y1) Jeep E\;ﬂ v |E|—N:I-‘E| i @
LU KELLOGG. ID 1 LBKELLOGG. D "B
DaveSmlth com |DaveSm|ths com
L




owINng
nat’s

ith success comes complexity, more
fioices and more responsibilities.
Our work is to help you clarify your options
an 'pril'oritize your opportunities. We help
youget a clear picture of the future you
desire And we steward your assets so you

can realize your dreams.

That is the Laird Norton way.

lairdnorton

WEALTH MANAGEMENT




