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White is the dominant color.

Corporate Blue (Pantone 539 or 100C/51M/0Y/69K)
00 ABSHD

is the second most dominant color.

k299 R o
s |00 c 4,

gy °

Corporate Teal (Pantone 569 or 94C/0M/56Y/18K) 1s

to be used as an accent color.

Spirit Blue (Pantone 645 or 62C/15M/0Y/21K) is

to be used as an accent color, especially in typography.

Black is to be used as the main color for body copy.
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VISUAL APPROACH: COLORS

" lor. While the corporate
isionalism that remain
‘e the genuine warmth and

Primary Colors
White and Corporate Blue should remain

the dominant colors in all design. They are
the brand color staples and all other colors
respond to these base colors.

Spirit Blue has shifted slightly to a
brighter, fresher blue, and remains a core
component in our color pallet.

Secondary Colors

These are accent colors to add warmth and
dimension. They should be the central
colors in photographs, along with our
primary blues. Secondary colors can be
used in tinted color fields to highlight areas
of communications that contain

special information.

Tertiary Colors

These are used very sparingly to add visual
“bop” to photography, but should never be
used in typography or logos. They should
never be applied to large areas or text.

A tertiary color should not be used as a
stand-alone color to represent the brand.

Neutral Colors
Used sparingly, by designers, to add
warmth to a composition.
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