
L

(xapuj) f jaqumfQ £2 aiunjoAZ66I -I31U!A\.

■ I

■J

MHIATH 
SNOLLVIHX

4 11111103
J0

[Eujnof y

PUB|6U3 'uopuoi ’ . jnonsauuOQ 'qbwiuSSJE) 
■/ ? ' :pNI SS3Hd. IVC .



Subscription Rates (postage included):

Editorial Offices:

Copyright © JAI Press Inc. 1997. All rights of reproduction in any form reserved.

PR Bibliography 
Office:

Institutions: United States: $245.00 
Foreign Surface Mail: $270.00 
Foreign Air Mail: $295.00

Ray Hicbcrt, Editor, Public Relations Review, College of Journalism, University of 
Maryland, College Park, MD 20742.

Back issues, Volume 1-16 (1975-1990) available from Communications Research Associates Inc., 
10606 Mantz Road, Silver Spring, MD 20903-1228.

Albert Walker, Department of Communications, Northern Illinois University, 
DeKalb, IL 60115-2895.

Individual: United States: $110.00
Foreign Surface Mail: $135.00 
Foreign Air Mail: $160.00 

(Please remit by personal check or credit card)

All subscriptions must be prepaid and arc for the 1998 calendar year only.

Name of Publication: PUBLIC RELATIONS REVIEW (ISSN: 0363-8111) 
Issue: Volume 23/Number 4/1997 (Index)
Frequency: Five times a year (March, June, PR Bibliography, September, December)
Office of publication: 55 Old Post Road No. 2, P.O. Box 1678

Greenwich, Connecticut 06836-1678.

Articles appearing in Public Relations Review arc abstracted and/or indexed 
in ABI/Inform, Academic Index, Articles 1st, Arts & Humanities Citatum 
Index, Biography Index, Business Index, Business Periodicals Index, CARL 
UnCover, Contents 1st, Current Contents: Social & Behavioral Sciences, Com­
munication Abstracts, Current Index to Journals in Education, Infobank, 
Management Contents, (Newspaper &) Periodical Abstracts, PAIS Bulletin, 
PTS Marketing 6* Advertising Reference Sendee, References Sources, Social 
Science Citation Index, Sociological Abstracts, Trade & Industry Index.

POSTMASTER send address changes to:
Subscription Dept.: 55 Old Post Road No. 2, P.O. Box 1678, Greenwich, CT 06836-1678. 

(Europe and United Kingdom) 38 Tavistock Street, Covent Garden, 
London WC2E 7PB, England.



Volume 23 Number 4 (Index) Winter 1997

PUBLIC 
RELATIONS 

REVIEW

A Journal 
of Research 

and Comment

JAI PRESS INC.
Greenwich, Connecticut London, England



Ron Anderson, University of Texas at Austin 
Claire Badaracco, Marquette University 
Llvle J. Barker, Ohio State University 
Carl H. Botan, Purdue University 
Glen Broom, San Diego State University 
Pamela J. Creedon, Kent State University 
Hugh M. Culbertson, Ohio University 
Scon M. Cutlip, University of Georgia 
David M. Dozier, San Diego State University 
Kathy R. Fitzpatrick, Southern Methodist

University
George M. Fowler, Lakewood, Colorado 
Philip Gaunt, Wichita State University 
Dirk C. Gibson, University of New Mexico 
Carroll J. Glynn, Cornell Universiy 
James E. Grunig, University of Maryland 
Larissa A. Grunig, University of Maryland 
David Guth, University of Kansas 
Brad E. Hainsworth, Brigham Young

University
Robert Head), University of Houston 
Michael B. Hesse, University of Soudr

Alabama
Kathleen S. Kelly, University of Southwestern 

Louisiana
Dean Kruckebcrg, University of Northern Iowa 
Martha M. Lauzen, San Diego State Univeristy 
John T. Llewellyn, Wake Forest University 
Reed Markham, California State Polytechnic

University
Frank J. Marra, Curtin University of 

Technology, Australia

Linda P. Morton, University of Oklahoma 
Douglas Ann Newsom, Texas Christian

University
Carol Oukrop, Kansas State University
J. David Pincus, University of Arkansas 
Marion Pinsdorf, Fordham University 
Cornelius B. Pratt, Michigan State

University
Shirley Ramsey, University of Oklahoma 
Carol Reuss, University of North Carolina 
Charles T. Salmon, Michigan State-

University
Linda Hudson Scanlan, Norfolk State-

University
Donald F. Schwartz, Cornell University 
Melvin L. Sharpe, Ball State University 
Benno FL Signitzer, University of Salzburg,

Austria
Robert M. Smith, University of Tennessee 
Elizabeth Lance Toth, Syracuse University 
Judy VanSlyke Turk, University of South

Carolina
James VanLcuven, Colorado State University 
Lynne M. Walters, Texas A&M University- 
Timothy N. Walters, Northeast Louisiana

University-
Jon White, City’ University, London
Dennis Wilcox, San Jose State University 
Donald K Wright, University of South

Alabama
Frank W. Wylie, Santa Cruz, California 
Eugenie Zerbinos, University of Dayton

EDITORIAL STAFF
Rav E. Hiebert, Editor
Sheila J. Gibbons, Associate Editor
Frank W. Wylie, Book Review Editor

Albert Walker, PR Bibliography Editor

BOARD OF PROFESSIONALS
Stephen H. Baer, President, A Communications Consultancy, Pasadena, CA
John F. Budd, Jr., Chairman, The Omega Group, New York., NY'
Robert Cuccia, Director of Public Atfairs, U.S. Labor Department Employment 

Standards Administration
Robert L. Dilenschncider, President and CEO, Dilenschncider Group, New York, NY'
James H. Dowling, President and CEO, Burson-Marstcller, New York, NY'
David L. Geary, Director of Public Affairs, U.S. Department of Energy
Walter K. Lindcnmann, Vice President, Ketchum Public Relations, New York, NY'
Michael Naver, Director of Internal Communication, Social Security- Administration, 

Catonsville, MD
Kenneth Rabin, President, Interscience Communications, Washington, DC

EDITORIAL REVIEW COMMITTEE



TABLE OF CONTENTS

301

327

343

361

377

391

402

Public
Relations
Review

President Nixon Sees a ‘Cover Up’: Public Relations in Federal Agencies 
Mordecai Lee

Vol. 23, No. 4
Winter 1997

The Status of the School Public Relations Practitioner:
A Statewide Exploration

Lynn M. Zoch, Beth S. Patterson, and Deborah L. Olson

Cultural Differences in an Interorganizational Network: Shared Public 
Relations Firms among Japanese and American Companies

Ha-Yong Jang

Issue Management and the Australian Gun Debate 
Christopher Reynolds

Setting Minimum Standards for Measuring Public Relations 
Effectiveness

Walter K. Lindenmann

Selected Bibliography of Articles, Books, and Papers Relating to 
Research for Measuring and Evaluating Public Relations Effectiveness

Walter K. Lindenmann

Opportunity in Paid vs. Unpaid Public Relations Internships: 
A Semantic Network Analysis

Michael L. Maynard



BOOK REVIEWS

409

411

411

414

415

416

417

418

419

420

421

422

Thomas J. Vcnardos, Consulting Success Using 
Higher Performance Standards

Reviewed by David L. Gear}'

John P. Kotter, Leading Change 
Reviewed by Jill R. Haynes

Burnis Reginald Morris, Nonprofit News Coverage: 
A Guide for Journalists

Reviewed by Katherine Nummy

Richard C. Maddock and Richard L. Fulton, Marketing to the Mind:
Right Brain Strategies for Advertising and Marketing

Reviewed by John Paluszek

Thomas J. Mickey, Sociodrama: An Interpretive Theory fir the Practice 
of Public Relations

Reviewed by Kirk Hallahan

D. Kirk Davidson, Selling Sin: The Marketing of Socially
Unacceptable Products

Reviewed by Donna R. Maurillo

Dennis Wilcox and Lawrence W. Nolte, Public Relations Writing
&Mcdia Techniques

Reviewed by Robert J. O’Gara

Gordon L. Patzer, Experiment-Research Methodology in Marketing: 
Types and Applications

Reviewed by Kirk Hallahan

David L. Rados, Marketing for NonProfit Organizations 
Reviewed by Linda Regensburger

Otto Lerbinger, The Crisis Manager: Facing Risk and Responsibility 
Reviewed by Frank Winston Wylie

Rene A. Henry Jr., Marketing Public Relations: The Hows 
That Make It Work

Reviewed by Judy B. Oskam

Marj' Cross, ed., Advertising and Culture: Theoretical Perspectives 
Reviewed by Albert Kreiling



424

424

425

426

428

429

430
Index 435

Michael Lerner and Cornel West, Jews and Blacks: A Dialogue on Race, 
Religion and Culture in America

Reviewed by Debra A. Miller

Huey L. Perry' and Wayne Parent, Blacksand the American Political System 
Reviewed by David W. Guth

James Boyle, Shamans, Software and Spleens: Law and Construction 
of the Information Society

Reviewed by J. Kenneth Clark

Derek Bok, The State of the Nation 
Reviewed by Denise L. Shively

Mark Neuzil and William Kovarik, Mass Media and Environmental 
Conflict: America’s Green Crusades

Reviewed by Dean Kruckeberg

Brian J. W. Regli, Wireless: Strategically Liberalizing 
the Telecommunications Market

Reviewed by Theodore Lustig

Lansing Lamont, Breakup 
Reviewed by' Frank Winston Wylie


