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Atlas Copco and Construction Machinery Industrial —
Your total equipment solutions team

A Atlas Copco PowerROC T35 Drill, Skagway, AK

Construction Machinery Industrial is proud
to be your source for Atlas Copco rigs and
Atlas Copco Secoroc drill bits and drill steel.

INTHE WORLD IN ALASKA—— IN YOUR CORNER— e
Atlas Copco, developing  CMI, providing the best ~ CMI and Atlas Copco— . )
and manufacturingthe  sales and support lineup.  your winning team. RO Kirk Currey

best drilling technology.

ant Equiprmer

Anchorage, Alaska (907) 563-3822 » (B00) 478-3822

= m Fairbanks, Alaska  (907) 455-9600

Ketchikan, Alaska  (907) 247-2228

Construction Machinery Industrial, LLC

Juneau, Alaska (907) 780-4030 ey
. Atlas Copco
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EXPLORE MORE, TOGETHER.

APPLY TODAY!

Ask your flight attendant
for an application
or visit myalaskacard.com.

THAT;RAINBOW

S@YESAWIBUI US

TRAVEL IS BETTER WITH A FRIEND.

GET A YEARLY COACH COMPANION FARE ONLY
WITH THE ALASKA AIRLINES VISA SIGNATURE"™ CARD.

« Coach Companion Fare every year from $118 ($99, plus taxes and fees from $19)" There are no blackout dates
« 25,000 Bonus Miles upon Visa Signature approval®

« 3 miles per $1 on Alaska Airlines purchases including tickets, vacation packages, cargo and in-flight purchases
« 1 mile for every $1 spent on all other purchases

» Use your miles on Alaska Airlines or any of our 14 airline partners

=T

Four card designs to
choose from —all with
the same great benefits.
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For information about the rates, fees, other costs and benefits associated with the use of this credit card, refer to the disclosures accompanying the application or visit the web site referenced above.
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* Bonus Miles offer is 25,000 miles for approved Visa Signature accounts, 5,000 miles for approved Platinum Plus® accounts or 3,000 miles for approved Preferred accounts, Bonus Miles will be credited to
your Alaska Airlines Mileage Plan™ account 1-2 weeks after approval. This one-time promotion is limited to new customers opening an account in response to this offer and is valid for a limited time only.
25,000 Bonus Miles valid for a round-trip Coach Saver award ticket in the continental U.S., Alaska or Canada on Alaska Airlines when booked at alaskaair.com. Cardholder is responsible for any applicable

taxes and fees from $5 per award ticket.

' Cardholders that qualify for the Visa Signature card will receive an annual coach Companion Fare from $118 ($99 base fare plus taxes and fees from $19 depending on your Alaska Airlines flight itinerary).
These terms apply to Visa Signature accounts. Different terms apply to Platinum Plus® and Preferred accounts. Please refer to application for details.

This credit card program is issued and administered by FIA Card Services, N.A. Visa and Visa Signature are registered trademarks of Visa International Service Association, and are used by the issuer pursuant
to license from Visa U.S.A. Inc. Platinum Plus is a registered trademark of FIA Card Services, N.A. Bank of America and the Bank of America logo are registered trademarks of Bank of America Corporation.
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(1 e gut ours at Dick*Hannah Subaru.

Dog tested. Dog approved.®
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Don't take our word for it.
Ask Nicole...

After visiting the Subaru
dealership in the town

Dick Hannah Subaru—the #1 online-rated
Subaru dealer in the Northwest.

where | live and having a very
disappointing experience,

I decided to drive almost 4
hours to visit Dick Hannah for
their superior reputation. It was
a pleasure working with them
and | would do it again in a
heartbeat.

Featured Lease Special
f

~ " The Subaru Forester” =
Motor Trend’s 2014 Sport/Utility of the Year.” ;

\_ 4 by -
2014 Subaru Forester 25i oo L
546
ol = $239
7 8 5 per month
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Confidence in Motion

:é,- Believe in nice. ﬁ [ |
HannahSubaru.com/alaska | 877-240-1929



P

- 22

Spokane’s only AAA Four Diamond casino resort.

250 OVERSIZED ROOMS & SUITES
WORLD=-CLASS GAMING

14 RESTAURANTS & LOUNGES

LUXURY SPA

22,000 SF OF FLEXIBLE MEETING SPACE
STAR-STUDDED ENTERTAINMENT

NORTHERN EST

RESORT & CASINO

NORTHERNQUEST.COM 877.871.6772 SPOKANE, WA
AN ENTERPRISE OF THE KALISPEL TRIBE RATED W PP W Y aAA




CALL FOR PRICING + INFORMATION ON PENTHOUSE HOMES

There’s only one place in Seattle with 180° views of the city,
Elliott Bay and the Olympic mountains, as well as 5,100 square feet
awaiting your custom design - the Penthouses at Escala. These
spacious homes sit atop amenities and services that rival the most
exclusive clubs in the city amidst a vibrant downtown location.

&e‘hﬂ‘eﬂl’
@ E M ond associates lI Bullding Management courtesy of Columbia Hospitality. We reserve the right to change er modify pricing and specifications without natice
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STEAK HOUSES

Gene & Georgetti

CHICAGO, IL
312.527.3718

Benjamin Steak House

NEW YORK, NY
212.297.9177

Il Forks

DALLAS, TX
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Manny’s Metropolitan Grill
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L RingSide
Grill 225 Steakhouse

CHARLESTON, SC
843.266.4222

PORTLAND, OR
503.223.1513
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CONGRATS
RUSSELL

Along with igniting spirit and pride throughout Seattle, you
demonstrated true community involvement. Inspired by your
leadership, Alaska Airlines and our loyal MVP Gold customers
are donating over 6 million miles to Seattle Children’s Hospital.
A real win for the kids and their families. We can’t wait for next year!

. Y 4
Sincerely,
Atz 7 Trtnes A
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That business trip has
a silver lining:

Turn business
miles into your
next vacation.

Bankof America 5>

Alaska Airlines®
Visa® Business Card

See your Flight Attendant to * 25,000 Bonus Miles after you make your first purchase

Complete an application in-ﬂight * Annual coach Companion Fare from $118 (USD)

($99 base fare plus taxes and fees, from $19 depending
or el L,560,706.5928 W apply: on your Alaska Airlines flight itinerary)

25,000 Bonus Miles offer valid only on the Alaska Airlines Visa Business Card. Offer valid for a limited time and is subject to change without notice. Bonus Miles
available 6-8 weeks after your first purchase.

‘Cardholders that qualify for the Visa business card will receive an annual coach Companion Fare from $118 (USD) ($99 base fare plus taxes and fees, [rom
$19 depending on your Alaska Airlines flight itinerary). The Companion Fare e-certificate is issued upon approval of a new account and on each anniversary
therealter. Individual Level Earning Plan cardholders will receive one Companion Fare e-certificate per account each year. Only one Companion Fare e-certificate
will be provided each year to the Company in the Company Level Earning Plan. Mileage Plan miles cannot be used as a form of payment, however both the
paying customer and the companion may accrue Mileage Plan miles, Passenger and companion are responsible for applicable checked baggage fees. Applicable
taxes and fees are subject to change. The Alaska Airlines Mileage Plan program is offered by Alaska Airlines and Alaska Airlines is solely responsible for the
program. All Mileage Plan program terms and conditions apply. Complete rules will be sent with account opening materials

To receive the most recent information, please write to Bank of America, PO, Box 53137, Phoenix, AZ 85072-3137. FIA Card Services, N.A. is the issuer of this
credit card program.



Spirit of Alaska

WHY NOT US?

Brad Tilden

Chief Executive
Officer

It is our honor this month to shine a spotlight on Russell Wilson, Super Bowl star and Alaska’s new chief

football officer. For those of us who have been Seahawks fans for a while, all we can say is, “What an

incredible ride!” Russell just turned 25 and has been with the Hawks for only two years, but this guy is the

real deal. And he’s making believers out of a city that hasn’t seen a professional team crowned king since

the Storm became WNBA champions in
2004 and 2010, and the Sonics won the

NBA championship in 1979. So, if you're
not a Seahawks fan, | hope you'll indulge
the rest of us as we go a little nuts.

I've lived in Seattle and the
Northwest for 41 years, and

v
| can definitively say I've Myse
never seen our region
come together the way it
has to support this team Pres
and its leader.

This is the Northwest,
where we are actually very
nice, but also known to
“keep to ourselves” at first
with folks we don’t know.

Leading up to the Super

en ¢j

on the field, he’s also a role model off the
field. He is wise, disciplined, compassion-
ate and fundamentally a good human
being. He gives of himself to Seattle
Children’s Hospital, to kids in his football

w
m €n
i €s are tough, 1. Nee
and SU”_OU_ o
e SO tha

nteg by Seq
Pri

Bowl, the typical greeting
when | passed strangers

Russell Wilson visited Alaska Airlines’ maintenance
hangar in Seattle in July 2013 to inspire Goo students
to graduate from high school and follow their dreams.

on the street was, “Go
Hawks!” Amazing.

What about Russell Wilson, the
team'’s leader? The first thing we have to
say is that he absolutely performs on the
field. During the regular season, he threw
26 touchdowns, with only g intercep-
tions, and amassed a quarterback rating
of 101.2. He ran for more yards in the
regular season than any other quarter-
back to ever play in the Super Bowl. What
I like most about Russell Wilson is the
way he adjusts his play to help his team
win. It's not about him; it's about win-
ning the game.

And while Russell is a terrific athlete

ALASKA AIRLINES MAGAZINE MARCH 2014

camps and to soldiers at our local bases.
At Alaska, we got to know Russell
when he led a workshop in our Seattle
hangar last summer for more than 600
students from urban high schools and
educational programs who accepted the
challenge to stay in school, work hard,
graduate and pursue their dreams. Rus-
sell was relaxed and enjoyed himself with
some of our own—including a pilot,
flight attendants, an avionics mechanic, a
chief dispatcher (who started out loading
bags), our director of supply chain and
one of our vice presidents, all of whom

overcame hurdles to excel in their careers.

Russell had a message for the kids.
He told them adversity is opportunity. It
is what's going to make them stronger.
He told them there is nothing more
important than surrounding themselves
with the right people. He encouraged
them to do the basics, like eat well and
prepare themselves for school. He told
them he sat in the front of the class at
school and that he still does so today
as he reviews game films. He told the
kids about the challenge his father gave
him: “Why not you?" He wrapped this
up by asking them to pledge to work
hard, go to class and graduate from
high school.

So, we're pretty proud of our “CFO"—
Russell Wilson. | hope you enjoy the story
about him in this month’s issue—which
was written by Art Thiel, former Seattle P-1
sports columnist and current commenta-
tor on KPLU-FM. Art is a Seattle treasure
in his own right, having grown up in
Tacoma, Washington, where he attended
Pacific Lutheran University, and having
covered the Seahawks from their humble
beginnings to their recent glory.

Russell's inspiring words to his team-
mates—"“Why not us?”"—are something
we think about here at Alaska as we work
hard to be the best airline we can possi-
bly be for our customers. We very much
appreciate your loyalty, and | hope we can
continue to earn it. Thank you for flying
with us today. sk



El Espiritu de Alaska

¢POR QUE NO NOSOTROS?

Brad Tilden
Jefe Ejecutivo

Es un honor para nosotros enfocar en este mes nuestra atenciéon en Russell Wilson, estrella del Super

Bowl y nuevo oficial jefe de fatbol americano de Alaska. Para aquellos de nosotros que hemos sido fanati-

cos de los Seahawks durante un tiempo, todo lo que podemos decir es: “jQué aventura tan increible!”.

Russell acaba de cumplir 25 y ha estado con los Hawks durante solo dos anos, pero este joven es

sobresaliente. El ha vuelto creyente a una
ciudad que no habia visto a un equipo
profesional coronarse campeén desde
que los Storm quedaron campeones de la
WNBA en 2004 y en 2010, y los Sonics
ganaron el campeonato de la NBA en
1979. Asi que si usted no es fanatico de
los Seahawks, espero que pueda dejarse
llevar por el resto de nosotros mientras
nos enloquecemos un poco.

He vivido en Seattle y en el Noroeste
durante 41 afios, y puedo decir con
certeza que nunca he visto a nuestra
regién unirse de la forma en que lo ha
hecho para apoyar a este equipoy a su
lider.

Este es el Noroeste, donde somos
realmente muy buenas personas, pero
también somos conocidos por ser “reser-
vados” con la gente que no conocemos.
Al acercarnos al Super Bowl, el saludo
tipico cuando yo pasaba al lado de extra-
fios en la calle era “{Vamos Hawks!".
Increible.

¢Y qué podemos afirmar de Russell
Wilson, el lider del equipo? Lo primero
que tenemos que decir es que tiene un
muy buen desempefio en el campo.
Durante la temporada regular, lanzé 26
pases de anotacién contra solo g inter-
cepciones y logré un (ndice de pasador
de 101,2. Corrié por mds yardas en la
temporada regular que cualquier otro
mariscal que haya jugado en el Super
Bowl. Lo que mds me gusta de Russell
Wilson es la forma en que ajusta su

10

forma de juego para ayudar a que su
equipo gane. No se trata de él, se trata
de ganar el juego.

Y al mismo tiempo que Russell es un
atleta increfble dentro del campo de
juego, también es un modelo a seguir
fuera del mismo. Es sabio, disciplinado,
compasivo y fundamentalmente un buen
ser humano. Se entrega al Children’s
Hospital, a los nifios que juegan en sus
campamentos de futbol americano y a
los soldados en nuestras bases locales.

En Alaska, tuvimos la oportunidad
de conocer a Russell el verano pasado
cuando lideré un taller en nuestro hangar
de Seattle para mas de 600 estudiantes
de escuelas de secundaria de la ciudad y
programas educativos, quienes acep-
taron el reto de seguir en la escuela,
trabajar duro y perseguir sus suefios.
Russell estuvo relajado y se divirtié con
algunos de los nuestros —incluyendo un
piloto, azafatas, un mecénico de aviacién,
un despachador jefe (quien comenzé
cargando equipajes), nuestro director
de la cadena de suministros y uno de
nuestros vicepresidentes, quienes todos
superaron obstdculos para sobresalir en
sus carreras profesionales.

Russell tenfa un mensaje para los
nifios. Les dijo que la adversidad es una
oportunidad. Que esta los iba a hacer
mads fuertes. Les dijo que no hay nada
mds importante que rodearse de las
personas correctas. Los animé a hacer
todas las cosas bésicas, como comer

bien y prepararse para la escuela. Les dijo
que se sentaran al frente de la clase en |a
escuela y que el atin hace eso cuando
estudia los videos de los juegos. Les
conté a los nifios acerca del reto que le
dio su padre, “iPor qué no ti?". Final-
mente terminé pidiéndoles que se com-
prometieran con el trabajo arduo, que
vayan a clase y que se gradlen de la
escuela secundaria.

Por eso, estamos muy orgullosos de
nuestro “OJF”, Oficial Jefe de Futbol
Americano, Russell Wilson. Espero que
hayan disfrutado de nuestra historia en
esta edicién mensual —que fue escrita
por Art Thiel, antiguo columnista deport-
ivo de Seattle P-l y actual comentarista en
KPLU-FM. Art es un tesoro de Seattle por
derecho propio; asistié a la Pacific
Lutheran University y cubrié a los
Seahawks desde sus humildes comien-
zos hasta su reciente gloria.

Las palabras inspiradoras de Russell
a sus compafieros de equipo —" ;Por
qué no nosotros?”— es algo en lo que
pensamos nosotros ac4 en Alaska, mien-
tras trabajamos arduamente para ser la
mejor aerolinea que podamos ser para
nuestros clientes. Apreciamos mucho
su lealtad y esperamos poder continuar
ganandola. Gracias por volar con
nosotros hoy. sk
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Redefine Aging

Look and feel years younger
with renewed passion, physical
power, and confidence.

ﬁMedical
enter
ANTI-AGING

AT PRO SPORTS CLUB

Get started today!
Call 425.861.6290

NOW

Dr. Upton, the Medical Director

of the Anti-Aging Center at PRO
Sports Club, has been practicing
medicine for over 17 years,
He became inspired by
anti-aging through this
extensive experience with
preventative medicine.

—all

Ol

Fight Aging

Diane, age 42

advertisement

LIVING LIFE TO
THE FULLEST

My goal is to age in a healthy and graceful manner. All was going well. | had
even started training for my first half marathon. Then, out of the blue, | was
diagnosed with Undifferentiated Spondyloarthropathy (USPA), a chronic,
inflammatory disease. Medication combined with the lack of regular exercise
caused me to lose muscle mass. My body, once ready to take on a half
marathon, became soft and flabby. | practically had to learn how to walk all
over again. | had wanted to sign up at the Anti-Aging Center ever since I'd
heard about it. This seemed like the perfect time.

| thought the program would balance

out my hormones and help me look a bit
better from the neck up. | was delighted

to discover that it was actually a full body
makeover which started with my hormones
and moved into every part of my life.

At first, | was concerned that my hormones
might swing wildly like they did before |
went vegetarian, but they didn't because
of the expert care | received. Dr. Upton is
the kindest and most patient doctor I've
ever had the privilege of working with. He
listened to my concerns and started me off
slowly with the various treatments.

When the results of my second DEXA scan
showed an increase in lean muscle mass,
as well as an increase in body fat, | was

proclub.com 425.861.6290

disheartened. However, Dr. Upton had the
answer. He continued to work on increasing
my testosterone to normal levels as | also
began strength training.

My next DEXA scan revealed | was on the
right track. | finally began to see the results

| was looking for, gaining over five pounds
of muscle and losing over two pounds of fat.

In nine short months, | went from a
wheelchair and crutches to joining an
X-TREME fitness class. I'm more positive,
energetic, and industrious then I've been in
years. | couldn’t be more elated with my life!

4455 148th Avenue NE, Bellevue, WA



Only pay for the speed you need...
Dynamic Routing!”

At Lynden, we understand that plans change but deadlines don’t. That’s why we proudly offer
our exclusive Dynamic Routing system. Designed to work around your unique requirements,
Dynamic Routing allows you to choose the mode of transportation — air, sea or land — to

control the speed of your deliveries so they arrive just as they are needed. With Lynden you only

pay for the speed you need!

www.lynden.com 1-888-596-3361




U J)~

lﬁ{@ de( Q,aum

Beac h R es
At the |Is

It really is amazing to think there are places in the world so unspoiled
where nature and local folks live in harmony. The beauty of the Islands

of Loreto is simply breathtaking ... To view the sunsets and stare at the
stars here is something very special.”

- Wayne Jackson / Portland, Oregon

Valid through April 1, 2014

Reference promo code: ASMAG




WHAT’S NEW

NEW SERVICE TO NEW ORLEANS, TAMPA AND DETROIT

Alaska Airlines is bringing nonstop daily service from Seattle to New Orleans and Tampa, Florida, starting June 12
and June 20, respectively, and to Detroit starting September 4. Mileage Plan™ members can earn double miles on
Seattle—New Orleans and Seattle-Tampa flights, and double elite-qualifying miles for flights between Seattle and
Detroit. To qualify, join Mileage Plan and then register at www.alaskaair.com.

EMPLOYEES DEBUT NEW UNIFORMS

Alaska's flight attendants and customer service agents are sporting a new look these days. New uniforms
made by Lands’ End Business Outfitters debuted last month, with a variety of pieces in different shades
of blue and white along with complementary ties and scarves. Let us know what you think!

MORE MEXICO

Alaska Airlines offers Vacations packages to six destinations in

Mexico. Ideal for picture-perfect days on soft, sandy beaches,
Mexico is also a country with significant archaeological, archi-
tectural and cultural attractions that capture the attention of
savvy travelers from around the world. Check out our Alaska
Airlines Vacations packages—a great way to explore
Mexico—at alaskaair.com/vacations.

AROUND THE SYSTEM
FOCUS ON SUSTAINABILITY > Come see us at the Kona

Brewers Festival, March 5-8. Visit
konabrewersfestival.com for details.
Big Gains in Waste Reduction
In 2013, Alaska flight attendants collected 77 percent of all recyclable materials, and > Join us for prize giveaways at the

Horizon flight attendants collected 93 percent, beating their goals of 70 percent Soccer Fest Fan Zone prior to the
and 90 percent, respectively. The end result: 1,800 fewer tons of waste went to our March 15 San Jose Earthquakes vs.
nation's landfills in 2013 than in 2010. Work continues to increase our recycling Real Salt Lake match at Buck Shaw
collection, find more sustainable replacements for inflight service materials and Stadium, just outside of San Jose.

investigate composting.
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PEOPLE BEHIND THE SPIRIT

Green Leader

Each year, Alaska Airlines recognizes a handful of its most celebrated employees as

Customer Service Legends—the airline’s highest honor. We invite you to learn about

one of our Legends, Onboard Food & Beverage Specialist Kathy Simpson Hues.

Kathy Simpson Hues doesn’t mind
getting her hands dirty. It's all part of
making sure Alaska Airlines is reducing
its environmental footprint.

Kathy, an Onboard Food & Beverage
Specialist, is one of the founding mem-
bers of the airline’s Green Team, and
because of her role in the airline’s cater-
ing operation, she is very close to the
action. In 2007, she was assigned the
project of implementing an onboard
recycling program—reclaiming as much
waste material from aircraft cabins as
possible. Prior to that time, recycling
efforts were individual; one Anchorage-
based flight attendant, for instance,
separated recyclables, and took them
home and put them in her recycling bin.

Kathy and a small group of flight
attendants worked with inflight crews to
formalize a process for separating materi-
als onboard, and worked with catering
vendors and several major airports to
coordinate removal of the recyclables.

It was one thing to start a process,
Kathy says, and quite another to measure

its progress. That’s where the dirty hands
come in. Kathy leads five garbage sorts a
year—for nearly 70 flights—in which she
assembles a group to evaluate the waste
coming off the planes. Refuse and bags
of recyclables are dumped onto a large
table for the group—which includes
volunteers from throughout the com-
pany—to sort and weigh the trash, and
plug the data into a metric for recycling
efficiency. Last year, Alaska flight atten-
dants collected 77 percent of recyclables.
When Kathy started with the Green
Team, she had no special recycling back-
ground. She was raised on a dairy farm in
Upstate New York. Her first aviation job
was in accounting for Spokane-based
Cascade Airways. When Cascade ceased
operations in 1986, Alaska Airlines invited
Kathy to apply. She worked for 10 years in
cargo accounting until, looking for a
change of pace, she switched to catering.
In catering, Kathy maintains the com-
pany's 1,000-plus-page catering manual,
used to communicate policies and proce-
dures for packing food and beverages on

Alaska's planes. Her primary job, how-
ever, is catering the 380-plus charter
flights Alaska Airlines books each year.
When the airline sent a plane of Seattle
Seahawks fans to the Super Bowl, Kathy
was at the airport at 5:30 on Saturday
morning, packing the plane for a “tailgate
party,” with extra snacks, beverages and
Skittles. Lightweight snacks were stowed
in some creative spaces in the cabin, and
Kathy said it was the most food she’d ever
loaded onto an Alaska jet.

Lisa Luchau, Director of Onboard
Food & Beverage, was impressed with
how Kathy got everything to fit, and also
with how Kathy communicated with each
of the flight attendants onboard. Such
relationships have been fundamental to
Kathy's work. “She’s always open to new
ideas about what makes a flight atten-
dant’s job safer and easier,” Luchau says.
“If it can be done, she’ll do it.”

Next up for Kathy is instituting a
coffee grounds composting program. |
have no doubt that she’ll get that going,
too,” Luchau says. —Paul Frichtl

VOLUNTEER SPIRIT

The Queen of Prom Princesses

Prom night is memorable at any high school, but
even more so for students of Mt. Edgecumbe
High School in Sitka, thanks to the efforts of Terri
Bogren. Mt. Edgecumbe is a state boarding school
for more than 400 students, mostly from small
Native villages throughout rural Alaska.

The Prom Princess Program started in 2009
when Terri began collecting dresses from friends
and co-workers because she wanted to ensure that
all the Mt. Edgecumbe girls who wanted to go to

Terri Bogren.

system who donate used formal wear and accesso-
ries. Volunteers provide professional haircuts,
updos, makeup, nail care and alterations. Funds
from raffles and other fundraisers help pay for
supplies and tuxedo rentals. On prom weekend last
year, 60 people flew in to help with the event.

Terri, an airline Accounting Specialist who grew
up in Yakutat, is a tireless promoter for the event,
which takes place March 29. “Most of these kids
are a long way from home,” she says. “They are the

prom had a dress to wear. Today, Terri leads a program that
involves hundreds of people from around the airline’s route

ALASKA AIRLINES MAGAZINE MARCH 2014

future leaders of Alaska. We're able to reward them for their
hard work in school with a special night.” —P.F.

Kathy Simpson Hues
Alaska Airlines
Legend
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PHOTO: Hot and Sour Thai Shrimp Soup.

Northwest’'s premier
seafood destination.

Evolving seasonal menu.

Zagat's highest rated Seattle
Seafood restaurant.

RESERVATIONS seastarrestaurant.com
SEATTLE: 206.462.4364
BELLEVUE: 425.456.0010 rSmTEs',ul&ﬂSdnJMé hBr




TOYOTA

Let's Go Places

In the Northwest, we don’t put off family
time because of weather. WE GO.

Go year-round with Toyota Sienna, the only minivan sold in America with available All-Wheel Drive.”
Find your safe, reliable Toyota at one of your favorite 31 Toyota dealers across the Northwest.

New 2014 Toyota Sienna

New 20114 Toyola Venza All-New 2014 Toyota Tundra Ali-New 2014 Toyota Highiander New 2074 Toyota RAVE

Find your favorite dealer below or search a selection of 20,000 new Toyotas in the Northwest right now at: BuyAToyota.com Noﬁh“”e’gf N ToyotaCare

TOYOTA DEALERS

Billings, MT — Lithia Toyota of Bilings Idaho Falls, ID — Teton Toyota The Dalles, OR — Griffith Toyota Roseburg, OR — Clint Newell Toyota
Bozeman, MT — Toyota of Bozeman Pocatello, 1D — Phil Meador Toyota Eugene, OR — Kendall Toyota Springfield, OR — Lithia Toyota of Springfield
Butte, MT — Toyoia of Butte Rexburg, ID — Stone’s Town & Country Toyola Grants Pass, OR — Wheeler Toyota Warrenton, OR — Lum's Auto Center

Great Falls, MT — City Toyota Twin Falls, ID - Wills Toyota Hermiston, OR - Rogers Toyota of Hermiston East Wenatchee, WA — Town Toyota

Havre, MT — G & B Toyola Albany, OR — Lassen Toyolta Klamath Falls, OR — Lithia Toyola of Klamath Fafls  Union Gap, WA — Toyola of Yakima

Helena, MT — Helena Toyola Bend, OR — Toyota of Bend Medford, OR — Lithia Toyota of Medford Kennewick, WA — Toyola of Tri-Cities
Kalispell, MT — Kalispell Toyota Coos Bay, OR — Coos Bay Toyota Newport, OR — Toby Murry Toyota Walla Walla, WA — McCuriey Integrity Toyota

Missoula, MT — Lithia Toyota of Missoula Corvalis, OR — Toyota of Corvaflis Ontario, OR — Hometown Toyota
* Based on Manufacturers' Data



JOURNAL

=
&
(=]
=
=

CHICAGO, IL

Wrigley Field's 100th
Starting on opening day, April 4, Wrigley
Field, one of baseball’'s most celebrated
venues, will highlight its 10oth birthday
with a season of special events.

Having hosted thousands of baseball

games, as well as many nonbaseball events

over the past century, Wrigley Field is the

site of historic moments such as Babe Ruth’s

“called shot” in the 1932 World Series, Ernie
Banks' sooth home run in 1970 and Kerry
Wood's 20-strikeout game in 1998,

An official birthday game will take place

on April 23, with the hometown Cubs

s
2
b
=
w
>
o
o
[
o
[T
z
(=}
[+
<
o
]
o
@
z
o
=
o
"
<
It
=
a
o
z
x
It
2
=
=
z
=
=
7
=
[v

=z
w
=2
=
I
<
o
o
™
<
e
>
=
o
=
=
z
<
o
=

playing the Arizona Diamondbacks.

Over the course of this season, each

decade of the ballpark’s history will be

honored with a separate home stand, each

one featuring decade-specific uniforms,
food, drink and music. Each home stand will
also include special events and guests who
played significant roles in the history of
Wrigley Field. For more information, call
800-843-2827 or visit www.cubs.com.
—Madison Cavell

=

% e

= Frida Kahlo, Self-Portrait with Monkey
= DENVER, CO (1938), oil on Masonite.
R '

Masterful Works

=

Pablo Picasso, Vincent van Gogh and Andy Warhol are among more than 40

DAVID

influential artists whose paintings are on display at The Denver Art Museum in
“Modern Masters: 2oth Century Icons from the Albright-Knox Art Gallery”
(March 2-June 8; 720-913-0130; www.denverartmuseum.org). This 70-piece
exhibition also features Frida Kahlo's rarely shown Self-Portrait with Monkey (1938)

and Jackson Pollock's drip painting Convergence (1952). A ticket to the exhibition

also allows access to “1959: The Albright-Knox Art Gallery Exhibition Recre-

Wrigley Field is shown here on the
Chicago Cubs’' Opening Day in 2012, ated,” at Denver's Clyfford Still Museum (through June 15; 720-354-4880; www.

clyffordstillmuseum.org). Both exhibitions are drawn from the fine 20th century

art collection of the Albright-Knox Art Gallery in Buffalo, New York. —Heidi Dong

March is Women'’s History Month in the United States. Many museums and other
institutions around the country are hosting events to honor women's contributions to
society. For more information, visit www.womenshistorymonth.gov.
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COURTESY: THE BYZANTINE AND CHRISTIAN
MUSEUM, ATHENS, INV. NO, BXM 1353

This painting
of Archangel
Michael
(tempera on
wood, gold
leaf) was
created in the
first half of the
14th century.

LOS ANGELES, CA

Byzantine Art and Culture
In A.D. 330, Emperor Constantine moved
the capital of the Roman Empire to the
site of the Greek city of Byzantium,
refounding it as Constantinople (today's
Istanbul). In doing so, he created what is
now referred to as the Byzantine Empire—
the Roman Empire centered far to the
east of Rome. This empire, which lasted
more than a millennium, drew influences
from Hellenism and Christianity, and
produced an impressive artistic and
cultural tradition still treasured today.
This spring and summer, approximately
170 Byzantine-era sculptures, icons, mosa-
ics and other artifacts will be displayed at
Los Angeles’ Getty Villa in “Heaven and
Earth: Art of Byzantium from Greek
Collections” (April g-August 25). The
exhibition will showcase religious and
secular art on loan from 34 Greek
collections. (The exhibition's premiere at
the National Gallery of Artin Washington,
D.C., closes March 2.) As museumgoers
view the 14th century Icon of the Archan-
gel Michael, an extensive display of
Byzantine coins and other items, they will
find themselves immersed in the culture
that arose at the crossroads of Eastern
and Western civilizations. To learn more,
call 310-440-7300 or visit www.getty.edu/

visit/villa. —Madison Cavell

Also of note ...

“East Meets West: Byzantine Illumination
at the Cultural Crossroads,” March 25-
June 22; a complementary display of Byzantine
manuscripts; Getty Center, Los Angeles, CA;
310-440-7300; www.getty.edu/visit/center

BUDDY SECOR

WASHINGTON, D.C.

In Full Bloom

Beginning each year on the first day of spring, the National
Cherry Blossom Festival (March 20-April 13) heralds the
arrival of the season. Since 1927 (with a hiatus during World
War II), the festival has commemorated the gift of cherry trees
from Japan to America in 1912, when the first 3,000 trees
arrived in the U.S. capital. Today the festival celebrates
friendship between the two countries. Some of the associated
festival events taking place this year include the Southwest
Waterfront Fireworks Festival, the Blossom Kite Festival at the
Washington Monument grounds and the National Cherry

Blossom Festival Parade. To learn more, call 877-442-5666 or

visit www.nationalcherryblossomfestival.org. —Heidi Dong

The annual National Cherry Blossom Festival celebrates
the arrival of spring, and the friendship between the
people of the United States and Japan.

New York’s Niagara Falls, Chicago’s Millennium
Park and San Francisco’s City Hall are among
the many monuments and attractions world-
wide that will be lit green for St. Patrick's Day,
on March 17, through a campaign involving
Tourism Ireland.

Also of note ...

= Dallas Blooms,
through April 6; more
than 500,000 spring-
blossoming bulbs; Dallas
Arboretum, Dallas, TX;
dallasarboretum.org

* PHS Philadelphia
Flower Show, March

1-9; the Pennsylvania
Horticultural Society’s
185th Philadelphia Flower
Show honors famed artists;
Pennsylvania Convention
Center, Philadelphia, PA;
theflowershow.com

» Atlanta Blooms!,
March 1-April 30; 250,000
bulbs; Atlanta Botanical
Garden, Atlanta, GA;
atlantabotanicalgarden.org

« Epcot International
Flower and Garden
Festival, March 5-May 18;
miniature floating gardens
and more than 100 topiar-
ies; Epcot, Walt Disney
World Resort, Orlando, FL;
disneyworld.disney.go.com/
events-tours/epcot

« The Boston Flower and
Garden Show, March
12-16; Seaport World Trade
Center, Boston, MA;
bostonflowershow.com

« San Francisco Flower
& Garden Show, March
19-23; San Mateo Event
Center, San Mateo, CA;
sfgardenshow.com

» Tulip Fest, March 28~
May 4; Wooden Shoe Tulip
Farm, Woodburn, OR;
woodenshoe.com/tulip-fest

= Skagit Valley Tulip
Festival, April 1-30;
Skagit Valley, WA;
tulipfestival.org

* Vancouver Cherry
Blossom Festival,
April 3-28; Vancouver,
B.C.; vcbf.ca
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DISCOVER LOW FARES
TO MEXICO

Alaska has been serving Mexico for more than 25 years. Come explore all of Alaska Airlines’ spectacular destinations
in Mexico, including Cabo San Lucas, Puerto Vallarta, Manzanillo and more — all at surprisingly low fares.
Explore More. Spend Less"

alaskaair.com 7‘//@'4/@7%7/7/%
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SANTA ANA,CA

Beethoven'’s Late
Greatness

The Bowers Museum, in part-
nership with the Philharmonic
Society of Orange County and
The Ira F. Brilliant Center for
Beethoven Studies at San Jose
State University, is presenting the
exhibition “Beethoven: The Late
Great” through May 18. This

exhibition focuses on the last 10
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The original 1819 title

page of Beethoven's

Hammerklavier (Piano

Sonata No. 29) ison

display in Santa Ana.
years of the composer’s life (after
he lost his hearing). The exhibition
features 60 artifacts, including
three manuscripts from the
Library of Congress never shown
on the West Coast, and items
such as a life mask made of
Beethoven's face in 1812. To learn
more, call 714-567-3600 or visit
www.bowers.org. This exhibition
is part of the Philharmonic
Society's broader “Beethoven:
The Late Great” celebration,
which includes concerts, exhibits,
lectures and films. The celebration
culminates May 15 with the
“Beethoven: The Late Great—
The Finale” concert, featuring
Beethoven's Ninth Symphony. To
learn more, call 949-553-2422 or
visit www.philharmonicsociety.

org. —Heidi Dong

KAUA'I, HI

A Princely Festival
In Hawai'‘i, Prince Jonah Kahid Kalaniana‘ole Pi‘ikoi

(1871-1922) is celebrated with a state holiday on

March 26 for his role in preserving Hawaiian culture.

On his home island of Kaua'i, the prince is also
honored with the Prince Kithié Celebration Kaua'i
(March 15-29), a festival of varied events. Festival

guests can learn about traditional Hawaiian culture

or browse traditional Hawaiian crafts alongside
modern photography and art at the Garden Isle
Artisan Fair at Poipu Beach Park (March 15). Other
festival events include the Prince Kithid Rodeo at
CJM Stables (March 16), live music and cultural
demonstrations at the Grand Hyatt Kauai Resort
and Spa (March 21-23), and a Special Prince Kihio
Birthday Celebration Lu‘au at Smith's Tropical
Paradise (March 28). Two new tours coinciding with
the celebration are also being featured this year: The

Royal Order of Kamehameha is offering free tours of

Prince Kahio Park, the birthplace and childhood

Lu‘au performances are among the numerous
festival events planned for the Prince Kahio
Celebration on Kaua'i.

home of the prince (March 24); and the Makauwahi Cave Reserve is running

tours (on March 20) of its nearly 17-acre “living museum” that includes a natural

limestone cave with fossils from Hawai'i's ancient past. For more information,

call 808-240-6369 or visit www.princekuhio.net. —Joshua Stollenmaier
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ANCHORAGE, AK

Skiing Finals

Thousands of skiing enthusi-

MARK MADELL, WW

asts will head to Anchorage's
Kincaid Park this month to see
the 2014 ConocoPhillips U.S.
Cross Country Champion-
ships and SuperTour Finals
(March 22-28).

Race participants, including
hometown star Kikkan Randall
and fellow 2014 U.S. Ski Team
Olympians Holly Brooks, and
Sadie and Erik Bjornsen, will
compete in events ranging
from sprints and relays to 50K
distance races. The overall

men'’s and women's winners of

Four-time Olympian Kikkan
Randall, leading here in the
women's 30K finals of the
2013 USSA SuperTour in Lake
Tahoe, will race this month in
Anchorage.

the 2014 SuperTour will be
determined at this month's
finals. These winners will earn
entry spots in the 2014/15 FIS
Cross-Country World Cup.
The cross-country ski races
this month are part of the
Anchorage Centennial
celebration, a series of events
that will continue into 2015. To
learn more, call 541-419-6547
or visit www.anchorage2014.

com. — Joshua Stollenmaier
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|l THOUGHT | WAS ON TOP

OF THE
WORLD

By Pat O 'Day

My career had been spent in radio and
rock and roll. I ran the No. 1 radio station
in Seattle and on the air when I also started
the world’s largest rock-and-roll concert
company. On this day I was broadcasting
my show from the top of Seattle’s new
skyscraper, the Columbia Tower. I mean,
what could be wrong? Well, several things.

I’d been drinking to excess for years.
Being on the road with our rock acts. from
Hendrix to Zeppelin, The Beach Boys to
Bad Company, cocaine and other things
also entered the picture. Oh sure, I thought
I was just fine. but several acquaintances
saw it differently. There was an unwelcome
intervention where a little group of friends
cornered me and demanded that I get
treatment. “Are you kidding?” I thought.
I'm no weak, simpering alcoholic or addict.
I just like to drink.

The group demanded I go to Schick
Shadel Hospital in Seattle, which has a
unique ten-day medical treatment that halts
addictions. “OK, fine.” I said, “Ten days,
these guys will get off my back and I can
drink again, socially of course.”

Ten days later I walked out of Schick
Shadel Hospital to never, ever, have another
drink or any bad substance. My habit, the
urges, the desire and the mixed-up rationale
had simply gone, vanished; I was sober,
happy and healed. So, may I tell you the
rest of the story?

Mr. Charles Shadel of Seattle once
said, “Something just isn’t right. People are
addicted to alcohol. It’s wrecking lives. They
know they should quit, and they want to, but
they can’t. Churches, rehab centers, counsel-
ors all try to help, but the craving seems
impossible to extinguish. Soon, theyre right
back into drinking or the drugs. Shadel said,

“We must be doing something wrong!”

Photo of Pat O’Day, Seattle radio personality, celebrating the completion of Seattle’s Columbia Tower
with a broadcast in 1984. (Photo courtesy of Dennis Law)

He joined with Doctors Lemere

and Voeghtlin in search of a solution. It
was clear from their studies that the
conscious portion of the brain, the portion
you're using as you read this, once addict-
ed, lacks the power to erase overpowering
urges of dependency. Those latent cravings
simply become overwhelming. So they
concluded, “To truly halt the habit, we must
employ a more powerful portion of the
brain, the subconscious.” And they did!
Their stunning achievement created a
medical treatment that is proven to be very
successful. Logically, you're asking,
“What is it they do?” The answer is two
powerful but painless medical innovations
were combined to erase patients” habits.

First, they developed a powerful “Counter
Conditioning™ method that brings the patient
to hate the sight, smell, taste and thoughts of
using the addictive substance, be it alcohol or
drugs. Further medication isn’t required to
maintain this protective shield.

Second, the doctors introduced medically
administered deep sleep therapy. The
cleansing of the patient’s low self-esteem,
guilt, regrets and other emotional burdens
are critical to long-term mental health.

Understand that Schick Shadel’s approach
contends these habits are not the fault of
the patient. We live in a world of intoxi-
cants and many people are genetically
unprotected from their addictive impact.
Such vulnerability is passed from parents
to kids, generation to generation.

Following these two treatments,
patients can leave the hospital after just 10
days, free from cravings, guilt and destruc-
tive habits. The original wonderful individu-
al returns. This success is enjoyed by many
thousands of former patients including
myself. It's now been 27 sober, happy,
healthy years for me. It took no willpower;
they simply erased my addictions.

So may I say to you, “Your life on this
earth is so very short. You needn’t let
intoxicants control or wreck it, when
eliminating the problem is so quick and easy
at world-famous Schick Shadel Hospital.”

SCHICK@DSHADEL

HOSPITAL

Schick Shadel Hospital is at Schickshadel.com or 1-800-CRAVING (1-800-27:

Located in Seattle and Dallas

ADVERTISEMENT
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Picture Perfect

| have to admit that I've always been hesitant about So I_Oﬂg Sadd|ebag3_

cosmetic procedures, but | was self-conscious about F = bb A
my belly. In spite of always being very thin, | had always arewe a y Arms.

carried some extra weight around my stomach which Bye, Bye Baby Belly.
seemed to increase after having two children. When |

became ill and had to go on bed rest, | was unable to Hello, Dr. Levy‘
exercise as usual and gained even more weight. | was

getting married that fall in a destination wedding. SmartScups MEX

removes fat and effectively tightens

| had seen the results of other friends was during my SmartSculpt procedure. problem areas with collagen
who'd had SmartSculpt and it seemed like | felt completely at ease. remodeling and personal training
the perfect solution. | knew that | could

) | have a low tolerance for pain and was
eventually lose the excess weight by

o very comfortable throughout. When the
exercising, but | wanted more. | hoped the dressings came off, | was instantly happy. N{‘he éPA
results would take me beyond what | could Even with the swelling, my figure already AT PRO STORTS CLUB
achieve through exercise alone. appeared better than I'd ever anticipated. MED IE_:L SPA
| got even better results than | expected! My stretch marks also improved. Now,
The process didn’t just : they're barely noticeable.

Schedule a complimentary

kemove the sxcass fal. consultation at 425.861.628I

It sculpted my body.
My curves looked more
defined than they would
have just by exercise

| still continue to meet with

a trainer and watch my diet.

| believe the secret is the Dr. Daniel Levy has 10 years of
experience providing cosmetic and
aesthetic medical services. With
experience at the country's
top-tier institutions, Daniel

combination of everything
you do to take care of
yourself. SmartSculpt gave

alone, and so quickly. |
went from being round
to hippy. Dr. Levy was

ke et Bl me a jumpstart. Now it's just brings with him a cutting-
Ike an a IS. sculp '“"'Ig maintenance. edge approach to cosmetic
my body with precision dermatology, as well as an

and care. Prior to my This was seven months before enthusiasm for wellness.
the wedding. It was a picture perfect day -

procedure, my husband had visited him ¥
to have a cyst removed. Dr. Levy was very and it continues to get even better!
patient, gentle and kind, the same way he

proclub.com/TheSpa 425.861.6281 4455 148th Avenue NE, Bellevue
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THE MUSEUM OF FINE ARTS, HOUSTON; GIFTOF AUDREY JONES BECK;

Georges Braque, Barques de péche (Fishing
Boats, 1909), oil on canvas.

Also at MFAH ...

= “Made for Magazines: lconic 2oth-
Century Photographs,” through May
4, celebrates magazine culture of the
19205 to the 1980s in images from the
museum’s collection

» “Beyond Craft: Decorative Arts
from the Leatrice S. and Melvin B.
Eagle Collection,” through May 26;
85 objects that survey studio craft from
the mid-1960s to the 2000s

5T.LOUIS, MO

Fashion Fit for a Queen

HOUSTON, TX

Celebrating a

Cubism Pioneer

Marking the soth anniversary of French
painter Georges Braque's death, the
Museum of Fine Arts, Houston (MFAH), is
presenting “Georges Braque: A Retro-
spective” through May 1. Despite being
one of the most influential artists of the
20th century, Braque is less recognized
than his contemporary and Cubism
collaborator Pablo Picasso. The two artists
pioneered Cubism—the art movement that
emphasizes geometric forms and rejects
the notion of art imitating nature—but the
introverted Braque tended to be overshad-
owed by his more outgoing colleague. The
exhibition, which is making its only U.S.
appearance at MFAH, showcases Braque's
individual achievements and offers visitors
a look at 78 of his defining paintings,
ranging from early bold Fauvist work to
later paintings that he created over several
years. To learn more, call 713-639-7300 or
visit www.mfah.org. —Ayan Sheikh

TOP SHELF

The Taste of America

By Colman Andrews; Phaidon Press
Award-winning food writer Andrews
describes 250 iconic American foods,

with interesting details
T

=
mallows were intended @

as medicine for decon- m

gestion, Each page fea- D

PO

tures a different food,

about each one—for

example, that marsh-

including regional specialties such as
Copper River salmon. Stylish color
illustrations accompany the stories of
how the foods came to be what they
are today. —Heidi Dong

Alaska's Dog Heroes

By Shelley Gill; lllustrated by

Robin James; Sasquatch Books

Gill, a past Iditarod Trail Sled Dog

Race participant and the author of
best-selling children's books about

Alaska and the Pacific Northwest,
introduces young children to

heroic tales of -

o
ey

stories of how dogs in Alaska have

19 courageous
Alaska canines.
Accompanied by
James’ captivating
illustrations, the

accomplished feats such as warding
off bears and finding lost children will
thrill young readers. —Ayan Sheikh

The Warbler Guide
By Tom Stephenson and Scott Whittle;

In chess, the queen is considered the most powerful and unpre-
dictable piece. And fashions are combining with the classic
strategy board-game figure in unexpected ways in the exhibition
“A Queen Within: Adorned Archetypes, Fashion and Chess,”
showing through April 18 at the World Chess Hall of Fame. This
exhibition interprets different familiar representations and
archetypes of a queen—as a mother figure, an enchantress and
an authoritative ruler, for example—through displays of high-end
fashion. Featured items include a diamond glove by Shaun Leane
and Daphne Guinness, and a sparkling “bubble dress” by Hussein

Chalayan. The works of other renowned designers, such as

Alexander McQueen and Jean Paul Gaultier, are also represented.

To learn more, call 314-367-9243 or visit www.worldchesshof.org/
exhibitions/exhibit/a-queen-within. —Heidi Dong

Princeton University Press
With the arrival of spring, migrating
songbirds are reappearing all over

NBEUNINGEN,

North America. Featuring more than

a thousand full-color photographs—
taken from multiple angles to aid

identification—plus

range maps and

MUSEUM BOIJMANS VA

sound diagrams for
all 56 species of war-
bler, Stephenson and

Whittle's book is one
of the most compre-

The Coral Dress, from the
Cutting Edge Couture
Collection of Dutch fashion
house Viktor & Rolf (2010).

hensive and birder-friendly warbler
guides available today.
— Joshua Stollenmaier
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Serving Fresh Seafood Dly

* Specialty Cocktails = Qutdoor Patio  Private Events
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3 1301 Alaskan Way 2 Lake Bellevue 70-030 Highway 111 78-121 Avenida La Fonda 215 Marina Drive ]

Seattle, WA 98101 Bellevue, WA 98005 Rancho Mirage, CA 92270 La Quinta, CA 92253 Long Beach, CA 90803
200.624.1890 425.455.2244 760.321.7635 760.564.73335 562.430.0272




COURTESY: OREGON MUSEUM OF SCIENCE

JOURNAL

AND INDUSTRY

PORTLAND, OR

The Science of Extreme Sports

A radical museum-science exhibition is now open in Portland.
“Tony Hawk | Rad Science” is an interactive gallery of experiences
that show how skateboarding and other extreme sports are ruled by
physical principles involving gravity, velocity, acceleration, inertia
and balance. From the interactive display Bodacious Board Balance,
which tests participants’ balance with stationary skateboards, to
Momentum Machine, a demonstration of angular momentum, the
exhibition's activities and presentations make physics entertaining
and exciting. Open through May 4 at the Oregon Museum of
Science and Industry (OMSI), “Tony Hawk | Rad Science” helps
viewers of all ages understand how science relates to popular,
high-energy activities. To learn more, call 800-955-6674 or visit

www.omsi.edu. —Madison Cavell

SAN FRANCISCO, CA

“BioBlitzing” in the Bay Area

The interactive exhibition
“Tony Hawk | Rad Science”
allows visitors to explore the
physics of extreme sports.

Other fun science exhibits ...

* “The Science of Ripley’s
Believe It or Not,” through
May 4; the science behind
this popular brand of curiosi-
ties; Arizona Science Center,
Phoenix, AZ; 602-716-2000;
azscience.org

* “Lego Travel Adventure,”
through May 6; an interactive
and engaging Lego exhibit;
Science World at Telus World
of Science, Vancouver, B.C.;
604-443-7440; scienceworld.ca

Visitors to the Bay Area can become explorers for a day and join hundreds of scientists and

naturalists, along with thousands of students, participating in the Golden Gate National

Parks BioBlitz and Biodiversity Festival, March 28 and 29. Participants in the BioBlitz will

help document wildlife in the Golden Gate National Recreation Area. Volunteers can enjoy

learning about nature in the area by signing up to take inventory of different types of plants

and animals. The BioBlitz offers volunteers the opportunity to work closely with experts in

different branches of biology while gaining insight into the importance of preserving

biodiversity. For visitors more interested in celebrations, the Biodiversity Festival, a

concurrent two-day event, will offer myriad activities including musical performances, live

animal demonstrations, hands-on
exhibitor booths, art shows and local
food. This large urban celebration at San
Francisco's East Beach is free and open
to all ages. Advance registration for
BioBlitz is required to secure a spot on
an inventory team. For more informa-
tion, call 202-775-6186 or visit www.
nationalgeographic.com/bioblitz.
—Ayan Sheikh
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A volunteer with the Golden Gate Raptor
Observatol 'y searc

JESSICA WEINBERG

CALENDAR

Through April 6 “Gene Kloss:
In Light and Shadow,” paintings
and prints; Phoenix Art Museum,
Phoenix, AZ; 602-257-1222 or
phxart.org/exhibition/
lightandshadow

Through April 6 “Secrets of

the Sun: Stephen H. Willard
Photographs of the West,” Palm
Springs Art Museum, Palm Springs,
CA; 760-322-4800 or psmuseum.org

Through April 27 “Robert
Smithson in Texas," drawings,
photographs and sculptures related
to Smithson's Texas projects; Dallas
Museum of Art, Dallas, TX; 214-922-
1200 or dallasmuseumofart.org

March 14-16 gth Annual Jazz in
the Gardens, top musical per-
formers; Sun Life Stadium, Miami
Gardens, FL; 800-745-3000 or
jazzinthegardens.com

March 20-23 Treefort Music
Fest, an art and music celebration;
multiple locations, Boise, I1D;
treefortmusicfest.com

March 29-30 Taste Washington,
a wine and food event with more
than 200 Washington state win-
eries and about 65 restaurants;
CenturyLink Field Event Center,
Seattle, WA, tastewashington.org

April 7-13 goth-annual Alaska
Folk Festival, music, dance and
participatory events; multiple loca-
tions, Juneau, AK; 907-463-3316 or
akfolkfest.org

April 10-27 Fiesta San Antonio,
history, music, parades and more;
multiple locations, San Antonio, TX;
877-723-4378 or fiesta-sa.org

April11-13 La Jolla Concours
d'Elegance and the La Jolla Motor
Car Classic at the Concours,

classic automobiles; La Jolla, CA;
619-233-5008 or lajollaconcours.com
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Transformations happen every day at Advanced Cosmetic & Laser
Dentistry in Seattle. People from all over are talking about the
breakthrough methods that promise the smile of your life.

There is a difference when it comes to the dentist you choose.
Experience counts, not just in what you have done but who does
the work. In Seattle, at Advanced Cosmetic & Laser Dentistry we
have the fussiest patients from all over the world plus we feature
unique, luxury surroundings and an attentive and professional
staff. Designed on purpose to meet the needs of our out-of-town
guests. Convenient overnight accommodations arranged for you at
Hotel Sorrento or another of our fine hotels.

Our total focus is on you. We only treat one patient at a time.
You are pampered from the very start with a limo ride to the
office. Whether you need Teeth By Tonight Dental Implants or
a Smile Makeover using cosmetic techniques imagine how you’ll

feel when you finally get the most beautiful smile you've ever
desired.

Word is spreading about the quality of care and the efficiency
of these dentists. If you've been told it could take months to
complete your care, relax. We can usually accomplish everything

wh y are s6 many

people flying to
—Seattle,:t see

vme. .. Advanced .
- COSIHEtl€*'

) C—
pentstry
1-877-850-6866

with just a few visits. We reduce your time in the dental chair
to only what is absolutely necessary. We use advanced sedation
techniques so you don’t feel a thing. Folks love it.

Concerned about cost? Be assured with our NEVER PAY AGAIN
policy. If any restoration we place in your mouth breaks or is
damaged we'll replace it for free.

Our world-class dentists are trained and experienced in making
the impossible happen everyday. You can relax and feel com-
fortable. Sit back, enjoy the limo ride and we’ll take care of the
rest.

6 REASONS TO HAVE US BE YOUR DENTIST

* Experience Counts - We’ve Successfully Completed
Thousands Of Cases

* Teeth By Tonight Dental Implants - Replace Missing Teeth
* Advanced Sedation Options — Complete Your Treatment In
One Visit

* No Hidden Fees - Everything Included
* Never Pay Again Policy
e Saturday Appointments Available

Laura B.

www.acld.com - there is a difference!




LAND'S~END

Sra Caro §

THE ULTIMATE LAND’S END
RESORT IN CABO!!!

b
N
&

rcoan*vuétler 6(9’, [) 'J ’ST ¢ BOOK ONLINE OR CALL TOLL FREE FOR OUR LAND'S END SPECIALS

THE WORLD'S BEST PLACES TO 5TAY

Find U,\'.'f&n‘rmr Hotels & Resorts B / Solmar Resorts

SOLMAR HOTELS & RESORTS Avenida Playa Grande #1 Cabo San Lucas, BCS Mexico 23450 _;i';
Ph (624) 145 7575 - Fax (624) 143 6655 - Toll Free USA (800) 344 3349 - US Ph (310) 459 9861 L_Sa marf,-
HOTELS & RESORTS

US Fax (310) 454 1686, E-mail: reservaciones@solmar.com.mx, www.solmar.com
http://www.solmartravelexperts.com/




PRIME TIME

TOP TEN

USDA PRIME STEAKHOUSES

www.primesteakhou: m

Americals (Best

DONOVANS oy pos*  teemmee

(SiEan s crer nevse)

Fort Worth, TX Grapevine, TX

’
BOb S e ;:.lal:;?);lnﬂz ﬁ:ﬁ::a;;i[s::'lﬁ:ﬂmom Camille Patha, Self-Portrait at
Steak & Phop House & : :

e e Dallas, TX (on Lamar) Austin, TX
San Antonio, TX Nashville, TN TACOMA, WA

Art with Punch
A Chicasc
Ch':;plt!‘;z:sc Chicago, IL Named for the vibrant hues that characterize

Midnight (2013), oil on canvas.

contemporary artist Camille Patha's work,

“A Punch of Color: Fifty Years of Painting by
Bellevue, WA Camille Patha" is a retrospective exhibition
featuring paintings from the regionally
renowned artist's distinguished career.
PoLOGRILL [lYy Tusa0K The 28-piece exhibition will be displayed
at the Tacoma Art Museum through May 25.

Various stages of Patha's career are repre-
Des Moines, IA Omaha, NE e g : P

Kansas City, MO Leawood, KS sented, from the early complex composition
of Big Red (1964) to one of her most recent
abstract pieces, Punch (2013).

Orlando, FL

Kissimmee, FL ) _
Tampa, FL and experiences, and the result is vibrantly

Patha's paintings reflect her personality

colorful art. To learn more, call 253-272-4258

2 La Quinta, CA or visit www.tacomaartmuseum.org.
S'rmﬂonsz : Palm Springs, CA — Madison Cavell
Also at Tacoma Art Museum ...
Denver. CO “Optic Nerve: The Art of Perception,”
through April 20; artists engage viewers'
perceptions using color, light and patterns

Fort Wayne, IN  Indianapolis, IN
Cincinnati, 0H Columbus, 0H
Louisville, KY

o i e Other Midwest Locations EddieMerlots.com

We are always in search of the highest quality Prime Steakhouse Restaurants in America.
To find out more contact janet(@ primesteakhouses.com

The first Girl Scout meeting took

place on March 12, 1912, when 18 girls

L\ f J Wine §

from Savannah, Georgia, gathered in the
istinguished Restaurants of North America home of Juliette “Daisy” Gordon Low.
v DiRoNA.com ;

Today there are more than 3.2 million
members of the Girl Scouts of the USA.

To learn more, visit www.girlscouts.org.
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- NA HOKU

ﬁ,wa,riﬁ 's Finest Jewelers Since 1924

NA Hoku
A COLLECTION

Na Hoku Watch with
Koa ;mdftee] Bracelet
and Mother-of-Pearl Dial

$395
Na Hoku Na Hoku
Chronograph Watch with / _ Dress Watch
Koa and Steel Bracelet y with Koa and Steel
$595 / Bracelet
$375

Other dial options available

An incomparable collection of

Hawaiian'and Island lifestyle jewelry

OAHU: Ala Moana Center * Outrigger Waikiki on Kalakaua Avenue * Waikiki Beach Walk * Hilton Hawaiian Village
MAUI: The Shops at Wailea + Whalers \’ill:lgc' * Front Street + Lahaina Cannery * Queen Ka'ahumanu Center + Hyatt Regency Maui ¢ Grand Wailea Resort
KAUAI: Poipu Shopping Village * Grand Hyarr Kauai
BIG ISLAND OF HAWAII: Kona Marketplace * Kings' Shops * Hilton Waikoloa \"illngc
NORWEGIAN CRUISE LINE: Pride of America

BOSTON: Natick Mall « Northshore Mall CHICAGO: Oakbrook Center + Woodfield Mall DALLAS: NorthPark Center
DENVER: Cherry Creek Shopping Center LAS VEGAS: Grand Canal Shoppes at The Venetian LOS ANGELES: Glendale Galleria
NEW YORK: Roosevelt Field PHILADELPHIA: The Plaza at King of Prussia PLEASANTON: Stoneridge Mall
PORTLAND: Washington Square SAN DIEGO: Fashion Valley + Horton Plaza SAN FRANCISCO: PIER 39
SAN JOSE: Valley Fair SEATTLE: Bellevue Square WASHINGTON, D.C.: Tysons Corner Center

NaHoku.com + 1-866-296-5462




Restoration

Artistry is what you get when you see Dr.
Brian Geertz, As a board certified hair
transplant surgeon and the founder of Hair
Transplant Seattle, he takes great pride in
his artistry of creating natural hairlines,
achieving amazingly natural results and
helping his patients regain the appearance
they’ve been looking for.

Brian O. Goertz M.D.
Founder of Hair Transplant Seattle

Patients meet directly with Dr. Goertz who
takes a very holistic approach to caring for
his patients. He counsels each individual

on appropriate diet and supplements not
only for their “hair health” but also for their
general well-being and longevity.

Today there are still many misconceptions
about hair transplantation, the results that
can be achieved and the process by which
the procedure is performed. With Dr. Goertz
those misconceptions are gone; people will
only know you’'ve had a hair transplant if
you tell them.

“It is important for today’s patients to
understand that the results that can be
achieved can look completely natural
and amazing when done properly,” says
Dr. Goertz. But patients should not be

—— |

fooled with promises of new machines or
instruments doing hair transplants, “The
instruments are developed to aid the
doctor,” says Dr. Goertz. “Ultimately, natural
results are achieved by the surgeon who

has the surgical and aesthetic skill to create
results that are completely natural.” When

a hair transplant can pass the scrutiny of a
hair stylist, you know you have a great hair
transplant. “Dr. Goertz has an eye for artistry
in making it look natural, which is why |
refer my clients to him,” says David Cheung,
master designer and owner of MARGIDAVID
SALON in Seattle.

“My goal is to be sure that my work is
completely natural and undetectable,”

says Dr. Goertz. “I recently had a physician
come to me because a mutual patient
finally revealed to him that he’d had a hair
transplant. When that physician realized
that he couldn’t detect the transplanted
hairs, he decided to come in for his hair
transplant. It is a great compliment when a
physician chooses me as the hair transplant
surgeon for themselves and their patients.”

Hair transplantation is not just for men.
Many women also experience hair loss

or are born with a high hairline that can

be treated with hair transplantation. As
difficult as it is for men to lose their hair,
women often suffer in silence experiencing
emotional pain. After all, society tells us
that women are not supposed to lose
their hair. Hair transplantation can make

a dramatic change in a woman's life. In
some cases, hair transplantation is even
appropriate for children with areas of hair
loss caused by trauma, burns or radiation
treatment. Hair transplantation can also
be performed for eyebrows, sideburns,
mustaches and beards.

Whether you are a man, woman or
child, Dr. Goertz is dedicated to creating
results that are so natural that the only
way someone will know you have had a
transplant done is if you tell them.

Visit www.HairTransplantSeattle.com
or Call 1-888-642-4247 Ji

11007 Slater Avenue NE
Kirkland, WA 98033

Halr Transplant Nelue




Carrie D. Kent

Randi W. Seattle ¥ ¥ ¥ % ¥

You made our dream of owning a new
home come true!

Heather A. Seattle

HOMEGROWN HOME LOANS

For more than 75 years BECU has been helping Washington residents finance homes they love. More than
just being a great deal, our fixed- and adjustable-rate home loans are straightforward and easy-to-understand,
so you shouldn’t be surprised by hidden fees or unexpected charges. Whether you're a first-time homebuyer
or looking to upgrade with a jumbo loan, we’ll help you find the right mortgage to fit your individual needs
and budget. Because at BECU, we don’t view lending as a transaction. We view it as a relationship—one that

we look forward to sharing with you.

ETX.TX] your DREAMS

becu.org | 800-233-2328

All Washington State Residents Are Eligible To Join.

Federally insured by the NCUA. Must establish and maintain membership with $5 minimum member share savings balance.
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STANDING
TALL:

SEATTLE SEAHAWKS SUPLR s o e e
restigious tro eric orts
:gmlscnnunrunT{oﬂuruA“MnITJ Ennunnncu Fn thegmedia C.fpi};al of the wurld,p
y

Seattle Seahawks General Manager

“nl.llnnl 'nlE“T John Schneider ran across the confetti-strewn
BY AHT TH IEI. MetLife Stadium stage in New Jersey and play-

fully grabbed quarterback Russell Wilson.

RUSSELL
WILSON

“Us short guys,” said the 5-foot-7 Schneider
to the 5-11 Wilson, “can do it, too!”

Indeed, they can. As can tall cornerbacks.
And 330-pound defensive ends. And seventh-
round draft choices. And guys no teams wanted
at all. And twice-fired coaches.

The Seahawks weren’t all mutts. But together,
they became purebred champions, 43-8 winners
over the Denver Broncos in one of the most
dominating displays in the XLVIIl-year history
of the Super Bowl. Central to the first NFL
Championship in Seattle’s history was Wilson,
who shattered the Broncos as well as the NFL

Russell Wilson celebrates
the Seahawks' Super

Bowl championship in

bias against short quarterbacks with a masterful

performance—his QB rating was the ninth-best

New Jersey’s MetLife in Super Bowl annals—in front of the largest
Stadium. audience in U.S. television history.
ALASKA AIRLINES MAGAZINE MARCH 2014 35



M I---l How do you get there? Ask for Alaska. If you're passionate about

/ what you cook, satisfy your wildest desire with the enticing taste of succulent,
and sustainable seafood harvested from the purest Alaskan waters.

For this Coconut-Lime Alaska King Crab recipe

and more tempting seafood ideas go to wildalaskaflaver.com




/ AP PHOTO

BEN LIEBENBERG

“I thought it was just an exquisite effort
by the quarterback,” said coach Pete Car-
roll, “His play was perfectly fitted to our
football team and the plan that we needed
to win. It couldn’t have been more obvious
than it was in the Super Bowl.”

Astonished as the sports world was at
the breadth and depth of the beatdown,
Wilson was not. Throughout his sports
career, from high school in Virginia to
colleges in North Carolina and Wisconsin,
to the NFL in Seattle, Wilson with his
deeds has defied conventional wisdom and
skewered skeptics. Even after his rookie
year ended in defeat—when he helped
bring back the Seahawks from a 20-0 half-
time deficit in Atlanta to a 28-27 lead, only
to lose the playoff game in the final 30
seconds—he was certain success was near.

“Ever since we lost against Atlanta in
the playoffs, I remember having that good
feeling, like, ‘Man, we are going to go to
the Super Bowl,”” he told the world that
evening after defeating Denver. “It all
started with the championship offseason
that we had, and just going into training
camp and having that mentality of a cham-
pionship, day after day. Tonight was just
unbelievable. The thing that you want to
do at the end of the season is play your best
football. That’s what we did tonight.”

But as often as Wilson cites the word
“championship,” it is not an end, merely a
benchmark.

“As an individual, you want to grow,” he
said in a quiet conversation in Seattle after

the excitement over the city’s first major

pro championship in 35 years had turned

Harrison Wilson, upper left,
was Russell's role model and
inspiration. His father
frequently challenged
Russell to excel in whatever
he chose to do, including
playing quarterback for the
University of Wisconsin, or
second base and quarter-
back for Richmond, Virginia's
Collegiate School.

sublime. “That’s my mind-set. [ want to be
consistently progressing, from week one
of my rookie year. Every game, I want to
improve, to where I have total command
of the game and all situations. To be
clutch, to be dominant, when I need to be.

“That's a great way to measure suc-
cess,” Wilson said.

Sports championships are always sub-
ject to the vagaries of money, health and

luck. Wilson understands that trophies are

MARCH 2014
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In the Seahawks' 43-8
Super Bowl win over
Denver, Russell Wilson
demonstrated the
same calm presence
that characterized his
2013 regular season: a
63.1 percent comple-
tion rate on 407
attempts, for 3,357
yards and 26 touch-
downs. He also ran for

539 yards.

emblems of success, not the ultimate vali-

dation of a player’s worthiness.

Nor does he believe that football success
determines the value of the individual.

“A lot of people think football is my life,
what defines me,” he said. “It's not. For me,
faith is No. 1, then football, then helping
people where I can. I play better when I
can enjoy the people around me, and in the
community. It makes a difference when
you're helping others.”

Not long after Wilson was drafted from
the University of Wisconsin in April 2012—
it seems as if “former third-round draft
pick” has become part of his name—he and
his wife, Ashton, moved across the country
to the NFL's most remote outpost, where
the couple had no connections. Wilson
quickly made one—Seattle Children’s
Hospital, a world-renowned pediatric care
facility with 250 beds. Wilson began visit-
ing quietly on Tuesdays, typically the off
day for players during the season.

For patient and visitor, hospitals are
difficult places. They can be particularly so

for some professional athletes, usually the

37



paradigms of good health who can become
uncomfortable with scenes of vulnerabil-
ity. But not Wilson.

While at North Carolina State, he had
become accustomed to hospitals, he said,
because his father, Harrison Wilson III,
was a diabetic whose complications
required increasing hospitalizations.

“I've been in hospitals a lot,” he said.
“My dad was extremely sick at the time, so
[the environment| was comfortable for me.
[ knew that [in coming to Seattle] I could
try to find a way to affect people’s lives, but
also let them affect my life, and be a posi-
tive change.”

Harrison Wilson was Russell’s idol—a
two-sport athlete at Dartmouth College
who earned a law degree from the Univer-
sity of Virginia and tried out, at 28, for the
San Diego Chargers. He conveyed to his son
the importance of “the three P’s"—purpose,
perseverance and perspective—that have
become Russell’s handrails through the
intense whirlwind of pro sports.

When the elder Wilson died June 9,
2010, at 55—the day after Wilson was

“This guy was
wired differently.
He already had a
professional
athlete’s mentality;
hewas alsoa
professional
human bheing.”

drafted in the fourth round by Major
League Baseball’s Colorado Rockies—the
shock was profound. But deploying the
three P’s grounded Russell. His experiences
at Seattle Children’s enlightened him.
“This is my home,” he said of Seattle, “I
want to feel like I'm part of it, to help in
any way possible. If I can communicate
with kids at the hospital—spend 15 min-

utes with one kid, and share my story with

them and hear theirs—they don't realize
how much that helps me. It gives me a
sense of relief, and puts a smile on my face
being around them. Week in and week out,
they take burdens off my shoulders.”
Wilson also quickly made connections
with the local business community, includ-
ing Seattle’s hometown airline, which
playfully appointed him its “other” CFO—
Chief Football Officer. Last July, Wilson
joined Alaska Airlines at its Seattle mainte-
nance hangar to encourage 600 high
school kids to study hard and graduate,
and to inspire them to follow their dreams.
Wilson’s uncommon maturity and
energy were evident before his ascent in
Seattle. He graduated in three years with a
degree in communications from North
Carolina State University, where he wanted
to pursue a pro baseball career while main-
taining his amateur status for college foot-
ball. Under NCAA rules, he was allowed to
hire an “adviser,” not an agent. He received
a referral from his college baseball coach
for Mark Rodgers, a Florida-based attorney

experienced in athlete representation.

Coastal Hatel Group

you shouldn't h

P

ve to choose

between comfort-and convenience

surprisingly only 5 minutes from Sea-Tac Int’l Airport

CedarbrookLodge.com | 877.515.2176
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The six qualities of a
world class Steakhouse.

Chef driven seasonal menus.
House baked breads and desserts.

Six tiers of great steaks ... from USDA Prime
all the way through to Japanese Wagyu.

A “Best of Award of Excellence” from Wine Spectator.

The deepest selection of scotches, bourbons
and other fine liquors.

Service that makes you feel as if you were a guest in my home.

Now that's a world class steakhouse!

| invite you to come experience John Howie Steak.

T
%

Wine Spectator

JOHN HOWIE STEAK W

BEST OF
AWARD OF
EXCELLENCE

johnhowiesteak.com 425 440 0880 2013




“He calls me; I don’t call him,” Rodgers
recalled. “I thought that was unusual, and
refreshing, I drive to meet him at the
school’s baseball facility to go to lunch.
He’s in a suit—he looks like the junior
senator from the state of North Carolina.

“Then we go to lunch, and he asks the
waitress, ‘May we please have separate
checks?' He knows the NCAA rules. That
had never happened to me.”

After lunch, Wilson and Rodgers
reached a deal. Rodgers reached a conclu-
sion. “This guy was wired differently,”

he said. “He already had a professional
athlete’s mentality; he was also a profes-
sional human being.”

Rodgers also bore witness to a rare
Wilson setback. The football coach at NC
State, Tom O’Brien, wanted Wilson to play
spring football in advance of his senior
season of 2011. But Wilson, who already
had one summer of Class A pro baseball,
wanted a second. If that were the case,
O’Brien said, that meant that the Wolfpack,
despite Wilson’s three years of accomplish-
ments, would go in another direction for a

See alaskaair.com for more details

February 28 - March 3, 2014.
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www.alaskaair.com/deals/hoteloffers
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Offers valid at participating hotels only and are subject to availability. Offers vary by property. Minimum
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starting quarterback—backup Mike
Glennon. Each man stood his ground.

“I don’t think anyone begrudged the
decision, but it was hurtful,” Rodgers said.
“There was a sense of rejection. But he’s
always believed that 10 percent of life is
what happens to you, and 90 percent is
how you deal with it.

“He’s the kind of guy who, when it
rains, doesn’t get wet.”

Because Wilson graduated, NCAA rules
allowed him to transfer for his senior year
without the mandatory one-year sit-out.
After his baseball career continued
slowly—a second baseman, he hit .228 in
61 games for the Class A Asheville (N.C.)
Tourists—Wilson decided to switch back to
college football.

His college transfer choice came down
to Wisconsin over Auburn. He left baseball
June 27 and by the end of July had absorbed
the Badgers playbook and was voted team
captain. By early December, the Badgers
were 10-2; Wilson was the All-Big Ten
Conference QB and set the single-season
Football Bowl Subdivision (FBS) record for
passing efficiency (191.8). Wisconsin won
the inaugural Big Ten championship game
42-39 over Michigan State, and lost the
Rose Bowl 45-38 to the Oregon Ducks.

Wilson's trail of success was followed
closely by Schneider, who prior to the April
2012 draft signed the Seahawks’ purported
quarterback of the future, Matt Flynn, toa
veteran free agent contract. But Schneider
became enamored of Wilson’s leadership
and skills, despite knowing how few quar-
terbacks 6 feet and under succeeded long-
term in the NFL, where rules forbid
footstools in the pocket.

Wilson's college feats were by no means
a secret in the NFL. Every team with needs
at quarterback was intrigued. It was a
question of which team had the guts to
take a chance above a seventh-round pick.
Even Carroll was skeptical.

“John convinced me on Russell,” Carroll
told si.com. “He was on him early, then
he came back from seeing him late in
his season at Wisconsin, and he was so
enthused about him, I watched a lot of tape,
and John was right on. Then he got here,

and he was everything John said he was.”
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What Wilson was, was more successful
in his first two years (24 regular-season
wins) than any QB in NFL history. Then
the Seahawks in the playoffs this year beat
New Orleans, San Francisco and Denver,
arguably the next three best teams. Such
success was astounding, even to the co-
founder of Microsoft, Paul Allen, who
knows a little about making something
from nothing.

The owner of the Seahawks also had to
be persuaded to expend a third-round pick
on such an atypical player.

“All the credit goes to John,” Allen said
after the Super Bowl. “He said, ‘There’s a
quarterback who I really like, and I think
he’s going to be there.” He explained [Wil-
son’s height| but said he had everything
else you would look for in a quarterback.
And now he’s a Super Bowl champion.

“I'm just so happy for Russell. To be able
to do it in his second year is a testament
not only to his skill, but all the study of the
game’s minutiae that he put in to get over
the top.”

It would have been no surprise to
Harrison Wilson.

“My dad always told me, ‘Russ, why not
you?’” the quarterback said. “That meant
to believe in yourself, believe in the talent
God has given you, even though you are
5-foot-11. You can go a long way.

“That’s why I decided to play football. I
wanted to go against the odds a little bit.”

Now the odds grow steeper still—a
repeat title. Hasn't been done in a decade.
But the Seahawks were the youngest team
to win a Super Bowl (average age 26.1
years), and know that Wilson is fully capa-
ble of getting better,

“We go into this next offseason, and my
hopes are that he’s really going to take
another big step forward and continue to
get better,” Carroll said. “He doesn’t give
[opponents] the football. He already under-
stands that. His production, his use of the
players and the system, will grow. It will
allow us to do some really cool things.”

As Schneider said, the little guys can do
it—again. sk

Art Thiel, a longtime Seattle sportswriter, is a
columnist for SportspressNW.com.

MARCH 2074  ALASKA AIRLINES MAGAZINE



‘EXEFFICIO

INTRODUCING
UNDERWEAR FOR
OUT THERE

The NEW men's SPORT MESH BOXER BRIEF pairs ergonomic fit with ultralight mesh for active
performance. Whether you're cycling through Patagonia, trekking in Thailand, or trail running in
your home range, the Sport Mesh boxer brief will keep you cool, fresh, and comfortable.

Ll 911 LEARN MORE AT EXOFFICO.COM/SPORTMESH




.\ A .u_!.-: . Ad .sf..

>

L

?
TN
- -‘ -8 ‘

{ »

/ - v 4 "

AWY IV / SHIMOH VAON 8 3D1H - 5 _\” - A

- . \‘
-

el




BIRDS
in PARADISE

Avian wonders of the Hawaiian Islands
> By Catherine E. Toth

”
A red-footed booby
< . B g rests near the O‘ahu
. )"' v // coastline. Birds of this
- , = >, oceangoing species
g " N %

breed on tropical %
islands and soar great
distances using their
powerful wings.
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oan Yoshioka, who lives on Hawai'i
Island, remembers seeing her first
apapane sitting in an‘ohia tree in
the village of Volcano. "It was this
little, tiny red bird with black wings and a
white rump,” she says fondly. "It was love at

first sight.”

Lance Tanino was a zoology major back in 1995
when he encountered a nesting pair of ‘alala
(Hawaiian crows) while he was camping on the
slopes of Mauna Loa on Hawai'i Island. “T'll never
forget the morning I was still in my tent and sleep-
ing bag, trying to keep warm and listening to the
‘alala calling to each other before sunrise,” he says.
“It was a once-in-a-lifetime wake-up call.”

And Jean Campbell recalls seeing what she iden-
tified as a Canada goose while she ran through the
Enchanted Lake area on the windward side of O'ahu
after a rainstorm one day. The Canada goose is
similar in appearance to Hawai'i’s state bird, the
néné (Hawaiian goose), and may be the néné'’s ances-
tor. But seeing a Canada goose in Hawai'i is very
uncommon. “The fact that this bird was actually out
there is amazing to me,” she says.

There is something each of these three avid bird-
ers know: The state of Hawai‘i is an incredible place
for bird-watching (or “birding,” as some enthusiasts
prefer to call it)—primarily for its collection of rare
native birds that are found nowhere else in the world,
but also for its impressive ocean wanderers and for
many other common yet intriguing species people
see every day. Whether it's in lush tropical areas or on
dry volcanic slopes, along wave-washed coastlines or
in gardens near urban areas, birding in Hawai'i leads
to remarkable experiences observing colorful species
and enjoying richly diverse Hawaiian habitats.

Interest in Hawai‘i birding is on the rise—and is
part of a broader trend. “Worldwide, people are
getting more interested in birds,” says H. Douglas
Pratt, an ornithologist, field-guide author and lead-
ing authority on the birds of Hawai'‘i and the Pacific
Islands. “1 think people are just missing seeing
nature. ... People want to see the natural world, and
birds are part of that.”

According to a survey conducted by the U.S. Fish
and Wildlife Service, nearly a quarter of the U.S.
population enjoyed wildlife-watching in 2011.
(Wildlife-watching is defined to include closely
watching, feeding and photographing wildlife;
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A) The beautiful
red, black and white
‘apapane, a variety
of honeycreeper, is
one of the more
commeon native birds
in Hawai'i. This bird
was photographed
at the Keéalia Pond
National Wildlife
Refuge on Maui.

B) The ‘Gkohekohe
(crested honey-
creeper) is endemic
to Maui. It can be
found foraging for
nectar in the
high-elevation rain
forest on Haleakala
volcano.

C) The kélea, or
Pacific golden
plover, is an
impressively
wide-ranging
migratory bird that

winters in Hawai'i.

D) With its long legs
and beak, the ae‘o
(Hawaiian stilt) is
well-suited to
wading in Hawaiian
wetland areas on all
of the major islands
except Lana'i and
Kaho'olawe.
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visiting public parks because of wildlife; and main-

taining plantings and natural areas around the
home for the benefit of wildlife.)

Birds were the biggest attraction, according to
the survey, with 46.7 million people either watching
birds at their homes or traveling somewhere to see
birds in their natural habitats. Overall, more than
22 million Americans took trips away from their
homes to watch wildlife in 2011.

While birders have many options for places in
the world they can see avian species, Hawai'i
remains a compelling choice for the variety and
sheer uniqueness of its birds. Increasingly, people
are heading to Hawaiian slopes, forests and shore-
lines—equipped with binoculars and determination
to spot something from their bird books and pocket
field guides. Some people venture out on their own;
others seek guidance from one of several experi-
enced guide services. Sometimes, people find their
birding experiences so inspiring that they join
efforts to conserve and maintain the habitats that
are so crucial to Hawai'i’s treasured species.

Whatever form the interaction takes, there are
ample opportunities for people to engage with the
beautiful birds and habitats the Aloha State has
to offer.

HAWAI'l BIRDS,
NEAR AND FAR

You don’t need to venture great dis-
tances in Hawai‘i to find amazing
birds, even on the most populated and
developed island—O‘ahu.

For example, you can walk up the
paved trail to Makapu‘u Point Light-
house on O‘ahu’s southeast coastline

and see impressive oceangoing fliers
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such as frigate birds, boobies and shearwaters. Or
you can drive along Kiuke'e Place in the Enchanted
Lake subdivision in Kailua—adjacent to Ka'elepulu
Wetland bird preserve—to spot waterbirds such as
the dark-gray ‘alae ke'oke’o (Hawaiian coot) or the
ae'o (Hawaiian stilt), a slender wading bird. Or you
can visit the 124-acre Lyon Arboretum and Botani-
cal Garden in lushly vegetated Manoa to see a
variety of birds, including the O'ahu ‘amakihi, a
small yellow-green honeycreeper found only on
this island; the kolea (Pacific golden plover), which
is among the world’s greatest long-distance fliers;
and the rose-ringed parakeet, an introduced spe-
cies with beautiful green plumage on both males
and females, with a reddish-pink neck-ring on

the males.

During winter, in the Kahuku area on O‘ahu,
you might be able to see a bristle-thighed curlew—
a rare shorebird with a long, downcurved bill that
migrates to Hawai‘i from western Alaska. These
intriguing shorebirds breed on Alaska’s inland
tundra, but they prefer Hawaiian shores (along
with other South Pacific places) for their winter-
ing grounds.

Seeking out birds in Hawai'i often means visit-

ing scenic island parks; but some great birding sites

A) Hawai'i's state
bird, the néné
(Hawaiian goose),

is found in the wild
on Maui, Kaua'i

and Hawai‘i Island,
partly due to reintro-
duction work.

B) Hawai'i has many
elegant introduced
species, such as the
cattle egrets shown
here at Wailea Beach

on Maui.

C) Common mynahs
are prevalent in
populated areas of
O‘ahu and the other
Hawaiian Islands.

D) Bristle-thighed
curlews migrate
from Alaska to
Hawai'i wintering
grounds.

E) The ‘elepaio is a
native flycatcher
found on Hawai'‘i,
Kaua'i and O‘ahu.
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keeps on living,

The spirit of aloha is the core of
our culture and we express it in many
ways. We'll be happy to share our
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are far more modest. There’s even ter-
rific birding adjacent to an industrial
plant near O‘ahu’s North Shore.

And oftentimes, Hawai‘i residents
find birds closer to home.

For instance, Jean Campbell, an
O‘ahu-based attorney who has seen 103
bird species in the Islands, once decided
to participate in Big Year Hawai'i, a
local informal competition among
birders to see who can see or hear the
largest number of species of birds
within a single calendar year.

On the morning of January 1, she
took her breakfast bowl of cereal out to
her front porch in Kailua and jotted
down what she saw: a Java sparrow, a
common mynah, a spotted dove, a red-
whiskered bulbul, a couple of cattle
egrets and an ‘iwa (great frigate bird)
flying overhead. She also recorded on
her list George, a white-rumped shama
(a bird with white tailfeathers that looks
like a robin-magpie hybrid). She saw him
so often in her backyard, she had given
him a name.

All that in about a half-hour.
Although Campbell can see quite a
few birds near her house, she also enjoys
expeditions that take her to other parts

of the Islands, and even to different
parts of the world. Part of the thrill for
her is the search.

“What I love about birding is that it
gives me an excuse to get outside and go
places I wouldn'’t otherwise go,” she says.
“It's about just getting out and doing
stuff.”

BIRDING AS AN
EXPERIENCE

It's worth remembering that bird-watch-
ing in Hawai'i and other places is some-
times more about the experience than
about the ultimate success of finding a
rare bird you set out to see. After all,
the challenge of searching for an elusive
species can be part of the fun. And
more often than not in the Islands, you
will be in some environment—a forest,
a beach, the slope of a volcano—worthy
of appreciation on its own merits. If you

are intent on seeing birds, it is usually
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GUIDED TOURS

~%7 Hawaii Forest & Trail (8c0-464-1993 or
808-331-8505; hawaii-forest.com) in Kailua-
Kona offers two small-group guided birding

tours:

Hakalau Forest National Wildlife Refuge
Adventure: This guided tour takes visitors
into the Hakalau Forest National Wildlife
Refuge, where you may see the orange ‘akepa

(nonmigratory), an ‘i'iwi and, maybe, a pueo.

Rainforest and Dryforest Birding Adven-
ture: On this tour, visitors spend time in two
very different habitats. At Pu'u La‘au, you'll
venture into the subalpine dryland forest on
the west side of Mauna Kea and see palila
and ‘elepaio. In the cloud forest habitat, Pu'u
O‘o, you're likely to see the endangered

‘akiapdla‘au, 'oma’‘o, ‘iiwi and ‘apapane.
\HU

57 O'ahu Nature Tours (808-924-2473;

oahunaturetours.com) offers private birding

tours—up to only three guests—led by bird
scientists who have conducted Hawai'i forest
bird surveys and written books and magazine
articles about the Islands’ native bird species.
You'll visit spots around the island, seeking
out native, introduced and migratory birds.
MAU

%57 Hike Maui (866-324-6284 or 808-879-
5270; hikemaui.com) offers a private, guided
bird-watching hike through a variety of habi-
tats, including those in Haleakala National
Park. Visitors to this area may search for
species such as the ‘i‘iwi and the ‘apapane.
KAUA'I

~%7 Hawaiian Wildlife Tours (808-639-2968;
hawaiianwildlifetours.com) was founded in
1996 by Carl J. Berg, a lifelong naturalist and
bird-watcher, as well as a former university
professor who specialized in animal behavior
and ecology. Berg offers customized tours
focusing on bird-watching and other ways of

appreciating Hawai'i's ecosystems. His tours

V[ SHUTTERSTOCK.COM

emphasize endemic waterfowl and indig-
enous oceanic species. One possible tour,
offered seasonally, involves viewing Laysan
albatross chicks in their nests. Another takes
tour participants to Kilauea Point National
Wildlife Refuge, where one can view birds
such as the néné (Hawaiian goose). Reserva-

tions should be made far in advance.

ALASKA AIRLINES MAGAZINE
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5 best to plan ahead by researching prime
birding locations, seasons and viewing
times—or by joining a guided tour. Other-
wise, you may wish to take a more laid-
back approach to the experience.

» . g One challenge virtually all birders face
| spend more time

in Hawai'i and in many other places is that

finding birds, especially rare ones, isn't

with my head high

CHUCK BABBI

always easy. You need the right equipment;

than walking straight.

you need to know where to look; and, in a

’ . . lot of cases, you need good luck.
I’'m listening to the >

“In a way, it’s like fishing,” says Lance

TClIliIlU_. \«VhU now W’Ufkb’ as an environmen-

birds. ... It's just a

tal engineer and sits on the board of the

. "
constant th | I’lg. Hawai‘i Audubon Society. “Sometimes, it’s
—jOG!? Yoshiokd. botanist and a good day. Sometimes, it’s not. It’s all

. good. Just being outdoors and appreciating

statewide coordinator for the

everything else you encounter—plants,

Hawai'i Plant Extinction insects—is always worth the effort.”

: Of course, it’s also exciting to see one of
Prevention Program e o . .
alled Java finches) Hawai'i’s elusive native species—such as
the ‘akohekohe (a crested honeycreeper) or
the critically endangered Maui parrotbill—
or even to see a more common S{.‘kll_)ir{i
species, such as the distinctive ‘ua‘u kani

(wedge-tailed shearwater).

To stay in the luxury of The Fairmont Orchid is extraordinary. To enjoy four nights and receive

5th Night Free

Plus complimentary
daily breakfast for two.

the fifth night free - that’s pure paradise. Enjoy specialty treatments in our unique Spa Without
Walls, and raste the flavors of Hawai'i in our award-winning restaurants, beginning each day with

complimentary breakfast as our gift of aloha.

Call 800.845.9905 or visit fairmom.com/&rcbid-bawaﬁ * Same restrictions and black-cut dates apply.

52 MARCH 20714  ALASKA AIRLINES MAGAZINE



To increase the chances of finding
particular birds, and finding them effi-

ciently, many people seek help.

GETTING GUIDANCE

One of the best ways to see native birds in
the Hawaiian Islands is to go on a guided
tour with an expert.

Hawaii Forest & Trail, a 20-year-old
eco-tour outfitter in Kailua-Kona on
Hawai‘i Island, offers two bird-watching
tours led by experienced guides. One tour
passes through Hakalau Forest National
Wildlife Refuge; the other passes through

“Birding is one of the
best ways to tell the
story about Hawai'‘i. It
just encapsulates
everything about
Hawai‘i for me, from
natural history to

Eveereaf Since 1996
“Blue Hawaiian is the
Cadillac of helicopter
tour companies”
Frommer’s Guide to Hawaii 2014

I_ NATIONAL
GEOGRAPHIC
“Hawair's prentier
helicopier tour company.”

Far beyond the beaches and hotels and places you can drive to,
there's another Hawaii that can only be experienced from
the air—the real Hawaii of iconic sights, cascading
waterfalls, soaring valleys, gorgeous tropical
vistas, fiery lava flows, and lush rainfor-
ests, Blue Hawaiian reveals this “hidden”
Hawaii like no one else. Every tour fea-
tures in-flight digital DVD video, Bose®
noise-canceling headsets, and two-way
communication between you and your
pilot, a State of Hawaii Certified Tour
Guide. Experience the ultimate in aerial
touring with Blue Hawaiian—the world’s
most honored helicopter tour
. company, and the only
» one that serves

See Blue Hawaiian's
“Visions of Hawaii” on

digéplayer

Oahu 808.831.8800

Maui B08.871.8844

Kauai 808.245.5800

Big Island 808.961.5600
Toll Free 800.745.2583
www.BlueHawaiian.com
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all of Hawaii.
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ONLY AT

=

HELDON GATE §
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culture. And getting

THE SEA SHELL
DIAMOND™

people immersed in
nature is what we're
all about.”

—Rob Pacheco,
Hawaii Forest @ Trail

two different kinds of forest environ-
ments. All three sites on the tours are
home to various native birds such as
‘akepa (small, orange-red honeycreepers),
palila, ‘elepaio (native flycatchers), ‘apap-
ane and pueo.

“Birding really gets you deep into the
forest, and the stories in those places start
to unveil themselves,” says Rob Pacheco,

the owner of Hawaii Forest & Trail, and a

naturalist and avid birder himself. “Birding

3900 HANAPEPE ROAD, SUITE #2,
HANAPEPE, HI 96716 (808) 335-5959
WWW.SHELDONGATE.COM

is one of the best ways to tell the story
about Hawai'i. It just encapsulates every-

thing about Hawai'i for me, from natural
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history to culture. And getting people
immersed in nature is what we're all
about.”

When Michael Walther started Oahu
Nature Tours in 1998, bird-watching was
just part of his general nature tours. Eight
years later, he started offering birding-
specific tours, private and customized for
very small groups. He says that tour par-
ticipants can expect to see up to 30 bird
species in about five hours—all on O‘ahu.
And there are species such as the O'ahu
‘elepaio and the O‘ahu ‘amakihi that are
found only on this island.

“While bird-watching, people can
learn about the ecology of the islands, the
plants, the birds and the animals,” Wal-
ther says. “They can learn about the geol-

ogy of Hawai‘i and the arrival of life to

The palila is a finch-billed species of
honeycreeper that lives on the slopes
of Mauna Kea on Hawai'i Island. There
is now a portion of this native bird’s
habitat fenced off for its protection.

the most remote archipelago on Earth.
People say if Darwin had visited Hawai‘i
and had been able to see the 50-plus spe-
cies of honeycreepers that evolved from a
single ancestor, he might have been able
to develop his evolution idea much faster
than he did by observing the Galapagos
finches.”

HELPING HAWAI'T'S BIRDS

Sometimes, learning about Hawai‘i’s
unique bird species can inspire action.
And considering the unique attributes and
limited numbers of Hawai‘i’s native spe-
cies—as well as the challenges they face—
it is fortunate that individuals and
organizations are seeking to protect the

birds through conservation projects and
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RESOURCES

BOOKS:

A Field Guide to the Birds of Hawai'i
and the Tropical Pacific

by H. Douglas Pratt, Phillip L. Bruner
and Delwyn G. Berrett (Princeton

University Press, 1987)

A Pocket Guide to Hawai'i's Birds
by H. Douglas Pratt and Jack Jeffrey
(Mutual Publishing, 2nd ed.; 2013)

The Birdwatcher's Guide to Hawai'i
by Rick Soehren (University of
Hawai'i Press, 1996)

Hawai'i’s Birds

(Hawai'i Audubon Society,
sthed.,1997)

WEBSITES:

American Bird Conservancy:

abcbirds.org

American Birding Association:

aba.org

Hawai'i Audubon Society:

hawaiiaudubon.org

Hawai'i Wildlife Center:

hawaiiwildlifecenter.org

Kaua'i Forest Bird Recovery

Project: kauaiforestbirds.org

Maui Forest Bird Recovery

Project: mauiforestbirds.org

National Audubon Society:

audubon.org

The Nature Conservancy:

nature.org

TRACK YOUR BIRDS:

eBird.org has a real-time, online
checklist to help birders record and
keep track of their bird lists, share
sightings and explore dynamic
graphs and maps. It was launched
in 2002 by the Cornell Lab of
Ornithology and the National
Audubon Society.

the establishment of sanctuaries.
The creation of Hawai‘i Island’s Haka-
lau Forest National Wildlife Refuge, on the

windward slope of Mauna Kea, is one
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example of an effort to protect Hawaiian
birds and habitats. Established in 1985,
this 32,733-acre area boasts a diversity of
native birds and plants unlike anywhere
else on the island. The 1'ef1|ge'.~; ongoing
reforestation program—which has added
more than 400,000 koa, ‘Ghi‘a and other
native trees and plants to the landscape—
has improved the population of such birds
as the ‘akiapdla‘au, a yellow-green honey-
creeper found only on the Big Island.
“Lots can be done, particularly on the

Big Island,” says Thane Pratt (no relation

“When I’'m out
there birding, | feel
like I'm a part of
something bigger
than me.”

—Joan Yoshioka,
Hawai'i Plant Extinction
Prevention Program

to H. Douglas Pratt), an affiliate wildlife
biologist with the U.S. Geological Survey
Pacific Island Ecosystems Research Center.
“In places where pastures are reforested
with ‘6hi‘a and koa, birds will move in.
We're seeing that already.”

The fact is that many Hawaiian birds
face challenges. Since the arrival of Euro-
peans in the Islands, many native bird
species have become extinct. The remain-
ing species face diverse threats, ranging
from habitat loss to disease to competi-
tion and predation by invasive species.
Which is why it’s so important that con-
servation efforts are under way to prntﬂ‘t
the rare species.

One of the birds people are working to
save is the golden-headed palila, a finch-
billed species of Hawaiian honeycreeper
that lives on the upper slopes of Mauna
Kea on Hawai'i Island. To help preserve
the palila’s preferred habitat—dry forest
of mamane and naio trees—the State of

Hawai‘i has fenced an area of mamane and
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naio on Mauna Kea to protect this habitat
from sheep that wander through that
area,

Many of the sanctuaries, refuges,
preserves and national parks around
the state allow birders to see native birds
in their natural habitats. For instance,
the Upper Maulua Unit of the Hakalau
Forest National Wildlife Refuge is open to
the public for bird-watching and hiking
on Saturdays, Sundays and holidays.

The Kilauea Point National Wildlife
Refuge on the North Shore of Kaua'i
attracts more than 500,000 visitors every
year to its breathtaking views of the Pacific
Ocean, a historic lighthouse and one of the
largest populations of nesting seabirds in
the Hawaiian Islands. Each year, thou-
sands of migratory seabirds nest, forage
and rest here, including mé'li (Laysan
albatross), red-footed boobies, red- and
white-tailed tropicbirds and great frigate
birds. There’s even a wild population of
néné (Hawaiian goose)—Hawai‘i’s state
bird, which is carefully protected as an
endangered species.

One of the most accessible places to
see native birds in a protected natural
environment is the 333,000-acre Hawai'i
Volcanoes National Park. Here visitors can
see ‘amakihi, ‘akiapola‘au, ‘elepaio and, if
they’re lucky, pueo (Hawaiian short-eared
owls). The park boasts 150 miles of hiking
trails near volcanic craters, over desert
landscapes and through rain forests. If you
explore park trails, you might see néné,
‘ua‘u (Hawaiian petrels) or ‘io (Hawaiian
hawks).

Joan Yoshioka lives so close to the
national park, she encounters native birds
on her daily walks. Yoshioka is a botanist
and statewide coordinator for the Hawai‘i
Plant Extinction Prevention Program, and
thus one of those people working to pro-
tect birds’ habitats even as she enjoys the
birds’ company.

Searching for birds is an everyday
activity for Yoshioka, who was born and
raised in Hilo and got into birding in the
mid-1980s after graduating from college.
“I spend more time with my head high
than walking straight,” she says. “I'm
listening to the birds. There could be an
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‘elepaio on my right, two ‘apapane just
ahead of me, an ‘amakihi flying by. It’s just
a constant thing.”

EXOTIC ENCOUNTERS

In addition to the intriguing resident birds
found regularly in the Islands, there are
occasionally wanderers—which experi-
enced birders, guides and local organiza-
tions track with excitement. For example,
as of mid-February, there was a bird on
O'ahu that every birder wanted to see: a
tiny migratory wading bird called a Terek
sandpiper, named for the Terek River
that flows through Georgia and Russia
into the Caspian Sea. The sandpiper was
spotted this year in Kahuku. Just one.
The first recorded Terek sandpiper in
Hawai'‘i.

People flew in from around the country
to see it. Tanino flew from Hawai'i Island
to O'ahu just to view this bird. Ornitholo-
gist H. Douglas Pratt, who lives in North
Carolina, changed his plans to come a day
early on a trip to Hawai'i to see if he could
spot the little bird with the long, upcurved

bill. Happily, he succeeded.

UNUSUAL APPEARANCES such as these are
the kinds of things that get birders espe-
cially excited. But the fact is that bird-
watching in Hawai'i is always exciting—in
whatever type of habitat you choose and
whether you find an exotic species or not.

“When I'm out there birding, I feel like
I'm a part of something bigger than me,”
says Joan Yoshioka. “Learning about plants
and birds, hearing birds’ calls ... I think as
humans we are naturally drawn to the
natural world.

“You're learning about the birds in
a way that only being out with them
allows.” sk

Catherine E. Toth is a writer in Honolulu.

Alaska Airlines offers daily service to

O‘ahu (Honolulu), Maui, Kaua'i and Kona/
Hawai‘i Island. For flight reservations, go to
alaskaair.com or call 800-ALASKAAIR. To
book a complete Alaska Airlines Vacations
package to Hawai'i, go to alaskaair.com/
vacations or call 800-468-2248.
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Aliy Zirkle and her team
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eeing Aliy Zirkle standing on her

sled runners at the start of the Idi-

tarod Trail Sled Dog Race in
Anchorage is a sight most race fans don't
soon forget. Amid a throng of ardent sup-
porters yelling “Go, Aliy!” she stands 6 feet
tall, flashing a smile recognized across the
state. For many Iditarod followers, Zirkle’s
time has come. The veteran musher from
Two Rivers, Alaska, leads a prime-time list
of men and women competitors, and has
the potential to put together a magical run
that will carry her and her team into Nome
as this year’s champion.

The New Hampshire native first visited

Alaska in 1990 as a 20-year-old biology
student doing a research internship, and
she was immediately taken by the Alaska
wilderness. After completing her degree at
the University of Pennsylvania, while also
competing on the university’s track and
field and volleyball teams, she moved to
Alaska to work for the U.S. Fish and Wild-
life Service out of the remote village of
Bettles, north of Fairbanks. That’s where
Zirkle discovered the incomparable Alas-
kan husky sled dog. She acquired a small
team and spent a winter mushing and
camping in the Gates of the Arctic wilder-

ness. By April she was ready to enter the

IDITAROD TRAIL SLED DOG RACE

NICKNAME: The Last Great Race

WHEN: Begins March 1, 2014

FIRST IDITAROD: 1973

FASTEST TIME: 8 days 18 hours 46 minutes

39 seconds; John Baker, 201

mosT wins: Rick Swenson, five; 1977, 79,
'81, '82, 'o1; five mushers have won four times
NUMBER OF DOGS: Maximum of 16 at start;

minimum of six at finish
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roUTE: Following the ceremonial start in
downtown Anchorage, the historic trail leads
north and west from the restart at Willow, up
and over the Alaska Range and across the wide
Yukon Basin. The route then follows a 100-
mile portage to the Bering Sea Coast and
finishes on Main Street, Nome.

ACTUAL DISTANCE: About 975 miles, depend-

ing on actual trail placement each year.

Aliy Zirkle arrives in
Nome with a smile and

spring carnival
races in
Allakaket, a
village along
the Koyukuk

River. She was

thumbs up for fans in
2012 after finishing in
second place.

hooked. She gave her kennel—which she
now operates with her husband, musher
Allen Moore—the name Skunk’s Place,
after Skunk, the female leader of her first
team of six dogs.

Known for exquisite dog care and atten-
tion to detail in her race planning, Zirkle
earned her first big racing credential in
2000 when she won the Yukon Quest, a
1,000-mile wilderness sled dog race on the
old Klondike trails between Whitehorse,
Canada, and Fairbanks, Alaska. The early
February race is noted for extreme winter
weather and tough trails, and winning the
Yukon Quest is considered a serious accom-
plishment in the mushing community. The
Alaska press wondered if Zirkle might be
the next Susan Butcher, an extraordinary
champion who won the Iditarod in 1986,
1987, 1988 and 1990, and was the last

woman to win the race,
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Libby Riddles was the first woman to
win the Iditarod, in 1985, and with Butch-
er’s domination of the race over subsequent
years, the pair not only demonstrated that
the Iditarod is an extreme event that is
open to all competitors, they also made a
significant statement for all women in
sports. And whether Zirkle wanted it or
not, she was handed a difficult challenge.
Along with DeeDee Jonrowe (second in
1993 and 1998) and Jessie Royer (a fre-
quent top-20 finisher), Zirkle was included
in a group of notable women mushers
expected to battle to the front.

She entered her first Iditarod in 2001
and placed 33rd. It was a commendable
finish, but not the competitive effort many
expected from a proven long-distance
champ. Over the next 10 years, she faded
from the list of top Iditarod contenders
into comfortable anonymity, only occa-
sionally finishing in the top 20.

Finally, hard work, patience and
acquired knowledge of the trail paid off. In
2012, she broke into the top 10, finishing

second behind first-time champ Dallas

Seavey. Zirkle had surged to the front early

-

in
=
=

JEFF SCHULTZ

¥

in the race and led through much of the

Interior. Ultimately, 25-year-old Seavey, an
internationally competitive wrestler who
once trained with the U.S. Olympic team,
eased his dogs to the front along the Bering
Sea coast. Despite painfully blistered feet,
he lightened the load for his team by run-
ning every snow-covered hill in lightweight
hiking shoes, and won by an hour—the
youngest musher ever to win the Iditarod.
Zirkle, who as a former college athlete
knew how to train, was no slouch on the
sled either, ski-poling like a windmill
behind her team of relatively small hus-
kies, pressuring Seavey all along the tree-
less coast to Nome. If she was disappointed
in her finish, nobody would have known.
Playing the poker face on Nome’s Main

Street, she asked Seavey, “Hey, youngster,

IDITAROD TRAIL SLED DOG RACE MAP
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how's your Above: Tending to dogs

toe?” along the trail is a priority.
The follow-

ing year, race

Aliy Zirkle has twice won
the Alaska Airlines
Leonhard Seppala Humani-
pundits gave tarian Award, given to the
Zirkle a top musher who race veterin-
ra.nking e arians believe took best
the 2013 Idit-

arod—she had

care of his or her dogs.
Left: Zirkle congratulates
Mitch Seavey, in Nome, on

earned it. But winning the 2013 Iditarod.

some race

veterans and

insiders had reservations about a

repeat performance. For one, her dogs
are noticeably small by sled dog stan-
dards. Most mushers consider a 55-

to 65-pound husky ideal for distance
mushing. Notwithstanding the popular
images of powerful 100-pound mala-
mutes, bigger dogs are not well adapted
to, or even capable of, 100 miles a day
on the trail, much less maintaining that
pace for 1,000 miles.

Just a few weeks ago, Zirkle was in
Dawson City, in Canada’s Yukon Terri-
tory, watching her husband battle to the
front of the Yukon Quest. Including the
13 dogs in Moore’s team, she said she
had 24 dogs in training, from which
she'd pick 16 for her 2014 Iditarod
team. Of these, two males weigh just 51
pounds, and the remainder weigh in at
a diminutive 36 to 44 pounds.

Conventional wisdom is that smaller

dogs are a liability when raw power is

65



needed to muscle the sled up hills and
through deep snow. Still, smaller dogs like
Zirkle’s seem indefatigable, impervious to
injury and supremely athletic, able to deftly
navigate difficult trails. In particular,
Zirkle calls out her “little gray dogs,” a trio
of leaders named Nacho, Quito and Chica
that are the dynamos of her team. The
product of targeted training and keen
attention to nutritional strategies, Zirkle’s
team is the real deal.

In what has to be billed as one of the
best races in the 41-year history of the
Iditarod, four-time champion Martin Buser
owned the first half of the 2013 race. Grad-
ually, however, Zirkle and a group of fol-
lowers reeled in the leader, closing the gap
by the time the race hit the Yukon River,
about midway through the route. In the
meantime, temperatures had risen to
above freezing and, inconceivably, it began
to rain. The trail snow turned to the con-
sistency of mashed potatoes, and mushers
measured progress step by step. Conditions
were miserable, even for spectators, but

mushers, some of them using plastic gar-

bage sacks as rain gear,
steeled themselves and
pushed on.

Zirkle led the race for a
while, as she had in 2012,
but she was challenged
constantly, by Aaron Bur-
meister; Ray Redinglon Jr.,

grandson of Iditarod

COURTESY: CLARION SUITES DOWNTOWN ANCHORAGE

founder Joe Redington Sr.;
Joar Leifseth Ulsom, a
Norwegian racer; Nicolas
Petit; four-time champion
Jetf King; Dallas Seavey; and Mitch Seavey,
the 53-year-old father of Dallas and 2004
Iditarod champ.

Dramatic twists and turns, thrusts and
parries, and bold moves by King character-
ized the last third of the race. The teams
traveled in the dark night on excruciatingly
soft and indiscernible trail across sea ice
and treeless tundra. Mitch Seavey arrived
first in White Mountain, a small village
checkpoint just 77 miles from the finish—
totally exhausted but race leader. He later

confided that he was so tired, he had fallen

o]
éh! HEs

off the sled Aliy Zirkle and Allen
twice in the Moore pose with Ranger.
itk and his On Fe.bruary 10, Moore

: won his second consecu-
Oniy ocus had tive Yukon Quest.

been to get off

the sea ice and

find shelter from the incessant wind.
Somehow, in the late hours of

the night, amid the blowing winds of the

Bering Sea coast, Zirkle and her team of

scrappy huskies, led by her indomitable

little gray leaders, churned up the soft,

wind-blown trail, and arrived at the White
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Mountain checkpoint just 13 minutes
behind the elder Seavey.

Mushdom was on the edge of its collec-
tive seat; social media hummed; Internet
service on the Alaska coast choked on the
volume of race-fan traffic; and Zirkle’s fans
wondered, “Has momentum shifted?”
Inside the White Mountain community
hall, Zirkle took off her wet boots and
cold-weather gear, and hung them to dry
near an oil heater. She remained unflap-
pable, courteous and pleasant, but one
could nevertheless see the lines of fatigue
on her face as she found a place on the floor
for a nap.

Ironically, while Zirkle's dogs were
smaller than those on other teams, she was
the tallest of the top-five mushers—an
advantage if a volleyball match were to
break out in that community hall, but not
for mushing, where a light load and low
profile are advantages.

At the end of her mandatory eight-hour
break in White Mountain, Zirkle was
predictably animated and cheerful. Her
dogs howled, to the amusement of specta-
tors, when she pulled up her ice hook to
take off, 13 minutes behind Seavey. She
noted that she was glad she had worked
hard all winter and was as trim as she
could possibly be on the sled.

The final 77 miles to the finish were
hard fought. At one point, Zirkle and team
closed on Seavey, but she was never able to
gain the lead. After 1,000 miles and nine
days of racing, she was a mere 24 minutes
from making history. Again, she and her
team placed second. She smiled for the
cameras, heaped praise on her huskies and
acknowledged Mitch Seavey.

“She congratulated me at the finish,
and has made a point of congratulating me
since. She’s a great competitor,” Seavey

said earlier this year.

o, what will it take for Zirkle to win

the race? My good friend Dean

Osmar, the 1984 Iditarod champ,
has a photographic memory of Iditarod
facts, and he told me, “For Aliy to win, it’s
one-third dogs, one-third musher and
one-third luck.”

I called Zirkle in December for a team
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update, and she reported that she and her
husband had 39 dogs in training, ranging
in age from 2 to 8 years old. Their goal was
to put together three teams during the
winter season, with the final pre-race
selection of elites going to Zirkle’s 16-dog
Iditarod team.

“Really, it’s the three gray dogs at the
front of the team that are behind our suc-
cess,” she said. “Their desire to pull and
perform is entirely self-motivated. It’s our
job to bring out their full potential by
providing all the necessary nutritional and
training elements. We hope we may have
developed a complete plan for racing.”

Additionally, Zirkle’s SP Kennel has
worked with Michael Davis, a professor of
veterinary sciences at Oklahoma State
University, on research projects, including
nutritional investigations that may specifi-
cally help military bomb-search dogs.

“We use our working dogs to look very
closely at nutrition and electrolytes,” Zirkle
said. “We have treadmills and specialized
equipment at the kennel to gather data. In
the process of analyzing data, we have
learned to apply that research to our own
dogs. We also have our own insights about
the physiology of sled dogs and how to
prepare for the Iditarod.”

Zirkle has undoubtedly spent many
hours at the kitchen table this winter ana-
lyzing her strategy for the upcoming 1,000-
mile trail. She noted that this will be the
third year of racing for this particular
group of dogs. “They have emerged as a
very durable team, and I have great expec-
tations for the 2014 race,” she said. “We
don't use necklines, which mean that each
dog must be individually motivated. Tak-
ing my own experience as an athlete, [
have been very carefully developing the
team mentally and physically.”

Zirkle’s racing style is also a bit different
than that of most mushers. For instance,
she’ll often blow through checkpoints,
stopping only long enough for the formali-
ties, and then camp somewhere along the
race trail. While many mushers can hardly
pass up the opportunity to dry out clothes
and grab a warm nap by a blazing wood
stove at any of the 19 village checkpoints,
Zirkle prefers to stick to her schedule of
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regular eight- to 10-hour runs that bump
her 70 miles up the trail. If she doesn’t
land at a checkpoint at the end of a run,
she’ll camp with her dogs and suffer the
inconvenience of restingin a sleeping bag
on the snow.

“Of course, we want to average over
100 miles a day,” she said. “A travel speed
of 9 mph at the start of the race and 7 mph
at the end of the race would be ideal. Some
of my dogs can travel eight hours, then rest
two hours, and go again, but I modify the
schedule for the members of the team who
might need more rest.”

Like other front-runners, her dogs

average about eight hours of rest per day.

liy Zirkle and another 70 mush-

ers have paid their $3,000 entry

fee for Iditarod 2014. Among her
mushing contemporaries, there are a few
who may stand in the way of her Iditarod
victory.

Dallas and Mitch Seavey train indepen-
dently and run their own kennels, but they
exchange ideas almost daily and critique
each other unmercifully. They both are
former wrestlers, come from a family with
a competitive ethic, and leave no doubt
that they want to protect their crowns.

Jeff King (age 58 and a veteran of 23
Iditarods) and Martin Buser (age 55 and
30 Iditarods) seem to have been pictured
in every promotional poster over nearly
the entire history of the race. With so
many years of experience, they know an
opportunity when they see one and are
always prepared to leverage an opponent’s
misstep. Each has won an incredible four
Iditarods, and no one I know discounts
their ability to do it again.

There is also a group of talented young
mushers to consider: Burmeister, Reding-
ton, Ulsom, Petit, Jake Berkowitz and Peter
Kaiser.

And there’s one more development that
will influence this year’s Iditarod. Norway
is the home of a mushing community very
similar to Alaska’s, with its own circuit of
long-distance races. Perhaps their success
is attributable to their culture of elite
cross-country skiing and history of legend-

ary p(;]ar exp]:)rers. CONTINUED ON PAGE 197
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Be your best.
Feel strong & vibrant.
Awaken ageless beauty.

Step into our time machine
and roll back the years with
our step-by-step rejuvenation
program. Together with our
experts, you will look and feel
your best in just 10 weeks.
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Get started today!
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Dr. Dedomenico, renowned
cardiovascular surgeon, utilizes
his collective experience,
expertise, and
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guide the expert
care in the My Best
10 program.
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CARMELA LOST 18 LBS &
10 YEARS IN 10 WEEKS

While I've always been healthy, over the past few years | hadn’t been happy

with my weight or the way | looked. I'd even walked a few marathons, but

when | wasn't training for them, | didn’t exercise at all. Along with a busy

career, my time was occupied with a full family life with a wonderful husband

and two young sons.

My 50th
birthday was
approaching,
and | knew |
wanted to make
this the year for
change - not just
for a couple of months - but for a lifetime.

| celebrated by skydiving!

Fortunately, because | fly for business, |
kept seeing ads in Alaska Airlines Magazine
which featured women who obtained
incredible results with The My Best 10
program. At first | thought, “There's no
way these women did that,” but as | read
more of these stories, it started to sink

in. This wasn't just one success story — it
was the norm for women who committed
themselves to 10 weeks with the goal of
losing 10 pounds. | couldn’t wait to get
started. | knew it would be hard work, but
| didn’t expect all the fun that went along

with it. It was everything | wanted and more.

My husband became the most encouraging
and complimentary person in my corner,
making sure | could fit the appointments
into my schedule. And guess what? | not
only met my goals, | ended up losing 18
pounds of fat and gained six pounds of
muscle. | had sculpted muscles | didn't even
know existed. My nine-year-old pointed to
my arm one day and asked, “What's that on
your arm?” | looked down and realized he
was referring to one of my muscles. When

| told him what it was, he said, “Boy, that’s
pretty good, especially for a girl!” | laughed,
but inside | was thrilled!

Frankly, | was thrilled with everything at

My Best 10. | was welcomed, encouraged,
and treated like a queen. | have received so
many compliments! | now have a new body,
the best new hair cut, and glowing skin.
Toward the end of the program, nothing in
my closet would fit. So, on my birthday, my
husband took me shopping for an entire
new wardrobe. Thank you, My Best 10!

4455 148th Avenue NE, Bellevue, WA






HANDY

Great new devices boost
mobile work and leisure

s electronic miracles go, this one Is tiny.
The words you're reading are being written on a
digital device shorter and thinner than a Butter-
finger candy bar.

Why on earth would I use this tiny item—an
Apple iPod Touch (an iPhone without the
“phone” part)—as my main electronic device,
instead of a laptop? Apple originally created
iPods as music players. Imagine trying to write a

business plan, legal brief, trip itinerary or even,
yes, this article on a keyboard roughly the size of four postage stamps.

But you can indeed accomplish those tasks, and much more, on this delight-
ful device—and that’s what I'm doing right now. The iPod Touch has all the
essentials of a “real” computer: a powerful processor, easy-to-read screen, fast
Internet connection. It’s light as a feather and can be safely stashed in your
jacket pocket. Add in a pen-like stylus and a wireless keyboard paired with
your iPod and it becomes a credible word processor or sketch pad. There are
even attachable macro and wide-angle lenses that turn its already good camera
into a terrific one.

Granted, its tiny screen and limited keyboard aren’t suited for extensive
keyboarding, but it's a good example of how today’s amazingly sophisticated
mobile gear is good enough that we really do have significant choices in the
size, weight and capabilities of our mobile productivity devices.

If you still lug around an 8-pound, 17-inch laptop with a power charger the
size of a brick, you may do well to look at today’s new crop of mini-laptops,
tablets, smartphones and “phablets” (phones large enough they might be used
as hors d'oeuvre platters). They're changing the landscape of business—par-
ticularly for travelers.

Here are some recent benchmarks in

the new mobile working world:

) Tablets in their many forms are chip-
ping away at the once-impregnable
world of desktop and laptop computing.

b There is no more “one size fits all”

computer solution. Choices in size,

weight, capabilities and price are
numerous.

While the technology differences

among Apple, Google and Microsoft—

v

the three major operating systems—
remain significant, you can do most
routine work on virtually any system,
and have it understood by anyone on
any other system.

b Microsoft Office, still the “gold stan-
dard” of office-work software suites,
remains a major factor for tablet and
laptop purchases, but competitors con-

tinue to take aim at it.

Mobile work technology has changed
since the introduction of the iPad in April
2010. “People can do [on a tablet] about 80
percent of what they once could do only
with a PC,” says Tim Bajarin, a leading
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analyst and futurist with Creative
Strategies Inc. “Tablets are clearly
affecting PC sales.

“[These devices| handle brows-
ing, email, music, videos, word
processing and more. Until the
tablets came out, our only vehicle
was the computer. When Apple
introduced the iPad, they really
shook up the market.”

So what does this mean to the average
worker? If you can afford it, and you want to
take advantage of the true benefits of this tech-
nology, a two-gadget solution is eminently via-
ble: a desktop or a laptop computer at home or
office, and a tablet or tablet-like device good for
meetings, classes, and while you're out and
about. Sound expensive? It need not be. The cost
of a new-generation laptop and a tablet together
can be less expensive than yesterday’s laptop
alone—8$1,500 for both, with careful shopping,

In addition, because tablets are smaller and
less expensive than but almost as capable as
laptops, people are buying them as replace-
ments, and their existing laptops become their
use-at-home computers. Bajarin notes that the
life of a laptop used to be three years before
replacement; now it’s five years,

For road-savvy business people, the older
heavy-metal laptop once de rigueur for company
work is slowly yielding to what corporate Amer-
ica calls BYOD—"bring your own device"—as
workers substitute their own personal technol-
ogy for company gear.

How significant are tablet sales? A report by
the NPD Group in eWeek magazine indicated
that tablet sales in 2013 increased 49 percent
from 2012, with Apple’s iPads taking the lion’s
share at 59 percent. But the competition is on,
and hungry: Sales of tablets based on Google’s
Android system grew more than 160 percent
in 2013.

The report also shows something even more
surprising: A new entry in the arena, a laptop
with an operating system from Google called the
Chromebook, is bucking the trend of tablets
replacing laptops. The NPD report indicates that
Chromebooks accounted for more than 20 per-
cent of all notebook computer sales in 2013,
Chromebooks are meant to be used specifically
where people have Internet connections—most
of the devices’ abilities are in “the cloud” rather
than on the hard drive. While that might at first
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iPod Touch
Even this tiny item can be
turned into a mobile office
using auxiliary devices.

seem really limiting, today’s
reality is that the Internet
already IS almost everywhere,
Chromebooks are also inex-
pensive: you can buy one start-
ing at $200. Add that to a
$500 home desktop or laptop
machine, and you've got your
two-device system for less
than $1,000.

Now being manufactured by Samsung, HP,
Acer, Toshiba, Lenovo and others, Chromebooks
are lightweight, start instantly, and have enough
functionality to do most everyday tasks such as
email and browsing. Be aware, however, that
Chromebook users can only use the apps pro-
vided by Google in its Chrome app store. For
many users that’s enough; for others who need
non-Google programs or a greater variety of
apps, it may not suffice.

Chromebooks are just the latest development
in a movement that’s reshaping the way we use
our gadgets, and that’s the shift to storing digital
material—documents, music, videos, software
and more—in “the cloud™ the name for a vast
global network of computer servers enabling
people to remotely store and utilize all their digi-
tal material on the Internet. Apple iCloud, Drop-
box, Box, Google Drive, Microsoft OneDrive
(formerly SkyDrive) and many other free and
paid cloud servers comprise an increasingly
large part of today’s technology. Cloud storage is
possible for almost any device, from the tiniest
smartphone to the biggest desktop computer.

Another tech development, extremely small
storage cards (SD cards), some capable of holding
256 gigabytes, offer more storage than most of
yesterday’s “big” hard drives. Consumer electron-

ics manufacturers have taken advantage of these

Laptops and Chromebooks |

MacBook Air
Apple's
lightweight
laptop is a
leading choice
for traveling professionals,

Acer C720P Chromebook

The newest entry in the
laptop universe is this
cloud-based laptop.

Tablets & ‘Phablets’

Samsung
Galaxy
Tab 3 Lite
and

Note 10.1

Apple
iPad Air
and iPad
Mini

Samsung
Galaxy
Note 3

Nokia
Lumia
1520

Sony
XperiaZ
Ultra

Google
Nexus 7

Asus ﬁ
Transformer ;

Book Trio

Microsoft
| Surface 2 and Surface Pro 2
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and other developments—such as powerful,
mostly heat-free processors, the “brains” of
all our computer devices—to make today’s
tablets smaller, lighter and almost as power-
ful as laptops.

If you're thinking of making the leap
into the tablet revolution, here are a few

things to consider.

» Tablets still are not laptops. If you
need to do intensive work such as writing
a script or business plan, designing a
building, or retouching a glamour shot of
your spouse, a desktop or laptop computer
is likely still a better bet because of the
larger screens, full-size keyboards and
work habits you've developed using these
venerable systems.

» Screen size does matter. Although
larger tablets are coming this year—12-
inch screens may be available soon—most
tablets now range between 7 and 10
inches. Some people can work with these
screen sizes; some can't. There’s no right
or wrong; it's what you're comfortable
with.

» Typing on a tablet is not the same
experience as typing on a “real” key-
board. If you're venturing beyond texting
or answering emails, you may want to buy
a wireless keyboard to use with your tab-
let. Some keyboards are built into a “folio,”
a carrying case that holds your tablet.
These are readily available whether you’re
buying an iPad from Apple, an Android
tablet from Samsung and others, or a
Windows Surface tablet.

» If you're accustomed to a mouse
for work, you won't be able to use one
with any iPad. While Apple currently
doesn’t enable it—Android and Microsoft
tablets all do, by the way—Bajarin believes
iPads are entering the workplace in such
great numbers that Apple may soon add

mouse function to these devices.

he first Apple iPads had little real

competition when they arrived in

2010. The digital creative

worlds—publishing, film editing,
music, books, gaming—happily embraced
this new platform. Today, there are roughly
475,000 iPad-specific apps.
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Apple’s success provoked intense com-
petition, most notably from Google. While
iPads still are the best-sellers—third-
quarter 2013 results showed Apple with a
30 percent market share, Samsung with 20
percent—several analyses suggest that
Android devices will be the best-selling
tablets in 2014. At the same time, the line
is rapidly blurring between work devices
and the gadgets you use at home,

Microsoft was barely represented in
the tablet world for the better part of three
years. In 2013, however, the Seattle tech
giant re-entered the field with its line of
Surface tablets running its new and much-
discussed Windows 8 operating system.
End-of-year studies indicate that retail
giant Best Buy sold out its entire Surface 2
inventory during the last Christmas sea-
son: evidence, perhaps, that Microsoft's
oft-shown ability to rejuvenate its business
may be at hand once more.

When it comes to tablet apps, Apple
seems to be the champ both in sheer num-
bers and design innovation. But when it
comes to software for tablets—word pro-
cessing, spreadsheets, drawing programs,
book readers, photo editing and more—
Apple, Google Android and Microsoft are
in a virtual three-way tie. The good news is
that whether someone chooses an Apple,
an Android or a Microsoft tablet, programs
crucial to both desktop and mobile com-
puting—word processing and similar apps,
Dropbox, Google Drive, Windows One-
Drive, Netflix, Tuneln Radio, Pandora,
Wikipedia and more—are generally avail-
able on all systems.

And even though much of Microsoft’s
software is still designed for desktop and
laptop PCs, those programs will work on
all Windows 8 tablets based on Intel pro-
cessors entering the consumer market this
year from most major PC manufacturers:
Dell, HP, Asus, Acer, Lenovo, etc.

For Microsoft tablet owners, the proces-
sor issue is vitally important. If the Win-
dows tablet you buy is built on an Intel
chip, your tablet can run virtually any
Windows software. If the tablet is built
around a non-Intel chip, there are fewer
Microsoft tablet-compatible apps available,

and your choice of programs is limited to
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Downtown Seattle’s newest

destination for the hungry, the thirsty,

and the food-obsessed modern eater.

Tom Douglas, a well-known and long-

established restaurateur has opened

a visually stunning new marketplace
called Assembly Hall.

HOME REMEDY

A delicious deli with prepared food
and intriguing specialty items.

TANAKASAN

A modern Asian American restaurant
with high ceilings & high spirits.

ASSEMBLY HALL
JUICE & COFFEE

Fresh juices, hot coffee, great breakfast.

the Windows app store. This may not be a
deal-breaker, however. Even the Microsoft
tablets using so-called ARM-based proces-
sors now have plenty of app choices, and
more are being made available.

Apple’s iPad Air, introduced last year,
remains the industry’s leading tablet,
followed by the iPad Mini with its retina
screen. The Android-based Samsung Gal-
axy Tab line comes in third, and Asus,
manufacturer of the popular Google
tablet, is in fourth.

3 &

Last year’s “phablet” sales surge took
most people by surprise. This cross
between a phone and a tablet just looks
strange when people hold something the
size of a shoe to their ear for a phone call.
Strange looking or not, these larger-than-
they-should-be devices have become the
latest craze in mobile technology. With the
success two years ago of Samsung’s origi-
nal Galaxy Note, the first to market with a
5-inch screen, a built-in stylus and stylus-
centered software, competing smartphone
manufacturers were forced to come up
with their own larger screens. Even Apple,
which currently has no phablet, is rumored
to be developing a larger iPhone.

It’s not just the size that appeals to
buyers, however; it’s the ability of these
systems to do the work of a full-size tablet
or even a laptop—plus access to the full
libraries of Android and Windows apps.
Most of these also feature 4G-LTE, the
fastest cellphone connection available in
the United States, giving users an Internet
connection as fa_‘it a5 maﬁy ha\"e at h()me.

How likely is it that the Samsung Gal-
axy Note (5-inch screen), Nokia 1520
(6-inch), Huawei Ascend Mate (6.1-inch) or
Sony Xperia Z Ultra (6.4-inch) smartphone
could become your mobile productivity
mainstay?

If you could have all the services you
need for work and personal activities,
including phone, available in a gadget that
fits in your pocket—despite the reality that
you would need to adjust to a much smaller
screen—would you make that switch?

Whichever device you choose, tablet or
phablet, the issue remains what basic
software you will use for word processing,

spreadsheets, presentations and email. And

here’s where it gets tricky.

To most people, that basic software
package translates to Microsoft Office.
While it’s still the gold standard of comput-
ing software, it has more than its share of
competitors offering software that is
“Office-like.” Depending on your needs,
Office-like may be good enough. Loosely
translated, that means that documents you
create in whatever Office-like software
you're using have to be compatible with
Microsoft Office. That’s the standard on
which global business still runs.

But if you could get Microsoft Office on
whatever device you choose, would you not
rather have it?

Microsoft is counting on that loyalty as
it continues rolling out its Windows 8
operating system: a radical and still contro-
versial change from Windows 7 and all
other generations of Windows. To sweeten
the deal, most new Windows 8 tablets of
any size from any manufacturer include
some form of genuine Office software.
Here’s where you need to read the fine
print when buying a new Windows tablet.
Some will carry the big four Office apps—
Word, Excel, PowerPoint and Qutlook.
Some exclude Outlook. Some have no
Office programs at all.

Even Microsoft’s own line of Surface
tablets offers two different approaches
when it comes to Office. The Surface 2 RT,
built on a non-Intel processor (and there-
fore limiting the available apps to those in
its own app store), has all four major Office
apps as part of its $499 package. The Sur-
face 2 Pro, built on an Intel chip and there-
fore ready for all Windows-compatible
apps, doesn’t come with a built-in Office
suite. And that tablet sells for $899.

The solution Microsoft is hoping many
will adopt is an annual subscription ver-
sion of Office called Office 365 starting at
880 a year for individuals. All four major
Office apps are available plus One Note,
Publisher and Access. It's compatible right
now with Windows and Macintosh com-
puters, and Intel-based Windows 8 tablets.

What about Office 365 for iPads? It’s
here. Packages for Android tablets or the
Chromebook? Yep—brand new.

All this suggests that Microsoft Office is
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still the most important software in com-
puting. But Google has taken the fight to
Microsoft in a powerful way. According to
some recent figures from Gartner, Google
claims that 5 million businesses and insti-
tutions are using Google Apps, a suite that
includes Google Docs and others. Then
again, in another report, Microsoft reports
it has sold 2 million Office 365 home sub-
scriptions, and that 60 percent of Fortune
500 businesses have purchased the busi-
ness version of Office 365.

With continuing pressure from Google,
the future of this vital part of mobile com-
puting is far from settled. Development of
other free or nearly free cross-platform
suites continues—Documents to Go, Mobi-
Systems OfficeSuite Pro, SoftMaker Office
and Google’s Quickoffice. Add in Apple’s
recent policy change that provides Apple
users a free version of iWorks, their suite of
office apps, and the battle remains fierce.

While complicated, this diversity exem-
plifies the pleasures of this new era of
mobile productivity: the vast number and
broad diversity of really good products on
the market.

As for me, while I can write something
on an iPod Touch, that was experimental.

I use a Windows Surface 2 RT tablet for
serious writing. I like the tablet’s 10.6-inch
size and the full Microsoft Office suite
included in the purchase price, Microsoft’s
cool backlit attachable keyboard is great,
and I use a wireless mouse with it. For
relaxation uses, 1 bring my Google Android
Nexus 7 tablet. And my phone is a
“phablet”: the Samsung Galaxy Note 3. I
keep a foldable Bluetooth keyboard and a
Bluetooth mouse with me for taking notes
during meetings and interviews, and the
phone lets me take usable photos and
record interviews.

Yes, I suppose I do look strange holding
this huge phone to my ear. But it wasn't all
that long ago that, if I wanted to “compute”
something, it required a 20-pound desk-
bound machine. Today's range of gadgets
represents a technological abundance I'm

happy to enjoy. sk

Skip Ferderber is a technology writer based in
Mukilteo, Washington.
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1803 South Meridian, Puyallup, WA 98371 | www.eternaaesthetic.com
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BY THE BEAUTIFUL BAY

Attractions abound in the San Francisco area
| By Chaney Kwak

an Francisco is known for many things, including being
a high-tech hub, one of the world’s most beautiful cities
and home to some of the finest restaurants anywhere.
You can add to that impressive profile that the City
by the Bay is considered one of the nation’s healthiest metropoli-
tan areas. It is easy to see why. San Francisco’s numerous hills—
between 40 and 50, depending on who you ask—certainly help
keep residents in shape as they pursue various forms of exercise.

In-line skaters glide on promenades, surfers brave the cold ocean
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San Francisco's iconic
Golden Gate Bridge,
which connects the

city to Marin County,
was first opened in
1937 and has been
named one of the top
10 construction
achievements of the
20th century.
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surf and cyclists ride among the gardens in the majestic Golden
Gate Park. In addition, the Bay Area is known as being a hotbed
for healthy eating. The result is plenty of fit residents.

Whether you want to sightsee, watch a favorite sports team
or explore the natural surroundings, San Francisco and the Bay

Area, in general, offer a multitude of ways to stay active while
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enjoying the sights.

One method for getting to know San Francisco is by walking
the city’s many famous neighborhoods. From the Mission Dis-
trict to the Presidio, South Beach to Golden Gate Park, San
Francisco is made up of a fascinating collection of neighbor-
hoods that offer distinct personalities. Many of the neighbor-
hoods are known for steep roadways that often require stairways
to climb, offering a good workout and stunning views. For most of these
routes, cable cars or other modes of public transportation are available for
those who would rather ride than walk.

A favorite walk is the Filbert Street Steps. Located on the eastern side
of the city’s Telegraph Hill, the Filbert Steps wind through neighborhoods
lined with amazing 19th century homes and fragrant gardens. The steps
also go to Pioneer Park, home of the Coit Tower, which affords one of the
finest views of the city and the Bay Area. Those walking this route may
want to bring water, though—the Filbert Steps are steep.

Less than a mile west of Coit Tower is the block-long stretch of Lom-
bard Street that is widely known for its series of tight hairpin turns. Side-

walk steps allow pedestrians to better navigate the street, Another series

of steps worth experiencing can be found southwest of Lombard Street, on

the eastern edge of the Presidio.

The Lyon Street Steps at Broadway wind down to the beautiful park

Above: Cable cars are
a fun and easy way to
get around this
famously hilly city.
Below: People gather
to enjoy the shops,
restaurants and
attractions at Pier 39,
part of the popular
Fisherman's Wharf
area on San Fran-
cisco's waterfront.
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surrounding the Palace of Fine Arts.

For a good overview of the scenic

REIMAGES .COM

stairways in San Francisco, visit sis-
terbetty.org/stairways.

A short walk to the south of Coit
Tower will bring you to San Fran-
cisco’s Chinatown, famous for its

restaurants and shops. You can still

RON NIEBRUGGE

see the ancient and graceful martial
art of tai chi being practiced by both
young and old in the early morning at
the neighborhood’s Portsmouth
Square.

Those looking for a little quicker
pace will be interested in the running
events throughout the year, including
the quintessentially San Francisco
experience, the Bay to Breakers footrace (baytobreakers.com) on
May 18 of this year. Large crowds create a celebratory atmosphere
for this event as participants, often wearing outrageous costumes,
run a seven-mile course through downtown San Francisco.

Also very popular are the annual Rock 'n’ Roll Half Marathon
(runrocknroll.com) on April 6; and the San Francisco Marathon
(thesfmarathon.com), which will be held July 27. The marathon is
actually a series of races that attracts thousands of runners of all

skill levels, from novices (5 km) to experienced athletes (the

The California
Coastal Trail
offers stunning
ocean views as it
runs through the
Presidio and
along San Fran-
cisco's western
coastline.

event’s Ultra Marathon race is 52.4 miles long—the equivalent of
two marathons!).

One of the best ways to explore the city is by bicycle. Blazing
Saddles and Bay City Bike are two of the many outfitters that offer
visitors bicycle rentals and organized tours. The shops also pro-
vide bike maps of the city, including the popular San Francisco
Bay Trail that follows the waterfront.

A favorite section of the trail is along Fisherman's Wharf, one

of the most popular destinations in the city. This area along San

refreshingly local”

CA6

“"Coast International Inn

The Roosevelt

CoastGaW&
Coast Bellevie ¥ ||

evue a
Coas#Wenatchee Cen et ’

“~ Wematchee
~ Portland
; -__Sahta B?rbara West Beach Inn
i Burbank The Safari Inn
g Coast Anabelle: l |

The'Bensen

-
We are also proud to offer 34 distinct properties
in Westerp.Canada andthe U.S.

COASTHOTELS.COM / 1.800.663.1144

MILEAGE PLAN

L

ALASKA AIRLINES MAGAZINE

MARCH 2014



AN EASIER
WAY TO

THE DATING SCENE

An Insider Look at Dating
in the Modern World

y does dating often tim
; so difficult and daunti
With all the dating webs
and social networks out the
you'd think it would be easier
than ever for singles to meet
someone \lJl‘l. al. But that’s not

o r the right peo-
|11|- seems Imulcl than ever. To

get the latest on real-time dat-
ing trends, we caught up with
Melissa Brown, one of the many
dating experts at It's Just Lunch.

So what does today’s dat-
ing scene look like?

.. Dating today is an interest-
ing | oX: we're more con-
nected than ever through social
media and online
yet we're y
ed than ever. Today’s technolo-
gy mal ymmunication faster,
but I'm not sure it's better. You
can't make a genuine connec-
tion with someone by texting,
emailing or friending. When
you meet someone in person
and share a meal her, vo
see how that person interacts
with you and the people around
you. You observe their
language and how they
themselves. That's whe
true chemistry happens

to-face, one on one, At It’s Just

Lunch, our tocus is to get people
out from behind their comput-
ers and out making connections
with real people.

What's the biggest
frustration singles have with
modern dating?

A T hear the same thing over
and over: “it was like a second

job spending all that time loc

ing over online profiles trying

to find someone who could be a

match”. It just takes all the fun

1::||luf:|;11ing. Most ¢ 11g!|‘ﬁ don't

have a pr

but they ¢

After a round of };,ul matches
abu edule, it's easy for

one to feel like giving up on dat-

ing all together.

So why do people come to
you at It's Just Lunch?

People hire specialists
such financial advisors and
personal trainers to handle so
many aspects of their lives, so
why not use a professional to
help you find someone special.
We specialize in dating—we've
made more than two million
matches over the past 22 years!

What differentiates It's

Just Lunch from other dating
sites out there?

We believe that the best w
to get to know someone is face
to-face. We meet ry LIL cli-
entin

ity, preferences
and relationship goals. In addi-
tion, our clients mee
face to face at a loc
All th::}' have to do 1
and have fun m g some-
one new. No wasted time with
emails, winks and on-line chats.

(J): Does it work?

Answer: 22 years, 150
cities and over two million
first dates. Get in touch with It's
Just Lunch at 800.858.6526 or
ItsJustLunch.com.

A AN

A Note from the IJL Dating Experts:

“Our hands on approach

has helped us become the

Amy Brinkman Betty Sinclair Sara Darling

MEET YOUR MATCH TODAY. VISIT ITSJUSTLUNCH.COM OR CALL 800.858.6526.
OVER 150 IJL CITIES IN THE UNITED STATES, CANADA, ASIA, AUSTRALIA AND THE UK.

TR e
" ) IT'S JUST LUNCH




Francisco’s northern waterfront offers
many sites to enjoy, including Ghirardelli
Square, an array of restaurants, an aquar-
ium, specialty shops, street performers and
live music every day. It is also home to the
San Francisco Maritime National Histori-
cal Park, which displays a variety of his-
toric vessels. The Bay Trail offers an easy
ride from Fisherman’s Wharf southeast to
the Embarcadero and beyond.

To the west of Fisherman's Wharf, the
Bay Trail meanders for about two miles
along the waterfront and into the Presidio,

a1,500-acre park covering the northwest-
ern corner of the city and the southern end
of the Golden Gate Bridge. The former U.S.
Army base is now part of the Golden Gate
National Recreation Area and includes
beaches, extensive parklands, observation
points, and museums, including the Walt
Disney Family Museum.

Another great ride winds through the
Golden Gate Park, one of the world’s great
metropolitan green spaces. The park,
which covers more than 1,000 acres and
includes a territory from the western edge

Thankfully, there’s Healdsburg.

“. .. mixes contemporary cool with plenty of
Norman Rockwell charm. . . not to mention
mouthwatering eats and drinks.” —Fodor’s

Healdsburg Chamber of Commerce (707) 433-6935
Start your journey at HEALDSBURG.com

CA8

of the Haight-Ashbury neighborhood to the
Pacific Ocean, includes the Botanical
Garden, the renowned de Young Museum
and the California Academy of Sciences.
The academy is a family favorite, housing
an aquarium, a natural history museum,
an indoor rain forest-like habitat and a
planetarium.

Being bordered by water on three
sides—not to mention being the host city of
last year's America’s Cup sailing race—San
Francisco offers plenty of maritime adven-
tures. The city’s waterfront offers ferries to
many parts of the Bay Area, including the
famed Alcatraz prison. Fisherman’s Wharf
is home to various charter services, includ-
ing Adventure Cat, which takes passengers
aboard a 55-foot catamaran on a bay cruise.
City Kayak at San Francisco's Pier 39 orga-
nizes paddling excursions around the bay,
including trips to Alcatraz.

Those who prefer a less challenging
body of water can rent pedal boats by the
hour at Stow Lake in Golden Gate Park.

For a more nature-intensive experience,
consider hiking a short section of the Cali-
fornia Coastal Trail along the northwest-
ern corner of the city. The eight-mile hike
begins at Fort Point, above the southern
entrance of the iconic Golden Gate Bridge
in the Presidio, and runs south along the
western coastline to the remnants of the
historic Sutro Baths.

Along the way you'll discover cypress-
topped bluffs, historic forts and breathtak-
ing lookout points. You may even see
swimmers in wet suits braving the cold
waves at the nearby China Beach. Once
you complete the walk, treat yourself to a
well-earned meal at the 150-year-old Cliff
House, which offers wonderful views of
the rocky coastline and roiling sea.

Just south of the Cliff House, surfers
(and kite enthusiasts) congregate at Ocean
Beach. If you want to give surfing a try, the
nearby Aqua Surf Shop rents equipment,
and you’ll be in the good company of
friendly and helpful surfers.

Beyond staying active, residents of the
Bay Area also love their sports—both
college and professional—and there is no
shortage of teams for which to root, includ-
ing 2012 World Series Champions the San

MARCH 2074  ALASKA AIRLINES MAGAZINE



Francisco Giants (Major League Baseball),
who play at the waterfront AT&T Park
from April through October. The San
Francisco 49ers (National Football League)
will no longer play in the historic but aging
Candlestick Park. Instead, the team will
move next season 39 miles south to the
new Levi’s Stadium in Santa Clara.

Among the college ranks, the Bay Area

enjoys many top teams, ranging from

Berkeley’s California Golden Bears of the
University of California, located 14 miles
to the northeast of San Francisco: the
University of San Francisco Dons, located
in the heart of the city; and the Stanford
Cardinal teams, which play 35 miles to the
south on the Stanford campus.

Attending a sporting event is one of

One of the city's most beautiful settings
can be found at the Palace of Fine Arts in
San Francisco's Marina District, where an
ornate rotunda and Greek colonnades
stand next to a peaceful lagoon.

many reasons to cross the Bay Bridge and
visit Oakland, home to the Athletics
(MLB), the Raiders (NFL) and the Golden
State Warriors (NBA). At the south end of
the bay, San Jose fans cheer on the Sharks
(NHL) and the Earthquakes (MLS).

With so many Bay Area activities, rang-
ing from cycling along the Embarcadero to
sailing in San Francisco Bay or cheering on
your favorite sports teams, this region is a
healthy, fun and exciting getaway for the

whole family. s

Chaney Kwak is a freelance writer living in

the Bay Area.

Alaska Airlines serves the Bay Area with daily
flights to San Francisco, Oakland and San
Jose. For information or to book a reservation,
go to alaskaair.com or call 800-ALASKAAIR.
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California’s

Finest

Casino.

3,000 SLOT MACHINES = 144 TABLE GAMES

4 AWARD-WINNING RESTAURANTS

9 CASUAL DINING OPTIONS AT MARKETPLACE
VIP BAR » CENTER BAR » SPORTS BAR

PRIVATE GAMING SALONS * POKER ROOM
THE EVENT ENTERTAINMENT CENTER

FREE VALET PARKING » 5,500 PARKING SPACES

1,900 COVERED SPACES

ROHNERT PARK @ US 101 NORTH EXIT 484

288 Golf C Drive W,
Rohnert Park P70

GrAaTONREsorTCAsINO.COM
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DELIGHTFUL
ORANGE COUNTY

Exploring the region's outdoor lifestyle
| By Valli Herman

igh above the Pacific Ocean on the Huntington
Beach pier, 1 look out at the unique delights of
Orange County, home to some of California’s most
iconic beaches.

Birds that live along the shore and in the nearby Bolsa Chica
Ecological Reserve glide past in an aerial ballet. Acrobatic
brown pelicans swoop near my perch on the pier before they
turn and dive, plunging under the water in search of food.

The 1,850-foot-long pier is a hub of activity in this water-
front community that boasts the fitting nickname Surf City

USA and has come to typify the California beach scene.
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COURTESY: DUFFY BOATS

CALIFORNIA TRAVEL PLANNER

I watch from the pier as surfers expertly
ride the steady Pacific Ocean waves, and
on the beach below, teams of volleyball
players lunge and leap on the wide, white
sand, At the foot of the Huntington Beach
pier where it meets Main Street, the busy
bike trail fills with skateboarders toting
bodyboards, bicyclists hauling surfboards
and pedestrians strolling along, enjoying
the views and the sea breeze.

Orange County’s surf, skate and board-sport culture has inspired
fashion designers, visual artists and musicians the world over. The
county, a large coastal area south of Los Angeles that stretches from
La Habra in the north to San Clemente in the south, is known for
being the home of the Disneyland Park and the Disney California
Adventure Park. In addition, Orange County offers many other
attractions, including The Los Angeles Angels of Anaheim, world-
class shopping and, of course, plenty of beaches.

The region’s 42 miles of coastline have inspired residents and
visitors to creatively explore the legendary outdoor lifestyle. Here,
people are known to float, swim, sail, paddle, pedal, rollerblade,
skateboard and Segway their way through the area.

Huntington Beach, home to the U.S. Open of Surfing, is perhaps

the best place for a first-time visitor to begin exploring Orange Coun-

ty’s beach scene. Within blocks of the pier, you can shop for beach-
wear, sample craft beers and learn to surf at one of Huntington
Beach’s dozen or so surfing and paddleboarding outfitters. You can
also explore miles of beach bike paths on a beach cruiser from Bar-
gain Bike Rentals.

- i
COURTESY: BARGAIN BIKE RENTALS

Left: Surfer Dusty
Payne competes in
the U.S. Open of
Surfing at Hunting-
ton Beach in zom.
Above: The Hunting-
ton Beach bike path is
popular for walking,
running and cycling.
Below: A group takes
partin a self-guided
tour of Newport
Harbor aboard a
Duffy Electric Boat.

cAN



MEDICAL TOURISM

NOTHING CURES
WINTER BLUES X

LIKE THE GORGEOUS
PALM SPRINGS WEATHER.

* FOR ALL OTHER AILMENTS, THERE'S
EISENHOWER MEDICAL CENTER.

Studies show that healing is faster in a peaceful,
relaxing environment. We invite you to come test that
theory at Eisenhower Medical Center in Rancho Mirage,
in the beautiful Palm Springs resort area. Whether your
visit is a few days or a few months, you'll find the health
care you need in the environment you crave.

% Primary Care — a range of options and exceptional physicians
* Urgent Care — convenient locations throughout the Valley
% Executive Physicals — personalized care in one place, in one day

* Bundled cash pricing available for these services plus imaging
and scheduled procedures

Call or click to learn more today.

**x EISENHOWER MEDICAL CENTER

KX Health Care As It Should Be

Palm Springs * Rancho Mirage * La Quinta * Palm Desert ﬁ
emc.org/canada * 855-EMC-Canada




SOUTH COAST PLAZA
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When you work up an appetite, try
visiting a Bruxié sandwich shop, home of
the gourmet waffle sandwich.

The chain is quickly becoming an
Orange County institution and now has six
locations, including one on Fifth Street in
Huntington Beach. One of its best-sellers is
the buttermilk fried chicken Bruxié, with
chili honey and cider slaw.

Anyone visiting Orange County will surely want to travel the 16
miles inland from Huntington Beach to Anaheim and visit the
Disneyland Park and the Disney California Adventure Park. The
world-famous entertainment and resort destination has expanded
to include the 12-acre Cars Land, an attraction that is modeled

With charming Mission
architecture, beautiful
ocean vistas and a serene
vibe, Santa Barbara wins
accolades as one of the
most desirable travel
destinations in California.
The city offers natural
beauty, recreation and
plenty of activities. Santa
Barbara County is home
to six public 18-hole golf
courses, including four that
are within a half-hour's
drive of downtown Santa
Barbara. These layouts

include The Sandpiper,

ALASKA AIRLINES MAGAZINE

Clockwise from top:
Customers enjoy
shopping at the
South Coast Plaza.
The Balboa Fun
Zone offers rides
and attractions. A
kayaker paddles in
the Upper Newport
Bay preserve.
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after the characters made famous in the popular Disney-Pixar
animated movies. The Disneyland complex is also home to hotels
where your kids can be greeted by one of the many Disney charac-
ters while eating breakfast, lunch and dinner.

About two miles southeast of Disneyland is Angel Stadium,

home of the Los Angeles Angels of Anaheim. Featuring center

EXPLORING SANTA BARBARA |

which, according to city
officials, is the only ocean-
front course between Los
Angeles and the Monterey
Peninsula.

Known for its red-tiled
roofs and white stucco
building facades, Santa
Barbara is compact and
easy to explore by foot.

Begin a short walking
tour of prominent cultural
sites at the Old Mission
Santa Barbara, where
self-guided or docent-led
tours of the 1786 structure

and grounds illuminate the

MARCH 2014

history of the mission.
Explore the adjacent Mis-
sion Rose Garden, which
features more than 1,500
rose bushes, including a
butter-yellow variety that is
named Julia Child, in honor
of the former resident’s
favorite ingredient,

Walk across the street
from the mission fo visit
Rocky Nook Park, o
19-acre expanse of wilder-
ness in the city.

Just down the road is the
Santa Barbara Museum
of Natural History, home

through September.

to a 73-foot blue whale
skeleton; exhibits on birds,
insects and mammals; and
the Gladwin Planetarium
To celebrate Global
Astronomy Month in April,
planetarium shows are
free during March and
April, with paid museum
admission.

The natural history
museum also operates the
Ty Warner Sea Center
in another pedestrian-
friendly area, Stearns
Wharf. Join the kids in the

hands-on exhibits, includ-

fielder Mike Trout, one of Major League Baseball’s best young
players, and first baseman Albert Pujols, one of the game’s most
dangerous hitters, the Angels are a popular ticket from April

Antique lovers will enjoy Old Towne in Orange, California. The

ing touching a live shark
and tide pool encounters.
Santa Barbara is also
known for its excellent
whale watching. Unique
ocean currents surround-
ing the eight nearby Chan-
nel Islands help direct
migrating whales into easy
viewing distance. In the
spring, watch gray whales
and their calves migrating
to Alaska or perhaps catch
a glimpse of dolphins, sea
lions and humpback
whales that also migrate
by the city. —V.H.
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city plaza boasts an extensive number of
historic buildings that date from the 1880s
to the 1940s. It also has nearly 60 antique
shops in its downtown area. One of the
town’s most |)0|)ulz1r stops is the Watson
Drugs & Soda Fountain, where visitors can
enjoy an old-fashioned milk shake.

For a different kind of adventure, travel
about six miles northwest of Anaheim to
Premier Exhibitions at Buena Park, where
“Titanic: The Experience” is on permanent
display, offering more than 250 artifacts

from the famous shipwreck.

Disneyland's Mad Tea Party ride,
inspired by the Walt Disney
classic film Alice in Wonderland,
is popular with park visitors.

The exhibit also includes
the re-creation of some of the
notable rooms inside the ship.

Another favorite destination
is the South Coast Plaza shop-
ping center in Costa Mesa.
Featuring nearly 250 retailers—that range

from large department stores to interna-

SDSU students visit Malsada in Israel

global adventure starts here

SDSU students have started something around the world.

SDSU is in the top 25 public univer:

ties in the number of

students who study abroad. It is a top producer of Fulbright
award winners, with 60 students receiving the prestigious
award since 2005. Aztecs choose from nearly 400 international
education programs in 52 countries to teach, study and

conduct research. To learn more, visit www.

Wy SAN D
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su.edu

Lendership Starts Here
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tional boutiques—and 30 restaurants, the
shopping center represents a best-in-class
collection.

The shopping center covers 140 acres
and offers the best of high-end fashion,
including stores by Balenciaga, Cartier,
Fendi, Hermes and Christian Louboutin.
Adjacent to the shopping center is the
Segerstrom Center for the Arts, a 14-acre
performing-arts campus that offers music,
dance and theater performances.

Farther south along the coast, visitors
will find Newport Beach, an upscale com-
munity that offers high-end shopping and
easy access to dquatic recreation.

Balboa Peninsula, a narrow tongue of
land that protects Newport Bay, Upper
Newport Bay and Balboa Island, is the site
of an excellent beach, Balboa Village and
Balboa Fun Zone—a small amusement
park with a waterfront Ferris wheel, an
arcade and various food stands.

Make sure and try the local specialties:
a frozen banana and a vanilla ice cream
bar, both dipped in chocolate and covered
in your choice of toppings.

You can also board a ferry for the short,
but fun, trip from the Balboa Peninsula to
Balboa Island in Newport Harbor. Area
outfitters offer rentals, lessons and guided
paddling tours through Newport Harbor
that allow visitors to explore the area’s
many waterways.

Various services offer guided tours
through Newport Harbor and the 800-acre
Upper Newport Bay Ecological Reserve
and Nature Preserve. Also known as the
Back Bay, the nature preserve is sur-
rounded by craggy bluffs and a 10-mile
path for biking, hiking and strolling,

The preserve is one of the largest

coastal wetlands in Southern California
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and a prime bird-watching location. The
Newport Aquatic Center on Upper New-
port Bay is a mmpmﬁl membership and
training facility for rowing, canoeing and
kayaking that also offers hourly member-
ship and rentals so the general public can
enjoy the local waterways.

On a first-come, first-serve basis, the
club rents one-person kayaks and two-
person kayaks, as well as stand-up paddle-
boards. With team training and a regular
schedule of races and regattas in the area,
you may find yourself sharing the water
with future Olympians and other top
aquatic athletes.

Those wishing to pilot a boat around
Newport Bay might want to rent a Duffy
Electric Boat, which can seat up to 12
passengers. The boats are easy to pilot and
are docked on the north side of Balboa Bay.
Sailors will want to pack a lunch or eat at
one of the area’s many dockside restau-
rants, such as the Bluewater Grill.

A short distance from the sand and surf
is the Newport Beach Fashion Island. Shop
at the open-air center, which includes such
notable stores as Jonathan Adler, C. Won-
der and Kate Spade. Visit the Tesla Motors
showroom, where you can preorder one of
the company’s electric sports cars. Later,
you can relax on the shaded outdoor patio
of the recently opened Lark Creek New-
port Beach restaurant or transport yourself
to the French Riviera by visiting the Fig &
Olive restaurant, an upscale bistro that
specializes in excellent European cuisine.

Orange County is a unique location that
is home to Mickey Mouse, top-flight shop-
ping and year-round beautiful weather.
This coastal county compels visitors to get
outdoors and explore its many natural
wonders. Even if it is just an afternoon
watching the birds soar along the Hunting-
ton Beach Pier, a visit here is always magi-
cal and memorable. ak

Valli Herman is a Los Angeles—based free-

lance [T(.ll«‘(_’f writer.

Alaska Airlines offers daily service to five
airports in the Greater Los Angeles area. For
information or to book a reservation, go to
alaskaair.com or call 800-ALASKAAIR.
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NATURAL
PLAYGROUND

Sun and surf in San Diego
| By Stephanie Avnet Yates

t is another warm spring day in San Diego as surfers in

black wet suits expertly ride the waves at La Jolla Beach

and rollerbladers whiz along the boardwalk at Mission

Beach Park, enjoying the warm temperatures and
abundant sunshine. In this city where sun and sea activities
reign supreme year-round, golf clubs, running shoes and
surfboards rarely get time off.

San Diego affords visitors the chance to enjoy beachfront

recreation in just about every form they could choose. The
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The Seaport Village
on San Diego's
waterfrontis a
dining and enter-
tainment center.
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area is blessed with 70 miles of beaches that offer
something for everyone, including easy rentals of
bicycles, surfboards and rollerblades. Dog owners
and their pets feel right at home at Dog Beach, a
designated section of Ocean Beach for off-leash
play. The beach at Coronado—selected as America’s
best in 2012 by Stephen P. Leatherman, a professor
at Florida International University, who is better
known as the beach expert Dr. Beach—is perfect
for sunbathing, tide pool exploration or gathering around a fire

pit at sunset.

San Diego County is also a golfer’s paradise, offering more than 90 golf
courses that range from excellent municipal layouts to championship-caliber
resort courses. Each year in late January, PGA Tour players flock to the
breathtaking—and public—Torrey Pines Golf Course in La Jolla to play in the
Farmers Insurance Open. Golfers who play a round at Torrey Pines will be
walking the same layout played by golfing superstars such as Tiger Woods—
he’s won here eight times, including at the 2008 U.S. Open.

Get an up-close view of San Diego’s natural beauty by walking, running,
hiking or biking the many designated trails and scenic paths in and around
the city. One of the best options is to walk the paths in the manicured hills of
downtown San Diego’s famed Balboa Park—1,200 beautiful acres of gardens,

museums, restaurants and theaters that function as a shared backyard for San

Diego residents.

A destination for the entire family, Balboa Park boasts several ornate
Spanish-Moorish-design buildings dating from the 1915 Panama-California
Exposition that now hold some of the city’s best museums, including the

Museum of Art, the Air & Space Museum, the Mingei International Museum

and the Reuben H. Fleet Science Center. The park also houses the world-
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Above: A stand-up
paddleboard
instructor in
Coronado rides the

ocean waves.
Below: Beachgoers
enjoy Memorial Day
weekend at the
shore in the La Jolla
community.
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renowned San Diego Zoo, best known for its successful panda
breeding program. While visitors still lock to see popular cub
Xiao Liwu (which means “little gift”), born in July 2012, they are
also eagerly watching many other animals, including the antics of

the female giraffe calf born in December 2013.

Other walking options include the trails that lead out to wind-
swept coastal bluffs in Sunset Cliffs Natural Park, a 68-acre park

that extends more than a mile along Point Loma Peninsula’s west-

ern shoreline. About four miles south of the park on the Point

Below: Colorful
restaurants in San
Diego's Old Town
State Historical Park
draw many visitors.
Right: The Laguna
de las Floresis a
picturesque setting
in Balboa Park.
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along with plenty of paved paths to explore
on two wheels. The Bayshore Bikeway runs
for 24 miles along the San Diego Bay, while
the Pacific Coast Highway meanders
through the attractive beach towns of San
Diego’s North County. Experienced moun-

tain bikers often head to Mission Trails

Loma Peninsula is the Cabrillo National Monument, commemo- Regional Park, where rugged hills and canyons belie its conve-

rating Spanish explorer Juan Rodriguez Cabrillo, who landed in nient location—just eight miles from the heart of the city.
the area in 1542 and became the first European to set foot on what Spending time on the water is an essential part of the San
would eventually become the West Coast of the United States. Diego experience, whether visitors choose paddleboarding, kayak-
Urban walking tours of neighborhoods such as the city’s historic ing or touring in a sightseeing vessel. Sportfishing excursions from
Gaslamp Quarter or upscale La Jolla are also great ways to learn San Diego Harbor’s Shelter Island and Harbor Island marinas
more about the San Diego area. feature everything from half-day fishing trips to 10-day charters

Bicycle enthusiasts will find abundant rental opportunities, to Mexico’s Baja Peninsula.

{ ENCHANTING CORONADO

Coronado is among San
Diego’s most unique
beachfront communities.
While often viewed as an
island, this sliver of land is
a peninsula. Visitors usually
reach the community by
either taking a ferry or by
driving over the soaring
Coronado Bay Bridge.
Coronado exudes a
charming resort ambiance,
with quaint village shops
and tree-shaded streets
containing lovingly main-
tained Victorian and
Craftsman homes. Site of
the North Island U.S. Naval

ALASKA AIRLINES MAGAZINE

Air Station, the Coronade

area is also home to many
retired admirals and navy
personnel.

The peninsula’s most
famous landmark is the
Victorian-era Hotel del
Coronado. Steeped in
history and lore, the Del, as
locals refer to it, was built
in 1888 on beachfront
property, and has been
named a National Histori-
cal Landmark and one of
the nation’s best beach
resorts. A frequent guest
was author L. Frank Baum,

who wrote several volumes

MARCH 2014

of his "Wizard of Oz" series
here. It's believed he mod-
eled the Emerald City's
conical spires after the
Del’s distinctive red turrets.
Coronado offers a bevy
of activities, including 15
miles of scenic bike paths
that are perfect for lei-
surely rides, walks or jogs.
Vast San Diego Bay invites
kayaking, cruising or even
a sunset gondola ride from
nearby Loews Coronado
Bay Resort. There's also the
Coronado Golf Course—a
municipal layout known for

its celebrity clientele.

The Pacific Ocean side
of Coronado boasts some
of the nation’s best white-
sand beaches, with the
shops and cafes located
just a few feet away.
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The historic Hotel del
Coronado is a famous
San Diego landmark.
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THIRTY YEARS OF COLLECTING

March 8 through July 31, 2014

An exhibition of

significant contemporary

art purchased in part by

the museum's
Contemporary Art Council.

This exhibifion is organized by Palm Springs
Ast Museum and funded in part by the
Contempeorary Art Council and its Gold
Sponsor Beth and Fred Karren.

Additional support is provided by Jocqueline
Ackerman, Jessica ond Gary Groce. ond
Newman's Own Foundation/Patty and
Arthur Newman.,

Exhibifion Season Sponsars: Joan Daole and
R®.D. Hubkard, Dorothy and Harold J
Meyemnan, Annette and Ted Lemer, JoAnn
MeGrath, and Deborah and Kenneth Novack,

Nathan Oliveira, Unfifled Sfanding Figure 1,
1989, oil and vine charcoal on canvas,
museum purchase with funds provided by
the Conternporary Art Council, 1990, and
the General Acguisition Fund © Estate of
Nathan Oliveira and Mona Oliveira

PALM SPRINGS
ART MUSEUM

101 Museum Drive, Downtown Palm Springs, psmuseum.org celebrating our 75th anniversary
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The Torrey Pines Golf Course is among the
best public courses in the nation, offering
breathtaking views and challenging play.

The Mission Bay Aquatic Park is the
place to go to enjoy local water activities.
This unique two-bay park is among the
largest water parks of its kind in the
world, covering about 4,200 acres and
containing numerous peninsulas and
islands.

The Mission Bay waterways are pro-
tected from ocean waves but not wind,
making them perfect for sailing and
windsurfing. The park is also home to
SeaWorld, one of San Diego’s most popu-
lar family destinations. The 165-acre
aquatic attraction is a showplace for
marine life, with water stadium shows
that are entertaining and educational.
Mission Bay watersports centers rent
kayaks, motorboats, pedal boats and
more.

Rentals and charters can also be found
at the Port of San Diego, on Coronado;
tarther north in the community of La
Jolla, kayakers paddle through kelp beds
teeming with sea life in the La Jolla Eco-
logical Reserve located just offshore.

Whale-watching is another popular
water activity. Between mid-December
and late April, as many as 20,000 gray
whales travel close to the California
coastline and right past San Diego during
their annual migration to and from the
breeding grounds in the lagoons of Mexi-
co’s Baja Peninsula en route to the
food-rich waters of Alaska.

During the summer, visitors may also
see other sea mammals—including blue
whales and dolphins—migrating through
the local waters. Boat excursions are

widely available, and range from inexpen-
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sive half-day cruises to personalized,
naturalist-led tours. Land-based vantage
points include the glassed-in observatory
at Cabrillo National Monument, and La
Jolla’s Birch Aquarium, which also offers
seasonal whale events.

San Diego Zoo Safari Park—1,800
acres of natural terrain located about 40
miles north of San Diego—is home to
exotic animals that roam within vast habi-
tat enclosures. Established in the country-
side near the town of Escondido, the park
was originally a breeding facility for the
Z00. Tuday, open trams carry riders
through realistic animal habitats.

Families with younger children often
take a detour 20 miles west of the Safari
park to the pretty town of Carlsbad, home
of the Legoland California Resort. The
Indah, a mother Sumatran orangutan at world’s most famous plastic building

the world-famous San Diego Zoo, holds her blocks are featured in an adventure park
3-month-old daughter, Aisha. The newest
member of the orangutan group, Aisha has
proved a popular addition to the facility.

with a hotel, rides, shows and hands-on
fun for families, especially those with
kids who are 10 and under.

Back in San Diego, a great way to

combine outdoor activities and explore

the area’s history is by visiting the Old
Town State Historic Park, the birthplace
of San Diego.

Featuring restored historic structures
and interpretive programs, the park
explains the history of San Diego, while
also offering costumed performances,
souvenir shops and excellent authentic
Mexican food. The park’s annual Fiesta
Old Town Cinco de Mayo (May 3-4, 2014)
spices things up even more and is a favor-
ite local event.

Whether it is golfing at Torrey Pines,
kayaking in Mission Bay Park or just
enjoying the local beaches, visitors to this
sunny coastal city will always find plenty
of year-round activities to entertain and

amaze. Mk

Writer Stephanie Avnet Yates is a Southern

California native.

Alaska Airlines offers daily flights to San
Diego. For information on flights or to book
reservations, go to alaskaair.com or call
800-ALASKAAIR.

WIN THE CALIFORNIA DREAM! Vi) @
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10 Years
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WIN a Santa BarBara home within walking _ = B N A Wlh!!“aTbu home steps from
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ENTER BY: April 3, 2014 to WIN ! Tickets $150 Each.

A limited amount of tickets available. 1 in 50 will WIN. . - = 4 CALL: (888) 510_4190
The raffle benefitslMuseum IofContemporary Art ! OR VISIT. SBHOMERAFFLE.COM

Santa Barbara and its recognized partners.
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VINTAGE
ADVENTURES

Enchanting excursions in
Napa and Sonoma | By Christine Delsol

s I drive along Highway 29, past vineyards glowing
with sunny carpets of mustard blooms, I wonder why
so many visitors wait until the fall harvest to take a
tour of California’s Napa Valley and Sonoma County
wine country. For me, spring is prime time—the hills are green,
the air is cool, the tasting rooms are serene, and the deceptively
barren vines are bursting with fuzzy green nubs—the “bud
break” that signals the start of a new growing season.
California boasts an impressive 120 American Viticultural
Areas (AVAs), or distinct wine grape-growing regions—each
with its own personality and flavor. However, for many, wine

country remains the Napa Valley and Sonoma County, located
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CALIFORNIA TRAVEL PLANNER

about an hour north of the San Francisco Bay Area.
These two regions, which bracket the Mayacamas Moun-
tains, with Sonoma to the west and Napa to the east,
attract millions of visitors each year to enjoy the wines,
the attractions and the natural beauty.

While only about 45 minutes apart, Napa and
Sonoma have notably different personalities and geogra-
phy. Napa’s wine region, the eastern bracket, is con-
tained within a single valley and is the more developed
of the two. Sonoma is a larger area, where wineries
stretch west from rolling hills and farms to redwood
forests and finally to the coastal plain. Visitors to these
areas, which together are home to more than 1,000
wineries, will find that both Napa and Sonoma offer

great food and wine, relaxing resorts and beautiful scenery. In addi-

tion, the springtime—when there are fewer visitors and the weather

is mild—showcases these two wine regions at their best.

Many wineries move beyond the tasting room this time of year.
In the small Napa Valley town of Rutherford, for example, you can
reserve Frog’s Leap Winery's guided tour and tastings, where they
pour samples in the garden, the barn and the vineyard at different
points along the tour. Taking a tip from the ancient Romans, some
wineries in Napa have built wine caves, where wine rests in an
ideal subterranean environment of high humidity and constant
temperatures.

The caves appear on quite a few tours and even accommodate

tastings. These are not rough-hewn caves, but rather large under

ground storage facilities. Some even feature chandeliers and water-

COURTESY: THE MERITAGE RESORT AND SPA

Left: Cyclists enjoy a
springtime ride near
vineyards in Sonoma
County's Dry Creek
Valley. Above: A
couple experience
the Meritage Resort's
Spa Terrain Napa.
Below: Sonoma
Valley docent Bill
Myers leads a tour
through the large
Kunde Family Estate.
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falls. Napa Valley’s Stag’s Leap Wine Cellars, for instance, has a
Foucault pendulum within its cave. And Rutherford Hill Winery,
near St. Helena, boasts a mile-long cavern that houses approxi-
mately 8,000 barrels.

Those who enjoy mixing art with their wine will like The Hess
Collection, located in the small town of Napa, which is as much
art gallery as winery. It offers a well-chosen selection of modern
art displayed in the century-old stone facility. The well-known
Robert Mondavi Winery in Oakville showcases artworks through-
out its extensive grounds.

Calistoga is also home to Sterling Vineyards, where visitors can
ride an aerial tramway up to the winery’s hilltop home, 400 feet
above the valley floor. The trip offers stunning views of the valley
and countryside. My excursions to Napa and Sonoma are as much
about unwinding in a beautiful setting as they are about wine. The
fun of standing in the shadow of a medi-
eval-looking Tuscan castle at Castello di
Amorosa in Calistoga is a unique experi-
ence you won't find anywhere else.

While the castle is actually a replica, it
was built with 13th century techniques,
right down to the hand-forged nails.

The town of Calistoga, at the north end
of the valley, is home to mineral springs
that have drawn travelers since the 1860s.
Calistoga’s local resorts boast an array of
treatments and mud baths, composed of
hot mineral water and volcanic ash. The
town of Napa is also home to various spas,
including the unique Meritage Resort &
Spa’s Spa Terra, which is located in a wine

cave. The facility offers such treatments as
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Left: The Willow Stream Spa at
The Fairmont Sonoma Mission
Inn. Above: Art displayed at
Napa's The Hess Collection
Winery. Below: Touring the
Benziger Family Winery in
Glen Ellen.

olive-stone body scrubs and facials

using sea micro-organisms and grape-
seed extract.

In Sonoma County, the Benziger
Family Winery in the town of Glen
Ellen has put its own spin on touring
by having a tractor pull a tram full of
visitors through the vineyards for one of the best educations in
organic, sustainable and hiudynamic grape growing anywhere,

The Benziger tour is among dozens available in this extensive
wine region. To help you decide where to visit, the Sonoma
County Winegrowers’ Vineyard Adventures program offers free,
self-guided tours of vineyards at eight wineries in six appellations,
from Carneros in the south to Alexander Valley in the north. The
tours give insights into winemaking and the unique local wine
regions. Those seeking advice can also join the Wine Road,
Northern Sonoma County, an organization that offers tours,
special events and maps to the region’s wineries.

Among my favorite places to visit is the Kunde Family Estate,
which offers monthly (except December) hikes through its 1,850-
acre property, pouring wine in vineyards along the way. Gundlach
Bundschu, located in the town of Sonoma and one of the region’s

CA25
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first wineries, offers cave tours and vine-
yard excursions. Another favorite is Korbel
Champagne Cellars, located near Sonoma
County’s Russian River. The daily tours are
a journey into more than 130 years of
winemaking history.

UPTick Vineyards, near the town of
Healdsburg, in 2013 opened a handsome
tasting room and large outdoor patio area
that is set amid the winery’s vineyards and
offers views of the beautiful countryside.

Continuing north, you will find the
16-mile-long Dry Creek Valley. This wine
region is home to 70 excellent wineries.
About seven miles north of Dry Creek
Valley is the popular Francis Ford Coppola
Winery in Geyserville. While known for its
excellent wines, the facility is also famous
for its displays of the renowned director’s
awards, props from The Godfather and
Apnr'(ﬂypse Now motion pictures, and other
memorabilia.

Workaday stress vanishes when you
visit the famous Fairmont Sonoma Mission
Inn’s Willow Stream Spa. Indulge in a bath
fed by local hot springs before enjoying
massages, wraps, facials and other treat-
ments. There is also Santa Rosa’s Vintners
Inn, which offers the Courtyard Spa Room,
where couples can enjoy massages and skin
treatments.

Spring also offers various wine festivals,
including 2014 Savor Sonoma Valley
(heartofsonomavalley.com), March 15-16,
in which 26 wineries will pour their latest
vintages. The Stags Leap District Wine-
growers Association is marking its 25th
anniversary at this year’s annual Vineyard
to Vintner festival (stagsleapdistrict.com),
April 25-27.

Such festivals are great ways to begin
exploring the many attractions, getaways
and boundless beauty to be enjoyed in

Napa Valley and Sonoma County. Ak

Christine Delsol is a freelance writer living in

the Bay Area.

Alaska Airlines offers daily service to Santa
Rosa, gateway to Sonoma and Napa wine

country. For more information or to book a
flight reservation, call 800-ALASKAAIR, or

visit alaskaair.com.
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COACHELLA
VALLEY COUNTRY

Adventures in the California desert
| By Barbara Beckley

“Wagons ho!”

Neil Fawcett gives the command—and we’re off—rocking and
rolling across the desert in a covered wagon pulled by two hand-
some mules. I'm seated on a comfortable padded bench in the
tront of the wagon, looking out at the sunny landscape from
beneath the arched white canvas tarp and imagining the views
the early settlers would have experienced about 150 years ago.

I'm traveling in a wagon with 22 other passengers, both adults
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Left: Coachella Valley's Covered Wagon
Tours give visitors a taste of the Old
West. Above: The eighth hole at
Marriott's Shadow Ridge Golf Club offers
breathtaking mountain views.

and kids. We are all excited to see the desert from a
pioneer’s perspective on this four-hour excursion with
Covered Wagon Tours. Fawcett founded the company
28 years ago to give visitors a taste of what 19th cen-
tury pioneers would have seen and felt as they crossed
the desert in search of new lives in the Old West.
“Most pioneer families came across the country in
a wagon half this size, and they averaged about 20
miles a day,” Fawcett explains, as he stops the mules
for a brief rest. During the stop, Jona Kalayjian, our

naturalist guide, takes us on a short walk, bringing the

COURTESY: COVERED WAGON TOURS

— landscape to life with her knowledge.

“Those are coyote wells,” she says, pointing to shadowy holes
halfway up a rocky slope. “Some parts of the desert have high
water tables, and the coyotes instinctively know to dig shallow
holes in the ground—and in flows drinking water.”

The wagon trip makes a roughly two-mile loop through the
21,000-acre Coachella Valley Desert Preserve (25 minutes east of
Palm Springs). Midway on the excursion, we are treated to spec-
tacular valley views. The journey ends in proper pioneer fashion,
with a campfire. Warmed by the fire, we enjoy an excellent tri-tip
steak barbecue dinner and live guitar music, and watch the sun
set and the lights of Coachella Valley homes come on in the dis-
tance, Fawcett tells me that one family recently rebooked because
the mother said that for three straight years her son has not
stopped talking about singing around the campfire.

Fawcett’s unique tour is one of the numerous adventures to
enjoy in the Coachella Valley, which has a population of nearly
600,000 people. The popular vacation destination offers hikes
through state parks, museums and botanical gardens, as well as

championship golf and tennis.
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applicable to groups. Not to be combined with other offers or promotions and subject to change. Not responsible for
omissions or typographical errors. Void where prohibited by law. Starwood reserves the right to discontinue this offer
at any time, Starpoints, SPG, Starwood Preferred Guest, Sheraton, Four Points, W, Aloft, Le Meridien, The Luxury
Collection, Element, Westin, St. Regis and their respective logos are the trademarks of Starwood Hotels & Resorts
Worldwide, Inc., or its affiliates.
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COURTESY: PALM SPRINGS AERIAL TRAMWAY

The next morning I set off for the

Wildlands Conservancy’s Whitewater
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Left: The Palm
Springs Aerial
Tramway ascends
San Jacinto Moun-
tain. Above: Visitors

Preserve, which includes grassy wetlands can buy rare native
plants at The Living

Desert's Palo Verde

that are home to at least 216 species of
birds. While it’s relatively undiscovered,
the preserve is only 30 minutes northwest Garden Center.

of Palm Springs in the San Gorgonio

Wilderness. After a short drive through

narrow, steep foothills, I see the Whitewater Canyon open into a
scenic green valley and the narrow Whitewater River. The area
also contains sycamore-dotted picnic grounds and shady ponds

(the remnants of a former fish hatchery that was located here).

Anza-Borrego
Desert State Park
(parks.ca.gov/?
page_id=638), 98
miles southwest of
Palm Springs, offers
60,000 acres of
desert beauty. View
ancient Indian rock
art, hike, camp and
enjoy four-wheel
drives through arid
sands, sun-bleached
mountains and an
array of springtime

wildflowers.

Joshua Tree
National Park (nps
gov/jotr), 35 miles
north of Palm

Springs, offers 1,250

ALASKA AIRLINES MAGAZINE

square miles of
desert landscape
that includes a num-
ber of the famous
Joshua trees. Rock
climbing and camp-
ing are popular
activities and the
three-mile Ryan
Mountain hike offers
great panoramic

views.

Santa Rosa and
San Jacinto Moun-
tains National
Monument (blm.
gov/ca/st/en/fo/
palmsprings/santa-
rosa.html) encom-
passes the mountain

ranges bordering the

MARCH 2014

western edge of the
Coachella Valley.
Here, you can hike
the Pacific Crest Trail,
bicycle, ride horses,
camp and enjoy

scenic drives

The 2,200-acre
Senny Bono Salton
Sea National Wild-
life Refuge (fws
gov/refuge/sonny_
bono_salton_sea/),
70 miles southeast of
Palm Springs, is
home to one of the
most diverse arrays
of bird species (more
than 400) found in
any national wildlife

refuge in the western

i ADDITIONAL OUTDOOR EXPERIENCES §

I pop inside the visitor center and learn more about the
guided and self-guided activities from hikes to catch-and-release
trout fishing. I walk along the 3.5-mile Canyon View Loop Trail
that begins at the visitor center, admiring the rocky outcrop-
pings along the trail and searching for the large herds of elusive
bighorn sheep that live in the area.

After leaving the preserve, I take the 25-minute trip to the
Palm Springs Aerial Tramway, one of the region’s most popular
attractions. Inside the world’s largest rotating tramcar, I ascend
more than two miles up San Jacinto Mountain and arrive at
Mountain Station, located 8,516 feet above sea level. The sta-
tion, which includes two restaurants, offers breathtaking views
of the valley and distant mountain ranges, including the Little

San Bernardino Mountains. This is also a popular location to

United States. It's
also the only place in
the country you'll see

yellow-footed gulls.

Enjoy camping,
fishing, hiking, kaya-
king and watersports
along 18 miles of
shoreline at the
Salton Sea State
Recreation Area
(porks.ca.gov/?
page_id=639), 60
miles southeast of
Palm Springs.
Explore this unique
environment with
ranger-led boat

tours and walks, from

Hikers on Palm Canyon Trail in the
Anza-Borrego Desert State Park watch
wild Peninsular bighorn sheep.

October through

June. —8.8.

CAN
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Immerse yourself in the richness of Indian Wells,

a California desert sanctuary with 350 days T
of sunshine and spectacular mountain views, i /

Imagine a tranquil hideaway at one of four INDIAN 3 WELLS
luxury resorts complete with tranquil spas and CALIFORNIA
shimmering pools. Indulge in culinary richness
from a wonderful array of restaurants, play a
round of golf, or attend a world-class event.

indianwells.com

Al s 2 #R HYATT p
S f”\_ Hovtie SEN -[\.-‘..u- : P R GEN INDIAN WELLS

BY THE SEA www.capobythesea.com

Experienced Professionals

Our facility’s staff includes several highly qualified, experienced therapists.
Custom Programs

7-10 day derox, 30-180 day prog G d with the 90 day program,
call for details.

Privacy Assured

All ¢ ications are confidential, before, during and after recovery.

PRIVATE ROOMS AVAILABLE » INSURANCE FRIENDLY * BEACHSIDE LOCATIONS » PET FRIENDLY
ADDICTION + ALCOHOL + COCAINE + METHAMPHETAMINE + OXYCONTIN « VICODIN
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begin exploring the more than 50 miles of
alpine trails that wind through San Jacinto
State Park.

Coachella Valley is also famous for its
golf and tennis facilities. The valley is
among the nation’s best golf destinations,
boasting more than 120 golf courses that
include numerous public layouts with
amenities that rival private clubs, such as
impressive clubhouses, restaurants and
views. Among the area’s highly recom-
mended public facilities are Pete Dye’s
TPC Stadium Course at PGA West in La
Quinta; the SilverRock Resort’s Arnold
Palmer Classic Course in La Quinta; Mar-
riott’s Shadow Ridge Golf Club in Palm
Desert; the Celebrity and Players courses
at the Indian Wells Golf Resort in Indian
Wells; and the Mountain View and Fire-
cliff courses at the Desert Willow Golf
Resort in Palm Desert.

For those who enjoy watching the top
players, PGA Tour professionals gather
here in January for one of the first tourna-
ments of the year, the Humana Challenge,
which is played on three different courses,
including the Arnold Palmer Private
Course at PGA West.

Tennis fans will be able to watch many
of the world’s top players in action at the
BNP Paribas Open, March 3-16, at the
Indian Wells Tennis Garden, Last year,
nearly 400,000 visitors packed the stands
during the course of the tournament.

When tournaments aren’t scheduled at
the tennis garden, members of the garden
can play on many of its 29 hard courts (14
lighted). Other great tennis facilities
include the 20 courts (including three
clay and two grass) at the JW Marriott
Desert Springs Resort & Spa in Palm
Desert. The Plaza Racquet Club in Palm
Springs has nine excellent lighted courts,
ball machines and rental equipment.

I always enjoy visiting The Living Des-
ert in the town of Palm Desert. Founded
in 1970 as a nature preserve, this popular
attraction has grown to include 1,200
acres and more than 500 animals, includ-
ing cheetahs, pythons, herons and an
Arabian oryx.

With the stated mission of conserva-

tion, education and preservation, The
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PALM SPRINGS ART MUSEUM

Living Desert conducts educational pro-
grams such as the Wildlife Wonders Show
that displays the variety of animals found
in the desert. There are also hiking trails,
guided tours and more.

The Palm Springs Art Museum is
another must-see for those who enjoy fine
art. This excellent museum, with an eclec-
tic collection that includes works by Ansel
Adams, Alexander Calder, Roy Lichten-
stein, Pablo Picasso and Andy Warhol, is

celebrating its diamond anniversary this

The Palm Springs
Art Museum is
celebrating its 75th
anniversary this
year with an exhibit
of new gifts of art
that were donated
to commemorate
the occasion.

year with an exhibit titled “Into the
Future: New Gifts to Commemorate the
Museum’s 75th Anniversary.” The exhibit,
which runs through May 25, includes new
works, such as a sculpture by contempo-
rary Chinese artist Zhan Wang.

The Palm Desert branch of the art
museum includes the Faye Sarkowsky
Sculpture Garden, with more than 10
sculpture works that are displayed in a
4-acre garden. | enter the sculpture garden

on a sunny Sunday morning. Birds twitter.

Light shines through the palo verde trees,
casting lacy shadows on the brown earth.
The winding walkways are embedded
with glittery blue-glass mosaics, creating
the sense of a stream flowing through the
rolling terrain. Waterfalls, ponds framed
by California fan palms, and ravines
sprouting pink-hued smoke trees, yucca
and other indigenous plants create a
microcosm of the valley’s landscape,
Artworks such as Acrobats, Barry Flana-
gan’s whimsical bronze sculpture of
hares, complement the natural beauty.

I relax on a bench, and reflect on how
my recent outdoor adventures allowed me
to rediscover the many wonders to be
found throughout the Coachella Valley. ak

Barbara Beckley writes from Alhambra,
California.

Alaska Airlines offers daily flights to the Palm
Springs area. To book reservations, go to
alaskaair.com or call 800-ALASKAAIR. For
more information on the Coachella Valley, go

to visitgreaterpalmsprings.com.

Dine, Shop & Play

IN ORANGE COUNTY

Fly to John Wayne Airport - your Gateway to Southern California

Scan QR code to
view our nonstop
destinations.
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Facebook.com/johnwayneairport
Twitter.com/johnwayneair
ocaircom/ALASKA
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Mammoth Lakes-

CALIFORNIA

= s o ~

| COME AS YOU ARE...
> DO WHAT YOU LOVE

LET US HELP PLAN YOUR TRIP!

5 Summer Itinerary Ideas:
1. Catch a rainbow at the base of 101-foot Rainbow Falls.
2. Stroll across the hexagonal roof of Devils Postpile National Monument.
3. Take a 45-minute drive to Yosemite National Park.
4. Photograph the 20-foot tufas in Mono Lake at sunset.

5. Horseback ride through the Ansel Adams Wilderness.

S

All flights subject to change and/or cancellation.

Book your vacation now at: ﬂ .
VisitMammoth.com 1-888-GO-MAMMOTH (466-2666) Visit Mammoth



ON A GRAND SCALE

Mammoth offers year-round activities
| By Monica Prelle

n a recent spring morning in Mammoth Lakes, frost

covers the tree branches and the creeks are still

frozen from the winter cold. The sun is just begin-

ning to shine, rising above the White Mountains on
the horizon.

Before heading up to Mammoth Mountain to ski, I take a walk
with my dog, King, on the trail that winds its way along Mam-
moth Creek. King, a black labrador retriever mix, stretches his
legs and rolls in the snow before taking off in hot pursuit of a
blackbird. Behind him the towering peaks of the Sierra Nevada
range glow in the early morning light. Looking at this view, I'm
reminded that for Mammoth locals such as myself, the biggest
dilemma we face each day is deciding which of the area’s many

possible adventures to pursue.

ALASKA AIRLINES MAGAZINE  MARCH 2014

CALIFORNIA TRAVEL PLANNER

2014 Olympic gold
medalist Sage Kotsen-
burg performs during a
snowboarding competi-
tion on Mammoth
Mountain.

Today, after taking King home, I go skiing. Riding up the gon-
dola from The Village at Mammoth, located at the foot of the ski
area, I gaze out at the amazing view of peaks, forest and the Mam-
moth Lakes community. With its pine trees and cabin homes,
Mammoth Lakes is a picturesque mountain town.

I turn and look back at Mammoth Mountain as the gondola
makes its way up the mighty peak. With an annual average snow-
fall of 400 inches and also averaging 300 days of sunshine per
year, the mountain is a skier’s and snowboarder’s paradise.

That level of snowfall often ensures that the skiing lasts into
May, or even July in some years. At 11,053 feet, Mammoth is the
highest ski resort in California. It is also one of the largest, with
28 lifts servicing 3,500 skiable acres of terrain, and a vertical drop
of 3,100 feet.

CA35
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Visit Mammoth Lakes!

Book your vacation at: VisitMammoth.com 1-8388-GO-MAMMOTH (466-2666)

T

Premiere Resewahons

Mammoth Premiere Reservations

Mammoth Premiere Reservations offers
fully-equipped condominiums throughout the
Mammoth area. Many of our units are located
within walking distance of the lifts or in town near
shopping and restaurants. Please visit
our website to view our current specials,
guest rewards and book online.

1.800.336.6543
www.mammothpremiere.com

AMMOTH HOSPITAL

Elevate Your Health

Mammoth
Hospital

Mammoth Hospital is a modern, 17-bed facility,
designated by the federal government as a
Critical Access Hospital, supported by first-rate
equipment. We pride ourselves on personalized
care, full-time board certified medical staff,
and highly qualified nursing staff throughout the
hospital and 12 out-patient clinics. Since illness
and injury don't always occur between the hours
of eight and five, Mammoth Hospital is always
prepared to meet your health care needs with
24-hour emergency care.

760.934.3311
MammothHospital.com

b Trlns

THEWESTIN

MONACHE
RESORT
MAMMOTH

Jiodne .

FANILY OWNED SINCE 1972

HOTEL « RESTAURANT « PUB

FREE INTERNET » FIREPLACE SUITES AVAILABLE
mmmwnm

«'-‘ &

(800) 828-D371 . (7501 334-6330 - FoBALPEANDF-LODGE 0N
G080 MINARET ROAD = P.0. BOX 1157 - MAMMOTH LAKES, [A. 935456

BOOK DIRECT ONLINE:
WWW.ALPENHOF-LODGE.COM | ¢

For information on Alaska Airlines’ flights to Mammoth, please call 1-800-252-7522.

Marmmoth Lakes-

CALIFORNIA

The Westin Monache Resort

The Westin Monache Resort features
a contemporary elegance that
redefines mountain lodging. Ideally
located in the heart of Mammoth
Village providing entertainment and
village gondola access, the resort
also features Whitebark Restaurant
for the mountain’s best aprés-ski
and dining experience! Also offered
are skivalet and rental shop, pool
and hot tubs, Westin Workout
j Studio, and underground parking.
Ski packages available!
The Westin Monache Resort, Mammoth
50 Hillside Drive
Mammoth Lakes, CA 93546
760.934.0454
www.westinmammoth.com

SEASDONS

e

Seasons 4 Condominium Rentals
Privately owned condominiums with the Rental
office on site for your convenience and peace
of mind. Located between Canyon Lodge for
an adventure on the snow and The Village at
Mammoth for shopping and dining. Stay, play
and create new Mammoth memories.

(800) 732-7664
www.seasons4.com

www.alaskaair.com




It’s no wonder so many

professional athletes and

Olympians, including Kelly

Clark—the 2002 Olympic

gold medalist and the 2010

and 2014 Olympic bronze
medalist in the women’s
halfpipe, as well as an
eight-time X-Games gold
medalist—call Mammoth

Lakes home.

A dominant force in the

world of women's snow-
boarding, Clark moved to
Mammoth in 2001 when

she was 18 to train with the U.S. Snow-
boarding Team for the 2002 Winter Games.
Today, Clark and fellow Winter Olympians
Greg Bretz, John Teller, Stacey Cook and
Kaya Turski have chosen Mammoth Moun-

Above: Mammoth's
spring skiing season
can last until July.
Right: The Devils
Postpile National
Monumentisa
popular attraction.

tain as their permanent home base and

training center. Sage Kotsenburg, the 2014 Olympic gold medalist
in the Snowboard Slopestyle competition, is also familiar with the

area, coming in second at the 2012 Sprint U.S. Grand Prix in

Mammoth.

The ski area offers a variety of terrain parks, including the
Unbound Main Park where expert snowboarders and skiers hone
their skills and try new tricks. Spectators can watch these top
athletes hit the big jumps in the park as they ride to the top of the

Events throughout the
spring and summer in

Mammoth:

The Outlaw Snowdown
(outlawsnowdown.com),
March 28-29, is an alter-
native country music
festival at Mammoth
Mountain this spring,
featuring Whitey Morgan
and the 78's, Hellbound
Glory and Lydia Loveless.
The event will toke place
snow or shine. The Under-
ground Lounge located in
The Village at Mammoth
will be the primary venue
for music each night.
Lodging, festival and lift

tickets are available.

The Monster Energy
Mammoth Motocross
(mammothmotocross.

com), June 20-29. The

ALASKA AIRLINES MAGAZINE

annual 10-day event
includes a series of races
and is the oldest continu-
ously running motocross
event in the United States.
The race is expected to
draw top professional
and amateur riders from
around the country. The
course is located in a pine
forest, near Mammoth
Creek under the Sherwin
Ridge

Elite athletes and recre-
ational runners are wel-
come to take part in the
Mammoth Half Mara-
then and 5K (mam-
mothhalfmarathon.com),
June 22. The 13.1-mile
downhill course leads
runners along alpine
lakes, scenic vistas and
Mammoth Creek before

they reach the finish line

MARCH 2014
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side on the sundeck at the Main Lodge.

mountain in the Panorama Gondola, or take a break and sit out-

For beginners, there is the entry-level Wonderland Park,

{ ADDITIONAL OUTDOOR EXPERIENCES |

in downtown Mammoth
Lakes. About 1,000 run-
ners participated in the
inaugural race last year.

The Mammoth Food &
Wine Experience
(mammothfoodandwine.
org) will be held July 11-13.
Celebrity chefs, wine-
makers and local food
lovers join for the three-
day event that includes
chef-led seminars, wine
education classes, a
cooking competition, and
an auction that supports
education and the arts in

Mammoth Lakes

The 19th-annual Mam-
moth Festival of Beers
and Bluesapalooza
(mammothbluesbrews-
fest.com), July 31-August

4, is one of Mammoth

and snow parks to fit their abilities.

located near Canyon Lodge, where novices can experiment with
small jumps and a minipipe slope. No matter what their ability,

skiers and snowboarders will find plenty of Mammoth ski runs

Lakes’ most popular

summer events. More
than 75 of the top craft
breweries in the country
are expected to showcase
their best brews for the
Grand Tasting while blues
bands perform on the
outdoor stage. Past
performers have included
Kenny Wayne Shepherd,
Los Lonely Boys and Blues
Traveler. —M.P,

Young riders take part
in the 2013 Mammoth
Motocross. The oldest
event of its kind in the
nation, the motocross
will be held June 20-29
and includes a series of
races that encompass
different ages and skill
levels.
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From the sparkle in your bellhop's eye to your
child's wide-eyed wonder. The maitre d' who
found a romantic table to propose and the
concierge who found your keys. As much as
our celebrated balmy climate, it's the gracious
welcome from people genuinely happy you're
here. Contact us today. And feel the warmth
where it matters: deep in your soul.

To launch your visit, contact us at palm-desert.

org or 800.873.2428.
We'd love to have you.

PALM DESERT

CALIFORNIA
Sunny with a great chance of spectacular.

Palm Springs
Aily Museum

o o

3 Air-Conditioned Hangars
Over 30 Warbirds
Extensive Library

Docents in All Hangars
Open Dailly 10am=5pm
Closed Thanksgiving, Christmas
and February 7, 2014

745 North Gene Autry Trail
Palm Springs
760-778-6262
www.PalmSpringsAirMuseum.org

T
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Interactive Aviary

WHAT'S NEW AT THE
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THE LIVING DESERT
Z00 | gardens

760-346-5694 - LivingDesert.org v
47900 Partola Ave., Palm Desert/Indian Wells

#2 OFF
GENERAL
ADULT ADMISSION

B88-515-TRAM | pstra

While skiers are still enjoying the soft
snow and spring sunshine on the slopes,
another group of athletes begin their road-
work in the valley below.

Deena Kastor, the American record
holder in the marathon—with a time of
2:19:36 at the 2006 London Marathon and
a bronze medal from the 2004 Olympics in
Athens—moved to Mammoth in 2001 to
train with the Mammoth Track Club, for
which her husband, Andrew, is the head
coach. Deena Kastor, 41, works with a
team of young up-and-coming elite dis-
tance runners training for the 2016 Olym-
pic marathon trials. She can often be
found running intervals on the track or
putting in long miles on area trails.

In the late spring, Kastor and her fellow
club members are joined by many other
world-class runners who come to Mam-
moth Lakes—which sits at about 8,000
feet above sea level—to train in the area’s
high altitude. During the off-season, snow-
boarder Clark enjoys biking in the area and
often rides the Benton Crossing Road or
the Mammoth Scenic Loop, a popular
42-mile route that begins in Mammoth
Lakes and follows Minaret Road, Mam-
moth Scenic Loop and Dry Creek Road
before looping back toward town.

The warm spring temperatures attract
many other outdoor adventurers to the
local surroundings, Climbers head south of
Mammoth to the sport-climbing walls in
the Owens River Gorge or the renowned
bouldering areas near the town of Bishop.
With a range of moderate to advanced
climbs, the gorge is home to one of the
highest concentrations of sport-climbing
routes in California. Tuolumne Meadows,
about 50 miles northwest of Mammoth, is
famous for its polished granite and spec-
tacular multipitch routes such as the Regu-
lar Route on Fairview Dome and the West
Crack on Daff Dome. Outfitters in Bishop
and other nearby communities offer climb-
ing lessons for all skill levels, as well as
guided tours of the climbing areas.

Hiking is another popular summer
activity in the area. The 210-mile-long John
Muir Trail travels from Yosemite Valley in
the north to Mount Whitney in the south-

ern Sierra Nevada. Along the way, the trail
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passes through the Reds Meadow Valley on
the western side of Mammoth Mountain. JULY 2014
Day hikers and trail runners can easily —_——
access the trails at a number of locations. C E L E B R A T I 0 N HfE I- E V A T | 0 N

Also in the Reds Meadow area, the Dev- ———— e R N
ils Postpile National Monument offers
miles ul;hike& Visitors can board a shuttle catisonnia bakass
at the Mammoth Mountain Ski Area and
ride to the monument, which includes a
unique section of mountainside that is
made of the large basalt columns that give
the monument its name.

A favorite destination in the area is
Red’s Meadow Resort and Pack Station,
offering cabins, hiking information and
horseback riding. The resort’s guided trail
rides lead visitors to mountain meadows JULY 16-20
and the nearby Rainbow Falls, where they
can see where the San Joaquin River
plunges 101 feet.

Just upstream from the falls, fishermen The World's
cast lines on the river hoping to achieve ' Educate s ] ki 9 Highest
the coveted Sierra Grand Slam: catching a Your Palate . 10 the s : Rib r:mkgn
brook, brown, rainbow and a wharton

+ | MammothFoodandWine.org | | S0l WammothvillageFest.com

vig

trout. Another popular fishing location is

Crowley Lake, a reservoir on the Upper

Owens River located about 12 miles south-
east of Mammoth Lakes. Created in 1941
by the building of the Long Valley Dam,
the lake offers excellent trout fishing and is
popular with local anglers.

In the summer, Mammoth becomes a
haven for mountain bikers, who can be
seen cruising down more than 80 miles of
track paths. The mountain also draws
many summer hikers who can follow trails
that are designed for all abilities. One of
the best experiences is to ride the Pan-
orama Gondola to the summit, where you
can enjoy amazing views and visit the
Sierra Interpretive Center.

No matter the season or outdoor activ-
ity, Mammoth Lakes is an extraordinary

place to visit. As a resident, I know that

there is always another adventure waiting Home Course of the Bob Hope Classic
2008-2011 - A Golfer's Paradise!

Are you up to the Challenge? B F
Mertea pvalle tsa Manmisth Lakes=baed Special Events | Weddings | Grill & Outdoor Patio TH B

freelance writer.

Palm Springs Life

for me just outside my front door. sk

S ILVER RO CK" Call Today for Tee Times
Alaska Airlines serves the Mammoth Yosemite RESORT 760.777.8884 | www.SilverRock.org

Airport daily. To book a reservation, go to IATAREL ST LB AT AR

alaskaair.com or call 800-ALASKAAIR.
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EXPERIENCE THE WORLD

A PRIVATE RESIDENTIAL GOLF COURSE COMMUNITY
800.551.5578 WWW. BIGHORNGOLF.COM PALM DESERT, CALIFORNIA
BIGHORN IS A REGISTERED TRADEMARK OF BIGHORN PROPERTIES, INC

CalBRE 013025889.
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Indulge in the luxury & entertainment of Tulalip. Unrivaled amenities, impeccable

service and the most excitement in Washington State await your arrival. RESORT CASINO

JUST 30 MINUTES NORTH OF SEATTLE RESERVATIONS:866.716.7162 | TULALIPRESORTCASINO.COM




Clint Dempsey,
captain of the U.S.
Men's National Team,
moves the ball past
Mexico National
Team midfielders last
Septemberinaz-o
victory that secured
the U.S.a World Cup
finals berth.
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MLS plays to a global audience

Ty

BY STEVE CLARE

player moves generated he

well b.e_)_'gbnd the confines of North
Ame.r!_éa and its Major Leagu
Socc -'Among them, Toronto Ft
brought Americanﬁdfielder.

Michael Bradley in from Italy's top

division and Jermain Defoe from
the even higher rated English
Premier League. The perennially
underachieving yet well-sup-
ported club suddenly has the
attention of soccer fans across
North America and abroad. = This
also will be Clint Dempsey’s first
full season with Seattle after
the captain of the U.S. Men’'s
National Team (USMNT) trans-
ferred from the EPL's Fulham. The
Sounders FC will be under pres-

sure to bring glory to its large fan

base with a team that has radically




ANDY SHEARER
Senior Design Recruiter
Maore than the token
Aussie on the team, Andy
scours the globe, hunting
for the next generation
of gifted, cusp-walking
vanguards of distinct
design and innovation.

adidas

BRAD HUGHES
Senior Retail Recruiter
Earning his stripes [and
tattoos) on the retail
shop floor, Brad's high
energy and passion for
the industry ensures the
evolution of the adidas
retail experience.
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MATT WELTON
Recruitment Manager
Fearless competitor on
and off the rugby pitch,
Matt drafts world-class
talent for every fupction
within the adidas group,
from operations to digital
marketing.

5 of the adidas Gren
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TAUNA DEAN

Head of Recruiting, Americas
When she’s not feeding
Mountain Gorillas in
Rwanda or tour.cycling
across Sardinia, Tauna
explores the Americas,
recruiting the industry's

top visionaries.

earn your stripes and
join the home team.

Interested in learning more?
Show us you're all in by emailing
wearepdx@adidas.com

for more infermation.




changed personnel since a
disappointing 2013.

Portland has added Argen-
tinian flair to its squad with
veteran striker Gaston Fernan-
déz and Real Salt Lake will
have to face life without its
iconic head coach Jason Kreis.

The league goes into
motion on March 8 when
2013 MLS Cup champion
Sporting Kansas City visits
Seattle for the MLS First Kick.

Yet for all the change
within MLS, a large portion
of its season may be overshad-

owed by the worldwide phe-

Kyle Beckerman, a Real Salt Lake midfielder, and Graham Zusi, a Sporting Kansas City
midfielder, are MLS stars vying for spots on the U.S. Men’s National Team roster.

PETER G.AIKEN / USA TODAY SPORTS

nomenon of the 2014 World Cup. Teams from 32 kind to the U.S. team. Its Group G has the USMNT facing
countries, including the United States, have already quali-  powerhouse Germany; a Portugal side led by Europe’s top
fied for the World Cup finals in Brazil, following qualifica-  player, Cristiano Ronaldo of Real Madrid; and the Ghana
tion rounds that involved more than 200 teams over the team that eliminated the United States from the 2010
last three years. In December, a system of seeding and World Cup tournament. In some ways, that draw has put a
draws divided the surviving teams into eight groups of brake on the spiraling expectations of the national team
four. Round-robin group play in June, taking place in following an impressive run through qualifications, but
stadiums throughout Brazil, will lead to two teams from North American interest in the tournament will be the
each group moving into the knockout Round of 16 and the  highest it’s been since the United States hosted the World
Cup in 1994.

Recognizing the possibility of being overshadowed by

eventual World Cup Final on July 13.
The luck of the draw in creating those groups was not

CLOCKWISE FROM TOP: KIRBY LEE/ USATODAYSPORTS;BRAD MILLS /USATODAY SPORTS;

MATTHEW EMMONS f USATOD

SPORTS; RUSS ISABELLA /USA TODAY SPORTS; DAVID RICHARD / USATODAY SPORTS

PLAYERS TO WATCH

As the World Cup finals in Brazil
approach, the U.S. Men's National Team

is taking shape under head coach Jurgen
Klinsmann, though he has said he plans to
keep the final 23-man roster open as late

as possible. Following are some of the players
who have made strong bids for inclusion in
Klinsmann's starting .

Jozy

ALTIDORE

24, forward, 66 caps
Currently with Sunder-
land; started with New
York Red Bulls in 2006
at age 16; transferred to
Villareal in 2008.

Michael

BRADLEY

26, midfielder, 82 caps
Plays for Toronto FC
after 8 years in Europe,
most recently Roma in
Italy's Series A; played
2010 World Cup.

Clint

DEMPSEY

30, forward, 101 interna-
tional game appear-
ances (caps). National
Team captain; last
summer signed with
Seattle Sounders FC.
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Landon
DONOVAN

31, midfielder, 155 caps
On LA Galaxy roster
since 200s; played on
loan to Bayern Munich
and Everton; National
Team leading scorer.

Tim

HOWARD

34, goalkeeper, 96 caps
Signed with Manches-
ter United in 2003;
goalkeeper for Everton
since 2007; third World
Cup for U.S.
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World Cup telecasts, MLS has
suspended its calendar during
the two-week opening stages
of the Cup, during which the
USA will play its three group
matches.

MLS Commissioner Don
Garber views the World Cup
as a splendid opportunity for
the burgeoning U.S. league.
“The World Cup raises the
profile of our sport every four
years and provides a tremen-
dous boost for Major League
Soccer,” he says. “The appe-
tite for the World Cup in the

United States and Canada has grown substantially during
the last decade, and MLS has certainly benefitted from the
increasing popularity of the tournament.”

His view is shared by John Strong, the lead announcer
for MLS on NBC Sports. “I happen to be a very firm
subscriber to the theory of a rising tide lifting all boats,”
Strong says. “I think any attention on soccer is a good
thing, no matter what it is. People talked a lot about this
¢ last year, when NBC started covering the English Pre-
= mier League. Any time you're getting eyeballs on soccer,

there’s going to be some reflection and some boost for

& Jermaine

4 JONES

32, midfielder, 38 caps
Currently plays for
Besiktas in Turkey;
has played largely in
Germany since 1999.

MLS in there, It’s just natural.”

CORBI

BILL BARRETT

American soccer fans showed enthusiastic support at home games throughout the World Cup
qualifying stages. The USMNT defeated Jamaica 2-0 at Sporting KC Park last October.

Richard Fleming is a World Cup broadcasting veteran,

having reported two World Cups for the BBC. He is now

the high profile and highly respected announcer for the
Colorado Rapids. He doubts the World Cup will distract

fans from local American soccer. In fact, he sees advan-

tages in MLS deciding not to compete with the group

stages, but resuming play during the cutthroat knockout

rounds when the FIFA spectacle is reaching the exciting

stages, clashing with the Round of 16, the quarterfinals

and the final itself when interest in soccer is at its highest.

Matt

BESLER

27, defender, 13 caps
Began MLS career with
Kansas City Wizards in
2009; MLS All-Star in
2011, 2013; called up to
National Team in 2012.

PLAYERS TO WA

Fabian

JOHNSON

26, defender, 18 caps
Played on German
national teams, U17-
Uz1; currently plays for
TSG 1899 Hoffenheim;
U.S. call-up in zomn.

Graham

ZUSI

27, midfielder, 19 caps
Signed with Kansas City
Wizards in 2z009; MLS
Best Xl and All-Star in
2012, 2013; international

debut in January 2012.
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Omar

GONZALEZ

28, defender, 17 caps
Drafted in first round of
2009 MLS SuperDraft
by LA Galaxy; made
international debut
against Brazil in 2010.

Brad

EVANS

28, defender, 17 caps
Plays midfield for
Seattle Sounders FC;
started MLS career at
Columbus in 2z007; with
Seattle since 2z009.
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Mushers may welcome warm beds and hot showers at the end of the |ditarod Trail,
but one of the most sought-after rewards in Nome is Norton Sound Red King Crab.
Our unique through-the-ice fishery peaks in March as fishermen deliver crab daily!

But you don't need to run the Iditarod Trail to taste
Alaska’s best red king crab. Find Norton Sound
Red King Crab at fine sellers of seafood, our

retail store in Nome or online at
NortonSoundSeafood.com.

BECOME % BIGHORN'D

Where

HORSEPLAY
and

HOSPITALITY

go hand in hand.

SHERIDAN

128

Wilmer Cabrera played in the World
Cup for Colombia in 1998 and was also
part of the 1990 squad. After being the
assistant coach at the Rapids for two years,
he was recently appointed the new head
coach of Los Angeles side Chivas USA. He
sees the World Cup as a positive force on
MLS, with the group-stage hiatus allowing
teams an Oppurtunity to plan some rest
and training sessions and make adjust-
ments for the second half of their regular
season. Switching gears to World Cup play,
he says, “can also be used to motivate, to

learn and to inspire all of us.”

USMNT Group-

USA vs GHANA
June 16,6 P.Mm. EDT

USA vs PORTUGAL
June 22,6 p.Mm. EDT

USA vs GERMANY
June 26,12 P.M. EDT

What fan is really going to focus on a
Dallas versus Chivas USA match when
the best American players are trying to
defeat global-powerhouse Germany, or
when American right back, Sounders FC’s
Brad Evans, is giving Portugal’s global
superstar Cristiano Ronaldo a master class
on American soccer?

MLS taking a break for World Cup
matches is not an ideal scenario, Fleming
admits, “but if MLS plays it cute, and the
USA emerges from what is a very difficult
group, then they’ll ride the crest of the
World Cup wave. Momentum can be a

magical thing.”

Nm’th American soccer is in a very
different place than it was even in
2010, the year of the previous World Cup
tournament, contested in South Africa.
The sport is not only more popular across
North America from a grassroots, youth-
soccer perspective, but MLS also has

continued its rapid expansion, adding four
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teams in the last four years. And three
more franchises—two with superstar own-
ers—are in development. New York City
FC, owned by the New York Yankees and
English Premier League giant Manchester
City, will begin play in 2015—with Kreis
as head coach. So will the new Orlando
City FC. Global marketing phenomenon
and former England international star
David Beckham will be spearheading a
Miami team as the 22nd MLS franchise.
Along with the new teams come new
soccer-specific stadiums—smaller and
more intimate than American football
facilities, but typically filling to near
capacity for each home game.

In addition, this World Cup has the
potential to be transformative for MLS
growth, Strong says. “Firstly, you'll have a
World Cup with an unprecedented num-
ber of American eyeballs on it, particu-
larly given the fact that the kickoff times
are going to work so well for American
television—Rio de Janeiro will be one
hour ahead of the U.S. East Coast time
zone—and then you're going to have these
massively important pillars of the U.S.
team coming back and playing for their
MLS clubs.”

It’s that last point that carries the great-
est potential for soccer in America. Many
of the stars American and Canadian fans
pay to watch in their hometown stadiums
stand a decent chance of being selected to
represent their nations in Brazil—though
Klinsmann says final U.S. selections will
be last-minute decisions.

Sounders FC’s Clint Dempsey and Brad
Evans, Sporting Kansas City's Matt Besler
and Graham Zusi, and LA Galaxy’s Omar
Gonzalez and Landon Donovan are very
likely members of Head Coach Jurgen
Klinsmann’s squad, while Real Salt Lake’s
Kyle Beckerman, Luis Gil and Nick
Rimando are solid possibilities.

Strikers Eddie Johnson (moving to D.C.
United from Sounders FC), Mike Magee
(Chicago Fire) and Chris Wondolowski
(San Jose Earthquakes) could earn a trip to
Brazil, depending on who manages to
display exemplary form in the MLS season
between MLS First Kick and the deadline

for Klinsmann to select his final squad.
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Know-how
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meet here.

The UW Foster Executive
MBA has the region’s largest
EMBA alumni network.

With an Executive MBA from the
UW Foster School of Business,
you'll benefit from the expertise
of the Northwest’s top business
school and join a vibrant network
of high-achieving graduates.
Classes are held in Seattle three
to four consecutive days each
month, so you can advance your
career without putting it on hold.

W

Foster EMBA

Executive MBA

Learn more at
foster.washington.edu/emba

S this spring... Bk avay to MW Porttund!

nw portlands “unique boutique™ hotel
surrounded by tax{ree shopping
and world-class dining

800-224-1180
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PORTLAND, OREGON

d, the Tea Court
has been restored to its eriginal
splendor. Sip tea by the marble
fireplace, surrounded by artwork
from the Vanderbilt Estate.

An icon of Portlan
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ALCAN BuUILDERS, INLC.
GENERAL CONTRACTORS SINCE 1981
907.456.1383 FAIRBANKS, ALASKA

’

When Brown Jug
Liquor stores wanted

a brand-new facility
in Fairbanks,

they wisely selected a local
experienced team - general
contractor Alcan Builders
and design firm USKH Inc. -
for the design-build project.
Despite challenges of an
unseasonably long winter and
numerous mid-project changes,
Alcan had the 14,000-square-foot
project completed ahead of
schedule for a pre-Thanksgiving
2013 opening.

Construction in Alaska’s unique
subarctic conditions requires a
skillful, experienced contractor.
If you are thinking of constructing
a facility in a climate such as
fairbanks with temperature
swings of -60 to plus 90,

’ call Alcan Builders.

PromoriNnG RESPONSIBLE GROWTH IN
AT1.ASKA’S GREAT INTERIOR FOR 31 YEARS
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FIFA/Coca-Cola

(FEBRUARY 13,2014)

o Spain

o Germany

€ Argentina
o Portugal

© Colombia
© switzerland
© uruguay
o Italy

o Brazil

@ Netherlands

@ United States

€ Ghana

Additionally, news of Michael Bradley’s
transfer to Toronto FC—after eight years
in Europe, playing most recently for AS
Roma—was the talk of MLS in January.
In particular, the move brought into ques-
tion the value of having the country’s
superstars playing in MLS versus playing
in the top international leagues.

“This is why it’s going to be so exciting
this year,” Strong says. “You have a lot of
the main cogs of the U.S. team playing
here, between Bradley, Dempsey and Don-
ovan, just for three right there. And we’ll
find out more. For example, does Zusi find
a place in the starting lineup? Gonzalez
and Besler, do they find places in the start-
ing lineup? There are still a lot of spots in
Jurgen’s 11 that are going to be up for
grabs. Outside of the goalkeeper position, 1
think maybe the three most important
players on the U.S. team going to Brazil
play in MLS. I think that’s huge.”
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SIill, soccer has its challenges. Fleming
notes that those Americans who are
implacably soccer-skeptic will remain so.
“For me, there seems to be a misconcep-
tion about the growth, interest, knowledge
and passion for the sport of soccer in
North America,” he says. “In this modern
age, it’s about the brand and the quality of
the product. It’s not the popularity of the
sport of soccer in the United States that is
up for debate, rather the MLS brand. Yes,
the World Cup will gain more media atten-
tion, steal a few more column inches and
showcase some of the game’s glitterati, but
those in North America who pour scorn on
soccer and distance themselves from the
sport [sports fans and media alike], are
unlikely to be glued to their TV sets watch-
ing the drama unfold in South America.”

For Fleming, then, growth for MLS is
more a matter of winning over fans of the
English Premier League and other popular
leagues in Europe and South America.

That opportunity begins when the
league restarts in early July, with a height-
ened interest in soccer after the group
stages.

“Our players who compete in the World
Cup in Brazil will return immediately to
their MLS clubs, and fans want to see
them back on the field,” Commissioner
Garber says. “We have always seen an
increase in our key business metrics—
attendance, television ratings, website
traffic—following the World Cup.”

If the U.S. national team advances to
the Round of 16 and beyond, a number of
MLS teams will have to restart without
some of their key players, but even then,
there’s the opportunity for fans to double
up on games, combining the biggest games
on the planet, playing live on television,
with an afternoon game in their home-

town MLS stadium.

w}'lile it appears that MLS will benefit
from having its top players represent-
ing the United States in Brazil, a heated
argument is brewing over whether it’s best
for the U.S. national team to have its play-
ers plying their trade in England or Ger-
many, playing weekly against the stars of

European leagues, or at home in an MLS
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that is growing in stature, Much of that
controversy stems from the recent deci-
sions of Dempsey and Bradley to return to
the MLS in the prime of their careers.
Sunil Gulati, president of the U.S.
Soccer Federation, the organization
responsible for the U.S. Men’s National
Team, seems to be treading carefully
regarding the rise of U.S. national players
appearing in MLS. It’s a trend he generally

The 1950 U.S. team,
though they had
trained together

only once, shocked

the world by
emerging 1-0
winners over
then-powerhouse
England.

welcomes, although he notes it is impor-
tant that the players actually get signifi-

cant time on the field for whichever club
they represent.

“The players make the decisions on
which clubs they are going to play for, and
there are a lot of factors involved in mak-
ing those decisions, whether they be com-
petitive, financial or personal. Taking in
all those considerations, the players’ goal
is to be on the field consistently and con-
tinue to develop. If they are in that type of
environment, it can only help when they
are with the national team. Over time,
with the continued growth of MLS, I
think you've seen more USMNT players
decide that the right situation is right here
at home.”

And while MLS and the USMNT enjoy
a reciprocal boost, there is a similar situa-
tion evolving with the league’s interna-
tional players. MLS is not only supplying
players to the American team, but mem-
bers of other national teams are increas-
ingly found in the ranks of MLS. That

includes players such as Tim Cahill (New
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York Red Bull/Australia), Victor Bernardez
(San Jose Earthquakes/Honduras) and
Alvaro Saborio (Real Salt Lake/Costa
Rica), all playing on a global stage for their
countries, but also representing MLS.

“Think how many internationals there
are from the CONCACAF nations, for
instance, the number of Costa Rica play-
ers such as Alvaro Saborio, and hopefully
Portland Timbers’ Rodney Wallace,”
Strong says.

“I'd love to see Wallace find a way to
make the Costa Rican team. It’s going
to be a bitof a cha]lenge, but Costa Rica
is one of those nations that perhaps can
be feisty, find a way out of their World
Cup group, and just maybe make some
noise.”

And that’s been the beauty of the World
Cup over its 84-year history: the opportu-
nity for unknown players, for underdogs
to shine on a global stage, in the most
popular sport on the planet.

The last World Cup held in Brazil was
in 1950. England, then a powerhouse,
played the United States in the group
stages. That U.S. team was a very different
animal from today’s team with Dempsey,
Donovan and goalkeeper Tim Howard.
The American team members were ama-
teurs, with postmen, hearse drivers, dish-
washers and teachers among them,
coached by a wily Scotsman, William
Jeffrey, who told the English press that
his team “had no chance.” The U.S. team,
though they had trained together only
once, shocked the world by emerging
1-0 winners, courtesy of a goal by Haitian
Joe Gaetjens.

For each MLS star who steps up in
Brazil to become some nation’s hero, the
league gains a little more respect in the
world’s beautiful game. 4k

Steve Clare covered the MLS Western
Conference for six years for his own site,
ProstAmerika. He is now edi!um’n-c.‘nief

of Soccerly.com.

Alaska Airlines serves 16 Major League
Soccer cities across the country. For more
information, go to alaskaair.com or call
800-ALASKAAIR.
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FOREVER!

SAY HELLO TO HOPE!

| suffered with this pain for years.

every move for years.

After minimally invasive
laser spine surgery, Amy
walked out of the clinic
the same day.

IT CHANGED
MY LIFE!

It all started when
| requested a
free MRI review
at the Spine
Institute
Northwest.
When |
talked to
Dr. Kamson, | was struck by his compas-
sion and just how positive he was that he
could reduce or even eliminate my pain
altogether. | was so excited. | called my
husband and said, "l finally found
someone who can help me. | don't have
to live with this pain anymore.”

LEAVE YOUR PAIN BEHIND...

Hi, I'm Amy Klingele. | used to be in pain every day - pain that radiated
through my shoulder, causing constant neck spasms and severe headaches.
| tried everything - medication, chiropractic care, injections - with little relief.

Today, | have NO PAIN - literally. It's amazing. | can go anywhere | want,
do anything | want - yes, even take long trips - free of the pain that plagued my

The nurse on the day of my surgery
was amazing. | was nervous and a little
emotional and she was so supportive.
After that, | didn't worry. I'd done my
research. | felt that the procedure Dr.
Kamson recommended was the right
one for me.

My only regret is | didn't contact the
Spine Institute sooner! | didn't have
to exist with that pain as long as | did!
No-one has to live like that.

NORTHWEST

)

laserawaymypain.com
888-323-5344

If YOU are living in pain, take back your life today. Don’t wait.
Visit laserawaymypain.com now.

v

Owmer Richard Malia works with local Fishermen serving the very highest quality
seafood. Chef Alvin Binuya is by far the best seafood chef in Seatile!

Located on the Ship Canol near the Fremont Bridge
3014 3RD AVE N SEATTLE | 206-284-3000 | PONTIGRILL.COM
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Bathed in Color,
Warmed by Wood

New hues, sustainable materials
brighten ‘soft modern’ remodels
By Debra Prinzing

BF:AMI RFNS(\-INIDFF
This Seattle home, by Prestige Residential Construction
and DeForest Architects, illustrates two popular decor
trends—wood accents and spacious layouts.
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REAL ESTATE

n your brushed-steel, multifunction stove top,
chicken soup simmers while prawns grill over
the gas flame.

You, meanwhile, are six feet away at the home “com-
mand center” charging your Kindle, putting together your
weekend getaway itinerary and boosting the temperature
in the family room for the after-dinner movie.

Welcome to the dream kitchen of 2014, which according
to design experts is part living room, part technology hub
and part culinary center. Imagine a sparkling but practical,
spacious arena complete with a home office center next to
the pantry, where you cook up everything from shopping
lists to the next great American novel—while cookies bake.

Walk down the hallway to the bathroom and you'll find
innovative spalike features, such as a huge, stand-alone
soaking tub, as well as energy-efficient fixtures and family-
friendly designs.

Continue to the master bedroom where streamlined
electronics and multifunctional furnishings enable a spare,
compact space: Now we lay us down to sleep on a platform
bed complete with storage underneath.

Throughout the home, you'll find soothing color pal-
ettes, a few brighter accents, high-tech composite materials
and an abundance of sustainable materials. One design
maven calls this emerging style “soft modern,” which
encompasses all of the above.

According to Janice Jones, vice president of merchandis-
ing for the PulteGroup, Inc.—a homebuilding industry
leader with operations in 28 states—focus groups and
homebuyer surveys, from young families to empty nesters,
have helped builders and designers define this new design
aesthetic. It is popular for both stand-alone single-family

home and multifamily condominium configurations.
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“Increasingly, people are drawn to clean lines; cooler,

soft color palettes; open spaces with natural lighting;
and squared-off edges on trim, countertops, faucets and
hardware—it’s a toned-down version of ultramodern,”
Jones says. “This new look is about mixing and match-
ing a warm, comfortable environment with modern
finishes and angular details. It incorporates a lot of
natural materials, too.”

Visually refreshing, soft modern falls nicely between
contemporary and traditional styles and reflects in part
the influence of big, upscale retail companies such as
Pottery Barn, West Elm, Restoration Hardware and
Crate and Barrel. Websites such as Pinterest and Houzz
are “dramatically changing the way that consumers

experience interior design,” Jones adds—design inspira-
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tion is just a click away on the Web in the form of untold
thousands of actual examples.

As for the “modern” part of soft modern, trend-
watchers, including the National Kitchen & Bath Asso-
ciation, say homes are getting leaner and greener, Each
year, the NKBA surveys its members for their input on
ranking top design trends. According to John Petrie,
president of NKBA and owner of Mechanicsburg, Penn-
sylvania-based Mother Hubbard’s Custom Cabinetry,
the design, materials and appliance trends of last year—
incorporating energy efficiency, sustainable materials
and high technology—will only grow stronger in 2014.
And that reflects good news for the entire home
improvement industry.

“When I talk to our dealers and chapters throughout
the United States and Canada, we're hearing that con-
sumer spending on kitchens is increasing. People have
worked hard to shed debt and they’re ready to invest
back into their homes,” he says. “And the two rooms
that are most popular in home improvement are the
kitchen and the master bath.”

For several years after the start of the “Great Reces-
sion” in 2008, a sluggish economy meant that most
kitchen and bath renovations were relatively modest,
Petrie recalls. “People were making fairly small
changes, such as adding a new countertop or back-
splash. But today we’re seeing many more top-to-

bottom makeovers.”

Above: Custom
counters by
ThinkGlass and
Ferrari-red
appliances
illustrate the
colorful accents
that designers
such as Elina
Katsioula-Beall
favor today.
Left: Steam
ovens, such as
this Miele model,
are popular
gourmet
substitutes for
microwaves.
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Superior Visibility
Class-A Office Space

Make your move to Home Plate Center -
designed for forward-thinking businesses.
Innovative architecture and technology

is built into every square inch keeping
progressive companies at the top of their
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Lifestyle-oriented design
now factors into renovation
budgets, adds Rhonda
Knoche, a Portland, Oregon-
based designer who also
specializes in “aging in place”
design. “We're seeing down-
scaling in house sizes for
some h()menwners, but most
are asking: How can we live
in this home as healthfully
and as long as possible?”

“Ninety-five percent of the
work we're doing is remodel-
ing,” reports Elina Katsioula-
Beall, vice president and
principal designer of Dewitt
Designer Kitchens, based in Pasadena, California.
“More people are remodeling the home they have and
putting significant amounts of money into the kitchen—
up to 15 percent of the value of the house.”

Whether you're considering a new custom home,
finishing off your new condominium or just moderniz-
ing an aging kitchen or bath, here are some of the most

noteworthy ideas to consider:

* Open floor plans: Nearly every expert interviewed
for this article says the open kitchen is here to stay.
While it’s not for everyone, the walls have come down
in many formerly cramped kitchens. This fundamental
shift in home design began in the 1990s (think “great
room,” the kitchen’s sidekick).

“Most of our awake hours in the day are spent in the
kitchen. It’s the new living room,” says Katsioula-Beall.

“In the past 10 years, almost every single client I've

PULTEGROUP
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worked with wants to open up the kitchen, take out the
walls and join it to the rest of the home.”

“Separate dining rooms and living rooms are disap-
pearing,” agrees Seattle-based designer Karen Ellentuck
of Ellentuck Interiors. “I just removed a kitchen wall to
create a larger L-shaped space for a client. On one side of
the island is the kitchen; on the other side is a sitting
area with a sofa and a couple ottomans, plus end tables
and matching lamps.”

The bathroom is also gaining elbow room by borrow-
ing a few extra feet from the adjacent bedroom, say
some designers. One reason is the free-standing tub, a
spa-style feature that is much more than a vintage cast-
iron clawfoot, says Ellentuck. “The free-standing tub has
a little of the old-fashioned idea, but it’s very contempo-
rary and clean-looking. It is replacing the built-in tub
deck.” Bathrooms are getting more spalike because
today’s homebuyers travel a lot, stay at upscale hotels
and enjoy luxury features they want to incorporate in
their own living environments, she explains.

Family-friendly bathrooms are also on the rise, says
Jones of the PulteGroup. “By just adding 3 feet to the
family bathroom, we've opened up space to have one kid
in the tub; another brushing her teeth; and mom or dad
sitting on a little stool instead of the toilet lid. Now

there’s space for a shelving unit to hold bath toys or

Above: Command centers, such as this one in a PulteGroup
home, are practical and popular kitchen adjuncts.
Left: Ample space is the focus of family bathroom design.
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towels next to the tub, and more family members are

comfortable being there together.”

* Technology: Open floor plans call for inventive
space and storage planning to keep clutter out of sight.
And because we're moving so many electronics into the
kitchen, designers are finding savvy solutions to orga-
nize them. Knoche, principal of Rhonda Knoche Design,
says “the usual ‘desk in the kitchen’ is now a message
center and charging station.”

The PulteGroup is adding dedicated planning
nooks—so-called “command centers”—to many of its
homes, says Jones. “The command center runs the
household; there you can pay bills or kids can work on
their homework—it's become a strong design element of
our homes.” Measuring about 8 by 8 feet, this mini-
office space has built-in work counters and is wired to
charge phones, computers and other devices, she
explains.

Along with this trend is a move toward the long-
predicted electronic home. “As more people want to be
connected ‘to’ their house, we’ll continue to see new
Wi-Fi devices integrated into the kitchen,” adds NKBA’s
Petrie. “It's moving to the point where you can control
lighting and temperature from your smartphone or

tablet—or even from your laptop at the office.”

‘You can personalize the way you cook,
rather than having the same gas range
that everyone else has.

As technology becomes more streamlined, there are
other payoffs, too, adds Jones. “Flat-screen TVs are
iPad-lean, which means you don’t need that big chunky
armoire to hold a huge television,” she says. Thus, mas-
ter bedrooms can be smaller, but don't necessarily feel
smaller. The three- or f()ur—piece bedroom set has been
replaced by a platform bed, giving sleeping areas more
breathing room. Storage is provided under the bed or in

walk-in closets.

e Counters: Thanks to manufacturing innovations,
marble and granite are no longer the only must-have
countertop choices. The use of “quartz” is on the rise,
and last year it was the second most popular counter
surface for kitchens and baths, according to the NKBA.
“Quartz” is a generic term that refers to a manufac-
tured stonelike product, with several brand names dom-

inating the marketplace. “The industry has been

i

HAND SELECTED HARDWOODS.
TRADITIONAL CRAFTSMANSHIP
AND JOINERY. FURNITURE BUILT TO
LAST A LIFETIME. MANY DESIGNS
AND WOOD CHOICES. STANDARD
AND CUSTOM SIZES. MADE IN
SEATTLE. DELIVERED CAREFULLY
WORLDWIDE

206.622.6474

STERN AVE

V SEATTLE, WA
McKINNONFU
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Relationships are everything.

Forty years ago, John Jacobi set out to change the real estate industry.
His focus? Put relationships before sales quotas. Relationships that
last not just for a transaction, but for a lifetime.

And while the leadership baton has been passed to us, the second
generation, the Windermere vision remains the same. Which means
whether buying or selling, you can expect integrity, professionalism
and local market savvy every step of the way.

Discover the difference a true relationship can make.

o
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working hard at perfecting colors, textures and patterns
—and as a result, has been able to produce a more natu-
ral-looking countertop product,” explains Petrie. Engi-
neered quartz combines natural stone with resins to
produce a versatile and solid non-stain surface. It isn’t
necessarily less expensive than stone, but it is an
increasingly popular option, competitive with mid-
priced granite. Its key attributes are stain resistance and

color variability.

* Appliances: Today's cooktops offer a little bit of
everything to home chefs, says Seattle's Ellentuck.
“People want to customize their cooking venue, so we're
using modular options that may include a griddle, a
grill, a couple burners and an induction burner. You can
personalize the way you cook, rather than having the
same gas range that everyone else has.”

Steam ovens are another innovation, with models by
manufacturers such as Miele, Thermador and Wolf in the
marketplace. Ellentuck predicts this type of oven may
eventually replace the microwave. “It steams and reheats

food with moisture, enhancing the flavor,” she says.

The pantry in this DeWitt Designer Kitchens installation is
made from reclaimed wood, bringing both sustainability and
warmth into the room.

86 ACRE PROPERTY LOCATED IN NORTH DOUGLAS, AK
ASKING PRICE $3,000,000

Great views

It was originally mining claims

Only 10-15 min. from downtown
Nice secluded property for a

family estate

D-18 Zoning which is great for high-
end housing (Juneau has a high
demand for rental properties)

Great rock source on site

Forest Service land is located behind
property

City water/sewer/electric located at
front property line

Treadwell Ditch trail behind property

Enjoy the AK wilderness wandering
through .... time to time

Traci Campbell, Office Assistant « Channel Construction, INC
2223 Jordan Ave. Juneau, AK 99801
(907)789-0200 ph. « (907)789-5248 fax - tracic@channelak.com
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Steam ovens may not be
as fast as microwaves, but
their superior culinary
results drive their appeal.
Finding quality appli-
ances for the downsized
kitchen—such as for a
townhouse, condomin-
ium, or guest suite—is
now easier than ever,
Ellentuck adds. “I just

range. Yes, it is the same
paint the carmaker uses.

“I like a few surprises in

"
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my kitchens,” she explains.

* Metal finishes: Shiny is
out; matte is in, says
Knoche. “I've not done a
polished surface for several
years. Instead, we're seeing

soft, burnished brasses that

found a line of small-scale ~ Urban timber, such as this repurposed walnut, is the have a beautiful glow,” she
appliances including a environmentally friendly material used by a company reports. Brushed and weath-

24-inch refrigerator and a
24-inch range—and
they're a perfect fit for my client’s compact kitchen.”

Stainless steel appliances are here to stay, as well,
and the finish is no longer just for luxury kitchens.
“Homeowners can get nice stainless appliances in many
price ranges,” says Petrie.

Katsioula-Beall calls stainless a modern classic. “It’s a
decor chameleon, because it takes any nearby color,
absorbs that hue and reflects it back.” Shiny or brushed,
stainless appliances read as “neutral,” blending well with
both warm and cool color schemes. This designer likes

adding in an unexpected color—such as a Ferrari-red

called, appropriately, Urban Hardwoods.

ered metal finishes are
“showing up in hardware,
light fixtures, metal portions in cabinetry, buttons on
upholstery,” she adds.

“I'm branching into metals such as brushed brass,
which has a champagne look,” echoes Katsioula-Beall.
“Colored coppers, painted or acid-washed, are also

new options.”

e Wood finishes: Wood adds a softer element to the
kitchen or bath where so many otherwise hard sur-
faces exist. Many designers and contractors cite

reclaimed wood and “live edge” wood (the uneven

GET BALLARDIZED

Own For Less Than $10,000 Down!

NEW CONDOMINIUM HOMES—REGISTER NOW!

50 HOMES UNDER |

at 56th St & 20th Ave

SLAB SURFACES

STAINLESS APPLIANCES

$349,000! —“—1 SLEEK CABINETRY

PLENTY OF PARKING
98 WALK SCORE! VI

-5“}\

k

BALLARD

PRICES START AT $269,900

FOR PRIORITY
REGISTRATION GO TO

vikballard.com
206.789.1776

Another EMA?J&"MW EE

Continental
Properties LLC
Community @ '

*Subject to buyer's ability to obtain FHA financing with 3 5% down payment. Prices subject to change without notice
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edge of a plank) as favorite elements in
the kitchen.

Bryan Reed, general manager of
Urban Hardwoods, with showrooms in
Seattle, San Francisco and Santa Mon-
ica, agrees. “We're seeing more and
more homes that celebrate the use of
natural materials. In an austere contem-
porary living space, wood surfaces
warm up and complement everything
else. Similarly, in a traditional home
with lots of softer materials and warm
finishes, the organic form of wood pro-
vides contrast, yet the colors are com-

patible with the setting.”

Your family deserves personal attention from their mortgage
lender. We offer the wide array of mortgage options you’d
expect from a large institution, but with the personal attention
you appreciate when working with a local community lender.

Specializing in turning reclaimed
lumber and logs into one-of-a-kind slabs
for dining tables and counters, Urban
Hardwoods works with a wide range of
tree varieties. While Reed doesn't rec-

ommend usi ng wood as a C()Ll]’]tEl'tOp or

€99%rozz'//g | wod aSeSpow)|eqodr’ Mmm

® CobaltMortgage

Community Lender. National Strength

work surface due to maintenance issues,
he likes seeing touches of wood, such as
on a bar top or pass-through counter. All

woods are porous and need to be sealed,

but letting the natural grain and color
show through with a clear finish or oil is
recommended. “If you want a darker

Meet your GlObal Relocation Expert look, choose English elm or walnut,”

Reed suggests. “American elm, maple
OR Broker ool T WA Broker and ash are lighter in tone.”
. . For Jeff Santerre, owner of Seattle-
based Prestige Custom Builders, wood
is a beautiful way to add drama to the
kitchen ceiling. “I recently used 1-by-
6-inch Douglas-fir for a tongue-and-
groove kitchen ceiling,” he notes.
Engineered woods are a good choice for
flooring, because they can withstand the
temperature fluctuations of in-floor
radiant heat, Santerre adds.
Katsioula-Beall calls decor incorpo-
rating wood elements “Rustic Urban,” a
blend of old and modern. “We're using

reclaimed factory or warehouse wood,
F’( Zerrie then we're adding new lighting designed
cox to reflect old industrial materials.”

1-888-888-8284 : .
ik LA Ralatats comn * Lighting: Desire for greater energy

* Toview homes #1 Agentin WA 2012 Terrie@TerrieCox.net efficiency has prompted homeowners to
; . Text/Call 360.607.4100
scan the star or text #1 Agent in the Pacific NW 2012

HOMESEARCH #41 Agentin the USA 2012 S i ecifiod b , "
t0 96362. Premier Oregon and Washington Broker independently awned and operated, now specthed by a growing percentage

embrace LEDs (light-emitting diodes),

of designers, according to NKBA.
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Tape lighting, a thin, flexible material
embedded with miniature LED lights, is
ideal for installation beneath upper
cabinets or in toe-kicks. “It’s slightly
thicker than duct tape and allows you to
add a little accent lighting in the bath-

room or kitchen,” says Knoche.

¢ Colors: “Radiant Orchid” was
recently named the 2014 “color of the
year” by the Color Marketing Group and
Pantone. A “captivating harmony of
fuchsia, purple and pink undertones,”
according to Pantone, it’s a feminine
color you're likely to find in the bed-
room, or as a subtle accent that plays
nicely with shades of gray.

“It’s really gray that is providing the
broadest spectrum of opportunity,” says
Jones. “Gray tones have a multidimen-
sional effect as they range from cool
shades to heather tones. Paint and highly
textured woven wall coverings in light
gray, lightened with blue tones, are also
a growing trend.” These misty shades
have a sense of calm and complement
fashionable purples and plums cited by
color forecasters. “Gray cabinets, wood
flooring and hard surfaces continue to
grow in popularity,” Jones explains.

The graying of America’s interiors is
showing up in applications that have
nothing to do with paint color, such as
wood stains, adds Katsioula-Beall.
“We've moved from the rich honeys,
espresso brown and latte colors to a

grayer look with wood.”

e Architectural glass: Whether in
tiles or cabinet doors, the use of glass is a
popular option for vertical surfaces in
the kitchen (and the bathroom). Accord-
ing to NKBA, the preference for glass
backsplashes has grown dramatically
over the past three years and will con-
tinue into the coming year.

“It’s a material that contrasts well
with ceramic or porcelain tile,” says
Ellentuck, who recently inserted a run-
ning strip of l-inch glass tile into a back-
splash of 2-by-10-inch ceramic tile.
Katsioula-Beall singles out the Think-

Glass line, which fabricates textured and

ALASKA AIRLINES MAGAZINE MARCH 2014
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geometric glass for counters, back-
splashes, tabletops, bars and shower
enclosures. “It’s a classic material with

so many possibilities,” she says.

*HALF-OFF * Fixtures: Water conservation codes

SALE in many states and municipa]ities have
March 14-30

prompted manufacturers to design
highly effective low-volume shower-
heads. According to NKBA's Petrie,
several makers have taken the Environ-
mental Protection Agency’s 2.5 gallon-
per-minute requirement for showerheads
even l()wer, ﬁSOmE r_‘()nlpar‘lies‘ hﬂ\"i:’ come
up with 1.5 or 1.75 gallon-per-minute
fixtures and you can't tell the difference
- : - from the old high-flow fixtures. It's not
= f"gaf:ng; o g . R as if you're standing under a drippy
- faucet. You're saving water and you're
saving energy, as well.”

Wellness furnishings are also enhanc-
ing bathrooms, says Knoche. “I'm seeing

more steam therapy in showers. This is

10100 Main St, Bothell 425.486.5833  STORE HOURS: M-F 10-6 (RIS A

www.bothellfurniture.com Sat 10-5:30, Sun 12-5 sumers are discovering the benefits. No
matter your fitness level, recreation

lifestyle or age, having a healthful spa

treatment at home is appealing.”

THE EVER-DYNAMIC American home

reflects our busy lifestyles, family size,

generational changes, aspirations and

more. And there are as many design

Chlef Andrew Isaac Health Center solutions as there are homeowners. But

Owned and operated by Tanana Chiefs Conference, the Chief Andrew Isaac Health one prevailing desire touches all, says
Center promotes and enhances spiritual, physical, mental and emotional wellness

7 ; : : 5 designer Elina Katsioula-Beall. “We all
through education, prevention, and the delivery of quality service.

want to enrich our lives. Human beings

Tanana Chiefs Conference is proud to announce that Chief Andrew Isaac Health Center want to be surrounded by what they
has achieved a full 3-year term accreditation by the Accreditation Association for love, and your home is your own per-
Ambulatory Health Care (AAAHC). Accreditation distinguishes this health center from
many other outpatient facilities by providing the highest quality of care to its patients
as determined by an independent, external process of evaluation.

sonal museum of family history.

“There are hundreds of ways you can
make a kitchen or bathroom beautiful,
Healthy People Across Generations but it has to be the homeowner’s way,”

says Katsioula-Beall. “I like to think of

(f.‘-rs;-‘ EANANA — clients as characters in their own movie

3 ¥ | CHIEFS ) .

~:<aig»' | CONFERENCE A ACLEEDITATION ASSDCIATION —and [ give them solutions that reflect
] r MBULATORY HEALTH CARE, INC.

their own personality, lifestyle, and the

way they entertain or cook.”

That’s the sort of home movie anyone

would enjoy. sk

Debra Prinzing is a Seattle-based land-

scape and design writer.
s
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URBAN HARDWOODS

CONVERSATIONS AROUND OUR
TABLES ARE ABOUT OUR TABLES

Urban Hardwoods furniture is handcrafted in Seattle
from locally salvaged wood, sourced from urban

trees that need to be removed due to hazard or disease.
The trees are given a second life as furniture that is

timeless, enduring and truly one of a kind.

SAN FRANCISCO SANTA MONICA SEATTLE URBANHARDWOODS.COM
415.397.9663 310.310.3517 206.443.8099
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Trending Up

Optimism builds for a revitalized
real estate market in 2014
By Joe Follansbee
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“It seemed like every good property we
looked at was sold within 24 to 48 hours of
listing,” Zoellin recalls.

Eventually, they found what they were
looking for in the Seattle suburb of Issaquah:
a 2,300-square-foot house built in 1988, It
had four bedrooms, two and a half baths, and
a three-car garage. It was affordable, rela-
tively near the urban amenities they had
grown used to—and, with Issaquah’s location
at the foot of the Cascade Mountains, it was
also close to their favorite recreational
options. “We're really outdoorsy and it defi-
nitely feels like those things are a lot closer
now,” Zoellin says, happily. The family moved
in last December.

Meanwhile, Supriya Uchil wanted to live
on top of a hill—but not just any hill. After
three years renting a restored 1920s-era one-
bedroom apartment below Seattle’s prosper-

ous Queen Anne neighborhood, the Amazon
employee decided to move up. “It was time

for me to buy a house, to own a home,” she

says. Uchil needed a bigger place to entertain
guests and host extended visits by family and
friends from as far away as her childhood
home in India. She wanted to walk to work,
and find a place that showcased the moun-
tains and water landscape that makes Seattle
special, “My heart was set on top of Queen
Anne Hill.” After looking at 10 houses, she
tound a 2,800-square-foot house and picked
up her keys in February.

yler Zoellin watched the Seattle housing market for two
Their stories exemplify several conspicu-

years before getting serious about buying a home. The ous trends in the real estate market today:

32-year-old IT consultant and his family wanted to find + Market activity is shifting from the

the classic American single-family home with a nice back yard to high-profile:major metro ateas of the early

part of the decade—New York, San Fran-

raise their 4-year-old. They lived in a condo in Seattle, and startin . .
Y Y 8 cisco—to cities such as Seattle and Portland.

in the summer of 2013, began their new home search in urban

residential neighborhoods. At first, they discovered what industry

The urban village, where work, shopping and
recreation cluster, exemplifies the growing
heating up. strength of the U.S. real estate market.

observers have been noting for a year now—the market has been
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We are proud to offer modern, upscale apartment living
within a touchdown of the World Champions.

You'll be living the dream when you live at Stadium Place.
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The many
advantages of
condominium
living have
proven appealing
to the millions of
Gen Y members
now entering the
housing market.

COURTESY: KUKUI'ULA (2)

» While families such as Zoellin’s are happy to head to exurban areas for

their American dream single-family home, other Gen Y professionals such as
Uchil remain committed to the in-city advantages of urban neighborhoods—
nearby services and amenities and even employment options that do not
require use of a car.

» So-called “move-up buyers” constitute the majority of activity. These are
young families with wage earners in tech professions whose kids will soon
enter public schools; or “millennials” such as Uchil desiring to expand their
living quarters while retaining a central location. Although the condos and
apartments that have burgeoned so visibly in urban areas the past decade
served their needs admirably for a while, these young professionals are now
ready for stand-alone homes.

“I'd say ‘move-up’ buyers are 60 percent of the business we're seeing these
days,” reports Lance Morgan, area manager and mortgage consultant at
Windermere Realty’s Sandpoint office in Seattle. “The demand is strong, and
the biggest problem is that inventory is tight enough that buyers often cannot
wait on contingent sales of their existing homes.” Sometimes, Morgan adds,
buyers are so anxious to accomplish their move-up mission that they sell
their existing home and
rent until they find a new
home to buy.

So, with activity such as
this becoming common, is
2014 the year the real
estate economy returns to

slump? Many economists

ALASKA AIRLINES MAGAZINE MARCH 2014

normal after its half-decade

Real eStats

® The highest-priced major
metro area housing market at
the end of 2013, according to
National Association of Realtors
statistics, was 5an Francisco,
with a median listing price of

$799,000. Los Ang

$450,000; Seattle was $350,000,

Portland, $289,000.

%

Time on market, a key

expression of market activity,
was lowest in Honolulu (64 days)
and San Jose (7o days). Highest
were Philadelphia (145 days) and
Newark (124 days).

The national median list

pared to December 2012.

2 Total housing inventory at
the end of 2013, according to the
IU.S. Census Bureau, was 132.9
million units—362,000 above

2012, a3 0.27 perc ent increase.

The rental vacancy rate at

the end of 2013 was 8.2 percent,
down from a high of 11.1 percent
in 2009. Homeowner housing
vacancy rate was 2.1 percent,

down fro

1 a late 2008 high of

2.9 percent.

Second homes, such as these
deluxe cottages at Kukui‘ula on
Kaua‘i, are proving very popular
with the baby boom's many
empty nest couples.
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YOUR NEW
PROFESSOR

BRETT ATWOOD

Web content strategist.

Former managing editor.
Amazon. Second Life.

RealNetworks.

Introducing the new Online MA
in Strategic Communication
Offered by The Edward R. Murrow
College of Communication at
Washington State University

Brett Atwood is just one of the

accomplished professors ready to
help you master the latest technologies
and theories of this exciting and

evolving industry.

Real professors. Real skills.
Real scholarship.
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Classes begin in January. One, two
and three year options available.

Enroll now at
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Lake Clark National Park & Preserve

R 12 Ac Land Tract, Lake and River Frontage $750,000
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- Fly-in 28 miles north of Port Allsworth, Lake Clark, Alaska
A Rare Opportunity — Remoteness at its Finest
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believe so. In 2013, low inventory and
low interest rates, as well as a slowly
improving broader economy, drove
much of the increase in house prices
from the lows of 2009, In 2014, “inven-
tory should gradually stabilize and
return to traditional seasonal levels,”
predicts Realtor.com, which adds that
the tide of “underwater” mortgages is
likely to continue ebbing. In 2013, fore-
closures nationwide reached their lowest
point since 2007, before the bubble
burst. At the end of 2012, 1.2 million
U.S. homes were in foreclosure; by the
end of 2013, that number had dropped
dramatically to just 837,000. The “seri-
ous delinquency” rate, a different mea-
sure than outright foreclosures, was also
at a five-year low of 2.52 percent, com-
pared to 3.2 percent two years prior.

Add all these factors up and, accord-
ing to a report by the nonprofit Urban
Land Institute, this year the national
real estate market will be “recovering
from the recovery,” that is, the market
will respond less to the echoes of the
deflated bubble and more to economic
fundamentals such as demographics and
continued low interest rates.

“Tailwinds,” such as good, if not
great, job growth in energy, technology,
health care and biological research,
education, and financial services will
overcome the “headwinds” of relatively
high unemployment, uncertainty over
government regulation and fiscal policy,
and concern about rising interest rates,
according to ULL

Nationwide, house prices rose
8 percent last year; listings increased
1 percent; and time on market—a key
indicator of real estate activity—
declined 5 percent.

Of course, the health of real estate
markets varies from town to town, and
ULI predicts that investors, developers
and builders will turn their attention
away from so-called “gateway” cities
such as San Francisco and New York,
where land is tight and prices high, to
more moderately priced cities such as
Seattle, Austin, and the cities of Orange

County, California.
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“20/20 Lifestyles was a life changer.”

- Ross Comer

ROSS LOST 55 LBS

Eleven years ago, | was 55 pounds overweight, completely inactive, absorbed

America’s most

in my career, and taking medication to control my high cholesterol. | was fed

up and ready to make some changes. Thankfully, | chose 20/20 LifeStyles.

The program is not just a quick way to drop a few pounds, but it addresses

each person’s total needs.

20/20 LifeStyles
not only helped
me drop weight,
but also got me
off medication
entirely because

i my health
improved so
much. Like

other 20/20 alumni, | turned my weight loss
goals into a complete physical makeover,
which included curing a metabolic disorder
and saved me from taking medication every
night.

Unfortunately, life isn’t always simple. |

lost my focus and, over the years, gained
back the original weight and more. In

early 2012, | had reached 291 pounds. A
friend proclaimed she was going to lose 10
pounds with a “juice diet." Knowing that |
could use the tools and guidelines | learned
during 20/20 LifeStyles to lose 10 pounds
in a more sustainable way, | challenged her
to a duel. We both lost the 10 pounds but,
more importantly, the challenge showed me
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2020lifestyles.com 425.86

how relatively easy it was to get back on
track using an approach that would work
for me over the long-term. | kept going and
continued to shed the pounds. Nine months
later, | had lost 101 pounds. Thanks to 20/20
LifeStyles, | got my lifestyle back under
control and am now healthier than ever.

Today, I'm an avid marathon runner and will
soon be running my first Ultramarathon.

| use strength training to not only build

my core strength, but to also make me a
safer scuba diver, something | enjoy doing
year round in the Puget Sound. Most
importantly, | know that | can be active
with my family every day for the rest of my
much-extended life.

I'll never gain that weight back. I'm
committed to this and, thanks to 20/20
LifeStyles, | know how to be successful. |
have also surrounded myself with friends
and activities to make it easier to stay on
track. I'll be watching my scale and diet for
the rest of my life — and I'll be enjoying every
minute of it!

4455 148th Avenue NE, Bellevue, WA

successful weight loss
program is now online.

Start losing today at
2020lifestyles.com

Renowned cardiovascular surgeon
Dr. Mark Dedomenico created 20/20
LifeStyles over 20 years

ago to help people
struggling with obesity-
related metabolic
disorders such as high
cholesterol, diabetes
and hypertension.
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Renew your sense
of adventure
while fulfilling
your spirit of

Located in Barrow, Alaska,
Samuel Simmonds Memorial
Hospital is the primary healthcare
facility for the North Slope region-an
area larger than Washington State that is
colored by rich cultural diversity and the
beauty of the Inupiat people. And a place
where the adventures of the last great frontier
are as inviting as the communities under your care,

We look to adventurous and compassionate Medical,
Nursing, Allied Health and Administrative professionals like you to
help preserve the health of our region. We offer highly competitive compensation and
benefits, a relocation allowance, subsidized housing; and are an eligible IHS loan
repayment site. For more information on Barrow, the North Slope, and the

hospital, or to apply, visit www.arcticslope.org.

Samuel Simmonds
Memorial Hospital

Arctic Slope Native Association

Embracing the past. Looking towards the future. Together we can heal.
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Garlic Pepper Yukon Keta Traditional Yukon Keta Strips

Kwik’pak Fisheries is proud to present a sustain-
able, traceable product that is unique to Alaska’s
Yukon River. Yukon Keta salmon has the highest
oil content and Omega-3s of any Keta Salmon,
whether fresh, frozen or smoked. Product is
shipped frozen by FedEx. Order online at:
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Source Code

www.kwikpaksalmon.com « Website Sales Only e
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Some severely stressed markets have
been reporting dramatic gains. Las Vegas
prices were up almost 30 percent in 2013;
Phoenix, 20 percent.

In the Portland metro area, where
prices rose 10 percent last year and time on
market declined more than 9 percent, real
estate agent Terrie Cox anticipates a good
year. “1 see a slow but positive growth in
2014 with an abundance of new home
construction permits being issued,” she
says. “Builders are snapping up lots close to
shopping, schools and airports.”

The changing demographics of the
country will play a key role in the trends
that shape the housing market in 2014 and
beyond. The newest buyers on the scene
are the millennials, sometimes called
Generation Y, who were born in the 1980s
and '90s. The older members of this
cohort, now in their 30s, face a home
ownership environment different from
their Gen X and baby boomer parents.
Many are relatively recent college gradu-
ates, and affordability is a key challenge. In
2013, the National Association of Realtors
Home Affordability Index dropped to a
five-year low as price increases outpaced
income growth. Glenn Crellin, an econo-
mist at the Runstad Center for Real Estate
Studies at the University of Washington,
says many millennials have put off buying.
“What we're seeing is a three- to five-year
delay in home ownership decisions,” he
says. But he remains confident that millen-
nials will eventually own homes at about
the same ratio as their parents.

The potential market is huge: Gen Y,
the millennials, has 72 million members,
according to ULL The baby boom genera-
tion, once the premier economic force of
our time, is now down to 73 million.

But the millennials’ expectations and
tastes are markedly different from older
generations’. A 2013 survey by Better
Homes and Gardens Real Estate found that
one in three prefer a “fixer-upper.” And
they're ready to get calluses: 72 percent of
millennials consider themselves “just as
handy—if not more so” than their parents.
They're also choosing different neighbor-
hoods. Like Supriya Uchil, they want to

walk everywhere, and that means down-
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town areas or neighborhoods with res-
taurants, entertainment venues and
personal services. “Millennials are time-
sensitive and really prefer to walk to
work,” says Dean Jones, principal at
Seattle-based Realogics Sotheby’s Inter-
national Realty. He’s seen the transfor-
mation of Seattle’s downtown from a
strictly retail and office environment to
a true neighborhood with high-rise
condo towers and world-class high-tech
companies, such as Amazon. And neigh-

borhoods such as Ballard, once almost

completely dominated by single-family
housing, now boast multistory condo
and apartment complexes that have
attracted hundreds, if not thousands, of
new residents. When these residents
move up, they may move just four blocks
from a condo to a traditional single-
family house.

At lunchtime and after work in the
evenings, millennials crowd the side-
walks of the South Lake Union and
Belltown neighborhoods next to the
downtown core; and the bustling restau-
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Zac Hays
Vice President, Small Business
and Consumer Loan Manager

KEEPING ALASKA'S INDUSTRIES AFLOAT

Our expert loan officers understand that when it comes to commercial
fishing, flexible terms and nontraditional financing allow you to chart
your own course. So when you're ready to get new plans underway, pull
up a chair and meet the crew at Northrim Bank.
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rant and entertainment districts such as
are found in Ballard and in Portland
neighborhoods such as the Pearl Dis-
trict. “Millennials are less interested in
chasing the American dream 20 miles
from work [in a suburb].”

Jones notes that many of those work-
ers are renting, not owning, in part
because they value mobility; it’s easier to
pull up stakes to take a new job in a
different city if you rent. However, that’s
likely to change if rents continue to rise
in Seattle at the current 6 percent
annual rate. Owning will become more
appealing, Jones says.

Millennials do share some prefer-
ences with their parents, the so-called
empty nesters, middle-aged singles and
couples who no longer need that big
suburban house with an expansive back
yard for raising a family. Many baby
boomers are downsizing to urban con-
dos and townhomes (and selling their
homes to young families such as Tyler
Zoellin’s). The Urban Land Institute says
this trend will continue in 2014 as peo-
ple 55 and older look for neighborhoods
with high “walk scores” close to cultural
amenities and health care services.

Harold and Laurie Linebarger are
typical of these couples. They owned a
3,600-square-foot house in a San Diego
suburb, and once their youngest child
moved out, the house was too big. Har-
old remembers discussing the situation
with Laurie. “This is crazy. Let’s sell,”
Harold told her. “Within three days, we
had multiple offers, and the house sold
after five days on the market.” They
rented a condo in downtown San Diego,
then decided to move to Seattle to be
closer to family. At first, they thought
they'd rent. “But rents in Seattle are 20
percent higher than San Diego,” Harold
says, leading them to a condo purchase
this spring. The walkable lifestyle is
perfect for their needs. “It’s great to walk
to go out for dinner, rather than drive to
a restaurant. You can walk off your
dinner on the way home.”

Real estate developers and agents are
also responding to an ongoing trend

among empty nesters with means: While
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DESIGNED to harmonize your You can build your custom dream home or get-away cahin with Lindal Cedar Homes
lifestyle and budget. for less than you think. From traditional, to modern, and contemporary homes, check
out what Lindal has to offer. We've been shipping homes around the world since 1945.
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Quick as a Fox
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Span Alaska’s outstanding personal customer
service and dependable transportation network
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SHIPPING TO ALASKA? CALL SPAN ALASKA.

aPAN ALASKHA

TRANSPORTATION INC
1.800.257.7726 - WWW.SPANALASKA.COM

ALASKA AIRLINES MAGAZINE MARCH 2014 157



they are enjoying a more carefree life in
their new urban-village homes, these
buyers may also be in the market for
second homes to enjoy a couple times a
y’ear or more. A new prcrpert)’ dEVEIUP’
ment in Hawai‘i has turned its attention
to thiS segment Uf empty nesters.
Located on the south shore of Kaua‘i on
a former sugar plantation, Kukui‘ula
sells lots from one-third to a full acre,
starting just under $1 million. Lots with
cottages range in price from $2 million

to $4 million. Members-only amenities

include an 18-hole, Tom Weiskopf-
designed golf course, a restaurant, a
pool, a 6-acre farm growing fresh fruit
and vegetables, and a fishing lake
stocked with peacock bass. Brent Har-
rington, president of the company devel-
oping Kukui‘ula, says sales have been
picking up. Many of his buyers are the
heads of families “who watched their
kids grow up and scatter to the four
winds,” Harrington says. “They are
purchasing a second home which

becomes a rallying point for their fami-

Shipping to Hawaii...
We’ve got you covered!

Lynden is proud to announce the addition of barge service

to Hawaii from the Pacific Northwest. With every other week

barge service, you can now choose the mode — barge, ship

or air — that best fits your schedule and budget. With Lynden,

you only pay for the speed you need!
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Innovative Transporiation Solutions

www.lynden.com 1-888-596-3361

lies.” These homes may be used only a
few times a year, but the concept still
pencils out for his buyers, such as Randy
Lert, a retired chief portfolio strategist
for Seattle-based Russell Investments.
He plugged the numbers into a spread-
sheet and found that Kukui‘ula’s pro-
gram of renting out owners’ cottages
when they’re empty (akin to the classic
fractional ownership vacation proper-
ties) means the investment pays for
itself. “The place is fabulous,” Lert says.
“It's exceeded our expectations.”

Similar interest is appearing south of
the border in Mexico, where activity has
been picking up at Cabo’s Villa la Estan-
cia, a vacation-home complex along San
Lucas Bay, very close to the shops, ser-
vices and restaurants of Cabo San Lucas.
The development registered a 62 percent
increase in sales last year, compared to
2012, reports sales manager John Ber-
liner. Two-thirds of the resort’s buyers
would be considered empty nesters, he
adds, and many have used profits from
last year’s equity markets run-up to buy
their vacation homes. But that doesn’t
mean they come to Cabo alone.

“The majority of our owners are
couples with extended families, who
choose to balance their stays with fam-
ily, and by themselves,” says Berliner.

The past decade’s experiences lead
many in the industry to welcome today’s
moderate growth. And the two groups
that are leading it—millennials and
baby boomers—hold enough clout that
today’s market may well represent the
new normal. Among millennials, 63
percent say they expect to move in the
next five years, Cumpared to 42 percent
in the entire adult population. And
various surveys show that up to a third
of baby boomers are interested in having
a second home. “Both generations want
increased amenities and lower risk,”
says Portland real estate agent Terrie
Cox. Hopefully, by the end of 2014, the
country can comfortably say the real
estate market has continued its upward,

healthy trend. ak

Joe Follansbee writes from Seattle.
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It’s not just about CANCER,
it’s about HOPE.

“When we came in, we met with Dr. Chen and | shared my story. He looked at me and
asked me what | wanted. Right away, | said | wanted quality of life. He looked right back at
me and said they would give me that back.” -Robert Suhayda

Cancer is a journey full of unexpected twists and turns. New treatment options,
Medical Oncology HOPE and individualized care can lead to triumph. As an outpatient clinic, but
Naturopathic Medicine also a part of Cancer Treatment Centers of America®, our patients benefit from
Acupuncture the clinical and technical advances of our national network. As an innovator
Spiritual Support of cancer treatment, we focus on integrated, whole-person treatment options.

Whether you live up the road from Renton, Washington, or miles away, we’re

Nutritional Counseling

ready to go the distance and fight with you.

We treat your mind, body and soul, not just your cancer.

Located just minutes from Sea-Tac International Airport, Seattle Washington.
SEATTLECANCERWELLNESS.COM
206-FOR-HOPE

Seattle Cancer Treatment
and Wellness Center*

Winning the fight against cancer, every day.®
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Training Your Brain

By Evelyn Spence

If you listen to the radio, watch television or use a computer, you've probably heard
of Lumosity, a company that offers a brain-training program to boost your memory,
sharpen your attention and work on developing your cognitive performance through
a regimen of interactive computer games. Sound tempting? If you think so, you're far

from alone. The popularity of brain games has soared in recent years, fueled by

wide-ranging research that suggests the
mysterious matter between our ears can
change—and even grow in complexity—
throughout adulthood. Some 50 million
people in 180 countries have signed up for
Lumosity’s programs since its website went
live in 2007. These users have invested
more than 2 billion minutes working on
activities such as recalling the placement
of tiles on a grid after they disappear,
matching a color to its name when the
name is shown on-screen in another color
(the word red printed in blue, for example)
and solving arithmetic problems displayed
in falling raindrops that quickly cascade
down the screen.

Lumosity claims to “act as a personal
trainer for your brain,” and many users are

convinced that their brains are getting
fitter. Take David BozZjak, a 24-year-old
software developer in Lund, Sweden, who
tried Lumosity for the first time in March
2012 and trains an average of 6.3 days per
week for about 15 minutes at a time. (The
company recommends a training program
of five games per day, for a total of 15 min-
utes daily.) Bozjak says his Brain Perfor-
mance Index, or BPI—the measurement
the company uses to track progress—has
risen from the 65th percentile to the 99th
percentile. BoZjak says there were several
instances when he felt the benefits of his
training in other settings, such as when he
successfully memorized complex formulas
while studying for final exams at his uni-
versity. “I consciously thought: “Wow! This

must be Lumosity talking. Stuff like this
was way harder to learn in the past.””

Barbara Johnson, a 67-year-old health
assistant at a grade school located outside
of Phoenix, Arizona, uses Fit Brains,
another popular brain-fitness platform,
four to five times per week, for a half-hour
to an hour per session. (The Vancouver,
B.C.-based producers of Fit Brains, which
is now owned by the Rosetta Stone com-
pany, recommend 20-30 minutes of brain-
training daily.) Johnson says she spends
extra time training because she gets
involved in the games. She has found that
her focus, ability to remember names and
attention span have all improved. “The
games are designed to get harder and
harder and make you want to keep trying,
so they're always challenging,” she says.

That’s exactly what the creators of Fit
Brains, Lumosity and other programs are
aiming for. They're all working to harness
the potential of a phenomenon called
neuroplasticity: the brain’s natural ability
to rebuild and remodel itself. Neuroplasti-
city promotes the opportunity for brain
resilience—the buffering effect of healthy,
interconnected cells that may delay the
onset of cognitive decline with age. As
Paul Nussbaum, a clinical neuropsycholo-
gist at the University of Pittsburgh and
co-founder of Fit Brains, explains, “You
want your brain to look like a jungle,
dense with cell connections, rather than a
series of palm trees.” If some of those
connections deteriorate, the brain is
designed to reroute signals, he says. To
create more connections and a thicker
forest, you need to keep stimulating your
gray matter.

That’s where brain-fitness software
comes in.

In recent years, many scientific papers
have explored what, exactly, contributes to
brain health—and whether computers can
help. One, published in September 2013 in
the journal Nature, showed that a video
game called NeuroRacer, a sort of virtual
driving course with visual distractions,
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helped adults ages 60 to 85 become better
multitaskers. The enhanced ability to
multitask lasted six months and helped
80-year-olds outperform 20-year-olds who
didn’t train with the program.

“I have a lot of enthusiasm for video
games functioning beyond entertainment,”
says Adam Gazzaley, the senior author of
the NeuroRacer study, and a professor at
the University of California, San Francisco.
“This is the beginning stage of an entirely
new field.”

Another report, published in January in
the Journal of the American Geriatrics Soci-
ety about the long-term, 2,832-patient
Advanced Cognitive Training for Indepen-
dent and Vital Elderly (ACTIVE) study,
indicated that older adults who had trained
in reasoning or speed-of-processing skills
retained measurable benefits 10 years later.
One of the brain-training exercises used in
the ACTIVE study is already available
commercially as part of the BrainHQ
platform developed by the San Francisco-
based company Posit Science.

One of the biggest hurdles that remain
for game-based training, according to
Gazzaley, is that determining everyday-life
improvement from the training is subjec-
tive; results are difficult to quantify out-
side of a laboratory setting. “Proving
benefits in the real world is very challeng-
ing, because the real world doesn’t have
many quantitative measures of perfor-
mance,” he says.

And the statistics that commercial
brain-training platforms compile aren't
necessarily proof of success. “Lumosity
tells me that my BPI, overall Brain Perfor-
mance Index, is higher than 99 percent
of people in my age group,” says David
Bozjak. “On the other hand, I can’t be
sure the effect is spilling over. My brain-
training results say I'm good at math and
short-term memory, but it’s fair to say I
was always good at those things.”

For Barbara Johnson, it's actually the
sense of escape she gets while practicing,
and the relaxation it brings, that she finds
most valuable.

In short, the broader benefits of brain
training have yet to be proved. “Can these

games transfer to real-world activities?” asks

MARCH 2074  ALASKA AIRLINES MAGAZINE



15347 Suguamish Way, NE
Suguamish, WA 98392
360.598.8700 - 866.609.8700
Clearwatercasino.com

-‘“n..: . -

STINATION

WHITE HORSE
22795 Three Lions PL NE
Kingston, WA 98346
360.297.4468
Whitehorsegolf.com




Does Your Hand Shake
When You...

Drink a glass of water? Write a note? Dial a phone number?
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Gazzaley, “Transferring training results to
real-world activities is the Holy Grail.”

While this issue is still being addressed,
companies are making the most of the
brain-fitness buzz with commercial train-
ing platforms such as HAPPYneuron,
BrainBuilder, BrainHQ, CogniFit, Cogmed
and Nintendo’s Brain Age (one of the ear-
lier training programs).

According to Alvaro Fernandez, CEO
of the San Francisco-based research firm
SharpBrains, the global market for brain-
health software and brain-health biomet-
rics (the measurement and analysis of
brain-fitness programs’ data) was $210
million in 2005 and will reach $6 billion
by 2020. Fernandez says that the biggest
brain-fitness consumers include baby
boomers, younger professionals looking
for higher performance, and parents of
children with attention-deficit/hyperactiv-
ity disorder.

IF YOU WANT A TASTE of the cognitive-
fitness pie, you have a variety of options
available to you—including some that are
quite different from digital exercises you
perform alone on a computer. For instance,
Marbles: The Brain Store has a chain of
retail locations that sell games, multidi-
mensional puzzles and books—evaluated
by neuroscientists, occupational therapists
and psychologists—that challenge users in
areas such as word skills, memory and
critical thinking. Founder Lindsay Gaskins
opened her first store in Chicago in 2008
and now employs almost 200 people in 27
stores, “It was thrilling, exciting stuff,” she
says. “And we're just beginning to under-
stand the supercomputer in our body. The
possibilities are huge.”

Gaskins believes that physical games,
such as intellectually challenging party
games, allow families and friends to play
together more than digital games; she
notes that studies have found socializing to
be important for maintaining a healthy
brain. Gaskins also believes that physical
games and puzzles foster skills such as
coordination—practiced through manipu-
lating objects—that may not be addressed
by apps and computer games. Plus, she

says, “It’s only when something is fun and
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intriguing that people will actually do it.”
Taking another approach, an increasing
number of “brain gyms”—physical locations
that provide training programs, supervision,
and even nutritional coaching and medita-
tion classes—are also opening. Some, such
as the Brain Fit Club at Beth Israel Deacon-
ess Medical Center in Boston, tailor their
services to patients with Alzheimer’s, con-
cussions or ADHD. Other brain-fitness
centers are open to almost anyone, and use
games from Lumosity, HAPPYneuron,
CogniFit and other platforms to create a
custom regimen for each customer. Nifty
after Fifty, a chain of fitness centers for
seniors in cities including Los Angeles and
Houston, offers BrainAerobics classes. And,
according to Fernandez, more than 600
retirement facilities now offer computerized
brain-fitness programs. Some insurance
companies are providing brain-fitness soft-
ware to their members at no charge, and
some AAA clubs offer DriveSharp, a set of
exercises developed by Posit Science to

improve reaction times.

THERE’S LITTLE DOUBT IN the scientific
community that regularly stimulating the
brain can improve cognitive function.
What is still being debated is what types
of brain exercise—or what lifestyles or
activities—are the most beneficial.

“There’s a wonderful capacity of our
brains to change with training,” says
Nancy Isenberg, a cognitive neurologist at
Virginia Mason Medical Center in Seattle.
“To be frank, though, there isn't a lot of
empirical data to support the use of these
video games. You won't stay out of a nurs-
ing home if you can do a puzzle quickly.
But, if you can remember to take the boil-
ing pot off the stove top, it may help you
remain independent.”

In other words, brain games help you
learn how to use a specific tool, but the
results may not transfer beyond that tool’s
application.

Sandra Bond Chapman, director of the
Center for BrainHealth at the University of
Texas at Dallas, goes one step further: She
believes that downtime—taking a 30-min-
ute nap on an airplane, say—is actually

better for your brain than doing solo soft-
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ware drills. “These days, information
doesn’t ever let up, and there’s no time to
think deeper,” she says. “If you can reset
your brain for a half-hour, you'll consoli-
date all that data. You can solve big-picture
problems, whether it’s your relationship or
how to approach a business meeting.”
Every moment spent pecking at a com-
puterized task is a moment that you're not
using to learn, have a philosophical discus-
sion with a friend, go for a brisk walk, or
try a new and nutritious recipe, she says.
And that may be the key thing to

remember: Today’s brain-fitness products
are not magic pills. They are a form of
mental stimulation, and such stimulation
is one part of a holistic approach that is
supported by peerreviewed research and
endorsed by many experts, including Isen-
berg and Paul Nussbaum.

Physical exercise is another important
activity for maintaining a healthy brain.
The connection between exercise and
general brain health has been clearly estab-
lished. In one 2011 study, researchers
followed 60-year-old to 80-year-old sub-

Working Together To Achieve Excellent Health

A place to learn.
A place to be.

www.ykhc.org
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Through native self-determination and culturally-relevant health systems, we strive
to be the healthiest people. Serving 28,000 patients over a vast 75,000 square
miles, help us continue this legacy while preserving tradition with sensitivity

to our heritage. Join us and enrich your own career and life experiences.

Current openings include: Nursing, Physicians, Mid-Level Providers (NP/PA),
Physical Therapists and many more. For additional opportunities or more

information, please contact us or visit our websites today!

YUKON-KuskokwimM HEALTH CORPORATION

Headquartered in Bethel, Alaska

(800) 478-8905

www.ykhcjobs.org

jects for a year; some subjects walked 40
minutes three times a week, and some
subjects simply stretched and toned. Tests
showed that the hippocampus (a tiny part
of the brain that encodes new memories)
in the walkers actually grew by 1 to 2
percent—"and it usually shrinks as we
age,” says Isenberg.

You need to stay on top of your sleep,
too, she says. “A recent study in [the jour-
nal] Science found that sleep actually clears
out toxins from your brain. Otherwise, you
may develop a buildup of beta-amyloid
plaque, a precursor to Alzheimer’s.”

When it comes to beneficial meals, she
says, a plant-based diet, plus omega-3-rich
fish rather than all meat, is the perfect
brain food.

Maintaining good social support is also
crucial, says Nussbaum: “If you become
isolated, your brain won’t build that jungle
of connections.”

And many neuroscientists emphasize
that stress is harmful and can even con-
tribute to the death of neurons. The anti-
dote? Studies indicate that a mindfulness
practice—such as tai chi, yoga or sitting
meditation—may increase the number of
circuits in the prefrontal cortex of the
brain, “our newest, most ‘human’ part,”
says Isenberg.

The final ingredient for a resilient brain
is, of course, continuing some form of
cognitive stimulation, whether you decide
to learn Italian, travel to Mexico, try
sudoku for the first time or sign up for a
brain-training program.

The key, says Fernandez, is “novelty,
variety and challenge.” Once any activity
gets too easy or rote, when we're merely
reinforcing what we already know or are
good at, our minds may not function opti-
mally—they may stagnate, or even decline.

“Being comfortable is the goal of a lot of
people in life, but brains don’t do well with
comfort,” says Gazzaley. “Their plasticity is
only beneficial if you push them, so get out
of your comfort zone in whatever way you

can.” ak

Evelyn Spence writes from Seattle. She hopes
her brain grew a little bit from working on

this article.

MARCH 2074  ALASKA AIRLINES MAGAZINE



Nationally
Recognized Spa
for Women

Olympus Spa offers the unique,

soothing spa experience
every woman desires.

Olympus Spa now serves
Massage and Hydro Therapy
for auto accident clients.
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ACCOMMODATIONS

1 Cedarbrook Lodge: Delightfully unexpected; less than 5 minutes
from Sea-Tac International Airport. FREE shuttle, Wi-Fi, 24;; snacks
and Northwest cor | breakfast. www.cedarbrookl com.
2 Coast Hotels: More than 40 locations throughout the Western
U.S. and Canada. www.coasthotels.com.

3 Grand Solmar Land’s End Resort & Spa: The ultimate Land's
End resort in Cabo San Lucas. www.grandsclmar.com.

B

4 Heathman Hotel: Elegant, thoughtful service. Would you expect
anything less from the 88th best hotel in the world? Kirkland, WA.
www.heathmankirkland.com.

5 Heathman Hotel Portland: Portland's premier downtown
hotel—where service is still an art. Ask about our new “bed
menu." www.heathmanhotels.com.

& Hilton Garden Inn Sonoma County Airport: Located in Sonoma
Wine Country—business or pleasure, stay at HGI tonight.
www.sonomacountyairport.hgi.com.

7 Inn@ Northrup Station: Northwest Portland's fabulous all-suites
hotel. Come sleep with us! www.northrupstation.com.

8 No-See-Um Lodge: Unmatched Alaslr.a fishing vacatlnns ‘r'our
EXPETience ... your way ... o cormp:

Wwwr COMm.

9 Pineapple Hospitality: Seattle visitors have access to five great
hotels under one umbrella. Now in Portland as well,
Staypineapple.com.

10 Villa del Palmar Loreto: Seaside resort in Loreto, Mexico. Four
restaurants, Spa and fitness amenities. (800) 790-4187.
www.villadelpalmarloreto.com,

11 Vintners Inn by Ferrari-Carano: Your Wine Country destination
featuring luxurious accommodations and fine dining.
www.vintnersinn.com,

12 Westin Mission Hills Resort: Explore our two championship
gclfcourses. three pools tennis courts, spa and the new Pinzimini
. WWW. issonhills.com/Alaska.

13 The Westin Monache Resort, Mammoth: Earn bonus Alaska
Airlines Mileage Plan Miles at The Westin in Mammoth.
www.westinmammoth.com /alaskaairspecial.

CASINOS

14 Clearwater Casino Resort: Casino, golf and luxury waterfront
resort including spa, live entertainment and four restaurants.
(866) 6og-8700. www.clearwatercasino.com.

15 Graton Resort & Casino: www.gratonresortcasino.com.

16 Muckleshoot Casine: 3,100+ machines, 100 table games,

& dining options and always free entertainment in Club Galaxy.
www.muckleshootcasino.com.

17 Northern Quest Resort & Casino: Your quest for fortune and
fun starts here. Near Spokane, WA, www.northerngquest.com.

18 Tulalip Casino: Gaming, entertainment, dining, shopping.
www.tulalipcasino.com,

RESTAURANTS

19 The Cabo San Lucas Dining Collection: The best Mexican,
Mediterranean and Italian cuisine in Cabo San Lucas.
www.haciendaelcoyote.com. www.restaurantromeoyjulieta.com.
www.puertosanlucas.com.

20 Elliott’s Oyster House: "One of America's Top § Oyster Bars”
—~Fortune magazine. Seafood excellence on Seattle's Pier 56.
(206) 623-4340. www.elliottsoysterhouse.com.

21 John Howie Steak: At The Bravern, Bellevue, WA.
www.johnhowiesteak.com.

22 Metropolitan Grill: One of the top-rated steakhouses in the
U.S. Downtown Seattle at 2nd and Marion. (206) 624-3287.
www.themetropolitangrill.com.

23 Ponti Seafood Grill—Seattle: A spectacular fusion of Northwest
bounty, European techniques and Pacific Rim pizzazz. On the
water in Seattle. www.pontigrill.com.

24 Prime Time Top 10: Send comments and interests to Prime
Time Top 10, 4369 D'Evereaux Circle, Pensacola, FL 32504.
www.primesteakhouses.com.

25 Seastar Restaurant and Raw Bar: Perfection in seafood. Chef
John Howie's award-winning Bellevue, WA, restaurant. Also in
Seattle, www.seastarrestaurant.com.

26 Tom Douglas Restaurants: Visiting Seattle? Check out one,
two, or all 11 of the Tom Douglas joints. www.tomdouglas.com.
27 Woodman Lodge: Snoqualmie’s historic steakhouse and

saloon—Woodman Lodge stands as a tribute to a bygone era.
Enjoy our rustic ambiance! www.woodmanlodge.com.
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TRANSPORTATION

28 Alaska Airlines Air Cargo: www.alaskacargo.com.

29 Anchorage Chrysler-Dodge Center: Buy from your "hometown”
dealer. Massive Iditarod sell-down! (8o0) 770-1330.
www.anchoragechryslercenter.com.

30 Dave Smith Motors: Hassle-free buying. World's largest Dodge
truck dealer. Low prices—high customer satisfaction.

(8o0) 635-8000. www.davesmith.com,

31 Dick Hannah Subaru: We ship Subaru vehicles across the
U.S., including to Hawai'i and Alaska! (877) 2401929,
www.dickhannahsubaru.com.

Korean Air: www.koreanair.com.

32 Lynden Inc: Delivering multimodal cargo transportation
throughout Alaska and around the world. www.lynden.com.

33 hland Services: Deli g multimodal cargo
transportation throughout Alaska and around the world.

www lynden.com.

Northwest Toyota Dealers: 20,000 new Toyotas in the Northwest
right now. www.buyatoyota.com.

34 Span Alaska: Freight-forwarding from the Lower 48 to
Anchorage, Fairbanks, Southeast, Dutch Harbor, The Bush,
www.spanalaska.com,

35 Totem Ocean Trailer Express: Biweekly roll-on froll-off cargo
service to Alaska, between Anchorage and Tacoma ports.
www.totemocean.com,

BUSINESS SERVICES

36 Alaska Tobacco Prevention: Going smoke-free. Good for
health, great for business. www.alaskatca.org.

37 Alcan Builders, Inc.: Successfully promoting responsible
growth in Alaska's great interior since 1981, (907) 456-1383.

38 Arctic Slope Telephone Association—ASTAC: Widest telepl

55 Yukon-Kuskok

Health Corp Join us for the
challenge of a lifetime. Visit us online at www.YKHC.org.
PERSONAL ENRICHMENT

56 It's Just Lunch: A dating service for busy professionals, with
100 locations worldwide. (8o0) 858-6526. www.itsjustlunch.com,
HAWAI'I

57 Ali'i Kula Lavender: A lifestyle company offering unique
lavender-inspired gifts with Aloha. www.aklmaui.com.

58 Blue Hawaii pters: Blue H 1is “Hawai'i's
premier helicopter tour company” —National Geographic.
www.bluehawaiian.com.

59 Chase 'N Rainbows Real Estate, Inc.: The largest selection
of oceanfront vacation condominiums in West Maui.
www.chasenrainbows.com.

60 Expeditions: www.go-lanai.com.

61 Fair Wind Cruises: Award-winning snorkel cruises to
Kealakekua Bay on the Big Island of Hawai'i, www.fair-wind.com,

62 Fairmont Orchid, Hawai‘i: As a guest of the Fairmont Orchid,
you are surrounded by the wonders of the Big Island.
www.fairmont.com forchid,

63 Farm Credit Services of Hawai'i, ACA: A premier agricultural
lender in Hawai'i. www.hawaiifarmeredit.com.

64 Germaine's Lu‘au: Hawai'i's original “too good to miss” lu‘au.
www.germainesluau.com,

65 Hawai'i, the Big Island: Find your inspiration on Hawai'l, the
Big Island. www.gohawaii.comfhawaii-island.

66 Hawai'i Titanium Rings: Custom jewelry handmade in
Hawai'i. www.hawaiititaniumrings.com.

67 Honolulu Cookie Company: Fresh-baked premium shortbread
cookies infused with tropical flavors of Hawai'i.
www.honolulucookie.com.

coverage on the North Slope ... when your office is 90,000 square
miles. www.astac.com.

39 Construction Machinery: Largest Alaska-owned heavy-
equipment supplier to the state's construction, mining and logging
industries. (8co) 478-3822.

40 Fort Knox Mine: Welcome to the neighborhood. Fairbanks, AK.
www kinross.com.

41 Mu Flow Alaska: Pipe, conduit, structural line ... reline, repair,
renew. Half the cost of replacement. (go7) 677-2145.
www.nuflowalaska.com.

42 Travel Assurance Promise: Premium air-evacuation
membership. Protect your health, wealth and time.

www tapglobal36s.com.

FINANCIAL SERVICES

43 Alaska Aidines Visa Business Card: Earn 25,000 Bonus Miles
after first purchase. (866) 786-9928. www.bankofamerica.com/
alaskabusiness.

44 Alaska Airlines Visa Signature Card: Earn 25,000 Bonus Miles
upon approval. (888) 924-7343. www.myalaskacard.com.

45 AmericanWest Bank: Talent, at the highest levels. Nothing
compares to a proven track record. www.awbank.net.

46 Becker Capital Management: Let us help with your goals
www.beckercap.com.

47 BECU: Offering better rates and lower fees to all Washington
residents. www.becu.org.

48 Cobalt Mortgage: Proud to be named one of Washington's

fastest-growing private companies. www.cobaltmortgage.com.

49 C , Inc.: Corr provid
management, family office services and specialty services to affluent
individuals, families and orgarizations. www.buildbeyond.com,
50 Morthrim Bank: Northrim Bank for business
www.northrim.com.

RECRUITING

51 Adidas: Earn your stripes and join the home team. Email
wearepdx@adidas.com.

52 Air Force Reserve: Part-time job oppertunities, fulktime
benefits. (80o) 257-1212. www.afreserve.com falaskaairmag,
53 Norton Sound Health Corporation: Serve the people of
Morthwest Alaska. Competitive salaries, benefits, relocation
allowance. (907) 443-4525. www.nortonsoundhealth.org.

54 Tanana Chiefs Conference: Come join our “state-of-the-art
super-clinic.” Fairbanks, AK. www.tananachiefs.org.

Ak

68 Honolulu Jewelry Company: Traditional Hawaiian heirloom
jewelry custom-made in Honelulu. (808) 836-6989.
www.honolulujewelrycompany.com.

69 Kaua'i Sea Tours: Deluxe catamaran and raft adventures.
Explore Kaua'i's Napali Coast. www.kauaiseatours.com.

70 Kukui‘ula: Kaua'i's newest private dub and community in
decades. www.kukuiula.com.

71 Maui Visitors and Convention Bureau: Maui offers the
Hawaiian experience in perfect balance—explore today!
www.VisitMaui.com.

72 Mauna Lani Bay Hotel & Bungalows: Experience the tranquil
essence of a luxurious oceanfront Hawaiian resort.
www.maunalani.com

73 Molokai Visitors Association: Molokai is authentic rural
Hawai'i, Explore with an open mind. www.molokai-hawaii.com.
74 Na Hoku—Hawai'i's Finest Jewelers Since 1924: The finest
Hawaiian and Island lifestyle jewelry, www.nahoku.com,

75 Paradise Cove Lu‘au: Enjoy a unique Island experience of
culture and tradition. www.paradisecove.com.

76 Sheldon Gate Jewelry Designs: Take home a piece of the
Islands, the original diamond in Koa ring. www.sheldongate.com.

77 Timeshare Resales Hawai'i: www.timeshareresaleshawaii.com.
REAL ESTATE

78 Channel Construction/Real Estate: 86 acres. Juneau, AK
(Douglas Island). Great views, connects to Forest Service land,
D-18 zoning. (g07) 789-0200.

79 The Commencement: Luxury apartment living in Tacoma, WA
www.thecommencement.com

80 Escala: There's nothing quite like Escala. You really can live
here. www.escalaseattle.com.

81 Evoke by Quadrant: A new line of luxury modern homes.
www.evokemodern.com.

82 Home Plate Center: Superior office space in Seattle, with views
of Elliott Bay and Mount Rainier. www.HomePlateSeattle.com.

83 Lindal Cedar Homes: World's largest manufacturer of
premium-quality cedar homes and sunrooms. Celebrating our
soth year. www.lindal.com.

84 Nolo Stadium Place: New luxury apartment living in Stadium
Place. The new center of Seattle, www.thenoloseattle.com.
85 Palm Springs Area Real Estate: Susan Canavan and Deirdre

Coit, your Northwest connection to California Desert real estate.
www.canavancoit.com.
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86 The Real Estate Store (Alaska): Lake Clark Mational Park
In-Holding ... 12-, 18-acre parcels. True Alaska wilderness at your
door. The lake offers seven different fish species, fly-in only. Email
blackmoose@gci.net for more info and photos.

87 Ron Saenz, Greener Homes Realty: San Diego. Experienced

Realtor representing buyers and sellers, with a sustainability
focus. www.greenerhomesrealty.com.

88 Terrie Cox, PC: Upgrade to the executive level of real estate,
Premier OR and WA Broker. www.USA-Relocate.com.

89 VIK Ballard: New condominium homes coming to the heart of
Ballard. www vikballard.com.

90 (W)here Inc. Real Estate: Where experience matters. Portland,
OR. www.where-inc.com.

91 Windermere: 7,000 agents in communities throughout the
Western U.S. and Mexico. Trust in our local expertise to help find
the right home for you. www.windermere.com.

EDUCATION

92 Foster School of Busi Uni of Washington: Busy
professional? Need an MBA? Choose Msely—-—chmse Foster.
www.foster.washington.edufemba.

93 NetCE.com/CME Resource: Learn. Click. Done. Online
continuing education for healthcare professionals. Nationally

accredited. Evidence-based practice rec
www.NetCE.com.

Aati

94 Northern Ari Vit ot T
Earn a respected degree online and atyour own pace
www.nau.edu/personalized.

95 San Diego State University: www.sdsu.edu.

96 Washington State University: The Ed
of Communication. www.murrow.wsu.edu.

HEALTH & BEAUTY

97 20§20 Lifestyles: A new level of health. Bring your health back
in balance. www.202clifestyles.com.

98 Advanced Cosmetic & Laser Dentistry: Award-winning,
world-class care. Call today. www.acld.com.

99 Arctic Chiropractic: “Proudly serving most regions of Alaska.”
18 locations statewide. (B77) 625-7775. www.arcticchiropractic.com.
100 Eisenhower Executive Physical Program: Comprehensive

health assessment and more from Eisenhower Medical Center.
www.emc.org/canada. (855) EMC-CANADA.

101 Eterna Vein and Medical Aesthetics: World-class medispa
offering minimally invasive spider-vein and varicose-vein
treatment, body contouring and medical-grade skin care,

(253) 268-3400. www.eternaaesthetic.com.

102 Hair Transplant Seattle: World leader in the field of hair

and transplantation. Learn about Dr. Brian O. Goertz,
MD, at www.hairtransplantseattle.com.

103 Lake Washington Vascular: Specialized treatment of varicose
veins and spider veins, Vascular surgery for the Greater Seattle
area. www.lakewashingtonvascular.com.

104 Mammoth Hospital: 24-hour emergency care and 12
outpatient clinics. www.mammothhospital.com.

105 My Best 10: Leading-edge guidance from The Spa at Pro
Club's world-class experts. Visit mybestio.com.

d R. Murrow College

106 Olympus Spa: Nationally recognized spa for women in
Lynnwood, and Tacoma, WA. www.olympusspa.net.

107 Samuel Si ds Memorial Hospital: In the top 5% of
accredited hosputais nahonwpde Medical, nursing, allied health,
admini p 15 ble. www.arcticslope.org.

108 Schick Shadel Hospital: The world leader in addiction
treatment. (Boo) CRAVING. www.schickshadel.com.

109 Seattle Cancer Treatment and Wellness Center: Cutting-edge
oncology and therapies designed to treat your mind, body

and soul, not just your cancer. (800) 321-9272.
www.seattlecancerwellness.com.

110 Solutions 4 Life dba Capo by the Sea: Alcohol and drug
detox for depression and all forms of addiction.
www.capobythesea.com.

111 The Spa at Pro Sports Club: Advanced medical, aesthetic and
traditional spa therapies. www.proclub.com.

112 Spine Institute Northwest: I you are living in pain, take back
your |ife today. Don't wait. Visit today laserawaymypain.com.
113 Stern Center for Aesthetic Surgery: The latest in eyelid, facial
laser cosmetic surgery and liposuction. (425) 455-9100.
www.sternctr.com.
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114 Swedish Radiosurgery Center: Offering CyberKnife and
Gamma Knife gical treatment options for many

conditi Swedish.org/! Irgery.
GOLF
115 Big Hom Golf Club: Two championship golf courses,

European spa and wellness center. The difference is night and
day! www.bighorngolf.com.

116 Classic Club Golf: Classic ClubfTroon Golfin Palm Desert,
CA. www.classicclubgolf.com,

117 Desert Willow Golf Resort: Premier golf resort in the Palm
Desert area, offering 36 breathtaking experiences at one location.
www.desertwillow.com,

118 SilverRock Resort: A homne course of the Bob Hope Chrysler
Classic. Open to the public. La Quinta, CA. www.SilverRock.org.

TRAVEL IDEAS

119 City of Indian Wells: Minutes from Palm Springs lies the
unparalleled desert sanctuary ... Indian Wells. www.indianwells.com.
120 City of Palm Desert: Weekend getaways or family vacations. See
why people say, “Palm Desert is paradise.” www.palm-desert.org.
121 Fresno International Airport: Cateway to three national parks.
www. flyfresno.com.

122 Great Alaskan Holidays: Fall in love with Alaskal No better
way ... experience the beauty, culture and history that is Alaska in
a motor home rental. www.greatalaskanholidays.com.

(888) 225-2752.

123 Greater Palm Springs: www visitgreaterpalmsprings.com.
124 Healdsburg Chamber of C e: Sonoma County Wine
Country at its bes1 visit Healdsburg. www.healdsburg.com.

125 M h Lakes T
www.visitmammoth.com.

126 MasterPark: No. 1-rated Sea-Tac valet parking facility. Three
lots and a six-floor valet garage. www.masterparking.com.

127 Orange County Visitors Association: Known around the
world as "The OC," Orange County envelops you in the ultimate
Southern California lifestyle. www.visittheoc.com.

Gateway to natural wonders.

128 Palm Springs, California: An cutdoor playground with
year-round sunshine. www.visitpalmsprings.com.

129 Port of Seattle—Sea-Tac International Airport: Shop, dine
and relax. Learn more about our new Pacific Marketplace.
www.portseattle.org,

130 Sheridan Travel & Tourism: Become Bighorn'd!

(307) 673-7120. www.sheridanwyoming.org.

131 Sonoma County Tourism: More than 375 premium wineries,
organic farms, redwood forests and miles of ocean coastline.
Sonomacounty.com,

132 Tikchik Narrows Lodge: Alaska's best fishing. Experience the
legend. www.tikchiklodge.com.

133 Visit Anchorage: Plan now for your Alaska vacation. Order a
free Anchorage Visitor Guide. www.anchorage.net.

THINGS TO SEE & DO

134 Darwin's Theory: “Where everybody knows your name”
favorite tourist trap. Serving for 30 years. (9o7) 277-5322.
www.alaska.net/~thndrths /.

135 K1 Speed Indoor Kart Racing: Arrive and drive. Adults and
juniors 48" and up. (855) 517-7333. kispeed.com.

136 The Living Desert Zoo and Gardens: Native and exotic
animals and plants from the world's deserts. www livingdesert.org.

137 Mammoth Food & Wine Experience: Festive food-and-wine
event supporting education and arts in beautiful Eastern Sierra.
www.mammothfoedandwine.org.

138 Palm Springs Aerial Tramway: World's largest rotating tram.
Spectacular views, hiking, camping, dining year-round.
Www. pstramway.com,

139 Palm Springs Air Museurm: WWII air and history
museum displaying and flying WWI1 Warbirds.
www.palmspringsairmuseum.org.

140 Palm Springs Art Museum: Enriching the entire community

through dynamic exhibitions and diverse programs.
WWW.pSmuseum.org.

141 Rock ‘N’ Roll Marathon Series: The world's largest marathon
series with more than 500,000 participants a year!
www.runrocknroll.com.

142 Santa Barbara Contemporary Arts Forum: The Santa Barbara
Contemporary Arts Forum'’s million-dollar home raffle!
www.sbhomeraffle.com.

143 Seaport Village: San Diego. Explore 50+ diverse shops,

17 unique eateries and outdoor entertainment.

www seaportvillage.com,

CULINARY CORNER

144 Alaska Seafood Marketing Institute: \Wild, abundant, natural
Alaska seafood. www.alaskaseafood.org.

145 Kwik'Pak Fisheries: Smoked Yukon River Keta products.
www kwikpaksalmon.com.

146 Norton Sound Seafood: Extraord food from a place
like no other. Seafood gift packs, Red King crab, halibut and
salmon. www.nortonsoundseafood.com.

147 Ocean Beauty: The world's finest smoked salmon.
www.oceanbeauty.com.

WINE & WINERIES

148 Barnard Griffin Winery: Winery, tasting room and fused-glass
art gallery. Open 10 a.m. to 6 p.m. daily. Richland, WA,
www.bamardgriffin.com,

149 Foundry Vineyards: A must-see in Walla Walla, WA.
www.foundryvineyards.com.

150 L'Ecole N© 41: Award-winning Walla Walla Winery.
www lecole.com.

151 Wine Road Northern Sonoma County: 150 wineries, open
year-round an hour north of the Golden Gate Bridge.
www.wineroad.com,

FOR THE HOME

152 Bothell Furniture: Premium-quality solid-wood furniture,
upholstery and leather. www.bothellfurniture.com.

153 G b Home Furnishings: Beautiful fumiture. Great
service. Different by design. www.greenbaumfurnishings.com.
(Boo) 742-2212.

154 McKinnon Fumniture: Handcrafted solid-wood furniture,
dlassic styles and timeless beauty. www.mckinnonfurniture.com.
155 Urban Hardwoods: Distinctive furniture handmade from

salvaged urban trees. Seattle, San Francisco and Santa Monica.
www.urbanhardwoods.com.

SHOPPING

156 Alaska Mint: Not just an exciting store. It's a destination!
(800) 770-6468. www.alaskamint.com.

157 David Green Master Furrier: Alaska's most recommended
furrier since 1922, www.davidgreenfurs.com.

* If the reader information card is missing and you
would still like to enter the drawing, please specify
by number which advertiser you want information
from and write to Alaska Airlines Magazine, 2701 First
Avenue, Suite 250, Seattle, WA g8121, Attention:
Reader Information. No purchase is necessary, and
entrants need not be present to win. Entrants must
be 21 years old or older and residents of the United
States to win. Winner will be chosen once a year
in a random drawing among completed entries.
Entries for the 2014 drawing must be received by
December 15, 2014. Winner will be notified by mail.
Drawings are held once a year at Alaska Airlines
Magazine offices on or about December 31. Entrants
may submit multiple entries. Odds of winning are
based on the number of entries received. Each year
one winner will receive one round-trip ticket to
any Alaska Airlines destination in the continental
United States. Blackout dates may apply to travel
dates. Winner of the drawing in 2014 must complete
travel by December 31, 2015. Prize does not include
transfers, incid Is, tax, e, or any additional
trip expenses. Prizes are nontransferable and may
not be cashed in or sold. For the name of this year's
winner, send a stamped, self-addressed envelope to
“Reader Response” Ticket Drawing, c¢/o Holly Genest,
Paradigm Communications Group, 2701 First Avenue,
Suite 250, Seattle, WA g8121.
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MILEAGE PLAN ADVENTURES | Takayama, Japan

Takayama Tranquility

Enjoying a restful visit in Japan’s “high mountain” city
By David Armstrong

It's our first morning in Takayama. My wife, Georgina, and | are walking across a
stone bridge that spans the Miyagawa River, a swift, clear waterway that runs
through the heart of this calm, welcoming community. The riverbanks are lined with
artfully placed stone and graced with pines and cherry trees. It is a clear, bright day

in spring. Patches of snow linger in shady areas, but the sun is warm on our backs.

Takayama is a mountain city founded in artisans who helped build Kyoto, the

the 1500s and known in Japan as “Little old imperial capital to the southwest.
Kyoto” for its dense concentration of lov- Takayama grew slowly around a feudal
ingly preserved historic buildings. Locals castle that is now a ruin. Nestled in a river
have long held that some of Takayama'’s valley amid the rugged Japanese Alps, the
centuries-old buildings were created by city has come through to modern times

Sheltered by the high peaks of
the Japanese Alps, the city of
Takayama charms visitors with
its heritage and hospitality.

largely untouched by war, natural disaster
and overdevelopment.

Takayama is located at the inland heart
of Japan’s main island, Honshu, northwest
of Tokyo, today’s capital. We journeyed
here on a sleek shinkansen (a bullet train)
from Tokyo to Nagoya, then transferred to
a local train—a trip that took about five
hours in all. Sipping tea and nibbling bento
box lunches on our journey, we passed tidy
farms with trackside apple orchards, and
sweet potato and cabbage patches, and
gradually ascended tree-covered moun-
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tains, rumbling through tunnels, crossing
cascading streams and rolling slowly

through the city’s nondescript outskirts to
the picturesque historic core of Takayama.

Old Takayama retains the charm and
pace of preindustrial, pre-high-tech Japan. It
could hardly be more different from the
next-world futurism of Japan’s big cities. I
am a major fan of neon-lit Tokyo, and on
most of my 10 visits to Japan I have been
perfectly happy to stay the whole time in
this bustling metropolis (population 13.2
million). This time, though, I want to trade
dynamism for serenity, and take a figurative
and literal breath of fresh mountain air.

As I walk through Takayama’s heritage-
rich San-machi Suji district, I realize I am
stepping into history. A compact district of
two-story wooden buildings, San-machi
Suji is an area centered on three narrow
pedestrian streets. These lovely lanes are
flanked by deep, paved gutters to channel
Takayama'’s abundant rain, and are lined
with art galleries, food stores, microbrew-
eries that make sake (Japanese rice wine),
restaurants, specialty gift shops and tradi-
tional inns—ryokans. English is not widely
spoken here, so we use the smile-and-point
method. Happily, most attractions are
within walking distance of the historic
center, which gives this city of about

96,000 the intimate feel of a small town.

ALASKA AIRLINES MAGAZINE MARCH 2014

We have arrived a few weeks before
Japan’s famous cherry blossoms (sakura),
but these delicate pink and white blossoms
will soon be visible here, downtown and
along the river. Takayama, which is in the
mountainous Hida region of Gifu prefec-
ture, has trees that bloom in mid- to late
April—Ilater than in much of Japan—thanks
to the city’s high elevation. Takayama trans-
lates into English as “tall mountain.”

Just after crossing the Miyagawa River,
Georgina and I shop in the open-air Miya-
gawa morning market, held just past the
riverbank. On our right as we walk down-
stream are modest stalls and shops. In one
establishment, women are buying salty,
locally made miso for home cooking. To
our left are folding chairs and tables
heaped with locally grown vegetables—
such as radishes, onions and sweet pota-
toes. There are also wood carvings, wood-
block prints with inky-black decorative
scenes, fine lacquerware and sarubobo
—small cloth dolls that are good-luck
amulets traditionally given by mothers to
daughters or by grandmothers to grand-
daughters. Now, anyone can purchase the
bright-red, faceless charms. We buy a keep-
sake sarubobo for our Christmas tree.

Leaving the market, we stroll to nearby
Takayama Jinya, an impressive wooden

structure dating to early in the era of the

JAPAN

Tokyo
Takayama * !

Edo shogunate (1603-1867). A government
center from 1692 to 1969, the building
complex is now a history museum. We
thread through a series of rooms—tiny
spaces for the scullery maids, big ones for
the senior clerks—and clamber up and
down staircases in slippers provided for
the tour.

Kusakabe Heritage House gives us
another look at the past—in this case, the
lives of old Takayama’s prosperous mer-
chants. This former private home, rebuilt
in 1879 after a fire, includes a Buddhist
altar, 18th and 19th century furniture, and
an open hearth. Visitors are served tea and
rice cakes.

There is additional history on display at
the Hida Folk Village, an assemblage of
authentic thatch-roofed farm buildings and
homes from the Edo period that have been
moved from their original locations to this
waterside site 10 minutes by bus from
Takayama'’s city center. Hida Folk Village
features tour guides in traditional cos-
tumes and artisans who demonstrate crafts
such as making ceramic cups and glass
wind chimes. The buildings have astonish-
ingly steep roofs, the better to shed the

heavy snows of winter.

The Nakabashi Bridge
spans the Miyagawa River
in historic Takayama.

m
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I admire the village, but I am most
interested in how tradition and modernity
meet in the heart of today’s city. This is

visible in the 21st century versions of tradi-

tional inns—the aforementioned ryokans.
Takayama has purely modern lodgings,
too, to be sure, but [ want a taste of the old
ways, so Georgina and [ stay at Ryokan
Tanabe, in the San-machi Suji area.

With tightly woven straw tatami mats
on guestroom floors, sliding doors fash-
ioned from blond wood, and three sets of

slippers neatly laid out—one set for the

Above: Sannomachi Street, in the old-town
San-machi Suji area, has buildings surviving
from the Edo period (1603-1867). Below
left: Young women wear traditional
kimonos at a festival in Takayama.

guestroom, another set for the bathroom
and another for public areas—tradition is
honored. Guests leave their shoes in the
lobby, also in accordance with tradition. In
a more modern twist, the inn offers West-
ern breakfasts as well as Japanese break-
fasts of pickled vegetables and fish. On the
ground floor, we luxuriate in a traditional,
steaming onsen: mineral-rich, geothermal
hot springs baths.

I enjoy sleeping in a futon on the floor
during our three-night stay. Japanese
futons are something like especially plush,
cozy sleeping bags that are unfolded and
laid on tatami mats. After a restful night,

we eat breakfast while seated comfortably

LUCKY CATS

Many shops and

ALAMY

businesses in Japan

=

display some variation
of a maneki-neko, or
“beckoning cat” charm,
at their entrances.

The wooden figurine
shown here is a maneki-neko meant to bring

good fortune to a store in Takayama.

WHEN YOU GO

LODGING

Best Western Hotel Takayama, 6-6 Hanasa-
tomachi; 81-577-37-2000; bestwestern.co.jp/
english/takayama. A Western-style, three-

star hotel near the train station.

Ryokan Tanabe, 58 Aioityo; 81-577-32-0529;
tanabe-ryokan.jp/english. A comfortable,

traditional inn in San-machi Suji.

DINING

Street food, available from carts and stalls
everywhere in San-machi Suji. Try Hida beef
steamed buns or mitarashi dango—glazed rice
dumplings brushed with tamari (a type of soy
sauce) and eaten on a skewer.

Suzuya, 24 Hanakawamachi St., in San-machi
Suji; 81-577-32-2484; www7.ocn.ne.jp/~suzu
ya (Japanese only). Try the thin-sliced shabu-

shabu beef.

SIGHTSEEING

Cherry blossoms, mid- to late April, riverside.

Hida Folk Village, 1-509 Kamiokamoto-cho;
81-577-34-471; hidanosato-tpo.jp/englishiz.
htm. An open-air reconstruction of a tradi

tional country village.

Miyagawa morning market, along the Miya-
gawa River; hida.jp/english/activities/sight-
seeing-information/morning-market. 6 A.m.

to noon, daily.

Takayama Jinya, 1-5 Hachiken machi; hida.jp/
english/activities/sightseeing-information/
old-government-outpost. Beautifully main-
tained wooden government offices of the

Edo era.

Takayama Yatai Kaikan Hall, 178 Sakura
machi; hida.jp/english/activities/sightseeing-
information/festival-floats-exhibition-hall. A
handsome hall holding flamboyant, colorful

festival floats.

FOR MORE INFORMATION
Japan National Tourism Organization,

213-623-1952; jnto.go.jp/eng
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More than 13.5 million travelers are
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This farmhouse is one of more than 30
traditional buildings in the Hida Folk
Village, an open-air museum 10 minutes
by bus from downtown Takayama.

on soft mats. The meal is served with a soft
knock, the swoosh of a sliding door and
many bows from a server in an elegant,
silk kimono.

Graciousness is a hallmark of Japanese
hospitality, especially in smaller cities
such as Takayama. Indeed, the service at
our ryokan is much more personal—and
somewhat pricier—than that offered at
most large hotels. The inn’s co-owner,
Akiko Tanabe, is so solicitous of our wel-
fare that she walks with us—unbidden, on
two separate occasions—to dinner at
nearby restaurants, just so we won't get
lost. She takes quick, short steps in her
wooden geta shoes.

On our second morning in town, we
stop first at Yatai Kaikan Hall. We gaze
through huge picture windows at enor-
mous, colorful and elaborate wheeled
festival floats. The floats—which are hand-
made and topped by carvings, dolls, lac-
querware and figures depicting mythical
creatures—are rolled out of the building
and pulled by hand along the city’s main
streets to the delight of onlookers during
Takayama’s annual spring festival (April
14-15, 2014) and fall festival (October
9-10, 2014). Locals advise booking a room
months in advance if you plan to visit at
festival time for the big, centuries-old

seasonal celebrations.
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America’s Top Ten
Seafood Houses
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Where Seattle Goes For Seafood

www.ElliottsOysterHouse.com

Elliott’s Oyster House
Seattle, WA elliottsoysterhouse.com

Bourbon House
New Orleans, LA bourbonhouse.com

Anthony’s Pier 4

Boston, MA pierd.com

Z's Oyster Bar & Steakhouse

Louisville, KY zoysterbar.com

Osetra
San Diego, CA osetrafishhouse.com

Tony Mandola’s
Houston, TX tonymandolos.com

Eddie V’s Prime Seafood
Scottsdale, AZ eddiev.com

Lynnhaven Fish House
Virginia Beach, VA lynnhavenfishhouse.net

Capt. Anderson’s Restaurant
Panama City Beach, FL captanderson.com

Oceana
New York, NY oceanarestourant.com

Tom Horan's
America’s
Top Ten

Club

TAKE A LOOK AT OUR DIGITAL EDITIONS

Paradigm Communications Group is pleased
to offer Digital Editions of our award-winning
in-flight magazines. Go to the Web to read—at
your convenience—a range of travel-oriented
and topical stories, and to get additional
information from our advertisers.

www.inflightpubs.com
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After visiting the festival hall, we wan-
der back to the lanes of San-machi Suji for
a meal. At Suzuya restaurant, we practi-
cally inhale thin-sliced, flavorfully fatty
local Hida beef, used to make the dish
shabu-shabu. We pick up the slices of raw
beef with chopsticks and flash-cook them
in boiling water at our table before eating
them with rice. We round out the meal
with sake, which we drink chilled, the way
sake is often savored in Japan.

We depart Suzuya happily sated and
stop before a large, round bundle of cedar
branches hung above the otherwise
unmarked doorway of a vintage wooden
building. Here, we step inside one of
Takayama’s several locally owned artisanal
sake breweries. The cedar foliage over the
doorway signifies that this year’s sake is for
sale in this house-size brewery. Opaque
bottles are arrayed inside, along with a bar-
rel of fermenting brew. A worker dips
paper cups into the barrel so we can sam-
ple the drink. The milky liquid is sweet
and viscous, flecked with pale grains of
rice: next year’s vintage.

After another refreshing night in our
ryokan, we end our visit with a dessert
treat in a tiny restaurant in San-machi Suji.
This place seats maybe seven customers,
and there is no signage bearing its name.
We sit at the counter, near a large hot pot.

We smile and point to the hot pot, and
are served a sweet broth with red beans
and a small heap of something green. The
cook smiles back and mimes how to eat it.
The mysterious green food turns out to be
delicious, sweetened mochi—rice cakes,
pounded into paste—that becomes pleas-
ingly chewy in the soup. As we later learn,
this is shiruko, a popular dessert and Japa-
nese comfort food. I eat it all.

Sometime soon, I may have to return to

Takayama for seconds. sk

Journalist and author David Armstrong lives

near San Francisco.

Use Mileage Plan miles to visit Japan via
partners American Airlines, Delta Air Lines
and Korean Air. For more information or to
enroll in Mileage Plan, go to alaskaair.com or
call 800-654-5669.
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Becker Value Equity Fund (BVEFX)

CELEBRATES 10 YEARS
LET US HELP WITH YOUR GOALS.

ContactJay Dyerat 503.223.1720, or jdyer@
Becker Value Equity Fund and our wealth management services.
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Morningstar Large Cap Value Ranking (based on total returns)

December 31, 2013 1 Year 5 Year 10 Year
BVEFX Pecentile Ranking % 10th 21st 9th
Number of Funds in Peer Group 1,213 947 617
Annualized Performance
December 31, 2013 1 Year 5 Years 10 Years
BVEFX 36.40% 17.42% 872%
Russell 1000 Value 32.53% 16.67% 7.58%
S&P 500 32.39% 17.94% 7.41%

Performance figures shown are past performance and are not a guarantee of future results.
The investment return and principalvalue of an investment will fluctuate so that an investor's
shares, when redeemed, may be worth more or less than their original cost. Current perfor-
mance of the fund may be lower or higher than the performance guoted. Performance data
current to the most recent month end may be obtained by calling 800-551-3998. The fund
imposes a 1% redemption fee on shares redeemed within 30 days of purchase. Performance
data does not reflect the redemption fee. If it had, returns would be lower. Periods over one
year are annualized. The total gross expense ratio of the Fund as disclosed in the most recent
prospectus is 1.10% and the net expense ratio after contractual fee waivers is 0.94% for
BVEFX. The Advisor has contractually agree to waive fees through February 28, 2014. Infor-
mation provided with respect to the Fund’s Expense Ratio are subject to change at any time.

The Fundis distributed by Quasar Distributors, LLC. Becker Capital Management is the Adviser
to the Fund. The S&P 500 is an unmanaged index which includes a representative sample of 500 leading
companies in leading industries of the U.S. economy. Index is not available for purchase. The Russell 1000
Value measures the performance of those Russell 1000 companies with lower price-to-book ratios and lower
forecasted growth values. The performance of the index does not reflect deductions for fees, expenses or
taxes. Index is not available for purchase
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Qverall Morningstar Rating™

neckercap.com for more information about the

© 2013 Morningstar, Inc. All Rights Reserved. The information contained herein: (1) is
proprietary to Morningstar and/or its content providers; (2) may not be copied or distributed;
and (3) is not warranted to be accurate, complete or timely, Neither Morningstar nor its
content providers are responsible for any damages or losses arising from any use of this
information. Past performance is no guarantee of future results. Foreach fund with at least
a three-year history, Morningstar calculates a Morningstar Rating™ based on a Morningstar
Risk-Adjusted Return measure that accounts for variation in a fund’s monthly performance
(including the effects of sales charges, loads, and redemption fees), placing more emphasis
on downward variations and rewarding consistent performance. The top 10% of funds in
each category receive 5 stars, the next 22.5% receive 4 stars, the next 35% receive 3 stars,
the next 22.5% receive 2 stars, and the bottom 10% receive 1 star. (Each share class is
counted as a fraction of one fund within this scale and rated separately, which may cause
slight variations in the distribution percentages.) The Becker Value Equity Fund received a
* % Jk Overall Morningstar Rating as of 12/31/13 out of 1,056 Large Cap Value Funds.
The Fund had the following rating for the 3-year period: s % %% out of 1,056 Large Cap Val-
ue Funds, % ¥ % for the 5-year period out of 947 Large Cap Value Funds, and s s v ¥ %
for the 10-year period out of 617 Large Cap Value Funds. Morningstar Rankings represent a
fund's total-return percentile rank relative to all funds that have the same Morningstar Cat-
egory. The highest percentile rank is 1 and the lowest is 100. It is based on Morningstar total
return, which includes both income and capital gains or losses and is not adjusted for sales
charges or redemption fees

Mutual Fund investing involvesrisk. Principal loss is possible. Small and mid
capitalization companies tend to have limited liguidity and greater price volatility
thanlarge-capitalization companies. The Fund invests in foreignsecurities through
ADRs which may involve political, economic and currency risks, greater volatility and
differences in accounting methods. The value of the Fund's investments in REITs may
change in response to changes in the real estate market.

The statutory and summary prospectuses contain
information about the Fund, including investment objectives,
risks, charges and expenses, which should be considered
carefully before investing. You may obtain a current copy

of the Fund's statutory or summary prospectus by calling
1-800-551-3998. Read carefully before investing

WWW.BECKERCAP.COM
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2015 Ford F-150.

Shape of the Future

By Bengt Halvorson

True to the premise of what a concept car is all about, the 2015 Ford F-150 pickup

truck unveiled at the 2014 Detroit Auto Show sported many of the visual cues and

features Ford introduced on its Atlas Concept a year earlier. Features such as a trailer

hitch-assist system, LED cargo-box lighting, a damped tailgate, a tailgate step, hidden

cargo ramps, a 360-degree point-of-view camera system, next-generation EcoBoost

turbocharged engines, active grille shutters
and engine stop-start technology had been
showcased on the Atlas at the 2013 show,
and it seems they made an impression.

Of course, the production F-150 doesn’t
have every feature of the concept, and
some of the items, such as its “floating”
instrument pods inside, active wheel shut-
ters and drop-down front air dam (both to
aid aerodynamics), haven’t made it into
production quite yet. But the comparison
of the Atlas and production versions of
Ford’s best-selling truck represent an
important lesson in what concept vehicles
have become. They're no longer far-fetched

novelties. They're an essential part of the

auto industry, and they’re one of the most
important ways automakers test innovative
new shapes, features and design cues to see
how the public, the press and even share-
holders respond to them.

Automakers take advantage of the hand-
ful of major auto shows staged around the
world each fall and winter—including
Frankfurt, Tokyo, Los Angeles and
Detroit—to introduce their visions. What
follows is a collection of concepts that
reveal some very creative thinking, and
intriguing design and technologies that
are coming down the road.

With its FT-1, Toyota boasts what’s

almost certainly the only concept car that

one could test-drive—at least virtually—
immediately f()llt)wing its world debut at
the Detroit Auto Show in January. The
FT-1 is available for download through
the game Gran Turismo 6.

The Toyota project grew out of a
creative challenge, themed Vision Gran
Turismo, issued by Gran Turismo creator
Kazunori Yamauchi. Auto designers were
asked to come up with forward-looking
perf()rmance concepts or models that
would be transferred over to the virtual
world with the game’s December 2013
release.

Toyota points to the FT-1 as building
on the lineage of the legendary 1960s
2000GT sports car, as well as the 1990s-
era Supra, which still maintains a devoted
following. The FT-1 sports car—yes, both
the real concept and the virtual racer—
has received a big push from Toyota CEO
Akio Toyoda, who has been aiming the
brand toward more design passion and
driving excitement. Let’s hope the com-
pany waves the green flag for FT-1 all the
way to dealerships.

A Mercedes-Benz concept, the AMG
Vision Gran Turismo, was developed with
some of that same inspiration. Shown at
the Los Angeles Auto Show in November,
the Mercedes-Benz AMG Vision Gran
Turismo offers a look at the supercar of
tomorrow. It presents a serious pcrfor—
mance emphasis throughout, including
extreme design elements such as gullwing
doors, a dash design reflecting the gull-
wing shape, and eight individual tailpipes.
Yet with its 585-hp biturbo V-8 taken right
out of the new 563 AMG, and a light-
weight aluminum spaceframe construc-
tion, the car indicates Mercedes might be
suggesting that there’s a vision for this
concept that goes beyond the game
screen.

The concept that seemed to generate
the most buzz among auto enthusiasts this
auto-show season was the Nissan 1Dx,
which made its debut at the December
Tokyo Motor Show, introduced as two
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separate concept cars—the more casual
IDx Freeflow and the sportier, track-
focused IDx NISMO. The IDx is both a
retro-modern nod to Nissan’s compact-car
heritage, with an aesthetic that harks back
to the sporty Datsun 510 of the late 1960s
and early '70s, and a simple canvas that
so-called “digital natives” (20-something
millennials) might customize with the
details and level of technology they want.
Nissan also unveiled in Tokyo one of
the most far-out concept sports car designs
of the past several years. Called Blade-
Glider, this all-electric model is noticeably
different, from its deltoid shape (influ-
enced by the ZEOD RC racing car), narrow
front and flip-up, scissor-style doors to its
unique 1+2 seating arrangement, in-wheel r
motors and race-car cockpit. According to
Nissan’s senior vice president and global
design chief, Shiro Nakamura, the brand is
still working on a daring sports car that
could find inspiration in this concept.
While any product based on IDx or
BladeGlider might still be a couple of years

3 . . : Kia GT4 Stinger.
away from market, Nissan hinted that its i 8

Jaguar C-Xa7.

Toyota FT-1.

nu (LW

RELINE BEERAIR BENEW

< >

INDUSTRIAL
RESIDENTIAL
COMMERCIAL

www.nuflowak.com
(907} 677-2145.....Alaska

{808) 426-7924.... Hawaii
info@nuflowak.com

Fix Your Pipes From The Inside!
Half the Cost of Pipe Replacement!

Epoxy Coalings

Structural Liners

‘ After
A

Pipe diameter applcations range from 1/2" 1o 12°,
with larger custom sizes available. Used in host
pipes consisting of copper, clay, concrete, metal,
iron, steel, PVC and fiberglass. Pipe diameter
applications range from 1/2" te 12°. Applicable use
in the fallowing piping systems, in any
infrastructure. In every market seclor:

Before

\

Wny Repiace? Our patented technology creates a
new pipe within the original pipe, restoring the pipe
system fo “better than new’ condition for a long-tarm  §
solution - without digging or tearing up walls, ceings
of flioors. With a e expectancy up to 50 years. Ceri-
fied Green Technologies, NSF 61 & UL Classified.

UAA Sports Complax

* Digtribution Mains

* Storm Drains

* Rain & Roof leaders

» Drain and sewer lines

* Vertical & vent stacks

* Industrial pressure applications
* Repair broken pipes

+ Potable hot and cold drinking water lines

+ Potable water distribution mains

+ Industrial pressure applications

+ Compressed air systams

* Process pipes

+ Hydronic systems (air and water)
heating and cocling nes

* Fire suppression sprinkier systems

* Natural gas and petroleum product lines

» Electrical conduit

» Collection, Hold and Transfer (CHT)
systems in maritime vessels

* Water Mains

Even the most brilliant
doctor cannot save a life
if the patient isn’t there.

e
s Lfes:

EST

AFW has partnered with Alaska Airlines
for 10 years to help people fly to and from
medical treatment. Please donate your
Mileage Plan™ Miles to help those in need
get to and from critical healthcare.
Visit the website www.angelflightwest.org
or scan the QR code to donate miles.

bt
%ﬁ 888+426-2643
[x]:4°

Angel Flight West arranges free air
transportation in response to health care
and other compelling human needs.
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THE BEST DINING EXPERIENCE IN CABO

Romeo &Julizﬂ

Ristorantg

Steak, Fish' & Pasta House

ROMEO & JULIETA

Traditional Ialian CiSint
h 2 uniqut h moSP frt,

Monday thru Saturday from

4:00pm to 11:00 pm

Sunday Service starts at 2:00 pm.
Located at corner of Marina
Boulevard and Subida del Cerro Ave.
Cabo San Lucas.

Air conditioned & Parking.
Reservations: (624) 143-0225
reservations@restaurantromeoyjulieta.com

www restaurantromeoyjulieta.com

FOLLOW US ON

G-

Mexue !
&a Gn]oy Our LCive Shows

Monday thru Saturday from

4:00 pm-11:00 pm

Sunday Service starts at 2:00 pm
Located at Cabo San Lucas Ave. few steps
from Marina Boulevard

(old entrance to Pedregal)

Cabo San Lucas, B.C.S. México
Air conditioned & Parking.
Reservations (624) 144 47 31
reservations @haciendaelcoyote.com
www haciendaelcoyote.com

FOLLOW US ON

Hile)

PUERTO SAN LLUCAS

A MEW TASTE OF

Resérvations please call:

(624) 1457575

Ext. 74375, (624) 1430443

Blvd. Marina S/N,

Cabo San Lucas, B.C.S.
reservations @puertosanlucas.com
Www .|)UCI10S8I'I]U.L' das.com

FOLLOW US ON

o[



Seaffle’s Top’

Chef-Owned Restaurants §

%lterzajB W)

Volterra
Chef Don Curtiss
206.789.5100 / Ballard
425.202.7201 / Kirkland
volterrarestaurant.com

«BARETTO-

ASSAGGIQ
<RISTORANTE-
Assaggio Ristorante
Chef Mauro Golmarvi
206.441.1399 / Downtown Seattle
assaggioseattle.com

JOHN HOWIE STEAK

John Howie Steak
Chef John Howie
425.440.0880 / Bellevue
johnhowiesteak.com

| Dine where the locals dindt -~
“According fo ZAGAT, SEATTLES BEST PLACES, NWSOURCECOT

Seastar
Chef John Howie
206.462.4364 / Seattle
425.456.0010 / Belleyue
seastarrestaurant.com

BRADLEY & MIKEL'S

PEAR

BAR & * DINING
Pearl Bar & Dining
Chef Bradley Dickinson & Owner Mikel Rogers
4254550181 / Bellevue
pearlbellevue.com

Koral

bar &kitchen

Koral Bar & Kitchen
Chef Bradley Dickinson & Owner Mikel Rogers
4256231125 / Bellevue
koralbellevue.com

5
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BBI

-

BELLADONNA BREAST
IMAGING CENTER

Call for your appointment today

(425) 974-1044 - WWW.BBIC.COM
BELLEVUE WASHINGTON
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Sport Sedan Concept shown at the Detroit
Auto Show will point to the form of the
next-generation Nissan Maxima. With a
dramatic new “V-Motion” front end, LED
boomerang headlamps and deeply sculpted
sheetmetal—plus a “floating” roof with
blacked-out front pillars that Nissan says
will become a signature design element
of all its sedans—this is one of the best-
looking concept cars from recent shows,
perhaps pointing to a more aggressive
direction for what Nissan calls its “four-
door sports car.”

Kia hasn't sold a true sports car in
the United States yet, but the company
appears to be getting ready to with its

And that’s what
concept cars are
all about—putting
innovative new
designs and
technologies out
for public
consideration.

stylish Kia GT4 Stinger concept. With a
flamboyant, Euro-influenced look, this
compact 2+2 coupe aims at the back-to-
basics, affordable-sports-car crowd. The
concept is outfitted with a 315-horsepower
turbocharged four-cylinder engine, six-
speed manual gearbox, and rear-wheel-
drive layout. A sports coupe similar to the
(T4, based on the same underpinnings as
the Hyundai Genesis Coupe, could be
arriving in showrooms surprisingly soon.
The market introduction of a small
luxury crossover vehicle from Jaguar is still
two to three years away, but the automaker
provided a preview with the C-X17 concept
that premiered at the Frankfurt Motor
Show last September. While a production
version will be based on new aluminum

construction, and Jaguar has suggested
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that there are even plug-in hybrid and
electric versions in the works, the C-X17 is
a concept in the truest form—a test of the
public’s reaction to a swept-back, tall
wagon stance and interior details such as
the full-length Interactive Surface Console,
which effectively turns the entire center
console into a continuous touch screen.

Volvo is in the process of completely
redesigning its cars. After wowing enthusi-
asts with a Volvo Concept Coupe in Frank-
furt, the Swedish brand brought an equally
stunning Volvo Concept XC Coupe to the
Detroit Auto Show. Although the XC Coupe
is a two-door, Volvo has noted that many
of the design details from this smart
concept—probably the chunky front-end
design; smooth, continuous beltline; and
chiseled rear light design—will follow
through to the all-new XC90 that’s due in
about a year.

The Audi Sport Quattro Concept intro-
duced at the Frankfurt Motor Show (and
updated as the Laserlight concept for
display at the Consumer Electronics Show
in Las Vegas in January) serves not unly as
a nod to the 30th anniversary of the 1983
Sport Quattro, but also as a potential
design direction for the next generation of
the brand’s sporty coupes, such as the S5.
The concept is also a showcase for fea-
tures that Audi is considering: futuristic
multilevel instrument displays, a special
race mode, laser headlights, and a perfor-
mance hybrid system that pairs a twin-
turbo V-8 and electric motor system to
make around 700 horsepower.

While the Sport Quattro Concept rep-
resents a calculated display of what’s com-
ing in a few years, Audi’s Nanuk Quattro
Concept shows a true wild side. The
Nanuk starts with the underpinnings of
the Audi R8 and Lamborghini Gallardo
and adds a lifted suspension for more
ground clearance, along with a specially
tuned turbo-diesel V-10 engine that makes
544 horsepower and 737 pound-feet of
torque in the concept. It has a hunkered-
down profile created by Italdesign (and
originally called the Parcour) as well as
design details that hint at a focus on
toughness versus racetrack aerodynamics.

The Nanuk would truly take the road less

ALASKA AIRLINES MAGAZINE MARCH 2014

Audi Laserlight.

traveled by storm—if Audi decided that
there were enough buyers for this kind of
“outback supercar.”

Meanwhile, Subaru is clearly thinking

Volkswagen Beetle Dune.

of applying its outdoors aesthetic to all
of its cars—even its track-focused, rear-
wheel-drive BRZ sports car, as suggested

by the Cross Sport Design Concept the

>

\Colony Inn, Palmer

-

Club Paris, Anchorage

Good for health. Great for business.

Research shows that smokefree policies improve the health
and productivity of employees, decrease business costs for
maintenance and insurance, and are routinely positive or neutral

in their economic impact. Alaska's business owners agree!

“ We got a lot of new customers
going non-smoking.
It was more they expected
it. People lik

e fresh air! ”

Restaurant,

Alaska Tobaceo (untr.a! Alliance

Asskanca or

ctory, Fairbanks

Airport Pizza, Nomcﬂ a

“ We're smokefree

for the health of our staff
and customers. And it was a

solid financial decision. ”
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PACIFIC NORTHWEST \X/lNEs

LN F /'R e |

{444+ 18

WALLA WALLAVALLEY
Open Daily 10am - 5pm
LlEcole

Reserve Tasting
Fridays 3pm - April to November

tour of the historic

B/\RN/\RD -GRIFFIN

TASTING ROOM
Open Daily: 10am-5pm

WINE BAR & EATERY
Tuesday - Thursday: 4pm-9pm
Friday & Saturday: Noon-9pm
Sunday: Noon-5pm

878 Tulip Lane * Richland, WA 99352
509.627.0266
info@BarnardGriffin.com

FOUNDRY VINEYARDS 1111 Abadie Street, Walla Wallo, WA 99362 509-529-0736  info@loundryvineyards.com

Nissan Sport Sedan Concept.

automaker showed at the Tokyo Motor
Show. Add a few inches of length, a wagon-
style cargo area and a few extra inches of
ground clearance, and this special BRZ
might hit the right spot between sports car
and crossover.

Take one look at the Volkswagen Beetle
Dune concept that made its debut in
Detroit and it seems clear that VW is also
looking toward the Subaru crowd. The
Beetle Dune has the same silhouette as the
current Beetle, but it’s been lifted two
inches for more sand and snow-churning
fun. Bigger wheel housings add a little
more width. What’s missing, however, is
all-wheel drive.

With its long, wide hood and short
overhangs, and a sporty stance that looks
more like a scaled-up performance hatch-
back than a utility vehicle, the Volkswa-
gen CrossBlue Coupe Concept shown in
Los Angeles further refines the possibili-
ties for a midsize passenger SUV that
Volkswagen says will go on sale in 2016.

In this concept, a turbuchargud V-6
works with two electric motors, for a
hybrid powertrain that altogether makes
415 horsepower and 516 pound-feet of
torque, and can go 13 miles at up to
75 mph on electric power alone, or up
to 570 miles combined.

Inside, the CrossBlue Coupe Concept’s
colored leather with contrasting seams,
dark aluminum and matte chrome details
form a more serious, aggressive luxury
look that you can bet Volkswagen is con-
sidering.

And that’s what concept cars are all
about—putting innovative new designs
and technologies out for public consider-
ation. Ak

Bengt Halvorson is an independent automo-

tive journalist h'\-'i'ng in Portland, (Jwgun.
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FEATURES & AMENITIES

We know why you travel. It's not just to get somewhere. It's to learn, to explore and experience new things. It's to
see the world from a fresh perspective. Not just to pass time, but to live life fully. That's what Designed to Explore™
is about. It's why we put time and attention into dozens of different aspects of your flight. Throughout this section,

and your flight, you'll experience things we've designed to make your trip better, richer and easier.

TABLE OF CONTENTS

Mileage Plan™ and alaskaair.com A9 Our Fleet and Baggage Guarantee
Onboard Amenities Terminal Maps
Inflight Entertainment and Wi-Fi Customs and Immigration Information

Route Maps A Guide for Air Travelers
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- Discover what Alaska
Airlines can offer you

MILEAGE PLAN Easy sign-up at alaskaair.com/mileageplan.

B 7 B B R RS EE R RY YRR YYD YA

WHERE YOUR MILES CAN TAKE YOU

50%
i

Starting at 7,500
miles (one way)
anywhere within

one state, including Fly anywhere (round trip) (round trip) of your ticket by up with any of our
Alaska, California, Alaska Airlines to Mexico. to Hawai'i. to 50% while still 15 airline partners
Idaho, Montana, flies in continental earning Mileage and travel to over
Oregon and U.S. and Canada. Plan™ miles. 700 destinations
Washington. worldwide.
HOW TO GET THERE
1 3 00 25000  'ons
mile for each miles per 6,000 ) A f i
mile traveled dollar spent iles e or everyday
(upon approval) purchases
Earn flight miles on Purchase onboard products, Purchase an Sign up for the Alaska Airlines Rent a car, buy flowers

Alaska Airlines and all

our airline partners.

Starting at 12,500
miles (one way) or
25,000 (round trip)

Starting at 17,500
miles (one way)
or 35,000 miles

Starting at 20,000
miles (one way)
or 40,000 miles

Money and
Miles Awards
Reduce the price

vacation packages or
tickets for travel on Alaska
Airlines, or send shipments
with Alaska Air Cargo,
using the Alaska Airlines
Visa Signature® card,
Alaska Airlines Platinum
MasterCard® and Alaska

Airlines Visa® Business card.

Alaska Airlines
Vacation package
at alaskaair.com.

Visa Signature® card.

Earn 25,000 miles when you
are approved for the card.

Plus earn triple miles on
Alaska Airlines purchases and
one mile per dollar spent on
everyday purchases made with
the card, Additionally, receive
a Coach Companion Fare
every year®

Partner Airlines
Redeem your
hard-earned miles

or go out to dinner

and earn Mileage Plan™

miles with our many
non-airline partners.

ALASKA AIRLINES VISA CARD

*Yearly Coach Companion Fare from $118 ($99, plus taxes and fees from $19). For every dollar you spend with
your card, you'll earn one Bonus Mile. Ask a flight attendant or visit alaskair.com for details.

S F B9 B9 Y YRR P YYEY Y

AIRLINE PARTNERS—TRAVEL THE WORLD ON YOUR WAY TO ELITE STATUS

Mileage Plan Miles earned on all our international partners will count toward elite status qualification. Travel throughout the world on the
following partners while earning miles and elite status in the Mileage Plan Program.

SFIJI &

AIRWAYS Emirates

—-—-.)

ADELTA #» BRITISH AIRWAYS

American Airlines \‘

k CATHAY PACIFIC

QANTAS
ki LANA  Erak Bt

4V AkROMEXICO. %) AIRFRANCE 7% KSREAN AIR :5)

*Not applicable for international Elite Qualifying Miles.
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START EVERY TRIP AT ALASKAAIR.COM %

7 5SS EEE AT EEEESsEEEssEsEsesssssssssssnssssensssesses [ XPLORE

Sign up for the Insider Newsletter to receive great travel deals and information.

On alaskaair.com, you can:

« Always find the lowest fares, guaranteed
« Plan and book your flight, car and hotel
» Purchase, change or cancel and redeem miles

+ Check in and print boarding passes

« View Mileage Plan activity and access My Account

Access to alaskaair.com is free
on flights with Inflight Wi-Fi.

WE'RE MOBILE

B F B8RRI YEYEYEs

We constantly work on new features for our iPhone and Android apps and our mobile site,
m.alaskaair.com. Get the app or visit the site to:

« Purchase tickets
« Track your trip details

« Access Mileage Plan information

« View and change seat assignments
« Check in and access your mobile boarding pass

FLIGHT STATUS ON THE GO JET TEXT MOBILE CLUB

If you have a flight scheduled to depart in the Text ALASKA to 44227 to receive text alerts on our deals and offers.
next 24 hoursr use the mobile Pho"‘e listed in Message and data rates may apply. Maximum of four messages per month. Text HELP to 44227
your reservation to text MY FLIGHT to 252752 for help. Text STOP to 44227 to opt out. Terms and Conditions at http://bit.ly/|etText/.

(ALASKA), and we'll send you up-to-the-minute
flight status. Or use any mobile phone to text a

flight number to 252752 for flight status. n u LET’S BE SOCIAL
Mustogs alie G010 Y apoe; Connect with us on Facebook and Twitter.

L E S EEEEEEREEEREEERENERERENENRNEREIIEENESEIRENESESESEIEEJIEIEZSE N EEREZS B EEESEEEEENE ]

MVP, GOLD AND 75K STATUS

We know what it takes to be a road warrior, so the
more you fly with us, the more we can take care of you
and make your experience as comfortable as possible.

Gold and 75K benefits include: Elite status level miles/year:
i BOARD ROOM
« Unlimited complimentary upgrades Mvp 20,000 6 Board R X
« Express security lines MVP Gold 40,000 of;{::;:ﬁzaéneooog :;esr:foerr
itiati i MVP Gold 75 .
« Initiation fee waived for © 75,000 access to our award-winning airport
Board Room membership club rooms. Enjoy complimentary
« Bonus Flight Miles snacks and adult beverages, private
» One complimentary alcoholic workstations, free Wi-Fi and our
beverage per flight personalized service.
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ONBOARD AMENITIES

For Purchase $6 USD
Miller Lite

Budweiser

Sauza Tequila

Dewar’s White Label Scotch
Jack Daniel’s Black Label
Crown Royal

Baileys Irish Cream

Premium Liquor $7 USD

Sun Liquor Vodka

Sun Liquor Gin

Sun Liquor Rum

Crater Lake Hazelnut Espresso Vodka
Courvoisier Cognac

Premium Wine $6 USD

Canoe Ridge Exploration Merlot
Canoe Ridge Exploration Pinot Gris

Premium Beer $7 USD
Alaskan Amber
Corona (to/from Mexico)

Kona Longboard Island Lager
(to/from Hawai'i)

Complimentary

Coca-Cola, Coke Zero, Diet Coke
Sprite, Sprite Zero & Fanta Orange
Seagram'’s Ginger Ale, Seltzer &
Tonic

Athena® Bottled Water

Juices: Orange, Tomato, Cranberry,
Apple and our special blend of
Passion, Orange and Guava*

Bloody Mary Mix

Tazo® Awake® black tea

Tazo® Wild Sweet Orange herbal
infusion (caffeine-free)

Proudly serving Starbucks®
Pike Place® Roast

The Meals & Snacks card in

your seathack pocket displays all
our food and beverage options.

Beverage service may vary due to time of day and flight-segment time limitations. ltems limited and based on
availability. Individuals must be 21 years or older to consume alcoholic beverages. Government warning: According

to the Surgeon General, women should not drink alcoholic &
bevergFes impairs your ability to drive a car or operate machinery, and may cause health problems.
ace is a registered trademark of The Pike Place Market PDA, used under license.

Pike
* On flights to Hawai'i only.

FIRST CLASS

B EEEEEREEEREERERERENENENEINENEININEINEINEINEIEIEIEINEIRIEISEBEISEIMEI:E;EI;R]

ges during pregnancy. Consumption of alcoholic

Passengers seated in First Class are always treated to our special brand of
customer service. Enjoy our distinctive menus, a dedicated flight attendant,
a convenient lavatory and complimentary use of an Inflight Entertainment

Player when available.

WINES OF THE MONTH

First Class passengers enjoy fine wines from west coast vineyards. This
month, we're pleased to feature the wines below.

Washington

_.-J!":‘-’, J | suckle lead to a creamy
¥,

nectarine and pear. A
well-rounded finish with
lingering melon notes.

A4

W, T Wild Meadows Chardonnay
Fr. Notes of jasmine and honey-

palate that layers ripe peach,

Wild Meadows Merlot

Washington

Welcoming notes of cassis

M{L and cigar box invite you to
S f this balanced Merlot. Rich

o b‘ e blackberry and cherry fruit

Y
lead to a silky finish and
supportive tannins.

Heded Headows
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ONBOARD RECYCLING

Please join our effort to reduce
our environmental footprint by
separating recyclable paper,
cardboard, plastic, glass and
aluminum, and passing these
items to flight attendants for
recycling. Thank you.



INFLIGHT ENTERTAINMENT

B F B8R E Y

Put Hollywood in the palm of your hand

Enjoy our portable inflight entertainment system, including
more than 75 movies, plenty of TV shows, sports, music,
discounted Internet access and more.

BLOCKBUSTER HITS

Frozen

PG; 1:42 (available with English subtitles)

Fearless optimist Anna teams up with rugged mountain
man Kristoff and his loyal reindeer Sven in an epic journey
to find Anna’s sister Elsa, whose icy powers have trapped
the kingdom of Arendelle in eternal winter.

The Hobbit: The Desolation of Smaug
PG13-edited; 2:41 (available with English subtitles)

The second in a trilogy of films, The Hobbit: The
Desolation of Smaug continues the adventure of Bilbo
Baggins as he journeys with a wizard and 13 dwarves on
a quest to reclaim the lost dwarf Kingdom of Erebor.

The Book Thief

PC13; 2201

A young girl named Liesel embarks upon a journey marked
by discovery, courage, friendship—and the power to
triumph over the most daunting obstacles.

Gravity

PG13-edited; 1:30 (available with English subtitles)
Disaster strikes on a routine spacewalk, leaving two
astronauts tethered to nothing but each other. As fear
turns to panic, they realize the only way home may be to
go farther out into the terrifying expanse of space.

: Will You Still Love Me Tomorrow?
|L“0LVE"BE 1:46 (available with English subtitles)
OMURROW? | - Upon learning of his wife’s desire for another baby,
{ ,'\ Weichung, an introverted optometrist, begins to
"y . . . . . s
question his marriage. Bumping into an old friend sets

Weichung off on a quest for true romance and desire.

MORE THAN 70 POPULAR MOVIES PRICING

« All-Time Favorites « Oldies But Goodies - Disney Kids « Flights scheduled 4.5 hours or
longer: $10 onboard

TV SHOWS « Flights scheduled 3.5-4.5

« 20 Network Favorites « Next Stop VEX] « TV About 2REELZ hours: $8 onboard

Travel Show - Movies EE . « Reserve at alaskaair.com

24 hours prior to departure

MORE _ _

» Music & Music Videos - Discover Hawai‘i - Sports ’ E:r;]"l_pI;lr:;e:::x—lel-'ér;tscil’as:rs

« Health « Discover Alaska « Internet Access ($7.95) '8 2 gl

or longer

INFLIGHT WI-FI

L E R R EEEREEEREEREEEREEEREEREEREERERBERERERERENRENEINENENSENEISENEREISEJISIEEEEJEBEISEIEIEEERESEBEEN

Gogo® Inflight Internet is available on nearly all Alaska Airlines 737 aircraft,

including all aircraft flying transcontinental routes. Only eight of the airline’s

Boeing 737s do not offer Wi-Fi—our Freighter and Combi (part-passenger/ ='a=]
part-freight) aircraft and two 737-400s. With Gogo you can: ——
» Surfthe web and check email

* Access your VPN

* Enjoy free access to alaskaair.com

: e Ll In the ai h
Please refer to the card in the seatback pocket for pricing and availability gmur:“tj ii':'i; ;L;Z;ir‘iom

information and sign-up instructions. Flight attendants will indicate when for flexible pricing options
Cogo is available. and subscriptions.

AS



U.S., HAWAI‘l AND
MEXICO

Alaska Airlines is proud to serve more than 90
locations throughout the United States, Canada
and Mexico. We serve many other cities with our
codeshare partners, American Airlines, American
Eagle, Delta Air Lines and Delta Connection.

On routes that require a connection to one of our
partners, we strive to ensure a smooth transition,
which includes the ease of purchasing your ticket
with just one call or a visit to alaskaair.com, taking
care of your bag transfer, and providing assistance at
any stage of your journey should you have questions.

What's more, all our codeshare partners are also
Mileage Plan partners, allowing generous opportunities
to earn Bonus Miles. And with reciprocal elite-status
benefits, you can enjoy several enhancements to your
journey. Learn more at alaskaair.com.

LEGEND

Routes served by:

— pta Tk
— AmericanAirIines\‘\_
— ADELTA %

Some Alaska Airlines service operated by
Horizon Air or SkyWest Airlines.

Some routes shown operate seasonally.

To Bellingham |
) To Portland |
To Seattle |

HAWALI‘l SERVICE
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U.S. MILEAGE
t Mileage

Seattle &
BOSION .-~ e e 2496 UPCOMING NEW SERVICE
{7 1 I b P e 1024
Fort Lauderdale .. ..........oo0iinien. 2697 H 1
FEallE v s s s e e e 2677 ROUte Se!‘VICe Beglns
Lo Angelle (LAXY. .. . voviwini wios o amins o 954 Salt Lake City—Portland June 9, 2014
Mew York City/Newark .................. 2400 _Kali
OaNdD: s o vt s v e 2553 Fortisnd-Ralispell e
Phoenic:; cusssinmnsne v aasavees N6 Salt Lake City—San Diego June 10, 2014
San Francisco ...oooveaianaiain S 678 :
Washington, DC. """ 2306 Salt Lake City—Los Angeles  June 11, 2014
Beldean Mileage Seattle~New Orleans June 12, 2014
Portland & Salt Lake City-San Jose June 12, 2014
Los Angeles (LAX). . 0ocuincnaisininoases 834 Salt Lake City—Boise June 16, 2014
o T [ M T e 933 o
S B TR ey Salt Lake City—Las Vegas June 16, 2014

Salt Lake City—San Francisco June 18, 2014
Mileage Plan members receive mileage credit (500 miles Seattle-Tampa June 20, 2004
minimum) based on the nonstop mileage between the origin Seattle-Detroit September 4, 2014
and destination indicated on the ticket.

AT
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}uneau
To Kana !‘t -'_ A
' TONGASS ;
To Honolulu . rfanoNAj_ FOREST “
ALASKA MILEAGE To Kahului, Maui .
To Portland -
1
Between Mileage Between Mileage
Anchorage & Fairbanks & 5 \ \
Cordovi. .o visaiin s 160 BRIYOW .o oe R 503 b \
Kodiak' oo enn venreniin 252 Seattle oo e nas 1533 A
Fairbanks .. .......c.0..0 261 CHICARD i i 2785 \ \‘
King Salmon ;... ooiaia 289 f ) -
AR ——— 329 Between Mileage To Los Angeles *‘:
Bethal. i v aiagini 399 Juneau & ~ P ]
| [ | PO A e e e 539 St T e 95 N
Kotzebtie', - ooooesvnivis 549 Petersbirg . ..o vvenisaana 123
Juneau .................. 5N Yakutat .. ................ 199 L~
Prudhoe Bay. ............. 627 Ketchikan . ............... 235
Ketchikan .. .............. 776 Seattle ... ............... 909 AIRLINE PARTNE Rs -
Dutch Harbor ... .ov sennes 792 " s
Ganttla, oo 1448 Between Mileage Make easy connections throughout
Portland ;e sswasmnes 1542 Ketchikan & Alaska with our partner airlines.
San Francisco, ..covvuinen 2045 Wrangell, ;. ..oocieiiivnnass 83
Los Angeles ............. 2375 L e 185 TS
Ehomalilssa s <ot s i A6 Junean o srs e asinans 235 ) .
Chicaga s G sz 2847 Seattle v comncininninais 679 m:-_e %
AL A S KA T T C AL Al

Mileage Plan members receive mileage credit (500 miles minimum) based on the nonstop
mileage between the origin and destination indicated on the ticket. For more information
on the Alaska Airlines Mileage Plan, see page A2.

Unulakleet Aniak
ANCHORAGE o~ MEGRth

St. Paul
- ANCHORAGE

St. Mary's

Corflows 5t George
Kodiak Putch - King Salman
Some routes shown operate seasonally. by
1 Dutch Harbor-Anchorage service operated by PenAir. $and Point
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HABLAMOS ESPANOL
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A SU SERVICIO

Alaska Airlines tiene el orgullo de ser la
compafifa de bandera extranjera més
grande que presta servicios con destino

a México. Por eso, hemos asumido el
compromiso de cumplir nuestra promesa
de proporcionar a nuestros apreciados
clientes hispanohablantes una experiencia
excepcional que, a la vez, sea segura,
confiable y llegue a ellos con un servicio
genuino y atento. Para atenderle mejor,
nuestros productos y servicios se encuen-
tran disponibles en espafiol a través de:

« Centros de atencion telefénica de

Amy, Customer Service
Agent, San Francisco

Reservaciones y de Atencién al Cliente
+ Quioscos de registro del aeropuerto

OUR BAGGAGE SERVICE GUARANTEE

A R EEEEEREEREEREEREEREEREEREEEEEREEEERERENENENENEIENEIIEISEREEJIEEEESESESERBER)

Your time is money, so we guarantee speedy delivery of your checked luggage.

Size and weight limitations
Passengers traveling on Alaska Airlines
and Horizon Air may check bags with a
maximum dimension of 62 linear inches
(length + width + height) and weight of
up to 50 pounds.

Baggage Service Guarantee

Alaska Airlines is the first major U.S.
carrier to implement a Baggage Service
Guarantee. If your baggage is not at

for your voucher.

future Alaska Airlines or Horizon Air
flight, or 2,500 Alaska Airlines Mileage
Plan bonus miles. If we don’t meet our
20-minute guarantee, simply see an
Alaska Airlines or Horizon Air Customer
Service Agent in the baggage claim area

« One voucher per qualified passenger,
for one or more checked bags.
« Our guarantee does not apply for

- alaskaair.com/espafiol

» El editorial mensual del director ejecutivo
se encuentra al inicio de esta revista

« Informacién sobre las salas de conexién
en la pagina A10

« Informacién sobre formularios aduaneros
e inmigratorios en la pagina A12

Asimismo, en el aeropuerto o una vez a bordo,
nuestros empleados hispanohablantes con gusto

le brindardn ayuda. Simplemente dirfjase a nuestros
empleados sonrientes y cordiales que llevan
nuestras exclusivas identificaciones con la leyenda
“A su servicio”.

- Since additional care is needed to
deliver specialty items such as pets,
sports equipment, assistive devices,
etc., the guarantee does not apply to
these items.

« Additional international processing
prevents us from offering our
guarantee on flights arriving to
the U.S. from Mexico.

« Full terms and conditions available
at alaskaair.com.

baggage claim within 20 minutes of your
plane parking at the gate, you're entitled
to a $25 Discount Code for use on a

OUR FLEET

B 5 B8 8B BBy

Alaska Airlines maintains a fleet

of more than 125 Boeing aircraft,
including our newest, the 737-900ER.
Configured with 165 seats in the
main cabin and 16 seats in First
Class, Alaska's new 737-900ERs will
predominantly fly transcontinental
and Hawai'i routes. Onboard,
passengers will enjoy custom-
designed Recaro seats and the
Boeing Sky Interior, featuring
sculpted overhead bins and mood
lighting designed to provide a more
spacious cabin experience.

conditions beyond our control, such as
severe weather or a malfunction in the
airport's mechanical systems.

B8 5 B BB BB RN DYy

B737-800 B737-700
e Gy~ a T8
: B737-400F Bombardier Q400
% Operated by Horizon Air
B737-400C Bombardier CR)-700

Operated by SkyWest Airlines

A9



HELPING YOU FIND YOUR WAY
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A quick guide to help you make easier connections.

Anchorage International Airport

(ANC)

B CONCOURSE
Diolta Alr Lines
L CATES
A CONCOURSE Pendir Board Room
Era Aviation . € CONCOURSE
g Alaska Airines

American Aidines

Ticketing & Bag Dropoff

Chicago O’Hare International Airport

(ORD)

CONCOURSE C
CONCOURSE MK~ Amesican Alines
Aervacican Nikoas Ameican Exgls
ONCOURSE L CONCOURSELEF
5 - Deta Aie Lines

Alasks Airdines m
Amesican Arlines .

Alaska Alrlines
Ticketing & Bag Dropaff

TERMINAL 5§ [mot shown)
Air FrancofKLM
Amesican Mrlines [lnt'| Aselvals]
Heitish Alrwiys

===+ The Airpart Transit System [ATS] conaects the Main Terminals o the |ntemstionsl Tominal,

Los Angeles International Airport
(LAX)

TOM BRADLEY INT'L TERMINAL

FEMOTE TERMINAL
Amercan sagie”

TERMINAL 4

Artriean Airtinesn
Quntas -
TERMINALS o

Dielts Alr Lines e

=
T bt Tovieia 54 1 36
Loy riep——

mn ™ TERMINAL 6

Alasha Ailines () Board Room
“Shutie Dus Sipans bom Cam B3 far Amencar Airtaes and Amenicr Eage conmmoiont
Atlanta International Airport
Maska Airfinas. CONCOURSE T
Tieketing & Sag DropsiT e, emricen Aifinas
e Dt Air Lines
\ CONCOURSE 8
o Maska Kirina
“, "'k',h Didta Alr Lines
"E“lu
COMCOURSE £
Teie A Linas
ONCOURSE A
Ddta Air Lines
CONCOURSE € & a\\'
Dt Air Livey .
CONCOURSE F

Brainh Alreays
Dieita hir Lines [intemationsl]
far Frame (LM
Worman Air
o o Tarminals cancted by it stod Faogls Mare: [A7M) Syetem

Al0

NORTH TERMINAL

Seattle/Tacoma International Airport

(SEAY

Alaska Alrlimes  Deta Alr Unes.

Horizan Air Ermirates. CONCOURSE C
Air France bonlandair Alagka Airlines
Beitioh Airweps  Karesn Kir Horizon A N CATES
Khe— Aoy ciciecasaCle, ) Alaske Akiines
""" o - -
5 L
__________ 2 1 T
s NE N3
CONCOURSE A o1
o NuskafHzzn racywint
Ticketing & Bag Dropoff
{B) Board Roam

== n = Sabeliitn Tramsit System conmacting the N, €. 5, B Gates to the Main Terrminal
=== e Satellitn Transit System runming between Narth & South end of Main Sermine

Portland International Airport

(PDX)

CONCOURSE C

Alaska Airines
American Airfines

CONCOURSE B
Alasks Airlines
Horizon Alr

A 2.5 [Seattle Shuttle| g—"

AET]

CONCOURSE A

Horizan Alr :

AlaskafHorizon

Ticketing & Bag Dropaff

CONCOURSE D
Deta Air Lines

(@) Board Reom

San Francisco International Airport

(SFO)

TERMINAL 3

Alaska Airlines Ticketing & Bag Drapoff,

Alaska Alrlines Mesico lights arvive at the intemational Terminal,

TERMINALZ  CATES 5059

Amarican Alrioes
American Eagle

GATES 40-48
Delts Air Lines
TERMINALY

CATES 20-39
Mlaska Airfines

@) Board Room

Flights to Caracds snd Mexico depart from Terminal 1, Gates 70.24,

Helpful tips upon landing at SFO from Mexico:

« Ifnecessary, clear all checked baggage
through U.5. Customs,

After clearing Customs, exit to the right
through sliding glass doors.

Pack all duty-free liquids securely

in your checked baggage to avoid
confiscation by the TSA. Then recheck
your baggage with an Alaska Airlines
Customer Service Agent at the baggage
recheck point in the San Francisco
International Terminal.

Proceed directly down the hall and turn
left to the connecting hallways leading
to Domestic Terminal 1,

Continue in the same direction and turn
right at the signs for Gates 20-36
—~Alaska Airlines uses Gates 20 and 22.
Average time from landing to Gate 20

is 40 minutes.

Datos de ayuda a su llegada de México a San Francisco:

« De ser necesario, pase por aduana
de los EEUU con su equipaje que
documento.

Después de pasar aduana, prosiga
por la puerta de vidrio corrediza y

a su su derecha.

Empague seguramente todos los
liquidos que adquirié en la tienda
libre de impuestos (duty-free) en su
equipaje documentado, para evitar
ser confiscados por Seguridad (TSA).
Después entregue su equipaje

al agente de Alaska Airlines en los
mostradores, justo afuera de aduana
en la Terminal Internacional.

Proceda directamente al fondo del
pasillo y de vuelta a la izquierda hacia
los pasillos de conexiones de la Terminal
Doméstica 1,

Deberd llegar hasta donde se encuen-
tran las indicaciones para las salas 20
ala 36. De vuelta a la derecha y
deberd pasar por seguridad. Alaska
Airlines usa las salas 20y 22.

El tiempo estimado para el recorrido
hacia la sala 20 desde que usted
aterriza, es de 40 minutos.



CUSTOMS AND IMMIGRATION
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Customs and Immigration forms are distributed by flight attendants during your flight. Prior to landing, complete all forms that
pertain to you, following the tips below. Completed forms are presented immediately upon entering the International Arrivals building.

Las formas de Aduana y Migracién son distribuidas por los sobrecargos durante el vuelo. Antes del aterrizaje en su destino final complete
las formas correspondientes usando las indicaciones que se porporcionan a continuacién. Las formas completas seran presentadas

en la Terminal Internacional.

TO THE UNITED STATES

U.S. CUSTOMS DECLARATION

Who must complete this form?

All travelers

Helpful tips

+ One form per person or one per family
with same address

« Lines 5, 6—If not using a passport, leave
these lines blank

+ Line 9—Enter “AS" for Alaska Airlines

« Sign at the “X"

DECLARACION DE ADUANA
s Quién debe completar esta forma?
Todos los pasajeros

Datos de ayuda

« Una forma por persona o por familia
con la misma direccién
+ Linea 5, 6—Si no tiene pasaporte,
deje esta seccién en blanco
+ Linea 9—WUse “AS" para Alaska Airlines
« Firme en la “X"

TO CANADA

Flight Attendants distribute a combined
Customs and Immigration form during your

flight. Prior to landing in Canada, complete this
form, which includes easy-to-follow instructions.
Completed forms are presented immediately
upon entering the International Arrivals
building.

Los Sobrecargos distribuyen una forma
combinada para aduana y migracién. Antes
de aterrizar en Canad4, llene esta forma que
incluye instrucciones ficiles de seguir.

Las formas completas serdn presentadas
inmediatamente al entrar al edificio de la
Terminal Internacional.

Please use all capital letters with blue or black ink.

Por favor use letra mayiiscula en tinta azul o negra.

TO MEXICO

MEXICO CUSTOMS DECLARATION

Who must complete this form?

All travelers

Helpful tips

- One form per person or one per family
with same address

- Section 6—It is not necessary to declare
medicine for your personal use

DECLARACION DE ADUANA
;Quién debe completar esta forma?
Todos los pasajeros.

Datos de ayuda

+« Una forma por persona o por familia
con la misma direccién

« Seccién 6—No es necesario declarar sus
medicamentos de uso personal

FMM

Who must complete this form?

All travelers except citizens of Mexico
;Quién debe completar esta forma?
Todos los viajeros, excepto los ciudadanos de México

FEM FOR MEXICAN NATIONALS
Who must complete this form?
Citizens of Mexico

FEM PARA MEXICANOS

;Quién debe completar esta forma?

Ciudadanos de México (Aun siendo residentes
permanentes de EE.UU.)

Datos de ayuda

« Complete una forma por persona. No olvide firmarla.
+ Seleccione la opcién “Entrada a México”.

- Enlalinea 5 escriba el tipo y niimero del documente que usara como
identificacién.

MEXICO STATE CODES

City / State State Code
ncataiany 1 a0 T R L SR L T R, JAL
Ixtapa, Zihuatanejo [ GUEeITEro. . .. .. vivienuiiioiiacesnsanacanaan GRO
Loreto, La Paz, Los Cabos, San Jose [ Baja California Sur................ BCS

Manzanillo [ Colima. ... ... i
e T e P e e b i b P e s
Mexico City [ Distrito Federal F
MNuevo Vallarta, Bucerias and north [ Mayarit................000i00nens NAY
Puerto Vallarta, Mismaloya [ Jalisco . ...........ciiviininnnniiinnsnes JAL

AN




A GUIDE FOR AIR TRAVELERS

L B R RN EE NN

The Federal Aviation Administration (FAA) and Alaska Airlines have set the

following rules and regulations to assure your safety and comfort:

« Your seat belt must be fastened
whenever the “FASTEN SEAT BELT”
sign is illuminated. Keep your seat
belt fastened at all other times
in case of undetectable clear-air
turbulence.

Seatbacks and tray tables must be in
the upright, locked position during
taxi, takeoff and landing.

All carry-on baggage must be stowed
under a seat or in an enclosed
overhead bin upon boarding and
prior to landing, as directed.

Please use caution when opening
an overhead bin, as items may have
shifted.

-

Customers are requested to use the
lavatory in their assigned cabin and
are required to do so on inbound
international flights; exceptions may
be made for customers with special
needs.

Prior to takeoff and landing, service
items provided by Alaska Airlines
must be picked up or properly
stowed under the seat in front of you,
in carry-on luggage that is properly
stowed or in an overhead bin.

IMPORTANT
PHONE NUMBERS

CUSTOMER CARE:
800.654.5669
(Mileage Plan, Web Support,
Customer Relations)

Toll-Free Reservations
Within the U.S. and Canada:
800.ALASKAAIR
(800.252.7522)

(TTY 800.682.2221)

En Espaiiol:
800.858.5525

From Mexico:
001.800.252.7522

Alaska Airlines Vacations:
800.468.2248

Al2

= Alcohol may not be consumed aboard

an aircraft unless it has been provided

by a flight attendant. No alcohol may
be served to any person who appears
to be intoxicated, or who is under 21
years of age.

During taxi, takeoff and landing,
portable electronic devices and
headphones may be used. Larger
electronic devices such as laptops
must be stowed during taxi, takeoff
and landing.

Cellphones may be used while the

boarding door is open until advised by

your flight attendant that cell service
must be turned off. Upon landing,
your flight attendant will advise when
cell service can be enabled.

During flight, electronic voice
communications of any kind (e.g.,
cell/VolP calls) are prohibited.

Headphones must be worn when
using electronic devices such as
personal music players, Inflight
Entertainment Players, etc.

Interference with crew members’
(including flight attendants’) duties
is a violation of federal law. Under
federal law, no person may assault,

USING YOUR DEVICES

We know use of your electronic devices is important, and we've adjusted our
procedures to give you more time with those devices.

taxi/takeoff/landing)

Allowed on the Ground and in tl

» Laptops (must be stowed for

> Tablets/smartphones (Airplane
Mode after door closure)

» Wireless mouse/keyboard

threaten, intimidate or interfere with
crew members in the performance

of their duties aboard an aircraft
under operation. Penalties for crew
interference include fines up to
$11,000, imprisonment or both. An
incident report may be filed with the
FAA regarding a customer’s behavior.

Smoking is not permitted on any
Alaska Airlines flight.

Child-restraint devices must bear the
FAA approval sticker.

Seat-belt extension use is not allowed
in exit rows for the safety of all
passengers due to the possibility

of entanglement by the extensions.

Alaska Airlines prohibits the use

of items that do not meet FAA
Regulations or Company regulations.
This includes the use of seat-belt
extensions not provided by Alaska
Airlines, devices that restrict the
recline of seats, self-heating meals
or beverages, air filters placed on
overhead vents and personal air
purifying devices.

« Pets must remain in carrier for entire
flight. Carrier must be stowed for taxi,
takeoff and landing.

» e-readers
» Media/CD/DVD players
» Noise-canceling headphones

» Cellphones (prior to door
closure only)

Not Allowed During Flight

» Voice calls of any kind,
including VolP

» Devices with cell service
enabled

> AM/FM radios or TVs
» Personal air purifiers
> Remote-control toys
) Electronic cigarettes




FROM PAGE 70 Out of this milieu of
winter sports have come a number of Nor-
wegians to challenge Alaskan mushers.
Most notable is Robert Serlie, who has four
times flown his team to Alaska. He won
the Iditarod in 2003 and 2005, and in the
process, he has more or less redefined
strategic thinking by training his team to
travel deliberately at relatively slow speeds.
Because the dogs are calm and working
easily, they travel for longer periods of time
with less rest. The strategy can be difficult
to execute, but slow may be the fastest way
to reach Nome.

After a hiatus of seven years, Sorlie is
returning to The Last Great Race. No other
Iditarod musher has a better batting aver-
age than Serlie. Contacts in Norway claim
Serlie and his friend Thomas Waerner have
put together an incredible team. Yet, it
may be that another Norwegian, Ralph
Johannessen, is even more daunting. Over
the last several years, he has dominated
races in Norway and he will race his first
Iditarod this March. Surely Johannessen
has consulted with Serlie.

The appearance of the Norwegians,
the recent achievements of Aliy Zirkle,
the enthusiasm of a group of younger mush-
ers, the experience of old guard mushers,
and the talent of the Seaveys—Mitch and
Dallas—make it impossible for any reason-
able fan to make a certain prediction.

One musher, having dedicated a win-
ter’s labor and careful thought, will find
the “magic carpet ride.” The team will stay
healthy, will avoid moose holes, will never
slip on glare ice, will knife through head-
winds and trot effortlessly behind a hard-
pulling leader—an essential canine athlete
that emerges only occasionally in a mush-
er’s lifetime to lead the pack across the
finish line on Nome's Main Street. sk

Joe Runyan was the first musher to win both
the Yukon Quest (1985) and the Iditarod
(1989). Read his race commentaries and blog,

Running with Runyan, at Iditarod.com.

Aﬁything can‘happen

when you fish like an Alaskan.

For nearly 40 years, No-See-Um has offered
our guests thrilling custom fishing adventures
in Southwestern Alaska. We limit our bookings
s0 you get the one-on-one, personal attention _ i 2 i
you deserve. Call or email John today foplan - B g =

NO-SEE-UM
S LODGE

your own ultimate Alaskan adventure.

907-232-0729

www.facebook.com/noseeumlodge.com
www.noseeumlodge.com

THE ULTIMATE ALASKAN ADVENTURE

Alaska Airlines offers daily service to Anchor-
age, Nome and communities throughout the
state of Alaska. Book tickets at alaskaair.com
or call 800-ALASKAAIR.

ALASKA AIRLINES MAGAZINE MARCH 2014

The original “where everypody
knows your name” par!

NON-SMOKING ESTABLISHMENT

Darwin, the owner of this world famous bar,
insists on his all female staff running an old
fashioned bar featuring craft and domestic
beers, a premium well and an honest shot.

This small downtown bar is a favorite
“Tourist Trap” where the locals view
the “Urban Wildlife.”

Voted the Best Popcorn,
Best Jukebox and Best Small Bar.

Darwin'’s signature drink is the
Cinnamon Red Hot and is

the world’s biggest seller @
of Cinnamon Schnapps.

#26 G Street
Anchorage, AK 99501
(907) 277-5322
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WORD GAMES

ACROSS

1
6
n
15
19
20
21
22
23
24
25
26
27
30
N
32
33
34
36
37
39
41
43
49

51
55
56
58
59

60
61
62
64
65
66
68
70
74
75
76
77
78
79
80
83
86
90
92
93
94
95
96
98
100
102
104
105
108
no
14
nz
ns
19
123
124
126

Diagram
Specialized vocabulary
Sigmund's daughter
Speed contest

One medium
Ninotchka star
Mrs. Clark Kent
Tabriz's land

Vote in

Slightly off

Circle parts

Belted
Overcapitalization
Informal conjunction
Sound

Cornerstone abbr.
Requisites

CHO

Erstwhile emperor
Diamond great
Line of cliffs

Fancy marble
Vermont waterway
Mary Ann Evans's pen
name

U.S. coins

Lofty lair

Have food brought
Mr. Gulager
Shoshone Falls's
waterway

Aspen footwear
Nab

Grasps, in Glasgow
You're filling it in
Mars Express org.
Neptune’s purview
Preparing to drive
Truce talks

Do wrong

Nobles' body

Cling

Small tastes
Abner's adj.
Willingly

Dry run

Ancient colonist
Turkey

Certain viands
Filmdom's Mrs. Charles
Bete noire
Hospitable
lapanese dish
Cashew-family member
I-95's stretch
Append to

Beat

Colorado tribesman
Social group

Judge Hoyle, in The Verdict
Ethyl acetate, e.g.
Nancy Walker role
Pause

Gear part

Catfish, e.g.

Leer

Part of QED

Game of chance

Everything In Its Place

127 Angler's item

128 |etty

129 Seines

130 Key

131 Veronese export
132 Lacking, in Lyon

133 Pine, e.g.

134 Cubic meter

135 Linda's Exorcist mom

DOWN

Canea's land
Nimbi
Skilled
Affluent
Convey
Yucca's family
Textile fiber
Use a pestle
Fix (on)
Pitch

O W~ w» A& WN o

1
=

carte
Kringle's address
Market segment

-
w N

14
15
16
17
18
28
29
35
37

38
40
42
43
44
45
46
47
48
50
52
53
54
57

Classify
Conservative
Bubbles's offerings
Cheers role

Record

Con

Emblem

10/31 options

He had his ups and
downs?

Italian digit

This answer, e.g.
Notices

Part of to be
Musophobe's cry
Hindu address

Ms. Miles's namesakes
Auricle

Map abbr.

Large cask

Tony's love
Scratching out
Grassy plant
Post-1907 immigrant

61
63
65
67
69
70

7
72
73

75
77

81
82
84

85
86
87
88
89
91
94
97
99

To date

Oktoberfest vessel
Poetic contraction
Pyro's transgression
Conger

Body parts

Au revoir

Three-toed birds
Some pitchers

Tony honorees

Pal of Alfalfa

Raised trains
California city
Wedding-announcement
adj.

little teapot . ..”
Chilly raft?

Voodoo spirit
Surprised expressions
One way to stand

A Caesar

Be a thespian

Semite

Familiar area

101 Museum guide

103 Feel odium toward

105 Musical ability

106 Traditional maxims

107 George's Gracie

109 More painful

1M Hackneyed

12 Office-supply purchase

113 Hamitup

114 Perfect

115 Research thoroughly

116 King of the Hill town

120 Sapporo sashes

121 Latin being

122 Hydroxyl-group
compound

125 Lit. monogram

SOLUTION ON PAGE 182.
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Puzzle © 2014 Penny Press, Inc.
www.PennyDellPuzzles.com
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Muckleshoot Casino offers the most game themes in the State
with over 3,100 of your favorite video gaming machines. Paired with
the largest non-smoking casino in Washington, Muckleshoot Gasing ..
IS truly, the biggest and best in the Northwest!

From SEA-TAC International Airport ,% ..
|- South to WA 18 East « Auburn Way Enumclaw Exit 4_/“ o O
’ - [E‘ 2402 Auburn Way South, Auburn, WA 98002 M U C K L E s H o o T -

800-804-4944 | muckleshootcasine.com C A S9N O

o




PHOTO PAGE

Share and share alike.

Photo by Tobias MacPhee / TandemStock.com
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DAVE SMITH MOTORS

ONL 'EJN-E

#1 internet vehicle dealer*

WV”M’M

It was easy to find my
B dream venicle online.
Only at DaveSmith.com

The World's Largest Dodge 8 hrysler Jeep Ram Dealer - 10 years and counting
and the Northwest's Largest GM Dealer for 19 consecutive years.

DODGE| it mswess @) i wesnnvs  Jeep
=M =l ) @ G
CHEVROLET e
B e Lo 1o N

(0 DaveSmith.com

Scan the code with your
Smartphone to receive a gift with

yocr prrshase. 210 N. Division St. Kellogg, ID 83837
* Largest New/Used single point dealer.

i HAassLE FREE BUYING
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2014 F-150
i

d BEST—IN-CLAS‘{
PAAD“

 HORSEPOWER"

ECOBOOST® ENGINE™ |

BEST SELLING TRUCK FOR 37 YEARS

HURRY IN NOW TO SEE YOUR LOCAL FORD DEALER
FOR LIMITED TIME TRUCK MONTH OFFERS!

YOUR LOCAL FORD STORES | COMPAREFORD.COM
Go Further

*Available 3.5L V6 EcoBoost engine, 4x4. Figures achieved using premium fuel.
"“"When properly equipped. Class is Full-Size Pickups under 8,500 |bs. GVWR.




