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John Cole
Sales Manager ; Equipment Sales Rep.
Anchorage Branch Fairbanks Branch

When choosing shovels, consider this — Hitachi doesn’t build all kinds of equipment.
We specialize in shovels. The result? An easier choice — shovels specifically

designed to work harder, more efficiently, and deliver more uptime. THAT'S ALL.

Anchorage Branch Fairbanks Branch Juneau Branch Ketchikan Branch
5400 Homer Dr. 2615 - 20th Ave. 5302 Commercial Blvd. PO Box 1434
Anchorage, AK 99518 Fairbanks, AK 99709 Juneau, AK 99801 Ward Cove, AK 99928
(907) 563-3822 (907) 455-9600 (907) 780-4030 (907) 247-2228
Constriiction Machinery Tndustrial, LT.C (907) 563-1381 F (907) 455-9700 F (907) 780-4800 F (907) 247-2229 F
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H ITACH I hitachimining.com
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BRINGING A BAG IS NICE

BRINGING A

FRIEND

IS NICER
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GET A

COMPANION FARE
EVERY YEAR
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EXPLORE MORE, TOGETHER.

Take anyone you want anywhere we fly, once a year from just
$121 ($99, plus taxes and fees from $22). No blackout dates.
No restrictions. Just grab any travel companion, pick a destination
(including Hawaii and Mexico), and start exploring more, together.

000 - With the Alaska Airlines Visa Signature” card.
VISA

Apply today. Ask your flight attendant for an application
or visit myalaskacard.com

4000 1234

SIGNATURE

Different benefits apply to Platinum Plus® and Preferred accounts. Card type is determined by creditworthiness.

For informatien abaut the rates. fzes, other casts and kanefits of this cradit card, visit website above and refer to disclosures accompanying appl
surcharges and applicahle chocked baggage fees, Card bencfits are sublect to certain restrictions, imitations and exclusions. This credit card pr
Visa and Visa Signature are registerad trademarks of Yisa International Servise Associa
Card Services and/or its affiliatas. € 2014 Bank ¢f America Corporation.
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tion. Passenger is responsible for all applicable taxes, fees,
gram Is Issued and administered by Bank of America, N.A
tion and are used by the issuer pursuant to license from Visa U.S.A. Inc. Platinum Plus is a registered trademark of FIA
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. ‘ornerstoneA sors serves affluent families in the Pacific Northwest

in all aspects of their financial lives. For 30 years, we have prt
clients the time and resources to focus on their passions.

What are you passionate about?

BuildBeyond.com




ALSO INCLUDES
LAVISH PARKING
FOR YOUR CAR

THE STAY, PARK & FLY PROGRAM
FROM NORTHERN QUEST.
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Just one night’s stay gives you free on-site parking for up
to two weeks, along with free airport shuttle service.

250 OVERSIZED ROOMS & SUITES
WORLD-CLASS GAMING

14 RESTAURANTS AND LOUNGES
LUXURY SPA

STAR-STUDDED ENTERTAINMENT

Restrictions apphy. N 0 R .I. H E R N ’ .
RESORT & CASINO

X T il
KaI|SPEI X N R - 77.87 SPOKANE, WA

Lae 44
Forbes pert KALISPEL TRIBE OF INDIANS

HOSPITALITY




Escala
Above all else.

CALL FOR PRICING + INFORMATION ON PENTHOUSE HOMES

There’s only one place in Seattle with 180 views of the city, Elliott
Bay and Olympic mountains and 5,100 square feet awaiting your
custom design - the Penthouses at Escala. These spacious homes sit
atop amenities and services that rival the most exclusive clubs in
the city amidst a vibrant downtown location.

ENJOY LIVING AT ESCALA.

=Y EMA-s: | | | trch
and assoclotes Bullding Management courtesy of Calumbia Hospitality, We reserve the right to change or modify pricing and specifications withaut notlce
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St. EImo Steak House

INDIANAPOLIS, IN
317.635.0636

MINNEAPOLIS, MN
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Grill 225
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843.266.4222

NEW YORK, NY
212.297.9177
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~ www.GreatSteakofNA.com
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Steakhouse
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That business trip has
a silver lining:

Turn business
miles into your
next vacation.

Bankof America %%~

Alaska Airlines®
Visa® Business Card

See your Flight Attendant to * 25,000 Bonus Miles after you make your first purchase

Comp]ete an app]i(;ation in.ﬂjgh[ * Annual coach Companion Fare from $121 (USD)
or call 1.866.786.9928 to apply. ($99 base fare plus taxes and fees, from $22 depending

on your Alaska Airlines flight itinerary)

125,000 Bonus Miles offer valid only on the Alaska Airlines Visa Business Card. Offer valid for a limited time and is subject to change without notice. Bonus Miles
available 6-8 weeks after your first purchase.

*Cardholders that qualify for the Visa business card will receive an annual coach Companion Fare from $121 (USD) ($99 base fare plus taxes and fees, from
$22 depending on your Alaska Airlines flight itinerary). The Companion Fare e-certificate is issued upon approval of a new account and on each anniversary
thereafter. Individual Level Carning Plan cardholders will receive one Companion Fare e-certificate per account each year. Only one Companion Fare e-certificate
will be provided each year to the Company in the Company Level Earning Plan. Mileage Flan miles cannot be used as a form of payment, however both the
paying customer and the companion may accrue Mileage Plan miles. Passenger and companion are responsible for applicable checked baggage fees. Applicable
taxes and fees are subject to change. The Alaska Airlines Mileage Plan program is offered by Alaska Airlines and Alaska Airlines is solely responsible for the
program. All Mileage Plan program terms and conditions apply. Complete rules will be sent with account opening materials.

To receive the most recent information, please write to Bank of America, P.O. Box 53137, Phoenix, AZ 85072-3137. Bank of America, N.A. is the issuer of this
credit card program.
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pirit of Alaska

BORN TO BE WIRED

Brad Tilden,
Chief Executive
Officer

GregM a}s

With our recent order for 10 more Boeing 737-9ooERs, Alaska Airlines now has firm
orders for 74 new 737s, including 37 aircraft to be delivered in the next three years. Greg

Mays heads up our Maintenance and Engineering team, ensuring the safe operation of our

aircraft fleet so that we can get you to your destination safely and on time. This month Greg’s team is

completing one of our largest projects ever. —Brad Tilden

As you sit enjoying this magazine, per-
haps you are waiting for departure or on
approach to land. You may well find
yourself sitting in one of our brand-new
state-of-the-art Recaro seats, powering
your phone or tablet in preparation for
arrival before you head off to whatever
adventure or business meeting brought
you to our airline.

At Alaska Airlines
we spend a lot of
time thinking about
our customers.
About two years ago
we had a vision for
making your inflight
experience even
better. Through a
review of industry
data and feedback
directly from you,
we worked with business partners and
industry innovators to bring you creature
comforts that matter.

This month, the professional men and
women in Alaska Airlines Maintenance
and Engineering take center stage, as
we're completing one of the biggest
projects Alaska has ever taken on with its
fleet. Yep, we've had our own “extreme
makeover,” and we think you'll love it.

Working with Recaro, a company
known worldwide for development of
high-quality seats in the auto, child-safety
and airline industries, we collectively

NOVEMBER 2014

designed a seat for the modern age.
Along with cushioning where it matters
most, a six-way adjustable headrest and
our standard 3 inches of recline, the
seat’s innovative design gives you more
personal space, especially for your feet
and legs. And, while you're in your seat,
we've got you wired, as Alaska Airlines is
proud to offer
standard 110-volt
and USB power for
laptops, tablets
and smartphones
at every seat.

We are just
about to finish
this project, with
about 100 air-

Craig Johnson, hangar line technician,
and Rowena Monillas, stores agent, in an
aircraft enhanced with new Recaro seats.

planes undergoing
the enhancements.
All of our longer-
haul Boeing 737-800, -900 and -gooER
aircraft are getting new seats and power,
and we are also upgrading our 737-400
fleet with more-comfortable seats. We
expect to have our target fleets com-
pleted by the end of 2014. (So chances
are, by the time you're reading this
article, you are sitting in one of our

new seats!)

And we're not stopping there. We have
more enhancements on the radar for you.
Soon, we will offer a streaming entertain-
ment system that will allow you to enjoy
all kinds of great content on your own

Wi-Fi-enabled device, on virtually all of
our flights. And we recently partnered
with Boeing to be the launch airline for
the new Space Bins overhead-storage
system, which will increase the number of
bags we can have in the cabin—keeping
you closer to your bags and reducing the
number of bags we need to check.

Our Maintenance and Engineering
team members are working around the
clock to ensure your travels are safe and
enjoyable, and we are proud to bring
these cabin enhancements to you. Along
with our customer service agents, flight
attendants and pilots, | want to thank you
for rating Alaska Airlines “Highest in
Customer Satisfaction Among Traditional
Carriers” in the J.D. Power North America
Airline Satisfaction Study= for seven
years in a row.

As you can see, we are passionate
about providing the best customer
service—whether it’s a smile at the
boarding door or an outlet at every seat.
Thank you for flying with us today. If this
is your first flight with us, please come
back. If you are a veteran flier, thanks
for your continued loyalty, and please
tell a friend! —Greg Mays

Alaska Airlines received the highest numerical score
among six traditional airline carriers (tied in 2008) in
the proprietary [.D). Power 20068-2014 North America
Airline Satisfaction Studies™. 2014 study based on
responses from 11,370 passengers who flew on major North
American airlines between April 2013 and March 2014,
Proprietary study results are based on experiences and
perceptions of consumers surveyed in May 2013—-March
2014. Your experiences may vary. Visil jdpower.com.
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NACIDOS PARA ESTAR CONECTADOS

Brad Tilden,
Jefe Ejecutivo

G veg,Ma;rs

Con nuestra reciente orden para adquirir 10 aviones Boeing 737-90oER, Alaska Airlines
tiene ahora una orden firme para 74 aviones 737 nuevos, incluyendo 37 de ellos que serdn

entregados en los préximos tres afios. Greg Mays encabeza Mantenimiento e Ingenieria

aqui en Alaska Airlines. El trabajo de su equipo no se encuentra a la vista, se enfoca en el funcionamiento

seguro y compatible de nuestras aeronaves para que usted pueda llegar a su destino en forma seguray a

tiempo. Este mes, el equipo de Greg se destaca. —Brad Tilden

Mientras usted estd sentado leyendo esta
revista, quizds espera el momento de la
partida o estd préximo a aterrizar. Tam-
bién es muy posible que esté sentado en
uno de nuestros asientos completamente
nuevos e innovadores Recaro, cargando
su teléfono o tableta mientras se prepara
para la llegada antes de dirigirse a la
aventura o a la reunién de negocios que
lo trajo a nuestra aerolinea.

En Alaska Airlines dedicamos mucho
tiempo para pensar en nuestros clientes.
Hace dos afios aproximadamente, tuvi-
mos la idea de mejorar atin més la experi-
encia de a bordo. Mediante el andlisis de
los datos de la industria y los comen-
tarios que usted mismo nos proporcioné
en forma directa, trabajamos junto a
socios comerciales e innovadores de la
industria para brindar importantes como-
didades para los pasajeros.

Este mes, hombres y mujeres profe-
sionales de Mantenimiento e Ingenieria
de Alaska Airlines ocupan un lugar cen-
tral ya que estamos completando uno
de los mayores proyectos que Alaska
ha asumido alguna vez con su flota. Si,
hemos experimentado una “renovacién
total” y creemos que le encantara.

Junto con Recaro, una compania
conocida mundialmente por el desarrollo
de asientos de alta calidad en la industria
automotriz, de las aerolineas y de la segur-

idad infantil, hemos disefiado en forma

conjunta un asiento para los tiempos
modernos. Ademas de colocar cojines en
los sitios mds importantes, un apoyacabe-
zas ajustable con seis puntos y nuestra
reclinacién estdndar de tres pulgadas, su
disefio innovador le ofrece mas espacio,
especialmente para los pies y las piernas.
Y, mientras se encuentra en su asiento,
podrd estar conectado, ya que Alaska
Airlines se enorgullece de ofrecer energfa
estdndar de 110 voltios y alimentacién por
USB para computadoras, tabletas y teléfo-
nos inteligentes en TODOS los asientos.

Ya estamos proximos a completar
este proyecto, con alrededor de 100
aviones que incluirdn estas mejoras.
Todas nuestras aeronaves de larga dis-
tancia Boeing 737-800, -900 y -gooER
tendrdn nuevos asientos y energia y
también mejoraremos nuestra flota
737-400 con asientos mds cémodos.
Esperamos completar las flotas proyecta-
das para fines de 2014. (Existe la posibili-
dad de que cuando lea este articulo, jya
esté sentado en uno de nuestros nuevos
asientos!)

Y no vamos a detenernos allf. Ten-
emos en el radar mds mejoras para
usted. Préximamente, ofreceremos un
sistema de entretenimiento de transmis-
ién que le permitird disfrutar de todo tipo
de contenido excelente en su dispositivo
con Wi-Fi, en précticamente todos

nuestros vuelos. Ademds, recientemente

nos asociamos con Boeing para que
seamos la aerolinea que lance el nuevo
sistema de compartimentos superiores
“Space Bins", que aumentard la cantidad
de maletas que podemos llevar en
cabina, lo que lo mantendrd mds cerca
de sus maletas y reducird la cantidad
que debemos registrar.

Los miembros de nuestro equipo de
Mantenimiento e Ingenieria trabajan dia y
noche para garantizar que sus viajes sean
seguros y agradables, y nos enorgullece
acercarle estas mejoras en la cabina.
Junto con nuestros agentes de servicio
al cliente, sobrecargos y pilotos, quiero
agradecerle por situar a Alaska Airlines en
“lo mds alto en satisfaccién del cliente
entre las aerolineas tradicionales”
durante siete afios consecutivos, segtin
el Estudio de Satisfaccién de Aerolineas
Norteamericanas (North America Airline
Satisfaction Study) de |.D. Power.

Como puede ver, nos apasiona
ofrecerle el mejor servicio al cliente, ya
sea con una sonrisa en la puerta de
abordar o con un enchufe en cada
asiento. Seria descuidado de mi parte
si no le dijera gracias por volar con
nosotros hoy. Si este es su primer vuelo
con nosotros, esperamos que vuelva. Si
usted vuela con nosotros hace mucho
tiempo, le agradecemos por su lealtad
continua y jcuéntele a un amigo!

—Greg Mays

NOVEMBER 2014  ALASKA AIRLINES MAGAZINE
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Fight Aging

NOW

Redefine Aging

Look and feel years younger
with renewed passion, physical
power, and confidence.

edical
enter
ANTI-AGING

AT PRO SPORTS CLUB

Get started today!
Call 425.861.6290

Dr. Upton, the Medical Director

of the Anti-Aging Center at PRO
Sports Club, has been practicing
medicine for over 17 years,
He became inspired by
anti-aging through this
extensive experience with
preventative medicine.

Tagazine
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LIFE ASKED ME TO
DANCE. | ACCEPTED!

You might say | was sitting on the sidelines. After all, | had been a widow for

30 years. | devoted myself to managing family assets and sharing in the lives
of my family, which included six great-grandchildren.

But being a good steward didn’t include
time for personal love and joy. Still, | lived
a life of hope. Somewhere inside me | had
expectations of good things to come. | had
watched my friends benefit from programs
at PRO Sports Club. At age 70, | decided

| wanted to make a positive change too. |
knew that while some of the keys to staying
younger are entrenched in the mind, the
physical changes are just as important. So
| pursued a change in my weight, eating
habits, exercise, and skin (to avoid the
horrible brown spots and alligator skin
typical of older people).

Another one of my goals was to get off
synthetic estrogen, which has been known
to cause cancer. | learned, through the
Anti-Aging Center at PRO Sports Club, that
| could lead a full and healthy life by adding
all the hormones that my blood test showed
me being deficient like testosterone,
progesterone, thyroid, and vitamin D. My
body came back to life. Hormone balancing
woke me up. My weight is down, my
muscles are toned, and my brain is ready
to tease back when flirted with. | relish

proclub.com 425.861.6290

my fitness because it has made such a
difference. Thanks to my outstanding trainer,
| can engage in activities and not hurt
myself with strained muscles and injuries.
Not only am | vibrantly aware of the joy of
living in the moment, but | also appreciate
life to the fullest.

And now here’s the kicker! Four months into
the program, my life turned upside down!

| attended a ball auction and met the love
of my life. The theme of the ball was, “The
Stars Are All Aligned” and boy, they were for
me! There's no way you can make that kind
of thing happen at will. Frankly, | believe this
gentleman and | found each other in the
middle of room filled with 800 other people
because the Anti-Aging program set me free
to live life fully. My attorney says, “You're

a 70-year-old going on 30.” That pretty

well sums it up! | used to read paperback
novels and now | am one. | recently retired,
so if you want me, you'll find me on the golf
course, fly fishing on the river, or dancing

all night with the love of my life. | want to
assure you that I’'m dancing all night and
loving it!

4455 148th Avenue NE, Bellevue, WA



Only pay for the speed you need...
Dynamic Routing!

At Lynden, we understand that plans change but deadlines don’t. That’s why we proudly offer
our exclusive Dynamic Routing system. Designed to work around your unigue requirements,

Dynamic Routing allows you to choose the mode of transportation — air, sea or land — to
control the speed of your deliveries so they arrive just as they are needed. With Lynden you only

pay for the speed you need!

|

Innovative Transportation Solutions
www.lynden.com 1-888-596-3361
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WHAT'S NEW

esacc BELL ¥ £21 PM

4 Available Upgrades

More space and
quelity wines,
a perfect painng.

MORE TIMBERS FUN IN PORTLAND

Alaska recently renewed its jersey sponsorship with Major League Soccer’s Portland
Timbers, and will continue as the official airline of the team. Alaska is a Founding
Partner of the Timbers and has been the club’s jersey partner since its inaugural
2011 MLS season. The partnership will also feature Alaska’s supporting the Portland

Timbers Community Fund; donating game-day tickets to Portland-area youths as

¥

part of the Timbers

for all MLS Timbers youth-soccer camps.

“Tickets for Kids” program; and acting as presenting sponsor

ENJOY GREAT NEW MOBILE APP
FEATURES

Upgrade to First Class

Going for that extra legroom is easier than
ever on Alaska’s iPhone and Android mobile
apps. When you're checking in for a flight,
the app will offer the chance to upgrade in
just a few easy steps.

You may ba able to take an sarlier
Earlier Flight Notification g v e B T
Alaska's iPhone and Android apps can help No Yes
you get on your way faster. A new feature '
will alert customers who are within one mile
of certain airports when there is an earlier
flight available to their destination. Partici-
pating airport locations include Seattle,
Portland, San Francisco, Spokane, Los
Angeles, Anchorage, San Jose, Las Vegas,
San Diego and Boise.

FOCUS ON SUSTAINABILITY AROUND TOWN

Alaska’s Catering Partner Steps Up

LSG Sky Chefs is an important partner for Alaska, providing catering services for share program,
nearly all of its flights. With support from Alaska, Sky Chefs is initiating a Zero- sponsored by Alaska
Waste-to-Landfill program, committing to reduce its waste to landfill by 100 percent which makes it easy
throughout all of its 41 U.S. locations. With employee training, and new materials, to get around town.
processes and machinery, Sky Chefs will ensure that all waste generated or taken Read more about
from its customers will be recycled, composted, turned into fuel, or digested so that the new program

no garbage is buried offsite.

» Ifyou're in Seattle, try out
Pronto Cycle Share, a new bike-

on page 37 of this
magazine, and at
prontocycleshare.
com.
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PEOPLE BEHIND THE SPIRIT

Making a Ditterence

Each year, Alaska Airlines recognizes a handful of its most celebrated employees as

Customer Service Legends—the airline’s highest honor. We invite you to learn about

one of our Legends, Flight Attendant Renee Goldfoos.

If a flight attendant has already served
you a glass of wine or one of the airline’s
popular fruit-and cheese platters, you
paid for the items with a credit card that
was swiped through a handheld point-of-
sale device. The fact that you paid elec-
tronically is significant, and it's a credit
to Flight Attendant Renee Goldfoos.

For the last six years, Renee has
served as the flight attendant expert and
advocate for the airline’s cashless cabin,
making programming recommenda-
tions, creating training programs and
aligning procedures among different
groups, such as catering and accounting.
The latest device under development, an
Android phablet, is not only a phone and
credit card reader, but it will also contain
each flight attendant’s flight manual—
currently a heavy volume that each indi-
vidual is required to carry with them—
as well as a Bank of America app for
tracking passenger credit card applica-
tions. Other apps will eventually include
the flight attendants’ routine flight

paperwork and passenger lists, a lan-

VOLUNTEER SPIRIT

guage translation app and access to
alaskaair.com.

Renee grew up in an aviation family:
Her father was a commercial airline pilot,
and her stepmother was a flight atten-
dant. While a college student, Renee was
thumbing through an aviation trade
magazine when she happened across a
story detailing how an Alaska Airlines
flight crew already in flight diverted to
another Alaska city to pick up a critically
injured boy and transport him on to
suitable hospital care.

“They saved that kid’s life, and |
decided that | wanted to work for a com-
pany that cares that much about people,”
Renee says.

That was 1984, and by the end of the
year, Renee had secured a job with the
airline and completed her flight atten-
dant training.

Throughout her career, Renee has
been known as a caring, compassionate
flight attendant, and the customer com-
ment cards in her personnel folder are
telling, says Shelly Parker, Director,

Renee Goldfoos
Alaska Airlines
Legend

Inflight Training, Standards and Product
Development. “Whether it’s giving a hug
to a passenger having a really bad day or
just finding a packet of jam for a passen-
ger who brought on their own bagel,
Renee is consistently and always just
very, very nice,” Parker says.

“Her work ethic, attention to detail,
balanced approach and personal integrity
are unparalleled in anyone else | have
worked with.”

While Renee has found it gratifying to
be involved in developing products that
make the jobs of her fellow flight atten-
dants easier and more productive, her
first love is flying. It's all about the people
you meet, Renee says. “You get to hear
their stories and be involved in their lives
for at least a few moments.

“It's amazing how many customers
want to talk,” she says. “When they look
up, | stop and ask what | can do for
them. It's really just little things, but it
often makes a big difference to them.”

Renee has made a big difference for
a lot of people. —Paul Fricht!

Student Development

Raising kids who are not only well educated but

involved in fundraising through the school’s

also confident, kind, concerned and ready to
make a difference in the world takes the con-

certed efforts of parents, schools, communities

Annual Giving Campaign and Fund Run.
ACS was founded in 1982 as an alternative to

traditional public schools, focusing on a personal-

and active volunteers, such as Alaska Airlines’ ized learning environment. The preschool-eighth
Sandy Schmidt.

Sandy has volunteered hundreds of hours at

grade school has since grown to nearly 400 stu-
dents. The school is very strong in STEM curricula

Almaden County School in San Jose. Since she and arts, but Sandy says she also likes that ACS is

/ ~  “kind of an old-fashioned school.”

has sons at the school who are § and 10, the L 3
Alaska Flight Attendant

Seattle-based flight attendant regularly volunteers “It's a place that just lets children be children,

in the classroom. She has also served as a Parent ~ Sandy Schmidt. where children grow up to be delightful people,”
Service Auxiliary board member, and has been she says. —P.F.
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Northwest's premier
seafood destination.

Evolving seasonal menu.

Zagat's highest rated Seattle
Seafood restaurant.

RESERVATIONS seastarrestaurant.com
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MEET OUR CLIENTS
Michael Schlitt -
Senior Build
Engineer, Microsoft
Educ: BS, Pacific
Lutheran Univ.
Interests:

Skiing, Pacific NW
Outdoors

Desireé Schlitt —+
Pharmaceutical
Sales Consultant
Educ: BA, Univ. of \"J
Washington
Interests:
Running, Fashion,
Waorld Travel
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Dating can be fun and invigorating - from that instant attraction you feel the
first time you meet to jumping in the car for an impromptu weekend getaway.
Unfortunately, it can take a lot of work to get to that stage of dating.

profiles looking for a good match to try-

ing to connect via pokes, winks and email,
dating can suddenly teel like a full-time job.
Wouldn't it be nice it you could just fast for-
ward to the fun part of dating? That's exactly
what newlyweds Desireé and Michael Schlitt
say It's Just Lunch, a dating service for busy
professionals, did for them. The matchmakers
at It's Just Lunch took the time to learn what
they were looking for in a partner and then de-
livered.

From spending hours sorting through online

With so many dating options out there,
why did you choose It's Just Lunch?

D: I travel a lot for work, so I'd read about It's
Just Lunch in airline magazines, and then [ ran
into a friend who was attending the wedding
of an attorney in town who'd met her husband
through IJL — the fact that those two events
happened so close together, I thought I should
call them. At the end of my work day [ didn't
want to come home and go look at profiles on-
line. I felt like it was a waste of my time.

What would you tell a friend who was
apprehensive about investing the money
on IJL?

M: I'd ask, “Are you looking for a relationship
or not?” With online dating you never know
who's on the other side of the line. LIL had bet-
ter quality people who were interesting. [t truly
was an experience that was tailored for me.

Describe your first meeting with an IJL
matchmaker?

M: I had a phone interview first and then
went in and met with a matchmalker. It real-
ly made me think. Online you can say any-
thing, but if you're paying for this I assume
you're not going to lie about what you want.

Tell us about your first date with one
another.

D: I never went on lunch dates because I was
always busy at work so [ met Michael after
work at a downtown restaurant. The con-
versation just flowed. I was attracted to him
from the start. | remember it turned into
dinner.

What was your favorite part about
dating through IJL?

0: T met my husband, so I guess | would say
that! It’s Just Lunch — it’s just a lot of fun.
[ remember I'd get off a plane and have a
voicemail from the matchmaker saying she
had a potential date for me. With online
dating, you can go back and torth and waste
a month with someone and not really get
to know them. With LIL, you go meet your
match and if you like them, you see them
again, and if you don’t, you're done.

Find out what an It’s Just Lunch match-

maker can do for you by calling 1-800-
858-6526 or visit ItsJustLunch.com.

REAL CONNECTIONS <« DATING @

DATE BY NUMBERS

When it comes to matchmaking, our
success is unmatched!

23 YEARS

Of changing lives one
match at a time.

+ 2 MILLION

Dates arranged by 1L
matchmakers. (They know
how to bring the right
people together.)

0
66%
Of singles surveyed say
chemistry is more important

than compatibilty. A com-
puter can't detect that!

20 MINUTES

Amount of time most people
need on a first date befare
they decide if they want to

see their date again.

10%
(]

Of people prefer to date
someone in a different
profession vs in the same
industry.

800.858.6526
ITSJUSTLUNCH.COM

It's Just Lunch Matchmakers

)

BETTY SINCLAIR

AMYBRINKMAN ~ SARA DARLING

DATING FOR BUSY PROFESSIONALS

(]1] IT'S JUST LUNCH
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Division Il preseason All-American guard
Travis Thompson and the UAA Seawolves
will face top national teams in the 2014
GCl Great Alaska Shootout.

2014 Shootout Teams:
« Men University of Alaska Anchorage;
Colorado State University; Mercer
University; Missouri State University;
Rice University; University of
California, Santa Barbara; University
of the Pacific; Washington State
University

« Women UAA, Boise State University,
Long Beach State University, Yale
University

This year is the 88th Macy’s
Thanksgiving Day Parade, in
New York City. Originally named
the Macy’s Christmas Parade, the
event started in 1924. In 1927,
giant balloons were introduced.
The parade went on hiatus during
World War Il, with balloon rubber
and helium going to the war
effort. Visit macys.com/parade.

ANCHORAGE, AK

A Historic Tournament
Gets a New Home
In 1978, coach Bob Rachal gained national
attention for his University of Alaska
Anchorage Seawolves basketball program
by drawing top teams to Alaska for an early-
season tournament. Since then, the event
has become a signature Thanksgiving
tradition—for Alaska and for college
basketball in general. This year, the GCI
Great Alaska Shootout will be held
November 25-29, with eight men’s teams
playing 12 games and four women's teams
playing four games. The university will host
the event on its campus for the first time,
at the new 5,000-seat Alaska Airlines
Center (which opened in September). This
year, eight of the tournament's games will
also be televised nationally on the CBS
Sports Network. Alaska Airlines is a
sponsor of UAA Athletics. For more
information, visit goseawolves.com.
—Nick Thomas

SAM WASSON /| COURTESY: UAA ATHLETIC DEPT.

HELGA WINTER, FIRST LIGHT (2012); PHOTO

JAMES CLOSE { COURTESY: BELLEVUE ARTS MUSEUM

BELLEVUE, WA

Wood Works

In the Pacific Northwest, wood is a plentiful resource that displays great variation—and
local artists use a diverse range of techniques when they work with this medium. Bellevue
Arts Museum’s third biennial exhibition, “BAM Biennial 2014: Knock on Wood,” showing
through March 2g, 2015, spotlights 39 regional artists, designers and craftspeople chosen
from more than 180 applicants. Previous biennials focused on clay and fiber; this year, the
museum continues the tradition of celebrating one medium, with wood works ranging from
sculptures to furniture to contemporary Native masks. In one instance, Helga Winter, a
woodturner from Washington, uses salvaged wood for her creations. She shapes wood
such as madrona and allows it to warp while it dries. This produces fluid, dynamic shapes
that Winter scrapes, sands and stains—as shown in the piece First Light (2012), above. To
learn more, call 425-519-0770 or visit bellevuearts.org. —Anna Harmon
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LOS CABOS, MEXICO

Wine, Food & Film in Baja

Visitors to Cabo San Lucas can enjoy the
renowned cuisine and wine of the Baja
California Sur region at the ninth-annual
Sabor a Cabo, November 30-December
6. This year’s festival is expected to be the
largest ever, as it will take place over the
course of a week for the first time. As
local chefs craft regional favorites,
international culinary stars will reinterpret
Baja dishes. Among this year's guest
chefs are Dieter Koschina, chef at
Portugal’'s Michelin Star-winning
restaurant Vila Joya, and Federico
Zanellato, co-owner of the acclaimed
Sydney, Australia, restaurant Ormeggio at
The Spit, who has also cooked at NOMA,
the Copenhagen restaurant ranked No. 1
in 2014 in The World’s so Best Restaurants
competition. Festival events include a beer
fest, a sunset dinner cruise, a wine and art
walk and a grand finale dinner under the
stars. To learn more, call 011-52-624-143-
39-44 or visit saboracabo.mx.

Also in Cabo, vacationers will enjoy the
Los Cabos International Film Festival,
November 12-16. In past years, this
festival has featured celebrity guests such
as actors Gael Garcia Bernal and Diego
Luna. This year's event will have actor
Edward Norton on the advisory council.
For details, call 011-52-55-6585-1061 or
visit cabosfilmfestival.com. —Kyle Jensen

MARIO MAN|ARREZ f COURTESY: SABOR A CABO

The annual Sabor a Cabo food and wine festival
showcases top local and international chefs.

After Thanksgiving, Black Friday and Cyber
Monday comes #GivingTuesday (December 2,
2014), a global event founded in 2012 by New

York’s gand Street Y and the United Nations
Foundation. The day is dedicated to generosity
and philanthropy. Visit givingtuesday.org.

COURTESY: COOPER HEWITT, SMITHSONIAN DESIGN MUSEUM

\é

e

2 Sy
™ )5(b = £

St ine
=S e _f)\"\ y F

NEW YORK, NY

Interactive by Design

It starts with “The Pen.” Upon admission to
the new Cooper Hewitt, Smithsonian Design
Museum, each museumgoer will receive one

of these digital devices to use in interactive
experiences spread throughout the exhibit
space. The museum, which will reopen to the
public on December 12 at the significantly
renovated Carnegie Mansion, boasts 60 percent
more gallery space than its former iteration (the
Cooper-Hewitt, National Design Museum). Ten
fresh exhibitions will inaugurate the new space,
incorporating engaging and creative technologi-
cal experiences. With their pens, visitors will be
able to create their own designs, interact with
displays and “collect” objects virtually that they
can access online via unique Web addresses
after turning in their pens at the end of a visit.
In addition to the interactive experiences, the
new exhibits will feature displays that support
the museum's focus on historic and contempo-
rary designs. To learn more, call 212-849-8400
or visit cooperhewitt.org. —Anna Harmon

S Visitors to the Cooper Hewitt,
Smithsonian Design Museum
will use special digital “pens”

for interactive experiences.

Also Reopening
On November 23,
the Baltimore
Museum of Art
reopens its Merrick
Historic Entrance
and its Dorothy
Mellvain Scott
American Wing.
Visitors can view
8oo+ works of art
from the 18th
century through
the 2oth century in
the new wing, with
renovations
enhancing the
wing'’s Neoclassical
architecture. Visit
artbma.org.
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<o\ KID AMENITIES
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Kids who fly Alaska can enjoy Disney films and TV shows,
special Kids’ Choice Picnic Packs, and complimentary
Disneyland. themed fun books:

8 B R R RE R EEEREE R EEY ® " B "R P R R R ERYE YA

" 8 8 & 8 8 8 0 8 4 4 4 e E B e

Ng ’

AR R EEREEEREEEREEEREEEEEREREEREEEEEREENENESEESEJSEEEIEEE I

HAPPY KIDS.
HAPPY FLIGHT.

Happy flights to the Happiest Place on Earth.
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* Available 1o kids age 10 and under. Supplies may be limited. As to Disney artwork, logos and properties: @ Disney @ Disney/Pixar.
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Word Surfer

Hawai'i's poet laureate, Kealoha, brings a
varied background to slam performance

It’s the first Thursday of the month at the
Fresh Cafe in Honolulu, which means it's
time for slam poetry. Every seat is filled. The
energy is electric in the room as the event’s
founder and host, Steven Kealohapau‘ole
Hong-Ming Wong (Kealoha), fires off the
fast-paced lines of a slam poem.

It's natural that Kealoha draws a crowd; his
words are lively, lyrical and thought-provoking.
Drawing on diverse experiences and interests,
the Hawaiian wordsmith infuses his work
with an originality that has earned accolades,
including being named the state poet laureate.

Kealoha's winding path to becoming a
slam poet started in Hawai‘i. On one particu-
lar morning in Waikiki, in the late 'gos, news
rolled through the surfer crowd like an ocean
swell: Did you hear about Kealoha? He's going
for a degree in nuclear physics at MIT!

The surfers were surprised. They knew
their buddy danced hula, played 'ukulele, and
had been a breakdancer, actor and star stu-
dent at Punahou School, a prep academy in
Honolulu. But nuclear physics? Who knew?

“Fusion energy was my thing,” says
Kealoha. For a time, it was part of everything
he did. During Kealoha'’s college days, he had
confidential clearance at a federal think tank.

After college, Kealoha took a different path,
finding success in marketing in San Fran-
cisco. But he was bored with a desk job.

Then, one life-changing night in 2000, he
went to a slam poetry event. He was inspired.

“I caught a bus home at 1 A.M., wrote all
night, was late for work and determined that I
wanted to surf that energy full-time,” he says.
He started performing, and eventually moved
home to Hawai'‘i to stay with his brother until
he could earn a living performing.

Kealoha's fame grew on stage, on TV and
online. In 2003, he created HawaiiSlam’s First
Thursdays. In 2005, he founded the group
Youth Speaks Hawai'i to support young poets.

Kealoha represented Hawai'i seven times
at the National Poetry Slam. He ranked No. 8
in the 2007 individual competition. He re-
ceived a National Slam Legend award in 2010.

The multitalented
performer Kealoha
has an honors degree
in nuclear physics
from MIT and has
ranked among the
top 10 U.S. slam
poets. He draws on
many influences,
including the history
and cultures of his
native Hawai'i.

ROMNEMN ZILBERMAN

from Zoom Out:
“I want you to think
about all the things you
wish you could do Jf And
tonight, | want you to do
ane of them jf And
tomorrow, another ..."

MICHAEL K.5.C. WONG

from Live Local:
“Each time | take the

2 : Among other honors, he entertained Presi-
time /f To listen j/

To braathe | Towatsh Jf dent Obama at t}.lﬁ' \E’hite House—an event that
Carefully as keiki play in made sense to him: “After all, we went to the
sunshine rays // As same high school,” Kealoha quips.
smiling faces ride the Kealoha advises students that a slam poem is
waves .." a powerful way to bring truth into the world.
Jram Destiny: “An.;i ;.ometim;s it touches a smg}e soul,” he says?‘..
“Fim ok trying 1o is prgve true when Hawai‘i Governor Neil
be anything that Abercrombie heard Kealoha's words. On May 3,
I'm not. J/ Instead, I'm 2012, Abercrombie proclaimed the word surfer
trying to be everything poet laureate for the state of Hawai‘i.
that lam .." Kealoha still performs monthly at First Thurs-
days. He also tours nationally. This month, he
performs in Juneau, Alaska. Visit hawaiislam.
com and kealohapoetry.com. —Lynn Cook

»What's next for the word surfer? Kealoha is creating
a multiarts stage-show mega-poem called “The Story of
Everything,” due to premiere in Hawai'i and tour in 2015,
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I was just fine, but several acquaintances saw it
differently. There was an unwelcome intervention
where a little group of friends cornered me and
demanded that | get treatment. | thought, “Are

you kidding? I'm no weak, simpering alcoholic or
addict. | just like to drink.” The group demanded

| go to Schick Shadel Hospital in Seattle, which

has a unique ten-day medical treatment that halts
addictions. “OK, fine,” | said. In ten days, these guys
will get off my back and | can drink again, socially of
course. Ten days later, | walked out of Schick Shadel
Hospital to never have another drink. My habit, the
urges, desire and the mixed-up rationale had simply
gone, vanished, | was sober, happy and healed. So,
may | tell you the rest of the story?

Mr. Charles Shadel of Seattle once said,
“Something just isn't right. People are addicted to
alcohol. It's wrecking lives. They want to quit, but
they can't. Churches, rehab centers, counselors all
try to help, but the craving seems impossible to
extinguish. Saon, they're right back into drinking

SCHICK ' 'SHADEL

HOSPITAL

or the drugs. We must be
doing something wrong!” He
Joined with Doctors Lemere and
Voeghtlin in search of a solution.
It was clear from their studies
that the conscious portion of the brain, the portion
you're using as you read this, once addicted, lacks the
power to erase the overpowering urge of dependency.
These latent cravings simply become overwhelming.
The doctors concluded, “To truly halt the habit, we
must employ a more powerful portion of the brain,
the subconscious” — And they did! Thelir stunning
achievement created a medical treatment that has

Second, the doctors intreduced a medically
administered minimal sedation interview, which
is designed to get at the individualized substance
abuse triggers for each patient. Schick Shadel's
program restores the original wonderful person
and gives them a new life in just 10 days. This
success is enjoyed by more than 65,000 former
patients, including myself!

been proven to be very successful. Logically you're
asking, "What is it they do?” The answer is that
two powerful but painless medical innovations were
combined to take away the cravings.

Call: 1-855-999-1116
online at: SchickShadel.com

First, they developed a powerful "Counter
Conditioning"” methodology that "trains” the patient
ta hate the sight, smell, taste and thought of using
the addictive substance.

SCHICKGDSHADEL

HOSPITAL

Give Us Ten Days

and We'll Give You a New Life.

Drugs and alcohol will kill you. If addiction is controlling your life or the life of a loved one, it's
time for an immediate change. Just 10 short days at Schick Shadel Hospital can get you back on
track and free of cravings. With the #1 success rate in the nation for alcohalism,* Schick Shadel’s
treatment is provided by physicians, nurses and counselors in an atmosphere of compassion and
understanding.

Research-validated counter-conditioning is the cornerstone of our medical model, because it
reduces the physical cravings for substances through re-training the memeory and assaciations
with the sight, smell and taste of drugs or alcohol. This counter-conditioning is provided in
tandem with minimal sedation interviews which are designed to get at the individualized
substance use triggers for each patient.

Schick Shadel also provides education, one-on-one counseling and group therapy along with post
discharge sober support which creates a solid foundation for people to begin a new, balanced
life. 65,000 former patients can't be wrong — Our treatment simply works! Patients are able to
leave here poised for a life of hope, happiness and most importantly, sobriety.

Whether it's alcohal, methamphetamines, marijuana, cocaine, opioids or heroin, we can help.
10 short days at Schick Shadel Hospital is a transformational experience that is nothing short
of miraculous.

Schick Shadel Hospital — Washington
12101 Ambaum Blvd. S\W, Seattle, WA 98146

1-855-999-1116
SchickShadel.com

*Based an results of a verified, independent survey of former patients (success heing measured as total abstinence for ane year and assessed by self-evaluation), as against published success rates from verified, comparable studies of other medical nstitutions



."Iere's ﬂ“l[l_ Anll tnere’s They don't call it The Great Land for nothing. Everything is
AIaSKa c“l[l greater here: the temperature drops, the storms, the winds,

the ice, the tidal changes. That's why our Orca class vessels

are specially built to withstand the worst that nature can

throw at us between Tacoma and Anchorage.

Meeting the unique demands of Alaska is only part

of our business.

BUILT FOR ALASKA Meeting yours is everything else.

www.TotemOcean.com 800.426.0074



Be your best.
Feel strong & vibrant.
Awaken ageless beauty.

Step into our time machine
and roll back the years with
our step-by-step rejuvenation
program. Together with our
experts, you will look and feel
your best in just 10 weeks.

M
Get started today!

1 Call 1.877.497.6210

Dr. Dedomenico, renowned
cardiovascular surgeon, utilizes
his collective experience,
expertise, and
research in a vast
number of fields to
guide the expert
care in the My Best
10 program.

“Besides achieving
my goal weight,
I’'m thrilled by the
improvements in

my health.”

CATALINA LOST 23 LBS &
10 YEARS IN 10 WEEKS

When | began My Best 10, | joked that my goal would be to lose 20 pounds

and look 20 years younger. What started as a joke had a happy ending -

because | lost 23 pounds.

| had this dream about
doing the My Best 10
program every time | read
another success story

in a magazine. When

| turned 45, | decided

it was time and gave
myself an early birthday
present. It seemed like

the perfect opportunity.

Two years before, | had started working with
a personal trainer and successfully lost 10
Ibs. But other than meeting with my trainer
once a week, | didn't exercise much. I'd
take an occasional walk or hike, but that
was the extent of it.

The My Best 10 program provided the
perfect jumpstart to change my exercise
and lifestyle habits. The entire team -
coordinator, dietitian, personal trainer,
medical spa, spa, physician, and counselor
- was fabulous. They all guided me through
the program with continuous support

and encouragement. My weekly dietitian
appointments, which included a weigh-in,
became my “moment of truth.”

mybest10.com 1.877.497.6210

| looked forward to seeing my progress
every week.

| also loved all the spa appointments and
looked forward to those moments where |
could relax. The best day of the program
was the photo shoot with four hours of
complete pampering. | also had the privilege
of having my daughter with me. She was
leaving for college a few days later and the
photos we took together are priceless. I'm
so grateful that I'll have that memory with
me forever and ever.

Besides achieving my goal weight, I'm
thrilled about the improvements in my
health. | used to have high blood pressure
and now it's normal. | also think my skin
improved with the changes in my diet and
the spa treatments | received. | participated
in a 5K run after completing the program
and finished it in seven minutes less than |
had two years ago. The program has made
such a big difference. It's so much easier
to run and exercise — and so much more
enjoyable as well. | couldn’t have picked out
a better 45th birthday present for myself!

4455 148th Avenue NE, Bellevue, WA

advertisement
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SEATTLE, WA
Past Meets Present

Sonny Assu,
#Potlatch-
ShadesOfGrey
(2013), acrylic
on panel.

In the exhibition “Here & Now: Native Artists Inspired,” at the Burke Museum
of Natural History and Culture, November 22, 2014-July 27, 2015, modern works
by 15 Native artists from Alaska and the Pacific Northwest will be on display next
to older works that inspired them. The show honors the 10th anniversary of the
Burke's Bill Holm Center, a premier research institution for Pacific Northwest
and Alaska Native art, as it examines how artists and historians learn from past

generations. Visitors will view paintings, sculptures and other items collectively

representing a Native art continuum. Also included is a Kwakwaka'wakw
Thunderbird mask from the 19th century, which inspired the original Seattle

Seahawks logo. For more information, call 206-543-5590 or visit burkemuseum.

org/hereandnow. —Kyle Jensen

MIAMI, FL
Art in Miami

Creater Miami will
be the focus of the
art world next month
with Miami Art Week
(December 2-7).

Included in this
week is the 25th
edition of Art Miami
(December 2—7, in
the Wynwood Arts
District in Midtown),
which will gather
work from more than
125 international
galleries to feature
20th and 21st century art. The fair will include works by icons such as
Pablo Picasso and Salvador Dalf, as well as by emerging talents. For
details, call 800-376-5850 or visit art-miami.com.

Art Miami will open
Miami Art Week with its
exhibition of Modern and
Contemporary art.

During the same time span, Art Basel in Miami Beach (December 4—7) will bring together
more than 260 international galleries to show Modern and Contemporary art, including paint-
ings, films, sculptures, drawings and more. More than 60,000 art lovers are expected at the fair,
which is now in its 13th year. To learn more, visit artbasel.com/en/Miami-Beach. —Marie Larsen

KEN HAYDEN PHOYOGRAP—HY J COURTESY: ART MIAMI

TOP SHELF

The North Cascades
By William Dietrich; Braided River
Through photos, descriptions and
accounts of personal experiences,
this comprehensive p——
coverage of the
North Cascades
illustrates the

region’s ability to
captivate its visi-
tors. Author Dietrich's natural and
human history is complemented
by personality profiles and a travel
guide by other contributors. The
North Cascades emphasizes the
need to protect this magnificent
region. —Kyle Jensen

Ovenly
By Agatha Kulaga and Erin
Patinkin; Harlequin

Organized by dessert type and
featuring mouthwatering photos,
this book includes salty-sweet
signature creations from the
Ovenly bakery in Brooklyn, along
with new takes on
classic treats. Among D\-"Enh-’
the tempting recipes
are Brooklyn blackout
cake, caramel bacon
hot tarts, and pear,

> " ‘- S

cardamom pie. —Anna Harmon

sour cherry &

Mary’s Wild Winter Feast

By Hannah Lindoff; lllustrated by
Nobu Koch and Clarissa Rizal;
University of Alaska Press

Indoors on a rainy Alaska day,
Mary listens to stories from her
father about foods in the pantry—
including a nearly depleted jar of
dried black seaweed,
collected during a trip
to the beach. Each
chapter focuses on a
different jar and invites
readers to learn about

human connections to
Alaska’s food sources.
Juneau native Koch’s charming
illustrations and Tlingit artist
Rizal’s collages accompany text by
Lindoff, an adopted member of a
Tlingit clan. —Anna Harmon
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| - 'ng Al seaWa" Construcf,o,, ,
We will Be Open DU ™"
The historic pier where it all began! In 1897 the steamship Portland -
with the first load of gold from the Klondike docked adjacent to the. ' .
pier where Miners Landing now stands. Miner’s Landing on Piér 57 { "”/;’1 N

.
is a family-friendly shopping, restaurant and entertainment comple)g )

Pier 57 is the perfect place to come with family and friends.

[ RUSTH

Food Court

’ﬂmwm“
f’LE RANT A

Pier 57
1301 Alaskan Way, Seattle, WA
Seattle’s Historic Waterfront

The Fisherman'’s - 206.623.3500
The Crab Pot - 206.624.1890
minerslanding.com
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BOSTON, MA

Goya Masterpieces
From oil paintings of idyllic scenes and well-dressed aristocrats to prints of giants and
portrayals of chaotic wartime scenes, “Goya: Order and Disorder” (through January 19, 2015,
at the Museum of Fine Arts, Boston) covers a wide range of works by Francisco Goya
(1746—1828). This substantial exhibition comprises 170 works by the Spanish master and
aims to explore better understandings of the artist’s intentions. Via eight thematic sections,
visitors follow Goya's progress from early commissions by the Spanish Crown to his bold
Enlightenment-influenced subjects infused with moral questions and filled with satire. For

more information, visit

Brits drink about
165,000,000 cups
of tea each day,
according to the UK
Tea and Infusions
Association.

PHOTO BY RICH YEE; ALL RIGHTS RESERVED

mfa.org/goya. —Anna Harmon

DALY CITY, CA

Victorian London by the Bay
A lamp-lit, 120,000-square-foot
replica of Victorian-era London,
complete with winding roads and
details such as roasting chestnuts,
will return again this holiday season
for the 36th-annual Great Dickens
Christmas Fair (November 22—
December 21). Since its first
appearance, the fair has provided

Francisco Goya's
The Parasol

(1777, oil on
canvas) was origi-
nally created for
Spanish royalty
as a tapestry
cartoon (a design
for a tapestry).

annual entertainment, gourmet
food, artisan goods and attrac-
tions such as a handmade,
hand-powered carousel in the
fair's Cow Palace venue just
outside San Francisco. Although
the fair's primary inspiration is
A Christmas Carol, this theatrical
and educational event isn't only
about the holidays.
Featuring a troupe of
about 750 costumed
actors playing roles of
everyday Victorians and
literary characters, this
immersive experience
feels like time travel. For
guests, costumes are not
required. To learn more,
visit dickensfair.com.
—Anna Harmon

Costumed actors and guests toast the season at
a past year's Great Dickens Christmas Fair.

CALENDAR

Through January 3, 2015 “lce Age
Unfrozen,” paleontology comes
alive with animatronics; Michigan
Science Center, Detroit, MI;
313-577-8400; mi-sci.org

Through January 11, 2015 “The
Forbidden City: Inside the Court of
China’s Emperors,” nearly 200
items from Beijing's Palace
Museum, once hidden from the
public; Vancouver Art Gallery,
Vancouver, BC; 604-662-4719;
vanartgallery.bc.ca

Through February 16, 2015 “City
Dwellers: Contemporary Art from
India,” life in India, in photos and
sculptures; Seattle Art Museum,
Seattle, WA; 206-654-3100;
seattleartmuseum.org

Through April 26, 2015 “The
Discovery of King Tut,” re-creating
the discovery of the king's tomb;
San Diego Natural History
Museum, San Diego, CA;
619-232-3821; sdnat.org/kingtut

November 8, 2014—-March 2g,
2015 “BAM! It’s a Picture Book:
The Art Behind Graphic Novels,”
works by leading illustrators;
Joslyn Art Museum, Omaha, NE;
402-342-3300; joslyn.org

November 13, 2014-April 12,
2015 “Aquascapes: The Art of
Underwater Gardening,” under-
water plantings and aquarium
works of art; Conservatory of
Flowers, Golden Gate Park,

San Francisco, CA; 415-831-2090;
conservatoryofflowers.org

November 21-23 2014 Sacramento
Harvest Festival, arts and crafts,
entertainment, food; CalExpo,
Sacramento, CA; 415-447-3205;
harvestfestival.com/sacramento

December 5—7 Waterfront Fine Art
& Wine Festival, works by about
100 artists; Scottsdale Waterfront,
Scottsdale, AZ; 480-837-5637;
thunderbirdartists.com/waterfront
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THE BEST DINING
EXPERIENCE IN CABO

Ristorante

Romgo &Junzﬂ

ﬁmﬂw@m

_PUERTO
SANLUCAS

Steak, Fish & Pasta House

ROMEQ & JULIETA

PUERTO SAN LUCAS

Tradtiona| I+a1ian Cyisint N SEW TASTE OF

h 2 uniqut A roSphere. Ll
; ; : Resdrvations please call:
Monday thru Saturday from (624) 1457575
4:00pmto 11:00pm Ext. 74375, (624) 1430443
Sunday Service starts at 2:00 pm. Blvd. Marina S/N
Located at corner of Marina = 4
Cabo San Lucas, B.C.S.

Boulevard and Subida del Cerro Ave.
Cabo San Lucas.

Air conditioned & Parking.
Reservations: (624) 143-0225
reservations@restaurantromeoyjulieta com
www.restaurantromeoyjulieta.com

reservations @puertosanlucas.com
www.puertosanlucas.com

FOLLOW US ON
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LAND'S~END

RESORT 5 5PA CABO SAN LUCAS

NS o

'I'rcﬁ'“v"éler (j@LD LIST s BOOK ONLINE OR CALL TOLL FREE FOR OUR LAND’S END SPECIALS

{E WORLDY'S BEST PLACES TO STAY

{ T .
Find Us: [ Solmar Resorts / Solmar Resorts

SOLMAR HOTELS & RESORTS Avenida Playa Grande #1 Cabo San Lucas, BCS Mexico 23450 ®
Ph (624) 145 7575 - Fax (624) 143 6655 - Toll Free USA (800) 344 3349 - US Ph (310) 459 9861 L_S

US Fax (310) 454 1686, E-mail: reservaciones@solmar.com.mx, www.solmar.com HOTELS & RESORTS
http://www.solmartravelexperts.com/




DEARBORN, MI s .
PRIME TIME [Stois

TOP T I i : Featu Ing hl.l dredS
o1 1o tba” artifacts— I %
f foo I . . 5

from an accounting * 4
USDA PRIME STEAKHOUSES  [[RRASROIIII
WNW: P rimesteakhouses.com football's “birth certifi- Hall of Famer Joe
cate” to the Pro Football Schmidt played
Hall of Fame’s Vince for Detroit

Lombardi Trophy— 1953-1965. His

i st fo helmet is on
NOVANS | W lb:;n lll.egljl.zﬂA La Jolla/UTC, CA “Gridiron Glory: The Best display in
s ] p— of the Pro Football Hall “Gridiron Glory.”

of Fame,” continues a
’ San Francisco, CA Grapevine, TX celebration of the soth anniversary of
BOb S Nashville, TN Plano, TX Canton, Ohio's Pro Football Hall of Fame,
Sreak & Phot Fouse Austin, TX San Antonio, TX founded in 1963. On the road since October
Bstablished 1893 Dallas, TX (on Lamar) Woodlands, TX 2012, this exhibit is now showing at the

Dallas, TX (on Lemmon) Henry Ford Museum, just outside Detroit,

through January 4, 2015. Visitors can try on

gear, watch new material from NFL Films

Tueson, AZ Fort Worth, TX

Chiles o, L and enjoy the Hometown Tribute section 3
dedicated to the Detroit Lions. “Gridiron g
Glory” will tour into 2017, with stops in =
4 JOHN HOWIE STEAK Bellevue, WA Phoenix, Kansas City, Austin, Minneapolis ;‘
and Tacoma. For details about the Detroit £
event, call 313-982-6001 or visit thehenry- g
PoOLO GRILL Tulsa, 0K ford.org/gridironglory. —Kyle Jensen s
Des Moines, IA Omaha, NE 6Ea
Kansas City, M0 Leawood, KS o
St. Louis, MO g Eé
Destin, FL EE
Fort Wayne, IN Indianapolis, IN 2 g2
Cineinnati, 0H Columbus, 0H £k
Louisville, KY Bloomfield Hills, MI % z

Pittsburgh, PA
Other Midwest Locations EddieMerlots.com

“d

“Numbers in Nature” explores patterns that

Denver, CO appear in the real world.
CHICAGO, IL
Patterns upon Patterns
Atlanta, GA Mysteries of naturally occurring math
Boca Raton, FL patterns are explored in “Numbers in

Myrtle Beach, 5 Nature: A Mirror Maze,” a recently opened

permanent exhibition at the Museum of
We are always in search of the highest quality Prime Steakhouse Restaurants in America. Science and Industry, Chicago. Visitors
To find out more contact janet(@ primesteakhouses.com walk past a sequence of displays, starting
with a gallery and theater, where they can
learn about wonders of repeating patterns
in nature. A 1,800-square-foot mirror
maze, the exhibition's centerpiece, is
next; guests get pleasantly lost here in a
Wine Spectator ﬁ Wine Spectator Best repeating pattern of mirrors. In one of the
Award of Excellence of Award of Excellence o
many other hands-on activities, museum-

Distinguished Restaurants of North America goers draw patterns on a d‘gltal screen

www.DiRoNA.com and see real-world objects that feature the
patterns. For details, call 773-684-1414 or
visit msichicago.org. —Stacie Larsen
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a Our Waterfall Collection
comes in several styles
! A . 2
' o v and sizes and is
“" W available in 14K Yellow,

-_‘ White or Rose Gold

JAHU: Al_a Moana Centcrl Outrigger Wai
Wailea + Whalers Village + Front Stree

ery * Quee

Finest 735{5567'5 Since 1924

13 J‘_\‘i"e‘nﬁé_'- %?_ikﬁ(i Beach Walk ‘F{lto_"p Hawaiian Viﬂ;ge Y
et ahai; Earig_humanu Center + l‘f?x{ltt chency Maui + Grand Wailea Resort
KAUAI;Pnip opping Viﬂagg4 Grand I.-'I[_,.ratt Kauai X

— FIRST PLACE—

HAWAII'S

2014

Awarded Ty the SAEK Advertiser

BIG ISLAND OF HAWAIIL: Kona .Markel:?lace * Kings' Sfmps + Hilton Waikoloa Village

NORWEGIAN CRUISE LINE: Pride of America

BOSTON: Narick Mall + Northshore Mall CHICAGO: Qakbrook Center + Woodfield Mall DALLAS: NorthPark Center

DENVER: Cherry Creek Shopping Center LAS VEGAS: Grand Canal Shoppes at The Venetian

NEW YORK: Roosevelt Field PHILADELPHIA: The Plaza at King of Prussia
PORTLAND: Washington Square  SAN DIEGO: Fashion Valley + Horton Plaza

LOS ANGELES: Glendale Galleria
PLEASANTON: Stoneridge Mall
SAN FRANCISCO: PIER 39

SAN JOSE: Valley Fair SEATTLE: Bellevue Square WASHINGTON, D.C.: Tysons Corner Center

NaHoku.com + 1-866-296-5462




99 bottles of bourbon
on the wall ...

WoOoDFORD RESERV

DisTiLLER'S SELECT

0. 3 ;
el

With over 99 varieties of bourbon to choose from, finding your favorite might not
be as easy as you think. We suggest starting with the new John Howie Personal
Selection Woodford Reserve. We created this unique blend with the good folks at
Woodford Reserve. In all, we have well over 600 varieties of spirits to choose from
including 300 whiskies. Our mixologists are the best in the business. Discover
something new or enjoy an old friend at John Howie Steak.

JOHN HOWIE STEAK

IT

BEST OF
AWARD OF
EXCELLENCE

JohnHowieSteak.com 425440 0880 2014
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Hair

Restoration

Artistry is what you get when you see Dr.
Brian Goertz. As a board certified hair
transplant surgeon and the founder of Hair
Transplant Seattle, he takes great pride in
his artistry of creating natural hairlines,
achieving amazingly natural results and
helping his patients regain the appearance
they’ve been looking for.

Brian O. Goertz M.D.
Founder of Hair Transplant Seattle

Patients meet directly with Dr. Goertz who
takes a very holistic approach to caring for
his patients. He counsels each individual

on appropriate diet and supplements not
only for their “hair health” but also for their
general well-being and longevity.

Today there are still many misconceptions
about hair transplantation, the results that
can be achieved and the process by which
the procedure is performed. With Dr. Goertz
those misconceptions are gone; people will
only know you’ve had a hair transplant if
you tell them.

“It is important for today’s patients to
understand that the results that can be
achieved can look completely natural
and amazing when done properly,” says
Dr. Goertz. But patients should not be

— |

fooled with promises of new machines or
instruments doing hair transplants. “The
instruments are developed to aid the
doctor,” says Dr. Goertz. "Ultimately, natural
results are achieved by the surgeon who

has the surgical and aesthetic skill to create
results that are completely natural.” When

a hair transplant can pass the scrutiny of a
hair stylist, you know you have a great hair
transplant. “Dr. Goertz has an eye for artistry
in making it look natural, which is why |
refer my clients to him,” says David Cheung,
master designer and owner of MARGIDAVID
SALON in Seattle.

“My goal is to be sure that my work is
completely natural and undetectable,”

says Dr. Goertz. “I recently had a physician
come to me because a mutual patient
finally revealed to him that he’d had a hair
transplant. When that physician realized
that he couldn’t detect the transplanted
hairs, he decided to come in for his hair
transplant. It is a great compliment when a
physician chooses me as the hair transplant
surgeon for themselves and their patients.”

Hair transplantation is not just for men.
Many women also experience hair loss

or are born with a high hairline that can

be treated with hair transplantation. As
difficult as it is for men to lose their hair,
women often suffer in silence experiencing
emotional pain. After all, society tells us
that women are not supposed to lose
their hair. Hair transplantation can make

\\

a dramatic change in a woman'’s life. In
some cases, hair transplantation is even
appropriate for children with areas of hair
loss caused by trauma, burns or radiation
treatment. Hair transplantation can also
be performed for eyebrows, sideburns,
mustaches and beards.

Eyebrow Transplantation
Before & 9 Days After

Whether you are a man, woman or
child, Dr. Goertz is dedicated to creating
results that are so natural that the only
way someone will know you have had a
transplant done is if you tell them.

Visit www.HairTransplantSeattle.com
or Call 1-888-642-4247 '
[=];

11007 Slater Avenue NE
Kirkland, WA 98033

Hair Transplant




Sterling silver charms from $25

Introducing the New 2014 Autumn Collection from PANDORA

Washington e Oregon e California
Hawaii ® Alaska ® Colorado ® Arizona
New Mexico ® Texas ® Nevada
Vancouver, Canada

benbridge.com

\i/

PANDORA"

UNFORGETTABLE MOMENTS

Some jewelry displayed patented (LS Pat. No. 7,007,507 = © Pandora + PANDORANET
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Ben Pierce
celebrates
his view of
the northern
lights.

RONN MURRAY

MINNEAPOLIS, MN

An Avante-Garde Anniversary

In 1879, businessman T.B. Walker mounted
20 paintings in his Minneapolis home and
invited the public in to view the art. In 1927,
the Walker Art Galleries opened, and in
1940, the institution became the Walker Art
Center, as it is now known. Today's center,
along with the adjacent Minneapolis
Sculpture Garden, draws more than
PROFILE J 700,000 annual visitors and is renowned
for its bold, cross-disciplinary contemporary
: art. Celebrating the 75th anniversary of the
Alaskans rally in support of boy’s quest center's founding, the exhibition “Art at the
for visual experiences Center: 75 Years of Walker Collections”
showcases works such as Chuck Close’s
Big Self Portrait (1967-68) and Edward
Hopper's Office at Night (1940). On display
The northern lights glowed brightly in late September for a young boy through September 11, 2016, the exhibition
living a dream, and for the many people who made his dream a reality.

Nine-year-old Ben Pierce, faced with the certainty of losing his eye-
sight, put together a bucket list of visual experiences he wants to fulfill
before his vision fails. Ben was born in Dallas four months early,
weighing only 22 ounces. While he is otherwise healthy, his vision is
already poor, even with strong corrective lenses. Among his wishes was
witnessing the shimmering glory of the aurora borealis.

Ben’s trip to Alaska began when Alaska Airlines pilot Christopher
Cice read about Ben in a Dallas newspaper. Captain Cice returned to
Seattle determined to work with the airline to find a way to assist Ben
and his family—including his parents, and his five siblings, who range
in age from 4 to 12. Among the many people at the airline eager to help
was Marilyn Romano, Regional Vice President, Alaska. She coordi- This gallery in T.B. Walker's Minneapolis home,
nated efforts at the airline with Ray Prentice, Marianne Lindsey and ciica1gay, Wt g precuisor g the IW“"k” Art
KC Hostetler, among many others, and placed calls to friends in Fair- Comer. The instibuticris eelabrating e 7sth

3 . . anniversary as a public art center.
banks to help cover as much of the family’s needs as possible. Cice
arranged to fly the Dallas—Seattle leg of the family’s journey himself.
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As the green glow of the northern lights appeared over the horizon will also feature archival materials from
at Chena Hot Springs Resort, near Fairbanks, Ben stood in awe, T.B. Walker's private collection, as well as
impressed by the scene he described as a beautiful watercolor. Photog- select artists’ books and correspondences.
rapher Ronn Murray captured the above photo of Ben, standing on a For details, call 612-375-7600 or visit
picnic table, as a gift for the family and a memento of Alaska. walkerart.org. —Marie Larsen

The family also met Santa in North Pole, toured the Aurora Ice
Museum and visited the kennels of Aliy Zirkle and Allen Moore, where
Ben rode behind dogs Moore had raced in the Yukon Quest.

“We even saw a moose wandering through Chena Hot Springs, as if

it were arranged just for Ben!” says Heidi Thaden-Pierce, Ben's mother. Aurora borealis activity follows several

“When we woke up after seeing the lights during our first night, one of days after solar flares. Electrically charged
our kids asked, ‘Was I dreaming, or did we really see them? That’s solar particles stream down on Earth, and
what the entire journey felt like—a beautiful, amazing dream.” the particles glow when they strike atmospheric

“It was inspiring to witness the outpouring of hospitality for this
special family,” Romano adds. “And, seeing the northern lights two
nights in a row—that was truly the icing on the cake.” —Paul Frichtl

gases high above the planet's polar regions.

ALASKA AIRLINES MAGAZINE NOVEMBER 2014 35



QU RN

GO‘IhFSLU‘?

LY




JOURNAL

SEATTLE, WA

Ready to Ride

Bicycle sharing launches in the Emerald
City, with Alaska Airlines’ support

The Emerald City just got a little greener with
the launch of Pronto Cycle Share, a 500-bike,
so-station system for automated bike rental.
The system, which is supported with a $2.5
million presenting sponsorship from Alaska
Airlines, is designed to provide a healthy,
inexpensive, convenient and environmentally
friendly transportation option for residents of
Seattle and visitors to the city.

The system opened on October 13 with an
inaugural ride hosted by Seattle Mayor Ed
Murray. On a sunny Seattle morning, repre-
sentatives of Pronto and its sponsor organi-
zations, including Alaska Airlines CEO Brad
Tilden, rode through downtown along the
new protected bike lane on Second Avenue
to a celebration in Pioneer Square.

With a phalanx of the distinctive bright-
green bikes standing ready, speakers at the
event, including Pronto Executive Director
Holly Houser, Murray, Tilden and others,
celebrated the activation of bike
stations throughout the city.

“We're proud to be sponsoring
Pronto Cycle Share,” Tilden said.

He pointed out the relevance of the
program to Alaska’s focus on sus-
tainability and community. “Making
Seattle bike-friendly and pedestrian-
friendly is an important part of
making the city more accessible for
visitors,” he noted.

Bike usage requires an annual
membership, three-day pass or 24-hour
pass. With a membership or pass, riders can
take unlimited trips of up to 30 minutes
each, after which additional fees apply.

Helmets, available at stations, are checked
and sanitized between uses. Wearing a hel-
met is the law in Seattle, and Houser noted
that Pronto makes safety a priority.

Houser touted the benefits of touring on
bikes: “You see the city in an entirely differ-
ent way,” she said. “You're more in touch
with your surroundings.”

To learn more, visit prontocycleshare.com.

—Ben Raker

Alaska Airlines
CEQ Brad
Tilden (left)
celebrates the
October launch

other Alaska
employees.

PRONTO
BIKES
CUSTOMIZED
FOR SEATTLE

7 speeds for Seattle hills
(most cycle-share programs

have 3-speed bikes) Front rack with

/ basket storage

iy o
Wity o
i

Adjustable seat
for riders of
varied heights
|

Fenders to keep

/ riders dry

Front and rear
flashing,
pedal-powered
| LED lights Step-through
| frame with a
low center of

gravity

Explore. Dream.
Discover.

b
Chain guard to

tect cloth
kA Wide, rugged tires

to avoid flats and
wedging in rail

Internzl hub gears to tracks

shift smoothly

Cycle Sharing by the Numbers Pronto is operated by Alta Bicycle Share,
which runs programs in nine other cities, including New York, San Francisco
and Washington, D.C. Alta reported the following numbers in June:

19 MILLION
pounds of carbon
emissions averted
(equal to annual
greenhouse gas
emissions of about
6,700 cars)

1.2 BILLION
calories burned by
Alta riders (about
2.5 million orders of
French fries)

16,733 total
Alta-system bicycles

13,000 Tour de
France rides to
equal Alta fleet
miles

0.001% total
accident rate for
U.S. Alta-trip riders

118+ trips to the
moon to equal total
miles ridden by
Alta’s fleet

SOURCE: ALTABICYCLESHARE.COM
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DISCOVER LOW FARES,
THEN SKI FREE

Explore all of Alaska Airlines’ spectacular winter sports destinations, including Squaw Valley via Reno/Tahoe.

Fly nonstop to Squaw Valley from Portland, Seattle and San Jose — all at surprisingly low fares. Plus, ski the
afternoon at Squaw Valley and Alpine Meadows for free when you show your same-day boarding pass.
Go to alaskaair.com/ski to learn more. Explore More. Spend Less”
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KEOKI FLAGC, COURTESY: SQUAW VALLEY

THE ARCTIC CIRCLE is near one end of Alaska Airlines’ ski territory; at the other, the
Mexican border is close. Skiland Mt. Aurora is a charming day-use area 20 miles north of
Fairbanks—northernmost lift-served skiing in North America. About 2,600 miles south,
near Albuquerque, Ski Apache is America’s southernmost major winter resort, not far from
Mexico. ® In between lie the biggest, oldest, snowiest, most popular and highest ski resorts
in North America. The West has hosted four Winter Olympics (Squaw Valley, Calgary, Salt
Lake City and Whistler) and has nurtured dozens of Olympic champions. You can finish a
run near sea level at Alaska's Alyeska Resort; can start a run at 12,840 feet at Colorado’s
Breckenridge; can ski down 6,100 vertical feet at British Columbia's Revelstoke; and cruise
down the longest intermediate run (Peak to Creek, 4 miles) at Whistler. More than 175
resorts span the West, so we asked our writers for their favorites. Read on, and then start

planning your own winter adventure with our resort listings and a visit to alaskaair.com/ski.

| WESTERN SLOPES
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SALT LAKE
CITY, UT

By Tina Lassen

WHEN IT comes to challenging terrain
and reliably deep, dry-as-dust snow, noth-
ing really can match Utah's Wasatch
Front. This grand wall of mountains rears
up thousands of feet right from the city’s
east-side streets, running north all the
way to Ogden and south beyond Provo.
The Wasatch provides a photogenic back-
drop to the city skyline, and it prompts
winter storm clouds to break open like
pinatas, spilling their goodies deep and
light along that first line of mountain
peaks. Five hundred inches a season is
common.

And it’s all within shoutin’ distance of
Salt Lake City. Close-by driving distance,
anyway: Seven of the state’s most famous
ski resorts are within an hour from Salt
Lake City International Airport.

Local legend says the Great Salt Lake,
or maybe the desert just to the west, is
responsible for sucking the moisture out
of the snow. Seems logical enough. I do
know that once you've porpoised through
thigh-deep fluff you can't even feel, it
spoils you for life. You immediately
understand why “Utah Powder” is the
standard by which all other ski conditions
are measured. Two University of Utah
meteorologists even published a paper in
a professional journal seeking to explain
“The Greatest Snow on Earth.”

It's remarkably easy to reach these riches. Within an hour of touching down
at Salt Lake City International, you can be gearing up in one of several canyons
that lead east into the mountains like teeth in a comb. They hide a Goldilocks-

pleasing assortment of ski areas: Big Cottonwood Canyon, home to Brighton and

4

R

40

NOVEMBER 2014

ALASKA AIRLINES MAGAZINE



RICHARD HALLMAN | FREELANCEIMAGING COM

* Salt Lake City The

“Greatest Snow on Earth”
is featured at four major
resorts (Alta, shown here; Brighton,
Snowbird and Solitude), all less
than 40 minutes' drive from Salt
Lake City International Airport.
Combined totals—Lifts: 32. Skiable
terrain: 6,950 acres. Vertical rise:
2,100 to 3,240 feet. Trails: 332.
800-541-4955; visitsaltlake.com.

The Wasatch Range holds 11 other
ski resorts, from Beaver Mountain
to Sundance, all easily reached from
Salt Lake City; skiutah.com.
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Beyond the
ordinary is

within reach.

EARLY BOOKING OFFER

Get the best deals of the season — guaranteed.

Beyond Whistler Blackcomb'’s 8,100 acres of incredible and
varied terrain, its mile-long vertical and its dedication

to grooming more terrain than anywhere else in

North America, is an experience so unique that it's

hard to measure. It's about our abundant and reliable
snow, our friendly and vibrant village, and a vibe that
encourages visitors to push their limits—whether it’s ticking
off every run on the map or attempting to eat at every

award-winning restaurant in the Village.

1.800.274.7916

whistlerblackcomb.com/bookearly

Early Season
5 Night 4 Day N
Ski & Stay Package R

R

993;; e \ SAVE 42% OFF

Kids ski, stay, rent and receive airport transfers FREE"
Visit whistlerblackcomb.com for details.

SAVE EVEN MORE by purchasing your airline
tickets in a package. Call to inquire.

BOOK BY NOVEMBER 15 FOR THE BEST PRICE

For other great deals all season long,
visit whistlerblackcomb.com

"Starting from rates are quoted in CAD funds. Package rate is per person per night,
valid Nov 27-Dec 19, 2014 based on 2 people sharing a studio. Taxes and fees are
extra. Restrictions may apply. Book by November 15, 2014. "Kids free: 1 free child (12
and under), per paying adult. Free child lift ticket, rental and airport transfers must
be equivalent to the paying adult. Blackout dates apply. Book by November 15, 2014.
Other packages available throughout the winter season, please inquire for details

B PEAIC WHISTLERBLACKCOMB
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Solitude, suits families and locals looking
for a low-key environment. Up Parley’s
Canyon lies Park City, an old silver mining
town with so much charisma, nightlife and
quality dining, the village almost outshines
the three major resorts here: swanky Deer
Valley, Park City Mountain Resort and
Canyons.

And Little Cottonwood Canyon draws
the hard-core contingent to two contrasting
resorts. Alta is a cult favorite, limited to
skiers only, which is determinedly old
school—no gondolas, famously steep ter-
rain focusing on fall-line skiing. Snowbird
is a tram-served big mountain with a mid-
mountain tunnel conveyor linking two of
its basins. Both boast deep snows, ample
expert and intermediate terrain, and a joint
lift ticket allows skiers to sample both.

Pick one area and ski it for a week, or
get a room in Salt Lake and sample a differ-
ent one every day. It's the ultimate skiing

smorgasbord.

SQUAW
VALLEY, CA

By Tina Lassen

FEW SCENIC sights can upstage Lake
Tahoe, shimmering like a dragonfly and
ringed by the serrated Sierra Nevada.
Apparently captivated by that big blue
beauty, for years I overlooked the dozen or
so ski areas scattered around the lake. Tt
took just one February trip a decade ago to
convince me that, as idyllic as Tahoe can be
in summer, it's even better in winter.

Californians know this, of course—
Tahoe is the ski “neighborhood” for Sacra-
mento and the San Francisco Bay area.
From big-name resorts such as Heavenly to
lesser-known gems that include Sugar Bowl
and Kirkwood, Tahoe offers plenty of
world-class skiing and riding.

And then there’s Squaw Valley, home of
the first Winter Olympics in the West, in
1960. Six miles from Tahoe's northwestern

shore, the ski area arcs across a broad

amphitheater of rock, 3,600 acres of steep
bowls and granite knobs. Cliff bands such
as KT-22 made Squaw and many local
skiers famous, starring in so many ski mov-
ies it’s earned the nickname Squallywood.

Squaw has everything. A network of
more than 30 lifts leads to loads of sunny
cruisers, powder-filled tree stashes and
terrain parks for all abilities. You can par-
take in the hard-charging scene at KT or
the vertiginous upper bowls, or you can
kick back on a sundeck near the mid-
mountain ice rink and then cruise down a
blissful intermediate run.

Neighboring Alpine Meadows dials
things down another notch. Owned by

Squaw since 2o011—and skiable on the same

Squaw Valley & Alpine
Meadows Lifts: 34.
Skiable terrain: 6,000+
acres—25% beginner; 43% interme-
diate; 32% advanced/expert. Vertical
rise: 2,850 feet. Trails: 270+. 8oo-
403-0206; squawalpine.com.

Though its surface is at 6,225 feet,
Lake Tahoe does not freeze in the
winter. And Alpine Meadows’
celebrity ski patrol dogs fend off
subfreezing temperatures, too.
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lift ticket—some of Alpine’s biggest stars
are its ski patrol dogs, trained for avalanche
rescue. They've become such icons of the
ski area that patrollers hand out collector
cards: Bridger, a 62-pound golden retriever,
“likes powder, practicing my search-and-
rescue techniques and rolling in the snow.”

But Alpine Meadows skis big, with short
traverses leading to huge expanses of ter-
rain you didn't even notice on the trail map.
Plus there is plenty of in-bounds off-piste
skiing that requires only a short hike along
the top of the ridge. It's the kind of place
where locals bond by shouldering their skis
or board and setting off to hunt untracked
stashes. At the end of the day, aprés consists
of craft beer in a Solo cup, a deck drenched
in California sunshine and a place to prop
up tired legs. Ah, the California lifestyle.

STEAMBOAT
SKI
RESORT, CO

By Crai Bower

WHEN | WAS 12, my older brother, wearing
a cowboy hat no less, skied an East Coast
black diamond run, backward. He was
visiting from Colorado, where he worked as
a liftie at Steamboat. I'd never been west of
Ohio, and couldn’t fathom how different
ski resorts could be—until I visited Steam-
boat, my first Rockies ski experience.
Steamboat isn't the steepest, longest,
glitziest, biggest or most famous resort, but
this forms much of its appeal. It's an actual
town, a Western ranching center dating
back to the 1gth century: The town’s F.M.
Light western wear emporium, on the main
drag, is one of the last of its kind. The
mountain itself is a series of 10,000-foot
peaks that release runs close to 3 miles
long, down 3,668 feet of vertical spread
across almost 3,000 acres, with light snow
nicknamed “Champagne Powder.”
Steamboat’s cowboy culture dates back
to the early "7os, thanks mostly to Billy
Kidd. Though raised in Vermont, Kidd

carried his 1964 Olympic silver medal, an
American first, back to Steamboat, where
his image hitting the steeps under a 10-gal-
lon hat suggested slope-slide cool, and
began the resort’s still-strong cowboy chic.

West-facing Steamboat reins in some of
Colorado’s driest snow and brightest sun-
shine. There’s plenty of mixed ability room
off the Sunshine and Sundown Express
chairs, but things become serious on the
opposite side, where advanced skiers find
more chutes than at the summer rodeo.

Morningside Park provides a gilded
bowl of post-breakfast terrain, where the
east-facing back side features wide open
spaces creased by long, agreeable interme-
diate runs, great for families. I usually
settle on the front side after lunch, lassoing
consistent drops off ¥ Hitch, working the
Pony Express chair like a frontier gambler.

As for the cowboy hat—that’s best left to
my brother.

Steamboat Ski Resort

Lifts: 16. Skiable terrain:

2,965 acres—14%
beginner; 42% intermediate; 44%
advanced/expert. Vertical rise:
3,668 feet. Trails: 165. 800-922-2722;
steamboat.com.

Champagne powder is the term
Steamboat applies to its famous
snow. Strawberry Park Hot Springs
provides the reward for tired skiers.
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MAMMOTH
MOUNTAIN, CA

By Rob Dunton

MY LOVE affair with Mammoth began
during family ski trips in the early 1970s. [
recall hitting the slopes dressed in a lemon
yellow two-piece ski suit with a rainbow
knitted collar—something Steve Austin the

bionic man might have worn if he skied. I

would race my older brother down Mam- Mammoth Mountain

Lifts: 28. Skiable
terrain: 3,500 acres—25%

moth’s diverse slopes with glee, using my

“pizza-wedge” to slow down only when

absolutely necessary. has become world-class. beginner; 40% intermediate; 35%
In a way, Mammoth and I grew up Through the last 40 years I've collected . nce_df Bt Vertical. s 10
. ) j ) feet. Trails: 150. 800-626-6684;
together, green dots progressing to blue personal staries of epic powder days, his-

mammothmountain.com.

squares and double-black diamonds. These  toric snowfalls, catching air off jumps, )
Both the terrain and the season

days, I rediscover the exhilaration of my wipeouts I felt lucky to survive, dog sled- :

at Mammoth are, well, massive—
early beginner-slope runs with grown-up ding, snowmobiling, snowshoeing. I've skiing often lasts into midsummer
adventures in rocky chutes such as Hang- relished countless miles on machine with huge doses of sunshine.

man’s Hollow or Philippe’s, at a resort that groomed Nordic trails that meander

€&
CEDARBROOK
LODGE

> & pleasure

Designed for Business. And more.

206.901.9268 | 18525 36th Ave South, Seaifie WA S ismen
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bigwhite.com
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CENRES@BIGWHITE.COM
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through pine forests with dazzling vistas of
the Eastern Sierra skyline, and endless days
spent tree skiing on the back side off Chair
14 and through the glades below chairs 9
and 25. Yes, this mammoth place has more
than two dozen lifts. Cherished memories
include cooking with friends and family in
cozy mountainside condos and cabins;
watching stars materialize while soaking in
the nearby hot springs; exploring the scenic
mountains that frame Lake Mary on a
cross-country ski trail above Tamarack
Lake; catching rays on Main Lodge’s huge
deck in the spring; and enjoying the din of
aprés skiers at the Swiss-styled Yodler.

I remember skiing one Fourth of July
weekend during which we'd finish by 12:30
each afternoon and spend the rest of the
day exploring the sights nearby: a well-
preserved ghost town called Bodie, the
surreal tufa towers of Mono Lake, or the
trails above June Lake on horseback.

Where else on the planet can [ do all

this in a three-day summer weekend?

MT. BAKER SKI
AREA, WA

By Crai Bower

MT. BAKER IS a locals’ hill, though there
are skiers and boarders who regularly
detour here from higher-profile mountains
such as Whistler, Squaw and Vail. I've met
visitors from as far away as Vermont at this
mid-size, locally owned hill beside the third
tallest peak in Washington (10,781 feet).

This iconic area one hour east of Bell-
ingham was among the first winter resorts
in North America to welcome snowboard-
ers; some claim the sport was invented
here. In 1985, Mt. Baker launched the
“Legendary Banked Salmon,” the “Lolla-
palooza” of snowboarding. Two decades
later, the four-day competition in late Feb-
ruary is so popular competitors are now
selected by lottery.

But we two-plankers have just as much

fun at Baker as the riders, finding our way

CRANTGUNDERSON.COM
down scores of unmarked tracks, through
the occasional gully and into the woods or
onto a fresh, plush field of white.

Lots of white, in fact—another reason
Baker is known far outside the Pacific
Northwest. Much is made of 1998, when
the resort received 1,140 inches of snow,
the world’s greatest recorded one-season
snowfall ever. Though Baker got “just” 623
inches of snow last season, the total still
topped all other North American ski areas.
Further, Baker’s average annual snowfall

Skiable terrain: 1,000
acres—23% beginner;
35% intermediate; 42% advanced/

expert. Vertical rise: 1,500 feet. Trails:

38. 360-734-6771; mtbaker.us.

Prodigious snowfalls, glorious tree
skiing and memorable expert terrain
draw snow sports enthusiasts from
far and wide to Washington state’s
legendary Mt. Baker.

Mt. Baker Ski Area Lifts: 8.
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If your local winter
forecast 1s a daily
rerun of cloudy wich

a 100% chance of perpetual drizzle,

a little downhill therapy is the
perfect treatment to cure what ails
you and get the winter blahs out.
Maybe a little unhibernation with

a getaway to ldaho for some Vitamin
ID can help rejuvenate you. Winters
in Idaho are filled with weeks of
clear blue skies, great snow and

plenty of sunshine. With 18 ski

slopes there are plenty of apres ski
activities, inside and out, including
art galleries, skating rinks, eclectic
restaurants, pampering spas

and more.

If you're looking for the most

snow anywhere in the state, come

to McCall and Brundage Mountain
Resort. Situated on the southern
shore of Payette Lake in the heart of
the Payette Nartional Forest, McCall
has a rustic mountain-town feel yet

the comforts of city living. Lodging

Mountains above Sandpoint with an
average of 300 inches of annual
snowfall and a stunning view of
Lake Pend Oreille below. Nearby
towns of Sandpoint, Priest River and
Cocur d’Alene offer overnight
lodging, gift shops, galleries, plus

restaurants, cafes and bars.

Getting to Idaho for your Vitamin
ID fix is easy. Just grab your gear,
load up the fam and hit the road or
hop on a short plane ride. Get ready

to put your tray tables and seat backs
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resorts throughour the state, Idaho
offers a range of terrain, pricing
and amenities to satisfy everyone’s
craving for bluebird days and
Vitamin ID. And short lift lines
mean you can make the most of

your winter getaway.

Idaho is proud to be home to the
country’s first ski resort, Sun Valley,
which attracts visitors from around
the world. It has a cozy, Old

World feel of a European alpine
village paired with cosmopolitan

sophistication. When you’re off the

ranges from upscale on the lake to
RV facilities and campgrounds in the
pines. A short drive from McCall
takes you to Brundage Mountain,
packed with powder (320 inches

annually) and wide, groomed trails.

To the north, Schweitzer Mountain
Resort lies high in the Selkirk

in the upright position for some

serious fun.

Escape endless doldrums and leave
winter-as-usual behind. One word
of caution: Vitamin ID straight
from the Idaho mountains may
be habi:—forming, however side

effects are undeniably positive.

TO WIN YOUR WINTER GETAWAY

AND GET YOUR DOSE OF VITAMIN ID, VISIT

IDAHOWINTER.ORG
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Every winter, millions
of people suffer from
Wintercrabbypantsitis,
Greyskymourning,

and Lackofsnowosis.

L L2

Vitamin 1D eliminates
the symptoms of these
devastating ailments.
Symproms have been
attributed to a lack of
exposure to the sun’s
rays and a depletion

of winter fun.

Vitamin ID.
Get the blahs out.

*

LA S A A e e R A e AR S

Our main ingredient, locally grown sunshine,
is combined with blue skies and powder to make

Vitamin ID, a potent remedy that can dramatically
transform a patient’s disposition leaving users feel
refreshed, relaxed, and positively beaming

(like the sun). Enter to win your remedy at

IDAHOWINTER.ORG.

Giveaways begin October 6th.

178 SKIIDAHO.US
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bests every other resort in the world.

Snow aside, it’s the Baker atmosphere
that remains the primary reason I never
tire of making the trip up State Highway
542. From chaitlifts 1 through 8, many of
the best runs remain unnamed, making it
easy to truly pioneer new tracks almost
every morning. And when it’s time for
midday chili, folk musicians play live in the
day-lodge’s modest eating area.

“Canuck’s Delux” and “Lower Canuck’s”
indicate Baker’s popularity with our neigh-
bors across the border. Other runs such as
“Daytona” and “Austin” perhaps signify the
provenance of more distant aficionados. I
like to zip down Canuck’s Delux and then
pop into the “Canyon” for some serious
tree sluicing, but I recommend you choose
your own path when coming to Baker. You
may not remember exactly where you've
just been, but that is half the fun.

BIG WHITE
SKI RESORT, BC

By Crai Bower

MUCH IS MADE of skiable acreage
these days, but to me it isn't the size of
the spread that matters, it’s the
number of glades. I'm a skier
who will happily bop around
in the forest from first run to
last chair. And any way you
slice it, Big White is a glade
skier’s paradise.

A cool dozen glades fill the
mountain on just half of the
resort, from the Gem Lake to
the Powder chairs, most likely
the highest concentration of
arboreal bliss in Canada. I like
to begin my day’s drama atop
the Sun Rype Bowl, then
disappear into the Black Bear
Glades, pop into the Talon
Glades, and then Ribbon
glades, before jumping on the
Cann Cann run with more

than half the mountain below still to go.
The Gem Lake Express chair whisks me
back to the double-black Playground, before
I plunge into the Black & Blue Glades for a
little extra leg burn. Though tree runs
always demand a keen eye and decent
skills, a first timer can try out turns in
Never Never or Paradise Glades near the
middle of the mountain. (Remember to
always ski with a partner when tree skiing.)
Of course you don’t have to be a lumber-
jack to appreciate Big White, one of those
rare terrains where the 7,606-foot summit
releases a series of true beginner runs (not

just cat tracks cut into the slope). Tackling a

g™

Big White Ski Resort
Lifts: 12. Skiable terrain:

Vertical rise: 2,550 feet. Trails: 118.
800-663-2772; bigwhite.com.

Big White is aptly named—the
mountain’s snow-draped summit
looms high above the Okanagan
Valley below. The hockey-friendly
skate rink is big, too.

2,834 acres—18% begin-
ner; 54% intermediate; 28% expert.
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green trail such as Sun Run from top to

bottom is the best way to instill the ski
L] s . .
chk Ha ““ah Su ha ru — bug in a beginner or child. Bottom-of-
the-hill bunny slopes are fine, but it’s cool
to take Big White’s Clift Chair to the

]
the # ] 0 “ I I “e - rate d s u ha ru powdery pinnacle whether you're 5 or 50.
d I = th N th t » With everything from the top winding up
edier in te Nortwest.

back at the village, Big White is perfect
for a family ski vacation.

One of my favorite things about a Big
White visit has nothing at all to do with
vertical, trees or even snow; it's that sense
of being settled in and contained, the
knowledge that there’s really nowhere
else I need to go. My only commute here
requires boarding Lara's Gondola from

Village Centre to the Happy Valley, a

All-new 2015
Subaru Legacy 25i

$2 2 9 per month!"!

Model FAB-01 [1] $229 per manth for 36 menths
with $1,999 due at lease signing. $0 security
deposit. Tax, title and registration fees extra.
Mileage charge of 15 cents per mile for mileage
over 12,000 miles per year. Other leases available
on other models. Special lease rates extended

to well-qualified buyers and are subject to credit
approval. Total monthly payments $8,244. A
documentary service fee in an amount up to $150
may be added to capitalized cost. Must take
delivery from dealer stock by November 30, 2014.
[2]#1 enline-rated sourced from total number of
aggregated Google, DealerRater and Yelp reviews.
Reviews sourced May 2014,

 Dick Hannak

& SUBARU

Confidence in Maotion

route I take daily to get my fill of shinny
(pond) hockey on the resort’s Olympic-
sized outdoor skating facility. Naturally,

the rink, ice climbing tower and tubing
area remain encompassed by trees.

LAKE LOUISE,
AB

By Tina Lassen

POISED NEAR one of the most famous

mountain lakes in one of the world’s

best-known alpine wildernesses, Lake
Louise Resort seems memorably wild,
big, unconfined and expansive. For start-
ers, this 4,200-acre area is entirely within
the borders of Banff National Park, a
swath of mountains so sublime Canadi-

877-240-1929
HannahSubaru.com/alaska

ans named it their first national park 130

years ago. Stand on a ridgeline here, and
you stand face to face with a saw blade of
“HI BAR 10,000-foot peaks strung along the Con-
tinental Divide, some still crusted with
Sustainable, Modern, _ thick slabs of blue glacial ice.

Chinese Cuisine ‘ \ L The ski area feels as burly and wild as
m 4 its surroundings. Down the big, broad

SINCE 2002 - ; \ front side, you can arc down wide, rolling

. ' runs or seek out narrow slots through the

pour in-bound Alaska Airlines

. ‘ L b
ass for a complimentary " S trees. There are no short laps here; suf-

lor appetizer.

ficient vertical lies on the front face that

Lake Louise is a regular stop for World

Cup Tour downbhill events.
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Down the back side of the ridge lies an
even more challenging string of bowls,
some open and exposed, others stippled
with larch glades. The Summit platter lift,
topping out at 8,650 feet, reaches the high-
est and hairiest stuff. Even in the steeper
areas, though, Lake Louise carefully carves
out at least one green, blue and black run,
so skiers and riders of all abilities can
explore the entire mountain together. The
more you nose around, the more you dis-
cover new pockets of terrain facing every
which way. That translates to decent snow
in virtually all weather conditions.

For my money, I'll take spring. When
more southerly ski areas are turning to
slush and mush, TLake Louise is just hitting
its stride. Here the ski season reliably
stretches well into May, with air cool
enough to hold the snow even as the skies
glow electric blue. Oh, I'm sure those back
bowls are dreamy on a powder day—tempt-
ing to stay there all day. But it would be a
shame to miss the front side’s jaw-dropping

mountain views.

WHISTLER
BLAGKGOMB,
BC

By Crai Bower

IF YOU’RE uncertain what 1 mile of vertical
drop feels like, try rushing from top to
bottom at Whistler Blackcomb. A couple of
years ago [ was just settling into a bowl of
chili inside Horstman Hut, high up on
Blackcomb Mountain, when my cellphone
rang. My teenage son was not feeling well
at the bottom of the hill. More important,
I'd made an error with our checkout date
and the housekeepers were standing in our
condo’s living room. Bummer. Down [
raced from the 7,494-foot top of the 7th
Heaven chair. I was worn out by the time I
hit the top of Zig Zag, and that’s only half-
way down the mountain. Whistler Black-

comb is big like that.

* Lake Louise Ski Resort
Lifts: 6. Skiable terrain:
4,200 acres—25%

beginner; 45% intermediate; 30%
advanced /expert. Vertical rise: 3,250
feet. Trails: 142. 877-956-8473;
skilouise.com.

Its vast size means Lake Louise Ski
Resort holds corners and secrets for

skiers of all abilities to discover.

Proximity to Whistler is a mile above
the many reasons [ feel lucky to live in the
Pacific Northwest. Designed from the start
in 1966 to become a world-class winter-
sports mountain village, Whistler reached
its goal when the Peak 2 Peak gondola
linked the once-rival mountains in 2008,
and the entire alpine world arrived for the
2010 Winter Olympics. No surprise that
this was North America’s first winter resort

to surpass 2 million skier visits, in 2009.

Whistler's European-style village, at the

toe of the two ski mountains, is perfect for

after-ski cuisine and conviviality.
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JACKSON ST.

TRANSIT HUB

I-5 & 1-90
CENTURY INGRESS/
LINK EGRESS

FIELD

E. MARTINEZ DR.

HOME PLATE
CENTER

LIGHT RAIL

‘S INN3IAY LSL
‘S ANNIAY HL1v

Superior Visibility
Class A Office Space

Make your move to Home Plate Center -
designed for forward-thinking businesses.
Innovative architecture and technology

is built into every square inch keeping
progressive companies at the top of their

game. Take a tour today.

HOME PLATE

CENTER

ACCESS |-5, 1-90, Hwy 99, transit
VIEWS City, Elliott Bay & Mt. Rainier
SPACE Two building office campus,
225,222 SF of Class A office,
high ceilings, large floor plates
GREEN Achieved LEED" Gold certification
TECH Fiber carrier options, 24/7 security,
on-site backup generator
PLAZA Retail, public art
MORE Abundant parking, great room

lobby, conference room, bike storage

HomePlateSeattle.com

For more information, please contact:

Scotta Asheraft | +1 206 292 6063 | scotta.asherofi@cbre.com
Dan Stutz | +1 206 292 6097 | dan.stutz@chre.com
Dwight Newell | +1 206 292 6094 | dwight.newell@cbre.com

CBRE -

AMERICAN LIFE
INCORPORATER

(@) 2014 (BRE, Inc. This informetion has baen obteined from sources believed refiable. We have not verified if
and moks no quarantes, warsonty or represantation about it. Any projections, opinions, assumplions of esfimates
used ore for exomgle only ond do not vepresent the currant or future perfarmance of the progerty. You and your
odvisors should condud o coreful, indepandent investigation of the proparty to determing fo your sofisfaction the
suitability of the property for your needs. Photes herein are the property of their respeciive owners ond use of
thesa images withaut the express written content of the owner is prohibited. 1 7-22-14



mistakable

The snow. The terrain. The tradition.

Experience it all by booking your Alta stay today.
discoveralta.com/alta-rentals K3 E
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Whistler Blackcomb Lifts:
25. Skiable terrain: 8,171
acres—18% beginner;
55% intermediate; 27% advanced/
expert. Vertical: 5,280 feet. Trails:
200+. 800-766-0449; whistlerblack-
comb.com.

Whistler Blackcomb’s extraordinary
Peak 2 Peak Gondola—longest in
the world—makes it easy to ski both
mountains in a single day.

If the snow conditions are relatively
even on the two mountains, I tend to crush
on one area with the enthusiasm of a mid-
dle school boy. Years ago, I couldn’t get
enough of the puffy meadows off Black-
comb’s Glacier Express, coupled with the
occasional more adventurous dip over the
top onto Blackcomb Glacier. Then came a
7th Heaven infatuation—so much open
glade terrain with a quick finish through
the woods, a premier arboreal loop.

Like many regulars, I eventually gradu-
ated to Whistler, and spend days traversing
the faces of Glacier, Whistler and Bagel
bowls, those glorious pillows that spill
white down off the peak. Recently, Sym-
phony has showed up in class, and I've
been able to consider little else. There's a
creek bed in there somewhere, broader
than most, where the buzz of North Ameri-
ca’s most popular ski area becomes as quiet
as a monastery.

I thought I might have exhausted myself
of Whistler after scouring scores of narra-

tives while living there during the

Olympics, yet each year presents a new
face. Much as T adore Symphony, I've
never really spent time with the other
mountain’s Crystal Ridge, and it cer-
tainly seems intriguing. That's the
beauty of Whistler: 'l never run out of

new territory to explore. sk

Around the West

From Alaska to California, Washington to

Utah, Montana to Colorado and New Mexico,

the West offers a multitude of ski destinations.

The following listings provide basic mountain
stats and contact info for many of these ski
areas. Alaska Airlines has partnered with
several leading resorts to offer exclusive
savings. Learn more at alaskaair.com/ski.

ALASKA

Alyeska Resort Lifts: 7. Skiable terrain: 1,610
acres—11% beginner; 52% intermediate;

37% advanced fexpert. Vertical rise: 2,500 feet.
Trails: 76. g07-754-7669; www.alyeskaresort.

com.

Eaglecrest Lifts: 4. Skiable terrain: 640
acres—20% beginner; 40% intermediate;
40% advanced/expert. Vertical rise: 1,540 feet.
Trails: 36. 907-790-2000; www.skijuneau.com.

CALIFORNIA/NEVADA

Alpine Meadows Lifts: 11. Skiable terrain:
2,400+ acres—25% beginner; 40%
intermediate; 35% advanced fexpert.
Vertical rise: 1,802 feet. Trails: 100+.

800-403-0206; www.squawalpine.com.

Heavenly Mountain Resort Lifts: 20. Skiable
terrain: 4,800 acres—20% beginner; 45% inter-
mediate; 35% advanced/expert. Vertical rise:
3,500 feet. Trails: 97. 775-586-7000; www.
skiheavenly.com.

Kirkwood Mountain Resort Lifts: 10.

Skiable terrain: 2,300 acres—12% beginner;
30% intermediate; 58% advanced /expert.
Vertical rise: 2,100 feet. Trails: 8o+. 800-967-
7500; www.kirkwood.com.

Northstar California Resort Lifts: 13.
Skiable terrain: 3,170 acres—13% beginner;
60% intermediate; 27% advanced/expert.
Vertical rise: 2,280 feet. Trails: g7. 800-466-
6784; www.northstarcalifornia.com.

Sierra-at-Tahoe Lifts: 9. Skiable terrain: 2,000
acres—25% beginner; 50% intermediate; 25%
advanced/expert. Vertical rise: 2,212 feet.
Trails: 46. 530-659-7453; www.sierraattahoe.
com.

Sugar Bowl Lifts: 12. Skiable terrain: 1,650
acres—17% beginner; 45% intermediate; 38%
advanced/expert. Vertical rise: 1,500 feet.
Trails: 103. 530-426-9000; www.sugarbowl.
com.

COLORADO

Beaver Creek Resort Lifts: 17. Skiable terrain:
1,832 acres—19% beginner; 42% intermediate;
39% advanced fexpert. Vertical rise: 3,340 feet.
Trails: 150. 970-754-4636; www.beavercreek.com.

Breckenridge Ski Resort Lifts: 1g. Skiable
terrain: 2,908 acres—11% beginner; 31%
intermediate; 58% advanced [expert. Vertical
rise: 3,398 feet. Trails: 187. 970-453-5000;
www.breckenridge.com.

Copper Mountain Resort Lifts: 22. Skiable
terrain: 2,465 acres—21% beginner; 25%
intermediate; 54% advanced/expert. Vertical
rise: 2,601 feet. Trails: 140. 866-841-2481;
www.coppercolorado.com.

Eldora Mountain Resort Lifts: 8. Skiable ter-
rain: 680 acres—z20% beginner; 50% interme-
diate; 30% advanced /expert. Vertical rise:
1,600 feet. Trails: 53. 303-440-8700; www.
eldora.com.

Keystone Resort Lifts: 20. Skiable terrain: 3,148
acres—14% beginner; 29% intermediate; 57%
advanced/expert. Vertical rise: 3,128 feet.
Trails: 131. 800-328-1323; www.keystoneresort.
com.

Vail Lifts: 22. Skiable terrain: 5,289 acres—
18% beginner; 29% intermediate; 53%
advanced/expert. Vertical rise: 3,450 feet.
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Summit = Sotheby’s

INTERNATIONAL REALTY

View Utah ski, golf, farm and ranch properties at SummitSothebysRealty.com

" Sauth Fark eq;estrian Retreat Goréeous Park City Home —Walk to SkiLift ~ Great Location — Steps from Red Pine Gondola
10331 Highway 39, Huntsville 1412 Empire Avenue, Park City 3720 Sundial Court #B303, Park City
4BD | 4.5BA | 6564 SF | 5 Acres | $829,000 4BD | 5BA | 2,266 SF | #1249065 | $1,395,000 IBD | IBA | 590 SF | $350,000

Lisa K - OgdenVaIleyReaIEstateGuuie com Mary Ciminelli 801.550.7563 Holly Sutton 435.714.0503

=

Nl TSN

Move-in Ready Condo in Downtown SLC Best Snow on Earth! Furnished Ski Condcs Ski Property — Minutes to Alta and Snowbird

48 West 300 South #1905, Salt Lake City Snowbird/Alta 3855 Alta Approach Road, Sandy
2BD | 2BA | 2279 SF | #1190859 | $439.000 Condos available from $195,000-%1,800,000 4BD | 6BA | 5384 SF | #1250657 | $1,600,000
John K. Patton 801.916.7406 lindawolcott.com | susanpoulin.com heidiingham.com

Four Acre Horse Ranch with Ponds Stunning Contemporary Estate on 3+ Acres Aspen Crest Manor — Luxury Golf Estate
2957 West Winterton Road, Park City Area Park City 7501 N Promontory Ranch Road, Park City
6BD | 6BA | 5174 SF | #1243822 | $1,459,000  6BD| 8BA | 8600 SF | MLS #1241315 | Request Price  6éBD | 7BA | 12375 SF | #11402481 | $7,250,000

Marc Coulam 801.243.2002 Scott Maizlish 435.901.4309 Beth McMahon 435.731.0074

The Perfect Park City Vacation Home The World at Your Feet Newly Constructed Colony Masterpiece

355 A Deer Valley Drive, Park City 450 Bern Way, Midway 213 White Pine Canyon, Park City
5BD | 3.5BA | 3271 SF | #11402735 | $1,295,000 4BD | 4BA | 5264 SF | #1229471 | $1,199,000 8BD | 10BA | 17606 SF | #1062025 | $14,495,000
T Digman 801.898.2447 | C Schiedel 435.659.1025 WV Pearson 435.640.1455 | M Coulam 801.243.2002 Whitney Pearson 435.640.1455

UMMV Sotheby's International Realty Affiliates LLC. All Rights Reserved. Sothe
Equal Housing Opportunity, @ Each Office is Independently Qwned & Cper

ternational Realty® iz a licensed trademari to Sotheby's International Realty Affilates LLC.
nformation deemed reliable, but not guaranteed. Square Tootage is an estimate only.
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Trails: 193. 970-754-8245; www.vail.com.

Winter Park Resort Lifts: 25. Skiable

terrain: 3,081 acres—=8% beginner; 18% inter-
mediate; 74% advanced/expert. Vertical

rise: 3,060 feet. Trails: 143. g70-726-1564;
www.winterparkresort.com.

IDAHO

Bogus Basin Lifts: 7. Skiable terrain: 2,600
acres—22% beginner; 45% intermediate;
33% advanced/expert. Vertical rise: 1,800 feet.
Trails: 53. 208-332-5100; www.bogusbasin.org.

Brundage Mountain Resort Lifts: 5.

Skiable terrain: 1,500 acres—20% beginner;
50% intermediate; 30% advanced/expert.
Vertical rise: 1,800 feet. Trails: 46. 208-634-
4151; www.brundage.com.

Schweitzer Mountain Resort Lifts: 7. Skiable
terrain: 2,900 acres—10% beginner; 40%
intermediate; 509 advanced/expert. Vertical
rise: 2,400 feet. Trails: 92. 877-487-4643; www.

schweitzer.com.

Silver Mountain Resort Lifts: 7. Skiable terrain:
1,600 acres—20% beginner; 40% intermedi-
ate; 40% advanced/expert. Vertical rise: 2,200
feet. Trails: 76. 800-204-6428; www.silvermt.
com.

Sun Valley Resort Lifts: 17. Skiable terrain:
2,054 acres—36% beginner; 42% intermediate;
22% advanced/expert. Vertical rise: 3,400 feet.
Trails: 80. 800-786-8259; www.sunvalley.com.

Tamarack Resort Lifts: 4. Skiable terrain: goo
acres—15% beginner; 44% intermediate; 41%
advanced/expert. Vertical rise: 2,800 feet.
Trails: 36. 208-325-1000; www.tamarackidaho.
com.

MONTANA

Big Sky Resort Lifts: 22. Skiable terrain: 5,804
acres—15% beginner; 24% intermediate; 61%
advanced/expert. Vertical rise: 4,350 feet.

Trails: 298. 800-548-4486; www.bigskyresort.
com.

Bridger Bowl Lifts: 8. Skiable terrain: 2,000
acres—25% beginner; 25% intermediate; 50%
advanced /expert. Vertical rise: 2,600 feet.
Trails: 79. 800-223-9609; www.bridgerbowl.
com.

Whitefish Mountain Resort Lifts: 12. Skiable
terrain: 3,000 acres—13% beginner; 38%
intermediate; 49% advanced/expert. Vertical:

2,353 feet. Trails: 105. 877-754-3474; www.
skiwhitefish.com.

NEW MEXICO

Angel Fire Resort Lifts: 5. Skiable terrain: 560
acres—18% beginner; 46% intermediate; 36%
advanced/expert. Vertical rise: 2,077 feet.
Trails: 79. 844-218-4107; www.angelfireresort.
com.

Sandia Peak Ski & Tramway Lifts: 4. Skiable
terrain: 200 acres—35% beginner; 55% inter-
mediate; 10% advanced /expert. Vertical rise:
1,700 feet. Trails: 39. 505-242-9052; www.
sandiapeak.com.

Ski Apache Lifts: 5. Skiable terrain: 750
acres—20% beginner; 60% intermediate;

20% advanced/expert. Vertical rise: 1,900 feet.

Trails: §5. 575-464-3400; www.skiapache.com.

Ski Sante Fe Lifts: 5. Skiable terrain: 660
acres—20% beginner; 40% intermediate;
40% advanced /expert. Vertical rise: 1,725 feet.
Trails: 77. 505-982-4429; skisantafe.com.

Taos Valley Ski Area Lifts: 12. Skiable terrain:
1,294 acres—24% beginner; 25% intermedi-
ate; 51% advanced/expert. Vertical rise: 3,250
feet. Trails: 113. 866-968-7386; skitaos.org.

OREGON

Hoodoo Mountain Resort Lifts: 5. Skiable
terrain: 806 acres—30% beginner; 40%
intermediate; 30% advanced/expert. Vertical

Mount Bachelor

rise: 1,035 feet. Trails: 34. 541-822-3799; www.
hoodoo.com.

Mt. Bachelor Lifts: 10. Skiable terrain: 3,683
acres—15% beginner; 25% intermediate; 60%
advanced/expert. Vertical rise: 3,365 feet.
Trails: 88. 800-829-2442; www.mtbachelor.
com.

Mt. Hood Meadows Ski Resort Lifts: 11. Skiable
terrain: 2,150 acres—15% beginner; 50%
intermediate; 35% advanced/expert. Vertical
rise: 2,777 feet. Trails: 85. 800-754-4663; www.
skihood.com.

Mt. Hood Skibowl Lifts: 4. Skiable terrain: 960
acres—20% beginner; 40% intermediate;
40% advanced /expert. Vertical rise: 1,500 feet.
Trails: 65. 503-222-2695; www.skibowl.com.

Timberline Lodge Lifts: 7. Skiable terrain: 1,650
acres—25% beginner; 50% intermediate; 25%
advanced/expert. Vertical rise: 3,690 feet.
Trails: 41. 503-272-3311; www.timberlinelodge.
com.

UTAH

Alta Lifts: 7. Skiable terrain: 2,200 acres—25%
beginner; 40% intermediate; 35% advanced/
expert. Vertical rise: 2,100 feet. Trails: 116.
801-359-1078; www.alta.com.

Brighton Resort Lifts: 6. Skiable terrain: 1,050
acres—21% beginner; 40% intermediate; 39%
advanced/expert. Vertical rise: 2,894 feet.
Trails: 66. 855-201-7669; www.brightonresort.
com.

Canyons Resort Lifts: 19. Skiable terrain: 4,000
acres—10% beginner; 44% intermediate; 46%
advanced/expert. Vertical rise: 3,190 feet. Trails:
183. 888-226-9667; www.canyonsresort.com.

Deer Valley Resort Lifts: 21. Skiable terrain:
2,026 acres—27% beginner; 41% intermedi-
ate; 32% advanced/expert. Vertical rise: 3,000
feet. Trails: 101. 800-424-3337; www.deervalley.
com.

Nordic Valley Lifts: 3. Skiable terrain: 110
acres—25% beginner; 50% intermediate; 25%
advanced/expert. Vertical rise: 1,000 feet.
Trails: 22. 801745-3511; www.nordicvalley.com.
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ViSiTmammoth.Com

THEWESTIN

MONACHE
RESORT
MAMMOTH

.II ; .
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The Westin Monache Resort features a contemporary elegance that redefines
mountain lodging. Ideally located in the heart of Mammoth Village providing
entertainment and village gondola access, the resort also features Whitebark
Restaurant for the mountain’s best aprées-ski and dining experience! Also offered
are ski valet and rental shop, pool and hot tubs, Westin Workout Studio, and
underground parking. Ski packages available!

The Westin Monache Resort, Mammoth | 50 Hillside Drive | Mammoth Lakes, CA 93546
760.934.0454 | www.westinmammoth.com

OMPING GROUND FOR
£ UNBELIEVABLE.

FAMILY OWNED SINCE 1972
HOTEL « RESTAURANT « PUB

FREE INTERNET » FIREPLACE SUITES AVAI
T —

%

STEPS T0 THE VILLAGE GONDOLA
VEAR ROUND ACCOMMODATIONS » GROUPS WELLOME

(800) 828-0371

(760) 934-6330 « INFOEALPENHOF-LOOGE.LOM
GOBOMINARET ROAD « P.0. BOX 1157

MAMMOTH LAKES, [A. 93546
BOOK DIRECT ONLINE:

WWW.ALPENHOF-LODGE.COM |5

i Tilnes

For information on Alaska Airlines’ flights to Mammoth Lakes, please call 1-800-252-7522. www.alaskaair.com




main park
2:42pm

LODGE + RESTAURANT ¢+ BAR

% AUSTRIA HOF [

s Lo p E SrLopresIDE LopGING

Airport Shuttle Service + Onsite Restaurant and Bar
I D Close to The Vﬂlage or ride free gﬂndola
Lodging 866-662-6668 www.AustriaHof.com

www 101G REATESCAPES com 924 Canyon Boulevard adjacent to Canyon Lodge « Mammoth Lakes

RESERVATIONS

www.alaskaair.com For information on Alaska Airlines’ flights to Mammoth Lakes, please call 1-800-252-7522. 7%@77#4’1!&




Now fly direct to Mammoth Lakes, CA

M Laukﬂab— from LAX, 5an Diego and Las Vegas Park City Mountain Resort Lifts: 16. Skiable

CALIEORN LA . terrain: 3,300 acres—17% beginner; 52%
VisitMammoth.com ) ; .

intermediate; 31% advanced/expert. Vertical

rise: 3,700 feet. Trails: 116. 435-649-8111;

www.parkcitymountain.com.

Powder Mountain Lifts: 4. Skiable terrain:

2,800 acres—25% beginner; 40% intermedi-
ate; 35% advanced/expert. Vertical rise:
2,205 feet. Trails: 144. 801-745-3772; www.
powdermountain.com.

Snowbasin Resort Lifts: 9. Skiable terrain:
3,000 acres—20% beginner; 50% intermedi-
ate; 30% advanced/expert. Vertical rise:
2,015 feet. Trails: 104. 888-437-5488; www.
snowbasin.com.

Snowbird Ski and Summer Resort Lifts: 11.
Skiable terrain: 2,500 acres—27% beginner;
38% intermediate; 35% advanced/expert.
Vertical rise: 3,240 feet. Trails: 85. 801-933-
2222; www.snowbird.com.

Solitude Mountain Resort Lifts: 8. Skiable
Great shopplng terrain: 1,200 acres—20% beginner; 50%
intermediate; 30% advanced [expert. Vertical

Great dmmg rise: 2,047 feet. Trails: 65. 801-534-1400;
Great nlght life www.skisolitude.com.
Great events

Great family fun

Crystal Mountain

MOTH HOSPITAL

Elevate Your Health

JASOMN ANGLIN, COURTESY: CRYSTAL MOUNTAIN

Meticulous Care
Memorable People
Majestic Location WASHINGTON
Crystal Mountain Resort Lifts: 10. Skiable
terrain: 2,600 acres—11% beginner; 54%
intermediate; 35% advanced/expert. Vertical
rise: 3,100 feet. Trails: 57. 360-663-226¢;

www.crystalmountainresort.com.

49° North Lifts: 6. Skiable terrain: 2,325
acres—30% beginner; 40% intermediate;
30% advanced/expert. Vertical rise: 1,851
feet. Trails: 82. 509-935-6649; www.skiagn.

Seasons 4
Condominium Rentals

com.

Privately owned condominiums with Mission Ridge Ski & Board Resort Lifts: 4.

Family Dental - Family Medicine @7 Dermatology

the Rental office on site for your General Surgery - Orthopedics - Pediatrics Skiable terrain: 2,000 acres—10% beginner;

convenience and peace of mind. Physical Therapy : Urology - Women's Health 60% intermediate; 30% adVﬁnCEdfeXPert-

al i [Rkag a4 ) d Vertical rise: 2,250 feet. Trails: 36. 509-663-
05€ 10 lakes, liTts, 5 Opplng an er 24-H0ur Emergency Services 6543' WwwAmissionridge_com_

dining. Stay, play and create new
Mt. Spokane Ski & Snowboard Park Lifts: s.

Skiable terrain: 1,425 acres—=23% beginner;
45% intermediate; 32% advanced/expert.
(800) 732-7664 760.934.3311 Vertical rise: 2,000 feet. Trails: 45. 509-238-

2220; www.mtspokane.com.

Mammoth memories. We're social. Come visit.  [fd.

www.seasons4.com www.mammothhospital.com

www.alaskaair.com Far information on Alaska Airlines’ flights to Mammoth Lakes, please call 1-800-252-7522. b= Tt NOVEMBER 2014 ALASKA AIRLINES MAGAZINE



She makes me

| SO NERVOUS

SHE'S 4 FEET TALL. 60 POUNDS.
/ YEARS OLD. AND SHE PASSED ME
LIKE [ WAS STANDING STILL.

3 TIMES THIS MORNING.

She makes me

50 PROUD

i

SQUAW VALLEY
ALPINE MEADOWS

THE VILLAGE AT SOUAL VALLEY

A NIGHTS LODGING & 3 DAY LIFT
TICKETS FOR 2 | 855-629-5137

=[$3 1] /PeroAY

squawalpine.com

o5



Stevens Pass Mountain Resort Lifts: 10.
RAYMO N D D. YELLAN D Skiable terrain: 1,125 acres—11% beginner;

1848-1900 54% intermediate; 35% advanced/expert.
Vertical rise: 1,800 feet. Trails: 37. 206-812-
4510; WWW.Stevenspass.com.

The Summit at Snoqualmie Lifts: 20. Skiable
terrain: 1,996 acres—149% beginner; 45%
intermediate; 41% advanced/expert. Vertical
rise: 2,280 feet. Trails: 101. 425-434-7669;
www.summitatsnoqualmie.com.

White Pass Ski Area Lifts: 6. Skiable terrain:
1,402 acres—20% beginner; 65% interme-
diate; 15% advanced /expert. Vertical rise:
2,050 feet. Trails: 45. 509-672-3101; www.
skiwhitepass.com.

WESTERN CANADA
ALBERTA

Marmot Basin Lifts: 6. Skiable terrain: 1,675
acres—30% beginner; 30% intermediate;
40% expert. Vertical rise: 3,000 feet. Trails:
86. 866-952-3816; www.skimarmot.com.

"MT. RAINIER FROM SPANAWAY LAKE” (1882) 18" X 30" OIL/ICANVAS  $36,000 Sunshine Village Ski and Snowboard Resort

Lifts: 12. Skiable terrain: 3,358 acres—20%

WC_ M beginner; 55% intermediate; 25% advanced/
o ART 5 expert. Vertical rise: 3,514 feet. Trails: 111
P.O. BOX 717 LA CONNER, WASHINGTON 9825 360/M466-4416 ‘vﬁ - é\-vf g et kibant
BUYING ¢ SELLING = BY AF‘POINTMENT Z(PADA)S FTAZ2033: MWW SKIDART.COM;
FINE OLD AMERICAN PAINTINGS L “
len@braarudfineart.com v"i?om,\-r\o“ BRITISH COLUMBIA

Cypress Mountain Lifts: 6. Skiable terrain:
600 acres—13% beginner; 35% intermedi-
ate; 52% advanced/expert. Vertical rise:
2,010 feet. Trails: §3. 604-926-5612; www.
cypressmountain.com.

Mt. Washington Lifts: 5. Skiable terrain:
1,700+ acres—14% beginner; 35% inter-
mediate; 51% advanced/expert. Vertical
rise: 1,657 feet. Trails: 81. 888-231-1490;
www.mountwashington.ca.

Red Mountain Resort Lifts: 5. Skiable terrain:
2,877 acres—18% beginner; 31% intermedi-
ate; 51% advancedexpert. Vertical rise:
2,019 feet. Trails: 110. 800-663-0105; www.
redresort.com.

Revelstoke Mountain Resort Lifts: 3. Skiable
terrain: 3,121 acres—7% beginner; 45.5%
intermediate; 47.5% advanced /expert. Verti-
cal rise: 5,620 feet. Trails: 66. 866-373-4754;
www.revelstokemountainresort.com.

Getthe Mt. Baker Snow Report

, Silver Star Mountain Resort Lifts: 7. Skiable
at: bellingham.org

terrain: 3,269 acres—15% beginner; 40%
intermediate; 45% advanced fexpert. Vertical
i, rise: 2,500 feet. Trails: 128. 800-663-4431;
IN Bel I I n gh am one destlnatlnn | wwwskisilverstar.com.
. many adventures Sun Peaks Resort Lifts: 6. Skiable terrain:

WHATCOM COUNTY 4,200 acres—10% beginner; 58% intermedi-

2,894 feet. Trails: 126. 800-807-3257; www.
sunpeaksresort.com. Ak

; l 8004872032' bellingham.org - -. ate; 32% advanced/expert. Vertical rise:
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SLOPESIDE CONDOMINIUMS

| *Artisti
1BDRM Kit

NORDlCQ@VALLEY

FEATURES & AMENITIES | CONTACT
® 980 - 1949 square feet "NOW
* 1-3 Bedroom options available

* Floor-plans optimized for investment v
e Natural wood, slate, & tile finishes

SHAUNA
® Year round, heated swimming pool JENSEN
* Stainless steel appliances EaiE L
® Private underground parking iny X
® Multiple furniture packages available Esgt | S
REALTOR |
CALL US TODAY TO
RESERVE YOUR SPOT | ¢,

BAANT 463296 1
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