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He has devoted the thirty years since that day to the continued,
daily study of public relations.

Says

who

~ . But doesn't it make
as Dr. Olasky writes, to read first hand what he thinks

£7* u.
l^^Howarr PerifTHudson

Publisher

]g ' -The later Years is an ideal gift for professional col- 
ci ipnfS"'^k nts"y°ur mana9ement--employees of your company and whn n s'"tn°ughtful friends in your community and organizations 

ave questions about public relations—even your children 
ay be thinking of public relations as a career.

1

Edward L Bemayo io considered the dean of modern public rela­
tione. A pioneer In the theory and practice of public relatione Imme­
diately following World War I, he hao done more than moot to cotab- 
lioh the principles, methodo and ethico of professional public 
relations. Hlo book, Crystallizing Public Opinion (1923), was the flrot 

,_ ,n 1110 field. Hlo memolro, called Biography of an Idoa (1965), chron-
'9_7 ided his public relations work for ouch diverse clients ao Nijinsky and 

the Dlaghileff Ballet, Alfred P. Sloan, Henry Ford, Al Smith, Enrico 
Caruso, Thomas Edison, Henry Luce, David Samoff, and U.S. Presi­
dents Calvin Coolidge through Dwight D. Elsenhower. He also 
helped Introduce and popularize the works of his uncle Sigmund 
Freud to the Engllsh-opeaklng world.

Now, in The Later Years, he recounts his thinking on the major 
issues of public relations since 1956—use of the social 
sciences—licensing—education—ethics—the "image" of PR—pro­
fessional development—needs for the future—public dissatis­
faction with our institutions. Not surprisingly, he has also 
become a champion of old age.

Admittedly not all people acclaim Bernays. Some say he's be­
hind the times, that he's past his peak. Others find him 
highly annoying. They say he's too opinionated.

But no one has ever accused him of being dull.

Listen to Marvin Olasky, professor of journalism at the Univer­
sity of Texas, who knows him only through his writing. Says

Public Relations Colleague:

.... LJ-J can have at •your fin9er tips the 
of the "dean of public relations" over the past 
You can read and enjoy and profit from the wis- 
who has been speaking out on public relations 

since before World War I.

Most public relations leaders retire and are seldom 
heard from. Ivy Lee, Arthur Page and other early 
practitioners left little original work.

But Bernays has not only been a prolific writer and 
speaker, he's still doing it today.

Thirty years ago, Edward L. Bernays closed his lucrative coun­
seling firm in New York—gave his papers to the Library of Con- 
gress—and moved to Cambridge, Mass, to begin his retirement.

What a retirement!

this young scholar.
.nt is time to recognize more fully the work of another 
n. hl c relations founding father whose early statements 

much closer to current reality... It was Bernays,
neohew of Freud, who integrated what had been the publi­
cists” trade with the many intellectual trends of the 
late nineteenth and early twentieth century.

"Current practitioners should study his work so that 
they may embrace it and extend their awareness of 
the deeper meaning of what they do, or reject it 
and reach for alternatives."

Maybe you won't agree with Edward Bernays. 
sense, as Dr. Olasky writes, *- —J 
and to make up your own mind?

Remember, it was Bernays who wrote the very first book 
on public relations, Crystallizing Public Opinion, back 
in 1923—who gave the first public relations course 
ever, at NYU, in the same period. He is the most wide­
ly quoted PR person in history. Day after day he con­
tinues to think and evaluate and make his views known 
on the big issues.

And now, Edward L. Bernays has brought together in one volume 
his insights on public relations over the period 1956-1986.
It's a highly readable book which I'm sure you will cherish in 
the years ahead for its wise and incisive observations about 
our field of public relations. And I think you'll enjoy the 
many photos of "the dean" scattered throughout.

To order, use form on back.

Dear

Now, for the first time, you 
major writings thirty years, dom of the man

read and enjoy and profit from the wis-



— Camille Roman, Marshfield, MA
II

When I

tion.
book.

Edward L. Bemays’ 
The Later Years

Public Relations Insights 
1956-1986

WHAT THEY'RE SAYING ABOUT "The Later Years"

TO ORDER: Use Savings Certificate enclosed.
Or send $9.95 to PRQ, PO Box 311, Rhinebeck, NY 
12572, Tel: 914-876-2081.

"I am quite impressed with your compelling 
arguments on behalf of professional ethics 
and licensing in public relations; stronger 
public relations programs in colleges and 
universities. What stands out most, however, 
to me is your concern...for the future of 
American society, democracy, and the human 
race..."

"...His ideas are what's remarkable about
'The Later Years.' He is a source of orig­
inal ideas. They are always solid. Some 
of them are (I think) wrong. But most of 
them have proven to be right...."

—Chester Burger, Chester Burger Co., NYC

...Have designated the book as required 
supplement to my PR III class... 
read the book, and read ELB's writing in 
PRQ, I have the feeling he's reading my 
mind. I'm turning out a lot of converts 
to our way of viewing public relations... 
I rely heavily on my personal library of 
PRQ, sometimes at the expense of losing 
one or two volumes along the way."

—John Bitter, Ph.D., Alabama State U.

"...congratulations on your latest publica- 
It is a most relevant and most handsome 
Tate's portrait (cover) is a marvel, 

and the photographs all illustrate your most 
important quality—your zest for life." 

—Manuel Power Viscasillas, 
Campbell-Ewald Latina, Miami.


