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at AlaskaOffer.com
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GET MORE THAN
JUST MILES.

Alaska’s Famous Companion Fare™ offer
3X miles on eligible Alaska Airlines purchases

A free checked bag for you and up to 6 guests
on the same reservation

NEW! 20% back on Alaska inflight purchases
when you use your new card
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Epiroc

Partner

Higher standards

Construction Machinery Industrial and
Epiroc - Part of the Atlas Copco Group.

In the World - The best construction equipment technology.
In Alaska - The best sales and product support lineup.
In Your Corner - The Winning Team.

www.cmiak.com

F?IgS l Drill bits | Steel Anchorage (907) 563-3822

(800) 478-3822

Juneau (907) 780-4030

Fairbanks (907) 455-9600

epiroc.com Ketchikan (907) 247-2228

Kirk Currey, Paul Larson,
Anchorage Sales  Juneau
Representative Mining Sales
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YOU’RE GOING
TO NEED A BIGGER
BUCKET LIST.

With so many entertainment options at Northern Quest, the nonstop
action of 24/7 gaming in our casino is just the beginning. See all the
ways you can start checking off your list at northernquest.com.

NORTHERNQUEST.COM | 877.871.6772 | SPOKANE, WA




LIVE YOUR LIFE IN VIBRANCY.
LIVE YOUR LIFE IN JADE.

Live an inspired life enveloped in Kirkland's natural beauty and complete with
in-city convenience, just moments away from multiple major tech campuses.

Explore a collection of one- and two-bedroom condominium residences
from $400,000 to more than $1M. Occupancy winter 2020/21.

JadeKirkland.com | 425.636.2737
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NTERNATIONAL REAL

@ OFFERED BY TERRENE URBAN. SELLER RESERVES THE RIGHT TO CHANGE THE PRODUCT OFFERING WITHOUT NOTICE. EGOE



Novogratz Style
A-list designers handle a
busy bicoastal life.

By Kathryn Drury Wagner

54

SEPTEMBER 2019 76 Farm to Table 123 Here and Now: Seattle
Western gourmet dining right In Puyallup, it’s all fair games this
where food is grown. time of year.

By Carey Sweet By Maegen Blue
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2018 Best Premium 2 Kl
Cruise Line

Travel Weekly's 16th Annual
Readers’ Choice Awards
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DOUBLE SAVINGS

SAVE SAVE

$400 $800

ON ANY SAILING* DOUBLE /s HOLIDAYS

For a limited time only, spice up your holidays
and save $400 in any-stateroom, on almost

any sailing. Or, save $800 on a 2019 holiday
sailing—lounging on sunny beaches in the
Caribbean, exploring iconic landmarks in Asia,
or enjoying summer in the Land Down Under.”

Plus, additional guests beyond the first two
in your stateroom get 50% off their fares.’

Let us help you book the perfect holiday
itinerary by October 2, 2019.

.
Visit celebrity.com, \i 71
call 1-888-283-6879, [
or contact your travel advisor.

* Visit celebrity.com for full terms and conditions. Bruise musl be booked 09/05/19 - 10/02/1‘5 Offer applies to 2019 Holiday sailings deparung 12/18/19 - 12/30/19, excluding
Galapagos cruises. Savings amounts shown are based on double occupancy in an inside through AquaClass® stateroom. Cruise Fare Savings: Amounts are per stateroom, based
on double occupancy, and vary by stateroom category: $400 for inside, ocean view, veranda, Concierge Class, and AquaClass staterooms; $500 for suites. 2019 Holiday Salllngs are
eligible for double savings: $800 for inside, ocean view, veranda, Concierge Class, and AquaClass staterooms; $1,000 for suites. Offer applles to the first two guests in a stateroom
50% Off: Savings apply to the cruise fares of the third and fourth guests booked in any stateroom category, not applicable to Cruisetours. Offer applies to new individual bookings and to
staterooms in noncontracted group bookings, is nontransferable, and is not combinable with any other offer. Changes to a booking may result in removal of an offer. Offers and prices
are subject to availability, cancellation, and change without notice at any time. ©@2019 Celebrity.Cruises Inc. Ships’ registry: Malta and Ecuador.
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Malone’s

LEXINGTON, KY
859.335.6500

Metropolitan

SEATTLE, WA
206.624.3287

RingSide
Steakhouse

PORTLAND, OR
503.223.1513

St. Elmo
Steak House

INDIANAPOLIS, IN
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MA

Manny’s
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Grill Grill 225
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843.266.4222
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+ Benjamin Prime
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212.338.0818
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“ & coolsculpting

CENTER OF EXCELLENCE

FREEZE AWAY
STUBBORN FAT

NO SURGERY
NO DOWNTIME
FDA APPROVED

Refine your problem areas
with CoolSculpting®, the non-
surgical alternative to contour

your body by freezing away
unwanted fat.

Abdomen (belly fat) « Flanks (love handles)
By O Inner and outer thighs « Knees « Chin (i.e., double chin)
Back - Bra bulge « Under buttocks (aka, “banana roll”)

BONUS

Complimentary |V Infusion with
your treatment.

CALL FOR YOUR FREE CONSULTATION.
(425) 861-6281

MEDICAL SPA

AT PRO MEDICAL
BELLEVUE, WA | PROCLUB.COM

BEFORE
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=== GET MORE FOR

YOUR BUSINESS.

Track business expenses separately.
Earn a 42,000 bonus mile offer.
Get 20% back on inflight purchases.

Access 50% off Alaska Lounge day passes.

aska.

Mileage Plan

BUSINESS CARD

RICHARD O CROSWELL

CROSWELL AND COMPANY ‘VISA

ANaska

AIRLINES

Apply now through an Alaska employee
or at BankofAmerica.com/42AKbusiness

The Visa Business Card benefits described herein are subject
to certain restrictions, limitations and exclusions. For more
information about the rates, fees, costs and benefits of this
credit card, visit BankofAmerica.com/42AKbusiness and refer to
disclosures accompanying the application. This credit card program
is issued and administered by Bank of America, N.A. Visa and Visa
Signature are a registered trademark of Visa International Service
Association, and is used by the issuer pursuant to license from
Visa U.S.A., Inc. ©2019 Bank of America Corporation. ARLWFPV8



Brad Tilden,
Chief Executive
Officer

WELCOME.

Alaska Airlines’
Andrew Harrison
and his family.

TRAVELING WITH THE HARRISONS

}) This month we’re saluting
families. We fly many families each
year and love to do it. Andrew Harrison,
our chief commercial officer, knows the
ins and outs of family travel firsthand.
Here, he and his wife, Amy, share some
tips. —Brad Tilden

When my family travels, it can be quite
the undertaking. With eight kids, rang-
ing in age from 2 to 17, just getting to
the airport can be a task. But my wife,
Amy, makes it all look easy. One of her
tips is to be one of those “early airport
people.” We all know everything takes
longer with kids in tow. She also num-
bers our luggage tags—1/5, 2/5 and so
on—so we can easily determine if we're
missing a bag (it’s usually mine). We
also come equipped with 30 pounds of

diapers, snacks and entertainment.
Why? Because you never know.

The real experts on traveling with
families are our amazing flight atten-
dants. The friendly smiles and extra bit
of help they give families on board is like
they’re welcoming you into their homes.
| know flight attendants who can turna
child’s frown into a smile in an instant.
(How do they do that?)

At Alaska Airlines, we focus on all the
things that help make family travel
more enjoyable and a great value for
your money. In addition to offering
early boarding for families and seat
assignments when purchasing a main
cabin fare, here are a few others:

m Alaska Airlines credit card: The
Alaska Airlines Visa Signature® card can

be a great value to help reduce costs

when traveling with a large party. Each
guest can check one bag for free (up

to seven people per reservation). For
families, the savings add up quickly.
Additionally, on each anniversary of
your card account, you get Alaska’s
Famous Companion Fare™ where you
can buy one ticket and get the second
from $121 ($99 fare plus taxes and fees
from $22) each way. Also, when paying
with your Alaska Visa® card, you’ll get
20% back on Alaska inflight purchases
such as Wi-Fi and food.

u Inflight food and entertainment:
Speaking of inflight purchases, our
popular Kids” Choice picnic pack provides
a healthy snack that kids will enjoy,
along with some fun things to keep
them busy. Our amazing flight attendants
are always happy to provide Alaska

SEPTEMBER 2019 ALASKA BEYOND 11



» WELCOME

Airlines wings or a coloring book. Just ask. For
teens, satellite Wi-Fi is a game changer (espe-
cially with the discount mentioned above).
Alaska has the “most movies in the sky,” and
they are all free.

® Using miles: One of the best ways to reduce
the cost of traveling is to use miles. The Alaska
Airlines Mileage Plan program has won many
best-loyalty-program awards, and is widely
recognized as a generous program. Generous
translates to getting a great value for your
miles when you redeem them. This is not just
domestically, but also on Alaska’s Global Part-
ners. We have 18 partners for travel to 900

» BIENVENIDO

destinations globally. | recently used my Alaska
miles to book Amy and me, and our four teen-
agers, to Egypt to celebrate my “big 5-0.”

® Premium Class: While you pay extra for
Premium Class seats, these seats can be a big
stress reliever. A few more inches of legroom
means that your car seat goes in effortlessly
and the little ones can’t kick the seat in front of
them. (That stresses me out greatly!) It also
allows easy access to the diaper bag as you
bend down for the 50th time on a three-hour
flight. You also get a free special snack!

m Children traveling on their own: You may
have occasion to send your child on a trip on

their own to camp or to visit Grandma. Our
Unaccompanied Minor program ensures that
your child is supervised and receives a compli-
mentary meal and entertainment tablet on
longer flights.

Top this off with Alaska’s genuine, caring
onboard service and a route network that
minimizes stops and connections, and we
think we've got families pretty well covered.
Thank you for flying with us today. And if you
see Amy and me onboard with kids in tow,
please come up and say hi, as no doubt you
have your own travel tips that could help out
the Harrison clan. %

VIAJANDO CON LOS HARRISON

Brad Tilden,
Jefe Ejecutivo

)} Este mes enviamos un cordial
saludo a todas las familias. Trans-
portamos a muchas familias cada afio y
nos encanta hacerlo. Andrew Harrison,
nuestro director comercial, conoce de
primera mano los pormenores de los
viajes familiares. A continuacién , él

¥ su esposa Amy comparten algunos
consejos. —Brad Tilden

Cuando mi familia viaja, es una tarea
dificil. Con ocho nifios de edades entre
2y 17 afios, el simple hecho de llegar al
aeropuerto es toda una hazafia. Pero mi
esposa Amy hace que todo parezca mas
facil de lo que en realidad es. Uno de
sus consejos es que hay que llegar al
aeropuerto con suficiente antelacién al
vuelo. Todos sabemos que las cosas
llevan mas tiempo cuando se viaja con
nifios. Ella también numera nuestras
etiquetas de equipaje ... 1/5, 2/5 y asf
sucesivamente, para que las podamos
identificar facilmente si nos falta una
maleta (que normalmente es la mfa). Y
también viajamos equipados con 30 libras
de pafiales, bocadillos y entretenimien-
to. ¢Por qué? Porque uno nunca sabe.

12 ALASKA BEYOND SEPTEMBER 2019

Los verdaderos expertos en viajes de
familias son nuestros sorprendentes
sobrecargos. Sus sonrisas amables y la
ayuda extra que brindan a las familias a
bordo es como si le dieran la bienvenida
asu propia casa. Conozco a muchos
sobrecargos que pueden convertir el
cefio fruncido de un nifio en una sonri-
sa al instante. (¢Cémo lo hacen?)

En Alaska Airlines, nos enfocamos en
todas las cosas que ayudan a hacer que
los viajes en familia sean mas placen-
teros y con un gran valor por su dinero.
Ademds de ofrecer un abordaje tem-
prano para las familias y asignacion de
asientos al comprar la tarifa de cabina
principal, las siguientes son algunas
ventajas adicionales:

u Tarjeta de crédito de Alaska
Airlines: La tarjeta Alaska Airlines Visa
Signature® puede ser de gran ayuda
para reducir los costos cuando se viaja
con un grupo numeroso. Cada viajero
puede llevar un equipaje gratis (hasta
siete personas en la misma reservacion).
Si se trata de familias, los ahorros se
acumulan rédpidamente. Ademads, cada
afio obtiene la ya famosa tarifa de

acompafiante de Alaska donde puede
comprar un boleto y obtener el segundo
boleto por solo 99 USD, mas impuestos y
cargos desde 22 USD por viaje. Ademas,
al pagar con su tarjeta Alaska Visa,
obtendrd un reembolso del 20% en
compras a bordo como Wi-Fi y comida.
m Comida y entretenimiento a bordo:
Hablando de compras a bordo, Kid’s
Choice, nuestro popular paquete de
picnic, proporciona un bocadillo salud-
able que los nifios disfrutaran, junto con
algunas cosas entretenidas que los
mantendrdn ocupados. Nuestros ex-
celentes sobrecargos estaran siempre
encantados de dar a su hijo unas alas de
Alaska Airlines o un libro para colorear.
Simplemente pidalos. Para los adoles-
centes, el Wi-Fi satelital es una verdadera
atraccién (especialmente con el des-
cuento que mencione anteriormente).
Alaska tiene “la mayor cantidad de
peliculas en el aire” y todas son gratis.

m Utilice sus millas: Una de las mejores
formas de reducir costos en los viajes
es utilizando millas. El programa de
millas de Alaska Airlines ha ganado
muchos premios por ser el programa



de lealtad més generoso en la industria.
Generoso quiere decir acceso a los asien-
tos cuando usted desea viajar usando sus
millas. Esto no es solo a nivel nacional,
sino también en las aerolineas globales
con las cuales Alaska tiene asociacién.
Contamos con 18 aerolineas asociadas
para viajar a 900 destinos en todo el
mundo. Recientemente usé mis millas de
Alaska para viajar con Amy y con nuestros
cuatro hijos adolescentes a Egipto y asi
poder celebrar mis 50 afios.

m Clase Premium: Cuando usted paga
una cantidad adicional por los asientos de
Clase Premium, estos asientos pueden ser
de gran utilidad para aliviar el estrés. Con
un espacio adicional de 4 pulgadas para
sus piernas significa que el asiento del
coche para un pequefio entra sin esfuerzo
y que los mds pequefios no pueden patear
el asiento de adelante. (iEso me estresa
muchisimo!) También permite un fécil
acceso a la pafialera cuando necesita
agacharse por enésima vez en un vuelo

de tres horas. iUsted también recibe un
bocadillo especial gratis!

m Nifios que viajan solos: Es posible

que alguna vez tenga que enviar a su hijo
solo en un viaje para acampar o para
visitar a la abuela. Nuestro programa
Unaccompanied Minor garantiza que a su
hijo se le supervisard y recibira comida
ademds de una tableta de entretenimiento
de cortesfa en vuelos mas largos.

En conjunto a el auténtico y cuidadoso
servicio de Alaska a bordo, nuestra red de
rutas que minimiza las paradas y conexio-
nes; creemos que les brindamos a las
familias un muy buen servicio. Gracias por
volar con nosotros hoy. Si usted nos ve a
Amy y a mi con nuestros hijos a bordo, por
favor venga a saludarnos, ya que sin duda
posee sus propios consejos de viaje que
podrian ayudar al clan Harrison. %

The Alaska Airlines credit card program is
issued and administered by Bank of America,
N.A. Visa and Visa Signature are registered
trademarks of Visa International Service
Association and are used by the issuer
pursuant to license from Visa U.S.A. Inc.

Rejuvenate Tired Looking Eyes

\,\

Actual patient

Your eyes are the first feature others notice.
Droopy, sagging upper lids and lower eyelid
“bags” can make you look tired and older than
you really are. Eyelid surgery can freshen your
look and take years off your appearance!

As an ophthalmic plastic surgeon,
Dr. Stern is a Northwest leader in
state-of-the-art cosmetic eyelid

and facial laser procedures. 6
Using the latest eyelid surgery /7%
and laser techniques, the 7
heavy, tired look dis-
appears and your eyes
appear brighter and
more youthful.

THE STERN CENTER

Creating Natural Appearing Beauty

As a Northwest leader in laser and microsurgical techniques, and one of the
original national instructors for Botox Cosmetic™, Dr. Stern can naturally
restore your youthful appearance with minimal downtime.

Look as Young as you Feel

Schedule a consultation to learn more about
surgical and non-surgical procedures to

Fredric Stern, improve your appearance.

MD, FACS

Celebrating 22 years of private practice
in the Seattle area.

Endoscopic Brow Lift - S-Lift - Laser Eyelid Surgery - Halo™
- Facial Injections & Fillers - SkinTyte Laser™ - Fat Transfer
- Laser Tattoo Removal - Allura™ Laser Liposuction
- Laser Resurfacing - Laser Hair Removal - Hair Restoration
- Personalized Stem Cell Skin Care Products - ForeverYoung BBL™
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Travel light (for less) with a
simpler electric toothbrush

Your brain may be on vacation mode, but what about
your packed-to-the-max carry-on? If you're like most
travelers, you know every nook and cranny counts.
That's why quip gives you the space-saving size of a
manual with the guiding features of other electrics.

quip is just as affordable as replacing a manual

over a lifetime, with the timed sonic vibrations and
30-second pulses dentists recommend. Unlike bulky
electrics that weigh you down, quip has no wires

or charger, and a single battery keeps you brushing
better for 3 months. Plus, every brush has a nifty
travel cover for happy, healthy bristles on the go.

Instead of costing you an arm and a mouth for refills
(or tossing out an entire manual), quip starts at $25
with fresh brush heads and optional paste delivered
from $5. Subscribers also get free shipping and a
lifetime warranty. Don't compromise your oral care,
upgrade it with quip.

Shop quip for adults and kids, from $25.

First refill free’' at getquip.com/alaska

D

The perfect carry-on

Slim and light with no
typical electric bulk

7

No wires or charger

Replaceable battery lasts
3 months (not weeks)

/
Py

Multi-use travel cover

Protects your bristles,
doubles as a mirror mount
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The Bellevue Collection
The Northwest's Premier Shopping & Dining District.

Plan the perfect getaway. Shop over 200 stores, 50+ restaurants and three luxe hotels—All in One Place!
See the best in fall fashion come to life on the runway during Fashion Week at
The Bellevue Collection, Sept. 25-29.

bellevuecollection.com

Scan for “Shop and
Stay™ packages at

Hyatt Regency Bellevue,
The Westin Bellevue,
and W Bellevue.

THE BELLEVUE COLLECTION
BELLEVUE SQUARE * BELLEVUE PLACE « LINCOLN SQUARE

THE BELLEVUE

Located in downtown Bellevue, WA, just minutes from Seattle. 425-454-8096 COLEECTIONF
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'SLYNDEN

Innovative Transportation Solutions

On time and on budget.
At Lynden, we understand that plans change but deadlines
don’t. That’s why we proudly offer our exclusive Dynamic
Routing system. Designed to work around your unique
requirements, Dynamic Routing allows you to choose

the mode of transportation — air, sea or land - to control
the speed of your deliveries so they arrive just as they are

needed. With Lynden you only pay for the speed you need!

lynden.com | 1-888-596-3361
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WHAT’S NEW:

SEATTLE-SINGAPORE

NONSTOP TRAVEL

)) Get ready for more access to Asia—
and beyond. Starting on September 3, flyers
will have a new way to travel between the
Pacific Northwest and Southeast Asia, when
Alaska Global Partner Singapore Airlines
launches nonstop service between Seattle and
Singapore.

“Known as the world’s most-awarded air-
line, Singapore Airlines is a valued partner,”
says Andrew Harrison, executive vice president
and chief commercial officer at Alaska. “With
this new route, Alaska Mileage Plan members
can more easily earn miles, while receiving
exceptional service and a premium inflight
experience. Guests traveling to Singapore and
beyond can enjoy the added convenience of
connecting via our largest hub, in Seattle.”

Alaska Mileage Plan members can now earn
miles flying to more than 60 destinations in
more than 30 countries with partner Singapore
Airlines, which is based at Changi Airport. The
new Seattle flights will complement Singapore
Airlines’ existing service to the U.S. cities of
Houston, Los Angeles, New York (JFK and
Newark airports) and San Francisco.

With the addition of the new route, Alaska
Global Partners will feature 11 nonstops from
Seattle: to Beijing, Dubai, Dublin, Frankfurt,
Hong Kong, London, Reykjavik, Seoul, Shang-
hai, Singapore and Tokyo.

For more information and to book tickets to
Singapore and other Alaska Global Partners
destinations, visit alaskaair.com/mileageplan.

TRAVEL TIPS

= The 2018 hit film Crazy Rich
Asians (viewable now inflight on
Alaska Beyond Entertainment)
functions well to introduce the
travel-friendly city-state of Singa-

pore. Here are some itinerary
options featured in the movie:
Follow in the footsteps of the
character Rachel and get a bowl
of hokkien mee (stir-fried egg
noodles with seafood and shal-
lots) at Newton Food Centre. Or

BE DAZZLED
IN SINGAPORE

J) Already voted the world’s best
airport seven years running by avia-
tion website Skytrax, Changi Airport in
Singapore enhanced its reputation as a
destination in itself with the spring 2019
opening of its $1.25 billion Jewel, which is
described as a “lifestyle and entertain-
ment destination hub.”

Jewel has early check-in gates for
more than two dozen airlines—including
Alaska Global Partners Singapore Airlines,
British Airways, Emirates, Fiji Airways,
Japan Airlines and Qantas. The hub also
features a cinema, a hotel and more than
280 shops and restaurants. The top-floor

Canopy Park offers ticketed experiences

seafood restaurant.

head to Bukit Pasoh Road in
Chinatown to try Humpback,
a Pacific Northwest-inspired

Explore the beach on Sentosa
Island or visit the Gardens by the
Bay, with its neon-lit Supertrees.

IN THE KNOW.

such as rope walks and futuristic slides
below the glass of Jewel’s dramatic
bulbous ceiling.

The heart of Jewel is its five-story,
131-foot Rain Vortex waterfall (shown
above) that pours down from a round
oculus in the ceiling. The Rain Vortex is
the centerpiece of a terraced indoor
forest that is home to thousands of trees
and shrubs. Nature walks are offered, and
sitting areas overlook the falls from upper
levels. The water channels into two un-
derground levels encased in glass, passing
acclaimed restaurants and reaching a
walkway where visitors can get right next
to the glass of this surreal installation.
Each evening, the falling water becomes a
screen for a colored light show. Visit

jewelchangiairport.com.

For a splurge, stay at the
iconic Raffles Singapore (whose
bar is credited as the birthplace
of the Singapore Sling cocktail).

Watch for more travel tips
about Singapore Airlines desti-
nations at blog.alaskaair.com. %
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DIG IN...to the inaugural

TASTE OF THE REGION EVENT
at Sea-Tac Airport

SATURDAY, OCTOBER 19 | 11AM-2PM

Featuring great bites and drink flights, celebrity chef demos, a culinary
showcase for the “Seattle Student Showdown,” and so much more!

Participating Restaurants: Participating Retailers:

Anthony’s glassybaby

Bambuza Vietnam Kitchen & Bar Hudson

Beecher’s Handmade Cheese Lady Yum

Caffe D’arte Made in Washington I
Dilletante Chocolates & Mocha Café e CRBcolate '
Evergreens Salad Sub Pop

Floret b);Café Flo%'a Terminal Getaway Spa

Le Grand Comptoir The New Stand |
Lucky Louie Fish Shack |
Mi Casa Cantina

Pallino’s Pastaria

POke,to the Max 100% of ticket proceeds

Salty’s by the SEA will benefit the WSCFF w
Seattle Beer Union Burn Foundation. Event

Skillet sponsored by Sea-Tac Airport

Starkiieks Dining and Retail Tenants.

And more! _A .

A s

For tickets and details, visit TasteofRegionSea-Tac.com
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A TRUE GIVER

Customer Service Agent
Judy Hatten is a Legend
of Customer Service

)) Sometimes it’s a person’s steady acts
of generosity and kindness, performed
quietly and persistently over time, that make
that person legendary.

For example, Burbank, California-based
Customer Service Agent (CSA) Judy Hatten
happened upon a sign for a blood drive more
than 20 years ago and has been giving ever
since, often participating in platelet donation,
which takes more time than standard donation
but allows a donor to give more often. Hatten
recently earned her 10-gallon donor badge.

“m not afraid of needles and can offer at
least two hours a month for people in need,”
Hatten explains. “It takes so little of my time
and can mean a lifetime to somebody else.”

This spirit of selflessness is evident to co-
workers on the job. Hatten has been known to
help with station fundraisers and has held bake
sales to help colleagues make ends meet over
the holidays. After her job shifts, Hatten aids
her housemate and fellow CSA Liani Marriott by
picking up Marriott’s children from day care and
providing care herself so Marriott can work.

“Judy has definitely been one of our unsung
heroes,” Marriott says. “There are times when
those who work the hardest are not the ones
who see their names in lights. But it would be
hard to find a more exemplary employee.”

Hatten, who grew up in Northern California,
has worked as an Alaska CSA in Burbank for 32
years. A highly skilled and versatile employee,
she is known for her scheduling capabilities, her
focus on safety and her ability to step into roles
as a lead CSA or CSA trainer when needed.

Yet Hatten is best-known among frequent
flyers in Burbank for her people skills—for
being genuinely helpful, friendly and engaging.

“A nice day for me is when | help people get
where they are going safely and make their day
a little better,” Hatten says. “I try to work hard
for other people.” —Ben Raker

Judy Hatten.

QUESTIONS & ANSWERS

What do you like most about your job?
I enjoy the time | have to talk with our
guests—finding out what they’re doing
and where they’re going.

What is your best piece of job advice?
Just be kind to everyone. Each person is
an individual, and we can help by listening.

What do you like to do outside of work?
| enjoy LA Dodgers baseball games. My dad
was a pitcher for the Brooklyn Dodgers

» IN THE KNOW
PEOPLE BEHIND THE SPIRIT

when Jackie Robinson was on the team. |
still bleed blue for the Dodgers.

Where have you enjoyed traveling?

I've visited many countries, but | also like to
travel in the U.S. On one recent trip, | flew
to Omaha and then drove to the Badlands
of South Dakota. That was beautiful.

What do you pack when you fly?
An iPad to play games and read books—
| especially enjoy reading mysteries.

KUDOS FROM JUDY’S CO-WORKERS

“Judy is a legend because she goes above
and beyond. She helps co-workers all the
time. She always wears a smile, makes
everyone happy and tells jokes. It’s a won-
derful delight to work with her.” —Scott K.,
Customer Service Manager, Burbank

“Judy is diligent and focused, yet light-
hearted enough to find humor in almost
any situation. She is exceptionally kind-
hearted and does the right thing for Alaska
Airlines and guests at all times.” —Liani M.,
Customer Service Agent, Burbank

“Judy is a Burbank legend because of her
high standards, friendliness, and willing-
ness to help by taking initiative and being
there when people need her.” —Bill M.,
Lead Customer Service Agent, Burbank

“Whenever Judy retires, her name will be
raised often with fondness in Burbank. She
has been here a long time, and people
remember her. When guests check in, they
ask if Judy is working. She’s a great repre-
sentative for Alaska Airlines.” —Janine R.,
Operations Trainer, Burbank

) ALASKA AIRLINES EMPLOYEES such as Judy Hatten are the reason for our

excellence. Join us in creating an airline people love. Visit careers.alaskaair.com.

SEPTEMBER 2019 ALASKA BEYOND

19



THE BEST YOU
IS WHAT WE DO.

Welcome to the Medical Spa at PRO Medical. The leader in

next-generation medical treatments for more than 10 years.

As Washington’s premier Medical Spa, we combine
cutting-edge science, exceptional expertise and the most
comprehensive treatment options to help you achieve
flawless skin and beauty at any age. Complete with one-of-
a-kind perks—a luxe spa experience, world-class health club

access and an abundance of amenities beyond imagination.

A CENTER OF EXCELLENCE

STATE-OF-THE-ART EQUIPMENT
More equipment and next-generation technologies than anywhere else — for
gorgeous skin at any age

MOST EXPERIENCED PROVIDERS
World-class injectors and master aestheticians

NEWEST INNOVATIONS IN BEAUTY
Hyperbaric Oxygen Therapy: Improves collagen production and cell renewal Omar N. Qutub, MD FAAD
Genetic Skin Care: Personalized skin care program based on your unique genetic blueprint Cosmetic Dermatologist

- Botox® / Dermal Fillers - diVa™ Feminine Rejuvenation

« BBL® Forever Young « Laser Hair Removal

« Chemical/Laser Peels « MiraDry"~ for Excessive Sweating

« Microneedling and PRP Therapies  « Radio Frequency Treatments

+ Coolsculpting® « Salt Facial

+ Scarlet & Agnes RF with PRP « IV Nutrient Therapy & Vitamin Shots
« Halo™ Hybrid Fractional Laser « SkinTyte

« Facial Rejuvenation « Skin Tightening

- Collagen Regeneration « Optimal Skin Health

« Body Contouring « Cosmetic Dermatology

MEDICAL SPA

(425) 861-6281 | PROCLUB.COM | 4455 148™ AVENUE NE BELLEVUE 98007 AT PRO MEDICAL



SUSAN EWBANK

POPULAR PILOT

Captain Kurt Olson is a Legend of
Customer Service

) When a guest’s Starbucks latte spilled
because another guest accidentally bumped
her as she was boarding a flight from Portland,
Oregon, Captain Kurt Olson went into the
terminal and bought a replacement with his
own money.

To celebrate a little boy’s birthday on a
flight to Maui, Olson gave him a flight deck
tour, drew planes on a card, invited the whole
crew to sign it, and enclosed $20 from his own
pocket so the youngster could treat his family
to celebratory ice cream on the island.

And Olson arrives at the airport an hour
early for every flight so that he can spend time
in the boarding area chatting with families or
guests who look like they might be nervous or
have special needs. He’s also been known to
help guests with boarding and luggage, and
during deplaning, he makes it a point to stand
at the aircraft door to thank guests.

“When | first started my career, it was more
about the flying and the technical aspects, but
soon | realized that there was more to being a
captain than the aviating,” says Olson, who's
been with Alaska Airlines since 2000. “It’s just
as important to connect with people and
provide an exceptional guest experience.”

Arriving early also gives him ample time to
connect with his crew to create a positive
environment, encourage communication and
show appreciation, including providing treats,
typically Mentos. “We are all on the same team
and working for the same goal of great service
for our guests. | want my crew to know I'm
here for them, and | appreciate them, and that
people love this airline because of them and
our other standout employees,” he says.

Inspired by his dad, who had a private pilot’s
license, Olson decided to become a pilot while
in college, when he tried and loved an introduc-
tory flight. Alaska was his only employer choice,
because of its values and structure, he says. “I

didn’t even apply anywhere else.” —M. Dill

QUESTIONS & ANSWERS

What do you like most about your job?
The ever-changing dynamics due to fac-
tors such as weather, air traffic control
and crew. Also the travel. It’s great not
being in a 9-to-5 job. And safely getting

people to their destinations or back home.

What’s important to you outside work?
My wife and our three kids, and our ex-
tended family. My sister is an Alaska flight
attendant, and it’s great when | get to fly
with her. | also like community service. |

»

PEOPLE BEHIND THE SPIRIT

Captain Kurt Qlson.

volunteer with youth sports, and support
our own kids in their sports. Also, | got an
agriculture degree with a turf-management
emphasis—I'd once thought of being a golf
course superintendent—so | help organiza-
tions and friends with lawns and turf.

What philosophy do you live by?

Just be a good human being—a person of
character. | once heard character defined
as how you treat those who can do noth-
ing for you.

KUDOS FROM KURT’S CO-WORKERS

“Kurt exemplifies all the values we have
at this company—own safety, do the
right thing, be kindhearted, deliver per-
formance, be remarkable—and he does it
extremely well. He makes such a big
impact, not only operationally, but with
his guests and his co-workers. He’s a
pretty special guy.” —JP W., Base Chief
Pilot, Portland

“Kurt is respected by his peers, and
guests love him. Anyone who comes in
contact with Kurt loves him. He person-

ally introduces himself to each crew
member and does a thorough safety
briefing. He makes a warm welcome
announcement to our guests and tells
them what to expect. Flying with Kurt is
always a pleasure.” —Tracey A,, Flight
Attendant, Portland

“Kurt treats us all like we’re special. He
makes us feel like we are important—
that he cares, and that he’s truly taking
care of us.” —Terri N., Flight Attendant,
Portland

) ALASKA AIRLINES EMPLOYEES such as Kurt Olson are the reason for our

excellence. Join us in creating an airline people love. Visit careers.alaskaair.com.

SEPTEMBER 2019 ALASKA BEYOND 21



THE

rISHERMA NS

RESTAURANT & BAR

Specialty Cocktails ~ Outdoor Patio ~ Private Events
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ORIANA BRANON

HELPING SAN
JOSE CHILDREN
LEARN

Alaska Airlines supports summer
programs for those in need

By Marlene Goldman

)) Students who are not proficient in
reading by third grade are four times more
likely to drop out of high school than their
fellow students who have better reading skills.

That is one of the conclusions of a 2012
report by the Annie E. Casey Foundation that
focused on how third-grade reading skills and
poverty affected high school graduation rates.

This sobering statistic was part of the
reason San Jose Mayor Samuel Liccardo and
the San Jose Public Library Foundation earlier
this year ramped up the city’s San Jose Learns
Extended Learning Initiative (SJ Learns). The
program expanded its summer-school offer-
ings, designed to help hundreds of K-3 stu-
dents in underserved communities perform
better in school.

“SJ Learns is focused on the critical K-3
time period,” says Dawn Coppin, executive
director of the San Jose Public Library Founda-
tion, which began administering SJ Learns in
2018. “The program is helping children from
low-income families who are struggling aca-
demically. The goal is to raise their reading,
writing and mathematics skills to their grade
level by the end of third grade.”

Mayor Liccardo launched SJ Learns in 2015
as a two-year initiative to provide after-school
educational programs for K-3 students. The
program was a response to low academic
performance among students in low-income
communities in San Jose, where approximately
half of third graders are not proficient in En-
glish language arts, reading and math, accord-
ing to city officials. In its first year, SJ Learns
enrolled 650 students in 16 schools serving
disadvantaged neighborhoods.

This year, Alaska Airlines donated $300,000
to support and expand the summer program.

The donation is funding the SJ Learns summer
program through 2020. In the summer of 2018,
SJ Learns served 263 children at three schools.
With Alaska’s support, this year’s summer
program enrolled 404 students in nine schools.
Alaska Airlines is the largest multiyear corpo-
rate sponsor of SJ Learns.

The summer programs are vital because
studies have shown that during the school
break, K-3 students from low-income families
can lose a larger percentage of what they
learned during the school year than their fellow
students from higher-income families. “Often
the students in need are English language
learners, new immigrants and children with
socioeconomic challenges,” Coppin says.

The summer programs generally last four to
six weeks, depending on the school district.
The school day includes work on English and
math, as well as physical fitness activities.
There are also theme-focused learning pro-
grams, such as studying gravity or understand-
ing friction. On Fridays, there are field trips to
the zoo, museums or other attractions.

“We're taking the whole-child educational
approach,” Coppin says. “There is also free

»

COMMUNITY

m Alaska Airlines Vice President
for the Bay Area, Annabel Chang, in
the blue jacket, presents San Jose
Mayor Samuel Liccardo, standing to
her right, with a check from the
airline to support the SJ Learns
summer-education program.

time factored in to nurture creativity rather
than sitting in a classroom all day.”

San Jose officials plan to keep growing the
program. By 2021, they hope that SJ Learns
will have served nearly 3,500 students at 26
schools across eight San Jose school districts.
Approximately 90% of those students will be
minorities, and about 50% will be English
language learners. “Our goal at Alaska Airlines
is to help increase the learning rate for San
Jose students from underrepresented commu-
nities,” says Oriana Branon, Alaska Airlines’
director of community and public relations for
the Bay Area. “We want to open up pathways
in education and career opportunities for
these students in need.”

To learn more and donate to the program,

visit sjplf.org. ¥
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Al THE ISLANDS OF LORETO., MEXICO
Beach Resort & Spa
At the Islands of Loreto, México

IUNO, DOS, TRES!

WINNER OF THE WORLD TRAVEL AWARDS,
FIVE YEARS IN A ROW!
THIS YEAR WITH THREE PRESTIGIOUS ACCOLADES
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INGRID BARRENTINE

USE YOUR
NAPKIN

}) While you are enjoying your next
inflight beverage or snack, check out the
travel suggestions printed on your napkin.
Earlier this year, Alaska Airlines and Horizon
Air employees weighed in on some favorite
destinations—and what to see and do when
you visit the places we fly. Watch for napkins
inflight right now with travel tips for a variety
of locations. And because our employees had
more wisdom than we could print on our
napkins this time around, here are some

additional suggestions.

® Baltimore: Oh, Say Can You See?

“Take the water taxi to Fort McHenry and visit
the historical site that was defended during
the 1814 Battle of Baltimore—the event that
inspired The Star-Spangled Banner.” —Mary D.,
Baggage Performance Encoding Lead

m Fort Lauderdale: Travel in Time
“Explore Bonnet House Museum & Gardens,
historically an artist’s estate, and be trans-
ported to the beginning of the 20th century

and days of gracious living, charm and whimsy.
—Jacqueline G., Customer Service Agent

® Houston: Blast Off!

“Houston, we have a problem if you don’t look
into a trip to Space Center Houston, the official
visitor center of NASA Johnson Space Center.
Marvel at the Saturn V rocket and the Apollo
Mission Control Center. Both are visible on the
NASA Tram Tours.” —Kyle S., Engineer

m Kansas City, MO: Show Me the Culture
“Snap a photo with the giant badminton birdies
installation (Shuttlecocks), on the lawn of The
Nelson-Atkins Museum of Art. Then, go in! The
museum has great exhibits, and general admis-
sion is free.” —Andrea P., Flight Attendant

u Lihu‘e: Explore the Garden Island
“Drive through the famous Tree Tunnel on your

way to Po'ipd, on Kaua'i’s south shore. Head to
Po‘ipt Beach for boogie boarding and sea turtle
watching.” —Kristine D., Repairs Controller

m Los Cabos: Achieve Work-Life Balance

“I like to put in at least a few hours at The Office
on the Beach, a popular restaurant/bar with
some tables right in the sand.” —Jon C,,

Senior Enterprise System Engineer

® Minneapolis: Say Cheese

“Weigh in on the battle for the best Jucy Lucy’
(aka Juicy Lucy), the famous local burger
stuffed with cheese. For top contenders, try
Matt’s Bar or the 5-8 Club.” —Justin F., Staff
Software Development Engineer

® Newark: It’s Showtime in Jersey

“Do you love music, dance and theater? If so,
explore the top-flight offerings provided by
New Jersey Performing Arts Center, right in

»

CREW TIPS

the heart of downtown Newark.” —Ken M.,
Reservations Sales Agent

® Raleigh: Enjoy Asian Flavors in the South
“I love Southern food, but when I'm in Raleigh,
| head to Laotian restaurant/bar Bida Manda
and the affiliated Brewery Bhavana, a dim sum
restaurant, flower shop, bookstore and micro-
brewery.” —Christopher K., Flight Attendant

m Sacramento: A Capital Downtown

“QOld Sacramento, downtown, is a treat for all.
With underground tours, historical buildings
and a train museum, you are sure to enjoy it.”

—Ben J., Passenger Service Team Captain

m Vancouver, B.C.: Hang Out North of Town
“When | go to Vancouver, | visit the Capilano
Suspension Bridge. With amazing views above a
river canyon, it’s always my favorite.” —Alex T,

Customer Service Agent, Air Frejght %
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Qur window seat

The hub of BC's Okanagan Valley, Kelowna is a vibrant, lakeside city
surrounded by vineyards. It's also just a one-hour direct flight from Seattle.

Whether you're visiting for business or pleasure; soak in the view at over
40 wineries, catch some rays at over 30 beaches, or test your sense of
adventure — hiking, mountain biking or paddle boarding.

See you soon: tourismkelowna.com/nowdeparting




EARN MORE MILES EVERY DAY

By Scott Mackenzie

) As the resident expert on miles and
points, the most common complaint | hear
from friends is that they don’t fly enough to
earn the miles needed for a dream vacation.
Here’s a secret: | don't either. But what if you
didn’t need to travel for work to rack up a big
balance? There are plenty of ways to earn more
miles with Alaska Airlines Mileage Plan™ as you
go about your daily routine.

Make sure to bookmark Mileage Plan
Shopping before you make your next online
purchase. This is one of the easiest ways to
earn hundreds or thousands of miles without
leaving home. Simply log in with your Mileage
Plan account number and click on one of the
retailer links to earn bonus miles for purchases
from companies such as Target, Nike, Best Buy
and Macy’s. The shopping experience is exactly
the same, and you can still use online coupons.

If you're the forgetful type, you can also

install the Mileage Plan Shopping button and
be reminded when you're visiting a participat-
ing merchant’s website. Watch for seasonal
promotions and limited-time offers to get
even more miles.

Wear your new outfit for a night out with
friends and keep earning with Mileage Plan
Dining. It’s even easier than shopping because

you visit the dining website only once to enroll.

After that, just use one of your registered
credit or debit cards to pay the bill at more

than 10,000 participating restaurants and bars.

No special reservation or check-in is required
to earn miles, and everything from pizza to
five-star dining is on the menu. Earn 1,000
bonus miles right now when you spend $30 at
participating restaurants in your first 30 days.
Finally, don’t forget that you can pay for
all these purchases and more with the Alaska
Airlines Visa Signature” card issued by Bank of

. q
" -» INTHE KNOW
ASKA MILEAGE PLAN

America. Almost anything you buy will get you
closer to your next vacation, even if it's just a
tank of gas for the morning commute. But as
an added bonus, this card also comes with
Alaska’s Famous Companion Fare™ offer.

On each anniversary of your card account,
you'll receive a companion fare from $121 ($99
fare plus taxes and fees from $22) valid for any
Alaska Airlines destination, even Hawai‘i and
Mexico. The companion fare lets you reserve
your miles for a big redemption with one of
Alaska’s Global Partners and still save money.

For a limited time, you can also get 42,000
bonus miles after you spend $2,000 or more
on purchases within the first 90 days of
account opening. Ask your flight attendant
for more information and an application.

With award redemptions that start at just
5,000 miles plus fees each way, you'll quickly
find you have enough for your next vacation. %

The Alaska Airlines credit card program is issued and administered by Bank of America, N.A. Visa and Visa Signature are registered trademarks of Visa

International Service Association and are used by the issuer pursuant to license from Visa U.S.A. Inc.
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ART THAT’LL HAVE YOU SPINNING

Lace up your skates and grab your
elbow pads—this work of art isn’t com-
plete without you.

From Sept. 13 to Oct. 6 at the Fort Mason
Center for Arts & Culture in San Francisco,
visitors can become part of a unique art
installation that’s also a roller rink.

The design on the circular floor of Actions
Vent Ascending Frequencies has layers of
bright colors and swirling patterns. In the

center of the rink is a decorated circular DJ
booth illuminating the skaters. An assembly
of colorful pennants hangs above.

The installation was created by Assume
Vivid Astro Focus, a collective started by
Brazilian-born artist Eli Sudbrack. The col-
lective fuses media such as drawing, sculp-
ture, video and performance to create
vibrant abstract immersive displays.

Free and open to the public Wednesdays

through Sundays, the installation offers
participants the chance to hear and see a
variety of live performances and DJ sets

while skating across groovy, colorful designs.

Local organizations Church of 8 Wheels
and Bay Area Derby have partnered with the
Fort Mason Center to operate the rink and
rent skates to attendees.

Visit fortmason.org for more information.

—Stella Harvey
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FROM TOP: GARY D. KOCH; SHERVIN LAINEZ

BUILDING
COMMUNITY

)) Completed in 1901, the
Basilica of Saint Josaphat is a
Roman Catholic church that
features grand and ornamental
architecture, and it boasts what
is said to be one of the world’s
largest copper domes.

The church, its ceiling shown
at right, is one of more than 165
sites welcoming visitors during
Doors Open Milwaukee.

The annual event, Sept. 28-29
this year, allows attendees to
embark on guided and self-guided
tours of architectural highlights
around the city and its surround-
ing neighborhoods to celebrate
Milwaukee’s architecture,
culture and history.

»’

In nine years, Doors Open
has grown from 80 sites, and it
now welcomes more than
30,000 attendees.

Another highlight is the
Grain Exchange room inside
the Mackie Building, which
was constructed in 1879 and
is now on the National Register
of Historic Places. With fres-
coes and faux-marble pillars,
the Grain Exchange room, a
former commodity trading
area, remains one of the most
lavishly decorated spaces in
the region.

For more information, visit
historicmilwaukee.org.

—Peyton Burnstead

BANDS GET TOGETHER

J) With great local bands and concert venues, Philadelphia
has been recognized as one of the top places in the country for

live music. The Philly Music Fest, Sept. 25-28, celebrates the City
of Brotherly Love’s heralded music scene by showcasing local and
national artists at three independent venues. This year’s lineup of
more than 20 musical performances at Milkboy, Johnny Brenda’s
and World Cafe Live offers styles such as rock, jazz, hip-hop, punk
and bluegrass. Performers include the experimental pop group
Man Man and rock bands Ceramic Animal, Restorations and Speedy
Ortiz (shown at left).

The festival also hosts Tech Tour and InSide Hustle events,
which feature an intersection of music and innovation and include
performances, panel discussions and speakers from local recording
studios, record labels, music venues, radio stations, media compa-
nies and management agencies.

For more information, visit phimusicfest.com. —Daegen Asfaha
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FRIED CHICKEN
AND FUN

2) In 2016 and 2017, Fiorella’s Cafe was
crowned as serving the “Best Fried Chick-
en” at the National Fried Chicken Festival
in New Orleans. But last year, McHardy’s

Chicken & Fixin’ defeated the two-time

chicken champion. This year, more than

GET REVVED UP

35 restaurants are competing,
Sept. 20-22 at Woldenberg
Riverfront Park, to call theirs
the best bird.

More than 200,000 people
are expected to attend the
festival, set on the bank of the
Mississippi River, and sample
chicken dishes, ranging from
sandwiches to wings. Visitors
can enjoy live performances by
more than 100 acts, including
the Mardi Gras Indians (left).

Other activities are cooking
demos by local chefs; a Fried Chicken
Scavenger Hunt; and a Football Fan Zone
that offers games and televisions showing
live football.

Visit friedchickenfestival.com for more
information. —Daegen Asfaha

) Think Indianapolis motor sports, and you're likely to come up with the
Indianapolis 500. But each autumn, more than 70,000 four-wheel-drive fans and
2,000 4x4 vehicles arrive in Indianapolis for a different event that features three

days of revving, racing and flying mud. The 38th-annual Fall 4-Wheel Jamboree
Nationals gatheringis Sept. 20-22 at the Indiana State Fairgrounds.
A crowd favorite is the Tough Trucks Challenge, with contestants racing

against a clock on a track with bumps and jumps. Another draw is the Monster

Truck show, which features formidable vehicles racing side by side in the
Monster Truck Thunder Drags. The Monster Truck show also includes a Freestyle

portion, with competitors performing stunts such as jumping their trucks over

cars. For more, visit 4wheeljamboree.com. —Peyton Burnstead
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coMMI I I ED SINCE 1975

TOTE Maritime has been committed to Alaska since 1975
supporting dozens of non-profit organizations that enrich
our home communities.

“TOTE Maritime plays an important role getting the sets and costumes from
the Lower 48 so we (Anchorage Concert Association) can continue to do
the great work that we do as a non-profit entity.”

- Jason Hodges, Anchorage Concert Association

Northbound 800.426.0074 TOTEMARITIME.COM

td TOTE Maritime aiaska's svippinG company Southbound 800.234.8683 | #TOTEAK
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NATIONAL DISTINCTION

The National Nordic Museum, in
Seattle’s Ballard neighborhood, traces 12,000
years of history, across five Nordic countries
Denmark, Finland, Iceland, Norway and
Sweden—and other regions. Earlier this year,
the facility received designation by the federal
government as the National Nordic Museum.

The expansive permanent core exhibition,
“Nordic Journeys,” features an array of arti-
facts from the National Nordic Museum’s own

78,000-object permanent collection. Artifacts

DRAWING A CROWD

About 250 chalk drawings, from
classical re-creations to 3D realistic works
to cartoons, color the pathways in San
Jose’s Backesto Park, Sept. 21-22, during the
12th-annual Luna Park Chalk Art Festival

The event in the Luna Park neighborhood
brings together
thousands of
artists, students,
vendors and
community
members.

The festival
showcases many
featured artists,
such as Wayne
and Cheryl
Renshaw—world-famous street painters
from Santa Clara, California, who create
3D works such as the drawing shown
above—and Carolina Chavez—a local artist
who has been drawing flowing and colorful

female figures at the festival for several

dating as far back as 5000 B.C. include stone
axes, rune stones, swords, keys and jewelry.
From Sept. 14, 2019, to Jan. 19, 2020, the
National Nordic Museum will host “On the
Edge of the World: Masterworks by Laurits
Andersen Ring from SMK—The National
Gallery of Denmark.” L.A. Ring (1854-1933),
who worked in symbolism, social realism and
naturalism, was one of Denmark’s premier
painters. For more, visit nordicmuseum.org

—Peyton Burnstead

years, ever since she was in high school.
Entertainment ranges from the San
Jose Jazz Boombox Truck, which features
musicians performing on a small stage built
into the bed of a truck, to O’Craven’s pirate
rock to Movimiento’s Aztec dance. Food
vendors include
Sonia’s Sweets &
Eats, serving
sausages and hot
dogs; 3 Brothers
Kitchen, serving
Asian fusion; and
Twisted Chill,
serving ice cream
The chalk art
festival is partner-
ing with this year’s Viva Calle San Jose event,
during which runners, walkers and bike riders
enjoy streets closed to motorized traffic
between the Municipal Rose Garden and
Backesto Park on Sept. 22. For more, visit

lunaparkarts.org/festival. —Daegen Asfaha
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CRAIG MELLISH

CHRONICLES OF
COUNTRY MUSIC

By Jacob Uitti

2) Ken Burns remembers sitting in a tiny
editing room, sobbing, as he put together his
latest documentary, Country Music. In fact,
the acclaimed filmmaker says, there are often a
half-dozen boxes of tissues in the office for him
and his staff to use as they pore through old
photographs and emotional testimonials—
content they choose from to tell intimate
stories about impactful time periods, iconic
structures and significant cultural movements
in American history

Burns, whose first documentary, Brooklyn
Bridge (1981), earned him an Oscar nomina-
tion, has a long list of acclaimed titles on his
resume, including The Statue of Liberty (1985;
also Oscar-nominated), Jazz (2001) and The National Parks
(2009). His most recent creation, Country Music, is an
eight-part, 16-and-a-half-hour tour de force that details the
lineages, mythologies and diverse songwriting styles of the
genre’s legends, including Dolly Parton, Hank Williams,
Charley Pride, Loretta Lynn and Johnny Cash. It features
the depth of research and storytelling techniques that have
become Burns’ signature style.

“In my career,” says Burns, “I've really made the same
film over and over again, and each one asks a deceptively
simple question: Who are we? Who are these strange and
complicated people who like to call themselves Americans?
And what does an investigation of the past tell us about not
only where we've been but also where we are and, most
important, where we may be going.”

To assemble Country Music, which premieres on Sep-
tember 15 on PBS networks and on PBS streaming services,
Burns says he and his staff combed through 1,000 hours of
footage, more than 100,000 photographs, hundreds of
songs and 175 hours of interviews they had conducted with
101 subjects. The gravelly voiced Merle Haggard, a central
figure in the film and in the history of country music, was
one of those subjects.

“We were fortunate enough to interview Merle Haggard
before he passed away,” Burns says. “He has a remarkable
story: He escaped juvenile detention centers numerous

times and ended up in San Quentin State Prison, forgoing

another escape attempt [this one failed and lethal], because
[another inmate] told him, ‘Don’t go. You can sing, write
songs and play guitar. You can be somebody.””

Through Country Music, viewers will also learn the story
behind Parton’s famous ballad / Will Always Love You, which
was written in 1973 for her collaborator and professional
partner, who was at the time resisting Parton’s efforts to
pursue a more lucrative solo career. Parton explains that
she went home, wrote the song, and then played it for him,
and he acquiesced to her wishes on the spot.

“Dolly Parton is one of the great forces of nature in the
world,” Burns says, praising the iconic singer/songwriter,
and indicating that this is what music audiences are truly
looking for from artists and their music.

The film often deals with themes of love and loss—which
Burns notes are two central components of country music
songs—and there is also a great deal in Country Music that
heartens and inspires. For Burns and his longtime film-
making team at Florentine Films, maintaining a sense of
“emotional archaeology” is central to the creative mission.

“We're interested in sharing a process of discovery,”
Burns says. “You may be a big country music fan; you may
know a little bit; or you may not know anything. But you’re
going to be saying, “Wow, | had no idea!” all throughout this
film. That’s what we were after for ourselves, too.”

For additional information and to stream the new film

after its premiere, visit kenburns.com and pbs.org. %

»

IN FOCUS

E Acclaimed
documentary film-

maker Ken Burns, left,
talks with legendary
vocalist Connie Smith,

whom Burns inter-
viewed for his new

eight-part PBS series

Country Music.
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INGRID BARRENTINE

MODERN MILLINER

By Janene Mascarella

2} Afamous piece of advice about hats, attributed to no less an
authority than Frank Sinatra, is: “Cock your hat—angles are attitudes.”
Teressa Foglia knows all about hat angles, the attitudes hats convey
and the transformative power of wearing these signifiers of style.

Foglia is a milliner—a designer and maker of hats—and founder of
the hat company that bears her name. The Teressa Foglia company
began with the mission of being a bespoke, sustainable hatmaker. It is
now a booming bicoastal business that produces hats by hand (for
women and men) and touts its use of ethically sourced materials. The
company has locations in Brooklyn, New York, and—as of earlier this
year—Malibu, California. Foglia began as a solo entrepreneur and later
went into partnership with artist Tyler Hays Wild (who is also her life
partner), building a team behind them. Yet Foglia still wears many hats,
figuratively and literally.

“I'm pretty hands-on,” Foglia says. “I'm the one who's flying between

New York and LA almost every other week.” She oversees manufactur-
ing and production in New York and spends time at both stores meet-
ing clients and making herself available for custom hat designs.
According to Foglia, each of her locations has a special vibe. “Our
shop in New York is more on the creative side,” she says. “It’s where
we’re doing all the manufacturing and production.” This studio shop
is housed in South Brooklyn’s Industry City, an up-and-coming
innovation hub. Foglia says that the company’s New York clients
tend to get involved more with customizing designs. “People are
more attached to the actual physical creation of their hats with us,
and they love to come in and pick their colors and

# s
P 3 N
# A 5. TN

i

their styles—developing and designing
their hats from start to finish.”

Hatmaker Teressa Foglia,
in her New York studio,
surrounded by hats she
made or collected.

»

IN FOCUS

N

\

She says'that the California shop’s clients are mostly locals to Malibu

and the greater LA area. This store is located in Malibu Village, a collec-

tion of boutiques, restaurants and high-end retailers near the ocean.

Foglia says it’s a different environment from the one in Brooklyn:

“We're finding that our California customers gravitate toward

hats that are already made. They want to come in, grab a

sun hat, and head straight to the beach—and that’s great!”
Running a business on both coasts has challenges, but

to Foglia it feels natural. “It’s pretty much my ideal situa-

tion,” she says, and notes that her inboxes are much clearer,
thanks to the frequent Alaska Airlines flights she takes with
inflight Wi-Fi. “I can zero in and focus on computer work,” she ex-
plains. “It’s also nice to have time to shut off and focus on business-
development work that | don’t otherwise have time to finish.”

Despite her jet-setting lifestyle, Foglia still makes a point of personal-
izing customer experiences. “We have a lot of room for being gentle
and kind to people,” Foglia says, noting that customers might be look-
ing defeated when they come into a store, but when they try on a hat, it
has a dramatic confidence-boosting effect—Ilike wearing a crown. And

) positive effect on its wearer.

instead of assessing how a hat might

flatter a person with a certain type
of face, Foglia relies more on
seeing whethera hat has a

“| feel you just need to put on
something that makes you feel

good,” she says. Learn more at

teressafoglia.com. %
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PHILLY’S
CENTER CITY

By Andrew Waite

22 My friend Nick and | enter Reading
Terminal Market at about 11 A.M.—a good time
for either breakfast or lunch. With so many
choices, deciding what to eat won’t be easy.
Along just one aisle of the market, which is
housed in an 1893 National Historic Landmark
building, the food options include Pearl’s Oys-
ter Bar, Carmen’s Famous Italian Hoagies &
Cheesesteaks and Keven Parker Soul Food Cafe.
Neon signs hang above butchers carving meat
and bakers rolling dough. We skip straight to
dessert. Biting into chewy treats from the
Famous 4th Street Cookie Company, with
delicious chunks of chocolate, we agree that in
the market, and in Philadelphia’s Center City
District more broadly, great options abound.
Center City encompasses an approximately
3-mile-wide band of downtown Philadelphia
between the Delaware River in the east and the
Schuylkill River in the west. The Victorian-style
Philadelphia City Hall sits roughly in the middle
of the district. Near the northwest corner is the
renowned Philadelphia Museum of Art, with its
stone steps made famous by the Rocky movies.
Nick and | are exploring Center City east of
Broad Street, and we’ve decided to give our
tour a history theme. From the market, it’s
about a half-mile walk to Independence Mall—
an area that has been dubbed “America’s most

historic square mile” and occupies part of
Independence National Historical Park. At the
mall’s northern end, we visit the National
Constitution Center, which hosts exhibits such
as “The Story of We the People,” featuring
interactive displays and the words of the U.S.
Constitution inscribed on glass panels ringing a
circular room. At the mall’s south end, Inde-
pendence Hall, a UNESCO World Heritage site,
is where the Declaration of Independence and
the Constitution were debated and signed.

For more than a century, beginning in the
1750s, the Liberty Bell rang from atop Indepen-
dence Hall, which was then the Pennsylvania
State House. The bell now occupies a nearby
structure, Liberty Bell Center. It is believed that
the bell first cracked after many years of use. In
1846, the crack was intentionally widened in an
attempt to fix the bell—a repair that ultimately

» THE FEED

OUT & ABOUT PHILADELPHIA

m Attractions in or near
Philadelphia’s Center City
District include, clockwise from
top, Reading Terminal Market,
Liberty Bell Center and the steps
made famous in Rocky films.

failed when another crack developed and
permanently silenced the bell.

Just east of the mall, Nick and | visit the
Museum of the American Revolution and view
artifacts such as Washington’s Headquarters
Tent, which George Washington slept and
worked in during the Revolutionary War. Two
blocks north, in the Betsy Ross House, we find
Ross herself—OK, it’s actually an actress—and
inquire why Washington allegedly asked her to
sew America’s first flag. (They attended the
same church, and Ross had previously done
embroidery work for him.) Afterward, we stroll
along nearby Elfreth’s Alley, billed as America’s
oldest residential street. Here, 32 buildings,
dating back to 1720, display Federal and Geor-
gian architecture and still have people living in
them today, proving that history in Philadelphia
remains very present. ¥

m Fly Alaska Airlines (alaskaair.com) to Philadelphia (PHL) from Seattle (SEA), Portland (PDX), San Francisco (SFO) and Los Angeles (LAX).
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A LASTING LIFESTYLE

By Andrew Waite

) In an Old Order Amish home, only a few rooms are heated.
Typically, a propane furnace on a house’s main level provides warmth,
primarily to common areas. Standing in the kitchen of a model Amish
home, my guide at The Amish Experience—an interpretive center about
60 miles west of Philadelphia—explains that the limited heating tends to
keep people together. Families, which average seven children, congre-
gate in the few warm rooms.

Traditions such as this, as well as using no electricity from the grid (or
TV or internet) are simply part of life for the more than 35,000 Amish
people living here in Lancaster County, one of the country’s largest
Amish communities. Families still farm this land, continuing a lifestyle
that began in Switzerland, France and southern Germany before the
Amish practitioners of this agrarian existence came to North America in
the early 18th century. Today’s Lancaster County is welcoming to visi-
tors, who can experience modern small-town charms, learn about
history and observe living traditions at multiple venues.

With Aaron & Jessica’s Amish Buggy Rides, | take a draft horse-drawn
tour along 10-foot-tall walls of corn, fields of soy and six varieties of
apple trees. The land we pass also yields wheat, rye, peaches and cher-
ries. And, on one farm, the Holstein cows are milked twice a day.

Traditional local foods are showcased at the Good ’N Plenty Restau-
rant, which serves family-style Pennsylvania Dutch meals with dishes
such as crispy fried chicken and flavorful brown butter noodles.

History distinct from the Amish culture is on display at Wheatland,
the mansion that the 15th U.S. president, James Buchanan, owned

» THE FEED
OUT & ABOUT PHILADELPHIA

o il

m Lancaster County,
Pennsylvania, offers
glimpses of history
and Amish culture at
working farms, such
as the one at top left;
at the Wheatland
mansion, above; and
via a buggy tour, left.

between 1848 and 1868, and where he opened his parlor for discussions
during the 1856 election campaign.

Wheatland holds artifacts such as a wax-sealed 1827 bottle of wine
and library items that belonged to Buchanan. Among other details, |
learn that Buchanan, a bachelor, had his niece serve as First Lady. Harriet
Lane later founded what is today known as the Harriet Lane Clinic at the
Johns Hopkins Children’s Center in Baltimore.

Lancaster City, established in 1729, has a downtown where original
row houses are steps from modern shops, such as Passenger, a specialty
coffee roaster. At The Pressroom, a 1744 hardware store has been con-
verted into a dining room with exposed brick and old-fashioned Edison
light bulbs. Try the tuna carpaccio, accentuated by a wasabi-yuzu sauce.

At dinner, my waiter, a lifelong resident, says that Lancaster “has its
finger on the pulse of progressiveness.” | think back to the buggy ride,
where | looked up from mares grazing in fields and clotheslines weighted
down by traditional Amish broadfall pants and solid-color dresses.

The old farmhouse nearby had been equipped with solar panels. ¥
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Fresh Northwest seafood on the
downtown Seattle waterfront.

Dine in a sophisticated waterfront setting at Anthony’s Pier 66.

Anthony’s Pier 66 offers the quintessential Northwest dining experience with the
finest fresh seafood and an award-winning wine list. Casual dining for lunch
and dinner available on the plaza level at the Bell Street Diner.

Complimentary valet and validated parking!

2201 Alaskan Way « (206) 448-6688 » www.anthonys.com
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ALL WRAPPED UP

By Danielle Centoni

)) For centuries, cultures around the globe have
made ingenious use of tree and vine leaves native to
their regions. Grape leaves and fig leaves wrap dolmas in
the Middle East and Greece. In Southeast Asia, makrut
lime leaves add a bright flavor to curries, while pandan
leaves infuse desserts and drinks with notes such as
vanilla and coconut. But in tropical regions around
the world, banana leaves are often the real work-
horses, doing quadruple duty as wrappers, steamer
baskets, flavor enhancers and even plates.

“Banana leaves are used a great deal in southern
India,” says Troy MacLarty, cheflowner of Bollywood
Theater, a restaurant featuring Indian street food,
and Churchgate Station, an Indian-food supper
club, both in Portland, Oregon.

“Mostly, banana leaves are used to serve
things on. In Kerala they offer something
called sadya, which is a thali-style meal, with

lots of little dishes, all served on one large banana m Versatile banana According to Thomas Pisha-Duffly, cheffowner of
leaf. It’s somewhat ritualized, beginning with cleaning the leaves are used for Gado Gado Indonesian restaurant in Portland, banana
many types of dishes,

leaf with water, continuing with a certain pattern of leaves are essential to many of Indonesia’s traditional

includi lockwi
ol dishes. “Our Banana Leaf Smoked Duck Salad is based
from above left, nasi

and ending with you folding your leaf in half—‘food side’ lemak. tamales and on a Balinese preparation called bebek betutu,” he says.

within—to indicate you are satiated.” sadya. “I watched the people in Bali wrap the duck in banana

dishes, and where and when they are placed on the leaf,

leaves, bury it in hay and light the hay on fire. The flavor
from the burnt leaf infuses the fat in the duck and all the
drippings with this earthy, musky aroma.”

He says banana leaves are often used to make food
portable, too. “In Malaysia, you see people pick up nasi
lemak all morning at the stalls and bring it to work. It’s
ingredients such as coconut rice, hard-boiled egg, fried
anchovies and sambal [a spicy condiment] folded into a
parcel created with pandan leaves or banana leaves. You
open it up, eat out of it, then throw it away.”

In fact, banana-leaf parcels are common anywhere
banana trees grow, from Thailand to the Caribbean, to
Mexico and South America, where the leaves may be
used for tamales. Banana leaves are also used to wrap
marinated meats or fish, which can then be cooked ina
pit, or placed on a grate over a fire, or wrapped in foil to
go right on the coals. The leaves protect the food and
trap moisture, and the flavor penetrates the meat.

Perhaps banana leaves could be considered the
perfect culinary gift wrap. %
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By Padl Gregutt

}) If a pronounceable name is part of wine-
marketing success, then Blaufrankisch must be among
the most nomenclature-challenged. While there are often
competing explanations for wine names, Wine Grapes:
A Complete Guide to 1,368 Vine Varieties, Including
Their Origins and Flavours states that “the word Frank-
isch derives from Franconia, a historic region of Ger-
many,” and was a name given to several varieties. “Blau”
is German for blue. The grape is also known by other
names, such as Lemberger. Blaufrankisch (Blouw-frahn-
keesh) often refers to an Austrian grape, although it has
been widely planted in Central Europe over the years.
The grape has been largely unknown in much of
the United States, with notable exceptions including
Washington state. Walter Clore, the man credited with
jump-starting the state’s wine industry half a century ago,
believed that Lemberger was an important red-wine grape
that could be successfully ripened so far north. He plant-
ed test sites and evangelized for the grape for decades.
One of the first people to successfully grow it commer-
cially was John Williams, who planted it on Red Mountain,
west of Richland, in the mid-1970s. His Kiona Vineyards
remains one of the state’s largest producers of Lemberg-
er, at about 5,000 cases annually. JJ Williams, his grand-

son, says Lemberger is a pleasure to grow. “Our wine
from the grape is versatile, with wide stylistic appeal.”

Other producers are obtaining Kiona grapes for their
own Lemberger wines. Mike Lempriere, the owner and
winemaker for Perennial Vintners on Bainbridge Island,
west of Seattle, was introduced to the grape when his
Bainbridge vineyard hit a bad weather year in 2011 and
nothing ripened. “I had to get grapes from Eastern
Washington,” he explains. He found that Lemberger
from Kiona Vineyards fit his winemaking needs. Last
year, he produced 61 cases of Lemberger wine.

The grape is making inroads in Oregon, as well. Dan
Welsh, co-owner and winemaker of Welsh Family Wines
in Portland, explains that he needed an entry-level-
priced red wine to complement his more expensive Pinot

Noir wines. A 2016 search on the Oregon Wine Board’s

Grape Matching Service turned up Blaufrénkisch, he says.

The winery produced 175 cases of the 2018 vintage.
Among the grape’s virtues is its stylistic flexibility,

although the classic Northwest Lemberger is a blood-red,

lightly peppery wine, with scents and flavors of ripe
berries and leathery tannins. It pairs well with everything
from fish to grilled beef, to pasta with tomato sauce, and
is a unique and flavorful option for wine enthusiasts. %

PLATES & POURS
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WINES TO TRY
w Camas Prairie

Lemberger, Idaho:

Nonvintage, with
grapes from old

vines in the Cham-

poux Vineyards in

Eastern Washington;

evokes candied
cherries, pepper
and spice.

» Kiona 2016
Estate Red
Mountain
Lemberger,
Washington:
Claret style; ripe
berries.

» Welsh

Family 2018
Blaufrankisch,
Oregon: Rare
Willamette Valley

bottling; wild berry,

sweet spice and a
whiff of leather.

—P.G.
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At HomeStreet Bank, we understand that when you're local, the
decisions you make impact your business and your community.
It's our mission to be there for both. With quick decision making,
almost 100 years of lending experience, and a focus on
strengthening our communities, we're committed fo supporting
you every step of the way.
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TAILGATING TECH

Gear up with pregame tools and accessories

By Peyton Burnstead

)) Tailgating season is upon us, and that means it’s a perfect
time to get equipped with innovative products designed to enhance
our burger-flipping, bass-thumping, cheer-prepping experiences.
From a rocking folding chair to a grilling tool that tracks temperature
with smart technology, there’s plenty of great gear available to add a

touch of innovation to your pregame festivities.

m Kijaro Rok-it Chair: This is no
ordinary portable chair. With a
handy carrying bag, an attached
drink holder, padded armrests,
and a mesh back to keep you cool,
this is seating well-suited to the
sports fan. Plus, other tailgaters
will notice something different
about you when you recline into
your seat: You rock ... literally
($60; kijaro.com).

=

® Limitless Innovations

® Weber iGrill 2: Monitor your
JumpSmart: Use JumpSmart to meat on a smartphone or tablet
avoid running out of power. Not with the iGrill 2 and its associated
only can you jump-start a vehicle, app. The Bluetooth-enabled
you can also use this multifaceted ~ thermometer lets you digitally
tool as a power bank and a flash- track the doneness of multiple
light. Its battery can be charged pieces of meat at once, and even
1,000 times using the included sends you an alert when your meal
standard-outlet and vehicle- reaches the ideal temperature for
charging adapters ($119.99; serving to your fellow fans

limitlessinnovations.com). ($99.99; weber.com).

»
FINDS

m Grillight LED Spatula: This
durable, dishwasher-safe spatula
has a bright built-in flashlight

designed to have a 20,000-hour

bulb life. It can help keep you
cooking before night games

and after the sun goes down
($24.97; grillight.com)

MORE TAILGATING GEAR

Picnic Time Ottoman
Cooler: With a 24-can ca-
pacity and collapsible design,
this sit-on-top cooler keeps
drinks cold and provides
comfortable seating ($59.95;
smaller “Bongo” cooler also
available; picnictime.com).

SpinChill Chill Bit: Attach a
Chill Bit to a power drill and
clamp a beverage can or
bottle to the other end. Then
spin your drink on ice to chill
it quickly, using convection
($14.99; spinchill.com).

Wildwood Grilling Planks
Sampler Pack: Add great
flavors by grilling on natural
cedar, alder, cherry, maple
and hickory wood ($25.99
for medium-size planks;
wildwoodgrilling.com).

® TailGater Tire Table: This

convenient accessory mounts

onto a tire to provide a horizontal
surface that holds essential food
fixings or gear—up to 50 pounds.
With a fold-out leg and sturdy
construction, the Tire Table allows
for setup in seconds, with no tools
required ($139.95 for steel model;
aluminum version available this fall;

tailgatertiretable.com).
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LAWRENCE
CHIARELLI,
Sales Director at

tech start up. x

BS, Bloomsburg '

Univ. Interests:
golf, running,
travel

BREAKING

DATING

complicated‘and impersonal.

HIRING A MATCHMAKER MIGHT BE THE SMARTEST INVESTMENT

YOU COULD MAKE IN YOUR PERSONAL LIFE.

At first, Larry Chiarelli, director at a
tech start up, thought he was doing
all he needed. Sign up on multiple
dating websites. Meet lots of women.
Eventually, the right one would come
along — except she never did. So he de-
cided to bring in the professionals and
hired It's Just Lunch. It's Just Lunch’s
matchmakers got to know him and his
preferences. They selected his dates,
arranged schedules, and even made
the restaurant reservations. Dating
became stress-free and fun. Larry
was a practical guy and didn’t believe
in love-at-first-sight... until LJL intro-

duced him to Ping,.

Dating life before joining It's
Just Lunch?

Lawrence: Chaotic! I was meeting a lot
of women but not the right women for
me. Online dating was time consum-
ing and stressful. I needed someone
to relieve me of the dating busy work
s0 I could get some breathing room. 1
needed to slow things down to speed
them up. It's Just Lunch fit that crite-

ria perfectly.

& »
oo

»
Iechnology has made dating ml -

ADVERTISEMENT

%

Why join It's Just Lunch?

Ping: I fly frequently for both work
and fun. When I saw It’s Just Lunch
in the airline magazine, it was as if the
matchmaker was talking to me! One
day after a particularly long flight and
wanting to snuggle with someone and
watch a movie, I decided it couldn't

hurt to give it a try.

Most enjoyable part of the It's
Just Lunch process?

L: Having someone doing all the work
to select and schedule a date. It was
like 1 had my own personal dating
concierge to take care of all the de-
tails. All I had to do was be on time for
my date and be myself. It really was a

stress-free experience.

What was it like working with

the It's Just Lunch matchmakers?
L: Easy and convenient. The com-
pany I was working for was going
through a merger so I was away from
home quite a bit. I'd finish my day
and there would be a message from

my matchmaker telling me about my

PING
MA, Owner
of RollingPing
Custom Cakes.

MS, Columbia Univ.

Interests: travel,
wine, jogging

next match. I'd call back, get the de-

tails and run through my availability.
The next thing I knew I was in front of
an interesting woman having a great

conversation.

Do you have any advice for
srngfes who want to meet that
special someone?

L: I tell my clients an analogy all the
time: Would you rather drive across
the country in a Toyota Corolla or a
BMW 5 series? They always say the
5 series. You get what you pay for.
Investing in yourself and your future
with someone special means invest-
ing in the right matchmaking service.

For me that was It’s Just Lunch.

P: Invest in your own happiness, it is

always worth it.

The success of It's Just Lunch is built
on creating high quality matches in
low pressure situations. In 28 years,
they've set up millions of first dates.
Make meeting someone special a pri-
ority. Getin touch at 800-858-6526
or www.itsjustlunch.com.

800.858.6526

| ITSJUSTLUNCH.COM | 28 YEARS OF CHANGING LIVES

THE POLITICS

Ur DATING

L S A e ey

How important is a person's political
party affiliation when deciding to go
on a date with him/ her?

Male:
 — 40% Notimportant
== 45% Moderately
i 15% Veryimportant
Female:
29% MNotimportant
54% Moderately
1% Very important

I could casually date someone who
didn't have the same political beliefs as
me, but in the long term it probably
won't work out:

True
52.0%

False
48.0%

A5 550000 00  a ss 00

Talking politics on the first date is:

Perfectly Risky.  Boring.  Taboo.
fine.

Source: LJL Survey

L A e ey

It's Just Lunch Matchmakers:

856

MELISSA SARA JULIE
BROWN DARLING LOPEL

‘mMﬁf."

IT'S JUST LUNCH

DATING FOR BUSY PROFESSIONALS
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The Kia Soul is refreshingly. different,
pairing affordability and a unique look

By Bengt Halvorson

The Kia Soul hits a sweet spot with some
car shoppers. The tall, fashionably boxy hatchback
is a favorite among many urbanites who want a
perky, pleasant-driving vehicle that’s easy to ,/"'
park and maneuver, while not sacrificing :
gas mileage for utility—or vice versa. It
helps that the Soul has a style all its own.

In Soul’s first 10 years, Kia sold more than

a million of this model in America.
Kia has given the Soul a full redesign

for 2020 that takes it up a notch in cabin

comfort, ride and handling, and technology.

Read on for a few of the Soul’s many selling points.

m A sharper look

The 2020 Soul’s redesign is subtle but offers
a sharper and sportier appearance. In front,
slimmed-down headlamps and a connecting
accent make the Soul seem lower and wider,
while a new take on the “boomerang-shaped”
rear lighting, which now wraps around the
outside of the hatchback, is a distinctive and
adventurous design point.

m Model shift

Move up the model line and you'll see a change
in what’s under the hood. Base LX versions
start at just $18,485, and they’re your only
choice if you want to do the shifting yourself,

with a six-speed manual gearbox. The S, X-Line,

EX and GT-Line versions that are the core of
the lineup all come with a smooth Intelligent
Variable Transmission (IVT), a version of
a Continuously Variable Transmission.

Top GT-Line Turbo models ($28,485)
step up to a 201-hp turbocharged 1.6-liter
four-cylinder engine, and get a seven-speed

dual-clutch automatic transmission.

m Electric option

By the summer of 2020, a new generation of
the all-electric Kia Soul EV will join the rest

of the lineup. This one (now at 201 hp and 291
Ib-ft) will have more power and torque than
previous models, and more than 240 miles on

a charge. It also should handle especially well,

The 2020 Kia
Soul GT-Line.

thanks to an independent rear suspension that
leaves space for a big 64 kWh battery pack.

» Room inside the box

Because of all the extra headroom that’s
built into the Soul’s boxy design, you tend
to sit a little more upright than you might
in other cars. Tall, wide-opening rear doors
make the Soul unexpectedly easy to use for
rear passengers.

And even with passengers in the back seat,
you get more cargo space (24.2 cubic feet)
than in the trunk of most full-size sedans. Fold
the back seats forward, and you have 62.1
cubic feet—that’s enough for most big-box

purchases and weekend finds. %

ons and has smooth smart

GT-Line Turbo interior. ‘
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Modern touches
mixed with flea-
market finds are
part of Cortney
and Robert
Novogratz’s
design style, as
shown in the
projects on the
opposite page,
which include
the renovated
Hollywood Hills
home, nicknamed
“The Castle,” in

the top left corner.

The Novogratz
clan, above, pose
during a family
outing in Malibu.

A-LIST DESIGNERS THE NOVOGRATZES SHARE
HOW THEY HANDLE A BICOASTAL LIFE AND MULTIPLE
PROJECTS WHILE RELISHING THE CHAQOTIC GLORY

OF PARENTING SEVEN CHILDREN

Navigating the narrow roads in the hills above The
Sunset Strip in Los Angeles, I drive into an area called
The Bird Streets.

The exclusive enclave has included residents such
as Jennifer Aniston, Leonardo DiCaprio, George Harri-
son and Elizabeth Taylor.

However, the house I drive up to turns out to be
less rambler and more rubble. The demolition of a
1930s Spanish-style mansion is underway, with the
once-posh abode being stripped to its shell. Striated
heaps of old linoleum indicate decor trends that were
popular long ago, and the outside walls of the master
bedroom that had led onto an open-air patio are now
just open-air.

Only the home’s pool, recently painted with jaunty
pink-and-white stripes, hints at a pending rebirth. This
is where Robert Novogratz thrives.

Wearing a stylish ascot, the tall and handsome
Novogratz bounds up the driveway to meet me. He’s
full of energy and neighborhood gossip as he shows me
his family’s latest project.

“This home is nearly 100 years old,” he says. “We’re
going to take it from 4,000 square feet to about 7,000
square feet in size.” However, he assures me, the 1930s
Hollywood glamour vibe will remain intact.

Seeing potential in old properties is what has made
the husband-and-wife team of Robert and Cortney
Novogratz famous members of the house-flipping
real estate sector. In their 28 years together, the iiber-
creative Novogratzes have renovated or built 11 homes,
living in some for a period of time, and then selling the
properties for a profit.

They also have a bustling interior design business
with a list of corporate clients. Now, they are in a pink
phase. House No. 12 is the Los Angeles property in the
Bird Streets area, and No. 13 is an unusual pink stucco
townhouse on Waverly Place in New York City.

The Big Apple home, which reportedly they bought
for $8.5 million, was originally built in 1826, and had
most recently been owned by a wealthy elderly woman
who had once been a member of the Radio City Rock-
ettes. In other words, it’s a property rich in New York
City history. And that’s just the way the Novogratzes
like their projects.

“It’s rare to find a place like that, which is really
untouched,” says Cortney. “It will be a big project.”

Going Big

The transformation of these dual properties on oppo-
site coasts will be the subject of an upcoming series
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NOVOGRATZ.

due to air in fall 2020 on a major
streaming service, which they don’t
want to name yet.

Taking on big projects that may
sometimes involve demolition and
total renovation may scare even the
most intrepid of DIYers, but not
Cortney, who turns 48 this month,
and Robert, 56.

Whether it is an interior-design
project, a book, a real estate invest-
ment, a TV show or a product line, this duo is always
ready to dive in with energetic and fresh concepts.

They have a knack for discovering distinctive, often
neglected, properties and re-envisioning them in ways
that keep the authenticity of the structures intact,
while imbuing them with a cool, modern vibe. The
couple is known for mixing modern and retro furnish-
ings and art, while accenting interiors with antiques
that add a sense of history.

They’ve worked with big-name private homeowners
and designed office interiors for companies, including
Derek Jeter’s The Players’ Tribune in New York City.
They’ve worked on boutique hotels such as Timber
Cove Resort on California’s Sonoma Coast, and on
large-scale residential projects, including the interior
design for the 200-unit East Coast luxury apartment
building Boston East.

Over the years, their flipping skills, Hollywood good
looks and egalitarian approach to design have made the
couple industry celebrities and helped them create a
media empire. The Novogratzes and their seven chil-
dren, including two sets of twins, have starred in the

Bravo TV series 9 by Design, a reality program that
Clockwise from Y 8 y prog

top left: A simple,
yet stylish bar at a
vacation home in

chronicled the couple’s design projects and the lives of
their large brood. A subsequent HGTV program, Home

by Novogratz, often showed Cortney and Robert reno-

the Washington vating properties for celebrity clients.

state beach town The couple has written the design books Beachside

of Seabrook; a

Bohemian, Downtown Chic and Home by Novogratz,
playful room at

The Players’ with another book, Design Fix, expected in spring 2020.
Tribune head-
quarters in New
York City; and the

elegant Timber

They have developed their own lines of art and home
furnishings, which are sold at shopthenovogratz.com.
In their spare time, they have designed product lines

. for various retailers, including CB2, Old Navy, Target,
Cove Resort in X «
California were Wayfair and Walmart. “Most of our stuff features a

designed by the storyline,” says Robert of the family’s brand and prod-

Novogratzes. ucts. “You have to have a point of view.”

Big sellers are the sofas available on the site, which

are popular for their affordability, color options and
vintage lines. “Our dream has always been to bring
great design to the masses at great prices,” Robert
says. “It’s not easy.”

However, when it comes to showcasing their abili-
ties, it’s the various houses that offer the best glimpse
into their style. “Our homes are our best showrooms,”
explains Cortney of the couple’s frequent need for new
address labels.

They also want to keep the business a family opera-
tion, with small offices in Los Angeles and New York.

“Over the years, we have tried not to grow too big,
because we can’t manage everything and still remain a
mom-and-pop company,” she explains.

Instant Connection

This family affair began in 1991 when Cortney and
Robert met at a party in Charlotte, North Carolina. It
was love at first sight.

Robert was from Alexandria, Virginia, the son of a
retired Army colonel. His parents were in the antiques
business, and his mother would take Robert with her
as she searched for deals at local flea markets. The
interest in antiques and unique home furnishings has
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NOVOGRATZ.

stuck with him ever since. Cortney grew up in Colum-
bus, Georgia, the daughter of a successful car wash
entrepreneur.

“I thought he was more than cute—it was the way
that he carried himself,” recalls Cortney of her future
husband. Robert was overwhelmed by Cortney’s per-
sonality. “I thought: ‘She’s a lot. Can I handle her?
Yes. Do I want to handle her? Maybe.” Cortney is a

force of nature.”
The couple decided to make a change in their lives ¥

and move to New York City. Robert worked as a stock-

broker, and produced events on the side, while Cortney

tried her hand at acting. condemned, but that was a minor

The Novogratz

children spent

Stitching together their futures, they began looking  detail—for the same budget they

most of their

for apartments to buy. Children were definitely on the had for an apartment. The couple

younger years
growing up in
New York City.

agenda—both come from large families, with Robert gutted and renovated the 19th

one of seven children and Cortney one of five kids. In century townhouse, despite having
1996, the New York real estate market was still recover- no experience, while also planning
ing from a slump, and the Novogratzes discovered that  their wedding. “We always walk the

they could buy an entire townhouse—sure, it was line of really lucky, really stupid

JOSHUA MCHUGH

TAKE THE SHOW
ON THE ROAD

Advice for traveling with
kids: You might think that seven
kids and travel do not mix. The
Novogratzes beg to differ. “I
wanted to see the world,” says
Cortney. “I'd be in the back of
the plane with a baby on my lap. |
didn’t care. As long as | got to my
destination.”

Here are a few of the family’s
secrets to easy traveling with a
large family:

o Always dress children in dark
clothing (spills are less obvious).
e Tote baby wipes. “Even with
our youngest being 10, | still
carry them. | can wipe down
clothes and faces,” says Cortney.
“You don’t want to look like a
slob checking into a hotel.”

e Screens are great, but don’t
over-rely. “Bring Mad Libs,

drawing pads, playing cards,” she
says. “Games like that, they can
do with you or without you.”
 Enlist the kids’ help. Even
young children can carry their
own backpack or wheel a small
carry-on bag.

« Be attentive to your kids. If
your child is behaving badly,
intervene. “It’s respectful to
other passengers,” says Robert.
® Reduce luggage. “Less is al-
ways best. You don’t need a
stroller cover, so leave that
behind,” Cortney advises. The
family once traveled to the island
of Ibiza in the Mediterranean
with six small children. Cortney
and Robert carried backpacks
and frontpacks. The older four
kids had backpacks. “I packed a
sarong, a cute dress and bathing
suits,” Cortney says. “And we
just took off.” —K.D.W.

and really courageous,” Robert says.

Building an Empire

With their townhouse renovated, they were nested,
and out of money. So, they started renting out rooms to
actor friends. Wolfgang, their first child, was brought
home from the hospital to their four roommates.

“We were living like a Friends episode,” says Cort-
ney. “In one sense, we knew what we were doing, and
in another sense we had no clue what we were doing.”

Singer-songwriter Suzanne Vega wound up renting
out a large portion of the townhouse, which the couple
says helped kick-start their careers. Within a few years,
they were able to use the equity in the townhouse to
buy more properties, which they renovated and sold
for a profit.

Another major break was a glowing profile of the
family in The New York Times. That was when the
phone really started ringing. Ever since, they have
been buying homes for themselves, transforming
them, and moving on, while also rising as stars in
the design world.

Drawn to both contemporary art and objects with
histories, the Novogratzes often source from flea mar-
kets to create their unique real estate creations. For 24
Thompson, a five-story townhouse they built in SoHo
in 2001, they balanced the home’s all-new construction
with one-of-a-kind antiques from Europe. The couple
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NOVOGRATZ

traveled to Paris, home to many antique shops and

famous flea markets, such as Marché aux Puces de
Saint-Ouen. They filled two shipping containers with
a variety of antiques, including huge old doors and
17-foot-diameter windows from a 400-year-old church.

Cortney and Robert are such fans of repurposed
materials that when they travel around the world, they
will coordinate travel dates with flea-market schedules.
The couple also loves to hunt for treasures across the
United States, whether at the Brimfield Flea Markets in

FROM TOP: AUBRIE PICK; LUC ROYMANS

oAetd Go!

Want a taste of bicoastal glam-
our? Check out these coast-
to-coast recommendations from
the Novogratzes.

When in New York City...

e Dine at Arturo’s restaurant for
what Robert calls “the best pizza
in the world.”

 Nibble on pommes frites at the
French bistros Felix Restaurant &
Bar and Raoul’s.

e Have a breakfast or lunch
meeting? Talk shop over a plate
of delicious food at Balthazar
Restaurant.

o Stroll the High Line, a public
park on Manhattan’s West Side
that is built on top of a former
raised rail line.

e Take in the latest art trends at
the New Museum of Contempo-
rary Art or the Museum of
Modern Art, which is reopening
October 21 with new galleries
and spaces.

 Shop for luxury vintage fashion
and home accessories at What
Comes Around Goes Around
(there are six locations, including
New York’s SoHo and LA’s Bev-
erly Hills).

When in Los Angeles...

® Rub elbows with the Holly-
wood elite at Chateau Marmont
Hotel and Bungalows.

# Have an old-school meal at the
Midcentury gem Dan Tana’s
Restaurant.

e Meet friends at Zinque coffee
and wine bar, a West Hollywood
spot for lunch or a casual dinner.
« Browse through the well-
curated Big Daddy’s Antiques.
The Novogratzes also like the
vintage shopping found at Long
Beach’s monthly open-air flea
market, as well as the Pasadena
Antiques Center and The Orange
Circle Antique Mall in the town
of Orange.

® Take in a show at the iconic
Hollywood Bowl, or ArcLight
Cinemas, or a game at Dodger
Stadium. “You can get bleacher
seats for $9!” enthuses sports
fan Robert.

 Tour the Los Angeles County
Museum of Art, reportedly the
largest art museum in the West.
The museum also presents free
music, including jazz concerts
from 6-8 p.m. every Friday on
the Smidt Welcome Plaza, April
through November. —K.D.W.

Massachusetts; the shops in Palm

Cortney and
Robert Novogratz,
top, designed their

Springs, with its focus on Midcen-

tury Modern home furnishings and ;
vacation getaway,

items; or Uncommon Objects in .
above, in the

Austin, Texas. fishing village of

What is their shopping advice? Trancoso, Brazil.

Always pack an empty duffel bag

and a little bit of bubble wrap in

your suitcase when you travel,

because you never know when you’ll come across

the perfect addition to your home or collection.
“Vintage items bring soul, making interiors feel

more personalized and less precious,” says Cortney.

“We mix high and low, and old and new. We always

push our clients, asking, ‘Do you collect anything? Do

you have an old piece we can update?’”

The Jet Set
The couple also finds visual inspiration in their seem-
ingly constant travels, such as a recent business trip to
India. They spend holidays at their retreat in the Great
Barrington area of northern Massachusetts, which has
been a sanctuary for the family for the past 18 years.
Still, the Novogratzes tend to be city people, and
enjoy walkable destinations, such as Mexico City and
Melbourne, Australia, where the couple went this
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spring to be the keynote speakers at the Decor + Design
trade show at the Australian International Furniture
Fair. “The people are so nice in Australia,” says Robert.
“The city itself reminded me of a hybrid between
Toronto and London.”

Despite the long flight times, the trip required a
quick turnaround. Robert didn’t mind. “Flying busi-
ness class with my wife for 15 hours? I'll take that over
three hours in coach with seven kids. It’s almost like a
vacation. Flying has gotten so easy. The Alaska Airlines
flight from LA to Newark is the best. I sleep for an hour

What’s Next?

This is shaping up to be a very big year for the Novo-
gratzes. Just days after our interview, they were mov-
ing back East to start work on their newly acquired
Waverly Place project.

The family had been New Yorkers for most of their
children’s young lives, but became West Coast trans-
plants after they bought a 1920s Hollywood Hills home,
nicknamed “The Castle,” in 2015. They completely
renovated it, recently sold it, and now it’s on to the
next chapter.

and a half, watch two movies and I’'m there.” While the family has the same cast of nine, the

The family’s other vacation getaway, in the Bahia plotlines have shifted a bit as the kids have grown up.
state of Brazil, offers the clan a total change of pace. The oldest, Wolfgang, is 22 and a budding star, seen in
Their tropical respite is nestled in the picturesque movies such as Sierra Burgess Is a Loser and on TV’s
fishing town of Trancoso, which has become quite the Grown-ish. He will appear in three different films that
fashionable beach destination. That home’s ingenious, are currently in various phases of production and
breezy decor, and the overall embrace of a relaxed should be released in the next year or so.
lifestyle, were the inspiration for their 2016 book Twins Tallulah (who interned with the family

Beachside Bohemian. company this summer) and Bellamy are in college, at

MARVELLE

Now Leasing!
Modern Apartments ;
Reserved for Adults 55+ &%

Embark On Your Next Adventure
Schedule your private tour today 833.512.6838 | MarvelleSC.com

Concierge Services | Coffee Bar & Bistro | Club Room & Chef’s Kitchen
Game Room | Lush Outdoor Courtyard | Fitness Center & Spa Services

Visit Our Welcome Center 406 BAKER BOULEVARD SUITE 160 | TUKWILA, WA 98188

(i;\ ‘t{i ALLIANCE | (B
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Same Day
New Smile™

METAL-FREE IMPLANTS

As the leader in cosmetic and implant dentistry, Dr. Shawn Keller
was the first dentist in Washington to offer metal-free implants.
He invented the Same Day New Smile™ procedure for patients
with busy schedules, who want beautiful results.

After visiting Seattle for only two short nights, our out-of-state
patients are leaving with their beautiful permanent smiles! With
stem cell therapy and 3D imaging, healing is ultra fast and you
can have your new smile within 24 hours.

Same Day New Smile” Actual Patient

When keeping most of your teeth, metal-free implants are
a phenomenal choice.

proe In cases where you need to replace all your
4 .36‘?.'_ teeth with dental implants, metal-free implants
’ﬂ'.' wd are great, but traditional implants also work well
since they’'re completely hidden from view by the
aesthetic gum replacement of Same Day New Smile™.

Schedule your complimentary consultation -
or video conference - to see which option will be best for you!

DR. SHAWN KELLER

| ]

AS SEEN ON: @®CBS @ @ Da

:
S — See more photos and video testimonials online!

SHAWN KELLER 425-558-1515 | SHAWNKELLERDDS.COM

SMILES BY DESIGN




A1TASNKA IVVIN ) NOVOGRATZ

FAMILY OWNED AND OPERATED SINCE 1991 Bennington College in Bennington,
Vermont, and the University of
Southern California, respectively.

Breaker is a musician starting his
first year at New York University.
The twin sons Holleder and Five are
14-year-olds and the youngest child,
Major, is 10.

“We have young adults now,”
Cortney says, reflecting on her emp-
tying nest. “They’re getting tattoos.
We’re still a loving family, but we go
through what everyone else goes
through.”

Well, that’s if every family had
their own online back-to-school
home furnishings and art collection
(Z by Novogratz).

With the move back to New York,
the family will be truly bicoastal.
Wolfgang and Bellamy are staying
in Los Angeles, Tallulah will be in
Vermont, and the four younger boys
will be in school in New York City.

Shuttling back and forth so much
isn’t always easy for kids, especially
for teenagers. However, children are
flexible, when they are given time to
adapt, Cortney notes. “Change
makes you a better person, even
when it’s hard,” she says.

Robert plans to go back and forth
between the two coasts each week.
“TI’ll probably fly to LA on Monday
and be there all week, and leave
Thursday for New York, staying
there through Sunday. It’s not so
bad. There’s Wi-Fi on the plane, so
I can work,” he says.

Cortney remains, as ever, un-
daunted by the family’s nomad exis-
tence. “We say to our kids all the
time: ‘Take it as it comes. Just take
it one year at a time.”” %X

(907)278-8414 » 1-800-770-6468

www.AlaskaMint.com ey Drory Wagner snjeys
O 0 writing about intriguing personalities

for Alaska Beyond Magazine.
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Feimagine Your Life

The Alexander —Bend's Luxury Independent Senior Living Community

« Indoor pool, rooftop deck with fire pits and full service bar for

socializing and relaxing
_ « Resort-like amenities, flexible dining options and bi-weekly
ALEXANDER housekeeping for care-free living
Bend- Ore « Upscale apartments with private balconies/patios, washers & dryers,

quartz countertops and many with fireplaces

« Wellness programs with pool, spa, sauna, yoga/Pilates studio and a
fitness center featuring HUR fitness equipment

s
-----------

Now Leasing 541-330-6000 « 1125 NE Watt Way, Bend OR 97701 + TheAlexanderBend.com * =



COASTAL CHARMS FROMESSSS=
CANCUN TQO LOS CABOS &Y ROBDUNTON
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BRENT DURAND | TANDEMSTOCK.COM

Divers explore the
Dos Ojos cenote
near Cancuin.

Canean
I carry my scuba gear along a well-

worn path, then down a flight of stairs

into the Dos Ojos cenote, a sunken pool
of water that is emerald and sapphire
in color. Some cenotes in the area are
deep magical swimming holes. Others
offer chances to snorkel in well-lit open
caves. I am here to scuba dive below
the surface, into the labyrinth.

I listen to the safety briefing deliv-
ered by Arturo Orozco, my dive master
and owner of Akumal Dive Center. Our
group of four—plus two guides—suits
up, and we enter the cool, still water.
With my mask on, I look beneath the
surface. The water is gin clear, and I
can see the sloping bottom go black as
it descends into the first of many caves
and tunnels that wind beneath the
crust of the Yucatdn Peninsula coast.

We release the air from our flotation
devices, and with dive lights in hand
we follow our cave-certified guide,
who leads with an exponentially
more powerful light.

We descend into a space the size of
a subway tunnel, where stalactites
hang from the submerged ceiling and
pierce our bubbles. The tunnel shrinks

to the size of a living room and then

bends and curves before opening into a
vast dark space ahead of us. Blue
beams of sunlight cut through the
blackness, shining through the natural
cracks and holes in the ceiling above.
Our guide turns his light to the widest
and brightest setting and illuminates
the entire underwater room.
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On the Yucatdn
Peninsula,
visitors can
swim with

whale sharks,
above, and visit
ruins such as the
Cobd pyramids.

68

MORE CANCUN AREA
Cancun, with its well-deserved
reputation for megaresorts and
nightlife, is also a launchpad to
white-sand beaches (Playa
Delfines), the lively beach town

of Playa del Carmen (good base
for kiteboarding), swimming with
gentle giant whale sharks, (off Isla
Holbox or Isla Mujeres), and explor-
ing Mayan ruins throughout the
Yucatan Peninsula (Chichén Itz4,
Tulum, Cobd). To get a sense of
the area in its native state, visit Isla
Contoy, a pristine island and bird
refuge with a small museum, hiking
trails and good snorkeling. Tuck
into fish prepared Yucatdn style,
with achiote, habanero and sour
orange. You can also drive out to
remote Isla Blanca, with its sublime
beach flanked by a shallow lagoon
and the Caribbean. For reef diving,
take a ferry across a channel to

the island of Cozumel and explore
the Palancar Reef. —R.D.

ALASKA BEYOND SEPTEMBER 2019

I find myself suspended in a grand
and ornate cavern, floating weightless
between intricate stalactites and sta-
lagmites that were formed by dripping
calcite eons ago.

Diving in nature’s version of a Gaudi
or Baroque cathedral is more mesmer-
izing than the most vibrant reefs I have
ever seen.

To find such an ethereal and other-
worldly place not far off Highway 307 is
amazing. There are more than a dozen
cenotes that scuba divers and snorkel-
ers can explore around the Riviera
Maya, and Cancun is their gateway.

Mexico has many water wonders to
experience, from releasing baby sea
turtles in Ixtapa to kayaking off the
Baja California Peninsula. Read on for

more adventures.

Ixtapa/
Zihuatanejo
After a day surfing at Playa la Saladita,

about 25 miles northwest of Ixtapa, I
am ready for an hour of deep tissue
massage on Playa El Palmar. I avail
myself of one of the many masseuses
who have set up tables under canopies
on the sand and lose myself in the
sounds of waves and wind.

My massage ends an hour before
sunset, and I choose to continue my
relaxed state of mind by taking a long
end-of-day stroll along about 1.5 miles
of beach that fronts many of Ixtapa’s
largest resorts. Teenage boys kick
about a soccer ball. A sunset cruise
catamaran glides past offshore. Cou-
ples and families walk hand in hand.

Ten minutes up the beach, I come
upon a group of 50 or so people gath-
ered by the water’s edge. A section of
the tidal zone has been temporarily
cordoned off, a safe sanctuary for
the release of baby olive ridley sea
turtles back into the ocean.

A guide and conservationist explain
that turtles remember where they are
born, and years later they return to the
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The Ixtapa area features
scenic waterfronts in
Zihuatanejo (left), relaxing
pools (above), and beaches
(above right) where you
might find baby sea turtles
(right).

same shores to breed
offspring of their
own. Members of the
assembled group
carry a half-dozen
people in wheelchairs
down to the water’s
edge to participate.
Adults and children
alike are giddy as
they see the small,
inch-long infant
turtles and watch
them crawl from
the sand into their
watery future home.
In the sand, the
hatchling turtles
intuitively charge toward the ocean
with equal parts fearlessness and
innocence. Knee-high waves crash on
the shore and toss the little reptiles,
but when the waves recede, the tussled
turtles, undaunted, turn and charge
again, and again, until they are in the
water paddling furiously, clear and free
and on their way.

A fisherman statue

MORE IXTAPA AREA
Between the towering resorts of
Ixtapa and the winding narrow
streets of Zihuatanejo, many
options await: lounging at Playa
Las Gatas; riding a luxurious cata-
maran along the shoreline; explor-

ing renowned surf destinations
such as Playa Troncones, Playa la
Saladita and The Ranch; and swim-
ming with dolphins at Delfiniti
Ixtapa. Go snorkeling off Isla Ixtapa,
a small forested island with quiet
beaches—you can take a tour boat
or kayak to get there. After dark in
Ixtapa, check out the sensational
Aztec culture and dance show
performed by Compaiiia Mexicana
de Danza y Espectaculos Zihuatlan
at Hotel Azul Ixtapa. —R.D.

Manzanillo

This busy port town on the Pacific

is located in the state of Colima and

is known for its sportfishing. Home

to two bays, Bahia de Manzanillo and
Bahia de Santiago, Manzanillo offers a
wide array of