
By 1960, the new Wham-O toy company 
produced more than 100 million Hula Hoops. 

The 42-inch Marlex (HDPE) plastic hoops 
sold for $1.98. Marketed as a gravity-defying 
toy that could rotate “perpetually with body-
english,” the Hula Hoops craze swept the 
world, transcending barriers of geography, 
class and race. 

Soviet propaganda cited the Hula Hoop as 
an example of “the emptiness of American 
culture,” yet it was adopted by Russian and 
Chinese circuses and rhythmic gymnasts.

Today, a community of adult hoop dancers — 
or hoopers — and fitness aficionados have 
rekindled interest in the Hula Hoop. 

HulaBoxFaces.indd   1 5/24/17   9:05 AM



HulaBoxFaces.indd   2 5/24/17   9:05 AM



HulaBoxFaces.indd   3 5/24/17   9:05 AM


