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FU]'lCTIOMS OF A PUBLIC 

REL.lTIOrlS CCUNSEL 

Thinking that the tv,o most pro:iinently .:.1entioned public reldions 

counsels in New York woul~ be better fitted th~n anyone else to outline the 

purposes and. functions of a public relations co1..msel, we 00taL1ed inte1·vie·.7s 

;iith <::·. J. Ross, Jr., uanage1· of the Hew Yo~-k head.quart01°e of Ivy Lee anC::. with 

Edward L. Bernays. ·.':hen most Ne,; Yol"lt ad.vertisin.:; or neY.'Sl)C.po:;.~rJen a1·e asked 

vrho the pro.rainent public relations counsels are, they re.:.1eE1'..;er both Lee and 

Bernays but frequently cannot recall another na.;..,e. 

Neither of these men ,vas willinc; to state specifically that they 

\',ere solely responsible for any 1·esults that may have been obtained through 

their work v!ith various clients but both inc!icu.ted that they "'.Jelieved they ,,ere 

motivating factors in changing the current of public opinion. 

Mr. noss did not care to discuss actual details on any cont rad, but 

na:-.1ing over the chief clients of Ivy Lee, he mentioned John D. ;:ockfeller, Sr., 

the Penns•.;lvania ?.ailroad Coc.,pany, the Conr.11ittee on Pu'.:>lic TI.elations of Eastern 

P,ailro::::ds; the Bethlehem Steel Company~ An:.1.our {:, Co:;9any; Clarence n. liackay; 

The Cotton Textile Institute; the Copper & Brass Research Association (which ~as 

forned by Mr. Lee;) t'.10 Interbo .. ~0,1;:;h J.a;;,id Trandt Cor.,pany; the Guggenheim Fund 

for tho P1-o;:,10tion of Aeronautics and various iJanks a:1d. stoc1: exchan:;e houses. 

1:r. Ross did not believe the attitude o: s o,;10 trade papers to lie 

fair:1 because, he said, they r~gard a public relations counsel as chiefly a p~·ess 

£tgent when as a matter of fact Hr. Lee roga1~ds t~10 preparation of copy for 

r.1a.::;azine and nerrspaper publication as e. :-.1inor pa:..-t .of ·.his tas:,. Er. Floss said, 

barryspector
Highlight
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for insta;.1ce ~ t:1a.t :i.n '11{1.~'tdling the Fennsylvania. railroad cont rt:;.ct Fr. Luo ro­

co::1L1ends that an extensive advortisin 6 Cwilpaign e;hould ".Jc handled by ono of 

of tho ,:10st p:;:-oi.1inent uastcrn advortisin:,; agencies. 

If l~r. Lee's .convictions we,e accurately presentec. by Mr. Ross~ 

then Er. Lee believes that every big company sl:ould have its pu-;.;lic relations 

counsel, who i7ou::i.d have general supervision of e.dvertisins and who would be 

consulted in determining co::1pany :)olicy as it aifects tho co1:r;iuny1 s relations 

to the public. T:1is of course near,s frequent confer:rnccs ,vi.th the 'uoard of 

directors and a very 1~eal inlluence in guiding the company destinies. 

- oOo -

1Ir. Ed,tard L• Bernays, too~ believes that the public relations counsel 

c'.oes much mo~~e tha:1 sccm·e net,spaper or ;:1a6azine publicity for his clients. The 

functions of the pu'ulic relations counsel are those of a directive influence 

rather than a press agent, he said. The public relations counsel in his 

conceptidn does not report events to the public press~ he moulds thei:1 in such 

, form that the press will of its own accord give wide and fa.vorable publicity 

to the client. 

He instanced this distinction in several ~>ays. 

·;';'hen Clemenceau came to this country several yea:~s ago on a good will 

mission, it was tlle public relations counsel who saw to it that the reception 

cm;u-;iittee consisted of leading pe11 sonalities frorn. all sections of this country. 

Thus he assur·od the fact that Clemenceau's series of receptions i7ould be so 
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imp:.rtaat that the l:>ca.l functi::,(.li:: iD e3.ch c '.)Jl1JUr'lity v,r'.)uld be played u.J by the 

pre cs, l::>ca lly, nati:i.1ally a!ld i:1ter .1ati '.)()ally. 

L'.r. Ber.1ays h1=.s been retai(Jed t:, incre..:.r:e the u:;;e :,f velvet it1 

feuinine c::istu;ne:,. T::> d:, thie he does n:>t try t::i i.1fluence the 1~:-:iericaa 

~Jre:::s directly 'but thr::.ugh ?.,;risica c::>uturiers he e,1deav:;n, t:, have velvet 

dre::.sef: sh:>vrn L: t!1e Parieiaa ::ipe,1itl61c. Americar'l :ctyle 1;;c::iute: watchL1; 

the :;peaia:;_:::., eec the:::e velvet dresr:;e£ sh::iwa ia the i::r:1r..:d drcr.s sh:,,:;s i1; ?arif 

c.t:id buy therJ t:, be uced a& m:.clc ls by Americatl h :,uccc. Bec1wse they have been 

fh'.)\Jtl ir'l Paris they nut:,rn;:tically receive menti:.,1 ir'l tho Americaa r.w.gcziaes and 

pc.,iers de•nted t:, Ltyle t.:eaC:,e a11d prefere:icce. 

Agc,ia ,1hea D::.d~e ~~r:,thers i.'.lut up;;; ,1ew electric ciga :)(J Dr::.c,cl\10.y, 

Lr. BeroayE etrn:a2;cd f ::lr .:. dit'111er t :> be Given by the Br oadwe.y Ass :;ci.:ti '.)(J 

o.t the H::itel A:::t:lr t::l c zr:iu,.:i 'Jf sclectcC agencies. The dioner 1·eccivcd a 

greet deal ::lf t'.lublici·cy, s:me io the dc..ily press but rn::>re ia the traGe press. 

The chief ,)Ur .. ,:.Ee ::.f the dianer 'l:7ae to 2.r:,u:::e the intered ::if the trade u11d 

t:, publicize t:10 fact that :):id:::_:6 Br:ithe n n:>w lizve a sky siga on tho 

Alth::>u;h he I.lo.de a:> clr:im t::i havio,5 origitlated the ic]ea, L:r. Ber­

r'lCsyc llc:d :,n his desk a c:ipy of :>11e 'Jf the r,r,ps of L'Jug Islo.c.d supplied :,o 

request t::> r::11 L'.J"G :,rizts by S-Jco,1y •. Thc.t S:ic:.,1y Lone! bid for p..iblic fc,v::>r WRS 

ri::;htfuliy r::,1 £;djul1ct t'J the vnrk of the )Ublic rclati'Jc,s c'Juasel, he so.i~. 

\Io ,7ore t::,ld thc.t the µublic rolati::l,1s c:iunsc,l of t::>Go.y tries t:. 

use c:pplicd psych:il'Jgy Li ~)rc-c'.ctor:11iL1i,1c the nttitucle :lf tho public t, 

C:lL:pc..11y :;nlicics '.)r chn,'lges L1 p:,licy. He then rccJlllDC!'.1dS the ad:,_:Jti:,.1 of such 

c:iurs0s c-d: ;,r:,y be ox,xctel.l t :> rir:iuze a frie11dly foc.li.1s a.1d disc::>urr:s2e ,Jrn.cticcs 

w'.1ich hir 2;,p2riaacc C'.nc! trc.init1;:; iac;icc.tc n ;inbr:bility ::if ho.rmful reccti::la. 
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Thus by indicding the_dQSt 'Jeneficial courses c.nd by so st:.:.Eing company 

and public relations that they w~ll receive the createst possi0le amount of 

favorable publicity, either through t~1e mediu:ra of paid advertising or through 

free publicity, he d_irects public opinion - at least so I.:r. Bernays c·ontends. 

Ono of the most helpful expressions of the scope, functio;1s and 

methods of the public relations counsel is:~. Dernays ~ook "Crystallizing 

Public Opinion", published by Boni & Liveri:;ht. The f ollowin~ o~~tract s from 

this book give the high spots and indicate the field covereda 

"Because of the recent extraordinary growth of tho profession of 

public relations counsel and the lack of available infon:mti,m concerning it, 

an air of mystery has surrounded its scope and functions:---------

"These oxa:nples show him in his position as one who directs and 

supervises the activities of his clients wherever they impinGe upon tho daily 

life of tho ~)ublic. Ire interprets tbo client to the public» ,;;hich he is onabled 

to do in part because ho interprets the pu~lic to th0 client. His advice is 

given on all occasions on ,.-;hich his client appears boforo tho public, whether 

it bo in concrete form or as an idea. His advice is given not only on actions 

which take place, but also on tho use of mediums which bring those actions 

to the public it is desired to roach, no matter whothor those mediums be tho 

pi~intod, tho spoken or t;10 visualized v10rd - that is, advodising, lectures, tho 

stage, tho pulpit, tho nowapapor, tho photograph, the wiroloss, the mail or any 

other form of thought corm:1unication ••••••••• 

flTho public today demands inforDation and expects also to bo accoptod 

as judge and jury in t1a.tto1·s that have a wide public import. Tho public, 

whether it invests its money in subway or railroad tickets, in hotel rooms or 
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restaurant fare, in s':i.11;· o; so~p, is a highly sophisticated body. It asks 

questions, and if the ans';:er in word or action is not forthco::.1ing or satisfactory 

it turns to other sources for information or relief •••••••••• 

"On every side of American life, whether political, industrial 1 

social, religious or scientific, the increasin~ pressure of public judgment has 

made itself felt •••••••• 

"Behind these 00vious phenomena, ho·;;ever, lie three recent tendencies 

of fundamental ir,1portance~ first, the tendency of s::iall organizations· to 

aggregate into groups of such size and iuportance that the public tends to rE:igard 

therl assemi-public services; second, the increased readiness of the public, 

due to the spread of literacy and democratic forms of governnmnt, to feel 

that it is entitled to its voice in the conduct of these large aggregations, 

political, capitalist or la0or, or whatever they may be; third, the keen 

competition for public favor due to modern methods of selling ••••••••••• 

"Walter Lippua.nn of the New York '.7orld in his volu:ne 'Public 

Opinion' decla:ces that the significant revolution of mode:.-n tir.1es is not 

industrial or economic or political, but the revolution which is taking place 

in the art of creating consent arnong the governed' •••••••••••• 

ttThe best examples, of course, of the increasing importance of 

public opinion to industries ':i'hich until recently scarcely concerned themselves 

with the existence or non-existence of a public opinion about them, are those 

industries which are char 6ed. \'.rith a public interest •••••••••• 

"The significant thing, however, is not the accepted ii"nportunce 

of public opinion in this or the other individual industry, but the fact that 

public opinion is beco;::iin 6 cumulatively more and ;uore articulato and therefore 

more important to industrial life as a whole •••••••••••••• 
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"The kc en c oIJp et it ion in tho sol ling of products for public 

favor makes it i..--:1porat.ive that the seller consider other things t:1an merely 

his product in trying to build up a favorable public reaction. Ho muot either 

himself appraise the public and his relation to it or he must en.;age the 

services of an oxpe:-t who can aid him to do this ....... . 

·"rn tl1is state of affairs it is not at all surprisins that 

industrial lenders should givo tho closest attention to pu°Jlic 1·elations in 

both tho broadest and tho most pract ic2 .. l concept of tho to1·t1. 

"Largo industrial sroups, in their associations~ have assi 6nod a 

definite place to tho public relations bureaus. 

"Tho Trade Associs:tion E;:ccutivcs in now York, an association of 

individual o:;;:ecutivos of stu.to, territorial or national trade af?sociations, such 

as tho Allied Wall Paper Industry, tho .A)".1orican Ho.rdwaro Eanufacturcrs' 

Association, tho Ar,10rican Protective Tariff League, tho .Atlantic Coast Ship-
____./ 

builders' Association, tho ;rational Association of Crodit Men, tho Silk 

Association of .America and some seventy-four others, includes among its 

associations' functions such activities as tho following: cooperative advertising; 

adjustments and collections; cost accounting; a credit bureau; distribution and 

now markets; educational, standardization and research v1ork; exhibits; a foreign 

trade bureau; house organs; gonoral publicity; an industrial b:xroau; 

legislative work; legal aid; market reports; statistics; a b·affic department; 

Washington representation; arbitration. It is noteworthy that forty of th0so 

'.-.ssociations have incorporated public relations vii th gonoral publicity as a 

definite part of their program in fudhoring tho intorosts of their 

organization~••·•••~. 

"Tho Fourth Estate, n newspaper for tho 1~1e.kors of nowspapors, saysa 



POLICYHOLDERS SERVICE BUREAU . 1'\ETROPOLITAN LIFE INSlJRAN'GE COMPANY. I ~\aJison Ave., N. Y. 
I 

- 7 -

'Council on public rciations' and 'director of public roletions' arc two 

terms that arc boing encountered 1'!loro often ovory day.' •••••••••• 

"First of all, thoro arc tho circur;isto.nccs and ovonts ho helps 

to create. After thc.t tho:co 2.ro t;10 instr11nonts by w~1ich ho broadcasts facts 

and ideas to tho public; advertising, motion pictures, circula.1~ letters, booklets, 

handbills, f'pooches, m0otings, pc:rados, nous articlos, mn.gazino articles . 

. and who.tovor other r.1odiums thoro e.ro th~~ough which public attention is roached 

o.nd influenced ••••••••••••• 

"Tho public relations counsel is the ploac~.or to tho public of a. 

point of view. Ho a.etc in this capctcity c;s c. consultant both in interpreting 

the public to his client and in helping to intorprd his client to the public. 

Ho helps to mould tho action of his client as ~ell as to mould public opinion •••••• 

"Tho public ::tnd tho press, or for that 02.ttor, tho public n.nd cmy 

force that modifies public opinion, internet. Action o.nd intorcction o.ro 

continually goinb on between the forces projected out to tho public and tho 

public itself •••••••••• 

"It is tl10 offico of tho public relations counsel to d otormino tho 

interaction between tho public, r.nd tho press und tho other modiLu:is nffocting 

public opinion ••••••••• , •• 

"Tho moulder of public opinion must enlist tho osto.blishod point 

of view •••••••• , 

11:ur. LippLln.nn finds thc.t tho stereotypes at the contor of tho codo 

by which various sections of tho public live 'lari;cly determine ;-,hut group 

of f~cts we shall sec und in wh~t light we shull see thorn.' Tho.tis why, 

ho says, 'with the best will in tho world, tho news policy of £L journul tonds 

to support its oditori~l policy, ~hy a capitr.list so0s ono sot of fo.cts and 

certain n.spJcts of humc.n nature - literally soos tho,:.i; his socio.list opponent 
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another sot and othor ~sp9cts, and why each regards tho other as unronsonublo 

or perverse, when the roa.l difference betr:eon them is o. difforonco o~· p'.jrcn}.;ti.c;n .... , 

"Boca.use all hn.ve mr.do co1ta.in sacrifices, :-ca.sons a.re dov.JL~?8d 

why such sacrifices must be ins::.stod il1•on at all times. Tho 'logic-proo; ·, 

compartment is tho result of this um1illin::;noss to accept chc.ngos •••••• .,.,.., 

"Even an honest, critico.l understo.ndine; of tho do::m.nds of tho 

opposing crowd is discourr_ged, possibly because it is ri[:;htly felt thc.t the 

critical ho.bit of mind is so destructive of one crowd-complex as tho other, 

and tho old crowd prefers to remain intact and die in tho la.st ditch rather 

than risk dissolution, oven with the proLliso of averting a rovolutiop •••••••••••• 

"In tho first place, Hr. l!o.rtin ("Tho Behavior of Crowds") points 

out with absolute justice that tho crowd-mind is by no moans limited to tho 

ignoro.nt ••••••••••• Noithor is tho crowd mind to be found only when there 

is n physical agglomorution of people •••••••••••• 

"Tho crowd is a stato of mind which pormoatos society and its 

individuo.ls at almost all times. 1i7hat bocomos articulate in times of stress 

under groat excitement is prosont in the mind of the individu~l at most timos 

n.nd explains in part wpy popular opinion is so positive i:md so int olorunt 

of contrary points of vim-: •••••••••• 

"The workin:;s of tho grognrious instinct in mun result froquontly 

in conduct of tho r.iost romarkablo complexity, but it is cho.rC'.ctcrized by 

all of tho qualities of instinctive action. Such conduct is usually rationalized, 

but this does not concoul its real character •••••••• ~ 

"Mr. Lippmann romnrkss 'For the most po.rt wo do not first soc 

and then dofino, wo define first and then soo ••••••• 

"Tho gregarious tondoncy in mn.n, c.ccording to Mr. Trotter, results 

in five cho.ra..111:toristica which ho displays in common with all gregarious ani.muls. 
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"Ho is intolo.1·2.nt c..r.d fearful of solitud~, physic::11 or mental. t 

Tho so.mo urgo r1hich drives t'.10 buffo.lo into tho hord and r:10.n into the c:~~y 

requires on tho pc.rt of tl1c lc.t tor r.. sor.so of spiri tuo.l i11:iontific:::;.t Ln 1 vi.th 

the herd. I.:O.n is novor so r.:uch :::-.t homo ns vr~10n on the oond vmgon •••••• ,, • , , , , 

of tho 

uHo is remarkably suscc~o to lor.dorship.' Mr. Trott or ( Insti::ct s 

Herd in Poaco c.nd -;.70.r) po:r.:ut that the no.ed for l0ri.dorsl1ip is often 

satisfied by lca.dcrship of a quality which cnnnot stand c..nr.lysis, and r:hich 

must thoroforo satisfy soma impulse rather thnn tho doric.nds of rouson ••••••••• 

"Mo.n is not, therefore, suggestible by fits ~nd st~rts, not moroly 

in panics a.nd mobs, under hypnosis and so forth, but al~~ys, ovorywhoro, 

o.nd under any circumstances'••••·••••••• 

nvlhich you prefer is o. matter of tasto, but not entirely o. r.10.ttor 

of the editor's tnstc. It is c. mo.ttor of his judgr;10nt o.s to whd v1ill absorb 

tho ha.lf hour's n.ttcntion u certain sot of rocdcrs will give to his nowspa.por ••••••• 

"Both Trottc.·, 7J:..rtin o.nd tho other writers v;o ha.vo quoted confirm 

who.t tho c.ctual oxpoTicncc of tho public relations counsel shor,s - that tho 

cnuso ho represents Iilust h.:.i.vo some group reaction nnd trc.dition in common Yrith 

tho public ho is trying to roe.ch ••••••••••• 

"Th0 ostc.blishcd point of viow bocomos ost::blishcd by sa.tisfying 

some real or nsstEiod hur.i.::.n nood •••••••••• 

"Tho avoruge citizen is tho norld ts most officiont censor. His 

own mind is tho gror::.tost burrior bct·::ecn him a.nd tho fo.cts. His orm 'logic­

proof compartments', his own absolutiSLl nrc tho obstacles ,1hich prevent him 

from seeing in terms of cxporionco c.nd thought ra.thor thc..n in terms of 

group reaction. 

"Tho training of tho public rola.tions counsel permits him to stop 

out of his own group to look at a particular problem with tho eyes of an 
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impn.rtio.l observer nnd to utilize his knov:lodge of the individual nnd tho 

group mind to project_ his clients' point of viou ••••••••• 
' . 

"Populations he.vo increc.sod. In this country googrc.phicc.l a.roe.a 

ho.ve incroo.sod. Heterogeneity hes c.lso incrco.sod. A group living in any 

given a.rou is nou extremely likely to ho.ve no common ~ncostry, no common trc.dition, 

us such, and no cohesive int0lligcnce. All those olenonts mko it necessary 

tod~y for tho proponent of o. point of vie~ to engnge o.n oxpcrt to 

represent hir.i before society, a.n export \7ho must kno·,-; hoYT to roe.ch groups 

tot:1.lly dissimilo.r as to ideo..ls, customs o.nd oven lcmgua.go. rt is this necessity 

,,hich hns resulted in tho devolopr.10nt of tho counsel on public rola.tions •••••••••• 

ttThoy r.mst for n grout pc.rt '.7ork through the existing dc.ily press, 

tho existing magazine, tho existing lscture circuit, cxistin 6 advertising 

mediums, the existing motion picture channels a.nd other moans for the 

communicQtion of idc~s; •••••••••••• 

"The third mothod is 'govornment bused on such c1. highly dovolopod 

system of informution, analysis c.nd self-consciousness thut tho knowledge of 

nutional circumstQnces nnd ro~sons of state is evident to nll men.'•••••·••• 

"Dominc.nt groups todny arc more socuro in thoir position thc-,n \70.S 

the most successful autocrat of several hundred years ago, because today the 

inertia which must be overcome in order to displace these groups is so much 

greater ••••••••••• 

"People acce;,t the facts which come tot hem through existing channea.s. 

They like to hear ne,1 things in accustomed ways. They have neither the time 

nor the inclination to search for facts that are not readily available to them ••••• 

"And the established order of things is maintained by the inertia 

of the group. Three factors make it possible for the public relations counsel 

to overcoille even this inertia. These are, first, the interlapping group 
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formation of society;, se-conrl, the continuous shifting of groups; third, the 

changed physical conditions to which groups respond •••••••••••• 

"Society is not divided into two gro·u:;;,s, f1,lthough it seems so to 

many. Some see modern society divided into co.pital and la.bor. The feminist 

sees the ,wrld divided into .:1en and woracn •••••••••••• 

"In some res:.,ects the capitalist is a consur:ier. In other respects 

he is a worker,. ~.Iany persons are at the sa:i1e ti11e v;orkers and capitalists •••••• 

"That group so vaguely called 'the public' consists of all sorts 

and conditions of nen, the particular kind or condition depending upon the 

point of view of the individual who ill. maJ;:ing the observation or classification. 

"The public relations counsel raust take into account that many groups 

exist, and that there is a very definite interlapping of groups., •••••••••••• 

"Society is illade up of an alr.iost infinite nu~ber of groups, whose 

various interests and desires overlap and interweave inextricably •••••••••••••• 

"It is precisely this interlapping of ~rou~s - the variety, the 

inconsistency of the average man's @ental, social and psychological coimnitments 

which Dakes possible the 0radual change from one state of affairs or from one 

state of mind to another. Few people are life raerJbers of one group and of 

one group only ••••••••••• 

"t:a.ny psycholo 6 ists hc::.ve atte.:.1pted to define the cor.1ponent parts of 

human nature~ and Ylhile their terminology is not the sar.1c, they do follow more 

or less the same general outlines. 

"Among the unive.sal instincts are - self-preservation, which includes 

the desire for shelter, sex hunger and food hun 6er. It is only necessary to 

look through the pae;es of an~r magazines to see the way in which modern business 

avails it self of these three fundawentals to exert a coercive for,:e upon the 

public it is trying to reach•••••••••••• 
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"The public re½tions counsel extracts fro:11 his clients' causes ideas 

which will capitalize certain fundamental instincts in the people he is trying 

to reach, and then sets about to project these ideas to his public. 

"Williar.1 l!acDougall, the psycholo3ist, classifies seven pri:c'!ary 

instincts with their attendant omot ions. They are fli~M-f ear, repulsion­

disg.-ust, curiosity-wonder, pugnacity-anger, self-display elation, self-abasemcnt­

subj ect ion, parental-love-tenderness. These instincts are utilized by the 

pu'Jlic relations counsel in developing ideas and emotions which wi 11 modify 

the opinions and actions of his public •••••••••• 

0 rt is this elor.1ent of conflict, directly or indirectly, which plays 

an overwhelming part in the psychology of every cro,m. It is the element of 

contest which makes baseball so popular.'••·••••••• 

" 'Nothing so easily catches general attention and creates a crowd 

as a contest of any kind.. ' ••••••••••• 

"':To havo to take sides. We have to be able to take sides. In the 

recesses of our being wo must stop out of tho audience onto the stage ~nd wrostlo 

as the horo for the victory of good over ovil •••••• "'" 

"Four other instincts are listbd in this classification - grogariou~noss, 

individualism, acquisition and construction. "'!lo have already dealt with tho 

first at length •••••• •-• ••• •·• 

"The innate tendencies arc susceptibility to suc:;ostion, imitation, 

habit and play •••••••••• 

ttHontal habits crcato storootypoe just as physical habits croato certain 

dofinito roilex actions. Thoso storootypes or reflex im.:;os arc a great aid to 

tho public relations counsel in his work •••••••••• 

"How doo s tho public relations counsel approach any particular problem? 

First hu must analyze his client's problem and his client's objective. Thon he 
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must anc.lyzo tho ~:)l]blic_ h,) is tryitl[:: t:, rcc;ch. Ee uuet CiOvise u plr..n :,f ncti:rn 

f ::;r the clic.1t t:, f ::>11:m ::-.ad C:ctormi,10 thG JJX;th:>c16 Cd'ld t!ic ::irge:as :>f c1htributi::in 

::vuikblc f::ir roc.chi,1g his public. Finally ho must tr~r to cetimntc -tho intcracti,n 

bctwc'-,1 the public ho soc-kE t'.) rench a(ld his client. H'.)W ,1ill hie client's cnse 

strike the public .mic.d? And by ,Jublic rJi.1d here ii: iooc:nt t:1ct sccti'.)n '.)r those 

sccti:rns ::if the :Jublic which i,:;u::;t be roc.chcd ••••••••...•• 

"Ho r.:u::.t mke it ec..sy for the i?Ublic t:, pick his issue '.)Ut :if the greet 

lllL1ss ::if nt:.ti..~~ic_l. He mutt be c:blc t:, :,vcrc::i1,1c ,,h:::t hc.s boell cnlkd 'tho tendency 

::io t!1c ;,;:rt 'Jf v1blic c:tt,.;ati'.)n t:, flicker nod rcli:.x". He must do for the i.Jublic 

mind wh::.t the ,10·,'/s~iJor, wit:1 ite hccdlince:, accomplishes f::ir its re;:-,dcr ........ .. 

"The rcfioc;mc11ts of rcc.:o:::,a nncl tho sh:::di.l[;S ::if cr.1:;ti'.)a cua.1'.)t reach 

•~1:hc,1 ~-:,1 .::;J;)ca.l t'J the im:tiacts co.n bo ~de eo p:mc.;rful c:s t:, secure 

nccwpk,nce i.1 t'.10 ;n.:idiuL: :,f r}i::;r-.nitiesti'.)n in S'.Jitc :if C'.)i.iJ:.lCtitivc intcrcrts, 

it c::-:a be C.)tly te;rrn.;d news ......... .. 

"In '.)r,~or to c,ppcal t:, the iastincts e:nd fu11dumcntnl cmoti::ins of the 

~)Ublic, discuHc( in ;Jrcvi:ius cha.ptcrs, the public rclc:ti:,os c::,unccl r.m£t creo.to 

acwc ctr::iuod hit idv::-.s. N.:..,ws will, by its superior iohcront interest, receive 

c:ttonti:rn ifl the c 'Ju1pcti tivc mc,rkcts f ::ir nows, which r. re thcmsc lves continually 

trying to claim the ~ublic uttonti'.)a. Tho public rcl~ti:,ns C'.)Unscl must lift 

de;rtliag fc.cts fr:,m hiz uholc nubjoct o.ad _i)rcunt them us news. He must is'.)latc 

idcr:s o.nd dcv0l::lt-1 thvm icrG'.) ,;.v.;nts s::i that they c::;a be m:irc rcr:dily uadcrstnd 

c,od so thc,t they mc,y clc.im o.tt-.;nti::in n.s news••••·~•••• 

"So, too, the r.cinlyzos the public rcbti'Jns counsel makes, lift 'JUt 

tho im{)Ort::-,nt, the int,;.,rcdiag, c:ad the ccsily u11dcrst::-..11d2.blc poi,1tn ia order 

t'.) crcc.tc i(ltcri.nt ••..•.•.•.•• 
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"Perha;?s tho'·c:i'iof contri'bution of tho public :.·elations counsel to tho 

public and to his client is '.1is ability to unc:orstc::.nd and am: .. l~rzc obscuro tond0n­

cics of tho pu~lic uind •••• rt is his capacity for cryst~llizin5 tho obscure ten­

dencies of tho public ::1ind bofo·.··J they have roached definite oxrrcssion 1 which 

ra&kos him so valuable. 

"His ability to c rcato those syr.ibols to r,hich tho pu'blic is ready to 

respond; his ability to kno\V and to analyze those reactions tihich tho pu1Jlic is 

ready to give; his ability to find those storooty 1)os, individual and co1u.:.1unity, 

audience and to rccoi vo from it a fc:-.von::_"0lo rcccpt ion arc his contributions. 

"Tho appeal to tho instincts and tho universal desires is tho basic 

method through which ho p1·oduccs his results ••••••• 

"For tho public :.clr.tions counsel must not only supply nows - he must 

create nows. This function as tho creator of nor,s is even more important than 

his others. 

ttrt has always boon intorosting to :ic thd n. concise, CJmprohonsivo 

definition of no·,-rs hc:..s never l>cen rrritten. ·,-;hc.t nc,7s is, cvory no\7spo.por .:ian 

instinctively kncr..rr, padiculo.rly as it concerns t'.10 no eds of :1is O\m paper. 

But it is almost as difficult to dofino nows as it is to describe a circul~r 

skit.case without mr:.king corksc:.ow sosturos with ono 's hand, or as to define 

so::.:io of thu o.bstruso concepts of tho r.1ota.physicio.n~ like space or tine or roeJity •• 

nrn !1:r. Irwin's opinion, tho four out sk.nding f~!ctoi·s i~m.king for 

tho cron.tion or onho.ncor.10nt of nows v:::.luo .:i.ro tho f ollovrin~: ("·,na.t is Nowst 11 

by ',7ill Irwin, Collier's, March 18, 1911.) 

1. '\"le prof or to road about the thinGs wo like' 

Tho ro sul t, ho says; bee bee Q. tht r:.;:i.\.: 'PO\":er t c,r th;; men, 

affections for woclon'. 
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2. 'Our interest in neYJS increases ia direct ratio 

to our fa:niliarity with j,ts subject, its,settinG, and its 

dramtis personae.' 

3. 'Our L1tered i:1 news is in direct ratio to its 

~ffect on our persocal concerns.' 
' 

4. 'Our interest in news increases in direct ratio 

to the general importance of the persons or activities which 

it affects.' This is so obvious that it scarcely needs comment •••••• 

"The only diffe:cence betwaen 'propaganda' and 1educatioi1' really, 

is in the point of vie·;;. The advocacy of 1·::1at we believe in is education. The 

advocacy of what we don't believe in is p, 0 0::;:iuganda ••••••••• 

" 'The relo.tivity of truth', says Mr. EL~1e1~ Davis, 'is a cou:1onpluce 

to any newspaper man, even to one who has never studied epistenology; ands if 

the phrase is per;:1issible, truth is rather more relative in ':'Jashincton than 

anywhere else •••••••••••• 

"Political, economic and moral judguents, as we have seen, are more 

often expressions of crowd psychology and herd reaction than the result of 

the calm exercise of judgnent. It is difficult to believe that this ~snot 

inevitable. Public opinion in a society consisting of ;-nillions of persons, 

all of whora must somehow or other reach a working basis nith uost of the 

others, is bound to find a level of uniforoity founded on the intelligence 

of the average me;1ber of society as a whole or of the pa.rt icular sroup to 

\'1hich one r.1ay belong. There is a different set of facts on every subject for 

each ?Jan. Society cannot wait to find absolute truth. rt cannot weigh every 

issue cal~efully before :·,1a.kins e. judbr.1ent. The result is that the so called 

truths by which society lives are born of co:::ipro:Jise among conflicting desires 

and. of interpretation by many minds. They are acce~ted and intolerantly 
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maintained once they have been det e:;:mined. In the struggle among ideas, the 

only trust is t:1e one ~-rhic"h Justice Holmes of the Supreme Court pointed out-

the power of thou;;htto Get itself accepted in tho open competition of the m.rkot. 

"The only ,·:ay for no·.7 ideas to s;ain curr,mcy is through tho acceptance 
, 

of them by G1·oups. !:c:·cly individual advocacy \"Jill leave tho truth outside the 

general fund of ::no,ilodge and beliefs ••••••••• , •• 

"'l'he future of public opinion', says Professor Tonnies, ' is tho future 

of civilization. It is certain tlmt the power of public opinion is constantly 

increasing and will keep on increasing. rt is equally certain that it is noro 

and ;:iOre being influenced, changed, stirred by Lrpulst.;s fro:n bclo,;. The danger 

which this dcv-:;lop.nent contains for a progressive onnoblin~ of hUIJan society 

and a progressive hoightoninc of human culture is apparc,t. The duty of the 

higher strata of socioty - the cultivated, the loo.med, tho export, tho intolloct­

ual - is therefore clear. They 8ust inject moral and spiritual motives into 

public o;>inion. Ptiblic opinion ;.mst become public c onscionco. '" 

Tho folloning thoughts on public relations are quotod from a booklet, 

also by Ur. Bernays, on "Public Relations as a Caroora" 

"Propai;ando. has '.Jocn bClclc of ::uch of t}10 important progress of tho 

past ton yours. A spoci2.l pleader hs.s boon t:10 i.1otivatinG force in tho 

winninr; of politictl ca::1paigns, in the c.hanginc of pco~Jlo 's attitude toward 

social questions. SomotL10s this special pleader has been a professional 

counsel on public relations and so.:1ctii:1cs he has boon tho head of tho oovc-

mont who has unconsciously practiced tho principles of public rolCltions. 

Every group loz.dor, forw.erly, whether :1is cause v.ru roligious, oducationc.lll 

scientific, or industrial, was the groat unconscious propugandist for his cause. 

Ho understood tho underlying motives -v,hich impel people o.nd g1-oups of people to 

act, and uhich cause them to hold their opinion. Only within tho last few years 
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has this function been_-d~pu~ed to the r.1an who is a special pleader by profession .. 

The technic of propaganda is based on the practice of those who carried it on for 

the most part unconsciouslr, and has been developed as a hi~hly ~ecnnioal 

profession by the counsel on public relations. 

"Every bank, every political party, every goverm:1ental official, eve1~y 

industrial or~anization which seeks to keep abreast of modern tendencies, has a 

counsel on public relations, either on its staff or as a consultant, although 

his title is someti:-.ies obscure. Occasionally his department is called the public 

relations departuent. Often he is called secretary or vice-president, or director~ 

Someti:nes he is known as cabinet officer or co:mnissioner, but his functions are 

well defined• His advice has g1·eat bearinr; on the conduct of the broup or 

individual with whom he is working. 

"It Llight be well to tell here some of the actual methods by which 

the counsel on public relations accom;ilishes his work. 

1. He analyzes the public to deter::1ine its relationship to his 

client. He .:mst survey the whole field of cont,_:.ct or the public and his client, 

and he nust knov, within li1.iitations what flexible forces he \-rill work ,:ith. He 

realizes that the individual- and tl1e group are swayed by a small nu;.:1ber of 

fundamental desires, emotions and instincts. Sex, gregariousness, the desire 

to lead, the maternal and paternal instincts, all are doBinating motive fortes 

of groups. Then, too he realizes that certain characteristics of his public 

are sound fact ors upon which he can base his 'sellin 6 arguments'. He considers, 

for instance, the group formation or society. The natural cleavage of the group 

occurs along religious, social, economic, sex, political, racial, geograpl1ical 

and other lines, He must keep this closely in mind in his analysis, because 

this group constitution of society is not a stationary thin[;, but is fle;.ible 

both from the standpoint of the nuubers in the given group at any specific time 
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and from the standpoint of tho influence of specific z;roup leaders OVdr individuals 

of overlapping or into:li~ping ~roups. 

2. He analyzes the cl iont, just as a doctor oxa:.-.i.ino s his patient 

thoroughly before :io pronounc(;.s a verdict or sug.:;c:::ts a cure, so tho counsel 

on public relations cx~incs every function of his client and studies every 

symptom of health or disease before ho makes susgostions. 'EVory spot at which 

tho client and tho pu'..>lic have conto.ct is placed under :1is microscope. He 

exa.nines ovory phase of tho client's activity uhich the public can approve or 

disapj_Jrovo, frora the 1~·oduction to tho actual point of prosontat ion to the puolic. 

3. Ho formulnt0s policic,s govcrah:.:.; tl10 ::;onoral p:-acti(;c:,, procedure 

and habits of the client in all t~10so aspects in z1hich ho comes in conto.ct 1.7ith 

tho public. Those policies a:;:o based on the an&lysos sug~ostod in the t·;10 

preceding paragraphs, and on their uccopto.;1cc by his cliont? ho proceeds to tho 

fourth step. 

4. He interprets the client, his products, or his service to tho 

public. The public relations counsel ho.s found that only by a ca1-cful system 

of conste.nt, thorouc;h and frank information wili tl10 public undorstc.nd and 

appreciate the value of what a given mcrc:1ant, educator, or s tatosmun is doing 

for it. The public ;,·elations counsel must maintz.in constc.nt vi_;ilc::..nce because 

lo.ck of full information and the provalanco of mis-infor1:10.tion arising from 

unknorm sources aro factors of onoraous impo1·tunco with nhich ho must cope. 

A false rumor can cause tho loss of ::.1illions of d.ollc.rs to the &tockholdors of 

a COI1)0ration and lower t;10 "cood-will" of the corporation unless tho p.ublic 

relations counsel docls Y1ith it spoodily and offoctivcly. 

"Counsel under this head includes ana.lysis of tho r.1arkots alroudy 

used with frequent consequent discovery of onth·cly now rms:,cts. rt rcmy be, 

n.s in tho co.so of a. magazine :i tho securing of a higher class of 1·0:::.dors through 
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tho correct questionnaire and circularization ~othods. It r;iay be through the 

utilization of group loadorsl1ip, to align new~---'"9,rof tho product or 

idono •• • •••••• 

"Tho ido-11 of tho proft;ssion is o. p~·a6Lntic one. It is to ::10.kc the 

producer, whether that producer is a logislQturo rJaking l~ws or n mn.nufo.cturer 

mnking a commercial object, understand what tho public wQnts and to uuko tho 

public understand tho objectives of tho producer. rt is to Lm.ko tho producer, 

using this word again in its broadest sense, a.nd tho consu,nor u1cot at the 

highest possi.blo point botv,oon them for tho groo.tost good. And in its logical 

extension it is to bring about a harmony of understunding between nation and 

nation, between gevernment and people, charitable institutions and contributors, 

and between group or power and the public which it serves or upon whose good­

will it is dependent. The public relations counsel wants, above all, to foster 

important moveoentsf"1at are socially constructive and to secure public 

cooperation and app.o: ral of them. This is true, whether the ;:ioveiJ.ent is cone erned 
I 

with international. politics, whether it is purely educational, aostractly spiritual 

or commercial; or concerned with any gf the arts. The ideal is te tak~ •w•hy 

minQrities and plead their case \ref@re the public, The publie relatiot11 c<rensel 

focuses the public eye upon the irtherent virtue of an idea so that the greatest 

good may accrue from this perception. In relation to industry, the ideal of the 

profession is to eliminate the waste and the friction that rosult when industry 

does or makes things which its public does not want.. And likewise it is to 

eliminate the waste that follows when the public does not understand what is 

being offerod it. For exc1n•ple, the telephone cot1pa11ies mninta .. in extensive 
• 

not be bu:mt up in -the friction of misllnder&tanding:ti 

- oOo -
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:Mr. Lee's :ltlly publicati:>n L1 b:i'.)k f:irm dealiag with the w:,rk ':>I tbe 

public releti :,,w c ::iune.e 1 is a little b:,:,k called "Publicity", pri.1ted in 1925 

by the ItlduEtries Publi~hir:ig C:imfe,tly, being a repriat ::if three addresses made 
'' . 

by r,lr. Lee. The f :,11:,,.rdCJg brief qu :itati::,as fr::;m thh. rm,all b:i:ik inG icc.te the 

o;-iiai:ias :if _t:r. Lee as they add t'.) ::ir differ fr'.)m th:ise quoted frxi 1'.~. Der.1ay;:;.;: 

"Q. I w:,nder if y:,u c:,uld tell us ,.-,here we c:,uld find inf :irmati :in 

sh:,wiag t:, what Ecxteat the m:ire iiJ~:>rta,1t businets c::i,icerns have organizati:inc.for 

publicity, ai::ide fr::ir,1 ::irganizati-:;ac f'Jr i;:aid adverti:cillg. 

_A'. I think practically every institution in the c:>u.1try which 0ught 

t:i adverthe, has an advertising del,l:lrtr.ient. I think a very large 11umber, if 

,nt all, of the rn:ire ir.ip:irtaat c:,rp::irati :,ne. have t ::>day E: :m.ethiag tantrun".lunt t ::> 

a publicity department. Of c:iurse, as I said, I view publicity ac embracing 

advertii:.L1 6 ~ I am coastantly advising my client£ t::> adverti1?e, but it is n-:it 

because of any ethical preference for advertising as against s::>-called publicity, 

It is because I want t::i call attenti:,n t:, certain thingt, a.1d I cr,aa:;t do that 

except tllr:;u 0h c:idvertisi_og. Adve:diziog ic the effec-cive ,-ray to pr::iject an idea 

in a great mQ11y in£taoces.~-·.•_·•·•·• 

l'.N_o ~--OP~.-;n_u~:t-.e~.:t":!:!•:!9-j; • .:t2~!-~ ~t_p2p_l_i_cj.~ __ .?.!.. E~~ !1. _u~ _e_ J!. _i,:t_ ! ,:?!_ E~--

p~ne!_ij __ ~1_l~.f _s_)_e ___ ip_ ;_r!32§£_c:j __ t_J_t~_k __ e -~]_l_"t~-,.~.?f.l.E!-9.. U;?_E_CJ~.:.. 

"A c'Jmpany can.1:it sing 'Jf its pr'Jsperity t::, security hJldere. and at. 

the e.ar;1e tL7!e cry ::>ver its poverty t ::> tax a,;;praisers and its w:,rkingruen •••.••• 

"But, as the PreLideat of the U11ited States n'Jt long aso very 

c:,rrectly said, the pe::J.,le are tDt rnoved by mind, they are m::>ved by eentiment. 
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In devebping a policy of publicity we cannot expect roorely to reaz:,a the case 

out, ire rely t:i preseqt 1 • sb.tistical data and arithmetical eq uat i:>ns, aad have 

the people dra,1 fr:,m theta statements the conclusi:>ns we should like ther.1 to dra.w­

trpe ople are foterested in their ~vn affairs, they are. not very much 

interested in yJur affairs and they will not analyze statistics. 

"The fundamental pur pee e, therefore, Ilhich must uaderlie any policy 

of publicity must be to induce the people to believe in the siflcerity and honesty 

,r purp,se of the management of the C':)mpany which is asking f'Jr their c,nfidence •.• 

"Publicity ia its ultimato sease means the actual relati:rnship of a 

company to the people, and that relati:Jnship involves far m'Jre than ~.W.!1.&. - it 

inv:>lves _d:>i_12&. An el,2mentar_y re.9..uisite of any s:,und publicity L1ust be, theref-:,re, 

the giving of the best posdble service ......... . 

"Courtesy is not something which the manager can tell his empl:,yees 

t-:, exercise t::,ward the public and· then himself be very eco(lornical in its use 

t :-wards his employees. ~pb,Y.ees of mosu_=?f~.E..t~.ta k,2_tb,2iLJ2£l.!3E.2!1l 1h.o man 

£j:,_il}£_J~~9.J.. and if thG rren at the head expects his employees t'J be c,urte,us 

to tho public he must himself be most c::>urteous t, his employees,. And that does 

"In tolling things thr'Jugh the medium of printers' ink you must tell 

tile things that arc interc£ti(lg •. 

"As an illustrati'Jn, the general manager of the Pecrnsylva(lia 

Railr::iad some years ago on a very cold day sent :>ut a notice t, ovary track 

ga11g foreman - because :>f the fact that a great nany of the track men oa 

ace ount of the cold Ytould probably be wearing ear r.mffs - that up:m the 

approach ::if a trai(l,. when the foreman blew his whistle, the f:>reman sh:)Uld 

sec t 'J it tbat every Dat1 k n8!!. ho had whiE:tled, and (] ot take it f-:,r granted 

the men had heard the whistle. 
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"That item was hurnaa. It ,1as iatcrestiag. It was published all 
,- ' ,, ~ 

:,vcr tho U(litcd Statei, · a."i1d impressed people with the fact that the management 

of the Pcnasylv,ania Railr:,ad exercised sympathetic care f:>r its me,1. A little 

fact of that kind has more weight in f3rming public opioi'.)n than a groat mass 

"I BELillVE IN TELLIFG YCUR STC:RY TC THE PUBLIC. 

"Uso all tho advertising spa cu that y:iu can afford to pay for. The 

pe:iplo arc interested in s:, many other things that y:iu have to make special 

effort~··to sot their attontbt'l. Enny things will be published as news ii'l tho 

news columns of the papers, but tho pc:,pl0 d::i o:,t always read the t1cws columi'ls. 

"The great value of advertising r,paco is ,1:it merely to sot tho thing 

int::, the paper - y::,u can :J.ften. get s:imething ia as news - but it is to be able 

t:i c::imma.nd y::iur bcati:,o io the pa 1::,cr, t:i bu able to write your ::iwn headlines, 

aod t ::i bo able to lta.y ·~your•Ti'-fl tyt):Jgraphical dis play. Ia this way y::iu can 

c:imr.1and the attc(Jti:.n ::if the pc:J!Jle at least f::ir a fleetiog m:imcnt. 

•t1bd uales::: y'Ju cati c;et the attcnti:,n :if the iJc::iplc away fr:im the 

groat rmss ::>f things which are claiming their n:,tice n:iwadays, there is really 

o:it much :.bjoct in having the thiog priotcd at all. 

- oOo -
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"To stmllllarizo, let me £uggest that the .~!:_iJ!,g, and 92.tt'l_g, are far m::ire 

than the sayi{l::?;1 that a_l!Qn·who g::ies int-:i a policy of ;:;ublicity mu::,t believe 

abnolutely that he ie right and that he can jm.tify his p::ilicy upo11 the the:>ry 

that •truth 1-Jves ::>pen dealiag ' and that he can rely absolutely up:>n the 

refining o.od r;terling value ::if t~1e truth. 

"If you devote y-:iurself to making the public know the fact.:, y:iu 

can have full c-:iafidence in the fact tbat knowledge by the public ::if what the 

truth is will wake y::iu free." 

Tw::i issue£. of "fri.1ter£' Iak" : ,1r..n.;;ly Ju6t: 16 -:Gd J~.nt. . . ry ... 

7, 1927·, quoted. qu'- sti oni.. t-1.nd :,;;,nsvren f ::-:i.:n.. tht tce.ti;:1eH1y;·. of Er. Lc-o 

vhilc ··ce.lll,d r-.s c. vlitnoc;s bd O!'v tho Ho\:/ Y::irk St: .. ta Tran&.it- Corrunission . 

duriag itc inquiry int::i the affairs of the tractian interedL, :,,~ -~:rn bacii:; 

that Wu". Lee was retained by the I. R. T. a::: advi&or in :)ublic rela~i:ins. These 

q1.1esti:,,1e, th:iugh many are ::,bvi:,ur.ly of an evaeive nature, ir1dicute 11r. Lee's 

i~eas and the duties of aa "advi£or. in public relati:inE" atld a.ls:, :if the difference 

between an 110.dvis or in public relati :,nc II aad a "press agent." 

- oOo -

Fouibly the publication that would prove m:JE;t helpful in planning 

and preparing actual public relatioos work w: uld be a McGraw Hill publication, 

called "Public Relatbns" by John C. L~mg fr"Jm which the f:>llowine; quotations 

are takel'l: 

"The tw:, chief faults with which Publicity has been chaq::;ed are: 

1. Facts are twi~ted or misrepresented. 

2. The source of inf ormat ba is concealed. 

"The public relatioas c!epartrr.ent which studi::)Ucly av:iids these two 
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sh'.)rtc::imiags will find in the bag run that it has built a reputati:in f::ir 

honeety, accuracy, ada,~·aad'Jr which will well repay it.•·••••••·•·• 

"Public relati:rns is the pr::icess of findi11g :JUt, and of making 

kn::iwa, the :fact::irs in a,1 enteri)ri~e which are of public interect. 

"This pr::icess of fact-finding and pr::iclaiming is, t::i be sure, 

m::itivated. The dedre on the :Jart of the individual ::ir arganizati:rn may be 

simply the wish t::i be known, to have 1.Jentity. Or, it r,ny be the wish to 

awaken public response t::i oneself or a cauEe so as t:i receive fav::irable 

attenti::in '.)r action. There are two parties which have an intercnt in this 

process, the individual '.)r enter~rise, and the public •••.•••••••• 

11The only gain that can be c:>unted :>n fr::im the effort to secure 

fav:>rable public attention is Go::id Will. 

"It is hardly necessary t'.) suy that business recognizer good will 

as ao intangible asset, and any cash estiimte thereof is admittedly an 

arbitrary figure. Yet Illiny expect that the use '.)f Publicity vrill bring in 

dollars and cente, and are disappointed if such results are not apparent. 

0 Publicity will aot bring sales. 

"Sales, to be sure, may c".>me as a by-product, but the m::ire 

directly 'J,1e tries to base the ?ublic RelatiQns work on a sales appeal the 

less likely it is to succeed in any directbn •. 

"Publicity is not "free advertising". It isn't advertising at all, 

in the sea~e '.)f trying to push the sales of goods. The c:>nfusion Qf the 

purposes of the sales message as c:>ntrasted with Publicity is one of the 

chief ::ibstacles which confronts Public Relati::ins wark. ~ •.•• 

"The Public Relations Departrreot, ::ir- the Publicity Couacil, in so 

far as it has secured good will, rrEy find that the f'.)llowing by-pr'.)ducts 

have also been :,btained io the pr:>cess: 
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l, Reducti )(l '.Jf Lab'.Jr Turnover - An ern)l'.Jyce takes :rn E'.Jms of the 

" 
glory, '.Jr bears some of·t·he e:tig1:ia, as the ca1:.e ri"El.y be, of the organization 

into which his ener::;ies are p:JUred. Aseuming an approxirmte oquivalcrlt in 

::ipportunity and inc:rnc, the average rmn or w0man would prefer to work f'.Jr a 

Fifth Avenue shop of rG.Jutation than f::ir s:irn.e obscure co11ccrn ab::iut which the 

2 •. Greater Productivity - Tho ::,fficials and cmployeee of an 

'.Jrganizati:i11 which enj::>ys public fav::>r will tend t::> abs::irb thercfr::>m u pride 

in the iMtituti:m and an enthusiasm v1hich will rtirnulate them t::, a high 

sta11dard of cff::irt in maintaining its good will a11d pr~perity. 

3. Protection from Adverse Legif:lati:in. - The instHuti:,n 

which is being sand-ba[ged by legislatures, either sincerely or in tho effort 

t::, s ccure corruption funds, can vmge a c :>untcr-camr:£. ign in e:olf-protocti'.Jn, 

g::,ing bef::>rc the, public with its case, and will have a much better chuncc of 

winning if its p::ist opGrati::;ns have been 011:::.sa.u1d basis, and have been 

bnught t:i public attGoti:,n. But th:,u 6h the gnd will may bo dcE:irablc, and 

:nay be augmented by Public Relat.:.one, it will n::>t be obtained ;ncroly by 

shoutL1c; !ram the housetops •. 

"Creating the fav:irablc impress:;.:;n, m::>ro::>ver, is n:it the simple 

and u11plcasing ,)r ::ice:;: s :if self-praicc, In paid advertising qo. cc, the public 

\":ill stand f::>r praise of a given proouct, enterprise, or whatever is being 

c :i11sid crcd. 

11
But in Public Relati::>ns, in the news c:;lumnr, in bool:lets. 

addresses, :ir radi::i, the insiituti::>n or individual does n::it find a ready 

rcccpti:;n for sclf-uppliod c:,mpli~nts .. It is tho case ::if the T::ivrn Mooting 

again, or the Villar,c C::>nn-,1on. The boaster WC\S always a pest, ::>r u j :;ke-
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. l . . . II aaywhcre a,1d tell the t;1in 0E he '.;r,:,,;rn ia a p ea:c:i.ng, c::iovJ..aci,1~ rne.,rner. 

oOo -

A b ::i ::ik let cal led "l,ii tte a He a a ad Ha ,1ar;er,ie nt" c :>atai ning re l)r iat s 

fr:;rn reveral news_Japers and magaziaes :>f it1terviews with I11r. T. ~. I.:itten 

c :>,1tains the f :>llowin;:_; c::irrane {lts ex2reE;sive :>f Lr. Ei tten is fundamental beliefs 

:>n the subject ::if pvblic relati:>nE; aE ioterl::Jcking ,:Ti.th industrial relati:>ns: 

1'The fu.1C:ameatul priaciples 1 accordiag t::i Hr. Litten are: First, 

that the primary ,JUr;::i:>se ::if a ;JUblic service c::irp:>rati::in i·s t::i give public 

Eervice, and with:>ut suc:1 Eervice n::ine but thieves caa benefit. Sec:>nd, 

that the successful rua()iag ::if a railr::iad depeads m-:ist up:>t"l the 1.,ea wh:, run 

the railr-:iad, &nd thcce hULlca1teings are of m::ire il,iportance than dividends. 

Third, ca;)ital ca11<1:>t get an adeqoote return f:>r its iavestment 1 it cann::it 1 

ir. fact, get a.1y return ut"lless these princil::iles are ::ibserved. Financiers 

may a,1 d c :>mot Lie d ') set rich by :,the r methods I just as burglars r:ay run away 

with y:iur dlverware, but what they get in that case is (lJt divide,1ds 

but svva,s. -•. ·• ·.41! • ·• ·•· •.•••• , •• 

n;:r. Mittea thi{)kS ::if his rnE?Q as ca,)itnli:ds. They in tura refer 

to him as a lab')r leader, aad that io :,ne b'.luquet which he positively likes. 

"It ie all ridicul::ius', he e:aid~ 't :i 1:i.ake distiocti )OS beh-.reen 

management and men as th:;ugh they rrere tvn dL,tiact ::;r:iups. Every maaar;er 

must be a man and every r.iaa r.1u:.:t be a maoa.;er - :>r organizer t:, the best of 

his ability of all the p::iwers at his c::immaod. A merely ::ibedient group is 

next t :> ueele::::::::. F::illowiog orders, ucth iol:in::;ly uod irrec µ::ins i~ly, does n::>t 

pr::iduce 1:>yalty; it ;Jr:>duces c :i11t,,m;Jt. The ::irciers that grow ::iut ::if c:i::,;Jerati:io, 

however, will be mJre than -:ibeyed - they will be re£.pected, and each cnperat::ir 

will bring to them all the res:,urces he can 2ueter." 

- oO:, -
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"Yet if tho desire h: t:, crc.::i.te a responsive imprc£si:rn, how is that 

11The aosv:rer leads ac-aill t:, th0 dofiniti:,a: Public Rckti:,ns is tho 
0 . 

pr:,ccss :,f fiodiag ::.ut, and of making known,tho fc.ct:,rs in an c,1torprico 

which arc of public intcroEt. 

''What is the basis JC :,ur rcsp:>osivo interest in persons or things! 

1. Intrinsic vuluc 

2. Eatertaiomcnt 

"Now fashi:>as, staodo.rds, customs, f)rojudicoE kucp appearing on 

the h::>rizon, aod the Public Rclc.ti:>ns executive must be frunilkr v1ith these_. 

Perhups a st::>rm -:>f criticism brccks :iut conccrniag the cause which ho rc_2rcscnts. 

His j:ib is not n0ccesc.rily to c:>mbut this o.nd try to stcmp it out~ His c-:>nccrn 

is r~thcr t::> oxnrnino it, weigh it, find how vc.lid it rrny be, o.nd guide his 

cntorprhc to u positbn which is more teonblc. Specifically, the Public 

Rclatioas executive needs t::> road nddr,.r:scs, pctm,:ihlcts, QCWs it"·ms, and other 

mcdie. 'Jf exprc::.si:,n t.rhich concern tho 0nt0rprisL:, c.s woll us t:, :_ i.'t the :ipini:in 

:if Ut1bic::.:cd imHviduul::. He mu::-t, in :.:11:>rt, lif::tcn t:i .1nd ka:,w the public 

c.ttitudc. 

"So fur us he finds thut i)Ublic criticiun h bo.i:cd rocrely on a gLncrul 

:,bj~cti:>n t:i Publicity, ho cr.n I est in the· kn::,t1hd 60 tlmt co,1ti.-1Ucd g nd fru th 

o.nd c::>mpctoncc :,a his p2.rt will ov1.;ntuc:lly vrin :iut. He co.n stc.nd ::>n his right 

t-:> spec.k in meeting, and on tho feet thct c.11 c:,mmunicuti:,n is Publicity f:ir 

something nnd f:>r s:irnc:,nc. He nny fit'ld the situc.t,i::,n clc::i.rly c.Qnlyzcd by Herbert 

Be.yo.rd Sw:ipc, cxccutivo munugcr -:if the New Y:,rk "W:irld: 

"Publicity yields to c. very defiQitc forrnlJk• Siacc it is true the:.t 

.;vcryti1i{ls we priat is o.n o.dvurtiscmc ,1t, direct :ir indir'-ct, :,f sn.ict'.1iog ::>r 
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'.)f ::;'Jmeb:idy, the t:>uc:1st:ine, the r:taadard 'Jf measuremeat, i£ very oaEiily a;Jpr:>xi-

mated. 

"On any st 'Jry that nay reach uc, thr :>ugh c~1an.1els :>~Jen t:> scrutiny, 

:.ur quecti :>a is :::imply: ;.iha t news value d ,er, it c :>ntain? If it d :>es p:>ssess 

that quality :iur c:>urse is eatily reC:>[,nized. 

"N:it l:ins ag'J I saw that the Bureau :if Advertising :if tl1e American 

Newspa;ier Publishers' Acs:>ciati:,n was c:>aciderably exercised Jver the fact that 

in the ;Jublicati:rn :if the disc:>very of .Magellan's helmet in the Philipi)ines, 

we - many :,f us - hac.: ;:;eati:ined tho fuct that the helmet wae made 'Jf brac·s. This, 

they p:>inted ,:,ut with a 1:>gic that br'Jught ther,, t'J the _rcC:uc ti :i ad a~ urd~Jll; 

was definitely an advertisement 'Jf the C:>pper a11d !Jra.££. Research M:s:iciati:)n. 

If this s :>rt :if thing i:-;ere t 'J be c ::>ot i.1ued we w :iuld presently find 'Jurs elves u,1der 

the necessity of printiag a series ::if dots at1d dashe:::, sit1ce alm:>st every n'Jun 

and adjective p::isse::ses attributes that may be res :ilved by thi::: new psych ::ilogy 

into advertisiag; then, 'Jt1ly the verbe w'Juld be safe w::irds t ::i play with. 

"We find that the ut1iversal law '::>f aews hae t:> d'J with ite interest 

c:>oteot, Ue '.)CJ the \forld see n:> p'::>ssible iodictmeat t'J be leveled against 

us by printiog interesting things ::io the first pac;e, even if they have 

advertising tendencies. For exa11ple, we printed the fact that recently there 

was a race between tw'J fam'Jus and beautiful actresses as t ::i who w:iuld make the 

first producti-:rn of "Juliet." B::ith were 1Dtew:irthy, I might add - :>ne for one 

reas::io and o,1e for an::ither. 

"A story which is illuetrative and ,mich p:>s£esses reul news intereet 

but, aevertheless, w::iuld fall within the catt,g'Jry 'Jf advertising aad ::if publicity 

has todo with the play called ".Raiti", in New Y'Jrk. ItW:·:.. one'Jfth~ :m:£tcxtr.-·:,r.d.inru:y 
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ttmt nightly.c.nd at every matinee every sec.t w.::..s ~"Jlt:;w:\ihon you, Hcnt t0 the th:c'7,tre 

,;ith y:,ur tic\:ets ia f'.J.Lii? h~tids y-:iu ucn. bec:;uGht, a::;t by f;'.)eculat"Jrs, but 

by w-:iuld-be spectat0rs unable to gaia admissi:rn, t-:i give up y-:iur seats t-:i the.n 

at aay price y'.lu snw fit; the supy)liants be i,1e; ::>ut-::if-t:,wo men a,1d women ,,ho 

couldn't wi:iii_ the neceuary f :;ur -:ir five woe kc bef :,re seats \"lure available, but 

wh:, were determined t '.) see the play. I cea see a by-pr ::>duct of publicity in 

such a thi(l~, but caa see a far r;reatcr ,1ews value, and that seeus t -:i rne to 

:.verric:e &ay p'JEdble c:,1Jplaiat that mir:;ht be br::>ught by the busir'.leos -:iffice. 

"Nor c1'.) I thiak we sh::iuld be 1.x:;.rticularly worried by pr:i 1Je.ga,1da. 

\ie, each ::if us, have a standard '.)f juC.:::;rnc,1t \llH,rcby ne ca,1 _r_)J;l_j1_.ly_ i:eparate 

pr :,per fr:,m L-.1pr'.)per-gaada·. 

thc:.t a limitati'.la i::. readily ::;et by the au,ur,ipti:,11 ::if a ~:iers:>aul roE.p:,,1Sibility. 

Can we call by a,1y :ithcr aane but pr:ipagaac::a a Pror_idc,1tc.l musscq;c Ecot to 

uacc, Truth - au:0rt themselves L1 all matter :,fferod us f::>r publicatbn. 

"A ps.rr.llelisr.1 to Public Rclati:rns way bo f'.lund ia thu lnr:, which 

is :>ac :,f t!1c ,)r::>ccues :,f e:,ciety thut my O)orutc f:,r jui:.ticc ::>r fojurtice. 

vduo t-:i s )cicty, the American Bo.r Af.,s xic..ti:ia hu:c a c::ido :,f cthicL. A similar 

guide f:,r Public R0kti'.lt1s ,,::irk car, be set d:ivrn briefly us f:,11:iYis~ 

2. It must be hJac::.tly prc::.cdcd rlith)ut attempt t:, c:h1c..:-nl 

the s-:iurcc. 

3~ EGmust be iatcrcsting 

4, It muct bo intelligent. 
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11ri'hc:>d,ro R'.J:>l1...-vclt £aid thut ovc.·y mc.,1 '.JWCS c pr:rt of hir; time t'.J 

tho upbuildio:; '.)f the' .~·:>fc·u,i::){J t'.) vm.ich ho b<.;l::io6s, c.ad the Publicity ::ir 

Public RolntiJ11£ executive will rcc::ir;nizc the vclidity ,f the f::iur '.)bli~"di')OS 

ia tho Public Rclati::io code." 

This bnk o.ls'.J c:>otc.iac c::ir.1c very g:>od n1.:.turie:l ::in the vc:ri'.)US kindE: 

::if public rclcd;i;a£ df:irts t'.1£.t can be rnn.dc cff1.;ctive rtl'ld h:.Jw beet t, plr:n 

them in '.)rdcr thd thLy :::h::iuld be dfcctivc.. Cho.:Jt(.r 8 will b-., f:iund po.rticuhsly 

intcr(_,£tiDG a::. dcr.lL1i:.; uith the p'.)£Sibilitics :if pµblic rclz,ti::ins by c::ir,nrati)n:;:. 

The f.ub-j :,incd p'.,rD-gra.phs r;rc qu::::>tcd ·rrom r.n· o.ddress delivered 

bcf'.Jrc the Indiana Engineering $'.)cioty at Indinanp,lis, Fcbru~ry 20, 1925 

culled "Public Rclc;tiJ,-is c:,1d Gnd 1-:iill" by· .•• S. Vivicl.1, Dircci;Jr ::::>f Public 

RolutiJos f:>r the ::·iddlc _;c:::.t Utilities CJr.1;JC1.,1y. 

~There arc three csscatinl etc~s ir.1 such~ pr::isrcE£: 

"Tho fint is t::i [-.11 the cmpl'.Jycc, his j'.)b, his c,mixi..:1y c.nd hi::, 

industry n that he rrcy be cothusin£tic and hc.ppy in his ;JO.rticubr task 

c.r.1d in the. '.)Pt'.)'.)rtunitL::: thE".t arc ahoad £'.) thnt he would re.the r VDrk for his 

pr..rticulc.r c':lm:,luny uad indur.. try than n11yvihc. re ::,r in anything clcc. 

"Socood- inf::irmiag i:,1d educe.tins the c.mpl::iyco. If '-vc17 ... mpl::iy.::c 

is t':l be cnthuri.:lttic and huppy in his '.i':lrk, it l:ic;icdly f:,llJ\,i:: thr:t he 

progrum deals with that fact::ir. It Lea,1s thc1t the individual ernpl'.)yee must 

know the technique '.)f his :articular j Jb s ::i that he can ~)€rf'.Jrm his tc.sk in 

the mJst efficient raar.1ocr. Too often iadustry st:.ps at that p::;Lit. Thut is 

a::;t sufficient. lbt o,1ly must he kt1-:iw cbout his purtipulur job,-but be mutt 

be fully iof Jrr:.ied ab'.'.lut his c:im,::fi.ny and hi12 inCuetry at1d the {)Ub.lic they f.erve. 

He must kao\, Jf the hi::t'.)ry anJ. the devclJ;j1:rx::at a,-id the r:.nia.~ce c..1d the ec'.)nor;1ies 

of the busiaess as .:;. vm'.)le. T'.) acc::im.::ili::.:h this it foll'.),.'lf: thc.t the iraasinati'.:m 
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of the iodividual em;,il:iyee r,:utt be ar:>u~ed. L::xecutive, e(lcioeers, EJat1a£,;e1·s, 

evcr:r,ih~ne, mu:::t ,1eed·~ )ec~g,1ize thc.t all ;,ir:i2;rcEs ia :,ur m:idei·o civilizati:rn hc.s 

"It i::: y:.:ur ta:::k r:nd mine t:, help ar:iuse the imu:;iac.ti'::a :,f the men 

and w:irnc.1 i.:1 :JUr :irganizati:,n S') thot they to:,, L1c:..y be quc.lified f:,r the 

:,p;_:,rtuoities that c1re CJ(H2te:(ltly J.)cn :::i the:t there rnay be crcc.t,~d n d:>w.i{la.ot 

cledrc t:, rc:.1dcr the kr::;er &ervice :J(ld i.1cidontal ly t:, fill tho bi,~;cr ;):>dti-::>n 

"U:;lccs '.)<Jr 1,1e.1 a,id v:imoa ure 11.:I ;;i;y n.1d call .:ctuc-.lly vicu~·lizc in 

empl:>yeci. fcithcr can t~ey reflect thr:,uGh their iadividual acti:,os the 

"h:,y1 i£ thif:: inf :,rmutivc o.nd cducutiJaul ne;rt of ::iur .;r'.)'TD.m carried 
I:' ' u 

iat:, effect? By r.icc.as 'Jf Ci.,rcfully plo.nt1od employees' rooetillg::, c::iursce of 

study, -crc.1L;c yn1blicr:ti ::.as e: ad c :lave nti :l,1s. Tho re c. ro o. number 'Jf c-::>wpanics 

·,lith whom the r.:pGrJ:or ic fwuilie:r wh:, bring their empl:iyccs t-:Jr;ctll'-r c,t 

c:,acorain~ their c:imp;:rny, thoy cc~a r;ivc tho c:,rrcct uoc·.rc:rc i[J E uc;1 ma,rncr e:s 

t:i d-.:volop a frL11dly iatcrcct. 
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This paragraph if; fr:,m aa address made by ·r:r. Lnrtin J. Insull 

:rn public relaticns b
0

~f:>re the L1diana 1:lectric Light Ass:iciati:h1 nt Freach 

Lick, Se~:tember 26, 1923: 

"Cne '.)f the firct thinr;e that y'.)u have g-:>t t::, do, in rny ::ipioi'.)11, 

ralr.ti:-,ne. They have g::it t'.) u,lclerstaad the im;i-:>rtonce -:>f it in t:1e 

devel'.)pmoat :if y:iur busi.1er.r, Y-:iu executives al'.)ae cann:it :Jr:>duce the proper 

atm'.)sphere, bece.uEe ¥Jhat y:,u d::i today S'.)r.:J.8 fell'.)w may uod:> t:>m'.)rr::iw, if he 

d::,esa't underst.:.ad what is the re.:-.1 policy Jf y::iur :,rge:oizati:,n. So that 

the first t}1io::., yJu have t:, d:i, ia my ::>, iai-:in, is to sell the :Jr-:>blom '.)f 

public rclntiJirn tJ y:,ur "JWa :,rg.:.1.oizu·~iJ,1, s:, that the wh:,le orgaoizatiJn 

is wJrking aE Jae unit. Bear in ~ind it ir. n:it yJu individually, but y::iur 

c:::.nd the ;rnblic ~ 11 

Ther.e se11te,1ces ;;ire qu Jted frJrn a paper read by 1.'ir. E. P. Harrison, 

PreEidcot :if the I::>wa Prcr:.s l,se:icio.ti:i,1 :,n "Public Utility Publicity'' bef:,re 

the C:,nvcotba ::>f the l:)W:J Secti'.Jn of the Ee.tional ::Zlcctric Light Ass'.)ci.:1tiJn 

aod Iowu Electric Railw~y As[JciutiJa et Fort D:,dge, June 2G, 1£24: 

"The fu odanental purpose, the ref ::ire, which mur;t unde~· lie any policy 

::ir publicity must be to iaduce tbc ;.icoplc to bolicvc in the ,:;incority .gnd h-:inesty ,:f 

"Pb1' ·t . ·t lt" ' U .aJ.CJ. y l.rJ l. 8 U 1.mc.t.o sense ll;dl(JS t,1(; actunl reL:ti:inshif) of 

it involver, dJifiS• An elcllicntc:.ry rcqchitc :,f aay s::iu11d publicity mw:t ·bo , 

thcrcf:,rc, t:10 givit1e; of the best ~Dssiblc service •••. , •.•• ,. 

"Another t'.;inr; t:J rcrn()j.ibcr h: the:t caurtGcy is n::it s oi,1cthing which 

the ma,1:is;er cuo tell his er,1pl::iyces t:> cxc1·ciso t::,wnrds the :;iublic, aod then 
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m:,st c:impaaies take theiP t:,no fr:,m the man at the head, arid if the rnaa at 

the head expects his empl:>yees t:> be c:>urte'.)us t:, the public he must himself 

be most C'.)Urte'.)us t:. his empl'.)yee:::. And that does not cost money.i' 

- oOo -

It is of es ~)ecial interest to n ::ite that the U, E,. De partnent 

of Oommorca .. h,r.e . is med a publication which is Ho. 2 l in its d:n.1estic comroorce 

series called "Adverti::iag f:.r C:,mmuaity Prom:,ti:;n", while as ic evident fr:nn 

the title this d:>es n'.)t deal prir:iarily with public relati:rns w:>rk as carried 

:in by c:irprati'.)as, it c:intaias material v1hich bh::mld be helpful i11 such 

public relati'.)as WJrk. 

- oOo -

The Illinois C-:immittee :,n Public Utility Inhrmati"..ln :,f Chicac-:i, Ill~ 

began a .JublicatiJn earl:,r in 1924 -::,f a series -:if panphlets called "GfJeaken:' 

BulletiM, 11 de2.lini with vari::iui2 phaser: :if .iublic opinbn and iJU"..'.lic utilities, 

the series c:intaiaia::; several related data sheets and er,:b:idyin 6 a uide 

variety -:if rneterial intended f')r the use :)f th:iee writir.€; aad s_ieakin 0 on 

the vari:ius phat:.ee ')f the :: ubject bnacily c::.vered by the clesignati Ja "Public 

Relati-:ias." 

- oO:i -
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P• 66 

Telophoao Comi;a;.~y buildi11ge. ~;ew York Toloph'.)tie C:>mpany building, Hov, Y-:>rk. 
Arch Fo~um •. Jl. '23 P• 41 pl. 10-11 

Tcleph:,oo Exchaoges. Nc:w Clcrkoawell teloph:>ae oxchaQse. il Elco. R. (L:>nd.) 
Ja. 6 '22 p. G-8 

Tolcph:>,1cs i.1 officct. /-,re you getting the m:;Et fr:im y:>ur tclcph:>r'los! 
J. S. Liculloh. il System F·. '23 p. 191-3 

Harooesiog tho telephone. D,m. Eng. ii.g. 11 '23 p, 288-9 
Toloph:>oc liaes. Koy West-Havana eubmari"o·te;lcpho,10 cable syctum. \i.H.Uartin. 

G. A. Andcrc.g{;; a.:id B •. W. Kendall. Il dia 6e:: map~- I.1st. E. r:. J. Llr. '22 p.184-202 
Long d ictancv tcleph :rno f)r:>ble;ras. il aci. i,.u.1. F. '23 p. 106--7 
Meaning of inductive co-ordil1ati:>(I. J. C. Dam:>,1. Diagr. Eloc. U. N. 11 '22 

.P·• 1037-41 
Le roeo,u, de cables teleph-:,aiquos a l:wguo distaucc de Holland;;. ~- ferry 

map C-ci'.lie Civil Jl. 28 '2::l .P• 87-8 · 
TakitlG y:>ur v-:,ico under tho river. R. J. C 1D:>tlncll il l~1. Ii'lc; .• ll. '21 

p .• 11-12 
Tclcph:>,11... line w-:,rk in the Ui'.litcd Statu. E. S. By:10 Dia:, . .f, .,)lane inc:-~. E,E.J. 

Ja. '22; p. 35-110; !b1:tract1o.. Eloc. R. (L:>nd) 1:. 25 '21 p. 727-9; Elcctriciolil 
H. 25 '21 ~• o'?G-8; Di£cur.e:i,n. Io.et •. E. t:. J. Ja-.i~r. l!y ·1 22 p. l.10~35, 262-4, 
362.;..'75, 604 .. 12. Eloc. R.. (L:rnd)- N. 5, D. 9, 30, •~n Ja 20, Ap. 2J '22 p. 729-30, 
799, 900-1, 78•80, 6006-7.. Electrician N. 25 '21, F. 17 1 22 il• 601, 1;2. 

Teleph=,ae )laced :>a lligh-teQSi'.)n p~er line. P. c .. Heralt. il Elec. W. 
Jl. l, 1 22 p .. 26 

Telep!1'.),1e traasmisti:>{J over l:>ng dif;taccee .• R.S. Osb::irc.e. il maps Am Inst. E 
E. l. C. 1 23 p-. 1051-62 

·-~------
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Teleph:){)e tra,u:,missi::io through submrine cables. A, Roeea. Im:·~. E,E. J. 
D. '21 P• 73-80 • Les Trat1smissi:ias telephoniques a longue ciista'1ce. A. Fer~y. il Diags Genie 
Civil. D. 16 '22 p. 563-9 

Helping the public t:> undcntand banks., U: Hayes. Bankere: I.:. Je •. '25 
P• 985-6 

EIECTRIC RAiqlJ)Al)S 

The public be served: J. N. Sha'1'1ahan. Aera D. • 24 p. 777-83 

PUBLIC RELATICNS DIRECTORS --.--- -..-.--·-... -.·----·----
What is a public relatiolls direct::ir? Ptr, L1k. Ag 20 '25 P• 57-8 

PUBLIC UTILrr:rr;s 
..._ . ._._......,.... .. --·---··--

( 

Alibi peddler, or friend naker~ C. CorJe N E L A Bul 12 0.- i25 p. SGl-4 
Better business women. P. W. Evans. il Pub Serv. Management. Je '24 

P• 173-74 

Lytle. 
Brief hist::iry of the Public service r,peakerf;' bureau in ~11:illJis. H. !:~ 
NE LA Bul. 11 Je· '24 p. 372-5 
Buildiag £pod will. H. T. East. Publ Serv. Lia'1aGeJOOnt. O. '25 ?• 117-18 
Buildiog go:>d will by the salesmen. H. T~ ;;;e_oos. l,m Gas J. Ap. 4 '25 

P• 292 ., 
Buildinz souod public opioi:,c utilities' bic~eet job. P. L. Thomeo'1. 

Pub. Serv .. Eanagemeflt. O. '24 p .• 110-111 
Buyiag go-od-will by educa·~i :,n aad edvertisiag. K. (.;leveager Gae Age. 

I.Iy. 9 '25 p-. 687-8; Excerpts .. Am.' Gae J. Je 27 '25 P• 550 · 
Code of ethics for utility raea. Elec. w·. L '24 p, 1010 
Commercial depart100nt and public relatiJa£. },I. s. Sloan. NE LA Bul. 12 

Ap. '25 Gas Age. Jl. 11 '25 ·p. 59•60, 
Co-operati:,a as ap 1;lied to the operati::ia of public uUlitiee. ~. N_, Ransom 

Aera K '24 P• 736-40 
Co-operative vs .. C ompeti ti ve advertising. P. L. 'l'homs::, n. Pub:' Serv 1-£nage­

ment. Jl '24 p .. 20-2 
Educating grade and high school pupils in ~ublic utility eubjecte. 

F. W. Fishner-. Je 21 '24 Elec. W. p. 1290-2 
Educatiog the public L. GraQt. Elec .. Ry .• J. Ap. 5 '24 P., 546-7 
For good public relatione, the "1r:>per study is maa. A. W. R::iberts:>n. 

Pub. Serv .• 1.:.:..aagement. J. ·125 p .. 16 
Fostering the family spirit among utility customer-ownero. Il J. Elec. 

My 15 '24 p.. 360-1 . 
Friendlyiziag the public •. E .• F. 'Jickwire. Elec. Ry.· J. My. 3 '24 p. 701-3 

Go::id public relations, our preventative :r:ood.icine. H. T. Sands.· NE LA 
Bul 11 Ag. '24 P• 477-9 

Great desire of a public utility:. f:. L .. Thomtoa PtI,'. Ink .• Jl. 17 '24 
P• 117-18 
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How a public utility c::ild a city,euccee:sfully. N.. C. AkLoud. Gas k;;e. 
Jl. 26 '24 P• 131-2 

How S'Jut1d public relati::ios between public utilities and c'Jrilllluoitiee car. 
beet be-devebped and uaiataia.ed •. H. A. Klimnao. F:,rb£s. Je 7 •2,1. p. 315-18 

How c::>uld public relatiJt1S between public utilities a.-id c:>:nmuaities can 
best be devebped aod maintained. P. C. Rawe::>(). N: E .t· A Bul. · 11 Je. '24 p. 352-6 

How to secure better public relati:>.11,. :C. c. Hathaway. Elec. Ry •. J. 
Ja. 26 '24 P• 139-40 

H:,w w:inen can help promote better public relati:.as for utilitie::;. I. Devis. 
Am. Gas. J. Ag. 16 '1 24 P• 761•2 

Ioterpretiag big bueiaete to the public •. M, J. Iasull Blee .•. "ii. Ai;- 8 1 25 
;,. 261-2 

Ioterrelati :>11 of Induct rial rela ·c i::ios and public re lat bcrn. B.· J, EuJ.laney 
Am.· Maoagement R. F. '25 p. 45-6 

Invisible exchaage :Jf public opioi::>a. R• R, Updecr~ff• F:>rbes Ap. 1'25 
P• 827-9 

It pays to atudy the hu1,ian element. E, L. Hilliken. F· 16 '24 Elec •. W • 
P• 331-2 

Manager aod public relatioas. A. T. Early. il Am. Gac J. Ey 16 125 
P• 415•16 

Mutual beaefits ::>f c::>-o{X?ration bcti,yeea corilll1uaity aod utility. C. L. Camptell 
NE LA. Bul 11 i,ir. '24 P• 171-3 

Neceuity f::>r mon-:>polistic nature of public utilitieEa and two outEataading 
~roblems facing the electr.i.cal iadustry M. J. Insull N E LA Bul. 10 D. '23 
P• 707-ll 

Newspaper-contact. J. Carmichael, Am GaG J. o. 31 '25 p. 507 
On public speaking. E •. P. Davia, N E L 1-.. Bul. 12 Ur. 125 P• 176-7; 

Ga~ Age. Je 6 '25 p. 807 
Public must be served--but it also :nud be told. N,;;. ·Br::ickett. Gat Age. 

Ag. 29 '25. Am. Gar:,. J. S. 19 '25 p. 246 NE LA Bul. 12 S. '25 p. 565-6 
Public :relati::ias J: F. Ueedon Am. Gas J. S. 27 •24· .J. 875-6 

Public relations .and the executive. F. R. Coats. Am. Gae. J. N, 10 123 
p. 528-9 

. Public relatioas--aotidote or pancea! II •. T. Ga ads. NE LA Bul. 11 
Ja. '24 p. 48-51 

Public relati-:>ns forem,ct utility problem •. E. J. Im,ull Elec. tl. N. 24 '?3 
P• 1076-7 

Public relatio,1s, the tap ro.ot. M. S·. ::.1:i<1a Pub. Eicrv. Management. O. '25 
P• 115-16 Elec. W. O. 10 '25_p. 749-50 

Public service s peal;crs' bureaus. H •. U. Lytle. ArJ.. Gas Ass' n publicity & 
Advertising. sec. v. '24 p. 721-7 

Public utility inf ::irmati ::,o work. G: rJcQuaid Aera l'..p. '24 f.l. 1525-9 
Public's the b:iss--pleace him! · l\i. S. Sba{) Nati:>o'fl Bllti:iecs Jl '25 

P• 49-50 
Relatiot1 of mutiicipal 'Jfficers to the utility. ·11: A. ~s;ee: Elec. Ry, J. 

O. 11'24 P• 620-1 
Rel.:iti:rn of utilities to the public •. A. G. Potterso,~. Am. Gas i,c.uJ. 

Geaeral Sesci::ias Sec v. '24 p. 173-7 
Salesnl8!Clchip in :;iublic utilHy undertaking£. F. \i. Gooden::>ugh. Gas. J. 

(L:iti~) Jl 15 '25 P• 167 
Securiag and retaining ~Jublic favor. J. F. O.,ens. Diag. Elec. 1:i. Ja. 6 '25 
p. 1175-8 
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Servinr:; the 'i;iu9lic"•bcttor. J. N. Shannahan. Elec. Ry. J~ !;Iy 16 '25 
p, 778-9 

Sh::iuld a utility promote its colllUluaity? R. P. Ja.e;port::>l'l. Gas 1.gc. Jl. 
12 '24 ?• 39--1-0 

S0

;)irit of service. &. J. i-ii::.[;OC Gat J .. go. Hr 29 '24 p. 406-7 
Ste.to public utility ii.1f::ir:·,1ati:.n buroaui:: :--their functi:.at and activities/ 

G: F .• Oxley. N E L t~ Bul. - 12 Er. '25 p. 149-56 
Stroke '.>f scnius i tho \lcetchcdcr lishtii.1G c::impany builds go~ will with 

a11 unusual ,10·.n:.pa~.:icr advortitcmcnt Gas ;.go. O. 31 '25 p. 641-2 
Succut C:>Lx:s ::iur v:ay; bnklet form by the I.i-:>a::>ne;nhela Wot.t Pcnt1 public e.cr-

vico c-:>mpat1y :if' Fairmont, U. Va. Gat. ; .. go. J~p. 5 124 p. 442 
Tell the :,?ooplo. N. -l~. Brockett'- J. Eloc. N. 1. 125 P. 330-2 
\Ihat eiro public r..:.lat ioas. J •• B. Day • .wn. Gas J. F 7 '25 p. 123 
i.Jhat val1,m E:atiefaction? P1 G,· Go1;,slcr Ga:.. :.go. Jl. 4 '25 P• 13~i4 
\ihy fl'Jt ctta.blish m,ro public rolatioos dopartmonts? H. T. Ear:t. Elcc. W. 

Jl. .·5 '24 P• 18 
'.iinoor of the first prize io Forber. utility cooti,;tt. P. c. Rawson Forbes 

I~ 24 •24 ~~ 226-0 
· Winner of tho Third Prize in Forbes utility c,ntod. J.C. ·Bl:hr. F,rbos. 

Jl~ 5 '24 P• 433-5 
Homen a,1d ~)Ublic utilitict. li. Flctvrnoycr. N. E. L. lu ·Bul. 12 ;,p~ ~25 

p. 242-3 
\i'Joo,1 arc ~rt of tho Whole ontcrprisc. Pub. Serv. Ma.oar;cm1.,(lt. ·). '25 

p. 113:-14 
\bmcn h0lp in public rclati::>oe. work. S. Malichi Gae. :_..g1.~. Jl. 11 '25 

P• 47:-8 . 
You and your public utilities. P. L. Thomson t; E LA Bu!. 11 l:y ~24 

P• 275-8 

!l.Af _IB_OAD§_ 
All gr::iups c oacerned must co-operate .. E~ T. Whiter. Ry. Age. N. 24 '23 

P• 951-4 
C:>-operati::>a by railr::ads the great need. J. _M. Campbell. R:y. Age. N.· 24 '23 

P• 229-31 
Empl::>yees• part in the :_Jublic relati-:>as w::>rk. R. H.- Newc,mb. Ry. Age. 

o. 25 '24 p, 737-8 
Farmer atid freight rate. E. C::irdeal Ry. Age. Ja. 19 '24 p. 231-2 
H::i.-1 big busiaess -can get a square deal fr::>m public R. Budd. Ptrs. Ink 

O. 2 1 24 P•- 3-4 
How mechar.ical officers can help ir::iprove public rolations. J •. E.· Bjorkholm 

Ry. Age. D. 22 '23 P• 1664 
Improvemeat in public set1timent. Ry •. -Age. Ja. 5 124 P• 3-4 
N::>t:1inc is small in selling. ·Illinoie Cet1tral cultivatbn ::>f public relation·s 

interview m.th Charles H, I.:iarkham D. lii. Hubbard, Ptrs .. Ink. M. Jl. '25 P• 27-8 
G,1e divid :in sup 'ts method :>f creati.1g gnd will. H. Sear:_;ea.:it Il Ry Rt 

i:y 17 '24 P• 077-8 
Program f ::>r getting acquainted with the public; the !Jichii::;ao railroad 

Ass 'n ··p. H_., Bru:oke •. Il. Ry, R. N. 10 '23 p. 684-7 
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Railroad c::>do 'or ethics.:R•: s .. Pare:>t1t._Ry •. Age •. Jn 24·_ '25 P• 286:..7 
Railway sentiment in rural C:>Lllllunitios •. Ry Age. Ap. 26 '24 p. 1020•1 
Report of M. A. R. u. C. Committee :rn public rclati::>os. Ry. Age. o. 17 '25 

P• 712-14 
Report of the r~dmaster's reE.ponsibility for the ;Jr:>m:iti:;a :,f i?ropor 

relati:,.1s with the public. Ry. Age •. s. 26 '25 p. 5'71-3 
Celling transportati::>a G. F::>rt. Ry. R, F 7 '25 P• 284 

STREET R.AIIRCJJ)S ---------•-•---~-.... 

Broadca£ting for good will. G. D. Fleck .l~era. o. '25 p. 397-401 
Concentration ia publicity. H. C. Crewe. Aera.o: 1 25 P• 374-5 
Courtesy J. J. Reyn'.)lds. i~era. Jl. '24 P• 2058-6i 
Five ways to improve public relations. F. C. Chambers Elcc Ry. J. 

Jl. 5 '24 P• 17-18 
Friendlyizi(lg the public. E. F. Uick\-rirc. /.era Jc ·, 24 P•: 1927-46 

Gaining public good will in a city '.)f 100,000IUec. Ry. J. D. l '23 
fl• 931.,.4 

Getting a oew deal from th6 public. H:G. \'!cll0. Elec. Ry. J. F, 16 .'24· 
P• 266-7 

Getting thp community with you. T:.Fitzgorald. Elec. Ry. J. Je 20 '25 
P• 986-7 

Give the peoplo what they want: J.B. Shoridaa. il Aera .• Ag. '25 p.5-11 
It'z your own fault. P, L. '!'h:;ms'.)o. Elec. Ry. J. Jo. 28 '24 p, 1020-2 
KeoiJ politic::: out -:if tra{leit, 1.i: S. ·T\vi.1il'lL f.ora. F. 1 24 P• 1197-1201 
l.ake the figures talk. L. E. Harris. i.ora. (; '25 p. 364-9: I!lcc. Ry. J. 

O. 17 '25 P• 702-3 ~. 
·open y-:iur h-:iuse to cust::>mere. A .• E. Fisc!1cr. ,·,er-a kg~ '25 p. 59•72 
Organizing the public rclati:.ns departraet1ts, L. K.' Starr. Blee Ry, J. 

O. 11 1 24 P• 661-2 . 
Pittsburgh sells the ride ... \I_ • . Jackson • .b.ora liy '24 P• 1739-43 
Public and the railways_ •. H: G_. Wells:. :~era 1.!y '24 p. 1366- 9 
The public-our customers, \·~. H. Sawyer, ]Hoc. Ry, J~ s. 2·5 1 25 P• 473-6 
Public rclati'.:>n1:. in Sar, Diego. Elec_. Ry. J, 1:,,.p .. 12 124· P• 575 
Ride sale£:ciam,hi 1'.l 

1:i•. Jachoo. il Elec. Ry. J. S. 27 '24 P• 528-32 
Salosmam,hip: qualities ttrcet railway c-:inductors aad m::>t;)rmea eh'.)uld , · 1 

develop. G: B, l~adcrs on, l.era Ey'24 P.• 1667-73 · 
Saving the small road, J: B. Crawf'Jrd. Elcc. Ry. J. F. 23 '24 P• 303•4 
Selling the service :>f the railway~. E. F. \iickwir<.i. i.era • N. '25 p 

727-30 Eloc. Ry. J. Q. 10 '25 P• 601-2 .. 
S::nnouscful clements of tho street railway philoeo~. E. E. Uood. Elcc. 

Ry. J. lr. 24 '23 P• 895-8 
They're organizcd--all but the car rider~. G. B. l.ndor:::>,1. l.:Ir, '25 p.1127-81 
Traaeacti:>as neod ~o-'.)poratiJ{l of public, says Shaanahan. &. ~. Crm:)(1d. 

ForbeE. o. 15 '24 P• 81-2 
transit columaist confcr,sos 1~. Bill .. ~era. 1~-::. '25 p. · 34-S 

' ~ 

"The wayfarer and the far~." L •. J. Dolamurtur .:.era Jo~ '24 P• 1894-7 
What nay be accomplished by constructive publicity. W. H. B'Jyco. Elcc. 

Ry. J. Jl. 26 1 24 · p. 131 
\Too plans y')ur public p::>licios? L. S. Storrt i.ora 11.g~ '25 ,P• l-4 
\i::>mo{l car ridere viow. ~·•• Eteo9. :.era ~g. '25 p~ 83•6 
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Yfuy baokere sh:iuld talk m:ire ab:>ut their tr:iubles. J. H~ C:illins. American 
Banker-s.Ass'n J.,·.Sept~ 1927. p, 156-7 

Why the banker is misunderstood. F. w. Ellsw'lrth. Baakere Magaziae, Jl. '26 
p. 15-18 

Public educati:i,1; diecussi:::in at A. B. A. State Secretaries' Sectioo Meeting: 
C:,mmercial & Financial Chr:h'1icle, Sec. 2. N. 12 '27. p. 124-5 

Public relations in Illin:iis. W. A. Durgin public Service Hana:;ement, May '27 
p; 150-3 Address bef:>re tile joint conveotion or the Illio:iis Gae Asta.- and 
Illio:iis Electric Railways Assn. Springfield, Ill. March. 17-19, 1927. 

Scope of public rel'ati,as. Vivian, \,-. S. American Mat1a£ement Ass 'n. 'Z7 
24 p. (American fanagemeot Annual Conventi:>n Series no. 55) 75¢ 

The executive, the empl:>yee and the customer neet on the j:>b. ?.Renshaw, 
NE LA Bulletin, N. '27 P• 707-8 

Acc:iut'ltants c:::incern with public relatbas. W. A. Durgin. NE LA Bulletill, 
D '27 P• 729-34 

• John Tate aod the electrical industry. H. T .. Sande N E LA Bul. Ag. '27 
P• 475-80 

Keepit'lg a public utility human. F. H. Hill Nation's Businese, D. '27 P• 35-6 
Relative \wi:;ht -:>f factors influencing the public, vi. A. Durgin Elec. U. 

D. 31 '27 P• 1359-50 
What I think about public relati:.ns. c. Johnstone. Pub. Serv. !!anagement, 

D. '27 p. 215 

Business is getting 
thiok in terms -:>f public 
p. 28 

That the people IIJaY 

publicj and 
opini:in. S. 

the Industrial manufacturer mutt learn to 
T. Sc:::ifield Advertising & Selling. F. 22 1 28 

kn:jw! Bart,n, B. il. Nations BuEinecs, Ap. '2G p. 24-5 

PublLc relati:>ot cJuoeel in Aer:ioautice H. A. Bruno and R.R. Blythe. 
il Aviation, Mr. 19 128 p. 706 

l~oet pe :>ple are fair when they understaod the railv1ay busioets .. R·. B. Wood· 
uard. Electric Ry~· J.-F. 11 '28 p. 228-30 

Unusual acts to improve £.:Ublic relr..tio.nt Eleq.. -R-y. J.· Ii~ 31 •~7 P• 1184 
Public re lati oos ruaa payr: an important role; Philadelphia ha::, '. Traosi t Co. 

J. J. Daviee.. il Elec. Ry. J. Ap. '28 P• 700 
Putti.,s ia aod taking :::iut. · G •.. :G. rtedfer(l. Aera, kp. '28 i?• 221 
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Public relations bureau seea as important good will ageat. Fisk, J. W. 
"Homen'c vrear daily, Ap. 21 '28, P• l 

To reduce cuet:xoor mortality, Engard, \falter, Business Uy '20. p, 13 

LAUNDRY INDUSTRY 
. -----

How to kill cust:)Illers. Wiers, C.R. Laundry Age. Ap. '28 P• 138-46 

ELECTRIC UTI_!.ITIES 

Desk coatacts versus c:iunter contacts. H. \riright il. N E:. LA Bul. Mr .. '28 
P• 181-6 and May- '28 P• 315 

-ooOo:i--



' . 

POLICYHOLDERS SERVICE BUREAU · ,.\\ETROPOLITAN LIPE INSURANCE CO1'\P.ANY · 1 .MaJison Ave., N. Y. 

- 17--

Lee, L. I. - Publicity aE applied t'.l Public SerVJ.ce C:lr.J'.lrati".>CIS (In h5e 
Publicity N. Y. L1dustries Pub. C:l. l925--pp4•1-64 

Mittea - Een aad Li£.na.r;e1oot1t - Philadelphia, 1922 Repriats of 5 newspapo,~ 
artic las: "The t.en-1.Ianac;emeot Uni :ia" which revieued a ,;recked -trani:: it ~ystem; 
Industry's bigget'G experia:icrl; t1:>v1 '.lo in Philadel~liia; r:~ New G:llde.:'l Age io Phil­
adelphia; C:l:;.Li'.l(l set1se s:nnthes ,ut the relati:inf:; bet,;een 5txkh:ilderE, Em.Jl:,yee::: 1 

Empl:iyisd ct"ld the public; ·i:;hy Th:irr.z.s E. Mitten fucceedt io Philc .• " ·.,:>rking out a 
"square dez.l". 

1;::>rrry, D. E. - The Public Utilities (Io hifc: C:imrJunity Advertidac, 
I,i::diE'.la, CliEc. Ca,1twell Press, 1924 P• 240-249 Chap. xxii.) 

Norrir., H. H. - Electric Raih1ay Practice:;-;; ia 1923 - N. Y. Americaa 
Electric Rail\1ay Assa. 1924 Chapter IV - Tellioi:; the ,:,ublic about the service -
describes Bil..b~rde,street sigt1s, p::>Eterr;, :rr,oti::;a ,Jictures, 0x:1iLits at exp'.lEi­
tiJas, oewspapen. Chai.JV The Elec. Ry. an iategral p;.rt :,f the co:cm1uaity. 

Piers:,a, L. E. - "ilh.:.t is v;r::;ng with the Electric Raihmys (A11 adC:ress 
bef:,re the Pa:cadeaa B:,ard of Trade, Paeadena, Calif :irnia, 1019.) "The comµ;.nies 
caocatch the spirit of the time by givillg the widest public:i,ty t:> fiaancial 
statemeats, e11c :>ura.6iag the greE.stest p:>ssi ble nu:::1ber 'Jf 1 ocal f. t oc!:bolders, 
as'.daz f:ir a fG.ir return :,n e. reas:,nable inves·cire:it, a11d i.witL1c L1t:, the c:,a­
siderati:in :>f their problem reprei:eatative::. 'Jf their em.Jl::;ycee. 11 

St. Clair, L - Getting the public eye a .'.ld ear - America,1 I.le ctric Rail­
\1ay As::11. A refere.1ce v::;lmoo 'Jtl elec"iiric railway adve rtis io.6 , flublicity and 
public relatiJns. 

Viviaa, ,i. S. - Public rclati0cs aad G".>'Jd Ilill (AddreH bef'J1•e the 
Indiana Engiaecriag S:ictety, Iadiaoa~:ilis, 1925. ). 

American Electric Railway Ass'n - Co:>perating with the cor,.uuuoity (In 
ruakiag transportati:,n pay, p. 23-52) 

America,1 1''.a(iagemeat As r.: :>c ia ti :m - Vivian, ·;1. S. Sc :,pe :if pub lie 
relati,ae, Kev Y:irk City 1 1927 

Phi:Ja..::elphie Rapid Transit C-;r::;iaiiy - Trai.1i as a ,1d ::du cuti onal Divic. bn. 
Shai.7, J. ] ..• Pu1.:.~lic Relati:>n~ .. 12 ~Jamphle·Gs, P::ili;.dcl~:hia 1927. 

Tracti:i.1E Need Cnperati:.a 'Jf Public - Cn1aad, S. D. (Forbes, O. 15'24 
P• 81-2 

Exchaagi.1g ideae 0ll Publicity Work,- Saaden, E. B. Elec. Ry. J. l~y 12, 
'23 p. 794-96. Electric Railway 9ublicity moc, of 1.lif.E:>uri, I:aaca~, Iowa, 
Febra£ka, a ,n Ck lah :,1:,a po:,l ~ublicity a()d advert is L1g ideae. 
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Im.;r,:;vir.g :r:ublic Rclati :;,11;; a;Jd I:ee~jinr; them Im.Jr::>ved; a EY'-ll;J'X;iu;n 
(Electric Railway J:,u_ro~l - Oct'.)ber ,., , '2f ·p. 547-53) 

Fecc!i.1G Facts t::> t:ie Public - Stra(ldberg, ·,,;. P. (Acra, Juae '22, p.9uS-'-­
Publicity Diroct::>r, P::>rtlaod Railway, LiGht f: P:,wer C:,. P:,rtla.-:d, (;re. 

\ihat ilelp£ Y;u Helk1£ Us - Paul, L. C. (.£.era, Ju!'lo '22, ·p. 978-85 
Describes the publicity w:,rk of the ~..restiogh::iuse :Clectr.ic & Mfr;. C:,. In the 
interests -:;f the electric railvrny industry. 

Achievements :,f Ill. Coll1Ditt0e ::>o Public Utility L1f ::,r,;:ati'.)n (Electrical 
·._·:,rld, i..:1ril 30 •21 p. 1003-4) DoLcripti:i.1 :,f ri::J11ccr w::>rk in Illirl::.-it. 

Aa ad\•crtidog Camc)aigtJ that is C:>.iductod by the i!:,rl:crt - Bartlett, 
J. T.(Printerc' Ink lbnthly Feb.- '24 p. 108-10) ·-:.:irkcrc :,f the Dc,wur Tramwny 
C::;. v.'11 ite the c::>py and hatidle tlle ac!vcrticL1f; Coni,X-ti6n. l .. Gff:flG1:t are published 
io the fint per::.oa a£ c:,mia 6 dir-~ctly fr'..)m 1:1:>rk1e.fo The public has C:lL1fideace 
in what cnpl::,yoe::: ~ave t:, Eay. F,r further dii::cuni:H1 Ece l,era A,;. '24 ;J.1485-87. 

Telli.ig the Railway St ::Jry t:, the PLJblic ia Ea;:;t Gt. L:,uif:: - Electric 
Raihlay J'..)uraal, Fob. 23 '24 p. 297-99 

B,:,klct illuEtrati.1g vari::J,rn type:: -:ii' ,1e\":c:iJEpcr ac:vo1·ti[ L16 used may be 
:ibtaiacd frJEJ \,. E. Suwycr-• Proddcat of tho Beet St. L::>de Ry. 

Chc.osia:; Kcxkors ir:'J"i;, :J::>0<.:.tcrr ( _Eloc. Ry. J. N:iv. 8 '24 p.000) GGorgia 
r,ailway and P:mcr G:ir.::paoy, Atluata, Ga. 

Public Reacts Fav:irab ly t :::i Advert if: ias Carn;;a i[;t1• {Elo ctric Raihray 
J. Aug 2, '2·'.., ;_J• 161) Use :if ;,:,aid newspaper e~c0, c::;Lpa:Jy (JO.per .:.,1d rn:ivie filmr, 
Lcm.:,hic Street Railway, L,-em.,his, Ten.,. 

\Ihz. t lfow:: paper l~dvcrt is iog Eaf; D:iao F ::>r ::>ur C :imr,e ,1y-H.:.. ~kt,, 1,.;,;. 
(A:,lOricu,1 Gar: 1~:::s::,ciati:ia Proccedi.1 6::, 1S23 p.873-97) Sar.a;?k:: of ne\7S!X;.~cr adc 
uccd, Dhcusr,iJ,1, C'::Jac:,lidatod Gat, Electric Light aild P:,wcr C:>mpany, Be:ltimoro,1..:d, 

Plctlty t:, Tulk Ab :Jut, Tr:illey - C '..)m~Jany FitHk; UHc .)aid t:ewqJ~_x,r 
1'..dvLrti~L1G c.tld 5pr:cc ia itc ovrn ce.rs to guin J'.)f)ular G::>'::Jd will. Jee. 7, '22 
p. 93-4 T\':i.1 City Ra ;;ids Tra11ci t Co1-:1pe.ny. 

H:,u tbcv d:, it i.--1 Cr:lif:,rnia - Llur:x~, E. 1i. Gc:1creil A[;ont in Chc.rp; :,f 
Pu'olicity; (Acr~ Jc. 12 ·'22 p. 950-53) Pacific Elcc. Ry. C'::J., L:>::. A.1;:;olcc, C:.lif. 

Ac.::.dcr,1y ::,f' P'::Jliticel Science - P:,pukr :i1,1,1Lrc;hip :,f prJpcrty: He nev:cr 
f::>rr.l o.nd r..:>cial c:ini:cquoncGE>, edited by \i. L. Eau::::>::;1 .:.ad P. T. lb::>il (Pr:icccding::.,­
Ap. 1 25) 

Every \1::>rkor a G2.,Jitc.li:.t - H'::Juct:,,--;, D. F. (°:.Zorlds ·.1::;rk, Jc,1uary '25 
p. 273-80) 

The effect :,f Cu::,t'.)ncr Cwncnhip on Public Rolnti'.)nc - H:idgo, l .. E. 
(Public Service i..:C;11ur;cmc.1t, I..:.::rc!1 125 P• 89-90) 

( 
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"Cud owr Cw_oo re hip" c ppJ.ied t ::> Bue ino rn Li ace S olvct Pr'.:lblom '.:lf PubE, 
Rclo.ti'.:laE.; (Bue Tran·f'..tprtati:5.a l~y '25 P• 223-24) Putrot11a arc ct:>ck:1:-ldorc und 
cc.ch r:iutc ic rcpre::ecr~cd :in the Board ::>f Director::::. Imporvcmcnt ::if Service ic 
diE.cUf:::cd at Public Mcetiagc called by tho G-:impctay. 

Rnilwc.yt Sellin~ Securities to Car Rider::; and Employees - McKoo, K. L. 
(Aerc,, Dec. '24 p, 825-34) Camµiign of ten electric ruilvmy c".lmpaaief'... 

Experiences in Cu:;.toroor Owncrchip - Britt ot'l, J ~ A. (Nnti :>t'le:l Electric 
Light As~•n Proceedings 1923 p~ 232-35) 
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