
£

I

XqdB.iSojiqig’WA Z66I

I

AVHI ASH 
SNOI.I.VTrDl 

: )ri$Li<i

fuatnujog pur 
ipjrSS&tf JO 
jriunof y

<•••'.•■ '■. • ■• 

pUB|6u3 .'iiq'puon ';;jnoiiisbupo/qoiMpaajg '/ 
-■ ■ OMSsaad ivr ~.



Employment

Management, U.K.
Dennis Wilcox, San Jose State University
Donald K Wright, University of South

Alabama
Frank W. Wylie, Santa Cruz, California 
Eugenie Zerbinos, University of Dayton

Ron Anderson, University of Texas at Austin 
Claire Badaracco, Marquette University' 
LIyle J. Barker, Ohio State University’ 
Carl H. Botan, Purdue University 
Glen Broom, San Diego State University’ 
Pamela J. Creedon, Kent State University' 
Hugh M. Culbertson, Ohio University 
Scott M. Cutlip. University of Georgia 
David M. Dozier, San Diego State University 
Kathy R. Fitzpatrick, Southern Methodist

University
George M. Fowler, Lakewood, Colorado 
Philip Gaunt, Wichita State University’ 
Dirk C. Gibson, University of New Mexico 
Carroll J. Glynn, Cornell Universiy 
Janies E. Grunig, University of Maryland 
Larissa A. Grunig, University of Maryland 
David Guth, University of Kansas 
Brad E. Hainsworth, Brigham Young

University’
Robert Heath, University of Houston 
Michael B. Hesse, University’ of South

Alabama
Kathleen S. Kelly, University of Southwestern Timothy N. Walters, Northeast Louisiana 

Louisiana University'
Dean Kruckcberg, University of Northern Iowa Jon 1’. White, Cranfteld School of
Martha M. Lauzen, San Diego State

Univeristy
John T. Llewellyn, Wake Forest University’ 
Reed Markham, California State Polytechnic

University
Frank J. Marra, Queensland University, 

Australia

EDITORIAL STAFF
Ray E. Hicbcrt, Editor
Sheila J. Gibbons, Associate Editor
Frank W. Wylie, Book Review Editor

Albert Walker, PR Bibliography Editor

BOARD OF PROFESSIONALS
Stephen H. Baer, President, A Communications Consultancy, Pasadena, CA 
John h Budd, Jr., Chairman, The Omega Group, New York, NY 
Robert Cuccia, Director of Public Affitirs, U.S. Labor Department 

Standards Administration
Robert L.Di!enschneider, President and CEO, Dilenschneider Group, New York, NY 
antes H. Dowling, President and CEO, Burson-Marsteller, New York, NY 

di t* i ^’carb director of Public Affairs, U.S. Department of Energy
Inhp Lesly, President, The Philip Lesly Company, Chicago, IL

xrV^.i -" L"'d<-"niann-Vlce President, Ketchum Public Relations, New York, NY 
k i.k i a\ci irector of Internal Communication, Social Security Administration, 
Catonsville, MD

Kenneth Rabin, President, Interscience Communications, Washington, DC

EDITORIAL REVIEW COMMITTEE
Linda P. Morton, University of Oklahoma 
Douglas Ann Newsom, Texas Christian 

University'
Carol Oukrop, Kansas State University 
J. David Pincus, University’ of Arkansas 
Marion Pinsdorf, Fordham University 
Cornelius B. Pratt, Michigan State University' 
Shirley Ramsey, University of Oklahoma 
Carol Reuss, University' of North Carolina 
Charles T. Salmon, Michigan State

University
Linda Hudson Scanlan, Norfolk State-

University
Donald F. Schwartz, Cornell University' 
Melvin L. Sharpe, Ball State University , 
Benno H. Signitzer, University of Salzburg,

Austria
Robert M. Smith, University of Tennessee 
Elizabeth Lance Toth, Syracuse University 
Judy VanSlyke Turk, University of South

Carolina
James VanLeuven, Colorado State University' 
Lynne M. Walters, Texas A&M University



TABLE OF CONTENTS

Public 
Relations 
Review

i
4
8

17
19
29
34
38
41
43
45
51
59
82
97

PR Bibliography 
Vol. 23, 1997

Introduction

Business Credibility and Ethics

Business Responsibility

Communication: General

Communication: Graphics/Technology

Communication: Internal

Communication: Radio/TV

Communication: Speech

Communication: Visual

Community Relations

Consumer Relations

Crisis Management

Education

Employee Relations

Government Relations/Lobbying



99Health and Welfare
103

105

116Investor Relations
118
119
129
149
156
174Minority Relations
184Public Affairs
191

193

195Public Relations: Profession
211Public Relations: Schools
221

223

228References
230Research
237

239

242

History

International Relations

Issues Management

Law

Management

Marketing

Media Relations

Public Opinion and Persuasion

Public Relations: Non-Profit

Publication Management

Publics

Special Events

Writing Techniques

Periodicals



Introduction

11997

Public Relations Review, 23 (PR Bibliography): 1-3
ISSN: 0363-8111

Copyright «'• 1997 by JAI Press Inc. 
All rights of reproduction in any form reserved.

The Public Relations literature, a fraction of which is cap­
tured for this 1997 edition of the Public Relations Bibliography, is richer than ever. 
A review of general circulation periodicals and selected trade and professional jour­
nals provides ample evidence tiiat public relations is discussed, analyzed, dissected 
and put together again by most, if not all, the professions and trades. It is a major 
and integral part of almost every' professional practice and vocation.

A total of 36 different classifications of topics are in this latest edition of the 
Public Relations Bibliography, encompassing a broad range of practices, princi­
ples, publics, and issues that make up an interdisciplinary approach to the under­
standing and the practice of public relations. Titles and descriptions have been 
culled from nearly 200 periodicals and publishers’ flyers.

The primary public relations tool continues to be communication, beginning 
with the written word, but spreading to all of its many forms of presentation and 
delivery systems. But communication is only the tool. The goal is to be read, 
heard, believed, understood, and to effect attitude and behavioral change. This 
relies on die clarity of the message and credibility of the source. Thus, the begin­
ning of all public relations literature are Business Credibility and Ethics.

Communication technology has impacted on the theory and practice of public 
relations more than on any other profession and practice. It has created more 
communication modes and greater speed of delivery' of public relations messages, 
and has earned an important place in the public relations literature. This literature 
is classified under Communication Graphics and Technology'.

The Bibliography next turns its attention to the variety of organizations 
which public relations represents, and the publics it serves. This public relations 
literature is designed to enrich the professional’s understanding of organiza­
tions and organizational or group behavior; and tire publics defined by' their 
demographics, values, and lifestyles. A large part of the Bibliography' serves 
those purposes.



Public Relations Rrrinv

Vol. 232

;t° 
of Public

We all receive our messages from different channels and in a variety of forms, 
and die Public Relations Bibliography contains titles under all these modes and 
channels of communication.

Since effecting attitude and behavioral change is a gradual process, public rela­
tions also is concerned with forecasts and trends, issues management, and 
research mediods. Freedom of expression is guaranteed, but it has Emits imposed 
by court decisions and legislation, and the court of public opinion. This opens up 
public relations literature to research, law, government relations, public affairs, 
and lobbying, public opinion and persuasion.

Increasing global competition has turned the attention of public relations prac­
titioners to cultural differences and how to overcome them. This literature is 
found under Public Relations Profession and International Relations.

Several other trend indicators surfaced in tins latest annual update of a sam­
pling of Public Relations-related literature:

1. Heaty emphasis in the literature is on open communication with 
employees, opening wider the doors to upward communication, and even to 
the company's financial records. The new management buzzword is 
empowerment, and this literature is found in two sections: Management and 
Employee Relations.

2. Much of the literature examines the public relations role in serving the public 
interest by helping to develop environmentally' friendly company policies, prod­
ucts and services; cause marketing, community' relations and professional prac­
tice. These titles are to be found in Business Responsibility and in Public 
Relations: Profession sections.

3. Much emphasis also is given to public relations methods of reducing the ill- 
effects on employees and the company' reputation resulting from downsizing 
and re-engineering, also to be found under Employ'ee Relations, Issues and 
Crisis Managements.

As in past years, we were guided by' a 1988-published study of the Body' of 
Public Relations Knowledge financed by the Foundation, now Institute, for Pub­
lic Relations Research and Education. This study tested die hypodiesis of Dr. 
Edward Bernay's, who insisted to his death that Public Relations is an applied 
behavioral science. The hypothesis was found to be true.

The value of this published edition of the Public Relations Bibliography is in 
screening mountainous amounts of literature, much of it repetitive. Search of 
data bases produces thousands of tides and abstracts in 1996 alone. However, the 
editor of the bibliography' found primarily' a manual search more manageable. 
This enabled the editor to screen the periodicals that are more readily accessible 
to practitioners in their offices, public and university libraries

This published edition is a supplement, rather than substitute, for referring 
data bases for up-to-the-minute information in all relevant areas of 
Relations practice.

In addition to the richness of its literature, the public relations literature also has 
a history', beginning with the first publication of a comprehensive bibliography by 
Dean Scott W. Cutlip in 1957. Since then public relations bibliographies have



PR Bibliography

HOW TO USE THIS BIBLIOGRAPHY

31997

been published regularly, annually since 1976 by the Public Relations Review, 
with only a few omissions.

ALBERT WALKER PHD APR
Department of Communication
Northern Illinois University
DeKalb, Illinois 60115

Office Fax: 815-753-5390
e-mail address: teOaxwl@corn.cso.niu.edu
January 15, 1997

Decisions to choose titles for this bibliography were culled 
from titles in nearly 200 periodicals, chosen for their reference to the practice and 
profession of public relations, broadly defined as based in the liberal arts of per­
suasion, management function with a marketing objective and communication as 
principal tool. Book titles were taken from flyers and brochures from 30 major 
publishing houses and university presses.

The recommended way to use this bibliography is as a guide to topics to search 
in data bases, and to continue manual searches in later issues of periodicals named 
on die last page of die bibliography. Tides conclude with the last issue of period­
icals for 1996.

Scanning the tides and abstracts of die articles and books in this bibliography will 
give readers a dramatic view of die broad depth and expanse of the profession of 
public relations; die knowledge and skills effective practice require; and the variety 
of periodicals that report on public relations-related issues and topics.

To obtain more in-deptii abstracts and complete articles, users should refer to 
die data bases. If not there, they can refer to the nearest university or public 
libraries. Libraries subscribe to an inter-library loan service for periodicals and 
articles they do not carry.

Practitioners also should not hesitate to ask public relations educators for help 
in their searches. Most educators feel diis is their contribution to the advance­
ment of the profession. Educators also have public relations students to enlist in 
searches. Several articles under Education suggest that student interns are 
assigned to research as one of their learning experiences.

Ulrich’s International Directory of Periodicals has the most complete list of 
names, addresses, and telephone numbers of periodicals cited in this bibliogra­
phy. Readers Guide to Periodical Literature also contains names and addresses of 
the periodicals listed here, and publishes quarterly updates of titles of articles 
under classifications similar to those of this bibliography. Public Relations Soci­
ety of America has greatly expanded its readers sendee to members, and will mail 
or fax reprints of articles from its reference library.
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