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involves front row seats at a concert,
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NOW SELLING!

Ihe New
Pioneer:

B GRIDIRON

589 OCCIDENTAL

Contemporary homes with historic roots

Gridiron: Well-positioned next door to the future Stadium Plaza park on the
Seattle Waterfront and in Seattle's Pioneer Square, home to iconic heritage
architecture, a vibrant arts culture, and excellent restaurants and shopping.
Sheathed in glass, atop the historic Seattle Plumbing Building, the brand new
Gridiron condos are built with 21st century concrete and steel construction.
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New Condos from $469,900
589 Occidental Ave S

GRIDIRONCONDOS.COM

Visit Our Sales Center at
510 Occidental Ave S
Seattle, WA 98104

Open Daily 11:00-5:00
206.258.8315
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RingSide Steakhouse

PORTLAND, OR
503.223.1513
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DALLAS, TX
972.267.1776

JACKSONVILLE, FL
904.928.9277

Gene & Georgetti

CHICAGO, IL
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Steak House
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Elway’s
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Manny’s

MINNEAPOLIS, MN
612.339.9900
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Grill 225
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Benjamin Steak House
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McKendrick’'s
Steak House
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770.818.6346

Malone’s
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Whether you're on the lookout for adventure or just running some weekend errands, the Ford lineup
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Spirit of Alaska

Runway to the heart

With Luly Yang on the cover, it seems the perfect
time to have Andy Schneider, our VP of Inflight
Services, tell you about some of the incredible flight
attendants who will be donning Luly’s designs when
our new uniforms debut. —Brad Tilden

“Clothes make the person” was a quote I heard
growing up. While I certainly have an appreciation
for beautifully designed articles of clothing, I've
learned, after 28 years with Alaska Airlines and
Horizon Air, that it’s the heart of the employees
wearing the uniforms that completes the ensemble.
I take great pride in the employees who don our
uniforms every day. Not only do they come to work
to deliver warm, caring service to you, but many of
them are also wearing various hats outside of work,
serving others in need.

I am humbled by the good our employees are doing
in the community. Flight Attendant Gail Lopez
created a charity to draw more attention to finding
cures for childhood cancer, after her own daughter
fought the disease. Gail’'s passion was evident last
month when every Major League Baseball team
wore a yellow ribbon, bringing attention to the
need for research focused on childhood cancer.

At Sea-Tac Airport, our inflight, pilot and airport
teams regularly support the American Cancer
Society’s Relay For Life, and this year they raised
more than $40,000.

Flight Attendant Chris King approached me after
seeing homelessness rates soar in Seattle. Wonder-
ing what he could do to be part of the solution, he
has organized a sock drive. The outpouring of

flds

Fashion designer Luly Yang will bring a fresh look
to Alaska Airlines uniforms.

support from his peers has been phenomenal.

Two more of our flight attendants, Krista Livingston
and Bret Haugh, work tirelessly each year at our
hubs in Seattle, Portland and Los Angeles to host
“Swabbin’” events aimed at growing the National
Marrow Donor Program registry. And one of our
newest flight attendants, Chael Stenchever, spreads
cheer when she dresses up as Snow White to visit
patients at Seattle Children’s Hospital.

One of the many reasons I am excited that

Alaska is partnering with fashion designer Luly
Yang, beyond her incredible talents, is her passion
for working in the community. From the moment I
met Luly, I knew we had found a natural pairing,
Like so many of our employees, Luly’s beauty runs
deep. Luly partners with Strong Against Cancer to
design dream garments for young patients, which
they model in a fashion show. When we asked if
she would design neckwear that supported causes
such as the Pink Lemonade Project, Rick’s Toys for
Kids and the USO, there was never a hesitation.

I am proud that our uniformed employees will
have an opportunity to give the public an early
preview of Luly’s work through the month of
October with her elegant scarves and ties for
breast cancer awareness. And during December,
our employees will be wearing her playful holiday
scarves and ties. As you'll see in our article in this
issue, we are truly fortunate to work with such an
amazingly gifted and compassionate local talent.

I am thrilled that Luly is creating a collection that
employees will feel good about wearing from the
moment they put their uniform on. Pairing that
magic with the Alaska Spirit and Horizon Heart will
make our employees shine from the inside out. Be
on the watch for more uniform pieces designed by
Luly coming soon for our team members,

Thanks for flying with us, and if you get a chance

to chat with our employees, you'll find a wealth of
goodness behind the uniform. —Andy Schneider

ALASKAAIR.COM

Brad Tilden,
Chief Executive
Officer

Andy Schneider,
VP, Inflight
Services




Brad Tilden,
Jefe Ejecutivo

Andy Schneider,
VP, Servicios a
Bordo

Spirit of Alaska

Una pista hacia

el corazon

Al tener a Luly Yang en la portada, lo ideal era invitar a
Andy Schneider, nuestra Vicepresidenta de Servicios a
Bordo, para que les cuente sobre algunos de nuestros in-
creibles sobrecargos que vestiran los disefios de Luly cuan-
do nuestros nuevos uniformes estén listos. —Brad Tilden

“La vestimenta hace a la persona” fue una frase que
escuché mientras crecia. Si bien es cierto que siento
un gran aprecio por las prendas de vestir bellamente
disefiadas, después de 28 afios con Alaska Airlines y
Horizon Air, aprend{ que el corazén de los emplea-
dos que visten los uniformes es lo que completa el
conjunto. Me siento muy orgullosa de los empleados
que portan nuestros uniformes todos los dias, No
solo vienen a trabajar para ofrecerles un servicio
calido y atento, sino que muchos de ellos también
desempefian otros papeles fuera del trabajo,
ayudando a quienes mas lo necesitan.

Me siento muy honrada por todo el bien que
nuestros empleados estdn haciendo por la comuni-
dad. Después de que una de sus hijas luchd y gané
la batalla contra el cancer, nuestra sobrecargo Gail
Lopez, de San Diego, cred una organizacién benéfica
para atraer mds atencion a la bisqueda de una cura
para el cancer infantil. Su pasién por aumentar la
conciencia sobre la investigacién del céncer infantil
fue mds evidente el mes pasado, cuando todos los
equipos de las Grandes Ligas de Béisbol usaron una
cinta amarilla para llamar la atencién sobre la
necesidad de la investigacién del cancer infantil.

En el aeropuerto de Seattle-Tacoma nuestros
equipos de a bordo, de pilotos y del aeropuerto
brindan apoyo regularmente a Relay For Life (Relevo
por la Vida), y este afio recaudaron mds de $40.000.

Y el mes pasado, el sobrecargo Chris King me
contacté después de ver los altos indices de
personas sin hogar en Seattle. Al preguntarse qué
podia hacer para ser parte de la solucién, organizé
una campafia de recoleccién de calcetines. El gran
apoyo de sus compafieros ha sido fenomenal. Dos
mds de nuestros sobrecargos, Krista Livingston y
Bret Haugh, trabajan incansablemente cada afio en
nuestros centros de Seattle, Portland y Los Angeles
para organizar eventos de “Hisopado” para aumen-
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tar la lista nacional del Registro de Donantes de
Médula Osea. Y una de nuestras nuevas sobrecargos,
Chael Stenchever, comparte su alegria cuando se dis-
fraza de Blancanieves para visitar a los pacientes en
el Seattle Children’s Hospital.

Entre los muchos motivos que me entusiasman de
que Alaska colabore con la disefiadora de modas
Luly Yang, ademds de su talento increible, estd su
pasion por trabajar en la comunidad. Desde el
momento en que conoci a Luly, supe que habiamos
encontrado una combinacién natural. Al igual que
muchos de nuestros empleados, la belleza de Luly
viene desde adentro.

Me llena de orgullo el que nuestros empleados
uniformados tengan la oportunidad de darle al
publico un adelanto del trabajo de Luly durante

el mes de octubre, con sus elegantes pafiuelos y
corbatas para generar conciencia sobre el cancer
de mama. Durante diciembre, nuestros empleados
usardn sus bufandas y corbatas festivas con alegres
disefios. Somos verdaderamente afortunados de
trabajar con una persona increfblemente talentosa,
compasiva y de nuestra localidad.

Yo, al igual que muchos de nuestros empleados,
estoy encantada de que Luly esté creando una
coleccién de uniformes que hard que los empleados
se sientan bien desde el momento en que se los
ponen. La combinacién de esa magia con el espiritu
de Alaska y el corazén de Horizon realmente hard
que nuestros empleados brillen desde su interior,
como debe de ser. Estén pendientes de las nuevas
prendas de uniforme disefiadas por Luly que lucirédn
los miembros de nuestros equipos proximamente.

Gracias por volar con nosotros v, si tienen la
oportunidad de hablar con alguno de nuestros
empleados, descubrirdn la inmensa bondad que hay
detrds del uniforme. —Andy Schneider



“I’'m most happy that
many of the practices
| learned during the
program seem to be
sticking months later.”

Be your best.
Feel strong & vibrant.
Awaken ageless beauty.

Step into our time machine
and roll back the years with
our step-by-step rejuvenation
program. Together with our
experts, you will look and feel
your best in just 10 weeks.

M

Get started today!
Call 1.877.497.6210

Dr. Dedomenico, renowned
cardiovascular surgeon, utilizes
his collective experience,
expertise, and
research in a vast
number of fields to
guide the expert
care in the My Best
10 program.

advertisement

JENNIFER LOST 20 LBS
& 10 YEARS IN 10 WEEKS

I've always been active. | would jog on
a daily basis, take gymnastics, work with a
personal trainer and exercise on a semi-regular
basis. But after having my daughter, taking
on more responsibility at work, and with all
the other things that go on in life, there never
seemed to be enough time. Exercise dropped
to the bottom of my priority list. When | could
no longer fit into my clothes, it became a daily
reminder of how out of shape I'd become. And
even when | tried to exercise, | knew there was
something missing because | couldn’t seem to
get back to my ariginal size.

I'd never been on a diet so | wasn’t sure how
to begin one. | not only wanted to learn how to
eat right, but | wanted to continue good habits
as | got older. So when | learned that there was
a program specifically for women who needed
a pick-me-up and it included beauty, nutrition
and mentoring, | knew it was for me.

mybest10.com 1.877.497.6210

The workouts were exactly what | had
expected. | was fortunate to have my sessions
split between two trainers. Each offered a
different approach. One was more structured,
while the other designed workouts which were
more creative and challenged my body in
different ways.

My dietitian was amazing! She answered
every question | had and continuously offered
suggestions and tips on managing cravings
and how to handle various scenarios. This felt
like a key piece to my overall success.

I'm most happy that many of the practices
| learned during the program seem to be
sticking months later. Having had to coordinate
schedules with my husband to do the program
allowed me to successfully integrate exercise
(for him and myself) back into my schedule.

It also showed me that | can make time to
exercise while maintaining my regular lifestyle.
Also, sticking to an easily sustainable eating
regimen has worked wonders.

One of the best parts of the program was
the pampering. Having an executive locker
with a robe, slippers, great spa products,
surprise gifts and more was a pleasurable,
guilty indulgence. Many times I'd relax with a
cup of tea after working out. It felt like a daily
spa session.

| lost about 20 pounds and gained two
percent muscle mass. | fit into my clothes - but
now | have toned arms, which I've never had in
my life. The makeover and photo session was
the icing on the cake! When | saw myself in the
photos, | was amazed. Who knew?

4455 148th Avenue NE, Bellevue, WA



Only pay for the speed you need...

Dynamic Routing

fSLYNDEN

Innovative Transportation Solutions

!SM

On time and on budget.

At Lynden, we understand that plans change but deadlines don’t. That’s
why we proudly offer our exclusive Dynamic Routing system. Designed
to work around your unique requirements, Dynamic Routing allows you
to choose the mode of transportation — air, sea or land — to control
the speed of your deliveries so they arrive just as they are needed. With

Lynden you only pay for the speed you need!

lynden.com | 1-888-596-3361
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Restoration

Artistry is what you get when you see Dr.
Brian Goertz. As a board certified hair
transplant surgeon and the founder of Hair
Transplant Seattle, he takes great pride in
his artistry of creating natural hairlines,
achieving amazingly natural results and
helping his patients regain the appearance
they've been looking for.

Brian O. Goertz M.D.
Founder of Hair Transplant Seattle

Patients meet directly with Dr. Goertz who
takes a very holistic approach to caring for
his patients. He counsels each individual

on appropriate diet and supplements not
only for their “hair health” but also for their
general well-being and longevity.

Today there are still many misconceptions
about hair transplantation, the results that
can be achieved and the process by which
the procedure is performed. With Dr. Goertz
those misconceptions are gone; people will
only know you’ve had a hair transplant if
you tell them.

“It is important for today’s patients to
understand that the results that can be
achieved can look completely natural
and amazing when done properly,” says
Dr. Goertz. But patients should not he

R e

fooled with promises of new machines or
instruments doing hair transplants. “The
instruments are developed to aid the
doctor,” says Dr. Goertz. “Ultimately, natural
results are achieved by the surgeon who

has the surgical and aesthetic skill to create
results that are completely natural.” When

a hair transplant can pass the scrutiny of a
hair stylist, you know you have a great hair
transplant. “Dr. Goertz has an eye for artistry
in making it look natural, which is why |
refer my clients to him,” says David Cheung,
master designer and owner of MARGIDAVID
SALON in Seattle.

“My goal is to be sure that my work is
completely natural and undetectable,”
says Dr. Goertz. “I recently had a physician
come to me because a mutual patient
finally revealed to him that he’'d had a hair
transplant. When that physician realized
that he couldn’t detect the transplanted
hairs, he decided to come in for his hair
transplant. It is a great compliment when a
physician chooses me as the hair transplant
surgeon for themselves and their patients.”

Hair transplantation is not just for men.
Many women also experience hair loss

or are born with a high hairline that can

be treated with hair transplantation. As
difficult as it is for men to lose their hair,
women often suffer in silence experiencing
emotional pain. After all, society tells us
that women are not supposed to lose
their hair. Hair transplantation can make

a dramatic change in a woman'’s life. In
some cases, hair transplantation is even
appropriate for children with areas of hair
loss caused by trauma, burns or radiation
treatment. Hair transplantation can also
be performed for eyebrows, sideburns,
mustaches and beards.

Eyebrow Transplantation

Before & After

Whether you are a man, woman or
child, Dr. Goertz is dedicated to creating
results that are so natural that the only
way someone will know you have had a
transplant done is if you tell them.

Visit www.HairTransplantSeattle.com
or Call 1-888-642-4247

11007 Slater Avenue NE
Kirkland, WA 98033




What’s new

Extreme makeover

It’s a little known fact that Alaska Airlines is the only major U.S. carrier to still operate cargo aircraft. The
airline currently flies one all-cargo freighter and five Combi aircraft, which feature a unique split cabin
set-up that separates passenger and cargo compartments with a bulkhead located in the middle of the
aircraft. All six of these planes are Boeing 737-400s, an aircraft type that the airline is retiring next year as
part of its fleet-modernization program. To replace these aircraft, Alaska will convert three, newer Boeing
737-700s into freighters—a process that will take more than six months per aircraft to transform these
former passenger-carrying aircraft into cargo-hauling workhorses. Airline geeks should take note: Once the
new freighters take flight next year, the venerable Combis will be retired and with them, a truly unique
opportunity to share a flight with thousands of pounds of salmon, milk jugs, auto parts or just about
anything else needing to be flown to, from and within the state of Alaska.

Instant access to membership cards

Mileage Plan and Board Room members now have access to their
membership cards with just a few taps on a smartphone. Apple iPhone
and Google Android users can now access their membership cards within
the Alaska Airlines app. The new feature is especially helpful for custom-
ers traveling on partner airlines, as it allows passengers to simply flash
their digital card to receive priority boarding benefits or access to a
partner lounge. Customers can download the apps in their respective
phone’s app store and learn more about airline-partner elite benefits at
alaskaair.com/globalpartners.

MVP
GOLD 75K

Twenty flights a day
to nine Midwest cities

Alaska Airlines will continue to expand its Seattle hub with the
launch of daily nonstop service to Indianapolis and Wichita,
Kansas, starting in spring 2017. With the addition of Indianap-
olis and Wichita, the airline will serve 89 nonstop destinations
from Seattle, more than twice as many as Alaska’s nearest
competitor, What’s more, Alaska is the only airline to serve 35
of those destinations from Sea-Tac International Airport.
Including the new routes, the airline will serve a total of nine
Midwest cities, including Chicago; Detroit; Indianapolis; Milwaukee; Minneapolis; St. Louis; Omaha,
Nebraska; Kansas City, Missouri; and Wichita, Kansas.

Coming soon: Premium Class

Work is underway to get ready for Premium Class, a new
section of Alaska’s main cabin that will feature more room and
added perks. To prepare for the official launch of Premium
Class in early 2017, Alaska has begun removing seats from its
aircraft to make way for 4 more inches of legroom in the first
few rows of the main cabin, which will become Premium
Class. Customers flying this fall may find themselves lucky
enough to be seated in these rows as the airline begins the
rollout of the modified aircraft, which will take about 18
months. As each aircraft is refitted, new headrests will be
installed to give a visual cue that the aircraft has been upgraded. Once the product is formally launched,
Premium Class customers will enjoy not only added legroom, but also priority boarding and compli-
mentary drinks and snacks. More information on Premium Class will be available at alaskaair.com as
the official launch nears.
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The people behind the spirit

Spreadin
smiles

FLIGHT ATTENDANT SHARON HOLLOWAY

Kids are always important for Sharon Holloway,
particularly those who are flying alone. On one
flight, two young sisters had been escorted from
the gate to their seats, but when Sharon came by
to check on them, the older of the two was crying.
Between sobs, she told Sharon that she was sad to
be leaving her father behind. Sharon asked the girl
if she would feel better if she talked with her father.
Sharon went to the back of the plane and got her
own cellphone from her purse so that the girl could
talk with her father until the plane was ready to
depart. By then, the girl was all smiles.

Sharon thrives on bringing out a smile. In fact, she
can lift the mood for an entire plane. She flies a lot
of routes within the state of Alaska, where village
school basketball, hockey, volleyball and other
teams often travel by air for competitions. Sharon
likes to give shout-outs on the PA system. She
reports scores and congratulates players. The
teams love the recognition; the rest of the passen-
gers appreciate the gesture. Sharon likes nothing
more than an entire cabin bursting into applause.

Whether she’s serving elderly or special-needs
travelers, or mothers taking their newborns to their
home village for the first time, Sharon makes a
special connection. “I look them in the eye and say,
‘I'm here with you for the whole flight. Just let me
know what you need.””

That same caring attitude and selfless spirit ex-
tends to co-workers, as well. For many years,

Focus on sustainability

SAYING GOODBYE TO PAPER FLIGHT ATTENDANT MANUALS

In 2012, Alaska Airlines pledged to cut
operational paper use in half by 2020,
and this fall the airline reached another
major milestone toward accomplishing
this goal. Alaska’s flight attendants will
now receive electronic bulletins and
flight-manual revisions on their iPhone
inflight mobile devices rather than
receiving paper copies. Flight attendants
currently receive two to three manuals

Sharon has volunteered to work holiday flights so
that others can take that time to be with family.

Sharon grew up in Fairbanks, went to the local
high school and joined Alaska Airlines in 1985 as a
security agent. She moved to the Fairbanks ticket
counter and then the air cargo operation—all jobs
she loved, she says, interacting with customers and
delivering great customer service.

But Sharon also had a passion for travel. She had
watched how flight attendants worked, and she
knew she had the skills and personality to excel at
the job, so she took to the skies—that’s been the
last 10 years of her 31 years with Alaska.

Travel continues to be important for Sharon, whose
goal is to visit all seven continents—and she’s
getting close. Travel for Sharon is not just a list of
places she’s been, but the experiences and the op-
portunities to immerse herself in the lives of people
around the world. This month she visits New York
with a friend: When they travel together, they look
forward to a special adventure, and this time they’ll
walk the Brooklyn Bridge. In March, she sets off for
a trip to Antarctica.

Still, it’s the connections on board the planes,
making kids smile or celebrating a couple’s anni-
versary over the PA, that matter most. “You get to
meet so many passengers along the way and be part
of some of the incredible moments in their lives. I
couldn’t ask for anything more.” —Paul Frichtl

revisions a year, and up to 40 emergency
bulletins. The transition to electronic
editions of these documents will save
more than 1.5 million sheets of paper an-
nually. That is 180 trees saved each year.

A paper Flight
Attendant Manual is
retired to a recycling
bin at Alaska Airlines.

ALASKAAIR.COM

Each year,
Alaska Airlines
recognizes
employees,

such as Flight
Attendant Sharon
Holloway, as
Legends of
Customer Service,
the airline’s
highest honor.



The six qualities of a
world class Steakhouse.

Chef driven seasonal menus.
House baked breads and desserts.

Six tiers of great steaks ... from USDA Prime
all the way through to Japanese Wagyu.

A "Best of Award of Excellence” from Wine Spectator.

The deepest selection of scotches, bourbons
and other fine liquors.

Service that makes you feel as if you were a guest in my home.

Now that's a world class steakhouse!

| invite you to come experience John Howie Steak.

Wine Spectator

JOHN HOWIE STEAK ﬁ

BEST OF
AWARD OF
EXCELLENCE

johnhowiesteak.com 425 440 0880 20106
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Dr. Brian McKay

Transformations happen every day at Advanced Cosmetic & Laser
Dentistry in Seattle. People from all over are talking about the
breakthrough methods that promise the smile of your life.

There is a difference when it comes to the dentist you choose.
Experience counts, not just in what you have done but who does
the work. In Seattle, at Advanced Cosmetic & Laser Dentistry we
have the fussiest patients from all over the world plus we feature
unique, luxury surroundings and an attentive and professional
staff. Designed on purpose to meet the needs of our out-of-town
guests. Convenient overnight accommodations arranged for you at
Hotel Sorrento or another of our fine hotels.*

Our total focus is on you. We only treat one patient at a time.
You are pampered from the very start with a limo ride to the
office.* Whether you need Teeth By Tonight Dental Implants or
a Smile Makeover using cosmetic techniques imagine how you'll
feel when you finally get the most beautiful smile you've ever
desired.

Word is spreading about the quality of care and the efficiency
of these dentists. If you’ve been told it could take months to
complete your care, relax. We can usually accomplish everything
with just a few visits. We reduce your time in the dental chair

L .ie

Why are s6 many

people flying to
= Seaﬂle,,t ) see

iz Advanced
— osmetle?

&PDentlstry

1-877-346-0600

to only what is absolutely necessary. We use advanced sedation
techniques so you don’t feel a thing. Folks love it.

Concerned about cost? Be assured with our NEVER PAY AGAIN
policy. If any restoration we place in your mouth breaks or is
damaged we'll replace it for free.*

Our world-class dentists are trained and experienced in making
the impossible happen everyday. You can relax and feel
comfortable. Sit back, enjoy the limo ride and we’ll take care
of the rest.*

6 REASONS TO HAVE US BE YOUR DENTIST

» Experience Counts — We've Successfully Completed
Thousands Of Cases

» Teeth By Tonight Dental Implants - Replace Missing Teeth

* Advanced Sedation Options - Complete Your Treatment In
One Visit

* No Hidden Fees - Everything Included
» Never Pay Again Policy
* Saturday Appointments Available

*Terms and conditions apply.

Denise

www.acld.com - there is a difference!
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ANCHORAGE, AK

Now You See It ...

A REFLECTIVE DESIGNER SCARF that foils paparazzi’s
flashes; art by a photographer who paints himself to
blend into backgrounds; an examination of ways in
which animals have evolved disguises—these elements
and more are included in “Camouflage: In Plain Sight,”
at the Anchorage Museum, October 28-February 5. The
exhibition explores the theme of concealment through
historical objects, items from popular culture, natural

specimens, and major works by modern and contem-
porary artists such as Andy Warhol, Jasper Johns and
Cindy Sherman. Visitors can delve into topics such as
differences between complete concealment and animal
mimicry (in which an animal looks like another animal
or object) and how makeup can either hide flaws or
turn heads. For more information, call go7-929-g200
or visit anchoragemuseum.org. —Meagan Wehe

Chameleonlike artist
Liu Bolin used paint to
conceal himself within
Hiding in the City—
Mobile Phone (2013),
part of a photo series in
which Bolin blends into

selected surroundings.

COURTESY OF THE KLEIN SUN GALLERY
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DENVER, COLORADO [ PHOTO & 2016

MICHAEL FURMAN; BOT

TOM, COURTESY

NORTHWEST CHOCOLATE FESTIVAL

HILARY MCMULLEN

Chrysler Thunderbalt, 1941.

RALEIGH, NC

Art Deco Autos

For Ken Gross, the curator of “Rolling an era of now-rare Art Deco cars. Also at the NCMA:
Sculpture: Art Deco Cars from the Included is the only 1934 BMW R7 “Human/Nature,”
1930s and '40s,” classic automobiles Concept Motorcycle ever made. Builtto ~ Oct. 15-Feb. 26,
give the impression of “moving while illustrate the future of BMW bikes, it displays photos from
standing still"—making them excep- was hidden in a crate in 1935 and the museum'’s

tional subjects for an art exhibition. The  rediscovered 6o years later. The 1933 archives that visually
14 cars and three motorcycles in this Pierce-Arrow Silver Arrow on display, and metaphorically
show—running October 1 through one of two remaining models, repre- compare humans and
January 15 at the North Carolina sents the era’s extravagance and subjects from nature.
Museum of Art—feature the futuristic, glamorous designs. Learn more at

streamlined, sleek curves that defined ncartmuseum.org. —Kaitlynn Mann

SEATTLE, WA
CHOCOLATE DECADENCE
On November 12 and 13, chocolate aficionados can indulge in a cacao-fueled

fantasy come to life on Pier g1 in Seattle. The eighth-annual Northwest
Chocolate Festival will feature 100 chocolate artisans from more than 20

countries as they exhibit and share delectable treats at one of the world's largest
gatherings of chocolate lovers. Festival attendees will be able to shop for holiday truffles, meet cocoa bean
farmers and learn how artisanal chocolate is made. The festival's “Chocolate Education Program” will
feature more than 8o workshops and seminars for chocolate lovers. Exhibitors include local favorites, such
as Seattle Chocolate Company and Fran's Chocolates, as well as chocolatiers from around the world.
Chocolate fans can also take part in Northwest Chocolate Week, November 1-14, as 40 Seattle restau-
rants showcase special chocolate-infused culinary masterpieces. Learn more at nwchocolate.com.

—Jeevika Verma
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AIRLINES

Data Centers

— Hydropower is Washington’s Unique Gift to Data Centers —

Tﬂx/ IW W _ "There’s.a good chance

you're flying to one of the
world’s most beautiful places - ,
it's our mission to take you there
with the lightest possible environmental
-_,.. *90% of the year footprint. We're proud of our sustainability B

record - right down to the selection
of our data center provider.”

Dave Kuhl
VP Information Technology
Alaska Airlines

Sabey Data Centers uses the nation’s lowest cost power
to run its high-efficiency, state-of-the-art facilities for data

center users of virtually every size. High reliability, low S ,B EY &
total cost of operation, environmentally friendly. , ' .
Find out now how you can have it all in a Sabey Data Center. Data Ce nters

Email info@sabeydatacenters.com

Central WA
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HONOLULU, HI

Honoring
the Past

An annual pilgrimage to the
historic Pearl Harbor area of
O‘ahu will be made even
more significant this year with
a variety of public events and
memorials as the country
marks 75 years since the start
of World War 11 in the Pacific.
Nearly 60 survivors and World
War || veterans, including two
“centennials” (100-plus-year-
olds), are expected to return
for the remarkable milestone.
The 75th Pearl Harbor
Commemoration will take
place December 1-11, with the
focal point being the National
Pearl Harbor Remembrance
Day Commemoration on
December 7. Events will
include films on Waikikt

Beach, tribute ceremonies for survivors and World War |l veterans,
and military-band shows. Programming will close with a concert on
December 10 pledged to “inspire the future,” and a commemora-

tion-themed running of the Honolulu Marathon on December 11.

Coffee-tasting events at the
Kona Coffee Cultural Festival
allow visitors to sample various
brews made fresh from locally
sourced beans.

KONA, HI

COFFEE ON THE COAST

The smell of coffee will waft through the
warm Hawaiian air as festivalgoers enjoy
events and offerings along the Kona Coast
of Hawai'i Island next month.

Guests at the Kona Coffee Cultural
Festival, November 413, can sample
distinctive, freshly brewed coffee made
from beans sourced at local Kona-area
farms. They can also try picking ripe coffee
berries, pounding taro, making flowers
into lei and numerous other cultural and
culinary activities.

The celebration, billed as Hawai'i’s

World War 1l veterans
and survivors of the
Pearl Harbor attack will
be honored in public
events this December.

Alaska Airlines is a sponsor of the 75th Pearl Harbor Com-
memoration and is providing a special discount code for those
traveling to Honolulu for the events. For more information, visit

pearlharborysthanniversary.com or call 877-589-8898. —Tyler Hillis

ON NOVEMBER 12,
ALASKA AIRLINES WILL
LAUNCH SEASONAL NONSTOP

FLIGHTS DAILY BETWEEN
BELLINGHAM, WASHINGTON
AND KONA, HAWAI‘I.

oldest food festival, honors the legacy and
traditions of nearly zoo years of coffee-
bean growing and harvesting. More than
40 events will take place over the festival's
10 days. Alaska Airlines is a festival
partner and the presenting sponsor of the
Lantern Parade on November 11.

To learn more, call 808-990-6511 or visit

konacoffeefest.com. —Janel Crouch
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ADVERTISEMENT

ERICSSON:

MAKING 5G
A REALITY

Rethink everything that's possible.

Press the remote on your television and your 4K movie
begins — with no lag — as soon as your finger comes
off the keypad.

Meanwhile, your daughter is enjoying her favorite NBA
team through a virtual reality, 360-degree experience
in real time. After the buzzer, she'll rehearse virtually
with her rock bandmates in different neighborhoods
with no delay — just like they're all playing together in
the same garage.

Down the hall, your son is brandishing his 3D light saber,
taking on archenemies from around the globe while
seamlessly streaming the action to his followers on
Twitch — notorious for its high bandwidth requirements.

At the same time, your wife attaches an otoscope to

her smartphone and sends a 3D video of your infant’s
eardrum to the pediatrician. The video is sent clearly and
quickly over a HIPAA-compliant secure network. The
physician quickly diagnoses an ear infection and sends a
prescription to your pharmacy. With a tap of the screen,
your wife approves its delivery from the pharmacy to your
house by autonomous drone.

> " &%
@ {1’7 oy %Y

p—_

Rima Qureshi

Redefining the future.

How will this happen? With 5G, the next generation mobile
network that will enable a new wave of innovation with
higher bandwidth, faster speeds, quicker response times
and tighter security — as soon as 2018.

The company bringing this to you is Ericsson. Celebrating
our 140th year in business, we are a world leader in

the rapidly changing environment of communications
technology — providing equipment, software and services
to enable transformation through mobility.

Some 40 percent of global mobile traffic runs through
networks we have supplied. More than 1 billion
subscribers around the world rely every day on networks
that we manage. With nearly 40,000 granted patents, we
invented Bluetooth and many other innovations you take
for granted today.

And now Ericsson is leading the advancements in
technology that will make 5G a reality, enabling smart
cities, self-driving cars and even remote surgery. Ericsson
is proud to enable its operator partners to deliver the
services that will provide the speed, responsiveness and
bandwidth you need — giving you the ability to do the
things you love in a whole new way — plus new things
you haven't even dreamed of.

-

Welcome to the Networked Society. "

ERICSSON



INCREDIBLE GOLF
EXPERIENCE

"| have no doubt that Hole 17 at
Danzante Bay Golf Course will be
one of the best in the world."
Rees Jones,

‘U.S. Open Doctor’ and
world-renowned golf architect

Enjoy and experience Includes:
our packages!

3 nights starting from » 3 nights & 4 days in Deluxe Studio Suite

+ Complimentary stay for kids younger than 12 -

* 2 tee times per adult during the stay \
$1 74 usD + Golf cart per tee time [~

» Use of driving range

< . 1 Beach R ort & S
Price per person based UseiaFputting gresn bbby A
on double occupancy + Bottle of water and hand towels

» $25 US coupon for Sabila Spa
Promo Code: ASOCT16

Booking window: October 01 - November 30, 2016 Valid Travel Dates: October 01 - December 19, 2016

For more adventures please visit: www.villadelpalmarloreto.com

AT VT PN - 6 . M ) s ;::Eﬁ““ NEERUAL 18T R ATIG =
e B =tus - s e ELITE®
J ﬁlnu_qm et Meaxico’s Leadﬂ:g dhily e DANZANTE BAY e
America’s Leading i Eeuch Resort AT THE ISLANDS OF LORETD
Resort

800 790 4187 - reservaciones.vdpl@vgloreto.com ¢ villadelpalmarloreto.com
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“I USED TO HAVE TROUBLE CLIMBING STAIRS.

AIVDRY 'U ~-

INS - FOR FUN!”

S ifeStyles

Medically Based. Proven Results.

“MY COMPANY PUT ME THROUGH 20/20
LIFESTYLES AND IT SAVED MY LIFE.”

At age 40, | had enjoyed life with no real sense how
to take care of myself. | ate whatever | wanted,
played a little golf and considered myself normal
until one day | found myself to be 310 pounds - off
the charts for a man six feet tall.

When | eventually decided that | needed to lose
weight, | thought I'd start a popular low-carb/high
protein diet. So | went to my doctor for a blood
test to establish a baseline. The next day, my
doctor ordered another blood test and diagnosed
me with not only high blood pressure and high
cholesterol but also, most alarmingly, with Type

2 diabetes. He told me that unless | changed

my lifestyle and started medication for all three
disorders, my lifespan may be shortened by up to
10-15 years with a progressive decrease in high
quality of life. Complications | could experience
would include heart disease, stroke, blindness,
kidney disease, numbness of hands and feet,
increased risk of infection and more.

| also had recently learned that Type 2 diabetes not
only affects your body, but also your brain, turning
into what some scientists call Type 3 diabetes or
Alzheimer's. Since 20/20 LifeStyles could help
normalize my blood sugar, help me lose weight and
stop my diabetes before it creates any damage, it
became more certain that | needed to make some
serious lifestyle changes. | certainly didn’t want my
body to suffer from serious health conditions. Plus,
I'm too young to be that old.

That's when my company made me an offer |
couldn’t refuse - they would pay for me to go
through the 20/20 LifeStyles program, due to its
impressive success record for curing disease and
long-term weight loss.

) Call (425) 376-3333 or visit 2020lifestyles.com/wellness-program to learn more
about proven techniques for lowering corporate health care costs.

Faced with my own mortality, | agreed. | joined
20/20 LifeStyles, which immediately impressed

me because it's more than just a weight loss plan.
The main reason I'm healthy today is because the
20/20 LifeStyles program is so complete. The full
spectrum of the psychological, medical, nutritional
and exercise expertise combined together

allowed me to reach my highest goals, create new
friendships, and open doors to experiences | never
dreamed possible.

Curing my disease also helped
me to gain more energy and
be more productive at work.
It's my understanding that

I've saved my company over
$13,000 per year, just to
control my diabetes,

Not only that, but my productivity has doubled and
| feel more engaged, at work, than ever before.

After completion of the
program, | lost 110 pounds,
cured my diabetes, high
cholesterol and high blood
pressure — all without taking a
single medication.

| went from a guy who had trouble climbing the
stairs to climbing some of the highest mountains
in the world, including Mt. Rainier and Mt.
Kilimanjaro. | never dreamed in my life that I'd be
taking on a physical and mental challenge that

would literally put me on the same playing field as
world class athletes.

20/20 LIFESTYLES SAVES
COMPANIES HEALTH CARE
DOLLARS.

FACT: 20% of employees’ with metabolic
disorders cost companies 80% of their total
health care dollars.

FACT: 32% of benefit dollars are spent
on soft costs such as medical claims,
absenteeism, short-term disability, efc.
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COSTA RICA

TURTLE POWER

Shrouded in darkness with only the dim glow of a waning

moon lighting their way, hundreds of thousands of olive
ridley sea turtles come ashore to lay eggs on Costa Rica’s
Ostional Beach, on the Nicoya Peninsula, during the
months of August through December. This biological
marvel is called an arribada, meaning “arrival,” and is
one of the largest of its kind. It usually takes place just
once per lunar cycle.

The lives of baby sea turtles born on this beach are filled
with danger, but individuals that survive to maturity will
return annually, gather in a huge group just offshore, and
land on the beach to lay more eggs, before returning to sea.

To control the impact of large numbers of people, the
Ostional Wildlife Refuge (about 6o miles southwest of
Liberia; 150 miles northwest of San José) requires visitors
to sign in and pay an entrance fee. Learn more at
costarica-nationalparks.com/ostionalwildliferefuge.

—Matthew Gulick

Thousand-pound pumpkins will serve as watercraft for
costumed characters at the 13th-annual West Coast

Giant Pumpkin Regatta held near Portland in the city

of Tualatin, October 15. Other highlights will include a
giant pumpkin weigh-off, a 5K Regatta Run and a
pumpkin-bowling event. Call 503-691-3061 or visit
tualatinoregon.gov/pumpkinregatta. —Jeevika Verma

SAN DIEGO, CA

Cheers for Beers

For the eighth consecutive year, San
Diego County is dedicating a week to
the hoppy, liquid goodness that is beer.
And for good reason, as some of the
nation’s most respected craft brewer-
ies call the area home, including Stone
Brewing Co., Mission Brewery and
Green Flash Brewing Co.

San Diego Beer Week, organized by
the San Diego Brewers Guild, begins
on November 4 with Guild Fest, a
two-day event for brewers and guests
to swap stories and enjoy brews
together. Throughout the week, 100
breweries will host beer-week events,
demonstrations, classes and tastings.

Guild Fest and the closing event,
Beer Garden at the Lodge at Torrey
Pines, on November 13, require tickets.

Learn more at sdbw.org. —Tyler Hillis

ALSO OF NOTE ...

La Jolla Art & Wine Festival, Oct. 8—9;
works by 150 artists, gourmet food and
drink; Girard Avenue, La Jolla Village;
ljawf.com.

San Diego Bay Wine & Food Festival,
Nov. 14—20; 150 wineries, 6o local
restaurants, cu.’inary classes; Downtown
San Diego, sandiegowineclassic.com.

CALENDAR

Through Jan. 8, Journey
to Space: The Exhibition,
interactive experiences
about space and living in
space; Oregon Museum of
Science and Industry,
Portland, OR; 503-797-
4000; omsi.edu

Through Jan. g, “Wish
Upon a Star: The Art of
Pinocchio,” behind-
the-scenes of the classic
film; The Walt Disney
Family Museum, San
Francisco, CA; 415-345-

6800; waltdisney.org

Oct. 7—Nov. 11, Earshot
Jazz Festival, more than
50 concerts and events
citywide; multiple venues,
Seattle, WA; 206-547-6763;

earshot.org

Oct. 16-)an. 29,
“Monet: The Early Years,”
about 6o works showing
the artist's young genius;
Kimbell Art Museum, Fort
Worth, TX; 817-332-8451;
kimbellart.org

Nov. 4—12, Denver Arts
Week, hundreds of events
celebrating art citywide;
multiple venues, Denver,
CO; denver.org/denver-

arts-week

Nov. g—13, Napa Valley
Film Festival, culinary
demonstrations, wine-
tastings and about 120
independent films; multiple
locations, Napa Valley, CA;

nvfforg

OCTOBER 2016 ALASKA BEYOND MAGAZINE 25



A

Take a ride in the state-of-the-art flying theatre that will transport you
on an aerial adventure above the jaw-dropping beauty of Washington State. Now Open!

THRILL RiDZ/
4 pew FLYNG T THEAT“EL# Z J

Miners Landing | Pier 57
1301 Alaskan Way, Seattle, WA
Seattle’s Historic Waterfront

www. MinersLanding.com
www. WingsOverWa.com
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Strings of Aloha

The ‘ukulele is having a resurgence on and off the Hawaiian Islands, a trend
that is being boosted by the popularity of the recent America's Got Talent winner
and 12-year-old ‘ukulele star, Grace VanderWaal.

The relaxing melodies of the uke might inspire you to learn more about the
instrument, or even to take one home, but where to begin the search? ‘Ukulele
come in a variety of sizes, shapes and tones. There are four basic ‘ukulele sizes:
soprano, concert, tenor and baritone. Throw in the renowned pineapple-shaped

‘ukulele, and you have a real banquet of options. —Deston Nokes

Tenor 'ukulele are the choice of
many professionals, such as Pali

Ka‘aihue and jake Shimabukuro.
“The larger fretboard provides

more space for chording and

Soprano is the smallest
‘ukulele. It is the model most

beginners choose to strum.

Concert 'ukulele are slightly
larger than sopranos. This is a
great instrument for those
interested in playing regularly,

due to its louder sound and
increased fretboard space. Concert
models are very popular because
they offer a balance of cost,

comfort and sound.

allows me to explore various lead

Baritone is the largest ‘ukulele. Similar to a mini classical

techniques, which would be quite guitar, the baritone is often preferred by guitar players. Jake

a challenge on the smaller uke Shimabukuro says he's added baritones to his repertoire.

LEFT AND TOP RIGHT: KOALOMA ‘UKULELE {2); CENTER AND BOTTOM RIGHT: KAMAKA 'UKULELE / BUD MUTH (3}

types—especially with my gorilla
fingers,” Ka‘aihue says. He plays a
KoAloha brand tenor. Shimabu-
kuro, who recently released the
album “Nashville Sessions,” plays
a Kamaka tenor. “Kamaka is the
oldest manufacturer of the modern

‘ukulele,” he says.

Pineapple-shaped ‘ukulele are

almost the same size as sopranos,
but provide a deeper sound due to

their slightly larger bodies.
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REAL CONNECTIONS « DATING

MEET OUR
CLIENTS »

Michael Schilitt:
Senior Build
Engineey,
Microsoft

EDUC: BS, Paeific
Lutheran Univ.
INTERESTS: Skifng,
Pacific NW
Chutdoors

Desireé Schlitt:
Pharmacentical
Sules Consultant
EDIC: BA, Univ.
of Washington
INTERESTS:
Running,
Fashion, World
Travel

Dating can be fun and invigorating -
the car for an impromptu weekend getaway. Unfortunately, it can take a lof of work to get to that stage of dating.

rom spending hours sorting through
Funline profiles looking for a good match
to trying to connect via pokes, winks
and email, dating can suddenly feel like

a full-time job. Wouldn't it be nice if yvou

could just fast forward to the fun part of

dating? That’s exactly what Desireé and
Michael Schlitt say It’s Just Lunch, a dat-
ing service for busy professionals, did for
them. The matechmakers at It’s Just Lunch
took the time to learn what they were look-

ing for in a partner and then delivered.

With so many dating options out
there, why did you choose It's Just
Lunch?

I travel a lot for work, so I'd read about
It’s Just Lunch in airline magazines, and
then I ran into a friend who was attending
the wedding of an attorney in town who'd
met her husband through IJL — the fact
that those two events happened so close
together, I thought I should call them. At
the end of my work day I didnt want to
come home and go look at profiles online. I

felt like it was a waste of my time.

What would you tell a friend who was
apprehensive about investing the
money on [JL?

I'd ask, “Are you looking for a relationship

from that instant attraction you feel the first time you meet to jumping in

or not?” With online dating you never know
who's on the other side of the line. IJL had
better quality people who were interesting.
It truly was an experience that was tailored

for me.

Tell us about your first date with one
another.

I never went on lunch dates because I
was always busy at work so I met Michael
after work at a downtown restaurant. The
conversation just flowed. I was attracted to
him from the start. I remember it turned
into dinner.

What was your favorite part about
dating through 1JL?

I met my husband, so I guess I would say
that! It’s Just Lunch —
I remember I'd get off a plane and have a

it’s just a lot of fun.

voicemail from the matchmaker saying she
had a potential date for me. With online
dating, you can go back and forth and waste
a month with someone and not really get
to know them. With IJL, you go meet your
match and if you like them, you see them

again, and if vou don't, you're done.

Find out what an It’s Just Lunch match-
maker can do for you by calling 800.
858.6526 or visit ItsJustLunch.com.
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MELISSA BROWN

DATE BY NUMBERS

When it comes to personalized
matchmaking, our success is
unmatched!

Of changing lives one
match at a time.

Dates arranged by IJL
matchmakers. (They know
how te bring the right people
together.)

Of singles want to date others
with similar political opinions
and beliefs.

Singles think talking politics
on a first date is a bad idea.

Of singles think talking
politics is sexy.

Singles could date someone
who didn't have the same
political beliefs but long term
believe it won't work out.

800.858.6526
[TSJUSTLUNCH.COM

It's Just Lunch Matchmakers
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Audio on the Go

Headphones for your next flight, workout or time alone BY TYLER HILLIS

Different headphones serve different purposes. Some are designed to cancel
out the sounds around you. Others double as fashion accessories or provide
lightweight, stay-in-your-ear convenience for exercise. The following headsets
and earbuds provide a variety of options. Except where noted, these devices

have plug-in options in case Bluetooth use is ever restricted.

SKULLCANDY GRIND WIRELESS HEAD-
PHONES This line generates excellent sound
waves in a sleek, affordable package. Color
options range from standard black to camou-
flage and plaid patterns. Included: built-in mic,
optional auxiliary cord, USB charging cable
(skullcandy.com; $89.99).

BEATS BY DRE SOLO2
WIRELESS HEAD-
PHONES MLB EDITION
Dr. Dre’s headsets continue
to pioneer new styles and
technology. Soloz Wireless
sets provide sound via
Bluetooth; the MLB Edition
headsets sport the styles of
11 pro baseball teams.

ZIPBUDS SLIDE SPORT EARPHONES
Zipbuds tackles a common problem: tangled
wires. A zipperlike slider quickly connects
the wires for each ear, for easier storage.
Included: three sizes of ear tips, built-in mic,
carrying case (zipbuds.com; $79.95).

PLANTRONICS BACKBEAT
FIT WIRELESS EARPHONES

Included: built-in mic,
remote, carrying case
(beatsbydre.com; $329.99).

Finding good exercise earphones
can be a challenge. Backbeat Fit
sets are waterproof, Bluetooth-
connected (note that no plug-in
option is included) and designed

M et to stay on to provide rich sound
- for workouts. Included: built-in
ﬁ mic, phone-holding armband
= (plantronics.com; $129.99).

MORE EAR GEAR ...

ReTrak Animalz Kid headphones covered
by plush animals such as monkeys and
bunnies. Included: retracting cable, soft
material, volume-limiting tech to protect
ears (myretrak.com fanimalz; $24.99).

ETYMOTIC MKS5 ISOLA-
- TOR EARPHONES
These ear-fitting, “noise-
isolation” buds form a tight
seal to create more private
listening with sound
pumped in and noise kept
out. Included: three styles
of ear tips, clip, carrying
case (etymotic.com; $59).

..‘_

Wraps Wearable Talk Headphones
Cleverly designed sets that wrap into
wristbands. Included: built-in mic, adjuster
(mywraps.com; $21.99).
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KAYLA NORTHROP

ART IN FOCUS

Geographical Dreamscapes

A bird’s-eye view inspires abstract artist Ben Joyce BY LINDA HAGEN MILLER

he walls of Ben Joyce's

Spokane, Washington, art

studio are covered with

kaleidoscopic mixed-
media abstracts. Oversize wood
canvases are layered with gels,
resins, oils, cloth and acrylics. Some
paintings contain monochrome
blocks, others a medley of tones.
Some have splatters of paint, others
are filled with graffitilike swirls and
grids. Intriguingly, a chunk is missing
from one or more edges, as though
it has been bitten off.

The abstractions feel familiar.
Then it hits you: That one, over
there? That's an aerial view of
Seattle. There’s the floating bridge,
the waterfront, the lakes. This one
here? Of course: It's New York City.
Manhattan and the East River come
into focus within blocks of color.

The artist’s goal with what he
calls “abstract topophilia” (the love of place) is to
create visuals that encourage viewers to relive and
study their connection to locations, viewed from
above. “Place is one of the earliest fundamental cores
of who we are and who we become,” Joyce says.

He became intrigued by aerial perspectives while
painting and studying art in Florence through a
Gonzaga University year-abroad program. "I kept
thinking, ‘“What’s beyond this canvas? What does this
scene connect to?'" He feels that views from above
convey the vastness of the world and give viewers the
chance to insert themselves into the paintings.

As for the frames with missing pieces? “| had to
expand and break open the scene, to emphasize
what's beyond,” says the 38-year-old artist.

In the mid-2000s, Joyce's work was beginning to
sell in the Inland Northwest, but he says his big
opportunity came in 2010, when he was juried into the
highly competitive Sausalito Art Festival in the Bay
Area. Soft-spoken, articulate and personable, Joyce was
working his booth at the festival the way he always

does at such events, chatting with visitors, explaining

his art. A group of 20-something guys dressed in jeans
and flip-flops liked Joyce's work so much they con-
vinced their boss to purchase several pieces for their
offices. Those offices happened to belong to Google,
and today, between 20 and 30 Ben Joyce pieces rotate
through corporate headquarters at a time.

Joyce's work has also been acquired by private
collectors ranging from entrepreneurs in the Inland
Northwest to actor John Travolta and musician-
producer Pharrell Williams. Public installations include
a 75-foot-long piece depicting the Spokane River, at the
Spokane Convention Center, and 36 separate 5.5-by-8-
foot outdoor pieces at transit stations in Las Vegas.

Joyce's abstract topophilia will come to Seattle this
month for a one-night showing on October 21. The
Piranha Shop will unveil Joyce's Seattle Collection,
with works that depict the Northwest, as well as San
Francisco and Maui.

Visit benjoycestudios.com to learn more about the

artist, places to see his art, and upcoming shows.

A Artist Ben Joyce,
pictured here in his
Spokane studio, uses
aerial views, colors and
abstract forms in his
representations of
places. The Seattle area
is depicted on the wall
to the right. A San Juan
Islands piece is up on
stools to the left.
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INNOVATION SPOTLICHT

Deep Dives

A student team constructs and races submarines while

blending high-tech and historic boatbuilding BY BEN RAKER

DOMINIC FORBUSH learned to love cycling while piloting a subma-
rine. Forbush, a Ph.D. student in mechanical engineering at the
University of Washington, was recruited by fellow UW engineering
student Bentley Altizer to become a pilot for the UW Human
Powered Submarine Team, a roughly 40-member group of
multidisciplinary students that designs, builds and races pedal-
driven underwater vehicles.

The team, which has operated as a club activity at the UW since
1989, has placed highly in several recent national and international
competitions. In July, the UW placed third overall at the European
International Submarine Races (elSR) in Gosport, England. At this
event, teams are judged on criteria such as speed and maneuver-
ability, safety and reliability. The UW craft was named What Sub
Dawg to honor the school's mascot, the Husky.

Altizer, who captained the team last year and played key roles in
fundraising and sub design, recalls recruiting Forbush because of
his compact, powerful build—and because he was already a scuba-
certified scientific diver (helpful since the competition’s subs are
filled with water, and the pilot breathes from a tank).

“There might have been manipulation there,” says Altizer, who
admits that at first he didn't show Forbush how small the sub was.

Forbush took turns racing at elSR with female pilot Carol
Nishikawa, a psychology major who recently graduated. Nishikawa

reached the highest speed for female
pilots, 4.5 knots.

The competition did not start smoothly.
A design tweak the team had made before
shipping the sub to England turned out to
have made the sub hard to control. During
test runs, the pilots were running into the
side of the giant tank used for competition.

The students faced a scramble to fix the
vessel—but also an opportunity to prove
their mettle. “That's what these competi-
tions are all about,” explains Andy Stewart,
faculty adviser to the team and a principal
engineer at the UW Applied Physics Lab.
“It's not about designing the sub ahead of
time and having it work perfectly when you
get there. It's about the team coming
together and overcoming challenges.”

Stewart sees great value in the club—for
helping develop expertise for a maritime
industry that needs skilled employees, as
well as for teaching the students (who

come from many UW departments and fill

Above: A pilot (in the
sub) and a diver from
the University of
Washington Human
Powered Submarine
Team test the What
Sub Dawg, in a trial
run. Below: A student
examines a mold for
the team’s new wooden
sub, a craft that

draws on Northwest
boatbuilding tradition.

e

INNOVATING FOR THE PLANET »» Student teams are forming this fall for another creative
competition—one that inspires new businesses and technologies to benefit the earth. The Alaska Airlines
Environmental Innovation Challenge, an annual contest put on in March by the UW Foster School of
Business, provides motivation and guidance for entrepreneurial students, many of whom also take related

UW coursework. The competition, now in its third of 10 pledged years of Alaska Airlines sponsorship, is open

to teams from schools around the Northwest. It calls for contestants to define an environmental problem,

find a clean-tech solution, develop a business plan and prototype, and present market opportunities. Last
year's $15,000 grand-prize team, AgriC, shown at left, is developing biodegradable plastics derived
from crustacean shells, for use in agriculture. Visit eicwashington.edu. —B.R.
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many team roles). “They dream big, but
then they also have to figure out what they
can accomplish in a limited amount of
time with a limited amount of resources.”

Up next for the team is a new chal-
lenge: an innovation that uses old
technology. In a move that ties their work
to a proud UW boatbuilding tradition—
highlighted in the best-selling book The
Boys in the Boat—the team opted this year
to create a new, two-pilot sub with a hull
frame made of western red cedar
(combined with fiberglass and a veneer of
khaya, an African mahogany wood).

To craft the hull, the team formed a
partnership with the Northwest School of
Wooden Boat Building. Craftspeople there
became excited by the project and helped
the students execute the design.

“There’s quite a heritage of wooden
boatbuilding and craftsmanship in the
Pacific Northwest,” Stewart notes.
“Pairing this high-tech engineering—
which is part aerospace, part marine
engineering—with wooden boatbuilding
and craft is really inspiring. It's traditional
boatbuilding with a modern twist.”

The result—though there is still much
work to do—is a wooden craft that
resembles a work of art.

Altizer, for one, feels that the wood hull
will also give the team a competitive
advantage—not to mention aesthetic
clout—when the team races next June. He
notes that wood is naturally buoyant, so
the team won't need to add foam as other
boats often do.

“| don’t feel that we've made any
sacrifices with the structural integrity of
the hull,” he says. “For me there's just an
allure with wooden boats as a traditional
art and a part of Northwest heritage. On
top of that, having something that is
going to be stunningly gorgeous when
you show up for competition is definitely
a motivating factor.”

For updates about the UW Human
Powered Sub Team and videos of the
team and competition footage, visit the
team'’s page at facebook.com/uwhps.
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Surrounded by Sound

The conductor of the Seattle Symphony finds music

in many forms BY ALBERT RODRIGUEZ

udovic Morlot, conductor and music director of
the award-winning Seattle Symphony, considers
himself a fan of all musical genres. He also
appreciates music in quieter moments.

“There’s always so much music in my head that is
evolving from rehearsal to rehearsal. So | don't actually
need to listen to music to have music in me,” Morlot says.

The French-born conductor became the 15th music
director of the Seattle Symphony in 2011, and he has since
guided the ensemble of about go musicians to one
acclaimed season after another. A recording of the Seattle
Symphony performing Become Ocean, commissioned from
composer John Luther Adams, earned the 2014 Pulitzer
Prize for Music and the 2015 Grammy for Best Contempo-
rary Classical Composition. The 2016 Grammy Award for
Best Classical Instrumental Solo went to violinist Augustin
Hadelich, with Morlot conducting, for a performance
released on the Seattle Symphony Media label.

Morlot, born in Lyon, trained as a violinist before
studying conducting in London. He has conducted
around the world, including with the Los Angeles
Philharmonic, the Boston Symphony Orchestra and the
London Philharmonic Orchestra. For all his international
involvement, Morlot calls Seattle home.

“The first thing that brought me here is the quality of
its orchestra,” Morlot says. “Seattle is also one of those
few cities where there is such a direct link between the city
itself—the urban life—and complete wilderness and
nature. It's what seduced me. You jump on the ferry, and
an hour later you're in complete wilderness.”

Seattle’s rich musical tradition—which has made
contributions to jazz, rock, indie pop and rap—also suits
Morlot's wide-ranging musical tastes.

“I'm curious about all music,” Morlot says. “I have two
teenage daughters who introduce me to a lot of things. |
listen to jazz; | listen to hip-hop; | listen to rock-and-roll.”

The Seattle Symphony has continued to incorporate
multigenre influences and collaborators during Morlot’s
tenure. In 2015, the orchestra performed with members of
the rock bands Pearl |]am, Soundgarden and Guns N’
Roses. A more recent event, in September, had the
symphony play music from The Legend of Zelda, accompa-
nied by projected visuals from that video game. And a

Seattle Pops series opens this month with the symphony’s
October 7—9 performances of blockbuster film scores
accompanied by acrobatics from Cirque de la Symphonie.

More-conventional highlights of the 2016-17 season,
which continues into June 2017, will include violinist Hilary
Hahn on October 30. Morlot notes that, in addition to
Hahn's performance, she will be involved with community
and educational projects. The new season also includes
Morlot and the orchestra completing a two-year cycle of
all of Beethoven'’s symphonies and piano concertos,
featuring guest pianists Inon Barnatan and Emanuel Ax.

Morlot seeks to bring more fans into the classical-music
fold and acknowledges that some perceive classical music
as too intimidating or complicated to understand. He
recommends an open mind and direct experience: “The
greatest start is to come completely unprepared to listen
to live performances. Music is about emotions. Close your
eyes; open your heart; and see what it does to you.”

To learn more about Morlot and upcoming Seattle
Symphony performances, visit ludovicmorlot.com and

seattlesymphony.org.

Seattle Symphony
Music Director Ludovic Morlot.

OCTOBER 2016 ALASKA BEYOND MAGAZINE 41



READERS’ CHOICE

EXOFFICIO
GIVE-N-GO UNDERWEAR

EXEFFI
COMFORT AT ANY .

exofficio.com

& 2015 10Bast.com, a divizion of USA Today Travel, Bsed with parmission.



-

C

B
THE & SCIENCE OF
THE ALDOR%EN?ER

FOR PLASTIC SURGERY
PORTLAND, OREGON

OVER 20 YEARS IN PRACTICE

THE WALDORF CENTER FOR PLASTIC SURGERY
provides the highest level of cosmetic and
reconstructive surgery, non-invasive procedures
and spa services.

Rachel Streu, MD | Kathleen Waldorf, MD, FACS | Christopher Zarella, MD

NeoGraft’

Your Own Hair. Naturally.

» The Waldorf Center for Plastic Surgery is pleased to be the
' premier NeoGraft® hair restoration provider in Portland and
surrounding areas. NeoGraft® is a breakthrough in hair restoration
, for men and women who want to restore their own hair to achieve
a fuller, healthier head without an unsightly linear scar.

Male Patient Female Patient

BEFORE

. ADVANCED TECHNOLOGY - L t invasive procedure for hair transplantation.
® Remote consults available. SRR INVEENE pIOERRUER Sl NRRtHS0sElan !

GENTLE - Little to no discomfort. Mo scalpel incision, no staples, no linear scar.
* Receive a $500 GIFT CARD with EFFECTIVE - Less activity restrictions than traditional strip methods.

yOl.lI’ Neo(;raft procedure‘ DISCREET - Patients can typically go back to work the next day.
® Hotel & car coordination service AFFORDABLE - We have programs available to meet your exact needs.

for out of town patients.

Let us help you attain the appearance you desire with natural-looking results.

9775 SW WILSHIRE STREET | SUITE 200 PORTLAND, OREGON 97225
503.646.0101 | 800.310.7901 | WALDORFCENTER.COM



PO o ottt .

. O o8 o N

-0 00— —
v — O —

Qg '.r'l.'...ullr'.l'l -—



HIGH

LYING

FASHION

Acclaimed Seattle couture designer brings a new sense
of style to airline uniforms, in the air and on the ground

laska Airlines pilots like sturdy fabrics because cockpit seat

harnesses rub against their shirt fronts and fray the cloth.

Female flight attendants want skirts whose length and fit allows

for easily reaching into overhead bins. Baggage handlers in

Fairbanks, Alaska, bundle up in the cold, while in Los Cabos,
Mexico, their counterparts need cool fabrics in the hot sun. Many airline
employees prefer uniforms with deep pockets, to carry the tools of their trades.
Everybody wants to look good, feel comfortable and represent Alaska Airlines
with pride.

Luly Yang, a Seattle-based couture designer, knows what is important to
airline employees. She’s spent many months participating in focus groups and
talking with employees as she embarks on a custom uniform makeover for more
than 12,000 Alaska Airlines and Horizon Air employees in 13 different work
groups. The possibility of this project growing even larger arose in April when
Alaska announced its intent to purchase Virgin America. That acquisition will
make the Seattle-based carrier the fifth-largest U.S. airline and the West Coast’s
premier airline.

When you meet Yang in her boutique at Seattle’s Fairmont Olympic Hotel,
you know immediately that she’s up to the challenge. A petite, elegant woman
with long black hair and a warm, open manner, she is both incredibly chic and

BY CANDACE DEMPSEY

PHOTOGRAPHY BY JOSE MANDOJANA refreshingly practical. She knows how to create excitement, to deliver a look
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that people will appreciate and remember.

Indeed, Yang is her own best advertisement. She’s
wearing a blue cashmere sweater dress from her
collection and crystal-studded earrings. Such dresses
are a uniform of sorts for busy women, she says.
“They're easy to travel with and easy to care for,
which I love in all of my designs. I love how sweater
dresses are easy to transition from day to night, and
have that flexibility.”

Yang is also a whiz at packing and can tell you the
best way to wedge everything you need for a two-
week trip through Europe into a single carry-on bag.
Long before she was chosen for the uniform project,
she was a fan of Alaska and flew it frequently.

“I'm a Seattleite,” she says. “Alaska is our home-
town airline. I love it. I've watched it grow, and I
want to be part of its success.”

Many in Seattle feel the same about Yang’s busi-
ness. Visitors and locals alike stop to gaze at the
storybook bridal dresses and couture ballgowns
displayed in the windows of Yang’s boutique.

The true showstopper is the signature dress she
patterned after monarch butterfly wings, its silk
taffeta skirt embellished with ostrich feathers and
dotted with Swarovski crystals.

Yang has also designed uniforms for the Pan

===~ Luly Yang,
above, drapes a

gown for her new
collection in her
Seattle studio.
Yang's signature
Monarch butterfly
dress, upper right,
helped launch her

fashion career.

Pacific Hotel, costumes for Teatro ZinZanni and
red-carpet looks for celebrities. At annual fashion
shows, an international clientele snaps up Yang's
ready-to-wear and couture dresses, skirts, sweaters
and accessories.

Designing uniforms, Yang says, is one of the
most exciting challenges for a designer. Born in
Taiwan into a family of designers, architects and
engineers, Yang has been surrounded by creativity
her whole life. She moved to Bellevue, Washington,
when she was 10, and design was one of her first
loves. “I sketched dresses at age 6,” she recalls.
“My grandmother was very fashionable. She
designed and made her own clothes, and was very
well-dressed. I remember watching her sew when
I was really little.”

Yang earned a design degree from the University
of Washington. She began her career as a graphic
designer for an architecture firm in Seattle, and
taught fitness on the side. As part of a fundraising
event, she entered a fashion contest for graphic
designers. Having always loved butterflies, she played
with the idea of a monarch butterfly emerging from
its chrysalis and morphing into something new and
beautiful and dramatic.

That fabulous butterfly dress became a metaphor
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for Yang’s own life. She saw a way to live out what her
website calls “The Monarch’s Tale,” a “soaring flight
of transformation.” She realized she could still do
what she loved, but in a different medium—fashion
instead of graphics. She began to build her business,
opening her first couture boutique in downtown
Seattle in 2000 with 12 bridal gowns. Now, Luly Yang
Couture is an international brand with clients all over
the world.

|_|

Yang meet the challenge for Alaska Airlines. Her

er past as a world traveler, graphic designer,
fitness instructor, couture designer and

successful business owner will certainly help

collection of uniform designs will be extensive,
addressing the unique functionality and perfor-
mance needs for a wide variety of job categories.
Within a single group, she'll need to create diverse
garment options—slacks to skirts, blazers to
blouses—that take into account complex factors such
as petite, curvy and slim body types. She'll even
design maternity wear.

“This uniform project is the most rewarding

project a designer could be asked to partake in,”

RIBBONS IN FLIGHT

As Luly Yang works The new silk neck

through the initial pieces, in shades of
designs of Alaska pink, were inspired
Airlines' extensive by the iconic pink
uniform makeover, ribbons that many
she has one piece people wear to call
ready to fly. During attention to the

October, flight atten- disease, the second

against cancer, visit
the American Cancer
Society at cancer.org.

dants, pilots and
customer service
agents will wear
new scarves and ties
to show support for
Breast Cancer
Awareness Month.
“I'm really hon-
ored that | could
rake this the first
piece,” she says. "It's
a cause my employ-
ees and | all support.
It's a small piece, but
very significant to
those who choose to
wear it."

most common cause
of cancer deaths
among U.S. women.
Yang has worked
on projects that
helped raise money
for the Susan G.
Komen organization,
and has designed
many gowns and
dresses for breast
cancer survivors.
“These women are
both amazing and
inspiring,” she says.
For more infor-
rmation on the fight

-=-= The urban
streets of Seattle
near Yang's

downtown studio
are an inspiration

to her design work.

—C.D.

Yang says. “I am honored to be a part of this, and
view myself as a partner in Alaska’s success.”

It's a partnership that Yang fully embraced from
the start. Well before Alaska announced her appoint-
ment in February 2016, she spent months flying
around the airline’s route system, listening, observ-
ing and exploring the challenge. She spoke with
flight attendants, customer service agents, pilots and
other employees about how their uniforms impact
their roles.

Even now, when she travels to Europe and Asia
on other business, she finds herself looking at how
the crews are dressed, observing how the different
pieces they're wearing perform in their environment,
and taking notes.

Yang wants the new uniforms to be beautiful and
also functional.

In choosing Yang, Alaska is following in a glam-
orous airline-industry tradition. Some fashionistas
credit Oscar-winning costume designer Edith Head
with creating the Jet Age’s dazzling, colorful flight
attendant uniforms way back in 1959. Now, Yang
joins Christian Lacroix, Vivienne Westwood, Prabal
Gurung and other well-known designers in present-
ing more modern versions.

Alaska’s uniform project is an important piece
of the airline’s first big brand update in 25 years.
The brand’s visual enhancements include bolder
colors (bright green, three shades of blue), a sleek
new logo and even a more youthful visage for the
iconic Eskimo image on the plane tails. “I love the
organic curves of the Alaska brand aura, and 1 like

the fact that the Eskimo is smiling more,” Yang
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says. “It's refreshing and smart.”

As the airline completes its rebranding, Sangita
Woerner, Alaska’s vice president of marketing, says
the focus is on building upon successes rather than
conducting a total makeover. “The new colors are
more exciting, more visible. They show our charac-
ter. We're caring and approachable. There’s this
assurance when you board our planes that you are
going to be taken care of.”

Woerner says the uniform project is crucial to the
way employees—those who see and interact with
customers—feel about their jobs. “Employees are the
biggest representatives of our brand,” she says. “So
this rebranding isn't complete without the uniforms.
We want our frontline employees to look like Alaska
when they’re walking down the concourse, to imme-
diately be recognizable.”

Choosing Yang was the easy part, Woerner says.
“We met at her boutique in downtown Seattle, and
not only is she warm, approachable and friendly, but
she asked a lot of smart questions, and she expressed
such a passion for Alaska that within 15 minutes we
knew that she was the one.”

Employees are extremely excited about having
Yang design their uniforms. They draw up lists of
suggestions and some have even dropped into her
boutique.

That enthusiasm is shared across the airline.

“To say that our employees are thrilled to be getting
new uniforms is an understatement,” says Andy
Schneider, vice president of inflight services at
Alaska. “They take pride in their work and in our
company, and they want to feel that same pride in
how they look. Many know Luly and love her designs
and her style. She has already invested much of
herself in this project, and our employees are really
excited to see her work.”

What's on their wish lists? “Fit and function are
always important features of a uniform, but I think
what our employees are looking for now is something
that sets them apart from the crowd,” says Schneider.
“They want something that aligns with our brand
and makes them feel proud to be part of Alaska
Airlines and Horizon Air”

In designing the uniforms, Yang can draw upon
the understanding of the human form that she
developed as a fitness instructor for many years.

She’s always been fascinated by how people move.

“The fun

part for me

is when my
clients
finally put
the garments
on. That's

my reward.”

---- Wedding
gowns remain a
big part of Yang’s
couture work, and
she enjoys the
interaction she has
with her customers.

When she talks about a particular
uniform, she bends and sways, as if
imagining how it will look when
someone puts it on.

“The fun part for me,” she says,
“is when my clients finally put the
garments on. That’s my reward.
Clothes come alive when people
wear them.”

Because Yang's shop is busy,
with customers trying on dresses
and salespeople bustling about,
she does her actual designing in
a private studio. Her team will
complete the Alaska project in that location, which
is filled with swatches of fabric and inspiration
boards with photographs of dramatic landscapes
and flight-crew uniforms from all eras. Dress forms
are clad in old captains’ jackets and hats, and cloth-
ing racks are filled with Alaska’s current wardrobe—
everything from suits for pilots to the orange vests
worn by ramp workers.

Yang's listening skills came in handy this year
when she participated in focus groups with Alaska
employees who were flown in from all over the route
system. They represented all work groups: flight
attendants, pilots, customer service agents, aircraft
and maintenance technicians, and more.

Yang's favorite focus group moment came when
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“My goal is to design a uniform that reflects the brand
and soul of Alaska Airlines. | want employees to be proud
of wearing their uniforms.”

she traveled to the state of Alaska to meet with
employees. There, she peered into the belly of a
737 with ground crews and observed firsthand how
employees load luggage.

From such focus groups, Yang learned just how
important fit will be. “Every body is different, and we
are designing for a range of body types and sizes. In
all of my design work,” she says, “I've learned that no
two bodies are the same. [t's an exciting challenge to
design for such a diverse group with many diverse
job functions.”

Now that the focus groups are finished, Yang is
working on the conceptual design and development
of the uniforms. In terms of fabrics, she says her
goal is to use high-quality materials, and to use
what’s best for job-specific needs.

“We want to improve breathability and function

by using more technology in fabrics, drawing inspi-
ration from sportswear and athletic wear”

Yang has set a high bar for the new uniforms.
“We all have pieces in our closet that we love to
pull out,” she says. “I'd like the uniforms to be like
that. My goal is to design a uniform that reflects the
brand and soul of Alaska Airlines. I want employees
to be proud of wearing their uniforms.”

How will Yang measure the success of her uni-
form project?

“I want Alaska employees to look forward to
putting their uniforms on every day,” she says.
“I wish for them to care for their uniforms as if
they were precious. Then [ will know I have
succeeded.” ak

Candace Dempsey is a freelance writer living in Seattle.
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The view ahead: Here are nine tech
features you should consider for your
next vehicle By Bengt Halvorson
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Applications such
as Apple CarPlay,
above, integrate
your vehicle's
infotainment

system and many
of your favorite
phone apps.

e're in the midst of a
automobile revolu-
tion—one in which
the tremendous

advances in personal

electronics and
connectivity are filtering into our vehicle
cabins, helping us get to our destinations
quicker and more securely, and truly trans-
forming the driving experience.

Mobility is a buzzword, and new cars
are brimming with technology features
that, at the very least, keep us connected
and, at their best, are well on the way to the
day when cars will drive themselves.

So as we dive into the 2017 model-year
lineup, we're wowed not so much by the
usual sheetmetal and trim changes, or by
what'’s under the hood, but by the techno-
logical aspects. With the following innova-
tive automotive features, you'll find the best

of the present, and a taste of the future.

® Apple CarPlay and
Android Auto

What it is These systems project a
version of your smartphone’s screen to your
vehicle’s infotainment touch screen, allow-
ing you to use the touch screen, steering-
wheel toggles or voice controls to access
phone functions or apps, and to use sound
systems for seamless play of podcasts,
music libraries and streaming audio.

Why you want it Just as with iOS
versus Android, the experience is a little
more consistent and predictable with Car-
Play than with Android Auto, but the latter
allows greater customization.

What it costs It’s a few hundred bucks.
At BMW, for instance, it's a $300 option
across nearly all models. A growing num-

ber of mainstream models include it—even

the Chevrolet Spark, with its standard
7-inch touch-screen system and base price
under $15,000.

Which car does it best The latest LG
infotainment system in many Hyundai and
Kia models does a great job; so do the latest
GM products.

Pros You can use Siri and Google Now,
plus your smartphone’s navigation app—
some phone apps are superior to vehicle
nav systems.

Cons Both protocols require a cable

connection; not all apps are compatible.

@ Embedded LTE data
connections

Whatitis A high-speed (4G LTE) data
transceiver/modem and router that’s
always there and always on.

Why you want it It allows more seam-
less integration of some services—such as
live traffic info, remote unlocking and
vehicle diagnostics—that work better
on systems separate from the vehicle.

What it costs These systems are being
built right into the cars that offer it, but the
data plan costs from about $10/month to
$40/month for what you'll want (1o GB) if
you enjoy Pandora or have kids in the back
streaming movies.

Which car does it best GM and Audi
both introduced 4G LTE embedded data
connections last year; several other auto-
makers are phasing in 4G LTE speeds.

Pros Because the transceiver is hard-
mounted with a fixed antenna, you'll get
good service where you might not have
otherwise. Real-world data speeds are
typically faster than what you'll see from a
phone or mobile hot spot.

Cons It’s yet another data fee/subscrip-
tion-based device.
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ADVERTISEMENT

Focus on a Partnership that Works -
Fremont Brewing Company and HomeStreet Bank

aft Lincecum was done. Hed

had it with banks. And that
was a problem, because, as the
founder and owner of Fremont
Brewing Company, Matt felt that it
was time to grow his business.

Matt had built Fremont Brewing
Company into a thriving Seattle
craft brewery. He also built a
community gathering spot and
urban beer garden where locals
could grab a handcrafted beer
and enjoy life. He knew it was time
for more.

But he couldn’t get a banker to
understand his new vision.

| was fold by several banks that
they would only work with me if |
put up my own home as collateral,”
Matt said. "They looked at my
business and tried fo fit info a
prefabricated loan product instead
of bothering fo learn about the
industry or my business.”

That is when he met with lending
expert David Parr,a commercial
lender from HomeStreet Bank.

"David was different from other
lenders,” Matt said. "He came
down to the brewery and he asked
the right questions about the
business, about the neighborhood,
and about my vision for what

the brewery could be. | was
impressed—it was like the way you
thought banking should be. It was
old-school, no doubt. No one else
had ever done that before.”

David dug in. He started to learn
about the craft beer sector.The
dialogue with Matt went back and
forth over the days and weeks
following their first meeting.

"David and his team were a solid
group of people,” explained Matt.
“They came through and | made
my first significant expansion.”

FR
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But the relationship didn't end
with the first deal. David and Maft
contfinued to talk, and Matt found
himself turing to David for advice
on a regular basis.

"David was always willing to share
his thoughts and perspective. | was
surprised at how much work he did
learning about craft brewing.There
was a growing level of frust.

That level of trust was important.
Like many small business owners,
Matt was heavily involved in the
actual running of the business. He
left the financials to a bookkeeper.
But as time went on, Matt was
concerned that he couldn't trust
his own books. Most business
owners wouldn't think of taking
such concerns to the lender that
held their loan, but Matt trusted his
lending feam.

"' was in a hard place, but |
called David, his feam made
some recommendations, and the
sifuation was worked out. That was
when | knew they believed in me

and believed in what my team was
trying to do.”

Since 2013, HomeStreet Bank

and Fremont Brewing Company
have been working together.
Severdal more deals were done, the
brewery was busy and business
was expanding. In September
2015, Fremont Brewing Company
broke ground on a new production
facility to expand their operations.
Construction was completed in
July 2016 with new and expanded
brewing equipment, office space
for all administrative staff and
ample storage for raw materials
and finished inventory. Matt is in
awe of the "hundreds of hours”

of work that HomeStreet did in
preparation for financing the deal.

Today, Fremont Brewing Company
is one of the best craft brewers

on the West Coast. One of their
hand crafted beers, Interurban,

is the best-selling craft beer in
Washington State.

"We make craft beers,” Matt
said."It's what we do and we're
good at it. It's good because

we fake the time to get it right.
And our customers love it.

| think of HomeStreet in the

same way. Looking back, | see
that my relationship with David
and HomeStreet was a major
turning point for Fremont Brewing
Company. I'm grateful for their help,
but more than that, | trust them”

FDIC @



@ Parental controls

What itis Parents can check up on the
driving style of a new driver in the family.

Why you want it Teen drivers are
more distracted than ever, especially when
smartphones are involved.

What it costs On the Chevrolet Malibu
LT, for example, it's $89s; it’s standard on
the more expensive Malibu Premiere.

Which car does it best Ford’s MyKey
launched in 2010; new Teen Driver tech-
nology in some Chevrolet models (now
including the 2017 Camaro and Volt) is a
step ahead in that it lets parents check up
on drivers, rather than flat-out limit them.

Pros The system can spot telltale signs
of reckless driving, perhaps giving you time
for a serious pre-emptive talk.

Cons Features focus on speeding and
overt recklessness, whereas central issues

today involve distraction.

@ Smartphone app
owner's manuals

What itis Replaces or supplements the
traditional paper owner’s manual.

Why you want it Because we do every-
thing with our phones.

Hyundai provides
owner's manuals,
right, as an aug-
mented-reality
mobile app. Adding
4G LTE capabilities
to cars such as the
Chevy Malibu, below,
helps integrate
systems that are
typically independent
of the car.

What it costs Free, through the Apple
App Store (i0S) or Google Play (Android).

Which car does it best So farit's
Hyundai vehicles and their new augmented-
reality app that lets you point your smart-
phone or tablet camera toward a vehicle
part or feature and get details, or video
tutorials.

Pros You get to the information you
need faster; it’s easier to read in the dark.

Cons Some features rely on a data
connection. Vehicles typically last 12 to 15
years, while smartphones are replaced
every couple of years; will automakers

support these apps over the long term?

Chevrolet Speeds Up With OnStar 4G LTE

Connect multiple mobile

devices at once
s N m
s e

Built-in Wi-Fi hotspot

@ RemoteLink

Connect to your
vehicle remotely

cj=]e

Faster access to vehicle apps

@ Automatic emergency
braking

What itis Using advanced camera

systems that are sometimes supplemented
by radar or laser sensors, these systems not
only warn you about a potential collision
ahead, but can then apply the brakes to
prevent it, or at least lessen the impact.
Why you want it AEB systems add an
extra margin of safety if attention slips.
What it costs The price per vehicle for
the hardware is estimated at $250 to $400,
but AEB features remain wrapped into
pricey option packages for many models.
Earlier this year, 20 automakers agreed to
make AEB a standard feature on new pas-
senger vehicles by September 2022.
Which cars do it best For several
years, Subaru has had some of the most
affordable vehicles with AEB, with its Eye-
Sight system. AEB is now available on a
rapidly growing number of vehicles, such
as Volvo, Mercedes-Benz, Acura, BMW,
Tesla, Toyota and other manufacturers.
Pros In many cases, when the speed
(or the closing rate) is less than 25 mph,
AEB can completely avoid a collision.
Cons These systems are strictly safety

nets, and not to be relied upon.

@ Multiview backup
camera systems

What it is When you shift to reverse,
the latest backup camera systems show—
via your car’s infotainment screen—an

up-close (or better yet, panoramic or over-
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head) view of what's in your path.

Why you want it It could save lives.
The ultrasonic (beeping) sensors that some
luxury models have offered for a decade or
more are useful for getting into tight park-
ing spots, but adding the camera brings
you an additional safeguard to help make
sure you spot kids or pets behind the car, or
toys left in the driveway.

What it costs Generally just a few
hundred dollars, if it’s not already included.
All new vehicles (under 10,000 pounds)
produced after May 1, 2018, for the U.S.
market are required to have one.

Which car does it best Range Rover
products have a system that lets you toggle
between different camera views; BMW
vehicles offer a system that combines audi-
ble warnings, color-coded ultrasonic-sensor
warnings, and rearview-camera trajectory
advice; and the new Volvo XCgo and Sgo,
with the Sensus Connected Touch system,
have an awesome simulated overhead view,
combined via the various cameras.

Pros Parking and backing are definitely
less stressful.

Cons Some systems aren’t as useful in

the dark, or in rain, snow and sleet.

@ Fatigue sensors
What itis An algorithm carefully stud-
ies patterns in your steering inputs that

Visibility with night view assist :

Ca

Mercedes-Benz's Night View Assist
system, above, senses objects in a
car's forward path. A variety of Volvo
systems, below, combine to give the
driver a 360-degree view of what's
around the car.

indicate your attention is flagging.

Why you want it In this always-
connected, increasingly busy day and age,
our focus can be stretched a little thin.

What it costs It's standard equipment
with Volvo and Mercedes-Benz lineups.

Visibility
with low-beam
headlamps

Which car does it best Volvo has
offered a system called Driver Alert Control
since 2007, while Mercedes-Benz intro-
duced its Attention Assist in 2009. Both
systems offer very few false warnings.

Pros You and your passengers stay
safer.

Cons There really aren't any here.

@ Adaptive cruise control

What itis Also called smart cruise
control or traffic-aware cruise control, these
systems incorporate radar sensors (and
often camera sensors) to maintain a set
following distance from traffic ahead,
slowing to a stop if necessary and, in many
cases, starting back up on their own.

Why you want it Because it really cuts
fatigue in congested freeway conditions.

What it costs Several thousand dollars,
and generally part of a package.

Which car does it best Mercedes-Benz
and its Distronic Plus system.

Pros Improved safety wherever there’s
traffic congestion.

Cons These systems often make you
follow at too much of a gap for urban free-
way driving, which means you'll frequently

be cut off by other drivers.
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DOE

SYOUR

RENTAL CAR HAVE GPS?

JELLY-GRIP
CARVENT
MOUNT

Probably not! Most rental cars
don't come with in-dash GPS. You
could pay an additional fee to

rent a stand-alone GPS, but why
would you when you already have
GPS on your smartphone? The
answer is simple: in most states it
is illegal to touch your phone while
driving. With Jelly-Grip Car Vent
Mount, that problem is solved.

DURABLE METAL

P

How the Jelly-Grip is different
Other mounts rely on plastic grips
aor friction to held the mount in
place. With Jelly-Crip, the sturdy
metal vent hook working in
conjunction with the clamping
action of the screw makes it
virtually impeossible for the mount
to be come loose or fall off,

Designed by an engineer
Engineers never stop thinking

about how to make something
work even better. Square Jellyfish
introduced its first car vent mount
in 2014, Now, the third generation
Jelly-Crip Car Vent Mount is the one
that takes the level of engineering
sophistication to new heights.

For For Garmin GPS
with a 177 mm ball

smartphone

screens up to 67 joint socket

VENT HOOK
Unigue patent
ending design

Unbelievable range of position
The pivot ball has long been

known as the gold standard for
positioning flexibility. That's why
the engineers at Square Jellyfish
have strategically placed the pivot
ball at the center of the Jelly-Grip
allowing you to tilt and rotate your
smartphone to virtually any angle,

Multi-function snap on/

snap off attachments

The spring mount claws can
accommaodate smartphone screens up
to 6” in diagonal. With a simple turn of
the ball joint release knob, the pivot ball
becomes free to attach vour Garmin
GPS with 177 mm ball joint socket.

Herizontal Perfect screen
or diagonal

positioning joint rotation

Jelly-Grip Car Vent Mount

Just $18.95

at amazon.com

A= square jellyfish

sguarejellyfish.com
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Tesla's Autosteer system
offers a glimpse of fully
autonomous driving.

@ Automatic-steering
systems

What itis Lane-departure warning
systems chime a warning or shake the
driver’s seat when you veer out of your
lane without signaling, and lane-keep
systems actively intervene, by giving the
steering wheel just the right nudge when
your attention lapses. Automatic steering
systems take that a step further, with the
capability to study the road ahead and
keep the car centered in your lane.

Why you want it Automatic steering
systems are at the forefront of semi-
autonomous driving, and give us a
glimpse of fully autonomous driving that
could permit us to program a destination
and fully surrender control to the vehicle.

What it costs Several thousand
dollars, and generally part of a premium
technology package. It's now standard on
some Mercedes-Benz S-Class models.
Tesla’s Autosteer package costs $3,000
when new, but it can be software-enabled
on some existing models for $3,500.

Which car does it best Tesla and its
Autosteer system allow a wider range of
hands-free driving than any other auto-
maker as of yet. Mercedes-Benz’s Steering
Assist (or Active Lane-Keeping Assist) is
also very smooth and consistent.

Pros It's a major fatigue-reducer; and
it helps keep you in your lane.

Cons It's just a driver’s aid; the driver
is still ultimately responsible. ak

Bengt Halvorson writes from Portland.



HEALTH & BEAUTY

The Leader in Implant &
Cosmetic Dentistry

Dr Shawn Keller DDS

Dentists from around the country come
to train with Dr. Shawn Keller, inventor
of SAME DAY NEW SMILE™. With
stem cell therapy and 3D imaging,
healing is ultra fast and you can have
your new smile on the same day!

€ ACloser Lok at Metal Free Implants

1. Titanium implant with titanium abutments.
0 N 2. Titanium implant with zirconia abutments.
2. CERARODOT Zirconia implant.

Traditional metal implants often show
through the gums giving you that grey
unpleasing appearance. In today’s health
conscious world, people are more mindful
about what they put in their body, and there
are valid concerns about metal implants.

Solution: Zirconia metal-free implants

are white, strong and beautiful. They are
undetectable and blend perfectly with any
smile. 100% biocompatibility is one reason
Dr. Shawn offers a lifetime guarantee. This is
why people are flying to Washington for the
future of implant dentistry.

€ Replacement of ALL teeth on 4 implants in 24 hours!

Say goodbye to loose dentures and failing dental work
and enjoy your life again!

Upper or lower non-removable bridge on just 4 metal-free ceramic
implants (greatly reducing cost).

You will not only avoid the expensive painful failing dental work that
comes as many of us age, but enjoy a beautiful new lifelong smile that
can make you look and feel over 10 years younger. Dr. Shawn Keller
uses his fountain of youth stem cell technology that creates a face-lift
effect making most patients look about 10 years younger. Visit our
website to see for yourself.

AS SEEN IN CBS@® ' & ﬁ_‘mﬁ =05

ADVERTISEMENT

What's missing
from her smile?
Nothing!

Jordan’s Story

Jordan had been self-conscious about her smile.
She knew she wanted to replace her missing tooth
and that dental implants were an option.

Then she learned about Dr. Shawn Keller,
the first dentist in Washington to offer
CeraRoot metal-free implants. These
ceramic zirconia implants are 100%
metal-free and are as strong as they are
beautiful. She was hesitant, having seen
traditional implants with dark lines at
the gum that did not look natural. She
also heard implants could be painful, took many visits and over 6
months to heal, and were expensive. Then she met with Dr. Shawn
Keller. With many options offered, treatment was made affordable
with a payment plan. Jordan wanted to improve the look of the rest
of her smile and with Dr. Shawn's advanced sedation, she had the
implant placed and cosmetic rejuvenation done at one visit, all while
she slept peacefully. Thanks to the stem cell therapy used during
the procedure, she had no discomfort and her beautiful smile was
completed in the same day. Now Jordan is proud to smile with the
peace of mind that her healthy new teeth will last a lifetime.
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- Jordan

Call today for a free consultation or attend our free seminars
and learn more about all our amazing services we offer:

Same Day New Smile = Prettau Bridge = TMJ
Veneers = Sedation Dentistry = Laser Dentistry
Fountain of Youth Dentures * General Dentistry
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SHAWN-KEL[_ER | shawnkellerdds.com
SMILES BY DESIGN 425.558.1515



Realogics

Sotheby’s

INTERN ONAL REALTY

SAN JUAN ISLAND, W

Unparalleled land portfolio of 38 72 fenced acres

with a manicured pasture adjacent a sheltered bay with
deep water moorage for a large yacht. Atop a rocky hill

is the 11,686 sq. ft. main residence of contemporary
architecture that blends interior and exterior living spaces
inspired for entertaining.

Offered at: $16,800,000 | FridayHarborEstate.com
Jennifer Johnson | 425.305.9400 | RSIR.com

ORCAS ISLAND, WA

40+ acres of natural shoreline with 10,000 sq. ft.

main house comprising 4 bedrooms and 6 bathrooms.
Extraordinary craftsmanship in reclaimed timbers, natural
materials and artisan details, this private compound
integrates with its native surroundings. Adjacent to the
historic Rosario Resort.

Offered at: $10,000,000 | Madroneagle.com

Jennifer Johnson | 425.305.9400 | RSIR.com

CAMANO ISLAND, WA
Panoramic views of Saratoga Passage Olympic
Mountains. Natural light and vaulted ceilings offer a
seamless flow. Master suite exudes tranquility as it
occuplies the north wing. Large shop, sunset and
community beach. Pacific Northwest waterfront.

Living at its best! Offered at: $749,950 | MLS# 1020487
Kathy Weber |425.772.2214 | kathy.weber@rsir.com
KathyWeberRealEstate.com

LOCAL EXPERTS | GLOBAL REACH

OPENING AWINDOW TO THE WORLD

ADMIRALTY ISLAND, AK

Wall Street Journal “Home of the Year” runner up,
discover this personal retreat of matchless specifications
with 7 lots over 45 acres in a leeward bay near Juneau.
Portfolio includes furnishings, equipment and vessels
offering access to unspoiled nature, self-sustaining off the
grid. Offered at 53,875,000 | HiddenBayRetreat.com

Jennifer Johnson

425.305.9400 | RSIR.com

WHIDBEY ISLAND, WA
Timeless design just over an hour from Seattle,
featuring 11 acres of gated privacy, 350 feet of waterfront,
and a chef's kitchen beyond cormpare. The beauty and
magnificent setting of this home will create cherished
memories for generations,

Offered at: $2,950,000 | MLS# 932171

Dennis Paige | 206.920.3824 | dennispaige.com

CHELAN, WA

Vintage based community centered in the heart

of Washington's Wine Country situated next to Bear
Mountain Ranch Golf Course. Upon entry to this opulent
home, find light filled spaces, hardwood floors and
soaring ceilings with views of Lake Chelan and nearby
vineyards. In-ground pool. Second master on lower level
(5 total bedrooms). 3 car garage

Offered at: 51,199,950 | MLS# 1018432

Brian Hopper | 425.201.5115 | hoppergroupre.com

SEATTLE, WA

Rare University of Washington luxury Penthouse!

3 bedroom or office, completely new high end finishes
Advanced A/C and heating systern included in HOA
dues. Undisputed best views of Seattle, Mt. Rainier, Lake
WA, Space Needle, Bellevue, and more from the 23rd
floor. Walk to everything in U. District, future light rail and
downtown Seattle. Offered at: 51,199,000 | MLS# 1015282
Colin Foote | 907.378.9236 | RSIR.com

FEDERAL WAY, WA
The ultimate ‘Liveaboard’is attached to a piece of sandy
beach... your boat buoyed out front for quick access to
seaside excursions. Waterfront lifestyle offers a skyline

of mountains, islands, beaches, sea life and a variety of
marine vessels. Enjoy kayaking, skim boarding, hiking,
crabbing and fishing in a peaceful, relaxed setting of
spectacular sunsets. Offered at: $475,000 | MLS# 1017161
Lori DeVore | 253.332.8354 | loridevore.rsir.com

KIRKLAND, WA

Stunning Craftsman home built with timeless finishes,
this 4 bedroom + den + bonus room home with over
3,600 sq. ft. boasts an entertainment backyard with garden
space that backs to greenbelt. Gourmet kitchen, family
room and dining areas. Spa master bath with heated floors
and bonus room with wine cellar and wet bar complete
this home. Situated with a neighborhood park and great
LW schools. Offered at: $875,000 | MLS# 1025930
Catherine Ferrera | 206.579.1077 | catherineferrera.com




SEATTLE | BAINBRIDGE ISLAND | KIRKLAND | ISSAQUAH | MADISON PARK

POULSBO, WA
Gentleman’s Farm. Lovely two plus acre property offers
classic three stall barn and generous parking for cars and
hoats. Beautifully appointed home with space for home
business. Five minutes from Historic old town Poulsbo.
Offered at: $699,999 \ MLS# 926979

Meg Burkett | 360.271.7426
Meg.burkett@sothebysrealty.com

SEATTLE, WA
Romantic cottage-style shingled hideaway in the

heart of the charming village of Madison Park! One level
living on the main floor plus a 2,000 sq. ft. finished lower
level. Fantastic indoor-outdoor flow is perfect for the
entertainer. Offered at: $2,275,000 | MLS# 1013460
Laura Halliday | 206.399.5842 | laurahalliday.com
Leslie Dickinson | 206.200.2174 | lesliedickinsonhomes.com

QUILCENE, WA

Serene Waterfront Retreat. Peaceful tranquility

awaits you at this spectacular property. 2,000 feet of
shared Hood Canal beach. Large home with magical
gardens. Own a piece of paradise in the beautiful Pacific
Northwest. Offered at: $895,000 | MLS# 929979

Meg Burkett | 360.271.7426
Meg.burkett@sothebysrealty.com

VIEW MORE HOMES ONLINE AT RSIR.COM | 206.448.5752

MERCER ISLAND, WA

Realogics

Sotheby’s

INTERNATIONA LTY

Maison des Volets - Exceptional west facing Mercer Island waterfront estate of exquisite design detail and material
integrity. A synergy of structure and site on shy half-acre with 60 feet of waterfront, the residence evokes a casually
elegant European ambience. With rare permanently protected views and privacy, the hormne looks over its landscape of
native plants and exuberant perennial gardens. This unigue location and distinctive home combine to create a one-
of-a-kind property. 6 bedroom, 5 bathroorn, 5,776 sqg. ft. main house, 331 sq. ft. cabana, a quick 15 minutes to both
downtown Bellevue and Seattle. Offered at 56,600,000 | ML5# 935289

Jay Kipp | 206.853.9153 | jay@jaykipp.com | JayKipp.com

BAINBRIDGE ISLAND, WA

Stunning Northwest lodge beautifully sited on 1.4
acres in a guiet equestrian neighborhood. Park-like
grounds with a pond and cascading waterfall, the home
showcases quality & fine craftsmanship throughout!
Offered at: $1,595,000 | MLS# 933841

Dennis Paige | 206.920.3824 | dennispaige.com

HANSVILLE, WA

Sublime waterfront with panoramic views.
Quintessential shingled beach house with open beamed
construction and quality appointments, Marina, pool,
beach and clubhouse. Minutes to ferry.

Offered at: 5699,000 | MLS# 1005905

Meg Burkett | 360.271.7426
Meg.burkett@sothebysrealty.com

@ Each Offi
the right to c

VASHON, WA

Over 900 feet of exotically landscaped beachfront and
its own lighthouse, this spectacular shingle-style estate is
the ultimate expression of Vashen Island grandeur. Lavish
use of stone, river rock and timber create a majestic
elegance that evokes the Mt. Rainier vistas and native
surroundings on view through its walls of windows.
Offered at: $18,000,000 | MLS# 882661 | DeniseSeavitt.com
Denise Seavitt | 206.841.8788 | Denise.Seavitt@rsir.com

e
SEATTLE, WA

Dramatic and inviting, this stunning unit was briliantly
re-imagined in 2014 with elegance and functionality in
mind using the finest finishes. Private elevator entry, re-
fined floor plan, custom millwork, slab Bottochino marble,
dramatic flooring & exceptional home automation.
stroupe.com/Escala2704

Offered at: $3,125,000 | MLS# 1013115

James Stroupe | 206.910.5000 | James@Stroupe.com

Independently Owned and Operated. Seller reserves
ange the product offering without notice




THE ULTIMATE SHOPPING EXPERIENCE

SOUTH COAST PLAZA

250 BOUTIQUES, 30 RESTAURANTS AND
SEGERSTROM CENTER FOR THE ARTS

& Other Stories - Adidas Originals - Apple Store - Bottega Veneta
Cartier - Céline - Chanel - Christian Louboutin - Coach - COS - Dior
Dior Homme - Dolce&Gabbana - Fendi - Gucci - Hermés - J.Crew
John Varvatos - Lanvin - Massimo Dutti - Max Mara - Ralph Lauren
Roberto Cavalli - Roger Vivier - Rolex - Saint Laurent - Valentino - Zara
AnQi by House of An - Din Tai Fung - Morton’s The Steakhouse
Vaca - Water Girill
Saks Fifth Avenue - Bloomingdale’s - Nordstrom - Macy'’s

partial listing

Quality is

[i]
International Destination

San Diego FWY (405) at Bristol St., Costa Mesa, CA
SOUTHCOASTPLAZA.COM 800.782.8888

SOUTH COAST PLAZA. PSS
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Captivating Calilornia

Sparkling bays, breathtaking peaks,
premier restaurants and great
shopping in the Golden State

By ARCHANA RAM, BARBARA BECKLEY,
BILL FINK and MATT VILLANO
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SUP, San Dicgo

BY ARCHANA RAM

was moving from downward-facing

dog to high lunge when the waves

from a passing boat rolled toward me.

For a second, I considered a daring slide
into warrior-one pose. But my legs wob-
bled, and I thought better of it, dropping to
my hands and knees.

[ was in the middle of San Diego’s Mis-

sion Bay, practicing stand-up paddleboard

66 ALASKA BEYOND MAGAZINE OCTOBER 2016

(SUP) yoga, which transports yoga class to
a floating board, using a minianchor to
keep everyone from drifting too far.

With the palm trees gently swaying
around me and the sun beaming above, it
felt like a quintessential Southern Califor-
nia experience.

San Diego is the eighth-largest city in

the U.S. and has enjoyed a recent urban

SUP yoga on Mission Bay is one of
San Diego's many fresh takes on the
ancient practice.

renaissance. However, it still stays true to
its laid-back beach-town identity, a paradise
where the perennially pleasant climate
makes surfing, biking and other outdoor
pursuits popular year-round.

With 70 miles of coastline and more
than 1,000 miles of hiking trails in the
county, San Diego is a playground for locals

and visitors, whether that means a surfing



California

A New Dining Scene

San Diego's Little Italy
neighborhood, a one-time

fishing village with deep

Italian roots dating back to
the 1g20s, is now a foodie

enclave. Much of the action

takes place on Kettner
Boulevard, where Top Chef-

er Brian Malarkey wood-

fires meats and vegetables
e chic Herb & Wood.

Don’t miss the dessert

menu, including a high-end

spin on a Twix.

Herb & Wood Roasted
Carrots.

At Bracero Cocina de

is |

he theme. In
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= an upscale setting with an
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embrace the perfect

Diego weather, Bracero

serves craft Mexican cuisine

featuring fresh produce.

Where to Refuel

» The relaxed, beachy neighborhood of Bird Rock is an
ideal setting for the classic warm-weather food at Seaside
Smoothie & Juice Bar. Acai bowls come with unique top-
pings such as bee pollen and ground flaxseed, and the

acai base can be blended with kale for a green boost.

session at Black’s Beach, hiking Torrey » Carnitas’ Snack Shack specializes in carnivore
Pines State Natural Reserve or biking delights, such as braised pork belly and rib-eye steak
around Mission Bay. Even the dining and sandwiches. The new Embarcadero location offers a

r ; breezy all-alfresco space, a bayside view and live music
drinking scene is alfresco-focused. Brunch !/ Rabs: Y

with a beach view, happy hour by the bay, 00 WeckeHcs.
di t1a Jolla C - » Galaxy Taco in La Jolla Shores is elevating San
inner at La Jolla Cove—this is a commu-

. . Diego’s Mexican culinary scene with healthier ingredients,
nity that loves to be outside. such as tortillas made with non-GMO heirloom corn. Pair Carnitas’ Snack Shack
My SUP yoga session, though, was the tacos with Galaxy’s popular carrot margarita. —A.R. Triple Threat sandwich.

about more than just sun worshipping. It

CLOCKWISE FROM TOF, PAUL OBLEAS | KICKSTAND
STUDIOQ; LYUDMILA ZOTOVA; LYUDMILA ZOTOVA

OCTOBER 2016 ALASKA BEYOND MAGAZINE 67



NAPA VALLEY

® 34 miles

STAY IN THE BAY AREA

seue wp to 50%

DIABLO VALLEY
¥ (CONCORD)

SAN ©
FRANCISCO
29 miles

® SAN JOSE
56 miles

Located in San Francisco’s
East Bay, Diablo Valley offers
visitors an affordable home
base for experiencing the
Bay Area’s finest restaurants,
shopping, hiking and biking
™ trails and nearby Napa Valley
» wine country. Save up to
50% compared to other Bay
Area locations.

a%»

3
Diablo Valley.

‘\- > B ccncord, california

”

Plan your perfect trip and book a room at

DiabloValleyCA.com

CAPO

BY THE SEA www.capobythesea.com

Experienced Professionals
Our facility’s staff includes several highly qualified, experienced therapists.

Custom Programs
7-10 day detox, 30-180 day programs. Guaranteed success with the 90 day program,
call for details.

Privacy Assured

All communications are confidential, before, during and after recovery.

PRIVATE ROOMS AVAILABLE « INSURANCE FRIENDLY * BEACHSIDE LOCATIONS « PET FRIENDLY
ADDICTION « ALCOHOL + COCAINE + METHAMPHETAMINE « OXYCONTIN « VICODIN
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California

was a challenging workout, too.
Maneuvering from asana to asana
while bobbing on the water was a true
test of core strength. There are adjust-
ments for beginners, such as a warrior-
two alternative on your knees, but
instructor April Walker of Bliss Paddle

Yoga reminded us that part of the fun is

OS_EF"'H 5 GIACALOME | ALAMY

North Park is great for shopping,
dining and craft beers.

San Diego Spots

» Restaurants, boutiques and
nightlife venues converge in the
historic 16-block Gaslamp Quarter,
which also includes interactive
exhibits at the New Children’s
Museum.

»» The hip North Park area,
anchored by the intersection of 3oth
Street and University Avenue, is
great for craft-beer lovers, and it
also boasts trendy restaurants and
shops offering locally made home
decor and gifts.

» Chicano culture is the focus of
Barrio Logan, an emerging commu-
nity east of downtown. Scope out
galleries lined with local art, or walk
to Chicano Park and discover out-
door murals adorning the base of
the San Diego—Coronado Bridge.

» Tucked between the bay and
downtown, Seaport Village is a
14-acre shopping, dining and
entertainment complex that
includes a kite shop, a classic candy
store and The Headquarters, which
is a retail venue and restaurant
housed in the former San Diego
Police headquarters built in 193g.
Visitors can tour a fully restored
eight-cell jail block. —A.R.
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* * \WAS HERE

Eisenhower
Executive
Health Program

A comprehensive physical all in one day, allinone
place? Now that was a good business decision.

YOU TRY YOUR BEST to manage your health, but work keeps getting in the way of
wellness. Too much sitting, too many business dinners, not enough sleep —is it all taking
a toll on you? Get the answers you need with our customized Executive Health Program.
Located in our beautiful Eisenhower George and Julia Argyros Health Center in
La Quinta, the Executive Health Program includes a comprehensive evaluation of all
aspects of your health, evidence-based screenings, and the tools and motivation to
take charge of your health and well-being. And we do all this all in one day and all
in one place, so you can get right back to your busy schedule.

Executive Health packages are not covered by insurance. Call for package options and pricing.

To learn more or make an appointment, call 760-610-7360.

EISENHOWER HEALTH CENTER
Health Care As It Should Be

Eisenhower Argyros Health Center ~ 45280 Seeley Drive, La Quinta, CA 92253

* emc.org/wellness * 760-610-7360 n
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GMC.SONOMA.EDU | 1.866.955.6040
1801 E. COTATI AVE. ROHNERT PARK, CA 94928
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Fly Alaska Airlines

A Great Combination

Convenient - Comfortable - Economical
P TO Y

www.yarts.com
YOSEMITE AREA REGIONAL TRANSPORTATION SYSTEM
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California

ending up in the water. “We build up so
much fear of falling in,” she says, “that
sometimes it's better to get it over with
so you realize it's not so bad!” Next time,
I might have to listen.

San Diego’s long-standing love affair
with yoga gained momentum in the
1970s when revered guru Pattabhi Jois

introduced his Ashtanga practice to

There's a weekly
hip-hop yoga class
in which yogis can

down-dog to hip-hop
and R&B music.

America north of San Diego in the city of
Encinitas. Since then, thanks to San
Diego’s health-focused ethos and its
year-round gorgeous weather, yoga has
been a fixture of daily life.

And SUP yoga is just one of San
Diego’s many takes on the ancient prac-
tice. At Spirit Yoga, a hot-yoga studio in
the coastal neighborhood of Pacific
Beach, there's a regular hip-hop yoga
class in which yogis can down-dog to
hip-hop and R&B music. Spirit Yoga also
hosts blacklight yoga, a fun and light-
hearted monthly class that’s performed
in the dark with glowsticks and body
paint. Restaurants are getting in on the
trend, too. In San Diego’s South Park
community, The Rose Wine Bar hosts a
monthly Yoga Mosa event, during which
yogis take a class before indulging in
brunch and mimosas.

And The Wine Pub and Restaurant, a
bar in the Point Loma area, runs a
monthly Vino Vinyasa, which includes a
one-hour session followed by a glass of
wine. So you can have your Pinot, and
flow with it, too. Ak

Archana Ram lives in San Diego. For more

on the region: sandiego.org.



French Art de Vivre rochebobois

PARI S

Manufactured in Europe.

www.roche-bobois.com




San Francisco Electric Tour Company
ElectricTourCompany.com
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MerryTime at the Wharf
VisitFishermansWharf.com/events

SOMETHING
FOR EVERYONE
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FRANCISCO

Hotel Zephyr

Wharf Fest - Oct 22, 2016
HotelZephyrSF.com

WharfFest.com
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Blazing Saddles Bike Rentals & Tours
BlazingSaddles.com

= "‘\

Anchorage Square
AnchorageSquare.com

500+

BARKING
SEALIONS

100+

RESTAURANTS

AT!RACTIONS 1 3
HOTELS

Discover all that Fisherman’s Wharf has to offer at VisitFishermansWharf.com
Shopping * Historic Ships * Bay Cruises * Bike/Segway Rentals * Sightseeing Tours * Sport Fishing * Cable Cars
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Cocktails with a View

Sipping cocktails on a cloud. That's
how | feel at the revamped Peaks
restaurant at the top of the Palm
Springs Aerial Tramway. Happy

Peaks seen from above.

hour is a way of life in the desert,
and stunning vistas can turn casual
drinks into memorable occasions.

The lights of town and starry
nights make for scenic sipping at
The Edge steakhouse at the Ritz-
Carlton, Rancho Mirage.

Mountains fill the sky at the
Outdoor Vista Bar and The Terrace
at Desert Willow Golf Resort in
Palm Desert.

Golf greens and the San Jacinto
Mountains pair well at the Escena
Lounge & Grill in Palm Springs.

—B.B.

California

Palm Springs Pericet Fits

BY BARBARA BECKLEY

My eyes are riveted on a pair of killer Prada
heels marked $100. “Is this a typo?” I ask.

Normally, the shoes cost nearly 1o times
as much. “Nope. That’s the price,” says
Mark Welch, manager at YOLO Clothing
Consignments in Cathedral City. I slip
them on and ... hallelujah. They
fit. “Sold!” I shout.

Resale shopping is a perfect fit
in greater Palm Springs because
the desert area is known as a
playground of the rich and
famous—and, for the most part,
the rich and famous don’t wear
the same thing twice.

Of course, discount shopping
is just one of many games in
town. The region is filled with legendary
golf courses, the world’s finest Midcentury
Modern architecture, collectors’ art galler-
ies, and restaurants ranging from sidewalk
cafes to French haute cuisine bistros.

Visitors and locals can also enjoy out-
door adventures that range from hiking to
helicoptering.

But if you're a fashion and bargain lover

like me, finding designer and other fun
clothing at a big discount is as much a
desert attraction as golfing, hiking or relax-
ing by the pool.

Almost every desert city boasts several

consignment and thrift boutiques worth a

Mitchells stocks vintage designer wear.

shopping spree. If you're new to the hunt
or know what you want, I recommend
beginning with the following five options.
The Angel View Prestige Boutique on
Indian Canyon Drive in Palm Springs is on
most residents’ must-shop list. It overflows

with men’s and women’s apparel from tank
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We asked prospective Foster Executive MBA students to share a
little bit about themselves and their priorities. Their responses
said a lot—not just about them, but also about what makes our
program unique. A Foster EMBA offers:

* A dynamic, collaborative learning environment.

* Enhanced leadership and strategic thinking skills.

* Flexible scheduling, meeting once a month in Seattle.

« Connections to a robust professional netwark.

So if you're thinking what we're thinking, it's time we met.

DID ALIGHTBULB JUST GO OFF?
Learn more at foster.uw.edu/EMBA

FOSTER
sciooL of BUSINESS
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tops to formals. During Hollywood award
season it’s not unusual to see industry
folks hunting for ballgowns and tuxedos.

For vintage designer wear, Mitchells is
a must. Owner Mitchel Karp specializes
in glamour apparel, sunglasses and
shoes from the 1970s, '8os and "gos for
women and men.

“My vibe is totally Studio 54. It's all
about sexy and creating the look,” he
says. Think Christian Dior butterfly
sunglasses and outfits worthy of a Barbra
Streisand movie.

YOLO is packed
with designer
labels—I've found
St. John, Trina
Turk, Fendi and
Lilly Pulitzerin

addition to Prada.

YOLO is packed with designer
labels—TI've found St. John, Trina Turk,
Fendi and Lilly Pulitzer in addition to
Prada—and department-store outdoor
and cocktail wear, purses, shoes and
jewelry for guys and gals.

The Revivals Resale Mart locations in
Cathedral City, Palm Springs and Palm
Desert offer many treasures and cast-offs.
It's definitely a hunt-and-gather situation.
Like the time I scored a 1960s duster-
style turquoise coat for $29.

Re-Deux in Rancho Mirage is the
go-to for fine women'’s contemporary
designers—Judith Leiber, Chanel, Her-
mes, Escada, Louis Vuitton, Gucci, Dolce
& Gabbana, and more. Check out the sale
racks for up to an extra 7o percent off.

What about resale furniture, accesso-
ries and Midcentury Modern? That’s
another story. But it’s all out there. 4A

Barbara Beckley writes from Alhambra,
California, and her second home in Palm
Springs. For more information on the
region, including great places to shop:

visitgreaterpalmsprings.com.
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Totally Tikiin LA

BY BARBARA BECKLEY

elcome home,” says the

Go-something regular. He's

sipping from his vintage
hula-girl mug as my two friends and I take
seats in the legendary Tiki-Ti. It's our first
time at one of Los Angeles’ oldest tiki bars,
but the friendly vibe makes us feel as if
we've been coming here since this tiny
watering hole opened—in this same Hol-
lywood location with the same Polynesian
pop tchotchkes—Dback in 1961.

“Thank you,” we answer, admiring the
hula-girl mug. Apparently, true regulars
bring their own tiki drinking vessels and
leave them behind the bar for next time. It's

a cool touch and one more reason to start

any LA Polynesian pub crawl at Tiki-Ti.

A South Seas reflection of the midcen-
tury cocktail culture, tiki establishments
were big in greater LA in the 1950s and
'60s. By the '7os, though, many had closed
their bamboo doors. Now, they’re back—
hipper than ever—in old and new settings
with fantasy-island decor and fishbowl
cocktails that turn your evening into a

tropical adventure.

Above: In Hollywood since 1961, Tiki-Ti
is one of LA's oldest tiki bars. Regulars at
this popular spot bring their own tiki
mugs and leave them behind the bar for
the next visit. Right: Actress/writer/
comedian Lily Tomlin is featured in an
exhibit at The Hollywood Museum.

FreeinLA

of the area.

Mansion & Gardens in Beverly Hills.

California

Exceptional Exhibits

re, LA has The Getty and

: at The Wende
Museum

llywood

Museum di

» Take a hike through Griffith Park, one of the nation’s largest urban wildland
parks, with a City of Los Angeles park ranger, who can share the history and ecology

» Listen to live music at Mariachi Plaza in Boyle Heights. For more than 8o years,
mariachi bands have been gathering to play and be hired for parties and restaurants.

»» Appreciate art downtown at The Broad, a new contemporary art museum.

» Stop and smell the flowers in the gorgeously landscaped grounds of Greystone

» Explore the Venice Canals, an oasis of serenity, waterfowl, picturesque bridges
and waterfront homes in busy Venice Beach.
» See forever from the 27th floor observatory deck of Los Angeles City Hall.
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California

The Original Farmers Market in
LA has been held in the Fairfax
District since 1934.

That tiki bars are now a
big part of the cocktail scene
is no surprise, because
greater LA is famous for
being trendy—as well as for moviemaking,
celebrity sightings, world-class museums
and art galleries, designer shopping, theme
parks and beaches.

For the full LA experience, pair your tiki
tasting with the Universal Studios Holly-
wood Studio Tour; look for celebrities at the
Wolfgang Puck at Hotel Bel-Air restaurant;
view The Getty Center’s art collection;
peruse the shops along Rodeo Drive; ride
the Ferris wheel on the historic Santa Mon-
ica Pier; take a trip to Disneyland; and play
volleyball on Manhattan Beach.

Tiki-Ti serves drinks only—the rum-

laden Ray’s Mistake is my favorite—so it's a
good before-dinner stop.

Order the Blood and Sand, made of
blood-orange juice and brown scotch and
named after the 1922 silent film about a
bullfighter, and cheer as the bartender
clangs a bell and a flashy-eyed bull wind-up
toy prances on the bar.

It’s also drinks-only at the Tonga Hut, a
blast from the past, circa 1958, in artsy
North Hollywood (aka NoHo), which is
home to the Academy of Television Arts

EYAL NAHMIAS [ ALAMY STOCK PHOTO

Fabulous Farmers
Markets

Whether you visit the city's
oldest—The Original Farm-
ers Market held in the
Fairfax District since 1934—
or the Saturday morning
market in the downtown
Arts District, you'll get a
taste of LA's unique culture
along with the farm-fresh
produce.

Celebrity sightings are
common at the Sunday
morning Brentwood Farm-
ers Market, and foods from
acclaimed restaurants,
cooking demos and live
entertainment make Santa
Monica's Sunday Main
Street Farmers Market an
event to remember.

In addition, ocean views
and a surfer vibe flavor the
Thursday morning Redondo
Beach Farmers Market.

—B.B.

Schedule Your Joint Replacement in Palm Springs...

Recover in Paradise.

Choose One of America's
Top 100 Hospitals

for Joint Replacement

DESERT REGIONAL
MEDICAL CENTER

Institute of Clinical
Orthopedics & Neurosciences

(866) 500-2328
DesertRegional.com/canada

Ask about our special Canadian
Patient Program.

Get active again through joint replacement
surgery at the Institute of Clinical Orthopedics
and Neurosciences. We'll assist you in planning
all aspects of your procedure and stay.
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SMALL
FOOTPRINTS

FOR OVER 30 YEARS, our
family has been making great
wine. If there’'s one thing we've
learned, it’s the better the soil,
the better the wine. So every
day, we work to ensure the
healthy future of the land all
around us = adopting clean
energy practices, ensuring
biodiversity, and using 1/3 less
water than industry average.

SUSTAINABILITY = It's a Kendall-Jackson Family Value

To learn more visit: kj.com/sustainability

Santa Rosa, A KJ16_83591

2016 Kendal-Jackson Winety,




Only 28 minutes from
Sonoma County Airport

ONEMISSIONBAY.COM
San Francisco, CA

WHEN ONE IS MORE

Modern residences on the channel

78 ALASKA BEYOND MAGAZINE OCTOBER 2016

Calilornia

and Sciences. Cozy booths and a midcen-
tury metal fireplace add a touch of
sophistication at Tonga. For a fun photo,
order the multiperson Tonga Punch
Bowl, with a tiki totem spewing fire in
the center.

For dinner, Mai Tai Mondays are a fun

tradition at Damon’s Steak House, which

You'll ieel
transporied to the
South Pacifie,
with an outrigger
canoe hanging

-

irom the cciling,
fish tanks and
Hawaiian murals.

opened in Glendale in 1937 and has been
at its current spot since 1980. You'll feel
transported to the South Pacific, with an
outrigger canoe hanging from the ceil-
ing, fish tanks and Hawaiian murals. The
beef tenderloin and salad tossed tableside
with creamy French garlic dressing have
long been favorites.

Luau Larry’s, with windows open to
the harbor, is the Polynesian pop star on
Catalina Island, where after just an
hour’s ferry ride off the Los Angeles coast
you can relax on beautiful beaches and
easily sink into the island lifestyle. Order
the rum and brandy Wiki Wacker, and
wear your free straw hat with pride.

With the popularity of tiki in LA, it
seems there are always new places to try.
Next up for me? El Segundo’s Purple
Orchid Tiki Lounge, where the blowfish
lanterns are calling my name. sk

Barbara Beckley writes from Alhambra,
California, where she keeps a hula shark doll
on the dashboard of her car. For more on

LA: discoverlosangeles.com.



Mammeoth Lakes-

CALIFORNIA

o

Rejuvenate + Reconnect

Discover the enlivening surroundings of Mammoth. Steps away
from The Village at Mammoth, The Westin Monache Resort provides
revitalizing activities and luxury accommodations.

To make a reservation, visit westinmammoth.com or call 888.627.8154

THEWESTIN

MONACHE
RESORT
MAMMOTH

Mammoth Premiere Reservations
offers fully-equipped condominiums
throughout the Mammoth area.
Many of our units are located within
walking distance of the lifts or in
town near shopping and restaurants.
Please visit our website to view our
current specials, guest rewards
and book online.

1.800.336.6543

www.mammothpremiere.com

wwuw.alaskaaircom For

Now fly direct to Mammoth Lakes, CA from LAX. |

Great Dining + Great Shuppmg + Great N:ghtllfe

information on Alaska Airlin

VisitMammoth.com

Y SEASONS

CONDOMENILMS

Seasons 4
Condominium Rentals
Mammoth Lakes, CA

Privately owned condominiums with the
Rental office on site for your convenience
and peace of mind. Close to lakes, lifts,
shopping and dining. Stay, play and
create new Mammoth memories.

(800) 732-7664
www.seasons4.com
Mammoth Lakes, CA

Great Events + Fun for the Entire Family

AT MAMMOTH

ﬁ\@') ) \\\A., 1 E‘/

LODGING + DINING + SHOPPING + EVENTS
VILLAGEATMAMMOTHCOM + f VILLAGE AT MAMMOTH

es’ flights to Mammoth Lakes, please call 1-800-252-7522



At Home in the Sierra Nevada

BY BILL FINK

n the shadows of towering pine trees

near Yosemite National Park, my

small campfire reflected waves of
flickering yellow and red light onto the
silver exterior of my family’s rented Air-
stream trailer. Up in the Sierra Nevada, it
was a classic scene: Fellow visitors chatted
at picnic tables while burgers and hot dogs
sizzled on grills. On my family’s plates was
a cornucopia of fresh fruits and vegetables,

produce we had picked up at roadside
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stands. For dessert, roasted marshmallows
and messy s'mores. To top it all off, one of
my neighbors at the RV resort came by to
share a Mason jar half-filled with a refresh-
ing beverage.

RV camping is one of the numerous
ways to enjoy the Sierra Nevada. Whether
your taste runs to a basic tent and sleeping
bag in the deep woods or to a luxury moun-
tainside hotel, there are many ways to enjoy

a trip into the nearly 40,000-square-mile

mountain range, with its peaks to climb,
rivers to cross and fish to catch.

My family and 1 were en route to
Yosemite in the well-equipped Airstream, a
$100,000 limited-edition National Parks
model, complete with full kitchen, comfy
bed, air conditioning, TV—the works. But
what really mattered was outside.

Sitting back in my camp chair and
sipping from the Mason jar beneath the

Alirstream’s awning, continued on page 82



TANDEMSTOCK.COM;

CLOCKWISE FROM

TOP, SERGIO BALLIVIAM |

AIRSTREAM; BRAD BEK [ TANDEMSTOCK.COM

Left: A calm reflection of the Cathedral
Spires as seen from the valley floor in
Yosemite Valley in Yosemite National Park.
Upper right: Relaxing outside an Airstream
trailer. Right: Bridalveil Fall in Yosemite.

Go "Glamping”

For many people, RV-based trips are a great middle ground between tent camping and a
hotel. But there are plenty of ways to have a glamorous camping experience in the Sierra
Nevada. Here are two venues.

» Inn Town Campground, Nevada City: With easy access to hiking trails and the South
Fork of the Yuba River, this new spot has the usual tent campsites and RV hookups, but also
a well-designed commons area, and stylish canvas tents for rent with wood floors, comfy
beds and fresh linens.

» Yosemite Lakes RV Resort: A large and friendly RV campground with a community feel,
it provides easy access to Yosemite National Park, and immediate access to the South Fork of
the Tuolumne River. There are also a variety of cabin and yurt rentals available. —B.F.

California
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Adventure in Camping,
Mammoth Lakes

out a full range of RVs, but
it also equips and delivers
them to 75 Mammoth
Lakes-area campgrounds
Just show up and start to
explore. —B.F.

Attractions in the Mammoth Lakes Area

# June Mountain is a worthwhile add-on in winter to the popular Mammoth Mountain
resort, and in the nonsnowy seasons, the June Lake Loop offers good kayaking and fish-
ing and multiple RV parks.

2> Devils Postpile National Monument, with a unique collection of geometric basalt
rock columns, is worth a trip from Mammoth Lakes. Continue walking about another 2
miles down a trail from the Devils Postpile formation to see the heavenly Rainbow Falls.

% The Mammoth Lakes area is famed for its fishing, because you don't have to go far
to access great spots. Mammoth Lakes Basin, the San Joaquin River and the Hot Creek
fishery are all easily accessible.

» The Sierra Star Golf Course is an 18-hole championship track featuring mountain
views and pristine lakes.

The Yosemite Area Regional Transportation System (YARTS) is an efficient and economical
way to get around. For more on Mammoth Lakes: visitmammoth.com. —B.F.

This company not only rents

from page 8o
I felt truly at home in the hills.

My front yard featured the South Fork
of the Tuolumne River, the flow coming
down from high mountain springs and
snowmelt in Yosemite. In the morning, a
group of kids frolicked in a swimming hole
in a river eddy while couples paddled
canoes downstream.

My neighborhood was Yosemite itself,
the massive national park with the iconic
Half Dome peak and Bridalveil Fall, and
near endless meadows of wildflowers.

Following a few days in the park, it was
Sierra Nevada decision time: Go north to
Lake Tahoe or go south to Mammoth
Lakes. Either way, we couldn’t go wrong. sk

Bill Fink writes from Oakland. For more infor-
mation on the Sierra Nevada: visitcalifornia.

com/region fdiscover-high-sierra.

Lambert Bridge 2012 Cran ;a uvée

*

7.

Visit Healdsburg

THE TASTEMAKER OF SONOMA WINE COUNTRY

A town built by inspired craftspeople and visionaries. Join us in Healdsburg
and discover why we're the tastemaker of Sonoma wine country.

Plan your stay at healdsburg.com
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FERRANECA

L.A.'S OCEANFRONT RESORT

TERRANEA.COM | 844.329.9762 A DESTINATION LUXURY |




COUNTRY CLUB

TOSCANA. ITALIAN FOR SUBLIME.

Private, tailored and personalized define the Toscana experience where, from intimate private dining
to the course and courts, from your daily fitness regimens to the spa, our chefs, coaches, and trainers
inspire every day. Come for a taste of our Tuscan-inspired lifestyle - la dolce vita.

36 HOLES OF JACK NICKLAUS SIGNATURE GOLF - LAVISH SPA BELLA VITA - SPORTS CLUB - CASUAL & FINE DINING
LUXURY PROPERTIES & RESIDENCES FROM $995,000 TO OVER $4,000.000

Visit Our New Beautifully Decorated Show Homes Open Daily 9am - 5pm
Eldorado & Fred Waring Drive in Palm Springs 877.544.4544  loscanaCC.com
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State Bird Provisions was the James
Beard Foundation’s best new restau-
rant in the nation in 2013. Below:
Diners enjoy a meal at Little Gem.

San Francisco Treats

BY MATT VILLANO

echnically, the state bird is the

California quail. But as I tuck into

a helping of tender beef cheeks
served with winter greens and fried nettles,
the only state bird I care about is the place
that has brought me this wonderful food.

That restaurant, State Bird Provisions, is

one of the hottest spots in San Francisco
right now. Since opening in 2012, State
Bird has been named the James Beard
Foundation’s best new restaurant in the
nation in 2013 and has received Michelin
stars each of the last three years. Though

the wait list for reservations can stretch to

Go days, a handful of tables remain first-
come, first-served. And in a city that takes
its food very seriously, food lovers are
embracing State Bird’s unique concept.

State Bird isn’t like other restaurants
where you sit down, order a few dishes and
wait for the food to arrive. Instead, you sit
down and wait while servers bring around
tapas-style small plates of each dish on dim
sum-style food carts. The entire meal is
built on unpredictability.

Some of the best dishes I've ever eaten
were in the 60 minutes | was here. Such as

the light and airy duck-liver mousse served

California

Delicious Discoveries

es

» Mosu. Th

s ultramod-

ern Fillmore Dis

hrimp chiffon ca

» Little Gem. T
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California

with almond biscuits. Or the lamb with
cumin, squid and dates. I also loved the
creamy porridge made with potato, shell-
fish and pickled seaweed.

I'd tell you to request these same exact
dishes, but chefs Stuart Brioza and Nicole
Krasinski change the lineup so frequently,
you'll be lucky if your meal has any of the

same items as mine (except fried quail,

USCHOOLS [ ISTOCK

which is a mainstay).

This presenteftlon is precisely what San Francisco Sights
miakes the zxperience such s s venture, San Francisco has much to offer whether

o _ » Alcatraz Island is the site of the
Yes, I ask for certain dishes listed on a or not you're hungry. Here are some of the  famous former maximum-security federal

menu. But for the most part, I have no idea

staples. penitentiary.

what is coming next. The setup prompts
me to eat way more than [ should (as evi-

denced by the tower of plates in front of

» About 12 million people visit the
iconic Fisherman’s Wharf every year. In
between stops at stores, order chowder in

» A classic symbol of the city, the
Golden Gate Bridge has captivated visitors
since opening in 1937.

a bread bowl—a San Francisco tradition. »» The San Francisco cable cars were
» With several switchbacks, Lombard

Street is known as one of the world’s most

e Bunits fmenddtsslelicions. Ak designated as a national landmark by the

National Park Service in 1964.

Matt Villano writes from California. For more —Meagan Wehe

crooked roads.
information on the region: sftravel.com.

SONOMA VALLEY

Simply Unforgettable.

SteDs

SONOMA
VALLEY

Ons BURERY

(7
*e cuntyt

TWO VISITOR CENTER LOCATIONS
OPEN 7 DAYS A WEEK. CALL TOLL-FREE 866.996.1090

sonoma valley inn

mission sultes '/ krug event center

www.senemavalleyinn.com

o

=z
il

et ,,;i EE
707-938-9200 i e
550 Second Street West ‘B0 AT "aﬂ. R

Sonoma, CA 95476

 flv D@ SONOMAVALLEY.COM
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Make time for relaxation, some vitamin-D and moments for your true self

to shine. Once you arrive, plan on a total departure and chill away.

9 RESORT CITIES. ONE BEAUTIFUL OASIS.

74/”51” Nonstop service from Portland,

AIRLINES San Francisco and Seattle.

“palm springs

find your oasis.

GreaterPS.com
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SONOMA WINE COUNTRY

WHERE

PASSION

ROAMS FREE

SonomaCounty.com
1-800-576-6662
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*ﬂysuum‘ Non-stop flights to Sonoma Wine Country on Alaska Airlines
from San Diego, Los Angeles, Orange Gounty, Portland and Seattle.




Family Fun in
Wine Country

BY MATT VILLANO

ou know what pairs wonderfully

with this 2015 Cabernet Sauvi-

gnon? A side of sunbathing and
a dip in the pool.

That's what [ say to myself as I taste
some reds and lounge by the pools at Fran-
cis Ford Coppola Winery in Geyserville.
The pools are part of the experience at this
majestic place owned by the famous screen-
writer/director/producer. You don't have to
enjoy them, but they’re perfect if you're
visiting with kids.

Turns out, there are plenty of family-
friendly options in Sonoma County and the
Napa Valley, which is an area north of San
Francisco that’s home to more than 6oo
wineries.

A top spot is the Children’s Museum of
Sonoma County, which includes a garden
encouraging interactive play, a small river
from which kids can catch plastic fish, and
a 15-foot-tall floor-to-ceiling air maze. The
museum also features a beehive display
and a toddler zone.

We are fortunate enough to live in this
area—in Healdsburg, which is part of the
Wine Road region that features some of the
most picturesque spots in Sonoma County
and offers access to nearly 200 wineries.

And we visit Coppola because of the
day-use pool complex, cabines (pronounced
ca-beens, think of them like fancy dressing
rooms) and manicured gardens.

There’s even an outdoor restaurant on
the pool deck, a quiet spot that serves a
select food menu, mixes all sorts of drinks
and pours full wine-tastings—the very
same tastings you can get at the bar inside.
On this visit, while my wife and I sample
Coppola’s latest reds, our 7-year-old prac-
tices her underwater swimming in the shal-
low end while our 5-year-old spins around
in a doughnut-shaped float, singing to
herself as she stares at the clouds.

FRANCIS FORD COPPOLA WINERY (2)

Two pools and cabines make the Francis
Ford Coppola Winery a great family
destination in Sonoma County.

The kids are happy. We're happy. It's a
wine-country-with-kids Twilight Zone.

After our daughters devour a margher-
ita pizza, the girls hunker down in a teepee
that the winery has stocked with children’s
books while my wife feeds the baby in the
privacy of our cabine. When the middle
daughter snoozes on a lounge chair, 1
challenge my oldest to a game of boccie—
and lose.

Late into the afternoon, we tour the
museum of Coppola movie memorabilia
and then head onto a terrace just in time to

watch the sun set over the Alexander Valley.

It's a peaceful end to a relaxing day. sk

Matt Villano lives in Healdshurg. For more

information on the area, visit the following:

California

& =

More in Wine Country

Experience tastings (reser-
vations are required) at the
Vincent Arroyo Winery in
Calistoga, where they also
sell their own olive oil and
balsamic vinegars

» The Farmstead at Long
Meadow Ranch in St. Hel-
ena crafts top-rated food-
friendly wines and also
offers a restaurant and
farmers market.

» Jessup Cellars in
Yountville offers a multisen-
sory blend of wine and art,

including curated paintings,

a short-film series and a
music series.

» Kendall-Jackson
Wine Estate & Gardens in
Fulton is set on nearly 4
acres of land covered in
seven sensory and culinary

gardens.—Meagan Wehe

KENDALL-JACKSON WINE ESTATE & GARDENS

Kendall-Jackson Wine Estate
& Gardens.
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GRILLE & BAR

Upscale American cuisine

Gastro-pub sports bar

Fresh hand-made sushi to order

Extensive award-
winning wine list

Local and regional craft
beer offerings

Over 240 bourbons and whiskies
Bottomless Champagne Brunch
Open to the public

Located within walking
distance of four luxury hotels

Come join us at the VUE Grille & Bar,
a scenic eatery at the Indian Wells Golf
Resort. The Indian Wells Golf Resort is ideal
for golf tournaments, group outings, dream
weddings and much much more.

INDIAN "?g'-'/WELLS

GOLF RESORT

44-500 Indian Wells Lane, Indian Wells

760.834.3800 - www.vuegrilleandbar.com

/[Sgt-:-/s';our HandSha\ke

When You...

Drink a glass of water? Write a note? Dial a phone number?

If so, you may have a condition known as essential tremor.
Our team at the Swedish Radiosurgery Center has successfully treated
hundreds of patients over the past five years — using Gamma Knife,
a nonsurgical, FDA-approved approach to treat essential tremor.

O iy
[iE @)
o =

DRAWING SAMPLE BEFORE TREATMENT

DRAWING SAMPLE AFTER TREATMENT

Learn more about essential tremor and find out
if Gamma Knife treatment is right for you.

1-206-320-7187 www.swedish.org/essentialtremor
Seattle, Washington, USA

‘4 SWEDISH

Extraordinary care. Extraordinary caring™
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California

Family-Friendly Finds

Yes, you can bring kids on vacations
to Napa and Sonoma. Here are
some family-friendly attractions.

»» Safari West. This 400-acre
preserve in the hills east of Santa
Rosa is home to more than 8oo
species of animals.

-
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An adventure at Safari West.

»» Charles M. Schulz Museum.
The Santa Rosa site gives visitors
an inside look into the man behind
the popular comic strip and how he
worked. See the largest collection of
original Peanuts artwork in the
world, draw your own cartoons and
watch animated Peanuts specials.

»» Nimbus Arts. An all-ages
nonprofit art studio in St. Helena,
Nimbus is renowned for classes in
a variety of media. Depending on
the day, you might be able to sign
up for activities such as pottery
lessons and watercolor workshops.

—M.V.

sonomacounty.com; sonomavalley.com;
napavalley.com. Alaska Airlines passengers
take note: You may check your first case of
appropriately packaged wine free of charge
for flights from Santa Rosa. For details:
alaskaair.com/wine.

Alaska Airlines offers daily flights to destina-
tions throughout California. To book a flight,
go to alaskaair.com or call 800-ALASKAAIR.
Book a complete Vacations package to Califor-

nia at alaskaair.com or call 844-276-5297.



OUT N’ ABOUT

PALM SPRINGS
AIR MUSEUM

\__’

PALM SPRINGS

AIR MUSEU.

Open Daily 10am to 5pm
Except Thanksgiving, Christmas & February 17th, 2017 ' RECEIVE

' $2 OFF !

| WITH THIS AD |

et

e 3 Air-conditioned hangars
e Over 40 Warhirds
* Extensive library

_________

= Docents in all hangars

; '-‘- 14th best aviation museum in the world —CNN Travel

_ 745 North Gene Autry Trail Palm Springs :
. 760-778-6262 | PalmSpringsAirMuseum.org by

e

INDIAN WELLS RESORT HOTEL

PRESENTS

Sing & Celebrate the Legacy
of Frank Sinatra, Dean Martin
& The Great American Song *

RESERVATIONS: 760.345.6466 x7584
INDIANWELLSRESORT.COM

PALM DESERT | PALM SPRINGS | INDIAN WELLS

A PREMIER GOLF
EXPER[ENCE

P[ AY TO Givr
EXPERIENCE TROON GOLF®

=5

To Book Your Tee Times Online
Scan This Code Now!

GOLF  DINING * MEETING FACILITIES » PGA GOLF INSTRUCTION

Conveniently located off I-10 in Palm Desert

1-760-601-3600 | www.PIuyCIassrcCIub.com

FHOTO BY CHRIS MILLER T2 Cawc b maoraged by Troos Gl e ragane

PALM SPRINGS

INTERNATIONAL ATRPORT

palmspringsairport.com




e

I

Haan

d = umn
L ]
BER
LI
) BERE
BEES
il
HREE
HEW R
] ]
) |
| | | -
| | »
L)




icobisen: Salt can be found in top restaurants
¢ ¢gbgen makes about 18,000 pounds

jn’the near future, he hopes to

A

entrepréneurial culture in which companies are

kniown for helping each other prosper. “The creative,

collaborative spirit of the city is the perfect environment
for entrepreneuts to learn, grow and thrive,” says Jacob-
sen. “And the city’s strong support of local business—

~ championing food trends, there was no local artisanal especially in the world of food—has been an integral
_ ' galt made from the region’s seawater. He had first been part of our success and that of our food-artisan peers.”

SILVRSHOOTR | ISTOCKPHOTO

\«“introduced to gourmet salt a few years earlier while

~studying in Europe.

When his tech company hit hard times, Jacobsen
decided to try his hand at making salt from the waters of
Netarts Bay, about 8o miles west of Portland. He was
soon selling the salt out of the back of his car to top local
restaurants. Officials at the Oregon grocery store chain
New Seasons tried the salt at an artisanal fair. They liked

it so much they placed orders for their stores and the

AN ECLECTIC ECONOMY

The supportive business culture of Portland, and of the
surrounding communities of Hillsboro, Lake Oswego,
Beaverton and Vancouver, Washington, has made the
region a top draw for all types of entrepreneurs. Last
year, Forbes magazine ranked the Portland Metropolitan
Area—which includes Portland, Vancouver and Hills-

boro—third on its list of Best Places for Business and
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“Because I love plants.”

Judy is a Master Gardener through the Washington State

University Extension Program. But her interest started long
before becoming a Master Gardener. Gardening

is her passion. “l grow a huge variety of plants including

succulents, tomatoes, tangelos, mandarin oranges,

grapefruit, orchids, eggplants and a lot more.”

Gardening has been a lifelong interest for Judy. She had her
first greenhouse at 27 years old. She's an avid outdoor,

greenhouse and indoor gardener. “Of course, with indoor
gardening you can grow year around. In the Northwest, it gets
too cold for citrus trees so | bring them into my greenhouse
where they can continue to ripen. It's wonderful having fresh fruit
in December! | have so many plants that when my greenhouse is
full, I have plant lighting fixtures in my garage and family room too.”

Since 1995, Sunlight Supply has supported the efforts of beginning

and Master Gardeners alike. Whether you are starting seeds or growing large
tropical plants, they have the most recognized and valued brands. Sunlight
Supply is the world’s largest wholesale distributor and manufacturer of indoor
gardening supplies offering over 5,000 products through more than 1,500
authorized retail dealers nationwide. This fall get started gardening...and grow.

w2 Sunlight Supply:Inc.

4w Dedicated to offering the best year round
i 'F gardening products available.

Judy

Maosr GETaEHEr www.sunlightsupply.com

©Sunlight Supply, Inc. 2016

Visiting the Portland, Oregon / Vancouver, Washington area this fall?
Be sure to check out upcoming concerts at the Sunlight Supply Amphitheater at

www.SunlightSupplyAmphitheater.com - tickets also available through Ticketmaster.
M Sunlight Supply- kbl :

AMPHITHEATER _f !J EJ | l@[ [ﬂ
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Lane County enters the
business spotlight

It is hard to find a more pristine
location to pursue a technology
career than Oregon'’s Lane
County.

Located at the southern tip
of Willamette Valley, and stretch-
ing from the Cascade Range to
the Pacific Ocean, Lane County
is anchored by the cities of
Eugene and Springfield, where
more than 400 tech companies
have opened operations.

Eugene, the county's largest

Vibrant Eugene.

city with an estimated popula-
tion of 160,000, is home to the
University of Qregon. The adja-
cent town of Springfield has a
population of about 60,000.

Technology is only the begin-
ning of the area's dynamic
economy, which is also known
for its agriculture, health care,
manufacturing, recreation,
timber and tourism industries.
Eugene-Springfield’s diverse
economic sectors and low cost
of living have earned it a place in
the national spotlight.

Fast Company magazine
named Eugene in its list of The
Next Top 10 Cities for Tech Jobs
in 2015. Also in 2015, Forbes
magazine ranked Eugene the
No. 1 location in the country for
the low cost of doing business
and the 52nd place in the nation
on its list of The Best Places for

Business and Careers. —G.O.

Careers. The area was also ranked
1oth on Forbes’ list of the 50 Best
Cities for Jobs, published in May of
this year. It's easy to see why. An
educated and fast-growing workforce
is helping to fuel large and small
businesses alike. The Greater Port-
land area welcomed more than
40,000 new residents between 2014
and 2015 and has a combined popu-
lation of about 2.4 million. The City
of Roses boasts 630,000 residents.
“From a business owner’s point of
view, people want to live here,” says
Vince LaVecchia, partner and COO
of Instrument, a digital creative
design agency that builds online
platforms for companies. “People
are attracted to the living environ-
ment: the food, the music, the ease
of getting around, the bikeability.”

The influx of talent has helped
the region attract and retain industry
giants such as computer chip maker
Intel Corp., with facilities in Hills-
boro; Nike Corp., headquartered in
Beaverton; Daimler Trucks North
America LLC and Precision Cast-
parts Corp., both with plants in
Portland; and Boeing Corp., with
operations in Gresham.

The region is also fertile ground
for a variety of fast-growing small
companies. That point is evident
when looking at the Portland Busi-
ness Journal's list of the city’s fastest-
growing companies, based on
revenue growth, 2013—2015. The list
is led by custom manufacturer BasX
Solutions, followed by the online
marketing and data firm Sqr West
Inc. at No. 2. Other companies on
the list include the online health-
care-comparison shopping site
Healthsparq.com and the beverage

producer Brew Dr. Kombucha.

Some of the reasons big businesses and startups are

thriving in Portland include the region’s quality of life,

relatively low cost of living, large communities of crafts-

Portland entrepreneur Ben
Jacobsen, shown at his
processing plant, produces
various artisanal sea salts from
Netarts Bay seawater.

people and easy access to the great outdoors (it’s only
about 8o miles to the Pacific Ocean and 55 miles to
skiing on Mount Hood).

There are challenges to such impressive growth,
including the city’s tight real estate market. A report on
downtown development by the Portland Business Alli-
ance, Greater Portland's chamber of commerce, showed
that housing vacancy rates are at record lows and the city
is also in the midst of a construction boom, with office,
housing and hotel projects underway.

Increasing real estate activity—both commercial and
residential—has driven up prices. However, Vanessa
Sturgeon, president and CEO of TMT Development,
which recently finished leasing all of the commercial
space in Portland’s new Park Avenue West tower, says
that is good because real estate prices in Portland were
flat for much of the past two decades. “It’s the first time
in my lifetime that we've seen foreign and institutional
investment in the city,” Sturgeon says. “It shows that the

economy is strong and stable.”

COLLABORATIVE TECH SCENE

A major driver of the local economy is Portland’s high-
tech sector. Technology companies continue to locate
in west Portland and the nearby suburbs of Beaverton

and Hillsboro, an area that has earned the moniker the
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Portland Business

“Silicon Forest.” One reason for this growth is practical.
While Portland’s living costs are rising, they still remain
cheaper than those of many other tech centers. Accord-
ing to the National Association of Realtors, the median
sale price for a home in San Jose, California, topped
$900,000 this year. The Regional Multiple Listing Ser-
vice reports that Portland’s median home price in May
was $354,500.

Rick Turoczy, founder of the Portland tech blog Sili-
conflorist.com, says there is a collaborative attitude in
Portland’s tech community that has helped it flourish.
National companies are also being drawn to the area,
bringing both talent and capital that will likely foster the
next generation of entrepreneurs.

“Portland is a community driven by a culture of curi-
osity and craft,” Turoczy says. “There seems to be a sense
that the area will only succeed if we all succeed. And that
when folks work together to build the best products they
possibly can, they also manage to build pretty impressive
companies, which become sustainable, responsible and

collaborative businesses.”

"Portland is a community driven by a
culture of curiosity and craft. There
seems to be a sense that the area will
only succeed if we all succeed.”

A COMMUNITY OF ENTREPRENEURS
A culture of curiosity and craft has helped spur many
local entrepreneurs, including the legendary Phil Knight.

The co-founder of Nike has done much to create the
local apparel industry. In many ways, Knight is the quint-
essential Oregon entrepreneur. In the 19Gos, the former
runner began building his empire by selling higher-
quality running shoes out of, yes, the back of his car.

While Nike has become one of the most famous
brands in the world, other firms, including Adidas and
Columbia Sportswear, have also helped Portland build
up a major talent base in the athletic and outdoor foot-
wear, apparel and accessories market.

Tyler LaMotte, global vice president of brand market-

ing for the footwear company Keen, is an industry

Twice Daily Service Through Portland Starting October 5th 2016

" Seeing Crater Lake, one of Oregon’s Seven Wonders, just
++.. got easier with PenAir’s new twice daily service through
" Portland to Crater Lake-Klamath Regional Airport.
" _Book your trip now at AlaskaAir.com

{u\lﬂsummmﬂyw
=
CRATER LAKE

KLAMATH REGIDNAL ALRPORT
i fTykfalls.com

aska

AIRLINES

THE SPIRIT OF ALASKA
penair.com
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OREGON
MADE

We make things in Oregon.

Microchips, outdoor gear, video displays, lumber,
cheese, trucks, wine, UAVs, solar cells, beer,
helicopters, and even wasabi.

And those things bring new money to
Oregon’s economy.

From global icons like Intel and Nike to small
businesses across the state, we export more than $20
billion in products throughout the world.

We can help you do the same.

Whether you're an Oregon small business looking to
grow, or an outside firm looking to expand to the West
Coast, enjoy your flight. Then get in touch to see how
A state agency working to strengthen Oregon's economy. we can hEIP your business grow in Oregon.

Providing direct business services such as:
Financing / Exporting Assistance / R&D Centers

Business Incentives / Technical Assistance

business.development@oregon.gov YW @BusinessOregon
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Portland Business

“There’s something really
amazing about being right in
the heart of Portland.”

veteran who has worked at such companies as
Salomon, Adidas and Patagonia before joining
shoemaker Keen, which manufactures some
of its footwear in the Rose City. “Portland
residents work inside but aspire to be out-

side,” says LaMotte. “This is such a great

LEELA C¥D ROSS (2)

market for that because the outdoors are so

accessible.”

The entrepreneurial spirit is also on dis- das, Starbucks and Yahoo, Malek moved Cousins Kim

play in one of the area’s hottest small-business back to Portland and launched Salt & Malek (left) and

sectors: food production. Whether it's Jacobsen Salt, Blue ~ Straw with her cousin and chief ice cream maker, Tyler (T;Legvzn arlrfikddle)

Star Donuts or Dave’s Killer Bread, Portland has devel- Malek, in 2011. They began selling the ice cream from a started’ Salt &

oped into one of the nation’s top foodie cities, where food cart, but today have four shops in Portland and four  Straw, an ice

trends begin and food companies get their start. shops in the Los Angeles area. “People in Portland take cream company
One example is Salt & Straw ice cream, co-founded by  you in and push you forward,” says Kim Malek, CEO of \;V;T(jhpzighf

Portland native Kim Malek. A former employee at Adi- the firm. “The city has a unique collaborative spirit—it’s

atmosera. CLOUDLANDIA.COM
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ADVERTISEMENT

Portland’s newest hot spot isn’t Iocated in Portland
or even in Oregon. Try Vancouver USA.

Just across the Columbia River in Southwest Washington, Vancouver
USA has steadily built up an impressive array of buzz-worthy new TASTES
developments and vibrant attractions.

‘"I Foodies take note:

Vancouver has more
than 120 restaurants.
Chef Paul Klitsie relocat-
ed from Portland’s Pearl
District to open
Willem’s on Main.

Known for its historic roots like Fort Vancouver National Historic
Site and Esther Short Park (the oldest public square in

Washington State), Vancouver USA has grown to encompass both a
vibrant downtown budding with public artwork & events and a
bustling eastside boasting corporate headquarters and trendy
dining.

Columbia Tech Center
boasts 3.4 million sq.ft.
of business space,
including the corporate
headquarters of

Banfield Pet Hospital
and its 600 employees.

What's buzzing in one of the Pacific Northwest’s most livable cities?

e Affordable and locally sourced eats from a host of new
restaurants (try TASTES).

# National businesses that have relocated operations to
Vancouver’s burgeoning Columbia Tech Center (see NEW BIZ).

# A growing downtown that looks to continue its expansion
towards the Columbia River’s edge (explore WATERFRONT).

® Pints of inventive new craft beers that continue to pour forth
from a cadre of talented brew masters
(discover BREWCOUVER).

Two multi-million
dollar waterfront
projects will bring new
shops and restaurants,
state-of-the-art bio-tech
labs, high-rise office
spaces and 7+ acres of
parks and trails.

Vancouver USA has all the ingredients to fuel new business
ventures and satisfy wanderlust cravings. Whether you bike in for
the weekend, catch an Uber for a meeting or fly in to PDX
International Airport (just 10 min. away), make Vancouver USA

your next “it” destination. Mpreshan3Q local

breweries and tap-
rooms call Vancouver

e 51— home. New kids on the
<l o9 block include Trap Door
VN%(S)AUVER VisitVancouverUSA.com § fiswingand sty

;' 4 (}zﬁm ‘ Brewing.



#1 OREGON &
WASHINGTON BROKER

“<Lerrie

COx*

Northwest Real Estate Expert with Proven Results.
Connecting Buyers and Sellers Globally

Individual Broker

#1 in the Pacific NW.

1 Individual Broker
in Washington.

#9 Broker in the USA.

Continuously Top 20 Broker
in the USA.

(Stats are thru 9/2016 Re/Max. Based on individual volume.)

Top 50 Broker in the World.

Re/Max 2015

Start your home search today! USA-RELOCATE.COM

Text/Call 360-607-4100 | Office 360-699-5100 | terrie@terriecox.net

SEres

Bring in your in-bound Alaska Airlines
boarding pass for a complimentary
cocktail or appetizer.

L A Ty S NI A R T

~ Breakfastf Cunch | Dinner | Happy Hour every da;

Do ["J Open Late Night| Shows in the Lounge
L D U N D E

DougFirLounge.com
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Portland Business

almost like people are banding together
to make this community and economy
work at the grassroots level.”

Marcus Hibdon, senior media rela-
tions and public relations manager at
Travel Portland, says Salt & Straw is an
example of the local entrepreneurial
attitude of questioning how things are
done, trying something new and going in
a different direction. “Salt & Straw took
something that’s been around and has
been done by lots of other companies and
added a twist, a new level of culinary
expertise,” Hibdon says.

Craft beer is another sector that exem-
plifies the same creative attitude. The
$4.5 billion Oregon craft beer industry
employs about 31,000 peocple statewide.
Of Oregon’s 246 brewing facilities, 96
are located in the Greater Portland area.

There are also 17 craft brewers to be
found in nearby Vancouver, Washington.
Thoras Poffenroth, co-owner of Loowit
Brewing Company in Vancouver, says the
breweries are part of a downtown revital-
ization movement, which includes new
construction projects such as the $1.5
billion development along the Columbia
River that will contain office, commercial
and residential space.

Despite all the growth the Greater
Portland area has enjoyed in recent years,
local business owners say the trendy city
remains a community that offers fertile
ground for entrepreneurs.

“There’s something really amazing
about being right in the heart of Port-
land,” says Matthew Domingo, director
of sales and marketing for Jacobsen Salt
and its sister company, Bee Local. “It’s
just a fun place to work. The creative

community is so vibrant.” sk

Gail O'Hara writes from Portland.

Alaska Airlines flies between Portland and
numerous cities around the country. For
flight information or to hook travel, go to
alaskaair.com or call 800-ALASKAAIR.



Welcome To Our

Tualatin Valley

In Portland’s Backyard

Scenically situated between Portland and the Oregon Coast, the Tualatin Valley is a mix of urban and
rural landscapes and attractions. Plan a Tualatin Valley adventure today. Visit tualatinvalley.org.

[
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The Tualatin Valley includes the cities of Banks, Beaverton, Cornelius, Durham,
Forest Grove, Gaston, Hillsboro, King City, North Plains, Sherwood, Tigard,
Tualatin and Wilsonville, and the villages of Aloha, Gales Creek, Helvetia and Scholls.

The .
Tua latln -y, Washington County

Valley Visitors Association
Oregon tualatinvalley.org 1.800.537.3149
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A'LITTLE BIT RETRO, A LITTLE BIT BEACHY AND A WHOLE LOT OF FUN,
HAWAT'T HAS A FASHION SENSIBILITY ALL TS OWN
/7" BY KATHRYN DRURY WAGNER

aAf
.

lvis has re-entered the building! Hawai‘i is in the grips of a midcentury

revival: The effervescent aesthetic of Waikiki in the 1950s and "6os is

influencing fashion, creating a nostalgic yet forward-thinking vibe.

“There is a moment in time that has been somewhat preserved in
Hawai'i,” says Roberta Oaks, a well-known Honolulu designer who has a
flagship boutique in Chinatown. “I'd call it ‘Retro Tropical”’ You see that
general style in the bigger luxury fashion houses [in New York and
Europe] right now. But in Honolulu, there’s been a lot of buzz and energy
with local brands appreciating the aesthetic of the place [the Islands]. It
has its own identity. You can drive around a lot of places in Waikiki, such
as the Royal Grove Hotel, where you can see the original structures and
paint. It marks that moment when Waikiki was full of cut-and-sew shops
and it was colorful and people were drinking mai tais.”

Since launching her brand in 2004 with women’s dresses, Oaks has
found a steady stream of success, going on to collaborate with such
brands as Urban Outfitters. She’s always skewed to the 1960s, driving a
vintage car and having a Mod sensibility, but this summer she took a
more serious turn to the past with her collection Psychedelic Swell, in
collaboration with Barrio Vintage, a Honolulu-based boutique. The line
featured eye-popping, “over-stated” clothing that used fabrics from Barrio
Vintage with Oaks’ signature modern fit and detailing.

A love bead-heavy fashion show was held poolside at the Surfjack
Hotel & Swim Club, a new boutique hotel that features a midcentury
style, from the swirling wallpaper and rattan to the staff’s aloha shirts
designed by Oaks. For fall, she is teaming up with Honolulu retro artist
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VOTED “BEST SPA” IN HAWAII

HAWAII MAGAZINE, READER'S CHOICE AWARDS 2016

PALA'AU JOURNEY | soMmIN | $260

Pala'au means to “to heal with plants.” Hawaiian Lomi Lomi massage followed by a
full-body cocoon and a scalp and foot massage using products created on Maui.

All spa services include a one-hour access prior to services to our termeé hydrotherapy circuit.

W GRAND WAILEA, a Waldorf Astoria Resort

%W ‘ WALDORF Reservations: 1.808.875.1234 ext. 4949 OPEN 8am - 7pm

ASTORIA
et = 3850 Wailea Alanui, Wailea, Hl 96753 www.grandwailea.com/spa

A WALDORF ASTORIA SPA



TOP RICHT, JOHN HOOK; BOTTOM RIGHT, THE ALOHA SHIRT: © 2016 PATAGONIA INC; BOTTOM LEFT, JOHN HOOQK

Nick Kuchar’s brand, Everything is Jake, on
some new fabric designs, which will be
printed locally. She also has a few new
women’s designs coming out: playful pant-
suits in denim and in linen stripes.

But as much fun as she has with her hip
styles for women, men’s shirts have be-
come her runaway best-sellers.

“T'he younger professional guys really
appreciate the fit, and the older guys appre-
ciate that not every guy in the office is
wearing the same shirt. They get kind of
proprietary about where they shop.”

Her shirt styles feature a sharp, modern
cut and tropical, but not too wild, prints,
such as a black-and-white fabric printed
with a map of the Islands.

Oaks can’t keep her line of aloha shirts
in stock, she says. “We do a ton of online
business. 1 shipped 15 shirts yesterday to
Europe when the new men’s collection
came out. [ have no idea how the news got

to Europe so fast—social media, I guess.”

Colorful, eye-catching designs suited

for everyday wear are prevalent in
Honolulu-based Roberta Oaks’
clothing (above and top right).

THE RETURN OF THE ALOHA SHIRT

Dale Hope isn't surprised that the younger
generation of men (and now, women) are
embracing aloha shirts. As with every-
thing in fashion, there’s a cycle of redis-
covery, he says.

“By the 1980s, the shirts had gotten to
be enormously large and floppy and were
popular with Middle America, and were
being worn by the bigger guys with the
white sneakers on. The younger guys
stopped wanting to identify with that
look,” says Hope. “This killed the aloha
shirt for quite a time, and that took a long
time to work itself out.”

O‘ahu-based Hope is the author of The
Aloha Shirt: Spirit of the Islands (Patagonia,
2010) and a respected expert on the sub-
ject of aloha wear.

He's spent a lifetime in the garment
industry in Hawai‘i, growing up in his
parents’ clothing business, HRH, then
buying the Kahala Sportswear label and
serving as its creative
director.

Today’s men are
looking for a slimmer
fit, he says. “In New York
recently, I saw so many
[tailored] aloha shirts in
windows, by makers I'd
never heard of” Which is
really saying something,
because he knows many

makers. He tells of inter-

acting with some young fashion bloggers

in the Big Apple while promoting his book.

“A guy came up to me in a vintage aloha
shirt from the "gos. I said I not only knew
the name of the print but I knew the guy
who made it. The young guys are super
excited about the storytelling that is behind
the prints on aloha shirts—the flora, the
fish. It’s really fun to see them into that”

The very first aloha shirts, Hope
explains, were created in the 1930s in
Honolulu. There was something in the air,
a heady blend of hundreds of talented
tailors making shirts in Chinatown, using
beautiful printed Japanese fabrics, and
school boys looking for garments to wear.
They’'d ask their parents’ tailors to sew
shirts for them out of the fabrics.

Things soon evolved. “Within a few

Jzpanese Hang Pnn(g; i

Dale Hope's beautifully illustrated
The Aloha Shirt: Spirit of the Islands
explores the history of the iconic
Hawaiian shirt.
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The Island of

106 ALASKA BEYOND MAGAZINE OCTOBER 2016

= . S
” "
= S
N
.,e - ;
-
~ RN
. 3
(323 y
T i

Collect stories, not selfies.

You won’t remember the time
you spent staring at your
screen, but you'll never forget
your time with us in Hawaii.

866-774-2924
astonhotels.com
promo code: astonlife
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A fabric worker moves printed textiles

through the rope washer, as shown in The
Aloha Shirt: Spirit of the Islands.

years, bright people got the Japanese
fabric makers to change Mount Fuji to
Diamond Head to cater to the tourists,”
says Hope.

Prints are integral to aloha wear, and
it's hard to beat the stunning examples
from the 1930s to the 1g50s.

What makes the designs so iconic and
irreplaceable? Why do today’s young men
discuss them on blogs such as the New
York—based “Scrimshaw Collective,”
writing from thousands of miles away
from Hawai'i?

“The artists were surrounded by
beauty,” muses Hope. “There were no
iPads, no TVs, less buildings, less distrac-
tions. People had to use all their senses
to experience these beautiful islands.
They were hearing the surf, the birds.
They were smelling the flowers. The
artists doing those textile designs were
fine artists; they put together hand-
painted works of art. They flowed, they
had rhythm.”

Eatly aloha shirts are important
enough in fashion history that they were
included in the recent exhibit “Reigning
Men: Fashion in Menswear 1715-2015,”
on display at the Los Angeles County
Museum of Art this past summer.

Tt featured two examples, dating back
to 1952, by Koichiro Miyamoto, known as
Musa-Shiya the Shirtmaker, who worked
in Honolulu.

Jason Zambuto, vice president of




TOP LEFT, COURTESY: © CAMILLE SHAHEEM TUNBERG; BOTTOM RIGHT, COURTESY: KAHALA

retail for Kahala Sportswear, couldn't be
happier aloha shirts have been rediscov-
ered by the fashion-forward set.

“Aloha shirts have always been cool;
people are just coming back around to it.
What we're seeing is the fit is different.
Our regular fit is now more of a trimmer
fit, not muscles bulging out, but a shirt
that is more appropriate tucked in for
work with a belt, or worn out, for casual
wear,” he says.

Kahala has been making and selling
aloha shirts since the clothing brand was
launched by two surfers in 1936, and just
opened a new flagship store in Waikiki.
The company’s best-seller is its quintes-
sential Duke shirt, which is named for
surflegend Duke Kahanamoku and
features a print of large Howers.

“Aloha shirts are an outward expres-
sion of your personality, of how you feel,”
Zambuto says. “One day it might be a
fish print; another day it might be a

phoenix. It's an expression of your emo-

Kahala’s latest World
Crew pattern, in a
trim, modern cut.

tion. Your heart is on your sleeve. That is
the psychology behind it.”

To create the Kahala prints, the com-
pany uses both archival prints from its
history, such as a pattern originally cre-
ated in the 1940s for the Outrigger
Canoe Club that features large cocktails,
and brand-new concepts, such as World

Crew, which came out in September.

s

CRUISES.

atlantisadventures.com | (800)422-2044
yelp¥t ©F , €1 | #atlantishawaii
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Enter Kaua'i Habitat for Humanity's i

Donation Opportunity Drawing for your -— -‘;_mév. L
chance to win a Kaua'i Vacation Getaway! . tooa*

Your entry helps build homes & hope! 515’9";'300 .

for 3100 -

*Package includes: i °'5 ;
Roundtrip air for 2 on Alaska Airlines = *
5 nights at Kiahuna Plantation Resort
and much morel!

To enter, go to:

www.kauaihabitat.org/kauaigetaway

*Certain rules apply. See website for details. Drawing to be held Oct. 31, 2016
It celabration of World Habitat Day. Praceeds support construction of affordable homes it
on Kaua'i. Kaug'i
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SHOPS

AT WAILEA
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OVER 70 OF THE FINEST NAMES IN STYLE, ART,
CUISINE & SERVICES.
THESHOPSATWAILEA.COM

3750 WAILEA ALANUI DR. | OPEN DAILY | 808.891.6770 ©@O®
VALIDATED PARKING. FIRST HOUR FREE. ADDITIONAL 3 HOURS WITH MINIMUM PURCHASE.

—

SEELAVA.COM (808)966-4200
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THE INSIDER'S GUIDE T0
HAVAI'T FASHION MONTH

“Fall is a great time for visitors to
experience and shop local fashion,”
says Melissa May White, a founder of

the Hawai‘i Fashion Incubator.

HIFI, which this year celebrates its
10th anniversary, is a network of
more than 5,000 fashion profession-
als and enthusiasts in Hawai'i and
throughout the world. The group
builds community and provides
resources to the state's fashion
industry via a variety of initiatives,
such as November's Hawai‘i Fashion
Month.

“It includes events throughout the
state, from fashion shows and exhib-
its to marketplaces of local design-
ers,” says White. “Come out to meet
and buy from local designers, see
and be seen, and rub elbows with
celebrities, from Hawai'i's own Proj-
ect Runway alums to international
fashion luminaries.”

One highlight is Honolulu Fashion
Week (Nov. 10-13), which spotlights
international and local design talent.
This year the week will include collab-
orative and individual runway shows,
VIP events, exclusive merchandise,
pop-up boutiques with emerging
local talent, and other fashion hap-
penings (honolulufashionweek.com).

Events from last year's series
included fashion heavyweights Fern
Mallis and Harold Koda sitting
runway-side at Honolulu Fashion
Week, helping to secure Hawai'i’s
place on the fashion map, and the
Royal Hawaiian Center’s “still life”
fashion show featuring live models
atop blocks, holding swaying giant
balloons.

What does one wear to a fashion-
month event in the Islands? “You
can't go wrong with a nod to
Hawai‘i's iconic aloha prints,” advises
White. “We are not afraid of color!”
To find out more about what’s hap-
pening this year, check the Hawai'i
Fashion Month Facebook fan page or

visit hawaiifashionmonth.com.

—K.D.W.



CRYSTA CHAMBERS (3)

DRESSING UP

Of course, Hawai‘i has more to offer than
casual styles. Pineapple Palaka, for exam-
ple, is a line of custom-woven ties with
subtle island patterns such as ‘ulu (bread-
fruit) and honu (turtle).

“From a distance, it looks like a regular
print, and as you get closer, you realize the
pattern is a nod to island life, such as our
new ‘ahi [tuna] design,” says Jonathan
Fong, who co-founded the brand with Rick
Abelmann.

The traditional palaka
pattern is used in a
luxurious tie.

“I'm Native Hawaiian and
have the Hawaiian culture
within me,” says Fong.

He attended college and
worked on the mainland in
the pharmaceutical field. He
wore a tie every day, but “felt I
couldn’t showcase my Island
pride.” The ties made in
Hawai‘i were too bright and
not to his taste. When he
moved back to the Islands, he
and Abelmann decided to
form a company, focused on

fine, luxurious neckties.

Palaka, a woven checkered cloth (origi-

nally blue and white) that has been worn

for centuries on Hawaiian shores, is incor-

porated into each tie. “Palaka is Hawai‘i's

Pineapple Palaka's trendsetting ties incorpo-
rate the aloha spirit through subtle patterns
such as turtle (above) and ‘ahi (inset).

historical fabric,” says Fong. “A lot of people

make a whole shirt out of it. We wanted it

MAUNA LANI BAY

Hotel & Bungalows

H. I'i Brown Golf Courses
nt at Mauna Lani Spa.
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[SLAND
ESSENTIALS

With Hawai'‘i's balmy climate—the
temperature averages 78 degrees in
the winter and 85 in the summer—
you don’t need to pack too much for
a trip to the Islands.

But what are the must-haves? Local
stylist and fashion blogger Crystal
Pancipanci suggests the following:

» Awaterproof zip-top clutch, which
can go from the beach to cocktails.

» A great pair of sunglasses.

SPADE NEW YORK SEPHORA
ﬂ VOLCOM RIP CURL
PANDORA iconic local brands, such as Malia

» A swimsuit—or three. Shop from

Jones, Issa de’ mar and Letarte.

» Beach cover-ups; try a maxi dress

napall Parkway, Maul | ‘whaiorsvillage.com ora Wrapable pareo sarong.

» A nice pair of shorts as an alterna-
tive to jeans on a hot day.

» A pair of flats and a pair of
slippahs (called flip-flops on the

mainland).

REAL ESTATE, INC.~
VACATION RENTALS

» A hat—either a fedora or a trucker
hat style.

» Beachy jewelry. Accessorize. It's
easy, and you can go into the water
with it. Bangles and layered necklaces
for everyday glamour.

» Lip balm and sunscreen.

“Now you're ready for your selfie,”
says Pancipanci. —K.D.W,

fwo
" www.westmauicondos.com - info@chasenrainhows.com = : y

' : . #
ention promo code AAMO5 when boooking oo & m
e . S
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TOQP, COURTESY: |[ASON DOW

to be modern, sleek and clean, so
it’s on the back, on the tipping and
the tie loop.”

Pineapple Palaka is a
fairly new brand,
launched at the end of
2014, but has already
been picked up by
Nordstrom and shops at
high-end resorts. For fall,
look for the new Hawaiian botan-
ical prints, including ‘chi%a lehua
flowers, pikake flowers and some
namesake-inspired pineapple variations.

Another accessories designer, award-
winning goldsmith Jason Dow, is a fine-
jewelry designer on O‘ahu. Working out of
his Honolulu studio, Dow creates wearable
masterpieces with gold and platinum,
using ethically sourced materials and

conflict-free gemstones, he says.

Jason Dow’s Jali jewelry features
sophisticated gold latticework.

His jewelry showcases
intricate motifs of Eastern art
and religion, such as window
screens or mandalas.

The best-seller? “The Jali
line. It looks like the window
screens and fretwork in Indian and
Asian artwork, the latticework. I find this
creates a lot of open space and fits my
theme of being meditative and balanced,”
he explains. “In Hawai'i, we're surrounded
by so much beauty and so many cultures.
It's so many people coming together. That
is what comes into play in my designs.”

There are many noteworthy Island-
based jewelry companies. On the Island of

Hawai‘i, in Kailua-Kona, Hawaii Titanium

Rings creates custom titanium rings for
men and women, often incorporating

local elements such as native koa wood.

ALOHA STYLE “EXPRESSES A
PERSONALITY. A MODE AND AN EMOTION,
SAYS JASON ZAMBUTD.

Na Hoku is the oldest and largest
jewelry manufacturer in the state of
Hawai‘i, having operated in Honolulu
since 1924. Na Hoku's jewelry features
Islands-inspired designs, such as plume-

ria pendants with pavé diamonds.

o
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- TOURCOF A LIFETIME, ,
_EVERY TIME.

Far beyond the beaches and hotels and places you
can drive to, there's another Hawaii—the

real Hawaii of iconic sights, cascading waterfalls,
gorgeous tropical vistas, fiery lava flows, and lush
rainforests. Blue Hawaiian reveals this “hidden”
Hawaii like no one else. Every tour features
in-flight DVD video, Bose® Noise-canceling
headsets, and two-way communication

between you and your pilot, a State of Hawaii
Certified Tour Guide. Experience the ultimate in
aerial touring with Blue Hawaiian—the world's most honored
helicopter tour company, and the only one that serves all of Hawaii.

Blue Hawaiian is
the only aerial tour
company in the
world so honored.

RECOMMENDED BY "Wmm
D Frommers BESLTRE"
TRAVEL GUIDES 15 o

NATIONAL HHQIEE :

“Blue Hawaiian is the P
GEOGRAPHIC  cadillac of he
“Hawali's premier tour companies.
helicopter tour Frommer's Guide
company.” to Hawaii 2016

Voted #1 trip
2013 - 20142015 - 2016

OAHU » MAUI » KAUAI » BIG ISLAND - ¢ 33 -

advisor*

See Blue Hawaiian’s
“Visions of Hawaii” on

dig player

P = 3
#‘ _-‘r g
If you're using a digEplayer
inflight entertainment device
today, enjoy our breathtaking
“Visions of Hawaii " aerial footage
in the Discover Hawaii channel.

BLUEHAWAIIAN.COM

Made
in
[Tawaii

Nutures finast dlements c
lo create the perfect ring.

s,/

- / !ﬁ'}f:;:l 2

bined

Call for locations 808-756-1173
www.HawaiiTitaniumRings.com
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WHERE TO SHOP

“Hawai'i is a place of fantasy,” observes
Crystal Pancipanci, a stylist, fashion expert
and author of the blog “The Big Pineapple
Diaries.” “The weather doesn't change that
much, and everyone’s last experience
becomes their memory. Whether they
visited in the 1950s, or got married here,
or brought their kids last summer, there is
a sense of timelessness,” she says.

So where does this influential stylist
like to shop? On O‘ahu, Pancipanci visits
Chinatown for local boutiques, where the
scene includes not only Roberta Oaks but
Fighting Eel, Ginger13 and many others.
Ala Moana Center, the world’s largest
open-air shopping center, is a must-stop.

“I live there,” Pancipanci jokes, and she
gives an insider’s tip: The Nordstrom
women'’s area has a Trends section dedi-
cated to local Hawai‘i designers, perfect for
snapping up special finds.

On Maui, she recommends Pa‘ia,
which is a great “local boutique shopping
experience. I love exploring the charm-
ing town, going to each store to find locally
owned and designed goodies at Sassabella
Boutique and Tamara Catz.”

And remember, you can keep wearing
Retro Tropical styles long after your vaca-
tion ends. As Zambuto notes, this style
“expresses a personality, a mode and an
emotion.” He says: “The idea of a relaxed
lifestyle is something we love to see
around the world. It's someone saying, ‘I
have aloha in my heart and I'm going to
wear this, wherever I am.”” sk

Kathryn Drury Wagner is a writer based in
Los Angeles who frequently travels to and

shops in Hawai'i.

Alaska Airlines offers daily service to O‘ahu
(Honolulu), Maui, Kaua'i and Kona/
Hawai‘i Island. For more information, go to
alaskaair.com or call 8o0-ALASKAAIR.

To book a complete Alaska Airlines Vaca-
tions package, go to alaskaair.com/vacations

or call 844-276-5297.



SEELAVA.COM

FARMERS, RANCHERS, FISHERMEN
AND COUNTRY HOME OWNERS
NEED AN
AGRICULTURAL LOAN?

Purchase open land, operating loans, line of
credit, equipment purchase, truck or automobile
purchase, livestock purchase, refinance a
mortgage or an agreement of sale.

Both the Federal Land Bank Association of Hawaii,
FLCA and Hawaii Production Credit Association
can custom design a loan to meet your needs.

We Offer: Long term loans, short term loans,
competitive interest rate programs, flexible
repayment schedules, excellent loan servicing
options, and many more. We also have programs
for Young, Beginning, Small and Minority Farmers

CALL ONE OF OUR LOAN OFFICERS AT:
Oanu Orpice: 99-860 lwaena 5t, Suite A, Alea, HI %6701
Ph: 808 836-8009 + Fax: 808 836-8610 * www.hawaiifarmeredit.com
Hio OFrice: 988 Kincole 5t, Hilo, HI 94720
Ph: B08 B35-8009 » Fax: 808 951-5494
From: Neighbor lslands, Toll Free 1 800 894-4994

i

eg’ Funtaun
FARM CREDIT 1

SERVICES OF HAWAIL ACA ESTABLISMED 1916

FCS of Hawai, ACA is part of the Farm Crachit System, a natianwide system of laoding
agricultural financiol institutions which started in 1917 FCS of Hawaii, ACA has been daing
business in Howail since 1986 through s subsidiary fhe Fadaral land Bank
Assoeiation of Hawe 5 of Hawil, ACA i nat a Fadsral Agency
of the Federal Gewammant, Ragisterad with Natiamwida Morigoge licansing st
System (NMALS [D¥ A13610L e
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Na Pali Coast Adventures

el EA

L + Dolphins Whales
7 4 » Sunset Dinner Cruises
* Beach Landings
Toll Free 1-800-733-7997 PR
www.KauaiSeaTours.comi™
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& Gourmet Goat Cheese Truffles

When you tour Surfing Goat Dairy you
experience fun ike nowhere else on Maui,
Pet, feed, watch, herd and even milk one
of our sweet, slightly kooky goafs‘a

Inferactive

Great for kids of all ages
Tours throughout the day
Fresh cheese samples
Goat Theme Merchandise
Goats Milk Soaps

Garden Carfe

Gourmet Goat Cheese Truffies

11N
a M, .
£

3651 Omaopia Rd.
Kula, HI 96790
808.878.2870

www.surfinggoatdairy.com
info@surfinggoatdairy.com

jM ACTIVITIES

Step onto our b
private beach — “3
away from the&
From the sumptuous,
with your favorite btvefag
cocktails...to the Poly
with the exciting
it’s a fun-filled evening that willbring
Hawaii home to your heart!

For Free Hotel Pickup call:
949-6626 or 941-3338

WWW.ge esluau.com

MENTION THIS AD AND GET A
FREE PARADISE COVE ECO-BAG
With Purchase Of Any Luau Package

OVE.COM
'ELUAU

WWW.PARADIS
f /PARADISE

For reservations and additional information,
please call 800-775-2683 or 808-842-5911



Home Design
T T end S Today's home styles call for

informal floor plcms BY RENEE BRINCKS
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n The floor plan devel-

When Sascha and Denise drew up renovation plans for their 196os home near San Jose, oped for Saschaand

" ; ! Denise’s San Jose
California, they traded a maze of small rooms for an open-concept floor plan. Builders )
home includes an open

replaced several main-floor walls with steel structural supports, making space for a 14-foot- dining room, a large
long kitchen island. The open room runs from the kitchen—which is divided from an airy kitchenisland.a
breakfast bar and
glass doors that fold
back to offer easy
pay bills or catch up on emails. Glass doors near the end of the kitchen island fold back, access to an outside

living room by a breakfast bar—to a children’s play area. A desk tucked under a stairway

fits beside the breakfast bar, accommodating family members as they finish homework,

connecting the kitchen with an outdoor dining area. dining area.

Sascha appreciates how the home’s design maximizes space and makes it easy for his

STEFAN HAMPDEN | CAST ARCHITECTURE (2) OCTOBER 2076 ALASKA BEYOND MAGAZINE 115



RPM Love Travel

Love Home More

MORTGAGE

There's nothing like returning home to the one you love after a long day of
traveling. At RPM Mortgage, Inc., our goal is to make your home buying or
refinancing experience as smooth as possible — getting you home quickly
and effortlessly.

With nearly 50 offices in six western
states, we'll be there when you land

newhomepurchase.rpm-mtg.com

RPM Mortgage, Inc. | 3236 Stone Valley Road West, Alamo, CA 94507 | Ph: 925.295.9300 | NMLS #9472 | RPM
originates in: AZ — Mortgage Banker License #BK-0924551. CA - Licensed by the Department of Business
Oversight under the Residential Mortgage Lending Act. CO — Mortgage Company Registration. ND — Money
Broker License #MB102711. NV — Mortgage Broker License #1232. OR — Mortgage Lending License #ML-4876.
WA - Consumer Loan Company License #CL-9472. | 5339 | Equal Housing Opportunity. &
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family to spend time together. “You
always know where everyone is, but it’s
big and open enough that you still have
your own space,” he says. “We didn't
want compartmentalized rooms or a
formal dining area. That would just feel

like wasted space.”

DEMAND FOR OPEN SPACES
Many homes designed by Cast Architec-
ture, the Seattle firm that worked on
Sascha and Denise’s home, receive the
open-concept treatment. The demand for
less-formal spaces dovetails with a trend
toward making kitchens the center of
household activity, explains firm princi-
pal Matt Hutchins. “Cocking is no longer
an isolated activity. Today, it's a social act,
and everybody participates,” he says.
“That also means kitchens are evolving
to include fluid spaces for entertaining
and interacting.”

Sascha and Denise’s open room is an
example of one of today’s top trends in
home design. Earlier this year, The
American Institute of Architects (AIA)
surveyed their members who predicted
that in the next decade, technology will
increasingly influence how homes oper-
ate, but functionality will still shape
major design decisions. “We didn’t hear
about robots or futuristic Jetsons-style
innovations,” says Kermit Baker, chief
economist for the AIA. “Instead, profes-
sionals anticipate design that’s driven by
socioeconomic and demographic trends,
such as an aging population and a
decreased interest in formality.”

The trends include a continued larger
role for the kitchen. Rather than tucking
appliances away in closed-off quarters,
architects are designing airy arrange-
ments in which kitchens connect with

versatile dining and living spaces.

URBAN SMALL SPACES
Another popular trend among homeown-
ers is creating detached accessory dwell-

ing units, also known as backyard



* The Seattle area’s most
exciting new office campus

e 730,000 SF of Class A office
space on the shores of Lake
Washington

COMING 2018

* 4 Star Hyatt Regency Hotel
and Conference Center

e Located next to 57-acre Gene
Coulon Memorial Beach Park

* Walking distance to 3|
restaurants

SouTHPORT

0N LAKE WASHINGTON

www._southport. life

LEASING CONTACT: KIP SPENCER | KSPENCER@SECODEV.COM ‘ (425) 282-5453
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showcased in one convenient location.

Monday | Closed
Tuesday- Sunday | 11:00 am to 5:00 pm

ISOLAHOMES.COM |206.792.3988 | 1521 1ST AVE S, SEATTLE, WA 98134

...........




CLOCKWISE FROM TOP LEFT, ARTIST RENDERING, WEBER THOMPSON ARCHITECTS; ARTIST RENDERING, TRUMARK URBAN;

BROOQKFIELD RESIDENTIAL HAWAII; RHINO CUBED LLC. /WWW.RHINOCUBED.COM

Recent home design
trends include urban
condominium build-
ings that feature large
community spaces
with open floor plans,
and condos that offer

amenities and style
in less space. Another
trend is single-family
homes that focus on
connecting a prop-
erty’s indoor and
outdoor elements.

Nexus building, Seattle.

cottages or in-law units. Such a structure
condenses the features of a traditional
home into 500 to 8oo square feet, and can
be used as a vacation rental, a studio apart-
ment or a living space for family members.

In some places, even smaller homes are
popular. Take Portland’s Simply Home
Community, where neighbors reside in a
cluster of cabins, each of which has less
than 160 square feet of interior space. The
residents of the community share a garden,
divide chores among members and dine
together in an adjacent main house.

While San Francisco’s urban core lacks
the space for such home structures, devel-
opers are applying small-space thinking to
new multifamily construction. The San
Francisco design firm Trumark Urban is
completing the Rowan building, a 7o-unit
newcomer to the Mission District that is
slated to open later this year. The project
incorporates what Managing Director
Arden Hearing calls an “affordability
through design” approach. One-, two- and
three-bedroom condos at Rowan range
from 650 to 1,270 square feet in size.

LUXURY REBOUNDS
However, not all residents are embracing
the small-space trend. At The Pacific, Tru-

mark Urban’s new luxury development in

Rowan building,
San Francisco.

San Francisco’s Pacific Heights, penthouses

can be as large as 4,000 square feet. The
Landmark, an East West Partners commu-
nity in Denver, offers a 3,377-square-foot
penthouse, as well as large two- and even
three-bedroom condos. Bosa Develop-
ment’s Pacific Gate building, in downtown
San Diego, will offer residences up to
2,608 feet in size, complete with upscale
interior finishes, concierge services and a
private boat-share program for residents.

Demand for larger luxury spaces is also
increasing among some single-family
homeowners. “Big homes are coming back
faster than folks might have anticipated,”
says AIA’s Baker. “At the upper end, that
means bigger, more expensive homes with
more features.”

Those features often include home
automation tools and energy-efficient
elements, such as solar panels and water
reclamation systems. AIA members see
more requests for residential charging
stations for electric vehicles, and strong
demand for indoor-outdoor living spaces,
which is part of the general trend toward
informal, open living spaces, Baker says.

At KaMilo, a private community in the
Mauna Lani Resort, on Hawai‘i Island, the
open-space trend helps homeowners capi-

talize on the climate and setting, complete

As the tiny-home trend takes off, various
firms across the globe are turning to the
ubiquitous shipping container as the
building block of choice for creating small
and relatively inexpensive houses.

The Boulder, Colorado-based Rhino
Cubed, shown above, uses containers that
are available in four sizes between 20 and
40 feet long (all containers are 8 feet wide).
The baseline “NakedTainer” starts at
$33,600 and includes insulation, finished
floors and walls, roof trim, double-paned
windows and a metal front door. Clients
then customize the interior to their liking.

For a more spacious home, various
firms, including San Jose-based Modulus,
design stylish abodes made of multiple
containers. The metal building blocks have
also been used to create retail spaces,
drive-through coffee stands and other
business structures. -R.B.
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S po RT I N G G REAT FO O D 8 . with golf-course views and vistas that
F ROSTY HA N D_ C RA F-IE DEE R include distant island mountains. “Our

most popular plans have rooms that
easily flow from one into another, with
large, open spaces connecting indoor and
outdoor elements,” says Egen Moe, vice
president of sales and marketing for
Brookfield Residential, the builder for
KaMilo’s new home community.

Similar open-space designs are found
at the Toscana Country Club in Indian
Wells, California, where large windows
flood interior spaces with natural light,
and the floor plans give the homes a
modern, welcoming feel.

Indoor—outdoor components are also
Mac & Cheese ;
an important aspect of Seattle’s Nexus, a

41-story condominium tower scheduled
WASHINGTON

Seattle University Village - Northgate - Kent + Issaquah « Marysville
Federal Way « Tacoma « Puyallup Sunrise » Puyallup South Hill reserving the top floor for penthouse
Lakewood - Lacey

for completion in 2019. Rather than

owners, developers are creating the

OREGON IDAHO rooftop-level Sky Club, with an exhibition

Clackamas « Wilsonville « Salem Boise « Meridian

ILLINOIS INDIANA

Schaumburg « Rosemont - Wheeling  Indianapolis - Fishers looking downtown Seattle. Residents will

Restaurant & Bn’ ueﬂ/

kitchen and shared social spaces over-

also have access to a fitness center, a
Columbus, OH and Medford, OR opening Fall 2016

Dublin, OH opening 2017 media room, a pet lounge and co-work-

ing venues, along with a spacious room

2 @ COLORADO .
©O BC’ @ ED@TLED‘—’" Fort Collins Foothills « Denver Tech « Westminster « Highlands Ranch available for group events.

RESTAURANT & BREWERY Broomfield - Colorado Springs « Fort Collins Collindale « Breckenridge Dean Jones of Realogics Sotheby’s

Fort Collins B ry & Taph ; :
TR S International Realty, the team handling

DISCOVER WHAT'S ON TAP sales and marketing for the Nexus proj-
www.theram.com - www.cbpotts.com ect, says designers will continue to
explore new litestyle-oriented common

ESTABLISHED 1971 [{eIVIoTI gl §F NERUIANT-TS WAWINI o | spces, such s exhibition dtchens and

private dining rooms. “You don’t need to

buy a second bedroom if you're not using
it all year long. Buildings can respond to
consumers’ lifestyle demands by provid-

‘ Q M P A S S ing shared alternatives to those single-
\ / use attributes,” Jones says.
' The Nexus high-rise will go high-tech,
RAD A R S C H O O L he adds, with a custom smartphone app
that makes it simple for residents to
-I_RWN% reserve those shared spaces.
AVA] LABLE COURSES INCLUDE: “We're taking that idea of ‘living in

EC DI S ARPA. RADAR O B S FRVER the cloud’ and giving it new meaning,”
RADAR RECERTIFICATION & CUSTOM COURSES Jones says. ah

Renee Brincks writes from San Francisco.
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@ Tim Matsui

Windermere
Foundation

#Takleomelessess

As the official real estate company of the Seattle Seahawks, Windermere is excited to

partner with the Seahawks and YouthCare to help homeless youth. For every Seahawks
home game tackle, the Windermere Foundation will donate $100 to YouthCare.

So join our network of agents and 12s as we cheer on the home team as only Seahawks

fans can, and help us make a difference in the lives of those who need it most.
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DAVID E. PERRY [ ALBERS VISTA CARDENS

Astemperatures drop, it's time to plant
K et ) cool crops and prepare for the next

P B Y SEOSON BY DEBRA PRINZING
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You may think turning the calendar page to October means finally putting away the lawn

mower or taking a break from backyard chores. And while those are certainly well-earned

options, horticulture experts and landscapers alike say fall is the best gardening season.
“Fall is the perfect time to make a good assessment of what you had successes and

failures with earlier in the year,” says Christina Salwitz, a Seattle-area landscape designer

and the co-author of the forthcoming Gardening with Foliage First (Timber Press). “The

best benefit is that fall planting gives those new plants a chance to establish and begin

rooting as the rains come,” she says.

Elizabeth Lowry Burton, of Santa Cruz, California—based Elizabeth Burton Landscape

Design, echoes these thoughts. “Fall is definitely my favorite planting time,” she says, and

recommends planting “when you're heading into cooler temperatures and a rain cycle.”

Of course, garden environments vary widely by region. Your planting and design

choices will be dictated by soil type, first/last frost date, sun exposure and average rainfall.

Your garden may have microclimates (pockets that may be cooler or warmer than

average), and a USDA Cooperative Extension Service County Office can offer tips about

the geographical character of the area where you live and garden. The more you recognize

the profile of how “place” defines your garden, the more successful you'll be diving into a

fall project. Make the most of the season and follow this fall garden checklist:

1. Plant trees, shrubs and
perennials: Determine your garden's
USDA Hardiness Zone to aid in plant
selection. Enter your ZIP code at planthardi-
ness.ars.usda.gov to find the zone; plant tags
typically list appropriate zenes. It's a good idea
to assess the soil type you have, such as sandy,
clay or a combination. Most garden centers
sell inexpensive soil tests to help you do this.

“Always choose plants that fit your site, and
the light, soil type, drainage and access to
water it has,” recommends Stacie Crooks of
Edmonds, Washington-based Crooks Garden
Design. “And be sure to read the plant tag—if
it says a shrub will get 6 feet tall and wide,
believe it."

When the soil is still warm and the air is
cool, new plants will better adapt, says San
Diego-based gardening expert Nan Sterman,
host of the PBS show A Growing Passion. Dig
the planting hole no more than 1inch deeper
and about 1.5 times wider than the root ball of
the tree, shrub or perennial, she suggests.

“Before planting, | water the root ball
thoroughly so it's wet. Then | dig the hole, fill it

A rich blend of colors and textures
compose a lovely fall garden
designed by John Albers, the creator
of Albers Vista Gardens.

with water and wait for the water to drain out.
The goal is to place a wet root ball into wet soil
so the roots stay moist,” she explains.

Sterman doesn't fertilize the planting hole,
but she does toss in a “couple handfuls” of
worm castings to add beneficial microbes that
enhance root growth.

2. Choose evergreen foliage for
seasonal interest: Deciduous plants
drop their leaves as temperatures move from
fall into winter, but many plants keep their
leaves, such as broadleaf and needled
evergreens that Karen Chapman—co-author
with Salwitz of Gardening with Foliage
First—Dbelieves offer as much pizzazz in the
garden as flowers. “You can combine
cold-hardy conifers in shades of blue, gold and
green with broadleaf evergreen shrubs and
evergreen perennials for a tapestry that adds
color to your garden through winter,” she says.

“Look for variegated foliage that continues
to change color as temperatures dip. Good
options include green-and-creamy-white
variegated rainbow drooping fetterbush [Leuco-
thoe fontanesiana ‘Rainbow’] or ‘Little Heath'’
andromeda [Pieris japonica ‘Little Heath']. Even
the evergreen succulent Angelina stonecrop
[Sedum rupestre ‘Angelina’] morphs from vivid
chartreuse to orange as the season changes,”
says Chapman.

OCTOBER 2016 ALASKA BEYOND MAGAZINE 123



~MasterPark

AIRPORT VALET PARKING

Take the hassle out of airport parking.

We know that air travel can be a trying experience. MasterPark’s 4 Valet Parking
locations and MPark Self-Parking, provide SeaTac Airport’'s premier parking service.
24-hour shuttles, provide the shortest time from your vehicle to airline departure
gates. Avoid the high cost of airport terminal parking, MasterPark is the fast, easy,
safe and reliable choice. Please visit masterparking.com

S

SPECIAL OFFER! o

Valid at all MasterPark Valet Parking Locations. Must present coupon
toreceive discounted rate. Offer notvalid in conjunction with any other offer. OFF
Valid thru

= LOT B 2907 South 170th St.
= Garage 16826 International Blvd.

= LOT A 18220 International Bivd.
* LOT € 16025 International Blvd.

March 31,
2017

* 20% Off With Saturday Night Stay, 10% Off Without Saturday Night Stay. Code #2141

Try MasterPark’s New"'_@r (i Self Park Location. $10.95 per day for long term F‘Tf'1

and discount parking. For more information visit mparkseatac.com
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DAVID FENTON, HARVEST | TEN SPEED PRESS

Stefani Bittner's midseason
winter salad is full of fresh,
cool-season greens.

3. Reduce or remove conven-
tional turfgrass: water-conservation
concerns across the country are prompting
many homeowners to decrease the emerald-
green carpet in their yard. Those who wish to
reduce their water-guzzling lawns den't
always know how to go about it, which is
where a savvy designer can suggest options.

Burton has converted many Central
California lawns to meadows that combine
drought-tolerant native grasses, wildflowers
and spring bulbs. She recommends low-water
ground covers such as silver carpet
(Dymondia margaretae), a perennial whose
gray-green leaves are silvery underneath.

A relatively new turf alternative is called
Kurapia (Lippia nodiflora), which has finely
textured rich-green leaves and a star-shaped
lavender flower. “Kurapia is available in sod
form so you can just roll it out like a lawn, but
it uses half the amount of water a traditional
lawn may use and lies flat so you don’t have
to mow it,” Burton says.

4. Grow winter edibles: As summer
food crops wind down, add cool-season
edibles to extend fresh-from-the-garden
choices. Stefani Bittner, co-owner of
Homestead Design Collective and author of
the anticipated Harvest (Ten Speed Press),
works throughout the San Francisco Bay Area
to help clients create edible landscapes.

“In the Western states, fall is a time of
enormous bounty. Your garden is producing,
and yet it’s also a time of planning for the
next year,” Bittner says. “For example, as the
Genovese basil finishes, I'm popping salad
greens such as mizuna, amaranth and
arugula into my garden.”
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HoOT STOVE SOCIETY, A YEAR ROUND
COOKING SCHOOL OPERATED BY
Tom DoOuGLAS RESTAURANTS

Enhance your stay in Seattle with a memory making cooking class
at the Hot Stove Society, located at the Hotel Andra in the heart of downtown.

Classes range from light hearted & sociable to skill building & challenging.

For more info visit hotstovesociety.com
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HOTEL ANDRA

2000 FOURTH AVENUE, SEATTLE
HOTELANDRA.COM

Fall is the best time to plant tulip
bulbs for bright spring color.

While fall is time to harvest many herbs
(see next item), you can also enjoy plantings
of late-season herb varieties such as dwarf
creeping winter savory (Satureja montana
illyrica), which Bittner says is the basis for all
her herb blends. “It's incredibly beautiful; it
blooms in September and October, whereas
most of the other herbs have done their big
shows by then.”

5. Preserve the bounty: Harvesting
perennial plants in the fall is a timely practice
similar to cutting back overgrowth. After the
harvest, annual plants will likely die to the
ground at the end of the gardening season
(especially where winter frosts occur) or need
to be cut back to at least half their size to
stimulate new growth (in warmer climates).

Thanks to farmers markets and u-pick
farms, even nongardeners can preserve the
harvest, says Los Angeles—based food-
preserving expert Theresa Loe, of livinghome-
grown.com. Loe suggests two low-tech
food-preserving projects: drying and freezing.

Drying works well for herbs: When you
harvest herbs in the fall, bunch the stems
with rubber bands and hang them stem-up/
leaf-tip down. “Dry until they feel like corn
flakes to the touch and then strip leaves off
the stems and store the leaves in a jar or
airtight container,” Loe says. This practice
works with oregano, savory, sage, rosemary
and thyme. Dried herbs are best used for up
to six months; after that, it's time to plant
fresh herbs.

Loe uses freezing techniques for
vegetables such as broccoli and mustard
greens. The vegetables should be washed and
cut, then blanched in boiling water for only
three minutes (times vary for other vegeta-
bles). Then, place immediately in ice water to
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HILLSIDE EQUESTRIAN QASIS
LAKESIDE, CA (San Diego County)
Amazing 6.95 acre gated estate beautifully
landscaped. Award-winning Poway School
District! Remodeled two-story contempaorary
country home features 4BR, 3BA, generous
living space & stylish finishes. Entertainers de-
light with solar heated pool, spa & waterfalls
2.748sf +1,000sf finished garages used as
entertainment room with wet bar and dance
studio. Detached 1,800sf multi-car garage/
storage building and workshop with 1,200sf
covered parking structure perfect for recre-
ational vehicles & horse trailers. 3 horse stall

corrals, tack room, riding arena and space for

riding ring. One minute to famous hiking trails.

Offered at $1,265,000 | MLS# 160032583,

3D virtual tours available at BarbieSellsHomes.com

RUBY HILL ESTATE

LAKESIDE, CA (San Diego County)
Stunning gated estate on 8.2 acres of
lush landscape with priceless panoramic
views. This exquisite 4BR, 4 56BA home
with over 5,000sf of style and elegance,
includes handmade stone sinks, wood
built-ins, illuminating onyx bar, wine cellar
& stone flooring throughout. Glass Pocket
doors open up to resort like grounds with
solar heated infinity edge pool and spa,
swim up bar, slide and waterfall. Tennis
and basketball court, 6 car garage &
energy efficient home solar panels. One
minute to famous Iron Mountain Hiking
trails and Sycamore Canyon Preserve
Offered at $2,195,000

o
Windermere

REAL ESTATE

(858) 200-5600 | CalBRE# 01306504

BARBIE ACCORDINO, Realtor
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stop the cooking process. Once cool, drain
the vegetables, pat them dry and seal them in
a ziplock bag before placing in the freezer.

“Six months is the optimal time for frozen
vegetables,” Loe says. There are many other
preserving techniques, such as canning and
dehydration. She gives tutorials on these
methods on her website.

6. Plant for springtime bulb
displags: Spring flowers bring big color,
which is exciting at winter's end. To ensure a
burst of crimson tulips or lemon-hued
daffodils in March or April, fall is the time to
plant. “Spring-blooming bulbs need a long
period of cold temperature to trigger the
biochemical process that initiates flowering
in the spring,” advises third-generation bulb
wholesaler Tim Schipper of Connecticut-
based colorblends.com. You can plant bulbs
once nighttime temperatures stay below 5o
degrees Fahrenheit, he says. “Plant bulbs one
or several per hole. Even easier, digout a
broad area and plant lots of bulbs at once,”
Schipper suggests.

If you have problems with critters, forget
tulips, and instead choose an array of
daffodils, which taste terrible to deer,
squirrels and rodents. Container gardeners
usually don't have deer worries; thus, wider
bulb choices: “You can plant fragrant flowers
such as hyacinths and double daffodils by
entries and walkways,” Schipper says. “In
spring, there's something different in bloom
every week—from snowdrops to crocuses,
grape hyacinths, irises, Spanish bluebells,
alliums and more.”

7. Tend to flowerpots and
containers: The containers you have
clustered on the deck may be labeled
“frost-proof,” but there are steps you can take
to ensure the plants inside those pots survive
lower temperatures. Tina Dixon, owner of
Plants a la Cart in Snohomish, Washington,
recormmends bringing containers 20 inches
in diameter or less into a greenhouse or
garage in the winter. A windowsill is especially
useful for placing potted evergreens. Indoor
containers do require occasional watering
(check soil, and water when top feels dry).

Pots more than 2o inches in diameter with
good drainage holes can live outdoors
through winter. “In fall, | remove summer
annuals and any plant that won't look good
or survive the cold. Then | add texturally
interesting plants, or varieties with berries or
unusual bark,” Dixon says. She recommends
selecting container plants that are hardy to 10
degrees lower than your zone.
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8. Spread compost and mulch:
Many experts say “mulch” the garden. Not
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To make the most of fall and cooler months
to come, Burton encourages you to take time
and observe the landscape. “Think about how
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Office
Space

2.0

Today’s vibrant
commercial campuses
are changing urban
landscapes

BY MATT VILLANO

Seattle’s South Lake Union and nearby
neighborhoods look a lot different today
than they did 1o years ago.

Back then, traffic in this section of the
city was scant, and parking was abundant.
While glimmering new buildings were
rising elsewhere, this area remained rela-
tively quiet—populated by small industrial
companies, car-rental agencies and motels.

Today, the region is one of the hottest
patches of real estate in town. Amazon is in
the process of expanding south of Lake
Union in the Denny Triangle. When fin-
ished, the company will have more than 1o
million square feet of office space in Seat-
tle. Meanwhile, Microsoft has built close to
the lake, and other technology and health-
sciences companies are also developing
nearby. Even the University of Washington
is getting into the mix with new buildings
for its School of Medicine.

Development in the South Lake Union
area is emblematic of a larger trend. Across

the country, a boom in commercial cam-

=

puses is changing landscapes in cities such
as Boston, Los Angeles, San Francisco and
Raleigh-Durham, North Carolina. Consid-
ering that many of these projects include
office buildings, restaurants, parks and
other public-facing amenities, this change
isn't only for workers; it's for everyone in
each of the respective locations.

“For employees and laypeople, these
campuses blur the lines between public
and private space, creating an intermixing
that is a necessary ingredient for innova-
tion,” says Peter Orser, director of the
Runstad Center for Real Estate Studies at

the University of Washington.

BIG AMBITIONS

Amazon’s construction near Lake Union
represents one of the biggest urban devel-
opments in Seattle’s history. By the time
Amazon’s campus is completed—about
2021—Amazon will have room for 55,000
employees, according to multiple reports.

That’s a big number in a city with a popula-

l INNOVATION STATIONS

According to experts at the Brookings
Institution, commercial campuses can be
called “innovation districts” and almost
always adhere to one of three models.

B Anchor Plus. Campuses primarily found
in city downtowns and midtowns. They
include large-scale mixed-use development
built around a major anchor institution and
related entities. The report includes Kendall
Square in Massachusetts as an example.

B Reimagined Urban Areas. Campuses
found near industrial or warehouse districts
experiencing a revival due to public-transit
access or proximity to downtown. Examples
in the report are Boston's New Waterfront
and Seattle’s South Lake Union area.

B Urbanized Science Park. Campuses that
are urbanizing traditionally isolated subur-
ban and exurban areas. The report names
North Carolina's Research Triangle Park as
an example.

For more: brookings.edu/essay/rise-of-
innovation-districts. -M.V.
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South of Seattle in Renton, the real estate firm Seco
Development is creating Southport on 17 acres of
waterfront property. And near CenturyLink Field at the
southern end of downtown Seattle, the commercial real
estate company Urban Visions is ready to break ground
on a project called S, a 7-acre, six-building site that can
accommodate up to 1.2 million square feet of office
space (depending on the tenants).

Greg Smith, who is in charge of S, says he hopes

the development redefines Seattle as a whole. “If you're

COURTESY: PLAYA VISTA

coming up from [Seattle-Tacoma International Airport],

our campus is at the front door of the city,” says Smith,

On-site concertsadda  tion of approximately 686,8c0.
neighborhood vibe to
the Playa Vista

campus on the west

Urban Visions’ president and CEO. “That’s a great

“It's a whole-scale transformation integrated within ~ opportunity to have these buildings make a bold state-

the urban fabric,” says Lori Mason Curran, real estate ment about what Seattle is all about.”

side of Los Angeles. investment strategy director for Vulcan, which was Commercial campuses are also popular outside of

founded by Microsoft co-founder Paul Allen and has
developed much of the South Lake Union area. “It's
really only just begun.”

Elsewhere in Western Washington, Expedia is
finalizing plans to renovate and expand a former
Amgen campus, a 40-acre parcel on the shores of
Elliott Bay for which the travel company paid nearly

$229 million last year.

the Emerald City. North Carolina’s Research Triangle
Park in the Raleigh-Durham region has been among
the particularly acclaimed projects. In November 2012,
management unveiled a 50-year master plan that called
for more buildings and amenities, the creation of a
vibrant central district, the addition of up to 1,400
multifamily housing units, and retail space.

In California, two projects have grabbed many of

The 5 Best
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the Country

- SEPTEMBER 2, 2015 -

VOGUE

Olympus Spa offers the unique,
soothing spa experience
every woman desires.

BEST SPA OF SEATTLE 2016 - SEATTLEWEEKLY

Day Spa
Best of
2014, 2015

Tacoma (253) 588-3355
8615 5. Tacoma Way, Lakewood, WA 98499
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4+ RESTAURANTS
PARTICIPATING

Agrodolce

Amaro Bistro

Anchovies & Olives

Andaluca

Anthony’s HomePort

Anthony’'s Pier 66

Ballard Annex Oyster House

Bar Dojo

Barking Frog

Barolo Ristorante

Barrio

Bastille Café & Bar

Beach Café

BeachHouse Bar + Grill

bin on the lake

Blu Sardinia

Blueacre Seafood

Bramling Cross

Café Campagne

The Carlile Room

Chandler’s Crabhouse

Cicchetti

Cingue Terre Ristorante

Coastal Kitchen

Cuoco

Dahlia Lounge

Daniel's Broiler

El Gaucho

Elliott's Oyster House

Epulo Bistro

Etta's

Fresh Bistro

Golden Beetle

Goldfinch Tavern

Heartwood Provisions

icon Grill

Kell's Irish Restaurant & Bar

Kickin’ Boot Whiskey Kitchen

Lola

Lot No. 3

Lynn’s Bistro

Mamma Melina Ristorante
& Pizzeria

Marée Bistro & Bar

Margaux

Maximilien

Meet the Moon

Mkt.

Moksha

Monsoon

Moshi Moshi Sushi

NEES

Noi Thai Cusine

Omega Ouzeri

Orfeo

Osteria la Spiga

Palace Kitchen

PIATTI

Pomerol

Poppy

Preservation Kitchen

Purple Café & Wine Bar -
Bellevue

Purple Café & Wine Bar -
Downtown

Ray’s Boathouse

Ray's Café

Rione Xl

Ristorante Paradiso

RN74

Salish Lodge & Spa,
The Dining Room

Salt and Iron

Salted Sea

Salty’s on Alki Beach

Salty’s at Redondo Beach

San Patricio

Sand Point Grill

Seastar Restaurant
& Raw Bar

Seatown

Serafina

Serious Pie - Pike

Serious Pie - Virginia

Serious Pie - Westlake

Seven Beef

Sip at the Wine Bar
& Restaurant
Sisters and Brothers
Skillet Diner — Ballard
Skillet Diner - Capitol Hill
Spazzo
Staple & Fancy
Steelhead Diner
Stoneburner
Suite Restaurant/Lounge
Sullivan’s Steak House
Sushi Kappo Tamura
Tallulah's
Tango Restaurant & Lounge
Tavolata
Ten Mercer
The Commons
The Gokan by Musashi
The Harvest Vine
The Loft Café
The Matador — Ballard
The Matador - Redmond
The Matador — West Seattle
The Melting Pot - Bellevue
The Melting Pot - Queen Anne
The Olive and Grape
The Pink Door
The Tin Table
Tilth
Trellis Restaurant
Twisted Cuban Café & Bar
Urbane
Voila! Bistro
Volterra - Ballard
Volterra - Kirkland
Wildfin American Grill -
Issaquah
Wildfin American Grill -
Renton

Visit SRWEEK.com

for the most up-to-date list of Fall 2016 participants.




the headlines in recent years. One is the
Mission Bay, an innovation district in
San Francisco that has become a hub for

the biotech and life-sciences industries.

TAKETHE e i T 47 " . The Mission Bay includes the Universit
Melinda Garza _— 4 ’ 4
Viticulture and Enolo, of California—San Francisco’s expanded
cl 4

research campus and medical center, the
Alexandria Center for Science and Tech-
nology, and a more than 1 million-square-
foot campus that is home to top science
and technology companies, a public
library and residences.

The other is the Playa Vista develop-
ment, which comprises more than 300
acres on the west side of LA. Playa Vista
is a mixed-use project on the former site
of the Hughes Aircraft Company, and the

campus sports more than 2.5 million

square feet of office space that has been

19 UNDERGRADUATE &

33 GRADUATE DEGREES | TRICITIES. WSU.EDU/CAREERS

COMMON
THEMES

Shoebox-style offices are out; open floor
plans that inspire collaboration are in.

That’s the viewpoint from those behind
REAL MISFORTUNE

i : / mercial campuses today.
I s To HAVE N EVE R / y While each individual building has
: N o its own unique design traits, a basic
survey of real estate experts indicates
DI N E D H E R E. . v that many structures possess similari-

ties in their approaches to workplace
design. Among those similarities:
newsroom-style footprints, high ceil-
ings, natural light, and spaces to facili-
tate interactions among employees.

An example is S, the T-acre project
set to break ground in Seattle near
CenturyLink Field. Greg Smith, presi-
dent and CEO of Urban Visions, says in
blueprinting the buildings for this
project, his company hired a scientist to
consult on what sort of floor plans and
overall building design would be most
conducive to creative thought and
employee wellness.

“Windows, water features, open-air
decks and balconies, and layouts that
force employees to get up and moue:
These all are the wave of the future,”
says Smith. “There was a time when we
\ . didn't think about any of this stuff. Now
165 5 POST 5T, SPOKANE, WA B ) - we know enough to know it can make a
CHURCHILLSSTEAKHOUSE.COM E p huge difference.” -M.V.
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rented by Facebook, Microsoft and Elec-
tronic Arts, just to name a few.

The list of tenants has prompted
many to refer to the development as
“Silicon Beach.” However, Adrian Foley,
chief operating officer of project devel-
oper Brookfield Residential, says this
nickname tells only part of the story.

“Our office space is desirable, but
Playa Vista is so much more,” he says,
referring to the extensive retail and resi-
dential sections. “West LA is a difficult
place to get around, so once you getto a
location, you want to be able to park and
do your business, then walk around and
enjoy the place as opposed to getting in

your car and driving somewhere.”

AMENITIES ABOUND

Dennis, who has lived in the heart of
Playa Vista since 2008, takes advantage
of the convenience. He and his wife walk
with their baby around on-site parks, eat
at on-site restaurants, shop at the grocery
store and exercise at the fitness center.
This summer, they attended free movie
nights and free concerts. Every spring,
they contribute to a silent auction that
benefits the Playa Vista Elementary
School.

“Everything we could possibly need is
right here,” says Dennis, a 38-year-old
real estate agent. “Our favorite weekends
are ones when we never have to leave.”

Many other U.S. projects include
similar features that give the campuses a
neighborhood feel to help people manage
their busy schedules. Curran, with Vul-
can, says such amenities are critical in an
urban setting. “You need to have a holis-
tic community approach and think about
what you can do to make it an attractive
place, not just for the people working
there but also everybody else.”

The Doppler building, which opened
on Seattle’s new Amazon campus in
December 2013, has one of the most
scenic dog playgrounds in the area, an

outside space on the r7th floor complete

Wh_%” America’s Top Ten

WS Seafood Houses

Pier 56 on Seaifle’s Walerfroni,
1201 Alaskan Way, Seatile, WA 98101

www.ElliottsOysterHouse.com

Tom Horan's
America’s
Top Ten
Club

,Il Elliott's Oyster House
2 Bourbon House
3 Z's Oyster Bar & Steakhouse
4 RingSide Fish House
. ‘ 5 The Sea Fire Grill
6 Osetra
| 7 Tony Mandola’s

Eddie V's Prime Seafood

Portland’s Freshest Seafood

II'IGSID Lynnhaven Fish House

FISH HOUSE

Fox Tower overlooking Director Park

838 SW Park Avenue, Porfland, OR 97205

www.RingSideFishHouse.com

Capt. Anderson's Restaurant

At the heart of all Amouage
creations is a signature accord
that cultivates the ultimate
luxury of being unique and
distinctive. Amouage offers niche Baaneicill
fragrances for both women and Parfumerie Nasreen
men namely: Gold, Silver, Ciel, 1, the tobby of the Atexis Hotel
Jubilation, Lyric, Reflection, Epic, at (206) 682-3459 or

. . 1-888-286-1825
Dfﬂ, Memmr, HGH(JH?} contact@parfumerienasreen.com
F . or visit
and The Library Collection.  www.parfumerienasreen.com
1005 1st Ave. Seattle, WA

98104

AMOUAGE
THE GIFT OF KINGS
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as a financially strong
Native corporation
in order to promote
the economic and
social well-being of

future shareholders,
to strengthen our
Native way of life,
and to protect and
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with fake fire hydrants and a view of
skyscrapers. The new Expedia complex is
expected to have a backyard lawn where
employees can relax and enjoy an array of
outdoor events.

A handful of commercial campuses
also have or will have tourism draws that
provide vibrancy. For instance, when
Southport opens south of Seattle in June
2017, the project’s 12-story, 347-room
Hyatt Regency Lake Washington will be
a premier hotel located on the shores of
Lake Washington and close to Sea-Tac
Airport. Amazon’s campus will include
glass biosphere domes that will house
more than 300 plants from 30 countries.

San Francisco’s Mission Bay will
eventually grow to include a new arena
for the NBA’s Golden State Warriors, as
well as a new headquarters for Uber.

“When building these projects, diver-
sity is the name of the game,” says Ste-
phen Richardson, chief operating officer
of Alexandria Real Estate Equities, which
has developed and continues to develop
in the Mission Bay. “The goal is to make

a campus a 247 destination.”

POTENTIAL PITFALLS

Despite many promising benefits, com-
mercial-campus developments include
some amount of inherent risk. Orser, the
real estate expert from the University of
Washington, cautions that when compa-
nies invest in a campus, they may be
locked into a long-term commitment
they ultimately can’t maintain.

“It’s a huge management responsibil-
ity,” says Orser. “Some companies aren’t
prepared to take that on.”

Other experts warn of overdevelop-
ment—that point when supply exceeds
demand. Still, so far, in places such as
South Lake Union, business is booming,.
To paraphrase Shoeless Joe Jackson from
the 1989 movie Field of Dreams, if you
build responsibly, they will come. ah

Matt Villano writes from California.
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ate-summer dawn was just breaking as my

friend and pilot Sam Maxwell taxied his Super

Cub on Lake Hood, Anchorage’s busiest float-

plane base. The lights of the nearby hangars
reflected off the dark-black water and gave us a refer-
ence for navigating. Our plan was to take off in the
near dark, head north and meet up in the air with
Bill Kramer, the owner of a Cessna 185 floatplane
that would serve as our photo shoot’s “model.” We
aimed to take air-to-air images of Bill’s plane in front
of Denali (also known as Mount McKinley).

As a professional photographer and stock agency
owner, I wanted to create images I could sell to
magazines and companies. Securing adventure
photos of a floatplane flying with Denali in the back-
ground seemed like a good investment.

For the best images, I wanted the very early, warm
morning light as it was just reaching the mountain-
tops. We planned on leaving two hours before sun-
rise in order to be at the location at first light.

The light increased as we approached the moun-
tain. And yet, we could not see Denali. Impossible, T
thought. The weather report that morning had been
for clear skies. How could the mountain be obscured?

Then we noticed that if we looked hard enough,
we could see the mountain’s outline—the view was
just very indistinct. Smoke from a distant wildfire
had settled into our planned photo zone overnight.

As sunlight pushed its way through the haze, we
got closer to the smaller peaks on the south side of
the Alaska Range. We saw that the near-distance view
was not nearly as obscured. I made a quick plan B.

“How about we try Ruth Glacier and Amphithe-
ater, and see what we get,” I suggested over the radio.

Sam and Bill agreed. We began to climb in order
to reach the altitude needed to get into the Ruth

PICTURING ALASKA

THE 49TH STATE OFFERS DISTINCTIVE AND VARIED

OPPORTUNITIES FOR PHOTOGRAPHY
BY OEff SCHULTZ
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Amphitheater—eventually reaching an altitude of
about 5,000 feet. The view ahead began to clear, as
we flew upslope, over the glacier.

The time had come; we were in position. One of
the requirements for doing safe air-to-air photos is
for each pilot to have a clear role. The “model” plane
should fly a steady course, with no deviations, as the
photographer plane moves to satisfy the photogra-
pher’s desired angles. Sam and Bill implemented
this perfectly. I slid the window open for unobscured
photos, and the sudden blast of incoming air made

the cabin instantly cold. We made several passes as [

tried various filters and compositions. The resulting
photo, though nothing like what I'd planned, would
become one of my better-selling stock items.

This story illustrates the lengths some photogra-

phers, including myself, might go to for an image. Of

course, out-the-seaplane camera work won't be for
everyone, and it's important to take safety seriously
when photographing in Alaska. Many professional
guide services are available to help with this. That
said, many great shots are also far easier to secure.
Alaska’s photo opportunities range from the carefully

planned to the fortuitous, from the ambitious to the

With the Ruth Glacier
below him, pilot Bill
Kramer flies his Cessna
185 floatplane toward the
Ruth Amphitheater in the
Alaska Range—and is
photographed by Jeff
Schultz.
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Photographer Florian
Schulz found these
caribou crossing the
Kukpuk River in Alaska’s
North Slope region as the
herd migrated toward the
Brooks Range.

achievable, and from the professional to the casual.
Wherever you travel in the state, you can find some of
the world’s richest and most diverse options for land-
scape, nature, wildlife and culture-oriented photos.

For Flor1aN ScHUlz—an award-winning wildlife
and nature photographer—Alaska is the best place in
the world to experience wild, untouched nature. “The
diversity of Alaska is simply unparalleled on our
planet,” he says. He cites the state’s “behemoth
mountains, deep valleys, rain forests, coastline ... and
nearly endless tundra, with thousands upon thou-
sands of assorted flora and fauna species.”

One of Florian's most extensive endeavors as a

photographer was dedicating 18 months to exploring
the 19 million-acre Arctic National Wildlife Refuge
in Alaska’s northeast corner. His efforts culminated

in the book To the Arctic (Mountaineers Books, 2011),
the official companion to an IMAX 3-D film.
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The distinctive wildlife of the area was a focus of
the book and film. “I'm addicted to caribou—photo-
graphing them and watching their life cycle as it
unfolds before me,” Florian says. His passion for
caribou has led to many rich experiences while photo-
graphing and filming some of the estimated 150,000
animals of the Porcupine caribou herd. In one
instance, Florian camped on the tundra and photo-
graphed a migration in which thousands of animals
passed, over the course of 10 hours. Another time, he
hired a pilot to fly him over the herd in a Super Cub
plane, and found a line of caribou about 40 miles
long. On yet another of his many days camped on the
tundra, he could hear several animals close to him
eating leaves off willow branches. He says that this
type of moment “is why I am passionate about what I
do. It's about the experience, not just the photos. It's
about smelling the land, listening to the birds and
having unforgettable encounters with animals.”
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Even a truly exotic
photography
experience can seem
commonplace in
Alaska, depending on
your perspective.

IN Araska, it’s not necessary to camp on Arctic
tundra to photograph wildlife. To visit the McNeil
River State Game Sanctuary, about 250 miles south-
west of Anchorage and about roo miles west of
Homer (the sanctuary is accessed by boat or small
plane), one mostly needs to have a bit of luck. The
Alaska Department of Fish & Game issues 10 access
permits per day (distributed in advance by lottery) to
view coastal brown bears feeding on salmon.
Although McNeil River has been heavily photo-
graphed over the years, pro photographer Michael
DeYoung reminds me that the area is unique to
Alaska and “probably provides one of the most
rewarding wildlife-viewing experiences ever.”

Bears can be as close as 1o feet from the McNeil
Falls viewing area. Visitors are always accompanied

by rangers who know the bears well and provide

This brown bear
feeding on salmon
was caught on camera
by Michael DeYoung
at the McNeil River
State Game Sanctuary.
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ALASKA

protection. “This barrier-free location is magical,”
says Mike. “It also makes some visitors nervous.”

Mike recalls that on one of his trips to McNeil he
elected to sit in the lower alcove of the viewing area,
a place where the refuge manager lets people go
when no bears are close. The alcove allows a some-
what closer and lower perspective of bears catching
fish—but it also limits visitors’ peripheral view. A
man from Georgia was seated to Mike's right, with
nothing between this man and the bear trail.

“Bear activity was slow, and T was on the verge of
dozing off,” Mike says. “For some reason, I just ran-
domly glanced over to my right, and just as [ did, I
locked eyes with “Ted’'—a large male with one ear
missing. Ted was on his way down to fish.”

The bear was not threatening the photographers.
But Mike’s neighbor still reacted. “Much to my sur-
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Top: Predawn light and
still water were ideal
conditions for Mark
Kelley's image of Denali
and the Alaska Range,
with a reflection on
Wonder Lake. Below: John
Hyde photographed these
humpbacks feeding on
herring in Chatham Strait
on the Inside Passage.

MARK KELLEY

prise, the Georgia man looked to his right about the

same time as [ did, made a huge gasp for air, and
launched his entire body left, into my lap,” Mike says.
Yet the bear had perhaps seen all this before. “Ted,
of course, just continued down to the river, com-
pletely unfazed by the man'’s reaction,” says Mike.
Such are the stories of photographing wildlife in
Alaska. Even a truly exotic experience can seem

commonplace, depending on your perspective.

THE SKILLS NECESSARY for
getting a great shot in
Alaska vary greatly by
subject matter and loca-
tion. But all of the Alaska
photographers I spoke
with say that serendipity

JOHN HYDE, WILDTHINGS PHOTOCRAPHY

and luck—combined with
a solid knowledge of loca-
tions, subject matter, and
the art and science of
photography—cannot be
underestimated.
Juneau-based landscape
and wildlife photographer
Mark Kelley tells of photo-
graphic good fortune being
enhanced by preparation.
His story explains how he
captured the image Denali
Dreams, which graces the
updated 2016 edition of
Alaska: A Photographic Excursion, a book on which he
collaborated with fellow Alaskan, writer Nick Jans.
After spending several days in poor weather in a
tent in the Kantishna area of Denali National Park &
Preserve, Mark woke as usual at 4 a.m. and found a
break in the weather. He rode a bicycle for 30 min-
utes to Wonder Lake, and by 4:30 he was in a location
he had scouted in advance. He began shooting Denali

in the predawn light. At 5:15, the sun cast a pink glow
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on the clouds and lit Denali along with much of the
Alaska Range. There was great light, calm wind that
allowed for a reflection off the lake, mist rising off the
water and a half moon above. Mark recalls that “by
5:30 the magic moment was mostly gone. The pink
had turned to white, and the mist began to disap-
pear.” If he hadn't been there when the light was
right, the cover of his book would look different today.

EVEN WITH GOOD PLANNING, there’s often a missed
opportunity. Sometimes this still makes for a good

story—or at least a great experience.

ALASKA

PATRICK | EMDRES { ALASKAPHOTOGRAPHICS.COM

Left: Patrick Endres of
Fairbanks uses fore-
ground elements to frame
the northern lights.
Below: Photographer
Matt Hage faced the
rigors of the Brooks
Range to capture action
shots of skier Joe Stock.

John Hyde, a 30-year veteran of wildlife photogra-

phy, recalls one recent case in which he was photo-
graphing his specialty: whales. Whale photography is
particularly challenging—in part because the sub-
jects are underwater a large percentage of any photo
shoot. Figuring out when and where they will
emerge is a skill. Also, there might only be about
three seconds from the time a whale’s nose breaks
the water surface to when the whale splashes down.
The peak action takes place in one and a half sec-
onds, and it can happen at any time—so you need to

be completely ready. continued on page 186
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INTER
ADVENTURES

THE SNOWY SEASON OffFERS A UNIQUE
SET OF ACTIVITIES IN THE GREAT LAND

an’t ride this in summer, you know. Too wet.”
Our Fairbanks fat-tire-biking guide, Jeff

Gilmore, sweeps his arm around the frosted

landscape we are traversing on this morning
ride to the Golden Heart City’s beautiful nature pre-
serve, Creamer’s Field Migratory Waterfowl Refuge.
Our tires crunch snowy rime. The vast blue sky bears

BY ERIC lUCAS

rays of sun that arrow down through the birch groves.
The trail is the province of rushing dog sleds, ever-
busy squirrels, ravens flapping wide arcs and ice dust
glistening on dark spruce boughs. Though city streets
are mere blocks away, they seem far in the distance.
We started at Beaver Sports, an outdoor-gear store
near the University of Alaska Fairbanks campus, and

Fat-tire biking is a
popular winter pastime
around Fairbanks and in
other parts of Alaska.
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we're now pedaling 3 miles to Creamer’s on off-street
trails. But we could go much farther, Gilmore says.

“We could ride all the way to Ivory Jacks [a popular
restaurant north of the city], have a burger, ride back,
and just cross one road,” he says. “Winter brings a lot
more bike-riding opportunity in Fairbanks than
summer, because trails through marshy areas freeze.”

Winter in Alaska is one of the state’s most under-
valued treasures. Often perceived as wildly cold and
uninviting, winter is, in reality, one of the best times
to visit and play outdoors. Downhill skiing, Nordic
skiing, dog sledding, snowshoeing, ice-skating, ice
fishing and, yes, bike riding—all of these activities
are well-loved by people in Alaska.

Today’s riding opportunity is made possible by a
relatively recent innovation in winter sports. The
fat-tire bicycle (or “fatbike”) may have been invented
in Fairbanks, or Anchorage, or elsewhere, depending
on whom you ask. What's certain is that these con-
veyances are surprisingly effective and fun.

That isn’t obvious at first glance. In essence, the
bikes are sturdy frames mounted with huge tires that
look like knobby circular balloons. One wonders
before bestriding such a contraption whether (a) it
will navigate the snow and ice as needed, and (b) can
you steer the silly thing? Yes is the answer to both
questions. In fact, in some ways, riding a fat-tire bike
is easier than riding a regular one, which is why they
are appearing more often in places such as Seattle
where snow is often no more than a rumor.

It's no rumor in Fairbanks in winter. This March
morning is exemplary. About 2 feet of powder lies
beneath the trees; the sun lances sharply through a
cornflower sky; the temperature is a pleasant 1o F.

Yes, pleasant: It’s a dry cold, as Fairbanks residents

HAGEPHOTO
k.

The light and air are crisp. The
sights and scents of snow and
spruce please our senses. ...

We grow so warm that caps

Above: [ce fishing is a
classic Alaska winter
activity. Below: A skier
glides down a broad
slope at Alyeska Resort,
near Anchorage.

and scarves are shed.

say. Not only is that true, the city registers surpris-
ingly little wind. No fan of windy rides, I embrace
both facets of the day: sunshine and calm.

From a practical standpoint, the conditions are
highly user-friendly. But the experience is also aes-
thetically impressive; it proves to be one of the loveli-
est outdoor experiences imaginable. Fat-tire riding is
like Nordic skiing: an honest effort that yields a rapid
journey on a winter path. The light and air are crisp.
The sights and scents of snow and spruce please our
senses. Sounds scurry low in the woods. We grow so
warm that caps and scarves are shed.

Gilmore, whose sturdy frame and prospector
beard suit his profession, informs us cheerfully that
though we seem to be making good time, it's nothing
compared to the sport’s hard-core adherents. Those
are the folks who ride Too miles in midwinter
through the White Mountains north of town ... in a
day. On snow. Bundled like bears.

“Yep, those folks are really going,” Gilmore says.
“It’s for people who are completely dedicated.”

THE SAME HAS BEEN SAID OF ICE FISHING, the sport I
try the next day. In its usual form, ice fishing is unde-
niably tough. Sitting on a bucket atop a frozen lake,
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hands jammed in pockets, waiting for
bites from fish that slog through glacially
cold water. Tough.

There's a better way. Reini Neuhauser
uses a spiffy ice shack he drags every
winter onto Chena Lakes, east of Fair-
banks in North Pole, Alaska (where Santa
also greets tour buses). Neuhauser’s hut
has comfy benches beside six precut ice
holes. Sign up for his ice-fishing “tour”
and he'll bait your hook, hand you the

Winter is the best time to see one of
Alaska’s most-sought attractions, the
narthern lights (aurora borealis).
While the aurora may be seen
throughout the state—and all year—
Fairbanks is the capital for this spec-

tacle, for two reasons: From early
February through March, skies here
are often clear, and the Golden Heart
City lies in a particularly susceptible
latitude zone. The magnetic forces
that produce the lights are strongest
and most active in this area, making
auroras an almost nightly occurrence.
Winter (March, especially) is also
one of the best times for another
spectacle: Denali. The 20,310-foot
massif southwest of Fairbanks is its
own weather maker, often shrouded
in cloud in summer. National Park
Service figures show that the moun-
tain is visible from Talkeetna only 20
percent of the time in August. But in
March, it's more than half the time.
Winter’s cold, clear air makes
both of these sights, the aurora and
Denali, extra impressive. Head out
to see them on skis, snowshoes, a
dog sled or a fat-tire bike, and you
will enhance your experience. —E.L.
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rod, show you how to jig it gently in the
aquamarine water, and clean your catch.

That proves to be, in my case, four
salmon, about 12 inches each, stocked in
the lake each year by the Alaska Depart-
ment of Fish and Game. Easily the first-
caught fish of the year, for me.

We arrived at dawn, a time in winter
when the sky is a painterly canvas of
color, a kaleidoscope of fuchsia, platinum,
indigo, peach and sand. High clouds shift
aloft. The rising colors spread themselves
hither and yon, not layered in orderly
fashion but spreading above the eastern
woods. Now, before the sun breaks over
the lake, T thrust hands into pockets and
stamp feet on the ice.

Later, once the fish have been caught,
Neuhauser steps out to clean them on a
snowbank, and it’s again so warm that a
jacket is unnecessary. [ watch him work
while he jokes about his trade: “And you
thought ice fishing would be tough!”

Neuhauser brings the fillets back into
the shack and fries them on a woodstove
in the middle. Lunch is served beside the
ice: crackers and fish and hot cocoa. And
I have to laugh at the incongruous luxury

of the moment. Tough, indeed.

THE CLIMB OF THE SUN in February and
March—my favorite Alaska months—
brings light to the land in a rush. A visit
to Fairbanks holds delights such as guid-
ing a dog sled through deep birch woods,
or soaking in Chena Hot Springs at night

to watch for northern lights while you

Of all the numbers
we work with

this is the most
important

707

SIMPLIFYING PERSONAL BANKING

907 is home to us and over 736,732 other Alaskans. We're
here to make the banking part of your life simple and
convenient. Our app and online banking make it possible to
be “at the bank " virtually anywhere - preferably some place

spectacular. Ready to go?

e

A

Northrim Bénk

907-562-0062 | 1-800-478-2265

northrim.com :" : FDIC

EO5A: HOUSING
LENDER

OCTOBER 2016 ALASKA BEYOND MAGAZINE 153



Y « DENALI =

Distinctly Unique

Located throughout Alaska and the Yukon,
Westmark Hotels feature comfortable rooms, superior
service and inviting restaurants and lounges.

ool

Westmark

HOTELS

ALASKA/YUKON

800.544.0970 « westmarkhotels.com

FIRST 4G

on THE NORTH SLOPE

Now in Barrow, Nuigsut and Prudhoe Bay.
COMING TO REST OF THE SLOPE BY END OF 2016

(800) 478-6409 A5 7/ LF)

154 ALASKA BEYOND MAGAZINE OCTOBER 2016

ALASKA

trade hot springs myths with fellow visi-
tors. Does the water vapor freeze in your
hair so that your locks break when you
touch them? Nah, but it’s a colorful jest.
The mist does cling to willow branches in
shards that will glimmer like diamonds as
you ski up the creekside trail the next day.

Skiers at Moose Mountain, one of
Fairbanks’ three small day-use areas, ride
a quaint set of “lifts” up the hill after they
have skied down: old school buses that
rattle and chug, gears grinding and chas-
sis swaying. The ride takes about nine
minutes. It's a good chance to warm up.

Farther south, winter brings a bit
more snow and cloud. In Talkeetna, the
little riverside village about a 115-mile
drive north of Anchorage, you can ski out
along the Susitna River (known as the
“Big Su”), and then head into the cotton-
woods and cross crystalline snow 7 feet
deep. If the clouds part, Denali shines in
the distance, immense and pure.

In Anchorage, a different kind of
conveyance—ice skates—allows you to
shimmy and slide over Westchester
Lagoon. It’s a good idea to check ice
conditions for safety. Also, one ought to
wear insulated winter pants, not so much
for warmth as for cushioning when one,
ahem, loses one’s balance. Not that [ ever
do that. Not purposely, anyhow.

[ first learned to ice-skate at age 8, and
revisiting the sport all these years later
carries with it a boyish glee. Of course,
boys and girls on the lagoon skate circles
around me. Yet they aren’t as appreciative
as [ am of the fine view of the Chugach
Mountains east of town.

Southeast of Anchorage at Alyeska
Resort, the huge skiing destination in
Girdwood, the vista is as memorable as
any [ know. Here the powder piles up in
feet, and big-mountain skiers soar out as
though they were high in the Alps. Yet
the ski-area base is barely 100 feet above
sea level, making it unique among major
U.S. resorts. The aerial tram that whisks

skiers upward makes it easy to enjoy the



If YOU GO

slopes and provides a scenic ride. This is
the biggest West Coast ski mountain
north of Whistler, and a run top to bottom
can easily consume 20 minutes or more,
especially when you stop to gawk.

Clouds that look like spun silk wrap
the Kenai Range peaks visible across the
titanium-hued tidal flats and boisterous
currents of Turnagain Arm. Up here,
Alyeska’s vast upper bowl clasps late

winter’s afternoon light, amber and mild.

ON ONE MORE FINE ALASKA WINTER DAY,
I find myself at Eaglecrest Ski Area,
Juneau's homegrown day-ski destination,
which is smaller than Alyeska but simi-
larly well-situated. Poised there, on Doug-
las Island, I face the peaks and ice fields
that divide Southeast Alaska from British
Columbia. Here, too, Inside Passage seas
shine reflected light from below. Yet this
ski area is small enough that a run takes
10 minutes, max. I decide to follow a
black-diamond run with an intermediate
skip down a cruiser slope.

The snow is as soft and supple as the
crest of a wave. I turn my skis into the
fall line and head toward the sea. ah

Eric Lucas is the author of the Michelin

Must Sees Alaska guide.

Alaska Airlines serves Fairbanks, Juneau,
Anchorage and other Alaska communities
daily. To learn more or to book tickets, call
800-ALASKAAIR or visit alaskaair.com.

429 W. 4th Avenue, Anchorage, Alaska 99501

(907)278-8414 » 1-800-770-6468
www.AlaskaMint.com
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SOMETHING MISSING?

At Alaska Pacific University you can
find solutions to efficiently further
your career with our live online class-

MBA PHOGRAM rooms, blended online and campus
ASKA

M\r TFIC courses, and evening courses. Our
LRI Business Programs are perfect for
people whose lives are already brim-
ming with activity.

_— Now you just have to find room on
your mug shelf.

Undergraduate Degree Completion MBA Accelerated MBA

VISIT
anchorage
ALASKA

VisitAnchorage.net
800.478.1255

A unique gift of
wearable masterpieces.

by sle Ox
Produce

604 H Street, Dept. AAR
Anchorage, Alaska 99501

OOMINGMAK

1-888-360-9665 * www.giviut.com

ALASKA
\ PACIFIC

\UNIVERSITY

www.alaskapacific.edu

ANCHORAGE
WILDLIFE VIEWING IS A
YEAR-ROUND ATTRACTION.

85 Dalu;a,Bouthue,

Moderate and Origihal Rooms
10" Minutes to Downtown
Free Airport Shuttle
Limited Freezer Space'availab
Complimentary Breakfast
Free Wi Fi
Jacuzzi Suites Available

4400 Spenard Rd., Anchorage, AK 99517
1.B00.4PUFFIN (907) 243-4044
www.Puffinlnn.net




VIEW
ALASKA

WILDLIFE

A Fresh ldea For The Perfect Alaska Gift

We have a variety of gift packs available, or you can create your own. We pravide
door-to-door, one-day delivery of fresh or frozen seafood from Alaska to most U.S.
cities via FedEx. Visit our web site, one of our retail locations, or call 1-800-770-2722.

Two Locations in Anchorage

Downtown Muldoon
1020 M Street 301 Muldoon Road
(907) 272-3474 ext.| (907) 272-3474 ext. 2 E 3

salmon
shrimp
king crab
* scallops
* smoked salmon
* lox
* prawns
* arctic strips
* halibut

What keeps you moving?
Snow, Skiing, Adventure,
and

In our neck of the woods, we live hard and play harder, and that can come at a cost. From ACL to rotator cuff repair, our
team is ready to help you get back to doing the things you love. We pride ourselves in keeping surgery your option of last
resort. But if the need arises, we're here with the most advanced technologies, the best surgeons, and all the TLC you need.

RHYNEFR CAYLORCLINIC 4100 Lake Otis Pkwy, #308 « Anchorage, AK 99508 + (907) 563.2663 + rhyneercaylorclinic.com




1-800-PAIN FREE WWW.ARCTICCHIROPRACTIC.COM

CHIROPRACTIC
& PHYSICAL MEDICINE

ALASKAN OWNED & OPERATED

Back Pain? Neck Pain? Muscle Stiffness? Headaches?
In need of Rehab and Therapy? We can help!
VISIT US AT THESE LOCATIONS

* ANCHORAGE MIDTOWN
- ANCHORAGE SOUTH

- BARROW

- BETHEL

- DELTA JUNCTION

* DILLINGHAM

- DUTCH HARBOR

* EAGLE RIVER

807 561 4474
807 243 0660
907 852 3099
807 543 7600
807 895 5055
907 842 2300
907 581 2204
807 694 7700

oM REHABILITATION &

FEEEEEw PHYSICAL THERAPY
OFFERING PHYSICAL THERAPY WITH

BOARD LICENSED PHYSICAL THERAPISTS

- FAIRBANKS 807 451 7246 * ANCHORAGE 907 277 3422
- JUNEAU 807 790 3371 * BARROW 907 855 8910
* KETCHIKAN 907 225 7246 * BETHEL 907 543 7601
+ KOTZEBUE 907 442 4435 + DELTA 907 895 5055
* NOME 907 443 7477 * FAIRBANKS 907 374 3000
« PALMER 907 746 7842 « JUNEAU 907 790 3371
* SITKA 907 747 2726 + KETCHIKAN 007 225 7246
+ SOLDOTNA 907 420 4949 » 4
* UNALASKA 907 581 3550 & s
* VALDEZ 907 835 8777
« WASILLA 907 373 5054

PROUD TO ANNOUNCE OUR NEW LO 10

TCHIKAN
5-7246 (P o
2050 R. STE. 106 K

CHIKAN, AK 99901

Life Is Good When You're Pain FREE!
CHIROPRACTIC =« MASSAGE e REHAB « PHYSICAL THERAPY

Even the most brilliant doctor cannot save a life if the patient isn’t there.
52 AFW has partnered with

=K Alaska Airlines for 10 years

to help people fly to and

Argel- },&‘7'{‘?;1 from medical treatment.
Please donate your Mileage

Plan™ Miles to help those in need get to and from

critical healthcare.

Visit the website www.angelflightwest.org or scan the

QR code to donate miles. EyE
E&% 888-426-2643

Angel Flight West arranges free air transportation in response to
health care and other compelling human needs.

THE HISTORIC

ANCHORAGE
HOTEL

EST. 1916

- CLASSIC CHARM.
& B
. Boautisue.

The next time business or
pleasure brings you
to Anchorage, stay in the heart
of downtown at the
Historic Anchorage Hotel.
Exquisitely restored,
the Historic Anchorage Hotel
offers superior service and
luxury accommodations —
at a price you can afford.

WHEN

HESS C{{

The hotel has two
remodeled meeting spaces
that can accommodate 125,
and are perfect for business
conferences, meetings
and special events.

1-800-544-0988
www.HistoricAnchorageHotel.com
330 E Street (next door to the Hiltan)




lNJURY | ARTHRITIS | PAIN ] INSTABILITY

Algone specializes in Stem Cell and Platelef Rich Plasma (PRF) therapy,
the cnly therapies that may rebuild lost or damaged kbone and fissue.
These fechnigues sfimulate and dccelerate your body's natural ability

YOU CAN ENJOY
BIRD WATCHING,
WHALE WATCHING,

hese therapies
also treat:

¢+ Knee Pain
¢+ Shoulder Pain

AND LOOK FOR + I%chiiui'n
OTHER ALASKA Mg

WILDLIFE, INCLUDING
MOOQOSE, DALL SHEEP,
ORCA WHALES
AND MORE!

L and much more!

S CALL 9077373 94?0

Wasilla | Anchorage | Juneau

www_AlgoneAlaska.com A I_ G D N E

V- <5
ATRITLHINIG AR[V]S |

There’s a place far away from ordinary - filled with cloud-piercing peaks, gargantuan glaciers,
amazing wildlife and exciting excursions. A place where you can do more of the things
you've dreamed of more easily than you ever imagined. And it’s only a train ride away.

Learn more: AlaskaRailroad.com | 800.544.0552

AT . ASK A

RAILROAD




MILEAGE PLAN ADVENTURES ‘ Beijing
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he Best of Beijing

Iconic palaces, bright lights and the Great Wall
By David Armstrong

I’'m standing in Beijing's Tiananmen Square, facing the early 15th century
Forbidden City palace, where Chinese emperors ruled the Middle Kingdom for
nearly five centuries. Dating back more than 3,000 years, Beijing is one of Chi-
na's oldest cities. It's also one of the most dynamic. The capital’s population of
approximately 21.7 million people makes it one of the most populous cities in
the world, and Beijing remains the heart of Chinese power and culture. Near
ancient temples, neon lights shine on modern skyscrapers.

Directly behind me is the mausoleum where Mao Zedong, founder of the People’s
Republic of China, has been lying in state since 1977. Long lines of patient visitors
queue before the colonnaded building, waiting to view China’s former leader and

reflect upon his historical impact.
On the west side of the vast, flat square is the Great Hall of the People, a massive,

The Forbidden City
complex, dating back to
the early 15th century,
was the heart of Chinese
rule for about 500 years.

many-roomed building, where Parliament
meets, that opened in 1959. Farther west—
incongruously but appealingly—is the
silver and blue National Center for the
Performing Arts, which opened in 2007
and is a curving titanium-and-glass build-
ing surrounded by a human-made lake. To
the east of me sits the large and stately
National Museum of China.

After I cross the humming, multilane
Chang’an Avenue, [ approach the 180-acre
rectangular compound that housed the
Imperial Palace until 1912, when the last
emperor abdicated.

Hanging above the entrance is a large
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portrait of Mao; the late Communist leader
proclaimed the birth of the PRC from the
front balcony on October 1, 1949, and now
the first of October is China’s National Day.

The Forbidden City is a most impres-
sive portal to China, I think, as I cross a
white marble bridge over a 170-foot-wide
protective moat and enter the arched
Meridian Gate. The outer walls command
attention: They are about three stories high
and painted red.

Once inside, [ buy an inexpensive day
ticket for my self-guided tour. I take a first
look around. And keep looking.

There’s so much to see: dignified

structures fronted by rows of
steps, large stone lions, roof-
lines with writhing
dragon figures. I walk
through a cascade of
expansive courtyards
enlivened by one
historic building | ...}
after another.

The UNESCO
World Heritage Site

COIan‘i.SES some 10,000

-------

uuuuu

rooms in its buildings and
pavilions, many topped by glazed
tile: white, gold and vermilion.
I'm especially struck by the Palace of
Heavenly Purity. Set behind white marble
steps, this pavilion is bright with color.
The imposing, high-ceilinged structure

BUSS(A

MONGOLIA

CHINA

was used for imperial ceremonies and state
occasions. Best in show here is the Dragon
Throne, decorated with gilded dragon
images, where the emperor once sat. It was
the very center of power.

Beijing is not always so elaborate and
ceremonial, [ realize when [ leave the
Forbidden City for a wander in the hutongs.
Hutongs—Tliterally “alleyways” or “lanes”—
are neighborhoods of small, brick build-
ings that flank quiet interior courtyards
located just off busy city streets. Most
Beijing residents lived in hutongs until the
19508, when Mao demolished them to

build factories, broad boule-
vards and, later, high-
rise apartments and
offices. The
hutongs that

survived are
Beijing™

soulful places,

repositories of

and family life.
Just west of
the Forbidden
City, I stroll past
dozens of closely
bunched single-story
shops selling all manner of goods:
water chestnuts, melons, eggplants, rad-
ishes and cabbages. There are also sweat-
ers, shoes, aromatic hot pork buns and
twisted dried medicinal herbs. Instead of

Badaling is one of the best-preserved and best-restored sections of the Great Wall and

can be accessed via a short drive from Beijing.

urban tradition
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Single-story shops and neighborhoods of small,
brick homes make up Beijing’s hutongs.

shopping, 1 follow my hired local guide to a
secluded home and visit with a hospitable
hutong family: mother, father and grown
daughter.

The family couldn’t be more gracious.
They enjoy welcoming people from all over
to their home, the father says in Mandarin
to my guide, who interprets. They've lived
in the cozy 3.5-room home since the 1970s,
know all their neighbors and say they have
everything they want. In the homey living
room, the mother pours a pot of steaming
tea into tiny cups and lays out dishes of
almonds, plump tangerine sections and
small, sweet cookies. It's the simplest
repast [ experience in Beijing and one of
the best.

After more chatting and eating, I depart
through the courtyard, with its well-tended
ginkgo tree, and return to the street. I hear
the soft whir of passing bicycles and the
scratching of a broom made from bound,
bare twigs in the hands of a woman sweep-
ing the sidewalk. Sounds of old China.

The next day I exchange the intimate for
the monumental: the Great Wall of China. I
journey by car some 50 miles from Beijing
to Badaling, a section of the wall built
during the Ming Dynasty from the 14th to
r7th centuries. Other parts of the wall date
back to the third century B.C.

The massive structure stretches about
12,500 miles across the northern border of
ancient China, and Badaling is one of the

best-preserved and best-restored sections.
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Korean Air stretches its wings like never before with our partnership with Alaska Airlines.
SKYPASS and Mileage Plan members may accrue miles flying with Alaska Airlines and
redeem them for tickets, thanks to our frequent flyer partnership.

It’s convenient and easy, so enjoy your new ventures from the Western U.S. with Korean Air.

Departure 14:15 TWFSaSu 17:55™  Arrival

Seattle HININEINERE Seoul

Arrival 12:20 TWFSaSu 18:20 Departure

*Same day connecting flights to China, Japan and Southeast Asia.

HL7402

EATEING FTET ST

RESRRERRD

V -

== N434AS
SODRDORODD B B

aska. KSREAN AIR
s SR T hs

-
“f*
w ¢ M T

Earn and redeem your Alaska Airlines Mileage Plan™miles
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MILEAGE PLAN ADVENTURES

Beijing

TOP, MIHAIULIA | SHUTTERSTOCK.COM; BOTTOM LEFT, TESTING / SHUTTERSTOCK.COM

Beijing's National Center for the Performing Arts opened in 2007.

Made of enormous gray stones and
bricks, winding along ridgetops in a moun-
tainous area, the wall tests the legs and
lungs. The 20-foot-wide public walkway on
top of the 26-foot-tall wall is studded with
watchtowers for imperial soldiers.

Parts of the walkway are quite steep; I
take care to use the handrail in the spots
with the most grade. T sip bottled water,
munch almonds and lychee fruit, and
survey the terrain: rugged, cut by ravines,
covered with trees and shrubs.

Even now, despite many visitors around
me, I feel a strong sense of remoteness on
the Great Wall.

Having seen history, I'm now primed to
explore 21st century China and return to
Beijing. Modern Beijing is rightly cele-

brated for its pulsating nightlife, and it's
pulsating plenty in Centro, a stylish bar

inside the Kerry Hotel in the central-city
Chaoyang District.

Young people sipping cocktails listen
to glossy pop music. Just south of mid-
night, a DJ starts playing. I order a gin
martini, up, with a twist of lemon.

My server suggests taking it with
olives. “The viscosity of olive brine will be
perfect in the drink,” she says in lightly
accented English. I take a sip. She’s right.
It's terrific. Here's to viscosity.

From Centro I ride the subway north
to Sanlitun, where foreign embassies sit
next to sleek cafes, pizza-and-beer places
and cocktail oases that draw an easy mix
of locals, expatriates and travelers.

Taikoo Li Sanlitun is a cultural and shopping center in Sanlitun.

WHEN YOU GO

Lodging

China World: Large, modern luxury

hotel in th

e central business

district next to China World Trade

Center.

The Oppo

site House: Hip, stylish

boutique hotel in Sanlitun.

St. Regis:

Luxury Starwood hotel

2 miles from Tiananmen Square.

Dining

Dali Courtyard: Unpretentious

herbed-an

d-spiced food of the

province of Yunnan; in the

Dongcheng District.

Metro Cafe: Popular with expats.

One of Be

restaurants: in Sanlitun.

Quanjude

crispy-skin Peking duck; in
the Dongcheng District.

Sightseeing

Forbidden

ijing's best Italian

Roast Duck

City: Centuries-old

complex of former imperial

buildings and pavilions.

Hutongs:
neighborh

Modest houses and
oods with quiet

courtyards flanking busy streets.

Sanlitun: Embassy district popular

with locals, travelers and expats

for shopping, eating and drinking.

Summer Palace: An 18th century

royal retre
and garde

at with gorgeous lakes
ns in northwest Beijing.

More information: China National

Tourist Organization: cnto.org.

—D.A.
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FAIRBANKS

@explore v
FAIRBAN KS
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Order your free Visitors Guide on
Fairbanks, Denali, Interior & Arctic Alaska.

1-800-327-5774 « www.explorefairbanks.com

v yr information at 101 Dunkel Street in Downtown Fairbanks

W@& @ ‘Natural OutdborHot Spring:
Adult [18+) Rock Lake

IN THE BEAUTIFUL GOLDSTREAM VALLEY
8 EASY MILES FROM UNIVERSITY MUSEUM

v
Featuring Alaskan Seafood, Prime Beef, i One
Large Appetizers, Sandwich Menu o Deastination—
All Major Credit Cards

Full-Service
7 i - 100 Alaskan OT SPRING Restaurant & Lounge
Off-Premise Liquor Store 3. B Adventures I
b i ReneyasiH

Aurora lce Museum
Open daily 11 A.M. to 10 P.M., Fri.-Sat. to 11 P.M.

ff@, 80 Lodge Rooms

60 scenic miles gt e s Daily Geothermal
Serving Lunch and Dilnner * Weekend Breakfast . from Fairbanks (907) 451-8104 Energy Tours
Reservations Accepted e chisraRbtaBHnaS Cam 2PM & 4PM
(907) 455-6666 YW S

; i beautiful wilderness
Call for Directions Snowmachine Tours

IRE YOU LOOKING 10 MAKE A DIFFERENCE? |

(ome (o Farbaitls, Afastea!

Tanana Chiefs Conference offers a wide array of career fields with the opporfunity fo
make a difference in the health and wellness of the Interior Alaska Native people.

APPLY ONLINE AT WWW.TANANACHIEFS.ORG

B Chief Andrew Isaac
WL ealth Center

mpehhve Pay & Benefits, 30 Days P10, Signing Banus, Relocation Assistance, Eligible for HS & NHSC Loan Repayment Wine Spectator's "Best of Award of Excellence”
444 Programs, Tuition Assls{mce Short lerm R long fem DISGIJI|||'\,f Profl Sharing P\un 403[!:\ Plan. ”@0&& b shaitod 168
ana e po food this geod!”
Follow us: ] Windh 575 1st Avenue in the Marriott SpringHill Suites

www.tananachiefs.org

Reservations: 907-450-0555

TCC is an equal oppartunity employer affording Native preference under PL93-6

AA/M/F/D{. Drug Free Workplace. Background checks required for all positions.
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THAI CUISINE () SINCE 1998

TASTY THAI FOOD

“Serving Seasonal Alaskan Seafood
& Locally Grown Vegetables”

(907) 456 — 2200

WWW, LemongrassA laska.com

RELAX « EXPERIENCE - ENJOY

Tundra Tours Inc. invites you to
relax at the new Top of the World
Hotel, to experience the Arctic on
a Summer Day Tour and to enjoy
the hotel’s restaurant Niggivikput
“our place to eat”.

SIEROR,
Sy

g T\%’v‘.

TUNDIA TOLRS INC.

800.478.8520
WWW.TUNDRATOURSINC.COM
TWH@TUNDRATOURSINC.COM

3060 EBEN HOPSON ST. | BARROW, AK

THE TURTLE CLUB

For an evening
of fine dining

Featuring our

famous

PRIME RIB & PRAWNS
Lobster, Halibut &

King Crab

(includes salad bar)

10 Miles Old Steese Highway
Fairbanks, Alaska

For Reservations (907) 457-3883
E-mail: turtle@polamet.com
Fax (907) 457-4789
www.alaskanturtle.com

Major Credit
Cards Accepted

FAIRBANKS

Building in

Alaska?

We know how.

From Interior Alaska
to the North Slope

* Mechanical * Facility Services

= Welding * Oil & Gas Services
* Plumbing * Commercial

* Pipefitting * Industrial
S Mechanical Contractors

4,
.4 ™, Association
SM _

ﬂ (907) 456-8347

www.mcfairbanks.com

UA Local 375 Union Hall /3
(907) 479-6221
www.ualocal375.0rg

Joint Apprenticeship Training Center
(907) 456-5989
JATC@ualocal375.0rg

Don’t start
without us.

Beijing

10 THINGS TO DO IN
BEIJING

798 Art Zone: Thought-provoking galler-
ies, artists’ studios and cafes in 1950s
industrial buildings.

Cycling: Riding through hutongs and
alongside rivers and lakes is a fun way to
see the city.

Lama Temple: Part functioning monas-
tery, part museum housing artifacts,
including Buddha statues made of bronze
and wood. Dongcheng District.

Ming Dynasty Tombs: Restored, art-filled
resting places of emperors. About 30
miles from Beijing.

National Museum of China: Authoritative
collection of historical artifacts.

SHUTTERSTOCK.COM

EASTIMACE

Bird's Nest: Hosted the opening ceremo-

nies and the track-and-field competitions

at the 2008 Olympic Games. The Beijing

National Stadium is also expected to host
the 2022 Winter Olympics opening

ceremonies.

Peking Duck: Enjoy savory duck with
crispy skin and dipping sauces.

Beijing Opera: Lavishly costumed, accom-
panied by traditional musicians. Check
out Liyuan Theater near Tiananmen
Square.

Nightlife: Centro bar in Kerry Hotel;
stylish Redmoon bar in the Grand Hyatt;
Cafe CD Blues for live blues and jazz.

Subway: Many lines, including an express

line to the airport; goes almost every-

where. Safe, clean and inexpensive.
—D.A.



Shipping to Alaska?

WESTERN SOUTHEAST

We’ve got you covered!

Innovative Transportation Solutions

Starting at LESS than $ 1 . 99 5

WorldMark & Vacation Internationale
HILTON-WESTIN-SHERATON-MARRIOTT-DISNEY-DIAMOND
MEXICO, ORLANDO, HAWAII, LAS VEGAS, EUROPE & More

NEVER PAY RETAIL FOR TIMESHARE PROPERTIES!
SmartShare.com the Timeshare Resale Specialists
TOLL FREE 800-338-2900 or visit www.SmartShare.com

Beijing

Set on Kunming Lake, the Summer Palace is a
complex of buildings and public gardens where
the imperial family vacationed.

On the east side of Sanlitun Road, 1
drink a good glass of Dragon Seal red
Chinese wine. The west side has been
transformed into Taikoo Li Sanlitun—a
glittery place of giant video screens,
designer fashion stores and consumer
electronics shops.

I peer into the glassy cube of the Apple
store, which is busy and thriving. Nearby is
a big Adidas store; it’s bustling, too.

On my last day in town, I want a change
of pace, so I glide along in a small river
ferry to the Summer Palace, a lovely com-
plex of buildings, lakes and public gardens
where the imperial family escaped the
sweltering summer heat.

I stroll along big, human-made Kun-
ming Lake, with weeping willows that
skim the sparkling water.

I see the lakeside Marble Boat, a two-
story, 118-foot-long vision of a pleasure
boat on a stone base, its wooden cabins
painted to resemble marble. A mirror-
smooth lake reflects the boat’s image
faithfully. It's the perfect photo op, and a

perfect Beijing moment. sk

David Armstrong writes from California.

Use Mileage Plan miles to visit Beijing,
China, on partners Hainan Airlines and
American Airlines. For information or to
enroll in Mileage Plan, go to alaskaair.com or

call 800-654-5669.
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ACCOMMODATIONS

Best Western Plus Heritage Inn
www.bestwesternheritageinn.com

Cedarbrook Lodge

www.cedarbrooklodge.com

Chena Hot Springs

www.chenahotsprings.com

Coast Hotels
www.coasthotels.com

Grand Solmar Land’s End Resort & Spa
www.grandsolmar.com

Historic Anchorage Hotel
www.historicanchoragehotel.com

Hotel Captain Hook
www.hotelcaptainhook.com
Los Suenos Resort & Marina
www.lossuenos.com

Mammoth Premiere Reservations
www.mammothpremiere.com

Pineapple Hospitality
www.staypineapple.com

Pueblo Bonito Oceanfront Resorts and Spas
www.pueblobonito.com

Puffin Inn
www.puffininn.net

Seasons 4 Condo
WWW.s€asons4.com

Semiahmoo Resort Golf & Spa
www.semiahmoo.com

Sonoma Valley Inn
www.sonomavalleyinn.com

Terranea Resort
www.terranea.com

Top of the World Hotel

www.tundratoursinc.com

Villa del Palmar Loreto
www.villadelpalmarloreto.com

The Westin Monache Resort, Mammoth
www.westinmammoth.com

Westmark Hotels
www.westmarkhotels.com

CASINOS

Muckleshoot Casino
www.muckleshootcasino.com

Northern Quest Resort & Casino
www.northernquest.com

RESTAURANTS

Churchill’s Steakhouse
www.churchillssteakhouse.com

The Crab Pot Seattle
www.thecrabpotseattle.com
Doug Fir Lounge
www.dougfirlounge.com
Elliott’s Oyster House
www.elliottsoysterhouse.com

Frank’s Place at Indian Wells Resort Hotel
www.indianwellsresort.com

Ivory Jacks
www.lvoryjacksrestaurant.com

John Howie Steak
www.johnhowiesteak.com

Lavelle’s Bistro
www.lavellesbistro.com

CONNECT WITH OUR ADVERTISERS

www.alaskaairlinesmagazine.com/ads

Lemongrass Thai Cuisine
www.lemongrassalaska.com

Metropolitan Grill ]
www.themetropolitangrill.com

RAM Restaurant & Brewery
www.theram.com

Seastar Restaurant and Raw Bar
www.seastarrestaurant.com

Seattle Restaurant Week
www.seattlerestaurantweek.com

Seres Restaurant
www.seresrestaurant.com

Sport Restaurant
www.sportrestaurant.com
Tom Douglas Restaurants
www.tomdouglas.com

The Turtle Club
www.alaskanturtle.com

TRANSPORTATION

Alaska Railroad
www.alaskarailroad.com

Carlile Transportation
www.carlile.biz

Dave Smith Motors
www.davesmith.com

Korean Air
www.koreanair.com

Lynden, Inc.
www.lynden.com
TOTE Maritime Alaska
www.totemaritime.com

Your Local Ford Store
www.compareford.com

BUSINESS SERVICES

Arctic Slope Telephone Association

Cooperative (ASTAC)
www.astac.net

Atmosera
www.atmosera.com/azure

Business Oregon
www.oregon4biz.com

Construction Machinery
www.cmiak.com

DOWL

www.dowl.com

GCl Ericsson
www.ericsson.com/sg

Mechanical Contractors of Fairbanks
www.mcfairbanks.com

NTM Inc.

www.ntmusa.com

Sabey Data Centers
www.sabey.com

FINANCIAL SERVICES

Alaska Airlines Visa Signature Card
www.mynewalaskavisa.com

BECU

www.becu.org

HomeStreet Bank
www.homestreet.com

Laird Norton Wealth Management
www.lairdnortonwm.com

Northrim Bank
www.northrim.com

Propel Insurance
www.propellnsu rance.com

RPM Mortgage

www.rpm-mtg.com

Saturna Capital
www.saturna.com

RECRUITING

Norton Sound Health Corporation
www.nortonsoundhealth.org

Tanana Chiefs Conference
www.tananachiefs.org

PERSONAL ENRICHMENT

It’s Just Lunch
www.itsjustlunch.com

HAWAI‘l

Aston Hotels and Resorts
www.astonhotels.com

Atlantis Adventures
www.atlantisadventures.com

Blue Hawaiian Helicopters
www.bluehawaiian.com

Chase 'N Rainbows Real Estate, Inc.
www.westmauicondos.com

Farm Credit Services of Hawai'i, ACA
www.hawaiifarmcredit.com

Germaine’s Lu‘au
www.germainesluau.com

Grand Wailea Resort
www.grandwailea.com
Hawai'i Titanium Rings
www.hawaiititaniumrings.com

Ka‘anapali Beach Hotel
www.kbhmaui.com

Kaua'i Habitat for Humanity
www.kauaihabitat.org

Kaua'i Sea Tours
www.kauaiseatours.com

Lava Ocean Tours
www.seelava.com

Mauna Lani Bay Hotel & Bungalows
www.maunalani.com

Na Hoku
www.nahoku.com

O‘ahu Visitors Bureau
www.visit-oahu.com

Paradise Cove Lu‘au
www.paradisecove.com

The Shops at Wailea

www.theshopsatwailea.com

Surfing Goat Dairy

www.surfinggoatdairy.com

Whalers Village

www.whalersvillage.com

REAL ESTATE
Citrone Partners
www.citrone-partners.com

Fort Lawton
www.ownfortlawton.com

Read our digital edition at www.alaskaairlinesmagazine.com
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REAL ESTATE

Gridiron
www.gridironcondos.com

Isola Homes
www.isolahomes.com

NEXUS Seattle

nexusseattle.com

One Mission Bay
www.onemissionbay.com

Rancho San Lucas
www.ranchosanlucas.com

Realogics Sotheby’s International Realty
www.rsir.com

SmartShare
www.smartshare.com

Southport on Lake Washington
www.southport.life

Summerwell Homes
www.summerwellhomes.com

Terrie Cox, PC
www.usa-relocate.com

Timeshare Exit Team
www.timeshareexitteam.com

Windermere
www.windermere.com

Windermere—Barbie Accordino
www.barbiesellshomes.com

APARTMENTS

Two Lincoln Tower
www.livingatthecollection.com

GOLF
Classic Club Golf

www.classicclubgolf.com

Indian Wells Golf Resort

www.indianwellsgolfresort.com

EDUCATION

Alaska Pacific University
www.alaskapacific.edu

Compass Courses Maritime Training
WWW.Compasscourses.com

Foster School of Business—University of
Washington
www.foster.washington.edu/emba
Green Music Center
www.gme.sonoma.edu

Toscana Country Club
www.toscanacc.com

University of Washington,

International Studies
www.appliedinternationalstudies.uw.edu

Washington State University Tri-Cities
www.tricities.wsu.edu/careers

Whitworth University
www.whitworth.edu

HEALTH & BEAUTY

20|20 LifeStyles
www.202olifestyles.com

Advanced Cosmetic & Laser Dentistry
www.acld.com

CONNECT WITH OUR ADVERTISERS

www.alaskaairlinesmagazine.com/ads

Algone Interventional Pain Clinic Alaska
www.aipcak.com

Arctic Chiropractic
www.arcticc |ropractlc.com

Capo by the Sea

www.capobythesea.com

Desert Regional Medical Center
www.desertregional.com

Eisenhower Executive Physical Program
www.emc.org/canada

Hair Transplant Seattle
www.hairtransplantseattle.com

Larson Family Medicine
www.larsonmedicalaesthetics.com

My Best 10
www.mybestio.com

Nevada Center for Sleep Disorders
www.sleepdisorderdr.com
Olympus Spa
www.olympusspa.com

Rhyneer Caylor Clinic
www.rhyneercaylorclinic.com

Smiles by Design
www.shawnkellerdds.com

The Spa at Pro Sports Club

www.prociub.com

Swedish Radiosurgery Center—Essential
Tremor
www.swedish.org/essentialtremor

Waldorf Center for Plastic Surgery
www.waldorfcenter.com

TRAVEL IDEAS
Calistoga Visitor Center
www.visitCalistoga.com

Caravan Tours
www.caravan.com

Explore Fairbanks, Alaska
www.explorefairbanks.com

Fisherman’s Wharf, San Francisco
www.visitfishermanswharf.com

Greater Palm Springs
www.visitgreaterpalmsprings.com

Healdsburg Chamber of Commerce
www.healdsburg.com

King Salmon Camp
www.kingsalmoncamp.com

MasterPark
www.masterparking.com

Palm Springs International Airport
www.palmspringsairport.com

SeaTac—Seattle Airport Parking
www.seatacpark.com

Sonoma County Tourism
www.sonomacounty‘com

Sonoma Valley Visitors Bureau
www.sonomavalley.com

Travel Juneau
www.traveljuneau.com

Unseen Alaska
www.unseenalaska.com

Visit Anchorage
www.anchorage.net

Visit Diablo Valley
www.diablovalleyca.com

Visit Vancouver
www.visitvancouverusa.com

Washington County, Oregon
www.visitwashingtoncountyoregon.com

Waterfall Resort
www.waterfallresort.com

Yosemite Area Regional Transportation
System (YARTS)
www.yarts.com

EUGENE/SPRINGFIELD, OREGON

Eugene Cascades & Coast
www.eugenecascadescoast.org/Go

THINGS TO SEE & DO

Crater Lake—Klamath Regional Airport
www.alaskaair.com

K1 Spfed Ingoor Kart Racing

Www.K1speed.com

Palm Springs Air Museum
www.palmspringsairmuseum.org

Sitka Sound Science Center
www.sitkascience.org

Village at Mammoth
www.villageatmammoth.com

CULINARY CORNER
10th and M Seafoods
www.iothandmseafoods.com

Legendary Doughnuts
www.legendarydoughnuts.com

WINE & WINERIES

Kendall-Jackson
www.kj.com

HOME & GARDEN
Sunlight Supply

www.sunlightsupply.com

SHOPPING

Alaska Mint
www.alaskamint.com

ExOfficio
www.exofficio.com
Roche Bobois
www.roche-bobois.com

South Coast Plaza
www.southcoastplaza.com

Square Jellyfish

www.squarejellyfish.com

GIFT IDEAS

Oomingmak Musk Ox
www.qiviut.com

Read our digital edition at www.alaskaairlinesmagazine.com
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Everything Alaska
alaskaair.com

Qur 5-star mobile app
Alaska lounge

Alaska’s fleet

A su servicio

Beverages
First Class

Inflight entertainment
Movies and TV on your own device
Rent a preloaded tablet

Go online

A6

A8

A10

A12
A16
Al17

N o P § ".1‘-; IL"fI.-’Iji. . -

Mileage Plan
Welcome to a world of rewards

Global Partners
Travel the world with our 17 airline partners

Where we fly
100+ destinations and counting

Airport terminal maps
Customs and immigration

Your safety and comfort
Contact us



Sign up for the
Insider Newsletter
to receive great
travel deals and
information.

A2

Everything Alaska

A look at all we offer for you.

Start every trip at
alaskaair.com.

o Always find our lowest fares, guaranteed

o Check out our weekly flight deals

» Plan your whole trip with hotel, car and vacation
packages

» Manage your Mileage Plan™ account and use miles

s Check-in, print boarding passes and baggage tags

Our app keeps you mobile
on any device.

Several mobile options to keep you moving when
you’re on the go: iPhone, Android, Windows Phone
and our mobile website at m.alaskaair.com.

» Find and book flights

s Check in from your phone

» No more paper—use your mobile boarding pass
s Access Mileage Plan information

» Pre-reserve meals

MOBILE DEALS CLUB

Text ALASKA to 44227 to receive text alerts on our deals and offers.
Message and data rates may apply. Maxis of four per month. Text HELP to 44227 for help.
Text STOP to 44227 to opt out. Terms and Cenditions at http:/bit.ly/21HWKs3.

| A =1The Alaska lounge is
| F— S your sanctuary.

[ Enjoy access to our five lounges, in Seattle,

Los Angeles, Portland and Anchorage, and more
than 6o affiliated lounges worldwide. Warm
pancakes at breakfast, and soups, salads and
snacks are available throughout the day, plus a
fully stocked bar and Starbucks® coffee.

Visit us on alaskaair.com/lounge.

Join the conversation online.

Come chat with us—and your fellow flyers—online. Tag your
journey with #iFlyAlaska so we can all share in your adventures.
Have a question? Ask away. Our Social Care Team is available
24/7 on Facebook and Twitter.

L
HIAIaskaAirlines u@AlaskaAir @AIaskaAir

Visit our blog: blog.alaskaair.com.

PASSPORT
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Alaska’s Boeing 737 fleet.

) - (LT
= v

L oo
T o

.

B737-900/900ER B737-700
Number in fleet: 63 Number in fleet: 13
Range: up to 2, 5 Range: 2 53
Seats: 181 Seats: 124
B737-800 B737-400
Number in fleet: 61 Number in fleet: 12
Range: 2,920 miles Range: 2,000 mile

Seats: Seats: 14

Alaska’s regional fleet.

Bombardier @400

Number in fleet: 52

A su servicio

Alaska Airlines tiene el orgullo de ser la compafiia
de bandera extranjera mas grande que presta servi-
cios con destino a México. Por eso, hemos asumido
el compromiso de cumplir nuestra promesa de pro-
porcionar a nuestros apreciados clientes hispano-
hablantes una experiencia excepcional que, a la vez,
sea segura, confiable y llegue a ellos con un servicio
genuino y atento. Para atenderle mejor, nuestros
productos y servicios se encuentran disponibles en
espafiol a traveés de:
« Centros de atencidn telefénica de Reservaciones
y de Atencién al Cliente
» Quioscos de registro del aeropuerto

Tell us how we’re doing.

Visit alaskalistens.com.

Free to access inflight.

@ efois (FeeRoEREEES

G OGERA0GE

B737-400C (“combi”)
Number in fleet: 5

00 miles

plus 4 cargo containers

B737-400F (freighter)

Number in fleet: 1

Range: 2,000 miles
Capacity: 9-10 cargo containers
~J
- Alaska has begun
" llaska... i replacing its
o CRJ-700s with
Embraer 175 E175 jets that
Number in fleet: 13 feature a more
Range: 2,150 miles spacious cabin,
Seats: 76 First Class and

Wi-Fi. All CRJs
will be retired by
November.

Bombardier CRJ-700 (not pictured)
Number in fleet: 4

Range: 1,378 miles
Seats: 70

Embraer 175 & CRJ-700 operated by SkyV

t Airlines

alaskaair.com/espafiol

El editorial mensual del director ejecutivo que se
encuentra al inicio de esta revista

Informacién sobre las salas de conexién en la
pagina Ao

Informacién sobre formularios aduaneros e inmi-
gratorios en la pagina A1l

Asimismo, en el aeropuerto o una vez a bordo,
nuestros empleados hispanohablantes con gusto le
brindaran ayuda. Simplemente dirfjase a nuestros
empleados sonrientes y cordiales que llevan nues-
tras exclusivas identificaciones con la leyenda.

Our bag guarantee.

Delivered in 20 mins or less.

If we miss the mark, see an agent for a voucher.

Terms apply. See bit.ly/BagGuarantee for details.

FLYER GUIDE A3




The menu card

in your seatback
pocket displays
all our food and

beverage options.

A4

Enjoy a drink

Refreshing selections, for free or for purchase.

COMPLIMENTARY BEVERAGES
Sodas

Coca-Cola

Coke Zero

Diet Coke

Sprite

Sprite Zero
Seagram’s Ginger Ale
Seagram’s Seltzer
Seagram’s Tonic

Coffee
Proudly serving Starbucks®
Pike Place® Roast

PREMIUM WINE

Canoe Ridge USD $7
Exploration
Red Blend

Canoe Ridge USD $7
Exploration
Pinot Gris

LIQUOR
°  Craft USD $7
Sun Liquor Vodka
Sun Liquor Gin
Sun Liquor Rum
Crater Lake Hazelnut
Espresso Vodka

First Class

Other

Bottled Water

Orange Juice

Tomato Juice

Cranberry Juice

Apple Juice

Our special blend of Passion, Orange and Guava
(on flights to Hawai‘i)

Bloody Mary Mix

Tazo® Awake® black tea

Tazo® Sweet Orange hot herbal tea (caffeine-free)

BEER

Premium Beer USD $7

Alaskan Amber

Alaskan Icy Bay IPA

Corona (to/from Mexico)

Kona Longboard Island Lager (to/from Hawai‘i)
Imperial (to/from Costa Rica)

Domestic Beer USD $6
Miller Lite
Budweiser

Classic USD %7

Sauza Tequila

Dewar’s White Label Scotch
Jack Daniel’s Black Label
Crown Royal

Courvoisier Cognac

Baileys Irish Cream

Customers seated in First Class are always treated to our special brand of customer
service. Enjoy our distinctive menus, a dedicated flight attendant, a convenient lavatory
and a complimentary Inflight Entertainment Tablet on most flights longer than 3.5 hours.

Browne Family Vineyards
Generations Collection
Chardonnay

Washington

Sweet oak and vanilla aromatics
develop into a full silky body, with
flavors of Asian pear, créme briilée
and pineapple.

Browne Family Vineyards
Generations Collection

Red Blend

Washington

Big, dark-berry fruit flavors
with blackberry and toasty
notes and a round, velvety
finish.

Beverage service may vary due to time of day and flight-segment time limitations. Items limited and based
on availability. Individuals must be 21 years or older to consume alcoholic beverages. Government warning:
According to the Surgeon General, women should not drink alcoholic beverages during pregnancy.
Consumption of alcoholic beverages impairs your ability to drive a car or operate machinery, and may cause
health problems. Pike Place is a registered trademark of The Pike Place Market PDA, used under license.
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Watch movies and TV

Laugh, cry, or both—all on your own device.

Power up your device with the latest hits.

Nearly every flight offers Alaska Beyond Entertainment, our streaming entertainment system that features
free episodes from your favorite TV networks—Ilike HGTV—as well as new discoveries, including new musi-
cians on Seattle’s independent record label, Sub Pop. Pay-per-view movies and TV shows start at $1.99.

FEATURED FREE-CONTENT PARTNERS PLUS, THREE NEW PARTNERS

i Pioe 1 Vil travel )
=Y. e @ dow BEE

NEARLY 90 FREE TITLES, INCLUDING:

FLIP.FLOP

WL-0P How to get

KeTuRd TO LOVE
bl started:

See the Amenities
card in your
seatback pocket
or get instructions
at loadplayer.com.

L

House Hunters Could | Live Sub Pop

There? Featured Album
LVL UP, Return
to Love

Flip or Flop

MORE THAN 70 PAY-PER-VIEW MOVIES, INCLUDING:

The Jungle Zoolander The Huntsman: The Nice Guys
Book No. 2 Winter's War R; 1:56
PG-13; 1:45 PG-13; 1:34 PG-13; 1:54
TOP MOVIES AVAILABLE ON THE TABLET: f
Rent a preloaded tablet s syl
— in First Class, an

available to rent
for $8-%$10,
depending on
flight length.

and get watching.

On longer flights, you can rent an Inflight
Entertainment Tablet that includes more
than 30 hit movies and 20 TV shows—

including new movies you can't get Independ- Central Finding Mike &

anywhere else. Also enjoy music, Xbox ence Day: Intelligence Dory Dave Need

games and digital magazines. Resurgence PG-13; 1:57 PG; 1:37 Wedding

PG-13; 2:00 Dates

Most titles available with English subtitles. R (E d) - 1:38
il

Go online

Gogo® Inflight Internet is available on nearly In the air or on the ground, visit gogoair.com for

all our 737s and E175s, including all aircraft flying flexible pricing options.

transcontinental routes. . . ) . .
* Gogo Inflight Internet is not available on flights to/from Hawai‘i or when

Enjoy free access to alaskaair.com. aircraft are flying over Latin America—including Mexico.

FLYER GUIDE A5




Earn miles on
hotel stays,
car rentals,
and everyday

purchases, too.

Partner miles
flown also
count toward
elite status
qualification.”

A6

Alaska Airlines Mileage Plan’
Welcome to a world of rewards.

See the world and earn miles doing it.

Earn or redeem miles on every Alaska flight and flights to more than 800 destinations worldwide with

our 17 airline partners.

4% AEROMEXICO %)

BRITISH AIRWAYS -

aska

GLOBAL PARTNERS

OFIJl &
AIRWAYS ierhunen Experiomer

KSREANAIR LAN X

T SEARIT AL AT

AIRFRANCE ¥

& CATHAY PACIFIC

: e~ M
AmericanAirlines ¢

3
ADELTA _ &
Emirates

ICELANDAIR A @ K.l._é.M

JAPAN AIRLINES

Mheanras Bq\sfné

The more you fly, the richer the rewards.

MVP
GOLD

(40,000 miles flown on Alaska)

MVP

(20,000 miles flown on Alaska)

e Priority check-in All MVP® benefits, plus:
» Two free checked bags » Waived ticket change fees
« Complimentary upgrades on Alaska

» 50% bonus miles and more e Four annual guest upgrades

¢ 100% bonus miles and more

*Miles flown on PenAir and Ravn do not count toward elite status qualification.

OCTOBER 2016 ALASKA BEYOND

MVP
GOLD 75K

(75,000 miles flown on Alaska)

All MVP Gold benefits, plus:

« Complimentary inflight
entertainment player

» Four Board Room day passes

e 125% bonus miles and more



Aaska

Mileage Plan

Carry the card for even more rewards.

Get 30,000 bonus miles after qualifying purchases with the Alaska Airlines
Visa Signature® card. Enjoy added benefits like:

» Annual companion fare offer—because traveling is more fun with a friend
« Free checked bag for up to six people on the same reservation

Learn about all card benefits at alaskaair.com. The benefits above apply to Visa Signature® accounts only
and different benefits apply to Platinum Plus® accounts. Card type is determined by creditworthiness.

Apply at mynewa

n or ask your flight attendant.

For information about rates, fees, other costs and benefits associated with the use of this card or to apply, visit the website
referenced above. The Visa Signature® card benefits described herein are subject to certain restrictions, limitations and
exclusions. This credit card program is issued and administered by Bank of America, N.A. Visa Signature is a registered
trademark of Visa International Service Association, and is used by the issuer pursuant to license from Visa U.S.A. Inc.
Platinum Plus is a registered trademark of Bank of America Corporation.

“Highest in Customer Satisfaction
with Airline Loyalty Rewards Programs,
- | == three years in a row.”

Alaska Airlines received the highest numerical score in the J.D. Power 2014-2016 Airline Loyalty Rewards Program Satisfaction Report. 2016 Report
based on 3,073 total responses evaluating 7 programs, and measures the experience and perceptions of members who were surveyed March 2015,
Your experiences may vary. Visit jdpower.com.

Join today and start getting rewarded.
alaskaair.com/mileageplan.

Mileage Plan conditions of membership apply; visit alaskaair.com/memberterms.

FLYER GUIDE

Cardholder
perk:

There’s no limit
to the number
of miles you
can earn.

We’re committed
to providing
the best rewards

you

program in the

industry.

A7



Mileage Plan gives you the world
Earn and redeem your Alaska Airlines
miles on any of our 17 partners.

Find tips on how
to earn and use
miles on our

global partners at d
blog.alaskaair.com/
mileage-plan.
Anchorage
ASIA NORTH /A MER/CA |
) HAINAN g P — e -
Beling K&RMMR =
: X Sebul— JAPAN AIRLINES sa" Fra“m
= e d'_ i 'T_ky__ @ i San"ﬁgsa
Singaporé [z _ .
S .... _ .
' w?F"J“'
{ - }URWFAVS
Lo o o
— e Nadi
AUST
s ——"Sydney " V=
Melbourne “_ Auckland

Explore more with Mileage Plan.

London, England Reykjavik, Iceland
British Airways Icelandair
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ICELANDAIR
_Reykjavik
= Oslo . .
e mun : Stockholm
—— e —— . 5 Copenhagen
-~ BRITISH AIRWAYS ; .

l'—Améterdam ases
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aska

GLOBAL PARTNERS

Dubai | = * Delhi
Nairobi ‘
LEGEND

_ph?cago Ngﬁ_h‘ﬁk-' =25 _. EUROPE
: o = Barcelona ROme
Philadelphia-. 5 M *Athens
+ “Charlotte -
Atlanta . A DELTA = — :
Miami . Cairo"
CR\R SN Accra
Lima | | J
= ;'.Rio de Janeiro
Séo Paulo Johannesburg =
Santiago o ) =
-~ "Buenos Aires Cape Town
LAN 7
i

Dubai, UAE
Emirates

Beijing, China
Hainan Airlines

© International partner hubs
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Where we fly

100+ destinations and counting.

b= -
Vancouvers —
" s=Kelowna

Kotzebues
3 Bellingham

7

o

o
Nome =

Saint Mary's®
« Aniak
Bethel® ¥ Id- <,
aldez Sy
Dillingham Cordova i ;
I i —— b y /
King Salmon Vakiest N N/ Arcaﬁsil fH
™ & i i { A
; Gustavus/e Jyu; / | 111
«Saint Paul Island A - Huneau
¢ Saint George Island | Glacier Bay | //“
, | Ve Petersburg
Cold 893 N sitkat{ e/ Ml
w<and Point « .~ bt . N \ripgell Rosa/Sonpma
= Dutch Harbor = [ NN o | iy San Francisco.
S il [N N TR Ketchikan i ;
o S S | fif .
To Adak | 4 %
ALASKA ||
J '] \

! = AT . ]
| B san tgis_‘g.b}g%
| Sqnta Barberacgl

HAWAI‘
LEGEND

« Alaska destinations

« Partner destinations

UPCOMING NEW SERVICE

Route Service Begins
Portland, OR—Newark, NJ November 10
Bellingham, WA—Kona, HI November 12"
San Diego, CA—Newark, NJ November 21
San Diego, CA—Steamboat Springs, CO December 17
Los Angeles, CA—Havana, Cuba Late 2016%

"Seasonal service through Spring 2017,
*Pending final government approval.
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» Edmonton \i

*Calgary

*Kalispell =
*Great Falls

*Missoula
*Helena

Bozeman
.

*Billings

Minnaap.bti\sf :

CANADA

Saint Paul * *Boston
> B . . New York
: ‘Milwaukee  *Detroit Nowarbat— — 1GA
OO e Yo —0O'Hare : e
Steamboat - N Chicago «Philadelphia
. Springs® - 5 = ~
: . N S __(.Jmaha_ ~ *Baltimore
- *Denver. N Y*Washington, D.C.
. T o S Indianapolis |
5 * Colorado Springs. =< . g hi 5 .
Gunnison/ ; TN e by §i L oan Nat
Crested Butte | - 5
SR s Wichita
i S < i T * Raleigh/Durham
I:Iashvllle
OAIhuquerque' \ . G 3
) Oklahoma City |
: *Atlanta
= * Charleston
A .Dallas/Fort Worth
Austi :
ustin e a N
San Antonio « Houston N4 Ofteans “» Orlando
Intercontinental Tampa's
«Fort Lauderdale
aMazatlan Hava.na
Puerto Vallarta '} )
> +Guadalajara Cancin
* Manzanillo
* [xtapa/Zihuatanejo
Liberia
.
COSTA RICA :sanJosé

Airport of the Month

Location: Yakima, WA
Airport code: YKM
Served since: 1

Daily flights: 4

Cities served: 1
aeattlie.

Notable: Horizon Air,
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© Tip:
Connecting to
an Alaska Global
Partner? You’ll
need to take the
shuttle train to
the South Loop
Train to get to
the S gates.

O Tip:

Alaska lounge
members have
access to the
Cathay Pacific
Lounge at SFO
when traveling
on Alaska.

A2

Airport terminal maps

SEA seattle/Tacoma International Airport

N12 N GATES
N14 Y
A-E Ni5  Alaska Airlines
N16

) Alaska lounge

CONCOURSED
Alaska Airlines
American Airlines

5

CONCOURSEC ci2 11 *, North Loop Train

Alaska Airlines C10

C
Alaska lounge

Link light
CONCOURSEB between North rail to
7 and South Seattle

Loop Trains

3
&
2
3 3
ana %
:

A

South Loop Train

S GATES

Alaska Airlines Emirates 12 /

(Int’l arrivals)  Hainan Airlines

British Airways lcelandair Al3 CONCOURSE A
Delta Air Lines  Korean Air Alaska Airlines

PDX Portland International Airport

CONCOURSED

Alaska Airlines (Int’l arrivals)
Delta Air Lines

Icelandair

(o e
CONCOURSEC c7

Alaska Airlines Alaska
American Airli
merican Airlines lounge CONCOURSE B CONCOURSE A
Alaska Airlines \", Alaska Airlines
PenAir 2200 R
(Seattle .,
Shuttle) g MAX
light rail
to Portland

SFO san Francisco International Airport

TERMINAL 2
CONCOURSED
GATES 50-59

" American Airlines

American Airlines
Admirals Club

TERMINAL1
CONCOURSEC
GATES 40-48

? Delta Air Lines
American Airlines

BART trains to
San Francisco
and Oakland

Cathay

INTL Pacific
TERMINAL Lounge
GATES A1-A12

Alaska Airlines Emirates
Aeromexico Japan Airlines

Air France KLM
British Airways  Korean Air
Cathay Pacific  Qantas
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Legend:

@ Lounge

@ Dining Options

@ Alaska Airlines ticketing & bag dropoff @l" Public transportation

Underground walkway @n Airport transportatiol

LAX Los Angeles International Airport

Alaska Airlines
TOM BRADLEY INT'L TERMINAL (Some Int’
Alaska Airlines  Emirates arrivals) TERMINAL 3
Air France Japan Airlines
American KLM
Airlines Korean Air
British Airways LAN

TERMINAL 2
Aeromexico
Hainan Airlines

Cathay Pacific Qantas

Post security
connector bridge
to/from Int'l Terminal

REMOTE TERMINAL
GATES 60 A-l
American Eagle*

Admirals
Club

TERMINAL 4
American Airlines*
648 TERMINAL 6
Alaska Airlines

American Airlines

TERMINALS
Delta Air Lines

*Shuttle bus departs

to American Airlines and
American Eagle between
gate 60 and 62.

ANC Anchorage International Airport

B CONCOURSE
American Airlines
Delta Air Lines

Alaska
lounge
L GATES
PenAir

C CONCOURSE
Alaska Airlines

Cc5

‘_ _C1

c2
C3 g
A CONCOURSE

Ravn Alaska

C6
C7
i C9

NORTH TERMINAL

SJC San Jose Mineta Airport

TERMINALB
Alaska Airlines
British Airways
Hainan Airlines

TERMINAL A
American Airlines
Delta Air Lines

TERMINAL 2
American Airlines
British Airways
Delta Air Lines
Japan Airlines

TERMINAL 1
Alaska Airlines

FLYER GUIDE

© Tip:
Alaska lounge
members receive
access to most
American Airlines
Admirals Clubs
when traveling
on Alaska or
American.
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Global Airline Partner terminal maps

i 5 ‘ 2 3% .
ORD cChicago O’Hare International Airport AmericanAirlines “g
TERMINAL 3

From Chicago, CONCOURSE G

American American Airlines TERMINAL 2

Airlines serves TERMINAL 3 American, American Eagle . CONCOURSEE&F
CONCOURSE H & K Aitlines Delta Air Lines

122 destinations s Admirals

: ; Alaska Airlines

in 11 countries, American Airlines

with convenient Japan Airlines

connections to (Departures only)

Europe from the TERMINAL3
CONCOURSEL

West Coast. American Airlines
= = 5 CTA trains
o Tip: _...n--------"'--.‘_. to Chicago
Alaska lounge INTERNATIONAL o
members receive TERMINALS e o
Air France * e ’
acces_s o mf:)s.t American Airlines (Int'l arrivals)*"" .".
American Airlines British Airways ...'
Admirals Clubs Emirates >
when traveling Hainan Airlines
Icelandair
on Alaska or Japan Airlines (Int’l arrivals)
American. KLM
DFW Dallas/Fort Worth International Airport AmericanAirlines "¢
L
Ame_rican Airlines
Headquartered in Admirals Club
TERMINALC

Dallas, American
serves 197
destinations in

29 countries
including Latin
America, the
Caribbean and
Europe from DFW.

American Airlines
TERMINALE

Alaska Airlines
Delta Air lines

American Eagle

TERMINALD + American Airlines
Aeromexico '-,_ Admirals Club b
American Airlines o, I
British Airways P
Emirates
Japan Airlines
KLM
Korean Air
Qantas
PHX . . . . o A
Phoenix Sky Harbor International Airport AmericanAirlines "¢ _

From Phoenix, L

American flies to f%rigo GATES

81 cities with over American A1"A14  GATES

300 flights American !'n'erlcan American g1-B14

. Airlines Airlines Airlines  American
gf";"als Airlines
© Tip: /GATES

Alaska lounge
members have

access to the RPITIT
United Chil Alaska Airlines

B15-B28
British
Airways

across from gate
9 PHX Sky Train

10 at Sky Harbor TERMINAL 3 between terminals
when flying on Delta Air Lines and Metro rail
Alask station

aska.
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Legend:

@ Lounge @ Alaska Airlines ticketing & bag dropoff @ll Public transportation
@ Dining Options Underground walkway @-- = Airport transportation
e
LHR Heathrow Airport, London, England BRITISH AIRWAYS = British Airway's

London hub
offers convenient
connections from
the West Coast to
cities throughout
TERMINAL 3 Europe.
o b
Delta Air Lineys O Tip:
MVP Gold &
MVP Gold 75K
members receive
_ S complimentary

British Airways Galleries Club Lounge

TERMINAL 5B
British Airways

TERMINAL 5C
British Airways

TERMINAL 5
British Airways

British Airways Concorde
Room (First Class customers)

British Airways Galleries
First and Club Lounge

British Airways Galleries

Club Lounge Aivieiican Alriniss Tube and Heathrow access to British
Admirals Club Ezz:;s: tocenteal Airways’ Galleries
Club Lounge in
Terminal 5.

British Airways Galleries
Club Lounge

KEF Keflavik International Airport, Reyjavik, lceland ICELANDAIRA

Icelandair’s
Reykjavik hub
makes for easy

© Tip: connections to
MVP Gold and GATES 1-35 the airline’s 20+
MVP Gold 75K Icelandair destinations

throughout Europe.
Icelandair offers
free stopovers in
Iceland.

members receive
complimentary
access to
Icelandair’s Saga
Lounge.

DXB Dubai International Airport, Dubai, UAE

e

C GATES
Emirates
B GATES z "
Emirates’ Dubai
A GATES hub offers
Dubai Metro connections to
toDubai w.,, & = 00T~ 7 e~ N LE e 100+ destinations
. a Emirates on 6 continents,
b, Business " " S
TERMINALT """, Sy ollisenining 1he
ere _ Class Lounges airline’s world-
e class service.
TERMINAL 3 e,
Emirates e,
PEK Beijing Capital International Airport ®)) HAINAN
AIRLINES
Cherished Expenence

TERMINAL1

Domestic Hights With gateways

in Seattle and
San Jose, earn
miles traveling to
----- 4 Beijing, Shanghai
-------------- and to other
destinations

Hainan VIP
Lounge

© Tip: p ERMAINAL S throughout
MVP Gold and ey Int'l flights China.
MVP Gold 75K

members receive
complimentary
access to Hainan's
VIP Lounge.
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Customs and immigration

Customs and Immigration forms are distributed
by flight attendants during your flight. Prior to
landing, complete all forms that pertain to you,
following the tips below. Completed forms are
presented immediately upon entering the
International Arrivals building.

TO THE UNITED STATES
PASSPORT CONTROL KIOSKS

Automated Passport Control kiosks expedite the
entry process. Eligible travelers scan their passport,
take a photograph and answer a series of questions
at the kiosk. Once complete, present the printed
receipt from the kiosk to a Customs Officer.

Helpful tips

» Only citizens or nationals of the U.S,, Canada or
Visa Waiver Program countries are eligible to use
the kiosk.

» Customs declaration forms are unnecessary.

» Kiosks available in Los Angeles (LAX), Portland
(PDX), San Diego (SAN), San Francisco (SFO)
and Seattle (SEA).

U.S5. CUSTOMS DECLARATION

All travelers to cities without Passport Control
kiosks must complete this form.

Helpful tips

» One form per person or one per family
(family defines those in the same household
who are related by blood, marriage, domestic
relationship, or adoption).

¢ Lines 5, 6—If not using a passport, leave these
lines blank.

o Line g—Enter “AS” for Alaska Airlines

e Sign at the “X.”

INTERNATIONAL TRAVEL TIPS
TO MEXICO

¢ All travelers must complete a Mexico Customs
Declaration form; one per traveler or family with
same address.

e All travelers, except for citizens of Mexico, must
complete the FMM; one per traveler or family.

TO COSTARICA

e All travelers must complete a Customs Declara-
tion form; one per traveler or family.

e All travelers must complete an Immigrations
Form; one per person.

» Costa Rica requires a $29 departure tax for each

traveler. For tickets purchased before June 1, 2016,

pay fee prior to check-in with Alaska Airlines at
the service centers in terminal check-in area.
The fee is included in the price of tickets pur-
chased after June 1, 2016.

Al6 OCTOBER 2016 ALASKA BEYOND

Las formas de Aduana y Migracién son distribuidas
por los sobrecargos durante el vuelo. Antes del
aterrizaje en su destino final complete las formas
correspondientes usando las indicaciones que se
porporcionan a continuacién. Las formas comple-
tas seran presentadas en la Terminal Internacional.

QUIOSCOS DE CONTROL DE PASAPORTES

Kioscos automatizados de control de pasaportes
acelerar el proceso de entrada y se encuentran en
muchas ciudades servidas por Alaska Airlines. los
viajeros elegibles escanear el pasaporte, tomar una
fotografia y contestar una serie de preguntas en

el quiosco. Una vez completa, presentar el recibo
impreso en el quiosco a un oficial de aduanas.

Datos de ayuda

» Sdlo los ciudadanos o nacionales de los paises del
Programa de Exencidn de Estados Unidos, Canada
o Visa son elegibles para utilizar el quiosco.

¢ Formularios de declaracion de aduanas son
innecesarias.

« Kioscos disponibles en Los Angeles (LAX),
Portland (PDX), San Diego (SAN), San Francisco
(SFO) y Seattle (SEA).

DECLARACION DE ADUANA

Los viajeros a ciudades sin quioscos de control de
pasaportes deben completar este formulario.

Datos de ayuda

¢ Una forma por persona o por familia con la
misma direccién.

» Linea 5, 6—Si no tiene pasaporte, deje esta
seccion en blanco.

e Linea 9—Use “AS” para Alaska Airlines.

s Firme en la “X.”

CONSEJOS DE VIAJE INTERNACIONALES
A MEXICO

¢ Todos los viajeros deben completar un formula-
rio de declaracién de aduanas México; uno por
cada viajero o familia con la misma direccidn.

» Todos los viajeros, excepto para los ciudadanos
de México, deben completar la FMM; uno por
cada viajero o familia.

A COSTARICA

¢ Todos los viajeros deben completar un formu-
lario de declaracién de aduanas; uno por cada
viajero o familia.

» Todos los viajeros deben completar un formula-
rio de Inmigracién; una por persona

» Costa Rica requiere un impuesto de salida de $29
para cada viajero. Para los boletos comprados
tarde del 1 junio, 2016, pagar la cuota antes de
check-in con Alaska Airlines en los centros de
servicio en el drea de registro de entrada en el
terminal. La tarifa esta incluido en el precio de
los boletos comprados el 1 de junio 2016.

Please use all
capital letters with
blue or

black ink.

Por favor use letra
mayuscula en
tinta azul o negra.

Global Entryis a
U.S. Customs &
Border Protection
program that
offers expedited
customs entry
with no processing
lines, no paper-
work, TSA Prev®
eligibility and
access to
expedited entry
in other countries.
Apply at www.
cbp.gov.
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The Federal
Aviation
Administration
(FAA) and

Alaska Airlines
have set these
rules and
regulations to
assure your safety
and comfort.

CONTACTUS

Customer care:
800.654.5669
(Mileage Plan,
Web Support,
Customer Care)

Toll-free
reservations:
Within the U.S.

and Canada:
800.ALASKAAIR
(800.252.7522)
(TTY 800.682.2221)
alaskaair.com

En Espaiiol:
800.858.5525
From Mexico:
001.800.252.7522

Alaska Airlines
Vacations:
844.276.5297
vacations.alaska-
air.com.

Your safety and comfort

SEATS

e Your seat belt must be fastened whenever the
“FASTEN SEAT BELT” sign is illuminated. Keep
your seat belt fastened at all other times in case
of undetectable clear-air turbulence.

e Seatbacks and tray tables must be in the upright,
locked position during taxi, takeoff and landing.

# Child-restraint devices must bear the FAA
approval sticker.

¢ Seat-belt extension use is not allowed in exit
rows for the safety of all passengers due to the
possibility of entanglement by the extensions.

CARRY-ONS

e All carry-on baggage must be stowed under a
seat or in an enclosed overhead bin upon board-
ing and prior to landing, as directed.

» Please use caution when opening an overhead
bin, as items may have shifted.

= Prior to takeoff and landing, service items pro-
vided by Alaska Airlines must be picked up or
properly stowed under the seat in front of you,
in carry-on luggage that is properly stowed or in
an overhead bin.

LAVATORY

» Customers are requested to use the lavatory in
their assigned cabin and are required to do so on
inbound international flights; exceptions may be
made for customers with special needs.

CREW SAFETY

« Interference with crew members’ (including
flight attendants’) duties is a violation of federal
law. Under federal law, no person may assault,
threaten, intimidate or interfere with crew mem-
bers in the performance of their duties aboard
an aircraft under operation. Penalties for crew
interference include fines up to $11,000, impris-
onment or both. An incident report may be filed
with the FAA regarding a customer’s behavior.

USING YOUR DEVICES

We know use of your electronic devices is import-
ant, and we’ve adjusted our procedures to give you
more time with those devices.

Allowed on the ground and in the air

« Laptops (must be stowed for
taxi/takeoff/landing)

e Tablets/smartphones (Airplane Mode after
door closure)

» Wireless mouse/keyboard

» e-readers

» Media/CD/DVD players

» Noise-canceling headphones

» Cellphones (prior to door closure only)

DEVICES

o During taxi, takeoff and landing, portable elec-
tronic devices and headphones may be used.
Larger electronic devices such as laptops must
be stowed during taxi, takeoff and landing.

¢ Cellphones may be used while the boarding door
is open until advised by your flight attendant
that cell service must be turned off. Upon land-
ing, your flight attendant will advise when cell
service can be enabled.

« During flight, electronic voice communications of
any kind (e.g., cell/VoIP calls) are prohibited.

« Headphones must be worn when using elec-
tronic devices such as personal music players,
Inflight Entertainment Tablets, etc.

PETS

« Pets must remain in carrier for entire flight.
Carrier must be stowed for taxi, takeoff
and landing.

ALCOHOL AND TOBACCO

¢ Alcohol may not be consumed aboard an aircraft
unless it has been provided by a flight attendant.
No alcohol may be served to any person who
appears to be intoxicated, or who is under 21
years of age.

+ Smoking, chewing tobacco and electronic
cigarette use are not permitted on any Alaska
Airlines flight.

OTHER PROHIBITED ITEMS

« Alaska Airlines prohibits the use of items that
do not meet FAA Regulations or Company
regulations. This includes the use of seat-belt
extensions not provided by Alaska Airlines,
devices that restrict the recline of seats,
self-heating meals or beverages, air filters
placed on overhead vents and personal air-
purifying devices.

Not allowed during flight

o Voice calls of any kind, including VoIP
» Devices with cell service enabled

» AM/FM radios or TVs

o Personal air purifiers

« Remote-control toys

» Electronic cigarettes

FLYER GUIDE A17




AN EXPERIENCE OF A LIFETIME ON THE NUSHAGAK RIVER, ALASKA

SALMON

KingSalmonCamp.com

ALL INCLUSIVE
4 NIGHTS AND
3.5 DAYS OF FISHING

$3,100

Book your experience today:

907-690-2625

Tyler@kingsalmoncamp.com

APPLY NOW

We are seeking CHAs, OTs,
physicians, mid-levels, RNs,
and RN case managetrs.

-Competitive Wages
-Generous Benefits
«Hiring Bonuses

‘\IIII"S.IT. WWW, nortonsoundhealth org
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from page 147 On a recent trip, John
was in his boat amid a pod of humpback
whales, but they were not swimming in a
pattern he recognized. He tells the tale: “I
figured the last time they surfaced, they
were 300 yards away, so 1 had a long
telephoto lens on the camera, hoping
they would surface again out there. Just
that fast, bubbles appeared right next to
my 20-foot boat, and T knew what was
going to happen.”

A second later the whales surfaced,
lunge feeding for herring. “I had the
wrong lens on,” John says. “Sitting only §
feet away was another camera with a
wide-angle 24 mm lens, but [ had already
missed one of the most fantastic shots [
had ever experienced. I just said to
myself, ‘Oh well, and sat and watched
the scene. As a photographer, I really
don’t get to experience what’s actually
happening as I shoot. So at times like
this, when I can't get the picture, then
I'm happy just watching the show.”

OPPORTUNITIES To caTCH Alaska’s dis-
tinctive sights can be fleeting. One par-
ticularly ephemeral phenomenon is the
aurora borealis, or northern lights. Fair-
banks photographer Patrick Endres’
collection of aurora images is one of the
finest around—and he has spent many
nights gathering them. He notes that the
northern lights can be complemented by
other elements—and you can sometimes
frame your subject in advance. Many
newcomers to aurora photography focus
only on the flashy atmospheric lights.
Patrick advises: “While your eyes are
looking up for the aurora, remember that
Alaska’s foreground gives context and
interest to whatever happens in the sky.
Find a location that is interesting and
contributes to your sky composition.”
Composition and context is similarly
important in adventure photography. The
best in this field are often those willing to
exert themselves to capture action from

exciting angles. As Anchorage’s Matt



There are many companies and
professional photographers offering
photo tours and/or photo workshops
in Alaska. Consider these tips if
you're contemplating joining one:

» Research who your photographer
and guide will be, and read reviews
from previous participants to know if
he or she is right for you.

» Bring the proper equipment. Ask
the guide/instructor well in advance
what the most useful gear will be.
Think about renting the gear, if
necessary.

» Consider that “workshops” are
typically guided by pro photographers
who offer instruction. “Tours” usually
take you to good places to shoot. The
emphasis is not on instruction.

» Pay particular attention to the
itinerary of the trip. |s the guide
allowing enough time in each place?
» Depending on the location, accom-
modations will vary widely in Alaska.
Read carefully where you will stay so
you are not disappointed on arrival.
» Consider travel insurance. Weather
can be unpredictable in Alaska.

» Consider a custom photo tour,
from a local photographer, if you
want to photograph subjects that are
harder to find. —J.S.

Hage puts it, “I have to be willing to
actually do the adventure I'm assigned.”

Once, Matt was given an assignment
to photograph elite mountain guide Joe
Stock, who was planning to climb & 898-
foot Mount Chamberlin—the third-tallest
peak in the Brooks Range—and then be
the first ever to ski down it.

“It was my all-time hardest assign-
ment,” Matt remembers. “We spent our
first two days hiking with 7o-pound
packs of food, camera gear, camp gear,
skis, boots, ropes and climbing hardware,
with no trail, over grueljng tundra terrain
and river crossings. After setting up base
camp, we climbed to the summit”

Matt says that the way down required
advanced skiing techniques. “We did the

TENAKEE SPRINGS

UNSEEN! 4
ALASKA| ~ =

s ] ALASKASEAPLANES
SMALL VILLAGES, BIG ADVENTURES

Flying at a Higher Standard

UNSEENALASKA.COM

ALASKA SEAPLANES HAS
YOUR TICKET TO ADVENTURE

Tablet friendly

While at home or during your travels, use
your iPad or other tablet device to read
our digital editions, which offer engaging,
insightful travel articles to help you plan your
next getaway, plus additional information
from our advertisers.

Béyond

Alaska Airlines Magozine
Herizon Edition Magazine

alaskabeyondmagazine.com
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Leave them memories,
not your timeshare.

Exit your timeshare. Safely. Legitimately. Forever.
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ALASKA

ski methodically, in stages, in order to
both assess the hazards as well as to plan
the photography.”

At the top of each stage, Matt would
discuss the line Joe wanted to ski and
what Matt thought would make a good
image. Then, with his cameras put away,
Matt would safely ski his way down to a
good vantage point, staying away from the
course Joe was going to follow and getting
the equipment ready. Once ready, Matt
would radio back to Joe, and Joe would ski
the line. “After he skied past, I'd put my
cameras back in my pack and ski down to
Joe and repeat the process,” says Matt.
They handled the whole mountain in this
way. Twelve days later, they were back at
the airplane pickup area, mission accom-
plished. Joe had met the goals that he had
set, and Matt had irreplaceable on-site
shots that would have never been possible

if he hadn’t joined the adventure.

OF COURSE, GREAT IMAGES are all around
those of us fortunate enough to spend
time in Alaska. And there’s much to be
said for just getting out there and finding
shots wherever you go. Some sites are
more accessible than others, and some
shots require special expertise or equip-
ment. Yet there is consistently inspiring
subject matter across the Great Land—
from scenes based in Anchorage to Arc-
tic adventure images; from dawns at
Denali to nighttime aurora images; from
bears to whales to iconic mountain
peaks. No matter where you go or what
you do in Alaska, there is a wealth of

images waiting to be captured. ah

Jelf Schultz has been the official photogra-
pher of the Iditarod Trail Sled Dog Race
since 1982. He writes and conducts tours
and workshops from Anchorage.

Alaska Airlines offers daily service between
many communities in Alaska and the
Lower 48; for tickets and information, go to
alaskaair.com or call 800-ALASKAAIR.

extraordinary
every day

Or’derpyour free travel
planner today!

1.888.586.2201
traveljuneau.com

Coastal Hotals

BELLINGHAM

Make Best Western Heritage Inn your next stop
in Bellingham, whether for business or leisure.

Conveniently located near |-5 at exit 256, within 4
minutes of beautiful Bellingham Bay, vibrant
downtown Bellingham, the artistic Fairhaven
District, nearby Western Washington University g
and much more.
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WORD GAMES

Spring Cleaning

ACROSS
1 Expunge
6 Treeless plain
12 City oasis
16 Weasel
18 Arabians, e.g.
19 Shepard and Ladd
21 Certain shrubs
23 Fame
25 Model Carol
26 Labvessels
27 French military hats
29 Eccentric wheel
30 Johnand Norma
32 __ Island
33 Staffs
34 Greek peninsula
35 Aweigh
37 ___ aliving
38 Sociologist Max ____
39 Roger Bannister, e.g.
40 Meetings
42 Grinding stones
43 Kitchen utensils
44 Whitman's ____ of
Myself
45 _ profundo
46 Bogged down
47 Series of ballet turns
50 Lave
51 Ascertain
54 Ring railings
55 Brasserie list
56 |Instances
57 ___ _NaNa
58 Elec. units
59 Tourists
61 |eff Smith direction
62 Steeler Blount
63 Merchandise
64 Slogs
65 Public spectacle
66 Makes arrangements
68 Shifts
69 Achieved the standard
70 ‘Yearned
71 Appointed
72 Bombay garment
73 Engine-room worker
75 __ Attraction
76 Pummels
80 Bears coach George ____
81 Lorelei, eg.
82 Play the ponies
83 The___ Samurai
84 Kimono belts
85 Architect Richardson
86 Cutof meat
88 French seaport
89 Windy City transports
90 Carved gem
91 Ate well
93 Creek
94 Warm again
96 Wins everything
99 Dish up

100 Sonnetstanza
101 Intertwine
102 “Mr. Fantastic” Richards
103 Some Fords
104 Tartan patterns
DOWN
1 Copy
2 Framing members
3 Puppy'scry
4 Betelgeuse, eg.
5 Sniggler
6 Pottery pieces,
sometimes
7 Sacher___
Slips up
9 Chifollower
10 Child's game
11 Hebrew ascetics
12 Helen's abductor
13 Falstaff's drinks
14 Seance sound
15 Fist augmenter

20
21

22
24
28
31
33
34
36
38
39
41
42
43
45
46
47
48
49
50

51

Zero

Ancient Greek coin
Actress Theda and
family

British shoe shiner
Islamic princes
According to
Fraidy-cats
Perfume

Buenos ____
Mesons

Laundress

Stable moms
Billfold content
Photo finish
Diving positions
Cutting remarks
Conceals

Restrict

Simpson patriarch
Flatterer

Ruth and Parilli
Medieval weapons

52
53
55
56
59
60
61
63
65
67
68
69
n
72

73
74
75
76
77
78
79
81

Dusseldorf's river 82 Crows

Like some seals 85 Detested
Remedied 86 Drive off
Relinquished 87 Prom goers
Less abundant 90 Fingal's____
____orange 91 Holiday
Professional copyists 92 Twofold: abbr.
Ebbs 95 Pope's before
Gilbert and Teasdale 97 Tee preceder
Hares' kin 98 Certain grain
Sociable, in Leeds

Crony

Became more limited

__fashion
(determines style)
Blacksmith, sometimes
Postpones SOLUTION ON PAGE 139.
Bridge ploy
Critter

Emote

Hits the sack
Linkster Sam ____
Religious sch.

[PennyPress|

Copyright © 2016 Penny Press, Inc.
Visit PennyDellPuzzles.com
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GOOD TIMES ON TAP!

Cheer on your favorite professional football teams at Muckleshoot Casino! Watch the action LIVE on our big screens
then join us for all your game-day favorites at BSB & Raw Bar. Our menu features gourmet Wagyu beef burgers,
fresh seafood ranging from oysters to shrimp, and 30 domestic, imported and craft beers!

Dine-in only. Entertainment and menu items are subject to change without netice. Management reserves all rights.

$10 FOOD CREDIT | $10 IN FREE PLAY

Code: AAT10FC16 | VALID: September 1, 2016 - December 31, 2016 Code: AA10FP16 | VALID: September 1, 2016 - December 31, 2016

Present your airline ticket stub {paper or electronic) or bring in this ad to the Players Club for your Free Play or Food Credit offers!

*Limit one food credit and one Free Play redemption per guest in 2016. Must be or becoms a Players Club member to participate. Membership is free! Must have flown betweaen Septamber 1, 2016 through
Dacember 31, 2016 to receive offer. Offer expires December 31, 2016, Mo discounts on pramotional afferings and holidays. Free Play may not ke available on all machines. For Free Play and food credit limitations,
rules and details, see Flayers Club, Promations are subject to change without natice. Management reserves all rights.

A58

20 minutes fram SEA-TAC International Airport M U C K L E s H o o T

1-5 South to WA 18 East = Auburn Way Enumclaw Exit CASINDO

£ | & |0 fonrrripmkienns et IT'S ALL ABQUT YOU



PHOTO PAGE

Fraidy cats.

Photo by Sandy Carson / Gallery Stock
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210 NORTH DIVISION, KELLOGG IDAHO o §00-635-8000 © DAVESMITH COM
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CALL US TODA Y

#0606 635 8000
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INTRODUCING THE
FIRST EVER CADILLAC CT6

’I NORTH DIVISION TEET. KELLOGG, IDAHO 800-635-8000

Innovative Solutions |

For All Your Fleet Needs - =
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profound
satisfaction.

It comes from knowing you've made

smart, thoughtful choices. And it comes
from knowing that you have a plan.

A plan designed to provide for the

life you enjoy and for the people and
things that you care about most.
Helping you with your plan, and helping

you achieve satisfaction is what we dao

That is the Laird Norton way,

lairdnorton

WEALTH MANAGEMENT

4
Call us at 800.426.5105 or go to: lairdnortonwm.com | Independent and privately owned since 1967.

Laird Norton is proud to support
Seattle's Museum of History & Industry.

The story of food in Seattle is a living history.
Through photos and narratives, Edible City
takes us from the city's early eating days

—r ' . through the modern boom, introducing us
E D I B L E C I TY : _ " toiconicfigures and signature foods. From

T farmers markets and foraged foods, to
@ — e _ famous restaurants, we learn how what

o we eat shows who we are.
a delicious

: NOV 19, 2016 - SEP 10, 2017
journey

MEHAI

MUSEUM OF HISTORY & INDUSTRY




