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Barkeeps, barbers, beauticians and butchers a 
beeh beards, bobs and bones about blurbs.E 
Bernays (Edward L.) to the fore. Couple of mon 
relations counsel released a hatful of quotes fr 
other uppercrosters hitting out against tv comi 
eayi his aim is purely in the public service since 
as the first, Is not for a client.

Bernays' poll was In the form of a questions 
equal quantity" among members of the four B 
Davenport and Iowa City, Iowa; Boston, San Fra 
Chicago. Cincinnati. Cleveland, Dallas, Fort W 
Savannah. He declares his first study was atta^ 
Interests" because it gave the reactions of intel 
and longhairs who "overu'eighted his conclusb 
claims the four B's are equally Intellectual, egj 
haired because they too are "fed up" with tv co

"Many critics in both groups use precisely 
The main difference between the two is that ba 
butchers and beauticians have a more colorful 
our previous respondents," Bernays said.

The "more colorful literary style" refers to si 
as "nerve wracking, big-mouthed and low. chei 
ably silly, air of ilmburger, boring, lying, unscrt 
borax and bunk, too much yak-yak about nolhi

Bernays declares his two studies show that
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BPublic Relations Counsel 
Looks at Investment Counsel
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Ieading public relations authority notes new proteuion of 
iiveitment counsel must overcome difficulties stemming from 
'ublic's unawareness and lack of knowledge. Maintaining 
rofession requires dynamic action, for survival ind growth, 
iclnding following steps: scope and functions must be cou-
mually clarified for public; appropriate additional legal 
aaetiooi for mutual protertion mutt be dcTi;?d: broad-scale
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